YHUBEPCUTET 3A HAIIMOHAJIHO U
CBETOBHO CTOITAHCTBO

MEQUM U
BUECTBEHU
KOMYHUKALMM

YHCC

KATE/JIPA
wMEJUH1 U OBIIECTBEHU KOMYHUKALIUU

byn. ,,8-mu dexemepu “, Cmyodenmcku epao, 1700 Cogpus
unwemedia.com * media@unwe.bg « +35928195370

PE3IOMETA HA HAYYHUTE
TPY1OBE

Ha ac. n-p UBan UBanoB Bbi1uaHoB,

Kareapa ,,Mennu u odomecrBenn komynukamun“ — YHCC,

KaHIuJaT B KOHKYpC 3a 3aeMaHe Ha akaJeMHyHaTa JIBXKHOCT “TJIAaBEH acCUCTEHT IO
npodecroHanHo HampasieHue 3.5. OOmecTBeHM KOMYHUKALlUM U MH(MOPMAIMOHHU HAYKH,
HayyHa crnenuanHocT OpraHuzanusi ¥ yOpaBieHHE HU3BBH cdepara Ha MaTepHATIHOTO

MIPOM3BOJICTBO (JUTUTAIHA KYPHAINCTUKA), oOHaponaBaH B /IB, 6p. 72 ot 13.09.2019 .

Codus, 2019


http://www.unwemedia.com/
mailto:media@unwe.bg

Abstracts of scientific articles and

conference papers

Of Assist. Prof. Ivan lvanov Valchanov, Ph.D.

Department of Media and Public Communications, UNWE

A candidate for the academic position Chief Assistant Professor in professional field “3.5.

Public Communications and Information Sciences”, Organisation and management outside

the field of material production (digital journalism), published in State Gazette, Issue 72 on
13.09.2019

Sofia, 2019



1. [Iy0iuKyBaH YHUBEPCUTETCKH YUeOHUK

1.1 ,Jluzumanna cypnanucmuka. IlIpoghecuonannu mpancghopmayuu ¢
KoHgepzenmHua meouiina cpeoa*, Aeanzcapo Ilpuma, 2019, ISBN: 978-619-239-173-7, oouy
o0oem: 13 uzoamencku konu. Qocvoen u npuem na Kameopen cveéem na kameopa ,,Meouu
u oduwecmeenu Komynukauyuu“ Kem paxynmem ,,Hxonomuxka na ungppacmpykmypama*

npu Yuueepcumem 3a HaUUOHAIHO U c6emoeHo cmonancmeo na 12.07.2018 2., npomoxon

Neld

Pesrome: Momnorpadwusita »JATUTATHA  JKYpHAJIUCTHKA. [Ipodecnonanau
TpaHchopMalu B KOHBEPIreHTHA MEJMifHA cpena’ e 6a3upaHa Ha U3CIEBAHETO, IIPOBEICHO
3a I[eIuTe Ha JOKTOpCKara Jucepranys Ha asTopa. T pasrmiexaa IpPOMEHUTE B
KypHaJIUCTUYecKaTa mpodecusi, HaJ0KEHU OT Pa3BUTHUETO HA JUTHTATHUTE TEXHOJIOTUU U
MIPEBPBIIAHETO HA UHTEPHET B CPe/ia 3a pa3BUTUE KAKTO HA OHJIANH, TaKa U HA TPAIULIUOHHU
Meanu. AHATM3UpaHU ca U TpaHchopMmamuuTe BHB BUCIIETO OOpa3oBaHWE B 0O0JIacTTa Ha
MEJIUUTE U KYpPHAIUCTUKATA, MPEIU3BUKAHU OT ChiuTe mporecu. Ha 6a3a pesynrature oT
W3CIIEIBAHETO ca U3BEJCHU Mapaaurma 3a npodecruonaneH npoduil Ha OHJIalH KypHAIUCTA U

KOHICIITyaJIHa paMKa 3a pa3BUTUC HA O6paSOBaHI/ICTO o MU U KYpHAJIUCTUKA.

Abstract: The monograph “Digital Journalism. Professional Transformations in
Convergent Media Environment” is based on the research conducted for the doctoral
dissertation of the author. It examines the transformations in the journalistic profession,
pushed by the development of digital technologies and the turning of the Internet into an
environment for development of both online and traditional media. Also, the research is
focused on the transformations of higher education in the field of media and journalism,
pushed by the same process. The results of the research are a paradigm for a professional
profile of an online journalist in Bulgaria and a concept for development of the higher

education in media and journalism.



