YHUBEPCUTET 3A HALUMOHAJIHO U CBETOBHO CTOIMNAHCTBO

CTAHOBWLIE

Ot:  pou. a-p AHren AHrenos Mapues, kategpa ,Ynpasnenue”, YHCC

OTHOCHO: KOHKYpC 3a AOUueHT no npodecnoHanHo HanpasrneHue 3.7.
AOMUHUCTpaunMa 1 ynpaeneHune, HaydyHa cneumanHoct ,CoumanHo ynpaBneHue”
(YnpaBneHue Ha kpeaTuBHusa 6usHec n OCHOBW Ha yrpaBreHNEeTo).

1. MUHdopmaumsa 3a KOHKypca
KoHkypcbT e obsaBeH B “[IbpxaBeH BecTHUK” (6p. 1 ot 05.01.2021 r.) 3a
Hy>XOuTe Ha KaTegpa ,YnpasneHune” Ha YHCC.

2. Kpatka uHcopmauma 3a kKaHguaaTuTe B KOHKypca

3a y4yacTne B KOHKypca ce e sIBUN efuH KaHauaat — . ac. g-p Murnena
OumntpoBa AHrenosa, npenogasaTten B kategpa ,Ynpasnenue“ B YHCC, dakyntet
LynpasneHne v agmuHuctpaumsa®. MNpes 2011 r. 3awmTaBa guceptauus Ha Tema: “
EdektuBHM Mogenu 3a opraHu3auus 1M ynpasfieHMe Ha KOMyHMKauusita npu
eBponenckn ¢oHOoBE W MNporpamu 3a yKpernsaHe Ha curypHoctta“, HayyHa
cneuynanHoct 05.02.24 OpraHmsauus 1 ynpaBneHMe W3BbLH MaTepuanHoTo
npounssoacteo. OT 2015 r. e acucTeHT B kategpa ,Ynpasnenue“ Ha YHCC. I'n. ac. a-
p MurneHa AHrenoBa e OnuTeH npenogasaTtesn C OTNNMYHA BPb3Ka CbC CTyOAEHTUTE.
JInyHuTe MK BnevaTneHns 3a kaHavaaTa ca OTfIMYHU, U3rpageHn ot Hag 5 roguiHa
KonernanHa paborTa.

3. M3nbnHeHMe Ha MU3UCKBaHUATa 3a 3aemMaHe Ha akKageMu4HaTa
OJTbXHOCT

3.1. W/3nbnHeHWe Ha KONM4eCcTBEHUTE N3NCKBAHUSA

3a y4acTne B KOHKypca rn. ac. A-p MwurneHa AHrenoBa npeacrtaBsa efHa
moHorpaduma (Angelova, Miglena. Opportunities for creative business development
among young people, 2020, N3g. NHcTtuTyT obwiectBo Ha 3HaHueTo, bubnuoTteka
Hay4yHO 3HaHue, ctp. 193, ISBN 978-619-7128-15-4; elSBN 978-619-7128-16-1),
e[iHa rnaBa OT KONeKTMBHa MoOHorpadus (YnpasneHue Ha NPOEKTHO MNOPTEONMO.
Bb3mMoOXHOCTM 3a TpaHcdep Ha agobpu npaktmkn B Obnrapcku opraHusaumu,
M3cnegoBaTernickn KONeKTMB, No4 PbKOBOACTBOTO Ha npod. a-p M. AnekcaHgposa,
2018. UszpaTtenckn komnnekc — YHCC. ISBN 978-619-232-033-1), aBe ctatum wu
TpUHageceT Aoknaga B Scopus, ABaHageceT cTatuM M Tpu [JoKnaga B He-
pedeprpaHm CNMCaHNa C Hay4YHO peueH3npaHe unu nyoenvkyBaHW B pefakTupaHu
KONEeKTMBHMW TOMOBE M eOuH YyHuBepcuteTckn yvebHuk (MwurneHa Adrenosa.
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YnpaBneHue Ha KpeaTuBHUA U pekpeaTuBHus 6usHec, AsaHrapa Mpuma, 2020, ISBN
978-619-239-414-1). N'onama yacT oT nybnukauumnTe ca NOCBETEHU Ha KpeaTUBHUSA U
pekpeaTtuBHUA OuU3HEC, ynpaBneHWeTO Ha MpoeKkTW, OHnamH oby4eHneTo,
npeanpvemMayvyecTBO U KOHKyYpeHTocnocobHocT. NMpeactaBeHaTta oT kaHAMAaTa kapTa
3a U3NbJIHEHME HA KONMYECTBEHNTE U3UCKBAHNA NOKa3Ba, Ye € Ha[BWLLEH C Hag Tpwu
NbTK 00WMA 3aabimkuTeneH obem Todku, konto ce usnckea ot YHCC 3a yyacTtue B
KOHKYPC 3a 3aeMaHe Ha akafjemMuyHaTa OMbXHOCT ,A0UEeHT", KaTo CblLUueBpeMeHHO
Npen3nbIIHABa BCUYKN CneunuyHn N3NCKBaHNA No pasgenu.

