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1. 3a0ynoB, I'., (2021). Bb3moxkHOCTH 32 HM3IOJ3BaHe Ha reorpacku

I/IH(l)OpMaIII/IOHHI/I CHCTEMH 3a aHaJIM3 Ha Ima3apa Ha HEABHKHMHU HMOTH,

Momnorpadus, C., U3n. Apanurapa Ilpuma, ISBN 978-619-239-559-9.

I{enta Ha MoHOTpadUUHKS TPY/I € BH3 OCHOBA Ha IPErJie]l Ha TEKYIIIOTO ChbCTOSTHUE
Ha aHAJIM3WPAHETO Ha Ta3apa Ha HEJBW)XUMHU UMOTU B CTpaHaTa U B Uy>KOMHA J1a ce
MOKa)ke, Y€ M3IMOJ3BaHEeTO Ha Treorpadcku HHGOPMAIMOHHU CHUCTEMH B Tas3u
NEHHOCT € HE caMO BB3MOYKHO, HO M HEOOXOIMMO. 3a IIOCTUTaHETO Ha IeJITa ca
IMOCTABEHHU CJICIHUTE U3CIICI0BATEICKN 3aJaUH:

- Ha OCHOBaTa Ha MO-TJI00allecH W TO-pa3TbpHAT BBB BPEMETO TpeErjes Ha
TEHJICHIIMMTE B HW3y4yaBaHETO Ha HEABMXKMMATa COOCTBEHOCT Ja C€ pPa3KpusArT
0COOCHOCTH Ha Ma3apa Ha HEJIBMYKUMHU UMOTH KaTO OOEKT Ha U3y4YaBaHE;

- 1a C€ 04YePTasT Bb3MOKHOCTH 3a ChYETAaBAHE HA YTBBPACHU TPAJULIIMOHHH TTOAXO0IU
3a aHaJu3 Ha TMa3apa Ha HEIBWKUMU HMMOTH C IMOJXOJSINAa METOMOJOTHS 3a

MIPOCTPAHCTBEH aHanu3 ¢ nomourra Ha [ C;



- Ha OCHOBAaTa Ha pasrjelaHUuTe Bb3MOXKHOCTHU J1a C€ JIOKaKe HEe0OXOAUMOCTTa OT
n3non3pane Ha 'MIC 3a aHanu3 Ha ma3zapa Ha HEIBM>KMMH UMOTH.

[IppBa rnaBa € mocBeTeHa Ha MPOOJIEMUTE U MPEAU3BUKATEICTBATA IIPU U3yUaBaHe
Ha Ma3apa Ha HEABM)KMMHU MMOTH. PasrinenaHu ca TEHACHUMUTE U MOAXOAUTE B
M3CJIEIBAHETO Ha HEJBUKUMAaTa coOCTBEHOCT. [locoueHo e, ue BhIIpeKu BaXKHOCTTa
Ha pasmiexigaHus npoOsieM, TOM € BbB (OKyca Ha HAyYHUTE H3CIIEIBAaHUSA
CPAaBHMUTEIHO OT CKOpo. OuepTaHy ca OCHOBHUTE HAIPaBJICHUS HA U3CJIEIBAHE, KATO
€ ITIOCOYEHO U KaKbB € aKLUEHTHT Ha T€3U HU3CielBaHus y Hac. Onucal € noaxon 3a
OLICHSIBaHE HA POJIsiTa Ha HEJABM)KMMAaTa COOCTBEHOCT B MKOHOMHKATa Ha CTpaHarta,
KOWTO MOKE J1a C€ MPHJIOKH 32 MHOT'O TOJMHU Ha3aJ] BbB BPEMETO U BBIIPEKU TOBA
1a Jazie pe3yaTaTu, CblIOCTaBUMHU C JHEMHUTEe. OOIMAT U3BOJ €, Y€ OT HA4aJoTo Ha
20 BeK A0 HAIM JHU ACIBT HA HEABMKUMUTE UMOTH B OOTaTCTBOTO HA CTPAHUTE
IOCTOSTHHO HapacTBa 32 CMETKa Ha 3eMeZieNicKaTa 3eMs U (PUPMEHUTE aKTUBH.
OtpeneHo € cneuuadHO BHUMAHUE Ha Ta3apa Ha HEABMKUMU HMOTH Karto
cnenuuueH 00ekT 3a aHanu3. IIpuBeneHM ca apryMeHTH, 4Ye Ma3apbT Ha
HE/JBI)KMMU MMOTH HE MOXK€ Ja ObJe pasriexJaH KaTo Ias3ap ChC ChbBBbpIIEHA
KOHKypeHLus. Ilo-ckopo, KOHKypeHTHAaTa CTPyKTypa Ha TO3W Ma3ap MOXKE Ja ce
OTIpe/IeNU KaTO OJIMTOIOJIHA U MOHONonMcTHYHA. [locouena e u Hali-cnenuguuHara
(YHKIIMS Ha UMOTHHUS Na3zap — Pa3NpelesIHETO Ha 3eMsITa KaTo YHUKAJIEH pecypc
MEXy aNTEepPHATUBHUTE MPOEKTH 32 HEMTHOTO U3IMOI3BAHE.

IIspBa TyaBa 3aBBpIIBA C PaA3MJIEKIAHETO Ha KIOYOBUTE KOMIIOHEHTH Ha
reorpadckute MHGOPMALMOHHA CUCTEMH M C OLIEHKAa Ha BB3MOXXHOCTHTE 32
U3II0JI3BAHE HA TE€3M CUCTEMM 3a M3y4aBaHE M aHAJIU3 Ha Ia3apa Ha HEIBHKUMU
UMOTH.

Bropa rnasa pasriex/a HIKOM BBIIPOCH OT IPOCTPAHCTBEHATA HKOHOMETPHSI, KOUTO
ca HeoOxoaumu 3a npuiaraneto Ha ['UC. CtpeMexbT € 1a He ce HaBJIM3a B MHOTO

HeTaﬁHH, a 110 aHaJIoTusA C KIIACHYCCKUTE ITOCTAHOBKHM HAa MKOHOMECTPHATA Ja CC



MPEJICTaBAT HAKOU CHIECTBEHH OCOOCHOCTH Ha MPOCTPAHCTBEHATAa MKOHOMETPUS.
3a ocHOBa ce B3eMa TPAJUIIMOHHUSAT JIUHEEH PErPECUOHEH MOJIEN U HEOOXOIUMUTE
yCIIOBHS 3a MpuiiaraHeTo My. Haii-Ba)KHOTO yclioBHE € Ja ce CJIeU MMOBEJCHUETO Ha
ocTaThIUTe (TPEIIKUTE), 3a Ja CME CHUTypHH B TOYHATa MHTEpIpETarus Ha
pesynrarure. OCHOBa Ha MPOCTPAHCTBEHUTE MOJEIIN Ca T.HAP. MUKPOJAAHHH, KOUTO
0 CHIITHOCTTA CH Ca TOYKH B MPOCTPAHCTBOTO C OMPEICICHA XapaKTePUCTUKH. Te3un
TOYKH MOTarT na ObJaT Hamp. UMOTH C MHOKECTBO XapaKTEPUCTHUKU — IIEHa,
U3JI0KEHHE, pa3Mep, Bb3pacT U T.H. [Ipu aHanm3a ThbpcuM 3aBUCUMOCTH MEX]TY T€3U
XapaKTePUCTHKHU U I3MEHEHHS B CHUJIaTa Ha 3aBUCUMOCTHUTE IIPH MPUOIMKaBaHEe WITH
OTJaNeyaBaHe Ha TOUYKUTE B MPOCTPAHCTBOTO. B kpaiiHa cMeTKa, 3a aHanM3a ca HU
HY>)KHHU OIpe/esieH Opod TakuBa TOYKH, 32 KOUTO HMMaMe€ OCBEH H3CJICIBaHUTE
XapakTepUCTUKU M reorpadcku koopauHatu (T.e. reorpadcko pedepupane).
Bogemu npu ananuza ca reorpadcKuTe KOOpPJIMHATH, BbH3 OCHOBA HA KOWUTO
OTpesieNisiMe CTETEeHTa Ha OMU30CT MEXAy TOYKHTE. 3a J1a MOXKEM Jia mpuiarame
ChBPEMEHHHU HH()OPMAIIMOHHH TEXHOJIOTUN HE pAaOOTHUM C KOHKPETHUTE Pa3CTOSHUS,
a ¢ oTHOcUTeNHU (peoOpa3yBanu). Te Hu naBat uHpOpPMAaIIMs, HATIP., TaJIK JajeHa
TOYKa BIIN3a B MPEIBAPUTEIHO OMpeeNieHa CTETeH Ha OJIM30CT C Ipyra TOYKa Ui €
U3BbH Hes. Ha Tasm ocHOBa MoOXeM Ja TOCTpOMM T.Hap. MaTpUIM Ha
mpocTpaHCTBeHUTE Terda. [IpoliechT Ha mOCTpOsiBaHE HA PA3IMYHH TUTIOBE MATPHUITU
Ha MPOCTPAHCTBEHUTE TErJIa € OMKMCaH M pa3sicHeH. ToBa Mmo3BosisiBa JAaHHUTE J1a Ce
o0paboTBar chC crienuanu3upan codryep (B KOHKPETHHS CIy4yall ChC cpenara 3a
nporpamupane R). Camure 1anHM MoTar Aa ce reuepupar camo ¢ nomoinra Ha ['MC,
THhIl KaTo CTaBa AyMa 3a XWIAIU W JECETKH XWIAIW TOYKH B MPOCTPAHCTBOTO. B
KpailHa CMeTKa, MPOCTPAHCTBCHUTE MOJEIM TIOKa3BaT KakK TOJIMHSIT Ta3ap
BCBIIHOCT C€ CHCTOM OT TO-MAaJIK{ JIOKAJTHU TMMa3apy ChC CXOTHU XaPAKTEPUCTUKHU.
Haii BaxxHOTO €, 4e "MaMe BB3MOKHOCT J1a ONIPEAeIIsIME KOJTMUYECTBEHUTE TapaMeTpu

Ha TC3U XapaKTCPUCTHUKH.



B Tpera rnaBa e gajen npumep 3a U3MoI3BaHe Ha reorpad)CKku MpeTeryieHa perpecus
(I'TIP) 3a aHanu3 Ha XapaKTEpPUCTUKUTE HA JIaJICH Ma3ap Ha HEABUKUMHU UMOTH. B
HallaTa CTpaHa JMrcBa myOnuyHa uH(opmanus ¢ reorpadcko pedepupane u e
m3noi3BaHa takaBa oT CAILl. CraBa nyma 3a u3ciieiBaHe, MPOBEICHO OT aBTOpa
HSIKOJIKO TOJWHU TO-paHo. ToBa u3cieABaHE € MHOTO MOJAXOJSINO, 3all0TO Ce
OCHOBaBa Ha KjacHyecka XEJOHHCTHYHA reorpad)CKu IpereriieHa perpecus. Ts
ChAbpkKa OCHOBHUTE KOMIIOHEHTH Ha IPOCTPAHCTBEHATAa HKOHOMETPUS, pa3riielaHn
B METOJIOJIOTUYHATa BTOpa TIJlaBa — cHenuduuHa (QyHKUUS Ha AIpOTO (KEepHeN),
ChOTBETCTBAIlla MAaTpHIla Ha MPOCTPAHCTBEHUTE TErja, aHaJIU3 Ha TJaBHUTE
KOMITOHEHTH, M3M0JI3BaHe Ha Metona «Monte Kapmo» u np. 3a ma ce msnese oT
cdepara Ha YCIOBHOCTHUTE, MaKap U C BUCOKA OOSCHUTEIIHA CTOMHOCT 10 OTHOIIEHNE
Ha IpuJiaraHaTa METOJIOJIOTHS, € aHaJu3UpaHa U peajiHa nazapHa uHdopmaius ot
Codous. I'eorpadcekoto pedepupane e HarpaBeHo ¢ nomoira Ha ['yrea Kaptu upes
aapecute Ha UMOTHUTE. JlopH 1 upe3 TakbB HeNpOo(eCHUOHATIEH MOAXO0/1 U3M0I3BAHETO
Ha ['C naBa MHOrO nose3Ha nHGpopManus 3a nazapa Ha UMOTH — HaIlp. 3a HaBULIUTE
Ha OTpeOUTENnTE, POJsSTa HAa OJIM30CTTA HA TPAHCTIOpTHA HH(MpaACTpyKTypa u 1ip. B
3aKJIFOUYECHUE Ca pas3rIIelaHd Bb3MOKHOCTH 32 uHTerpupane Ha ' IC cbe cbBpeMeHHN

I/IH(I)OpMa]_II/IOHHI/I TCXHOJIOTHH KAaTO I'OJICMH JaHHH.

Possibilities of using geographic information systems for real estate market
analysis

(Monograph)

The purpose of the monograph is to show that the use of geographic information
systems in this activity is not only possible, but also necessary by reviewing of the
current state of analysing the real estate market in the country and abroad. To achieve

this goal, the following research tasks are set:
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- to reveal peculiarities of the real estate market as an object of study on the basis of
a more global and time-expanded review of trends in the study of real estate;

- to outline opportunities for combining established traditional approaches for real
estate market analysis with an appropriate methodology for spatial analysis using
GIS;

- to prove the necessity of using GIS for the analysis of the real estate market on the
basis of the considered possibilities.

The first chapter is devoted to the problems and challenges in studying real estate
market. Trends and approaches in real estate research are reviewed. It is stated that
despite the importance of the problem under consideration, it has become the focus
of scientific research recently. The main directions of research are outlined, and the
emphasis of these studies in our country is indicated. An approach to assessing the
role of real estate in a country's economy is described, which can be applied many
years back in time and yet produce results comparable to modern times. The general
conclusion is that from the beginning of the 20th century to the present day, the share
of real estate in the wealth of countries has been steadily increasing at the expense of
agricultural land and company assets.

Special attention is paid to real estate market as a specific object of analysis.
Arguments have been made that the real estate market cannot be considered a
perfectly competitive market. Rather, the competitive structure of this market can be
defined as oligopolistic and monopolistic. The most specific function of real estate
market is also indicated - the distribution of land as a unique resource among the
alternative projects for its use.

The first chapter concludes with an examination of the key components of
geographic information systems (GI1S) and an assessment of the possibilities of using

these systems for the study and analysis of real estate market.



The second chapter examines some issues of spatial econometrics that are necessary
for the application of GIS. The aim is not to go into too many details, but to present
some essential features of spatial econometrics by making analogy with the classical
econometrics. The basis is the traditional linear regression model and the necessary
conditions for its application. The most important condition is to monitor the
behaviour of the residuals (errors) in order to be sure of the correct interpretation of
the results. Spatial models are based on the so-called microdata which are essentially
points in space with certain characteristics. These points can be properties with
multiple characteristics — price, exposure, size, age, etc. In the analysis, we look for
dependencies between these characteristics and changes in the strength of
dependencies when moving closer or further away from the points in space. After
all, for the analysis we need a certain number of such points for which we have in
addition to the studied characteristics, geographical coordinates (i.e. geographical
referencing). What is key in the analysis is the geographical coordinates, based on
which we determine the degree of proximity between the points. In order to be able
to apply modern information technologies, we do not work with specific distances,
but with relative (transformed) distances. They give us information, for example,
whether a point is within a predetermined degree of proximity to another point or is
outside of it. On this basis, we can build the so-called spatial weight matrices. The
process of constructing different types of spatial weight matrices is described and
explained. This allows the data to be processed with specialised software (in this
particular case with the R programming environment). The data itself can only be
generated using GIS as it involves thousands and tens of thousands of points in space.
After all, spatial patterns show how a large market is actually made up of smaller
local markets with similar characteristics. Most importantly, we are able to quantify

these characteristics.



Chapter three provides an example of using geographically weighted regression
(GWR) to analyse the characteristics of a real estate market. Our country lacks public
information with geographical referencing and one from the USA was used. It is
about research conducted by the author several years earlier. This study is really
relevant because it is based on a classical hedonic geographically weighted
regression. It contains the main components of spatial econometrics discussed in the
second methodological chapter — a specific kernel function, corresponding matrix of
spatial weights, analysis of principal components, use of the «Monte Carlo» method,
etc. In order to get out of the realm of conventionalities, although with a high
explanatory value in terms of the applied methodology, real market information from
Sofia was also analysed. The geographical referencing was done using Google Maps
through the addresses of the properties. Even though such a non-professional
approach, the use of GIS provides very useful information about the property market
- such as consumer habits, the role of proximity to transport infrastructure, etc. In
conclusion, possibilities for integrating GIS with modern information technologies

such as big data are considered.

2. 3a0ynoB, I'., (2019). MapkeTHHIrOBH H3CJEeJIBAHUA B KOONEPATUBHH
opranusauuu, Monorpadus, C., U3n. ABanrapa Ilpuma, ISBN 978-619-239-
139-3.

