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MOHOI'PA®UH
Monorpadus:

TUTUTAJTHUTE TEXHOJIOTHWH - HATPYTIAH OIIUT, HOBY PEIIEHUS U
BBAEIM NPEJIN3BUKATEJICTBA

I'emkoB, M. JJueumannume mexnonocuu - HAMpPYnam onum, HO8U peulerus u 6voeuu
npeouszeuxkamencmea, I3parencku komiuiekc —YHCC, Codus, 2021, ISBN 978-619-232-505-3

Pe3iome: C m3o00peTsiBaHeTo Ha VIHTEpHET 1 TIOsIBaTa HA MEPCOHATHUTE KOMITFOTPH B HAYaJIOTO Ha
70-re ronuHu Ha 20 B. ce MmojaraT OCHOBHUTE Ha T.Hap. AWTUTaJIHA peBosonus wim Tpera
WHIyCTPHAJTHA PEBOJIIOIHS, KOSTO B CBOSITA CHITHOCT MPE/ICTABIISABA IPEMUHABAHE OT MEXaHUYHA
U aHAJIOrOBa €JIEKTPOHUKA KbM LU(poBa enekTpoHuka. C TUruTaqHaTa PeBONIONUS C€ MOCTABS
Hayanoto Ha WMudbopmanmonnara emnoxa. [ludpoBuzammsta OBp30 HAOUpa CKOPOCT U
npeoOpa3yBaHETO Ha aHAJOTOBHUS 3amuc Ha MH(opMaius B HU(POBO BbBEXKJAaHE HA JAHHU U
TAXHOTO CBhXpaHEHHWE, Pa3lpPOCTpPAaHEHHE W Ch3JaBaHE Ha J00aBbYHA CTOMHOCT CTaBaT HOBUS
CTaHJapT B OM3Heca U NKOHOMUKaTa. VIHOBAllMOHHUTE TEXHOJIOIUHU CE MPEBPBILAT B KaTaIU3aTOP
Ha pactexa. [10JI0BHH BEK MO-KbCHO B€YE TOBOPHUM HE 3a AWTHUTATH3AINS HA MKOHOMHKATA, a 3a
YeTBbpTa MHyCTPUATHA PEBOMIONNS, HHTEIUIEHTHU PELIeHNs U peoOpa3yBaHe Ha 00IIECTBOTO
OT JUTUTAIHO B YMHO, 00BPHATO KBbM X0paTa, o01iecTBo. HacTosmiara MoHorpadus ce ctpemu s1a
OTrOBOPH Ha Ta3u HeoOxoaumocT. [Ipu MyntumeroieH noaxos, 6a3upaH Ha MperJie] Ha TeKylaTa
JUTEeparypa, ca UACHTH(QHUIMPAHA OCHOBHUTE TEPMHHHU, CBBP3aHU C NU(PPOBUTE TEXHOJOTHU B
paMKHUTE Ha YMpaBJIEHHUETO M B UKOHOMHYECKA JIMTEpATypa, a UMEHHO: IIU(PPOB OHU3HEC MOJEl,
uu(poBH TEXHOJIOTHH, IIUpOBa MHOBALMS, IIUPpoBa TpaHChOpMalUs, TUTUTAIEH MAPKETUHT,
JUTUTaTHA peKiIaMa, eJIeKTPOHHA ThProBUs U IU(POBO MPEANPHEMAUYECTBO, HU(PPOBO OOLIECTBO.
Upes ananu3 Ha MpeAIIecTBaIla JUTEpaTypa ca U3BEICHH 00IIOTO pa3Oupane u nedUHUpaHe Ha
T€3U TEPMHUHHU, KAaKTO U HAa TEXHUTE NOTEHIIMATHU B3aUMOBPB3KH.



KiarouoBu nymm: mmudpoBu3amys, JUruTaaiu texnonorud, Uugycrpus 4.0, nururanexn
MapKETUHT

JEL: L11, D4, L1
Monograph:

DIGITAL TECHNOLOGIES - GAINED EXPERIENCE, NEW SOLUTIONS AND
FUTURE CHALLENGES

Geshkov, M. Digital technologies - gained experience, new solutions and future challenges,
UNWE Publishing House, Sofia, 2021, ISBN 978-619-232-505-3

Abstract: With the invention of the Internet and the advent of personal computers in the early 70s
of the 20th century, the foundations of the so-called digital revolution or the Third Industrial
Revolution are set, which is essentially a shift from mechanical and analog electronics to digital
electronics. The digital revolution marks the beginning of the Information Age. Digitization is
rapidly gaining momentum: conversion of analog data recording into digital data entry and storage,
and dissemination and value creation become the new standard in business and the economy.
Innovative technologies are becoming a catalyst for growth. Half a century later, we are no longer
talking about the digitization of the economy, but of the Fourth Industrial Revolution, smart
solutions, and the transformation of society from a digital to a smart, people-oriented society. The
purpose of this monograph is to meet this challenge. In a multimodal approach based on a review
of current literature, the main terms related to digital technologies in management and economic
literature are identified, namely: digital business model, digital technologies, digital innovation,
digital transformation, digital marketing, digital advertising, e-commerce, and digital
entrepreneurship, digital society. Analysis of previous literature provides a general understanding
and definition of these terms, as well as their potential relationships.

Keywords: digitalization, digital technologies, Industry 4.0, digital marketing

JEL: L11, D4, L1

Monorpagpus:

E®EKTHT HA OTPAHUYUTEJIHUTE MEPKHU CPELIY IPEKOMEPHOTO
PASPACTBAHE HA I'PAJIOBETE

Geshkov, M. The Effect of Growth Controls on Urban Sprawl. LAP LAMBERT Academic
Publishing. 2011, ISBN-10: 384431977

Pesrome: [IpexkomepHOTO paspacTBaHE Ha IPAJOBETE € CIOPEH BBIIPOC, BKIIOYBAIL PA3JINYHU U
MIPOTHUBOPEYUBH BB3IJIEIU MO0 OCHOBHM (DYH/IAMEHTAJIHH BBIPOCH KaTO HETOBOTO OIpEENICHuE,
u3MepBaHe M nOpuyuHHU. [IpUHOCHT HAa WKOHOMMCTUTE KbM Ta3u JUTepaTypa Halisra Ha
TEOPETUYHHUS U EMIIMPUYEH AHAJIM3 HA IIPUYUHUTE 3a IPEKOMEPHOTO pa3pacTBaHE HA TPaJOBETE.
Ta3u MoHOrpadus BKIOYBA EMIUPUYEH aHAIN3 HAa €PeKTa OT OrpaHUYUTEITHUTE MEPKHU BBPXY
IIPEKOMEPHOTO pa3pacTBaHE HA IPAJOBETE, KATO C€ OCHOBABA HA IIPOBEPSIEMU XUIIOTE3U, OTKPUTH
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B TEOpeTHYHATa JHTeparypa. MHOro EMIOUPUYHM HW3CJEIBAaHUS AaHAJIM3UpPAT edeKkTa OT
OTPaHUYUTEIIHUTE MEPKH BbPXY KOHTPOJIA Ha IEHUTE Ha KUJIMILATA, HO HUTO €THO MPOYYBAaHE HE
€ u3cienBajo epeKTa Ha OTPaHMYUTEITHUTE MEpPKH BBPXY HPEKOMEPHOTO pa3pacTBaHE Ha
rpagoBere. CrenoBaTeHO TOBa H3CIEIABAaHE JaBa YHUKaJeH IMPUHOC KbM JUTEepaTypara 3a
u3cieBaHe Ha MPEKOMEPHOTO pa3pacTBaHe Ha IPAJCKUTE PaiioHH, KaTo TOKyMEHTHpa e(eKTa oT
OTPAaHUYUTEIIHUTE MEPKH BBPXY IPOCTPAHCTBEHUS pa3Mep Ha rpajckara 3oHa. [logoGHO
u3cienBaHe OW OWIJIO TOJIE3HO 3a TPAJCKUTE CHEIHMAUCTH, KOUTO C€ ONMMTBAT Ja OrpaHHyaT
MIPEKOMEPHOTO pa3pacTBaHe. B nombiHeHue, ToBa U3CiIeBaHE TECTBA TEOPETUUHHU XUIOTE3U 3a
edeKxTa OT OrPaHUYUTEITHUTE MEPKU BBbPXY MPOCTPAHCTBEHUS pa3Mep Ha TpajCcKuTe 30HU. Te3n
TEOPETUYHH XHUIOTE3W HEe ca OWIM eMIMPUYHO TEeCTBaHM Mpeau ToBa. Karo TakaBa, Ta3u
MOHOTpadus JOM'BJIBA CTOMHOCTHATA JIUTEpaTypa MO Tpajicka UKOHOMHUKA.

KuaouoBu AYMMU: pa3paCTBaHC Ha I'paJOBCTC, ACUCHTpaJIU3alnsa, IPEHACCICHOCT
JEL: R1,R4,01
Monograph:

THE EFFECT OF GROWTH CONTROLS ON URBAN SPRAWL

Geshkov, M. The Effect of Growth Controls on Urban Sprawl. LAP LAMBERT Academic
Publishing. 2011, ISBN-10: 3844319778

Abstract: Urban sprawl is a contentious issue, involving various and conflicting views on such
fundamental matters as its definition, measurement, and causes. Economists’ contributions to this
literature emphasize the theoretical and empirical analysis of the causes of urban sprawl. This
monograph follows in that tradition with an empirical analysis of the effect of land-use controls on
urban sprawl, drawing on testable hypotheses found in the theoretical literature. Many empirical
studies have been performed on the effect of land-use controls on housing prices, but no study has
examined their effect on urban sprawl. This study, therefore, makes a unique contribution to the
literature on urban sprawl by documenting the effect of land-use controls on the spatial size of the
urban area. Such information should be useful to urban planners who are trying to curb sprawl. In
addition, this research tests theoretical hypotheses on the effect of land-use controls on the spatial
size of urban areas. These theoretical hypotheses have not previously been empirically tested. As
such, this monograph adds to the positive literature on urban economics.

Key words: urban sprawl, decentralization, overpopulation

JEL:R1,R4,01



JOKJIA/IN
Jdoxnan:

1. OPTAHM3 AL HA PEKJIAMHUSA ITPOLIEC B YCJIIOBUSTA HA
NKOHOMMNYECKA KPU3A

lNemkoB, M. Opranuzanus Ha pekjamMHUsI IPOLIEC B YCIOBUSTAa Ha MKOHOMHUYECKa Kpuza. B
COopHHMK ¢ HOKJIagu Ha MexayHapoJHaTa OOWICHHA HaydyHO-TIPaKTHYeCKa KOH(EpEeHIUs Ha
tema: ,,EBPOIIEMCKU ITPAKTUKU U HALIMOHAJIHU PE®JIEKCUU B IIJIAHUPAHETO”,
nocBereHa Ha 60-roguIHMHATA OT Ch3JaBaHETO Ha Kareapa ,,CTpaTeruyecko IUIaHUpaHe” B
Cronancka akagemus ,,J1. A. Ilenos”. 2015, ctp. 223-230, ISBN 978-954-23-1079-2

Pe3rome: CBeToBHAaTa MKOHOMHUYECKA Kpu3a, Bb3HMKHaAnIa B CAILl npe3 2008 r., mocTeneHHo ce
MpeXBBHpPIIA Ipe3 ATIaHTHKa U 10 HadanoTo Ha 2009 r. 3acsira CUIHO BCUYKH €BPOIENCKU CTpaHHU.
Ot 2009 r. cBerbT 3amoyBa Ja TOBOPM 3a CBETOBHA HKOHOMHUYECKa Kpuza. Kpwuzara
MIOCJIEZIOBATEIHO O0XBallla BCUYKM CEKTOPHM Ha HKOHOMMKATa, BKJIIOYMTEIHO peKJIaMHaTa
unayctpus. Llenra Ha u3cnenBaHeTo € Aa aHAIMU3UPA OPTaHU3ALMATA Ha PEKIAMHUS MPOIEC BHB
BpeME Ha MKOHOMMYECKa Kpu3a, KaTo ce (POKycHpa BbpPXy OCHOBHHMTE IPOOJIEMH, MPEJ KOUTO €
M3MpaBeHa ChbBpEMEHHATa peKjaMHa areHIUs ¥ Bb3MOXKHUTE PEIICHUS Ha Te3U MpoOIeMu.

