YHUBEPCUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

CTAHOBUIIE

Ot:  npog. 0-p Haos Jumumposa Mupornosa, YHCC
Hayuna cneyuannocm ,, Coyuanno ynpaenenue“, IIH 3.7.“ Aomunucmpayus u
ynpaeneHue “

OTHOCHO: KOHKYpC 3a JAOUEHT , HanpasieHue 3.8 ,,Jikonomuka“, HayyHa CIEUUATHOCT
,JIkoHOMHKa ¥ ynpasieHue™ ([ururanen Ou3Hec U peKiIaMeH MEHHIDKMBHT), OOHapOBaH B
B 6p 2. ot 07.01.2022 ¢ xaHauaaT 1. acUCTEHT A-p Mapus I'enikoB

1. Nndopmanus 3a KOHKypca
KonkypchT € 00siBeH 3a Hyxkaure Ha Karenpa/¢akynrer mHa YHCC cwriacHo
Pemenne Ha AC Ne 6/13.12.2021r YyacTtBam B ChCTaBa Ha Hay4HOTO XXYpPH IO KOHKYypca
ceriacHo 3amoBen Ne 446/02.03.2022 na Pekropa na YHCC.
2. Kparka nndopmanus 3a KaHIHJIATUTE B KOHKYpca
EnuHcTBEH KaHAMAAT B KOHKYypca € TII. ac. 1-p Mapun BecennnoB ['emikoB, pegoBeH
npenogasaten B YHCC, karenpa ,, Uuayctpuanen Ouznec™.
3. M3mbiHeHHWe HA M3MCKBAHUSTA 32 3aeMaHe HA aKAJeMHUYHATA UTBKHOCT
KannupateT e mpenactaBusl moApoOEH CHUCHK HAa CBOMTE HAyYHU IyOJIHMKaIUH,
JNOMBJIIHUTETHM  aKTUBHOCTM M TIpernojaBareiicka  JaedHocT. M3mbiiHeHuero  Ha
KOJMYECTBEHUTE U KAa4eCTBEHM KPUTEPUU 3a 3ae€MaHe Ha JIBKHOCTTa € MOTBBPIACHO OT
CoBera 3a xaounutanuga Ha YHCC. Hsama oOcrtosgreiicTBa M JaHHH, KOUTO Ja MM JaBaT
OCHOBaHUE 32 OCIIOPBAaHE Ha MOJOKUTEIHATA OLIEHKA Ha ChBETA.
CuuraM, 4e KaHIUJATHT OTrOBaps Ha KPUTEPUUTE 32 3a€MaHE Ha HayYHaTa JUIBbKHOCT
,aoueHt', onpenenenu B 3PHC u B [IpaBunnuka na YHCC.

4. Ounenka Ha Yy4eOHO-TIpemoAaBaTeJICKaTa [JelHOCT 3a BCeKH KaHIMIAT
MOOT/IeJTHO

Kannuaaret uma noseue ot 9 ronunu onut B YHCC B u3cnenoBarenckara o0iaacT Ha
€JIEKTPOHHUS OU3HEC, €JEKTPOHUS KETHHT, COPTYEpHUTE U IUTUTAIHUTE TEXHOJOTHH. UieH
€ Ha pelakIMoHHa KoJyierus: Ha crucanue "International Journal of Regional Development".
Unen e Ha Aconmanusta no Mkonomuka u Ynpasnenue Ha Mungycrpusra (AIIMYU) u Ha
BOH-KHCB x»m YHCC. 3a nepuona 2003-2011 e 6un npenogaBaren B University of South
Florida- Tampa, Fl, USA. OcHOBHUTE JUCHUIUIMHH, KOWTO € TIperojaBall ca:
Microeconomics, Macroeconomics u Urban Economics. Cnexn 2015r. yuactBa B
MIPET0IaBaTeNICKU KU, KOUTO BOAAT HOBU yueOHu nuctumianau B YHCC, kato ururanen
o6usHec u IlpunoxeHne Ha AUTMTAIHUTE TEXHOJOTMM B MapKeTWHra. YdyacTBa B
OpraHu3alMOHHUTE JIeiHOCTH Ha KaTenpa "Muaycrpuanen 6usnec" kbM "busnec pakynrer"”
Ha YHCC, cBbp3aHu ¢ IOATOTOBKATa HA MPOEKTH, KOHPEPEHIIUU U KPBIIJIU MacH.

