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l. Yyeounnu
1. Tonoposa, C. buznec unentuduxaropu, UK YHCC, 2020, ISBN: 978-619-232-307-3

busHec uaeHTH(PUKATOPH

Pe3rome

Y4eOHHUKBT € Ch3/1aJIeHa [0 UHTEpeCHa W aKTyajHa TeMa B yCJIOBHUATA HA JHEIIHATa
CUJIHO KOHKYpPEHTHa M IiobOanHa OusHec cpena. Pokyc Ha H3CIIEABAHETO ca OM3HEC
UACHTU(GUKATOPUTE Ha (pUpMaTa KaTo CBIIHOCT, BUAOBE M (YHKUMU. AKIEHT € IOCTaBeH
BBPXY WACHTU(UIMPAHE HA Bb3MOKHOCTUTE 3a 3aKpuja Ha Ou3HeC HIEHTU(UKATOpUTE U
YIPaBIEHUETO UM KaTO MHTEIEKTYalIHa COOCTBEHOCT MM YPE3 JOMBIHUTEIHN MEXaHU3MHU 32
3aKpua.

3akpuiata Ha Ou3Hec wuAeHTH(UKaTopuTe Ha (¢uUpMaTa KaTo MHTEIEKTyallHa
COOCTBEHOCT U €(EKTUBHOTO UM YIPaBJIEHUE JOMPUHACAT 3a U3TPaXKJaHEe Ha MOJIOKUTEJIEH
¢bupMeH MMHDK, TPEBpbIIa T'M B KOHKYPEHTHO NPEAMMCTBO, KOETO BOAHM 1O IMOBHIICHO
MOTPEOUTENICKO TBHPCEHE H TMO-TOJISIM TIa3apeH Jsil, YMHTO HWKOHOMHYECKH U3pa3 ¢
NOBMIIABaHE Ha nevanbara. Upes nHTeneKTyanHaTa coOCTBEHOCT, OM3HeC UACHTU(UKATOPUTE
ce IpPEeBpbBLIAT OT HEMATEpPUAIHM AKTUBU B M3KIIOYMTEIHO NPaBO C BHCOKA CTOMHOCT U
[IPEIOCTABAT Bb3MOKHOCT Ha TEXHUS IPUTEXKATE /1a M3BJIeYe MaKCUMaJlHA U3roJa OT THAX.

B yueOHuMKa ca M3BEJEHUM MKOHOMHYECKHMTE MOJ3U 3a (pupMmMaTa OT HpUTEkKAHUE U
ylpaBjieHMe Ha Ou3HeC WACHTU(UKATOPHU, KAKTO M TAXHATa penanmus ¢ ¢upMeHara
UACHTUYHOCT U (upMeHaTa qudepeHnuanus. M3BeneHu ca omie B3aMMOBpPB3KUTE Ha OM3HEC
UICHTU(PUKATOPUTE C KOHKYPEHTOCIIOCOOHOCTTa Ha (upmMaTa W BIMSHUETO MM BBPXY
noTpeduTenckoTo noseneHue. HampaBeH e aHanu3 Ha Ou3HeC WIAEHTU(UKATOPUTE B
Obarapckara pupMeHa cpesia KaTo ca W3MOJI3BaHU PEATHH JIJAaHHU U ca IPEeACTaBEeHH NPUMepU
3a OHAIVIE[sBAaHE Ha IPEACTABEHUTE pe3ylTaTh. B pesynrar € mnpennokeH Mozen 3a
ylpaBiieHuEe Ha Ou3Hec HAeHTU(UKATOpUTe Ha (pupmara M ca pa3padOTEHH CTpATEruu 3a
TAXHATa 3aKpUJjia U YIpaBlIeHUE, KOUTO OMxa HaMepuiIu MPUIIOKEHUE KaKTO B TEOpUATA, TaKa

" B IIPpAKTHUKATA.