KurouoBu nymu: puHancoBa kpu3a, peKjiiaMHa areHIus, MpeIu3BUKaTEICTBA, PEIICHUS
JEL: L11,D4, L1
Paper:

1. ORGANIZATION OF THE ADVERTISING PROCESS IN THE TIME OF
ECONOMIC CRISIS

Geshkov, M. Organization of the Advertising Process in the Time of Economic Crisis. In
Conference Proceedings of the International Jubilee Scientific and Practical Conference on
"EUROPEAN PRACTICES AND NATIONAL REFLECTIONS IN PLANNING", dedicated to
the 60th anniversary Department of Strategic Planning at the Academy of Economics "D. A.
Tsenov ”. 2015, pp. 223-230, ISBN 978-954-23-1079-2

Abstract: The World Economic Crisis, originated in the United States in 2008, gradually
transferred across the Atlantic and by the beginning of 2009 strongly affected all the European
countries. Since 2009, the world started to talk about a World Economic Crisis. The crisis
consistently encompassed all sectors of the economy, including the advertising industry. This study
sets a goal to bring forward the challenges the modern advertising agency confronts in times of
economic crisis by analyzing the advertising process while offering feasible solutions to these
problems.

Key words: financial crisis, advertising agency, challenges, solutions

JEL: L11, D4, L1



Joxkaan:

2. BIUSAHUE HA CBETOBHATA UKOHOMMWYECKA KPU3A BbPXY
CTPATEI'MTYECKOTO MEJUA IINTAHUPAHE HA UHAYCTPUAJTHATA ®UPMA

lemkoB, M. Bnusnue na CBeToBHaTa MKOHOMHYECKA KpU3a BBPXY CTPATETHYECKOTO MEIUs
IUTaHUpaHe Ha uHaycTpuanHara ¢upma. B COopuuk ¢ moknaau Ha XIII mexnyHapoaHa HayyHa
KoH(pepeHus “MeHuKMBHT U nHkeHepuHr” — 2015. Towm. 2, 2015, ctp. 1016 - 1025, ISSN 1310-
3946

Pe3rome: I1pe3 2008 r. hunancoBata kpuza B CAIL] ce oTpa3siBa CHITHO BBPXY MHOTO OT OTPACIIUTE
Ha MKOHOMHKATa B CTpaHara u 10 Hayainoto Ha 2009 r. ce mpeBpbIa B INI00aTHA HKOHOMHYECKA
KpHU3a, KaTo CHIIECTBEHO 3acAra BCHUYKH eBpomeiicku cTpanu. Llenta Ha TO3M nHokian e Aa
aHam3upa ePeKTa OT CBETOBHATA WKOHOMHYECKA KpHU3a BBPXY CTPATETHYCCKOTO MEIUITHO
IUIaHUpaHEe Ha WHAycTpuanHaTa ¢upma. AHamuzupa ce epeKThT OT CBETOBHATa MKOHOMHUYECKa
KpH3a BbPXY HSAKOJKO aclieKTa Ha CTPaTernuecKOTO MEAUINHO MIaHUPaHe KaTO MEIUU, CTPATETHsI
3a IJIaHupaHe, 00XBaT Ha pekiiamaTa, YecToTa Ha peKiaMara U MpOoAbDKUTETHOCT Ha peKiiaMHaTa
kammanus. OOChKIa ce U M300phT HA PEKIIAMHH MEIUU IO BPeME Ha MKOHOMHUYECKaTa KpH3a.
JloknagbT € opraHusupan B cieqHuTe pasznenu: Paznen 1 — BoBenenue, Pazmen 2 — Kpatko
OMHUCaHue HA OCHOBHUTE MEIMIHU KaHAJIU U OCHOBHUTE MEAUNHU cTpareruu, Pazaen 3 — Ananuz
Ha edeKTa OT CBETOBHATAa MKOHOMHUYECKAa KpH3a BbPXY CTPATErHUECKOTO MEIUIHO IIaHHpaHE ,
Pa3nen 4 — 3axntoueHue.

KuarouoBn AYMMU: d)HHaHCOBa Kpu3sa, CTpaTCruicCKo MC,HHIZHO IUIaHUPAHE, 4CCTOTAa
JEL: L11, D4, L1
Paper:

2. THE IMPACT OF THE GLOBAL ECONOMIC CRISIS ON THE STRATEGIC
MEDIA PLANNING OF THE INDUSTRIAL COMPANY

Geshkov, M. The Impact of the Global Economic Crisis on the Strategic Media Planning of the
Industrial Company. In Conference Proceedings of the XIII International Scientific Conference
"Management and Engineering™ — 2015. Vol. 2, 2015, pp. 1016-1025, ISSN 1310-3946

Abstract: In 2008, the financial crisis in the United States had strongly affected many sectors of
the American economy, and by early 2009 it was turning into a global economic crisis, significantly
affecting all European countries. The objective of this paper is an analysis of the effect of the World
Economic Crisis on the strategic media planning of the industrial firm. We analyze the impact of
the World Economic Crisis on several aspects of strategic media planning, such as media, planning
strategy, the scope of advertising, frequency of advertising, and length of the advertising campaign.
We also discuss the selection of advertising media during the economic crisis. The paper is
organized as follows: Section 1 - Introduction, Section 2 — A brief description of the primary media
channels and the main media strategies, Section 3 — An Analysis of the effect of the World
Economic Crisis on the strategic media planning, Section 4 — Conclusion.

Key words: financial crisis, strategic media planning, frequency



JEL: L11, D4, L1
Jdoxnan:

3. BIUSIHUE HA CBETOBHATA UKOHOMUWYECKA KPU3A BbPXY
OPITAHU3ALIUATA HA PEKJIAMHUA ITPOLHEC

l'emikoB, M. Biusinue na CBeTOBHaTa MKOHOMUYECKA KpHU3a BHPXY OpraHu3alusaTa Ha peKIIaMHUS
nporec. B COopHHK ¢ AOKIaIM Ha MEXKIyHapoaHa HaydyHa KoH(pepeHnus kbM XTMY - Codus
"[loctkpusucHo ynpasienue B 6uszneca". 2015, ctp. 415-422, ISBN 978-954-2946-19-8

Pe3rome: LlenTa Ha TO3U OKJIa] € 1a HAIPaBU CPaBHUTENICH aHAU3 HA BIUSHUETO Ha CBETOBHATA
MKOHOMUYECKA KpH3a BbPXY OpraHu3alusITa Ha peKJIaMHUs MPOIEC. 3a LEeTUTEe Ha TO3U aHAIHU3 ca
pasriieaHu Ipeau3BUKATENICTBATa, Mpel KOMTO € H3MpaBeHa OpraHu3alusiTa Ha PEKIAMHHUS
MPOIIEeC IO BpeMe Ha MKOHOMUYecKa Kpr3a. OOChACHH ca M Bb3MOKHUTE MEPKHU U PEIICHHS, KOUTO
ChBpEeMEHHAaTa peKjaMHa areHuus TpsOBa Ja mpeanpueme, 3a Aa ObJe yCHellHa Mo BpeMe Ha
MKOHOMHUYECKA KpH3a.

KiaouoBn AYMHU: (1)I/IHaHCOBa Kpu3a, peKiIaMHa arcHius, peKJIaMCH IIPOLECC
JEL: L11, D4, L1
Paper:

3. THE IMPACT OF THE GLOBAL ECONOMIC CRISIS ON THE ORGANIZATION
OF THE ADVERTISING PROCESS

Geshkov, M. The Impact of the Global Economic Crisis on the Organization of the Advertising
Process. In Conference Proceedings of the International Scientific Conference at UCTM - Sofia
"Post-crisis Management in Business". 2015, pp. 415-422, ISBN 978 -954-2946-19-8

Abstract: The objective of this paper is a comparative analysis of the impact of the World
Economic Crisis on the organization of the advertising process. For the purpose of our analysis, we
review the challenges that the organization of the advertising process faces during an economic
crisis. We also discuss the possible measures and solutions that modern advertising agencies must
undertake in order to be successful during an economic crisis.

Keywords: financial crisis, advertising agency, advertising process
JEL: L11, D4, L1
Jdoxnan:

4. PEKJIAMHA CTPATET'USA HA UHAYCTPUAJIHATA ®UPMA B YCJIOBUATA HA
NKOHOMMNYECKA KPU3A

I'emxoB, M. PeknaMHua cTpaTerusi Ha MHIyCTpUanHaTa (UpMa B yCIOBHMITa Ha MKOHOMHYECKA
kpuza. B Coopnuk ¢ goxnamu Ha XIV MexayHapoqHa HaydHa KoH(epeHUus “MeHUIKMBHT U
umxenepunr” —2016. Tom. 1, 2016, ctp. 361-365, ISSN 1314-6327



Abctpakr: Ilpe3 2008 r. nukoHomukata Ha CheIMHEHHUTE LIATH M3MUTBA CEPUO3HH MPOOIEMH,
KOUTO B Hauasoto Ha 2009 r. ce pa3pacTBaT B CBETOBHA MKOHOMHMYECKA KpU3a U MKOHOMUKUTE Ha
BCHUYKHU €BPOIIEHCKH CTPaHU CE€ OKa3BaT CUJIHO 3acerHaTu. LlenTta Ha TO3M J0KIa] € Aa aHaau3upa
e(eKxTa OT CBETOBHATa HKOHOMUYECKA KpH3a BbPXY pPEeKJIaMHaTa CTpaTerus Ha WHAYCTpUaIHATA
¢dupma. Ananmusupat e epekTbT Ha CBETOBHATa MKOHOMHUYECKA KpH3a BhPXY HIKOJIKO aclieKTa Ha
peKIaMHaTa CTpaTerus, a UMEHHO: Ma3apHU M PEKJIAMHM MPOYYBaHMs, pekiiamMa U IPOMOLUS.
JlokiagbT € opraHusupad B cieqHute pasznenu: Pasznen 1 — BouBenenue, Pasnen 2 — Kpatko
OIMCaHME Ha OCHOBHUTE KOMIIOHEHTH Ha pekjiaMHara crparterus, Paznen 3 — Ananus Ha edekra
OT CBETOBHATa MKOHOMHUYECKA KpH3a BbpPXY CTPATErMUYEeCKOTO MEIUIHO IlaHupaHe, Pasznen 4 —
3aKJIIOYEHUE.