5. Kparka xapakTepucTHKa Ha NpeACTABEHUTE HAYYHU TPYAOBe/MyOJIMKALUT
3a CTaHOBHUILE Ca MU NPE/ICTABEHU:



e MoHorpaduu:

V', JIururaiHMTe TEXHOJNOIMH - HATpylaH OINWT, HOBU peELIeHHs W ObICHIH
npeausBukarenacTsa’,Mznarencku komruieke —Y HCC,2021,ISBN 978-619-232-505-3

v’ The Effect of Growth Controls on Urban Sprawl: Growth and Urban
Sprawl Paperback, LAP LAMBERT Academic Publishing March 28, 2011, ISBN-13
: 978-3844319774

Monorpaduunte ca 3aBbPIICHH, CAMOCTOSTETHH HAYYHU W3CIICABAHMS, KOUTO OTpPa3sBaT
WKOHOMHUYECKHM aCHEKTH Ha JIUTMTaIM3alusITa U pa3BUTUETO HA "ymHUTE rpamoBe. OT
HalpaBeHaTa CIpaBKa C€ BIIKJIA, Y€ U3CIEABAHUATA Ca [IUTUPAHU MHOTOKPATHO OT JIPYTH
H3CJIETOBATEIIH.

e VYueOHO momarajno 1o ,,PekiiaMen MeHUIKMBHT,,, 0I00PEHO OT KaTeAPEH ChBET Ha
karenpa ,,VIuaycrpuanen ousnec™, nmposeaeH Ha 06.11.2021 ¢ peuenszentu npod. H.
Ileper u npod. b. dypankes. aneno 3a nmeyat B u3nareiacku komruiekc —YHCC, Ha
12.10.2021.

e Jloxmamu ot HayuyHu KoH(pepeHmuu- 13 6p. JleceT oT TAX ca OT KOH(EPECHIMH C
MEXIYHApOAHO y4acTHe.

e Craruu- 6 6p. CraTuuTe ca C KOPEKTHO MIOCOYCHU JIMHKOBE.

B cnpaBkara 3a u3nbiHeHHE Ha KOJTUYECTBEHU M3MCKBaHUS ca HanuyHU 20 myOauKanuu,

oT kouto 15 B HepedepupaHu CIUCAHHS, MYOJIMKYBaHa TJlaBa OT KHUTA; €HA CTATHSA ,

nyOJIrKyBaHa B HAYYHO CIMCAHUE ,MHICKCUPAHU B SCOpUS; YETUPH CTATUU B CIHCAHMUS,

pedbepupaHu W HHACKCUPAHU B JPYyrd MEXKIyHApoAHHM Oa3d [JaHHU C HaydHa
uHpopManus.

OtkpuBam Hajn 15 uutupanus, BUAUMH B Tutatdopmara SCOPUS KaKTO U IUTHpPAHUS B

OBJITAPCKU U3TOYHUIIH.

6. CuHTe3MpaHa OLEHKA HA OCHOBHUTE HAYYHU U HAYYHO-NPHUJIOKHU NMPUHOCH HA
KAHAUJIATUTE

Hayuynute, MeTOHOMOTMYHUTE W MPUIIOKHHUTE MPUHOCH HA KaHAMAAaTa Morar jaa Obaar
OuYepTaHU KaKTO CJIEBA :

1. PasmmpeHo e TOJeTO HAa HAayyHOTO 3HaHWE, KaTO Cca pa3KpUTH HOBH,
MHTEPIUCIUIUIMHADHU  Bpb3kM Mexay CBeToBHaTa HMKOHOMHYECKa KpH3a,
OopraHu3alysaTa Ha pEKIaMHUA IIPOLEC, CTPATErMYeCKOTO MeIusd IUIAHWpPAaHE H
dbopMupaHeTo Ha aJeKBaTHA pEKJIaMHa CTpaTerusi; HOBU (PYHKUHMOHAIHU U
CTPYKTYPHU BpPB3KH MEXKIYy MKOHOMHUYECKATa KpU3a U OCHOBHU XapaKTEPUCTUKU HA
MHyCTpUagHaTa (pupMa: opraHu3alMOHHATA U CTPYKTYpa, MOTHBAIIUS Ha IepCOHaa,
KapHUepHO pa3BUTHE, OLICHSIBAaHE Ha IIEPCOHAIA.

