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I. XaOunuraunoHeHn Tpya — MoHorpadus

1. Beauxkosa, E. (2020) Bpb3ku 4 3aBHCHMOCTH MeKAY CHOMTHATA U TYpU3Ma.
Codwms: ,,ABanrapy [Ipuma”. 328 c. ISBN 978-619-239-404-2.

MomnorpadusTa € MocBeTeHa Ha aKTyaJeH M 3HAYUM 33 TYpUCTHUECKaTa TEOpUS U MPAKTHKA
npo6ieM. MHOT00Opa3neTo OT CHOUTHS, KOUTO CE MpeJiaraT B I€CTUHAIUATA, BCE TIOBEYE CEe
MpeBpbhIIAa B IPUTEraTesIeH MOTHUB 3a IOCETUTENNTE, a Tpo(decCuoHaTHATa UM U IleJIeHacoueHa
opraHuzaiys Moxke Ja ObJie BaKEH CTPATerHuYeCKH WHCTPYMEHT 3a MPUBIUYAHE HA MOBEYE U
IJIaTEKOCTIOCOOHN TYpUCTH M Ja IPOMEHHU IMPOJyKTOBaTa CHElMalu3alys Ha paiioHa.
CHOUTHIHUAT MEHUKMBHT HOCH 3HAYUTENHU MPEJUMCTBA 3a TYpH3Ma, HO OE3CIOpHO OT
3HAYEHHUE € MOTEHIMAIBT MY 3a MPEO0JI0JIIBAHE Ha CE30HHOCTTA. BhIpeKkH ue mocaeAnIuTe oT
Hes He ca caMO OTPHULIATENIHU, OTPAaHUYABAHETO U 111€ IONPUHECE 32 YBEJIMUABAHE HA IPUXOIUTE
OT Typu3Ma, HaMalsiBaHETO Ha Oe3paldoTHllaTa B CEKTOpa, yBEJIMYAaBaHETO HA CpeaHaTa
3aruiata, MOBUINABAHE Ha HMMJKAa Ha MpUeMallara JAeCTUHAIMS W JAp. AHaJIU3UTE B
MOHOTpadusITa ONMPEAEIAT ChOUTHATA KaTO OCHOBHA (hopma U (PaKkTOp B MPEOJOIIBAHETO HA
CE30HHOCTTa B TypH3Ma, KOETO MPeIoNpeeis U TACHATa B3aUMOBPB3Ka MEXKIY CHOUTHUSITA U
Typu3Ma.

B mocnenHute neceTmieTHss TYpU3MbBT € €IUH OT Hal-CHJIHO U OBP30 pa3BUBAIINTE CE U C
MHOT000€emIaBamo Ob/erne CeKTopru OT HKOHOMHUKaTa Ha MHOTO cTpadu. Janaute mo 2020 r.
couaT Oe3Mpere/IeHTHO yBeInYaBaHe KaKTo Ha Opos Ha MbTYBaHUATA, TaKa M HA IPUXOTUTE OT
TSX, HA OOEKTHTE 32 TYPU3bM U PaOOTHUTE MECTA, OCUTYPEHU B CEKTOpa M Ha CBBHP3AHUTE C
HEr0 UKOHOMHUYECKHU NEMHOCTH. bbarapus He mpaBU U3KIOUYEHUE OT CBETOBHUTE TEHACHLIMH.
CBI/I)IeTeJ'II/I CMC Ha TypHCTquCKO T’prGHe OT HOB THII, KO€TO IIO CBOUTC Mama61/1, TCHACHIINU
U CBIIHOCT € PE3yATaT OT HapacTBallaTa B3UCKATEIHOCT Ha KJIIMEHTUTE U HaBJIIM3aHETO HA HOBU
KOHKYPEHTH C HMHOBAaTHBHM MoOJenu Ha pabota. HoBuTe masapHu ycCIIOBUS OCHUTYpsIBAT



Pa3BUTHUC CaMO Ha OHC3U ACCTHHALIMH U OOPU OTACIIHU OPraHu3aliv, KOUTO Ca I'bBKABU KbM
ImpoMeHsAaliaTa c€ cpc€aa u CIIOCOOHU Ja IMMpEAYCETAT KEJIaHUATA Ha KIIMCHTUTEC CH. EI[HO OT Hail-
BAXHUTC KOHKYPCHTHHU MMPEAMMCTBA HA Typu3Ma € U II€C OCTAHC 613p3aTa MY aJaliTaliud KbM
IMPOMCHAINIUTE CC€ YCIIOBHA Ha OKOJHaTa cp€aa W OTTOBOPHT MY Ha IIPOMCHAIIUTE CC
MN3UCKBAHHUA Ha HOTp€6I/ITeJII/ITe B IIOCOKA KbM YJOBJICTBOPABAHCTO UM.

TypI/I?;M’bT € aKT Ha H'bTyBaHe C 1¢cJ IIOYMBKaA, OTAUX H pa3BJIe‘IeHI/Ie, KaTo OCHprﬁBa
[IPEIOCTABIHETO Ha YCIYTH 3a MOCTUIaHETO Ha Tas3M IieJ. BposT Ha TypHUCTHTE IO CBETa Ce
yBEJIMYaBa B PE3yJTaT OT HEMPEKHCHATOTO YIOBJICTBOPSBAHE HA TEXHUTE OYAKBAHUS U HYXIU
3a MOCTHTaHETO Ha KOHKPETHO HM3KHBSBaHE. B OTroBOp Ha ThPCEHETO HAa BBH3MOXKHOCTH 3a
OCI/IprHBaHe Ha BCC IIOBCYC H3KHBABAHHUA CC ITIOBUIIIABA U pOJISITa Ha C’b6I/ITI/I$ITa U TAXHOTO
3Ha4YEeHHE B ChbBPEMEHHUS Typu3bM. Te ca He caMo eHa OT Hali-Ba)KHHTE YaCTH HA TypHU3Ma,
HO Y Hepa3/IeJHA YacT OT YOBEIIKOTO OOIIECTBO, TJI00ATHO SBICHHE, KOSTO MPUA00HBA BCE TI0-
roJISIMO 3HAYEHHUE Ype3 MHIYCTPUATA Ha ChOUTHATA. 3a 1a ObJIe ONMpeIesIieHO eaHO ChOUTHE 3a
TYPUCTHYECKO 0Oaue, TO TpssOBa Ja OTroBapsi Ha ONpPEICIICHU YCIOBHS — Jla € CBBP3aHO C
[PEOJI0JISIBAHE HA PA3CTOSIHUE 3a MOCEIICHUETO MY U JIa Ce PEATM3UPaT MPUXOAU OT HOILYBKH,
xpaHeHe U JOIIBJIHUTCIIHAU yc.]'[yrI/I B ITIOCCIIAaBAHOTO MJICTO.

B cBeroBen mamnial ca HaJIMIle MHOTO pa3IMYHH BUIOBE CHOUTHS M BCSIKA TOAMHA TEXHUAT Opoi
ce yBenuuana. [Ipu Te3n oOCTosTENCTBA KIHOUOBATa POJIs 3a yCIeXa Ha JaJileHO chOuTue € B
[IPaBWJIHOTO MY CTPaTErMyecKo IJIaHUpaHe. 3a Jla ce pa3uye €IHO ChbOUTHE B pe3ynrar OT
HEToBUs YCIIEX, TO TpsiOBa Jja Ob/ie IUIAHUPAHO U OPTaHU3UPAHO MpaBUIHO. M3rpaxkjaHero Ha
L[€JICHaCOUYEHa INOJUTUKA 0 MPOBEXKJAHE Ha KOHKpETEeH Habop OT ChOUTHS B olpejesieHa
JIECTUHALIMSA CIIY’KU Ha peJiulia LelIH, KOUTO ca aHaIU3UpaHu B MOHOTpapUUHUS TPY/.

Llenta Ha M3CNENBAaHETO € Ja JOKaXe, Y€ OpraHu3MpaHeTO Ha CHOWUTHS, HE MOXKE Ja Oble
OCHOBAHO €aMO Ha TEOpHs, HUTO MOXe Ja ObJie OCHIIECTBEHO 0€3 TEOpeTHYHAa OCHOBA.
Bpb3kara Mexay TeopusiTa U IpaKTHKaTa € HEU30eKHa. 32 yCTAHOBSBAHETO Ha BPB3KUTE U
3aBUCUMOCTUTE MEXJIy CBOMTHATA M Typu3Ma € HeoO0XOAUM 3abJI00YeH TEOPETUKO-
METOJI0JIOTUYEH aHaJINU3, OJIKPENEH ¢ MPUMEPU OT MpaKTUKaTa. AHAJIU3UTE C€ OCHOBABaT Ha
TeopeThyeH 0030p, aBTOPOBU MPOYUBAHUS, HAOJIOICHUS U aHAJIH3.

AKTyallHOCTTa Ha TeMaThKaTa € TMpPOAMKTYBaHAa OT HEMPEKbCHATOTO YBEIMYaBaHE Ha
IbTYBAHUATA, CBBP3aHU C IMOCCIICHUETO Ha PA3IUYHU CHOUTHSA, W HEOOXOJUMOCTTa OT
MpaBWIEH CHOUTHEH MEHWIKMBHT, Taka Y€ BCHUYKH YYACTHHUIIM Ja OBbJAT YyAOBIETBOPEHHU.
Makap na HsSMa TOYHM JaHHU, IO HeodurmanHu HaOmoneHus, 3a 2019 rogmHa camo B
bearapus ca ce opranusupanu u nposenu Hang 300 pa3nuyHU CHOUTHA, C PA3NIUYHU ILIEITH.
NMenHo mopajy TasW NpUYMHA TeMaTa € H3KIIOYUTENTHO aKTyallHa KbM JHEIIHA Jara.
3HauMMOCTTa Ha TeMaTa ce 00yciaBsi OT BCE MO-pa3BUBaIlaTa ce TEHISHIUS KbM MTPOMSHA Ha
BKYCOBETE Ha TYPHCTUTE H CJICJIOBATEITHO HYXKJaTa OT ObP30 pearupaHe Ha MpoMeHuTe. Thit
KaTo CHOMTHSTA ca TeHepaTop Ha MPHUXOAM 3a JajeHaTa AeCTUHAIMSA-TOMAaKHH, T€ ca OT
M3KITFOYATETHA BAXXHOCT. OCBEH TOBa, T€ Ca M €IMH CBOSBPEMECHEH MIOMOIIHUK TIPH CIIpaBsSHE
ChC CE30HHOCTTA B Typu3Ma. BHUMATETHOTO MM MpPOyYBaHE M aHAIU3 MOKE B 3HAUMTEITHA
CTETICH Jla YJIIECHH TpeaIpreMaduTe B cheparta Ha Typu3Ma.

HapacTtBaioro 3HaueHHe Ha Typu3Ma 3a MHOTO CTPaHM KaTo BOJEL] CEKTOP MOCTAaBSI MHOI'O
BBIIPOCHU 32 pa3peliaBaHe — CE30HHOCTTa U HEWHOTO BIMSHHE BbPXY TYpHU3Ma, YCTOMYUBOTO
pa3BUTHE Ha BCUYKHU HUBA (MECTHO, PETMOHAIHO, HALIMOHAIHO U MEXAYHApOHO), OTla3BaHE Ha
oKoJiHaTa cpesa u aAp. CrOuTHATa He ca maHalesl, KOSTO MOXKe Jla pa3pelid BCHYKU IpobiemMu,
CBITBTCTBAIIM TypU3Ma, HO aJI€KBaTHAaTa UM U CTpaTerndyecka OpraHu3alus 1 ylnpaBIcHHUE ca
CTBIIKa B IpaBWJIHATAa Mocoka. B MoHorpadusita chOUTHATa ca OINpeneleHH KaTo BaXKeH
CTPaTErMueCcKl MHCTPYMEHT, KOMTO CTUMYJIMpa yCTOMYMBOTO pa3BUTHE Ha JAECTUHALMUTE,



BOAY 10 YIBIDKABAHE HA TYPUCTUYECKUS CE30H U IPEBPBILNAHETO HA palOHUTE B
IIPUBJICKATEIHU KaKTO 3@ peKpealus, Taka U 3a 3a0aBJlIeHUE MeCTa.

OOextT Ha HU3CJICABaHC Ca cpOHuTHATAa B Typu3ma, YUHTO KIIOYOBH OCOOCHOCTH ca
MNPOABILKUTCIIHOCT, NMECPUOIUYHOCT, HCICHACOUCHOCT W YHUKAJIHOCT IIPU OpraHu3aluAaATa U
IIPOBCKAAHETO UM. Hpez[MeT Ha U3CJICABAHE Ca BPB3KUTE U 3aBUCUMOCTUTE MCKIY crOHuTHATA
U Typusma, u3pa3sgBalid CC BbLB B’b3l[€I>'ICTBPIeTO UM BBpPXY IHpueMaliara ACCTUHAUUWA, B
9aCTHOCT — B'B3I[€I>iCTBPI€TO UM BBPXY MCECTHOTO HACCJICHHUEC, KAKTO W HKOHOMHYECKOTO,
CKOJIOTMYHOTO W IIOJJUTUYCCKOTO HM B’L3I[GI>'ICTBI/IG BbpXYy HpucMaliata JACCTUHALMA,
BKJIFOYNTETHO U BE3MOXKHOCTUTE Ha CHOUTHUATA 3a IpeoaoIsiBaHC Ha CE30HHOCTTA.

B MmoHorpadusita € 3amureHa Te3aTa, Y€ CHOMTHATA NPHUTES)KABAT XapAaKTEPUCTUKU M
BB3MOXKHOCTH 32 MPUBJIMYAHE HA TYPUCTU KBbM OIpE/iesieHa TEPUTOPHS, B KOHKPETEH MEePUO/]
OT TOJMHATa, KOWTO MOXXE Ja HE NpEeACTaBlisABa INHUKOB CE30H, Ype3 KOETO IOBUILIABAT
MIPUBJIEKATEIIHOCTTA HA TYPUCTUYECKHUS MPOAYKT U JAecTuHaIusATa. IMEHHO B TOBa c€ ChCTOU
Y B3aUMOBpPB3KaTa MEX]y CbOUTHUATA U TypU3Ma — BbB BH3MOXKHOCTTA UM 3a MPUBINYAHE HA
TYPUCTH, OCBHIIECTBSIBAHE HA 3a€TOCT Ha JierjoBara 0a3a, TCHEpUpaHe Ha pabOTHU MecTa B
chepara Ha Typu3Ma, MOBHILIABaHE Ha TMPHUBIEKATEIHOCTTa HA IOCEIIABAaHOTO MSCTO B
HEaTpaKTUBHU NEPHOIM OT roAuHaTa. BCHYKO TOBa I'M MpaBH NMPHUBIIEKATENICH €JIEMEHT OT
TYpPUCTUYECKHSI MEHUDKMBHT. MoHorpadusta mma 3a 1€l Ja OmpeAenu poisTta Ha
CHOUTHUHHUS TYpU3BM B , KUBOTA™ HA JaJieHa JCCTUHAIMSA, a ChIOIO0 TaKa Ja TOCOYH U
JEKOMII03Mpa MOTEHIUATHUTE MY ITOJIOKUTEIHU U HETaTUBHU aCIIEKTH. 3a IOCTUTaHEe Ha LEeNTa
ca aHATM3WpaHW HAYYHHTE W3CICABAHHS 1O MPOOJIEMAaTHKATA, MPUJIOKEH € JIMYCH OMUT W
HaOI0/IeHUsl Ha 00EKTa U MpeMeTa Ha U3CJIEeIBaHe U Ca MPOBEJACHU aBTOPOBH MPOYUBAHHUS 110
M3clie/IBaHaTa MpooeMaTrKa.

B Hawanoro Ha MoHoOrpadusTra ca 3ajJ0K€HH TEOPETUYHUTE OCHOBM Ha ChOMTHATA U
CHOUTHIHUS TYPU3BM, KOUTO Ca HEOOXOIMMH 3a OCIIEBAIIOTO IEKOMIIO3UPAHE Ha MPEeIMETa
Ha M3ClIe/IBaHE, a MMEHHO Bb3JIeMCTBUETO Ha CHOUTHUIHMSA TypHU3bM BBPXY IpHEMallara
nectuHauud. PasrmegaHu ca BuAOBETE CHOMTHUS 3a€QHO C TEXHUTE XaApAaKTEPUCTUKH U
NPUHIUIN, HalpaBeHa € PeTPOCHEeKIUs Ha 3apakJaHeTo M (OpMHUpaHETO Ha CHOUTHHHUSA
Typu3bM BBB BHJA, B KOroTo ro mnoszHaBame naHec. OmpezneneHu ca (hakTOpUTe, KOUTO
CIOCOOCTBAT yBEIMYAaBAHETO Ha MHTEpeca KbM CHOUTHATA, KAKTO M MPUYUHHUTE 3a
HapacTBallaTa My MONYyJISpHOCT. BakeH MOMEHT € pa3rpaHM4aBaHEeTO Ha CHOUTUHHUS
TYpU3bM OT CHOMTUHHUS MEHHJDKMBHT OT TJIe[HA TOYKAa Ha MOTEHIMAJIHUTE MOTPEOUTEINH.
N3cnenBana e TeXHOJIOTHMATA Ha CHOUTUHMHHSA MEHUDKMBHT W JETAlJIHO € pasrielaHa
KJacudukanusaTa Ha cbOUTHITHUS Typu3bM. O60C00EHH ca XapaKTePUCTUKUTE Ha ChbOUTHIHNS
TYpU3bM U ca IIOCOYEHU €TANUTE OT MpolLieca Ha MJIaHUPaHEe U CTPATETMYECKO pa3BUTHE.

[To-HaTaThK ca M31I0XKEHHM MKOHOMHYECKOTO M IMOJUTHYECKOTO BB3AEHCTBHE Ha CHOWUTHUATA
BBPXY IpUEMaIlaTa JECTUHALNSA, KAKTO U BB3JEHCTBUETO UM BBPXY MECTHOTO HACEJIEHUE U
OKOJIHaTa cpefia. Pasrienanu ca He caMo MOTEHLUAIHUTE M0JI3H, HO U BEPOSITHUTE HETaTUBHU
nocaenuiy. MoTuBanuaTa Ha pa3IMuyHUTE COLUMAIHU TPYIH, KaTo (akTop 3a mpeiarnpueMaHe
Ha JIEWCTBUS [0 OpraHu3MpaHe Ha IUIaHUPAHO ChOUTHE, CHIIO € aHAIM3HpPaHa.

B nocnennute yactu e pasriieaHa Ce30HHOCTTA KaTo SIBJIEHUE B TYPU3Ma U BB3MOXHOCTHUTE
Ha ChOMTHSATA 3a TIPEOIONISIBAHETO . VI3BeIeHN ca TOJIOKUTEITHATE M OTPUIIATEITHUTE €(hEeKTH
OT CE30HHOCTTa B Pa3JIMYHU HANPABICHUE U Ca HAYEPTAHU CTPATETUHU 32 OIPAHUYABAHETO U C
MTOMOIIITAa HAa TypUCTUUYECKH chOnTHsA. [Ipeanioxkenu ca epeKTUBHI MEPKH 3a TIPEOI0JISIBAHE Ha
CE30HHOCTTA C MMOMOIIITa Ha MHCTPYMEHTapuyMa Ha CbOUTUHHUS TYPU3IBM.

Monorpadusara oOxBama 0a3oBaTa Teopus, HYKHA 3a IMO-HATATBIIHOTO 33JbJI0O0YEHO
u3cleBaHe Ha ChbOUTUHMHUSA TYpU3bM, NPEIUIUTAUKH S C IPUMEPU OT MpaKTHUKaTa ¢ eI IMO0-
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JIECHOTO i BB3IIpUeMaHe 1 ycBosiBaHe. Tst Ou Oumiia rmosie3Ha 3a CTyJJeHTH, HaBJIM3aIIH B cepaTta
Ha CBOUTHUIHUS TYpU3BM, XOpa OT TYPUCTHYECKHUS OM3HEC, KOUTO HE ca CE 3aHNMAaBaJIH /10 TO3U
MOMEHT ChC CHOMTHS, aKaJIeMHUUHATa OOIIHOCT U IPYTH 3aMHTEPECOBAHU JIUIIA.

I. Habilitation work - monograph

Velikova, E. (2020). Relationships and Dependencies between Events and Tourism. Sofia:
Avangard Prima. 328 p. ISBN 978-619-239-404-2.

The monograph is dedicated to an actual and significant problem for tourism field of theory and
practice. The variety of events offered in the destination is increasingly becoming an attraction
for visitors, and their professional and targeted organization can be an important strategic tool
to attract more and solvent tourists and change the product specialization of the area. Event
management brings significant benefits for tourism, but its potential to overcome seasonality is
undeniably important. Although its effects are not only negative, limitating it will contribute to
increasing tourism revenues, reducing unemployment in the sector, increasing average wages,
enhancing the image of the host destination, etc. The analyses in the monograph identify events
as a major form and factor in overcoming tourism seasonality, which predetermines the close
interrelationship between events and tourism.

In the recent decades, tourism has become one of the strongest and fastest growing sectors of
many countries’ economies, with a promising future. Data up to 2020 show an unprecedented
increase in both the number of trips and their revenues, in tourism facilities and jobs provided
in the sector and in related economic activities. Bulgaria is no exception to the global trends.
We are witnessing a new type of tourism demand, which by its scale, trends and nature is the
result of the growing demands of customers and the entry of new competitors with innovative
work models. The new market conditions ensure the development of only those destinations
and individual organizations that are flexible to the changing environment and able to anticipate
the wishes of their customers. One of the most important competitive advantages of tourism is,
and will remain its rapid adaptation to changing environmental conditions and its response to
changing consumer demands towards their satisfaction.

Tourism is the act of traveling for the purpose of rest, recreation and leisure, ensuring the
provision of services to achieve this purpose. The number of tourists around the world is
increasing as a result of continuously meeting their expectations and needs to achieve a specific
experience. In response to the demand, the opportunities in front of the tourism, are to provide
more and heterogeneous experiences, so the role of the events and their importance in modern
industry is also increasing. They are not only one of the most important parts of tourism, but
also an integral part of human society, a global phenomenon that is gaining increasing
importance through the event industry. However, in order to qualify an event as a tourism one,
it must meet certain conditions - it must involve traveling a distance to attend and generate
revenue form accommodation, meals and additional services at the visited place.

There are many different types of events worldwide and the number is increasing every year.
Under these circumstances, the key role for the success of an event is in its proper strategic
planning. In order for an event to become known as a result of its success, it must be planned
and organized properly. The construction of a targeted policy for holding a specific set of events
in a particular destination serves a number of purposes, which are analysed in the monographic
work.

The aim of the research is to prove that the organization of events cannot be based on the theory
alone, not it can be carried out without a theoretical basis. The connection between theory and
practice is inevitable. Establishing the links and dependencies between events and tourism



requires in-depth theoretical and methodological analysis supported by examples from practice.
The analyses are based on a theoretical overview, author's research, observations and analysis.

The relevance of the topic is driven by the continuous increase in travel levels related to visiting
various events and the need for a proper event management so that all participants can be
satisfied. Although there are no exact data, according to unofficial observations, for 2019 only
in Bulgaria, over 300 different events, have been organized and held for various purposes. Due
to this reason the topic is extremely relevant nowadays. The importance of the topic is
determined by the ever-growing trend to change the tastes of tourists and, therefore, the need
to respond quickly to those changes. Since events are a revenue generator for the host
destination, they are of utmost importance. In addition, they are also a time helper in dealing
with tourism seasonality. Their careful study and analysis can significantly facilitate tourism
entrepreneurs.

The growing importance of tourism as a leading industry for many countries raises many issues
to be resolved - seasonality and its impact on tourism, sustainable development at all levels
(local, regional, national and international), environmental protection, etc. Events are not a
panacea that can solve all the problems accompanying tourism, but their adequate and strategic
organization and management are a step towards in the right direction. In the monograph, the
events are defined as an important strategic tool that stimulates the sustainable development of
destinations, leads to the extension of the tourist season and the transformation of areas into
attractive places for both recreation and entertainment.

The object of the research is tourism events, the key features of which are duration, periodicity,
purposefulness and uniqueness in their organization and conduct. The subject of the research is
the connections and dependencies between events and tourism, expressed in their impact on the
host destination, in particular - their impact on the local population, as well as their economic,
environmental and political impact on the host destination, including the possibilities of the
events to overcome of seasonality.

The monograph defends the thesis that events have characteristics and opportunities to attract
tourists to a particular area, at a particular time of the year, which may not correspond to the
peak season, thereby enhancing the attractiveness of the tourist product and destination. This is
where the interrelationship between events and tourism lies - in their ability to attract tourists,
fulfil bed occupancy, generate tourism employment, and increase the attractiveness of the
visited place at unattractive periods of the year. All this makes them an attractive element of
tourism management. The monograph aims to define the role of event tourism in the "life" of a
destination, and also to point out and decompose its positive and negative aspects. To achieve
the goal, the scientific research on the issue has been analysed, personal experience and
observations of the object and the subject of the research have been applied, and author's studies
has been conducted on the investigated issue.

At the beginning of the monograph, the theoretical foundations of events and event tourism are
laid, which are necessary for the subsequent decomposition of subject of the study, namely the
impact of event tourism on the host destination. The event types are examined along with their
characteristics and principles, a retrospective is made of the origin and formation of event
tourism as we know it today. The factors contributing to the increasing interest in events are
identified, as well as the reasons for its growing popularity. An important point is to distinguish
event tourism from event management in terms of potential consumers. The technology of the
event management is studied and the classification of event tourism was examined in details.
The characteristics of event tourism are identified and the stages of the planning and strategic
development process are indicated.



Further, the economic and political impact of the events on the host destination, as well as their
impact on the local population and the environment, are presented. Not only the potential
benefits, but also the likely negative consequences are considered. The motivation of different
social groups, as a factor for taking action to organize a planned event, is also analysed.

In the last parts, seasonality as a tourism phenomenon and the possibilities of events to
overcome it are examined. The positive and negative effects of seasonality in various directions
are brought out and strategies are drawn to limit it with the help of tourist events. Effective
measures to overcome seasonality using the event tourism toolkit are proposed.