KuarouoBu nymm: ¢puHaHcoBa Kpu3a, peKjJaMHa CTpATerHsi, IPOMOLIUS
JEL: L11,D4, L1
Paper:

4. ADVERTISING STRATEGY OF THE INDUSTRIAL COMPANY IN THE
CONDITIONS OF ECONOMIC CRISIS

Geshkov, M. Advertising strategy of the Industrial Company in the Conditions of Economic Crisis.
In Conference Proceedings of the XIV International Scientific Conference “Management and
Engineering” — 2016. Vol. 1, 2016, pp. 361-365, ISSN 1314-6327

Abstract: In 2008, the United States economy experienced severe problems, which in early 2009
escalated into a global economic crisis, and the economies of all European countries were severely
affected. The objective of this paper is an analysis of the effect of the World Economic Crisis on
the advertising strategy of the industrial firm. We analyze the impact of the World Economic Crisis
on several aspects of advertising strategy, namely: market and advertising research, advertisement,
and promotion. Our paper organizes in the following sections: Section 1 - Introduction, Section 2
— A brief description of the main components of advertising strategy, Section 3 — An Analysis of
the effect of the World Economic Crisis on strategic media planning, Section 4 — Conclusion.

Keywords: financial crisis, advertising strategy, promotion
JEL: L11, D4, L1
Joxnan:

5. BIMSAHUE HA CBETOBHATA HKOHOMMNYECKA KPU3A BbPXY
OPTAHU3AIIMOHHATA CTPYKTYPA HA UHAYCTPUAJIHATA ®UPMA

I'emikoB, M. BiusiHne Ha cBeTOBHaTa MKOHOMHUYECKA KPU3a BbPXY OpraHM3alllOHHATA CTPYKTYypa
Ha uHaycrtpuanHara ¢pupma. B COOpHHK C TOKIaaM Ha MEXIyHapoJaHaTa Hay4yHa KOH(pEpeHIIHs

“ MkoHOMUYECKO O6JarochCTOsSIHUE upe3 crofensHe Ha 3Hanus” . Towm 3, 2016, ctp. 282-290, ISBN
978-954-23-1187-4



Pe3rome: Llenra Ha TO3U JOKIAJ € Ja NPEIOCTABU CPABHUTEIICH aHAJIU3 HA BB3JICUCTBUETO Ha
CBETOBHAaTa MKOHOMMYECKA KpHU3a BBHPXY OpraHM3allMOHHATa CTPYKTypa Ha HHAyCTpHaHaTa
¢dbupma. 3a rienMTe HAa TO3H aHAJIN3 C€ PA3MIICKAAT IPETU3BUKATEIICTBATA, IPEl KOUTO € U3IIPaBeHA
HWHIycTpUaaHaTa (pupMa npu u30opa Ha Hal-yJauHa OpraHU3alMOHHA CTPYKTYPa, MOIX0IAIIA 32
HOpMaTHO (PYHKIIMOHHMpaAHE Ha UpMara B yCIOBHUATA HA MKOHOMUYECKa Kpu3a. Pasriexnar ce
pa3IMYHU BUJIOBE OPTraHU3AIMOHHU CTPYKTYpPH, KaTO aKLEHTHT CE€ MOCTaBsl BbPXY Ipoleca Ha
n30MpaHe Ha TOIXOAIIa OpPraHU3aIMOHHA CTPYKTYpa BHB BpeMe Ha MKOHOMUYECKa KpHU3a.

KiaouoBn AYMHU: UKOHOMHUYECCKA KpH3a, OpraHu3alliOHHa CTPYKTYypa, HNPECAU3BHKATCICTBA
JEL: L11, D4, L1
Paper:

5. INFLUENCE OF THE GLOBAL ECONOMIC CRISIS ON THE ORGANIZATIONAL
STRUCTURE OF THE INDUSTRIAL COMPANY

Geshkov, M. Influence of the Global Economic Crisis on the Organizational Structure of the
Industrial Company. In Conference Proceedings of the International Scientific Conference
"Economic Well-being through Knowledge Sharing”. Vol. 3, 2016, pp. 282-290, ISBN 978-954-
23-1187-4

Abstract: The purpose of this paper is to provide a comparative analysis of the ways the global
economic crisis affects the organizational structure of the industrial company. We discuss the
challenges facing the organizational structure of the industrial company and impacting its normal
functioning. Different organizational structures are considered an appropriate option to choose
among in times of economic crisis.

Key words: economic crisis, organizational structure, challenges
JEL: L11, D4, L1
Hoxkaan:

6. POJISITA HA PEKJIAMATA U ITPOMOULIMSATA B YCJIOBUSATA HA
NKOHOMMNYECKA KPU3A

I'emkoB, M. Ponsta Ha peknamara M NMpoMOLUATa B YCIOBHATA HAa MKOHOMMYECKAa Kpusa. B
COopHuk ¢ noknaau Ha HaydeH GopyM kpM busznec pakynrer — YHCC, Codus, ,,buznecsT B 21
Bek/ TeHJeHIMH 1 npean3BukatencTea’. Tom. 1, 2017, ctp. 520-526, ISBN 978-954-644-937-5

Pe3rome: HCJ'ITa Ha TO3W OOKJaA € Oa NpeAoCTaBU CPABHUTCIICH dHAJIN3 Ha BJIIMAHUCTO Ha
CB€TOBHAaTa MKOHOMHYECCKA KpHU3a BHPXY OpraHU3aluATa Ha PEKIaMHHA ITPOLICC. 3a menaure Ha
aHaJIn3a Ca NpCACTAaBCHU IMPCAU3BUKATCIICTBATA NPC OpTraHU3alniATa Ha PCKIAMHUSA IIPOLCC 10
BpEMC Ha UKOHOMHYECCKA Kpu3a. AHaJ'II/ISI/IpaHa € poOJIsiTa Ha peKilaMaTa u IMMpoMOoIuATa 110 BpEME
Ha KpH3a, KaTo ca 06C’L,Z[CHI/I BB3MOKHUTC MCPKH U PCHICHUSA, KOUTO €/IHA CbBPCMCHHA PCKIIaMHa
arcHus Tpr6Ba Ja OpeamnpueMe, 3a 1a ga 61))16 ycrecuiHa 1Mo BpEME Ha MKOHOMMHYECKa KpHr3a.



KarouoBu AYMHU: NKOHOMHUYCCKA KpHr3a, pCKilaMa, NpCAu3BHUKATCICTBA
JEL: L11, D4, L1
Paper:
6. THE ROLE OF ADVERTISING AND PROMOTION IN THE ECONOMIC CRISIS

Geshkov, M. The Role of Advertising and Promotion in the Economic Crisis. In Conference
Proceedings of a Scientific Forum at the Faculty of Business - UNWE, Sofia, "Business in the 21st
century / trends and challenges”. Vol. 1, 2017, pp. 520-526, ISBN 978-954-644-937-5

Abstract: The purpose of this paper is to provide a comparative analysis of the impact of the
global economic crisis on the organization of the advertising process. For the purposes of our
analysis, we consider the challenges the organization of the advertising process faces during the
economic crisis. We also discuss the possible measures and decisions that a modern advertising
agency should take in order to be successful during an economic crisis. We also analyze the role
of advertising and promotion during the economic crisis.

Key words: economic crisis, adrevrtizing, challenges

JEL: L11, D4, L1

Jlokaan:

7. MOTUBALUSA HA IIEPCOHAJIA B YCJIOBUATA HA UKOHOMMYECKA KPU3A

I'emxoB, M. MoTtuBamus Ha mepcoHalla B YCJIOBUSATa Ha MKOHOMHMYecka Kpu3a. B COopHuk c
nokiaad Ha XV MexayHapoaHa HaydyHa KoHpepeHIus “MeHWDKMBHT 1 nHxeHepunr” — 2017.
Towm. 1, 2017, ctp. 191-196, ISSN 1314-6327

Pe3tome: lkoHOMMKUTE Ha BCUUKH €BPONEHCKU CTpaHu olle B HadaiaoTo Ha 2009 r. 3anouBaT aa
M3IUTBAT Bb3JACHCTBUETO HA NKOHOMHUYECKaTa Kpu3a, 3anoynana B CALLl B cpegata na 2008 r. u
MOCTENEHHO TIpepacHalia B CBETOBHA Kpu3a. LlenTa Ha To3u MoKz € na aHaimusupa edexra oT
CBETOBHATa MKOHOMHMYECKA KpU3a BbPXY MOTHUBAIlMOHHATA CTPATErsl Ha MHIyCTpUaliHaTa pupma
U Jia TIOCOYHM HAYMHU 32 CMEKYaBaHE Ha HETaTUBHUTE €(PEKTU BHPXY JIMUHATA aHTAXKUPAHOCT HA
MepcoHaNa C LeJUTe W MHHUIMATUBUTE Ha (upmara. J[okmaabT € opraHU3WpaHa B CIEIHHUTE
paznenu: Paznen 1 -BoBenenue, Paznen 2 — Kparko omnucanne Ha OCHOBHUTE MOTHBAIMOHHHU
Teopuu, Paznen 3 —AHanu3 Ha eekTa OT CBETOBHATA MKOHOMHYECKA KPH3a BHPXY MOTHUBAIIHITA
Ha TiepcoHasa B MHAycTpuaiHara pupma, Paznen 4 — 3akimoueHue.

KiaouoBu AYMHU: JINYHA MOTUBaLlA, MKOHOMHUYECCKa KpHU3a, B3EMaHE Ha PCUICHMA.

JEL: J24, J53, J62



Paper:
7. PERSONNEL MOTIVATION IN THE CONDITIONS OF ECONOMIC CRISIS

Geshkov, M. Personnel Motivation in the Conditions of Economic Crisis. In Conference
Proceedings of the XV International Scientific Conference “Management and Engineering” —2017.
Vol. 1, 2017, pp. 191-196, ISSN 1314-6327

Abstract: The economies of all European countries as late as early 2009 started experiencing the
impact of the economic crisis, which originated in the United States in mid-2008 and gradually
grew into a global crisis. This paper aims to assess the effect of the global economic crisis on the
motivational strategy of the industrial company and identify ways to mitigate the repercussions on
personnel commitment to the goals and initiatives of the company. The article is structured as
follows: Section 1 - Introduction, Section 2 - Brief description of the main motivational theories,
Section 3 - Analysis of the effect of the global economic crisis on staff motivation in the industrial
company, Section 4 - Conclusion.

Keywords: personal motivation, economic crisis, decision making.
JEL: J24, J53, J62
Jlokaan:
8. OLIEHABAHE HA ITIEPCOHAJIA B YCJIOBUATA HA UKOHOMMNYECKA KPU3A

I'emxoB, M. OueHsiBaHe Ha NEpcOHaja B YCIOBHUSATa Ha MKOHOMHMYecka kpusza. B COopHuK ¢
JIOKJIaJIM HAa Hay4YHa KOH(EpeHIHs ,,PermoHarHa MKOHOMHKA W YCTOWYMBO pa3BUTHE’ KbM
Hayunou3scnenosaresncku uHCTUTYT, 1Y Bapha — 2017. Tom 2, ctp.561-568, ISBN 978-954-21-
0957-0

Abctpakr: MkoHOMHUYECKa Kpu3a, KoATo ce 3apaxaa B CwhenuHenurte maru npes 2008 r., 1o
Hayanoto Ha 2009 1. ce mpeBpbia B riao0aqHa U MOJ HEWHHS HEraTMBeH e(eKT momagar
MKOHOMHUKUTE Ha BCHYKM €BpONEWCKH cTpaHu. lLlenra Ha TOo3uM [oKiIaj € Ja aHaluzupa
MOCJIEAUIINTE OT CBETOBHATa KpU3a BbpPXY OlLIEHKATa Ha MEepCoHaja B MHIyCTpHallHa pupMa U Ja
ce MocoYaT HAYMHM 32 CMEKYaBaHE HA OTPUILIATEIHUTE IMOCIEICTBUS BbPXY YHPABICHHUETO Ha
IepcoHaNa B EPHOJ] HA NKOHOMHYECKA KpU3a.