VY4eOHUKBT € IpeHa3HaueHa 3a IeTUTe Ha 00yYeHHEe M0 WHTENEKTyalHa COOCTBEHOCT
Ha CTYJIEHTH 10 MKOHOMMKa B OakalaBbpcKa W Marucrbpcka creneH. [loaxoasma e ome 3a
Ou3Hec cyOeKTHUTe, KOUTO Ch3JaBaT MHTEJIEKTyallHa COOCTBEHOCT; 3a IOPUCTH; MEHUKBPH,

B3uMally pCHICHUA IO OTHOHICHUC CTpaTerusdTra Ha (I)I/IpMaTa 3a OM3HEC I/II[eHTI/I(l)I/IKaLII/I}I;



KaKTO U 3a CIIEUANNCTH (MPEACTaBUTENH 110 HHAYCTpUAIHA COOCTBEHOCT U €KCIEPTH ), KOUTO

OTroBapsT 3a 3aKpUjlaTa Ha UHTEJIEKTyaJIHaTa COOCTBEHOCT Ha (pupmarTa.

Abstract

The textbook is created on an interesting and current topic in today's highly competitive and
global business environment. The focus of the research is the business identifiers of the
company as nature, types and functions. Emphasis is placed on identifying opportunities for
protection of business identifiers and their management as intellectual property or through

additional protection mechanisms.

The protection of the company's business identifiers as intellectual property and their effective
management contribute to building a positive company image, turning them into a
competitive advantage, which leads to increased consumer demand and greater market share,
the economic expression of which is to increase profit. Through intellectual property, business
identifiers are transformed from intangible assets into a high-value exclusive right and enable
their owner to make the most of them.

The textbook presents the economic benefits for the company from owning and managing
business identifiers, as well as their relationship with the company identity and company
differentiation. The interrelations of the business identifiers with the competitiveness of the
company and their influence on the consumer behavior are also presented. An analysis of the
business identifiers in the Bulgarian company environment is made using real data and
examples are presented to illustrate the presented results. As a result, a model for managing
the company's business identifiers has been proposed and strategies for their protection and
management have been developed, which would find application both in theory and in

practice.

The textbook is intended for the purposes of teaching intellectual property to students of
economics in bachelor's and master's degrees. It is also suitable for business entities that
create intellectual property; for lawyers; managers making decisions regarding the company's
business identification strategy; as well as for specialists (industrial property representatives

and experts) who are responsible for the protection of the company's intellectual property.



Il.  Crarum, nmyOiMKyBaHM B HAay4YHH CHHCaHusi, pedepupaHu u
HHIEKCHPAHU B JPYrdH MEKIYHAPOAHH 0a3uM JaHHU C HAay4HA

uH(popmanus

1. Topoposa, C. “3akpuja Ha CeJCKOCTONAHCKUTE HAYYHH Pe3yJITATH KaTO 00eKTH
HAa MHTEJEKYaJHa co0cTBeHoCcT”, Pacmenuesvonu nayku, 2020 r., 6p. 57 (2), crp.

3-9, ISSN 0568-465X (print), ISSN 2534-9848 (online)

3aKkpmiia Ha CeJICKOCTONAHCKHUTE HAYYHH Ppe3yJTaTH KaTo 00eKTH Ha
HHTEJIeKYAJIHA COOCTBEHOCT

Pe3iome

B cdepara Ha CeICKOTO CTONAHCTBO OCHOBHUTE HAYYHU PE3YJITaTH, BPXY KOMTO MOraT Aa
ObIaT NMpUOOOUTH TMpaBa BBHPXY WHTENEKTyalHa COOCTBEHOCT, Ca COPTOBETE PACTEHHS H
MOPOJUTE >KUBOTHU, KAKTO W METOJUTE, TEXHOJOTMUTE U CUCTEMUTE 3a IPOU3BOCTBO,
CBbp3aHU C TsIX. B Hacrosimata cTaTtus ca aHaJIM3UpPaHU BB3MOKHOCTUTE 3a 3aKpuja Ha
CEJICKOCTOIIAHCKUTE HAayYHH pE3yJITaTd KaTo OOEKTH Ha HHTEIEKTyalHa COOCTBEHOCT.
HamnpaBeH € KOJMYECTBEH U CTPYKTYPEH aHalIW3 Ha PErUCTPUpAHUTE B 00JIaCcTTa MOJIE3HU
MOJIeJIH, TATEHTOBAaHUTE U300PETEHHUs U PETUCTPUPAHUTE HOBU COPTOBE PAcTE€HUs U MOPOAU
*UBOTHH B nepuoja 2016-2019 r., xkaTo € mocTaBeH aKIEHT Ha HAay4YHUTE pE3yJITaTH Ha

Cenckocronanckara akaaemus (CCA) u 3BeHaTa KbM Hesl.