The monograph covers the basic theory needed for the further in-depth study of event tourism,
interweaving it with examples from the practice in order to make it easier to perceive and
assimilate. It would be useful for students entering the field of event tourism, people in the
tourism business who have not yet dealt with events, the academic community and other
interested parties.

II. IlyoiukyBaHa MmoHOrpadgusi, KOSITO He € NPeICTABeHA KATO OCHOBEH
Xa0MJIUTALMOHEH TPY/

I1. Monograph published, not submitted as a main habilitation work

2. Beaukosa, E. (2011) TeopeTnko-mMeT0/10,I0rH4eCKU BHIIPOCH HA YeJIHeC Typu3Ma.
Codwms: ,,ABanrapy [Ipuma”. 315 c. ISBN 978-954-323-900-9.

Momnorpadusara wuscnenBa CbBpeMeHHHsS (EHOMEH - YelIHeC, KOWTO B OBbJen] MepHox
IpeBIKIA 3HAUUTENIHH MpeJIuMCTBa 3a TypucTHYecKaTta MHAycTpus. Karto koHuenius,
CTpeMslia ce Ja IPOMEHU HaurHa Ha )KMBOT HA MUJIMOHU XOpa, YEIHECHT ChUeTaBa pa3InuHU
eleMeHTH  (Mpo(eCHOHAIIHU, WHTENEKTyalHH, COLMAIHM, JyXOBHH, (HU3HUECKH U
€MOLIMOHAJIHK), KOMTO HaMHpaT OTpakeHHe B peauna chepud OT OOLIECTBEHHS KHUBOT.
Typu3MbT CBIIO CE BB3M0J3Ba OT MIPENOCTABSIINTE CE XOPU30HTH U MIPEAJIara ajlTepHaTUBH 3a
MIOCTUTaHE HAa XapMOHUS MEXY TAJIOTO, AyXa U yma. ToBa mpenonpenesns akTyaJlHOCTTa Ha
u3cieaBaHaTa npolieMaTHka.

N3cnenBanusita B MOHOrpadusiTa Moka3BaT, Y€ YEJIHEC TYpU3MbBT BCE OLIE € MOTHUBUPAH OT
NoTpeOHOCTUTE penakcalus, rie3eHe U (urHec mpu Typuctute. HAKOM HPOAYKTH KaTo
tanacotepanusara, Hio Eimk nunm yenHechT Ha paOOTHOTO MSCTO ca CPaBHUTEIHO HEMO3HATH.
Typuctute Bce omie He ca 1o0pe 3aro3HaTH ¢ yelaHec Typu3Ma B riio0aneH Mamabd. M3BectHu
ca obaue CTpaHUTE, PETMOHUTE U JECTUHALMHUTE, KOUTO THPCAT MO-I00po pa3OupaHe Ha
NOTPeOUTENCKUTE HYXIM W IpejuiaraT ChbOTBETHUTE MHBECTHUIIMOHHHM BB3MOXHOCTHU. ToBa
IIPEJOCTaBs] XOPU30HT 3a CBBP3aHUTE C YCIYI'MTE JOCTaBYMIM Jja 00pa30oBaT y4acTHULNTE B
TYpUCTHYECKATA U YEITHEC HHIYCTPHATA 3a M013aTa OT TEXHUTE YCIYTH.

PascwmxaeHusTa noka3par, 4e Je(MHUPAHETO Ha TypU3Ma U MO-CIIELUAIHO Ha YeJIHEC Typu3Ma,
KaKTO M O4€pTAaBAHETO HA PA3JINYMATA MEXK]Ty HETO U 3PABHUS U METUIIMHCKUS TYPU3BM, MOXKE
na 0bJle HeBb3MOXKHO MITH HexenaTenaHo. [lopaay Ta3u npuyrHa e U3clieIBAHO PA3BUTHETO HA
yelHeC Typu3Ma M B3aMMOBpPB3KaTa My CbC 3JpaBHHUS W MEIHMIMHCKHAS TYPHU3bM.
CBpBpEMEHHMAT YEIIHEC € MHYCTPHS B IIBJIHUSA CMHUCHI Ha TOBA MOHATHUE. [ 1aBHAaTa My 3a/1a4a
MIpe/icTaBiIsBa MpeloTBpaTsIBaHe U MpoduiakTuka Ha 3a00JsBaHus U IPU3HAIM Ha CTapeeHe,
KaKTO BBHIIHU, TaKa U BTPEILIHHU.

KaTeFOpI/IHTa KyITyBa4u, rOTOBHU [1a IUIATAT 34 CBOCTO 3ApaBe, CC € (I)OpMI/IpaJIa OTAaBHA, 3aTOBA
CTPEMUTCITHHUAT PBCT HA YCJIHCC HHAYCTPHATA KAaTO LAJIO U Ha KOJIMYECTBOTO YECIIHEC YCIYI'U B



JacTHOCT U B bbarapus npeacrapnsBa Bppoc Ha BpeMe. [loTpeduTenckara Hula 1octa 06p30
ce 3ambjBa OT Pa3HOOOPa3HH O3JPABUTEIIHUW KOMIUIEKCH, 3allOYBAMKH C TPAIAUIIUOHHUTE
CIIOPTHH 3aJT U CEAHCH OT KJTACHUYECKU MACcaX U 3aBbPIIBANKH C eK30THYHU BaHH, CTIa CAIOHH,
(duTHeC U Hora.

o ce orHacs A0 (uHAHCOBaTa CTpaHa Ha BBIPOCA, TO JHEC yeITHEC HHAYCTpHUATA IO
PaBHHIIETO HAa 000POTa CH MOXKe Jla ObJie CpaBHEHA ¢ ma3apa Ha hi-tech. J[pyr mbT s cpaBHsABAT
¢ merpoyiHus Ou3Hec. A cbrimacHo mporHo3ute Ha Ilom 3eitn [Iumsep, aBTOp Ha KHUTaTa
"HoBata Wellness peBomonms”, mpe3 2010 r. yenmHec mHaycTpusTa noctura o0opoT ot 1
TPWIMOH Jojlapa, Mpu ToBa u3KIouuTenHo B rpanunute Ha CAILl, Oe3 ga ce orumra
CBETOBHHUAT MaIao.

B MonorpadusTa ca HaMepuIid MSCTO BBIIPOCHUTE, CBBP3aHH C MUCTOPHUYECKOTO PA3BUTHE HA
yenHeca, 1e(pMHUpAIIM NOHATUETO OT IJle/lHa TOYKa Ha TYpU3Ma, MEAULUHCKUS U 3JIpaBHUSA
TYpU3bM, KaKTO U C MEIUIIMHCKUS €KBHBAJICHT Ha yellHEeca, OMpeAessIIN OCOOCHOCTUTE Ha
yeJaHec NOTpPeOUTeNss U yelnHeC TYpUCTa. YCTaHOBEHM Ca OCHOBHHUTE XapaKTEPUCTUKHU Ha
yelIHeC 11a3apa U ca U3BEJCHU OCHOBHHUTE TEHJCHILIUHU, KAaCaCIllH yEeIHEC HHIYyCTPUATA.

Velikova, E. (2011). Theoretical and Methodological Issues of Wellness Tourism. Sofia:
Avangard Prima. 315 p. ISBN 978-954-323-900-9.

The monograph explores the modern phenomenon - wellness, which in the future period
predicts significant advantages for the tourism industry. As a concept seeking to change the
way of life of millions of people, wellness combines various elements (professional,
intellectual, social, spiritual, physical and emotional) that are reflected numerous spheres of
public life. Tourism also takes advantage of the available horizons and offers alternatives to
achieve harmony between body, spirit and mind. This predetermines the actuality of the
researched issues.

Research in the monograph shows that wellness tourism is still motivated by tourists' relaxation,
pampering and fitness needs. Some products such as thalassotherapy, New Age or professional
wellness are still relatively unknown. Tourists are still not well aware of wellness tourism on a
global scale. However, there are known countries, regions and destinations that seek a better
understanding of consumer needs and offer relevant investment opportunities. This provides an
opportunity for service providers to educate participants in the travel and wellness industry
about the benefits of their services.

Defining tourism, and in particular wellness tourism, as well as delineating the differences
between it and health and medical tourism, may be impossible or undesirable. For this reason,
the development of wellness tourism and its interrelationship with health and medical tourism
has been studied. Modern wellness is an industry in the full sense of the term. Its main task is
the prevention and prophylactic of diseases and signs of aging, both external and internal.

The category of buyers ready to pay for their health has been formed for a long time, therefore
the rapid growth of the wellness industry and the amount of wellness services in general and
particularly in Bulgaria is a matter of time. The consumer niche is quickly filled by various
wellness complexes, starting with traditional gyms and classic massage sessions and ending
with exotic baths, spas, fitness and yoga.

As for the financial side of the issue, today the wellness industry can be compared to the hi-
tech market in terms of its turnover. It can be compared to the oil business as well. And
according to the forecasts of Paul Zane Pilzer, author of the book "The New Wellness
Revolution”, in 2010 the wellness industry reached a turnover of 1 trillion dollars, exclusively
within the borders of the USA, without taking into account the global scale.



In the monograph, the questions related to the historical development of wellness, defining the
concept from the tourism point of view, both medical and health tourism, as well as the medical
equivalent of wellness, defining the characteristics of the wellness consumer and the wellness
tourist, have found a place. The main characteristics of the wellness market have been identified
and the main trends concerning the wellness industry have been exposed.

3. Beaukosa, E. (2012) Ctpaternuecku aauancu B typusma. Codusi: ,,ABaHrapa
[Tpuma”. 186 c. ISBN 978-619-160-054-0.

Momnorpadusra nzciensa cbBpeMeHHHsI (PEHOMEH Ha CIIMBAHUATA, 0OCTUHEHUATA U aJTMAHCUTE
B TypUCTHUYECKaTa MHAYCTpHs. KaTo KoHIenuus, CTpeMsila ce a OTTOBOPU Ha CbBPEMEHHUTE
noTpeOHOCTH Ha OM3HECa, CHIO3UTE MEKY TYPUCTHUECKUTE PUPMH CE IPEBPHIIAT BB BCE I0-
ycnemHa ¢GopMylia, OCHIypsBailla ABITOCPOYHO KOHKYPEHTHO mpeauMmMcTBo. OcobeHo
aKTyaJleH € BBIIPOCHT 33 CTPATErMUYECKUTE aTMAHCHU, KOUTO C€ YTBBP)KJIAaBaT KaTo BOJCIIU B
MHOT0 cpepu OT TypU3Ma.

B CbBpPCMCHHATA ousHec cpc€aa BCC IIOBCUC (I)I/IpMI/I HU3IINTBAT HOTpe6HOCT oT O6€,Z[I/IH$IBaHe C
CJI YKPCIIBAHC HA CBOUTEC MO3WIUHU U CIICUYCTIBAHC HA HOBU KIIMCHTH. Te3n O6€I[I/IHCHI/I$[ obaue
KpHUAT HM3BECTHA CTCIICH PUCKOBC. HpeHHpI/IHTI/IHTa, O6€,Z[I/IHCHI/I B aJIMaHC, IIOCTCIICHHO CC€
HaMHupart B CUTyalusd, KOrato UM CC Hajlara aa 1/1361/1paT MCKAY CBOUTC coOcTBEeHHU HHTCPCCHU U
HHTCPCCUTC HA aJIMaHCa, KaTO LIsJI0.

B moHorpagusita ce maBa ompeseneHue Ha TepMHMHA ,anuaHc. ChbIIo Taka ca U3BEICHU
XapaKTepHUTE OCOOEHOCTH Ha TO3M BHUJ ChbBMECTHa JAeWHOCT. KaTo mpaBuiao, TEPMHUHBT
,»aJIMaHC™ ce cMecBa € JIpyr', Ho-kjacuyecku (GopMu Ha oOeAMHEHHUs Ha KOMIIaHUM (KaTo
HalpuMep CIMBaHUSA U TNPUAOOMBaHUS). AHaIM3UPAHU ca NPUYMHUTE 32 3HAYUTEIHOTO
yBeJIM4aBaHe Ha Oposl Ha ajauaHcuTe KaTo Ipuio. [lo-HaTaThk ca n3cie/lBaHU ChbBPEMEHHUTE
IIPOLIECH HA CIIMBAHUATA, MIONIBIIAHUATA U AIMAHCUTE B TP OT TJIABHUTE CEKTOPH HA TypU3Ma:
aBUOMHAYCTPHATA, TUCTPUOYLIMOHHATA MpeXka M XoTelckara MHAycTpus. M3cnensanero e
CBBP3aHO C HOBUTE TEHACHLMU Ha Ia3apa M IMO-KOHKPETHO C IPOLECUTE HA CIUBAHUSA,
MOTJIBIIAHUS U Ch3/1aBAHE HA CTPATErMYECKHU alMaHCH. Pasrienanu ca chIo Taka pa3jaIndHUTE
BUJIOBE aJIMAHCH, OJUEPTaHU ca Cieln(PUIHUTE TPOOJIEMH B TypUCTHYECKAaTa HHIAYCTPUATA.

Ilenra Ha MoHorpadusTa € 1ga ce H3CIeaBaT CHBPEMEHHHUTE IMPOLIECH Ha CIMBaHUA,
MOTJIBIIAHUS W Ch3/IaBaHE Ha CTPATETHYECKH aJMaHCH B TypHUCTHUECKaTa HHIYCTPHS,
BB3JICHCTBUATA HA T€3U TUHAMHYHHU MPOIECH KAKTO BBPXY CAMHUTE CEKTOPH, Taka M BHPXY
MOTpPeOUTENUTE HA TEXHUTE YCIYTH. AHAIU3UTE JaBaT BB3MOXKHOCT Ja C€ OIpPEHeNsT
ObJemuTe TEHACHIIMUA 32 Pa3BUTHE HA CIMBAHMATA U alvaHcute B Typusma. CTura ce 1o
W3BOJIa, Y€ JOKATO aBHOMHIYCTPUSTA € TJABHO TOBJIMSIHA OT BH3HUKBAHETO HA aJIUMAHCUTE,
KOUTO ca Ch3JaJICHH 10 WHUIMATHBAa HAa CAaMHUTE aBHOIPEBO3Ba4M, TO MPHU XOTeJcKaTa
WHIYCTPUS U TUCTPUOYIIMOHHATA MPEKa MO-aKTUBHO C€ pa3BUBAT MPOILIECUTE HA CIUBAHUS U
MOTTBIIAHUS.

Velikova, E. (2012). Strategic Alliances in Tourism. Sofia: Avangard Prima. 186 p. ISBN
978-619-160-054-0.

The monograph explores the contemporary phenomenon of mergers, amalgamations and
alliances in the tourism industry. As a concept seeking to meet modern business needs, alliances
between tourism companies are becoming an increasingly successful formula providing a long-
term competitive advantage. Particularly relevant is the issue of strategic alliances, which are
established as leaders in many spheres of tourism.



In today's business environment, more and more companies feel the need to merge in order to
strengthen their positions and win new customers. However, these mergers carry a degree of
risk. Enterprises united in an alliance gradually find themselves in a situation where they have
to choose between their own interests and the interests of the alliance as a whole.

The monograph defines the term "alliance™. The characteristic features of this type of joint
activity are also brought out. As a rule, the term "alliance" is confused with other, more classic
forms of company mergers (such as mergers and acquisitions). The reasons for the significant
increase in the number of alliances in general are analysed. Further, the contemporary processes
of mergers, acquisitions and alliances in three of the main sectors of tourism are investigated:
the airline industry, the distribution network and the hotel industry. The research is related to
the new trends in the market and more specifically to the processes of mergers, acquisitions and
the creation of strategic alliances. Different types of alliances are also discussed, and specific
problems in the tourism industry are highlighted.

The aim of the monograph is to examine the contemporary processes of mergers, takeovers and
the creation of strategic alliances in the tourism industry, the impacts of these dynamic
processes both on the sectors themselves and on the users of their services. The analyses make
it possible to determine future needs for the development of mergers and alliances in tourism.
It is concluded that while the airline industry is mainly influenced by the emergence of the
alliances, which were created on the initiative of the air carriers themselves, the processes of
the mergers and takeovers are more actively developing in the hotel industry and the distribution
network.

4. Beamukoa, E., Ct. /lynuesa, 1. Mapunos, M. boxoposa (2014) IIpoyuBaHe Ha
eBpoNelicKNTe NPAKTHKHU B €CTETH3UPAHETO HA TypucTHYecKuTe 00ekTH. Codusi:
Wznarencku komiuieke — YHCC. 211 c., JInuno ygactue 140 c. ISBN 978-954-644-
530-8.

B wuwacrra or MoHorpadusTta, pazpaboTeHa OT KaHIWAATa, € U3CJIEABaHa poJsiTa Ha
ecTeTU3alusaTa B TypusMa 1 100puTe MPaKTUKH, KOUTO MOraT Ja MOCIyXaT KaTO OCHOBA 3a
YCBBBPILEHCTBAaHE Ha Typuctudeckara cpena. [locousa ce, ue gocera Ha €MOLIMOHAIHUTE
U3MEpEeHUs] Ha CTPaJUTe W MHTEPUOPHHUSA TU3allH He € Ouila IMpPUIIMCBaHA TOJKOBA rojsma
CTOMHOCT OT TOJIKOBa MHOro Xopa. EcTetnsanusara B TypusMa, 3a pa3iuka OT BCEKH IPYr
CEeKTOp, HMMa KakTO BBHIIHM, Taka W BBTpEeUIHM wu3MepeHusa. JlobaBeHaTta CTOWHOCT
MIOCPEACTBOM €CTETH3alusATa € CBbp3aHa C BCUYKM paBHMINA Ha crpagure. JlHec
TYPUCTUYECKHUAT MPOAYKT TpsAOBa Aa ObJe KOJKOTO ce€ MOKe mo-IudepeHuupas, a
OYaKBAHMATA M E€MOLMOHAIHUTE PAMKU HA Pa3JIMYHUTE LENEBH TPYNU ONPENENAT CHIIO
TOJIKOBa JAU(EpEeHIIMPaHN HAYMHU 32 YAOBJIETBOpsBaHeTO WM. EcTeTnzamusTa Ha cpenara e
npuao0uia ToBa TudepeHupalilo 3HaueHue. Berpocure Ha ecTeTH3alusITa ca 3HauyuMa 4act
OT U3CJIe/IBaHUATA B ITpolieca Ha OU3HEC MIIAHUPAHETO, U3UCKBAT NPO(ECHOHAIHO U3UHUCIISIBAHE
Ha PEHTa0MIIHOCTTA, OLIEHKA Ha MECTOMOJIOXKEHUETO U MPOTyKTOBATa KOHIICTILUS.

OOekT Ha u3cienBaHe B MOHOTpadusTa ca TypucTuieckure ooektu B EBpoma. 3a ocHoBa ca
n30paHy BKJIIOUEHUTE B KOMITaHUATA ,,JIu3aitHepcku xotenun” AJl XoTenu, KaTo TYpUCTUYECKU
00EKTH ¢ JI0OKa3aHW KayecTBa B €CTETU3AIMATA, BOJEIIA /IO MOBUIIIaBaHE Ha MOCENaeMOCTTa,
YIOBJIETBOPEHOCTTA Ha MOTPEOUTENINTE U M3KIIOYUTEIIHO 100pU MKOHOMUYECKH TOKa3aTeln
JIOpM U B yclIoBHA Ha Kpu3a. [Ipenmer Ha u3cnenBane ca 100pUTe MPAaKTUKU B €CTETU3UPAHETO
Ha Typuctuyeckute ooektu B EBpoma. Ctura ce 10 u3BOjJa, Y€ CHBPEMEHHUSAT U MOJAEPEH
JM3aiiHepCKH X0TeN TpsAOBa J1a mpeicTaBisiBa 0anaHc Mex 1y pyHKIUS U ecTeTHKa. LsmocTHaTa
KOHIIECTIIMA € Hali-Ba)KHATA 4acT OT €/IMH XOTeJl, ThI KaTO BCEKH XOTEJ NMa OIIPEEIICHA 1IeJIeBa
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rpyla 1 CbOTBETHO aKLICHTUPAUKU BbPXY OIPEIECIICHU HEllla CE LEJIM IOCTUTAHETO HA XKEJIaHUS
edexT. KoHuennusaTa Tpsa6Ba a nacHe Ha IUIOCTHATA Ues 3a MPE/ICTaBsHE Ha XOTesa KaTo
MPOAYKT. A ecTeTh3alusITa € UMEHHO HAauMHBT, 110 KOMTO Ta3u KOHLENLMUSA U HJes IIe ce
npechb3aanar.

Velikova, E., St. Duncheva, I. Marinov, M. Bohorova (2014) Study of the European
Practices in the Aestheticization of Tourist Sites. Sofia: Publishing complex — UNWE. 211
p., Personal contribution 140 pp. ISBN 978-954-644-530-8.

The part of the monograph developed by the candidate explores the role of aestheticization in
the tourism and best practices that can serve as a basis for improving the tourism environment.
It is pointed out that, until now, the emotional dimensions of the buildings and interior design
have not been given so much value by so many people. The aestheticisation in tourism, unlike
any other sector, has both external and internal dimensions. The added value through
aestheticization is associated with all levels of buildings. Today, the tourist product must be as
differentiated as possible, and the expectations and emotional frameworks of different target
groups determine equally differentiated ways of satisfying them. The aestheticization of the
environment has acquired this differentiating meaning. Aesthetic issues are a significant part of
the research in the business planning process, requiring a professional calculation of
profitability, location assessment and product concept evaluation.

The object of the study in the monograph is tourist sites in Europe. The hotels included in the
company "Designer Hotels" JSC are selected as a basis, as tourist sites with proven qualities in
the aestheticization, leading to an increase in attendance, user satisfaction and extremely good
economic indicators even in crisis conditions. The subject of the study are the best practices in
the aestheticization of the tourist sites in Europe. It is concluded that a contemporary and
modern design hotel should represent a balance between function and aesthetics. The overall
concept is the most important part of a hotel, as each hotel has a specific target group and,
accordingly, by emphasizing certain things, the desired effect is achieved. The concept should
fit the overall idea of presenting the hotel as a product. And aestheticization is precisely the way
in which this concept and idea will be recreated.

5. Beaukosa, E., M. fueBa, CB. Kaneitue (2016) MesxayHapoaeH TYypu3bM — TeOpHA
u npaktuka. Codus: ,,ABanrapn [Ipuma”. 276 c., auuno yuyactue 130 c., ISBN 978-
619-160-717-4.

B uactra or MoHorpadwusta, pa3paboTeHa OT KaHAWAATa, CE pPa3MJIekKIAT OCHOBHHUTE
TYPUCTUYECKH TIOHATHS, KOHICHINHA ¥ TCOPHHU, 3aHUMABAIIU CE C MEKIYHAPOIHUS TYPUIBM.
HampaBen e aHaim3 Ha Typu3Mma KaTO WMHAYCTPHs OT TJIeMHA TOYKA HAa HM3BEKIAHETO HA
WKOHOMHYECKUTE TOJI3H OT Pa3BUTHETO My. M3sicHEHa e M crenuduKaTa Ha TYPUCTHUCCKHUS
npoaykT. CrieraiHo BHUMaHHE € OTACJICHO Ha IMbTYBAaHETO KaTO ChIIECTBEH KOMIIOHEHT Ha
Typu3Ma. 3aciIy’)kKeHO MSCTO Ca TOJYYMIM U BBIPOCHTE, CBHP3aHM C HACTAHSABAHETO WU
XPaHEHETO.

Brrpocure 3a MeXAyHApOJHUS TYpPU3bM BBIHYBAT peaulia 3aMHTEPECOBAHN CTPAHU, KOUTO Ce
ONMTBAT BCE MO-IBJIHO Ja yJOBJIETBOPSIBAT HENMPEKBCHATO MPOMEHSIINUTE CE MPEAIIOUYNTAHUS
Ha TypuctuTe. BCHYKO TOBa YCIOXHSIBAa 3HAYUTEIHO ,,CIArAaHETO HA pPAaMKHA~  Ha
TypUCTHYECKATa UHAYCTPHS U OTPAHUUYABAHETO 1 10 HACTOSILETO 1 pa3BuTHE. OT Tas3u rienHa
TOUKa, C€ 3aTPy/AHsABAa M M3Y4aBAHETO U AHAIM3MPAHETO Ha sBJIeHHETO. MoHorpadusTa ce
ONMTBA J1a J1aJic OCHOBEH IIOIJIE]l BBbPXY JOCETAIIHOTO Pa3BUTHE HA TYpU3Ma U HETOBOTO
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00EKTHBHO O0XapaKTCPU3HUpPAHE, KaTO CHIICBPCMCHHO IaBa HACOKHU 3a 6’bIIeH_[eT0 qpe3 aHaJIn3
Ha TCHACHIUUTE, IMOJIBUTE, IPEAN3BUKATCIICTBATA, IPCAUMCTBATA U HEAOCTATHIUTE.

Velikova, E., M. Janeva, St. Kaleichev (2016) International Tourism — Theory and Practice.
Sofia: Avangard Prima. 276 p., personal contribution 130 p., ISBN 978-619-160-717-4.

The part of the monograph developed by the candidate examines the main tourism terms,
concepts and theories dealing with the international tourism. An analysis of the tourism as an
industry is made from the point of view of deriving the economic benefits of its development.
The specificity of the tourism product have also been clarified. Special attention is paid to travel
as an essential component of the tourism. Matters related to accommodation and meals also
received a deserved place.

International tourism issues concern a number of stakeholders who are trying to fully satisfy
the ever-changing preferences of the tourists. All this greatly complicates the "framing" of the
tourism industry and limiting it to its current development. From this point of view, it becomes
difficult to study and analyse the phenomenon. The monograph attempts to provide a basic
overview of the past development of tourism and its objective characterization, while providing
guidance for the future by analysing trends, benefits, challenges, advantages and disadvantages.

