CTAHOBMULLE

Ha kaHguparta 3a anbXHOCT npodecop no npocecmnoHanHo
HanpaBneHue 3.8 ,,UkoHOMUKa", Hay4yHa cneumanHocT ,MapKeTUHr
(ynpaBneHune Ha mapkeTtuHra)“, o6aseH ot YHCC cbc 3anoBep Ne
450/04.03.2021 r. Ha PekTopa Ha YHCC

CrtaHoBMLUe OT: npod.a-p Becenun UBaHoB bnaroes

Bucwe Yunnuuwe no MeHNIKMbHT

ToBa cTaHOBUWE € W3IrOTBEHO B M3NbNHEHMe Ha 3anoBen Ne
450/04.03.2021 r. Ha PekTtopa Ha YHCC — Codms 3a yTBbpKaaBaHe Ha HayyHo xypu
3a n3bop Ha ,lMpodecop” no ,MapkeTuHr (ynpaBneHne Ha MapKeTuHra)“, ¢ KOITO CbM
onpeaeneH 3a YneH Ha Hay4yHOTO Xypw, a C pelleHMe Ha NMbpBOTO 3acefaHue Ha
XypuTO, CbM OnpeaeneH 3a U3roTBSHE Ha CTaHOBMULLIE.

B 06s1BeHMs1 KOHKYPC € nogan AOKYMEHTM eAUH KaHauAarT - 4ou. 4-p
Kpacumup MapuHos MapuHos oT YHCC.

MpeacTtaBeHata oT kaHamaata gou.Kpacummnp MapnHOB AOKYMEHTaUMSA, KOSITO
e MHoro gobpe KOMMMeKkToBaHa M NbfHa, OTroBaps Ha 3akoHa 3a pasBUTME Ha
akageMnyHusa cbctaB K [lMpaBunHuWka 3a npunaraHe Ha 3akoHa 3a pas3BUTME Ha

akagemunyHusa cbetaB Ha YHCC - Codua.

1. NpeacraBsAHe Ha KaHAUAATa 3a y4acTue B KOHKypca

Mo3HaBam gou. a-p Kpacumup MapuHOB B kayeCcTBOTO My Ha npernogasaTten B
YHCC ot okono gse pecetunetus. [lpe3 nocrnegHuTe rogvHM CMe ce BMXaanu
HeedHOKPATHO B KaTegpaTa, KakTo M Npu yyYacTusa B Xypu. B pesyntat Ha Teau
MHOTFOKpaTHU fIMYHN KOHTAKTM M crnedeHe Ha nybnukauumte My umam AocCTa MbiiHa
npeacTasa 3a Hero kaTo akageMuyeH Kagbp U aBTOP Ha MHOro MOHorpadun, cTyaun,
ctatum u goknagu. CbBCeM HakpaTKo akageMUYHUAT NbT Ha gou.MapuHOB Moxe aa
ce npeacTaBm Taka:

e [lokTop no Hay4yHa cneumanHocTt 05.02.26 MapkeTtunr (BAK) ot 2007 r.



lMocnepnoBaTenHoO acUCTEHT, rMaBeH acUCTeHT U goueHT B Kateapa ,MapkeTuHr
n cTpatermyecko nnaHupaHe“ Ha YHCC, kato ot 2018 e 3am.pbkoBoanTen Ha
KaTegpaTa.

MpenogaBaTten nNo pasnuMyHU OUMCUUNIIMHM B GakanaBbpCkM U MarMcCTbpCKU
nporpamn, B T.M. aucuunnuHm ,MapketuHr”, ,[lpogyktoBa nonuTtuka’,
./ IpOOYKTOBM  uHOBaumn®,  [MpeKkTeH MapkeTuHr‘, ,YnpasneHue Ha
npogaxéoute“ n ,CobutneH mapkeTumHre,

ABTOp € Ha peguua akageMmyHu nybnvkauumn, YacT OT KOMTO npeactaBs 3a
y4yacTue B KOHKypca. Te BkMoyBaT: ABE MOHOrpadum kato aBTop M efgHa KaTo
CbaBToOp, 9 CTaTUN B HAy4YHWU CIMCaHUS, B T.4. 4 HA aHIMIMNCKM €3MK, B T.4. egHa
B Web of science n 5 Ha 6bnirapckm e3uk, aBTop UM CbaBTop Ha Tpy y4ebHuka,
10 poknaga Ha Hay4yHU KOHMepeHumn, B T.4. 5 Ha aHrMUUCKN e3nk n 5 Ha
Obnrapcku esuk.

