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1. Cratum, ny0JJMKyBaHH B HAYYHH CHUCAHUs, pedepupaHd ¥ HHIEKCHPAHU B

MEKIYHAPOIHU 0a3m AaHHHU ¢ HAYIHA I/IH(])OpMaIII/Iﬂ:

/ynesa. E., Enemenmu na ynpasnenckama Kyamypa, npou3mu4auiu onm KOpnopamueHama
xkynmypa, Ilpeonpuemauecmeo, bnazoeezpao, 2020, mom VoIl (2), c¢.43-62, ISSN: 2738 -
7402

Pe3ome: J[MHAMHUYHOTO pa3BUTHE Hajlara BUCOKAa aKTHBHOCT Ha OOEKTUTE HA YNpPABICHHE B
IIPOLIECUTE HA MPOMsAHA Ha OPraHU3alMOHHATA JEHCTBUTEIHOCT W aJalTUpPaHe Ha TSIXHAaTa
yIIpaBJICHCKa KyITypa KbM KyJITypHaTa IIPOMsHA B OpraHu3alusaTa, B OTTOBOP Ha cpenara.
[IpoMsaHaTta npoTMHYa B YCIOBMS, XapakTepu3Mpalll c€ ¢ W3UCKBAHUATA 3a HOBU
YIPaBIEHCKUTE YMEHUS, HENO3HAaBaHE Ha JUHAMMYHUTE IPOLIECH, KOUTO BIUSAT BBPXY
B3MMaHETO Ha PELICHUs, U3M0JI3BAHETO Ha Hee(PEKTUBHU YIPABICHCKH MOJXOAU U HauMH Ha
MUCJIEHE, KOWTO HE ce IPOMEHs C IPOMsHATa Ha OpraHU3allMOHHAaTa cpea. PasrpaHnyaBaHeTo
Ha OCHOBHHUTE €JIEMEHTH OT YIpaBJieHCKaTa KyJTypa Ha MEHUDKbpa M MapaMeTpuTe Ha
HETOBOTO MPO(ECHOHATHO MOBEJEHHE, Ca BBIPOCH, KOUTO BCE Ol HE HAMHUPAT OTIOBOP B
HaCTOAIlaTa TEOPETUYHA U M3CIe0oBaTelIcKa npakTuka. [lopagu HemsscHeHnaTa npupona Ha
yIpaBJI€HCKaTa KyJITypa, KaTo SIBJIEHUE, HEM3MEHHA 4acT OT OpraHM3allMOHHATa Cpena, B
HacTosIIlaTa CTaTUs € HallpaBEHO U3CIIeABaHE Cpel MEHUKbPH Ha TepUTOpUsATa Ha PenyOnnka
bearapus, 3a na ce OTKPOST KIIOYOBUTE €JIEMEHTH, KOMTO BCEKM MEHWIXBp TpsAOBa naa
U3MOBSJIBa B CBOSITA yIpaBleHCKa KynaTypa. [Ipeamer Ha um3cienBaHETO € yIpaBlIeHCKaTa
KyJITypa Ha OBIrapckure MEHWIKbpU. I[IbpBOHAUANIHO €JIEeMEHTHTE ca W3BEJIEHH OT
CBIIOCTaBUTEJICH aHAJIN3 HA Pa3IMYHU KOHLENIMH U ThPCEHETO HA aHAJIOTHS C €JIEMEHTUTE Ha
yIpaBlieHCKaTa KyaTypa. B mocnencrue, cien npoBex/1aHe Ha U3CIIEIBAHETO, PECIIOHIEHTHUTE
OLIGHAT U C€ CBCTaBs KpaeH CHHChK C €JIEeMEHTH Ha YIpaBJIeHCKaTa KyilTypa Ha
PBKOBOUTENNTE B OBJITAPCKUTE YCIOBHS. 3a TOCTUTAHE HA PE3YATATUTE € IPOBEIEHO AaHKETHO
MIpOyYBaHE U METO/1 Ha EKCIIEPTHUTE OLIEHKH, KOUTO JaBaT OTTOBOP Ha LieJITa Ha pa3padoTKara,
KOSITO € J]a C€ YCTaHOBST OCHOBHUTE €JIEMEHTH XapaKTEepHM 3a YIpaBlIEHCKaTa KyiaTypa Ha

OBIATapCKUTE MEHUIKBPH.



/lynesa, E., Azenuuume 3a neosuxicumu umomu 6 Cogusa cneo Covid-19. Ilhan 3a
noooopsasane na oetinocmma, cn. Umomu u é6uznec, YHCC, 2021, mom 1V, c. 47-58 CCEO,
ISSN:(on-line)2603-2767, (print) 2603-2759

Pe3ome: Baxna xapakTepuCcTHKa Ha areHIMUTE 32 HEABM)KMMHU MMOTH M OM3HEC cpejara ca
roJeMUAT Opoi 1eHHOCTH U OTTOBOPHOCTH, KOUTO OPOKEPHT U3I'BJIHABA €XKeIHEBHO. CunTame
noo0psiBAHETO Ha JAEWHOCTTAa HAa areHUMUTE KaTo IPEANOCTaBKAa 3a YBEJIMYaBAaHE Ha
IPUXOJUTE Ype3 U3BJIMYAHE HA MOJ3UTE OT JeiHocTTa. CTaTuaTa aHaJIM3Mpa JEeHHOCTTa Ha
areHIMMTE 3a HEABWKUMM HMMOTH, IPOCIEIsBAa ChCTOSHUETO M TEHICHLUUTE MU I10COYBA
HEJNOSAJIHUTE MPAKTUKU Ha I[la3apa Ha HEIBWKUMHU HUMOTU. M3BBpIIEHO € eMIHpUYHO
U3CJIEBAaHE C MOMOINTA HA HIAKOJIKO METOZAA 3a aHaIM3 U OLEHKAa. Bb3 ocHOBa Ha TOBa ce
U3BEX/AaT BB3MOXKHUTE IOJ3M OT NPEAJIOKEHHUsS IUIAH M TEXHOJOTMYHUTE HOBOCTU 3a

OIITUMU3UPAHEC HA JEHHOCTTA HA areHIUUTE 3a HSJABHKUMH UMOTH.

