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I. CtaTum, ny0JIMKYBaHU B HAYYHU CNIUCAHMS, PeepUPAHU M HHIEKCHUPAHU B IPYTrH
MEKIYHAPOAHU 0a34 JaHHU ¢ HAyYHa uHGopManus

1.1. Hanarancxa, I[ HM3noa3Bane Ha MY3UKAJTHU IPOU3BECACHUA B TCJICBU3UOHHU ITPOAYKTH,

cr. busnec nmocoku, ISSN 1312 - 6016 (Print), ISSN 2367 - 9247 (Online), 6p. 1/2021, ctp. 85-88

Pe3rome: TeneBusnonHure MNPOAYKTHU NPCACTABIIABAT TBOPUYCCKU NPOAYKTH, KOUTO MOrarT aa 6’bZ[aT
3aKpUJISIHU KaTO CAaMOCTOSITETHM OOEKTH Ha HHTEJIEKTyallHa COOCTBEHOCT. XapaKTEepPHO 3a MPOLIECUTE
0 CH3JIaBAHETO Ha TE3H MPOMYKTH € MU3MOJI3BAHETO HA JPYTd TBOPYECKU MPOIYKTH, KOUTO CITy)KaT
KaTo pecypc 3a JCWHOCTTa Ha TEJICBU3MOHHATA UHAYCTPHUS U KOMTO OT CBOSI CTpaHa ChIIIO MOTaT Jia
OBbJaT 3aKPWISHU KaTO CAMOCTOSITEITHU OOCKTH Ha MHTEJICKTyallHa cOOCTBEHOCT. MHOT000Opa3neTo
Ha TC3U MMPOAYKTH, CHGIII/I(l)I/I‘IHI/ITC UM XapaKTCPUCTUKHU, KAKTO U CHCHI/I(bI/IKaTa IIpU yIIPpaBJIICHUCTO
Ha IpaBaTa Ha WHTEJEKTyalHa COOCTBEHOCT BBPXY TAX, MPEIONPEICIAT HEOOXOJMMOCTTa OT
MOJIPOOHOTO M3CJICABAHE HA KOHKPETHUTE OU3HEC MOJICIH, IPHIOKUMH MTPH U3IOJI3BAHETO UM KaTO
pecypcH 3a ch3/laBaHe Ha TeIeBU3MOHHHUTE MPOAYKTH. OOEKT Ha U3CieIBaHe B HACTOALIATA CTATHS €
TCJICBU3MOHHATA HMHAYCTPpHA, a NPCAMCT Ha H3CIACABAHCTO Ca MNPUIOKHMMHUTE B CBBPCMCHHATA
TCJICBU3MOHHA UHAYCTPHUA B E"I)JIFapI/ISI OounsHec MOZCIIH 3a U3IIOJI3BAHC Ha MY3UKAJIHU IPOU3BCACHHU A

B TCJICBU3MOHHUTC IIPOAYKTH.

KirouoBu gymu: TeneBU3MOHHA UHAYCTPUS, My3UKaJlHA UHAYCTPUS, UHTEIEKTyajlHa COOCTBEHOCT,

TBOPYECKU MIPOILYKT
JEL: 034

Use of Musical Works in Television Products

Summary: Television products are creative products that can be protected as independent intellectual
property objects. Characteristic of the processes of creating these products is the use of other creative
products that serve as a resource for the activities of the television industry and which in turn can also
be protected as independent objects of intellectual property. The diversity of these products, their
specific characteristics, as well as the specifics of the management of intellectual property rights over
them, predetermine the need for detailed study of specific business models applicable to their use as
resources for the creation of television products. The object of study in this article is the television
industry, and the subject of the study are the business models applicable in the modern television

industry in Bulgaria for the use of musical works in television products.