6. Beauxosa, E., . Aues, U. I'broBcKH, 1. EMmiioBa (2018) Ukonomuvecku edekTn
OT U3MOJI3BAHETO HA MUHEPAJTHUTE U3BopH B cna TypusMma. Codus: Uznarencku
koMmruiekc — YHCC. 263 c., nuuno ydactue — c. 4-53, c. 78-107, c. 251-263, 06110
90 c. x mpubmsurenHo 2030 cumBosa Ha crpanuna = 182 700 > 100 crpanunu, [SBN
978-619-232-137-6.

B gacrra ot MmoHOrpagusra, pazpaboTeHa OT KaHAWJaTa, U3CIEABAHUATA Ca KOHIIEHTPUPAHU
BbPXY CBIIHOCTTa Ha Clla TypHU3Ma, YHMETO pPa3BUTHUE € H3KIIOUUTEIHO IJUHAMHYHO H
0COOCHOCTHTE B M3UCKBAaHMATA Ha cma Typucture. OOpblla ce BHUMaHUE Ha (akTa, ye
TEPMUHBT ,,ClIa"~ C€ U3I0JI3BA KAaTO JyMa, KOSTO IPEIN3BUKBA aCOLIMALINA ChC 3/IpaBe, KpacoTa
U no4rnBka. MoHorpadusTa 3a1b10049aBa U3ciaeIBaHUATA B pasriexkaHaTa IpoOIeMaTHKa U
naBa AeUHUIMS Ha clla Typu3Ma, KOSTO YAOBJIETBOPSBA BCHUKM 3aUHTEPECOBAHM CTpPAHH.
Brorpeku BpBeZieHUTE IPOMEHHU B 3aKOHA 3a TypHU3Ma BCE OLIE TEPMUHBT ,,Cl1a* ce U3I0JI3Ba B
3HAUUTEJIHA CTENEH KaTO MAapKETMHIOBO HAaWMEHOBAaHME, KOETO MMa 3a LeJ I0-CKOpO Ja
MpPUBJIMYA TYPUCTH, OTKOJKOTO SICHO Ja 0003HAa4M HOMEHKJIAaTypaTa M acoOpTUMEHTa Ha
IpeJUIaraHuTe cla YCIIyTd, ChOPbKEHUs U yI00CTBa.

Ienta Ha HayyHaTa pa3paboOTKa € Ja YCTAHOBH HKOHOMHYECKHUTE €()EKTH OT M3IOI3BAHETO HA
MHHEPpAJIHNU U3BOPU B CIla 06GKTI/ITG, KaToO IO TO3W HAYMH Pa3KpHEC IOJ3UTEC OT TAX, OT KOHUTO
MOraT Jla Ce€ BB3IOJI3BAT TYPUCTHUYCCKUTE MPEINpPUATHS, onepupanu B chepara Ha cra
typu3ma. OOEKT Ha H3CNEABaHE ca MHHEpATHUTE W3BOpU. [IpeaMeT Ha H3cienBaHETO ca
WKOHOMHYECKUTE €(PEeKTH OT HW3MOJI3BAHETO HAa MHHEPATHUTE W3BOpPH B Ca TypusMa. B
pe3ysiTaT OT HANpPaBEHUTE aHAIM3UM M M3CICABAHMS MPH 0000IIABAHETO HA PE3YNTATUTE Ca
JaJieHH KOHKPETHH MIPETIOPBKY 3a pa3BUTHUETO Ha OW3HEca B HalpaBlieHHETO cra. HampaseH e
HU3BOABT, U€ Ca HAJIUIIC 3HAYMMHU HKOHOMHNYECKN e(i)eKTI/I OT M3TPpaAXJAAHCTO HA CIIa o0exTHTE B
OJIM30CT 10 MUHEPATHH U3BOPH.

Velikova, E., I. Anev, I. Gutovski, I. Emilova (2018) Economic Effects of the Use of Mineral
Springs in Spa Tourism. Sofia: Publishing complex — UNWE. 263 p., personal contribution -
p. 4-53, p. 78-107, p. 251-263, total 90 p. x approx. 2030 characters per page = 182,700 > 100
pages, ISBN 978-619-232-137 -6.
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In the part of the monograph developed by the candidate, the research is concentrated on the
essence of spa tourism, the development of which is extremely dynamic, and the peculiarities
of the requirements of spa tourists. The attention is drawn to the fact that the term "spa" is used
as aword that evokes an association with health, beauty and relaxation. The monograph deepens
the research into the issues under consideration and provides a definition of spa tourism that
satisfies all interested parties. Despite the changes introduced in the Tourism Law, the term
"spa" is still largely used as a marketing name, which aims to attract tourists rather than to
clearly indicate the nomenclature and assortment of spa services, facilities and amenities on
offer.

The purpose of the scientific development is to establish the economic effects of the use of
mineral springs in the spa facilities, thereby revealing their benefits, which can be used by the
tourist enterprises operating in the field of spa tourism. Mineral springs are the object of the
research. The subject of the study is the economic effects of the use of mineral springs in spa
tourism. As a result of the analyses and research, specific recommendations for the development
of the business in the spa sector were given when summarizing the results. It was concluded
that there are significant economic effects from the construction of spa facilities near mineral
springs.

7. Beauxosa, E. (2019) [Ipeono.issiBaHe HA Ce30HHOCTTA B TYPHU3Ma — NPOOJIeMH 1
pemenusi. Codus: ,,ABanrapy [Ipuma”. c¢. 133. ISBN 978-619-239-161-4.

Monorpadusara e mocBeTeHa Ha aKTyaJIeH U 3HA4YMM 3a TypUCTHYecKaTa TeOpus W MPaKTHKA
npo6seM. CBITHOCTTa U OCOOCHOCTUTE Ha TypHU3Ma IOCTABAT HA JHEBEH pell BBIIPOCHTE 3a
(dakTopuTe, KOUTO B Hal-TOJISIMA CTETEH OMPEIeNAT HeropaTa CHElUaNM3alus, a OT TaM U
TBPCEHETO M TpEAJIaraHeTo B Typu3Ma. Pa3pacTBaHeTO Ha TYypUCTUYECKHUTE IMOTPEOHOCTH
Hajara HOBHM pEaJHOCTH B TypH3Ma, HO Hail-MacOBUTE M MPEANOYUTAHU BUAOBE TYPU3IBM CH
ocTtaBaT ce30HHUTEe. ToBa Hajara HEOOXOAMMOCTTa OT THPCEHETO Ha BB3MOXKHOCTU 3a
MPEOI0NSIBAHETO HA CE30HHOCTTA C OTJIe ] MOBUIIIaBaHEe Ha e(eKTUBHOCTTA OT TYpUCTUYECKATa
neitHocT. MIkoHOMUYecKuTe MoKa3aTeNu 3a pa3BUTHETO Ha TypU3Ma yI0CTOBEPSBAT, Ye aKo ce
HaMepu HA4YMH 3a OrpaHWYaBaHE Ha CE30HHOCTTA, TOBa OM JOBENO A0 OmIe MO-MamadHo
pa3BUTHE Ha TypHCTHYECKaTa JIEWHOCT. BbIpexku dYe mociaeauiuTe OT Hes He ca caMo
OTPULIATENIHU, OTPAHUYABAHETO U I1I€ JONPUHECE 3a YBEIIMYABAHE HA MPUXOJIUTE OT TypU3Ma,
HaMaJsiBAaHETO Ha Oe3paboTuiiaTa B CEKTOpA, YBEJIMYaBAaHETO Ha CpeJlHaTa 3arviara,
MOBUIIIABAHE HA UMU]XKa Ha TIpUeMalIaTa IeCTUHAIUS U p. AHAJIU3UTE B MOHOTpadusiTa 1aBat
OCHOBaHHE 3a U3BOJIA, Y€ MpEJIaraHeTo Ha aJITEPHATUBHU BUIOBE TYPU3BM U JOMBIHUTEIIHA
aTpaklW¥ U CHOUTHSA B CE30HHUTE TYPUCTUYECKH JAECTHHAIMU Ca OCHOBHA MPEATNOCTaBKa 3a
HaMaJIsIBAHETO Ha CE30HHOCTTA.

Velikova, E. (2019) Overcoming Seasonality in Tourism - Problems and Solutions. Sofia:
Avangard Prima. 133 p. ISBN 978-619-239-161-4.

The monograph is dedicated to an actual and significant problem for tourism theory and
practice. The essence and peculiarities of tourism bring to the agenda the questions about the
factors that most determine its specialization, and hence demand and supply in tourism. The
growth of tourist needs imposes new realities in tourism, but the most popular and preferred
types of tourism remain the seasonal. This necessitates the search for opportunities to overcome
seasonality in order to increase the efficiency of tourist activity. Economic indicators of tourism
development confirm that if a way to limit seasonality could be found, it would lead to even
greater development of the tourism activity. Although its effects are not only negative, its
limitation will contribute to increasing tourism revenue, reducing unemployment in the sector,
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increasing the average salary, increasing the host destination image, etc. The analyses in the
monograph provide a basis for the conclusion that the offering alternative types of tourism and
additional attractions and events in the seasonal tourist destinations are a major prerequisite for
reducing seasonality.

I11. Ily6aiukyBaHa KHUTAa HA 6a3aTa HA 3alUTEH JUCEPTANMOHEH TPY/ 32 NPUCHKTAHE
Ha 00pa30oBaTeIHA M HAYYHA CTeNeH ,,JOKTOpP

8. Beuauxosa, E. (2008) qu3aiin u moaa B typusma. Codus: YU ,,Cronancto”. 198 c.
ISBN 978-954-494-926-6.

B moHorpadusita ce mpeasiara MHTEpIpeTans Ha KOHIEMIUATA 3a JU3aifHa M MojaTa |
HEHHOTO MPWIOKCHHE B Typu3Ma. B pe3yiataT OT U3MOJI3BAHETO W TYPHCTUYCCKUTE
Hpe[[HpI/IeMa‘II/I Cca B CbCTOJAHHC Oa YBCJ'II/ILIaT HpI/IBHeKaTeJIHOCTTa Ha Hpe[IJIaFaHI/Iﬂ OT TiaX
MPOAYKT, C KOETO IIe OCHUTYpSAT TOBEYE M IUIATEIKOCIIOCOOHM TYPUCTH M Il YBEIUYaT
e(eKTUBHOCTTA OT ONECPUPAHETO Ha Ma3apa. 3a pa3siCHsABaHE Ha MPoOJieMa MbPBOHAYAIHO €
00bpHATO BHUMAaHHE Ha Pa3BUTHETO HA JW3aiiHa B Typu3Ma. [lociieoBaTelHO ca pasriieianu
CBIIIHOCTTA H HpI/IJ'IO)KeHI/ICTO Ha ZIH3aﬁHa B TypI/I?:Ma, HCTOBOTO B”I)3I[CﬁCTBPI€ Bpry
NOTPEOUTENCKUST W300p M CPEKTHBHOCTTa HAa JAM3AMHEPCKUTE pEIICHHS B TYypHU3MA.
3aabJI004€HO € U3CIICABAHO U MPUJIOKEHUETO Ha MOJIaTa B TypH3Ma.

I11. Published book on the basis of a defended dissertation work for the award of the
educational and scientific degree ""Doctor"

Velikova, E. (2008) Design and Fashion in Tourism. Sofia: University Publishing House
"Economy". 198 p. ISBN 978-954-494-926-6.

The monograph offers an interpretation of the concept of design and fashion and its application
in tourism. As a result of its use, the tourism entrepreneurs are able to increase the attractiveness
of their offered product, which will ensure more paying tourists and increased the efficiency of
operating the market. To clarify the problem, an attention was initially paid to the development
of the design in tourism. The nature and application of the design in tourism, its impact on
consumer choice and the effectiveness of the design solutions in tourism are consistently
examined. The application of fashion in tourism has also been thoroughly explored.

IV. CraTtun n noxnagu, ny0JJMKyBaHU B HAYYHU M3/1aHNS, pepepupaHu U MHAEKCUPAHHU
B CBeTOBHOM3BECTHH 0a3W IaHHHU ¢ HAy4YHa MHpoOpManus

IV. Articles and papers published in scientific editions, refereed and indexed in world
databases

9. Velikova, E. (2019) Methodological Guidelines for the Sustainable Development
of the Bulgarian Touristic Resorts through Reducing the Harmful Impact of
Transport. SCOPUS E3S Web Conf., Volume 101, (2019) 01004, Published online:
14 June 2019. Published by: EDP Sciences. DOI:
https://doi.org/10.1051/e3sconf/201910101004. eISSN: 2267-1242.
https://www.scopus.com/record/display.uri?eid=2-s2.0-

85068108911 &origin=resultslist&featureToggles=FEATURE VIEW_ PDF:1,FEATU
RE_DOC DETAILS TOOLBAR:1,
https://apps.webofknowledge.com/full_record.do?product=WOS&search_mode=Gene
ralSearch&Qqid=5&SID=E421gN2lixtY]jlgbRqgf&page=1&doc=1.
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MeTo/10/10rM4eCKH HACOKH 32 YCTOHYMBO Pa3BUTHE HA OBJATapCKUTE TYPUCTHYECKH
KYPOPTH 4pe3 HAMAJIsIBAaHE HA BPEJIHOTO Bb3/leiicCTBHE OT TPAHCIOPTA

[TocTuraneTo Ha yCTOMYHMBO Pa3BUTHE B OBJITAPCKUTE TYPHUCTHUYECKH KYPOPTH € IOJ] BBIIPOC,
cien kato EBponelickara KoMUCHs TOCTaBs JIBYMECEUEH yJITUMATyM Ha beiarapus na nokaxe,
Ye MOXKeE JIa C€ CIPaBH € MpooieMa C MPhCHUS BB3yX. TYPU3MBT € CEKTOP, KOWTO € OOBUHSBAH
B HapylllaBaHe Ha YCTOMYMBOTO pa3BUTHUE TMOPaad MHOTOOPOMHHUTE CH OTPULATEIHU
BB3/ICHCTBHUS BbPXY OKOJIHATA Ccpe/ia. 3HAYUTENIHA YacT OT BPEAHOTO BB3JCHCTBHE C€ ABIDKU
Ha U3IMOJI3BaHMs TPAHCIIOPT 3a JIOCTUTAHE JI0 KeJIaHaTa JECTUHAIMS U CAaMOTO MPUABUKBAHE B
Hes. YCTOHYMBOTO pa3BuTue € kiodosa e Ha EC u bearapus He TpsOBa 1a u3ocTaBa 1o
OTHOIIICHHE Ha OCHOBHHTE MMOKA3aTeNu 3a HEWHOTO nocturane. [lybnukaiusara nMa 3a 1en 1a
MpeIoku e(PEKTUBHM MEPKH 3a HaMallsABaHE Ha BPEIHOTO BBH3JICUCTBHE HA ITbTHUYECKHS
TPaHCIOPT BbPXY OKOJHATA CPE/ia Upe3 YCTAaHOBABAHE HA YCTOWYMBH TPAHCIIOPTHU MPAKTUKHU
B TYPHCTHYECKUTE KypOPTH. EKOJIOTMYHHMAT KOMIOHEHT Ha YCTOMYMBOTO PAa3BUTHE € CPe
OCHOBHHUTE MY IIpHOPUTETU. Bb3 OCHOBA Ha €KCIIEPTEH aHATU3 HAa OBJITAPCKUTE TYPUCTUUECKH
KYpOPTH, COOCTBEHHU HM3CJIEBAHUS U OMUT B U3CIIEBAHATA TEMa ca MPEIIOKEHU ePEeKTUBHU
MEpPKH 3a MMOBHIIIABAHE HA TAXHATAa YCTOMYMBOCT Ype3 HaMaJsIBaHE HA BPEAHOTO BB3ACHCTBHE
Ha TPaHCIOPTa BbPXY OKOJIHATA Cpeaa.

The achievement of the sustainable development in Bulgaria’s tourist resorts is questionable
after the European Commission has put Bulgaria's two-month ultimatum to prove it can deal
with the problem of air pollution. Tourism is a sector that has been accused of violating the
sustainable development because of its many negative environmental impacts. A significant
part of the harmful impact is due to the transport used to reach the desired destination and the
movement itself. Sustainable development is a key objective of the EU and Bulgaria should not
lag behind in terms of the essential indicators for its achievement. This publication aims to
propose effective measures to reduce the harmful environmental impact of passenger transport
by establishing sustainable transport practices in touristic resorts. The environmental
component of sustainable development is among its main priorities. Based on expert analysis
of Bulgarian tourist resorts, own research and experience the topic under study offers effective
measures to increase their sustainability by reducing the harmful impact of transport on the
environment.

10. Velikova, E. (2021). Sustainable Environmental Planning of a Tourist Destination
Bulgaria — State and Trends. 2021 4th International Conference on Sustainable
Development of Water and Environment, ICSDWE 2021 Bangkok12 March 2021
through 13 March 2021, Code 263969. Pages 243 - 254. ISSN 18635520. ISBN 978-
303075277-4. DOI 10.1007/978-3-030-75278-1_22.
https://www.scopus.com/record/display.uri?eid=2-s2.0-
85115130638&origin=resultslist&featureToggles=FEATURE_VIEW_PDF:1,FEATU
RE_DOC_DETAILS TOOLBAR:1.

YcToiiunBo NJIAaHMPaHe HA OKOJIHATA cpella Ha TypucTHYecKa JecTuHAUMA bbarapus —
ChCTOSIHME U TeHICHIMH

ObexkT Ha u3cnenBane e bparapus kato Typuctudecka nectuHanus. [Ipeaqmer Ha uscnensate e
YCTOMYMBOTO IUIAHMpAHE Ha OKOJIHATA cpela 3a IenuTe Ha TypusMma. KOHKYpeHTHOTO
U3IM0JI3BaHE HA TEPUTOPHUATA Hajlara TbpCEHETO Ha Bb3MOKHOCTH 3a U3BBPILIBAHE HA HAKOJIKO
pa3IMYHM U TOHSKOra B3aUMHO H3KIIOUBalIM ce AeHoctH. HeoOxonmmMo € BHHUMAaTENHO
IUTAaHUPaHEe Ha OKOJIHATa cpesia U 3a Jia ObJie TO yCTOMUMBO, HE TpA0Ba Ja HapyllaBa IpaBoTO
Ha ObAeLUTe TOKOJICHUS Ja U3I0JI3BaT Ta3u Teputopust. Typu3smMbT € IpOCTpaHCTBEH (peHOMEH

14


https://www.scopus.com/record/display.uri?eid=2-s2.0-85115130638&origin=resultslist&featureToggles=FEATURE_VIEW_PDF:1,FEATURE_DOC_DETAILS_TOOLBAR:1
https://www.scopus.com/record/display.uri?eid=2-s2.0-85115130638&origin=resultslist&featureToggles=FEATURE_VIEW_PDF:1,FEATURE_DOC_DETAILS_TOOLBAR:1
https://www.scopus.com/record/display.uri?eid=2-s2.0-85115130638&origin=resultslist&featureToggles=FEATURE_VIEW_PDF:1,FEATURE_DOC_DETAILS_TOOLBAR:1

U € MHOTO BaXEH CEKTOp OT ObJrapckara MKOHOMHUKa. HeroBoro ycToW4YMBO pa3BUTHE €
IIPUOPUTET 3a IIPABUTEICTBOTO HA CTpaHaTa. MHUHHCTEPCTBOTO Ha Typu3Ma pa3BUBa
[[eJIeHAacOYeHa TMOJMUTHKA 32 YTBBPXKAaBaHE Ha cdepata M Ce ONUTBA Ja BBBEIC HIKOU
o0JIeKueHMs], 3a Ja IOMOTHE Ha TYpUCTUYECKUTE (QUPMH J1a MPEoJOoJesT HAcTosIaTa Kpus3a.
3HaAuUUTENEH HAllpeIbK B Pa3BUTHETO HA TypU3Ma OCUTYpsiBa Pa3ZeiIIHETO Ha TEPUTOPHUATA Ha
JIeBeT TYPUCTUYECKU paloHa, KOUTO HUMAaT 3a Led Ja CcTabuiu3upaT TypUCTUYECKOTO
npeiarane B bearapus. [lyOonukanusara aHanu3upa pa3BUTHETO HA HOPMAaTUBHATA ypenda B
00J1acTTa Ha TEPUTOPUATTHOTO YCTPOMCTBO U MMa 3a LIeJ1 Ja IIOKaXKe MOCTUTHATHS HAapeAbK 110
OTHOILIEHUE Ha IJJAHUPAHETO Ha OKOJHAaTa cpena 3a Typu3bM. Ha Tasu ocHoBa oyepraBa
TEH/IEHIMHTE B OBACLIOTO Pa3BUTHE Ha JleCTUHALMS beiarapus.

The object of the research is Bulgaria as a tourist destination. The subject is the sustainable
environmental planning for tourism purposes. The competitive usage of the territory imposes
the search for opportunities to carry out several different and sometimes mutually excluding
activities. Careful environmental planning is needed, and to be sustainable, must not violate the
right of future generations to use this territory as well. Tourism is a spatial phenomenon and is
a very important sector of the Bulgarian economy. Its sustainable development is a priority for
the government of the country. The Ministry of Tourism is developing a targeted policy towards
establishing the field and is trying to introduce some relieves so it can help the tourist companies
in overcoming the current crisis. Significant progress in tourism development provides the
division of the territory into nine tourist regions, which are intended to stabilise the tourist
supply in Bulgaria. The publication analyses the development of regulations in the field of
spatial planning, to show the progress made in terms of tourism environmental planning and on
this basis to outline trends in the future development of the destination Bulgaria.

V. CraTum u 10KJIa14, Ny0JHMKYBaHU B HepedepUPaHHU CIIUCAHUSA C HAYYHO
pelieH3upaHe WU Ny0JUKYBAHU B PeJaKTHPAHU KOJIeKTHBHH TOMOBE

V. Articles and papers published in non-refereed scientific editions or published in
editorial collective volumes

Crarun:
Articles:

11. Beauxkoga, E. (2011) /lerepmunanTu Ha cna typusma. Cu. ,,JIHppacTpykrypa u
komyHukaruu”’, ['ogunaa 2, mait 2011. 30-37. ISSN 1314-0930,
http://faculties.unwe.bg/Uploads/Infra/%D0%93%D0%BE%D0%B4%D0%B8%D0%
BD%D0%B0%20%D0%86%D0%86,%20%D0%9C%D0%B0%D0%B9%202011,%2
0%D0%BA%D0%BD.%204.pdf.

[Tybnukamusra aHaau3upa 0COOCHOCTUTE Ha CIla Typu3Ma KaTo XOJMCTUYEH TOJXOJ, eI
BB3CTAHOBSIBAHETO HA TAJOTO JyXa M yMa. Pa3siCHEeHa € ChIIHOCTTAa Ha CIla MPOLEAYPUTE U
cnenudukaTa Ha MecTara 3a TSIXHOTO TpeaoctaBsHe. CTtura ce 0 W3BOJA, Y€ Ca HAJIUIIC
MHOKECTBO BB3MOKHOCTH 3a YJOBJIETBOPSIBAHE HAa CHBPEMEHHUTE MOTPEOHOCTH OT Cha
YCJIyTH, OCHOBaHM Ha MHOTOBEKOBHAaTa TPAJWIIMS HA NpeJJIaraHe Ha BOJHU MPOUEIYpH U
pUTyanu.

Determinants of Spa Tourism

The publication analyses the features of spa tourism as a holistic approach aimed at restoring
the body, spirit and mind. The essence of spa procedures and the specifics of the places where
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they are provided are explained. It is concluded that there are many possibilities to satisfy the
modern needs of spa services, based on a centuries-old tradition of offering water treatments
and rituals.

12. Velikova, E. (2011) Evolution of the Theoretical Thought for SPA and Wellness
Tourism. Journal of Science and Research, Volume 2, 2011. 41-49. ISSN 1314-295X.
http://www.bkonk.bg/journal/volume-2.

EBojronnsa Ha TEOPpETHYHATA MUCDHJI 3a Clla U yeJIHEC TypHU3Ma

PazButnero na CIIA u yenHec Typusma € OTJIMYEH IMpHUMEpP 3a MPEBPbBIIAHETO HA €IHO
ciyyaitHo n3o0perenue B riaodanHa Obp30 pa3BUBAIIA CE UHIAYCTPHUS, OCUTYpsBAIA TOAUIIHA
MPUXOJAU OT JeceTku MuIHOHU eBpo. CIIA u yenHec ca 3HaYUTEIIHO HOBH SIBJICHHSI, KOUTO CE
pa3BUBAT HEBEPOSATHO OBP30 Ipe3 MOCIeAHHUTE JABE JeceTwieTus. Ho MoxkeM ma mpocieaum
nH(popMalKs 3a TAXHOTO MpUJIaraHe B €MOXHUTE Olle Mpeau XPHUCTa, aKo B3eMEM 3a TAXHA
OCHOBa OAJTHEOJIOTHATA, JIeUeOHUS WIIM MEAULIMHCKUS TYpU3bM. B Halm qHM yermHec KyaTypara
ce e pasnpoctpanmia He camo B CAIl, kbpeTo e polieHa, HO U BbB BCSIKA UKOHOMHUYECKH
pa3BUTa CTpaHa. Y EIHECHT C€ IPEBbpPHA B HAYMH HA KMBOT 3a MIWJIMOHU Xopa. [locTosiHHO ce
MOSIBSIBAT HOBH UJIEU U METOJIUKH.

The development of SPA and Wellness tourism is an excellent example of the transformation
of an accidental invention into a global fast-growing industry, providing annual revenue of tens
of millions of euro. SPA and Wellness are considerably new phenomena that had evolved
incredibly fast during the last two decades. But we can trace information for their
implementation in the years BC, if we take balneology, healing or medical tourism as their
basis. Nowadays the Wellness culture has spread not only in the USA — its birthplace, but in
every economically developed country as well. Wellness has become a way of life for millions
of people. New ideas and methodologies are constantly appearing.

13. Berukoga, E. (2011) ByTUKOBHSAT X0TeJI — CbBpeMeHHa OpPraHu3anuoHHa ¢gopma
B Typu3mMa. COOpHHK CTaTuH ,, [ ypU3MBT — IPEIU3BUKATEIICTBA B YCIOBHITA HA
nkoHomuuecka kpuza”. Codust: HBY. 395-405. ISBN 978-954-535-642-1.