/Jlyneea, E., Ilcuxonozuuecku ananus na auunocmma na menuoxcovpa, KSI Transaction on

Knowledge Society, mapm 2020 2., mom XIII, nomep 1; c. 11-18, ISSN: 1313-4787

Pe3ome:

VYcnexbsT HAa MEHHDKBPA B colpaiHaTa cepa e TSCHO 3aBUCHM OT HETOBUTE JIMYHHM KayecTBa
U CIOCOOHOCTH, MPOPECHOHATHU MHTEPECH W MOTHBanusa. B Tazu cratus ce aHamu3upar
BOJICIIUTE MApPAJUIMH, Bb3 OCHOBA Ha KOUTO C€ HM3BJIMYAT MPAKTUYECKH MOAXOAU KbM
HeﬁHOCTTa Ha MCHI/II[)KT)pa, 3a da C€ HpeB’BpHaT B ITBJIHOIICHHU B npoueca Ha CBOsdATa
yIopaBjieHCKa TMpakThka. M3cienBaHo € Kak CTpechT BiMsie BBpPXY paborara Ha
PBHKOBOIUTENS/ MEHUKbpa. 3Mmon3BaH € METOIbT Ha HAOIIOACHHE U BHIIPOCHUK 33 U3MEpPBaHe
Ha epexTuTe oT cTpeca. Cnex aHAIM3 HA PE3YNTATUTE ca W3BEICHU HAM-4ECTO M3MOJI3BAHHUTE

HAa4YWHU 3a CIIpaBAHEC CTPCCOBU CUTyallul Ha pa6OTHOTO MSCTO.

/lyneesa, E., Ilpeouszeuxkamencmea npu uzzpaxcoanemo Ha KOHKYPEHmMHU eKURU 34 a2eHYuU
3a neosuxcumu umomu”, Ilpeonpuemauecmeo, bnazoeszpao, I'oouna: 2021, c.7-19 1SSN

(onnain): 2738-7402

Pe3ome: llenra Ha HacTosAmaTa pa3paboOTKa ce OCHOBaBa Ha Kiacu(UKalus Ha OCHOBHHTE
NPAKTUKU U aHAIM3 Ha KJIIOYOBM MPOOJIEMHU NPU H3TPAXKJTAHETO HA KOHKYPEHTHU €KUM OT
OpokepH Ha HeABMKUMH UMOTH. HarmpaBeH e TeopeTnyeH 0030p, ONMCAHU Ca Bb3MOKHOCTHUTE
3a u3rpaxkaaHe Ha e(EeKTHMBHM €KUM OT Opokepu B IpsKa Bpb3Ka C IBITOCPOYHA

CTPAaTCTUYCCKAa paMKa 3a YIIPABJIICHUC, KOATO Aa OTroBaps Ha JUHAMUYHO IMPOMCHALIATA CC



6usnec cpena. [IpoBeneHo e u3cienBane cpel OpoKepH Ha JABE areHINH 3a HEJABUKUMU UMOTH
C I[N yCTaHOBSIBAHE Ha KJIIOYOBUTE (DAKTOpPH, OKA3BAIM BIUSHUE BBHPXY JKU3HCHOCTTA U
KOHKYPEHTOCTIOCOOHOCTTA Ha JIBETE arcHIIMM U TEXHUTE eKUMu. M3Mmoi3Ban € OHNaiiH TecT u
uHTepBIO. M3BeneHn ca KakTo MOKa3aTesd, KOUTO BIUSAAT MO3UTHUBHO, Taka U TaKUBa C
HEraTUBHO BB3JICHCTBUE BBbPXY KOHKYPEHTOCIOCOOHOCTTa Ha opraHuzanuute. Hakpas ca
Habess13aHN HACOKH 3a CIPaBsSHE C MPOOJIEMUTE W NpPEAU3BUKATENCTBAaTa Npes OPOKEPCKHUTE
EeKUIIM B AarceHIMHUTE 3a HEABHKUMHU HMMOTH. ABTOpa JOKa3Ba, Y€ 3a Ja Ce€ IOCTUTHE
KOHKYPEHTOCIIOCOOHOCT B areHIIMUTE 32 HEJABMKUMU UMOTH, PbKOBOJICTBOTO, I[€JIECHACOUYEHO U
KOMIUIEKCHO TpsiOBa Aa paboTu 3a popMupaHe Ha aIeKBaTHO ITa3apHO MOBEACHNE Ha OPOKEepUTE
CM W ONTUMHU3AIMS HA OTHOIICHUATA C KIMEHTH 3a TMOJIAbpXKAHE Ha aJanTHBHA
OpraHu3aIiOHHA CTPYKTYpa U BUCOKONIPOIYKTHBHA OpraHU3anus Ha paboTa, 4ype3 u3rpakaane

n e(beKTI/IBHO YIIpaBJICHUEC HA KOHKYPCHTHH CKUIIN.



2. Jlokaaau, myOoJUKYBaHU B COOPHMIM OT HAYYHH KOH(epeHIUH, MPOBeAeHH B

bbarapus

/ynesa, E., Texnuku 3a noooopasane na duznec KOMyHuKayuama 6 cpepama na mypusma,
CoopHuk ¢ 0oknaou om wouleiinama HayYHa KoOHpepenuus ¢ mexcoyHapooHo ydacmue
"TYPU3BM H CBbP3AHOCT", Hxonomuuecku ynugeepcumem, Bapna, 2020, c.382-390,
ISBN 978-954-21-1052-1

Pe3ome: C HapacTBamara CKOpOCT, C KOSTO C€ B3€MaT PEUICHHUS B Pa3BUTHUETO HA TypHU3Ma,
OM3HEC KOMYHHUKAIIMHUTE CEe MPEBPBINAT B CHIICCTBEHA MPEANOCTaBKA 3a e(heKTUBEH OM3HEC.
[Topanu Ta3u npuunHa Mo100psIBAHETO Ha OM3HEC KOMYHHKAIIMUTE CTaBa aKTyaJIeH BBIIPOC 32
BCsIKa OpraHu3anus B cdepara Ha Typu3Ma U HETOBOTO pelraBaHe ¢ cremHo. [IpoyuBanusTa
MOKa3BaT, 4e XOTeIHepUTe rpekaprar Mexxy 70 u 85 mporieHTa oT BpeMETO CH B OOIIIYBaHE C
KOJICTH, TOJYMHCHH, KJIUCHTH, BBHIIHK MapTHOPH W Jp. MEHHDKBPUTE H3ITBIHIBAT
OCHOBHHTE CH (DYHKIIUHU — TUIAHUPAHE, KOOPAUHAIIMSI, YIIPABJICHHE U KOHTPOJI B MPSIK KOHTAKT;
C TIOMOINTa Ha YKECTOBE M MOIJIEAH; 1O €JICKTPOHHA mom@a win teiedoH. B HacTosmara
pa3paboTka ce akKIEHTHpa BBHPXY TOBAa KaK CE OCBIICCTBSIBAT OM3HEC KOMYHUKAIUHUTE B
CBBPEMCHHHUSI TYPHCTUYECKM OHW3HEC M KakBH MPOOJIEMH BB3HHMKBAT MPH TAXHOTO
ochlrlecTBsiBaHe. M3MOM3BaHU ca CTaHJApPTHU METOJM 3a aHAllM3 U OIIEHKa KaTo MbpBUYHATA
nH(popMalus, Ha YUATO 0a3a € HANPaBeH aHATU3bT, € MOJydeHa Ype3 JUUEH OIMUT, Pa3TOBOPH
CbC CIIY)KHUTCIN U PBKOBOAUTCIN B TYPUCTUYCCKN arCHUUN U CO6CTB€HI/IHI/I Ha XOTCJIM U Jp.
Lenta Ha pa3paboTKaTa € U3ITBJIHEHA, KAaTO ca M3BEACHU TEXHUKH 3a MOA00psBaHEe HAa OM3HEC

KOMYHUKAIIUNUTC B cq)epaTa Ha Typu3ma.



