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I. Cratuu u cTyauu, my0JIMKyBaHH B HAYYHH CIMCAHMA, pedpepupanu U
HUHIEeKCHPAHHU B IPYTUMEeKIYHAPOAHH 0a3U JaHHH ¢ HayYHAa MH(popManus

1.1. laneva, M., Gaydarov, N., “Specialization of Tourist Offering by Modeling a Package Tour
for Gambling Tourism”, ,,Hayunu tpymose”, 2019 r., Tom 1, Opoii 1, ctp. 125-143, ISSN: 0861-
9344

Summary: The importance of the issues subject of this study is determined by the fact that Bulgarian
tourism is looking for new forms of diversification of the tourism. The aim of the article is to explore
and prove basic steps that correspond to the achieved contributions (results), such as: analysis of good
practices in casino tourism, methodological framework for research of specialized sites for gambling
tourism identified through determined criteria and evaluation indicators, modeling of a specialized
gambling product of an Inbound Tour Operator (ITO) based on survey results.

In order to achieve the objectives and tasks the following research methods have also been used:
overview of theoretical research, review of materials from international and European organizations,
review of company surveys, empirical research.

Other contributions (results) - the model is aimed at assisting the work of tourist managers in identifying
and improving the parameters in the selection of suppliers as well as the implementation of good
practices in the package tour.

At present, the possibilities for diversification of the product offering of the tour operators are not
sufficiently explored in Bulgaria, according to the basic and complementary specialization of the tourist
regions and the opportunities for development of all-year-round forms of tourism.

Key words: experience economy, specialized tourist product, casino tourism, and bundled product of a
tour operator

JEL: L83, L21, 026

Crnenmanusanusi Ha TYPUCTHYECKOTO NpeAJiaraHe 4ype3 MoJleJMpaHe HA TYPUCTHYECKH MaKeT 3a
Xa3apTeH TYPU3bM

Pe3rome: [IpenMeTsT Ha TOBa U3CieIBaHE ce ONpeiess OT ¢pakTa, e ObIArapCKUsiT TYpU3bM ThPCH HOBH
dbopmu 3a muBepcudukanus. [lenra Ha cTaTusATa € 1@ MPOYYH U JTIOKAKE OCHOBHUTE CTHITKH, KOUTO
CBHOTBETCTBAT HAa IMOCTUTHATUTE MPUHOCHU (PE3YyNITaTH), KaTO: aHAINU3 Ha JOOpUTE MPAKTUKU B Ka3HHO
TypU3Ma, METOJIOJIOTHYHA PaMKa 3a M3CJIeABaHE Ha CHEelMaIM3UpaHu OOCKTH 3a Xa3zapTeH TYPU3BM,
UACHTU(DUIIMPAHU Ype3 OMNpeleleHd KPUTEpUH W HWHIUKATOPU 3a OLEHKa, MOJelMpaHe Ha
CHelnuaiu3upaH xa3apTeH npoaykT Ha Bxopsam typomneparop (ITO) Bb3 ocHOBa Ha pe3yiaTaTHTE OT

aHkKeTaTa. 3a IOCTUTAaHE Ha OCJIUTE U 3a4a4YUTC Ca M3IIOJA3BaHU M CICOAHHUTC MCTOJAW Ha HM3CJICABAHC!
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nperjie] Ha TEOPETUYHUTE HM3CIEIBAHMSA, MPErje] Ha MaTepualyd OT MEXIYHApOJHHW M €BPONEHCKU
OpraHM3aLuy, Iperies Ha GUpMEHH MPOYYBAHUS, EMITMPUYHN H3CIICIBAHHUS.

Hpyru npuHocH (pe3yaTaTi) - MOAETHT € HACOYCH KbM MOANIOMAarane Ha paboraTa Ha TypUCTUYECKHUTE
MEHHUKbPH IIPU UACHTUPHUIMPAHE U T0100psBaHE HA MapaMeTpUTe Ipu u300pa Ha TOCTaBYMIIH, KAKTO
¥ TIPUJIAraHeTo Ha J00pH MPaKTHKU B ITaKETHATa OOMKOJIKA.

Kbm MomeHnta B bwirapus He ca AOCTaThYHO NMPOYYEHU BH3MOXKHOCTHTE 32 JUBEPCH(HKALUSA Ha
IPOIYKTOBOTO Ipe/araHe Ha TypOoIlepaTOpUTe, ChbOOPa3HO OCHOBHATA U JOIBJIBAIIA CHELUAIN3AINS
Ha TYPUCTUYECKUTE PAiOHU U Bb3MOKHOCTUTE 32 Pa3BUTHE HA IEJOTOJUIITHE (POPMU HA TyPHU3BM.
K11040BH 1yMH: HKOHOMHKA Ha W3)KUBSBAHUATA, CIICHUATN3UPAH TYPUCTHYECKU IPOIYKT, Ka3HHO

