YHUBEPCUTET 3A HAITMOHAJIHO U CBETOBHO CTOITAHCTBO

CTAHOBUHIIE

Or:  Ilpog. 0-p Ceobooka I enuesa Knacosa
Hayuna cneyuannocm: Mapkemune (I]enosa nonumuka)
VHCC, Kameopa ,,Mapxemune u cmpameauiecko nianupame *

OtHOCHO: KOHKYypC 3a mpodecop no Hayuwo nanpasenenue 3.8. HKonHomuka, nayuna
cneyuannocm “Mapkemune (Ilpooykmoea nonumuka)“ ¢ YHCC. Koukypcvm e 0onapoosan
6 /[B, op. 1 om 05.01.2021 e.

1. Uudopmanus 3a KOHKypca
KonkypchT € 00sdBeH 3a HyXIUTe Ha KaTenpa ,,MapKeTHHI U CTpaTernyecko
1anupane, akynrer ,,Yupasiaenue u agmuauctpamus Ha YHCC cwriaacHo Pemenue nHa

AC Ne 7/09.12.2020 r. YuacTBaM B ChCTaBa Ha HayYyHOTO KypH IO KOHKypca CBIJIACHO
3amoBex Ne 450/04.03.2021 r. na Pexropa na YHCC.

2. KpaTka undopmanus 3a KaHIUIaTUTEe B KOHKYypca

B konkypca 3a npodecop, o6siseHn B 1B, 6p.1 ot 05.01.2021 r. y4yacTBa enuHCTBEH
KaHauaaT - aoil. 1-p Kpacumup Mapunos MapunoB, pojeH Ha 27.09.1973 r. B rp. Pasrpan.

Cpennoro cu obOpazoBanue aon. 1-p Kpacumup MapunoB 3aBbpmBa mpe3 1991 r. B
MaTemMarnuecka rumHasus ,,Akaa. Hukxoma OOpemkoB™ B rp. Pasrpam. Ilpes 1995 r.
npunoousa OKC ,,Maructsp® o crienuaioct ,,Mapketunr u MeHuHKMBHT B YHCC, a nBe
TOAMHU MO-KbCHO (1997 1.) momyuasa kBanudukamnus ,,Maructsp no Ilpaso* B FOpuanuecku
¢dakynrer kpM YHCC. Ot 2006 r. ¢ nqoktop mo HayuyHa crermaHocT 05.02.26 (MapkeTuHr)
KbM Kareqpa ,,MapkeTuHr u crparerudecko mianupane’, YHCC. Ot 1999 r. u 1o MmoMeHTa €
3aeMall aKaJEMUYHUTE JIBKHOCTH ,,aCHUCTEHT', CTApIIM ACUCTEHT®, ,.IJIaB€H aCUCTEHT" U
JIOLICHT B KaTezpa ,,MapkeTuHr u ctparerndyecko mianupane B YHCC. Ot 2018 r. u 10 1HEC
€ 3aMECTHUK-PBKOBOJUTEN Ha chllara kareapa, a or 2016 r. e wieH Ha ATecTallMOHHA
komucusi Ha DakynTer ,,YmpaBleHHe W aAMUHHCTpanus . UmeHyBa B mpodecnoHamTHuTE
opranm3anuu: American Marketing Association (AMA), Beirapcka acouuanus mo MapKeTHHT
(bAM) u Cwpro3 Ha yueHute B boirapusi.
TpynoBusar ctax BbB pupMu Ha kaHauaara 3a npodecop ot 2002 1. 1 gocera BKIIOYBA

paboTa Ha pa3IUYHU TO3HIINH:

e  MeHuKbD ,,MapKeTUHT U peknama’ B ,,Anuani bearapus‘.

e Jlupektop ,,Mapketunr, MeHWIKXbp ,,AHaNU3U U IUIaHupaHe®, Crenuaiuct

»,MapKeTHHroBu poy4Banus‘ B ,,AneH Mak*“ AJl, rp. [InoBaus.

e  Jlupextop ,,MapkeTunr* Ha “NN* bwirapus.



3aeMaHuUTE JIBKHOCTH U OCHOBHUTE JIEHHOCTH, U3IIBIHSABAHU OT Aou. A-p Kpacumup
MapuHOB, My OCUTYpSIBAT MPAKTHYECKHA OMUT, KOWTO TOH CHOJY4YIMBO ,,€KCIUIOATHPA™ B
CBOSITA NPENOJABATEICKA W H3cienoBaTelncka naeiiHocT. C He MOo-Majko 3HayeHue ca
OTJIMYHUTE MY I[IO3HAHUS IO AHTJIMWCKM M PYCKM €3ULH, KAKTO M TEXHUYECKUTE MY
KomrereHTHOCTH Tipu padota ¢ Microsoft Office (Word, Excel, Power Point ), SPSS.