3. Jlokaaau, myOoJUKYBAaHU B COOPHMIM OT HAYYHH KOH(epeHIIUH, MPOBelAeHH B
yy:k0uHa njaM B bbiarapus, ako ca opraHM3MpaHy OT ME:KIYHAPOAHN HAYYHH WJIH

npo¢eCHOHATHN OPraHU3aALUU

/lynesa, E., Cvépemennume uH@OpMayuoOHHU KAHAIU KAMO CPEOCME0 34 NOSUUIABAHEe HA
ehekmueHoCmMma Ha KOMYHUKAUUAMA 8 aeHyus 3a Hedguxcumu umomu, Hayuen coopnux
«InterConf», (42): c 0oknaou om 1-ea mexcoynapoona HayuHo-npaKmuuecka KOHghepenyus
«Teopusa u npakmuxa na naykama: knrouoeu acnekmuy ( 19-20 ¢pesepyapu 2021 2.), Pum,

Hmanus, 2021 2., c. 109-130, ISSN 2709-4685

Pestome: B cratusTa € HampaBeH aHalu3 Ha ChbBPEMEHHUTE MH(POPMAIMOHHU KaHAIU B
areHIMM 3a HEJBIKMMH MMOTH M TSAXHATa pOJIsS 3a IMOBHIIABAaHE Ha €PEKTHBHOCTTAa Ha
KOMYHHUKAIIMUTE MEXAYy 3aUHTEPECOBAHUTE CTpaHU. ABTOPHT € H3IOI3Bal METOAAa Ha
CTPYKTYPUPAHOTO MHTEPBIO IIEPCOHAIHO JIULIE B JIMILIE, 3a/1aBaHE HA JIOMBIHUTEIIHU BBIIPOCH U
JMAarHOCTHKA Ha OpraHM3allMOHHUTE KOMYyHMKaIMU. VIHTepBIOTaTa ca MPOBEIEHU B Iepuoaa
nexemBpu 2020 — ¢eBpyapu 2021 r, KaTo ca HHTEPBIOMPAHH 8 eKcIiepTa B 00J1acTTa Ha OM3HECa
C HE/IB)KMMHU UMOTH. 3a aHAJIM3 Ha JAHHUTE € U3I0J13BaHa S-CTENEHHA CKajla, KOSITO I103BOJIsBa
Ha aBTopa Ja HOApPeAM IO BAXKHOCT KOMYHUKAIMOHHUTE IMOTPEOHOCTH B areHuus 3a
HeABW kMMM uMoTU. Crel aHaiM3 Ha JaHHUTE OT JUArHOCTHKaTa aBTopa CTUra J10
3aKJIIOYEHHUETO, Y€ KOMYHMKAlUsATa € €AMHCTBEH MHCTPYMEHT 3a IIOBHILIABaHE Ha
MH(GOPMHUPAHOCTTA, MPEOJIOJABAaHE HAa HEJIOPAa3yMEHUs Ha CIYKUTEJIUTE, IPEeoJI0IsiBaHe Ha
CBIIPOTHBATA, MOTHUBAIMs 32 NPOMEHM M T.H. U € HeoOXxoauma Jo0pa opraHuzanus U
KOOpJIMHHUpPaHE Ha BCUUKH €JIEMEHTH Ha KOMYHUKALIMOHHUS MUKC (peKjama, HachbpuaBaHe Ha
poJaxxOuTe, Bpbh3KH € 00IIECTBEHOCTTA, IMYHU MTPOJax0n), 3a Jja ce MOBUILIYU €(PEKTUBHOCTTA

Ha KOMYHUKAalITHOHHATA IMOJIMTUKA B arcHIU 3a HCABUKMUMU UMOTH.

/ynesa, E., Ilpunyunu u memoou na ynpasieHue Ha KOPROpAmueHume KOMYHUKAUUU,
Hayuen coopnux «InterConf», (49): c¢ ooknaou om 2-pa mexncoynapoona HaAy4HO-
npakmuuecka Kongepenyusa «Teopus u npakmuka na naykama: Kiuoeu acnekmuy (7-8

anpun , 2021). Pum, Hmanusa: Dana, 2021. c. 62-71., ISSN 2709-4685

Pe3rome: ['bBKaBOCTTa HA KOMYHUKAIMATA, aJalITUPAHETO KbM BBHHIITHU (AKTOPH, BIUSHUETO
Ha OM3Heca ca M3KJIIOUUTENIHO BaKHU TIOKa3aTeNM 3a YCTOMYMBOCTTa Ha KOMITAaHUSATA.

OrHomeHusATa MCXKAY OpraHu3zanuiaTra M HEHHUTE BBHIIHU 3aUHTCPCCOBAHU CTpPaHU U



B3aUMOJICHCTBHUATA TPsOBAa Na OBJAT CTPOTO KOOPAMHHPAHM M cucTeMmaru3upanu. JloOpe
IMPOCKTHUpPAHATA CUCTCMA OT BbTPCIIHU U BbHIIHHW KOMYHUKAIIUW IMMO3BOJIABA [1a CC MOAAbpiKa
OpraHm3alys B XapMOHHS ¢ OKOJTHATA Cpejia, 0Tpa3siBa HUBOTO M KAYECTBOTO HA YIIPABJICHUE U
BBPXY 00IIaTa KOHKYPEHTOCIOCOOHOCT. HacTosmoro wu3cienBaHe MpenCTaBs aHAIU3 Ha
KOPIIOPATHBHUTE KOMYHHKAIIUH, IPHHIUITUTE U METOJIUTE HA TIXHOTO yIPaBJICHUE B IIpoIieca
Ha pa3BUTHEe Ha OusHec JeiHocTTa. MeronuTe 3a yIpaBlIeHHE Ha KOPIOPATUBHUTE
KOMYHUKAIMH ca TU(EepeHIIMPaHn CIIOPE]] TAXHOTO BB3ACHCTBUE BHPXY OINpPEICIICHH LIEIEeBU
ayJMTOPUH, KOETO TIO3BOJISIBA J]a C€ BUJIM PA3JIMYHATA HACOYCHOCT U (PYHKIIMOHAJICH XapaKTep

Ha B3aMMOOTHOUICHUATA MEXKAY OpraHru3aluAaATa 1 HelHaTa cpeaa.

