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1. Crarum, ny0JJMKYBAHH B HAYYHH CIIMCAHMSA, pepepUPAHH U MHIEKCHPAHH B

APYTrU MeKAYHAPOIHM 0a34 JaHHM ¢ HAY4YHA HHpOpMAaIus

1.1. Bbaxos, Hiaus. Ilpouecu Ha moauTH3anus B ObJrapckara Meauiina cpeaa. B:
Cn. ,,PeTopuka u komyHukanuu*, opoii 42, smyapu 2020 r. ISSN 1314-4464.

Pe3tome: AOctpakt: KoHKypeHIusita W KOH(pOHTAUMATA MEXIY H3AATEIUTe,
HaMaJIsIBaIlOTO JOBEPUE BbB BOJCIIUTE I€MOKPATUUHN UHCTUTYIIUH U MOJIUTUYECKOTO
MPE/ICTaBUTEJICTBO, BCE MO-TOJIIMATa MOJUTUYECKA U UKOHOMHUYECKa 3aBUCHMOCT Ha
MeAuuTe, ca (PaKTOpH, KOUTO BOAST /10 HOJUTH3UPAHE Ha MeIuitHaTa cpeaa B briarapus.
Bce moBeue maptum cb3gaBaT COOCTBEHM MEIMH, HSKOM OT KYPHAJIMCTUTE CTaBaT
MOJINTUIM; HAOMIOAaBa Cc€ W APYT NPOIEC: HAKOM MOJUTHUIM BIM3aT B pOJIATAa HA
KypHaIUCTHU. J[oMmyCcKaHeTo e, 4e MMa OCHOBAHHUS J]a c€ TOBOPU 3a IPOIEC Ha MOIMSIHA,
KOSITO OT CBOSI cTpaHa pedUieKTHpa BbPXY HaMalsBaHEe Ha JOBEPHETO B MeIuitHaTa
cpena. To3u mpolec € 00EKT Ha U3CIEIBaHE B HACTOALIATa CTAaTUS, KATO aHAIU3BT €
BBPXY MPUMEPH OT Obarapcku meauu. Llenra e ga ce yCTaHOBU Jajli ©UMa OCHOBAHMSI
Jla ce TOBOPHU 3a TaKbB IIPOLIEC.

Abstract: The competition and confrontation between publishers, the diminishing
confidence in the leading democratic institutions and political representation, the
increasing political and economic dependence of the media, are factors which lead to
politicization of the media environment in Bulgaria. More and more parties are creating
their own media, some journalists are becoming politicians; another process also takes
place: some politicians take on the role of journalists. The assumption is that there is a
reason to speak of a process of substitution, which in turn has an impact on the decline
in confidence in the media environment. This process of politicization is investigated in
the current paper and the analysis is based on examples selected from Bulgarian media.
The aim is to determine if there are grounds to speak of such a process of transformation
on the Bulgarian media market.

1.2. Bbaxos. Minus. Meauiina camoperyJianus ,,Ha cTon Kaabp*. Morat jiu
eTHYHHUTE KOJEKCH /1a ce mpedopaT ¢ AesuHpopmanusra?. B: Cn. ,,Peropuka n
KOMYHUKaUuu*, 0poii 38, anyapu 2019 r. ISSN 1314-4464

Pe3ome: , DeHoMeHbT™ Ha Ae3uH(oOpMaIMATa 3alMBa IyOJUYHOTO MPOCTPAHCTBO.
PaznuuHu MHCTUTYLMU ce 3aeMar Jia Ch3/1aBaT MHPOPMALIMOHHHU LIEHTPOBE 3a 6opba ¢
SIBIIGHUETO, MpUeMaT ce OQUIHAIHN TOKYMEHTH Ha €BPONEHCKO HUBO, ,,(pallIuBUTE
HOBUHHM c€ MpEeBpBIIAT B OCh3HAT MpobieMm. B cratusita ce ThpcIT OTrOBOPH Ha
BbIIpocuTe: JloctaThbuHu 5 ca o0ade WHCTUTYLUHUOHAIU3UPAHUTE MEPKH CpEelry
HeuctuHara? Kpae ocraBar  mpodecuoHamHuTe — craHfaptu?  Moxke
camMoperyianuiara B MEAMHTE Ja OrpaHudd e(eKkTure Ha KOOPAWHHUPAHOTO
pasnpocTpaHeHue Ha JAe3uH(pOpMalMATa, KOSTO € IO-CKOPO CBhCTOSHHE, OTKOJIKOTO
Helo HOoBO? B cratusATa ce mpaBM M aHAJIN3 Ha HAKOJIKO Cilydas OT OBJIrapcKOTO



myOJIUYHO U MEAUWHO MPOCTPAHCTBO, CBHP3aHU C (alIIUBUTE HOBHUHHM U MEIUITHaTa
perynauus.