YyacTtBan e B 8 obpasoBaTtefniHm NpoekTa, KaTto e pbKkoBoAun 4 OT TSX.
PbkoBoaun e Tpuma OOKTOpaHTu, ycnewHo 3awmtunm npes 2018 n 2019 .
Mpe3 nocnegHute 5 rognHn uma Hapg 2800 yaca ayamTopHa 3aeTocT, B T.M.
okono 2550 4. nekunn n okono 350 4. ynpaxkHeHus1.

M3nbnHaBa pasnuyHn pbKOBOOHW ANMBXHOCTM BbB oMpMu, B T.4. [upektop
MapkeTuHr B NN Group (NEeHCMOHHO OCUrypsiBaHe U XXMBOTO3acCTpaxoBaHe) OT
2005 n noHacTtodwem n Oupektop MapketuHr Ha Anen Mak ALl (2003-2005).
Kakto Be4de noco4vmx no-rope, ot 2018 TOM M3NbNHABA 3agbiKeHUsATa Ha
3aM.pbkoBOAUTEN Ha KaTegpa ,MapKeTuHr U cTpaTerm4yecko nnaHupaHe“.
Bnagee aHrnuinckn n pycku esmum, KOeTo My Nno3BossiBa Aa Crean HayyHaTa

nuTepaTypa B obnactute Ha akageMUYHUTE CU MHTEPECHU.

Bcuuko kasaHo no-rope ob6sicHsiBa 6e3CnopHUs akageMuUyeH U ynpaneHcKu

aBTopuTeT Ha gou. MaprnHoB B Ka4eCcTBOTO My Ha KaHAMAaT 3a ,Apodecop” — KakTo

cpen Konerute, Taka n cpea CtyaeHTuTe.

2. MpodpecnoHanHa xapakrepmMcTuka Ha KaHguagara

KakTo nocouux no-rope gou. Kpacummnp MapurHos paboTn Ha OCHOBEH TpyaoB

Aorosop 1 nbriHa aygutopHa 3aetoct B YHCC. Kbm ToBa TpsibBa aa ce aobasu

AenHocTTa My kato meHnakbp B NN Group. B cbyeTaHue ¢ npeactaBeHnUst KOMMNEKT
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ny6n|/|Kau,vw| 3a y4acTne B KOHKypCa Te3un (baKTl/I narpaxkgart npoq)vma MYy Ha OOCTO€EH

KanHOuaaT 3a akageMmmyHata QfibXHOCT ,npodecop”.

3. KauecTBeHa oueHKka N0 HOPMaTUBHUTE KPUTEPUMU U

nokKa3saTerim

Cnopea [lNpaBunHuka 3a npugobuBaHe Ha Hay4HW CTEMEHM U 3a 3aeMaHe Ha
akageMunyHn anwxHoctn B YHCC - Cousa n 3akoHa 3a pasBuTUE HaA akageMUdHUs
cbCcTaB B Penybnuka bbnrapya kaHovaaTuTe 3a 3aeMaHe Ha akagemuyHata
AnbxHocT ,[Mpodecop” ce oueHABaT NO CbBKYMHOCT OT KPUTEPUN N NOKa3aTenu.