/Jlynesa, E., Ouenka Ha uKkoHoMu1uecKume nocieouyu om KOMyHUKAyuoOHHAma 0eiunocm Ha
ovncapcka nocpeonuuecka komnanusn, Hayuen coopnuxk «HumepKongy, (39): ¢ ooknaou
om 8-ma medxncoynapoona HayuHo-npakmuyecka Kougepenuyus «Hayka u npaxkmuxa:
eéHeopsasane 6 cvepemennume Qouwecmear (26-28 oexemsepu 2020 2.). Manuecmup,

Benuxoopumanus: Peal Press Ltd., 2020, c¢. 352-360 ISBN 978-0-216-01072-7

Pe3iome: B qHeniHo Bpeme BBIIPOCHT 3a OIICHKA M aHAJIU3 HA MKOHOMUYECKaTa €()eKTUBHOCT
Ha KOMYHUKAITMOHHUTE JIEHHOCTH € aKTyaJleH KaKTO 32 CaMUTe OpTraHU3alluy, HaOJII01aBaIln
JIeiiHOCTTa MM, Taka M 3a TiIXHata cpena. Hemo moBeue, To3u aHanmu3 TpsOBa na Obuae
IPOABIDKEH U CBHIIOCTAaBUM BBB BPEMETO — Ja CE€ CBIIOCTaBH TEKYLIOTO CHCTOSIHME Ha
KOMYHHUKAI[MOHHATA JEWHOCT Ha KOMIIAHUATA C HEHHOTO CHhCTOSIHHE B TMPEAUITHA U OBbACHIH
/mporHo3Hu/ mepuoau. B Hactosmara pa3paboTka € HampaBeH CPAaBHUTEJICH aHalu3 Ha
METOJIMKH 32 OlIEHKAa Ha KOMYHHMKAI[MOHHA JIEHHOCT Ha OBJITapcKa MOCpeTHUIEeCKa KOMITAHUS,
KaTo ca U3BEJIeHU MPEAUMCTBATa U HEJOCTAThIUTE HA JJa/ICHUTe METOJIUKU B ChOTBETCTBHE C
npeuiokeHa kinacudukanus. Ha 6a3a Ha wm3cieqBaHeTo aBTOpa JOKa3Ba, Y€ HACTOSIIUTE
METOAMKH 3a OIleHKa Ha e(EeKTHMBHOCTTa Ha KOMYHHKAIMATA JEHHOCTH HWMAaT peIuia
OTpaHUYEHUS M HEJOCTATHIIHN, KOSTO HE MO3BOJISABA JIa CE HANPaBH M300p B 10132 HA €HA WIIH
Jpyra METOJOJIOTHs, YMETO H3IMOJI3BaHEe B TMOBEYETO CIy4ad OWJ Jayl Ha/leXJeH pe3yiTar.
[Tocpennuueckn ¢GUpMH, KaKTO U HE3aBUCHMM EKCHEPTH M aHAIM3aTOpu B o0JIacTTa Ha
KOMYHHKAIIMUTE, OCHOBHO pa3paboTBar cBOsi coOcTBeHa MeTojonorus. OuyakBa ce B OJIHM3KO
ObJeIe THPCEHETO HAa ONTHMAIHA METOJOJIOTHS J1a TPONBIDKH M Ja CE€ TOSBAT HOBHU

PAa3SHOBHUAHOCTU HA CHIICCTBYBAIIIUTC.



/yneea, E., Ynpasnenue na mepumopuu 6 0uzneca ¢ HeO8UNCUMU UMOMU, KAMO 4aAcm om
ynpaenencku peutenusn, Hayuen coopuuxk «InterConf», (37): ¢ Ooknaou om 1-¢a
MeMNHCOYHapOoOHa HayuHo-npaxkmuuecka Kougepenyus «llocnedonu nayunu u3cied8anusy
(6-8 oexemepu , 2020 2.). Ocno, Hopsezus: Dagens naeringsliv forlag, 2020, 1151 c. 150-158
ISBN 978-82-7346-353-1

Pe3lome: VYmpaBlieHHETO Ha TEpUTOpPHHMTE B OW3HECAa C HEIBMKMMH HMOTH € 4YacT OT
yIIPaBJICHCKUTE pelieHus. To ce OCHOBaBa Ha IIbPBOHAYAJICH M TEPHOJAMYCH aHAIHM3 Ha
BB3MOKHOCTUTE 3a pealM3anus Ha yciayrara, mojoOpsiBaHe e(EeKTUBHOCTTa Ha arcHTHUTE,
MMOCTUTAHE Ha TI0-BUCOKHU PE3YIITATH IIPH MO-HUCKU PA3X0/IU U MIPH SICHA OLIEHKA HA MIOTSHITHAIIa
Ha ¢upmara. OOMKHOBEHO € MPSKO CBBP3aHO C M30paHaTa CTpaTerus Ha KOMITAHUSATA M
HAJIMYKME Ha JOCTaTh4eH Opoi JOOpe MOJArOTBEHU Kaaph. YTPABICHUETO HA TEPUTOPUUTE ©
XapaKTEPHO 3a KOMITAHUUTE C TI0-TOJISIM 00E€M Ha JICHHOCTTA, UMAIIld Bb3MOXKHOCT JIa OTIepHpaT
Ha ToJisiMa TEPUTOPHS, WIM TPH MAIKH KOMIAHWH, U30panu cTparerus Ha (Qokycupane. 3a
[EJITE Ha HACTOSIIATA pa3paboTKa, € pasriefaHa JeHHOCTTa 0 YIPABICHHE Ha TEPUTOPUUTE
B TOJIIMa arcHIMs 3a HEIBWXHUMH UMOTH, OINEpUpalla Ha Teputopusita Ha bbiarapus. Bs3
OCHOBa Ha aHallM3a aBTOpa 3aKJII0YaBa, Y€ C PA3Npe/IeiiCHUE Ha TEPUTOPUUTE CE MOCTUTa
(doxycupaHe Ha BCEKH OT/ICJIICH areHT, KOETO My IIO3BOJISIBA J1a TTOIYYH TACHA CICIAATH3aIns
B KOHKpETHa cpela U Ja ObjJe KOHKYPEHTOCIIOCOOEH CHpsMO OcTaHanuTe. ToBa BOAM 10
MOBUIIIaBaHE Ha 0011aTa KOHKYPEHTOCTIOCOOHOCT Ha KOMIAHMSITA, TOJOOpsIBaHE HA HMHJIXKA i,

TMOBHUIIABAHC HaA ITa3apHUA O4JI U ITIOBUIIIABAHE HA reyajgdaTa oT JEHHOCTTA.