3. M3nbjiHeHNe HA N3HCKBAHUATA 32 3aeMaHe Ha aKaAeMHUYHaATa JJIBKHOCT

3.1. M3nvanenue Ha KonudecmeeHume U3UCK8AHUs.

KannuaarsT B KOHKYpca U3MBJIHABA BCUYKK HalloHanH MUHUMaTHHU U3UCKBAHUS 32
3aeMaHe Ha akaJeMHUYHa JUIbXKHOCT ,,lipodecop” chraacHo 3PACPD (un. 26) u [IpaBunHuka
3a IpujIokKeHneTo My (wi. la.,an. 1) - mpumoduTa HaydHa U 00pa3oBaTeIHa CTEIEH ,,JOKTOP ;
3aemMa JIbxHOCTTA ,,JoneHT B YHCC ot 2012 1.; myOnukyBan € MoHoTrpadusi, mpeacTaBeHa
KaTo OCHOBEH XaOWUTUTAIIMOHEH TPY, KaKTO U JPYr'd OPUTUHATHHU HAYYHO HU3CIEAOBATEICKH
tpyznose. [lo rpynu usucksanus ot A, b, B, I', /I u E npu munumanen npar 550 Touku jou.
Mapunos nma 1 203,3 TOUKH.

Toit otroBaps u Ha nombaauTenHUTE M3uckBaHus 32 YHCC cworoacao 3PACPH (un.
26, an. 5) u [IpaBuiaHKKa 3a npuiIoKeHUeTo My (wi. 1a.,an. 2-3), oTHaCAIIH ce 10 yueOHaTa u
Hay4YHO U3CJIeJI0BaTeNICKaTa IEHHOCT - IPU MHUHUMAaJeH Opoit Touku 420 mom. a-p MapuHOB
nMma 1 321,3 Toukwu.

OO6musT O6poii Touku 2 524,6 (1Be XUISAN IETCTOTUH JBAJIECET U YETUPH ) HAJBUIIIABA
3HAYUTEIIHO MHUHUMAJIHHUTE HALUMOHAIHU W3UCKBaHUS U JombiaHuTenHute 3a YHCC
W3HUCKBaHUS 32 JIIBXKHOCTTA ,,lIpodecop™.

3.2. M3nvanenue Ha kayecmeeHume UsUCK8AHUsL

[IpencraBenata kapTa 3a M3NBJIHEHWE HA KAUECTBEHUTE M3UCKBAHUA 32 3a€MaHE HA
aKageMuyHaTa JUTbKHOCT ,,ipodecop* B YHCC nokasza, ue mom. n-p Kpacumup MapuHoB
uMa penuIa MOCTHXKEeHUs B Ta3u mocoka. IlpodecrnonanmHure My MHTEpecH ca OCHOBHO B
cdepara Ha U3CIEIBaHUA 110 TeMaTa Ha 00SBEHUsI KOHKYPC, IT0 KOMTO ca U pa3pabOTEeHUTE OT
HEro y4eOHU KypCcOBE U MPOrpaMu, KaKTO U MyOIMKalUUTE — MOHOTpapuu, KHUTH, y4eOHUIIH,
CTaTUU U JOoKianu. Tol e aBTOp Ha €JMHCTBEHUs MyOJIMKyBaH y Hac y4eOHMK ,,JlupexkTeH
MapkeTHHr“ 1 Ha nbpBus yuedeH kypc B YHCC mno Ta3u mucnuruivHa. 3a0eneXuTeleH €
00XBaThT Ha y4eOHO IpenojaBaresckara JIeHHOCT Ha jaou. A-p MapuHOB M Heromarta
CIOCOOHOCT J]a Mpujlara MHOBAaTMBHM MOAXOJIU Ha OOydyeHHE W KOHTpPOJ Hajx paboraTa Ha
CTYJEHTUTE. 3HAUWUTEIEH € W INPUHOCHT My KbM paldoTara Ha AbP)KaBHM HHCTUTYLUH,
MEXIYHApOJAHU W HECTONAHCKM OPraHM3alMM 4Ype3 CKCIEPTHOTO My KOHCYJITAHTCKO H
U3CIIEN0BATENICKO yYacTHE B IeHHOCTTa UM. KaHIUIaThT € yTBBPEH JIEKTOP U U3CIIEN0BATEN
C NOCTHKEHHUS B HALIMOHAIHOTO U MEXIYHapOJHOTO pPa3BUTUE Ha 3HaHuero. Jloum. a-p
Kpacumup MapurHoB cbaeiicTBa 3a pa3BUTHETO Ha JoOpuTe yrpasieHckH npaktuku B YHCC
4ype3 3a€MaHUTE OT HErO0 PBKOBOAHM AJIBKHOCTH M yYacTHETO My B pealu3alusAra Ha
YHUBEPCUTETCKU JOIOBOPU U MEPOIIPUATHS.