KiaouoBn AYMH: OIICHKA Ha Ne€pcoHaIa, UKOHOMHYCCKa KpHr3a, B3EMaHE Ha PCUICHUSA
JEL: J24, J53, J62
Paper:

8. PERSONNEL EVALUATION DURING ECONOMIC CRISIS

Geshkov, M. Personnel Evaluation During Economic Crisis. In Conference Proceedings of the
Scientific Conference “Regional Economy and Sustainable Development” at the Research Institute,

University of Economics Varna-2017, volume 2, p.561- 568, ISBN 978-954-21-0957-0

10



Abstract: The economic crisis that erupted in the United States in 2008 became global by early
2009, extensively upsetting the economies of all European countries. This paper attempts to
analyze the effects of the global crisis on the evaluation of personnel in an industrial company and
identify ways to mitigate the ramifications of the economic crisis on personnel management.

Keywords: evaluation of the personnel, economic crisis, decision making
JEL: J24, J53, J62
Joxkaan:

9. MNPUJIO’)KEHUE HA CbBPEMEHHUTE TEXHOJIOI'MU B CUCTEMATA 3A
YIIPABJIEHUE HA PECYPCUTE HA INTPEAITIPUATUETO

Geshkov, M. Application of Contemporary Technologies in Enterprise Resource Management
System. In Conference Proceedings of the 2nd International Scientific Conference on Innovative
Marketing-ISCOIM, “Communication and Digital Marketing Management” — Durres, Albania, pp.
92-96, ISBN: 978-9928-208-53-8

AobctpakT: Criopes1 CHCTEMHHMS ITOIX0]T CbBPEMEHHOTO MPEANPUATHE MOXKE J1a CE MPEACTaBU KaTo
cucTema C BXoJ U u3xo/. Ha BXxoga umMame BXOASIIM peCypCH KaTo KammuTal, TPyA U MaTepuaiu, a
Ha U3X0J1a UMaMe KpaiHo npoaykius. [I[pon3BoaCcTBEHUAT mpoliec, mpeodpa3ysall (akTOpUTe 3a
MIPOM3BOJICTBO B KpaitHa MPOYKIIUS, CE U3BBPIIBA B paMKUTE Ha Tpeanpuaruero. OT peniaBamio
3HAYEHUE 3a MPEANPUATHETO € J1a MHUHUMH3UpA PAa3XOAUTE M CHOTBETHO Ja MaKCHUMHU3Upa
neyanoutre. ToBa 1€ HW3UCKBA ONTUMAJIHO pAa3NpeAciCHHe Ha BXOMISIIMTE pPECypcHu B
MIPOM3BOJICTBEHUS] TpoIlec. 3a Ja ONTUMHU3HMpA MOTPEeOJICHHETO Ha PECYpPCH, ChBPEMEHHOTO
MpEeANPUITHE U3TOI3Ba ChBPEMEHHHU ITU(POBU CUCTEMH 3a yIpaBjieHHe Ha pecypcute. OCHOBHaTa
[T Ha TO3M JIOKJIAJ] € Jla aHaJM3upa MPUIOKEHHETO Ha ChBPEMEHHHUTE IIU(PPOBU TEXHOJIOTHU B
cUcTeMaTa 3a YIpaBIICHUE HA PECypCUTE Ha NpeanpusaTHeTo. [[oKiIaabT € opraHu3upaHa Io
cnequusi HauwH: ['nmaBa | - BwBenenmwe, ['maBa Il - ChbBpeMeHHU TeHACHIMH B HU(GPOBHUTE
texHosoruu, ['nasa Il - TlpunoxeHne Ha CbBPEMEHHUTE LIUPPOBU TEXHOJIOTUU B CUCTEMaTa 3a
yIpaBJIEHHE HA KOPIIOpaTUBHUTE pecypcH, [ naBa IV - akmtouenue.

KurouoBu gymu: cuctema 3a ynpaBlieHUE Ha PECypCUTe, IPEANPUITHE, ONTUMHU3ALUs, TUPPOBU
TEXHOJIOTUH

JEL: M11, M15, M13
Paper:

9. APPLICATION OF CONTEMPORARY TECHNOLOGIES IN ENTERPRISE
RESOURCE MANAGEMENT SYSTEM

Geshkov, M. Application of Contemporary Technologies in Enterprise Resource Management
System. In Conference Proceedings of the 2nd International Scientific Conference on Innovative
Marketing-ISCOIM, “Communication and Digital Marketing Management” — Durres, Albania, pp.
92-96, ISBN: 978-9928-208-53-8
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Abstract: According to the system approach, the modern enterprise is an entry and exit system.
At the entrance, we have incoming resources such as capital, labor, and materials, and at the exit,
we have final production. The production process transforming inputs into final output takes
place within the enterprise. Minimizing costs and respectively maximizing profits is of crucial
importance for the enterprise. This endeavor requires optimal allocation of incoming resources
into the production process. Modern enterprise uses digital systems for resource management to
optimize resource consumption. This paper intends to analyze the contemporary digital
technologies application in enterprise resource management systems. It organizes as follows:
Chapter I - Introduction, Chapter 11 - Modern Tendencies in Digital Technologies, Chapter 111 -
Application of Modern Digital Technologies in Enterprise Resource Management System,
Chapter IV - Conclusion.

Keywords: resource management system, enterprise, optimization, digital technologies
JEL: M11, M15, M13
Jlokaan:

10. HPEAU3BUKATEJICTBA INPEJl HACEJIEHUETO U BUSHECA, IOPOJIEHU OT
INPEKOMEPHOTO PA3PACTBAHE HA I'OJIEMUTE BBJI'APCKU I'PAJIOBE B
COIUAJIEH, UKOHOMUMYECKHU U I''IOBAJIEH ACIIEKT

I'emikoB, M. Ilpenu3BukaTelicTBa Mpej HACEICHUETO M OW3HEeca, MOPOJECHU OT MPEKOMEPHOTO
pa3pacTBaHe Ha rojieMUTe OBJITapCKU rPaioBe B COLMANICH, MKOHOMUYECKH U TJI00aieH acnekT. B
COopuuk ¢ poknaau Ha XVI MexnayHaponna HayyHa KoHpepeHIUs “MEHUIKMBHT H
umxerepurr” — 2018. Towm. 2, 2018, ctp. 440-447, ISSN 1314-6327

Pesrome: fIBneHnero "mpekoMEpHO pa3pacTBaHE Ha rpasoBeTe" € CEPUO3HO NMPEAU3BUKATEICTBO
npej ToJeMuTe rpasose B riaodaneH mMamabd. [Ipe3 nocnenuure necer roauau (B nepuoaa 2000 -
2010), 6paTrapcKkuTe TpajoBe M3MHUTaXa TPYAHOCTH, KOMUTO Ca HEMOCPEICTBEH pe3ynaTaT OT TOBa
sIBJICHHE. 3a TO3M Tepuojl B croymiara Ha bearapus — Codust, 65xa MOCTPOEHU HIKOJIKO U3IISIIO
HOBU KBapTajH, C KOETO PaANYChT Ha Tpajia u3lie3e U3BbH MPEeACTHUTE TPAHUIH, & HACEICHHUETO
Ha cTojuIaTa JAOCTUIHa Onu3o 2 muwinoHa aymu. KakBu ca mpeau3BHKaTeNcTBaTa Mpen
HaceJeHHeTo M Ou3Heca, MOPOAECHU OT MPEKOMEPHOTO pa3pacTBaHE Ha TOJEMUTE OBIrapcKH
rpajioBe B COLMAJIeH, MKOHOMUYECKHU U riobaneH acnekt? KakBu Mepku npeamnprueMaT rojJeMuTe
OBITapCKU TPaJoBe, 32 Ja CE CIPaBAT C HOBUTE PErHOHAIHH Mpeau3BukarencTBa? JJokmansT e
opraHusupaH B ciueaHute 4yactu: 1.BwBenenue, 2. [IpuyuHu 3a MpeKOMEPHOTO pa3pacTBaHe Ha
rpagoBere, 3. ColMaTHU W PETUOHAIHU MPEIU3BUKATENICTBA IpEJ] HACEJICHHETO U Ou3Heca,
IIOPOJIEHU OT MMPEKOMEPHOTO pa3pacTBaHe Ha rpajoBere B buarapus, 4. 3akatoueHue

KurouoBu xymu: rpajicku TpaHCopT, Tpaduk, OuzHec cpena

JEL:R1,R4,01
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Paper:

10. CHALLENGES TO THE POPULATION AND BUSINESS CAUSED BY THE
EXCESSIVE GROWTH OF MAJOR BULGARIAN CITIES IN SOCIAL, ECONOMIC
AND GLOBAL ASPECTS

Geshkov, M. Challenges to the Population and Business Caused by the Excessive Growth of Major
Bulgarian Cities in Social, Economic and Global Aspects. In Conference Proceedings of the XVI
International Scientific Conference "Management and Engineering” - 2018, vol. 2, 2018, pp. 440-
447, ISSN 1314-6327

Abstract: The "urban sprawl!" is a phenomenon with a considerable impact on big cities globally.
In the last ten years (2000-2010), Bulgarian cities have experienced difficulties, which are
immediate results of this phenomenon. During this period in the capital of Bulgaria - Sofia, several
whole new neighborhoods were built, which brought the radius of the city beyond the limits, and
its population reached nearly 2 million people. What are the challenges before the citizens and
businesses caused by the excessive growth of the big Bulgarian cities in social, economic, and
global aspects? What measures do the big Bulgarian cities undertake to deal with the new urban
challenges? The report organizes in the following parts: 1. Introduction, 2. Reasons for the
excessive growth of cities, 3. Social and regional challenges for the population and business caused
by the excessive growth of cities in Bulgaria, 4. Conclusion

Key words: public transport, traffic, business environment
JEL: R1,R4,01
Joxknan:

11. KAPUEPHO PA3BUTUE HA IIEPCOHAJIA 10 BPEME HA UKOHOMHNYECKA
KPU3A

I'emxoB, M. KapuepHo pa3BuTHe Ha nepcoHala 1o BpeMe Ha HKoHoMu4ecka kpusza. B CoopHuk ¢
noknaaun Ha HOOwneiitna HayuHo mpwioxHa KoHpepenuus “IIpenusBukarencTa mpen
MHAYCTpHAIHUS pacTex B benrapus™ — no ciyuait 70 ronunu katenpa ,,luaycrpuanen Ouznec”,
YHCC —2018. Tom. 1, 2018, ctp. 245-250, ISSN 978-619-7009-12-5

Pesrome: CeeroBHaTta nkoHOMHUYecKa Kpu3a ce 3apaxnaa B CAILl npe3 2008 r. Hakonko mecena
MO-KBbCHO, B Ha4as1oTo Ha 2009 T., BCHYKK €BPOIEUCKU CTPAHU Ca CEPUO3HO 3aCETHATH OT KpHU3aTa.
Ienta Ha TO3M MOKIAJ € Ja aHaIM3Mpa epeKTa OT CBETOBHATA MKOHOMHYECKA KpU3a BBPXY
KapuepHOTO pa3BUTHE Ha IEpCOHaja B MHAYCTpHalHaTa ¢upMa M Ja ce MocoyaT HAuMHU 3a
CMEKYaBaHE Ha OTpHULATEIHUTE e(EeKTH BbpPXY M3PAaCTBAHETO HA IEpCcOHAla 1O BpeMe Ha
MKOHOMHYECKA KpH3a. JlOKIIaabT € opraHu3upa 1o ciennus HauuH: ['nasa 1 - BeBenenue, ['naBa
2 — KapuepHo pasButue Ha nepconana, ['maBa 3 - EQekTbT Ha HKOHOMHYECKaTa KpH3a BHPXY
KapHepHOTO pa3BuTHE, [ naBa 4 - 3akmroueHne.