OTtunTtarkn npueTuTe 3aKOHOBM W  OONBIHUTENHUTE U3UCKBAHUA Ha
MpaBunHuka Ha YHCC — Coduma 3a kaHanagaTa e BanuaHo cnegHoTo:

(a) Ton oTroBaps Ha cnegHuTe 6asoBu ycnoBus (Un. 34. (M3MeHeH C pelleHne
Ha AC Ne 3/10.07.2013 r.):

1. npngobuTta obpasoBaTenHata 1 HayyYHa cTeneH ,J0KTop”

2. noBeYye OT ABe roguHu e 3aemMan akagemmyHarta anbXXHocT ,,agoueHTt’ B YHCC
UNn B aKkpeanTupaH YHUBEPCUTET UMM Hay4YyHa opraHmM3auus

3. npegctaBun € nybnukyBaH MoHorpaduyeH Tpya WM PaBHOCTONHU
nyénukauum B cneumanmnanpaHn Hay4yHu n3gaHus, KOMTo He NOBTapAT NpeacTaBeHuTe
npu nonyyaBaHe Ha obpasoBaTenHaTa U Hay4yHa cTeneH ,JOKTop”, HaydHaTa CTeneH
~JOKTOP Ha HaykuTe” 1 akagemumyHaTta OibXHOCT ,JOLEeHT”

4. NnpepncTtaBun € U ApYrn OpuUriMHanHy Hay4YHou3cregoBaTencku Tpyaose

Cnogensam MHEHNETO, Ye Mo NIMHUSA Ha HOPMAaTUBHU KPUTEPUN 1 NokasaTenu 3a
oLeHka Ha yyebHaTa M u3cnegoBaTernickata paboTa kKaHAMOATbT HaaXBbLPNsA
MWHUMaNHUTe U3ucKBaHuA. Cbasa 3a ToBa Ha 6asa 3ano3HaBaHe C TpyOdoBeTe Ha
KaHauaaTa n Ha 6asa Ha KapTaTta 3a u3anbiiHeHWe Ha akaJeMU4HUTE U3UCKBaHUA 3a
3aemMaHe Ha AnbHOCTTa npodecop. AHanNM3bT Ha AaHHUTE Nokassa, Ye KaHaMaaTbT
3a npodpecop e MHoro ybeguTeneH ¢ NpeacTaBeHUTe gokasaTencTsa 3a HEeroBoTo

Hay4YHO-M3CrieaoBaTeriCKko TBOP4YECTBO.

4. KonnyectBeHa oOLEeHKa MO KpUTepuuTe U nokasartenurte 3a
Hay4yHoO-uscnegoBaTerickata 4eMHOCT

Cnopen npuetns 3akoH W [MpaBuUnHUK, KaHOuagaTUTe 3a 3aemaHe Ha

akagemMunyHata anbxkHocT ,[podecop” ce oueHsiBaT Mo CbBKYNMHOCT OT KPpUTEPUN U
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rnokasaTtenu 3a Hay4Ho-u3crneposaTernckata penHoct. Cpen npeacrtaBeHUTe 3a
KOHKypca nybrnvkauum morat fia ce otbenexaTt KakTo crnejga:
MoHorpadcum n ctatum

> PaspabotBaHe Ha HoBWM npoaykTm B Obnrapckute dupmn: CbCTOsiHME U
npegussukatencrtea (2019),
lMpoaykToBaTa NonMTUKa
OunpekTeH mapkeTuHr (2015)
[MpogykToBUTE MHOBaUMN — eTepMUHaHTK Ha ycnexa (2020)

Product Policy of Bulgarian Companies in Times of Economic Crisis (2015)

YV V. V V V

Price-Setting Practices For New Product Introductions: Evidence From Bulgaria
(2017).

Bcuykn Te ca mHoro fobpu oT HaydHa rneaHa Todka M NonesHu 3a peanHaTa
npaktuka. Cpeq Tax we otbenexa gsata ydebHuka — lMpoaykroBaTa nonuTtuka m
ApekTeH MapKeTuHr, KOMTO nMmaTt 6e3cnopHa CTOMHOCT B obpa3oBaTenHua npoLec,

KOWTO € OCHOBEH 3a AJTbXXHOCTTa npodgecop.