3.2.  W/3nbnHeHWe Ha KadeCTBEHUTE U3MCKBAHNA

Cnopen npegcrtaBeHata kKapTta rn. ac. A-p MwurneHa Adrenosa uma
CbLLECTBEH OpraHu3auMoOHeH ONUT U CNOCOBHOCTM 3a TpaHcdep Ha 3HaHUA, KaTo
npencrasnten Ha bbnrapua B cpewm Ha npodpecrnoHanHaTa rpyna Ha ekcnepTuTe no
nHpopmauuna u nyénmyHoct INFORM, ekcnepT no wm3paboTBaHe Ha ObpXKaBHU
KOMYHUKAUMOHHN MNOSIMTUKM U 0ByunTen B HAKOMKO aaMuHuctpauuun. OcseH
peguuaTta OpyrM noctuxeHue, € paspaboTuna M HOBU JEKUWMOHHW KypcoBe, 3a
BGakanaBbpcka 1 3a MarucTbpcKka CTemneH.

Bcuyko ToBa nokasea, 4e rn. ac. AHrenoBa € WU3NbJIHWNA OCHOBHUTE
N3NCKBaHUS 3a KayecTBO, KOETO AaBa OcHoBaHme Ha CbBeTa Mo xabunurtauusi Ha
YHCC pa n gage nonoXuTenHo CTaHOBULLE 32 U3MbJIHEHNMETO HA KONIMYECTBEHUTE U
KayeCcTBEHUTE N3NCKBaHUS, HeobxoaMMn 3a y4acTue B TO3U KOHKYPC.

4, OueHka Ha Yy4yeOHo-NpenogaBaTesickata MAOeMHOCT 3a BCEKU
KaHamMpaTt nooTaenHo

n. ac. g-p MurneHa AHrenoBa e paspaboTuna € YeTupu HOBU NEKUMOHHMU
Kypca, OT KOMTO eavH 3a 6Gakanasbpcka cTeneH (YnpaBreHue Ha KpeaTUBHUS
OusHec) n Tpu 3a MarucTbpckn nporpamu (YnpaesneHue Ha OGu3Hec npouecu u
nHoBauuun, busHec nperoBopu B KOHCYNTUpaHeTo, busHec nperosopwm).

Y4yebHu KypcoBe cb3gaBaT HOBM NPOdECUOHANHN Ponn M KOMMNETEeHUMM Ha
ctygeHtTMTe. Bcmuyko TOBa nokasBa OTAMYHA NpodecuMoHanHa noAroTOBKa,
KOMNETEHTHOCT U HAay4YHO pasBUTUE, KOUTO Ca BaXXHU NpodhecuoHanHn aprymeHTm 3a
y4acTMeTo My 1 TO3M KOHKYpC.

