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1. Cratum, myOnMKyBaHW B HAay4YHH CIHMCaHUs, pedepupaHu W MHACKCUPAHU B IPYTH
MEXIyHapO HH 0a3u JaHHU C HaydHa WH(pOpMamus

1.1. . Konsunos, C., [lepcriekTHBY 32 yCTONYHUBO pa3BUTUE HA OQUC CTPAJAUTE B CTOIUIATA
Ha brirapus, cnincanue «Heasmxumu umotu & busnecy, Tom V (1) /2021, ctp. 37-47, ISSN
2603-2759

Pe3rome

Hacrosimara cratust uMa 3a 11en Jja aHajiu3upa rna3apbT Ha UHBECTUIITMOHHU UMOTH U T10
KOHKPETHO HaIpaBJICHUETO MY CBBP3aHO C CTPOUTEICTBOTO, IIPOJaxodaTa U OTJABAHETO MO
HaeM Ha ouc mnomu B rp. Codus, XapaKTepu3upaiio ce ¢ MOCTOSHEH TEMIT Ha HapacTBaHE B
MOCJIEIHUTE HAKOJKO To-AuHU. JlanHute B obnactta 10 2019 rogumna paskpuBar 3acUIICHO
ThPCEHE OT CTpaHa, KaKTO Ha HaeMa-TeJIM, Taka U Ha WHBECTHTOPU C MHTEPEC Ja Pa3BHUSAT
(dunuan Ha Ou3Heca cu B bbarapust wiM Ha JKeJaeniy TaKuBa Jla YBEeJIUYaT yIpaBlIsIBaHUTE OT
TAX KbM MOMEHTAa IUIOIM B cTpaHata. CBeTOBHAaTa MaHIAEMHS OT KOPOHABUPYC MOCTaBU
CEKTOpa MpeJl CEPUO3HU M3IUTAHUS, KOUTO TEITbpBa Iie ObaT aHAJIM3UPAHH J0 KaKBa CTCTICH
ca 3a0aBuinu pazputuero My. Ch3lazie ce elHa HOBa PeaTHOCT, B KOSTO KOMIIAHUUTE TpsiOBaiie
Ja TPEMUHAT Ha JWCTAHIIMOHHA WM XuOpuaHa ¢opma Ha paborta. Ilocnemnara roauHa
HEMHUHYEMO OKa3a HETaTUBHO BIIMSHUE Ha CIEIKUTE ¢ OPUC UMOTH, KOETO HACTOAIIATa CTaTUs
11e mpociieau, 0000 U CPaBHU C MOCIETHUTE TPU YCHEIIHU 32 CEKTOpa FOJMHU, TaKa 4e J1a
ce OTKposAT 4acT oT Harpynanute npe3 2020 romumna HeratuBu. ChIIo Taka mie ObaaT
pasriiejaHu ¥ HAKOW OT MpEeNa3Hu MEPKH, KOUTO KOMIAHUUTE € HYXKHO J1a TpernprueMar, 3a
J1a IPOJBJDKAT CIYKUTEIUTE UM Ja paboTAT OT oUCUTE UM, KaKTO U Iie ObJaT pasriieaHu
HSKOU OT Bh3MOXXHOCTUTE, KOUTO TEXHOJOTUUTE MPEIOCTABAT 3a paboTa B CIICKTPOHHA CpeJia.

Kolyandov, S., Prospects for Sustainable Development of Office Buildings in the Capital of
Bulgaria, REAL ESTATE PROPERTY & BUSINESS, issue V (1), pp 37-47, ISSN 2603-2759

Abstract

This article aims to analyze the investment property market and in particular
construction, sale and rental of office spaces in Sofia, characterized by a steady growth rate
over the past few years. The data until 2019 reveal demand from tenants, as well as from
investors with interest to develop branches in Bulgaria and from those wishing to increase the
areas they manage so far. The global coronavirus pandemic has put the sector to a severe test,
which has yet to be analyzed to what extent has slowed its development. In the created new
reality, companies had to switch to remote or hybrid forms of work. The last year has inevitably
had a negative impact on office real estate deals, which this article will track, summarize and
compare with the last three successful years for the sector, so as to highlight some of the
negatives accumulated in 2020. It will also look at some of the precautions that companies need
to take so as to keep their employees working from the offices. Will be revised some of the
opportunities that technology provides for working in an electronic environment.