KaouoBu AYMH: HOBH COpPTOBE pPaACTCHUA; IMOPOAU KHUBOTHHU, H306peTeHI/IH; IIOJIC3HHU

MOJCIIN,; UHTCJICKTYaJIHA COOCTBEHOCT

Protection of agricultural scientific results as intellectual property objects

Abstract

In the field of agriculture, the main scientific results for which intellectual property rights can
be acquired are plant varieties and animal breeds, as well as the methods, technologies and
systems associated with them. This article analyzes the possibilities of protecting agricultural
scientific outputs as intellectual property objects. Quantitative and structural analysis of



registered utility models, patented inventions and registered new plant varieties and animal
varieties in the period 2016-2019 has been made, focusing on the scientific results of
theAgricultural Academy (SSA) and its units.

Key words: new plant varieties; animal breeds; inventions; utility models; intellectual

property

2. TomopoBa, C. “3akpuia Ha Ou3Hec HIAeHTH(UKaTOpuTe Ha (upmara B
AUruTagaHa cpena”, Ukonomuuecku u coyuannu anmepuamueu, 2019 r., op. 1,

crp. 27-31, ISSN 1314 — 6556
3akpuiia Ha OM3HeC MICHTH(PUKATOPUTE HA (pMpMATa B IMTUTAJHA cpeaa

Pe3rome

[IpenMer Ha HacTosIaTa cTaTus € MpoOIeMbT 3a Ou3Hec uAeHTU(UKaTOpUTe Ha pupmara B
yCIIOBUSITA HAa ChbBpPEMEHHATa KOHKYPEHTHAa M JuruTanHa cpena. llenra Ha crarusra e na
OTIpeNIeNIUM W M3SICHUM KOW Ca JUTHUTATHUTE OM3HeC WACHTH(HKATopu Ha (upmara u na
MIpeICTaBUM HAYMHUTE 3a TSIXHATA 3aKpUJIa U yIIPaBICHHUE Ype3 UHTEIEKTyallHa COOCTBEHOCT,

KaTO aKOCHTUPAME Ha 3aKpHJiaTa UM KaTO IMPOMUIILIICH JIHN3aliH.

KurouoBn aymu: OuszHec HACHTHU(PUKATOPH, 3aKpuiia 4pe3 HHAYCTPHATHA COOCTBEHOCT,

IIPOMUIIUIEHU AU3ailHu, yeO cailT, TururagHa cpeaa.

JEL: K49
Protection of business identifiers in digital environment

Abstract

The subject of this article is the problem of the business identifiers of the company in the
conditions of the modern competitive and digital environment. The purpose of the article is to
define and clarify which are the digital business identifiers of the company and to present the
ways for their protection and management through intellectual property, emphasizing their

protection as an industrial design.



Key words: business identifiers, protection through industrial property, industrial designs,

website, digital environment.

JEL: K49

I1l. doxkaaau

Jokaaam, my0IMKyBaHH B COOPHMIM OT HAYYHHM KOH(epeHIHH, NPOBeJeHH B YyKOMHA
wim B bbarapusi, opraHu3uMpaHu oT MeKAYHAPOAHH HAYYHHM MJIH NPodecHOHATHH

opraHmsanuvuu

1. Tonoposa, C.“Trade dress — mombIHHMTENEH MEXaHWU3bM 3a 3aKpuiia Ha OW3HEC
pewenusara®, Cemunap opranusupad or CBeTOBHAaTa OpraHu3anys 0 UHTEIEKTyajaHa
cooctBeHoct (WIPO) ceBmectHo ¢ IlatenTHO BenomctBo Ha P Bearapus m YHCC
,»Chb3llaBaHe Ha KYyJITypa 3a HHTEJEKTyajdHa COOCTBEHOCT Cpell MAaJIKUTE€ U CpPEIHU

npennpustus, ci. Her caitbrc, ISSN (online): 2535-1362, 6p. 2/2017, Codus

Trade dress — rombJIHHTEIEH MEXaHU3BM 32 3aKPHJIA HA OM3HeC pelIeHUusITa

Pe3iome:

[Tpeamer Ha HacTosus AoKIax e “trade dress” - eAMH HOB MEXaHM3bM 3a 3aKpUjia Ha
OusHec peuieHusTa Ha Gpupmute. B nokiana e HanpaBeH aHalIW3 HA MOHATHUETO ,,trade dress”,
HETOBUTE XapaKTEPUCTHKH, KPUTEPUH 3a 3aKpHija M Bph3KaTa My C OCTaHAIUTE OOEKTH B
cucTeMara Ha MHTeleKTyanHaTta coocTBeHocT. Upes ,.trade dress” morar ja ObaaT 3aKpHISIHA
penuia OU3HEC pelIeHusl — OT ONAKOBKU Ha CTOKH JI0 MHTEPUOpP Ha 3aBEe/ICHUS WM Mara3uHH,
KaKTO W caMHs HA4YWH Ha TMOJPEXJaHEe Ha €IHM CTOKM crpsimo apyru. I[lompoOHo ca
pasriefaHy BB3MOXKHOCTHTE 3a TNpPUUYUCIsBaHE Ha ,trade dress” kbM cucTemara Ha

HUHTCJICKTYyaJIHATA COOCTBEHOCT.

KuarwouoBu aymm: WHrenextyamHa cobctBeHoCT, ,trade dress”, Mapka, MpoOMHUIICH

JTU3aifH, HEJIOSUTHA KOHKYPEHIIHS, OU3HEC PeIIeHUs

JEL: 49



Trade dress - an additional mechanism for protection of business decisions
Abstract

The subject of this report is "trade dress” - a new mechanism for protection of business
decisions of companies. The report analyzes the concept of "trade dress”, its characteristics,
protection criteria and its relationship with other objects in the intellectual property system.
With "trade dress" can be protected a number of business solutions - from packaging of goods
to the interior of restaurants or shops, as well as the very way of arranging some goods
relative to others. The possibilities for assigning a "trade dress" to the system of intellectual

property are considered in detail.

Keywords: Intellectual property, trade dress, trademark, industrial design, unfair competition,

business solutions

JEL: 49

2. Todorova, S. Educational Models for IP Protection of Business Identifiers, The Future
of Education International Conference, Florence, Italy, 18-19, June 2020

Educational Model for IP Protection of Business ldentifiers

Abstract:

Subject matter of this paper is the education in intellectual property protection of business
identifiers. The educational model reveals to the student in Master degree the possible
strategies for building a company business identity and turning business identifiers into a
management resource. Four strategies are presented in the paper and the emphasis is placed
on the protection of digital business identifiers as trademarks and industrial designs.
Nowadays, when consumers are provided with a limitless variety of goods and services,
companies are faced with the challenge to establish a stable market position, to build
consumer trust and loyalty. Higher demand and fierce competition lead to price reduction,
which requires from a company to differentiate itself from the other companies on the market
and to build a positive corporate image, especially in the digital market. One of the

prerequisites for success in a state of globalization is the development of a successful strategy



for digital business identification by means of a strong trademark and original industrial
designs and their proper management. Business identifiers are key means for formation of
corporate identity and differentiates a company from its competitors. On its part, intellectual
property as a practical tool outlines the scope of protection of business identifiers, the roles
and responsibilities of the participants and the consequences of potential violations. The
registration of digital business identifiers as trademarks and industrial designs is not only a
mechanism for protection and stimulation of creativity, but also a mean that guarantees
investments and market advantages. The above-mentioned educational models are presented

in the course “Business Identifiers” before students in Master Degree.