MoHorpadusita u3ACHSIBa MNPOOJEMH, KOUTO HE C€ pa3riekaaT IIHPOKO B
crnenuaiu3vpaHaTa Hay4yHa JuTeparypa B crpanHata. CraBa nayma 3a
MKOHOMUYECKUTE OCOOCHOCTHM Ha MPEANpUATHITa OT COIlMaTHaTa WKOHOMUKA.
AKTyaJHOCTTa Ha M3CJIEIBAHETO Ce MoAuYepTaBa OT (pakTa, 4e MHOTO CKOpO CJeA
W3IIM3aHETO Ha MOHOTrpaduuHusi Tpyn B beiarapus Biese B cuia 3akOHBT 3a

MNpeaArnpuiATrdATa OT COolUaJHaTa W COJUJapHa HMKOHOMMKA. EIII/IH IIUPOK KpPBbI
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npobiemMu OT cdepara Ha HEABIIKMMATa COOCTBEHOCT, a MMEHHO >KWJIMIIHATA
MOJIMTUKA, B PA3BUTUTE B MHIYCTPUATHO OTHOIICHHE NEMOKPATUYHH CTPAaHU Ce
periaBaT OCHOBHO C IIOMOIIITa Ha COllMaIHaTa MKOHOMHUKA.

[lenta Ha MOHOTpapUUHUA TPYA € Ja IPEICTaBU HA YUTATEIUTE OCOOCHOCTUTE Ha
MapKeTUHroBaTa JEWHOCT, M OCOOCHO Ha MAapKETUHTOBUTE W3CJIC/IBAHUS, B
OPEeANpUsATUATa OT COllMaIHaTa MKOHOMMKA. 3a TaKUBa B M3CJIECABAHETO CE€ CUMTAT
Hali-B€4€ KOOMEpAIMUTe U KOOMEPATUBHUTE OpraHu3anuu (0OeAMHEHUS,
CAPYKEHUs, ChIO3U U JIp.), HO Ca MPEJCTAaBEHH U APYTU Bb3MOKHOCTH.

[IppBa rnaBa mpeacTaBs cCreMU(UKUTE HA KOOTEPATUBHUTE OPTaHU3AIMHU KaTo
MapKeTHHToBU cyOektn. Cren W3sICHSIBAHETO HA HAKOW OOIIM MapKEeTHHTOBU
BBIIPOCH, (POKYCHT € MOCTABEH BBPXY MPOOJEMUTE Ha COIMAIHATa MKOHOMMKA.
[IpencraBenu ca BB3MJIEAUTE 3a POJsTA HA COLMAIHATa UKOHOMHKA (T.HAp. TPETH
CEeKTOp WM TpeTa cucremMa — cien Ou3Heca M MyOJMYHATA MKOHOMHKA) B
HAI[MOHATTHOTO CTOMAHCTBO CIIOpPE] YTBBPACHUTE Bh3rjienu B EBpomelickus chio3 u
CAIIl. OOG¢chaenu ca v BB3MPUETUTE KPUTEPHUH, CIIOPE KOUTO J1aJIeHa OpraHU3alus
MOJKE J1a C€ MPUYHUCIIA KbM COLIMaJHaTa HKOHOMHMKA. [IpocieieHo e ucTopuyecKoTo
pa3BUTHE Ha BB3TJIEAWTE 3a COIMAaTHATaA WKOHOMHKA B CIIOMEHATHUTE CTpaHH.
[IpenacraBenu ca Hal-CHIIECTBEHUTE XapaKTEPUCTUKH HA TpeTaTa CHUCTEMa OT
MaKpOMKOHOMHYECKa TJieqHa Touka. Otbens3aHa € aHraXwpaHOCTTa Ha
EBporneiickus cpio3 ¢ mpobiieMnuTe Ha colMaiHaTa MKoHOMUKa. Kato cBoeoOpa3Ho
3aKJII0YEHUE U 0000IIEHUE Ha ITbPBA TJIaBa, TS 3aBbPIIBA C aHAIHU3 Ha crieluduKaTa
Ha TPEANPUATHATA B OpPraHU3ALMUTE, KOWUTO MPHHAIJICKAT KBM COI[MAIHATA
MKOHOMHMKA.

['maBu BTOpa, Tpera W UYETBBPTA Ca TOCBETCHHM HAa OOIM MApPKETHUHTOBU U
TEXHUYECKH NpoOieMH, MpU KOUTO HE MOXKe Ja ce obocodu creuuduka Ha

npecanpuAaTudaTa OT COMaIHaTa HKOHOMUMKA.



['maBa mera pasrnexzaa aHaiau3a Ha chOpaHaTta HHQOpMaIMs, HeoOxXonuMma 3a
yIOpaBlieHUE Ha MapKETUHroBaTa JEHHOCT KaTo 110 M OpaHIuHTa B 4yacTHOCT. B
TO3U KOHTEKCT Ca MPEJICTABEHU U PE3YJITATH OT EMITUPUIHH U3CIICABAHUS.

3a nma ce 3aabJ00YM HM3CIIEBAHETO, Ca PA3IJIEJaHU OCHOBHHUTE IOJOKEHHS Ha
Opanaa u OpaHa-MeHUDKMBHTA (OpaHauHra). ToBa e mpeanocTaBKa 3a U3sICHSIBAHE
Ha CHIBPKAHUETO Ha TMOHATHETO MapKeTWHTOBa eheKTUBHOCT. [lo oTHOIICHHE Ha
e(eKTUBHOCTTA € BaKHO KaKBU Ca KeJIaHUTE e(PEeKTH U KaKBH ca MPEANOCTaBKUTE 32
peai3upaHe Ha Te3u e(eKkTH. ABTOPBT apryMEHTUpa, Y€ € HEeoOXOIuMo Ja ce
BB3IPHEME KOHIICMIUATA 32 T.HAp. MapKETUHT OCHOBaH Ha ctoiHoctTa (Value-
Based Marketing). B choTBeTcTBHME € Ta3W KOHIEHIMS THPCEHHAT €(PEKT ¢
NOBMILIABAHE HA CTOWHOCTTa Ha AakKuuuTe (AsUIOBETE) Ha aKLIHUOHEpUTE
(cooctBennnute). ChOTBETHO, TO3U €(EKT Ce€ IMOCTUra 4Ype3 HHBECTUPAHE B
OpaHJ0BETE Ha OpPraHMU3alMiITa, KOUTO CE pa3riIekAaT KaTo HEHHM crneuupuyuHu
aKTUBHU.

Pasrinenann ca pasianMuHM HMHCTPYMEHTH 3a H3CJE€BaHE Ha BB3MPUATHATA Ha
HOTpeOUTENNTE U € MPOBEACHO U3CIIEJBAaHE KaK ce Bb3lpuema OpanasT ,,Koom*.
Cren cTaTHCTUYECKH aHAJIW3 OT THUIIAa MHOTOMEpHO ckamupane (Mmultidimensional
scaling) e mocTpoeHa KapTa Ha BE3MPHUATHATA HA MOTPEOUTENINTE U ca hopMyTupanu
M3BOJM B IIOMOII] HA YIIPABJICHUETO Ha MapKETHHIOBaTa JEHHOCT B OpraHU3aIlK OT

KOOIICPAaTNBCH THII.

Marketing Research in Cooperative Organisations

(Monograph)

The monograph clarifies problems that are not widely considered in the specialised
scientific literature in the country. It is about the economic characteristics of

enterprises that belong to social economy. The relevance of the research is
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emphasized by the fact that very soon after the publication of the monographic work,
the Law on Social and Solidarity Economy Enterprises came into force in Bulgaria.
A wide range of real estate problems, namely housing policy, in industrially
developed democratic countries are mainly solved with the help of social economy.
The purpose of the monograph is to present to the readers the peculiarities of
marketing activity and especially of marketing research in the enterprises of social
economy. In the study cooperatives and cooperative organisations (associations,
associations, unions, etc.) are considered to be such, but other possibilities are also
presented.

The first chapter presents the specifics of cooperative organisations as marketing
entities. After clarifying some general marketing issues, the focus is placed on social
economy issues. The views on the role of social economy (the so-called third sector
or third system - after business and public economy) in the national economy
according to the established views in the European Union and the USA are presented.
The adopted criteria according to which an organisation can be classified as a social
economy are also discussed. The historical development of the views on the social
economy in the mentioned countries is traced. The most essential characteristics of
the third system from a macroeconomic point of view are presented. The
commitment of the European Union to the problems of social economy was noted.
As a kind of conclusion and summary of the first chapter, it ends with an analysis of
the specifics of the enterprises in the organisations that belong to the social economy.
Chapters two, three and four are devoted to general marketing and technical
problems in which the specifics of enterprises from social economy cannot be singled
out.

Chapter five examines the analysis of the collected information needed to manage
marketing activity in general and branding in particular. In this context, results of

empirical studies are also presented.
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In order to deepen the research, the fundamentals of the brand and brand management
(branding) have been examined. This is a prerequisite for clarifying the content of
the concept of marketing effectiveness. In terms of effectiveness, it is important what
are the desired effects and what are the prerequisites for realizing these effects. The
author argues that it is necessary to adopt the concept of the so-called marketing
based on value (Value-Based Marketing). In accordance with this concept, the
desired effect is an increase in the value of the shares (shares) of the shareholders
(owners). Accordingly, this effect is achieved by investing in the organisation’s
brands, which are seen as its specific assets.

Various consumer perception research tools were reviewed and a study was
conducted on how the Co-op brand is perceived. After a statistical analysis by means
of multidimensional scaling, a map of consumer perceptions was built and
conclusions were formulated to help the management of marketing activity in

cooperative-type organisations.

KOJIEKTUBHHU MOHOT'PA®UU
3. 3a0ynoB, I'., u kougexktuB (2021) bowarapus wu EBpa3uiickust
HKOHOMHYECKH CbI03 — Bb3MOKHOCTH 3a cbTpyaHuuecTtBo, C., UK — YHCC,

KoaexTuBna monorpagus, ISBN 978-619-232-551-0.

Pesynrarure oT n3ciienBaHETO ca B IB€ OCHOBHU HarpasiieHus. [IbpBOTO € CBBp3aHOo
c obmjatTa Hay4yHa peJaklus, a BTOPOTO C JUYHMS NMpUHOC B pesyartatute. [lo
I'PBOTO HAMPABJICHUE € HANPABEHO SICHO pa3rpaHUYCHUE MEXKAY €BPa3HCTBOTO
KaTO IeOIOJIMTHKA U KATO MHCTPYMEHT 3a MIKOHOMHUUYECKA MHTErpanusa. Ha To3u eran
€Bpas3uiickaTa UAes BCE OLIE HE Ce € YTBhPAWIA KaTo CPEACTBO 32 NKOHOMHYECKO
pa3BuTHe W uHTErpanus. Hampumep, 060eMbT Ha ThproBusaTa BbTpe B EBpazuiickus

CbIO3 MCXKAY CTPAHUTE YJIICHKHU € IMO-MaJIbK OT obema Ha ThProBUATA MCKAY TAX U
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EBpomneiickusa cbto3. ToBa 03HavyaBa, ye MOTEHIMATBT 32 ThproBus Mexay EC u
EBpazuiickusi HKOHOMUYECKH ChIO3 € MHOTO TOJISIM. 3a ChKaJIeHUE, B KOHTEKCTa Ha
JTHEIIHATa reonoJuTHYecKa 00CTaHOBKA TO3H MOTEHIIMAJ HSIMa TOJIEMU IIIAHCOBE J1a
ce peam3upa.

Broporo HampaBieHue € CBBpP3aHO C METOJOJIOTHSATA HAa HWKOHOMHUYECKUTE
U3Ccle/IBaHusA. ABTOPBT apryMEHTHpA, Y€ IO CBOS XapaKTep HKOHOMHUYECKUTE
W3CJIeIBAHUS BUHArd HMMAaT MHTEPAUCIUIUIMHAPEH Xapaktep. B To3m ciyuait
HECTAH/IAPTHUTE €KCIIEPUMEHTH HEBUHATY Ca MOJAXOASIIN. Y Ia4YHO € J1a CE ThPCAT
WHTEPIUCHUIUIMHAPHU PEIICHUs, KOUTO CE€ OCHOBaBaT HA MEMHCTpUiiMa Ha oOlara
MKOHOMHYECcKa Teopusi. KaTo o0njoreopeTnuHa paMka Ha TaKbB BUJT U3CJICABAHUS €
PEAJIOAKEHA U3CIIE0BATENICKA CXEMA, OCHOBAHA HA HEOMHCTUTYIIMOHAIHUS MOAXOI.
KakTto moka3BaT pe3yaTaTUTe, Ta3M CXeMa I[I03BoJisABa OO€IMHSABAaHE Ha
TCONOJIUTUYECKU U MPaBeH aHaJIU3, OOl MKOHOMHMYECKH aHallu3, M3IMOJI3BaHE Ha
WHCTPYMEHTH OT IICHXOJIOTHATA W coluanHara ncuxojorus. CHna3eHo € Hail-
BOXXHOTO YCJIOBHE BCUUYKHU W3MOJ3BAHU UHCTPYMEHTH U TOAXOJU Jla C€ U3IMOJI3BAT

HHTCI'PAJIHO 34 IIOCTUTAHC HA U3CJIICAOBATCIICKHUTC ILICJIH.

Bulgaria and the Eurasian Economic Union - opportunities for cooperation

(Collective monograph)

The results of the research are in two main directions. The first is related to the
general scientific editing, and the second to the personal contribution to the results.
In the first direction, a clear distinction is made between Eurasianism as geopolitics
and as a tool for economic integration. At this stage, the Eurasian idea has not yet
established itself as a means of economic development and integration. For example,
the volume of trade within the Eurasian Union between member countries is smaller

than the volume of trade between them and the European Union. This means that the
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potential for trade between the EU and the Eurasian Economic Union is very large.
Unfortunately, in the context of today's geopolitical situation, this potential has no
chance of being realized.

The second direction is related to the methodology of economic research. The author
argues that economic research is always interdisciplinary in nature. In this case, non-
standard experiments are not always appropriate. It is successful to seek
interdisciplinary solutions that are based on the mainstream of general economic
theory. A research scheme based on the neo-institutional approach is proposed as a
general theoretical framework of such research. As the results show, this scheme
allows combining geopolitical and legal analysis, general economic analysis, using
tools from psychology and social psychology. The most important condition is that

all used tools and approaches are used integrally to achieve the research objectives.

4, Stefanova, A. and Zabunov, G. (2020) Effective Academic English
Courses in Tourism: an Interdisciplinary Approach as Tool for Success, in 5th
International Thematic Monograph Modern Management Tools and Economy
of Tourism Sector in Present Era, ISSN 2683-5673.

(A separate chapter of a collective monograph)

Abstract: The purpose of this chapter is to present an interdisciplinary approach to
developing effective academic English courses in tourism. The authors propose to
use the synergy of English for Specific Purposes (ESP) theory, Systemic-Structural
Activity Theory (SSAT) and selected marketing techniques. Based on an analysis of
the specialised literature, it is stated that the engagement of learners is a key factor
for effective language learning. The possibilities for using adapted marketing

techniques to increase engagement by increasing involvement are discussed in the

13



chapter. The authors propose approaches for defining the target vocabulary and for

increasing the motivation for learning based on the theory of ESP and SSAT.