2. Ctatum, ny0JJMKYBaHU B HAYYHH CIIUCAHMSI, pedepupaHu U HHAEKCUPAHHU B
APYTH MeKIYHAPOAHM 0a3M JaHHM C HAYYHA HH(OpMauus

2.1. ,,New Online Media Business Models“ ¢ coasmopcmeo c oou. 0-p Cmena
Anzoea. I'nouwmnuxk na YHCC 2018, H3oamencku komnaexc — YHCC, 2018, cmp. 287-306

Pe3iome: M3cnenanero e GoxycupaHo BbpXy HASHTH(PUIMPAHETO HA HOBUTE OMU3HEC
Mozenu B OHnaiH Mexuute. OCBIIECTBEH € IOKYMEHTAJIICH aHAJIM3 Ha INPAKTHKUTE 3a
BBBEXK/IaHE HAa HOBM OM3HEC Mojenu oT yed O0asupanu meanu. HabGmronaBanu ca caiiToBe Ha
rno0amHu MeAMHHM MapKu M Ha HM3CIIeIoBaTeNICKU IeHTpoBe. HoBute OmsHec moxenu ca
CUCTCMATHU3UpPAHU B IICT TPyl OT IJi€JHAa TOYKAa Ha AOCTbBII, CBbALpPKAHUC, ayJUTOPHI,
BBHIIHM OPraHMU3allH, TEXHOJOTMH. BBB BCsKa rpyna 1o MNPHHAAICKHOCT Ca MOCOYCHU

peructpupanute o610 22 akTyaaHu OM3HEC MOJIEIH Ha OHJIAH MEJIUUTE.

Abstract: This study focuses on identifying the new business models in online media.
Documentary analysis of practices for introducing new business models from web-based
media has been carried out. Web sites of global media brands and research centers have been
observed. The new business models are grouped into five groups in terms of access, content,
audience, external organizations, technologies. Each affiliation group lists all the registered 22

current business models of the online media.

2.2. ,Hxonomuuecku u npoghecuonannu mpancghopmayuu 6 KOHeeP2eHmMHua
meouiina cpeoa“. Cnucanue ""Hxonomuuecku u coyuannu anmepnamueu'’, opou 1, 2016,
cmp. 114-132

Pe3ome: TexHoNOrMYHUTE WHOBAIlMM MPOMEHAT (yHIAMEHTAJIHO HayMHa Ha
(GyHKIMOHMpaHEe Ha MeEAWHHATa WHIYCTpHUA. Te HaBIM3aT ¢ MHOro OBp30 TEMIO U
0000111aBaHETO HA BCHYKH aKTyaJHH CHOWTHS € B KOHTEKCTAa HA HOBOTO — HOBU ME/INU, HOBH
TEXHOJIOTUH, HOBO ChIbpXKAaHHWE, HOB NpOQecHoHaJeH Npopui Ha >KypHATUCTUTE, HOBU
Ou3HEeC MOJeNIHM, HOBa KYJITypa, HOBH PEATHOCTH M T.H. Hammsar exun riena oT Apyr
M3CIIeIOBATENICKH acleKT Ha TpaHcpopmanuute. Hue ThpcuM mMeHaTa M JAe(QUHUITMUTE HA
HOBHSI MEIMEH HapaTuB. [IperncraBsiMe Halle M3cienBaHe, B KOETO CME HWIACHTH(HIMPAIH,
aHAJTM3UpPATIN M KapTorpadupanu HOBUTE MEIWHHU (POpPMHU, POJCHHM OT COIMIKABAaHETO Ha
KypHaJHCTUKAaTa M TexHojoruure. B wu3cnenoBarenckus (QOKyc TONAaaT HOBHUTE
KypHAJIUCTHYECKH (popMH, KOUTO nedHHMpaMe KaTO KOHKPETHH W CHENH(UYHU TEKCTOBH,

BU3YaJHH, ayJJU0- U/UIM BUEO MOXBATH 3a MPEICTaBsIHE Ha KyPHAIUCTUYECKO ChIbPKaHUE.



W3cnenBanero Hu mojoOpsiBa 3HAHMETO 3a HOBHUTE KIIOUOBM TpaHcpopMmaluu Ha
JUTUTAITHOTO ChbAbpKaHue. To TmpeacraBisiBa MOMEHTHAa CHUMKA Ha pPE3YJITaTUTE OT
TBOPYECKO-TEXHOJIOTUYHUS TIpoliec B HiIo3pyma. Ha 0a3a momyuyeHuTe pe3ynTaTd oOT
M3CIIEIBAHETO MOXKE J1a C€ TBBP/H, Y€ MPE3CHTALMATA HA MEIUHHO ChIBPKAHUE € CEPUO3HO
oOorareHa mnopaau cOJIMKaBaHETO Ha >KypHAJUCTHKaTa ¢ TexHosnoruute. [Ipouecht Ha
TpaHchopmalys Ha HOBOTO MEAMIHO ChABPIKAHNE HE € MPUKITIOUWI, Thil KATO TOM € 3aBUCUM

OT Pa3BUTHETO HA KOMYHUKAIIMOHHUS codTyep.