2. Pazpaborenn ca M ca anpoOUpaHU B pa3IMYHUTE MyOIMKAMA METOAMKH 3a
u3cienBaHe Ha MPEKOMEPHOTO pa3pacTBaHE Ha TOJEMHUTE OBITapCKH TPaJoOBE B
collMaJieH, MKOHOMMYECKH M IJ100aJieH acleKT U 3a U3cJie/IBaHe Ha MPUIIOKEHUSATa Ha
JUTUTATHUTE TEXHOJIOTHH B TIPOM3BOJICTBEHUS TIPOIIEC HA MIPEIIPHUATHETO KaTo.



3. HampaBenu ca W3BOJM U MPAKTUYECKU MPHIIOKUMU MOJIENH 3a paboTa B obsacTra Ha
€JIEKTPOHHATa THhProOBHs, 8 UMEHHO 3a MPUJIOKEHHUETO Ha Ha ye0 2.0 B eNeKTpOHHHUS
MapKeTHHT U 32 TOMHHHUpAIIUTE aTpUOyTH Ha (UpMeHaTa KyJITypa BbB BUPTYAIHOTO
MIPOCTPAHCTBO HA (UPMUTE, WICHKU Ha AcCOLMAIMATA HA WHAYCTPHATHUS KaIUTal.

4. OcHOBHH KPUTUYHHA 0eJIesKKH U NMPENnOPBbKU KbM BCCKH KaHAUAAT MOOTAECJIHO

[IpenopbuBam Ha 1. ac. A-p ['emkoB na ¢oxycupa u3ciaenBaHUATA CH BBPXY
MPaKTUYECKH NPWIOKUMUTE MOJICIM M METOAUKHU, KOWTO B TO3W IEpPUOJA Ha
JTUTHUTaIHa TpaHcopmalus Ouxa Ouar U3KIFOYUTETHO MOJIE3HU 3a MTPaKTHUKATa.

5. 3akJiioueHue

Cuumam, ue npeocmagenHume mamepuaiy 3a OYEHKA CbObPAHCAM CbUECmBEeHU
HAYuHU, HAYYHO-NPUIONCHU, NPUTONCHU U Memoouyecku npuHocu. Hsnwvinenu ca
HAUUOHAHUMe MUHUMATHU u3uckeanus u usuckeanusma na IIYXTPAC, kakmo u
cneyuguunume usucxeanus na YHCC.

IIpenopvusam na unenoseme Ha HAYYHOMO HCypu O0a eracysam ,,3a " usbupamemo Ha
en. ac. 0-p Mapun I'ewkos Ha axademuunama OrvocHocm ,,/{oyenm ™ 6 npoghecuonanrno
nanpaenenue 3.8 ,,Uxomomuxa“, Hayuma cneyuannocm , Mkowomuxka u ynpaeneHue"
(Lueumanern 6usnec u pekiamen MEHUONCMBHN) NO HACMOAWUSL KOHKYDC.

14.04.2022 J B (6)1100% (o
Codus



UNIVERSITY OF NATIONAL AND WORLD ECONOMY - SOFIA

STATEMENT
By: Prof. Dr. Nadia Dimitrova Mironova, UNWE
Academic specialty "Social Management”, PN 3.7. "Administration and Management"

Subject: competition for associate professor, field 3.8 "Economics”, academic specialty
"Economics and Management" (Digital Business and Advertising Management),
promulgated in SG No. 2 of 07.01.2022 with candidate Ch. Assistant Dr. Marin Geshkov,
PhD

1. Information about the competition

This competition was announced for the needs of a department/faculty of UNWE according
to the Decision of the AC Ne 6 / 13.12.2021. I participate in the scientific jury of the
competition according to Order Ne 446 / 02.03.2022 of the Rector of UNWE.

2. Brief information about the candidates in the competition

The only candidate in the competition is Ch. Assistant Professor Dr. Marin Veselinov
Geshkov, Full Lecturer at UNWE, Department of Industrial Business.