M3nbIHEHHETO HAa KAa4eCTBEHUTE KPUTEPHHU 3a 3aeMaHe JUTBKHOCTTA ,,lpodecop*
II0OKa3Ba BUCOKOTO HMBO Ha aKaJeMMYHA KOMIIETEHTHOCT Ha KaHJUAATa, YAUTO MOCTHKEHUS
JONIpUHAcAT 3a yTBbpxkaAaBaHe aBropureta Ha YHCC u Ha kareapa ,,MapkeTuHr u
CTPATETNYECKO IUIAHUPaHE .

Corioacao mportokon Ne3/17.11.2020 r. ma CwBera mo xabunuranus Ha YHCC
KaHauaarypara Ha jgou. A-p Kpacumup MapuHoB 0TroBapsi Ha KOJIMYECTBEHUTE U KAUYECTBEHU
M3MCKBaHUS 3a 3a€MaHe Ha aKaJleMUYHATa JIIBXKHOCT ,,lipodecop®.



4. OueHka Ha y4eOHO-TIpenoaBaTe/icKaTa J1eifHOCT

Jo11. 1-p MapuHOB BOIM U € BOJIWJ YUCOHH 3aHATHUS IO TUCIUTIIIMHUTE: ,, Y TpaBICHUE
Ha mnpomaxoute”, ,IlpogykroBa mnonutuka”, ,Mapketunr”’, ,JlupekreH MapKeTHUHT,
,Cpoutnen wmapketunr”’, ,IlpomykroBu wuHOBammu”’, “CEeKTOpEH MapKETHHIOB aHAaJU3",
,,bH3HEeC KOMyHHKauu' u ,,lleHoBa nmonutruka. Yere jgekiuu Ha OBATapCKH U HA aHTJITMHCKU
esuk B OKC ,bakanasep” u B OKC ,Maructsp”. [lo Te3u AMCHUIUIMHU € pa3paboTui
ABTOPCKU y4eOHM MPOTpaMU U JICKIIMOHHU KypcoBe. M3mbiIHEHaTa ayTMTOPHA 3a€TOCT KaTo
xabunutupano ymie B YHCC 3a mepuoga 2013 r.- 2020 1. ¢ 2 831 yvaca nexuuu u 619 4.
ynopakHeHus. Jloka3aTencTBO 3a NpenojJaBaTeNCcKus ONUT Ha JAol. JI-p MapuHOB e
MIPOBEKIAHOTO OT HET0 00ydeHHe, KOSTO Ce OTIMYaBa C aKTYaTHOCT, JAMCKYCHH HA Ka3yCH H
aKTUBHA paboTa ChC CTYJIEHTUTE IO MpakTudecku nmpoodnemu. Jom. n-p Kpacumup MapuHoB
€ u30paH 3a HayudeH DPBKOBOJHWTEN Ha CeleM JOKTOpaHTa OT Kareapa “MapkeTuHT u
CTPATETUYECKO TJIaHUpaHe”’, TpUMa OT KOUTO YCHEIIHO Ca 3aIUTIIM JUCEPTAMOHHUTE CU
Tpy/I0BE.

Bcuuko ToBa MM JaBa OCHOBaHME KaTErOPUYHO J1a 3aKJIK04a, Y€ KaHAUAATHT € U3LSIIO0
MOJITOTBEH 3a 3a€MaHe Ha aKaJIeMUYHATa JUTHXKHOCT ,,ipodecop mo mpoduia Ha KOHKypca.

5. Kparka xapakrepucTuKa Ha NpeacTABeHUTE HAYYHU TPY/A0Be/ MyOJJMKALMH

3a yuactre B KOHKypca Ao1l. 1-p Kpacumup MapuHOB € IpecTaBIII pa3TUIHU IO CBOSI
XapaKkTep HAy4yHU TPyHOBe — MoHorpadus u myOIMKyBaHa KHHWTa Ha 0a3aTa Ha 3alllUTEH
aucepTanmoneH Tpya (2); riaaBa ot KosekTHBHA MoHorpadwus (1); crarus, myOiMKyBaHa B
Hay4HO U3JaHue, pedeprupaHo U UHISKCUPAHO B CBETOBHO M3BECTHATA HAayyHa 0a3a IaHHU -
Web of Science (1); cratuu B HepedepupaHu CriicaHus ¢ Hay4HO perensupane (9); moxiaam,
nyOIMKyBaHU B penakThpanu KojekTuBHH TomoBe (10); yHuBepcutercku yueOuunu (3, oT
KouTo 1 B chaBTOPCTBO). UeTHPH CTaTHU U TET JOKIIaJa ca Ha aHTJINICKHU €3UK.