KaouoBu AYMHU: KapUE€PHO PA3BUTUEC, MKOHOMUYECKA KpHU3a, B3SEMAHE Ha PECIICHUA

JEL: J24, J53, J62
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Paper:
11. CAREER DEVELOPMENT OF PERSONNEL DURING ECONOMIC CRISIS

Geshkov, M. Career Development of Personnel during Economic Crisis. In Conference
Proceedings of the Jubilee Scientific Conference "Challenges to Industrial Growth in Bulgaria" -
on the occasion of 70 years of the Department of Industrial Business - UNWE - 2018 , volume. 1,
2018, pp. 245-250, ISSN 978-619-7009-12-5

Abstract: The global economic crisis erupted in the United States in 2008. A few months later, in
early 2009, all European countries were severely affected by the crisis.

This report analyzes how the global economic crisis affects the career development of staff in an
industrial company. It attempts to identify ways to mitigate the adverse effects on staff growth
during the crisis. The report is structured as follows: Chapter 1 - Introduction, Chapter 2 - Career
development of staff, Chapter 3 - The effect of the economic crisis on career development, Chapter
4 - Conclusion.

Keywords: career development, economic crisis, decision making
JEL: J24, J53, J62
Jlokaan:

12. AKOHOMMKATA HA BBJI'APUSA B YCJIOBUSATA HA CBETOBHA
NKOHOMMYECKA KPU3A. EMIIMPUYEH AHAJIN3

l'emkoB, M. MkoHomMukara Ha bbarapus B YyCIOBUsTa Ha CBETOBHA MKOHOMMYECKA KpH3a.
Emnupuuen anamu3. B COopHMk ¢ Jokimaad Ha MexIyHapoJHa HaydHO-IIPaKTUYecKa
koH(pepeHumst “UuaycrtpuaneH Ou3Hec W MpeANpHEMayecTBO - HHOBAallMM B HayKaTa H
IpaKkTHUKaTa”, mocsereHa Ha 70 TOAMHU OT Ch3JaBaHETO Ha crienuaHocT ,,IHnycTpranen OusHec
u npenanpuemadectBo” B HMkoHomuuecku yHuBepcutrer - Bapna”. Hayka u uKoHOMUKa,
HxoHnomuuecku yHuBepcuteT - Bapha, 2018, Tom. 1, ctp. 304-314, ISSN 978-954-21-0982-2

Pe3iome: [Ipe3 2008 r. uxonomukara Ha CAIIl n3naga B xpusa, koaTo OBP30 ce pa3pacTBa U
IIPEMMHABa B CBETOBHA Kpu3a, W B Hadanoto Ha 2009 r. 3acsAra BCUUKHM €BpPONEWCKH CTpaHH,
BKJIFOUUTENHO U Ipeanpusitusita B bearapus. OtpuniatenHoTo Bb3eicTBUEe Ha CBeTOBHATa KpU3a
BBPXY NPOU3BOJCTBOTO U PECIIEKTUBHO BBPXY MPOAaKOUTE Ha rojsiM Opoil Obirapcku pupmu e
IpUYMHA 32 CEpUO3HOTO HamalsiBaHe Ha TexHUs obem. ToBa BOAM [0 CBHKpalIeHHs Ha
MaTEpUAIHUTE, KATUTAJIOBUTE U YOBEIIKUTE pecypcu. [IpeanocTaBkuTe 3a NKOHOMHUYECKH PACTEK
Ha OBJITAPCKUTE MPEANPUATHUS B YCIOBHUATa HA MKOHOMHUYECKA KpH3a ca CHIIHO orpaHuueHu. Llenra
Ha TOBAa M3CIIE/IBAHE € Ja CE HallpaBH eMIMpPHYHA OlIEHKAa Ha ChCTOSHUETO Ha ObJrapckara
MKOHOMHKAa Ha MakpoO paBHUIIE B NEpPHOJAa Ha MKOHOMHYeckara kpusza ciex 2009 r. m ga ce
OTrOBOPH Ha BBIIPOCA JI0 KaKBa CTETIEH MKOHOMUYECKATa Kpr3a 3acerHa ObJrapckara MKOHOMHKA.
Pasrnenana e AuHaMukara Ha ONpeselieHd MAKPOMKOHOMUYECKUTE MOKa3aTean KaTo U3MEHEHHe
Ha BBII Ha rmaBa oT HaceneHHETO, U3MEHEHHE Ha MPOIIeHTa Ha Oe3paboTuliara, H3MEHEHHE Ha
MpoLIeHTa Ha MH(pIanusATa U Ipyrd, U Ha 0a3zaTa Ha TE3M IMOKA3aTeJNM ca HANpaBeHU H3BOAU U
0000111eHUS 32 ChCTOSHUETO Ha ObJIrapckata MKOHOMHKA. JIOKIaqbT € OpraHu3upaH KakTo Clie/iBa:
1. BoBenenue, 2. Kananu Ha npeHoc Ha OTpUIATETHUTE €(PEKTH HAa CBETOBHATA MKOHOMHUYECKA
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Kpu3a, 3. BrnusHue Ha CBETOBHAaTa WKOHOMHYECKAa KpH3a BBPXY OBIATapcKkaTa HKOHOMHKA.
Emnupuyen ananus, 4. 3akitoueHue.

Kiaro4yoBu 1ymMu: mpou3BoICTBO, MOTpeOIeHne, 6€3padoThIla, KaHAIH Ha TIPEHOC
JEL: J6, D21, L2
Paper:

12. THE ECONOMY OF BULGARIA IN THE CONDITIONS OF WORLD ECONOMIC
CRISIS. EMPIRICAL ANALYSIS

Geshkov, M. The Economy of Bulgaria in the Conditions of World Economic Crisis. Empirical
Analysis. In Conference Proceedings of the International Scientific-practical Conference
“Industrial Business and Entrepreneurship - Innovations in Science and Practice”, dedicated to the
70th anniversary of the major “Industrial Business and Entrepreneurship” at the University of
Economics - Varna”. Science and Economics, University of Economics — Varna, 2018, vol. 1, 2018,
pp. 304-314, ISSN 978-954-21-0982-2

Abstract: In 2008, the US economy fell into a crisis that grew rapidly and turned into a global
crisis, and in early 2009 affected all European countries, including companies in Bulgaria. The
negative impact of the global crisis on the production and respectively on the sales of a large
number of Bulgarian companies is the reason for the serious reduction of their volume. This leads
to cuts in material, capital, and human resources. The preconditions for economic growth of
Bulgarian enterprises in the conditions of crisis are very limited. The aim of this study is to make
an empirical assessment of the state of the Bulgarian economy at the macro level in the period of
the economic crisis after 2009 and to answer the question to what extent the economic crisis has
affected the Bulgarian economy. It examines and evaluates the dynamics of particular
macroeconomic indicators such as changes in GDP per capita, the unemployment rate, the inflation
rate, and other qualitative and quantitative indices. On the basis of these indicators, conclusions
and summaries of the condition of the Bulgarian economy are made. The report is organized as
follows: 1. Introduction, 2. Channels of transmission of the negative effects of the global economic
crisis, 3. Impact of the global economic crisis on the Bulgarian economy. Empirical analysis, 4.
Conclusion.

Keywords: production, consumption, unemployment, transmission channels
JEL: J6, D21, L2
Jdoxnan:
13. HPUJIOKEHUME HA YEB 2.0 B EJIEKTPOHHUSA MAPKETUHT
I'emkoB, M. [Ipunoxenue Ha ye6 2.0 B enekTpoHHUs MapkeTHHT. B COopHuk ¢ nokmanu Ha XVII

MexayHaposiHa HayyHa KOHpepeHIHs “MeHuKMBHT U uHkeHepuHr”. Tom. 2, 2019, ctp. 479-
486, ISSN 1314-6327
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Pe3tome: MapkeTHHTOBHTE ACHHOCTH ca OT 0OCOOCHO 3HAUCHUE 3a OM3HEca Ha €IHO MPEATPUSITHE.
JlHec e HEBB3MOXKHO Jia C€ pealu3upaT yCIelWHHU MpogaxOu 0e3 modobp Mapkerunr. [Ipes
MOCIICAHUTE TOAMHY 00a4ye CUITHO BIHMSIHIE UMAIIIE APYT BUJ MAPKETHHT, a UMEHHO EICKTPOHHHSIT
MapKeTHHT. B IHenHo BpeMe e abCOII0THO HEMUCIUMO J1a CE€ pa3BUBa yCIElIeH On3Hec, 0e3 /1a ce
M3M0JI3BAT MPEAUMCTBATA HA €ICKTPOHHUS MAPKETHHT. E/iBa 11 MMa yclielHa KOMIaHus, KOsITO
Jla HE U3II0JI3BA €JIEKTPOHEH MAPKETUHI M B YaCTHOCT €JIEKTPOHHA ThProBus. Kak enexkTpOHHUST
MapKETUHI M3I0JI3Ba PA3BUTHETO Ha CHBPEMEHHU TEXHOJIOTMH 3a peajlu3upaHe Ha PEKJIIAMHU U
MIPOMOLIMOHAJIHU JIEWHOCTU Ha KomnaHusATa? M3cienBaHeTo ce omMTBa Ja OTIOBOPU HA TO3HU
BBIIpOC. JIOKIIaabT € Opranu3upas B ciaennute pasaenu: Pasnen 1 — BoBenenue, Paznen 2 — Kpatko
ONMCaHHWE Ha OCHOBHUTE xapakTtepuctuku Ha Web 2.0, Paznen 3 — Ananu3 Ha OCHOBHHTE
XapaKTepUCTHKH Ha mpuiioxkenneTo Web 2.0 B enekTpoHHust MapkeTuHr, Pa3nen 4 — 3axitoueHue.

KirouoBu xymu: Web 2.0, mpunoxeHus, e-MapKETUHT
JEL: L11, D4, L1
Paper:
13. APPLICATION OF WEB 2.0 IN E-MARKETING

Geshkov, M. Application of Web 2.0 in E-marketing. In Conference Proceedings of the XVII
International Scientific Conference "Management and Engineering”. Vol. 2, 2019, pp. 479-486,
ISSN 1314-6327

Abstract. Marketing activities are essential for the business of an enterprise. Today, it is impossible
to make successful sales without good marketing. In recent years, however, a different type of
marketing, e-marketing to be precise, is gaining strength. Nowadays, it is unthinkable to grow a
successful business without taking advantage of e-marketing. There is hardly a successful company
that does not use e-marketing and e-commerce, in particular. How does e-marketing use the
development of modern technologies to implement advertising and promotional activities of the
company? The study tries to answer this question. The following sections organize this report:
Section 1 - Introduction, Section 2 - Brief description of the main features of Web 2.0, Section 3 -
Analysis of the main features of the Web 2.0 application in e-marketing, Section 4 - Conclusion.