Abstract: The “phenomenon” of disinformation is flooding the public sphere. Different
institutions have started to create information centers to fight “hybrid war”, official
documents are voted at a European level, so that awareness of “fake news” a social
problem is created. The research questions are: Are institutional measures sufficient to
stop falsehood? Where are the good old-school professional standards? Can self-
regulation in the media limit the effects of the well-coordinated spread of
disinformation, which is more of a media condition than something new? The focus of
the article is on the analysis of several cases from the Bulgarian public and media space
related to fake news and media regulation.

1.3. BbakoB, Uiausi. ABTOlleH3ypaTa B *KYPHAJMCTHKATA - yCcelllaHe 32 CUTYPHOCT B
Henpeasuaumurte oopatu. N'ogumnuk Ha @KMK, Tom 22, 2016 r. 35-49 cTp.
ISSN 1311-4883

Pe3ome: ABTOlIEH3ypaTa € 4acT OT MPOOJIEMHUS perepToap Ha KypHAIMCTHYECKATA
eruka. Ho u uecto e mpeHeOpersana Kato eJaeMeHT 0e3 0coO0eHa TeXeCT BbpXy o0mara
KapTHHA, 33 pasjiuKa OT (yHJIaMEHTAHM TEMH KaTO: CBOOOJa Ha CIOBOTO, €3HMK Ha
oMpasara, KOH(QIUKT Ha HHTEPECH, MPABOTO Ja Obaem MHGOPMUPAH, OOCKTUBHOCT U
IUTypajiu3bM... ABTOICH3ypara o0adye NpPUTEKaBa CBOMTE OCOOCHOCTH, HIOAHCH H
Pa3jIniHU MMPOSABJICHUA, KOUTO HC Ca CBBP3aHU CAUHCTBCHO C ,KYpHAJIMCTUKATA Ha
nbira” (JI€OHTOJIOTHATA), HO M C OCOOCHOCTUTE Ha JIMYHUTE yCEIaHUs, MeIuiHaTa
(opranmzanunonHara) u nybnuuyHaTta cpena. LlenTa Ha HacTOSIIMS TEKCT € H3BEIE
pa3IMYHUTE MPOSIBIICHUS HA aBTOILICH3YpaTa B HECUTYpHaTa Mpod)eCUOHATHA cpeia Ha
HUKOHOMUYCCKH W IMOJIUTUYCCKH BJIHUAHHUA W HATUCK BBPXY MCIOAUMTE. (DOKYC’BT Ha
W3CIIeIBAaHETO € MEAWHATA cpefa B beiarapus, kaTo ca HalpaBeHW W TPEMPATKH B
robaneH mariao.

Abstract: The article analyzes the journalism self-censorship in three areas: personal
(self-centered);under the pressure of the group (group-thinking); formed by the editorial
politics. The self-censorship is seen as a journalism behavior for self-defense in
moments of political and economic crises.

1.4. Bbakos, Uiausi. @®yT60/1HO XyJIMTaHCTBO U MOJIMTHYECKH HaTHCK. B: Meauurte
Ha 21 Bek. OHJIaliH U31aHNe 32 U3CJIeABAHNS, aHAIU3H, KpuTHKa. ISSN 1314-
3794. Centemspu 2013 1.

Pe3tome: OyTOONBT M TOTUTHKATA CE CPEIIAT TaM, KbJETO CE pa3BHBa OOIIHOCTTA HA
n3onupanute. GUHAHCOBU CTUMYJIU, HATMOHAIIMCTUYECKH CUMBOJIM HA
pa3rpaHUYeHUETO U PETOPUKA HAa OMpa3aTa ca MHCTPYMEHTH, Ype3 KOUTO MOJUTHUKATA
BKJTIOYBA (hyTOOJTHU aruTKH B MIPOTECTHH aKIIUU U N300pHU Kammnanuu. 1o “3enenus
KIWIMM” — TEPEHBT Ha J1Ba Oopenu ce 0Toopa, ce OIbCKAT M PEeITUTHH, HAIIMH U
KBapTaJIHHU OOIIHOCTH, KOMTO U3rpaXKAaT XapakTepa Ha rpajckarta KyJITypa.