Abstract: Technological innovations are fundamentally transforming the way the
media industry is functioning. Innovations step in quickly and summarizing all current events
is in the context of the new — new media, new business models, new culture, new realities,
etc. Our research is focused on observing transformations from a different research point of
view. We are looking for the names and the definitions of the new media narrative. We
present a research of ours in which we identified, analysed and mapped the new media forms,
which appeared from the convergence of journalism and technologies. Our research is focused
on new journalistic forms, defined as concrete and specific textual, visual, audio and/or video
techniques for presenting journalistic media content. The research enriches the knowledge of
the new key transformations of the digital content. It is a momentary description of the results
of the creative and technology processes in the contemporary newsroom. We identified, gave
definitions and mapped the new media forms. The study’s main contribution lies in the
unifying approach of the dispersed digital content knowledge. Based on the research results
we argue that the presentation of media content is seriously enriched due to the convergence
of journalism and technology. The transformation process of new media content is not

finished as it depends on the development of communication software.

2.3 ,Ilpoghecuonannu xomnemenyuu u ymeHus 6 OHAAUH HcypHaarucmuxama”. B
cnucanue ,Meouu u oougecmeenu komynuxayuu“., Hzo. YHCC / "Anma komynukayun'.
2012, Nel4

Pe3rome: HacTosmmoTo u3cieqBane € MocBeTeHO Ha MPO(eCHOHATHUTE KOMIIETEHIIUU
U YMEHHs Ha XypHAJIUCTUTE, paboTelM B MHTEpPHET cpena. To pasriexja NpOMEHUTE B
KypHaJHcTH4YecKaTta mpodecus MoJ BIMSHUETO Ha KOHBEpPreHTHaTa MeAuiiHa cpena. 3a

LEIUTE My aBTOPBHT € MPOBET MHTEPBIOTA C MEIUHHU NMPO(ECHOHAINCTH OTHOCHO HOBAaTa UM



pa60THa cpeaa. BkiroueH € m IMYEH ONUT H Ha6J'II-OI[eHI/IH Ha Hall-HOBUTE TCHACHIIMHU B

ChBPEMEHHUS HIO3PYM.

Abstract: The following research studies the professional competences and skills of
the journalists working in the Internet. It discusses the changes in the journalistic profession
under the impact of the Net. For the purposes of the author was made a research among media
professionals who answered about their new working environment. The author also included

his own investigation about the working habits in modern newsrooms.

24. ,Hxonomuuecka JHCYPHATUCMUKA 6 OHJAUH cpeda: npoghecuonainu
KomMnemeHyuu u Kauecmeo Ha ompaszaeane”, B cnucanue ,,Meduu u obdujecmeenu

komyHukauyuu“, U30. YHCC / Aama komynukawus. 2014, Nel9

Pe3iome: l3cienBaHeTo omucBa pasiMKHTE MEXAY padoTaTa Ha NpOo(EeCHOHATHHUTE
KYPHQJIUCTU B MOJUTEMATUYHUTE MEIUU M Te3W, paboTelM B MEAMH C MKOHOMHUYECKA
HACOUCHOCT, TPH OTpa3sBaHe Ha WKOHOMHUYECKM TeMH. 1O TOKa3Ba Kak cpegara 3a
HKOHOMHUYCCKA KXYPHAIUCTUKA CC€ IMPOMCHA 3apaad BJIMAHUCTO HAa MHTCPHECT MU KaKBU HOBH
KOMIIECTCHOHNU U YMCHHA Ca H€O6XOI[I/IMI/I Ha MKOHOMHUYCCKHTC KYPHAJIUCTHU, 3a Aa MOraTr aa
ObIaT afeKBaTHH CHIPSMO Te3u MpoMeHu. ChIo Taka ca MOCOYEHH HEOOXOAMMHUTE KITIOYOBU
CIIOCOOHOCTH 3a JKYypPHAJIHCTHTE, 32 Jla MOTaT Ja Ch3IaJaT IMOAXOJII0 33 HYXAUTE Ha

ayauTopusTa MEIUIHO CbAbprKaHHUC.

Abstract: The following research describes the differences between the work of
professional journalists in polythematic media and those in specialized economically themed
media when broadcasting economic events. It shows how the environment changes for
economic media under the influence of the internet and what new skills and competences the
economic journalists need in order to be adequate to the changes that occur online. It also
points out the key abilities that the media professionals need to master to be able to provide
the product which the internet audience requests.