Keywords: television industry, music industry, intellectual property, creative product



1.2. Nanarancka, /[. Pa3npocTpaneHue HA TeJeBU3HOHHHU NMPOAYKTH B TUTHTAJIHA CPea, CII.

Nxonomuuecku u cormannu anrepuarusu, ISSN (online): 2534-8965, op. 1/2019, ctp. 20-26

Pe3rome: Hacrosimata craTust u3ciieiBa MOJEIMTE Ha Pa3lpOCTPAaHEHHE HA TEJIEBU3MOHHU
IIPOAYKTH, KOUTO Ca BbB3MOXKHU B CJIE/ICTBHE HAa Pa3BUTHETO HA TUTUTAIHATA cpesia. TeXHOIornuHuTe
BB3MOXHOCTH, IIPEOCTABSIHU OT JAWTUTAJIHATa CPella, JaBaT BB3MOXHOCT 3a 3aJ0BOJISIBAHE B IIO-
BHCOKA CTENEH Ha MACOBUTE MOTPEOHOCTH, CBBP3aHU C MOTPEOSBAHETO HA TBOPUYECKU MPOIYKTH,
KAaKBUTO O€3CIOPHO ca TEJIEBU3MOHHUTE TakuBa. CHBPEMEHHHMAT NOTPEOMTEN Ha TBOPYECKU
IPOAYKTH MCKa JIa I'M MOTpedsiBa MO OIpeJesieH HauuH B U30paHO OT HEro BpeMe M Ha U30paHo OT
Hero Mmscto. Ha mpakTuka aururanHara cpela MpaBU Te3W HETOBU JKEJAHUS pealu3yeMHU.
Hacrosmara craTus u3cieiBa HUHTEpaKTUBHATA TEIEBU3U KaTO OU3HEC MOJEI 3a pa3lpOCTPaHEHHE
Ha TEJIEBU3MOHHM NPOAYKTH B JururtanHa cpena. [lopaau usnpeBapBaiius 3aKOHOJIATEICTBOTO B
00J1acTTa Ha UHTEJIEKTyajIHaTa COOCTBEHOCT TEXHOJIOIMUEH HANPeIbK, Ca HAJTULIE peAMLIa HEypeIeH!
BBIIPOCH, YUETO CKOPOILHO PELIABAHE € ONPEIEIIAIIO 32 3alUTaTa HA MKOHOMUYECKUTE UHTEPECH Ha
YYaCTHHIIUTE B TEICBU3HMOHHATA HHIYCTPUS, TUTYJISIPU HA HHTEJIEKTyalTHa COOCTBEHOCT.

Kiro4oBu 1ymMu: TeleBU3MOHHA UHTyCTPHsl, MHTEIEKTyaJlHa COOCTBEHOCT, TUTUTAJIHA CpeJia,
MHTEpPaKTHBHA TEJIEBU3USA

JEL: 033, 034

Dissemination of Television Products in Digital Environment

Summary: This article studies the models for disseminating television products that are possible due
to the development of the digital environment. Technological capabilities provided by the digital
environment make it possible to better meet the mass needs associated with the consumption of
creative products, which the television products certainly are. The modern consumer of creative
products wants to use them in a certain way at a time and place that he has chosen. In practice, the
digital environment makes these wishes possible. This article studies interactive television as a
business model for disseminating television products in a digital environment. Due to the fact that
technology advancement gets ahead of the legislation in the field of intellectual property, there are a
number of unsettled matters, the recent resolution of which is defining for the protection of the
economic interests of the participants in the television industry who are intellectual property rights
holders.

Key words: television industry, intellectual property, digital environment, interactive television



I1. Iokaaau, ny0JIMKYBaAaHU B COOPHUIIM OT HAYYHU KOH(ePEeHINH, IPOBEIEHHU B 1Y:KOMHA WJIN
B bbarapus, ako ca oOpraHmsMpaHud OT MeEKAYHAPOAHM HAYYHM WJIH NPO(ecHoOHATIHHU

opraHnmsanvuu

2.1. Tlanarancka, /[., PojsiTa Ha MHTeJEKTyaJHATa COOCTBEHOCT 32 (YHKUHMOHHPAHETO HA
TeJleBU3MOHHUTe npeanpusitus, CoopHuk ot HanmonaneHn ceMuHap ¢ MEXIyHAPOIHO Y4acTHE Ha
tema ,,Ch3gaBaHe Ha KyJITypa 3a HMHTEJCKTyaJlHa COOCTBEHOCT CpE€l MAaJKUTE W CpEeAHU
npeanpusTus’, opranusupan ot IlarentHo BemomcTBO Ha P bwarapus, kareapa TBopuecku
WHIyCTpUH U uHTeNekTyamHa coocTBeHocT Ha YHCC u CBeToBHATa OpraHU3aIys 3a HHTEICKETyaTH