/Jlyneea, E., Memoou u uncmpymenmu 3a OWeHKA HaA UHPoOpMayuoHHume u
Komynuxayuounu nompeonocmu , Hayuen coopnux «InterConfy, (40): c ooxnaou om 2-pa
MeNHCOYHapOoOHa HAYYHO-NpaAKmMuiecKa KoHpepenyusn «Hayuna obwnocm:
UHmMePOUCYUNIAUHAPHU u3ciedsanuny (26-28 anyapu 2021 2. ). Xamoype, I'epmanusn: Busse

Verlag GmbH, 2021, ¢. 111-116, ISBN 978-3-512-31217-5

Pe3rome: OGnactute 3a mogodpeHne Ha OM3HeC KOMYyHUKALUATA UMAT CBOA Clielu(UKa, KOSTO
W3MCKBAa TIPEIM3HO IUIAHMpaHE Ha MEpPKM 3a 3almbjiBaHe Ha WHPOPMANUOHHUTE U
KOMYHHUKAITHOHHU TIPOITyCKH. Te3W MEpKH M3MCKBAT aJeKBATCH WHCTPYMEHTapuyM (Harmp. B
00J1acTTa Ha OOIYBAaHETO MEX/y CITYXKMTEIUTE ca MOJXOSIIM eTHH METOIU, a B 00J1acTTa Ha
OOIIYBaHETO MEXIY CIY)KUTEJIUTE OT (hupMara U CIY>KUTETH Ha MAapTHBOPCKU (GUPMH ca
HYXHH JApyrn mnoaxomu). Hacrosmara paspaboTka menu Aa pasriiesa MeTOmuTe U

HHCTPYMCHTUTE 3a OLCHKAa Ha HH(i)OpMaHI/IOHHI/ITe, KOMYHUKAIITMOHHHA HOTpe6HOCTI/I n



nporycku. Hakpasi e mpennoskeHa aBTOpOBa METOJMKA 3a M3M'BJIHEHHWE HA JUAarHOCTUKA Ha

IIPOIYCKUTE B KOMYHUKALIUATA.

/lynesa, E., Ananu3 na PR deiinocmma na Azenyus 3a neosuxcumu umomu, Ukonomuka,
ousnec u coyuannu nayku: Mamepuanu om xougepenyuama. - Verlag SWG imex GmbH
Hiopuoepe, I'epmanus, 2020 2., c. 124-128, ISBN 978-3-9819288-9-7

Pe3rome: MonepHOTO IUTaHUPAHE U OCBILECTBABAHE HA KOMYHUKALIMOHHA KaMIIaHUs BKJIIOYBa
pa3pabOTBAaHETO U IPUEMAHETO OT PHKOBO/ICTBOTO HA KOHKPETHA KOMYHHUKALIMOHHA CTPATErusl.
B macrosimara pa3paboTka ca pasriefaHd OCOOCHOCTHTE Ha pekiiamMara U BpPB3KUTE C
OOIIECTBEHOCTTA MPH MOIMYJISPU3UPAHETO HAa areHIMs 3a HEABIKMMH UMOTH. HampaBeno e
aHKeTHO IIpoyuBaHe cpel 10 nymu oT areHuus 3a HEIBWKMMHU MMOTH 3a OIpeAcisHE Ha
MHJEKCa Ha HETHaTa JIOAJHOCT M TIpynoBa e(QEKTUBHOCT Ha BBTPEIIHO (UPMEHUTE
koMyHukanuu. Cren cymMupaHe Ha TOYKUTE U aHaJUW3 ca U3BEJIEHU OCHOBHUTE
KOMYHUKAIIMOHHHU 1equ U (QyHKUIMU Ha BbTpemHus PR Ha areHuusra, KOMTO ca BaXHH 3a

Pa3BUTHUCTO HA ousHeca.

/ynesa, E., Ymenus 3a eo0ene na npezogopu medxncoy 3aunmepecoganume CmMpaHu npu
coenku ¢ neosudxcumu umomu, Hayuen coopnuk «InterConfy, (43): ¢ ooknaou om 2-pa
MeENCOYHApOOHa HaAYUHO-RPAKmMuuecka Kongepenyua «lnodannu u pecuonannu acnekmu
Ha ycmouuueomo pazeumuey (26-28 gpespyapu. , 2021). Konenxazen, /lanus: Berlitz Forlag,

2021. c. 45-54 ISBN 978-87-615-0721-1

Pe3rome: /{Hec mperoBopuTe ca BaxKeH BBIIPOC U CE AHAIU3UPAT OT MHOTO YYEHU OT Pa3InyHU
obnactu. 3a Ou3Heca C HEIBWKUMHU MMOTH KJIFOYOBHAT KallMTal ca XopaTa, ydacTBalld B
nporeca. KadecrBeHata pasmsina Ha wuHGOpMaIMs 1O BpeMe Ha JEJOBUTE IUCKYCHH,
CIOCOOHOCTTa 3a Obp3a OpHEHTAIMsl BHB BB3MOKHOCTUTE, HArjlaCUTE M HAMEPEHHsITa Ha
MIPEroBapsAIIUTE CTPAHU, BCHYKO TOBA MOKa3Ba OT KAKBO IOJIIMO 3HAYEHUE Ca YMEHMSTA 3a
mperoBapsHe. 3a eTuTe Ha HacTosIaTa pa3paboTka, € pasrie/iaHa Ba)KHOCTTa HA YMEHHSITA 32
MPErOBapsiHE MEXKAY 3aWHTEPECOBAHWUTE CTPAHW TPU CACIKH C HEIBKHUMH HMOTH.
W3non3Banu ca cTaHIapTHU METO/IH 3a aHAJIM3 U IPUMEPH OT IIPaKTHKaTa. 3a OMOIII B M300pa
Ha ycrieneH Opokep 3a HeIBI>KUMU UMOTH, aBTOPA € MPEIJIOKUIT COOCTBEH BBIIPOCHUK C KOUTO
JecCHO U OBP30 MOXKe Jla ce MPOBEAe WHTEPBIO M Jla CE HANpaBU OLIEHKA Ha yMEHHUATA U

KBaTMUKAIUATA HA TIOCPETHUKA.



/yneea, E., Tenoenyuu u npeouzsuxameicmed é pazeumuemo Ha Ou3Hec KOMyHUKayuama
¢ Konmekcma Ha 0vacapckama ousnec cpeoa, Hayuen coopnux «MnmepKonghy, (48): ¢
0oK1aou om 8-ma MeHcOyHapoona HAYYHO-NPAKMUYECKA KoHngepenyusn
«llpeouszeukamencmeama 6 Haykama Ha OHeuwinomo epeme» ( 4-5 anpun 2021
2.).Bawmunemon, CAIILl: uzoamencmeo na ycunuama, 2021. c¢. 98 -105 ISBN 979-1-293-
10109-3