TYpU3bM U NIAKETEH MPOAYKT Ha TYpOIepaTop

1.2. Taiinapos, H., "IkoHOMHKATA HA U3’KUBSIBAHUATA M0 BpeMe HA KPYH3HA TYPUCTHYECKA

nporpama”, ,,JInamor”, 2021 r., 6poit 2, ctp. 41-51, ISSN: 1311-9206

Pe3tome: B HacTosimata Hay4yHa CTaTHs HaMUpaT MSCTO BBIPOCUTE, CBbP3aHU C PA3BUTHUETO Ha
MKOHOMHKATa Ha H3KHUBSIBAHHATA, OCOOCHOCTUTE HA KpyH3HAaTa TYpPUCTHYECKa IMporpama u
aHAJIM3UPaHE HA W3KUBABAHUATA [IPU KPYU3UTE B YCIOBUSA HA YCTOMYHMB PACTEX HA TYPUCTUUCCKUS
ousnec. B ycinoBuara Ha ycTtoiuuB mazap (mpenu HacteiiBane Ha COVID-19 kpuzarta) e
KOHCTaTHpaHa IbIArOTpaiiHa TeHISHIINS, CIIOpe]] KOsSTO BHUMaHUETOo Ha Ou3Heca ce pokycupa BpXy
MPUBJIMYAHETO HA BCE IMOBEYE TYPHUCTH, KeNaelld Ja ce KauaT Ha OopJa Ha KpyH3eH Kopao,
OJlaroapeHre Ha MIUPOKHUSI ACOPTUMEHT OT MpejjiaraHe Ha TypUCTUUeCKus npoaykT. Onucanu ca
0COOCHOCTUTE U MPEAUMCTBATA HAa KPYU3HUTE Ka3nWHa, KOUTO ca B OCHOBATa TYPUCTHT Jla TH U30upa
3a OCHOBEH OOEKT 3a M3KHBSIBaHE IO BpPEME Ha CBOsTa KpyHM3HA TypuUCTHYecka mporpama. Karo
OTpaHWYEHNE HAa HACTOSIIIOTO MU3CIIEIBAHE CE TIOCTaBs NMEPUOABT, Kacaelll CPUBA HA TYPUCTUUECKUS
raszap BbB BCHUKHUTE MY (POPMHU, KaTO 110 MHEHHE Ha aBTOpa CJIe/I MPUKIIIOUBAHE Ha 3/IpaBHATA KPU3a,
KPY3HHSAT MPOAYKT Ha U3KUBSIBAHUATA 111€ BH3CTAHOBU MHTEpPECA Ha OTPEOUTENTUTE KM TO3H BU/T
MPOJIYKT.

Ku1r04oBH 1yMu: NKOHOMHKA HAa U3KUBSIBAHUATA, KPYU3HA TYPUCTUUYECKA TPOrpamMa, TyPUCTHUECKH

arcHiuu, Ka3MHO, KPYU3HU KOMITAaHHUHU

JEL: L83

The economy of experiences during a cruise tourist program

Summary: In the present scientific article the issues related to the development of the economy of
experiences, the peculiarities of the cruise tourist program and the analysis of the experiences during

the cruises in conditions of sustainable growth of the tourist business are found. In the conditions of
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1.3.

a sustainable market (before the COVID-19 crisis) a long-term trend was found according to which
the attention of the business is focused on attracting more and more tourists wishing to board a cruise
ship, thanks to the wide range of tourist offerings product. The peculiarities and advantages of the
cruise casinos are described as the basis for the tourist to choose them as the main object for
experience during their cruise tourist program. The limitation of the present study is the period
concerning the collapse of the tourist market in all its forms, and in the author’s opinion, after the end
of the health crisis the major product of the experiences will restore the interest of consumers to this
kind of product.

Key words: experience economics, cruise travel program, travel agencies, casino, cruise companies

laiinapos, H., ,,Biusinne na Covid-19 BbpXy aBHOKOMIAHHUTE H MEKITYHAPOIHUS TYpPU3bM”,

,Hayanu tpynose”, 2021 r., Tom 5, ISSN: 0861-9344

Pe3rome: KopoHaBupychT IPOMEHN MHOTO JEHHOCTH U CEKTOPH, HO €/1Ba JIM JAPYraje Te ca TOJIKOBa
YCKOpPEHU, BUJIUMU U IIPEKU, KOJIKOTO B TypUCTHYECKaTa MHAYCTpUs. OTrpaHUYEHUSITA 32 TbTYBAHE BbB
BpPb3Ka ChC 3jpaBHATa KpU3a HAaHECOXA TEKKH IIETH HA Typu3Ma, KOMTO UMa Ba)KEH MPUHOC 3a BCAKa
nkoHoMuka. KeMm anpun 2020 r. aBuounaycrpusita otuutra 80% crnaa B NOJIETUTE B CPABHEHUE ChC
chims nepuon mpe3 2019 r. B 3aBUCMMOCT OT NPOABIKUTEIIHOCTTAa HA Kpu3aTa, pasriefaHuTe
BB3MOKHOCTH TOKa3BaT, Y€ MOTCHLUMATHUAT craj Bapupa mexnay 60-80% B MexayHapojgHaTa Ty-
puctruecka nkoHomuka mpe3 2021 r. OcHoBHarTa 1esl B HacTofAIlaTa pa3padoTkKa € Ja ce Mpoydu
HeraTuBHOTO Bb3zeiicTBUe Ha COVID-19 BbpXy aBUOKOMIIAHMHMTE U MEXKIyHapOAHUs TypusbMm. B
HAY4YHOTO H3CJIE/[BaHE ce MpuilararT peauia oOIIOBAIUAHM HAyYHU METOAM — HaOJroeHue, aHajius,
CUHTE3, AHAJOTUs, CpaBHEHUE U Apyru. Pesynratute OT HAYYHOTO H3CIEABaHE ca H3BEICHUTE
cnenupUYHU MEpKHU 3a Pa3BUTHETO Ha TypU3Ma, CBBP3aHU ChC 3[IpaBHHU MPOTOKOJIM 3a O€30mMacHO
nbTyBaHe, MTHPOPMAIIMOHHU TPUIIOKEHHS 32 MOCETUTENH, KaMIIaHUU 32 HaChpYaBaHE HA BHTPEIIHUS
TYpPU3bM U IIJIaH 32 Bb3CTAHOBSIBAHE HA TYPU3Ma B JECTUHALMUTE, UYpE3 HAChPUABAHE HA NUHOBALMUTE U
WHBECTUIIUTE.