cobctBenocT, cir. Her caitphc, ISSN (online): 2535-1362, 6p. 2/2017, Codus

Pesrome: Hacrosmmsar pokian wM3cienBa pojisiTa Ha HMHTENEKTyallHaTa COOCTBEHOCT 3a
(YHKIMOHMPAHETO Ha TEJICBU3MOHHUTE Mpennpuatusi B bearapus. Pasrinenana e ot exHa crpaHa
poJIsiTa M KaTo pecypc 3a OCHILIECTBSBaHE HAa TEJIEBU3UOHHA JIEUHOCT, a OT Apyra — KaTo CpeCTBO 3a
3aKpuIIa Ha TEJIEBU3MOHHUTE MPOTYKTH KaTO CAMOCTOSITEITHU OOCKTH Ha XYI0’KECTBEHA COOCTBEHOCT.
CrnenuanHo BHMMaHUE € OOBpPHAaTO M BBPXY pOJsATa HA MHTEJIEKTyaJHaTa COOCTBEHOCT 3a
TEXHOJIOTUYHOTO pa3BUTHE Ha TEJICBU3MOHHATa MHJIYCTpUs B HEHHAaTa LSUIOCT, KAaKTO U 3a
OXapaKTepU3UPAHETO Ha TEJNEBU3MOHHUTE MPOAYKTH KaTO KOMIUJIEKCHH TBOPYECKH MPOAYKTH.
AKIIEHT € TOCTaBeH M BBPXY 3HAUYEHHETO, KOETO HMAaT 3a TEJICBU3HMOHHHUTE TIPEATIPHSTHUS:
MI03HABAHETO Ha PA3JIMYHUTE OOEKTH HAa MHTEJIEKTyallHa COOCTBEHOCT U TEXHHUTE XapaKTEePUCTHUKHY;
CMOCOOHOCTTA Ha NPEANPHUATHATA 32 CBOEBPEMEHHOTO MIEHTH(PUILIMPAaHE Ha T€3U 00EKTU U TEXHUTE
MIPaBOHOCHUTEINN; CBOEBPEMEHHOTO MNPUAOOMBAaHE Ha HEOOXOAMMUTE IpaBa 3a W3MOJI3BaHE Ha
0o0eKTUTE TpPU CH3JABAHETO U PA3NPOCTPAHEHHETO Ha TEJIEBU3WOHHM IPOJIYKTH, B KOUTO ca
BKJIFOYEHHU TE€3M 00EKTH; I03HABaHE HAa Bh3MOKHUTE HAUMHU 3a YIPABICHUETO Ha TE3U MpaBa.

Kiro4oBu aymu: TeNneBU3MOHHA WHAYCTPHs, TEJIEBU3HMOHHM MNPEANPHUITHS, HWHTEJIEKTyalHa

COOCTBEHOCT, TBOpYECKA UHAYCTPHUS

The Role of Intellectual Property for the Functioning of Television Enterprises

Summary: This report examines the role of intellectual property in the functioning of television
organisations in Bulgaria. On the one hand, its role as a resource for television activity is presented,
and on the other - as a means of protection of television products as independent objects of artistic
property. Special attention is givent to the role of intellectual property for the technological
development of the television industry as a whole, as well as for the characterization of television

products as complex creative products. Emphasis is also placed on the importance they have for
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television companies: knowledge of the various objects of intellectual property and their
characteristics; the ability of enterprises to identify these objects and their right holders in a timely
manner; the timely acquisition of the necessary rights for use of the objects in the creation and
distribution of television products in which these objects are included; knowledge of possible ways

to manage these rights.

Keywords: television industry, television enterprises, intellectual property, creative industry



2.2. Papagalska, D. Teaching Television Business. Binding Theory to Practice and Practice to

Theory, The Future of Education International Conference, Florence, Italy, 18-19, June 2020

Abstract

The course is taught to students in their final year of bachelor study and aims for them to:

1. Acquire theoretical knowledge of the contemporary television industry in Bulgaria and
understand the role of digital technologies and intellectual property in its development and for
achieving digital competitiveness.