Keywords: Web 2.0, applications, e-marketing
JEL: L11, D4, L1
Jdoxkaan:

14. BIUSAHUE HA CBETOBHATA UKOHOMUYECKA KPU3A BHPXY
PA3BBUTHUETO HA EJIEKTPOHHATA TBhPI'OBUS

I'emkoB, M. BnusHue Ha cBeTOBHATa MKOHOMHYECKA KpHU3a BbPXY Pa3BUTUETO HA €JIEKTPOHHATA
Thproeusi. B COopHHMK c moknagu Ha MexnayHapoiaHa HayyHa KoH(pepeHuus “ChBpeMeHHH
napaJurMy B yIIPaBIEHUETO B KOHTEKTCTA Ha HeTIpeKbcHaTa mpomsiaa” - 2019, ctp. 257-261, ISBN
987-954-2940-22-7
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Pe3tome: CBeToBHAaTa MKOHOMHUYECKA Kpu3a, oOXBaHala ¢ Obp3u TemnoBe ChEAMHEHHUTE IIATH
npe3 2008 r., CKOPOCTHO CE€ pa3mpoCTpaHsBa B IENUs CBAT U B HadanoTo Ha 2009 r. ChIIECTBEHO
3acsira MKOHOMUKHUTE Ha BCHUYKH €BPOIEUCKU cTpaHu. LlenTa Ha TO3u AOKIAN € J1a aHalIu3upa
BBb3/elicTBUeTO Ha C(CBeTOBHATa MKOHOMHYECKAa KpH3a BBPXY Pa3BUTHUETO Ha EJIEKTpPOHHATa
THPrOBUSl U J1a O4YepTae OTPUIIATEITHHUTE M TOJIOKUTEITHHUTE CTPAHU Ha TpaHCHOpMAIUATa OT
TPaJULIMOHEH KbM €JIEKTPOHEH MapKETHUHT B MIEpUO]I HA MKOHOMUYecKaTa Kpu3a.

KuarouoBu AYMHU: CICKTPOHHA ThbPrOBUsA, MKOHOMHWYCCKA KpH3a, CICKTPOHCH MAPKCTUHT
JEL: L11, D4, L1
Paper:
14. THE IMPACT OF THE GLOBAL ECONOMIC CRISIS ON THE DEVELOPMENT

Geshkov, M. The Impact of the Global Economic Crisis on the Development of E-commerce. In
Conference Proceedings of the International Scientific Conference "Modern Paradigms in
Governance in the Context of Continuous Change" - 2019, pp. 257-261, ISBN 987 -954-2940-22-
p

Abstract: The global economic crisis, which hit the United States rapidly in 2008, spread swiftly
around the world and in early 2009 severely affected the economies of all European countries.
This report aims to analyze the impact of the global economic crisis on the development of e-
commerce and outline the pros and cons of the transformation from traditional to e-marketing
during the crisis.

Keywords: e-commerce, economic crisis, e-marketing
JEL: L11, D4, L1
Hoxkaan:

15. MIPUJIO)KEHUE HA TUTUTAJTHUTE TEXHOJIOI'MU B UHAYCTPUAJIHUTE U
®UPMEHUTE BEPUT'A 3A Cb3JABAHE HA CTOMHOCT

I'emkoB, M. [IpunokeHre Ha JUTMUTATHUTE TEXHOJIOTHMHU B UHIYCTPUATTHUTE U GUPMEHUTE BEPUTH
3a ch3faBaHe Ha croiiHocT. B COopHuk ¢ noknaan Ha FOOuneiiHa MexayHapoaHa Hay4Ha
koH(pepeHuus “MkoHomMHuecka Hayka, 0OOpa3oBaHHWE M peaJHa HWKOHOMMKA: pa3BUTHE U
B3aMMOJEICTBUS B JWUTMTaNHaATa enoxa‘, mocsereHa Ha 100-rogviHMHA OT CH34ABaHETO Ha
Hxonomuueckn yauBepcutet- Bapaa, 2020. Tom 1, ctp. 226-231, ISBN 978-954-21-1037-8

Pesrome: CpBpeMEHHOTO MPEANPUATHE € CUCTEMA C BXOJ M M3XOJ CIOPEN CUCTEMHUS MOIXOL,
YUUTO BXOJHM PECYPCH Ca KallWTaj, TPyd U MaTepHald, a HA HU3X0Ja € KPauHUAT HPOIYKT.
[Ipou3BoacTBOTO TpaHCPOpMHpa CYpPOBHHUTE B KpailHa NpPOAYKIMS W TO3U IMpolec Ha
TpaHcGopMUpaHe NMpeAcTaBisiBa (prupMeHa Bepura 3a ch3JaBaHe Ha CTOMHOCT. 3a J1a c€ MOCTUTHE
Ta3u TpaHchopMalks ¢ MUHUMAITHHU Pa3X0d U MAaKCUMAJIHU 1e4ajOu, MPOU3BOJICTBOTO M3HCKBA
ONTHMAJIHO pa3MpeJle]IeHUe Ha BJIOXKEHUTE CPEACTBA B MPOM3BOJACTBEHHUS IMPOLIEC U MPELU3EH
KOHTPOJI U YIPaBJeHNE Ha KAaUeCTBOTO Ha MpoaykTa. Kak cbBpeMeHHUTE HUPPOBH TEXHOJIOTHH CE
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IpuiaraTr KbM IpoLeca Ha KOHTPOJI W YIPaBJICHUE HA BEpPUrara 3a Ch3JaBaHE HA CTOMHOCT Ha
npeanpustuero? lLlenra Ha TO3M AOKIAA € Aa ce OTrOBOPM Ha TO3M BbIpoc. JloKimagbT €
opraHu3upaH Kakto cieznsa: BeBenenue, I'nmaBa I — Bepura 3a cbp3naBaHe Ha CTOMHOCT Ha
npeanpusaTHsITa U MHaycTpusra, I'nasa Il — [Ipunarane Ha cbBpeMeHHUTE LU(GPOBU TEXHOJIOTUH
BbB BCpUT'aTa 3a Ch3/IlaBaHC Ha CTOMHOCT Ha npeaAnpuAaATUudaTa 1 UHAYCTpUsTa, 3aKJIroueHue.

KarouoBu AYMHU: CUCTCMHU 3a YIIPABJICHUC HA KAYECTBOTO, IIPEAIIPUATUC, OIITUMU3AlH, LII/I(i)pOBI/I
TCXHOJIOTMH

JEL: M11, M15, M13
Paper:

15. APPLICATION OF DIGITAL TECHNOLOGIES IN INDUSTRIAL AND
CORPORATE VALUE CHAINS

Geshkov, M. Application of Digital Technologies in Industrial and Corporate Value Chains. In
Conference Proceedings of the Jubilee International Scientific Conference ECONOMIC
SCIENCE, EDUCATION AND THE REAL ECONOMY: DEVELOPMENT AND AND
INTERACTIONS IN THE DIGITAL AGE, dedicated to the 100th anniversary of the University
of Economics — Varna, 2020. Vol. 1, pp. 226-231, ISBN 978-954-21-1037-8

Abstract: According to the systematic approach, the modern enterprise is a system with input and
output. The input resources are capital, labor, and materials, while the output resources are the final
products. Production transforms raw materials into products. This process of transformation is the
company value chain. Production requires optimal distribution of funds invested in the production
process and precise control and management of product quality to achieve minimum costs and
maximum profits. The purpose of this report is to answer the question: How do digital technologies
relate to the control and management of the value chain of the enterprise. The structure of this
report is as follows: Introduction, Chapter | - Value chain of enterprises and industry, Chapter 11 -
Application of modern digital technologies in the value chain of enterprises and industry,
Conclusion.

Keywords: quality management systems, enterprise, optimization, digital technologies

JEL: M11, M15, M13

CTATUU
Crarus:

16. PASPACTBAHE HA TPAJIOBETE B U3TOYHA EBPOIIA. MPUMEPBHT HA
CO®USA TPAJT

Geshkov, M. Urban Sprawl in Eastern Europe. The Sofia City Example. Journal of Economic

Alternatives. UNWE Publishing Complex - Sofia, Bulgaria. 2015, issue 2, pp. 101-116, ISSN 1312
— 1462
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Pe3ome: IlpekomepHOTO paspacTBaHe Ha TIpajgoBeTe ce AeuHupa KaTto OE3KOHTPOIHO
MpEeBpBIIAHE Ha CeJICKa 3eMs B Tpajicka WM KaTo MPEKaJeHO yBelWyaBaHe Ha Ipaja Haj
onTUMaiIHus My pazMep. [IpekomMepHOTO pa3pacTBaHe Ha IPaJJOBETE CE IPEBPBIIA B TOpellia TeMa
bpBO B CheIMHEHUTE IaTH, KbAECTO MPOOJIEeMbT C HUCKATA IIIBTHOCT HA I'Pajia Bb3HUKBA B Kpast
Ha 70-te u Havanoto Ha 80-Te ronunu. B EBpomna pa3pacTBaneTo Ha rpajoBeTe He Oerne mpooieM
JI0 ChbBCEM CKOPO. KOETO CE IBbJDKU Hail-Beue Ha CTPYKTypaTa Ha €BpPOMNEHCKUTE IrpagoBe, KOUTO
TPaJULMOHHO Ca MHOTO I10-KOHIIEHTPUPAHU U I'bCTO HACEJIEHM 3a pasiiuka oT rpagosere B CAILL.
Jlnec obGaue MokeM Ja HaOnoJaBaMe IMPOSIBICHHS Ha MPEKOMEPHOTO pas3pacTBaHe Ha
€BPOIIEHCKUTE IPAJ0BE, KOUTO [T0OKA3BAT HAIIPUMEP MPEKOMEPHA IELEHTPAIN3aLus, 33 JpbCTBAHUS
[0 MBTHUILATA, JIUIICA HA OTKPUTO MPOCTPAHCTBO, IpeHaceneHocT u ap. llenrta Ha HameTo
U3cieBaHe € J1a IPOy4YuM Jajyd MMa MPU3HAIM Ha IPEKOMEPHO pa3pacTBaHE Ha I'PaJOBETE B
N3Touna EBporma, ananu3upaiiku gaHHHTE 3a ctojmnara Ha bearapus - Codwusa. Crarusra e
opraHuMsupana mno cieaHus HauuH: Pa3znen 1 — BeBenenue, Pasnen 2 — Ilpersien Ha TeopusiTa 3a
ONTHUMATHHS pa3Mep Ha rpaaa, Pazgen 3 — JlanHu u emmnupuyHM u3cnensanus u Paznmen 4-
3aKiro4eHue.

KurouoBu 1ymm: pa3pacTBaHe Ha rpafioBeTe, ACLeHTpaIu3anus, IpeHaceIeHOCT
JEL: R1, R4,
16. URBAN SPRAWL IN EASTERN EUROPE. THE SOFIA CITY EXAMPLE

Geshkov, M. Urban Sprawl in Eastern Europe. The Sofia City Example. Journal of Economic
Alternatives. UNWE Publishing Complex - Sofia, Bulgaria. 2015, issue 2, pp. 101-116, ISSN 1312
— 1462

Abstract: The urban sprawl has been defined as an excessive conversion of rural land into urban
land, or excessive increase of the city beyond the optimal city size. Urban sprawl became a hot
topic firstly in United States where the problem of low-density city emerged in the late 70’s and
early 80’s. In Europe urban sprawl wasn’t an issue untilvery recently due mostly to the structure
of the European cities, which traditionally are much more concentrated and densely populated in
contrast to the US cities. However, today we can observe European cities showing signs of urban
sprawl, such as excessive decentralization, road congestion, lack of open space, overpopulation,
etc. The purpose of our study is to examine whether there are signs of urban sprawl across the cities
in Eastern Europe, analyzing data for capital of Bulgaria - Sofia. The paper is organized in the
following way: Section 1 — An Introduction, Section 2 — Review of the optimal city size theory,
Section 3 —Data and empirical research and Section 4 - Conclusion.