Jom. n-p Kpacumup MapuHOB € pbKOBOJIUI S U € B3eJ y4acThe B / YHUBEPCUTETCKH U
HAI[MOHAJIHU HAYYHHU U 00pa30BaTEIIHU MPOEKTH.

Morar ia ce OTKpOAT CIeIHUTE HAMPABJICHHS B H3CJIEI0BaTEICKaTa My JCHHOCT:

e [IpomykroBm mHOBammu (Ne 1, 2, 8, 9, 10, 12, 13, 15, 17, 20, 24 ot cnuchbKa ¢

MyOJIUKAITIN ).

e li3mepBaHe Ha pe3yaTaTUTe OT pa3paboTBaHETO HA HOBU mpoaykTH (Ne 5, 11, 16

OT CIIHCHKA C IMyOJIMKAIUN).

e MapKeTUHIOBHA CTpaTeTWd, B YAaCTHOCT NPOAYKTOBU CTpaTeruud Ha (upmH,

ornepupainy B beiarapus B ycinoBusita Ha ukoHoMmuuecka kpusa ( Ne 3, 6, 7 ot ciuchbka

¢ myOuKaIum).

e ®duHaHcOoBaTa TpPaMOTHOCT HA HWHAUBUAMTE KaTo JETEPMHUHAHTAa Ha

notpedurenckoro noseneHue (Ne 4 ot cuchbka ¢ myOJIMKaLNN).

e JlupekteH mapkeTHHT (Ne 25 OT criuchka ¢ ImyOIuKaIum).

OCHOBHOTO HamlpaBlIeHHE B H3CJeIOBaTelCcKaTa JEHHOCT Ha KaHaumata e
MPOYKTOBATA MOJMTHKA, HO TOM HABIIM3a JIETAWIIHO B Ta3W MPOOJIEeMaTHKa U JTBIOOYHMHHO S
aHanu3upa. B KoHTekcTa Ha MapKETHUHTa U ChOTBETHO HA HAyYHATa CIIEUaTHOCT Ha KOHKYpCa,
ca u ocraHanute TeMu. [lyOnuKanuuTe ce OTIMYaBaT ¢ aKTYaIHOCT, CEPUO3HOCT M Hay4yHa
KOPEKTHOCT Ha CBABPKAHHETO, B KOETO Ca JNEMOHCTPHUPAHU YMEHHUS 3a KOHICNTYATHU
aHaIIM3H U yOeTUTENHU 3aKITIOUCHUS.



B chabpkanuero Ha myONMKALMUTE C€ OYEPTaBAT CIEJHHUTE MO BAXKHU HAYYHU U
HAYYHO TIPUIIOKHU PE3YIITaTH:

e  OOmmpeH TeopeTHUeH 0030p BHPXY MPOAYKTOBUTE HHOBAIIUH, Bb3 OCHOBA

Ha KOWTO ca O0OOIIEHH HM3BOIM 3a HEOOXOIMMOCTTAa OT IPOAKTHBEH MOJIXOJA Ha

¢bupmara npu pa3paboTBaHETO HA HOBU MpoAyKTH. OleHka Ha (aKTOpUTE, KOUTO

BIIMSISIT BBPXY Pa3pabOTBaHETO HA HOBU IPOIYKTH B KOHTEKCTa HA TO3U MOJXON.

e CucremaTu3upaHu pe3ynTaTd OT IPOBEIACHHM JIO MOMEHTa H3CIIEJBAHUS Ha

(baxTopuTe, Bb3/IEHCTBAIIM BbPXY yClleXa HA HOBUTE MIPOIYKTH.

e Jlopa3BuTra M oOorareHa KOHIEMIMATA 3a THUIIOJOTHSATA Ha IOKa3aTelIuTe 3a

M3MEpBaHEe Ha Pe3yJITaTUTE OT pa3padOTBAHETO Ha HOBU MPOAYKTH BBB (hupmMara.

e PazpaboreHa u ampoOupaHa H3cieIOBaTeNICKa METOAOJIOTUS 3a NMPOyYBaHE Ha

HOBHTE MPOIYKTH B OBJITapcKuTe GUPMHU U Ha (PAKTOPUTE, KOUTO O0YCIABIT TEXHUS

ycIiex.

e HanpaBeH 0OCTOeH aHalM3 Ha OTHOIIEHUETO Ha OBArapckuTe (GUPMH KbM

Pa3BUTHETO HA MPOJYKTOBOTO MOPT(OIHO OOLIO0 M B YACTHOCT KBbM IPOIYKTOBUTE

MHOBALIMY B YCIIOBUATA HA UKOHOMUYECKA KPH3a.