CredanoBa, A. u 3a0yHoB, I'. (2020) E¢pexTBHN akaileMUYHH KYPCOBe 10
AHIJIMHCKHU €3UK B TYPU3Ma: HHTEPAUCHMININHAPEH MOAX0/ KATO HHCTPYMEHT
3a ycmex
(CamocTosiTesqIHA IJ1aBa B 5-Ta MeKIYHAPOAHA TEeMATHYHA MOHOrpadus
«ChBpeMEeHHM HHCTPYMEHTH 32 YIIPaBJIeHHE 1 HKOHOMHMKA HA TYPHUCTHYECKUS

CEKTOP B CbBPEMEHHATA epay)

IlenTa Ha wu3clenBaHETO € Ja MPEACTaBU BB3MOXKHOCTH 3a MpuUJlaraHe Ha
WHTEPANCIMIUIMHAPEH TIOAX0J] 3a pa3paboTBaHe Ha e(PEKTUBHH aKaJeMUYHU
KypCcOBe€ I0 aHTJIMHUCKH €3UK B TypusMa. lIpennara ce oOimia mMeTonuka, KOsSTO €
MIPIIOKUMA 32 O0OYYCHHE 10 Pa3InIHU YIeOHU TUCIUTIINHU. ABTOPHUTE Tpejiarat
Jla ce M3MO0JI3Ba CHHEPTUATA HA TCOPHUATA HA aHTJIMHACKUS €31K 32 CTICIIU(UIHY IIeTTH
(ESP), cucremHo-ctpykrypHara Teopusi Ha aeHoctra (SSAT) u usbpanu
MPaKTUYECKA MapPKETHHTOBY TEXHUKW. B3 0OCHOBA Ha aHAJIN3 HA CIICIMAIM3UPaHaTa
JUTEpaTypa ce M0COYBa, Y€ aHTAKUPAHOCTTA HA 00ydyaeMHUTEe € KITF0YOB (pakTop 3a
e(eKTHBHOTO 0Oy4YeHHE BHOOIIIE U €3MKOBOTO B 4aCTHOCT. B ri1aBaTta ce o0Chxkaar
BB3MOKHOCTUTE 3a H3IOJ3BAaHE HA aJanTUPAaHM MAapKETHHTOBH TEXHHUKH 3a
yBeJIMYaBaHE Ha aHT@XHPAHOCTTA 4YpE3 YBEJIMYaBaHE Ha AaHTAKHUPAHOCTTA.
ABTOpUTE mpearaT MOAXOAW 3a JAcPUHUpaHEe Ha I1EJCBUS PEYHHK W 3a
MOBHUIIIaBaHE HAa MOTHUBAIMSTA 3a yueHe, 0asupaHu Ha teopusara Ha ESP u SSAT.
Kato ocHoBa 3a edeKTHBHO MpernojaBaHe M Y4YEHE Ce€ pas3riiexaa CHCTEMHO-
cTpyKTypHaTa Teopus 3a AeitHoctra (SSAT). C momoinra Ha aHaiu3, OCHOBAaH Ha
Ta3W TEOPHs, KOS Ja € MPaKTUIEeCKa JACHHOCT MOXeE JIe Ce Pa3JIokKH Ha yTOOHH 3a

M3y4aBaHE CBCTABHU KOMIIOHEHTH. Bojemy KpuTtepud € HajJoXWiara ce B

14



ChOTBETHATa 00JIaCT TEXHOJOTHYHA cXeMa Ha paboTta. OT 000c00eHUTE KOMIIOHEHTH
Ce WU3BIMYAT 3HAHUATA, YMCHUATA W KOMIIETEHTHOCTUTE, HEOOXOIWMHU Ha
o0y4aemuTe, U ce pa3paboTBaT aJeKBaTHU yuyeOHU mporpaMu. B ciryuas craBa gyma
32 KOMYHHKAIIMOHHH YyMEHHUS B KOHTEKCTa Ha TYPUCTHYECKHs OW3HEC, HO
MpeaoKeHaTa OT aBTOPUTE cXeMaTa € 00la M YHUBEepcallHa OT IJIeJHA TOYKa Ha

ITOJICTO Ha IIPUIIOKCHUC.

5. 3a0yHoB, I'., u kojiekTuB (2018) UMOTHNTE MHIAEKCH U PEHTHMHIUTE HA
HEeJBUKMMH MUMOTH KATO MHCTPYMEHTH 3a yNnpaBJjieHHMe HA MHBECTHIUOHHMS

puck, C., UK — YHCC, KosexTuBHa monorpadus, ISBN 978-619-232-063-8.

N3x01Ha TOUKA HA U3CIIEIBAHETO € MPOCIEAIBAHETO HA HCTOPUIECKOTO PA3BUTHUE HA
KOHIENIMATA 32 HEABM)KMMAara COOCTBEHOCT. ABTOPBT apryMEHTHpa, Y€ TO3HU
IIPOLIEC € TSCHO CBBP3aH C Bb3HUKBAHETO M UCTOPUATA U rpanoseTe. IMEHHO Te ca
CpPEeIMILETO M, ChOTBETHO, 3aJlaBaT HEOOXOJUMHUTE U JOCTAThbUYHHM YCJIOBHS 3a
BB3HUKBAHE W Pa3BUTHE Ha HEABMKMMa coOcTBeHOCT. CamMuTe rpajoBe, OT CBOS
CTpaHa, BB3HMKBAT KAaTO pEIICHHE Ha MpOOJEMU Mpej YOBEIIKUTE OOIIHOCTH,
CBBp3aHM ChC cUrypHoctTa. ChOMpaHeTo Ha rojieMu IpyIu XOopa Ha €JHO MSCTO C
11€J1 OLICJISIBAHE U 3aIlMTa BOJIU 10 Bb3HUKBAHE HA OINPEIECIICHU COLMAIHO-BIIACTOBH
MEXaHM3MH U TAXHOTO €BOJIIOIMOHHO YCHBBPILIEHCTBAHE NMO-HATaThK. Hammumero
Ha IOJIEMH OpraHU3UPAHU YOBEIIKU IPYIIM 1aBa HA4yajlo0 HA MPOLEeca HA Bb3HUKBAHE
U 3a1b004YaBaHe Ha pa3/ielICHUETO Ha TPYyJAa, KOETO, OT CBOS CTpaHa, pa3KpuBa
roJIsIM OTEHIMAJ 32 UKOHOMUYECKO Pa3BUTHE.

Bcuuko ToBa mocTaBsi rpaJoBeTe M HEABMKMMAaTa COOCTBEHOCT B ILEHTbhpa Ha
pPa3BUTHE HA YOBEIIKOTO OOIIECTBO KaTO ISJ0 M MKOHOMHUKATa B 4acTHOCT. ToBa

npeaonpeacisa KiIrodoBaTa poJId H 0COOCHOCTUTE Ha ma3apurc¢ Ha HCIABHXHMHU
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UMOTH. PasrimemanuTe ca KIIIOYOBM XapakTEPUCTHKKA HA TE3W Ta3apH, TIXHATA
CTPYKTypa ¥ OCHOBHHU (DYHKIIMH, CYOCKTUTE, KOUTO JICHCTBAT HA TAX U JIp.

BTopusiT chllecTBEH NpUHOC B U3CJIEABAHETO € 0000IIaBaHETO HA BBH3IPUETUTE B
EC wu3uckBanus KbM WHICKCH Ha IIEHUTE Ha HEABMXUMU UMOTH. [locodeHa e
HEO0OXOIUMOCTTa OT TaKUBa UHJIEKCH U OCHOBHHTE IMPEAN3BUKATEJICTBA B MpoIleca
Ha TAXHOTO pa3paborBaHe. Te3u mpeau3BHKATEICTBA Ca MHOTOOPOWHM, HO Hai-
YeCTO ca CBbP3aHHU ¢ HEOOXOAMMOCTTA JIa CE CPaBHIBAT LICHUTE HA Pa3IMuyHU UMOTHU
(C pa3nMYHU HEICHOBH XapaKTEPUCTHUKH) B PAMKHUTE HA CPABHUTEIHO JBJIBI
BpeMEBH meproa. ToBa BOAM 10 CICTHUTE TPOOJIECMHHU CUTYAIIHH:

- UMOTHTE ce€ 00€31EHSIBAT BbB BpeMETO (T. Hap. MpoOJIieM Ha aMOPTU3ALIMATA);

- IMOTHUTE MOXe€ J1a ca OuiIn 00EKT Ha OCHOBEH PEMOHT, MOJOOPEHUS, U3BMEHEHHUSI U
np. (T. Hap. TpoOJieM Ha PEMOHTHUTE IEHHOCTH).

B pesynrar rpynu UMOTH ChC CXOJIHU IIEHU MOTaT JIa Ce pa3andaBaT ChIIECTBEHO 110
JIPYTUTE CH XapaKTepucTHKHU. [lopaan mocodyeHuTe MpoOIeMU M3YUCIISIBAHETO HA
WHJIEKC Ha IIEHUTE C TIOCTOSTHHO Ka4eCTBO HE € Bh3MOYKHO M CE Hajlara Jia ce MpaBsT
paznuyHu Kopekiuu. Karo eauH oT Hal-700pUTe KOpUTHpAIld METOIU CE €
HAJOXWII T. HAP. METO/I HA XEIOHUCTUYHATA PETPECHS.

B choTBeTcTBHE ¢ TO3M METOJ C€ MOCTPOsBa perpecuoHHO ypaBHeHue. llenara ce
pasriexia KaTro pe3ysTar, a XapaKTEePUCTHKUTE HAa UMOTHTE Karo (PaKTOpPH.
PerpecnonnnTe KoepHUIIMEHTH OTpa3siBaT KOJKO CTpyBa EIWHHUIIA OT JajeHa
U3Cclie/IBaHa XapaKTepUCTUKA, T.€. C KOJIKO IIPOMEHS 11eHaTa Py MPOMsiHA Ha KO Ja
¢ perpecuoneH (akrop. CTOWHOCTUTE Ha KAaYECTBEHHUTE XapaKTECPHCTHKHA CE
npreMaT 3a €JUHUIA WK Hyjla B 3aBUCUMOCT OT TOBa JIaju MPUCHCTBAT WA HE
MPUCHCTBAT B UMOTA (HAIp. HAJTMYKE Ha F0’KHO U3JI0KEHUE).

TpetusT aBTOPCKH MPUHOC B U3CJICIBAHETO € OYEPTABAHETO HA OCHOBHUTE MOMEHTH

B YIIPABJIEHUETO HA PUCKA TP MHBECTUIIMOHHU IIPOCKTH.
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Karo Haii-chiiecTBeHO MOCTHKEHUE B pa3rIekAaHUsI MOHOTpauueH Tpy1 MOXKeE Ja
c€ TMOCOYM IMpeIoKEeHAaTa U3CIEJOBATEICKa CXeMa 3a IOCTPOsIBaHE Ha
IPOCTPAHCTBEHO (reorpadcku) MpeTeryieHa XeJOHUCTUYHA PErpecus ¢ MOMOIITa Ha
MHCTPYMEHTH  OT  MNPOCTPaHCTBEHaTa  HMKOHOMETpUA U  Teorpadckure
unpopmarmonau cucremu (['MC). Ha mpakTthka ToBa € HayajoTO HAa €JHAa HOBA
u3clneoBaTescka o01acT 3a aBropa. s € HOBa U B ObJIrapckaTta creluainu3upaHa
auTeparypa. YacT OT MOJydyeHHWTE B PAMKUTE HA TOBA W3CIIECJIBAHE PE3YJTATH Ca

nyOJUKYBaHU B UYKJI€CTPAHHU CITUCAHUSI.

Property indices and real estate ratings as tools for investment risk
management

(Collective monograph)

The starting point of the research is tracing the historical development of the concept
of real estate. The author argues that this process is closely related to the emergence
and history of cities. They are the center and, accordingly, set the necessary and
sufficient conditions for the emergence and development of real estate. Cities
themselves, in turn, arise as solutions to security-related problems facing human
communities. The gathering of large groups of people in one place for the purpose
of survival and protection leads to the emergence of certain social-power
mechanisms and their further evolutionary improvement. The presence of large
organized human groups initiates the process of emergence and deepening of the
division of labor, which, in turn, reveals great potential for economic development.
All this places cities and real estate at the center of development of human society in
general and the economy in particular. This predetermines the key role and
characteristics of real estate markets. Key features of these markets, their structure

and main functions, the entities that operate in them, etc. are discussed.
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The second significant contribution of the research is the summarization of the
requirements adopted in the EU for real estate price indices. The need for such
indices and the main challenges in the process of their development are indicated.
These challenges are numerous, but most often relate to the need to compare the
prices of different properties (with different non-price characteristics) over a
relatively long period of time. This leads to the following problematic situations:

- properties are depreciated over time (the so-called depreciation problem);

- the properties may have undergone major repairs, improvements, alterations, etc.
(the so-called repair work problem).

As a result, groups of properties with similar prices can differ significantly in their
other characteristics. Due to the mentioned problems, the calculation of a constant
quality price index is not possible and various adjustments have to be made. The so-
called hedonic regression method has emerged as one of the best corrective methods.
According to this method, a regression equation is constructed. Price is seen as an
outcome and property characteristics as factors. Regression coefficients reflect how
much a unit of a given studied characteristic costs, i.e. by how much does the price
change when any regression factor changes. Values of quality characteristics are
assumed to be one or zero depending on whether or not they are present on the
property (eg presence of south exposure).

The third author's contribution in the research is the outline of the main moments in
risk management in investment projects.

The proposed research scheme for building a spatially (geographically) weighted
hedonic regression using tools from spatial econometrics and geographic information
systems (GIS) can be cited as the most significant achievement in the monographic
work under consideration. In fact, this is the beginning of a new research area for the
author. It is also new in Bulgarian specialized literature. Part of the results obtained

within this research have been published in foreign journals.
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6. eaos, T., 3a0ynoB, I'., u kosexktuB (2013) Biausinne Ha cBeTOBHaATa
HKOHOMHYECKA KpH3a BbPXY na3zapa Ha HeaABuxumu umoru, C., UK — YHCC,

Konextusna monorpagus, ISBN 978-954-644-429-5.

3a pasiuka OT MPEAMIIHUTE JBE HayYHH U3CJIeIBaHUS Ha OBITapCKU €3UK, YUUTO
pe3ynTaTé ca 0000IIeH! B KOJIEKTHBHU MOHOTpaduu, TYK aBTOPHT € PEIOBH WICH
Ha HaY4YHMsI KOJIEKTUB U HsIMa OTHOILIEHUE KbM 00IllaTa HayyHa peaaKiusl.

[IpeacraBen e 001 MOJEN HA METOIOJIOTMYECKUTE OCHOBH 32 U3y4aBaHE Ha Ia3apa
HAa HEABWXKUMHU MUMOTH. TOM C€ OCHOBaBa Ha PAaBHOBECHETO MEXKIY THPCEHETO U
IpeyIaraHeTo ¢ OTYUTaHE CHelU(UKaTa Ha Ma3apa Ha HeABWKUMU UMoTu. Kato
KJIFOUOB JIeCTBAI CYOEKT Ha Mma3apa € pa3riiexkaaH CTPOUTEIHUAT peanprueMay (T.
Hap. AUBENBIBP), @ Karo BOJEL] HWHIMKATOP — PABHHUIIETO HAa HAEMHUTE Ha
pa3IMYHUTE TUIIOBE UMOTH. Pasriexnar ce u Gpakropu karo Opoil Ha 3alIOYHATHUTE
BEUE MPOEKTH, PA3XOJH 3a CTPOUTEIICTBO, [IEHN HA KpallHATA CTPOUTENHA TPOTYKIIUS
u np. Ortunra ce BoxewlaTa poyisi U JUHAMUYHUS XapaKTep Ha THPCEHETO IpHU
ONpENENIsIHE HAa MOMEHTHHMTE PABHOBECHHM CBHCTOSIHMS Ha maszapa. Ilpemnoxken e
NOAXOJX 32 MOJENMpPAaHE HA pa3IMYHA CETMEHTH OT I1a3apa Ha OCHOBaTa Ha
XEIOHUCTUYHU PETPECUOHHU MOJIEII HA LICHUTE OT AJIUTUBEH U MYJITUILJIMKATUBEH
tuinl. [IpencraBeH € Mozeln 3a OLEHSABAaHE HAa PHUCKA MPHU OINEpaluu ¢ HEABMKUMHU
UMOTH C M3MOJ3BaHE Ha pa3MuTa Joruka. PaspaboreHa e jorumueckara yacT Ha
KOMITIOThPHO Oa3urpaHa cCUCTEMa 3a YIPaBIICHUE Ha OTHOLIEHUSATA C KIMEHTH, KOSITO
ChAbpKa TOJCHCTEMa 3a H3yyaBaHE Ha Ta3apa Ha HEABMKUMU HMOTH U
MOBEJEHUETO HA KIUEHTUTE. OTIAENIEHO € CIIEMAIIHO BHUMAHUE Ha Bb3MOXKHOCTTA
yIPaBJICHUETO HA HEABMKMMATA COOCTBEHOCT Ja Ce pasriexk/1a KaTo aHTUKPU3UCEH
MHCTPYMEHT. B 3akiioueHue e npeasioskeH BapuaHT 3a cOQTyepHO OCUTYpsIBaHE Ha

YIPaBJICHUCTO HAa HCABUXKHUMA COOCTBEHOCT C IIOMOIIITa Ha 00JIaYHU U3YHCIICHHUS.
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Impact of the global economic crisis on the real estate market

(Collective monograph)

Unlike the previous two scientific studies in Bulgarian, the results of which were
summarized in collective monographs, here the author is an ordinary member of the
scientific team and is not responsible for the general scientific editing.

A general model of the methodological foundations for studying the real estate
market is presented. It is based on the balance between supply and demand, taking
into account the specifics of the real estate market. The construction contractor or
entrepreneur (the so-called developer) is considered as a key actor in the market, and
the level of rents for different types of properties is considered as a leading indicator.
Factors such as the number of already started projects, construction costs, prices of
final construction products, etc. are also considered. The leading role and dynamic
nature of demand in determining the momentary equilibrium states of the market is
taken into account. An approach for modelling different segments of the market
based on hedonic regression models of additive and multiplicative type is proposed.
A model for risk assessment in real estate operations using fuzzy logic is presented.
The logical part of a computer-based customer relationship management system has
been developed, which contains a subsystem for studying the real estate market and
customer behaviour. Special attention is paid to the possibility of considering real
estate management as an anti-crisis tool. In conclusion, an option for software

provision of real estate management using cloud computing is proposed.

YYEBHUIIA U YYEBHU ITOMAT' AJIA
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1. 3a0yHnos, I'., (2021). MoTuBanusi Ha NOTpe0UTEIMTe M HWHTETPUPAHH
MAapKeTHHIOBM KoMyHukauuu, U3a. Aanrapa Ilpuma, C., YueOnuk, ISBN

978-619-239-558-2.