1.2. Komsannos, C., AHatomus Ha ,,JIHTepHET nKOHOMHUKaTa*“: O030p Ha BB3MOXKHOCTHUTE 32
pasBuTHE, cnrcanue «YmpasieHue U yctoiuuBo pazsutuey», JITY-Codus, ctp. 00-00, (moxg
reyar)

Pe3ome

Crarusita pasriexaa BU3UATA, MPEIU3BUKATENICTBATA U BB3MOXKHOCTHUTE, KOUTO CE
MpPEeIoNpeeNiAT OT HOBOChOpMHUpaliaTa Ce MHTEPHET MKOHOMHKA. OOpbIla BHHUMAaHHE Ha
TUTIOJIOTU3AIUATA BHB B3AUMOOTHOIIIEHUSTA MEXKIY PA3TUYHUTE CYOCKTH U MHOTOOOPa3HeTo
OT BPB3KHU MEXy TsX. [IpeicraBeHo e ciiMBaHeTo Ha TEXHOJIOTHYHUTE U Ma3apHUTE TEHIACHIIUN
4pe3 pasHooOpa3HuTe Bp3MoxHOCTH Ha [oT (nHTepHeT Ha HemaTa). [IpocneneH e HanmpeapKa
Ha Oe3)KMYHATA TEXHOJIOTHUS TO3BOJISBAI TPUIOKEHUETO HA MHAYCTPUATHH PEIICHUS OT TUTIA
,MamuHa kbM mammHa®“ (M2M), KouTo Ja M3BBPIIBAT MOHUTOPUHT HAa OOOPYJIBAHETO M
TeKyIlara paboraTta, KakTo ¥ IociieiBallaTa My eBOoJIIous Ha 6a3a Ha uHTepHET npotoko (IP)
Y MHTEpHET CTaHJapTu, upe3 usnonsBaHeTo Ha RFID cenzopu 3a cBbp3BaHe U yrpaBieHHE.

Kolyandov, S., Anatomy of The Internet Economy: A review of opportunities for development,
Management and Sustainable Development, University Of Forestry Sofia, pp 00 -00, (in print)

Abstract

The article examines the vision, the challenges and the opportunities that are
predetermined by the newly formed Internet economy. It pays attention to the typology in the
relations between the different subjects and the variety of connections between them. The
merging of technological and market trends through the various possibilities of 10T (Internet of
Things) is also presented. The article follows the progress of the wireless technology allowing
the application of industrial solutions such as "machine to machine" (M2M) to monitor the
equipment and current work, as well as its subsequent evolution based on Internet Protocol (IP)
and Internet standards, through the use of RFID sensors for connection and control.

2. Jloknaau, my0nuKyBaHu B COOPHHULIM OT Hay4YHU KOH(EpeHIIuH, IPoBeIeHH B bbirapus

2.1. Konsunos, C., Bmusaue Ha Covid-19 BbpXy TpaAUIIMOHHUAT OM3HEC ¥ BH3MOKHOCTHTE
Ha OHJIaliH cpenaTa mpen Hero, Hayka, TexHonmoruu, nHoBanuu, 6usnec — 2020, CHILL ,,TO Ha
HTC c Jlom Ha HaykaTa u TexHukara - [Inosnus®, 2020, c. 113 — 117, ISSN 2367 — 8569

Pesrome

B noknana ce m3Bexna BiIMsHUETO Ha cBeToBHaTa manaemus or COVID-19 Bvpxy
OHJaiiH Ou3Heca. [IpoBeeHOTO H3ce1BaHe UMa 3a 11T 1a YCTAaHOBU M0-KaKbB HAYMH KpHU3aTa
MOpOJICHa OT CBETOBHATA IMaHAEMHUs NMPOMEHS OHJaiiH Ou3Heca. B nokmana Hsama ma O6baar
pasrieiaHu BCUYKU Bb3MOXKHH KaTeropuy Ha OHJIaiiH OusHec mozaenute ot “Web 3.0”, a To3u
C HA-rOJIsIMO MKOHOMHYECKO 3Ha4eHHE — ThPrOBCKUAT Mojien. Te3aTta, KOSTO ce 3aCThIIBA €,
ye COVID-19 u HapacTBamatTa MKOHOMHYECKAa KpH3a MOpOJEHAa OT MaHAEMHUsATa OCBEH
NPEIU3BUKATEIICTBO W M3MUTAHWE 3a OlENsBaHe Ha TPAJUIMOHHMA OH3HEC Ch3JaBa
BB3MOKHOCT 32 YCHBBPIICHCTBAHE Ha OHJIAH OW3HEC MOJETHTE, Ype3 BBBEKIAHETO Ha
MPAKTUKHA OT TPaIuIMOHHAaTa (U3NYecKa NKOHOMHUKA, Ype3 KOWTO OHJIAiH Om3Heca na Obiae
YCHBBPIICHCTBAH M J]a MOCPEIIHE MHOTO TMO-TOJATOTBEH MOCIEIUIINTEe Ha HOBAaTa CBETOBHA