Hacunuero u arpecusita B 3pUTEJICKUTE CIIOPTOBE CaMO OYepTaBaT KyJITypHaTa
UACHTUYHOCT Ha wieHoBeTe Ha (yTOomHH (yauuHu) 6anau. CONBCHUUTE MEXKITY
nporecTupany u noymnus Ha 14 sayapu 2009 r. npex Hapoguoto ceOpanue,
“Karynnma” (cenremBpu 2011 1.), MUTUHTUTE U CONBCHIUTE C MOJTHUIIHSITA IO BpEMe
Ha [IECTBUATA CPEIly BUCOKUTE CMETKH 3a TOK (sHyapHu-(pespyapu 2013 1.) —
MIPEMUHABAT MPe3 aKTUBHOTO y4acTHe HA PyTOOIHU aruTKH, KOUTO €CKaTUpaT
IIPOTECTHOTO HarpexeHue. ToBa ca mpuMepu OT MOCIETHUTE YETUPU TOJUHH, HO
ydJacTueTo Ha pyTOOIHUTE aruTKH B MpoIieca Ha COLMATHA IPOMSIHA UMa CBOSI apXUB
Ha nmameTTa. ToBa ca BUAMMU MPOSIBM HA OTHOLICHUSATA MOJIUTHKA-(PYyTOOIHN
XYJIMTaHHU, KOUTO Ca MPOOJIIEMHO TOJIE 32 aHAJIU3 B TO3H TEKCT.

Abstract: The focus of this text is the interaction between the politicians and the
hooligans. Bulgarian football fans have their own and specific internal organization,
rules and rituals, leadership, which are topic in this dissection. On first reading the
interplay between the politicians and the football hooligans are not official. But are
visible in the square — the field of the protest mobilizations.

1.5. lliya Valkov (2019) Persistent Professional Outcry Needed, Journal of Media
Ethics, DOI: 10.1080/23736992.2019.1575611

Pe3wome: Cryuasr ,,[llokonanos 6mier ot Harpionannara norapus™ ce npeBbpHA B TECT
3a peryJIaTOPHUTE MEXaHU3MHU M CaMOpeTyJialusiTa B pekiiaMHus nasap B beiarapus. Ho
ChIIIO TaKka MU 3a HpO(beCI/IOHa.HHI/ITC U CTHUYHU CTaHI[apTI/I B 6’I)JIFapCKI/ITe MCIOUN.
CratusTta pa3riex/ia npoOJIEeMHUTE B3I OKOJIO TO3H CITydail, peakIIMUTe U MEPKUTE,
KOUTO C€ B3e€MaT OT OTIOBOPHHUTE PETYJATOPHUM HMHCTHUTYIHH M TMpOodecHOoHaIHATA
MeJniiHa OOIIHOCT.

Abstract: The case “Chocolate Ticket from the National Lottery” has turned into a test
for the regulatory mechanisms and the self-regulatory advertising market in Bulgaria,
as well as for the ethical standards in Bulgarian media. It raises several important
questions: to what extent is it ethical for underage-looking girls from the national
gymnastics team to participate in a commercial about gambling? In relation to the young
members of the audience, to what extent is it ethical for successful sportspeople to
contribute to the popularization of gambling activities through the metaphor of
chocolate? More generally, are there any limitations to the accumulation of ad messages,
according to which lottery games can change a person’s life, provided he or she simply
buys a ticket?

The case “Chocolate Ticket from the National Lottery” is not so much about the
professional ethical dilemmas present in the journalistic profession. Rather, it mostly
concerns the responsibility of media organizations as public institutions. The
controversy and the avalanche of commentaries triggered by the commercial indicate
that the ticket-rubbing lottery games, which generate annual revenues of close to BGN
3 billion (about EUR 1.5 billion), have become a social problem. What is more, the
public discussions led to an attempt to amend the Gambling Act to restrict the
advertising of lottery games.