Y4eOHUKBT € mpegHa3HaueH 3a wu3dupaemarta JucuuIuiiHa . JIHTErpupanu
MapKETUHIOBH KOMYHHMKAallMM‘, KOATO C€ IpenojaBa B YETBbPTU KypCc Ha
CTYICHTUTE OT CHEUUATHOCT ,,MEHW)KMBHT Ha HEIBW)XMMara COOCTBEHOCT B
YHCC. B croTBeTCTBHE C yueOHaTa nporpama AUCLUILIMHATA CE MPENoiaBa B JBE
HarnpasyieHus. [IbpBOTO € CTPOro akageMU4HO U Ce MPENOJaBa OT YHUBEPCUTETCKH
mpenogasaresl. BTOpoTo € HAacO4eHO KbM IIPAKTHYECKO IMpUJIaraHe Ha
aKaJIEMUYHUTE 3HAHMS U C€ MPENoJIaBa OT YTBbPJICH B OM3HECA C HEABMKUMU UIMOTH
CHEUUAIUCT OT MpaKkTUKaTa. Toi 00IIyBa ChC CTYACHTUTE KAaTO MEHTOP. Y YEOHUKBT
IIOATIOMAra MpernoJaBaHeTo Ha aKaJeMUYHaTa 4yacT Ha JUCLUILINHATA.

Y4eOHUKBT € CTpPYKTypupaH B ceiaeM TyaBu. IIbpBa rjaBa pasriexna
MHTETPUPAHUTE MAapKETUHIOBY KOMYHHMKallMU. B Hes ce mpociensBaT CbBpEMEHHU
TEHJCHIIMM B MApPKETUHIOBaTa [JIEWHOCT, IPEAIIOCTABKUTE 3a BB3HUKBAHE HAa
MHTETPUPAHUTE MAPKETHMHTOBHM KOMYHMKAIIMM W HSAKOW IIO-B&JXHH MOMEHTH OT
BB3HUKBAHETO U UCTOPUYECKOTO PA3BUTHE HA KOMYHUKALIMOHHMS MUKC.

BbB BTOpaTa rmaBa (POKychT ce HacoyBa KbM IICHXOJIOTHSATAa KaTo OCHOBa 3a
pazOupaHe Ha MOTHBAallMOHHUTE U KOMYHHMKallMOHHUTE npouecu. [Ipocnenssar ce
HSIKOW BOJCIIN MJIEH Ha MCUXOJIOTUATA OT Bb3HUKBAHETO M KATO IMO3UTHBHA HAyKa
no Ham aHU. CnenuanHO BHUMAaHHE € OTIEJICHO Ha T. Hap. HOBU HaIlpaBJICHUS,
KOWUTO C€ IMOSBSIBAT B HAYAJIOTO HA MUHAJIWSA BEK U MPOMEHAT HaykaTa. ToBa ca
OMXEBUOPU3MBT, IICHXOaHAJIM3aTa W TEHIANT IMCUXOJorusTa. TIXHOTO TmO-
HATaThIIHO pAa3BUTHE JIEKW B OCHOBAaTa Ha CBHBPEMEHHUTE KOHLENIUU B

IICUXOJOrusAaTa.
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Tpera rnaBa pasriexaa MOTUBALMOHHHUS IPOLIEC B CBETJIMHATA HA JIEMHOCTHATA
nikosa. OT e AMHCTBOTO Ha IEWHOCT U IICUXUKA CE U3BEKIAT OCHOBHUTE KOMIIOHEHTH
Ha MOTHBALIMOHHMS TPOLEC M CE€ IMOCTPOSBA YCIOBEH MOJEN Ha IICHUXHUKATA,
HE00XO0/IMM 3a JIeTallIHOTO pa3bupaHe Ha MOTHBALIUATA.

YerBbpTa rnaBa € (oKycupaHa BbpPXY JETailllInTe HAa MOTHUBALIMOHHUS IIPOIIEC.
Pa3srimenanu ca Boaemn MOTHBALMOHHM TEOPHHU. 3a J1a C€ PA3KPHAT NMPHIIOKHUTE
aCIEKTH HAa TEOPUHUTE 32 MOTUBALIMATA CAa U3BEACHU U OOOOIICHH HSIKOM OCHOBHH
XapaKTePUCTHKH HA [MO3HABATEIHATAa CUCTEMA HA IOTPEOUTEIHTE.

[lera rnmaBa pasriexiga MOTUBALMATA Mpe3 Npu3MaTa Ha MapKETHHTOBUTE
KOMyHUKaluu. [IpeacraBeHu ca HAKOM CHEUUaIM3WpaHd MOTHMBALMOHHU TEOPUH,
pa3paboTeHH CIIEHUAIIHO 32 PUII0KEHUE B MAPKETUHIOBATa JAEUHOCT.

[Ilecra rmaBa mnpencTaBss MOpel CTYACHTUTE CHEUU(PUUYHOTO TNPOSBICHHUE Ha
MOTHBALIUATA HA MOTPEOUTENINTE B MAPKETUHTA 110/ (hopMaTa Ha 3aMHTEPECOBAHOCT
B IIpoleca Ha nokynka. OmnucBa ce crnenupuueH M3CIeA0BaTEICKH UHCTPYMEHT,
HapeyeH BEpUTH ,,CPEACTBO - KpacH pesdyarar. C Herora moMouny ce H3ciaeaBa
3aMHTEPECOBAHOCTTA HA MOTPEOUTENNTE B IIPOLIEca Ha MOKYTIKA.

Cenma riaBa npencTaBsi Bb3MOKHOCTH BEPUTUTE ,,CPEICTBO — KPAa€H pe3ynrar™ na
Ce WM3IO0JI3BaT 3a U3rpaXkaaHe Ha e(PEeKTUBHM U e(PUKACHU HUHTETpUpPaHU

MAapKCTUHI'OBY KOMYHUKAIIHNH.

Consumer motivation and integrated marketing communications
(Textbook)

The textbook is designed for the elective course "Integrated Marketing
Communications", which is taught in the fourth year of students majoring in "Real
Estate Management" at UNSS. In accordance with the curriculum, the discipline is

taught in two directions. The first is strictly academic and taught by a university
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professor. The second is aimed at practical application of academic knowledge and
Is taught by an established professional in the real estate business. He communicates
with the students as a mentor. The textbook supports the teaching of the academic
part of the discipline.

The textbook is structured in seven chapters. Chapter One examines integrated
marketing communications. It traces modern trends in marketing activity, the
prerequisites for the emergence of integrated marketing communications and some
more important moments of the emergence and historical development of the
communication mix.

In the second chapter, the focus turns to psychology as a basis for understanding
motivational and communication processes. Some leading ideas of psychology from
Its emergence as a positive science to the present day are traced. Special attention is
paid to the so-called new trends that appeared at the beginning of the last century and
changed science. These are behaviorism, psychoanalysis and Gestalt psychology.
Their further development lies at the basis of modern concepts in psychology.
Chapter three examines the motivational process in the light of activity theory. From
the unity of activity and psyche, the main components of the motivational process
are deduced and a conditional model of the human psyche, necessary for a detailed
understanding of motivation, is built.

The fourth chapter focuses on the details of the motivational process. Leading
motivational theories are reviewed. In order to reveal the applied aspects of the
theories of motivation, some basic characteristics of the cognitive system of
consumers have been derived and summarized.

Chapter Five examines motivation through the lens of marketing communications.
Some specialized motivational theories developed specifically for application in

marketing are presented.
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The sixth chapter presents students with the specific manifestation of consumer
motivation in marketing in the form of involvement in the purchase process. A
specific research tool called means-end chains is described. With its help, the
involvement of consumers in the purchase process is investigated.

Chapter seven presents opportunities to use means-end chains to build effective and

efficient integrated marketing communications.

8. Kenes, C. U kouaextun, (2018). IlorpeduTtesicko nmosenenne, UK nHa
YHCC, C., Yueonuxk, ISBN 978-619-232-106-2.

ToBa e y4yeOHUK MO AMCIMIUIMHA OT OCHOBHHMs OJIOK Ha ydeOHATa mporpama Ha
0akanaBpute B YHCC. Hamnucan e 0T rojisiM KOJIEKTUB, B KOMTO y4acTBaT aBTOPHU OT
paznmuunu yHuBepcutretd 1 bAH. ABTopuTe ca yTBbpAEHU TEOPETULIH U MPAKTULIH
oT cepaTa Ha MOTPEeOUTENICKOTO TToBeieHrne. OO0I11aTa HaydyHa peaakius € Ha npod.
1. uk. H. Cumeon XKeneB. YuactueTo Ha KaHAUAaTa C€ U3passiBa B pa3pabOTBaHETO
Ha JIB€ CAMOCTOATENIHH IJ1aBH. ToBa ca riaBa ceima M riiaBa ocMa.

I'maBa ceama ce Hapuua ,,Jlugnoct u A3 oOpas‘. Pasriexna BIUSHUETO HA Haii-
ChIIECTBEHATa WHAMBHAyajlHA ICHUXWYHA CTPYKTypa, a HMMEHHO JIMYHOCTTAa Ha
NOTpEeOUTENs, BBPXY ISJIOCTHOTO TOTpeOUTENcKo TmoBeneHue. OTaeneHo e
BHUMAHHE Ha YTBBPJUIIUTE CE€ B ChbBPEMEHHATA MICUXOJIOTHUS TEOPUHU 32 TUYHOCTTA.
[Tocnennara ce mpueMa Karo iiepapXruyHa NCUXUYHA CTPYKTypa OT BUCHI MOPSIAbBK.
be3 nma ce HapymaBa TeopeTHMYHaTa ABJIOOYMHA Ca MPEICTABEHU MPUIOKHU
MapKETUHIOBH ACHEKTH Ha JIMYHOCTHATa Teopus. [lokazan e monenst ,,bpanx Acer™
Ha areHiusTa ,,JIor u Pyoukam*. To3u Mojien ce ocHOBaBa Ha JIMYHOCTHATA TEOPUS
Ha Kapn I'yctaB FOHr u HeiliHute apxetunu. OTAEIECHO € CIENUaIHO BHUMAaHUE Ha

BpB3KaTa JUYHOCT — Opana. Konmemmwmsita 3a ,,A3-00pasa“ ce ¢dokycupa BBpPXY
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BB3MOKHOCTTa Ja OOCKTHBHO Ja C€ H3MEpBaT JUYHOCTHU XapaKTEPUCTUKH,
BIISIEIIN BHPXY MOTPEOUTEIICKOTO MOBEACHUE.

['maBa ocma ce Hapuua ,,Kyntypu, cyOKyITypH, CTUI Ha >KMBOT U MOTPEOUTETICKO
noBeneHue. T aHanu3upa BIUSHUETO HA Te3W (PAKTOpU BHPXY MOTPEOUTEICKOTO
NOBEJICHUE YPE3 MPEXOJ OT NCUXOJIOTMYECKO PABHULIE KbM TI'PYNOBO BIUSHHE U,
CBOTBETHO, OT IICUXOJOTHYECKM KBM COLMATHO-IICUXOJOTHYECKA M COLUAIHU
MOAXOAM U MHCTpYMEHTH. MHTepeceH nmoaxo e na ce pasrienar npoOjaeMuTe Ha
KYyJITYpUTE U CYOKYJITYpUTE KaTO MPEJONpeessaiy Ipolieca Ha Bh3MpUEMaHe Ha
nHoBaruutTe. OT CBOSI CTpaHa, TO3U MPOLIEC BIUSEC MPU MOTPEOUTENCKUS U300p
MEXJly HOBU U YTBBPACHU TMPOAYKTH, MNPEAOINpEaeiasi KOHCEPBATUBHO WU
MHOBATUBHO NoBefieHrEe. CTIIIBT HA )KUBOT € €JHO OT Hal-MHTEPECHUTE COLIUATHO-
MICUXOJIOTUYECKU SBJICHUSI B KOHTEKCTAa Ha MOTPEOUTEICKOTO noBeaeHue. Cropen
uscnenBanusa B CAILLl Bpp3kaTa Mex Ty onpeiesieH CTIII Ha )KUBOT U TOTPEOJICHUETO
Ha TaJICHU NPOAYKTH MOXE J1a ce€ mpeAcKaxe ¢ BeposTHOCT Haa 70%. [IpencraBenn
ca HSKOM TPAAUIMOHHU MOJIXOAM 3a Je(pUHUpaHE HA CTUJA Ha >KUBOT, KaKTO U

YTBBPJICHU UHCTPYMEHTH 32 HETOBOTO U3CJIC/IBAHE — T. HAp. ICUXOTPaPUKH.

Consumer behaviour
(Textbook)

This is a textbook on a discipline from the main block of the bachelor's curriculum
at UNWE. It was written by a large team, in which authors from various universities
and BAS participate. The authors are established theorists and practitioners in the
field of consumer behavior. The general scientific editor is Prof. Simeon Zhelev,
DSc. The candidate's participation is expressed in the development of two

independent chapters. These are chapter seven and chapter eight.
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Chapter Seven is called "Personality and Self-Concept." It examines the influence of
the most essential individual mental structure, namely the consumer's personality, on
overall consumer behaviour. Attention is paid to the established theories of
personality in modern psychology. The personality is taken as a hierarchical mental
structure of a higher order. Without violating the theoretical depth, applied marketing
aspects of personality theory are presented. The Young & Rubicam Agency Brand
Asset model is researched. This model is based on Carl Gustav Jung's personality
theory and its archetypes. Special attention is paid to the relationship between
personality and brand. The concept of "Self-image" focuses on the ability to
objectively measure personality characteristics influencing consumer behaviour.

Chapter eight is called "Cultures, Subcultures, Lifestyles and Consumer Behaviour."
It analyses the influence of these factors on consumer behaviour by moving from the
psychological level to group influence and, accordingly, from psychological to socio-
psychological and social approaches and tools. An interesting approach is to consider
the issues of cultures and subcultures as predetermining the innovation adoption
process. In turn, this process influences consumer choice between new and
established products, predetermines conservative or innovative behaviour. Lifestyle
is one of the most interesting socio-psychological phenomena in the context of
consumer behaviour. According to research in the USA, the relationship between a
certain lifestyle and the consumption of certain products can be predicted with a
probability of more than 70%. Some traditional approaches to defining the lifestyle
are presented, as well as established tools for its research - the so-called

psychographics.

Q. HoskoBa, U. n kosekTus, (2017). Henu:xuma co0CTBEHOCT: HKOHOMHUKA

u ynpasiaenue, UK na YHCC, C., Yueonuk, ISBN 978-619-232-009-6.
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B nmocouenust yaeOHUK KaHAUAATHT € pa3paboTuiI Tpu OCHOBHHU BhIpoca. [IspBusT
€ BBBEACHUETO, BTOPHUAT € CBHITHOCTTA U ChIABPKAHUETO Ha Ta3apa Ha HEABUKUMU
UMOTH M TPETHUSAT € CHIIHOCTTA M OCOOCHOCTHUTE Ha IIPOIIbPTH MCHUKMBHTA.

BbB BBBEACHHMETO € TOCOYEHA JIOTMYECKaTa BPbB3Ka MEKIYy BH3HHUKBAHETO Ha
rpajJioBeTe U HeABWKHUMaTa coOcTBeHOCT. ChOTBETHO, Ma3apbT Ha HEIABHIKUMHU
UMOTH € MPEACTaBEH Ype3 HCTOPUIECKaTa My Bpb3Ka C Tpaja.

3a u3sCHSABAHE HA CHINHOCTTA U CHIBPKAHUETO HA TOHITHETO «Ia3ap Ha
HEJIBIDKMMH HMOTH» Ca HW3IOJI3BaHM Pas3IMyHU ompeseieHus. B kpaliHa cMeTka
aKIICHT € TTOCTaBEH BBPXY OINpPECIICHUE, KOSTO CE OCHOBaBa Ha (YHKIIMUTE, KOUTO
TO3W crnenuduueH Taszap M3MbIHSABA. Pasrieganu ca oOXBaThT Ha Iazapa Ha
HEJIBIDKMMH UMOTH, OCHOBHHUTE MYy YYAaCTHMIIM M HSKOM TO-ChIECTBEHH HETOBU
0COOEHOCTH.

3a M3SCHSIBAHE Ha CHINHOCTTAa U OCOOCHOCTUTE Ha MPOIBPTH MEHUKMBHTA ca
W3SICHEHU MEHHUDKMBHTBT Ha OTICITHH OOEKTH, WMYIIECTBEHH KOMIUIEKCH U
TEPUTOPUATHO-UMYIIIECTBEHU KOMIUTEKCH. OT/IeJICHO € BHUMaHWE Ha YIIPABICHUETO

Ha KOPIIOIIaTMBHA HCABHUKHUMaA COOCTBEHOCT.

Real Estate: Economics and Management
(Textbook)

In the said textbook the candidate has developed three main questions. The first is
the introduction, the second is the essence and content of the real estate market and
the third is the essence and features of property management.

In the introduction, the logical connection between the emergence of cities and real
estate is indicated. Accordingly, the real estate market is represented through its

historical connection with the city.
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Various definitions have been used to clarify the essence and content of the concept
of «real estate market». Ultimately, emphasis is placed on a definition that is based
on the functions that this specific market performs. The scope of the real estate
market, its main participants and some of its more significant features are examined.
In order to clarify the essence and features of property management, the management
of individual objects, property complexes and territorial-property complexes have

been clarified. Attention is paid to the management of corporate real estate.