2. Acquire skills for solving practical cases.

3. Have media literacy regarding the recognition and use of official sources to obtain reliable
information in practical cases.

4. Acquire and develop systemic learning, presentation and teamwork skills

Some of the activities involved in the learning process to achieve the above goals are:

1. Each topic of the course ends with the presentation of specific practical cases, that help students
to get to know the practice and to be able to apply the lessons learned during the lecture in solving
the cases.

2. As additional extracurricular work, students select relevant topics and practical cases for
discussion at the beginning of the next lecture.

3. Attention is paid to the development of digital technologies for the creation and distribution of
television products.

4. At the end of the course, students have an exam testing their theoretical knowledge on the subject
matters.

5. In addition to the television industry, students also study disciplines regarding other creative
industries. At one of the last lectures in Television business, when they have acquired theoretical
knowledge in those other disciplines as well, students are divided into groups of 5 to 10 students.
Each team works in a group activity: identifying the inter-industrial connections of the television
industry with one of the following industries: music, film, publishing, telecommunications,

software. The groups present their findings during the last class activity.

During the training the teacher monitors each student - the acquired and demonstrated knowledge,
teamwork, presentation of ideas, cases and other project activities. On this basis, an assessment is
formed, which enables the students who perform best during the semester to be exempted from the

discipline exam with a high grade.



Keywords: Television industry, intellectual property, digital technologies, new business models,
digital competitiveness, teaching

IIpenogaBane HA IUCHUILIMHATA ,, TejieBU3HOHeH Ou3Hec*. O0OBbpP3BaHe HA TEOPUATA C

NMpaKkTUKaTa U Ha IIPaKTUKaATa — ¢ TEOpUATa.

Pe3iome

JluciunamHaTa ce TpernojaBa Ha CTYACHTH, KOMTO ca B TIOCIEIHA TOAMHA Ha OOydeHHEe B
OakalaBbpCKa CICIHAITHOCT U SN CTYICHTUTE JIa IIPUIO0UST:

1. TeopeTnuHu MO3HAHUS 32 ChbBPEMEHHATa TEJICBU3HMOHHA MHAYCTpHs B bbiarapus u ga pasdepar
3HAYEHUETO Ha JUTUTATHUTE TEXHOJIOTHUH M MHTENEKTyallHaTa COOCTBEHOCT 3a HEMHOTO pa3BUTHE U
MMOCTUTAHETO Ha AUTUTAIHA KOHKYPEHTOCTIOCOOHOCT.

2. YMeHus 3a peniaBaHe Ha MPAKTUYCCKH Ka3yCH.

3. MeawmifHa TpaMOTHOCT IO OTHOIIECHWE HA TMPU3HABAHETO WM H3IOJI3BAHETO HA OQUIIHAIHO
M3TOYHUIIM C OTrJieA NPUAOOMBAHETO HAa HAASKIHA MHGOpMAIUs 3a pellaBaHe Ha MPAKTHYCCKH
Ka3yCH.

4. U pa3BuUsAT yMEHHUS 3a CUCTEMHO y4€He, IPEe3eHTUpaHe U padoTa B €KHUII.

Hsikon oT 3anokeHuTe B ydeOHUS MpoLec IeHHOCTH 3a OCTUTaHEe Ha TOPENOCOUEHUTE LIeIIU ca:

1. Besika Tema OT Kypca HPUKIIIOYBA C MPEJCTaBsiHE HA KOHKPETEH Ka3yc, 4pe3 KOWTO CTYICHTUTE
MOTar J1a IPWIOkKaT HAy4YEHOTO 110 BpEME Ha JICKLIUATA.

2. Kato monbIHUTENTHA W3BBHAYJUTOPHA JEHHOCT CTYACHTHTE HW30MpaT IMOAXOJAIINA TeMHU U
MIPAKTUYECKH Ka3yCH 3a 00CHKIaHe B HA4aJI0TO Ha cje/(Balllara JEKIus.