6. CHHTe3MpaHa OLlEHKA HA OCHOBHUTE HAYYHH M HAYYHO-TIPUJIOKHU PHUHOCH

Hou. Kpacumup MapuHOB 0TKposiBa 00110 7 HAYYHH U HAyYHO-TIPUIIOKHHU TIPUHOCH.
Te cpoTBeTCTBAT Ha MOCOYEHUTE B T. S HAa HACTOSIIOTO CTAHOBUILE HAYYHU U HAYYHO
NPUIIOKHHU PE3yNTaTh M JICHCTBUTEIHO MOTaT jaa OBbJaT M3BEACHU OT MPECTaBEHUTE
nyomukanuu. [IpunocuTe B HayyHaTa npoaykuus Ha fou. A-p K. MapuHoB ce cucrematuzupar
B CJICTHUTE HAIPABJICHMUS:

e Teopemuunu npunocu:

OO6orarsiBaHe Ha MapKETUHIOBaTa TEOpHUs B 00JacTTa Ha MPOIYKTOBATA MOJIUTHKA C
MIOCTaBEH aKLEHT BBPXY BBIPOCHTE 3a TUMOJOTMATAa Ha (paKTOpPUTE 3a yCHeX Ha
MIPOJYKTOBUTE MHOBALIMM U U3MEPBAHETO HA PE3YITATUTE OT pa3pabOTBAHETO HA HOBU
npoaykTi. OG0CHOBaHA BH3MOKHOCT U HEOOXOIMMOCT OT U3MEPBAHE Ha PE3YyJITaTUTE
Ha HUBOTO HAa OT/AETHUS MPOEKT 32 HOB MPOIYKT, HA HUBOTO Ha Mpolleca Ha MPOAyKTOBa
MHOBAIMS, U Ha CTPATErMUECKO HUBO, ChC ChOTBETCTBAILM HAa BCAKO HUBO [TOKA3aTENH.
Pa3BuTHe Ha TEOPETMYHUTE IOCTAHOBKM OTHOCHO OIICHKaTa Ha MPOIYKTOBHUTE
WHOBAIlMM 4Ype3 CTEMeHTa Ha BB3JCHCTBHE HAa MAapKETHHTOBAaTa CHHEPIHs BBHPXY
pe3yJITaTUTE OT HOBUTE MPOAYKTH, C KOETO C€ pa3liupsBaT IO3HAHMATA B
HEJO0CTaThYHO Pa3pabOTEHOTO I0JI€ HA MAPKETUHIOBUTE METPUKH.

e Memooonozuunu npunocu:

Pa3paborenu nBe METOIMKHU: €1HATa 3a EMIIMPUYHO U3CIICABAHE YPE3 KAUECTBEH METO/
Ha BBTPEIIHHU 32 (pupmaTa hakTopH 3a ycrex Ha HOBUTE MPOAYKTH. J[pyrata MeTonuka
€ 32 EMIUPUYHO KOJTMYECTBEHO M3CIIEIBAHE HAa BHTPEIIHUTE U BHHIIHUTE 32 (hupmara
(akTopu 3a ycrex Ha HOBUTE TPOIYKTH.

e [Ipakmuxo npunoxcHu npuHocu:
ArmnpoOupaHe Ha METOJUKUTE IMPHU MPOBEXKIAHE HA EMIUPHUYHUTE MPOYUYBAHUS U
W3BEXKAaHE Ha MOJIE3HH 3a MPaKTUKaTa U3BOAM B U3CleBaHaTa 00IacT.

Cuntam, 4e IOCOUYEHUTE NMPUHOCH ca JIMYHO A€o0 Ha KaHauaara. OCHOBaHUE 3a TOBa
MU JaBa U (hakTa, uye TojsiMa 4acT OT MPEACTaBeHUTE B KOHKypCa TPYAOBE Ca CAMOCTOSATEIHH.



OT crpaBkaTa Ha MUTUPAHUATA CTABA SICHO, Y€ KAHIUAATHT € TMOIYUHII OOIIECTBEHO
MpU3HAHUE OT anpoOanusATa Ha CBOMTE HayYHU MyOJIMKAllUU HE caMo y Hac, HO U B UyKOMHa.