B nyOnukanusta € mpoydyeHa M Npe[cTaBeHa KOHIENUMsATa 3a OyTHKOBUS XOTEN Karo
CbBPEMEHHA OpraHu3alloHHa (opMa Ha MpeanaraHe B XOTEIMEpPCTBOTO. B pesynrar Ha
IIPOMEHEHUTE MOTPEOUTENCKM M3UCKBaHMS M OTrpaHMYeHUTe (PUHAHCOBU CpE/ACTBA
XOTEJIMEepUTE 3aroyuBar J1a ThPCIT HOBU BBH3MOKHOCTH M HAUMHU 3a YJOBIIETBOPSIBAHE Ha
CbBpEMEHHUTE NOTpeOHOCTH. CleicTBUE OT TE3UW THPCEHUS ca PA3IUYHUTE OYTHUKOBH,
IU3allHEPCKH, XUM U Jai(cTaida XoTenu, KOUTO CTaBaT BCE MO-NPEANOYNTAHU OT TYPUCTUTE
3apajJy TEXHMUS XapaKTepeH AM3aiiH, HOBaTOpCKa KOHLEMIMS, MAapKeTUHTOBH CTpATeTHUH,
MIPEKMBSIBAHE HA HE MHOT'O BUCOKH II€HH.

The Boutique Hotel —a Modern Organizational Form in Tourism

The publication explores and presents the concept of the boutique hotel as a modern
organizational form of offering in the hospitality industry. As a result of changed consumer
requirements and limited financial resources, hoteliers are beginning to look for new
opportunities and ways to satisfy modern needs. A consequence of these searches are the
various boutique, designer, hip and lifestyle hotels that are becoming increasingly preferred by
tourists for their distinctive design, innovative concept, marketing strategies, experience at not
very high prices.

16


http://www.bkonk.bg/journal/volume-2

14. Velikova, E. (2011) Trends in SPA and Wellness Tourism. Journal of Science and
Research, Volume 3, 2011. 90-97. ISSN 1314-295X.
http://www.bkonk.bg/journal/volume-3.

TeHAeHIUH B cIa U yeiaHece Typuima

B crarusara ca oOxBaHatu Haii-3Haummute TeHAeHIMH B CIIA u yemHec Typu3ma Impe3
MOCJICAHUTE TOAMHU U € OuepTaH ObJCHIMAT UM IMOTEHIMAN 3a MOCTUTaHEe HAa MaKCHMallHa
yIOBJIETBOPEHOCT Ha TypucTuTe. [IpoyduBaHeTo € NMpoBEACHO BB3 OCHOBA Ha 3aIbJIOOYEH
IperJie]] Ha JInTepaTypara B CTpaHu ¢ yrebpAeHu Tpaauuuu B CIIA u yenHec Typusma.

In this article we will try to encompass the most significant trends in the SPA and Wellness
tourism in recent years, and will outline their future potential for achieving maximum tourists’
satisfaction. The study was conducted based on a substantial review of the literature in countries
with well-established traditions in SPA and Wellness tourism.

15. Velikova, E. (2012). The Wellness Effects of the Aestheticization of the Tourist
Environment. Journal of Science and Research, Volume 4, 2012. 41-49. ISSN 1314-
295X. http://www.bkonk.bg/journal/volume-4.

Yenanec eQeKTbT 0T eCTETH3ALUATA HA TYPUCTHYECKATA CpeAa

B crarusAra e HanpaBeH ONMT 3a OTIOBOP Ha BBIIPOCUTE KAKBa € pOJIATA HA €CTETU3ALMATA B
yeJHeca KaTo Bce Mo-00oco0eHa 1 3a1bi004aBalia ce TeHACHLUS B Typu3Ma U JI0OKbJI€ CTUTaT
HelHuTe rpanuuu? JKuBeem BbB BpeMe Ha JAPAaCTUYHM NPOMEHHU, HOBU TexHosoruu, UT u
MHTEpPHET, HOBU BHUJ/IOBE XPAaHUTEIHHU MPOAYKTH, HOBM (POPMHU Ha TpaHCHOPT U T.H. Te HHU
IIPEHACAT OT PEAIHUTE B €MOLMOHAJIHWUTE M3MEPEHMS HAa Halus >KUMBOT. 103M MOAeNl Ha
IIOCTOSIHHU IIPOMEHH ¥ €MOLMOHAJIHY NIPEAU3BUKATEIICTBA € B OCHOBATA HA BCEKH JETANUI OT
CBbBPEMEHHUS TYPUCTHYECKHU U YEITHEC IPOLYKT.

In this article we will try to answer the questions what is the role of the aestheticization in
wellness as a more and more distinct and deepening trend in tourism, and how far does it go?
We live in a time of drastic changes, new technologies, IT and Internet, new types of food
product, new forms of transport etc. All these innovations transport us from the real into the
emotional dimensions of our lives. This pattern of constant changes and emotional challenges
is at the heart of every detail of the modern touristic and wellness product.

16. Berukoga, E. (2014) KauyecTBOTO KaTo cTpaTernyecko NpeIuMCcTBO HA yeaHeC
typusma. Cr. ,,IuppacTpykTypa 1 KOMyHUKauu”, ronuHa 4, suyapu 2014. 42-48.
ISSN 1314-0930,
http://faculties.unwe.bg/Uploads/Infra/%D0%93%D0%BE%D0%B4%D0%B8%D0%
BD%D0%B0%204,%20%D0%AF%D0%BD%D1%383%D0%B0%D1%80%D0%B8
%202014,%20%D0%BA%D0%BD.%207.pdf.

[TyGnukanusTa pasriexnaa yciIoBHATA, MPU KOUTO KAayecTBOTO MOXE Ja ce NpPEeBbPHE B
CTpaTernyecky KOHKYpeHTeH (aKkTop 3a yeITHeC TYpUCTUYeCcKoTOo npeanpusatue. KauectsoTo e
orpenienieH0 kKato audepeHuupan] QGakTop, KOHTO TMO3BOJSBA pasrpaHUYaBaHE OT
KOHKYPEHTHUTE Bb3 OCHOBA Ha OIpeJieeHa creupuyHa XapakTepruCTUKa.

Quiality as a Strategic Advantage of Wellness Tourism

The publication examines the conditions under which quality can become a strategic
competitive factor for the wellness tourism enterprise. Quality is defined as a differentiating
factor that allows distinction from competitors based on a certain specific characteristic.
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17. Velikova, E. (2014) Terminological Clarity in Wellness Tourism. Journal of
Science and Research, Volume 7, 2014. 55-62. ISSN 1314-295X.
http://www.bkonk.bg/journal/volume-7.

TepMI/IHOHOFI/I‘lHa SICHOTA B YEJIHEC TypuUdMa

VYennec TypusMbT OOHMKHOBEHO C€ MPAKTHKYBa, KOTAaTO TYPHUCTBT HMMa 3paBOCIOBHU
mpo0JieMHd WM MCKa Ja YKPeNH 3/paBeTO CU uYpe3 Pa3InyHU NPOPHUIAKTUYHHU MPOLETYpH,
3apaJy KOUTO NpeAIpreMa IbTyBaHeTo. B pe3ynTaTt Ha ToBa TypUCTUUECKUTE JEHHOCTH MOTaT
Jla BKJIFOYBAT JOMBJIHUTENHU 3abJKCHHs], HeOOUYaiiHU 3a e)KeJHEeBHATA PeaTHOCT. 3a yellHec
TypHUCTa ,,TYPUCTHUECKOTO IPEKUBSABAHE " € YACTUYHO WM U3LSUI0 MOTUBUPAHO OT HETOBOTO
3/IpaBe WM BB3NPUSATHE 32 HETOBOTO 3/ipaBe. IHTepBeHLIUATA BbPXY TAJIOTO MOXKE J]a BKIIIOUBA
Oosika ¥ BH3CTaHOBsIBaHE. B pe3ynTar Ha TOBa yellHeC TypU3MbT MOXKE J1a BKJIIOYBA YIIOpUTA
pabota M He € 3aABDKUTENTHO Ja ObJe OrpaHuyYeH OT BpeMe H MsCTo. BewuHocT
JBJITOCPOYHOTO BB3CTAHOBSIBAHE U MOJI3UTE OT yEIHEC TypU3Ma MOrar Jia ce MOSBSIT caMO Ha
eTarma, KOraro TypucThT C€ € BbpPHAJ y JoMa.

Wellness tourism is usually practiced when the tourist has health problems or wants to
strengthen the health through various preventive procedures because of which he takes the trip.
As a consequence travel activities may include additional obligations unusual to everyday
reality. For the wellness tourist "tourist experience" is partially or wholly motivated by his
health or perception of his health. Intervention on the body may include pain and recovery. As
a result, wellness tourism can involve hard work and is not necessarily to be limited by time
and place. In fact, long-term recovery and benefits of wellness tourism can occur only at the
stage when the tourist has returned home.

18. BetukoBa, E. (2014) I'no6annu npeAn3BUKATEICTBA NMPel TYPUCTHYECKUTE
¢pupmu. Co. ,,MIadpacTpykTypa u KomyHukanuu”’, ronuHa 4, mait 2014. 80-89. ISSN
1314-0930,
http://faculties.unwe.bg/Uploads/Infra/%D0%93%D0%BE%D0%B4%D0%B8%D0%
BD%D0%B0%204,%20%D0%9C%D0%B0%D0%B9%202014,%20%D0%BA%D0
%BD.%209.pdf.

[TyGnukanusTa pa3riexaa TYpUCTHUECKUTE aTHaHCH KaTo yCIIEIIHA CTpaTerus 3a 00CIyKBaHe
Ha TYpUCTHTE Ha HOBUTE TIJI00amHM mnazapu. ONUTHT MOKa3Ba, Y€ Hail-uecTo ce CiauBar
KOMIIaHUH, KOUTO €a C YTBBPJEH UMUK Ha opesiesicH na3ap. OT MKOHOMUYECKa IIeIHA TOUYKa
MOJICJITHETO Ha PECYPCH, Pa3XOAU U PUCKOBE € ObpP3, HO U €(PUKACEH HAUUH 3a YBEJINYaBAHETO
Ha BIMSIHUETO Ha JaJcHa KOMITaHUS.

Global Challenges for Tourism Companies

The publication examines tourism alliances as a successful strategy for serving tourists in new
global markets. Experience shows that companies that have an established image in a certain
market are most often merged. From an economic point of view, sharing resources, costs and
risks is a quick but efficient way to increase the influence of a company.

19. Velikova, E. (2015). The Scope of Outsourcing in Medical Tourism. Journal of
Science and Research, Volume 8, 2015. 85-93. ISSN 1314-295X.
http://www.bkonk.bg/journal/volume-8.

OO0XBaThHT Ha ayTCOPCHHIA B MeIMIIUHCKHUS TYPU3bM

B crarusara e pasriicgaHo MNPHUIIOKCHUCTO Ha ayTCOPCHMHIa B MCAUIUHCKUA TYPU3IBM.
H'I)pBOHaanIHO ca Jle(bHHI/IpaHI/I IMOHATHATA U Ca ONPECACIICHU MMPECAUMCTBATA U HEAOCTATHLUTE
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Ha Ta3W CTPATCrusd 3a pa3sBUTHUC HA MCIULUHCKHA TYPU3bBM, KOMTO ce npeBpbIla B 3HAYUMO
SABJICHUE B TypHU3Ma, KOETO U B 6’BI[CH_IC 1I€ IPpOABIIKHA Ja rCHEpHpa 3SHAYUTCIHN HKOHOMUYCCKU
I10JI3H.

In this article we will examine the application of outsourcing in medical tourism. Initially, we
will define concepts and we will point the advantages and disadvantages of this strategy
development of medical tourism. It becomes a significant phenomenon in tourism, which in the
future will continue to generate significant economic benefits.

20. BesqtukoBa, E. (2015) TenaeHuun B pa3BUTHETO HA IJ100aJIHATA CNIa HHAYCTPHSL.
Cn. ,,Mudpactpykrypa nu komyHuKauu’, ronuHa 5, 2015. 208-213, ISSN 1314-0930,
http://faculties.unwe.bg/Uploads/Infra/%D0%93%D0%BE%D0%B4%D0%B8%D0%
BD%D0%B0%205,%20%D0%BE%D0%BA%D1%82%D0%BE%D0%BC%D0%B2
%D1%80%D0%B8%202015,%20%D0%BA%D0%BD.%2010.pdf.

IlenTa Ha cTaTUATa € Ja M3CIEIBA HACTOALIOTO ChCTOSHUE HA pa3BUTHE Ha cria OM3Heca M Ha
Ta3u OCHOBA J1a MIPEJIOKH PA3IMIHN Bb3MOYKHOCTH 32 HETOBOTO PAa3BUTHE MPEIBU/ OBbICIIUTE
MIEPCIEKTUBU B TIJI00ATHOTO TYPUCTHUYECKO IpocTpaHcTBO. OOEKT Ha HM3Cie/lBaHE € cha
MHIIyCTPUSATA, a MPEIMET — ca HEHHHWTE TEHICHIMH OT IJIe[HA TOYKA Ha MOTPEOUTENUTE U
IIpeAIpUEMAYUTe B TypU3Ma.

Trends in the Development of the Global Spa Industry

The purpose of the article is to examine the current state of development of the spa business
and, on this basis, to propose various opportunities for its development considering the future
prospects in the global tourism space. The object of research is the spa industry, and the subject
is its trends from the point of view of consumers and entrepreneurs in tourism.

21. Velikova, E. (2016). The Influence of the Events in Tourism. Journal of Science
and Research, VVolume 9/2016. 83-91. ISSN 1314-295X.
http://www.bkonk.bg/journal/volume-9.

Bausinuero Ha cLOMTHATA BHPXY TYypH3Ma

E(I)GKT’LT oT FJ'IO63.J'II/138.I_[I/IHT8. BBpXY TypusMa B CBCTOBCH Mama6 JOBCIAC 0 IIOBHUIIICHA
KOHKYPCHIUA MCKAY ACCTUHAIHWUTE B TbPCCHCTO HAa ONTUMAJIHA ITa3dapHa IMO3WLus. B Tazu
CUTyalus CHLOUTHATA CTaBaT CbIICCTBCH CJICMCHT OT TYPUCTUUYCCKOTO pPAa3BUTUC Ha
ACCTUHALIUWUTC, TIPHUBJIWMYAaHCTO HaA IIOCCTHUTCIM, HACHPYAaBAHECTO Ha HWHBCCTHUUHTC,
HO,Z[O6p$IBaHeTO Ha UMHIKA U CBXXHUBABAHCTO HAa MCCTHATa NKOHOMMKa. HOpaI[I/I Ta3u IpUYINHA
OCHOBHATa ICJI Ha CTAaTHATA € J1da U34CHHU TOBA ABJICHHUE OT TCOPCTHYHA U KOHICTITYaJIHa II€IHa
TOYKa Bb3 OCHOBA Ha O6H_II/IpHI/I JIMTCPATYPHU Ha6J'II-O,Z[eHI/ISI. Pe3y.]'ITaTI/ITe OT IIperiicaa me Hu
IIOMOTHAT Ia CUHTE3UpPaME OCHOBHU ITO3HAHUA B obnactra Ha C’B6I/ITI/I$[Ta, TAXHOTO BJIMSAHUC
BBpPXY ACCTUHAIHUUTC U CTPATCTHUTC 3a MNO3UIUOHHUPAHC, KOUTO Ca BaJIUAHHU KAKTO 34
H3CJICA0BATECIN, TaKa U 3a MCHUKBPU HA JECTUHALIUU.

The effect of globalization on tourism world-wide led to increased competition between the
destinations in their search for optimal market position. In this situation events become an
essential element of the tourist development of destinations, attraction of visitors, investments
encouragement, image enhancement and the revival of local economy. For this reason, the main
purpose of this article is to make clear this phenomenon from theoretical and conceptual point
of view based on extended literature observation. The results of the review will help us to
synthesize basic knowledge in the area of events, their influence on the destinations and
strategies for positioning that are valid for both researchers and destination managers.
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22. Beaukoa, E. (2017) Bb3Mo:KHOCTH 32 M0100psiBaHe HA eCTEeTHYECKATA cpea Ha
TypucTHieckute 00ekTu B bbarapus. Cn. UkoHoMUYeCKU U colManHu
antepHaTuBH, Op. 3, 2017. 40-48. ISSN (print) 1314-6556, ISSN (online) 2534-8965.
https://web.s.ebscohost.com/ehost/detail/detail?vid=0&sid=95907969-a1f4-47b8-
b7e8-
6dee3bb38ddc%40redis&bdata=JnNpdGU9ZWhvc30thGl12Z20Q%3d%3d#AN=123647
168&db=bsu.

B crartusara ca wu3ciieBaHM TEOPETUYHHUTE OCHOBH HA €CTETHU3AIMSTA, MPEAUMCTBATA OT
M3IIOJI3BAHETO W B TypU3Ma, HAIOXKWUIUTE Ce JOOpU MPAKTUKU B €BPOINEHCKOTO €CTETHYHO
MPOCTPAHCTBO ¥ OCHOBHHUTE TCHJCHIIMU, HA KOUTO OBITApCKUTE MpeArnprueMadn TpsiOBa aa
o0bpHAT BHUMaHKE. B pe3ynTar Ha MpoBEIEHOTO MPOYYBAHE ca U3BEJCHH KOHKPETHU HACOKHU
3a mooOpsiBaHe HA eCTeTUYeCKaTa cpeia Ha TYPUCTHUECKUTE OOCKTH B CTpaHaTa HH, KOETO B
3HAYWTEIHA CTEMEeH MIe MOA0OpU TiIXHATa KOHKYPEHTOCIIOCOOHOCT W BH3yallHaTa
MIPUBJICKATEITHOCT B CHOTBETCTBUE C HANMOHATHUTE W3WCKBAaHHWS M IOTPESOUTEICKHUTE
MOTPEOHOCTH.

Opportunities to Improve the Aesthetic Environment of the Tourist Sites in Bulgaria

The article focuses on the theoretical basis of aestheticism, the advantages of its application in
tourism, the good practices imposed in the European aesthetic area and the main trends, which
should be taken into consideration by the Bulgarian entrepreneurs. As a result of the research,
specific guidelines for improvement in the aesthetic surroundings of the tourist sites in our
country were drawn. These will substantially improve the competitiveness and the appeal of
the sites in accordance with the national requirements and consumer needs.

23. BesqtukoBa, E. (2017) TenaeHIIuN NPH MIIAHHUPAHETO H U3IPaKIaHETO HA
TypucTH4eckurte gecrunaumuu. C. ,,Henpuwxumu umoru & 6uznec™, rom I (1) 2017.
c. 41-55. ISSN (Print) 2603-2759, ISSN (Online) 2603-2767,
http://www.realestatejournal-bg.org/images/doc/vol-1-1/06_Elemita Velikova.pdf.

[InanvpaHeTo M W3rpaXkJaHETO Ha YCHEHNIHM TYPUCTHUYECKH [ECTHMHALMM € CIOXKEH U
MHOT'0acleKTeH BBIIPOC, 32 KOWTO HE MOXE Ja ce pa3paboTu e(eKTHMBEH MEXaHH3bM Ha
NeCTBHE, IPUIOKUM KbM BCUUKM ciaydau. Llenra Ha cratusra € Ja Npeanoku ajieKBaTHU U
I[GflCTBI/ITCJ'IHI/I BB3MOXHOCTH, TpaHWUIMY, MPUHOUIIN, MCTOAW Ha IUJIAHUPAHO Pa3BUTUC Ha
TYPUCTUYECKHUTE JECTUHALIMM B TEPUTOPHAJIEH AaCHEKT KaTo OCHOBAa 3a €(PEKTHMBHOTO UM
¢GyHKIMOHMpaHe. B Ta3u Bpb3Ka ca OIpeesIeHd OCHOBHUTE IIPOOIEMHU 001aCTH B HAYYHOTO
MO3HaHue, 1e(UHUPAHO € MOHIATUETO TYPUCTUYECKA IECTUHAIUS, U3BEICHU ca U3UCKBAHUITA
IIpY MJIAHUPAHETO HAa HEMHOTO pa3BUTHE, OINPENEICHH ca HACOKHUTE 3a YChBBPIICHCTBAHE Ha
TypucTHYeckaTa ©0a3a M TEHACHUUMUTE B HHOBALIMOHHO-MHBECTHIIMOHHATA JEHHOCT.
CnenBaHeTo Ha ONPENENEHU MPENOpPbKHM M JOOpPUTE MpPaKTUKU B U3IPAKIAHETO Ha
JIECTUHAIIMUTE HE € MaHales, HO JaBa JOOpH WAECH M pELIeHUs 3a NOJ0OpsSBaHETO Ha
IpeajaraHeTo ¥ I[OBUIIABAHETO Ha KOHKYPEHTOCIIOCOOHOCTTa Ha TYPUCTHUECKUTE
JECTUHALINN.

Trends in the Planning and Construction of Tourist Destinations

The planning and constructing of successful tourist destinations is a complicated and
multidimensional question for which a universal method of activities needs to be developed.
The purpose of this article is to offer adequate and real opportunities, borders, principles,
methods of planned development of the tourist destinations in a territorial aspect, in a way that
they can be viewed as founds of their effective functioning. In that manner the main problematic
areas of the science knowledge are defined, a definition of the term tourist destination is given,
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requirements of its building are drawn-out, guidelines for perfecting the tourist base and trends
in innovation and investment activities are defined. Following predetermined recommendations
and good practices in building the destinations is not panacea but it gives good ideas and
solutions for improving and increasing the competitiveness of tourist destinations.

24. Velikova, E., Sv. Tzvetkova (2018) Options for Overcoming Seasonality in
Bulgarian Tourism. European Journal of Economics and Business Studies, May-
August 2018, Volume 4, Issue 2. 187-196. ISSN 2411-9571 (Print) ISSN 2411-4073
(online). http://archive.sciendo.com/EJES/ejes.2018.4.issue-2/ejes-2018-0051/ejes-
2018-0051.pdf. DOI:10.2478/ejes-2018-0051, Corpus ID: 55284757.0a.
https://econpapers.repec.org/article/eurejesjr/265.htm.

BBb3MO:KHOCTH 32 nmpeoaojasiBaHe Ha CE30HHOCTTA B 6Lnrapcmm TYPU3BM

CTonaHCKOTO 3HaY€HUE U PAa3BUTHE HA TypU3Ma IIpeIoNpeieNs akTyaTHOCTTa Ha U3CIIeABaHUS
npoOiem. C ornen ycTaHOBSBAaHETO HA OCHOBHHUTE MapaMETpU Ha TOBAa pa3BUTHE, OOEKT Ha
u3cie/BaHe € TypUCTHUYEeCKaTa MHIYCTpUs B CBETOBEH Maiiad u B bbirapus, a npeaMer Ha
aHanu3 Iie ObAaT BB3MOXKHOCTHTE 3a IPEOJOJsIBaHE Ha ce30HHOCTTAa. OnpenensHeTo Ha
3HA4YEHUETO Ha TypHU3Ma 3a ObjirapckaTta UIKOHOMUKA HU 1aBa OCHOBAHHUE J1a IPEIIOI0XKUM, Ye
OTKPUBAHETO Ha €PEKTHBHU MEXaHU3MHU 32 MUHUMHU3HUPAaHE Ha CE30HHOCTTA 1€ PA3LINPH OIIIe
[I0BEYE POJISTa HAa TypUCTHUYECKATa HHAYCTPHsI B ObJIrapckaTa UKOHOMHKA.

The economic significance and development of tourism predetermines the topicality of the
investigated problem. In view of the establishment of the primary parameters of this
development, the object of study is the tourist industry worldwide and in Bulgaria, and the
subject of analysis will be the options for overcoming seasonality. Determining the significance
of tourism for Bulgarian economy gives us reasons to presume that the discovery of effective
mechanisms for minimizing seasonality will further expand the role of the tourist industry in
the Bulgarian economy.

25. Beaukoga, E., 1. Aues (2018) Ukonomuyecku egeKTH OT U3MOJI3BAHETO HA
MHUHEPAJTHUTEC U3BOPHU B Clia ooexTure. Cr. IKkoOHOMHUYECKH U couaIHHu
antepHaTuBH, Op. 4/2018. 60-78. ISSN (print) 1314-6556, ISSN (online) 2534-8965.
https://ideas.repec.org/a/nwe/iisabg/y2018i4p60-77.html.

MI/IHepaJ'IHI/ITe HU3BOpU Ca MPUPOIACH PECYPC, KOWTO MOXKE Ja HO,Z[O6pI/I Kau€CTBOTO Ha
JKMBOT Ha MHOI'O XOpa. Cma TYPU3MBT € CAUH OT e(beKTI/IBHI/ITC Ha4YWHU 3a U3II0JI3BAHCTO
UM, KOWTO MMa MOoTCHIUAI 1a CC ITPEBBPHE B OCHOBCH CJICMCHT OT IIOYMBKATa HU, I/I360p Ha
TYPUCTHYCCKA JE€CTUHAIWA 1 HAYHMH HA )KUBOT. OcHoBHaTa ICJI Ha CTaTUATa € 1a IPpEACTaBU
pa3pa60TeHH${ MOZCII 3a OIpPEACIIIHC Ha CTOMHOCTTa Ha MHUHCPAITHUTEC U TCEPMAJIHUTC
MHWHCPATIHH BOAH, KATO 110 TO3H HAYHUH KOJIMYCCTBCHO CC U3PAa3AT HOTCHIHUAIIHUTE I10JI3U OT
M3II0JI3BAHETO UM B CIId 06€KTI/ITC, KaKTO U 32[Fy6I/ITe, INOpOACHU OT PA3XUIICHUCTO WM.
WzscHsaBaHEeTO HA CBIIHOCTTAa MU 3HAYCHUCTO HAa MUHCPATTHUTC U3BOPU JaBa OCHOBAHUC [a
CC TBbPAH, Y€, OCBCH C IMOJIC3HUTC CHU 3a 3/IJpaBCTO HA YOBCKA KAY€CTBA HA IPUPOJACH pECypC,
T€ Ca I€HCH U3TOYHHUK HAa HKOHOMMH, KOUTO MOTaT Ja 6’BHaT p€ain3upaHu OT U3IOJI3BAHETO
Ha TCpMaJIHUA UM MOTCHIHUAJIL.