Hdoknagn Ha Hay4YHU KOHdepeHUUM.
Bcuyku pgoknagn, KouTo ca NpefacTaBeHW 3a peleH3vpaHe, ca CBbp3aHu C
npoduna Ha KoHKypca. Te KOMEHTUPAT 1 A0YTOYHABAT Bb3M0BM BbNPOCK Ha TeopUsiTa

HU NpakTukata Ha MapKeTuHr MeHUNI>KMbHTA.

Mpremam BCUYKKM NpeaCcTaBeHn 3a peueH3npaHe nyodnmkawmm Kato JOCTaTbYyHO
peneBaHTHM KbM KOHKypca 3a ,npodecop” B YHCC nopaau crnegHntTe OCHOBaHUS:

» Te fokasBaT MHOro BMCOKa CTerneH Ha No3HaBaHe Ha MeTOoAosIorusiTa u
MeToauKaTa Ha HayyHuTe wuscnegBaHua B obnactta, 3a KoATO
KaHOugaTcTBa — MapPKeTUHr (MapKeTUHI MEHWIKMBbHT) B 4YacTTa
npoayKkToBa nonuturka n InpekreH MapKeTuHr;

» OCHOBaHM Ca Ha Cepuo3HM u3CneaBaHusa, KOUTO WMMaT MSCTO B
npenogasaTenckaTa 4enHOCT Ha kaHamaaTa B YHCC n gpyrm BY.

» Te nokaseaT 1 goka3BaT akageMUYHOTO n3pacTteaHe Ha gou. Kpacumup
MapuHoB 0O BMCOKO HayyHO paBHuLle. B MoHorpaduute, ctatumte 1
Aoknagute ca pasBUTU UMHTEPECHUM HOBUM MOMEHTWU 3a Teopusita u
npakTukaTa Ha MapKeTuHra B MNpoAyKToBaTa MNONUTUKA U OUPEKTHUSA

MapPKETUHT.



> [penctaBeHUTe Hay4HW NYGNUKaLUUU CbabpXXaT OPUTMHANHN aBTOPCKU

MOCTUXEHMS, KOUTO Ca NMYEH NPOAYKT Ha aBTopa. Becuyku npeactaBeHm
ny6nvkyBaHn Tpy4OBE Ca pPeLLEH3NPaHW.

Ha ocHoBa Ha ka3aHOTO no-rope MNoTBbpXAaBaM, Ye gou. A-p Kpacumup

MapuHOB NOKpUBa U3NCKYyEMUTE KONMYECTBEHWU U Ka4eCTBEHU nokasaTtenu 3a usbop

Ha OJ1b>XXHOCTTA, 3a KOATO KaHOMOaTCTBa B TO3M KOHKYpPC.

5. MpuHOCK B Hay4YHUTe n3cnepBaHUA

KakTto Beye nocoumx no-rope, Hay4YHUTE NPUHOCU Ha KaHOuOaTa B HEroBute
MMYHU N KONMEKTUBHM nybnukaumm, morat ga ce noapasfensitT B HAKOMKO BaXkHU
obnactn, cBbp3aHM C KOHKypca 3a npodecop MO MapKETUHI MEHUAXKMDBHT (Mo
TpagvumoHHaTa nogpenbda 3a TakmBa peLeH3nn):

5.1. [opassusaHe u 0Ooymo4yHsieaHe Ha MapkemuHzoeama meopusi 8
obnacmma Ha rnpodykmoegama rnosaumuka u OUPEeKMHUS MapKemuHe.

5.2. Tllopagn cbyeTaHMETO Ha akagemMuyHa [AeVHOCT W MpaKTUYecKu
MEHUIKMBHT B 00nacTta Ha MapkeTuHra BbB hmpma MapuHo8 o criosy4nue HaqyuH
obocHosasa 8b3MOXHOCmMma U  Heobxodumocmma 3a [pusaz2aHe  Ha
MapKemuHeaoeama KOHUernuus e 4Yacmma npodykmousa rnosumuka u OupeKkmeH
MapKemuHe.