Tsa BxmrouBa: 2 Op. UMTHUpPAHHUA B HAyYHHU W3IaHUS, peepupaHd U MHICKCUPAHH B
CBETOBHOM3BECTHHU 0a3u JaHHU ¢ Hay4Ha WHpopManus; 27 Op. UMTUPaHUS B MOHOTpaduu U
KOJIGKTUBHM TOMOBE C HAy4yHO peueHsupane; 9 Op. mpyrm uuTHpaHus B Hepedepupanu
CIIMCAaHMUs C HAYYHO PELCH3UpaHe.

7. OCHOBHU KPUTHYHH 0e€JIeKKH U MPeNopPbKHU

Hsimam KpUTHYHU OENIeKKH.

[IpenopbkaTta MU KbM KaHAKWJATA € B ObJICIIN MMyOJUKAIMK Ja Pa3IIupU TeMaTHKaTa,
KaTo 3acerse npoOjaeMHH BBIPOCH U 110 APYTU AUCLUUIUIMHUA, KOUTO IIPENoaaBa.

8. 3akiouenue

KanmuaarsT 3a akageMudHaTa JUTHKHOCT ,,1ipodecop™ moi. A-p Kpacumup Mapunos
“Ma Hay4yHa MPOAYKIMS, KOSTO IO XapakKTepu3upa KaTo y4Y€H C E€pyAMIus, YMEHHUE naa
aHanu3upa npodiemMuTe u Aa Gopmynrpa COOCTBEHU BUKAAHUS U PELICHUS 1O TAX.

Toiil e u3rpajgeH u yTBbPJIEH MpernogaBaTesl B 00JacTTa Ha MAapKETHHIA C JIOKa3aHa
BB3MOXKHOCT 32 TSCHO CBhP3BaHE HAa HAYYHOMU3CIIEIOBATEIICKATa, HAYYHO-TIPIIIOKHA U yIeOHO
MpernojiaBaTesiCKa IEHHOCT.

OOmiata oleHKa [0 KpUTEpUUTe U [OKa3zaTenuTe 3a  ydeOHata W
Hay4YHOM3CJIEIOBATEIICKA IEHHOCT MOKa3Ba, 4e KaHaumaatypara Ha a-p Kpacumup MapurHoB
M3ILI0 OTTOBaps Ha M3MCKBAHMATA 3a 3a€MaHE Ha akaJeMHUYHaTa JIBXKHOCT ,,Iipodecop.
ToBa MM JaBa OCHOBaHHE C IILJHA YVOEJIEHOCT JIa mpenopbuaM HAa HavuHoTo :KypH aa
n30epe goi. a-p Kpacumup MapunoB MapuHOB 3a aKaJIeMHMYHA JIbKHOCT .. ipodecop
mo npodecuonajHo HanpapJgeHue 3.8 UKOHOMHMKA, HAYYHA CHENMAJTHOCT ,, MapKeTHHI*
(IponykToBa moauTHKA) - HGBP 05.02.26.

Codust PEHEH3EHT: ..o,
anpun 2021 r. x. mpod. n-p C. Kiacosa



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

POSITION

From: Prof. Dr. Svobodka Gencheva Klasova Scientific specialty: Marketing (Pricing
Policy) UNWE, Department of Marketing and Strategic Planning

Subject: competition for a professor in the field of science 3.8. Economics, scientific
specialty ""Marketing (Product Policy)" at UNWE. The competition was promulgated in SG,
issue 1 of 05.01.2021

1. Information about the competition

The competition was announced for the needs of the Department of Marketing and
Strategic Planning, Faculty of Management and Administration of UNWE according to
Decision of the AC Ne 7 / 09.12.2020. I participate in the scientific jury of the competition
according to Order Ne 450 / 04.03.2021 of the Rector of UNWE.

2. Brief information about the candidates in the competition

In the competition for professor, announced in SG, issue 1 of 05.01.2021, the only
candidate participates - Assoc. Prof. Dr. Krasimir Marinov Marinov, born on September 27,
1973 in the city of Razgrad.

Assoc. Prof. Dr. Krasimir Marinov graduated in 1991 at the Mathematical High School
"Acad. Nikola Obreshkov” in the city of Razgrad. In 1995 he obtained a Master's degree in
Marketing and Management at the University of National and World Economy, and two years
later (1997) he received a Master's degree in Law from the Faculty of Law at the University of
National and World Economy. Since 2006 he has been a doctor of scientific specialty 05.02.26
(Marketing) at the Department of Marketing and Strategic Planning, UNWE. Since 1999 he
has held the academic positions of "Assistant”, "Senior Assistant”, "Chief Assistant”" and
Associate Professor in the Department of Marketing and Strategic Planning at UNWE. Since
2018 he has been the Deputy Head of the same department, and since 2016 he has been a
member of the Attestation Commission of the Faculty of Management and Administration. He
IS @ member of the professional organizations: American Marketing Association (AMA),
Bulgarian Marketing Association (BMA) and Union of Scientists in Bulgaria.