Economic Effects of the Use of Mineral Springs in Spas

Mineral springs are a natural resource which could improve the quality of life for many
people. Spa tourism is one of the most effective ways to use these springs because it has the
potential to become a primary element of the way we vacation, choose tourist destinations
and live. The article’s main goal is to present the developed model for determining the value
of mineral waters and thermal mineral waters, thus creating a quantitative expression of the
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potential benefits from their use in SPAS, as well as the losses which result from their waste.
The clarification of the nature and significance of mineral springs gives reasons to believe
that, in addition to offering benefits for people’s health as a natural resource, they are also
a valuable source of savings which can be achieved through the use of their thermal
potential.

26. BesqinkoBa, E. (2018) AHa/in3 Ha MKOHOMHY€ECKOTO Pa3BUTHE HA TypU3Ma —
€J1200CTH, NPeIN3BUKATEJICTBA, pemenusi. C. , IIpennpuemauectso”, Op. 1,
roguna VI, 2018. 64-77. ISSN (print) 1314-9598, ISSN (online) 2367-7597.
https://ideas.repec.org/a/neo/epjour/v6y2018i1p64-77.html.

IIpenmer Ha aHain3 B HacrosaTa pa3paboTka e ObJle MKOHOMHYECKOTO pPa3BUTHE U
BB3MOXHOCTHUTE 3a yBEJIMYaBaHE HA Bb3ACHCTBUETO HAa TypU3Ma B CTpaHaTa HU. AKTyaJaHOCTTa
Ha npobiema o0yciiaBs IOCTaBIHETO Ha TypuU3Ma KaTO OCHOBEH OOEKT Ha H3CJe[BaHe.
[IpeBppl1aneTo Ha Typu3Ma B JOMUHUPAILl CEKTOP B ObJrapcKkaTa UKOHOMHKA € 3aTPYJHEHO OT
¢bakTopa ce3oHHOCT. HamupaHeTo Ha e(heKTUBHHU NOIXOAU U MEXaHU3MH 3a IIPEOI0JIIBAHETO
W e yBeIWYM €KCIaH3MATa Ha MHIYCTpHsTA, 1€ MOA0OpU CTPYKTypaTra Ha THPCEHETO U
IIpeJIaraHeTo, 1€ MOBUIIM 3a€TOCTTa U HUBOTO HA 3aIUIAlllaHE, KOETO LIe JOIpPHHECE 3a
YCTOMYMBOTO pa3BUTHE Ha TypuU3Ma B I[IOCOKa IM0J00psBaHE HAa KayecTBOTO U
KOHKYpeHTOcnocoOHocTTa. Llenta Ha Ta3u craTus € Ha 6a3aTa Ha aHAJIU3 HA ChCTOSTHUETO Ha
TypHU3Ma J1a IPEITIOKH PEIISHHS 1 HACOKH 32 €(DEeKTHBHO HKOHOMHUYECKO pa3BUTHE.

Analysis of the Tourism Economic Development — Weaknesses, Challenges, Solutions

Subject of analysis in this paper will be economic development and opportunities of tourism to
increase its impact in our country. The actuality of the problem determines the placement of
tourism as the main object of study. The transformation of tourism in the dominant sector in the
Bulgarian economy is hampered by the factor of seasonality. Finding effective approaches and
mechanisms to overcome it will increase the expansion of the industry, improve the structure
of supply and demand will increase employment and salary levels that will contribute to the
sustainable development of tourism in the direction of improving the quality and
competitiveness. The purpose of this article is based on analysis of the state of tourism to offer
solutions and guidelines for effective economic development.

27. Velikova, E. (2018) State and Development of the Bulgarian Tourism. Journal of
Science and Research, VVolume 11/ 2018. 87-96. ISSN 1314-295X.
http://www.bkonk.bg/journal/volumel1.

Concrosinue u Pa3sBUTHEC HA Typu3Ma B B'I)J'Il"apl/lﬂ

Hpe3 MNOCICAHUTE JOCCCTUIICTHUA TYPU3MBT CC pa3pacHa 3HAYUTCIIHO W HCHOPCKHBCHATO
pasmupsiBa o0XBaTa CH Ha BIIMSIHUE B CBETOBCH Mama6. I[aHHI/ITe 3a IOCICAHUTC TIOOAWHHU
IIOKa3BarT 6e3npeue)1eHTHo YBCIMYCHUEC HA IBTYBAHUATA, IIPUXOJUTC, MECTAaTa 3a TYPU3BM U
pa6OTHI/ITC MECTaA. B’[:JIFapI/IH HC MpaBH U3KIIIOYCHUC OT CBCTOBHUTC TCHACHIINU. AKTyaJ'IHOCTTa
Ha TEMartra 06YCJ'IaB$I IMOCTaBAHETO Ha Typu3Ma KaTO OCHOBCH 00CKT Ha N3CJIICABAaHE, KAaToO
npeaAMET Ha U3CTICABAHC Ca HCI'OBOTO CbCTOAHUC U OCHOBHUTC MY HKOHOMHUYCCKH ITOKA3aTCIIN.

During the last decades tourism has grown considerably and is continuously expanding its range
of influence in worldwide importance. Data from recent years shows an unprecedented increase
in both travel, revenue, tourism spots and jobs. Bulgaria is not an exception to the worldwide
trends. The up-to-date nature of the subject matter determines the placement of tourism as the
main object of research, and the subject of the analyses in the present study will be its condition
and its main economic indicators.
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28. Velikova, E., St. Dimitrova. (2019) Good Practices in the Night Tourism — Case
Studies from Bulgaria. Journal for Economics and Management Science, Vol. XVII,
No02, 2019. 189-200. ISSN (print): 1312-594X, ISSN (online): 2367-7600,
https://ideas.repec.org/a/neo/journl/v16y2019i2p189-199.html.

1o0pu npakTHKM BbB Be4epHUA TYPU3bM — Ka3zycu oT bnarapus

BeuepHusT Typu3bM € TEPMHH, KOMTO OOMKHOBEHO C€ CBbP3Ba C BCHUKU HETaTUBHU ACIEKTU
Ha HAILLETO ChbBPEMUE — AJIKOXOJI, HAPKOTULIU, IPOCTUTYLINS, Xa3apT, HacuiIue u 1p. BeuepHara
MKOHOMHKA MOXKE€ Ja T€HEepUpa 3HAUYUTEIHU NPUXOAU U TYPU3MBT IMpeuiara 3aKOHOBU
BB3MOXHOCTH 3a TOBa, KOMTO MOraT Ja C€ pa3jinyaBaT 3HAUUTEIHO OT TE3U HETaTUBHU
sBiieHus. B cTarusta ca u3cienBaHd ChOUTHATA KAaTO BB3MOXKHOCT 3a MIPEOAOJSIBAaHE Ha
HEraTUBHUTE ACIIEKTH HAa BeUEpHUs TypuszbM. OmpeneisiMe TM KaTO ChUIECTBEH E€JIEMEHT 3a
MPEOJIOJISIBAHE HA HEraTMBHUS UMUK Ha bbirapus karto TypHCTHYECKa ACCTHHALUSA M
MapKeTUHIOB MHCTPYMEHT 3a HEMHOTO mnomnyispusupane. llpeamer Ha uscnenBane ca peauua
MOJIOKUTEIHU MPAKTUKH, KOUTO, OT €IHA CTPaHa, OTYUTAT Bb3MOKHOCTUTE, IIpEeAJlaraHu OT
HOILIHUS JKUBOT, a OT JIpyra Hacbp4aBaT 0Opa30BaHHUETO, KyJITypaTa, UCTOPUATA U MIPUPOAATa
Ha cTpaHaTa HH.

The tourism at night is a term that is usually associated with all the negative aspects of our
modernity — alcohol, drugs, prostitution, gambling, violence, etc. The night-time economy
could generate significant revenue and tourism offers legal opportunities for this to happen
which may differ greatly from these negative phenomena. In the article we aim to explore events
as an opportunity to overcome the negative aspects of evening tourism as an essential part of
the evening economy. We define them as an essential element in overcoming the negative
image of Bulgaria as a tourist destination and a marketing tool for its promotion. A number of
positive practices are the subject of research, which, on the one hand, consider the opportunities
offered by the night life and on the other hand promote education, culture, history and the nature
of our country.

29. Velikova, E. (2019) Innovation and Digitalization in Tourism - Restriction or
Development for Business in Bulgaria. Trakia Journal of Sciences, Vol. 17, Suppl.
1. 252-258. (WoS) doi: 10.15547/tjs.2019.5.01.041, ISSN 1313-7069 (print); ISSN
1313-3551 (online); https://www.cabdirect.org/cabdirect/abstract/20203145112. Web
of Science ResearcherlD AAP-5469-2020.

NHoBanuuTe U AUIrHTAIU3ALUATA B TYPU3MA — OTPAHMYECHUE MM pa3BUTHe 32 OU3Heca
B bbarapus

Ilenta Ha Ta3u nyOIMKanus € Ja OPOyYM BbB3MOXKHOCTUTE, KOUTO WHOBALMUTE U
TUTUTAIM3ALMATa MPENOCTaBIT B Typu3Ma. Bbhopeku dve aurutanuzanusta HE € HOBO
HamnpaBjlIeHUe B TypU3Ma, HEWHOTO pa3OupaHe M M3MOJ3BAaHE B peIHla ClIydau e
BB3NPEMNATCTBAHO OT JIMIICATa Ha 3HAHUS U yMeHHs B oOmacrtra. Llenra e mocturHara upes
u3cieBaHe HAa BTOPUYHM M3TOYHHUIM 3a creuu(pukaTta Ha HMHOBAIlMOHHATA AEWHOCT W
ouratanu3anuaTa. V3BbppiieH € KadecTBeH eKCHEepTeH aHaiu3 Ha yeOcaliToBeTe Ha
TYPUCTUYECKUTE OOEKTH, 32 Ja C€ YCTAaHOBM HHMBOTO HA JUTHTAIM3ALMS B TYPUCTUYECKHUS
cekTop. Pe3ynraTute OT mpoydyBaHETO MOKa3BaT, Y€ TYPUCTHUYECKUTE OOEKTH, (POKyCHpaHH
BbpPXY HWHOBaTMBHOTO IIpeajaraHe Ha CBOMTE KJIWEHTH, W3I0J3BaT CbBPEMEHHU
MH(OPMALIMOHHU TEXHOJIOTMH, KaKTO M TEXHOJIOTUH, MPSAKO CBBP3aHU C IMOAO0OpsSBaHE Ha
MIpeIaraHeTo0 Ha TYPUCTUYECKH YCIYTH, BKIOYMTEIHO TPAJULMOHHU MPOAYKTH, YCIYTU U
Hoy-xay. Ilorpebutenckara CTOMHOCT ce yBenMuyaBa 4Ype3 IPEAOCTABSIHE HA HPOIYKTOBH
MHOBAIMM, MACTO U npomouusa. Ctura ce 10 U3BOJA, Y€ BBIIPEKU MOJ3UTE OT MHOBALIMUTE U
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AUTUTAIN3AalUATA, TC HC Ca MaHalCsd, KOATO MOXKE J1a pCIIM BCUYKU Bb3HUKBAIIIU Hp06HCMI/I Ha
JHCIIHUA 6H3HeC, a B MHOTI'O ClIy4dau Ca OrpaHH4YaBalll (baKTOp.

The purpose of this publication is to explore the opportunities that innovation and digitization
provide in tourism. Although digitization is not a new direction in tourism, its understanding
and use in a number of cases is hampered by the lack of knowledge and skills in the field. The
aim has been achieved by exploring secondary sources on the specificities of innovation activity
and digitization. A qualitative expert analysis of the websites of tourist sites has been carried
out to determine the level of digitization in the tourism sector. The survey results show that
tourist sites focusing on innovative supply to their customers use modern information
technologies as well as technologies directly involved in improving the supply of tourism
services, including traditional products, services and know-how. Consumer value is increased
by providing product innovations, place and promotion. It comes to the conclusion that, despite
the benefits of innovation and digitization, they are not a panacea that can solve all the emerging
problems of today's business, and in many cases are a limiting factor.

30. Velikova, E. (2020). Overcoming Seasonality in Tourism — Precondition for
Sustainable Development of Winter Tourist Resorts in Bulgaria. International
Journal of Sciences and Arts, Vol. 1, Skopije 2020. 301-316. ISSN 2671-3551.
http://ijsa.mk/international-journal-of-sciences-and-arts/.

IIpeogonsiBaHe HA CE30HHOCTTA B TYPU3Ma — NPEANOCTABKA 32 YCTOHYMBO pa3BUTHE HA
3MMHUTE TYpPUCTHYECKH KypopTu B bbiarapus

YCcTOWYUBOTO pa3BUTHE HA TypH3Ma € TeMa, KOSTO MPEAU3BUKBA TYPUCTUYECKUSI CEKTOP OT
1992 r. Hacam. OcurypsiBaHETO Ha OTHOCUTEIHO TOCTOSIHHU U CTAa0WJTHU TYPUCTOIIOTOIH TIPE3
1sJ1aTa roJJMHa, KOUTO Ca MPEIBUIMMH H IIeJIEHACOUYECHO ThPCECHH, € CEPHO3HA IIPENOCTaBKa 32
MOCTUTAaHETO My. HannumeTo Ha MOJIOKUTENHU acleKTH OT CE30HHOCTTa 00ade, 0COOCHO B
€KOJIOTMYEH U COLMATHO-KYITYpPEH acleKT, M3UCKBAa ThPCEHETO Ha MEPKH 3a yAbKaBaHE Ha
aKTUBHUS TYPHCTUYECKHM CE30H, a HE 3a I[UIOCTHO CIIMMUHUpPAaHEe Ha Ce30HHOCTTa. B
HEaKTHBHUTE MIEPUO/IU MPUPOIATa UMa Bb3MOXKHOCT J1a C€ Bb3CTAHOBHU, @ MECTHOTO HacelleHHe
Jla CM TIOYMHE OT MHTEH3UBHUS TYPUCTHYICCKU Tpaduk. B HacTosmaTa myOuKanus mpeaiarame
BB3MOXKHOCTH 32 YIbJDKaBaHE HA AKTUBHUSA 3MUMEH TYPUCTHYECKH CE30H B IUIAHUHCKUTE
KypopTH Ha beiarapuss w odepTaBaHETO Ha BTOpU TO-cinab yereH ce3oH. Cunmrame, ue
MIPeIJIOKEHUTE BapUAHTH ca €EeKTUBHU C OTJIe/l OCUTYPSBAHETO HA YCTOMUYMBOTO Pa3BUTHUE HA
TEPUTOPHUHTE.

Sustainable tourism development has been a topic that has challenged the tourism sector since
1992. Ensuring relatively constant and stable tourist flows throughout the year, which are
predictable and purposefully sought after, is a serious prerequisite for its achievement.
However, the presence of positive aspects of seasonality, especially in ecological and socio-
cultural aspects, requires the search for measures to extend the active tourist season, rather than
to completely eliminate seasonality. In the inactive periods, nature has the opportunity to
recover and the local population to rest from the intense tourist traffic. In this publication, we
offer opportunities to extend the active winter tourist season in the mountain resorts of Bulgaria
and outline a second, weaker summer season. We believe that the proposed options are effective
in order to ensure the sustainable development of the territories.

31. Velikova, E. (2020). Sustainable Planning and Development of the Mountain
Resorts in Bulgaria. Academic Journal Real Estate Property & Business, Vol. IV (2)
2020, 81-91. ISSN (Print) 2603-2759, ISSN (Online) 2603-2767
https://www.ceeol.com/search/article-detail?id=899600.
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YcroilunBo JIaHUPaHe ¥ Pa3BUTHE HA IVIAHUHCKHUTE KYpopTH B Buiarapus

TepuTopuanHOTO IUIAHMPAHE HAa IUIAHWMHCKUTE pPETHOHUM B Dbbiarapus H3UCKBA TICHO
CBHTPYAHUYECTBO MEXKIy MyOJMYHHS U YACTHHUS CEKTOpP, MECTHOTO HACEJICHHE M MPHUPOIHATA
cpela 3a TIOCTUTaHe Ha YCTOMYMBO pa3BUTHE. TO OT CBOSI CTpaHa M3WCKBA CHTPYAHHYECTBO U
MHOTOCEKTOPHO YJYacTHE Ha 3aMHTEPECOBAHUTE CTPaHU. TpaguIIMOHHUTE MPOIECH U MOJIEIH
Ha TUIAHUPAHE W pPa3BUTHE HAa TypuU3Ma Bede ca M3YEpIIaHUu, MOPaad KOETO Ce€ HYXKHASIT OT
npeocMucisiHe. Pasrienanu ca mpoOjeMHuTe Ha Pa3BUTHETO W TUIAHMPAHETO HA TypH3Ma B
IUIAaHUHCKUTC KYPOPTH B B'bJII‘apI/IH, KOCTO IIO03BOJIsIBA [a CC aHAJIM3HUpAT TCOPCTUUYHHUTC U
MPAKTUYECKUTE BH3MOXKHOCTH 3a MOCTUTAaHE HAa YCTOHYMBO pa3BHTHE. AKIICHTUPA CE BBPXY
KOHIICIIIIUsATA 3a YCTOfIqHBO PasBUTHUC, CHCTOAHUCTO HAa TypuU3Ma B I/I36paHI/I IIJIAaHUHCKU
Kypoptd B bbiarapus, pa3paOoTBaHETO Ha MOJEN 3a TAXHOTO YCTOHYHMBO Da3BUTHE U
TEH/ICHIIMUTE B CEKTOpa Clie]] mpeonoisBane Ha kpuzata ¢ COVID-109.

Spatial planning of mountain regions in Bulgaria requires close cooperation between the public
and private sectors, the local population and the natural environment to achieve sustainable
development. It, in turn, requires the cooperation and multi-sectoral involvement of
stakeholders. Traditional processes and models of tourism planning and development are
already exhausted, which is why they need to be rethought. We consider the problems of
tourism development and planning in mountain resorts in Bulgaria, which allow to analyse the
theoretical and practical possibilities for achieving sustainable development. Emphasis is
placed on the concept of sustainable development, the state of tourism in selected mountain
resorts in Bulgaria, the development of a model for their sustainable development, and the
trends for the sector after overcoming the crisis with COVID-109.

Joxnanu:
Papers:

32. Beankoga, E. (2011) YeanecbT — cbBpeMeHHHMAT (peHOMEH B Typu3ma. FO0uneiina
Hay4yHOIpaKTH4YecKa KoHpepeHuus ,,CbBpEMEHHN U3MEPEHNUs Ha ThPrOBCKUS OU3HEC
— KOMYHHUKaLUs MeXAy HayKa 1 pakTuka”. CBUIIOB: AKaJIeMUYHO U3/1aTEJICTBO
,LleHoB”. 362-368. ISBN 978-954-23-0593-4.

Pasrnemana e KoHIENIIHATA 3a YEIHEC, KOATO NPEA0CTaBd HOBU XOPHU30HTH 3a PAa3BUTUC IIPC/
TYPUCTUYICCKUTC IIPEATIpUCMAaiN. ITocoueno €, UC YCJIHCC O3Ha4YaBa IMTOCTUT'AHCTO HA XapMOHU A
Ha TAJI0TO, AyXa WU yMa 4Ype€3 ChbUYCTaBaAHC Ha 3APaBOCIIOBHO XPaHCHC, IMOYMBKA, AYXOBHA
JIEHHOCT U CIIOPTHH 3aHUMAHUA.

Wellness - the Modern Phenomenon in Tourism

The concept of wellness, which provides new development horizons for tourism entrepreneurs,
is examined. It is stated that wellness means the achievement of harmony of body, spirit and
soul through a combination of healthy nutrition, rest, spiritual activity and sports activities.

33. Beainkoga, E. (2011) YeanecshT BbB (poKyca Ha BHUMAHUETO HA ChbBPEMEHHUS
TYypu3bM. FO0ueiiHa HayuHa KOH(pEepeHIIHs ¢ MEKIYHAPOIHO y4acThe
,IIpenusBukaTencTsa npen TypusMma npes 21 sex”, Tom 1. Codus: ,,ABanrapa
ITpuma”. 101-111. ISBN 978-954-323-905-4.

VYennecsT € punocodus, KosATo Mpolrb(TsBa BbB BCUUKU CepU Ha HAIIKA KUBOT: pusndecka
U IyXOBHA, COI[MAJIHA U MEHTaJHA. [ TaBHaTa My 3a/1a4a € Mpe0TBpaTsIBaHe U MPO(pUIaKTHKA
Ha 3a00JI1BaHUs U IPU3HALM HA CTapeeHe. B okiana ca pasriieann OCHOBHUTE 1e(pUHULIUN
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3a yelHeca, HeTOBUTE XapaKTEPUCTUKU U PETMOHAIHU PAa3IMuUsl U U3MOJI3BAHETO HA
MPUHLMIIUTE MY B TYpPUCTUYECKATA UHIYCTPHSL.

Wellness in the Focus of Attention of Modern Tourism

Wellness is a philosophy that develops in all areas of our lives: physical and spiritual, social
and mental. Its main task is prevention of deseases and signs of aging. The report examines the
basic definitions of wellness, its characteristics and regional differences and the use of its
principles in the tourism industry.

34. BesiukoBa, E. (2011) [Ipuioxenune Ha ecTeTu3auusTa B Typusma. FOOuneiina
koH(pepeHIwus 1mo moBo 20 TOJUHYU CIICIIMATHOCT KbM KaTeapa ,, Y paBlieHue” —
, | IlepCTICKTHBH U TIPEIU3BUKATEIICTBA pel 00yUEHUETO 110 ,,br3Hec
anmuauctpanus’. Juck. Codus: ,,ABanrapy [Ipuma”. 611-621. ISBN 978-954-323-
990-0.

[IpriioskeHHeTo Ha ecTETU3aLuATa B TYpU3Ma Ce CbCTOM B €CTETHUYECKATa PUBJIEKATEIIHOCT Ha
MarepuajHara cpega M IPWISKAIUTE N EJIEMEHTH, KOSATO YCTAaHOBABA KOHTAKT C
NOTPEOUTENUTE OT LIEJIEBHUsI CETMEHT, CTUMYJIMpa I'M KbM IIOCELIEHUE WM NOTpeOsIeHue U ce
CTPEMH J]a UM TIPEUIOKH MaKCHUMaJIeH KOM(OPT U yBeIMYaBaHe Ha MPUA00UTATa CTOWHOCT 32
U3pa3Xxo/IBaHNUTE cpencTBa. [IponechT Ha €CTETU3UPAHETO HE 03HAYaBa IPOCTO pa3LIMUpPsIBaHE
Ha JMana3oHa Ha OTJIWYMUTEIIHUTE CBOMCTBA Ype3 MYJTHCETHBHHM PELICHUS, & HACOYBAHE Ha
BHUMAaHMETO Ha NOTPEOMUTENs] KbM CHEHM(PUUHUTE XapPaKTEPUCTUKU Ha E€CTETU3UPAHUTE
MPOJYKTH.

The Application of Aesthetic Qualities of the Touristic Environment

The application of aesthetic qualities of the touristic environment consists mainly of the
aesthetic appeal of the material environment and its attachments, which establishes contact with
the target consumer segment, stimulates them and aims at offering maximum comfort and
increase the Earned Value for the money spent. The process of improving the aesthetic qualities
does not just mean expanding the range of distinctive properties by multisensory decisions, but
also directing consumer attention to specific features of aesthetic products.

35. BesqinkoBa, E. (2012) CTpaTrerusita Ha yejiHeC TYpU3Ma B pa3BUTHETO Ha
HKOHOMHUKATA M Ka4eCTBOTO Ha :KNUBOT. COOPHUK C JOKJIAAU OT MEXyHApOIHA
Hay4yHa KOH(pepeHUus ,, TeHIeHIIMU 1 IPeAN3BUKATEICTBA B Pa3BUTUETO HA
ukoHomukata”, Tom III. U3x. ,,Hayka u ukonomuka” 1Y -Bapna. 309-316. ISBN 978-
954-21-0602-9.

[IpakTHKyBaHETO Ha yeIHEC TYPU3bM CE CBhP3Ba B Ch3HAHHETO Ha XOpaTa KaTo ChIPOIYKT Ha
n00po 3apaBe, Onaromonyune U mactie. Toil yecTo ce acouuupa ¢ Ka4ecTBOTO HA KHBOTA,
BBIPEKH Y€ TEPMUHBT ,,KAYECTBO HA KHUBOT * MMa 3a e JIa ONPEIC)IN yIOBIECTBOPCHOCTTA HA
X0opara OT TAXHOTO (PU3UUECKO, ICUXMUYECKO, COIIMAITHO U EMOIIMOHAIHO 3/IpaBe, KaTO BKJIIOYBA
U XapakTepa Ha cpejiaTa, B KOSITO JKUBEST.

The Strategy of Wellness Tourism in the Development of the Economy and the Quality of
Life

Practicing wellness tourism is associated in people's minds as a co-product of good health, well-
being and happiness. It is often associated with quality of life, although the term "quality of
life" is intended to define people’s satisfaction with their physical, mental, social and emotional
health, including the nature of the environment in which they live.
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36. BesqimkoBa, E. (2012) UkoHOMHYeCKH aHAJIU3 HA yeJHec Typu3ma. Hayuna
KoH(pepeHnus ,, Tpaauiuy 1 IpueMCTBEHOCT - 50 TOAMHYU TOJIYBHUCIIIE M BUCITIE
obpaszoBanue B M3tounure Pogomnu, [InoBnuBcku yHuBepcutet, punuain ,,JIrooeH

Kapagenos”, Kepmxanu, 1. IV. TypuzbMm. AaMuHHUCTpaIius U ynpasienue. M3,
,Dabep”. 51-63. ISBN 978-954-400-653-2.