KawuoBu nymu: COVID-19, Bp3nymieH TpaHCIOPT, MEXIYHAPOICH TYPH3bM

JEL: L83

Impact of COVID-19 over airlines and international tourism
Summary: Coronavirus has changed many activities and sectors, but nowhere else are they as
accelerated, visible and direct as in the tourism industry. Travel restrictions due to the health crisis have

severely damaged tourism, which has made an important contribution to any economy. As of April



2020, the aviation industry reports an 80% decline in flights compared to the same period in 2019.
Depending on the duration of the crisis, the considered possibilities show that the potential decline
varies between 60-80% in the international tourism economy in 2021. The aim of this study is to
examine the negative impact of COVID-19 on airlines and international tourism. A number of
universally valid scientific methods are applied in scientific research — observation, analysis, synthesis,
analogy, comparison and others. The result of the research is the specific measures for the development
of tourism, related to health protocols for safe travel, information applications for visitors, campaigns
to promote domestic tourism and a plan to restore tourism in destinations by promoting innovation and
investment.

Key words: COVID-19, air transport, international tourism



I1. lokaaau, ny0JIMKYBAHU B COOPHUIIM OT HAYYHU KOH(epPeHUMH, TPOBEIeHH B UYKOUHA WIH
B bbiarapusi, ako ca oOpraHu3sMpaHM oOT MeXIAYHAPOJAHHU HAYYHM HJIH NPOodecHOHATHH

OpraHu3anuu

2.1. Gaydarov, N., Georgieva, R., “Women Entrepreneurs in Some Specialized Types of
Tourism in Bulgaria — The Case of Mice and Casino Industry”, “PROCEEDINGS OF AVID-
ARC 2020 XIV INTERNATIONAL CONFERENCE ON WOMEN LEADERSHIP AND
EMPOWERMENT?”, “Avid College”, 2020 r., ctp. 203-216, ISBN: 978-1-7338929-3-3

Summary: The current paper explores the possibilities of professional growth in some cases of
women entrepreneurs in the tourism sector of Bulgaria. Examined are the best practices of women
entrepreneurs and managers of travel agencies, applying sustainable growth policies. Reviewed is
also the product supplement of these agencies, related to the opportunities for product expansion. The
aim of the study is to propose opportunities for product diversification by offering innovative touristic
products and combining specialized types of tourism by some of the leading travel agencies in
Bulgaria, managed by women entrepreneurs. The relevance of the topic is determined by the tendency
of fast growing women-managed tourism enterprises and on the other hand — the need of satisfying
consumers’ attitude of the modern tourist, by offering new, combined touristic product.

Key words: women entrepreneurs, tourism industry, MICE tourism, casino tourism

7KeHcko mpenpueMavecTBO NPH HAKOM CHELHATM3MPAHM BHAOBe Typu3bM B bbiarapus —
Ka3yChT C AeJ0BUA TYPU3bM M KA3MHO HHAYCTPHUATA

Pe3ome: Hacrosimata craTust U3cie/iBa Bb3MOXKHOCTUTE 3a MPO(PECHOHATHO M3pacTBaHE B HAKOU
cllyyau Ha )KE€HU IpeJiIpueMayuy B TYPUCTHUECKUS ceKTop Ha benrapus. Pasrnenanu ca Haii-nobpure
MIPAKTUKU Ha KEHU MpeIprueMadyd U MEHUKbPU Ha TYPUCTHUECKH areHIIUH, puilaray NoJuTUKN
3a yctoiumB pacrex. llpernenana e u mpojykroBaTta J00aBka Ha TE3M areHIMH, CBbp3aHa C
BB3MOKHOCTUTE 3a pasllupsBaHe Ha IMpoaykra. llenra Ha WU3CIEIBAHETO € JAa IPEMIIOKU
BB3MOKHOCTH 3a MPOAYKTOBA JAMBEpcU(UKALUSA upe3 MpeyiaraHe Ha MHOBATHBHH TYPUCTHYECKU
MPOAYKTH U KOMOMHHUpaHE Ha CHEUHATU3UpaHH BHIOBE TYPHU3bM OT HSAKOU OT BOJCIIUTE
TYPUCTHUYECKH areHIMW B bbiarapus, ynpaBisiBaHM OT JK€HH IpeanpreMadd. AKTyaJlHOCTTa Ha
TeMaTra ce OoIpeless OT TEHACHUUATa Ha Obp30 pPa3BUBAILM C€ TYPUCTHUYECKH MPEIIpPUSATHS,
YIIpaBJIIBaHU OT 5KE€HH, ¥ OT JIpyra CTpaHa — He0OXOAUMOCTTA OT 3a/I0BOJISIBAHE HA MOTPEOUTEICKOTO

OTHOIICHHUE Ha CBBPEMCHHHA TYPHUCT, 4YpE€3 IMpEAjlaraHEC Ha HOB, KOM6I/IHI/IpaH TYPUCTHYCCKU

MPOJYKT.



2.2.

KiawuyoBu aymu: xeHu mnpeanpueMaud, Typuctudecka uuHayctpusda, MICE Typuszbm, KazuHO

TYpU3bM

Gaydarov, N., Misheva, M., “Stimulating the development of experience products in order to
make destinations sustainable”, “Proceedings of 3" International Conference on Research in
Management”, “Diamond Scientific Publishing”, 2021 r., ISBN: 978-609-485-209-1

Summary: This article makes an analysis of the sustainability of tourist destinations, considering the
characteristics of tourist destinations and, consequently, of the tourist products that comprise it.
Returning to the discussion on the sustainable development of tourist destinations, it addresses the
need for the joint participation of experience economy in the context of cruise tourism and the role of
gambling tourism as part of the sustainability of destinations.