The work experience in companies of the candidate for professor since 2002 and so far
includes work in various positions:

e Marketing and Advertising Manager at Allianz Bulgaria.

e Marketing Director, Analysis and Planning Manager, Marketing Research
Specialist at Alen Mak AD, Plovdiv.

e Marketing Director of NN Bulgaria.



The positions held and the main activities performed by Assoc. Prof. Dr. Krasimir
Marinov provide him with practical experience, which he successfully “exploits” in his
teaching and research activities. No less important are his excellent knowledge of English and
Russian, as well as his technical competencies in working with Microsoft Office (Word, Excel,
Power Point), SPSS.

3. Fulfillment of the requirements for holding the academic position

3.1. Fulfillment of quantitative requirements

The candidate in the competition fulfills all National minimum requirements for
holding the academic position "professor” according to the LDASRB (Law for the
Development of the Academic Staff in the Republic of Bulgaria) (Art. 2b) and the Regulations
for its application (Art. 1a, para. 1) - acquired scientific and educational degree "Doctor"; holds
the position of "Associate Professor” at UNWE since 2012; has published a monograph
presented as a major habilitation paper, as well as other original research papers. According to
groups of requirements from A, B, C, D, E and F with a minimum threshold of 550 points,
Assoc. Prof. Marinov has 1 203.3 points.

He also meets the additional requirements for UNWE according to LDASRB (Art. 26,
para. 5) and the Regulations for its application (Art. 1a., Para. 2-3), referring to the teaching
and research activity - with a minimum number of points. 420, Assoc. Prof. Dr. Marinov has
1,321.3 points.

The total number of points 2,524.6 (two thousand five hundred and twenty-four)
significantly exceeds the minimum national requirements and the additional requirements for
UNWE for the position of "professor".

3.2. Fulfillment of quality requirements

The presented map for the implementation of the quality requirements for holding the
academic position of "professor"” at UNWE shows that Assoc. Prof. Dr. Krasimir Marinov has
a number of achievements in this direction. His professional interests are mainly in the field of
research on the topic of the announced competition, which includes the training courses and
programs developed by him, as well as the publications - monographs, books, textbooks,
articles and reports. He is the author of the only textbook published in our country "Direct
Marketing" and the first course at UNWE in this discipline. The scope of the teaching activity
of Assoc. Prof. Dr. Marinov and his ability to apply innovative approaches to teaching and
control over the work of students is remarkable. His contribution to the work of state
institutions, international and non-profit organizations through his expert consulting and
research participation in their activities is also significant. The candidate is an established
lecturer and researcher with achievements in national and international knowledge
development. Assoc. Prof. Dr. Krasimir Marinov assists in the development of good
management practices at the University of National and World Economy through his
managerial positions and his participation in the implementation of university contracts and
events. The fulfillment of the qualitative criteria for holding the position of "professor” shows
the high level of academic competence of the candidate, whose achievements contribute to the
establishment of the authority of UNWE and the Department of Marketing and Strategic
Planning. According to protocol Ne3 / 17.11.2020 of the Council for Habilitation of UNWE,
the candidacy of Assoc. Prof. Dr. Krasimir Marinov meets the quantitative and qualitative
requirements for holding the academic position of "professor”.



4. Evaluation of the teaching activity

Assoc. Prof. Dr. Marinov leads and has led classes in the disciplines: "Sales
Management”, "Product Policy”, "Marketing”, "Direct Marketing”, "Event Marketing",
"Product Innovation"”, "Sectoral Marketing Analysis “, “Business Communications” and
“Pricing”. He lectures in Bulgarian and English at the Bachelor's and Master's degrees. He has
developed author's curricula and lecture courses in these disciplines. The completed classroom
employment as a habilitated person at the University of National and World Economy for the
period 2013-2020 is 2,831 hours of lectures and 619 hours of exercises. Proof of the teaching
experience of Assoc. Prof. Dr. Marinov is the training conducted by him, which is
characterized by topicality, discussions of cases and active work with students on practical
issues. Assoc. Prof. Dr. Krasimir Marinov has been elected research supervisor of seven
doctoral students from the Department of Marketing and Strategic Planning, three of whom
have successfully defended their dissertations.

All this gives me reason to conclude categorically that the candidate is fully prepared
to take the academic position of "professor” in the profile of the competition.