oOctaHoBka. Ompezaensnio 3a ToBa e ObAe Ja ce MPEICTaBAT HOBHUTE TEHACHLUU CPEN
KYyIyBauuTE, TAXHOTO MOBEICHUE B MHTEPHET U Ja C€ NMPEIIOKAT METOU 32 MTOBUILIABAHE HA
JIOBEPUETO UM KbM OHJIAMH 1a3apyBaHETO.

Kolyandov, S., Impact of Covid-19 on traditional business and its online opportunities, Science,
Technology, Innovation, Business — 2020, NGO "Maintenance of NTS with House of Science
and Technology - Plovdiv*'2020, pp. 113 — 117, ISSN 2367 — 8569

Abstract

The report highlights the impact of the global COVID-19 pandemic on online business.
The study aims to find out how the crisis caused by the global pandemic affects online
businesses. The report will not cover all possible categories of online business models from
"Web 3.0", but the one with the greatest economic importance - the commercial model. The
thesis is that COVID-19 and the growing economic crisis caused by the pandemic, in addition
to challenging and testing the survival of traditional business, creates an opportunity to improve
online business models by adopting practices from the traditional physical economy through
which online business to be improved and to be much more prepared to meet the consequences
of the new world situation. It will be defined by adopting the new trends among buyers, their
own behavior on the Internet and having new methods which increase their confidence in online
shopping.

2.2.  Konsunos, C., Ctparernu 3a OHJIAlH THPTOBHUS CIIOPE HOBUTE TEHACHIINYA B MHTCPHET
nazapa, Hayka, rexnonoruu, nunosauuu, 6uznec — 2020, CHIJ ,, TO na HTC c Jlom Ha HaykaTa
u texuukara - [Tmosaus*, 2020, c. 124 — 129, ISSN 2367 — 8569

Pe3ome

B nmoxana me ObaaT pasriielaHu U MPEACTABCHH aKTYATHH CTPATETUH 3a Pa3BUTHE HA
oHJIaliH Ou3Hec. M3cneaBanero uma 3a 11ei 1a aHalmu3upa U 0000IIH HACTOSTIIUTE CTATUCTUKU
3a OHJIaliH THPIOBUS U Ha TAXHa 0a3a Jia oNpeienu Hy)KHUTE CTPATerui U HHCTPYMEHTH, 3a J1a
Obe Om3Heca ycrelieH B MHTEpHET. Te3aTa Ha JOKJIada €, 4e 3a OM3Heca He JOCTaThYHO
MPOCTO Jla WMa OHJIAWH MarasWH pa3BHBAIl THPIOBHS, a € HEOOXOIUMO Jla HW3IOI3Ba i
CTpaTeruu 3a OHJIAWH THPrOBUS, Ype3 KOUTO Jla MPUBINYA 3aCHiIeH TpaduK KbM yed caiita cu
OT peasHd KiIWeHTH. KOHKypeHIMsATa B WHTEPHET € HW3KIIOUMTEIHO WHTEH3WBHA U TOBA
npenonpenens yed caiiTa Ha KOMMIaHHATA Ja TMPUTEKaBa JOCTHICH TU3allH 3a BCUYKHU
yCTPOICTBA U3IOI3BAIIM HHTEPHET; J1a C€ OTEINs IEPCOHAIIHO BpeMe Ha BCEKU oTpeduTen, 3a
na 0b/ie OTTOBOPEHO Ha 3alMUTBAHUATA MY; J1a CE MPABAT MEPCOHATHU O0(epTH Ha MOTEHITMATHU
Y HACTOSIIN KJIMEHTH; ¥ HE Ha MOCJIETHO MSCTO KOMITAHUSITA /1a € TIPeIcTaBeHa Mo Hail- 1o0pus
HAYHMH B COITMATHUTE MPEXKH.