Pe3iome: B HacTosmata pa3paboTka ce MpaBU aHAIW3 Ha HACTOSIIUTE TEHICHIMH U
MpeIM3BUKATEIICTBA B PA3BUTHUETO Ha OM3HEC KOMYHHUKAIIMUTE. B paMKuTe Ha KOHIIEITYaJTHUTE
MOAX0/M ca 00OCHOBAHU CBHIIHOCTTA M COLIMATHO-UKOHOMHMYECKOTO ChAbp)KaHHE Ha OU3HEC
KOMYHHKAIIMUTE B ChbBPEMCHHATA OM3HEC cpea. PasmupeHn ca MPUHIUIKUTE W HAYUHUTE 32
yopaBjieHue Ha OuszHec KomyHHKanuute. [IpoBeeHO € aHKeTHO MpOy4YBaHE B HAKOJIKO
opranuzaiuu B cepara Ha YCIYTHTE 32 yCTAaHOBSIBaHE HAa ChCTOSHUETO HA HH(POPMAI[MOHHATA
MOJIMTUKA W Ca U3BEJIECHH OCHOBHUTE II€JIEBU ayJWTOPUH, KbM KOHTO € HacoueHa
nH(OpMANMOHHATA TOJMTHKA HAa OpraHu3amuurte. M3paseHa € aBTOpCKa TPAKTOBKA, KOSTO
racu, 4e OM3HEC KOMYHMKAIMATA C€ OIpeAessi KaTo Cepusi OT B3aMMOOTHOIICHUS Ha
cyOexTuTe Ha OM3HEeca ¢ OOIIECTBOTO C II€7 YBEIMYaBaHE Ha JOXOJUTE M MOCTUTAaHETO Ha

KOHKYPCHTHU IIPCUMYIICCTBA.

Hynesa, E., Kniouosu nokasamenu 3a epekmuenocm na dusnec komynuxayuume, Hayuen
coopnuk «InterConf», (50): ¢ ooknaou om 8-ma mexcoynapoona HayuHO-nNPAKmMuU4ecKa

konghepenyusn «Hayuen xopuzonm ¢ konmekcma nHa coyuannume Kpuzuy» (11-12 anpun

2021 2. ). Toxkuo, Anonusn: Otsuki Press, 2021, c. 66-73 1SBN 978-4-272-00922-0

Pe3tome: B Hacrosiata pa3paboTka € HalpaBeH aHAJINW3 Ha KITFOYOBHU MMOKA3aTeNu 3a OICHKA
Ha CTETMEHTa Ha pealu3allds Ha CTPATETHYECKUTE I[N Ha KOMIIAHUATA, CIPSMO IieeBaTa
aynuTtopusi. KaTo 0oCHOBEH opHeHTUp MpH U300pa Ha KJIFOUOBH MOKa3aTeNnu 3a e(eKTUBHOCT, €
IIOCTaBE€HA Bb3MOXKHOCTTA Jla CE€ ONPEAEIISAT OHE3HU MapaMeTpH, KOUTO OTpa3sBaT MOCIEIUIIUTE
OT KOMYHUKAI[MOHHUTE JIEHHOCTH 32 BCSKA LIeJIeBa ayAUTOpusl. Upe3 paHKUpaHEe Ha eKCIEPTHU
MHEHHSI, € HallpaBEH OMUT Jia C€ U3BEJAT Hal-3HAYMMHUTE 111 Ha OM3HEC KOMYHHKAIUHUTE 32
BCSIKO KOMYHUKAITMOHHO HampasieHue. [lonydennuTe naHHM AaBaT Bb3MOKHOCT Ha aBTOpa Ja
MPEAJIONKH KIHOYOBH IMOKA3aTEIH 3a Pe3yATaTHOCTTA, OTPA3sBAIM KaYeCTBEHUTE PE3YJITATH Ha

Ou3Hec KOMYHUKANUATA, 110 ICCT YCAPCHU OJI0Ka.



yneea, E., Kntouoea pona na Web 2.0 3a ynpasnenuemo na KOMnanuama- Kazycom
Manunka kozmemuxka - bvacapusa, Hayuen coopnuxk «InterConfy», ¢ ooknaou om I-ma
MeNCOYHAPOOHA  HAYYHO-NPAKMUYECKA  KOHpepenyus «AKmyannu  npoodaemu u

nepcnekmueu 3a pazeumuemo Ha Hayynume uzcieosanusny (19-20 mapm 2021 2.). Opaean,

@panyua: Epi, 2021, c¢.35-43 ISSN 2709-4685

Pe3iome: B mHacrosmara paspaboTka € wu3ciaeaBaHo BiusHHeTOo Ha Web 2.0 BBpxXy
yIpaBJICHUETO HAa KOMIIaHMs, 3aHMMaBallla C€ C UTAIMaHCKa KO3METUKA, KaTo JOCTUTHATUTE
W3BOJM C€ M3MOJ3BAaT 32 HACOKM M MPEMOPBKHU 3a M3rpaXkJaHe Ha MHTEPHET CTpaTerus Ha
¢upmata. B mporeca Ha aHanu3 € MpOCIIeACHO Pa3BUTHETO HA HH(POPMALIMOHHUTE CUCTEMH 32
yIpaBjieHUE, OHJIAMH MPUJIOKEHUITA U MHTEPHET CTPAHHUIIMTE HAa KoMIiaHusTa. JlokazaHa e
Te3ara, uye pupmata 0 -roJisiMa CTETeH M3M0J3Ba HEOTPAHUYEHUTE Bh3MOKHOCTH Ha HHTEPHET
KaTo KOMYHUKAIIMOHEH KaHal ¢ KIMEHTUTE CHU, HO 3HAYMTEITHO M30CTaBaT B CPaBHEHHUE C
KOMITaHUH OT JIPYT'H HKoHOMHU4Yecku chepu. [loryaeHnTe 1aHHU 1aBaT Bh3MOKHOCT Ha aBTOpa
Jla HaIpaBy OCHOBHU U3BOJIM, CBBP3aHH C HEOOXOJUMOCTTA OT IPOMEHH 3a MO J00PSBAHETO Ha

CTpaTerusTa 3a U3I10JI3BaAHC Ha MHTCPHCT HaA 6LHFapCKI/IH 1masap.
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Duneva, E., Elements of the Management Culture resulting from the Corporate Culture,

Entrepreneurship, Blagoevgrad, 2020, Volume: VoI, Issue:2, pp.43-62, ISSN: 2738 - 7402

Abstract: The dynamic development requires high activity of the objects of management in the
processes of change of the organizational reality and adaptation of their managerial culture to
the cultural change in the organization, in response to the environment. The change takes place
in conditions characterized by the requirements for new management skills, ignorance of the
dynamic processes that influence decision-making, the use of ineffective management
approaches and a way of thinking that does not change with the change of the organizational
environment. Distinguishing the main elements of the managerial culture of the manager and
the parameters of his professional behavior are questions that still do not find an answer in the
current theoretical and research practice. Due to the unclear nature of the management culture,
as a phenomenon, an integral part of the organizational environment, in this article a survey is
conducted among managers in the Republic of Bulgaria to highlight the key elements that every
manager must profess in their management culture. The subject of the research is the
management culture of the Bulgarian managers. Initially, the elements were derived from a
comparative analysis of different concepts and the search for an analogy with the elements of
management culture.Subsequently, after conducting the survey, the respondents evaluate and
compile a final list of elements of the management culture of managers in Bulgarian conditions.
To achieve the results, a survey and a method of expert evaluations were conducted, which
provide an answer to the purpose of the development, which is to establish the main elements

characteristic of the management culture of Bulgarian managers.