Key words: tourism, experience economy, development, destinations

Crumy/MpaHe pa3sBHTHETO HA MNPOAYKTH II0 H3KMBABAHUS C MeJ YCTOHYMBOCT Ha
AeCTHHALIUHUTE

Pe3rome: Hacrosmmara craTus IIpaBy aHaiu3 Ha YCTOMYMBOCTTA Ha TYPUCTUYECKUTE JECTHHALIMM,
KarTo €€ OTYUTAaT XapaKTCPUCTUKUTE HAa TYPUCTUYECKUTE [JECTUHALMU M CBOTBETHO Ha
TYPUCTUYECKUTE NMPOAYKTH, KOUTO s BKIKOYBAT. BpbINaliKu c€ KbM JUCKYCHUATA 32 YCTOMYUBOTO
pa3BUTHE HA TYPUCTUYECKUTE JECTUHALIMHU, TS pasriiexa HeoOX0IUMOCTTa OT CbBMECTHO y4acTue
Ha MKOHOMMKATa Ha OIIMTA B KOHTEKCTA HA KPYU3HHMS TYPU3bM M POJISATA HA Xa3apTHUSI TYPU3BM KaTO
4acT OT yCTOWYUBOCTTA Ha AECTUHALIUUTE.

KaouoBu AYMHU: TYPU3bM, MKOHOMUKA Ha NPEKUBABAHUATA, PAa3BUTHUEC, ACCTUHAIUU

I11. Jokaaan, my0JuKyBaHu B COOPHHMIIM OT HAYYHH KOH(epeHIuH, NpoBeaeHn B bbiarapus



3.1. l'aiinapos, H., ,MapKkeTHHI0BH B3UMO/AEICTBUSA MekK1Y Ka3HHO MHAYCTPHUATA U
Typonepatopckus 6usnec”, ,,MIappactpykrypa § Komynukamuu", 2015 r., roguna 5, k. 10, cTp.

344-347, ISSN: 1314-0930

Pestome: B HacTosaTa cratus ce nNpoy4yBa pa3BUTHETO Ha UIPAJIHATA MHIYCTPHUsI B HAKOU CTpPaHH,
MOJIENIUTe Ha OpraHu3alMs M YOpaBiIeHHE U e(QEeKTUTe OT pPa3BUTHETO W 3a TYPUCTHYECKUTE
JecTuHauuu. Ta3u OCHOBaA II€ MOCIYXH 3a JI0pa3BUBaHE HA Te3aTa 3a BB3MOXXHUTE MAPKETHHIOBU
B3aMMOJICHCTBHS MEXAYy Ka3uHO MHAYCTPUSITA M TypolepaTopcKus Ou3HeC, KakTo U 3a (pakTopure,
KOHMTO TPsIOBa Ja ce B3eMar B IPEABHI, IPH aHAIHU3 HAa TOBA B3aUMO/ICHCTBUE.

KarouoBn aymMmM: MapKeTUHIOBU B3aUMOJAEWCTBUS, WIpaJlHa HUHAYCTpPUS, CIELHUAIU3UPaHU

TYPUCTUYCCKU IIPOAYKTH, TYPOIICPATOPCKU OusHec

Marketing interactions between the casino industry and the tour operator business

Summary: This article examines the development of the gaming industry in some countries, the models
of organization and management and the effects of its development on tourist destinations. This basis
will serve to further develop the thesis of possible marketing interactions between the casino industry
and the tour operator business, as well as the factors that must be taken into account when analyzing
this interaction.

Key words: marketing interactions, gaming industry, specialized tourist products, tour operator

business

3.2. l'aiimapos, H., ,,EpekTHBHO ynpaB/ieHUe HA B3aUMO/IeiiCTBHETO MeKIY Ka3MHO HHIYCTPUSATA
U Typoneparopckus OusHec”, ,,Ctparernuecku Bu3nu: EQekTHUBHO ynpaBieHHe 32 HKOHOMUYECKH,
OpraHu3allMoOHHU U couuanHu TpaHchopmanuu (MuHoBammmu — WMHctuctynun — busnec)”, ,,Hos

Obarapcku yausepcuter”, 2016 r., ctp. 438-446, ISBN: 978-954-535-949-1

Pe3rome: B Hacrosiiara cratus ce mpoydyBa pa3BUTHETO Ha MrpajiHaTa MHAYCTpUS B KOHTEKCTa Ha
MKOHOMHKATa Ha U3KUBSBAHHUATA, MOJEIIUTE HA OpTaHU3allMs U YIIpaBJIeHUE U €PeKTUTE OT pa3BUTHETO
H 3a TypUCTHMYECKHMTE JeCTHMHAIMHU. Ta3u OCHOBa W€ MOCIYXH 3a JOpa3BUBaHE Ha Te3ara 3a
BB3MOKHOCTUTE 3a €(EKTHBHO YIpPaBJICHHUE Ha B3aHMMOJCHCTBHETO MEXIYy Ka3MHO UHAYCTPUSITA U
TypornepaTopcKus OU3HeC, KaKTo U 3a (pakTopUTe, KOUTO TPSOBA /1a ce B3eMar B MPEABU, IPH aHATIU3
Ha TOBa B3aMMOJEICTBHE.

Kawo4yoBn aymm: epeKTHUBHO YIpaBlieHHE, UKOHOMHMKA Ha HM3KMBSBAHUATA, UTPAIHA HHIYCTpUS,

CHelalu3upaHu TYPUCTUYECKU MPOAYKTH, TYPOIIEpaTOPCKU OU3HEC



Effective management of the relationship between the casino industry and tour operators’
business

Abstract: The paper discusses the development of the gambling and casino industry in the overall
framework of Experience economy, the underlying organizational and behavioral models and the
impact of the industry on tourism related business models and attractiveness of tourist locations. The
findings of the research will serve to monitor and assess in greater detail the possibilities for effective
management of the relationship between the casino industry and tour operators' businesses, as well as
the key factors that bring about this relationship.