2.5. ,Ilepcnekmueu nped 00pazosanuemo no Meouu u HCypHaauCmuKa 6
KOHMmeKcma Ha KOHeepzenmua meouiina cpeoa’, B cnucanue ,,Pemopuka u

KomyHuxkauyuu*, op. 28, mai 2017

Pe3lome: Temara e akTyaiqHa MOpaad JABE NPUYMHU — OBP30TO U OE3KOMIIPOMHUCHO
BIIMSIHUE HA UHTEPHET U JUTUTATHUTE TEXHOJIIOTUN BbPXY MEAUUTE, KOETO BOAM 10 CEPHO3HU
TpaHchopMalMM B OKypHaJIMCTHUYECKaTa mpodecus, HyxkauTe Ha OuszHeca M CHOTBETHO
0o0pa3oBaHMETO B 00JacTTa Ha MEAMUTE M KYPHAJTUCTHUKATA; BIMSAHUETO HA WHTEPHET U
JUTUTATHUTE TEXHOJIOIMU BbPXY 0Opa3oBaHMETO KaTo Lisu1o. llenTa Ha m3cienBaHETO € Ja
IpoCiieIM HACTBIMIMTE TpaHchopMalu B OOpa30BaHUETO BCJEJICTBHE pPAa3BUTHUETO Ha
MHTEpHET KaToO KOHBEPreHTHAa CpeAa M Ja oueprae IEepCleKTUBUTE 3a pa3BUTHE U
oyepTaBalllUTe C€ TEHACHLUUH. MeToauTe Ha H3CIEIBAaHE Ca AHKETa, KOHTEHT aHalIu3 U
CpaBHUTENCH aHanu3. M3moa3BaHM ca M pe3yiaTaTd OT APYTM M3CIEABaHUA B 0OOJIACTTA.
OCHOBHUTE KOHCTATallMM Ca, Y€ HACThIIBAIIUTE TpaHC(HOPMALMU U3MPABAT NpEroaBaTeInTe
U BUCIIUTE YYMJIMILA Mpea peaula Mpelu3BUKATeNICTBA, M3MCKBAaIlM Obp3a M ajeKBaTHa
peaxkuus; KypHaIUCTUYECKOTO 00pa3oBaHKE MPETHPIIsABA 3HAYUTEIIHU TpaHCchopmauuu mnpe3
MOCEIHOTO JAECETHJIETHE; OCBEH IPEJU3BUKATENICTBA, Pa3lVIEJaHUTE IPOLECH OYepTaBatr

peauniia NCpCIICKTHBU 3a Pa3BUTUC U YCbBBPIICHCTBAHC HA 06pa3OBaHI/IeTO B 00JacTra.

Abstract: The topic is currant because of two main reasons - the fast and growing
influence of the internet and digital technologies on media which is followed by
transformations of the journalistic profession and therefore the business' needs of educated
and trained professionals; and the influence of the internet and digital technologies on the
education generally. The main goal of the research is to follow the occurred transformations
in education due to the development of the internet as a convergent media environment and
describe the perspectives and tendencies for the journalism education. The research methods
are comparative analysis, content analysis and poll. The main ascertainments are that the
occurring transformations make the lecturers and universities face a number of challenges
requiring quick and adequate reaction; the journalistic education goes through significant
transformations in the last decade; besides challenges the described processes give the

journalistic education a range of opportunities for development.



3. lokyaaau, ny0JMKYBaHU B COOPHMIU OT HAYYHHU KOH(epeHUMH, IPOBEIEHHU B
buarapus

3.1. ,,Cv30aeane, oucmpudyyus u nompeodieHue Ha MeOUIHO CoObPHCAHUE UPe3
MoOunHu ycmpoiicmea“ u ywacmue 6 HayuyHa Kongepenuyua ""Meouu u sncypnanucmuka -
npogecuonannume cmanoapmu mexcoy enracmma u napume. E¢hpexmueen menuoycmvnm

Ha neszagucuma meousn', CY ,,Ce. Knumenm Oxpuocku*, 11.05.2018 (noo neuam)