3. OOpplia ce BHMMaHUE HA pPa3BUTHETO HAa JAWTUTAIHUTE TEXHOJOTUM 3a Cb3JlaBaHE U
pa3npOCTPAHEHUE HA TEIIEBU3NOHHU IIPOYKTH.

4. B xpas Ha Kypca CTyI€HTUTE IoJjlaraT U3MHT, Ype3 KOMTO ce mpoBepsBaT MPUI0OUTHUTE IO BpeMe
Ha Kypca TCOPETUYHUTE TIO3HAHUS.

5. IlpenBuj TOBa, Yye B YETBBPTH KypC CTYJIEHTUTE HM3y4aBaT TUCHMIUIMHU, CBBP3aHU U C APYTH
TBOPUYECKU MHIYCTPHH, HA €HA OT MOCJIEIHUTE JIEKIIUH 110 ,, TeeBu3noHHMUs OU3Hec™, Korato ca Ha
Kpasi Ha 00y4YEeHHUETO CH ¥ TI0 T€3H JPYTH TUCIHIUINHHA, CTYICHTHTE ca pa3JelisiT Ha rpynu ot 5 jo 10
cTyAeHTH. Beceku exkun paboTH M0 €KUITHO 33aJaHHe. WACHTU(PHUIMPAHE HA MEXIyHMHIYCTPUATHUTE

BPB3KH Ha TEJICBU3MOHHATA MHAYCTPUS C €IHA OT MHIYCTPUHUTE. My3HKaIIHA, (UIMOBA, H3ATEIICKA,



TEJICKOMYHUKAIIMOHHA, coTyepHa. ['pymure mpeAcTaBsIT CBOWTE KOHCTATAllMM IO BpeMe Ha
HOCJIEAHOTO ayTUTOPHO 3aHSTHUE.

ITo Bpeme Ha 00y4eHHETO JIEKTOPHT HAONIIO/IaBA PA3BUTUETO HA BCEKH CTYACHT - MPUAOOUTHTE U
JIEMOHCTPUPAHH 3HaHU, paboTa B €KHUII, IPEICTaBIHE HA UICH, Ka3yCH U APYTH IPOSKTHH ICHHOCTH.
Ha Tta3m 0a3a ce ¢opmupa oueHKa, KOSTO IMO3BOJSIBA HA CTYJCHTUTE, KOUTO CE MPEICTaBAT Hail -

no0pe mpe3 ceMecTbpa, a ObIaT OCBOOOCHH OT U3IMUTA M0 TUCIUIUIMHA C BUCOKA OICHKA.

KarouoBu AYMMU: TCICBU3MOHHA UHAYCTPHA, MHTCIICKTYya/IHa CO6CTB€HOCT, JUI'UTAaJIHU TCXHOJIOT'HH,

HOBU OM3HEC MOJIENH, TUTUTAITHA KOHKYPEHTOCIIOCOOHOCT, IIPETo/IaBaHe



2.3. Papagalska, D. Teaching Television Business in Digital Environment during Covid 19.
Opportunity not Limitation, The Future of Education International Conference, Florence, Italy, 1-
2 July 2021

Abstract

The pandemic in which both students and teachers have transferred the learning process entirely or
mainly to the digital environment, has been going on for more than a year. Two of my classes of
students were affected in this situation, each of which is facing the challenges that accompany this
change for the second academic year in a row. Despite the initial difficulties and the necessary period
for adaptation for both students and teachers, learning in a digital environment has become a reality.
We were provided with a cloud environment for teaching and collaboration but not with the devices.
Every student used their own resources to be able to attend the classes regularly and with the
necessities needed for a fulfilling participation in all of them — computer device, stable internet,

microphone, camera, etc.

For the second academic year | have been teaching ‘Television Business’ to fourth-year students in a
digital environment. At the very start | had to mobilize all my knowledge for the cloud platform that
| have used so far in my professional path and adapt that knowledge for the competitive cloud
platform that was introduced at the university. Logically, the next step was to adapt the curriculum
and the learning approaches that | have used so far in the physical environment. It turned out, as |
have expected, that teaching ‘Television Business’ in digital environment revealed a range of
opportunities for interactive learning that would be difficult to implement in the traditional form of

attendance. Now the more difficult task remained - to convince the students of this.