Key words: effective management, experience economy, gaming industry, gambling industry,

specialized tourism segments, tour operators' business

3.3. Taiimapos, H., Iloprapcka, B., ,,HuckorapudgnuTe aBHOKOMINAHHM — OCHOBEH eJIeMEHT 3a
MOOMJIHOCTTA B Typu3Ma”, ,MoOuIHOCT 3a enuH cBbp3aH cBAT , M3natencku xommieke - YHCC,

2017 r., ctp. 90-95, ISBN: 978-954-644-941-2

Pe3rome: JloknagbT uma 3a el Aa U3JI0KH TACHOTO KOOIIEPUPAHE MEKAY TYPUCTHUECKUTE areHIUU U
HUCKOTapU(pHUTE aBUOKOMNaHUU. HecbMHEHO Ta3u Bpb3Ka € B OCHOBaTa KakTO Ha MOOMJIHOCTTa B
TYPUCTHYECKHUS CEKTOp, Taka W Ha MKOHOMMYECKOTO pa3BUTHE Ha JaecThHanuute. Karo ocHOBEH
CErMEeHT B TypH3Ma, aBUOTPAHCIIOPTHT HECbMHEHO € HHTEPECEH 3a pa3Iiek/1aHe U U3BOJIUTE, KOUTO ca
HallpaBEeHHU B JIOKJIA/la, MOTaT Jla IOIpUHECAT 3a OALbPKAHE, HO U 3a TOJ00psABaHE KAaKTO HAa TypHU3Ma
KaTo 15710, TaKa ¥ Ha MO-ToJIsIMara yJJOBJIETBOPEHOCT Ha TYPUCTHUTE, YUUTE TOTPEOUTEIICKA U3UCKBaHUS
C€ YBEINYaBaT C BCEKU U3MUHAI JIEH.

Kuro4uoBu 1ymu: MOGMIIHOCT, aBUOTPAHCIIOPT, HUCKOTAPU(PHU KOMIIAHUH, TYpOIIEPaTOpCKH areHINH

Summary: The report aims to highlight the close cooperation between travel agencies and low-cost
airlines. Undoubtedly, this connection is the basis of both mobility in the tourism sector and the
economic development of destinations. As a major segment in tourism, air transport is undoubtedly
interesting to consider and the conclusions drawn in the report can contribute to maintaining but also
improving both tourism in general and the greater satisfaction of tourists whose consumer requirements
increase with each passing day.

Key words: mobility, air transport, low cost companies, tour operators

3.4. Suesa, M., Taiinapos, H., ,,HoBHNTe HHOaHCHM HAa ChLBpPEMEHHATa HAyKa M Pa3BUTHETO HAa
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Pe3ome: AKTyaTHOCTTa Ha U3CJIEIBaHATa MpodIeMaTuka ce 00yciaBs OT MHOXKECTBO MPOIECH, KOUTO
ApPE3 MOCICTHUTE TOJUHH CE aKTUBU3HUPAT B OOIIECTBEHOTO MPOCTPAHCTBO, KakTO B EBpomna cBbp3anu
T HEHHHWTE MPUOPUTETH B Pa3BUTHETO, Taka W B bbirapusa. Paznuunu opraHu3anuu CIOAETAT
HAOTPEOHOCTTA OT ThpPCEHE Ha HOBU (POpPMH 3a pa3BUTHE HA OHM3HECA, KOUTO Ja KOPECHOHIUPAT ChC
BTPATETUYECKUTE TPHOPUTETUTE HA AbpxkaBuTe. OT IIMeAHA TOYKA HAa HOBHUTE MOTPEOHOCTH HaA
BHBPEMCHHUS YOBEK M THPCEHETO Ha HOBH (DOPMHU HA MIKHUBSIBAHUS CE Hallara HEOOXOAMMOCTTA 3a
@b3/71aBaHe HAa HOBU OM3HEC MPOIYKTH, KOUTO J1a OCYTMpSIBaT KOHKYPEHTOCIIOCOOHOCT M aJeKBAaTHO
HAa3BUTHETO Ha 001IecTBOTO Mpe3 21-Bu Bek. OOEKT Ha MPOYYBAaHE B HACTOAIIATA CTATUSI € KPEaTUBHUST
TYpU3BbM, a NPCAMET Ha HU3CIICABAHC € MKOHOMHUKATA HA H3KUBABAHUATA, KOATO IO Ch3JaBa. Te3ara
TFACTHIICHA B M3JIOKEHUETO €, Y€ PA3BUTHETO HA KPEATUBHUTE MIPOAYKTH HA TypOoIeparopure ca pakTop
ya yBeIMYaBaHE Ha KOHKYpEHTOCHOCcOOHOCTTa WM. Te3ara, KOSITO Ce€ JIOKa3Ba € CBbp3aHa C
P3MBIHEHUETO Ha 11eJITa, 8 UMEHHO Y€ MKOHOMUKATa Ha U3KUBSIBAHUSTA Ch3/1aBa KPEaTUBHU MIPOAYKTH,
HOUTO OCHUTYpSIBAT KOHKYPEHTOCIOCOOHOCT Ha MECTHHUSI OM3HEC, KaKTO M Ha TYpPUCTHUECKHUTE
EECTUHAIMK. 3aJauuTe, KOWTO JOKa3BaT IIeliTa ca CBBbP3aHH C MPOyYBAaHE HAa HMKOHOMHKA Ha
B3KUBABAHUATA W PASBUTHUCTO HA ACCTHHAUMWHUTC, OTYUTAHC Ha CTPATCTHUYCCKUTEC IMPUOPUTCTH 3a
PR3BUTHE Ha KpeaTUBHATA KOHKYPEHTOCIIOCOOHOCT B TypU3Ma U aHaJN3UpaHe Ha KPeaTUuBHUS TYPU3IbM
B UKOHOMMKaTa Ha U3KUBSBAHUSATA.