B noknama ca pa3sicHEHH XapaKTePHCTUKUTE HA yelaHeca, KaTO BHUMAHHETO € aKIEHTHPAHO
BBPXY BB3MOKHOCTUTE 3a HaBJIHM3aHE Ha I[1a3apa Ha YyeJHeC Typu3Ma OT CTpaHa Ha
3aMHTEPECOBAHUTE TMPEANPUEMAdyH, KAKTO OT T[JIeHAa TOYKA Ha IO3MIIMOHHPAHE Ha
JICCTUHAIIMATA, TAKa U OT TJIeIHA TOYKa Ha OT/ICTHUS MPEATPHeMaY, CTPEMSIII] Ce J]a HaBJIe3e Ha
BEYC YCTAHOBEH YeITHEC 1asap.

Economic Analysis of Wellness Tourism

The report clarifies the characteristics of wellness, focusing attention on opportunities for entry
into the wellness tourism market by interested entrepreneurs, both from the point of view of
positioning the destination and from the perspective of the individual entrepreneur seeking to
enter the already established wellness market.

37. Beukona, E. (2012) TopceHe u npeajiarate B yejiHec Typuzma. MexayHapoaHa
HayyHa KoH(pepeHuus ,,I[penusBukarencrsa npen Typusma npes 21 Bex”, COOpHHK C
nayuynu goknaan. Codus: ,,BITIC* OO/ 169-175. ISSN 1314-7226.

Ilenra Ha pokigaza € Ja MpeJCTaBU TEKYIIUTE TEHJIEHIMH B ThPCEHETO U MpEAJIaraHeTo Ha
yelaHec yClIyru. Belpeku 4e yenHechbT BCe Ole HE € TOYHO Je(pUHHUpaH, ChbBPEMEHHHTE
KJIMEHTH 3HAasAT TOYHO KAakBO Jia OYakBaT OT MpejiaraHuTe mnpoueaypu. Te TbpcsT
BB3MOKHOCTH J1a MOJIOOPAT 3/IPaBETO CH, J1a C€ OTKBCHAT OT €XKEIHEBUETO, J]a CE CIPABAT ChC
CTPECOBHU CUTYAIIUH U JIa MOJO00PST IICUXMYECKOTO CH paBHOBECHE. 3a Jla OTTOBOPAT HA TOBA
ThpCEHe, NpelIpueMadnTe B 00J1aCTTa Ha yenHeca TpA0Ba J1a pa3paboTAT MOIXOASIIN 0pepTH,
OTJIMYABAILH CE C pa3HOOOpa3ue Ha MPOAYKTOBATa CU raMa, BUCOKO KaueCTBO Ha MpeijlaraHuTe
YCIYTH U IpoQecHOHaTIeH U MOTUBUPAH IEepPCOHAI.

Supply and Demand in Wellness Tourism

The aim of the report is to present the current trend in demand and supply of wellness services.
Although wellness is not yet precisely defined modern clients know exactly what to expect from
the provided procedures. They are looking for other opportunities to improve their health, to
get away from the mundane, to deal with stressful situations and to improve their mental
balance. To meet this demand entrepreneurs in the field of wellness should develop appropriate
offers, distinguished by the diversity of its product range, high quality of provided service and
a professional and motivated staff.

38. Besqimkosa, E. (2012) /Io6pu npakTHKH 32 YCTOHYHMBO Pa3BUTHE HA yeJHeca B
Bbarapusi. YepHoMOpckH TypuCTHUECKH (POPYM ,,3IpaBHUST TYPU3IBM —
Crparernyeckust noreHuuai Ha bearapus™. Bapna: ,,Cnasena”. 93-103. ISBN 978-
954-579-945-7.

JlokIiagbT TpeacTaBsi HAKOM OT BB3MOXKHOCTHTE 3a pa3BUTHE Ha yeiHeca B bwarapus (u B
YaCTHOCT Ha yeJIHEC TypU3Ma) Bb3 OCHOBA Ha M3CIIeBaHE HA JOOPUTE MPAKTUKU U TOCTUKEHHUS
B Ta3u cpepa B pa3BUTUTE CTpaHu. Pasriienanu ca pa3TuyHU Bb3MOXKHOCTHU 33 U3TpaXkJlaHe Ha
YCTOMYMB yENIHEC LEHTHP, KaKTO M 3a HaMaJlsBaHE HA pPa3XxoJa Ha BOJA M EHEPrUs 4pe3
BBBEXAHE Ha 100pUTE MPAKTUKH.
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Good Practices for Sustainable Development of Wellness in Bulgaria

The report presents some of the opportunities for the development of wellness in Bulgaria (and
in particular wellness tourism) based on a study of good practices and achievements in this field
in developed countries. Various options for building a sustainable wellness centre, as well as
for reducing water and energy consumption by introducing good practices, were considered.

39. BesqiukoBa, E. (2013) [o0pu NpaKTHKH B €CTETH3AUMSATA HA TYPUCTHYECKHUTE
o0exTH. KOOMIeitHa MeXIyHapoiHa Hay4YHa KOH(epeHuus: ,, bpropusta — MUHAIO,
Hacrosie obpaemnie”. Codus: M3narencku komiieke — YHCC. 264-268. ISBN 978-
954-644-438-7.

Karo I[O6pI/I IMPAKTUKU B TypHU3Ma CC€ ONPCACIAT Chb3JaBAHCTO Ha AOMalllHa 00CTaHOBKa B
XOTCJIUTC U YBCINYABAHCTO HA CTCIICHTA HAa U3KUBABAHUATA IMOCPCACTBOM U3IPAKAAHCTO HA
TEMATUYHOCT M OTYMTAHE HAa OCOOEHOCTHTE Ha JloKanusATa, B KOATO Ca PAa3IOJIO0XKCHUC
TYPUCTHYCCKUTC OOCKTH. H3BexganeTro Ha HOIIO6HI/I INPpUOPUTETH B CCTCTU3AIHUATA € OT
HU3KIIIOYUTCIIHA BAXKHOCT 34 TYpU3Ma, 3al10TO Ts € COYCHA OT KIIMCHTHUTC KaTO OCHOBCH (baKTOp,
I[06aB$IHI CTOMHOCT U yBCIM4aBall JOAJIHOCTTA.

Good Practices in the Aestheticization of Tourist Sites

Good practices in tourism are defined as the creation of a homely atmosphere in hotels and the
increase of the level of experiences by means of building a theme and taking into account the
peculiarities of the location where the tourist sites are located. Bringing out such priorities in
aestheticization is extremely important for tourism, because it is pointed out by customers as
the main factor that adds value and increases loyalty.

40. Beankoa, E. (2013) Typuctuyecku anuancu. COOpHHK C JOKJIAaIU OT
MEXIyHapoaHa Hay4yHa KoH(pepeHuus ,,OtroBoper TypusbM 2020, Tom 1. Bapha:
,Hayka u nkoHomuka”, NY-Bapna. 92-103. ISBN 978-954-21-0665-4.

OTinunTeNHaTa XapakTepUCTUKA HA TYPUCTUUECKUTE AJIMAHCU € IPOMSHATa Ha aKLIEHTUTE B
JNENHOCTTAa: OCHOBHUAT BHJI IEWHOCT OTHBA HA IO-3a/ICH IUIAH, a BCE MO-3HAYUMUTE HETOBU
CbCTaBKM C€ IIpefaBaT Ha CBbBMECTHOTO MPEANPUATHE, KOETO IIOCTEIIEHHO 3alouyBa Ja
pu100MBa MbPBOCTENIEHHA CTOMHOCT. B HAKOM cilydail KOMIIOHEHTHUTE, Ch3AaBallld alUaHC,
OTHBAaT B CSHKA, a CB3JAJCHUTE OT TAX CHBMECTHU IPEANPUATHS CE pa3BUBAT U YKpENBaT
CBOUTE TO3ULUN.

Tourism Alliances

A distinctive feature of the tourism alliances is the change in the business: the main activity
becomes less of a priority, and their more important components are transferred to the joint
venture, which gradually becomes prime value. In some cases, companies that create alliances
go into shadow, and their established joint ventures are developing and strengthening their
positions.

41. BeankoBa, E. (2014) UnoBaTHBHATA POJisl HA €CTETH3AIUATA B yeJIHeC TypU3Ma.
KOOuneitna MexayHapoaHa HaydyHO-TIpaKTUYecka KOHpepeHuus ,,busnecrT —
no3uTHBHATa cuia B obmmectBoto”. Codus: Uznarenctso na HBY. 482-492. ISBN
978-954-535-796-808-1.

B noknama ce ThpcH OTTOBOP HA BBIPOCA KakBa € WHOBATHBHATA POJIS HA CCTETH3AIMITA B
yeraHec TypusMma. IlocpeicTBOM Ch3aBaHETO Ha OMNpelesicHa OOCTaHOBKAa C€ TbpCH
BB3/ICHCTBUE BBPXY CETHBATa Ha KIHMCHTUTE, KOUTO Ja JIONPUHECAT 3a Ch3JIaBaHETO Ha
ISUTOCTHA aTMOc(epa U yIOBIECTBOPEHOCT OT MOCEIICHUETO.
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The Innovative Role of Aestheticization in Wellness Tourism

The report seeks an answer to the question of what is the innovative role of aestheticization in
wellness tourism. Through the creation of a certain environment, an impact on the senses of the
customers is sought, which will contribute to the creation of a complete atmosphere and
satisfaction from the visit.

42. BenukoBa, E. (2014) Typu3bM u HKOHOMUYeCKO pa3BuTue. HayuHo-nipakTuuecka
koH(pepeHnwus ,, T paHCIOPTHT B IPOMEHSIIHS CE CBAT — MPEAU3BUKATEICTBA U
pemenus”. Codust: Mznarencku komruieke — YHCC. 277-288.

3a ;1a ompenenuM Typu3Ma KaTo MHIYCTPUS, € HE0OXO0AUMO Jia pa3riekaaMe TypUCTUTE KaTo
MOTpeOUTENH, FTeHepaTOPH Ha MpUXo/l. B Hes ce BKIII0YBAT HE caMo MapuTe, MOXapyeHH OT THX,
a ¥ Ccpe/icTBaTa, MOoJy4aBaHU OT PA3IMUYHU CTOKH M YCIYTU, KOUTO YJIECHSIBAT Ch3/1aBaHETO HA
TypuCTHYECKHUsI NPOAYKT. C TedeHHue Ha TOAUHUTE € HaJIMLE HApacTBAILO OCh3HABAHE HA
Typu3Ma KaTo YOBEIIKa JEWHOCT, MHAYCTPHS M KaTaIU3aToOp 3a MKOHOMHUYECKHS PacTeX U
pasButue. [logo6HO Ha Apyru oTpaciu, TypuCTHUYECKaTa MHAYCTPUS MPUBIHNYA PECYPCHU OT
HMKOHOMUKATa, 100aBsi CTOMHOCT U MPOU3BEKAa CTOMHOCTHHU MTPOIYKTH.

Tourism and Economic Development

To define tourism as an industry, it is necessary to consider tourists as consumers, generators
of income. It includes not only the money spent by them, but also the funds received from
various goods and services that facilitate the creation of the tourist product. Over the years,
there has been a growing awareness of tourism as a human activity, industry and catalyst for
economic growth and development. Like other industries, the tourism industry draws resources
from the economy, adds value and produces valuable products.

43. BenkoBa, E. (2015) HoBaTa koHuenuus 3a yejHec Typusma. Hayuno-
IpaKkTH4YecKa KOHpEepeHIHs ,,YOBEIKUAT KaluTal — METOJI0JIOT s, U3MEPEHUS 1
npaktukn”’, Codus: M3narencteo Ha HBY. 375-385. ISBN 978-954-535-853-1.

N3zscuena e cienndukara Ha yenHeca, KaTo € HalpaBeH KpaThK Mperjie Ha Hal-MonyJIsipHUTe
U OpUeTH JAeDUHUIMK 32 HEro. YTOYHEHH ca pa3IMuyusaTa MEXAy 3ApaBHUS, JeueOHMS,
MEIUIMHCKUS U yeITHEeC Typu3Ma, B pe3ysiTaT Ha KOeTO € MpeajokeHa aepuHunusg 3a
MIOCIICAHMSL.

The New Concept of Wellness Tourism

The specifies of wellness were clarified by a brief overview of the most popular and accepted
definition for them. Than the differences between health, medical and wellness tourism have
been established and as a result a proposed definition of the latter has been established.

44. BenukoBa, E. (2015) AyTcoOpCHHIBT — HHCTPYMEHT 32 YCTAHOBSIBAHE HA
JIMJIEPCTBO B yesiHec Typu3Ma. COOpHHK 0K 0T MexyHapoiHa Hay4HO-
npakTrdecka koHpepenws Ha HBY "JlupepctBoTo - Bpeme e 3a mpomenu". 511-521.
ISBN 978-954-535-898-2.

B noxiaga e pasrieaH ayTCOpPCHUHI'BT KaTO MHCTPYMEHT 3a YCTAHOBSIBAHE Ha JIMAEPCTBO B
yenHec TypusMma. Cren nepuHHUpaHETO HA MOHATHATA M W3BEXKIAHETO Ha IMOJ3UTE ca
aHAJM3UPAHU Bb3MOXKHOCTUTE 32 M3M0JI3BaHE HA ayTCOPCHUHTA C L€JI IPEBPBIIAHETO HA YEITHEC
LIEHTPOBETE B MEUEIHUBIIN TYPUCTHUECKU 3BEHA.

29



Outsourcing — Tools for Establishing Leadership in Wellness Tourism

The report examines outsourcing as a tool for establishing leadership in wellness tourism. After
defining the concepts and bringing the benefits, the possibilities for using outsourcing were
analyzed in order to convert the wellness centers in profitable tourist units.

45. BeankoBa, E. (2015) AyTcOpCcHHI'BT B XO0TeJIHEPCTBOTO — MOJI3H, PUCKOBE H
TeHaeHUMU. COOpHUK C TOKJIaaU OT I00useitHa MexayHapoaHa KoHpepeHIus,
IoCcBeTeHa Ha 50-roMIIHMUHATA OT Ch3/1aBaHETO Ha CHELUAIHOCT ,, Typu3sM” B
HNxonomuueckn ynuBepcuteT — BapHa ,, TypusmsbT B ernoxara Ha TpaHcopmarus’”.
WznarencrBo ,,Hayka u ukonomuka” MY — Bapna. 581-587. ISBN 978-954-21-0864-
1.

Hoknanbet wuneHTHUIEpPa ¢GakTopure, OOYCIABAINM BBHBEXKIAHETO HA ayTCOPCHHTA B
XOTEIIMEPCKUTE ONEPAIH U aKI[CHTUPA BbPXY OTHOCUTEIIHATA CUTYPHOCT Ha Te3U (PAKTOPH.
XOTeJICKHUTE ONepaTopy IMpHJIaraT ayTCOPCHHTra C IeJl HaMalsBaHE Ha IOCTOSHHO HACTHs
MIEPCOHAJ U C OTJIe/l HAa HaMaJIIBaHE HA PAa3XOJUTE B HAKOH, HEIPUCHIN TEXHU JCHHOCTH.

Outsourcing in Hospitality - Benefits, Risks and Trends

The report identifies the factors driving the introduction of outsourcing in hospitality operations
and emphasizes the relative certainty of these factors. Hotel operators apply outsourcing in
order to reduce the permanent staff and with a view to reducing costs in some activities that are
not inherent to them.

46. BerukoBa, E., 1. Aue (2016) Tpancdopmanuu, nopakaand HKOHOMUYeCKA
e()eKTUBHOCT, IPU M3MOJI3BAHETO HA TEPMAJHI MUHEPAJTHHN U3BOPH B CIa
odexTuTe. HayuHo-npaktuuecka koHpepeHus ,,CTpaTernieck BU3UU: ePEKTHBHO
yIpaBlieHUE 32 HKOHOMUYIECKH, OPTaHU3AIMOHHH U COIIMATTHU TpaHCHOpMaIuu‘.
Codus: Uznatencrtso Ha HBY. 447-457. ISBN 978-954-535-949-1. Mnnekcupana B
CEEOL. https://www.ceeol.com/search/chapter-detail?id=538231.

[TocturaneTo Ha MKOHOMHYECKa €(EKTUBHOCT Upe3 M3IMOJI3BaHE Ha TEPMAJIHU M3BOPHU B cHa
MHBECTULIMUTE € CJIOXKHA 33/1a4ya, KOATO M3MCKBA MKOHOMHYECKH, YIPABICHCKU U 3aKOHOBU
Tpanchopmaiuu. TSAXHOTO OCBHIIECTBSBaHE TpsiOBa Aa ObJE MpOIEC, KOWTO Ja OTYMTa
MHTEepEeCUTE Ha BCHUKU 3aMHTEPECOBAHU CTPaHM, HO Jia ce (poKycHpa BbpXY TOBa, BOJUTE J1a Ce
M3MO0I3BaT €PeKTUBHO, O€3 Ja ce I0IycKa pa3XuIlleHHE.

Transformations, Creating Economic Efficiency, Using Thermal Mineral Springs in Spa
Establishments

Achieving economic efficiency through using thermal mineral springs in spa investments is a
complex task, which needs economic, management and law transformations. This should be a
process that accounts for the interests of all stakeholders but focus on the efficiency of usage of
the waters in a way that wasting is minimized.

47. BeankoBa, E. (2016) CbcTosiHHe M Bb3MOKHOCTH 32 Pa3BUTHE HA Ca TypU3Ma.
Kpsbria maca ¢ MexxayHapoHO ydacTue ,, TbproBCKUSIT U TYPUCTHUECKUAT OM3HEC B
yCIOBUSITA HA MHTEIMTEHTEH, YCTONYMB U MproOIiaBain pactex’, COOpHUK ¢
nokiaau, ToMm II. CBuiioB: AkageMuyHo u3gaTescTBo ,,Ilenos”. 105-111. ISBN 978-
054-23-1151-5.

B JOKJIaga € H3CJIC/iBaHa Clla TCHACHIUATA B KOHTCKCTAa Ha TypH3Ma. HT)pBOHa'-IaJ'IHO €
,Z[C(I)I/IHI/IpaHO ABJICHUETO M € HaJCHaA Ile(bI/IHI/II_II/IH Ha CIla U CIlla Typu3ma. ChbCTOSHHETO HA
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CEKTOpa € OMpEeNeJICHO Bh3 OCHOBA Ha MOTPEOMTEIICKUTE M3MCKBaHUS. Taka ca reHepupaHu
HACOKH 3a OBJIEII0 pa3BUTHE.

States and Opportunities for the Development of Spa Tourism

The report explores the SPA trend in the context of tourism. First, the phenomenon is defined
and a definition of spa and spa tourism is given. The state of the sector is determined based on
user requirements. Thus, guidelines for future development have been generated.

48. BeankoBa, E., Cs. Kaneitues (2016) MoOWJIHOCT B KOCMOca — Obaele Wil
peaanoct. HaydHo-npakTuuecka koHpepeHus ,,MoOUITHOCT 3a €IMH CBbhpP3aH CBAT .
Codus: Uznatencku komreke — YHCC, 2017. 28-35. ISBN 978-954-644-941-2.

Pasriienann ca KOCMHYECKHTE IIbTYyBaHHUS, KOUTO IPEACTABISABAT YHUKAJIHO MU TPYIHO
JOCTBIIHO IpeKuBsBaHe. HampaBeH € HMCTOpHYECKM Iperyie]] Ha IOSBABAaHETO UM M ca
orpeiesieHu OBbICIINTE HACOKH 32 PA3BUTHETO U YBEITMUABAHETO HM.

Mobility in Space - Future or Reality

Space travel, which is a unique and hard-to-reach experience, is discussed. A historical review
of their appearance was made and the future directions for their development and increase were
determined.

49. Beaukosa, E., Ct. [lumutposa (2017) CbouTHATa — cCBOEOOpa3eH ,,IapTHHOP” B
typusma. XIII Mexnynaponna HayuHa koHpepeHus ,,CbBpeMEHHATa HayKa,
O6usHechT U oOpazoBanuero”’, 13-14 romu 2017 r., 'onumauk Ha Buciuie yyunuiie no
MEHHDKMBHT, ToM X. Jlo6pnu: U3natencreo Ha BYM. 8-17. ISSN 2367-7368.
Wunexcupano B Google Scholar,
https://books.google.bg/books?hl=en&Ir=&id=FjUqgDWAAQBAJ&oi=fnd&pg=PA8&
dg=info:3ZCCP9D89E4J:scholar.google.com&ots=Rii2wxj7Sc&sig=-
bzALKfQO zrVb8ZDddZ4-HAdBY &redir_esc=y#v=onepage&qg&f=false.

CoOutuara npugoOUBaT BCE MO-TOJMSMO 3HAUYEHHE B TYPUCTHYECKHs cekTop. Te okasBar
BIUSHUE BBPXY OPOpMSHETO Ha oOpa3za Ha MpuUeMallatra JECTHHAIMS, KOETO BOAH IO TO-
ONaronpusATHOTO Bb3MpPUEMaHe Ha TYPUCTUUYECKUTE PETHOHH KATO KeJlaHa IIeJT 3a MOCeIIeHUE.
Wmat posst kaTo KaTalu3aTopy B CTUMYJIMPAHETO Ha MH(pa- U CynepcTpyKTypara, Ou3Heca u
THProBUsITa, KAKTO M OOHOBSBaHETO Ha Tpajackara cpefa. Chblio Taka Morar ga MpHUBJIEKaT
00I111eCTBEHOTO BHUMAHUE Ype3 MEAUITHO OTpa3sBaHe.

Events are a Kind of ""Partner' in Tourism

Events are becoming increasingly important in the tourism sector. They have an impact on
shaping the image of the host destination, leading to a more favourable perception of tourist
regions as a desirable destination to visit. They have a role as catalysts in the stimulation of
infrastructure and superstructure, business and trade, as well as the renewal of the urban
environment. They can also attract public attention through media coverage.

50. Velikova, E., I. Gatovski, M. laneva (2017) Practical Training in Tourism in the
University of National and Word Economy. International Conference the Future of
Education, 7th Edition, Florence, Italy, 8-9 June 2017. Edited by Pixel. 348-352.
ISBN 978-88-6292-868-7, ISSN: 2384-9509. https://conference.pixel-
online.net/FOE/files/foe/ed0007/FP/3672-PET2379-FP-FOE7.pdf,
https://books.google.bg/books?hl=bg&Ir=&id=B4InDWAAQBAJ&oi=fnd&pg=PA34
8&ots=YJ2yWIMgAP&sig=03Fb-
1d2hqJo51A8NUvadisvtbA&redir_esc=y#v=onepage&q&f=false.
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https://books.google.bg/books?hl=en&lr=&id=FjUqDwAAQBAJ&oi=fnd&pg=PA8&dq=info:3ZCCP9D89E4J:scholar.google.com&ots=Rii2wxj7Sc&sig=-bzALKfQO_zrVb8ZDddZ4-HAdBY&redir_esc=y#v=onepage&q&f=false
https://books.google.bg/books?hl=en&lr=&id=FjUqDwAAQBAJ&oi=fnd&pg=PA8&dq=info:3ZCCP9D89E4J:scholar.google.com&ots=Rii2wxj7Sc&sig=-bzALKfQO_zrVb8ZDddZ4-HAdBY&redir_esc=y#v=onepage&q&f=false
https://conference.pixel-online.net/FOE/files/foe/ed0007/FP/3672-PET2379-FP-FOE7.pdf
https://conference.pixel-online.net/FOE/files/foe/ed0007/FP/3672-PET2379-FP-FOE7.pdf
https://books.google.bg/books?hl=bg&lr=&id=B4InDwAAQBAJ&oi=fnd&pg=PA348&ots=YJ2yWIMgAP&sig=03Fb-ld2hqJo5IA8NUvgdi5vtbA&redir_esc=y#v=onepage&q&f=false
https://books.google.bg/books?hl=bg&lr=&id=B4InDwAAQBAJ&oi=fnd&pg=PA348&ots=YJ2yWIMgAP&sig=03Fb-ld2hqJo5IA8NUvgdi5vtbA&redir_esc=y#v=onepage&q&f=false
https://books.google.bg/books?hl=bg&lr=&id=B4InDwAAQBAJ&oi=fnd&pg=PA348&ots=YJ2yWIMgAP&sig=03Fb-ld2hqJo5IA8NUvgdi5vtbA&redir_esc=y#v=onepage&q&f=false

IIpakTnyecko odyuenue no typussm B YHCC

HapacTtBamoro 3Ha4eHne Ha TypUCTHYECKaTa MHIYCTPHS 32 ObJIrapckara MKOHOMHUKA ITOCTABS
MHO>KECTBO TPEIU3BUKATENCTBA Mpe] OOYYeHHETO IO TYpU3bM B YHHUBEPCUTETUTE.
O6yuennero o Typu3bpM B Y HCC nma u3Isiio mpakTHYecKa 1 MPUIIOKHA HACOYCHOCT. AKIICHT
ca MHTEpakTUBHUTE (GopMU Ha OOy4YeHHE, MPU KOUTO CTYACHTUTE MMAT BB3MOXHOCT Ja
Ha0JII0/1aBaT U y4acTBaT PEATHO B MPOIeca Ha YIPABJICHNUE HA TYPUCTUICCKUTE MPEATPUITHS
U TypuUCTHUecKkuTe yciyru. llenra Ha aBTopuTe Ha HACTOALIUS JOKIAA € Jla HacoyaT
BHUMAaHHUETO KbM POJISITA HA MPAKTUYECKOTO MPOPECHOHATHO o0yueHue 3a popmupaneTo Ha
KOHKYPEHTOCIIOCOOHH U TNPOPECHOHATHO OpPUEHTUPAHU KaJpu C BHCOKAa CTENeH Ha
QIAITUBHOCT KbM MOTPEOHOCTUTE HA Ma3apa Ha TpyJa. AJaNTUPAHETO HA OOYYEHHUETO KBbM
ChbBPEMEHHUTE M3UCKBAaHUS HA TypUCTHUECKaTa OU3HEC cpeja Ile JOMpUHECe 3a MOBUIIaBaHe
Ha KOHKYPEHTOCHOCOOHOCTTa M MMHJIKAa Ha CIEIHATHOCTUTE, Mpeaiaramu oOydeHHe 0o
Tpancnopt u Typuzbm B YHCC.