10. HoskoBa, U. u koJiekTus, (2018). Heapu:xkuma co0CTBEHOCT: HKOHOMHKA

u ynpasiaenue, UK na YHCC, C., Ilomarano, ISBN 978-619-232-135-2.

TemuTe Ha yueOHOTO MOMarajio CTPUKTHO CIIEABAT TEMHUTE Ha y4€OHUKA ChC ChIIOTO
3arnaBue. Pasnykara € caMo B TUIIA HA U3JI0KEHUETO, KOETO Ma 3a LIEJl 1a HallpaBu

y4eOHUKa MO-SICEH U Mo-pa3doupaem.

Real Estate: Economics and Management
(Study Guide)

The study guide topics closely follow the textbook topics of the same title. The
difference is only in the type of exposition, which aims to make the textbook clearer

and more understandable.
11.  CroiiueB, U. u koaexkTus, (2008) I'nodasieH MEHWIKMBHT U MAPKETHHT —

SINOHCKUSAT ONMUT, Y HUBEPCUTETCKO U31aTeJICTBO ,,CTonancro*, C., [lomarasno

— IBye3u4eH cOOpPHHUK Ka3zycH (0bJir. e3uk), ISBN 978-619-232-009-6.
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B To3u cOOpHHMK KaHIUIATHT € pa3padOTHII NBa Kaszyca, CAMHHUAT OT KOUTO B
chaBTOPCTBO. B kazyca ,,ToiloTa — no3uimoHupaHe Ha OpaHaa 4pe3 TEXHOJOTUUHO
CBhBBPILEHCTBO M KOPIOpPATUBHA COI[MAIIHA OTTOBOPHOCT® KAaHAUAATHT € PabOTHII
BBPXYy MpoOieMuTe Ha OpaHIMEHWIKMBHTA U OpaHAOBOTO MO3UIMOHUpaHE. 3a
OTKpOSIBAHE HAa TEXHOJOTUYHOTO CHBBPILIEHCTBO MPOM3BOJICTBEHATA CHCTEMa Ha
,loloTta®“ e wu3cienBaHa B abjl0ounHa. [IbpBoHauamHo OpanHawsT ,,Toiora™ e
MPEJCTABEH C HErOBUTE XapaKTepUCTUKU. ONUCaHU Ca OCHOBHUTE KOMIIOHEHTH Ha
POU3BOJICTBEHATA cHUcTeMa Ha ,,[oiora®“. M3I0KeHH ca XapaKTEpUCTUKUTE Ha
I'bBKaBOTO NMPOU3BOACTBO M NMPUHLMIIATE HA ,, Tonora®. Ilpocnenena e ucropusra
Ha Ch3/IaBaHE Ha MPOU3BOACTBEHATA CUCTEMA Ha ,, [ oroTa®.

B kazyca , SImoHckuTe MOTPEOUTENIHN KOOTIEpAIlui — OT MUHAJIOTO KbM OBbJIeHIETO
ca MPOCJECACHU HSAKOM XapaKTEPHU MOMEHTH OT MKOHOMHUYECKOTO W COILUAIHO
pa3BuTHE Ha SAMOHMS M TSIXHOTO OTPAKEHUE BHPXY crenudukara Ha SIIOHCKOTO

KOOIICPATHUBHO JIBUXXCHHC.

12.  Stoychev, 1., et al., (2008) Global Management And Marketing - The
Japanese Experience, University Publishing House “Stopanstvo”, A bilingual
collection of case studies (English), ISBN 978-619-232-009-6.

In this collection, the candidate has developed two case studies, one of which is co-
authored. In the case study "Toyota - brand positioning through technological
perfection and corporate social responsibility”, the candidate worked on the problems
of brand management and brand positioning. To highlight technological excellence,
Toyota's production system has been studied in depth. Initially, the Toyota brand was
presented with its characteristics. The main components of the Toyota production

system are described. The features of flexible manufacturing and the principles of
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"Toyota" are laid out. The history of the creation of the production system of
"Toyota" is traced.

In the case study "Japanese consumer co-ops - from the past to the future” some
characteristic moments of the economic and social development of Japan and their

Impact on the specifics of the Japanese cooperative movement are traced.

CTYInun
13. Croiiues, U., B. /Ipamanuena, T. Togopos, K., /I[paranos, A. /[bHelKa,
I'. 3a0ynoB, C. IlerpoB u K. Keae, (2020). MeHMAKMBHT 3a
KOHKYPEHTOCIIOCOOHOCT HA MAJIKHMS M cpeleH Ou3Hec — onuThT HA Snonus, C.,

M3narenckn kommiaeke YHCC, c. 101-118 (MHTerpupanm MapKeTHHIOBH

komyHukamnun), ISBN: 978-619-232-281-6.

B mnocodenuss mo-rope COOpPHUK CTyIWHM KaHAMIATHT Y4YacTBa CBbC CTYJIUATA
“HMHTerpupaHn MapKeTUHIOBU KOMyHUKanuu‘‘. CTynusaTa U3SICHSABA CHIIHOCTTA HA
MAapKETUHIOBUTE KOMYHMKALIMM U IIPOCIEASBA PAa3BUTHUETO MM OT MOMEHTAa Ha
Bb3HUKBaHEe 10 nHec. [locouBa ce KimodoBaTa poJjs HAa MapKETUHIOBUTE
KOMYHHKALIMK 33 pealu3upaHe Ha MapKETUHIOBaTa CTpaTerus Ha OpraHu3alusAaTa.
W3cnenBaT ce NpuYMHUTE KOMYHUKAIIMOHHUAT MUKC Jla TpU001ue ChbBPEMEHHUTE
CH XapaKTEPUCTUKH U KAaKBO Hajlara KOMyHUKaluuTe aa ce uarerpupar. [locousa ce
KJIFOYOBOTO IIOHATHE CTEIEH HAa 3aWHTEPECOBAHOCT M BIHAHUETO MYy BBPXY
KOMYHHUKAallMOHHHS Tmpouec. M3sicHeHM ca pasnuuusata MeEXIy YCTOMYMBA U
CUTyallMOHHA 3auHTEpPECOBAHOCT. [IokazaH € MOZEnbT 3a BEPOATHOCTHA OLICHKA
(Elaboration Likelihood Model) na P. ITutu u JIx. Kammorno. OdepTanu ca moaxoan

34 YCBbBBPIICHCTBAHEC HA UHTCIPUPAHUTC MAPKECTUHIOBU KOMYHUKAIIUN.
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Collection of studies ""Management for the competitiveness of small and
medium-sized businesses - the experience of Japan"'

(Integrated Marketing Communications)

In the aforementioned collection of studies, the candidate participates with the
"Integrated Marketing Communications™ study. The study clarifies the essence of
marketing communications and traces their development from the moment of their
origin to today. The key role of marketing communications for the implementation
of the organization's marketing strategy is indicated. The reasons why the
communication mix acquired its modern characteristics and what makes
communications to be integrated are investigated. The key concept of level of
involvement and its influence on the communication process is indicated. The
differences between enduring and situational interest are clarified. The Elaboration
Likelihood Model of Richard E. Petty and John Cacioppo is shown. Approaches to

Improve integrated marketing communications are outlined.

HAYYHU U3CJIEABAHUSA

14. Woskosa, H., T. ITexnos, JI. Bexies, B. Cramenosa, C. Tarapes, I'. 3a6ynoB
u Jl. Beaes, (2006). Pazpurne Ha cemeliHus OM3Hec Ype3 Koonepupane, (Hayuyno
uzciaensaune), YU "CTOIMAHCTBO", C., ¢.36-38; 39-48; 109-114. ISBN: 978-
954-494-724-8.

B wuscnenBanero KkaHAWAaThT € pa3paOOTHI M3XOAHHUTE TMPEANOCTAaBKH Ha
METO/IMKaTa 3a aHaJIW3 HAa CeMeWHHsl Ou3Hec, 0OpabOTUII € ChC CTATUCTUUYECKU

HHCTPYMCHTH CMIIMPUYHUTC JAaHHHW OT aHKETaTa U € HNPCHAJIOKHII B CbaBTOPCTBO
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MOACI 3a JUCTAHIHMOHHO o6yquHe 3a ceMmelHus OM3HEC Ha OCHOBaTa Ha

ChBPEMEHHHU (3a TOTaBaITHUS MOMEHT) HH(GOPMAIIMOHHN TEXHOJIOTHH.

Development of family business through cooperation

(Scientific research)

In the research, the candidate has developed the initial prerequisites of the
methodology for the analysis of the family business, has processed the empirical data
from the survey with statistical tools and has co-authored a model for distance
learning for the family business based on modern (at the time) information

technologies.

CTATUU U JOKJIAAN B CBETOBHHU BA3U JAHHH
(SCOPUS u WEB of Science)

15. Albena Stefanova & Georgi Zabunov, (2021). Higher Education In a
Pandemic: Global Implications Based on A Case Study From Bulgaria,
Strategies for Policy in Science and Education, Volume 29, Issue 5, pp. 469-480,
elSSN 1314-8575, pISSN 1310-0270, https://doi.org/10.53656/str2021-5-3-

pand.

Abstract. The COVID-19 pandemic has posed an ultimate challenge affecting all
areas of human activity. Higher education had to respond by revealing its potential
to adapt to and tackle the negative effects of the crisis so as to keep the quality of
academic education and research. This critical situation served as a litmus test for
HEIs readiness to face and manage crises. The potential of such experience is

considered based on the authors’ experience as well as on a survey including HEI

32


https://doi.org/10.53656/str2021-5-3-pand
https://doi.org/10.53656/str2021-5-3-pand

stakeholders and revealing their attitudes and perceptions on their work in the
pandemic. Global implications are made about educational opportunities and

benefits.

Bucuie o0pa3zoBanue nmo speme Ha nanaemusi: ['100a/1Hu nocJjienuu Bb3
OCHOBA HA Ka3yc oT bbiarapus

(Hay4no cnincanue ,,CTpaTrernu Ha o0pa3oBaTe/IHATA M HAYYHATA MOJUTHKA®)

Pesrome. Ilanpemuara or COVID-19 noctaBu cepuo3HO NPEAU3BUKATENICTBO,
3acAramo BCHYKM 00JIaCTM Ha 4YoBellkara JeiHocT. Bucmero o0pa3oBaHue
TpsiOBallle Ja OTTOBOPHU, KaTO pa3Kpue NOTEHIIMANA CH JIa Ce aJalThpa 1 1a ce CIIpaBu
C HETaTUBHHUTE MOCIEANIM OT KpU3aTa, 3a J1a 3ara3h KaueCTBOTO Ha aKaJeMUYHOTO
oOpa3oBaHME M Hay4YHUTE M3cieABaHMs. Ta3u KpUTUYHA CUTyalUsl MOCITY>KU KaTo
JIAKMYC 3a FTOTOBHOCTTA Ha BUCIIUTE Y4eOHHU 3aBEICHUS J1a IOCPEINAT U YIIPABIIABAT
kpu3u. lloTeHHMaIBT Ha TakbB OMUT CE€ pasriiek]a Bb3 OCHOBA Ha ONMUTA Ha
aBTOPHTE, KAKTO U Ha POYYBAHE, BKIIFOUBAIIIO 3aMHTEPECOBAHUTE CTpaHu oT BY3 n
pa3KpHBaHE Ha TEXHHUTE HArjacu M BB3NPUATHA 3a paboTaTa UM B NMaHJIEMUATA.
HanpaBenu ca o01moBaiuIHNU W3BOJUM OTHOCHO OOpA30BaTEIHUTE Bb3MOXHOCTU U

CBCHTYAJIHHUTC I10JI3U 3a 06yqaeMHTe.

16. Albena Stefanova & Georgi Zabunov, (2020). Enhancing Student
Motivation in ESP by Increasing the Level of Engagement: A Proposed Model,
English Studies at NBU, Vol. 6, Issue 2, pp. 201-216, pISSN 2367-5705, eISSN
2367-8704, DOI: https://doi.org/10.33919/esnbu.20.2.2

The article considers the opportunity to enhance student motivation in the acquisition

of English for specific purposes by increasing the level of learner engagement. The
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authors propose to use an interdisciplinary approach by applying tools that have been
approved in marketing theory and practice for the management of consumer
involvement in the purchasing process and adapting them to teaching ESP to increase
course effectiveness. Marketing literature analysis reveals two important points. The
first one is that in classical marketing, the concepts of enduring involvement and
situational involvement are used and combined together to form a complex consumer
response. In modern marketing, this complex response is called consumer
engagement. The second point is that situational involvement plays a key role in
shaping the complex consumer response. The authors' suggestion is to use situational
involvement as the major tool for boosting student motivation taking into
consideration factors such as the specific features of the new generations and the
growing use of modern technologies in everyday communication and learning. A
description of model tasks is given to exemplify their interdisciplinary nature as well

as observations related to their use in class supplemented by student feedback.

IoBumaBane Ha MOTHBaUATA Ha yueHunuTe B ESP ype3 noBumasane Ha
HMBOTO HA AHTAKUPAHOCT: MPEII0KEH MO eI

(Hay4Ho cniucanue ,,AHTJIMICKH U3CJIeBAHUA)

Cratusita pasriexaa Bb3MOXKHOCTTA 3a TOBUIIIABAaHE HA MOTHUBAIMATA HA CTYACHTH
IIPU YCBOSIBAHETO HA AHTJIMKWCKU €3UK 3a CHEUUalHU LEJW 4Ype3 MOBUILABaHE Ha
HUBOTO HAa aHTaKUPAHOCT Ha oOydaemuTe. ABTOpHUTE MpeasiaraT Ja ce H3M0J3Ba
WHTEPAUCIUIUIMHAPEH TOAXO0J 4Ype3 MpujaraHe Ha WHCTPYMEHTHU, KOUTO ca ce
YTBBPIWIN B MApKETHUHIOBaTa TEOPUS M NMPAKTHUKA 33 YIPaBJIECHUE HA CTEICHTA Ha
3aMHTEPECOBAHOCT HA MOTPEOUTEIUTE B MpOIleca Ha MOKYyNKa. Te3u MHCTPYMEHTH
MOraT Jia c€ aJanTupar KbM npenoaaBane Ha ESP (aHrnuiicku 3a cienuaiHu 1eiu)

3a MoBWIIAaBaHE Ha €(QEKTUBHOCTTa Ha Kypca. AHalM3bT Ha MAapKETHMHIOBaTa
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JuTeparypa pasKpuBa JBa BaXHM MOMEHTA. IIbpBHAT €, 4ye B KIIACHUYECKHUS
MApKETUHI KOHILEMIHUHUTE 3a YCTOMYMBA 3aWMHTEPECOBAHOCT W CUTyallMOHHA
3aMHTEPECOBAHOCT CE€ M3IMOJI3BAT U KOMOMHUPAT 3a€HO, 3a Ja (OpMHUpAT CIIOXKHA
notpeduTencka peakius. B chbBpeMEHHHMS MapKETHHI Ta3H CIOXHA PEAKIHUs ce
Hapuya aHTaKUPaHOCT HAa NOTpeOUuTenuTe. BTOpusT MOMEHT €, ue CUTyallMOHHAaTa
3aMHTEPECOBAHOCT MIrpae KIYoBa poyii Npu OQPOPMSIHETO Ha CIIOKHATa
norpebutencka peakuus. llpeanoskeHuero Ha aBTOpUTE € Ja C€ U3I0JI3Ba
CUTYyallMOHHATA 3aMHTEPECOBAHOCT KATO OCHOBEH MHCTPYMEHT 3a IIOBUILABAHE HA
MOTHBallMATa Ha CTyJEHTHTE, KaTo C€ B3eMaT MNpeaBua (akTopu Kato
cnenu(pUYHUTE XApaKTEpPUCTUKUM Ha HOBHUTE IIOKOJEHUS W BCE MO-IIUPOKOTO
U3MO0JI3BAHE HA CBBPEMEHHUTE TEXHOJOTMHM B €XKEIHEBHAaTa KOMYHMKALUSA U
oOyuenue. lIpeqnoxeHo € onucaHue Ha MOJEIHHU 33JadM, 3a J1a C€ WIICTpHpa
UHTEPAUCLMIUIMHAPHUAT WM XapakTep, KakTO M HaONIOACHUS, CBbpP3aHU C
M3IOJI3BAHETO HA MOJENHM 33Jadd B 4Yac, JONBIHEHM OT OOpaTHa Bpb3Ka OT

CTYJACHTHTE.

17. Zlateva, P, G. Zabunov, and D. Velev, (2011). A Model of Intention to
Purchase as a Component of Social CRM System, EBUSINESS,
MANAGEMENT AND ECONOMICS (ICEME 2011), Volume: 25 Pages: 124-
128. URL.: http://www.ipedr.com/list-51-1.html

Abstract. The advantages of Social Customer Relation Management are discussed.
Elements of the theory of reasoned action are described. The Intention to Purchase
model is analysed, as well as its constituent parts — Attitude to Behaviour and
Subjective Norm. A fuzzy logic model for estimation of the Intention to Purchase
based on the available information sources and the expert knowledge is proposed.