Duneva, E., Real estate agencies in Sofia after Covid-19. Activity Plan, Real Estate and
Business Magazine, UNWE, 2021, Volume 1V, pp. 47-58 CCEO, ISSN: (on-line) 2603-2767,
(print) 2603-2759

Abstract: An important feature of real estate agencies and the business environment are the
large number of activities and responsibilities that the broker performs on a daily basis. We
consider the improvement of the activity of the agencies as a precondition for increasing the
revenues by reaping the benefits of the activity. The article analyzes the activities of real estate
agencies, follows the trends and indicates the unfair practices in the real estate market. An
empirical study was performed using several methods for analysis and evaluation. Based on
this, the possible benefits of the plan itself and the technological innovations for the

optimization of the activity of real estate agencies are derived.



Duneva, E., Psychological Analysis of the Personality of The Manager, KSI Transaction on
Knowledge Society, March 2020, Vol. X111, Number 1 ; pp. 11-18, ISSN: 1313-4787

Abstract: A manager’s success in the social sphere is closely dependent on his personal
qualities and abilities, professional interests and motivation. This article analyzes the leading
paradigms on the basis of which practical approaches to the activities of the manager are derived
in order to turn them into full-fledged ones in the process of their management practice. How
the stress affects the work of the leader / manager has been studied. The monitoring method
and a questionnaire were used to measure the effect of stress. After analyzing the results, the

most commonly used ways to deal with stressful situations in the workplace are presented.

Duneva, E., Challenges in Building Competitive Teams for Real Estate Agencies”,
Entrepreneurship, Blagoevgrad , Year: 2021, pp. 7-19 ISSN (online): 2738-7402

Abstract: The purpose of this study is based on the classification of basic practices and analysis
of key issues in building competitive teams of real estate agents. A theoretical overview is
made, the possibilities for building effective teams of brokers in direct connection with a
longterm strategic management framework, which corresponds to the dynamically changing
business environment, are described. A survey was conducted among brokers of two real estate
agencies in order to identify the key factors influencing the viability and competitiveness of
both agencies and their teams. An online test and interview were used. The author identifies
indicators that have a positive and others that have a negative impact on the competitiveness of
organizations. Finally, guidelines are outlined to address the problems and challenges facing
brokerage teams in real estate agencies. The author justifies that in order to achieve
competitiveness in real estate agencies, the management must work purposefully and
comprehensively to form adequate market behavior of brokers and optimize customer relations
to maintain an adaptive organizational structure and highly productive organization of work by

building and effective management of competing teams.



Duneva, E., Techniques for Improving Business Communication in the Field of Tourism,
Proceedings of the Jubilee Scientific Conference with International Participation
"TOURISM AND CONNECTION", University of Economics, Varna, 2020, pp.382-390,
ISBN 978-954- 21-1052-1

Abstract: With the increasing speed with which decisions are made in the development of
tourism,business communications become an essential prerequisite for effective business. For
this reason, the improvement of business communications is becoming a topical issue for any
organization in the field of tourism, and its solution is urgent. Studies show that hoteliers spend
between 70 and 85 percent of their time communicating with colleagues, subordinates,
customers, external partners, etc. Managers perform the main functions - planning,
coordination, management and control in direct contact; with the help of gestures and looks; by
e-mail or telephone. This paper focuses on how business communications are carried out in the
modern tourism business and what problems arise with them. Standard methods for analysis
and evaluation are used, as the primary information, on the basis of which the analysis is made,
is obtained through personal experience, conversations with employees and managers in travel
agencies and hotel owners, etc. The aim of the development has been fulfilled by deriving

techniques for improving business communications in the field of tourism.

Duneva, E., Modern Information Channels as a Tool for increasing the Efficiency of
Communication in a Real Estate Agency, Scientific Collection «InterConf», (42): with the
Proceedings of the Ist International Scientific and Practical Conference «Theory and
Practice of Science: Key Aspects» (February 19-20, 2021), Rome, Italy,2021, pp.109-130,
ISSN 2709- 4685

Abstract: The article analyzes the modern information channels in real estate agencies and
their role in increasing the efficiency of communications between stakeholders. The author used
the method of structured face-to-face interview, asking additional questions and diagnosing
organizational communications.The interviews were conducted in the period December 2020 -
February 2021, and 8 experts in the field of real estate business were interviewed. A 5-point
scale was used for data analysis, which allows the author to prioritize the communication needs
of a real estate agency.After analyzing the data from the diagnostics, the author came to the
conclusion that communication is the only tool for raising awareness, overcoming
misunderstandings of employees, overcoming resistance, motivation for change, etc. and good

organization and coordination of all elements of the communication mix (advertising, sales



promotion, public relations, personal sales) is needed to increase the effectiveness of the

communication policy in a real estate agency.

Duneva, E., Principles and Methods of Corporate Communications Management, Scientific
Collection «InterConf», (49): with the Proceedings of the 2 nd International Scientific and
Practical Conference «Theory and Practice of Science: Key Aspectsy (April 7- 8, 2021).
Rome, Italy: Dana, 2021. pp. 62- 71., ISSN 2709-4685

Abstract: Communication flexibility, adaptation to external factors, influencing business are
extremely important indicators of the company's sustainability. Therefore, the relations between
the company and its external stakeholders and interactions have to be strictly coordinated and
systematized. A well-tuned system of internal and external communications allows to maintain
the organization in harmony with the environment, reflects to the level and quality of
management and on the overall competitiveness. Current study presents an analysis of the
process of corporate communications management; the principles and methods of their
management are further explored in the process of business activity development. The methods
for corporate communications management are differentiated according to their impact on
certain target audiences, which allows to see the different focus and functional nature of the

relationships between the organization and its environment.

Duneva, E., Assessment of the Economic Consequences of the Communication Activity of a
Bulgarian Intermediary Company, Scientific Collection «InterConf», (39): with the
Proceedings of the 8 th International Scientific and Practical Conference «Science and
Practice: Implementation to Modern Society» (December 26-28, 2020). Manchester, Great
Britain: Peal Press Ltd., 2020. 1851 pp.352-360 ISBN 978-0-216-01072-7

Abstract: Nowadays, the issue of evaluation and analysis of the economic efficiency of
communication activities is relevant both for the organizations themselves, monitoring their
activities, and for their environment. Moreover, this analysis should be continued and
comparable over time - to compare the current situation of the communication activity of a
Bulgarian intermediary company with its situation in previous and future / forecast / periods.In
this study a comparative analysis of the information for evaluation of the communication
activity of a Bulgarian intermediary company is made, as for example methods for verification
and methods of certain methods are presented in accordance with the proposed classification.
Based on the research, the author proves that the current methodologies for evaluating the



effectiveness of communication activities have a number of limitations and shortcomings,
which does not allow to make a choice in favor of one or another methodology, the use of which
in most cases gave a reliable result. Intermediary firms, as well as independent experts and
analysts in the field of communications, mainly develop their own methodology. It is expected
that in the near future the search for an optimal methodology will continue and new varieties of

the existing ones will appear.