Kolyandov, S., Strategies for online commerce by the latest trends on internet market, Science,
Technology, Innovation, Business — 2020, NGO "Maintenance of NTS with House of Science
and Technology - Plovdiv*'2020, pp. 124 — 129, ISSN 2367 — 8569

Abstract

The report will review and present current strategies for online business development.
The study aims to analyze and summarize current statistics for online commerce and on their
basis to determine the necessary strategies and tools for business to be successful on the
Internet. The thesis of the report is that it is not enough for a business to simply trading with
online store, but it is necessary to use online trading strategies to increase the traffic to its
website with real customers. The competition on the Internet is extremely intense and this
predetermines the company's website to have an accessible design for all devices using the
Internet; to devote personal time to each user in order to answer his inquiries; to make personal
offers to potential and current clients; and last but not least, the company to be represented in
the best way on social medias.

2.3.  Konsugor, C., BpBexaaHe Ha OUTUTaICH MapKETHHI OT TPATUIIMOHHHUAT OW3HEC
o0ycnoBeHo ot Covid nangemusita, Hayka, Texnonoruu, naosauuu, 6uznec — 2020, CHIL ,,TO
Ha HTC c /lom Ha HaykaTa u TexHukarta - [lnmoBaus®, 2020, c¢. 118 — 123, ISSN 2367 — 8569

Pesrome

Hacrosmusar nokiag uma 3a Led Ja NPeACTaBU Bb3MOXHHMTE alNTEpHATUBU 3a
BBBCIKIAAHCTO HA JUIMTAJICH MApPKCTUHT OT (1)I/IpMI/ITC 34CCrHaTu OT HaMaJiaBallOoTO TbPCCHC B
OIpesieJIEHN CEKTOpH, OpoJieHo oT cBeToBHarTa nanaemus or COVID-19. Teszata, kosto ce
3aCThIIBA €, Ye CBETOBHATA ITaHAEMUs HE TPIOBa a Obae pasriiexk1aHa KaTo Mpeuka 3a OTACTHH
CEKTOpPH OT MKOHOMHKATA, a TO-CKOPO KAaTO BB3MOXKHOCT 3a MO-OBP30TO MHTErpUpaHe Ha
OusHeca B nHTEepHET. Ha 0a3a Ha MPOBEICHOTO N3CNIEABAHE CE YCTAHOBH HYX/IaTa OT YCKOPEHO
BBBCXK/IAaHC Ha )106pI/I MMPAKTUKHU OT AUTHUTATIHHUA MAPKCTUHT. B JOKJIaga HE C€ HaBJIM3a B
)1’[))'[60‘-H/IH3 Ha I[eTafIJ'IHl’;aHHfITa Ha JUTHUTAJIHHUA MApKETUHI, a4 C€ NPCACTAaBAT OCHOBHHUTC
BB3MOXHU BapHAHTH, KATO CC€ IIOCTaBd AKICHT BbBPXY TE3H, KOHTO cnocoOcTBaT 3a
nono0psiBaHE HA OHJIAWH MPHUCHCTBHETO W IO-TOJSIMAaTa MOTPEOUTENICKa Pa3MO3HaBaEMOCT.
Omnpepensmo 3a ToBa € HUBOTO Ha MHTEPHET NPUCHCTBUE OT CTpaHa Ha (UPMHTE, B KOETO
MaH/AEeMUATa T HaMHpa.

Kolyandov, S., Adoption of digital marketing from traditional business whilst Covid pandemic,
Science, Technology, Innovation, Business — 2020, NGO "Maintenance of NTS with House of
Science and Technology - Plovdiv*2020, pp. 118 — 123, ISSN 2367 — 8569

Abstract

A report about possible alternatives for adoption of digital marketing by companies
affected by declining demand in certain sectors caused by the global pandemic of COVID-19.
The thesis covered is that the global pandemic should not be seen as an obstacle for individual
sectors of the economy, but rather as an opportunity for faster integration of business on the
Internet. Based on the research, it is concluded that good digital marketing practices need an
accelerated adoption. The report does not go into the details of digital marketing, but presents



the main possible options, focusing on those that help improve online presence and greater
consumer visibility. It depends on the level of internet presence of the companies, when the
pandemic came across.