5.3. Ob6ocHosasaHe Ha pasfnukama U e3auMHama 8pb3ka Mexoy
cmpameauyYecku U makmu4yecku MapKemuHa MeHUOXMbHM 8 Yacmma rnpodykmoea
rnosiumuka.

5.4. PaspabomeHu ca nwnHU Kypcoee o ,[Ipodynmosa nonumuka“ u

LAUupekmeH mapkemuHa”“,

B TaAxHaTa usnocT 1 BbTpeLLHa 0OBbP3aHOCT HayYHUTE NOCTMKEHUS Ha Aou. -
p Kpacumup MapuHoB morat ga 6baaT OTHECeHM KbM rpynuTte ,oboratsiBaHe Ha
CblUecTByBalUMTE 3HaAHWUS" W ,NPUMOXEHWE Ha HOBU HaAy4YHW MOCTUXKEHUS B
npakTvMkaTta”, a Taka CblLLUO W MorfyyaBaHe Ha HOBM AaHHM U haKTU 3a M3yyaBaHu
NKOHOMMWYECKM 0BEKTM, MO CneLmanHo Ha cTpaTernyeckn busHec equHMLIN.

Ha ocHoBaTa Ha kas3aHOTO Mo T.5 CbM Ha MHeHMe, Ye MNpeacTaBeHuTe OT
KaHOugaTta nybnukaumm 3a ydacTue B KOHKypca nokpusaT npoduna Ha o6siBeHus
KOHKYpC 3a Npodhecop No MapKETUHT MEHUPKMBHT 1 NO CbAbpKaHWe M MO KONMYECTBO

Cca OOCTaTb4HM 3a 3aeMaHe Ha Ta3n ONMbXXHOCT. V|36paHVITe obnactn 3a Hay4YHU
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nacrieaBaHund n pa3sutme OoTroBapAaTt Ha I'IOTpGGHOCTTa 3a npenogaBaHe B yKa3aHaTta

Hay4Ha cneunanHocCT.

6. XapakTepusnpaHe akageMmyHaTta M3BEeCTHOCT Ha KaHauAaaTa
Hou. a-p Kpacumup MapuHOB € M3BECTEH CbC 3a4bnboYeHNTE CUM MNO3HAHUSA,
OonuT U ngeun B obractrta Ha MapKeTUHI MEHUIXXMBHTA B YacTTa NpOAyKTOBa NONUTUKA
W OUPEKTEeH MapKeTUHr, KakTo U KaTo agMWHMUCTpatop B obnactra, B KOSATO

npoabvirKaea a pa60T|/|.

7. KpUTU4YHN Genexkn u npenopbku

B oyxa Ha nonoxutenHata Hay4yHa KpuTuka 6mx nocovmn crnegHoTo:

Cnopen MeH pgou. MapuHoB TpsibBa ga noeme OTroBOPHOCTWU 3a MoBeYe
nyénukauum, KOMTO ca AOCTbLMNHU M 3a NoTpebutenn u3sbH bbnrapus, ocobeHo ¢
nybnukauum B Scopus m Web of Science. TakbB akagemuyeH oOOMeEH Ha
nacneaBaHusa/nyénukaumm oborataBa B akagemumyeckata OEeNMHOCT U NpaKTUYeckus

MEHUIPKMBbHT B peaJiHUA OusHec.

3AKITIOYEHUE

Ha ocHOBa Ha BCWMYKO Ka3aHO Mo-rope u3usno noakpensam KaHgugaTtyparta Ha
pou. a-p Kpacumup MaprnHoB B KOHKypcCa 3a akagemMumyHaTa OibXHOCT ,npodrecop” no
MapKeTuHr (ynpasrneHme Ha mapkeTuHra) B YHCC. YbeneH cbm, 4e Ton oTroBaps Ha
npueTuTE NPEnoPbYMUTESNTHM HaAYYHM M HAYKOMETPUYHU OPManHM U3UCKBaAHUS.
My6nukaumute My cbabpxaTt pesyntatn oT u3crnegBaHusita My, NpeacTaBnsBallm
Hay4YHW N HaY4YHO-MPUMOXHN NPUHOCK, A06aBALWMN 3HAHMSA 3a YCbBbPLUEHCTBAHE Ha
MapKeTUHra KaTo Teopusa WM NpakTuka B obnacTTa Ha MNpoAayKToBaTa MNonMTUKa m

ONPEKTHNA MaPKETUHT.