Key words: urban sprawl,decentralization, overpopulation
JEL: R1,R4,01
Crarus:

17 AumutpoB, K, I'emkoB, M., ,,/loMuHupamu aTpuOyTH HAa M3NOBsABaHaTa (pupMeHa
KYJTypa Ha XOJAUHTOBUTE JIpPyKECTBA — YJICHOBE HaA Acounaumna HAa HHAYCTPUHAJIHUA
kanutaa B buarapus”, cn. ,Akonomuuyeckn ajarepHaruBu®, 2018, opoii 3, crp. 384-418,
H3narenckn kommiexke Ha YHCC, ISSN 2367-9409
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Pe3rome: Tasu craTus uma 3a 11el1 1a ouepTae pa3HooOpa3nueTo OT KyJITypHU (EHOMEHHU, KOUTO ce
CpeliaT Ha OpraHu3allMOHHO HHMBO, KaTO MOAYEPTAe MACTOTO M POJIATA HA KIIOUYOBUTE aTpHOyTH
Ha U3MOBsAABaHA (UPMEHA KYJITypa 3a OLENISIBAHETO U YCIENIHOTO pa3BUTHE HAa TOJeMH OU3HEC
opranusanuu. XOJIJANHIOBUTE KOMIIAaHUH, YWIEHOBE Ha AcoluanusaTa Ha MHAYCTPUAIHUS KauTall
B bbirapus, ca u3zdpanu 3a 00eKT Ha H3Cie/BaHE KaTO Hal-MOIIHUTE IBUTATEeId Ha MECTHaTa
nkoHoMuKa. ETo 3amo ce HabIrogaBa 1 aHAIM3KPa TAXHOTO Bb3HUKBAHE U PA3BUTHE B IIPEXOTHHS
nepuoji. B3 ocHOBa Ha eMIMPUYHO HU3CIIEBAaHE HA MOIXOMSAIIO ChAbpXkKAHUE Ha yebcaliToBe ce
OTKpUBAT BAXHU IMOCJIECAMIN 32 JOMUHHUPAIIUTE aTpUOYTH Ha W3MOBSABaHA (UpPMEHA KyATypa
BBPXY TAX U CE MPABAT HAKOJIKO MOJIE3HU MPENOPBbKU KbM BUCIIETO PhKOBOJICTBO.

Kiro4oBu aymMm: opraHuM3allMOHHA KyaATypa, (UpMeHa KyiITypa, KOpPHOpaTWBHA KYyITypa,
U3IOBS/IBaHA KYITYpa

JEL: L20, M14.

Article:

17.Dimitrov, K, Geshkov,M., “Dominating Attributes Of Professed Firm Culture Of Holding
Companies — Members Of The Bulgarian Industrial Capital Association” , Journal of
»Economic Alternatives®, 2018, issue 3, pp. 384-418 , UNWE Publishing Complex, ISSN
2367-9409

Abstract:This article aims to outline the diversity of cultural phenomena that occur at
organizational level, emphasizing the place and role of the key attributes of professed firm culture
for the survival and successful development of big business organizations. The holding companies,
members of the Bulgarian Industrial Capital Association, are chosen as a survey object as the
mightiest driving engines of the local economy. That is why their emergence and development in
the transition period is monitored and analyzed. Based on an empirical study of relevant website
content, important implications about dominating attributes of professed firm culture on them are
found and several useful recommendations to their senior management are made.

Keywords: organizational culture, firm culture, corporate culture, professed culture

JEL: L20, M14.

Crarus:
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18. T'emikoB, M., Uapu3, ®., “ChbBpeMeHHU MNpeIU3BHKATEJICTBA Npel Pa3BUTHETO HAa
MEePCOHAJIA B MHAYCTPHAJIHATA KOMIIaHus”, cil. , MkoHoMuuyecku anrepuaruBu®, 2019, 6poii
4, cTp. 596-606, M3natencku komiuiekec Ha YHCC, ISSN 1312 — 1462

Pe3iome: 3a Bcexu OM3HEC, KOMTO MCKa 1a pacTe U J1a Ce pa3BUBA, IbPBOTO U Ha-Ba)KHO MPABUIIO
€ Jla MHBECTHpa B YOBEWIKUM pecypcu. Haii-BakHaTa MHBECTHLUS, KOATO OU3HECHT MOXKE Ja
HafpaBy, € Ja 00pa3oBa CBOUTE YOBELIKU PECYpCH. B MHOTO CEKTOpH YOBEIIKHST TPYI € W e
octaHe He3aMeHMM. EaMH 0T Hali-chlecTBEHMTE acHeKTH Ha pacTeka Ha OusHeca €
KOHKYpEHTHaTa cuja. Ta3u KOHKYpEHTHa CHJla C€ OTKpHMBa, H3IOJI3Ba M IIpU3HaBa OT
PBKOBOACTBOTO. MEHUIKbPUTE M3IOI3BAT MOTEHIMATIA Ha KBANU(UIIMpPaHUTEe paOOTHUILIH, 32 Ja
yBEJIMYAT IMPOU3BOACTBOTO HA CBOsI OM3HEC MpPSIKO WJIM KOCBEHO, KAaTO CBHIUIEBPEMEHHO THU
MOTUBHpPAT Jja JOCTUTHAT KyJIMHHALUsA B MpO(GECHOHATHOTO CHU pa3BUTHE. Bcsika mHaycTpus,
OnmarojapeHne Ha CBOWUTE YCICUIHH MEHHDKBPH W THPTrOBIM, MOXE Ja MPEII0KH
BHCOKOKAYECTBEHU MPOAYKTH M YCIyr'd. YOBELIKUTE pEecypcu ca OCHOBHHUSAT KOMIIOHEHT Ha
ycnemHus: OuszHec. Mma o0adye HSKOM CHBPEMEHHHM IPEIU3BHKATENICTBA IMpEJ Pa3BUTUETO HA
nepcoHaia. Hamero npoy4uBaHe ThbpcH T€3H MPEIU3BUKATENICTBA, AHAJIU3UPA M U [Tpeajiara HIKou
MepKH 3a e()eKTUBHO yIpaBJIeHHE Ha Pa3BUTUETO Ha repcoHana. Hamara cratust e opranusupana
B CJIEJHUTE OCHOBHHM pa3ziesiu: BbBeneHue - 3aro3HaBaHe Ha YUTATEIUTE C OCHOBHUTE MIPOOIEMHU
B YIPaBJICHUETO Ha YOBEIIKUTE pecypcH, llenn Ha uscienBaHe - oOCHKJAaHE HAa OCHOBHUTE
M3CJIEI0BATENICKM LIEIH B CTaTUATa, METOau Ha M3ciellBaHe - U3MOJI3BaHe Ha HAOIIOATeHU U
QHAINTUYHU MeTOoAM, Pe3yntatu - oOCHKJIaHE HAa OCHOBHUTE PE3yATaTH U HPUIOXKEHUs, U
3aKIroueHue.

KurouoBu xymu: 6usHec, 11eJ1, YOBEK, pacTexX, yCIeX.

JEL: J24, J53, J62

Article:

18.Geshkov, M., Idriz, F.,” Contemporary Challenges to Personnel Development in the
Industrial Company”, Journal of ,,Economic Alternatives®, 2019, issue 4, pp.596-606 |,
UNWE Publishing Complex, ISSN 1312 — 1462
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Abstract: For every business which wants to grow and develop, the first and most important rule
is to invest in human resources. The most important investment a business can make is to educate
its human resources. In many sectors, human labor is and will remain irreplaceable. One of the
most substantial aspects of business growth is competitive power. This competitive power is
discovered, used and acknowledged by the management. Managers use the potential of skilled
workers to increase their business’ production directly or indirectly while motivating them to reach
a climax in their professional development. Every industry, thanks to its successful managers and
marketers, can offer high-quality products and services. Human resources are the main component
of a successful business. However, there are some contemporary challenges in front of personnel
development. Our study looks for these challenges, analyses them and proposes some measures to
effectively manage personnel development.

Our paper is organized into the following main sections: Introduction- familiarizing the readers
with the main issues in HR, Research Goals - discussing main research goals in the paper,
Research Methods - using observational and analytical methods, Results- discussing main results
and applications, and Conclusion.

Keywords: business, purpose, human, growth, success.

JEL: J24, J53, J62

Crarusa:

19.I'emikoB,M.“ TIpuinoxkeHue Ha JUTMTAJIHUTE TEXHOJOTMM B NMPOLECHTE HA KOHTPOJI U
ylpaBjieHMe Ha Ka4ecTBOTO”, CIHMCaHHe , YINpaBJieHHe M YCTOMYHMBO pa3BUTHE,
Jlecorexnnuecku ynupepcutet, 2020, Tom 84, 6poii Scrp. 137-141, ISSN 1311-4506

Pe3rome: Ha Bxo/a Ha CbBpEMEHHOTO MPEANPUATUE, KOETO CIIOPE]] CUCTEMHUS TIOJIX0J] € CUCTEMA
C BXO/l U U3XO0/I, Ca PECYPCUTE KaTo KalnTal, Tpya 1 Matepuanu. Ha nzxona e kpaitHata npoayKLus,
a MPOU3BOJICTBEHUSAT MPOIEC € Mpeodpa3yBalusaT (akTop, MPU KOUTO BXOMSIIUTE PECYPCH Ce
IIPEBPBLIAT B KpaliHa MPOAYKIMS B PAMKHUTE Ha IPEANPUATHETO. V3KIIFOUNTENHO BaXHO 32 BCAKO
MpeaNpHUsaTHE € J]a TOCTUTHE MaKCHMallHa 1evyainda ¢ MUHUMAJIHUA pa3XxoJu. 3a Ja MOJIy4Yd TO3H
pe3yiaTar, NpeInpusTHeTO TpsOBa ONTHMAIHO Ja pasnpelend BXOAALIUTE pecypcu H Ja
OCBIICCTBABA NPCHU3CH KOHTPOJI U YIIPABJIICHUEC HAa KA4Y€CTBOTO Ha NPOAYKHOHUATA IO BPEME Ha
IIPOM3BOJICTBEHUS Mpoliec OT Apyra. LlenTa Ha TO3M JOKIAJ € Ja ce aHaJu3Hupa MPUIAraHeTo Ha
CBBPEMCHHUTEC TUTHUTAJIHHU TCXHOJIOTHU B IMPOINECAa HA KOHTPOJ U YIIPABJICHHUEC Ha Ka4CCTBOTO HaA
NPOAYKIUATA Ha mpeanpusTrero. Hammsar goknan me 0be opraHu3upaH, KakTo clieBa: YBOJ,
I'maBa I — [Iponiecu Ha KOHTpoOJMpaHe U yIpaBieHUE Ha KaduecTBOTO, ['maBa Il - [Ipunoxxenne Ha
ChbBPEMEHHUTE JUTUTAIHU TEXHOJIOTUU B IIPOLECUTE 3a KOHTPOJ M YIPABIEHUE HA KaueCTBOTO,
3aKIIOuYeHHE
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KaouoBu AYMH: CUCTEMHU 3a YIIPABJICHUC Ha KA9Y€CTBOTO, IIPEANIPUATHUEC, OIITUMU3 AL,
JUI'NTAJIHU TCXHOJIOIUH.

JEL: M11, M15, M13.

Article:

19. Geshkov, M. “Application of Digital Technologies in the Processes of Quality Control and
Management”, published in the journal “Management and sustainable development”,
University of Forestry, 2020, volume 84, issue 5p. 137-141, ISSN 1311-4506

Abstract: According to a systematic approach, the modern enterprise can be presented as a system
with input and output. At the entrance we have incoming resources such as capital, labor and
materials, and at the exit we have final products. The production process, which transforms the
incoming resources into final products, is carried out within the enterprise. It is extremely important
for the company to minimize costs and increase profit. This requires optimal distribution of input
resources in the production process on the one hand, as well as precise control and management of
product quality on the other. The purpose of this paper is to analyze the application of modern
digital technologies in the process of control and management of the final product quality. Our
paper will be organized as follows:

Introduction, Chapter | - Quality control and management processes, Chapter Il - Application of
modern digital technologies in quality control and management processes, Conclusion.