5. KpaTtka XapakTepucTuka Ha npeacraBeHUTe Hay4HuU
TpyAaoBe/nybnukaumm

M. ac. g-p MurneHa AHrenoBa npeacTaBsl KaTo OCHOBEH xabunuTauuoHeH
Tpya HaydHata MoHorpadus ,Opportunities for creative business development
among young people® (MHcTuTyT 06LecTBo Ha 3HaHneTo, 2020). OcHoBHaTa Uen Ha
nscnegBaHeTo € [a ce onpefensdt M onuwaTt Harfmacute Ha MraguTte xopa Aa
cb3gagatr cBouM cobCTBeH OuM3HEC B pamKuTe Ha KpeaTuBHUTE wuHAycTpuun. B
MOHOrpadmsiTa e npoyvyeHa M cUCTeMaTuanpaHa HanuMyHata HayyHa nutepaTypa,
oTHacsLWa ce Ao crneundukaTa U pasBUTMETO Ha KpeaTuBHUS GusHec. Ha ocHoBata
Ha KPUTUYHUS aHanuM3 Ha nuTepaTypHUTE U3TOYHUUM e AeduHupaH obxsBaTbT W
pasBMTMETO Ha UdAnNocTHaTa KoHuenuus 3a kKpeaTuBeH 6usHec. M3Begenn ca
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OCHOBHUTE ycnelHn br3Hec Modenu B CBETOBEH U pervoHaneH mawab B cdepaTa
Ha KpeaTMBHMSA GU3HEC, KaTo ca aHanu3MpaHW OCHOBHUTE TEOPETUYHM acnekTu Ha
MINafexXKoTo npeanpueMadectso. MNpeacraBeHn ca ABe eMNUPUYHK M3cneaBaHus -
aHanuaMpaHu OaHHU OT MeXOyHapoAHO YTBbPAEHN opraHM3aLUun, kKato ca U3BedeHu
OCHOBHWUTE CBETOBHM W HaLMOHaNHW TeHAEHUUW B pasBUTMETO Ha KpeaTUBHUSA
GusHec M NUYHO MpPOBeAEeHO W3crnedBaHe Ha Harnacute cpen MnaguTe Xxopa B
Bbnrapus, KoUTo cneasat B CNeumanHocTi, CBbP3aHN C KpeaTUBHUSA GU3Hec.

KanguoatbT e npedctaBun efHa rnaBa OT  KOSMEKTMBHaA MOHorpadus
(YnpaBneHne Ha npoekTHO nopTdonno. Bb3MoxHOCTM 3a TpaHcdep Ha pobpwu
npakTukn B  Obnrapcku opraHusauuu, W3cnegoBaTenckym  KONekTus,  MoA
pPBbKOBOACTBOTO Ha npod. A-p M. AnekcaHgposa, 2018. Usgatenckn komnnekc —
YHCC. ISBN 978-619-232-033-1). PaspaboTteHaTa OT kaHgugata 4acT onucea
cneundurkaTa Ha ynpaBreHUeTO Ha NPOeKTHO nopTdonno B MUHUCTEPCTBOTO Ha
TpaHcnopTa, MHPOPMALMOHHUTE TEeXHONOrMM U CbobLeHNssTa B KavyeCTBOTO Ha
YnpaBnsBaly opraH Ha onepaTuBHa nporpama “TpaHcnopT”.

6. CVIHTe3V|paHa OUueHKa Ha OCHOBHUTEe HAay4YHU N HaY4YHO-NPUITOXHU
NMPUHOCKU Ha KaHAMWAAaTUTE

O6CcTONHMAT nperrneg Ha npegcraBeHNUTe HayyYHW TpyaoBe Ha M. ac. O-p
MwurneHa AHrenoBa nokasBa HAKOSIKO OCHOBHM Hella:

1. npe,D,CTaBeHI/ITe Hay4yHU TpyaooBe Ha KaHauaaTta MnokKa3BaT HEeroBoTo
Hay4HO pa3BuUTne " oTrInM4Ha I'IpOd)eCI/IOHaJ'IHa KOMMNETEeHTHOCT,
2. ,D,Opa3BI/ITa e N CbuwecCrBeHo AonbJ/iIHeHNn OCHOBHWM KoHUEeNnuun oT

TeopusaTa 3a yrnpaBrieHMETO KaTo: OpraHu3auusita Ha KpeaTUBHUS U pekpeaTUBHUS
O6usHec, nogobpsiBaHe Ha egEeKTMBHOCTTA Ha KOMyHMKAUMMTE MNPU MPOEKTHOTO
ynpaeneHue, aHanu3 Ha KOHKYpeHTOCNnocobHocCTTa.

3. [onbnHUTENHN MOMEe3HM W  akTyanHu pesyntatm  uma  npu
n3crnefgBaHeTO Ha cpedcTBaTa 3a OHNavH oby4yeHWe, a KakTo M 3a Harmacute 3a
npeanpuema4YecTtso 1 ap.