Hamam POAHNHCKUN BPB3KU C KaHOMOAaTa, HUTO CbBMECTHU ny6nvn<au|/||/| C
Hero. [lo3HaBam ro ,1:106pe M ro cMmdram 3a Uds10CTHO uM3rpageH u 3aabnboyeH
aKkageMmyeH Kagbp, LUeHeH 1N yBaXaBaH B akageMn4yHaTa o6LHOCT.

Bb3 ocHOBa Ha 3ano3HaBaHETO C npenocrtaBeHUTE Hay4YHU TpyaoBe, TAXHATA
3HA4YNMMOCT, CbAbpXawnuTte ce B TAX HaAay4yHUM U MNPUNOXHU NPUHOCKU, HaMUpam

A0CTaTbyHM OCHOBaHWsA fa npeanoxa aou. A-p Kpacumup MapuHos MapuHoB aa



60bae u3bpaH Ha akageMu4yHaTa ANbXHOCT ,,npodecop Ha YHCC - Cocdmna” B
obGnacTtTa Ha BucweTo o6paszoBaHue 3. ,,CoumanHn, CTONaHCKN N NPaBHU HayKn“,
npocgecnoHanHo HanpasneHme 3.8 ,UkoHomMuKa“, HayyHa cneyuanHocTt
»MapkeTUHr (ynpaBneHue Ha MapkeTuHra)“. YbegeH cbMm, ye M300pbT My Ha
akagemumyHaTa AnbXHOCT ,npodecop” e 3acnyXeH U My noxenasamMm HOBWU yCrexu B
Hay4YHUTE M3cneaBaHns, KakTo U KaTo npenogasarten.

Mpepnaram Ha yBaxxaeMoTo Xypu aa nsbepe gou.a-p Kpacmmup MapuHoB 3a

npodecop.

UneH Ha Hay4YHOTO )Kypu:‘ég/l%

(npodh. ao-p BecenuH NBaHoB bnaroes)
2.04.2021r.



POSITION

About the candidate for the position of Professor in Professional
Field 3.8 "Economics", scientific specialty "Marketing (Marketing
Management)”, announced by UNWE with Order Ne 450 /4.03.2021
of the Rector of UNWE

Position by: Prof. Dr. Vesselin Ivanov Blagoev

Higher School of Management

This opinion was prepared in pursuance of Order Ne 450 / 04.03.2021 of
the Rector of UNWE - Sofia for approval of the Scientific Jury for the election of
"Professor" in Marketing (Marketing Management), which appointed me a member of
The scientific jury, and by decision of the first meeting of the jury, | was appointed to
prepare an opinion.

One candidate has submitted documents in the announced competition -
Assoc. Prof. Dr. Krasimir Marinov Marinov from UNWE.

The documentation presented by the candidate Assoc. Prof. Krasimir Marinov,
which is very well completed and complete, complies with the Academic Staff
Development Act and the Regulations for implementation of the Academic Staff
Development Act of UNWE - Sofia.

1. Presentation of the candidate for participation in the

competition

I have known Assoc. Prof. Dr. Krasimir Marinov as a lecturer at the University
of National and World Economy for about two decades. In recent years we have seen
each other many times in the department, as well as in jury participation. As a result
of these repeated personal contacts and following his publications, | have a pretty
complete picture of him as an academic and author of many monographs, studies,
articles and reports. Very briefly, the academic path of Assoc. Prof. Marinov can be

presented as follows:



e Doctor of Science, specialty 05.02.26 Marketing (HAC (Higher Attestation
Commission)) from 2007.

e Consecutively assistant, chief assistant and associate professor in the
Department of Marketing and Strategic Planning at UNWE, and since 2018 he
has been Deputy Head of the Department.