KiaouoBu aymMm: HKOHOMHKA Ha W3KUBSIBAHHUATA, KPEATUBEH TYPH3bM, KOHKYPEHTOCIIOCOOHOCT,
TYPUCTUYECKHU JNECTUHALINY, TYPOIIEPATOPCKHU IIPOAYKTH

”»

The new shades of contemporary science and the development of creative tourism

B

Key words: economics of experiences, creative tourism, competitiveness, tourist destinations, tour
pperator products
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#&5. Yaneva, M., Gaidarov, N., “Economics of Experiences and its Role for the Development of
€
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Pe3rome: OOekT Ha U3ciieIBaHE B Ta3M CTATUS € TBOPUYECKUAT TYpU3bM, a MPEIMET € NKOHOMUKaTa Ha
NPEKUBABAHUATA, KOSTO TO Ch3haBa. VM3nokeHaTa B HM3JIOKEHHETO Te3a JOKa3Ba Pa3BUTHETO Ha
KpeaTUBHU TPOAYKTH TpeH Typoreparopure Karo (akrop 3a TMOBHIIABAHE HA TIXHATa
KOHKYpPEHTOCIIOCOOHOCT. Jloka3aHara Te3a € CBbp3aHa C U3IBIHEHMETO Ha I€JITa, a HMEHHO
MKOHOMHKAaTa Ha MPEeXKUBABAHMUATA [Jla pa3BUBAa KPEaTUBHU MPOAYKTH, KOUTO OCUTYpsIBAT
KOHKYPEHTOCIIOCOOHOCT Ha MECTHUS OU3HEC M TYpPUCTUYECKUTE NECTHUHAIMH. 3aJauuTe, JOKa3BaIlH
LeNTa, ca CBbP3aHU C U3CJIEIBaHMS HAa HKOHOMHUKaTa Ha MPEXKHUBSIBAHUATA M PA3BUTUETO Ha
JECTUHALIMUTE, KaTo C€ B3€MaT MPEABHUJ CTPATErMueCKUTE NIPUOPUTETH 3a pa3BUTHE HA TBOpUYECKaTa
KOHKYPEHTOCIIOCOOHOCT B TypH3Ma W aHAJIM3HPAHETO Ha KpPEeaTUBHUS TYypU3bM Karo 4YacT OT
MKOHOMHKATa Ha IPEKUBSBAHUATA.

KiarouoBu AYMH: UKOHOMHKA, U3)KNBABAHEC, Pa3BUTUC

laiimapos, H., Iloprapcka, B., ,,HuckorapudnuTe aBHOKOMIAHMH — KJIHOYO0B (akTop 3a

Pa3BUTHETO HA ChbBpPeMEHHUs] TYpU3bM”, ,MHOrooOpa3neTo Ha Typu3Ma B HAyYHOTO IMO3HAHUE”,

2

C

Pesrome: JloknaabT UMa 3a LEIl Jja U3JI0KU TSCHOTO KOONIEPUPAHE MEXY TYPUCTUUECKUTE areHIUHN U
HUCKOTapu(HUTE aBUOKOMIAaHUU. HecbMHEHO Ta3u Bpb3Ka € B OCHOBaTa KakTO Ha MOOMJIHOCTTA B
TMyPUCTUYECKHUS CEKTOp, Taka W Ha MKOHOMMYECKOTO pa3BUTHE Ha naecThHanuute. Karo ocHOBEH
€erMEeHT B TypH3Ma, aBUOTPAHCIIOPTHT HECbMHEHO € HHTEPECEH 3a pa3Iiek/1aHe U U3BOJIUTE, KOUTO ca
HalpaBeH! B JOKJIA/a, MOrar J1a JOIpUHECaT 3a NOAAbpKaHe, HO U 3a M0100psIBaHe KaKTO Ha Typu3Ma
KaTO L5710, TaKa U Ha [O-TOJISIMaTa yJIOBIETBOPEHOCT Ha TYPUCTUTE, YUUTE MOTPEOUTEICKH U3UCKBAHUS
C€ YBEINYAaBaT C BCEKU U3MUHAI JIEH.

KurouoBu 1ymu: MOOMIHOCT, aBUOTPAHCIOPT, HUCKOTApU(HU KOMIIAHUH, TYpOIIEPaTOPCKH areHINH

(o)

Summary: The report aims to highlight the close co-operation between travel agencies and low-cost
airlines. Undoubtedly, this connection is the basis of both mobility in the tourism sector and the
yconomic development of destinations. As a major segment in tourism, air transport is undoubtedly
mteresting to consider and the conclusions drawn in the report can contribute to maintaining but also
mproving both tourism in general and the greater satisfaction of tourists whose consumer requirements
mcrease with each passing day.

Key words: mobility, air transport, low cost companies, tour operators
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B.7. SueBa, M., l'aiinapos, H., ,,Cnennanunsanus, Tpancgopmanusi ¥ yCTOMYHBOCT B Typu3ma”,
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,lIpenn3BUKaTeNcTBaTa Ha HOBaTa TeXHOJornyHa Tpanchopmanus”’, ABanrapn [Ipuma, 2018 r., cTp.