Key words: quality management systems, enterprise, optimization, digital technologies.

JEL: M11, M15, M13.

Crarus:

20. T'emikoB, M., ,,Biusinne Ha CBeTOBHATA MKOHOMHYECKA KpH3a BbPXY CTPaHHUTE OT
bankanckus pernodn. Emnupuyen anamm3”, Cnucanue ,,MKOHOMHYECKH aJTePHATHBH®,

YHCC, Ttom 1, 2014, cTp. 108-125, ISSN 1312-7462
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B xpas na 2007 r. u Hauanoto Ha 2008 r. amepuKkaHCKaTa MKOHOMHUKA U3MUTA IIbPBUTE MIPU3HAIU
Ha MKOHOMHYECKO 3a0aBsHe. B amepukaHckaTa MKOHOMHKA OsiXxa OTKPHUTH MPEAYIPEIUTESITHU
MIPU3HAIIM 3a MOBUIIICHA Oe3paboTHIIa U HaAMaJIIBaHEe Ha MTPOU3BOACTBOTO. [[poTHBHO HA ycrinsiTa
Ha MPaBUTEJICTBOTO 32 MKOHOMUYECKO CHXKMBSIBaHE, UKOHOMHYECKHUST CIaJl MPOABIDKU J1a Ce
3aabia0oyaBa u 10 kpas Ha 2008 r. mukonomukara Ha CAIIl Oemie u3npaBeHa mpea Hal-rOJIEMHS
¢unancoB mok cien [onsimara nenpecus ot 1929 r. Kpusara, Bp3uukHana B CALL, nocrenenno
ce MpeHece 0TBb ATIaHTHUKA U B HayanoTo Ha 2009 r. 3acerHa CUiIHO BCUYKU €BPOIECHCKU CTPAaHH,
KaTo ce€ MOYYBCTBA OCOOEHO CHJIHO B M3TOYHOEBPONEHCKHUTE CTpPaHU, KOUTO IO TOBA BpeMe
W3KUBSBAT MKOHOMHYECKH peHecaHc.llenTa Ha HacTosara cratusi € Aa HampaBu CpaBHUTEICH
aHaJIM3 Ha Bb3/CHCTBUETO Ha CBETOBHATA HKOHOMHYECKA KpHU3a BbPXY OM3HEC Cpe/laTa B CTPAHUTE
ot M3rouna EBpoma ¢ OCHOBEH akIIEHT BHPXY CTpPaHUTE OT bajgkaHCKHs pervoH. 3a IeJuTe Ha
HaIlus aHalu3 pa3riiexkaame nanaure 3a bBII Ha rmaBa ot HaceneHueTo, paBHUIIE Ha Oe3padoTuiia
1 MHGIAUS TOYHO MIPEAN U HEMOCPEACTBEHO CJIe]] Ha4ajI0TO Ha CBETOBHATa MKOHOMUYECKA KpH3a
mpe3 2009 r. Cnen ToBa mpoBeXJaaMe EMIMPUYHO H3CJIE/IBaHE Ha e(eKTa OT CBETOBHATa
nkoHoMmuuecka Kpuza Ha Ou3Hec cpemata B CTpaHUTE OT bajakaHCKUS pEerMoH. AHAIM3BT CE
M3BBPIIBA OTACIHO CTpaHa MO CTpaHa, KaTO CE OIEHsBAa BB3JCHCTBHETO HA CBETOBHATA KpH3a
BbpXY bankaHCKUs peruoH KaTo Isio. Bbopeku ye MmMa MHOTO TEOPETUYHM H3CIICBAHUS 32
eeKTUTEe OT CBEeTOBHATA MKOHOMHMYECKA KpU3a BbpXY OM3HEC cpeaara, HiMa MHOTO eMITHPUYHU
TECTOBE Ha Te3u Teopuu. Hue TecTBaMe eMIMMPUYHO TEOPETHYHUTE KOHCTATAIIUH, OTTOBAPSHKH Ha
BBIIPOCA JJAIM UMa 3HAUYMTEITHO OTPUIIATEITHO BH3/ICHCTBUE HA CBETOBHATA MKOHOMHUYECKA KpU3a
BbpXy OM3HEC cpeiara B cTpaHuTe OT baikaHckusi pervoH. 3a HalIus €eMIUPUYCH aHAIU3 e
M3M0JI3BaMe JIaHHU OT €AMH OT HaW-ToApOOHHUTE yed CaToBE 3a MaKpOMKOHOMHYECKH JTaHHHU
www.indexmundi.com. Hamrara cratus e Ob1e opraHuzupana mo cieaHus HaduH. Pazmen 1 —
BoBenenne, Pazmen 2 — Ilpersien Ha WKOHOMHUYECKUTE KaHAIM 3a pa3NpOCTPAHEHHE Ha
MKOHOMHUYECKaTa Kpu3a, Paznen 3 — Jlanuu u emnupuyHu u3cieaBanus v Paznen 4 — 3akntoueHue.

KuarouoBu nymu: punancoBa kpu3a, OM3HeC cpeia, eMIMPUYHA OIICHKA

JEL: L11, D4, L1

Article:

20. Geshkov,M., “The Effect of the World Economic Crisis on the Countries of the Balkan
Region. Empirical Analysis”, Journal of ,,Economic Alternatives*, UNWE,Vol.1, 2014, pp.
108-125, ISSN 1312-7462

Abstract: In the end of 2007 and the beginning of 2008 the US economy experienced the first
signs of economic slowdown. Warning signs of increased unemployment and decreasing output
were detected in the US economy. Contrary to the government’s efforts for an economic revival,
the economic slowdown continued to deepen and by the end of 2008 the US economy faced the
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largest financial shock since the Great Depression of 1929. The crisis that originated in the United
States was gradually transferred across the Atlantic and by the beginning of 2009 strongly affected
all the European countries, being felt particularly severely in the Eastern European countries, which
were experiencing an economic renaissance by that time. The objective of this paper is to provide
a comparative analysis of the impact of the World Economic Crisis on the business environment
in the Eastern European countries with a main accent on the countries in the Balkan region. For the
purpose of our analysis we are looking at the data on GDP per capita, unemployment rate, and
inflation rate just before and right after the beginning of World Economic Crisis in 2009. Next we
conduct an empirical study of the effect of the World Economic Crisis on the business environment
in the countries of the Balkan region. We do our analysis separately country by country as well as
we estimate the impact of the World crisis on the Balkan region as a whole. Even though there are
many theoretical studies of the effects of the World Economic Crisis on business environment,
there are not many empirical tests of these theories. We empirically test the theoretical findings,
answering the question of whether there is a significant negative impact of the World Economic
Crisis on the business environment in the Balkan region countries. For our empirical analysis we
will use data from one of the most detailed macroeconomic data web site www.indexmundi.com.
Our paper will be organized in the following way. Section 1 — An Introduction, Section 2 — Review
of the economic channels of distribution of economic crisis, Section 3 — Data and empirical
research and Section 4 - Conclusion.

Key words: financial crisis, business environment, empirical estimation
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PEKJIAMEH MEHUIKMBHT. YYHEBHO IIOMAT AJIO

Pe3tome: Hacrosimioro ydeOHO momaraiio € mpelHa3HaueHoO 3a CTYJAEHTH OT YETBHPHU KypC B
OakanaBbpcKa cTeneH Ha o0yuenue B buznec daxkynrera na YHCC, cienmanuoct ,,IaxycTpuanexn
ousHec”. To e pa3paboOTeHO B CHOTBETCTBHE C ydeOHATa MporpamMa o uzdupaeMara JUCIUILINHA
,PEeKIIaMeH MEHUUKMBHT M € ChOoOpa3eHo H3IUIO C JICKIUOHHUS KypC Ha JUCIMIUIMHATA.
CopappxaHHeTo Ha y4eOHOTO MOMAaraio ce OCHOBaBa Ha MPOyYBaHE HA ITUPOK KPbI' ChBPEMEHHU
Hallli M YYKIECTPAHHU JIMTEApaTypHU M3TOYHHUIM. 3aMUCHIBT B IUIOCTHOTO OOydYeHHE IO
TUCHUIUTMHATA ,,Peknamer MeHWIKMBHT € 1a ce MOCTUTHE CPabOTEHOCT MEXAY TEOPETUIHHUTE
3HaHUA, METOAUYCCKUTE IMOJIOKCHHUA W MPAKTUUCCKHUTEC PCUICHUA B oOiactra Ha MapKCTHHTa U
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pCKHaMaTa.C’bH_IGCTBeH Hp06HCM npea OCUrypsABaHCTO Ha HapacTBalla MOTHBAUWA Ha
o0y4yaBaHMTE 110 JUCLUIUIMHATA CTYAECHTH € 00XBaThT U €AMHCTBOTO OT HAYMHH, POPMH ¥ METOU
32 TPOBEXJAHE Ha TMPAKTHUECKUTE YNpakHEHHs. B TO3M CMHUCHI B y4eOHOTO mHoOMarajio ca
pa3paboTeHH MOAXOJAIIN WHCTPYMEHTH, KOUTO Jja MOTHBHUpAT IieJieHacoueHaTa MOAr0TOBKAa Ha
CTYICHTHTE TIO JUCIUIUIMHATA ,,PeKiIaMeH MEHUHKMBHT . YUeOHOTO moMarajio Moxe Jia Obae
IIOJIE3HO W 3a CTYACHTH U3BbH busHec (akynrera, u3ydaBaly Win MPOsABABALIM MHTEPEC KbM
npobiemMaTukaTa Ha MapKETUHTa U pekamara. To Moxke 1a ObJie U3MOI3BaHO U B 00YYEHUETO Ha
MarucTpu, B YUHTO yueOHHU IUIAHOBE ca BbBE/ICHU JAUCLUIUIMHYU, CBbP3aHU € Ta3u NpoOIeMaTHKa.
B ompenenena creneH yueOHOTO MOMaraio MOXKe Aa ObJe H3MOJI3BAHO U OT CIEHUAIUCTH OT
pecopuTe Ha MapKeTUHIa M peKiiaMaTa B HalaTa OU3HeC MpaKTHKa.

KarouoBu AYMHU: PCKIAaMCH MCHUDKMBHT, CTPATCTUYCCKO MCILPIﬁHO IJIaHUPAHE, TPOMOIIUA

JEL: L11, D4, L1
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ADVERTISING MANAGEMENT. HANDBOOK

Abstract: This handbook is intended for fourth-year bachelor's degree students at the Faculty of
Business, University of National and World Economy, majoring in Industrial Business. It is
developed in accordance with the curriculum of the elective course "Advertising Management" and
is fully consistent with the lecture course of the discipline. The content of the textbook is based on
a wide range of contemporary Bulgarian and foreign literary sources. The idea of the overall
training in the discipline "Advertising Management" is to achieve coherence between theoretical
knowledge, methodological positions and practical solutions in the field of marketing and
advertising. A significant problem in providing increasing motivation for students in the discipline
is the scope and unity of ways, forms and methods of conducting practical exercises. In this sense,
the textbook has developed appropriate tools to motivate the targeted preparation of students in the
discipline "Advertising Management”. The textbook can also be useful for students outside the
Faculty of Business who are studying or interested in marketing and advertising. It can also be used
in the training of masters, in whose curricula are introduced disciplines related to this issue. To a
certain extent, the textbook can also be used by specialists from the departments of marketing and
advertising in our business practice.

Key words: advertising management, strategic media planning, promotions

JEL: L11, D4, L1
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