The growing importance of the tourism industry for the Bulgarian economy raises a numerous
challenges for tourism education in universities. Education in tourism in UNWE has entirely
practical and applied focus. Emphasis is interactive forms of learning, where students have the
opportunity to observe and participate in real terms the management process of tourism
enterprises and tourist services. The aim of the authors of this report is to draw attention to the
role of practical vocational training for the formation of competitive and professionally oriented
staff with a high degree of adaptability to the needs of the labour market. Adapting training to
the modern requirements of the tourist business environment will contribute to increasing the
competitiveness and image of majors offering educational training on Transport and Tourism
in UNWE.

51. Velikova, E., Sv. Kaleychev (2017) Attitudes of “Generation Z” to the Luxury
Tourism — Comparative Analysis of Bulgarians and Japanese. International
Scientific Conference “Contemporary Tourism — Traditions and Innovation”, 19-21
October 2017. Sofia: St. Kliment Ohridski University Press. 500-510. ISBN 978-954-
07-4327-1. http://appladesign.net/documents/ CONTEMPORARY %20TOURISM-
TRADITIONS%20&%20INNOVATIONS.pdf.

OTtHowenneTo Ha ,,JlokoJieHneTo Z” KbM JYKCO3HHUSA TYPU3BM — CPABHUTEJICH aHAJIN3
HA ObJITapy U SIMOHIHA

I[OKJ'I&I[’BT npeacraBsd CpPaBHUTCICH aHAJIM3 Ha HArjlaCuTe Ha I[MOKOJICHUCTO Z. Karto
INOTCHIMAaJITHU HOTpeGI/ITCHI/I Ha MIPOAYKTHU U YCIIYT'U, NMpeajlaraHu OT JIYKCO3HUA TYPU3bM. 3a
IMOoCTUTraHe Ha NOejJiTa Ha JOOKJIaJa € HU3IO0JI3BaH METOABT Ha BBIIPOCHHMKA, 3a Jda CC
I/I,Z[GHTI/I(I)I/II_[I/IpaT MNpEANIOYUTAHUATA Ha LHECJICBUA CETMCHT B ABC CTPAaHU C pa3jIndHa KYJITypa U
Ha4YWMH Ha XWUBOT — BT)J'IFapI/ISI u Slnonms. AHanusurte IMOoKa3BaT, 4€ BBIIPCKWU PaA3JIUYHUTC
NpeANOUYUTAHUA B JIYKCO3HUA TYPU3BM HA ITOKOJICHUCTO Z uma peanna CpaBHUMU PE3YJITATH.

The report aims to present a comparative analysis of the attitudes of generation Z as potential
consumers of products and services offered by luxurious tourism. Questionnaire method is used
to identify the preferences of the target segment in two different culture and lifestyles countries
— Bulgaria and Japan thus achieving the goal of the report. Analyses show that despite the
different preferences in luxurious tourism of Generation Z there are a number of comparable
results.

52. Besqinkoga, E. (2018) UnoBanuu B yejaHeca — mpeanocTaBKa 3a TpancgopManuu B
TYPHCTHYECKOTO npeaiarane. , I [penuspukarencTsaTa Ha HOBaTa TEXHOJOTUYHA
Tpancopmarusa - CoopHuk noxnaau or XXV Cummnosuym ,,Kauectso,
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KOHKYPEHTOCIIOCOOHOCT, ycToiunBo pa3sutue™, Codus: ,,ABanrapz [Ipuma®, 145-
157. ISBN 978-619-160-956-7.

[Ton3ute 3a yenHec KOMIIAHMHUTE OT BbBEXK/IAHETO HAa MHOBAIIMY Ca Pa3IndHu. B Hikou ciydan
MpeUIaraHeTo Ha MHOBATUBHU YCIYTH € HEOOXO0IMMO 3a MOAIbPKaHEe Ha TEKYIIUs Ma3apeH JIsiT
Ha MPEANpPHUATHETO, OCOOCHO aKO Ma3apbT € MHOTO KOHKypeHTeH. lpyru mHoBanuu obaue
Morat Jia mofoopsAT audepeHunanusTa Ha YCIyruTe U J1a J0BenaT A0 (MHAHCOBH MEYaIOu.
JnepeHnrpaneTo Ha yciayrara ¥ IpeUlaraHeTo Ha pelIeHHs Morar Ja ObaaT mogoOpeHu ot
IPEeAJIaraHoTo MOPT(OINO, KOETO € MPHUBICKATEIHO 3a Pa3IMYHU CEIMEHTU OT KIMEHTH.
BaxHo e MEHUIKBpHUTE J1a IpUIIaraT HOBOBBBEICHUS, KOUTO HE CaMO KEeNasT KJIMEHTUTE, HO U
ca NKOHOMUYECKH U3TOJIHH 33 IPEANPUITHETO.

Innovations in Wellness - a Prerequisite for Transformations in the Tourist Offer

The benefits for wellness companies from innovating are various. In some cases, offering
innovative services is necessary to maintain the company's current market share, especially if
the market is very competitive. However, other innovations can improve service distinction and
lead to financial gains. Service differentiation and solution offering can be enhanced by offering
a portfolio that appeals to different customer segments. It is important for managers to
implement innovations that are not only desired by customers, but also economically beneficial
for the enterprise.

53. Velikova, E., Sv. Tzvetkova (2018) Options for Overcoming Seasonality in
Bulgarian Tourism. 15th International Conference on Social Sciences Leuven, 13-14
July 2018, Proceedings, Volume I. 303-313. ISBN 978-88-909700-1-6.
https://books.euser.org/files/proceedings/15th_ICSS_2018 Proceedings voll ISBN
9788890970016.pdf.

Bb3M0:XKHOCTH 32 NPEOA0JISIBAHE HA CE30HHOCTTA B OBJITapCKHUA TYPU3BM

EnHo cpbutne MoXke Ja MOMOTHE 3a NPEOAONISIBAHE HA CE30HHOCTTAa B TypU3Ma, KakTO U Ja
pasnpeneny paBHOMEPHO MApUYHUSA ITOTOK B PETUOHA U [1a YBEJIMYU Bb3MOKHOCTUTE 34 IIBJIIHO
paboTtHO BpeMe. ChuyeTaBaHETO Ha TPAJUIIMOHHUS MAacOB TYPU3bM C MIPUPOIHHU, KIMMATHYHU,
HUCTOPUYECKHU U COLIMOKYITYPHH YCIOBUS IIO3BOJISABA Ch3JaBAHETO HA KOMILIEKCEH, PECYPCHO
0asupaH MpOJYyKT, KOWTO Hall-100pe OTroBaps Ha HYXAWTE HAa TYPUCTUTE U € OT pellaBallo
3HAYEHME 3a IIPEOJOJIABAHE HA CE30HHOCTTA.

An event can help overcome seasonality in tourism, as well as evenly distributed cash flow in
the region and increase full-time opportunities. Combining traditional mass tourism with
natural, climate, historical and socio-cultural conditions allows for the creation of a complex,
resource-based product that best suits the needs of tourists and is crucial for overcoming
seasonality.

54. Velikova, E., J. Cohen. (2019) The Role of Innovation for Improving the
Operations Management in Tourism. "Tourism and Intercultural Communication
and Innovation™. Cambridge Scholars Publishing. 45-61. ISBN (10) 1-5275-3317-4,
ISBN (13) 978-1-5275-3317-2. https://www.cambridgescholars.com/product/978-1-
5275-3317-2.

Pousisita Ha MHOBaMuUTe 32 MOA00pPsIBaAHE HA ONEPALMOHHUS MEHWIKMBHT B TYpU3Ma

HpeHMeT’BT Ha M3CJICABAHEC B CTAaTUATA € HHOBAlMATA KaTO IMPOILEC, IIPHU KOWTO HaydYHaTa Uacd
€ HOBCJACHA OO TOYKA, B KOATO IIPECTaBa Oa 6’5)16 CaMO HICA, HO MOXKC YCIICIIHO Ja 6’bI[e
HMIIIMOUPAaHa Ha I[IPaKTHUKa. JIOKJ'IZU]LT pasricxaa Cl'[eI_II/I(bI/IKaTa U TMPUHOUIIATEC Ha

33


https://books.euser.org/files/proceedings/15th_ICSS_2018_Proceedings_vol1_ISBN_9788890970016.pdf
https://books.euser.org/files/proceedings/15th_ICSS_2018_Proceedings_vol1_ISBN_9788890970016.pdf
https://www.cambridgescholars.com/product/978-1-5275-3317-2
https://www.cambridgescholars.com/product/978-1-5275-3317-2

HHOBAIMUTEC B TypH3Ma U TCXHUTC OCHOBHU XaPAKTCPUCTUKHU. Pa3KpI/IBa C€ HOBOTO
ChAbpPKaHNEC Ha MHBCCTULMOHHUSA IIPOLUEC U C€ U3ACHABAT TCHACHIMUTC B MHOBAIMOHHATa U
WHBECTUIIMOHHATA JIEHHOCT. HCJITa Ha JOO0KJIaga € Oa MNpeaoCTaBy IIOJIC3HU HACOKHU 3a
HO,Z[O6p5IBaHC Ha OII€palflMOHHNA MCHU/PKMBHT B TypHU3Ma.

The research subject in the paper is innovation as a process in which the scientific idea is
brought to a point in which it ceases being just an idea but can be successfully implied in
practice. The paper looks into the specifics and principles of tourism innovations and their main
characteristics. The new content of the investment process is revealed and the trends in the
innovation and investment activity are clarified. The aim of the paper is to provide useful
guidelines for improving operations management in tourism.

55. Betukoga, E. (2019) Ce30HHOCTTAa KaTO PUCKOB ()aKTOP B TypH3Ma.
MexayHapoiHa Hay4dHO-IIpaKTHYecka KOH(pepeHIus ,, XpaH! U OIIaKOBKUTE UM. Puck
MEHHDKMBHT B Typu3ma‘, 7.03.2019. HBY. 161-170. ISBN 978-954-383-125-8.

Pasrienana e ce30HHOCTTa KaTo PUCKOB (PaKTOp B TYpU3Ma, Mopaau (akra, ue Bb3NPEnsITCTBa
TYPUCTUYECKOTO IPEMJIaraHe U ThPCEHE IPU HaW-pa3BUTUTE M MACOBU BHUJOBE TYpU3bM —
MOpPCKHM pEKpeaTMBEH U 3MMEH CKM Typu3bM. B pe3yiarar OT HaJlM4YueTO W HaMmaisiBa
3HAQYEHHUETO HA Typu3Ma B UKOHOMUKHUTE HA PELENTUBHUTE TYPUCTUYECKH JAECTUHALUH.

Seasonality as Risk Factor in Tourism

Seasonality is considered as a risk factor in tourism because of the fact that it is a challenge for
tourism supply and demand of the most popular types of tourism — beach getaway and winter
ski tourism. As a result of seasonality presence, the meaning of tourism is decreasing in the
economic areas of receiving tourism destinations.

56. Beiukona, E. (2019) Anajiu3 Ha Bb3MOKHOCTHUTE 32 YAbJ:KaBaHe HA Ce30HA B
OBJrapCcKHUTe TYPUCTHYECKH KYPOPTH. MeXIyHapoIHa HAyYHOIIPAKTHYECKa
KOH(epeHIus ,, Typu3MbT B HOBOTO XUJISAIONIETUE — CHCTOSIHUE U TepCrieKTUBU, 10

TOJMHM CIIENUAIHOCT ,,JIkoHOMuKa Ha Typu3Mma®“. CBUIIOB: AKaJIEeMUYHO U3/1aTEIICTBO
,LleroB®. 169-179. ISBN 978-954-23-1764-7.

CrpueraBaHeTO Ha CHOUTHSATA, AITEPHATUBHUTE POPMHU Ha TYPU3BM C MOPCKHS pEKpEaTUBEH U
3UMHHUSl CKH TYpU3BM € ONpEENICHO KaTo OCHOBHA HAcOKa 3a pa3BUTHE Ha ObBITapcKuUTe
TYPUCTHUYECKU KYPOPTH € OIJIE] MPEBPBIIAHETO UM B LETOTOAMIIHM JeCTUHALIMHU. ToBa MOxe
Jla ce MOCTUTHE HAa OCHOBATA HA LIEJIEHACOYEHA IbPyKaBHA IOJIUTHKA.

Analysis of the Possibilities for Extending the Season in the Bulgarian Tourist Resorts

The combination of events, alternative forms of tourism with sea recreational and winter ski
tourism has been defined as the main direction for the development of Bulgarian tourist resorts
with a view to turning them into year-round destinations. This can be achieved on the basis of
a targeted state policy.

57. Beaukosa, E. (2020) YcTOHYUBHAT TYPUCTHYECKH TPAHCHOPT — MPEANOCTABKA 32
YCTOMYHBO pa3BUTHE HA OBbJrapcKuTe TYPUCTHYECKH KypopTH. HayuHo-
IpaKkTU4YecKa KOH(PEPEHIHs ,,Y CTOHYMBO pa3BUTHE HA TPAJCKUS TBTHUUECKU
TpaHCHIOPT Ha TepuTopusaTa Ha CToaMYHa OOLIMHA, OpraHU3UpaHa OT KaTeapa
,,JIkoHOMMKa Ha TpaHcniopTa u eHepretukara“, YHCC, Codus: U3narencku
komruteke — YHCC. 63-76. ISBN 978-619-232-271-7.

TypI/IBMT:T € KPUTHKYBAaH 3a BPCIHOTO BB3ACHUCTBHUE BBpPXY OKOJHAaTa CcCpcaa 3apaiu
H3I0J3BAHETO HA TPAHCIIOPTHU CPEACTBA, C KOUTO C€ JOCTUTA 10 TYPUCTUUCCKATa J€CTUHAL .
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Karo pemenus Ha mpoOieMa ca NMOCOYEHH HM3MOJI3BAHETO HAa HOBU TEXHOJIOTMH C BHCOKa
pecypcHa U eHepruiiHa e(deKTUBHOCT, MpepasnpeesieHne Ha MPUCTUTAHUSTA [0 Pa3InYHU
BUJIOBE TPAHCIOPT, IPU KOETO C€ MPEANovYnTa MEeKaTa MOOWIHOCT U OOIIECTBEHUST IpeN
JIMYHUS TPAHCHOPT.

Sustainable Tourist Transport - a Prerequisite for the Sustainable Development of
Bulgarian Tourist Resorts

Tourism has been criticized for the harmful impact on the environment due to the use of means
of transport to reach the tourist destination. As solutions to the problem, the use of new
technologies with high resource and energy efficiency, redistribution of arrivals by different
types of transport, in which soft mobility and public rather than private transport are preferred.

58. Beukoga, E., Ct. lumutposa (2020). Bb3M0o:KHOCTH 32 NPeo10JisiBaHe HA
ce30HHOCTTA B Typu3Ma. COopuuk OOumneitna MexayHapoaHa HayuyHa KOHGEpeHLIHs
,» 1 ypu3mMbT — 0TBB oyakBaHusaTa®. 100 roquan YHCC u 30 rogunu xareapa
,,JIkoHOMHKa Ha Typu3ma®. ¢. 225-235. UNWE Publishing Complex. ISBN 978-619-
232-297-7. https://www.ceeol.com/search/chapter-detail 2id=993535.

Ce3oHHOCTTa € YHHBEpCaJICH (haKTOp B TypH3Ma U YECTO C€ pas3riieik/ia KaTo mpoosiemM, 0coO0eHO
OT UKOHOMHUYECKa IIIeJiHa TOYKa. JIOKIIaabT U3j1ara HBMHUTE 0COOCHOCTH | TIpe/ijiara pa3inyHu
HAa4YWHU 3a CIIPaBAHEC, HCJAIINU Aa AaJaT siICHa MPCACTaBa 3a Bb3MOXKXHOCTUTC 3a ITPUBJINYAHC HaA
KIIMCHTH ¥ MTOBHILIABAHE HA MPUBJICKATEIIHOCTTA HA TYPUCTUYCCKHUS TTPOILYKT.

Opportunities for Overcoming Seasonality in Tourism

Seasonality is a universal factor in tourism and is often seen as a problem, especially in
economic terms. The paper sets out its features and offers different ways to deal with it, aiming
at giving a clear idea of the possibilities of attracting customers and increasing the attractiveness
of the tourist product.

59. Beankoga, E. (2020) CrouTusiTa KaTo hakTop 32 NpPeoAo/isiBaHe HA Ce30HHOCTTA
B Typu3ma. FO0uneitHoto uznanue ,,boiarapckara medra — mo3uTUBHATA KOHIIETIIUSA ,
Codus: Uznatencrso Ha HBY, 393-405, nunaexkcupano 8 CEEOL,
https://www.ceeol.com/search/chapter-detail ?id=949223.

Ce30HHOCTTAa Ce aHajIu3Mpa KaTO OCHOBEH €JIEMEHT Ha Hal-MacCOBUTE BUJOBE TYPHU3bM.
CoOutuara ce ompeneisT KaTro ChINECTBEHAa YacT OT TYPUCTHYECKOTO pAa3BUTHE Ha
JecTUHaNUuTe, (aKTOp 3a NPUBIMYAHE HA TMOCETUTENH, HAaChpyaBaHe Ha MHBECTHIIMHTE,
moA00psiBaHe Ha MUJIXKA M CHKUBSIBAHE Ha MECTHATA MKOHOMUKA.

Events as a Factor to Reduce Seasonality in Tourism

Seasonality is analysed as the main element of the most mass tourism types. Events are defined
as an essential part of the tourist development of destinations, a factor for attracting visitors,
promoting investment, improving the image and revitalizing the local economy.

60. Besaimkosa, E., Ct. /lumutposa (2020). I[loaxoau 3a yabjJ:kaBaHe Ha 3SUMHUSA
TypucTHYecKH ce30H. COOpHUK ¢ JJOKJIau OT I00uIeliHa HaydHa KOH(EPEeHIHS C
MEXIYHapOAHO yYacTHE IO cilydail 55 TOAWHM OT Ch3/1aBaHETO HA CIEIMATIHOCT
»LypuzeMm* ,, TYPU3IBM U CBBP3AHOCT*, U3narenctBo ,,Hayka u nkoHoMHUKa -
Hxonomuuecku ynuBepcutet — Bapna, ISBN 978-954-21-1052-1, 145-157.
https://econpapers.repec.org/article/vrapr2010/y 3a2020 3ai_3al_3ap 3al45-
156.htm.
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bearapus e TypucTHuecka NECTHHAIMS, KOATO CE XapaKTepHU3Upa ChC CHEHU(PUYCH Ce30HEH
XapakTep Ha TYPUCTUYECKUS NPOAYKT. 3a MPEOJ0JiABaHE HAa CE30HHOCTTA B TypuU3Ma €
HEOOXOJMMO J1a c€ IIOCTUTHE II0-paBHOMEPHO pa3NpeseieHne Ha MOCEHICHUsATa Ha
TYPUCTUYECKOTO MSICTO BbB BPEMETO 4Ype3 Bb3/ACHCTBUE BHPXY (PAKTOPUTE HA CE30HHOCTTA -
CTUMYJIMpaHe Ha MBTYBAHUATA TPE3 HEAKTHBHUS M MEKIUHHHS CE30H, Pa3HOOOpa3siBaHEe HA
BUJIOBETE U (JOPMUTE HA TYPU3IBM B JJECTHHALIUATA U TOA0OpsSIBaHE HA KAYeCTBOTO U Habopa oT
IIpeijIaraHu yCiayTH.

Approaches for Extending the Winter Tourist Season

Bulgaria is a tourist destination which is characterized by a specific seasonal nature of the tourist
product. In order to overcome the seasonality in tourism, it is necessary to achieve a more even
distribution of visits to the tourist place over time by influencing the factors of seasonality -
stimulating travel during the inactive and intermediate season, diversifying the types and forms
of tourism in the destination and improving the quality and the range of services offered.

61. Velikova, E. (2020). Strategies for the Extension of the Winter Season at
mountain Resorts in Bulgaria. Proceedings of CBU in Economics and Business, 1,
154-161. E-ISSN2695-0693(Online), P-ISSN 2695-0707 (print)
https://doi.org/10.12955/peb.v1.33.
https://publons.com/dashboard/records/publication/. Web of Science ResearcherlD
AAP-5469-2020, https://www.proquest.com/docview/25315579457pq-
origsite=gscholar&fromopenview=true.

Crpareruu 3a yab/:KaBaHe Ha 3UMHUS C€30H B IVIAHMHCKUTE KypopTH B bhiarapus

ITocturaneTo Ha yCTOWYMBO Pa3BUTHE B IJITAHUHCKUTE TYPUCTUYECKU KYpPOPTH € O] BBIIPOC B
pesyarar oT MIo0anHoTo 3aromuisiHe. IloBuinaBaHeTo Ha CpeAHHUTE TeMIepaTypu €
IIPEAINIOCTABKA 3@ JOMBIHUTEIHO ChKpAlllaBaHE Ha 3UMHMsI TypUCTHYECKH ce30H. Llenrta Ha
nyOauKanusaTa € 1a reHeprupa CTpPaTeruy 3a HETOBOTO YIbJKaBaHE B IUITAHUHCKUTE KypOPTH B
bearapus, kato npennoxu epeKTUBHM MEXaHU3MH, Oa3upaHU Ha IMpEANOYMTaHMATA Ha
TYPUCTUTE U Bb3MOKHOCTUTE Ha TYPUCTUYECKUTE NIPEATIPUEMAYH.

The achievement of the sustainable development of mountain tourist resorts is questionable in
the light of global warming. Increasing average temperatures is a precondition of the additional
shortening of the winter tourist season. The goal of the publication is to extract strategies for its
extension at mountain resorts in Bulgaria, by proposing effective mechanisms, based on the
tourists' preferences and the abilities of tourist entrepreneurs.

VI. Ctyauu, ny0iMKyBaHU B HAYYHH M3aHUs, pepepupaHu U HHAEKCUPAHU B
CBETOBHOM3BECTHH 0a3u JaHHH ¢ HAYy4YHA HHPOpPMANHA

V1. Studies published in scientific editions, referenced and indexed in world databases

62. Velikova, E., I. Anev (2019) Value Assessment of Mineral Springs Used in Spa
Facilities. Economic Research Institute of Bulgarian Academy of Sciences: Economic
Studies, Volume 28, Issue 4, 2019. 158-187. ISSN 0205-3292.
https://www.scopus.com/record/display.uri?eid=2-s2.0-
85083974192&origin=resultslist&sort=plf-
f&featureToggles=FEATURE NEW DOC DETAILS EXPORT:1;
https://www.iKi.bas.bg/Journals/EconomicStudies/2019/2019-4/9 Elenita-Velikova_ f-

f.pdf.
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OneHka Ha CTOHHOCTTA HAa MMHEPAJHUTE H3BOPH NPH U3MOJI3BAHETO HM B CIIa 00eKTHTE

OmnpenenstHETO Ha CTOMHOCTTa Ha MUHEpAJHATa BOJA IPU H3IMOJI3BAHETO W B Cra OOEKTHTE
BKJIIOYBA JIBA KOMIIOHEHTA: OT €/IHa CTpaHa, € 3HAUeHHUETO, KOETO TS MMa 3a FOCTUTE, KOraTo
U3IMO0I3BaT cla IpoLEeAYypH, a OT APYra, peCypcuTe, KOUTO C€ CIECTSIBAT OT HE3ATOIJITHETO Ha
oOukHOBeHa Boja. [Ipenmer Ha m3cneaBaHETO € pa3pabOTBAHETO HA MAaTEMaTHYECKH MOJET,
Ch3JaJ€H 3a OIIEHKAa Ha pa3XxoJuUTe NpPHU H3MO0JI3BaHE HA €CTECTBEHU TOILUIM U TOpPELIU
MUHEpaJIHU U3BOPU B CPaBHEHHE C U3KYCTBEHOTO 3aTOILISIHE Ha BojaTta B cra o0ektute. O0eKT
Ha U3CJICJIBAHETO € MUHEPAJIHATa BO/Ia KATO OCHOBEH M3TOYHUK HA aKTHUBH 32 NOTPEOUTEITUTE
Ha CIa ¥ U3TOYHHUK HAa UKOHOMHUH 3a cria 06ekTuTe. ChBpeMEHHUTE NOTPEOUTENH Ha CIIa YCIyTU
MPOMEHAT M3HCKBaHMATA CH KbM cHa OOEKTUTe M HaJM4YMeTO Ha MUHEpalHa BOAa €
JOMTBIHUTEITHO MPEAUMCTBO 32 TAX. MUHepalTHUTe U3BOPHU Ca MPHUPOJICH PECYPC, KOUTO MOXKeE
Ja mo00py Ka4eCcTBOTO Ha JKMBOT Ha MHOTO Xopa. CIIA Typu3MmMbT € equH OT e(eKTUBHHUTE
HA4YMHHU 32 U3IM0JI3BaHEe HAa TE€3U M3BOPH U MMA MOTEHIMAA Ja c€ IPEBbPHE B KIIFOUYOB €JIEMEHT
OT IUIAHUPAHETO Ha MOYMBKaTa, M300pa Ha TYypUCTHYECKA JECTUHALUS U CTHJI HA >KUBOT.
OcHoBHarTa 11eJ1 Ha M3CJIEIBAHETO € J1a Ce MPEeICTaBU MOJIET 3a ONpE/ENIIHE Ha CTOMHOCTTa Ha
MUHEPAJHUTE BOJIY, KATO IO TO3U HAYMH CE OINPEAEIAT KOJIUYECTBEHO MOTEHIIMATHUTE MOI3U
ot uznomsBaHeTo UM B CITA obekTute, KOETO € ThpceHaTa U )kellaHa xapakTepuctuka Ha CITA
YCIyTUTE OT TYPUCTUTE, U Ja C€ MOKaXaT MPUUYMHEHUTE 3aryOu NMpHU OTTUYAHETO OT TaKUBa
Boau. M3Bopure mMorar na ObaaT IIEHEH M3TOYHUK HA MKOHOMHH, KOMTO MoraT Aa Obaar
IIOCTUTHATH YPE3 U3I0J3BAHE HA TEXHUS TEpPMaJleH IMOTEHIUA .