7. OCHOBHM KPUTUYHUN OenexXKu U NpenopbKM KbM BCEKU KaHaupaTt
nootaesiHO

HayyHuTe wu3cnegBaHus M npenogasaTerickata OEeWHOCT Ha rn. ac. O-p
MurneHa AHrenoBa ca C 0e3CnoOpHM HayyHM [OCTOMHCTBA. MosiTa OCHOBHa
npenopbka e Haco4yeHa rMaBHO KbM HENHUTE 6baeLlUn NpodeCcnoHanHn ninaHoee - Te
buxa ™Mornm pfga 6baat  (poKycMpaHu BbpXy MOEMaHe Ha MNo-CbleCTBEHU
aAMUHUCTPATUBHU NO3NUUKM B pamMKkuTe Ha Pakynteta unu YHuBepcuTeTa, Taka 4ve
HENHUA 3HA4YMM nyOonmukKauuoHeH akTuB M onuT gda paboTn 3a nogobpsiBaHe Ha
HaYYHUS UMUK HA UHCTUTYLMATA.

Tasn npenopbka He HamarnsiBa MOETO MNOSIOXUTENHO OTHOLLEHME N BUCOKaA
OLleHKa Ha udanocTtHarta HaydyHa OeWHOCT Ha M. ac. A-p MurneHa Adrenosa u
HenHaTa aKkTMBHa npenogasartericka 4ENHOCT.



8. 3aknro4yeHue

Baemankn nog BHUMMaHMe npodpecuoHanHUTEe KadectBa W HayyHUTe
nacnegsaHusa Ha rn. ac. a-p MurneHa AHrenoBa, HEMHOTO yvacTue B U3MbIIHEHNETO
Ha pegvua wu3cnegoBaTeriCkKM  MPOEKTU,  YHUBEPCUTETCKU W HaLMOHasHu,
NHTEPECHNTE 1 NMPUNOXHK pa3paboTky, pasHoobpasHa npenogaBaTesicka AeNHOCT U
afMUHUCTPATUBHU 3aCryrn KaTeropu4yHO NpenopbyBam Ha YBaxaemuTe YrneHoBe Ha
Hay4YHOTO Xypu Aa u3bepat . ac. g-p MwurnenHa [OumutpoBa AHrenosa 3a
akageMmuyHaTa AONbXHOCT ,Ad0UeHT no npodecnoHanHo HanpaesnexHune 3.7.
AOMUHUCTpaUna 1 ynpaereHuve, HaydyHa creumanHoct ,CouuanHo ynpasneHue”
(YnpaBneHwue Ha kpeaTuBHust 6usHec n OCHOBM Ha ynpaBreHneTo).

12.04.2021, Cochus MOANMUC: .o
aou. a-p AHren Mapues



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

OPINION

By: assoc. prof. Angel Angelov Marchev, Department of Management, UNWE

Subject: Concours for associate professor in professional field 3.7.
Administration and Management, Scientific specialty "Social Management" (Creative
Business Management and Fundamentals of Management).

1. Information about the concours
The concours was announced in the State Gazette (issue 1 of 05.01.2021) for
the needs of the Department of Management of UNWE.

2. Brief information about the candidates in the concours

One candidate has applied to participate in the concours - ch. assistant
professor Dr. Miglena Dimitrova Angelova, Lecturer at the Department of
Management at UNWE, Faculty of Management and Administration. In 2011 he
defended a dissertation on "Effective models for the organization and management of
communication in European funds and programs to strengthen security”, Scientific
specialty 05.02.24 Organization and management outside material production. Since
2015 she has been an assistant in the Department of Management at the University
of National and World Economy. Ch. Assistant Professor Dr. Miglena Angelova is an
experienced teacher with an excellent relationship with students. My personal
impressions of the candidate are excellent, built on over 5 years of collegial work.

3. Fulfillment of the requirements for holding the academic position

3.1. Fulfillment of quantitative requirements

For participation in the concours, ch. assist. prof. Dr. Miglena Angelova
presents a monograph (Angelova, Miglena. Opportunities for creative business
development among young people, 2020, Institute of the Knowledge Society, Library
of Scientific Knowledge, pp. 193, ISBN 978-619- 7128-15-4; elSBN 978-619-7128-
16-1), one chapter of a collective monograph (Project Portfolio Management.
Opportunities for transfer of good practices in Bulgarian organizations, Research
team, under the guidance of Prof. Dr. M. Alexandrova, 2018. Publishing complex -
UNWE ISBN 978-619-232-033-1), two articles and thirteen reports in Scopus, twelve
articles and three reports in non-refereed journals with scientific review or published
in edited collective volumes and a university textbook (Miglena Angelova.
Management of Creative and Recreational Business, Avangard Prima, 2020, ISBN
978-619-239-414-1). Many of the publications are dedicated to creative and
recreational business, project management, online learning, entrepreneurship, and
competitiveness. The map for fulfillment of the quantitative requirements presented
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by the candidate shows that the total obligatory volume of points required by UNWE
for participation in a concours for the academic position of "Associate Professor” is
exceeded, while exceeding all specific requirements by sections.