The model adequately describes the subjective behaviour of possible clients. This
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fuzzy model is part of a Social Customer Relationship Management system which

will be developed.

Mojaesn Ha HAaMEpPEeHHSTA 32 MOKYNKA KATO KOMIIOHEHT HA COIUAJIHA CUCTeMa
3a ynpaBJieHHe HA OTHOLIEHUSI ¢ KJIUeHTH
(Mexaynapoana koupepennus «EJIBU3HEC, YIIPABJIEHUE U
NKOHOMMUKA - ICEME 2011»)

Pestome. Pasrmexpgar ce mnpeaumcrBaTa Ha COLMAIHOTO YIPaBJICHUE Ha
OTHOULIEHHUSTA C KIIMeHTUTe. ONUCaHu ca eJIEMEHTH OT TeopusTa Ha PAlMOHAITHOTO
NEUCTBUE. AHAIIU3UPAH € MOJIE] HA HAMEPEHHUs 32 MOKYIKa, KAKTO U ChbCTaBHUTE
yacTh Ha To3u Mojen — OrTHouieHue KbM ToBefaeHue u CyOeKTHBHA HOpMA.
[IpennoxeH € pa3MHUT JOTMYECKU MOJIEI 3a OLIEHKA HA HAMEPEHUETO 3a TOKYIKA Bb3
OCHOBA Ha HAJTUYHUTE UH(DPOPMAIIMOHHU U3TOYHUIIUA U €KCTIEPTHU 3HaHUS. MoaenbT
OMHUCBA aJICKBAaTHO CYOEKTUBHOTO IOBEJCHHE HAa BBH3MOXXHHUTE KIUEHTH. To3u
Pa3MUT MOJIEII € YacT OT COLIMAJIHA CUCTEMA 32 YIIPABICHUE Ha B3aUMOOTHOIIEHUSATA
C KJIMEHTUTE, KOSITO MOXKe Ja ObJe pa3padoTeHa ¢ MOMOIITa Ha UHPOPMAIIMOHHU U

KOMYHHUKAITHUOHHU TCXHOJIOTHH.

CTATHUU B UHIEKCUPAHU U3JJAHUSA
18. 3abyHos, I'., (2021). MeT010/10rHYE€CKH ACTIEKTH HA aHAJM3a HA Ma3apa

HA HeABM:KUMM uUMOTH, HenBu:knmu umoru u 6musnec, TomV (2), c. 94 — 102,

ISSN (Print) - 2603-2759, ISSN (Online)-2603-2767.

Pestome: CraTusita pas3riiexxaa HIKOM 0COOSHOCTH Ha Ia3apa Ha HEJIBIKUMH HMOTH
OT TJeJHAa TOYKa Ha crnenudukara My KaTto oO0ekT Ha m3cienaHe. OOCHKIa ce

HCO6X0)II/IMOCTT8, 1 Bb3MOXKHOCTTA 3a M3CJICABAHC HA I1a3dapa Ha HCABUXUMHU NMOTHU
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CbC CpcacCTBaTa Ha HOBHUA HHCTUTYLHMOHAJIM3IBM M CBOJIOIMOHHATA MKOHOMMKA.
P&BFJ’ICI[aHI/I Ca HJAKOU BB3MOXKHOCTH 3a HACOJOTMYCCKHU OI'PaHUYCHHA IIPU aHAIM3a
Ha I1a3apa Ha HCABUKUMU UMOTH. ABTOp’I)T Inpcajiara O6Hla Hn3CJICA0BATCIICKAa CXCMa,

KOATO OTYMUTA BB3MOXKHUTC UJACOJTOTHICCKH OI'PAHUYCHU.

Methodological aspects of real estate market analysis

(Scientific journal ""Real Estate and Business')

Abstract: The article examines some features of the real estate market in terms of its
specifics as an object of study. The necessity and possibility to study the real estate
market with the means of the new institutionalism and the evolutionary economics
are discussed. Some possibilities for ideological limitations in the analysis of the real
estate market are considered. The author proposes a general research scheme that

takes into account possible ideological limitations.

19. CredanoBa, A.Jl. u I'. 3a0yHoB, (2020). Bo3M0KHOCTH MCNOJIb30BAHUSA
CHCTEMHOI CTPYKTYPHOH TEOPUM AEATEJbHOCTH B O0OYYEHUM AHIJIUICKOMY
SI3BIKY JIJIs1 0COOBIX HeJieid, Ilcuxosiorus yenoBexka B o0pazoBanmnm, T. 2, Ne 2, c.
199-208, Unpekc: Google Scholar, DOI: 10.33910/2686-9527-2020-2-2-199-208,
ISSN OHJIAIH-BEPCHUU: 2686-9527, URL.:

https://www.psychinedu.ru/index.php/main/issue/view/7/7

Pesrome. Ta3u craTus pasriexna MOTEHIHANA 32 MOBUILIABAHE HA MOTUBALMATA Ha
CTYAEHTHUTE J1a y4aT aHIJIMMCKH 3a CIIEHUAIIHY LIEJIA YPE3 YBEIMUYABAHE HA TSXHATA
AHTAKUPAHOCT. ABTOPUTE MpeiaraT U3MoJ3BAHETO HA YTBBPACHU MapKETUHTOBU
WHCTPYMEHTH 3a YIIpPaBJICHUE Ha YYacCTHETO Ha MOTpeOUTENTUTE B Tpolleca Ha

ITOKYIIKa U aJallTUPAHCTO UM KbM IIPCIIOAaBaHC Ha AHTJIMKMCKM €3MK 3a Cricnuaiinu
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uenu (ESP). ToBa moxe Aa ce MOCTUTHE 4Ype3 wu3Mon3BaHe Ha CucreMHara
CTPYKTypHa TeopusTa 3a nerHoctta. llenute Ha oOyueHueto TpsOBa aa ObaaT
dbopMynMpaHu U peau3upaHd B ChOTBETCTBUE C M3UCKBaHMATA HA TeopusTta. [Ipu
T€3M YCJIOBHS HApacTBAILIMAT UHTEPEC KbM YUEOHHMSI MPOIIEC BOIU O MOBHIIIABAHE
HAa MOTHMBAIMATA 3a y4€HE W MoAoOpsiBaHe Ha pesynrarure. M3moi3zBaHeTro Ha
MapKETUHIOBU METOJIM B MIPOLIeca Ha U3ydaBaHE Ha YYKJ[ €3UK MOKE Jia TOBEJE /10
OlllE IMOBEYE 3aMHTEPECOBAHOCT U CBOTBETHO JO0 MO-AO00OpPO aKaJeMUYHO
IOpeCTaBsHE [0 BpeMe Ha 00y4eHHETO. AHTaKUPAHOCTTA Ha CTYACHTUTE CE CUMTa
3a moAgoOHa Ha AaHraXupaHocTTa Ha mnorpedutenure. Taka, ako yBEITUYUM
aHTXUPAHOCTTA, MPENOIaBATEIIT 1€ MOKE J1a padOTH C TO-MOTHBUPAHU CTYACHTH
U Ja TOCTUTHE MO-A00pU pe3yinraTtd dupe3 mo-epekruBeH Kypc. ToBa e B
CHOTBETCTBUE C OOMIOMPHETUTE IENHM Ha MPEMOJaBaHETO HAa AHTJIMICKU €3WK 3a
cnenuanau uenn (ESP). Ilpu paspaGorBaHeTo Ha MOAXOAM 3a YBEIMYaBAHE Ha
Y4acTHETO B 00pa30BaTEIHUS MPOIIEC € BaKHO Ja C€ B3eMeE MPEeABU NO3ULUATA HA
yYEHMKa B yueOHaTa cpe/ia U B3auMOACHCTBUETO ¢ Hesl. To3u nmpoliieM ce peliasa ¢
nomoiira Ha CucTeMHara CTpyKTypHa Teopus 3a AeitHoctTa (SSAT). AHanu3bT Ha
TEOpUsiTa BOAU JIO TPU OCHOBHH MOJOXeHHs. [IbpBUAT 11e Ob7e BHBEXKIAHETO HA
NOBeUe MHTEPAKTUBHU 33/1a4u, 0a3upaHy Ha M3MOJI3BAHETO HAa COLMAIHU MPEXH U
BUPTYaJIHU KOMYHHKAIMH, ChUETAaHU C [10-TOJIIMa CAMOCTOSITEIIHOCT IpH U300pa Ha
0a3u MaHHM U MeToaM 3a o0paboTka Ha uHdpopmaiua. Broporo mpemsoxeHue e
CBBP3aHO C ACWHOCTH 1O NMPOeKTU. TpeToTo npeiokKeHne BKII0UBa MOCEIIECHUs Ha
OW3HeC opraHu3aluu OT CTyAeHTH. W TpuTe MpeioKeHHs BKIIIOUBAT aKTHBHO
M3M0JI3BaHE Ha OW3HEC aHTIWHCKU e3uK. [IpeiokeHusIT MynTHAMCHUTIIMHAPEH
MOJIXOJ] MOXKE HE CaMO Jia MOBUIIHN €(DEeKTUBHOCTTA HA CHEIUATU3UPAHUTE KYPCOBE
M0 aHIVIMACKH €3UK, HO M Ha JPYTH JAWCHUIUIMHH W CIEOBaTEIHO Ja Moao0pH

Ka4C€CTBOTO Ha 06p330BaHI/IeT0 KaTo O4J10.
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Possibilities of using the systemic structural theory of activity in teaching
English for special purposes

(Scientific journal ""Human Psychology in Education™)

Abstract. This article looks into the potential for increasing students’ motivation to
learn English for specific purposes by increasing their engagement. The authors
suggest using well-established marketing tools to manage consumer involvement in
the purchasing process and adapt them to teaching English for specific purposes
(ESP). This can be achieved by using the systemic structural activity theory.
Learning objectives should be formulated and implemented in accordance with the
requirements of the theory. Under these conditions, a growing interest in the learning
process leads to increased learning motivation and improved results. The use of
marketing methods in the process of learning a foreign language can lead to even
more curiosity and, consequently, to better academic performance during training.
Student engagement is considered to be similar to consumer involvement. Thus, if
we increase engagement, the teacher will be able to work with more motivated
students and achieve better results through a more effective course. This is in
accordance with the generally accepted aims of teaching English for special purposes
(ESP). When developing approaches to increase involvement in the educational
process, it is important to take the student’s position in the learning environment and
their interaction with it into account. This problem is solved using the systemic
structural activity theory (SSAT). An analysis of the theory leads to three main
propositions. The first will be to introduce more interactive tasks based on the use of
social networks and virtual communications, combined with greater independence in
the choice of databases and information processing methods. The second proposal
relates to project activities. The third proposal includes visits to business

organizations by students. All three proposals involve the active use of business
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English. The proposed multidisciplinary approach can not only increase the
effectiveness of specialized English courses, but also other disciplines and, therefore,

improve the quality of education in general.

20. Zabunov, G., (2019). Possibilities for Expanding the Use of Means-End
Chains, Economic Alternatives, Issue 3, pp. 360-369, ISSN (print): 1312-7462;
ISSN (online): 2367-9409.

Means-end chains are an established tool for investigating consumer motives. This
tool, however, has one great constraint. It does not allow comparisons between the
motives of representatives of different cultures. The method uses the Rokeach set of
values. Research has been conducted among representatives of certain cultural
communities, but not among representatives of different cultures at the same time.
For such purposes, value sets of the type “value - anti-value” (value continuum) are
appropriate. Such is the system of values by Schwartz. The purpose of this study is
to provide certain evidence that the Schwartz system of values can successfully be
combined with means-end chain methodology.

Since the values by Schwartz have been verified in intercultural studies, mean-end
chains based on these value sets will also be suitable for that purpose. A study of the
motives for the purchase of social housing was carried out as an illustration of the
feasibility of the proposed approach. The data is collected through a survey of
students.

The results obtained suggest that the proposed approach is suitable for studying

buyers’ motives.

Bb3MOKHOCTH 32 PAMIMPABAHEC HA U3IM0JA3BAHECTO HA BEPUTUTE CPEACTBO-

KpaeH pe3yJiTat
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(Croncanmne ,,IkoHOMHYECKH AJITEPHATHUBU)

Bepurure cpenactBo-kpacH pe3ylsTar ca yTBbPAECH MHCTPYMEHT 3a M3CJEIBaHE Ha
NOTPEOUTENICKUTE MOTHBH. 103M HWHCTPYMEHT o0aye HMa €IHO TOJISIMO
orpanndeHue. He 1mo3BosisiBa ChIIOCTaBKU MEXIY MOTHBUTE Ha MPEICTABUTEIN Ha
pa3iauyHu KyATypu. MeToIbT n3non3Ba Ha0op oT lieHHocTH Ha Pokuitu. [IpoBenenn
ca M3CJeABaHus CpeJl IPEICTABUTENN Ha ONIPEIEIIEHN KyITYPHU OOITHOCTH, HO HE U
Cpell NPEACTAaBUTEIN Ha Pa3jIu4yHHU KYJITYpU €IHOBPEMEHHO. 3a TakWBa LEIH ca
MOAXOASIIM HA0OPH OT UEHHOCTH OT THUIIA ,,JIEHHOCT - aHTULUEHHOCT* (LIEHHOCTEH
KOHTHUHYYM). TakaBa e nienHoctHata cucrema Ha [1IBapii. [{enTa Ha ToBa H3cneBaHe
€ J1a IpeaoCTaBH JOKa3aTelICTBA, Y€ ILEHHOCTHata cuctema Ha IIIBapr moxke
YCHEIIHO Ja €€ KOMOMHUpA C METOJOJIOTHSTAa Ha BEPUTHTE CPENCTBO-KPAacH
pe3yJarar.

Tsi kato nennoctute Ha [lIBapi ca nmpoBepeHH B MEKIAYKYIATYpPHHU H3CIIECIBAHUS,
BepUrH, 0a3upaHu Ha Te3u HAOOPH OT LIEHHOCTH, CHUIO i€ ObAAT MOIXOIAIIHN 3a
Tazu nen. [IpoBeneHo € mpoydBaHe Ha MOTHBUTE 3a 3aKyllyBaHE Ha COLIMAIHU
KUJMIIA KAaTO WIIIOCTPalMsl Ha OCBIIECTBUMOCTTA HA MPEMIOKEHHS TMOIXOM.

JlanHuTe ca chOpaHu upe3 aHKeTa Cpell CTYACHTH.

21. Zabunov, G., and Gilina, N., (2015) Institutional Conditions For The
Functioning Of Clusters In Bulgaria, Functioning Of The Local Production
Systems In Bulgaria, Poland And Russia: Theoretical And Economic Policy
Issues, Lodz, pp. 39-58, ISBN 978-83-7969-488-4.

Local production systems are traditionally regarded as evolving structures, which
react to changes in the environment, but the mechanisms of their reactions are

determined by processes which are internal for them. Delineating the environment
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of the local production systems, their components, elements and structure — is done
from the perspective of modern institutional theory. That matter is subject only to
qualitative analysis which makes research difficult. For that reason, we suggest using
fuzzy logic systems for the study of these problems, which provide good tools for

quantifying quality information.

NHCTUTYIIHOHAIHYU YCJIOBHS 32 (YHKIIMOHUPAHE HA KIbCTepHu B bbiarapus
(Coopuuk craTnu ,,OyHKIUOHUPAHE HA MECTHUTE NMPON3BOICTBEHH CUCTEMHU

B buiarapus, Ilosma u Pycusi: TeopeTiyHd 1 HKOHOMHYECKU BHIIPOCH*)

JlokamHWTE TPOU3BOJACTBEHU CHUCTEMHU TPAAMIIMOHHO C€ pa3riiekIaT KaTo
pa3BHUBAILA CE€ CTPYKTYpPHU, KOMUTO pearupar Ha MPOMEHUTE B OKOJHATA Cpeaa, HO
MEXaHU3MUTE Ha TEXHUTE PEAKLUU CE OMPEACIIST OT MPOIECH, KOUTO Ca BbTPELIHU
3a TaX. OuepTaBaHETO Ha CpelaTa Ha JOKATHUTE POU3BOICTBEHU CUCTEMH, TEXHUTE
KOMIIOHEHTH, €JIEMEHTH W CTPYKTypa C€ Wu3BBpIIBA OT T[JI€IHA TOYKa Ha
ChBPEMEHHATa WHCTUTYLUHOHAJHA Teopus. To3M BBOPOC MOJJIEKH CaMO Ha
Ka4eCTBEH aHAJIN3, KOETO 3aTpylHsBa u3scienBaHero. [lopamgu Ta3u mnpuunHa
npeasiarame Ja ce M3MO0JI3BaT Pa3MHUTH JIOTUUECKU CUCTEMHU 32 U3CJIE/IBAaHE HA TE3U
po0IeMH, KOUTO MPEOCTaBAT TOOPU MHCTPYMEHTH 32 KOJIMYECTBEHO OTpe/eisTHE

Ha KayecTBeHa UHGOpMaIHs.