2. Jloxkaaau, my0JJMKYBaHH B COOPHUIIM OT HAYYHU KOH(pepeHInHU, NIPOBeAeH! B
buarapus

2.1.BbaxoB, Uius. /loBepueTo B MeIUUTe — MEK/AY TOBA KOil € COOCTBEHUKBT M KOii
mwiama. B: Meaun m KypHAJIUCTHKA — NPO(PECHOHATHUTE CTAHIAAPTH MEKIY
Bjaacrra u napure. Copusi: ®KMK, 2019, B yect Ha wOujes Ha npod. ICH
Ilerpanka ®ueena, crp. 225-236, ISBN 978-619-7567-00-7

Pe3ome: B mnocnenHute HAKOJIKO TOJMHU BBIPOCHT 3a TOBA KOM € pEaJHUAT
COOCTBEHHUK Ha e/lHa MeJus B bbirapus, € u3MecTeH OT APYT BaK€H BBIIPOC — OTKBIE
unBa ¢uHaHcupaHero. Peanmnata coOCTBEHOCT M TOBa KOW IUjamia ca JBa BaXKHU
¢dakTopa, KOoUuTo GOpMUPAT PEAAKIIMOHHOTO ChAbPKAaHUE. 3aKOHOAATETHUTE MPOMEHH
B Ta3u 00JacT ce ONMUTBAT Jla HAMpaBAT Te3W B3aUMOBPB3KU Ipo3paunu. Ho ToBa e
ObJie 1 JOCTAaThUHO 3a MOBUIIIABAHE HA JOBEPUETO B MeAUUTE?

Abstract: In the last few years in Bulgaria, the question of who the real owner of a
media is has been shifted from another important topic - where the funding comes from.
The real ownership and financing of the media activities are two important factors that
form the editorial content. Legislative changes in this area in 2018 seek to make these
links transparent. But will this enough to increase confidence in the media?

2.2. Bbakos, Mims. Kape B KOH(JIMKTHY 30HH: MeUH - BJIACT - OU3HeC -
rpaxjaancko oomectso. B: Menuure mexay mucusita u 6usneca, Copusi: YHCC,
2014 r. 309-314 ctp. ISBN Print 13:978-954-644-582-7

Pesrome: KakBo € comuaiHa 4YyBCTBUTEJIHOCT M KaK TS OKa3Ba BIMSHHE BBPXY
nporecTHUTE Harnacu? MOKyChT HA Ta3U CTATUS € HACOUYEH BBPXY B3aUMOJIECHCTBUETO
MEXIy:  BlacT-MeIuu-OM3Hec-rpaxkJaHcko  oOmectBo. B meHtspa  Ha
U3CJIEeI0BATEICKOTO BHMMaHUE € MyOJIMYHOTO TIOBEACHHWE Ha TPaXIAHCKH
MOOMIJIM3ALIMYU U TEXHUS TPOTECTEH HATUCK BbPXY UHCTUTYIMUTE. CTaTHsITa aHAIN3HUpa
pa3UYHM Cilydau Ha nporecTy B bbarapus B nepuoga ot 2007 go 2013 r. [Ty6nuynara
OUIUIOMAIUS C€ pasIiie’k[a KaTo TEXHOJIOTHsS, KOATO MOXKE Ja HaMald KPU3UTE B
COLIMAJIHUS MEHUJKMBHT, IPUUMHEHU OT B3aMMOJEHCTBHETO MEXIy BIACT-MEIUU-
OM3HEC-TPaXKAAHCKO OOIIECTBO.

Abstract: What is social sensitivity and how it affects on protest attitudes? The focus
of this article is the interplay: power-media-business-civil society. In the center of
scientific attention here is the public behavior of the social movements and their protest
pressure on the authorities. This study analyzes different protest cases in Bulgaria in the
period of 2007-2013. The public diplomacy is one of the techniques which can be used
to mitigate the crises in social management caused by the interplay: power-media-
business-civil society.



2.3.

3.1.

Menaun u Biaact (popmu Ha "KyJTypara HA HATHUCKA' B H3CJeIBAHMATA HA
AEX-bbarapusi). B: Meaniina cpega, mny0Ju4Ha M CTpaTerHyecka
komyHukauusi, Copusi: YHCC, 2018. 100-108 cTp. ISBN Print 13:978-619-232-
086-7

Pe3iome: B npoabikeHne Ha ceieM TOJIMHU, B YETUPH U3CIIeABaHus, AcoIMausiTa Ha
eBporneickure xxypHanucti boarapus (AEXK-bearapust) npaBu upe3 0OTBOPEHU aHKETH
OHJIAMH TPOYYBAaHUS BBPXY YCEIIaHETO 3a CBOOOJAa Ha CJIOBOTO W HalOI0JgaBa
pa3IMYHUTE NPOSBHM HA KyJTypaTa Ha HaThcKa. /[aHHUTE ca HENpeACTaBUTEIHM 3a
MeauiHaTa cpeia B CTpaHaTa, HO ca OpPUEHTUD 3a 3aAbJi0aBalld TEHICHIUU U
HaThIBalM npomeHu. CraTusTa aHanu3upa GeHOMeHa Ha ,,KyJaTypara Ha HaTUCKa™ B
Obarapckara MeIuiiHa cpeaa.