Pe3rome: MoOuiHNTE yCTpOMCTBA UIPasAT BCE MO-BaXkHa poJisi B MeAUMHATA
KOMYHHKAIUS OT HAKOJIKO IJIEHU TOUKHU — Ch3JaBaHe, JUCTPpUOYyLUs U NOTpeOIeHUE Ha
MEIUIHO chabpkaHue. CbBPEMEHHUTE AUTUTAIHUA TEXHOJIOTHH IIPEIOCTABST PEANLIA HOBU
BB3MOKHOCTH IIpe3 MeIUIHUTE MPOo(EeCHOHATNCTH 3a 3aCHEMaHe, 3allMCBaHe, OTKPUBAHE,
00paboTBaHe HA MYJITUMEIUHHO ChIBPKAHUE U MMPEBPBIIAHETO MY B KYPHAITUCTHYECKH
MPOJYKT. Y CTpONCTBaTa ce NPEBPBIIAT U B HAUMH 32 Pa3pOCTPaHEHUE HAa MEUITHU
IPOAYKTH Upe3 U3BECTHUS, MOOMIHM NPUIOKEHUS U IPYTU HAUYUHU 33 AucTpuOynus. Ot
CTpaHa Ha ayAUTOPUSATA TE ca YJ00EH U JIECEH HaUMH 32 MHPOPMUpPaHE U JOCTUTaHEe Ha
MeIUHHUTE TPoAyKTH. HactosmusaT nokman me ce poKycupa BbpXy aHaIU3 Ha JIUTEpaTypa
3a W3MO0JI3BaHETO Ha MOOMIIHM YCTPOICTBA B )KypHAIMCTUKATA, KaTO B HETO 11e ObAat
MIOCOYEHH U KOHKPETHU HHCTPYMEHTH, 1€ ObJJaT aHAIM3UPAHU JIaHHU U CIIyYau OT

IIpaKTHUKarTa.

Abstract: Mobile devices have emerging role in the media communication from
several viewpoints — creation, distribution and consuming media products. Contemporary
digital technologies give many new opportunities for the media professionals in terms of
shooting, recording, editing of multimedia contents and transforming it into media content.
The devices are becoming a way to distribute media products through notifications, mobile
applications, etc. From the audience viewpoint they are useful and convenient tools for
informing and using media products. The paper will focus on the literature analysis for using
mobile devices in journalism. There will also be analysed hardware and software instruments,

statistic data and case studies.



3.2. ,,Takconomuuen nozieo Kvm ¢panuwiusume HOGUHU® U yuacmue 6 HAYYHA
Kongpepenyus ,Meouu u nocmucmuna“ eveé BTY ,Ce. ce. Kupun u Memooui“,
10.11.2017. B coopnux ,Meouu u xomynuxayuu na 21 eex. 21st century media and

communications*, Tom 2/2018

Pe3iome. Pa3BuTneTro Ha MHTEpHET M COIIMAITHUTE MEAMU U MPEKU KaTO MeIuiiHa
cpena, KaHajdd 3a pa3npocTpaHeHHWE Ha uWHQOpMaIus, CpeacTBa 3a KOMYHHUKAIMs, B
KOMOMHAIHsI ChC CIeUUKATE HA )KypHAIHCTHYECKa paboTa B OHIIAHH cpena, ca (akTop 3a
mosiBaTa M BCE MO-ITUPOKOTO pa3mpocTpaHeHue Ha (ammmBu HOBUHU. Jlumcara Ha
JOCTaThYHO Ka4yeCTBEHA IIpOBEpKa Ha HWHGOpMAIMSA OT CTpaHAa Ha MEAMHTE U OBP30TO
noTpedlieHne OT CTpaHa Ha MOTpPeOUTETUTE BOIAT O MacoBa 3a0iyJa MO OTHOIIEHWE Ha
ompeJielieHl TeMU Wi ciydad. B Hacrosmara pa3paboTka QaimmuBUTe HOBUHH 1€ OBbAAT
pasriieaHu OT HSKOJIKO TJICIHHW TOYKH U CHOTBETHO PAa3TPAaHUYCHU CIIOPE] MOJICIIUTE Ha
ynorpebata UM — Kato 6e300uHa 1era, chb3lajeHa ¢ 1en 3abaBlieHue WU nevanda, KaTto
pe3ysTar OT JHUICAa Ha KOMIETEHTHOCT M MPOPECHOHANIU3BbM OT CTpaHa Ha KypHAIHCTU U
KaTo yMHIILICHO CH3/I3JCHO CPEACTBO 3a MaHUIyJAIUs U Je3UH(POpPMAIMI Ha OOIIECTBOTO.
[Ile ObmaT omWcCaHW W ONMHWTHUTE HA TOJEMU MEIUWHU KOMIIAHHHM Ja ce TpedopsAT C

HapacTBAIOTO KOJIMUYECTBO (aslnBa HHPOpMALIKS.

Abstract: The development of the internet and social media and networks as media
environment and communication channels combined with the specificity of the journalistic
profession in the online environment are a factor for the emergence and wide spreading of
fake news. The lack of reliable fact checking from media and the fast consumption from the
audience lead to a mass disinformation about some cases or topics. The current paper is going
to observe fake news from several points of view and is going to describe the models of their
use — as harmless jokes, as a lack of journalistic professionalism and as means of
manipulation and intentional misleading of public opinion. The attempts of big media
companies to fight fake news are also going to be researched.