Duneva, E., Management of Territories in the Real Estate Business, as Part of Management
Decisions, Scientific Collection «InterConf», (37): with the Proceedings of the Ist
International Scientific and Practical Conference«Recent Scientific Investigation»
(December 6-8, 2020). Oslo, Norway: Dagens naeringsliv forlag, 2020, 1151 pp. 150-158
ISBN 978- 82-7346-353-1

Abstract: Management of the territories in the real estate business is a general part of the
management decisions. It is based on an initial and periodic analysis of the possibilities for
realization of the service, improvement of the efficiency of the agents, achievement of higher
results at lower costs and with a clear assessment of the potential of the company. It is usually
directly related to the company's chosen strategy and the availability of a sufficient number of
well-trained staff. Territorial management is typical for companies with a larger volume of
activity, able to operate in a large area, or for small companies that have chosen a focus strategy.
For the purposes of the present study, the activity of territorial management in a large real estate
agency operating on the territory of Bulgaria is considered. Based on the analysis, the author
concludes that the distribution of territories achieves the focus of each individual agent, which
allows him to obtain a narrow specialization in a particular environment and to be competitive
with others. This leads to an increase in the overall competitiveness of the company, improving

its image, increasing market share and increasing operating profit.

Duneva, E., Methods and Tools for Assessing the Information and Communication Needs,
Scientific Collection «InterConf», (40): with the Proceedings of the 2nd International
Scientific and Practical Conference «Scientific Community: Interdisciplinary Research»
(January 26-28, 2021). Hamburg, Germany: Busse Verlag GmbH, 2021, 750 pp. 111-116,
ISBN 978-3-512-31217-5

Abstract: The areas for improving business communication have their own specifics, which

require precise planning of measures to fill the information and communication gaps. These



measures require adequate tools (eg in the field of communication between employees some
methods are appropriate, and in the field of communication between employees of the company
and employees of partner companies other approaches are needed). This paper aims to examine
the methods and tools for assessing information, communication needs and gaps. Finally, an

author's methodology for performing diagnostics of communication gaps is proposed.

Duneva, E., Analysis of the Pr Activity of Real Estate Agency ,Economics, Business and
Social Sciences: Conference proceedings. - Verlag SWG imex GmbH Nuremberg, Germany,
2020, pp. 124-128, ISBN 978-3-9819288-9-7

Abstract: The modern planning and implementation of a communication campaign includes
the development and adoption by the management of a specific communication strategy. In the
present study the peculiarities of advertising and public relations in the promotion of a real
estate agency are considered. A survey was conducted among 10 people by a real estate agency
to determine the index of net loyalty and group efficiency of internal company communications.
After summarizing the points and analysis, the main communication goals and functions of the

internal PR of the agency, which are important for business development, are presented.

Duneva, E., Skills to Negotiate between Stakeholders in Real Estate Transactions, Scientific
Collection «InterConfy, (43): with the Proceedings of the 2nd International Scientific and
Practical Conference «Global and Regional Aspects of Sustainable Developmenty (February
26-28, 2021). Copenhagen, Denmark: Berlitz Forlag, 2021. pp.45-54 ISBN 978-87- 615-
0721-1

Abstract: Today, negotiations are an important issue and are being analyzed by many scholars
in various fields. For the real estate business, the key capital is the people involved in the
process. The quality exchange of information during business discussions, the ability to quickly
orient in the capabilities, attitudes and intentions of the negotiating parties, all this shows how
important negotiation skills are. For the purposes of this study, the importance of negotiation
skills between stakeholders in real estate transactions is considered. Standard methods of
analysis and examples from practice are used. To help in choosing a successful real estate
broker, the author has offered his own questionnaire with which you can easily and quickly

conduct an interview and assess the skills and qualifications of the broker.

Duneva, E., Trends and Challenges for Business Communication Development in the

Context of Bulgarian Business Environment, Scientific Collection «InterConf, (48): with



the Proceedings of the 8 th International Scientific and Practical Conference «Challenges in
Science of Nowadays» (April 4-5, 2021).Washington, USA: EnDeavours Publisher, 2021.
pp.98 -105 ISBN 979-1-293-10109-3

Abstract: This paper analyzes the current trends and challenges in the development of business
communications. Within the framework of the conceptual approaches the essence and the socio-
economic content of the business communications in the modern business environment are
substantiated. The principles and ways of managing business communications have been
expanded. A survey was conducted in several organizations in the field of services to identify
the state of information policy and the main target audiences to which the information policy
of organizations is directed. An author's interpretation is presented, which states that business
communication is defined as a series of relationships of business entities with society in order

to increase income and achieve competitive advantages.

Duneva, E., Key Performance Indicators of Business Communications, Scientific Collection
«InterConf», (50): with the Proceedings of the 8th International Scientific and Practical
Conference «Scientific Horizon in The Context of Social Crises» (April 11-12, 2021). Tokyo,
Japan: Otsuki Press, 2021, p.66-73 ISBN 978-4-272-00922-0

Abstract: An analysis of key indicators for assessing the degree of realization of the strategic
goals of the company, in relation to the target audience is made. As a main guideline in the
selection of key performance indicators, we put the opportunity to determine those parameters
that reflect the consequences of communication activities for each target audience. By ranking
expert opinions, an attempt is made to derive the most significant goals of business
communications for each communication management. The obtained data make it possible to
use the results of the key performance indicators, to confirm the quality of business

communication, in six unified blocks.

Duneva, E., Key Role of Web 2.0 for the Company’s Management- the Case of Malinka The
Make Up-Bulgaria,Scientific Collection «InterConf», with the Proceedings of the Ith
International Scientific and Practical Conference «Current Issues and Prospects for the
Development of Scientific Research» (March 19-20, 2021). Orleans, France: Epi, 2021, p.35-
43 ISSN 2709-4685

Abstract: The present study examines the impact of Web 2.0 on the management of a company
dealing with Italian cosmetics, and the findings are used for guidance and recommendations for

building an Internet strategy of the company. The analysis tracked the development of



management information systems, online applications and the company's website. The thesis
has been proven that the company to a large extent uses the unlimited possibilities of the Internet
as a communication channel with its customers, but lags significantly behind companies from
other economic spheres. The obtained data allow the author to draw basic conclusions related

to the need for changes to improve the strategy for using the Internet on the Bulgarian market.