Keywords: model, intellectual property rights, digital competitiveness, business identifiers,

trademarks, industrial designs

OoOpasoBaTesieH MogeJ 3a 3aKpuja Ha OM3HeC MACHTH(PUKATOPUTE KATO
HHTEJEKTYaJHa cO0CTBEHOCT

Pe3rome:

[IpenmMer Ha HacTosIIaTa CTaTUA € O0YUYEHUETO MO 3aKpUiia Ha UHTENEKTyaIHaTa COOCTBEHOCT
Ha O6uzHec uaeHTudukaropu. O6pa30BaTEIHUAT MOJEN pa3KpuBa Ha CTYJEHTa B MarucTbhpcka
CTENEH BB3MOXKHUTE CTpATerwM 3a U3TpaxaaHe Ha QupMeHa OW3HEC HIEHTUYHOCT H
MpeBpbhIllaHe Ha OW3HEC HICHTHU(PUKATOPUTE B pecypc 3a ympamieHue. B craTtusita ca
MPEJICTAaBEHU YETHPU CTPATETUU W aKIEHTHT € MOCTaBeH BBHPXY 3allUTaTa Ha HUPPOBUTE
Ou3Hec UIeHTU(UKATOPU KaTO THPTOBCKH MAapKU U MIPOMHUIIIEHU Au3aiiHu. B nHerniHo Bpeme,
KOraro MOTpeOUTENUTe MOoJdydaBaT HEOrPaHWYEHO pa3HOOOpa3Me OT CTOKM U YCIYTH,
KOMITAaHUHUTE Ca U3MPaBEHU TpeJa MPEAU3BHKATEICTBOTO Ja YCTAHOBAT CTa0WIIHA Ma3apHa
MO3UIUS, Ja U3TPaIsIT JOBEpUE U JIOSUIHOCT Ha motpeburtenurte. [lo-roiasiMoTro ThpceHe U
O’KeCTOYeHaTa KOHKYPEHLHMs BOASAT JO HaMalsBaHE Ha II€HUTE, KOETO H3HCKBAa OT
KOMITAaHHMSITA Ja C€ pasrpaHW4Yd OT OCTaHAJUTE KOMIIAHWM Ha TMas3apa U Ja HU3Tpaau
MOJIOKUTEJICH KOPIOpaTHMBEH WMHUIK, oco0eHo Ha uudpoBus mazap. Eana ot
MIPEMOCTaBKUTE 33 YCIeX B CHhCTOSHUE Ha Tiolanu3aius € pa3paboTBaHETO Ha yCIelIHa
cTpaterus 3a mudpoBa Ou3Hec UACHTU(UKAINS Ype3 CHIIHA ThPTOBCKAa MapKa U OPUTHHAITHU
WHyCTPUATHU JAU3aiHU U TAXHOTO TMPABUJIHO yIpaBiieHWe. busHec uAeHTHU(HUKATOPUTE ca

KJIIOYOBH CpeJICTBAa 3a (OpMHUpaHE Ha KOpHOpaTHBHA HUACHTUYHOCT W pa3rpaHuyaBaT



KOMITaHUATAa OT KOHKypeHTHTe. OT CBOS CTpaHa, WHTEJEKTyaJHaTa COOCTBEHOCT KarTo
MPAaKTUYECKH MHCTPYMEHT oyepTaBa oOXBaTa Ha 3alluTa Ha OW3HEC HIECHTH(HUKATOPUTE,
pOJHMTE M OTTOBOPHOCTHTE HA YYACTHULIUTE M TMOCICTUIMTE OT MOTEHIMATHHU HAPYIICHHS.
Peructpaumsta ©Ha wnudpoBn OusHec HACHTH(GUKATOPH KAaTO TBPIOBCKM MapKd U
NPOMHUIIICHN AW3aliHA € HEe CaMO MEXaHHM3bM 3a 3allUTa U CTUMYJIHMPAaHE HAa TBOPYECTBOTO,
HO U CPEJCTBO, KOETO rapaHTHpa MHBECTUIMM W Ta3apHU HpeauMcTBa. ['opecriomeHaTHTe
o0pa3oBaTeTHN MOJIENIN ca MPECTaBEHU B Kypca ,,bu3zHec uaeHTHPHUKATOpu™ pe CTYACHTH

B MaruCTbpCKa CTCIICH.

KarouoBu aymm: Monen, TmpaBa Ha  HMHTENEKTyalHa  COOCTBEHOCT, IH(poBa
KOHKYPEHTOCIIOCOOHOCT, OH3HeC WACHTU(PHUKATOPH, THPTOBCKM MapKH, IPOMHUIICHH

IU3alHA