3.3. ,Meouiina euxmumuzayusa Ha Oeya 6 UHmMepHem“ u yyacmue 6 HAY4YHA
Konghepenyusn na mema ,/leyama u meouume ¢ CY ,,Ce. Knumenm Oxpuocku®, 08-
09.11.2017 Ynueepcumemcko uzoamencmeo ,,Ce. Knumenm Oxpuocku®, Cogusa, 2018,

ISBN: 978-954-07-4394-3, cmp. 179-188

Pe3rome: >KepTBI/ITe Ha OPECTBIUICHUA, MHIUACHTH W TOPMO3 MOrar JICCHO Ja C€
IMPEBBPHAT ITOBTOPHO B XXEPTBU YPE3 OTPA3ABAHETO HA CIIYyHauUTC, CBbpP3aHHU C TAX, B MCAUUTC,
a SBJICHHUCTO CC Hapuda MEIUiiHA BUKTHUMM3AIIMA. I[euaTa CBIIIO Ca YacT OT MeauiiHaTa
BUKTUMU3ALUA, 4@ B TCE3U CilIydaud IIOCICACTBUATA MOrar naa 6”bZIaT IMO-CCpHUO3HU 3apagn
CHeHI/I(bI/IKaTa Ha JIeTcKaTa Iicuxuka. B gokimaga e pasriicqiaHa BUKTUMHU3alUATa Ha JCLA B

OHJIAMH MeIUM U ca dHAJIM3UPaH BPBb3KUTE U PA3IIMKUTC Hc KI/I6epHaCI/IHI/IeTO.

Abstract: The victims of crime, incidents and bullying could easily be secondary
victimized in media which is media victimization. The children are also a part of the media
victimization as the consequences could be worse for them due to the specificity of their
psychics. The paper observes the children victimization in online media as well as its

connections and differences to cyberbullying.

3.4. ,Kypnanucmuxa na oannume. CovujHocm, mexmono02uu, pazeumue u
yuacmue 6 MeyCOYHAPOOHA HayuHa Kouepenyus ,Meouiina cpeda, nybdnuuna u
cmpamezuuecka komynukayusa“, YHCC, 20-21.11.2017. B coopnuk ,Meouiina cpeoa,
nyonuuna u cmpamezuuecka komynuxayua*, Hzoamencku komnaexc — YHCC, Coghus,

2018. ISBN: 978-619-232-086-7, cmp. 182-189

Pe3tome: HacrosmusaT qokiman M3cieBa XypHAINCTUKATA HA JAaHHUTE W UMa 3a Iell
Ja TPEICTaBU HEWHaTa CHIIHOCT M TEXHOJIOTMHUTE, 4Ype3 KOUTO TA paboTH, KAKTO W Ja
MPOCIIeIU Pa3BUTHETO M JO MOMEHTa Ha u3cienBaHeTo. JKypHalucTUKa Ha TaHHUTE € €/IHa OT
Hal-100puTe Bb3MOXKHOCTH, MPEJOCTABEHU OT OHJIAMH MEAMITHATa Cpelia OT IJIeIHa TOYKa Ha
HaYWHU Ha Ch3/1aBaHE HA MPOJYKT, HETOBUTE TUIIOBE M KAaTO CPEACTBO 3a OCHIIECTBSIBAHE Ha
pascienBaia SKypHATUCTHKA. J(OKIaabT pasriexja Kak >KypHalINCTHKa Ha JaHHHUTE Ce
pa3BuBa KaTto MpoQecroHaTHa MPAKTHUKa U KaTo OOCKT Ha MbPBU HAYYHHU M3CIIEABAHUS I10
teMata. M3Boaure ca, ye KypHaJIMCTUKAaTa Ha JaHHUTE NpeneduHUpa OHIAMH METUUTe,
pascienBamaTa OKypHaJlMCTHKa W UW3UCKBA CHEUUM(UYHM HOBU  JKYPHAJIMCTHUYECKU

KOMIIETEHIIMH U YMEHHs, 32 1a ObJie MPAKTUKYBaHa B MPO(ECHOHATHUTE MEINU.



Abstract: The following paper examines data journalism, and it aims to show its
essence and the technologies through which it operates, and to track its development. Data
journalism is one of the vastest opportunities provided by online media for the way media
products are created, for their types, and for the investigative journalism. The paper examines
how data journalism emerges as a professional practice and the first scientific research studies
about it. The conclusions are that data journalism redefines online media, investigative
journalism and it requires specific new journalistic competences in order to be used in

professional media.