Pe3iome: Crienmanuzanusita B Typu3Ma € HepasJesIHa 4acT OT HeroBara yCTOWYHBOCT, OCOOCHO BHB
BpEMEHa Ha TEXHOJOTMYHU TpaHchopmaruu. PaznuunuTe cnenyaiu3upaHy BUOBE TYPU3bM ChILO HE
ca U3KJIIYEHUEe OT OOLUTe TEHACHIIMY Ha Ia3apa U OT HEOOXOJUMOCTTA 3a TsXHATa TpaHc(opmarus
CBBbp3aHa HE CaMO C TEXHOJIOTUUTE, HO OT TaM U C HOBUTE ITOTPEOUTEIICKU OYaKBaHUs. TeXHOIOTUYHUTE
TpanchopmManuu OOYCISBAT U NMPOMEHH B HauWHa M (OPMHUTE HA W3KUBSBAHUATA HA TypucTUTe. B
pe3yiTar Ha MPOMEHSIIUTE C€ TeHACHUUH TYpPU3MBT MOXe Aa Ob/e ONpesesieH KaTo CUCTeMara OT
onutr. Te3n nmpomMeHu BOAAT A0 M3MEHEHMsI B JIEHHOCTTAa HAa TYPOIEPATOPUTE M CE IPEBPBIIAT B
IIPEANOCTABKA 3a CIIEUAIN3ALUATA B IPOLYKTOBOTO UM IMpEejIaraHe.

KurouoBu nymm: crienuanusanus, Tpanc@opmariusi, yCTOH4MBOCT, TYPU3IbM

Specialization, transformation and sustainability in tourism

Summary: Specialization in tourism is an integral part of its sustainability, especially in times of
technological transformation. The various specialized types of tourism are also no exception to the
general market trends and the need for their transformation related not only to technology, but hence to
new consumer expectations. Technological transformations also determine changes in the way and
forms of tourists' experiences. As a result of changing trends, tourism can be defined as a system of
experience. These changes lead to changes in the activities of tour operators and become a prerequisite
for specialization in their product offering.

Key words: specialization, transformation, sustainability, tourism

3.8. Tl'afimapos, H., ,,AHaau3 Ha 700pHUTe MPAKTHKH B KAa3WHO Typudma”, ,MHOroo0Opa3nero Ha

Typu3Ma B Hay4yHOTO 1mo3HaHue”, ,,CTyIeHTCKO Hay9HO TBopuecTBO”, 2019 1., cTp. 77-88, ISSN: 1314-
4480

Pe3rome: Hacrosmust qokiian npoydysa v aHaIU3upa JOOpPHUTE MPAKTHUKU B Ka3WHO TypusMa. B Tazu
Bpb3Ka Ce€ M3CJIe[Ba ClelU(UKaTa Ha THPCEHETO U MPEAJIaraHeTo B Ta3u 00JIaCT, KaKTO U BOJEUIUTE
Xa3apTHH JIECTUHAIMM B CBETA, TOI KAa3MHO XOTEJIMUTE C 1€ pa3paboTBaHe Ha MOJEIN, MPUIIOKHUM 3a
npejiaraie oT OBIrapcKUTe TYPUCTUYECKH areHIIMM 10 OTHOIIEHUE Ha Xa3apTHUS MPOIYKT, KAKTO U
000co0siBaHEe HA TTOTO0OHU KYPOPTHU KOMITJIEKCH.

KuarouoBu nymm: 100pu npakTUKH, Ka3UHO TYPU3bM, TYPOIIEpaTOpU

Analysis of good practices in casino tourism
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Summary: This report examines and analyzes good practices in casino tourism. In this regard, the
specifics of supply and demand in this area, as well as the leading gambling destinations in the world,
top casino hotels in order to develop a model applicable to the supply of Bulgarian travel agencies in
terms of gambling, as well as the establishment of such resorts.

Key words: good practices, casino tourism, tour operators

3.9. laiinapos, H., I'eopruesa, P., ,,Cnienuajau3upanu npoAyKTH HA TyponepaTopuTe 1o 1eJ0BH U
xazapTeH Typu3bM”, ,,TypU3MbT B HOBOTO XWJISAI0JIETUE — CHCTOSIHUE U MIEPCIEKTUBN, AKaJEMUUHO

n3narenctso ,,I{enos” Cpumios, 2019 r., ctp. 98-107, ISBN: 978-954-23-1764-7

Pesrome: l3cnenBanata mnpoOiemaTvka TpeTHpa BBIPOCUTE, CBBP3aHU C AUBEpcUPUIIMpaHE Ha
TYPUCTHYCCKOTO Ipciaranc OT TIJI.T. Ha HOMCHKJIaTypaTa Ha MNPOrpaMHMTC Ha TYPHUCTHUYCCKUTC
arcHiuy, OCUrypsABallu LOCJIOroAMIIHA 3aCTOCT Ha TYPHCTHUYCCKATa Oaza Yy Hac. C’beeMeHHI/DIT
HOTpe6I/ITeJ'I O4YaKBa Ja IIOJy4Yu IPOAYKT, KOHTO YAOBJICTBOPSIBA KOM6I/IHI/IpaHeTO Ha HIAKOJIKO
HOTpe6I/ITeJ'ICKI/I MOTHBA 3a NPCAINPUCMAHC Ha IIbTyBaHC. AKTyaJ'IHOCTTa Ha HpO6J’IeMaTI/IKaTa ce
oOyciaBsd OT M3CIIEJBAHETO Ha AOOpUTE MPAKTUKU U IpeajaraHeTo Ha HPOAYKTH, KOMOMHHUpAIU
JIEJIOBUSL Typu3bM C xaszapTHus TypusbM. KoHcTpyupa ce o0ma MeTol0JIOTMYHA paMKa C
HHCTPYMCHTAPUYM 34 U3CJICABAHC U OLICHKA HA l'IOI[O6HI/I 00€EKTH B E’bJ’IFapI/I}I.

KaodyoBn AYMU: [OCJIOBU TYPU3bM, KaA3WMHO HWHAYCTPUSA, Xa3apTCH TYPU3IDM, KOM6I/IHI/IpaH
TYPUCTHYCCKHU MMAKET

Specialized products of tour operators in MICE and gambling tourism

Summary: The researched issues address the issues related to the diversification of the tourist offer
from the main point of the nomenclature of the programs of the travel agencies, providing year-round
employment of the tourist base in our country. The modern consumer expects to receive a product that
satisfies the combination of several consumer motives for taking a trip. The topicality of the issue is
determined by the study of good practices and the offering of products combining business tourism with
gambling tourism. A common methodological framework with tools for research and evaluation of
similar sites in Bulgaria is being constructed.