Defining the value of mineral water when using it in spa facilities includes two components: on
one hand is the meaning that mineral water has for guests when they are using spa procedures
and on the other the resources which are being saved from not heating regular water. The subject
of this study is the development of a mathematical model created to evaluate the cost of using
natural warm and hot mineral water springs compared to artificial warming of water in spa
facilities. The research objective is mineral water as main asset source for spa users and
economic source for spa facilities. The contemporary consumers of spa services change their
requirements for the spa facilities and the availability of mineral water is additional advantage
for them. Mineral water springs provide a natural resource that can improve the quality of life
of many people. Spa tourism is one of the effective ways to use those springs, and it has the
potential to become a key element of our vacation planning, choice of tourist destination and
lifestyle. The main purpose of the study is to present a model for determining the value of the
mineral waters, thus quantifying the potential benefits of using them in the spa facilities, which
is the seemed and desired characteristic of spa services from tourists, and showing losses caused
by the waste of such waters. The springs can be a valuable source of savings that can be
achieved by using their thermal potential.

63. Velikova, E., S. Dimitrova (2021). Sustainable Development Model for Mountain
Tourist Territories in Bulgaria after the Crisis Period. Economic Research
Institute of Bulgarian Academy of Sciences: Economic Studies, Volume 30, Issue 7,
Pages 192 - 209, 2021, https://www.scopus.com/record/display.uri?eid=2-s2.0-
85119338136&origin=resultslist&sort=plf-
f&featureTogglessSFEATURE _NEW_DOC_DETAILS EXPORT:1;
https://www.iki.bas.bg/Journals/EconomicStudies/2021/2021-7/12_Elenita-
Velikova_f-F.pdf.
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Mopen 3a ycTOHYMBO pa3BUTHE HA IVIAHUHCKUTE TYPUCTHYECKH TEPUTOPHUH B
Bbarapus ciex KpU3HCHHUS MePHOJ

B u3cienBaneTo e mpeaioKeH MOJEIN 3a YCTOHYMBO pa3BUTHE Ha OBITapCKUTE TUIAHHMHCKU
TYPUCTUYECKU KypopTU. MozensT € pa3paboTeH Ha 0a3aTa Ha OrpaHHYaBaHE Ha CE30HHOCTTA
B IIPEJIaraHeTO MM U MPEOJOJIsIBaHEe HA pe3y/ITaTHTE OT MaHAEMHATA. 3UMHUSAT TYPU3bM €
BTOPUSAT Hal-KOHKYPEHTOCIIOCOOEH M 3HAYMM BUJ TYpH3bM B bbirapus cien pekpeaTuBHUS
MOpckH Typu3bM. CTpaHaTa pasmosara CbC 3HaYNTEITHH TPUPOIHU PECYPCH B IUTAHUHUTE, HO
KayecTBOTO Ha TYPUCTHUYECKOTO MpE/UlaraHe € 3HAYUTEIHO OTPaHWYEeHO mopaau ¢axTopa
ce30HHOCT. [Ipobnemute ce 3a1b1004nXa Clie/1 3aTBAapSHETO Ha Hall-roJeMus 3MMEH KypopT B
ctpanata bancko B HauanoTto Ha 2020 . 3apaau na”aeMu4Hara kpusa. B HacTosmara curyanus
HE CaMO CE30HHOCTTa € OrpaHnvaBail (akTop 3a Pa3BUTHETO Ha Typu3Ma. ToBa Hamara
M3IIOJI3BAHETO Ha Pa3IMYHM W3CIIE0BATEIICKA TEXHUKH 32 MPEIOCTaBIHE HA HOBH PELICHUS 32
OpraHM3aLyATa Ha TYPUCTHYECKHS mporiec. B myOnukanusaTa ca M3M0I3BaIl KOJIUYECTBEHU U
KaueCTBCHHU MCTOAH, HWHAYKOUA, ACAYKIUA, CKCIICPTHU H HOTpe6I/ITeJICKI/I HU3CcjacaBaHusd,
MO3BbYHA aTaka, JOTMYECKH METOJH, MOJCIUpPAHe U HJeaan3anus, 3a Ja ¢ HACHTUPHUINPAT
IMPUYUHHUTEC 3a HpO6JICMI/ITC B Typu3Ma U Jia CC HAMECPAT aACKBATHU PCHICHUSA 3a CIIPABAHE C TAX.
LlenTa e 1a ce HaMepAT BH3MOXKHOCTH 32 yIbJDKaBaHE Ha CE30HA U IPEOAOIISIBaHE Ha Caja Ha
IIbTYBaHUATA U NTOCCHICHUATA HA IIJIAHUHCKUTE KYPOPTH. HpeI[J'IO)KGHI/IHT MCTO/] HC IIOKpHUBaA
BCHYKU BB3MOKHOCTH 32 Pa3BUTHE Ha IUIAHWHCKHUTE pailoHW B bbiarapus, HO € MOAXOASIIO0
peleHne 3a HacTodAlara cuTyanus. Moxe Ja ce M3I0J3Ba KaTo BB3MOXHOCT 32 YCTOMUYHBO
pa3BHUTHUE B APYTH TYPUCTHYECKH KypOPTH, OTPAaHUUCHH OT CE30HHOCT MJIH KPH3a.

In the study, is proposed a model for the sustainable development of the Bulgarian mountain
tourism resorts. The model is developed based on the limitation of the seasonality in their supply
and overcoming the results of the pandemic. The winter tourism is the second most competitive
and meaningful type of tourism in Bulgaria after the recreational sea tourism. The country has
significant natural resources in the mountainous territory, however, the quality of tourism
supply in the mountain regions is significantly restricted due to the seasonality factor. The
problems have deepened after the closure of the biggest winter resort in the country, Bansko, at
the beginning of 2020 due to the pandemic crisis. In the current situation, not only seasonality
is a limiting factor for the development of tourism. This requires the use of various research
techniques to provide new solutions for the organisation of the tourism process. In the
publication, we have used quantitative and qualitative methods, induction, deduction, expert
and consumer studies, brainstorming, logic methods, modelling and idealisation to identify the
causes of the problems in tourism and find adequate solutions to deal with them. The purpose
is to find opportunities for extending the season and overcoming the decline of journeys and
visits of mountain resorts. The proposed method does not cover all the possibilities for mountain
regions development in Bulgaria but is a relevant solution for the current situation. It can be
used as a possibility for sustainable development in other tourism resorts limited by seasonality
or Crisis.

VIl. Ctynum, my0JIMKyBaHU B Hepe()epUPAHH CIIMCAHMS ¢ HAYYHO pelleH3HPaHe WM
Nny0JIMKYBaHH B PeIaKTHPAHHU KOJIEKTHBHH TOMOBE

VII. Studies published in non-refereed peer-reviewed journals or published in edited
collective volumes

64. Besqinkoga, E. (2014) 3a ukoHoMHYeCKHsI CMUCHJI HAa Typu3Mma. ,,Hayka n
obmecTBo”. ['oauIIHUK Hay4YHU TpyI0BE Ha bbarapcka kamapa 3a oOpa3oBaHue,
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Hayka u kyarypa. Kaura III, Codus: BIIC OO/ - ABanrapa. 204-285. ISSN 1314-
5436.

CrarucTrkaTa ¥ IPOTHO3UTE COYAT 3a €M0Xa Ha Oe3Mpele/ICHTEH PacTeX Ha TYpU3Ma B IICIIHS
cBAT. Ot 70 MUIMOHA MOCEIIEHU Ha Uy ecTpaHHU TypucTH ripe3 1960 r. CTO e uzuncnuna,
Ye MEeXIYHApPOIHUTE MPUCTUTAHMsI B TypH3Ma B CBETOBEH Maiab e 0saat 1,5 muap. 1o 2020
r. [Io To3u HaUMH TYpU3MBT THEC € PA3IB(TIBAIL CEKTOP U ToJiiMa MKOHOMUYECKA CHIIA.
HeroBusT cTaTyT Ha OCHOBHA HKOHOMHUYECKA JCHHOCT € MPU3HAT OT MOYTH BCUYKH HAPOJIH T10
cBeTa. B cryamsra e onpeneneHa ChITHOCTTA HA TypHU3Ma, OCOOCHOCTUTE HAa TYPUCTUUCCKUS
MPOAYKT, crnenudukaTa Ha TypU3Ma KaTO HHAYCTPHS, WKOHOMHUYECKOTO MY pa3BUTHE H
BB3MOXHHUTE CTPATErHH 33 Pa3BUTHEC HA MECTHUTC WKOHOMHYECKH BPB3KU. B mapnboumHa e
M3CJIEIBAHO BB3JICCTBUETO HA TypHU3Ma BbPXY HKOHOMHUKATA.

About the Economic Meaning of Tourism

Statistics and forecasts point to an era of unprecedented growth in tourism worldwide. From 70
million foreign tourist visits in 1960, the WTO has estimated that international tourism arrivals
worldwide will be 1.5 billion by 2020. Thus, tourism today is a booming sector and a major
economic force. Its status as a major economic activity is recognized by almost all nations of
the world. In the studies, the essence of tourism, the peculiarities of the tourist product, the
specifics of tourism as an industry, its economic development and possible strategies for the
development of local economic relations are determined. The impact of tourism on the economy
has been studied in depth.

VIII. Ily6imkyBaHa riiaBa oT KoJIeKTUBHA MOHOrpadus
VI11. Published chapter of a collective monograph

65. BesqimkoBa, E. u xon. (2016) CpBpeMeHHH TEHACHIIUHN B Pa3BUTHETO HA TYpU3Ma.
I'maBa necera: CIIA TeHaeHIUsITA: HOBH BB3MOKHOCTH 32 Typu3ma. Codus:
Wznarencro ,, Tpakus-M”. 277-301. ISBN 978-619-7003-17-8.

Jo 2010 r. O6post Ha TypHCTUTE, M30pajM cHa MOYMBKA, CE€ TOBHUIIABA BCSKAa TOJMHA C
IBYIU(GPEHN CTOHHOCTH. 21-BU BEeK MOXe Jla Ce pasriiexk/ia KaTo epara Ha cIia WK JOPH KaTo
HaIbJIHO HOBa epa B Typu3Ma. [lopaan To3u ¢GakT Bb3HMKBA BBIPOCHT 33 CHIIHOCTTA Ha Ta3H
,HOBa” opma Ha Typu3bM. ETO 3a1110 B I71aBarta € n3cieaBaHa cra TeHJEHIUATa B KOHTEKCTa
Ha Typu3ma. OOEKT Ha M3Cle[BaHE € CHa KOHLEMIMATa, a NpeAMET Ha HU3Cie[BaHe ca
BB3MOKHOCTUTE, KOUTO HPEAOCTaBs 3a pa3BUTHETO Ha Typu3Mma. llenra e ce ma m3cnensa
CBIIHOCTTA Ha CIIa U 110 TO3U HaYMH J1a C€ ONPEAEIAT Bb3MOXKHOCTHUTE 3a pa3BUTHE HA TYpU3MA.
[TocTuraneTo Ha TOCTaBeHaTa ILEJN C€ pealu3upa C pElIaBaHeTO Ha CIEAHUTE 33/1a4H:
nepuHUpaHe Ha SBJICHUATA U M3BEXKJAHE Ha MOAXOJAIIA AeUHUIMS 32 CMa U clla TYpU3Ma,
M3CIJIeIBaHE Ha €BOJTIONMOHHOTO MM Pa3BUTHE C OTJIe] pa3lo3HaBaHEe Ha ObCIINTE TeHACHIINN
U OIpeJelisiHe Ha HACTOSIIIETO ChCTOSHUE Bb3 OCHOBA HAa OTPEOUTEICKUTE N3UCKBAHUS.

The Spa Trend: New Opportunities for Tourism

Until 2010, the number of tourists who chose a spa holiday increased every year by double
digits. The 21st century can be seen as the age of the spa or even as a completely new era in
tourism. Due to this fact, the question arises about the essence of this "new" form of tourism.
That is why the spa trend in the context of tourism has been investigated in the present
publication. The object of research is the spa concept, and the subject of research are the
opportunities it provides for the development of tourism. The aim is to explore the essence of
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the spa and thus determine the possibilities for the development of tourism. The achievement
of the set goal is carried out by solving the following tasks: defining the phenomena and
deriving an appropriate definition for spa and spa tourism; studying their evolutionary
development with a view to recognizing future trends and determining the current state based
on user requirements.

66. BesimkoBa, E., M. Suesa, B. IToprapcka (2017) IIpu/io:KHU acnieKTH HA
IJIAHUPAHETO M YIIPABJICHUETO HA TypUcTHYecKuTe JecTuHanuu. Codus:
,2ABaurapa [Ipuma”. Jlnano ygactue 15-96. ISBN 978-619-160-770-9.

YCKOpPEeHOTO pa3BUTHE Ha Typu3Ma BOJAM JI0 BCE I0-3aCHJIBAllla CE€ HEOOXOAMMOCT OT
wianupane. HeoOXoauMocTTa OT MHBECTUIMH, 0a3upaHU Ha CIOCOOHOCTTa 3a KAaueCTBEHO
TUTAHUPaHE, PaBu MpobdIeMa U3KITIOYUTEITHO aKTyalleH U BakeH. V3BeneHu ca cienuuaHuTe
eI Ha TEPUTOPUATHOYCTPOMCTBEHOTO IUIaHMpaHe Ha bbiarapus karo TypucTuuecka
JeCTUHAINSA, KaTO TMOAPOOHO € pas3riieiaH IUIaHbT 32 TEPUTOPHAITHO Pa3/eICHUE U BHIOBETE
Typu3bM. HarneaHo e oueprana v KaTeropusaius Ha OTIEITHUTE TYPUCTHUECKH JECTHHALIUU B
CTpaHara.

Applied Aspects of Planning and Management of Tourist Destinations

The accelerated development of tourism leads to an increasing need for planning. The need for
investments based on the ability of quality planning makes the problem extremely relevant and
important. The specific goals of the territorial planning of Bulgaria as a tourist destination are
outlined, and the plan for territorial division and the types of tourism are examined in detail. A
categorization of the individual tourist destinations in the country is also clearly outlined.

67. Beaukoa, E. u xon. (2018) Pexpeanusita — HaunH Ha ynorpeba. ['maBa
yetupuHaiicet: PekpeanusTa B yeaneca. Copust: Tpakus-M. 465-503. ISBN 978-
619-160-976-5.

KonrenmusTa 3a yenHeca € pa3paboTeHa KaTo acleKT Ha 3[paBOCIOBHOTO ChCTOSTHHE, KOWTO
npejrnosiara 000 YyBCTBO Ha OJIaromnojydyue, KOSTO YOBEK ycellla KaTo XapMOHHS MEXIy
TS0, AyX W yM. B 3amajHus CBSAT Xopara ca ce ONUTAIM Ja AcPUHUpAT yelHeca Karo
pa3bupaHe 3a XapMOHHsS Ha TSJIOTO, yMa W JyXa, Ha JIMYHATA OTIOBOPHOCT, (pU3HUECKaTa
MOJIFOTOBKA, TPUKKTE 32 KpacoTaTa, 3/[paBOCIIOBHOTO XpaHeHe, peaKcanusaTa, MeIUTalusITa,
YMCTBEHATa JICHHOCT, 00pa30BaHUETO, YYBCTBUTEITHOCTTa KbM OKOJIHATA CPE/Ia U COI[HATHUTE
KOHTaKTH KaTO OCHOBHH €JIEMEHTH. YEJIHEChT € aKTHBCH IMpOIeC, Mpe3 KOWTO XopaTa
NMpEeMUHABAT W TMPaBIT CBOS HM300p B TOCOKA KBM IMO-YCHENIHO M YCHBBPIICHCTBAHO
C'BHICCTBYBaHe. KOHHCHHI/I?IT& npennonara IIOJIOXKUTCIIHU W OITUMHUCTHUYHHU HarjiaCu #u
OYaKBaHMs, KAKTO WM ISUIOCTCH W OalaHCUpaH TOIXOJ KbM JKHBOTA. YEIHEChT 0O0XBalla
(1)H31/I‘-I€CKI/I$I, IIYXOBHI/UI, I/IHTeJ'IeKTya.TIHI/IfI, E€MOIIMOHAJIHUA, COIIMAJIHUA U HpO(i)eCI/IOHaJ'IeH
aCIeKTH Ha XUBOTA. B TO3M My CMHUCHJT U3M0JI3Ba Pa3IMUHU METOIU U CPEJICTBA, KATO IIeIITa €
MOCTUTaHE Ha IUIOCTHA peKpealus. B riaBara ce 3acThlBa Te3ara, 4Ye JBETE MOHITHS BCE
MOBEYE I Ce MPEIUTUTAT B3aUMHO, KaTO TEPMHUHBT ,,peKkpeariust’” B ObJICIIe Ie OTCTHIIBA P/
MOHATHETO ,,yeIHeC”, He caMO IMOpajH IO-MOJECPHOTO 3BYUYCHE Ha JyMaTa, a W 3apaau
BCEOOXBATHOCTTA M MEPCIIEKTUBHOCTTA HA MHYCTPHUATA, TIOCBETEHA HAa TOBA JIa C€ UyBCTBAMe
,,well”.

Recreation in Wellness

The concept of wellness has been developed as an aspect of health that implies a general sense
of well-being that a person experiences as harmony between body, spirit and mind. In the
Western world, people have tried to define wellness as an understanding of the harmony of
body, mind and spirit, of personal responsibility, physical fitness, beauty care, healthy eating,
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relaxation, meditation, mental activity, education, sensitivity to the environment and social
contacts as basic elements. Wellness is an active process that people go through and make
choices towards a more successful and fulfilled existence. The concept implies positive and
optimistic attitudes and expectations, as well as a comprehensive and balanced approach to life.
Wellness encompasses the physical, spiritual, intellectual, emotional, social and professional
aspects of life. He uses various methods and means, which goal is to achieve complete
recreation. The chapter advocates the thesis that the two concepts will increasingly intertwine,
with the term “recreation™ in the future giving way to the concept of "wellness”, not only
because of the more modern sounding of the word, but also because of the comprehensiveness
and perspective of the industry, dedicated to feeling "well".

68. BesiukoBa, E. u koi. (2018) YcToiiunBo pa3BuTHE, YIPABJICHHUE U IUIaHUpaHe. [ 1aBa
cenMa: YCTOHYMBO pa3BUTHE HA TYPHU3Ma Ype3 BHEAPABAHE HA eKOJTOTHYHHU
NMPAKTHUKH B TPAHCIOPTA U OCHTYPsiIBaHe HA YCTOHYHBA MOOUJIHOCT.
YHHUBEpPCUTETCKO U3aTeNCTBO ,,Heodut Puncku‘, braroesrpazn. 74-88. ISBN 978-
954-00-0181-4.

B yacrra Ha aBTOpa ca u3BeJeHM €(EKTUBHM HACOKM 3a OrpaHMYaBaHEe Ha BPEJHOTO
BB3/CHCTBUE HA TPAHCIIOPTA BHPXY TYPUCTUUYECKHS CEKTOP YPE3 YCTAHOBSIBAHE HA YCTOMYHMBHU
TPAHCHOPTHU NMPAKTUKH B TYPUCTUUECKUTE AeCTUHALMU. AHaIu3upaHa e pa3padborenara ot EC
CcUCTEMA OT IIOKA3aTeIM 3a OLICHKA HAa yCTOWYMBOTO Pa3BUTHE HA JECTHMHALMUTE B 4acTTa W,
TpeTupalla Bb3AeHCTBUETO Ha TPAHCIIOPTA BbPXY €KOJIOTMYHUSA KOMIIOHEHT OT YCTOMYHUBOCTTA.

Sustainable Development of Tourism by Implementing Ecological Practices in Transport
and Ensuring Sustainable Mobility

The purpose of this publication is to provide effective guidance on limiting the harmful impact
of transport on the tourism sector in order to establish sustainable transport practices in tourist
destinations. In order to achieve this goal, the EU-developed system of indicators for assessing
the environmental sustainable development of destinations will be analysed.

IX. IIy0.1uKyBaH YHHBEPCUTETCKHU Y4eOHUK MM Y4eOHUK, KOITO ce U3M0J13Ba B
YYWIMIIHATA MpexKa

IX. A published university textbook or a textbook that is used on the school network

69. Besimkosa, E. u xon. (2011) OcHoBu Ha Typu3sma, yact 4. Codus: YU ,,Cronanctro”.
467 c., JIuuHo ydacTue 11ecTa riasa ,, [ epuTOPHAJIHOYCTPOHCTBEHO NJIAHMPAHe Ha
Typusma”, c. 377-429, 52 c. ISBN 978-954-644-190-4.

B mecra riaBa Ha yueOHUKA aBTOPBT M3CII€ABA TEPUTOPUATHOYCTPOUCTBEHOTO TUIAHUPAHE HA
Typu3Mma. 3aabia004eHO ca pasriiefJlaHd TEpMUHOJIOTHATA B H3cCieqBaHara o00JacT,
HampaBJICHUATA B METOJUKAaTa Ha TEPUTOPUATHOYCTPOMCTBEHOTO IIJIaHMpaHE, KaKTO U
OCHOBHUTE METOJMU 3a MpOrHO3upaHe B Typu3Mma. OTAeneHo € MICTO U Ha HOpMaTHBHATa
ypenba, kacaela ycTpoilCTBOTO Ha TEPUTOPUUTE B TYpU3MA.

Territorial Planning of Tourism

In the sixth chapter of the textbook, the author examines the territorial planning of tourism. The
terminology in the researched area, the directions in the methodology of spatial planning, as
well as the main methods of forecasting in tourism are thoroughly examined. A place is also
devoted to the regulations concerning the organization of the territories in tourism.
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70. Velikova, E. (2014) Aestheticization of the Tourism Environment. Sofia:
Publishing Complex — UNWE. 206 p. ISBN 978-954-644-688-6.

Ecternzanusi Ha TypucTHYeCKaTa cpeaa

B y4yeOnuka e nzscHena crierdurkaTa Ha €CTETH3aUUATA B TYpU3Ma U MO-KOHKPETHO HEHHOTO
MPUIIOKEHNE B €KCTEPUOpPA U MHTEPUOpA HA TYPUCTHUYECKUTE 0OCKTU. AKIEHT € MIOCTaBEeH Ha
BB3MOKHOCTUTE ¥ 3a BIMSHUE BBPXY IOTPEOMTENNTE C OIVIe[ IOBUIIABaHE Ha
MKOHOMHYEcKaTa edexkTuBHOCT Ha oOektute. (OOOCHOBaHAa € HEOOXOJUMOCTTa OT
ecTeTH3MpaHe Ha CpeaTa B pe3yiITaT Ha MKOHOMUYECKaTa OI[eHKa Ha IIPOEKTa 33 €CTETU3AIIHSL.

The textbook explains the specifics of aestheticization in tourism and, more specifically, its
application in the exterior and interior of tourist sites. Emphasis is placed on its ability to
influence users with a view to increasing the economic efficiency of the objects. The need to
beautify the environment is substantiated as a result of the economic evaluation of the
beautification project.

71. Beaukona, E. (2015) OcxHoBu Ha Typusma. Codus: ,,ABanrapn [Tpuma”. 162 c.
ISBN 978-619-160-555-2.

B yuyeOHuKka ca BKIIFOUEHU TEMH, CBHP3aHU C OCHOBHUTE TYPUCTUYECKH MOHATHS, KOHLICTIIIUU
U TEOpUH, 3aHMMaBAIll CE€ C M3y4YaBaHETO Ha Typu3Ma. HampaBeH e aHanu3 Ha Typu3Mma Kato
WHIYCTpHUS OT IJIe/IHa TOYKA Ha U3BEXK/IaHETO HA MKOHOMHYECKUTE IMOJI3H OT Pa3BUTHETO MY.
W3sicuena e u cnenudukara Ha TyYpUCTHUECKUS POAYKT. CrieinaaHo BHUMAHUE € OTJEIEHO
Ha MBTYBAaHETO KaTO CHIIECTBEH KOMIIOHEHT Ha Typu3Mma. Ha Ta3u ocHoBa ca ompeaeneHu
HACOKUTE 3a OBbAEIIOTO Pa3BUTHE HA CEKTOPA.

Basics of Tourism

The textbook includes topics related to the main tourism terms, concepts and theories dealing
with the study of tourism. An analysis of tourism as an industry was made from the point of
view of deriving the economic benefits of its development. The specifics of the tourist product
have also been clarified. Special attention is paid to travel as an essential component of tourism.
On this basis, the guidelines for the future development of the sector have been determined.

72. Beaukoga, E., C. lumutpona, (2016) YnpasJ/jieHue Ha CbOMTHATA B TypU3Ma.
Codus: ,,ABanrapn Ilpuma”. 265 c., nuuHo yyactue c. 41-154, 169-265, o610 209
ctp. ISBN 978-619-160-638-2.

Y4eOHUKBT TpeTHpa NpoOJIeMUTEe Ha ChOUTHUATA KAaTO YacT OT TypUCTHYECKATa MHIYCTpUS.
Pasriienana e TAXHaTa CHIIHOCT, 3HAYEHUETO UM 3a TypU3Ma U BB3MOKHOCTUTE 3a TSAXHOTO
LeJIeHacOYeHO u3noi3BaHe. CnenuaneH ak[eHT € II0CTaBeH Ha TAXHOTO IPaBHIIHO
yIIpaBJIeHUE, OT KOETO 3aBUCH €(EKTUBHOCTTA HA TYPUCTHUECKUS MPOTYKT.

Tourism Event Management

The textbook treats event issues as part of the tourism industry. Their essence, their significance
for tourism and the possibilities for their purposeful use are examined. Special emphasis is
placed on their proper management, on which the effectiveness of the tourist product depends.

14.11.2022 r. HN3rorBui cnpaBkara:
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