2.4.  Konsunos, C. (2021) ,,akTopH U CTpaTEruu 3a pa3BUTHE HA €JIEKTPOHHATA THPTOBUS,
cOOpHUK ¢ TokiIaan oT TpeTH HanmnoHaneH HaydeH popym BUSHECHT B XXI BEK ,,bearapus
2030 IIpoektupane Ha ObaEIICTO: HOBO 00IIecTBO — HOBAa MKOoHOMHKA , Codust, UK — YHCC,
2021, c. 76 - 80, ISBN 978-619-232-431-5

Pe3rome

EnexkTpoHHaTta THProBUs € YJIECHEH TMPOIEC 3a MOKYIKO-Mpogaxk0a Ha CTOKU WU
YCIIYTH, KOWTO BKJIFOUBA OHJIAHH pa3TiiexkaaHe U 1300p Ha MPOAYKTH U METOIH 3a pasIlialiaHe.
Ts HE ce BaMsAe OT BpeMe, MACTO W TpaHUIM OJlarojapeHue Ha rio0ajHa CBBP3aHOCT
OCBILIECTBEHA 4pe3 MHTEpHET. JIHEC MPUCHCTBUETO HA TPAAUIIMOHHHUAT OW3HEC OHJIAWH W B
YaCTHOCT B HHTEPHET C€ € MPEeBbPHAIO 3aIBJDKUTEIIHO YCIOBHE 3a YCIEIIHOTO MY
B3aUMOJICHCTBHE C KJIMEHTH, TAPTHHOPH U JOCTABUHIIH

Kolyandov, S., Factors and strategies for e-commerce development, proceedings of the Third
National Scientific Forum BUSINESS IN THE XXI CENTURY “Bulgaria 2030 Designing the
Future: New Society - New Economy”, Sofia, PC — UNWE, 2021, pp. 76 - 80, ISBN 978-619-
232-431-5

Abstract

E-commerce is a simplified process of buying and selling goods or services, which
includes online viewing and selection of products and payment methods. It is not affected by
time, place and borders thanks to global connectivity made through the internet. Today, the
presence of traditional business online and in particular on the Internet has become a
prerequisite for its successful interaction with customers, partners and suppliers.

2.5. Komsganos, C. (2021) ,,MxonomukaTa Ha bbarapus mo Bpeme Ha nmaHaeMusi™, COOpHUK
¢ Jokyaau ot Tpetu HanuoHaneH HaydeH ¢popyMm BUBHECHT B XXI BEK ,,bbarapus 2030
[IpoekTtupane Ha ObeIIETO: HOBO 001IeCTBO — HOBa nkoHoMmuKka®, Codus, UK — YHCC, 2021,
c. 81 - 85, ISBN 978-619-232-431-5

Pe3ome

B nacTtosmumaT mokian ca pasriefaHd OCHOBHM MKOHOMHYECKH IOKa3aTelnu Ipe3
HactosmaTa 2020 roanHa 3a eBpo30HaTa, EBpONECKUAT ChI03 U B YACTHOCT 3a ObIATapcKaTa
WKOHOMHYECKa oOcTaHOBKa. Upe3 HampaBEeHUAT aHAIHU3 C€ ThPCH OTTOBOP Ha BBIIpOCA Jallv
HalpaBeHUTE MPOTHO3M 33 MKOHOMHUKAaTa B HA4yaJoOTO M pa3rapa Ha I'bpBaTa BbJIHA Ha
MaHJIEMUATA 1€ C€ OKa)KaT BEPHU WJIM W€ € HYKHO MPEHU3HOTO UM PEBU3UPAHE MOPAAU
OTUMTAHETO Ha PA3JIMYHU [TOKA3ATENH B Kpasi Ha TOAMHATA.



Kolyandov, S., The economy of Bulgaria during a pandemic, proceedings of the Third National
Scientific Forum BUSINESS IN THE XXI CENTURY “Bulgaria 2030 Designing the Future:
New Society - New Economy”, Sofia, PC — UNWE, 2021, pp. 81 - 85, ISBN 978-619-232-431-
5

Abstract

This report examines the main economic indicators in the current 2020 for the euro zone,
the European Union and in particular the Bulgarian economic situation. The analysis seeks to
answer the question of whether the forecasts made for the economy at the beginning and in the
midst of the first wave of the pandemic will be correct or will need to be accurately revised to
take into account various indicators at the end of the year.