e Lecturer in various disciplines in bachelor's and master's programs, incl.
disciplines "Marketing", "Product Policy", "Product Innovation", "Direct
Marketing", "Sales Management" and "Event Marketing".

e He is the author of a number of academic publications, some of which he
presents for participation in the competition. They include: two monographs as
an author and one as a co-author, 9 articles in scientific journals, incl. 4 in
English, incl. one in Web of science and 5 in Bulgarian, author or co-author of
three textbooks, 10 reports at scientific conferences, incl. 5 in English and 5 in
Bulgarian.

e He has patrticipated in 8 educational projects, leading 4 of them.

e He supervised three doctoral students who successfully defended in 2018 and
2019.

e In the last 5 years there are over 2800 hours of classroom employment, incl.
about 2550 hours of lectures and about 350 hours of exercises.

e Holds various management positions in companies, incl. Marketing Director in
NN Group (pension insurance and life insurance) since 2005 and currently,
Marketing Director of Alen Mak AD (2003-2005). As | mentioned above, since
2018 he has been acting as Deputy Head of the Department of Marketing and
Strategic Planning.

¢ Fluentin English and Russian, which allows him to follow the scientific literature

in the areas of his academic interests.

All the above explains the indisputable academic and managerial authority of Assoc.
Prof. Marinov in his capacity as a candidate for "professor” - both among colleagues

and students.

2. Professional characteristics of the candidate

As | mentioned above, Assoc. Prof. Krasimir Marinov works on a basic
employment contract and full-time employment at UNWE. To this must be added his
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activity as a manager in the NN Group. In combination with the presented set of
publications for participation in the competition, these facts build his profile of a

worthy candidate for the academic position of "professor"”.

3. Quality assessment according to the normative criteria and

indicators

According to the Regulations for Acquisition of Scientific Degrees and for
Occupying Academic Positions at UNWE - Sofia and the Law for Development of the
Academic Staff in the Republic of Bulgaria, the candidates for the academic position
"Professor" are evaluated by a set of criteria and indicators.

Taking into account the adopted legal and additional requirements of the
Rules of UNWE - Sofia, the following is valid for the candidate:

(a) It meets the following basic conditions (Article 34. (amended by decision
of the AC (Academic Council) Ne 3 /10.07.2013):

1. acquired the educational and scientific degree "Doctor"

2. has held the academic position of “Associate Professor” at the University of
National and World Economy or at an accredited university or scientific organization
for more than two years

3. has submitted a published monographic work or equivalent publications in
specialized scientific journals, which do not repeat the presented in obtaining the
educational and scientific degree "Doctor", the scientific degree "Doctor of Science"
and the academic position "Associate Professor".

4. has presented other original research papers

| share the opinion that according to the normative criteria and indicators for
evaluation of the teaching and research work the candidate exceeds the minimum
requirements. | judge for this on the basis of acquaintance with the works of the
candidate and on the basis of the Card for fulfillment of the academic requirements
for holding the position of professor. The analysis of the data shows that the
candidate for professor is very convincing with the presented evidence for his

research work.
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4. Quantitative evaluation according to the criteria and

indicators for the research activity

According to the adopted Law and Regulations, the candidates for the academic
position "Professor” are evaluated by a set of criteria and indicators for research.

Among the publications submitted for the competition are the following:
Monographs and articles

» Development of new products in Bulgarian companies: Status and challenges
(2019),

Product policy

Direct Marketing (2015)

Product innovation - determinants of success (2020)

Product Policy of Bulgarian Companies in Times of Economic Crisis (2015)

YV V. V V V

Price-Setting Practices For New Product Introductions: Evidence From Bulgaria
(2017).

They are all very good from a scientific point of view and useful for real practice.
Among them | will mention the two textbooks - Product Policy and Direct Marketing,
which have an indisputable value in the educational process, which is essential for the
position of professor.

Reports at scientific conferences.