3.5. ,Axmyannu Ouznec modenu 6 OucumanaHume meouu, 6 CcOOPHUK
wHronomukama na bwvnzapus u Eeponeiickusa cv103 6 2nobannusa ceam u yvacmue 6
mexcoynapoona nayuna kongepenyus ¢ YHCC, 17.11.2017. Hzoamencmeo na BY3d,,Ce.
TI'puzopuit bozocnos”, Cogpus, 2017, ISBN: 978-954-8590-45-7, cmp. 578-586

Pe3rome: EypHOTO Pa3BUTHC HA AOWUTUTAJIHUTC KOMYHUKAIOIWMOHHW TCXHOJOIMHU U
HHTCPHET KaTo MGI[HP'IHa cp€aa Boau n0 peauna Tpchq)OpMaHHH B MCIUUTC U HAYMHA UM Ha
pa60Ta. Hapezl C HOBUTC BB3MOKXHOCTH 34 Cb3AABAHC U PASNPOCTPAHCHHUC HaA MeﬂHﬁHH
MPOAYKTHU CC IOABABAT U TAKMBA 34 Pa3BUTHUC Ha HOBU Ou3Hec MOACIIHN. Ha‘lI/IHI/ITe, 110 KOUTO
MCIHUUTEC MICUCIAT, C€ U3MCHAT M B HACTOAIIMUA OOKJIad IIIC 6’I)I[aT nNpeaACTaBCHU HAKOU OT
OCHOBHHUTEC IIPOMCHHU, Ha6J'II-OI[aBaHI/I Ipu NMPpEMUHABAHCTO HA MCIHMUTEC B AUTHTAIHATa CpCaa.
H_[e 6T>I[aT MNPpEACTaBCHU Bb3MOKHOCTUTEC TIpCd HWHOBATHBHO MMUCIICIIUTC MeﬂHﬁHH
HpO(l)eCI/IOHaHI/ICTI/I, KaKTO U 3aIUIaXuTE Mpea TE3HU, KOUTO HC MOTaT Aa CC€ aJdallTUpaT B KbM

IIPOMEHUTE.

Abstract: The vast development of digital communication technologies and the
internet as a media environment lead to a number of transformations in the media and the way
they work. Along with the new opportunities for creating and distributing media products
there are also new possibilities for development of new business models. The ways media
earn are changing and the focus in this paper is on the main transformations happening with
the media existing in digital environment. The paper will describe the opportunities for the
innovative thinking media professionals and the threats for those who can’t adapt to the

changed situation.



3.6. ,HUxonomuuecku u npogecuonanrnu mpancphopmayuu 6 KOHEEPeHMHA
Meouiina cpeoa“ (¢ cvasmopcmeo), npeocmasen na Ilvpea nayuonanna xonghepenyusn
wMeouume na 21 eexk“ na mema ,,Meouume: kpusu vs evamoxncnocmu* ¢ve BTY ,,Cs. ce.

Kupun u Memoouii“ u nyonukayusa é coopuux ,,Meouume na 21 eex*

Pe3tome: B koHBepreHTHa MeAMiiHA cpelja HACTHIIBAT CHIIECCTBCHU MKOHOMHUYECKU H
npodecroHamHu TpaHchopManuu: ObiIrapckara MeIuiiHa MPaKTHKa I0Ka3Ba IPOMEHU B
OuzHec MojenuTe, B TNPOPECHOHATHUTE POJU, B IKYPHAITUCTUYECKHTE YMEHHUS U
KOMITICTCHIIMH, B )KYPHATHCTUYECKOTO 00pa3oBaHKe, B )KaHPOBHUTE (OPMH, €3UKa M CTHJIA Ha

MCOUUTC, B TPAAUIIUOHHUTC PR TexHUKM U B JUHAMHKATa HA MOJUTHUYECKUS KUBOT.

Abstract: There are significant economical and professional transformations emerging
in the convergent media environment: the Bulgarian media practice shows changes in the
business models, professional roles, journalistic competencies and skills, the journalistic
education, the genre forms, the language and style used in media, the traditional PR
techniques and the dynamics of the political life.

3.7. ,Meouiina euxmumuzayus Ha xncepmeume: Meouume meixncoy oOuszneca u
odujecmeenama 0mz060pHOCM npuU NOKA3éane Ha Hacuaue u cmvpm”. B cooprnux
wMeouume meoxncdy mucuama u ousneca”, Hzoamencku komnaexc — YHCC, 2014, ISBN:
978-954-644-582-7 u yuacmue 6 nayuna kougepenuyus na mema ,,Meduume mexncoy

mucuama u ousneca”, YHCC, 2013 2.