Key words: business tourism, casino industry, gambling tourism, combined tourist package

3.10. Taiinapos, H., l{lankosa, I1., ,,A3:xxkuBsiBaHMATA 10 BpeMe HA KPyu3Ha nporpama”, ,, TypusmbT
— oTBBJ ovyakBaHusaTa”, M3marencku komiuieke — YHCC, 2020 r., ctp. 309-320, ISBN: 978-619-232-
296-0

Pesrome: 3xuBsiBaHMATA 1O BpEME HAa KypH3Ha IIporpama ca €IuH OT IPOJYKTUTE HACUTEHHU OT
14



HOBHTE NOTPEOHOCTH 3a Pa3BIICUEHUS U N3KUBSIBAHUSI 110 BpEME Ha ITpecToil Ha 6opaa Ha Kopaba, KOUTo
OTYMTAT MOBHILEH PHCT HA MOTPeOJIEHUE Mpe3 MMOCIEAHUTE TOAUHU OT Pa3BUTHETO Ha Typu3Ma. To3u
UHTEpeC € 00YCIIOBEeH, KAKTO OT MMPOMEHUTE B M3UCKBAHMATA HA CHhBPEMEHHHUS MMOTPEOUTEN, TaKa U OT
BHCOKOTO Kaye€CTBO 110 OTHOILLIEHHUE HA MPEAJaraHeTo B Kpyu3Hara uHAycTpusa. Hactosmusar noknan
pasriekaa Kpyu3HHs IPOIYKT KaTo €AMH OT Hali-KOHKYPEHTOCIIOCOOHUTE Ha CBETOBHUS TYPUCTUYECKU
naszap, UMalK IpeABUI BB3MOXXHOCTUTE 3a M3KHUBSBAaHUA Ha TYPUCTUTE IIO BpeME€ Ha KpyH3Ha
TypUCTHYECKa mporpama. I’ mobanHara Kpyns3Ha MHIYCTPUS TeHEepHpa HMpUOIU3UTENHO 38 MHUIHapaa
Ji01apa FOJUIITHO OT ITBTHHYECKH Pa3Xo/u U € Hall-Obp30 pacTALIUAT CEKTOP B TYPUCTHUECKUS OU3HEC.
OcBeH TOBa T4 € yTBbpPJEHA KaTO €MH OT Hall-MHTCH3UBHUTE CEKTOPU B CBETA, C BCE II0-HEBEPOSITHU
CBhbBPEMEHHU IUIABATEIIHU CHIOBE.

KiarouoBn aymMu: HMKOHOMUKA Ha U3KUBABAHUATA, Ka3WHO MHAYCTpUS, KpyHM3Ha IIporpama,

CIIELUAJIM3UPAHN TPOAYKTH, KDYU3HH KOMIIaHUU

Experiences during the cruise program

Abstract: Experiences during the cruise program are one of the products saturated with new leisure and
on boarding needs that have seen increased consumption in recent years along with tourism
development. This interest is conditioned by both the changes in the requirements of the modern
consumer on one side and the high quality in terms of supply in the cruise industry on the other. This
report examines the cruise product as one of the most competitive in the global tourism market, which
gives numerous experience opportunities for tourists during the cruise tourism program. The global
cruise industry generates about $ 38 billion annually from passengers only and it is the fastest growing
sector in the travel business. In addition, it has established itself as one of the most intensive sectors in
the world, with incredible modern crafts.

Key words: experience economics, casino industry, cruise program, specialized products, cruise

companies

3.11. Sfluea, M., l'aiimapos, H., ,,Cnennaau3upanusaT NPOAYKT HA U3KUBSIBAHUSATA 32 PAa3BUTHETO

HA TypuCcTHYeCKUTe paiionn”, ,, TypuzeMm u cebp3anoct”’, M3narencrso ,,Hayka u ukonomuka” — 1Y

Bapna, 2020r., ctp. 554-562, ISBN: 978-954-21-1052-1

Pesrome: Hacrosamoro wu3cienBaHe uMa 3a Lel Ja aHAIU3UPAa TEOPETUYHUTE KOHLENLIHUH U
XapaKTepUCTHKHU Ha MPEKUBSIBAHUATA B TPAJICKUS TYpU3bM 3a oTauX. [logo0HO H3cnenBane noanoMara
Pa3BUTHETO HAa HOBOCH3/aJI€HU TypUCTHUYECKH 30HU B bbarapus. Te nonmpuHacsaT 3a monodpsiBaHe Ha
BBTPEIIHOTO M BBHIIHO YNPABICHUE HA JECTHHALMATA, OCBIIECTBSIBAaHO OT OpraHu3anuure 3a

YIIPABJICHUE HA TYPUCTUYECKUTE 30HU.
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KarouoBu AYMU: TYPUCTUUYCCKO 30HUPAHE, TEMAaTUYHHU 30HU, CIICHUATIU3UPAHN IPOAYKTH, MKOHOMHUKA

Ha INPpCKUBABAHUATA, I'PaJACKH PEKPCAIMOHCH TYPU3bM HaA IIPC)KUBSABAHUA

JEL: L83

The specialized product of experiences for the development of tourist areas
Abstract: The present study aims to analyze the theoretical concepts and characteristics of recreational
urban tourism experiences. Such research supports the development of newly created tourist areas in
Bulgaria. They contribute to the improvement of the internal and external management of the
destination, carried out by the Organizations for Management of Tourist Areas.
Keywords: tourist zoning, thematic areas, specialized products, experience economics, urban

recreational tourism of experiences.
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