Keywords: Television business, digital environment, cloud technologies

IMpenonaBane Ha qUcHMILIMHATA ,, TeleBU3MOHEH OM3Hec” B OHJIAITH cpeaa mo Bpeme na Covid-

19. Bb3MOKHOCT, 2 HEe OTPAHUYEHHUE.
Pe3ome

HaH,Z[CMI/IHTa, I10 BpEMC Ha KOATO y‘-IC6HI/I$I nponec 3a CTYACHTUTC U MMPENIOoAaBaTCINTC oe IMPEHECCH
H30AJ10 WK T'TIaBHO B JUTUTAJIHA CpEla, MPOABIIXKAaBa ITIOBEYEC OT rOAMHA. ,HBa IMMOCJICIOBATCIIHU KypCa
ChC CTYACHTHU, HA KOUTO IPErogaBaM JUCIHUILINHATA, 0s1xa 3aCE€rHaT, BCEKHU OT KOUTO € M3IIPABCH

npea npCaAu3BUKATCIICTBATA, KOUTO CBIIBTCTBAT Ta3W NPOMsHA 3a BTOpPA MMOPCAHA yqeGHa roJuHa.
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Bbrnpexu nbpBOHAUATHUTE TPYIHOCTH M HEOOXOAUMHUSI TIEPHO/T 32 aanTalys KaKTo 3a CTYJACHTHUTE,
Taka HW 3a [pernojaBaTeNuTe, OOyYEHHWETO B MAWTHUTAHA Cpela Ce TNPEeBbpPHA B PEATHOCT.
[IpenocraBena Hu Oe oOIayHa cpeAa, B KOSATO Ja OCHIIECTBIBaME ydeOHM MpPOIEC, HO HE U
TEXHUYECKH yCTpoicTBa. CTYIEHTUTE M3IOJI3BAT COOCTBEHH YCTPOMCTBA, 3a JIa yU4acTBaT B OHJIANH
00yYEHHETO KaTO 3a MMBJIHOIEHHOTO MM y4acTHE B HETO € HEOOXOIMMO JIa CU OCUTYPAT M CTAOWIICH

MHTEpPHET, MUKPO(OH, Kamepa, Ip.

3a BTOpa yueOHa TOAMHA IpernojaBam ,,[eleBU3noHeH OM3Hec B JUTMTAIHA CpeJia Ha CTYJACHTH B
4eTBBPTH Kypc. HeoOxommmo Oe na MoOWiIM3upaM BCHYKHTE CH 3HAHUS 3a Jpyra obiavnHa
HJIaT(l)OpMa, C KOATO MMax COJIMACH OIIUT U Ja adalnTUupaM TC3HW 3HAHHA 3a KOHKYPCHTHATAa o0OJrayHa
wiardopma, BbBeieHa B yHuBepcuTeTa. JIorn4Ho ciesBaiaTa cThlka Oellie 1a afantupaM yueoHara
mporpaMa M TMOAXOAWTE, KOUTO TMpuiarax J0 cera B IPHUCHCTBEHAa 0Opa3zoBaTeliHa Ccpeja.
[IspBOHAYATHUTE MU OYaKBAHUS CE OIpaBaxa U YCTAHOBHUX, Y€ MPETO/IaBaHETO Ha ,, T eJIeBUBMOHEH
OwW3Hec B IUTHTANIHA Cpella pa3KpuBa peaulla Bb3MOXHOCTH 32 MHTCPAKTHBHO OOYYCHHE, KOHTO
Owxa OWTM TPYIHU 3a TpUjlaraHe B TpaJAUIIMOHHATA MPUCHCTBEHA hopMa Ha oOyderHue. Crepaiara
cThIKa Oe Ja yoens ¥ CTy/IeHTUTE B MOJ3UTE OT Ta3u (popma Ha oOydeHHe, 3a /1a TH aHTaXUpaM B

y‘le6HI/I${ npouec, Makap 1 OT pa3CTOsHHUC.

KaouoBu AYMHU: TCICBU3NOHCH 6H3HeC, JUTUTAJIHA Cpela, 00JIaYHU TEXHOJIOTUH
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