22. 3abynoB, I'., (2015). Konumenmusita 3a TrpajicKa CHTYPHOCT -—

Bb3MOKHOCTH 32 NMpUWJIO:KeHUue, BoeHeH :kypHas, roauna 122, opoi 4, ISSN

0861-7392, c. 85-93.

Pesrome: Cratusita pasriackKaa Bb3MOXKHOCTTA 34 M3IIOJI3BAHC HA KOHICIIIMUATA 3a

rpajicka CUTYpPHOCT MpU MPOBEXKAAHE HAa HAYYHM M3CIEABaHUS B o0OJacTTa Ha
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CUTYPHOCTTA Ha Pa3IM4YHUA HUBA. ABTOPHT Mpejuiara KOMOMHUpaHe Ha MOAX0/a 3a
IpPaJCKa CUTYPHOCT C OCHOBHHTE W3CJIENOBATEIICKA HHCTpymMeHTH Ha Hosara
WHCTUTYLIMOHAJIHA UKOHOMHMKA. | pajickaTa CUTypHOCT CE€ CUMTA 32 OCHOBHO HUBO Ha

PETHUOHAJTHUTC, HAIMOHAJIHUTC 1 HAAHATWMOHAIHUTC CUCTEMHU 3a CUT'YPHOCT.

The concept of urban security - application possibilities

(Scientific journal ""Military Journal')

Abstract: The article examines the possibility of using the concept of Urban Security
in conducting scientific research in the field of security studies at different levels.
The author suggests combining the urban security approach with basic research tools
of the New Institutional Economics. The urban security is considered a basic level

of the regional, national and supranational security systems.

23. Zabunov, G., and Penchev, G., (2014). Real Estate Prices — Urban
Security Relationships: Spatial Analyses and Dependencies, Acta Universitatis
Lodziensis. Folia Oeconomica, 6 (309), journal ISSN : 0208-6018, journal e-
ISSN : 2353-7663.

The purpose of this article is to assess the possibilities for creating an analytical
database to study real estate prices. To a large extent, the article presents some of the
findings of a joint project with leading Bulgarian real estate agencies. Using a
suitable analytical approach and standardising the information would bring
substantial benefits to the dynamic Bulgarian market. Due to the lack of tools and
experience, it was necessary to select an appropriate method and to apply it to the
largest possible database created with the help of information from other markets.

The study focused on the impact of urban security on real estate prices. On the one

43



hand, this is a basic determinant for customers’ choice, and on the other hand,
information about security rating could be used in urban planning and management.
As a result, a georeferenced dataset was created with information about the
characteristics of over 191 000 properties in Denver, Colorado. The application of
the selected method — the Geographically Weighted Hedonic Regression — for this
dataset showed a number of issues related to hardware and software restrictions of
the application, the manner of data aggregation and the presence of co-linearity
between indices. The application of the Geographically Weighted Principal Analysis
as a means of solving the problem of co-linearity has shown other advantages such
as defining the impact of various indices in smaller urban regions. Despite using data
from other markets, this research has made some important conclusions regarding
the definition, collection and study of data necessary for the creation of a suitable

database to analyse the Bulgarian real estate market.

Bpb3ka HeHH HA HeIBMKMMHUTE HMOTH — I'PA/ICKA CUTYPHOCT:
NMPOCTPAHCTBEHH AHAJIU3M U 3AaBUCUMOCTH

(Cniucanue ,,Acta Universitatis Lodziensis. Folia Oeconomica*

Ilenra Ha HacTOsIIaTa CTATHSA € Ja OILICHM BBH3MOXKHOCTHTE 3a Ch3JIaBaHE Ha
aHaIWTU4YHA Oa3a JaHHM 3a MU3CJIEABAaHE Ha I[EHUTE HAa HEIABIKUMHUTE WMOTH.
Cratusita npeacraBs 4acT OT U3BOJMTE OT CbBMECTEH MPOCKT ¢ BOJCIIH OBJITapCKU
areHIMU 3a HEABWKUMHA UMOTH. V3M0I3BaHEeTO Ha ITOAXOMAI aHAIIMTUYEH ITOAXO0.
U CTaHIApPTH3UPAHETO Ha HWHPoOpMamuATa OW JOHECIO 3HAYMUTEITHHU IIOJI3U 3a
TUHAMUYHUS OBarapcku mazap. [lopamu nmuricata Ha MHCTPYMEHTU W OMHT, Oerire
HEO0OXO0IMMO Jia ce n30epe MOXOASI METOT U J1a C€ MPUIIOKH KbM BH3MOXKHO Hali-
rojisiMa 6aza JaHHU, Ch3/aJieHa C TOMOoINTa Ha WHGOpMaIus OT APYTH Ma3apu.

[IpoyuBaneTro ce (okycupa BBpPXYy BIMSHHUETO Ha TpajickaTa CUTYPHOCT BBHPXY
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LEHUTE Ha HeABMKUMUTE UMOTH. OT e/1Ha CTpaHa, TOBa € OCHOBEH (hakTop 3a u30opa
Ha KJIIMEHTHUTE, a OT JIpyra cTpaHa, HHGOpMAaIHsITa 33 CTENEHTA HA CUTYPHOCT MOXKE
Jla ce M3IMOJ3Ba B IPaJICKOTO IJIAHUpaHe U yrpapieHue. B pesynrtat Ha ToBa Oelie
ch3aa7eH Habop OT reopedepupany JaHHU ¢ HHPOpPMAITKS 32 XapaKTEPUCTUKUATE Ha
Hag 191 000 umota B JlenBwp, Komopamo. Ilpunaranero Ha u30OpaHus METON —
['eorpadcku mpererieHara XeIOHUCTUYHA PETpecusi — 3a TO3W HAOOp OT JIaHHU
MoKa3a peauiia npodiieMu, CBbpP3aHu € XapAyepHH U COPTYEepHU OTPAaHUUYCHUS Ha
NPUJIOKEHUETO, HAUMHA HA arpervpaHe Ha TAaHHUTE U HAJIMYMETO Ha KOJIMHEAPHOCT
MEX]ly HUHJEKCUTE. BBIpeKku H3MOJI3BAHETO HA JaHHU OT APYTH I[a3apu, TOBa
W3CJIeIBAHE HAMPABU HAKOM Ba)KHU U3BOJIM OTHOCHO Je(UHUPAHETO, ChOUPAHETO U
IPOYYBAHETO HA JaHHU, HEOOXOMMHU 3a Ch3JaBAHETO HA MOAXO/s1Ia 6a3a JaHHU 3a

aHaJIN3 Ha 6’BHFapCKI/IH Inasap Ha HCABUKMMHU UMOTH.

24. 3adyHos, I'., (2007) Hsaxkon 0co0eHOCTH HA SIMOHCKHUTE MOTPEOHTETHH
Kkoonepanuu, UkoHoMuyecku ajrepHaTHBH, Opoii 4, cTp. 103-108, ISSN: 1312-

7462.

Pestome: OOChIeHH ca BBIIPOCH, CBBP3aHU ChC CHECHU(PUIHN XapaKTEPUCTUKU HA
AMOHCKUTE MOTpeOUTENHU Koonepauuu. [locoueH e KpaTbK UCTOPUUECKU MPErie].
AHanu3upaHu ca T.Hap. ,,XaH rpynu'’ Karo OCHOBHM OPraHM3allMOHHU 3BEHA Ha
norpedburenHuTe koonepauuu. ONKUCaHN ca pa3inuusiTa MEXAY YNpPaBJICHUETO Ha
BUCOKO M HHMCKO pPaBHHIIE OT TJieHA TOYKAa HA YICHOBETE M ,XaH Tpynure'.
Oueprana e kiouyoBaTa poisis Ha cbhBMecTHUTEe NOKYNku (kyodo konyu) B
KOOTIepaTUBHUTE AeMHOCTH. Pasrienanu ca HAKOU cieu(PUUHU XapaKTEePUCTHKHU Ha
AMOHCKOTO 001IecTBO. OOSICHEHO € Bb3ACHCTBUETO HA HMHCTUTYLIMOHAIHH (PAKTOPH,

BJIMACION BBPXY MOJCIIA HAa SATTOHCKUTC HOTpe6I/ITeJ'IHI/I KOOIICpaluu. HSCJ’IGI{B&HO €
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Y4aCTUCTO Ha AIIOHCKHUTC HOTpe6I/ITeJ'IHI/I KooIepanyun B MCKAYHAPOJIHOTO

KOOIICPATHUBHO JIBHUKCHHC.

Some features of Japanese consumer cooperatives

(Scientific Journal ""Economic Alternatives')

Abstract: Issues related to specific characteristics of Japanese consumer cooperatives
are discussed. A brief historical overview is indicated. The so-called "han groups” as
the main organizational units of consumer cooperatives are indicated. The
differences between high and low level management from the perspective of
members and "han groups™ are described. The key role of joint purchasing (kyodo
konyu) in cooperative activities is outlined. Some specific characteristics of Japanese
society are examined. The impact of institutional factors affecting the model of
Japanese consumer cooperatives is explained. The participation of Japanese

consumer cooperatives in the international cooperative movement is investigated.

JAOKJIAAA OT MEXAYHAPOJHU KOH®EPEHIIUN N
KOH®EPEHIIMU C PEHEH3UPAHU CBOPHULIN

25. Maksimov, S., & Zabunov, G. (2019). PROBLEMS OF RENOVATION
OF URBAN TERRITORIES IN THE RUSSIAN FEDERATION, LIMEN 2019
Conference Proceedings. In Conference Proceedings of the 5th International
Scientific-Business Conference on Leadership, Innovation, Management and
Economics Association of Economists and Managers of the Balkans, pp. 103-
110, ISBN 978-86-80194-26-4, DOI: https://doi.org/10.31410/LIMEN.2019.103.
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Abstract: The aim of the authors is to outline the main problems of urban renewal in
contemporary Russia. The reasons for the transition to renovation as the main
direction of urban development are revealed: changing structure of the economy,
aging of the existing real estate, changing the real estate needs of the population and
business. The experience of implementing renewal programs in developed countries
such as the UK and Japan as well as in new EU member states such as Bulgaria is
analyzed. The importance of public-private partnerships for successful urban renewal

programs is emphasized.

INPOBJIEMU HA PEHOBUPAHETO HA IT'PAJICKA TEPUTOPUU B
PYCKATA ®EJJEPAIIUSA
(COopHHUK C TOKJIAIH OT 5-Ta MeKITYHAPOIHA HAYYHO-OH3HeC KOH(epeHIus 3a

JIMJIEPCTBO, HHOBAIIUH, YIIPABJIEHNE H HKOHOMHUKA)

Pestome: Llenta Ha aBTOpUTE € Aa OYEpPTAsAT OCHOBHUTE MPOOJIIEMH Ha TpajCKOTO
oOHOBNeHUE B cbBpeMeHHa Pycus. IlocoyeHn ca npuyuHUTE, NPETU3BUKAIN
HE00X0AMMOCTTa OT OOHOBABAHE KaTO OCHOBHA HAcOKa Ha IpajicKo pa3Butue. ToBa
ca: IpoMeHsuara Cce€ CIPYKTypa Ha HMKOHOMMKATa, 3acTapsBaHETO Ha
CHIIIECTBYBAIllaTa HEIBM)KMMA COOCTBEHOCT, IMPOMSHATA Ha MOTPEOHOCTUTE OT
HEJIBM)KMMHU UMOTH Ha HACEJICHUETO U OM3Heca. AHAJIM3UPAH € ONUTHT OT MpUJiaraHe
Ha MporpaMu 3a OOHOBSIBAHE B Pa3BUTHU CTpaHU KaTto BenmkoOpuranus u SAnonus,
KaKkTO 1 Ha HOBM cTpaHu 4ieHku Ha EC kato bwarapus. [lonueprasa ce 3HaueHHETO
Ha NyOJUYHO-YAaCTHUTE NApPTHHROPCTBA 3a YCHENIHW TporpaMu 3a TpaacKo

0OHOBSBAHE.

26. Zabunov, G., (2019). MAKE OR BUY DECISIONS IN FACILITY
MANAGEMENT: OPPORTUNITIES TO USE DATA ENVELPOMENT
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ANALYSIS (DEA), Third International Scientific Conference on Economics
and Management - EMAN 2019: How to Cope with Disrupted Times -
Conference Proceedings, Ljubljana, Slovenia, ISSN: 2683-4510. Indexing:
CEEOL, URL.: https://www.ceeol.com/search/chapter-detail?id=826318.

Abstract: Since modern buildings are complex facilities, the facility managers have
to outsource many activities to other specialized companies. In this context, decisions
to make or to buy become of key importance to facility management companies. This
present paper proposes an approach for making a reasonable decision to make or to

buy based on the use of data envelopment analysis (DEA).

Pemennero ,,IIpousBean uiin Kynu BbB (paCHJIMTH MEHUIKMbHTA:
Bb3MOKHOCTH 3a W3noJi3Bane Ha Data Envelopment Analysis (DEA)
(Tpera mexayHapoaHa Hay4YHAa KOH(epeHUus 10 MKOHOMHUKA U YIIPaBJICHUE -

EMAN 2019: Kak aa ce cnpaBuM ¢ HeCTAa0OMJIHMTE BPpeMeHa)

Pestome: Twii KaTo CHBPEMEHHUTE Crpajld Ca CJIOXKHU CHOPBAKEHUs, (HacCHIUTU
MEHWKBbpUTE TpsiOBa Ja Bb3JIararT MHOIO JEWHOCTH Ha APYTU CHEHUATU3UpPaHU
KOMIITAHHH. B TO3M KOHTEKCT pemeHusTa 3a cbh3JaBaHe (TPOW3BOJCTBO) HWIIU
3aKyllyBaHE CTaBaT OT KJIOYOBO 3HAUEHUE 3a KOMIIAHUUTE 3a (acUIUTU
MEHUUKMBHT. HacTOSIIMAT JOKYMEHT Ipeajiara moaxoJ 3a B3€MaHE Ha pa3syMHO
pelIeHne 3a Ch3JaBaHE WIIM 3aKyllyBaHEe Bb3 OCHOBa Ha m3moi3BaHeTo Ha data

envelopment anamus (DEA).

27. Zabunov, G., D. Velev and P. Zlateva, (2012). A Model for Price
Assessment of Residential Property in Bulgaria and its Implementation Options

as SaaS, Innovation, Trade and Economics, Selected, peer reviewed papers
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https://www.ceeol.com/search/chapter-detail?id=826318

from the 2012 International Conference on Innovation, Trade and Economics
(ICITE 2012), June 2-3, 2012, Hong Kong, pp. 51-55, ISSN 2010-4626 , ISBN
078-981-07-2425-2, Full text available online at http://www.ipedr.com

Abstract. The paper presents a possible approach to assessment of residential real
estate prices. The situation in small Bulgarian regional towns is discussed. The
segment of residential real estate market is often underestimated. A spatial regression
model of hedonic pricing is used. The model is based on available through the
Internet official information. The approach can be used by small businesses operating
in the real estate market — real estate agencies, property/ facility management
companies, developers, investors, and more. The results are suitable to the modern

SaasS systems.

Mojes 3a eHOBA OllEHKA HA KWJINIIEH UMOT B bhjrapusi 1 Bb3M0oKHOCTUTE
3a HEroOBOTO BHeApsiBaHe upe3 codpryep karo yciayra (SaaS)

(MexnyHapoaHa kKoH(pepeHuusi 32 HHOBalUHU, THpropus u ukonomuka ICITE

2012)

Pestome. Crartusita mpeacTaBd Bb3MOXKEH IMOAXOJ 3a OLEHKAa Ha IIEHUTE Ha
KUTUITHUTE UMOTU. OOCHXKIa C€ CUTyallusiTa B MaJKUTE OBJrapCcKu OOJaCTHU
rpagoBe. CerMeHThT Ha Ma3apa Ha JKWIKIIHA UMOTH YeCTO ce noaleHsBa. M3noi3Ba
C€ PErpecuOHEH MOJIEN Ha XE€JOHUCTUYHO IIeHooOpa3yBaHe. MoenbT € 6a3upaH Ha
noctbiHa B MaTEepHET oduninanna napopmarnus. [lonxoabT MoXke Ja ce U3M0JI3Ba
OT MaJIKU MPEANPUSITHS, paOOTEIH Ha Ma3apa Ha HEABMKUMHU UMOTH — areHIINH 32
HEJIBIDKUMHU UMOTH, KOMIIAHUU 3a YIMpaBJIeHUE HA UMOTU, (HACUIIUTU KOMIIAHUH,
MpeanprueMaydr, THBECTUTOPHU U Jip. Pe3ynrtaTure ca moaxosiiy 3a ChBPEMEHHUTE

MH(QOPMAIIMOHHN TEXHOJIOTHH OT THMA ,,coTyep Kato yciyra™ (Saas).
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28. 3a0ynosB, I'., (2012). KopnopaTtuBHa yCTOWYHMBOCT M ylHpaBjieHHMEe HA
KOPNOpPaTUBHA HeIBHKHMA COOCTBEHOCT, CTPOUMTEJIHO
HPEAINPUEMAYECTBO U HEABU/KNMA COBCTBEHOCT, Coopauk ¢
AOKJIAJH OT HAYYHA KOH(epeHIUs C MeKIYHAPOIHO y4acTue - M. HoeMBpu 2012

r., M3nareacro "Hayka m mkonomuka', UKOHOMHUYECKM YHUBEPCUTET —

Bapmna, ISSN: 1313-2369, c. 39-46.