3.2. Fulfillment of quality requirements

According to the presented map, Ch. Assistant Professor Dr. Miglena
Angelova has significant organizational experience and skills for knowledge transfer,
as a representative of Bulgaria in meetings of the professional group of experts in
information and publicity INFORM, an expert in developing state communication
policies and a trainer in several administrations. In addition to a number of other
achievements, she has developed new lecture courses for bachelor's and master's
degrees.

All this shows that Ch. Assistant Professor Angelova has fulfilled the basic
quality requirements, which gives grounds for the Council for Habilitation of UNWE to
give her a positive opinion on the implementation of the quantitative and qualitative
requirements necessary for participation in this concours.

4. Evaluation of the teaching activity for each candidate separately

Ch. Assistant Professor Dr. Miglena Angelova has developed four new lecture
courses, one for a bachelor's degree (Creative Business Management) and three for
master's programs (Business Process Management and Innovation, Business
Negotiation in Consulting, Business Negotiation).

Training courses create new professional roles and competencies for
students. All this shows excellent professional training, competence, and scientific
development, which are important professional arguments for his participation in this
concours.

5. Brief description of the presented scientific papers / publications

Ch. assist. prof. Dr. Miglena Angelova presents as a main habilitation thesis
the scientific monograph "Opportunities for creative business development among
young people" (Institute of the Knowledge Society, 2020). The main goal of the
research is to define and describe the attitudes of young people to create their own
business within the creative industries. The monograph examines and systematizes
the available scientific literature relating to the specifics and development of creative
business. Based on the critical analysis of the literature, the scope and development
of the overall concept of creative business is defined. The main successful business
models on a global and regional scale in the field of creative business are presented,
and the main theoretical aspects of youth entrepreneurship are analyzed. Two
empirical studies are presented - analyzed data from internationally recognized
organizations, presenting the main global and national trends in the development of
creative business and personally conducted a survey of attitudes among young
people in Bulgaria, who study in specialties related to creative business.

The candidate has presented a chapter of a collective monograph (Project
Portfolio Management. Opportunities for transfer of good practices in Bulgarian
organizations, Research Team, under the leadership of Prof. Dr. M. Alexandrova,
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2018. Publishing Complex - UNWE. ISBN 978-619 -232-033-1). The part developed
by the applicant describes the specifics of project portfolio management in the
Ministry of Transport, Information Technology and Communications as a Managing
Authority of the Operational Program "Transport".

6. Synthesized assessment of the main scientific and scientific-applied
contributions of the candidates

The detailed review of the presented scientific works of Ch. Assistant
Professor Dr. Miglena Angelova shows a few basic things:

1. The presented scientific works of the candidate show his scientific
development and excellent professional competence.

2. The basic concepts of the theory of management have been further
developed and substantially supplemented, such as: the organization of the creative
and recreational business, improvement of the efficiency of the communications in
the project management, analysis of the competitiveness.

3. There are additional useful and up-to-date results in the research of the
means for online training, as well as for the attitudes towards entrepreneurship, etc.

7. Main critical remarks and recommendations to each candidate
individually

The research and teaching activities of Ch. Assistant Professor Dr. Miglena
Angelova have indisputable scientific merits. My main recommendation is mainly
focused on her future professional plans - they could be focused on taking more
significant administrative positions within the Faculty or the University, so that her
significant publishing assets and experience work to improve the scientific image of
the institution. .

This recommendation does not diminish my positive attitude and high
appreciation of the overall scientific activity of Ch. Assistant Professor Dr. Miglena
Angelova and her active teaching.

8. Conclusion

Taking into account the professional qualities and scientific research of Ch.
Assistant Professor Dr. Miglena Angelova, her participation in the implementation of
a number of research projects, university and national, her interesting applied
developments, diverse teaching activities and administrative merits, | strongly
recommend to the Distinguished members of the scientific jury to choose Ch.
Assistant Professor Dr. Miglena Dimitrova Angelova for the academic position of
"Associate Professor" in the professional field 3.7. Administration and management,
scientific specialty "Social Management" (Creative Business Management and
Fundamentals of Management).

03/20/2020, Signature: ...
Sofia X Assoc. Prof. Dr. Angel Marchev