Pe3rome: Pasrnexxganu kato OM3HEC €IMHUIM, TOJsMa 4acT OT ChbBPEMEHHUTE MeINun
ca 4yacT OT HAlMOHAJHU WM MEXAYHapOAHH MEIUIHM TpylH, KOUTO B YCJIOBHUATAa Ha
KOHKYPEHIIMS B [Ta3apHa Cpejia Ce U3IbPKaT Upe3 ChIbP/KAHUETO, KOoeTo npeyiarar. [lo To3n
HauMH CTPEMEXBT 3a Iedanda HajjeisBa HaJx oOIlecTBeHaTa MHCHSA, C KOSATO Te ca
HaTOBAapEHU — J1a OTPA3sABaT PEAIMCTUYHA KapTHHA HA OKOJIHUS CBSAT U J1a CIyXkaT B I10J13a Ha
o0miectBoTO. Thpceiiku BB3MOXKHO Hail-royiiMa ayAuTOpHs, CHBPEMEHHUTE MeEIUH ca
CKJIOHHM J]a MOKa)kKaT OTOJIBCKBAIM CLEHH HAa HACWJIME M CMBPT, HE3aBUCUMO JaJH ca OT
3HaueHUe 3a mMpokara ayautopus. [loka3BaHeTo Ha Hacwine M CMBPT BOAU A0 BTOPUYHA
(MenuiiHa) BUKTMMH3aLUs HAa IOCTPAfalUTe, a ChILO Taka MMa HENPHUITHU IOCIEACTBUSA
BBpXYy o0OmiectBoTo. Hacrosmmsar nokmaj pasriexja HIKOJIKO IOKa3aTeJHUW IpuMmepa 3a

MGI[I/II‘/JIHB_ BUKTHMMH3allUd, KAKTO U HAUUMHUTC 3a HEWHOTO npeaoTBpaTsBaHC.



Abstract: Considered as business units, most contemporary media are part of national
or international media groups that, in a competitive market environment, are supported by the
content they offer. In this way, the pursuit of profit outweighs the public mission they are
charged with — to reflect a realistic picture of the outside world and to serve the benefit of
society. Seeking the largest possible audience, the contemporary media is inclined to show
repulsive scenes of violence and death, regardless of their relevance to the general public. The
display of violence and death leads to secondary (media) victimization of the victims and also
has unpleasant consequences on society. This report looks at several indicative examples of

media victimization and of possible ways to prevent it.

3.8. ,Kax ympa AEIL] ,,benene”: ompazagane na oduiecmeeno 3nauumu memu 6
OHAQUH Meouu” u yyacmue 6 mexcoynapoona nayuna kongepenyus ¢ YHCC. B coopnuk
wHugppacmpykmypama: busnec u xomynuxawuu”, cmp. 132-135, wuzo. ,,bBIIC” 001,
Codghun, 2012 2.

Pe3rome: Hapim3aHeTo Ha HOBUTE TEXHOJOTMH M HAYMHHM 332 KOMYHHUKAlUs B
€XKEIHEBUETO Ha XOopaTa [0 IojsMa CTEIEH IIPOMEHs CPEICTBATa 3a HAMMPAHE HAa HY)KHATa
Ha/IeX/1Ha, Obp3a U TOYHA MH(OpMALUs 3a CIIy4BallOTO CE B CBETA OKOJIO TAX. bhp3uHara u
JMHAMUKaTa Ha Pa3BUTHE HA OHJIANH MenuuTe 00yClaBs TPYIHOCTTa NPU OCMMCISIHE Ha
BIIMSIHUETO MM BBPXY BCEKMIHEBHETO M OIpPEIECISHE Ha CTENEHTAa Ha 3aBHCHUMOCT, KOSTO
Xoparta pa3BUBaT OT TsX. Bbrnpeku ToBa, HeOCOpUM (akT € IPEBPBIIAHETO UM B OCHOBEH U
BCE TMO-TIONMYJIIpEH M3TOYHMK Ha HH(opmanus. ToBa ce AbDKM Ha MHOroOpoOHHHTE
MPEeJUMCTBA, KOUTO MMAT IMpeJ TPaJAuLUOHHUTE Meauu. J[okazaTeslcTBO 3a Ta3u HalOuparia
cujla TEHICHLUS MOXE Ja cé HaMepH B OTpa3sBaHETO Ha cbhOWUTHA. JlHEC Bce MO-4ecTo

O6HIGCTB€HO S3HAYUMHUTE TEMH CC IIOABABAT IIbPBO UMCHHO B OHJIaMH MEOUUTE.

Abstract: The emergence of new technologies and means of communication in the
everyday life of people transforms the ways they find the necessary trustful, quick and precise
information for the current events. The speed and dynamics of development of online media
makes it difficult to think about their impact on everyday life and to determine the degree of
dependence that people develop on them. However, it is an indisputable fact that they are

becoming a major and increasingly popular source of information. This is due to the many



advantages they have over traditional media. Evidence of this growing trend can be found in
the coverage of events. Nowadays, more and more socially relevant topics are appearing first

in the online media.