Pesrome: JloknaabT pasriexaa OCHOBHU NOHATHS KaTO KOPIIOPATUBHA YCTOMYUBOCT
Y KOPIOpaTUBHO yripaBieHue Ha HenBmkuMu UMoTu (CREM). IIpencraBenu ca nsa
HOJX0Ja KbM KOPIIOPAaTUBHATA YCTOMYMBOCT — Oa3UpaH Ha BB3JIEHCTBUETO BBPXY
OKOJIHAaTa CpeJia NOAX0/ U MOAXO0J Ha KOJMYECTBEHOTO Mozenupane. OOCHKIAT ce
CBBPEMEHHUTE TEHJECHLNN B KOPIIOPATUBHOTO YIIPABJICHUE HA HEJABM)KMMHU HUMOTH.
[Ipennoxen € KOMM4YECTBEH MOJIEN Ha KOPIIOPAaTUBHA YCTOWYHUBOCT, KOMTO MOKE J1a

ce u3Moia3Ba B cbBpeMeHHu UT cucremu.

Corporate sustainability and corporate real estate management
(Conference "CONSTRUCTION ENTREPRENEURSHIP AND REAL
ESTATE" 2012)

Abstract: The paper deals with basic concepts like corporate sustainability and
corporate real estate management (CREM). Two approaches to corporate
sustainability are presented - environmental impact based approach and quantitative
modeling approach. Current trends in corporate real estate

management are discussed. Quantitative model of corporate sustainability, which can

be used in modern IT systems, is proposed.
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29. 3a0yHos, I'., /I. Beaes u Il. 3aarteBa, (2011). KomnmiorbpHo 6a3upana
cHCTeMa 3a YNpaBJieHHMe HA OTHOUIEHHMATAa C KJIHEHTH C MOACHCTeMa 3a
H3yyaBaHe Ha ma3apa Ha HeaBwxkumu umorn, CTPOUTEJIHO
HNPEAITPUEMAYECTBO U HEABU/KNUMA COBCTBEHOCT, Coophuk c
AOKJIAJH OT HAY4YHA KOH(epeHIHsI C MeKIYHAPOAHO ydacTue - M. HoemBpu 2011

r., M3nareacreo " Hayka m uxoHomMuka'', UKOHOMHYECKH YHMBEPCHUTET —

Bapna, ISSN: 1313-2369, c. 117-125.

Pestome: OOCHXKIaT ce MpeauMcTBaTa Ha COITMAIHA CHCTEMa 3a YIIpaBJeHHWE Ha
B3aMMOOTHOIICHUATA C KIMeHTH. [TocouBar ce HIKOM OCHOBHU XapaKTEPUCTHKHU Ha
mazapa Ha HeIBWKMMH HMOTH. OmnucaHum ca eleMeHTH oT Teopusta Ha
PaIMOHATHOTO JeicTBre. AHaNMM3upaH € Moien Ha Hamepenue 3a mokymka, KakTo |
HErOBUTE ChCTaBHU yacTH — OTHoIIeHHEe KbM moBefeHrne u CyOeKTHBHA HOpMA.
[IpenioxkeH e pa3MuT JJOTHYECKH MOJIEN 32 OIICHKA Ha HAMEPEHHUETO 3a TIOKYIIKa Bh3
OCHOBa HAa HAIMYHUTE WH(GOPMAIIMOHHW M3TOYHUIIA U €KCTICPTHHUTE 3HaHUsA. To3m
MO € YacT OT COIlMajlHa CHUCTEeMa 3a YyNpaBJCHHE Ha B3aMMOOTHOIIEHHUATA C

KJIMEHTH, KOSATO MOXke Ja ObJie pa3padoTeHa.

A computer-based customer relationship management system with a real
estate market research subsystem
(Conference ""CONSTRUCTION ENTREPRENEURSHIP AND REAL
ESTATE" 2011)

Abstract: The advantages of Social Customer Relationship Management system are
discussed. Some basic characteristics of real estate market are pointed out. Elements
of the Theory of reasoned action are described. The Intention to Purchase model is

analyzed, as well as its constituent parts - Attitude to Behaviour and Subjective
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Norm. A fuzzy logic model for estimation of the Intention to Purchase based on the
available information sources and the expert knowledge is proposed. This model is
part of a Social Customer Relationship Management system which might be

developed.

30. Kboces, II. uI'. 3a0yHnoB, (2010). [Ipodemu Ha pacuJInTH MEHWTKMBHTA
BbB BuclIe y4eOHo 3aBeaenune, CTPOUTEJIHO NPEAIIPUEMAYECTBO "
HEABU/KHNMA COBCTBEHOCT, CoOopHuMk ¢ JOKJaad OT Hay4yHa
KOH(pepeHuHsI ¢ MEeKIYHAPOAHO y4yacTue - M. HoemBpu 2010 r., U3aaresicTBo
"Hayka u nkoHomuka', Ukonomnuyecku ynusepcurer — Bapua, ISSN: 1313-

2369, c. 92-100.

Pestome: JlokmanbT uMma 3a 1en Ja oObpHE BHMMaHUE Ha MPOOJIEMH, KOUTO ca
cnenu(pUYHU 3a YIIPABIECHUETO HA YHUBEPCUTETCKaTa MaTtepraiHa 6aza. O0chxkaaT
Ce BPB3KUTE MEX]y CTPATETUYECKOTO TUTAHUPAHEe Ha YHUBEPCHUTETA, YIIPABICHUETO
Ha YHHUBEpPCUTETCKaTa COOCTBEHOCT U YMPABIECHUETO Ha YHUBEPCUTETCKUTE
chopbkeHus. [locouBaT ce HIKOM KOHKPETHU MPOOJIEMH U TEXHUTE BH3MOKHU

peLICHUS.

Problems of facilities management in a higher education institution
(Conference "CONSTRUCTION ENTREPRENEURSHIP AND REAL
ESTATE" 2010)

Abstract: The report aims to pay attention to problems that are specific to university
facility management. The connections between university strategic planning,
university property management and university facility management are discussed.

Some specific problems and their potential solutions are pointed out.
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31. 3abyHos, I'., (2009). IlokynkaTa Ha HeIBM:KUM UMOT KATO NPUI00MBaHe
Ha cneunuyeH NMOTPeOUTEJICKH Haoop, CTPOUTEJIHO
HPEAINPUEMAYECTBO U HEABU/KNMA COBCTBEHOCT, Coopauk ¢
AOKJIAJTH OT HAY4YHA KOH(epeHIHs C MeKIYHAPOAHO yUacTue - M. HoemBpu 2009

r., M3nareacreo " Hayka m uxoHomMuka'', UKOHOMHYECKH YHMBEPCHUTET —

Bapna, ISSN: 1313-2369, c. 30-39.

Cratusita ce 3aHMMaBa ¢ MOTPEOUTEIICKUTE MOTUBHU 3a MPUI0OMBAHE HA KUIUIICH
uMOT. OOCHXKIAaT ce HSIKOM OCHOBHM NOCTaHOBKM Ha HoBaTa mkoHOMHYECKa
reorpaduss (NEG) u TAXHOTO BJIMSHUE BBPXY Ia3apa Ha HEJIBWKUMU HMOTH.
Hakparko € omnumcaHa HOBa METOAOJOTHS 3a M3CJIEABAaHE HAa MOTPEOUTEIHTE.
CourHocTTa € Ja ce MoIu(UIIMpa KIACUUYECKUST MOX0]] Ha BEPUTUTE “‘CPEJICTBO —
KpaeH pesyiarar®. KpuThuHara To4yka HaA METOAOJIOTHATA € 3aMsgHaTa Ha
TEPMUHAIIHUTE HEHHOCTH Ha Poknitu ¢ neHHoctute Ha LlIBap 1 ”HCTpyMEHTAIHUTE
IIEHHOCTH C JIGMHOCTU criopej] TepMUHOOrusiTa Ha MockoBckata (JleitHocTHaTta)

HOIKOJIa IO IICUXOJIO0I'us.

The purchase of real estate as the acquisition of a specific consumer inventory
(Conference "CONSTRUCTION ENTREPRENEURSHIP AND REAL
ESTATE" 2009)

The paper deals with consumer motives about obtaining residential property. Some
basic statements of the New Economic Geography (NEG) and their impact on the
real estate market are discussed. A new methodology of consumer research is shortly
described. The essence is to modify the classic mean-end-chains approach. The

critical point of the methodology 1s replacement of Rokeach’s terminal values with
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values by Schwarz and instrumental values with activities by Moscow school of

psychology.

32. 3ao0yHos, I'., (2009). U3YYABAHE HA MOTUBUTE 3A U3B0OP HA
AKNJINHIHU UMOTMN, I1azap n ynpasiieHHe HA HEABUAKUMATA COOCTBEHOCT B

cbBpeMennnTe ycaosusi, CBOPHUK JOKJIA/IN oT MeskayHaApOAHA HAYYHO-
npakTuyecka koHpepenuus, C., 2009, cc. 109-116, ISBN - 978-954-323-592-6.

JIoknaabpT pasrieka Bb3MOXKHOCTTA CHBPEMEHHH MOJAXOAM 3a H3CJCABAHE Ha
MOTPEOUTEIICKOTO MOBEACHUE JIa C€ M3MO0JI3BAT 3a U3y4aBaHE HA MOTUBUTE 3a U300p
Ha XUJIUIIHU UMOTH. IIpennara ce m3non3BaHe Ha nojaxoaa “CpenctBa - uen" u
CTHJIOMYHATA METOJIOJIOTHS, KaTO IIEHHOCTHUTE 10 POKHMITY ce 3aMEHST C IIECHHOCTHUTE
oT Habopa Ha IlIBapi. IlocouBa ce koum ca ycloBHATA, MPU KOUTO 3aMsHATa €

IMpaBOMCPHA U KAKBO CC IICYCIIN OT HCS ITPH U3CIICABAHC H36opa Ha ) KWJIWIIHHW UMOTH.

STUDYING THE MOTIVES FOR CHOOSING RESIDENTIAL
PROPERTIES
(International scientific and practical conference *"Market and management of

real estate in modern conditions' 2009)

The report examines the possibility of using modern consumer behavior research
approaches to study the motivations for choosing residential properties. It is proposed
to use the "Means-end" approach and the ladder methodology, replacing the
Rockeach values with the values from the Schwartz set. The conditions under which
the substitution is legitimate and what is gained from it in researching the choice of

residential properties are indicated.
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33. 3aoynoB, I, (2008). Bwb3moxkHOCTH 32  NpWJiaraHe  Ha
"MUHMMAJMCTHYHATA  NPOU3BOACTBeHA  cucremMa'"  BbB  (PACHJIUTH
MeHHkMBbHTAa 'y Hac, CTPOUTEJIHO IPEAIIPUEMAYECTBO M1
HEJIBU/KUMA COBCTBEHOCT, Co6opuuk ¢ [A0KJagM OT HAy4YHA
KOH(epeHUHsI ¢ MeKIYHAPOAHO yyacTue - M. HoemBpH 2008 r., U3aatesicTBoO

"Hayka n nuxkoHomuka', Ukonomuuecku yHuBepcurer — Bapna, ISSN: 1313-

2369, c. 171-178.

Pestome: Cratusita ce 3aHMMaBa ¢ OCHOBHU TOHSITHSI M TOKa3aTenu 3a (acUiuTu
MEHUDKMBHT U MHUHHMAJIUCTU4YHA (TbBKaBa) IPOU3BOJICTBEHA CHCTEMa 3a
palMOHAIHO M MKOHOMHMYHO MpOu3BOJCTBO. OOCHKIAT c€ BB3MOKHOCTUTE 32
BHE/pSIBAHE HAa CHCTEMa 3a MHUHUMAJIUCTUYHO (I'bBKABO) MPOU3BOJCTBO B

6T>J'II‘apCKH}I (baCI/IJII/ITI/I MCHU/I?’KMBHT. ITocouBat ce HIKOM OYaKBaHU pe3yiaraTtu.

Possibilities for applying the *Lean Production System" in Bulgarian facility
management
(Conference "CONSTRUCTION ENTREPRENEURSHIP AND REAL
ESTATE" 2009)

Abstract: The paper deals with basic concepts and indicators of facility management
and lean production system. The possibilities of implementing of lean production
system in Bulgarian facility management are discussed. Some expected results are

pointed out.

34. 3aobymnoB, I'., (2008). YnpaBieHuero Ha HeABH:KUMHTE HMOTH HA
NpeInpUATHETO  KATO  MPEANOCTABKA 32  KOHKYPEHTOCHOCOOHOCT,

KonkypenTocnoco0eH pacrex Ha Objarapckara uHaycrpusi, COOpPHHUK C
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pokjgaau, IOOumieiiHa HayYHOmpakTHyecka KoH(pepenuusi, 10 OxromBpH

2008r., C., cc. 236-240.

Pestome: JloxinanbT pasriexia KIouoBaTa pojisi Ha HEABM)KMMATa COOCTBEHOCT Ha
OpraHmM3aIysITa 3a HeilHaTa KOHKYpPEHTOCIOocOOHOCT. OOMKHOBEHO HEIBIKMMATA
COOCTBEHOCT € HAW-IIEHHUSAT W Hal-CKBI aKTHUB Ha opraHu3anusata. HeWHOTO
edeKTUBHO ympaBieHHE € (akTop 3a KOHKypeHTocmocoOHocT. Pasrmemanu ca
OCHOBHHUTE IIOJIOKEHUSI Ha YIPaBICHUETO HA KOPIOpaTUBHATA HEABUKUMA
cobctBeHOCT. OUepTaHy ca BPB3KUTE MEXKTY (DaCHINTH MECHUDKMBHT U YIIPABIICHUE

Ha HEJBWKUMAaTa cOOCTBEHOCT (IIPOIIbPTH MEHUIKMBHT).

The management of the company'’s real estate as a prerequisite for
competitiveness
(Jubilee scientific-practical conference ""Competitive growth of the Bulgarian
industry** 2008)

Abstract: The report examines the key role of an organization's real estate in its
competitiveness. Real estate is usually an organization's most valuable and most
expensive asset. Its effective management is a factor of competitiveness. The
fundamentals of corporate real estate management are reviewed. The connections

between facilities management and property management are outlined.

35. 3aoymnoB, I., (2008). 3a mHeoOxogumMocTTa OT HU3MNOJ3BaHe HA
HH(OPMALMOHHYU TEXHOJOTUM BbB (PACHINTH MEHUKMBbHTA U YNIPABJIEHUETO
Ha coO0crBeHoctta, ®PUPMUTE U TIIASAPUTE B BbJITAPUSA B
YCIIOBUSATA HA EBPOUHTEIPALIUA - TNPOABJJKABAILIATA

AJAIITAIIUS, COopHuk A0KJIAAH OT KHOWIEHHA HAYYHO-TPAKTHYECKA
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koH(pepenuust - mail 2008 r., Tom II, U3narencrBo "Hayka m ukonomuka',

HNxonomuyecku ynuBepcurter — Bapna, ISBN 978-954-21-0370-7, ¢. 409-415.

Pestome: J[loxmagbT pasraexnaa 3amauynTe Ha (DacHIMTH  MEHHDKMBHTA B
OpraHM3alMATa U Bb3MOKHOCTUTE U3II'BJIHEHUETO Ha TE3U 3a/la4yMl Ja ce yIpaBisiBa
e(eKTUBHO. APryMEHTHpA CE, Y€ TOBA MOXKE Ja CE OCBHIIECTBU CaMO MPHU U3M0I3BaHE
Ha CbBpPEMEHHU MH()OPMAIIMOHHU 1 KOMYHUKAIITMOHHU TeXHonoruu. M3cnenBanu ca
BB3MOKHOCTHUTE 32 U3I0JI3BaHE HA Pa3IMuHU MH(POPMALMOHHHU CUCTEMHU — CUCTEMU
32 YOpPABICHUE PECYPCUTE HA MPEANPHUATHETO, CUCTEMH 3a YIpaBICHHE Ha

OTHOLICHMATA C KIIMCHTH, CUCTCMHU 3a YIIPABJICHUC HA BCPUTUTC HA 1OCTABKaA U Jp.

On the need to use information technology in facilities management and
property management
(Anniversary Scientific and Practical Conference "COMPANIES AND
MARKETS IN BULGARIA IN THE CONDITIONS OF EUROPEAN
INTEGRATION - CONTINUING ADAPTATION" 2008)

Summary: The report examines the tasks of facilities management in the organization
and the possibilities to manage effectively the performance of these tasks. It is argued
that this can only be accomplished using modern information and communication
technologies. The possibilities of using different information systems — Enterprise
Resource Planning Systems (ERP), Customer Relationship Management Systems

(CRM), Supply Chain Management Systems (SCM), etc. have been studied.
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