3. Fulfillment of the requirements for holding the academic position

The candidate presented a detailed list of his scientific publications, additional activities, and
teaching activities. The fulfillment of the quantitative and qualitative criteria for holding the
position has been confirmed by the Habilitation Council of UNWE. There are no
circumstances and data that give me grounds to challenge the positive assessment of the
council. | believe that the candidate meets the criteria for holding the scientific position of
"Associate Professor" set out in the National Rules for Academic Development as well as the
Rules of the UNWE.



4. Evaluation of the teaching activity for each candidate separately

The candidate has more than 9 years of experience at UNWE in the research field of e-
business, e-marketing, software and digital technologies. He is a member of the editorial
board of the International Journal of Regional Development. He is a member of the
Association of Professors Teaching Economics and Management of Industry (APIUI), and of
the Union Organization at UNWE. For the period 2003 to 2011, he was a lecturer at the
University of South Florida - Tampa, FI, USA. The main disciplines he taught were:
Microeconomics, Macroeconomics, and Urban Economics. After 2015 participates in
teaching teams that lead new disciplines at UNWE, such as Digital Business and Application
of Digital Technologies in Marketing. He participates in the organizational activities of the
Department of Industrial Business at the Faculty of Business of UNWE, related to the
preparation of projects, conferences, and round tables.

5. Brief description of the presented scientific papers / publications
For a statement | have been presented with:

» Monographs:

"Digital technologies - experience, new solutions and future challenges”, Publishing House -
UNWE, 2021, ISBN 978-619-232-505-3

The Effect of Growth Controls on Urban Sprawl: Growth and Urban Sprawl Paperback, LAP
LAMBERT Academic Publishing March 28, 2011, ISBN-13: 978-3844319774

The monographs are complete, independent research that reflects the economic aspects of
digitalization and the development of "smart" cities, and the study shows that the research
has been cited many times by other researchers.

» Handbook on "Advertising Management", approved by the Department Council of the
Department of Industrial Business, held on 06.11.2021 with reviewers Prof. N. Shterev and
Prof. B. Durankev. Given for printing in the publishing complex - UNWE, on 12.10.2021.

* Reports from scientific conferences - 13. Ten of them are from conferences with
international participation.

* Articles - 6. The articles have correctly indicated links.

In the report on the implementation of quantitative requirements, there are 20 publications,
15 of which are in non-referred journals; a published chapter of a book; an article published
in a scientific journal indexed in Scopus; four articles in journals reviewed and indexed in
other international databases of scientific information.

| find over 15 citations, visible on the Scopus platform as well as citations in Bulgarian
sources.



6. Synthesized assessment of the main scientific and scientific-applied contributions of
the candidates

The applicant's scientific, methodological and applied contributions can be outlined as
follows:

1. The field of scientific knowledge has been expanded, revealing new,
interdisciplinary links between the global economic crisis, the organization of the
advertising process, strategic media planning, and the formation of an adequate
advertising strategy; new functional and structural connections between the economic
crisis and the main characteristics of the industrial company: organizational and
structure, staff motivation, career development, staff evaluation.

2. Research methods for the excessive growth of the big Bulgarian cities in social,
economic, and global aspects and for the applications of digital technologies in the
production process of the enterprise as a whole have been developed and tested in
various publications.

3. Conclusions and practically applicable models for work in the field of e-commerce
are made, namely for the application of web 2.0 in e-marketing and for the dominant
attributes of corporate culture in the virtual space of companies, members of the
Industrial Capital Association.

4. Main critical remarks and recommendations to each candidate individually

I recommend Ch. Assistant Professor Dr. Geshkov to focus his research on practically
applicable models and methodologies that in this period of digital transformation would be
extremely useful for practice.

5. Conclusion

| believe the evaluation materials presented contain significant scientific, scientific-applied,
applied, and methodological contributions. They meet the national minimum requirements
and the requirements of the National Rules for Academic Development, as well as the
specific requirements of UNWE.

I recommend the members of the scientific jury to vote "for" the election of Ch. Assistant
Professor Dr. Marin Geshkov for the academic position "Associate Professor” in the
professional field 3.8 "Economics", scientific specialty "Economics and Management"
(Digital Business and Advertising Management) in this competition.

14.04.2022 Signature:
Sofia /