5. Brief description of the presented scientific papers / publications

For participation in the competition, Assoc. Prof. Dr. Krasimir Marinov has presented
various scientific papers - a monograph and a published book based on a defended dissertation
(2); chapter of a collective monograph (1); an article published in a scientific publication,
referenced and indexed in the world-famous scientific database - Web of Science (1); articles
in non-peer-reviewed journals with scientific review (9); reports published in edited collective
volumes (10); university textbooks (3 of which 1 co-authored). Four articles and five reports
are in English.

Assoc. Prof. Dr. Krasimir Marinov has led 5 and participated in 7 university and
national scientific and educational projects.

The following directions in his research activity can be distinguished:

e Product innovations (Ne 1, 2, 8, 9, 10, 12, 13, 15, 17, 20, 24 from the list of

publications).

e  Measuring the results of new product development (Ne 5, 11, 16 of the publication

list).

e Marketing strategies, in particular product strategies of companies operating in

Bulgaria in the conditions of economic crisis (Ne 3, 6, 7 from the list of publications).

e Financial literacy of individuals as a determinant of consumer behavior (Ne 4 in

the list of publications).

e Direct marketing (Ne 25 from the list of publications).

The main direction in the research activity of the candidate is the product policy, but
he goes into detail in this issue and analyzes it in depth. In the context of marketing and
respectively of the scientific specialty of the competition, are the other topics. The publications
are characterized by topicality, seriousness and scientific correctness of the content, which
demonstrates skills for conceptual analysis and convincing conclusions.

The content of the publications outlines the following important scientific and
scientifically applied results:

e Extensive theoretical overview on product innovation, based on which summarizes

the conclusions about the need for a proactive approach of the company in developing



new products. Assessment of the factors influencing the development of new products
in the context of this approach.

e Systematized results of research conducted so far on the factors influencing the
success of new products.

e Further developed and enriched the concept of the typology of indicators for
measuring the results of the development of new products in the company.

e Developed and tested research methodology for research of new products in
Bulgarian companies and the factors that determine their success.

e A thorough analysis of the attitude of Bulgarian companies to the development of
the product portfolio in general and in particular to product innovation in the economic
crisis.

6. Synthesized assessment of the main scientific and scientific-applied
contributions

Assoc. Prof. Krasimir Marinov highlights a total of 7 scientific and scientific-applied
contributions. They correspond to the scientific and scientifically applied results indicated in
item 5 of this opinion and can actually be derived from the presented publications. The
contributions in the scientific production of Assoc. Prof. Dr. K. Marinov are systematized in
the following areas:

» Theoretical contributions:

Enrichment of marketing theory in the field of product policy with an emphasis on the
issues of the typology of the factors for the success of product innovations and the
measurement of the results of the development of new products. Justified possibility
and need to measure the results at the level of the individual project for a new product,
at the level of the product innovation process, and at the strategic level, with indicators
corresponding to each level. Development of theoretical formulations on the evaluation
of product innovations through the degree of impact of marketing synergy on the results
of new products, which expands the knowledge in the underdeveloped field of
marketing metrics.

» Methodological contributions:

Two methodologies have been developed: one for empirical research through a
qualitative method of internal factors for the success of new products. The other
methodology is for empirical quantitative study of the company's internal and external
factors for the success of new products.

* Practical applied contributions:

Approbation of the methodologies in conducting the empirical researches and drawing
useful conclusions for the practice in the researched field. I consider that these
contributions are the personal work of the applicant. The reason for this is given by the
fact that most of the works presented in the competition are independent. From the
reference of the citations, it is clear that the candidate has received public recognition
from the approbation of his scientific publications not only in Bulgaria but also abroad.
It includes: 2 pcs. citations in scientific journals, referenced and indexed in world-
famous databases with scientific information; 27 pcs. citations in monographs and



collective volumes with scientific review; 9 pcs. other citations in unreferred scientific
peer-reviewed journals.

7. Main critical remarks and recommendations

I have no critical remarks.

My recommendation to the candidate is to expand the topic in future publications,
covering problematic issues in other disciplines that he teaches.

8. Conclusion

The candidate for the academic position "Professor" Assoc. Prof. Dr. Krasimir Marinov
has a scientific production that characterizes him as a scientist with erudition, ability to analyze
problems and formulate their own views and solutions to them.

He is a well-established and established lecturer in the field of marketing with a proven
opportunity for close connection of research, applied research and teaching activities.

The overall assessment of the criteria and indicators for teaching and research shows
that the candidacy of Dr. Krasimir Marinov fully meets the requirements for the academic
position of "professor”. This gives me reason to fully recommend to the Scientific Jury to
choose Assoc. Prof. Dr. Krasimir_Marinov_Marinov_for the academic position
"Professor' _in_the professional field 3.8 Economics, scientific specialty ‘"Marketing"'
(Product Policy) - code 05.02.26.
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