All reports submitted for review are related to the profile of the competition. They
comment on and clarify key issues of our theory and practice of marketing

management.

| accept all submitted for review as sufficiently relevant to the competition for
"professor” at UNWE for the following reasons:
» they prove a very high degree of knowledge of the methodology and
research methodology in the field for which he is applying - marketing
(marketing management) in the part product policy and Direct marketing;
» are based on serious research that takes place in the teaching activities
of the candidate at UNWE and other universities.
» They show and prove the academic growth of Assoc. Prof. Krasimir

Marinov to a high scientific level. In the monographs, articles and reports
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interesting new moments for the theory and practice of marketing in
product policy and direct marketing are developed.

» The presented scientific publications contain original author's
achievements, which are a personal product of the author. All submitted
published papers are peer-reviewed.

Based on the above, | confirm that Assoc. Prof. Dr. Krasimir Marinov covers the
required quantitative and qualitative indicators for the selection of the position for which

he is applying for this competition.

5. Contributions to scientific research

As already mentioned above, the candidate's scientific contributions in his
personal and collective publications can be subdivided into several important areas
related to the competition for a professor of marketing management (according to the
traditional arrangement for such reviews):

5.1. Further development and refinement of marketing theory in the field of
product policy and direct marketing.

5.2. Due to the combination of academic activity and practical management in
the field of marketing in the company Marinov successfully justifies the possibility and
the need for application of the marketing concept in the part of product policy and direct
marketing.

5.3. Justification of the difference and the interrelation between strategic and
tactical marketing management in the part of product policy.

5.4. Full courses on "Product Policy" and "Direct Marketing” have been

developed.

In their entirety and internal connection, the scientific achievements of Assoc.
Prof. Dr. Krasimir Marinov can be attributed to the groups "enrichment of existing
knowledge" and "application of new scientific achievements in practice", as well as
obtaining new data and facts about studied economic objects, in particular of strategic
business units.

Based on what has been said under item 5, | am of the opinion that the

publications submitted by the candidate for participation in the competition cover the
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profile of the announced competition for Professor of Marketing Management and are
sufficient in content and quantity to hold this position. The selected areas for research

and development meet the need for teaching in the specified scientific specialty.

6. Characterization of the academic fame of the candidate

Assoc. Prof. Dr. Krasimir Marinov is known for his in-depth knowledge,
experience and ideas in the field of marketing management in the field of product policy
and direct marketing, as well as an administrator in the field in which he continues to

work.

7. Critical remarks and recommendations

In the spirit of positive scientific criticism, | would point out the following: In my
opinion, Assoc. Prof. Marinov should take responsibility for more publications that are
available to users outside Bulgaria, especially with publications in Scopus and Web of
Science. Such an academic exchange of research / publications enriches the

academic activity and the practical management in the real business.

CONCLUSION

Based on all the above, | fully support the candidacy of Assoc. Prof. Dr. Krasimir
Marinov in the competition for the academic position of "Professor" of Marketing
(Marketing Management) at UNWE. | am convinced that it meets the accepted
recommended scientific and scientometric formal requirements. His publications
contain the results of his research, representing scientific and applied scientific
contributions, adding knowledge to improve marketing as a theory and practice in the

field of product policy and direct marketing.

I have no family ties with the candidate, nor joint publications with him. I know
him well and | consider him to be a fully developed and in-depth academic staff,
valuable and respected in the academic community. Based on the acquaintance with

the submitted scientific papers, their significance, the scientific and applied
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contributions contained in them, | find sufficient grounds to propose Assoc. Prof. Dr.
Krasimir Marinov Marinov to be elected to the academic position "Professor of
UNWE - Sofia" in the field of higher education 3. "Social, economic and legal
sciences", professional field 3.8 "Economics", scientific specialty "Marketing
(marketing management)". | am convinced that his choice of the academic position
of "professor” is deserved and | wish him new success in research and as a lecturer.

| propose to the esteemed jury to choose Assoc. Prof. Dr. Krasimir Marinov as

a professor.

Member of the scientific jury: é@] %"

(Prof. Dr. Vesselin Ivanov Blagoev)
April 2, 2021
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