Abstract: For seven years, in four studies, the Association of European Journalists
Bulgaria (AEJ-Bulgaria) is making researches on the feeling of freedom of media in
Bulgaria through open surveys and is observing the various manifestations of the culture
of pressure. The data are unrepresentative for the media environment in the country, but
are a guide for deepening trends and pushing changes. The article analyzes the
phenomenon of the "culture of pressure” in the Bulgarian media system and the results
of these surveys.

Jokaaau, ny0JIMKyBaHH B COOpPHUIIM OT HAYYHH KOHGepeHIUH, NMPOBeJIeHU B
yy:xk0nHa niu B bbarapus, ako ca opranu3upaHu 0T MeKAYHAPOAHH HAYYHH HJIH
NnpodecuOHATIHUA OPraHU3aLUU

Valkov, lliya. The Journalist And The Politician — The Blurring Of The Borders
Between Two Public Roles. In: Communication Management: Theory and
Practice in the 21st Century. Communication Management: Theory and Practice
in the 21st Century. 12th Central and Eastern European Communication and
Media Conference CEECOM 2019, p. 354-363, 2020 ISBN-13: 978-619-7567-03-8

Pe3rome: B3aumozeiicTBueTo Mexay MOJIUTUKA U MEIUUTE € cTapa U Jo0pe Mo3Hara
urpa. Wcropusara mo3naBa emoOiieMaTnuHu (UTYpH, KOUTO ca MpecKadaiau OT eaHa
myOIuYHA PO B Apyra — OT JKYPHAJIUCT B MOJIUTHK, U 00paTHOTO. MeaunsupaHata
MOJIMTHKA U MOJIMTU3UPAHATA MEAMITHA cpela AaBaT M3KIIOUUTENHA Bb3MOXXKHOCT Ha
yMeIM TOJMTHYECKH WrPaud Ype3 HWHCTUTYLMOHAIHU JIOCTOBE BCE IIOBEYE Ja
OCBILECTBSIBAT KOHTPOJ BBPXY MEAUNHUA MMa3ap U PEAAKUMOHHOTO ChAbpiKaHue. B
bearapus nanpumep ce HaOMI0AaBa U Bb3pXKIAHE HA MAPTUMHUTE MEAUH. A 3a€JTHO C
TE3U NMPOLECH IIBJI3U U TUXA MOAMSHA.

OcBeH, 4e KypHAJIMCTUKATa Ce U3MO0JI3Ba 32 “TPaMIUIMH KbM MOJUTHYECKA Kapuepa,
BCE MOBEYE Ca CIyyauTe, B KOUTO MPOo(EeCHOHATHU MOJUTUIM 3aeMaT MecTaTa Ha
KYPHAIUCTUTE W YEPIAT C MBJIHU HIEMH OT OCTATHYHO MyOIUYHO OBEpUE, KOETO €
OCTaHaJIO B MeAuUTE. TO3M TEKCT OMUCBA U aHAJIM3MPa UMEHHO BCE MO-U3ThHSBAIATA
TpaHuIla MEX]y MOJTUTUKATAa U MEAUHUTE, MEXKIy TOJUTHKA U KypHanucta. U, pazoupa
ce, TOJIEMHSAT TYOeII OT Ta3u MOAMSHA ca TPaXIaHUTE.



Abstract: The interplay between politics and the media is an old and well-known
game.History offers a lot of examples of prominent figures who have switched between
these two public roles — from a journalist into a politician, and vice versa. The
mediatized politics and the politicized media environment give skillful politicians the
unique opportunity to exert ever greater control over the media market and the editorial
content through the use of institutional levers. In Bulgaria, for example, we see the
revival of party media. Along with these processes, a quiet subversion is going on. In
addition to journalism being used as a ‘springboard’ to a political career, there has been
an increase in the number of politicians who become journalists and take advantage of
the decreasing level of public trust the media still enjoy. This article describes and
analyzes precisely this blurring of the border between politics and the media, between
the politician and the journalist. Of course, the big losers as a result of this subversion
are the citizens.



