YHUBEPCUTET 3A HAITMOHAJIHO U CBETOBHO CTOITAHCTBO

PEHEH3UA

Otr:  mpod. n.H. Cumeon [lenes XKenes, npodecuonanto HanpasieHue 3.8 ,,MlkoHoMHKa“,
Hay4YHa CICIUAITHOCT ,,MapKeTHHI", YHHUBEPCUTET 3a HAIIMOHAIHO U CBETOBHO CTOIIAHCTBO,
Codus

OTtHOCHO: KOHKYpC 3a 3acMaHe Ha akajgemuuHara aabxHocT [IPOD®ECOP na YHCC
no npodecuonanHo HamnpasieHue 3.8 ,VIKOHOMHMKA®, HayuHa CcneyuaiHocm
,» Mapxemune (Ilpooykmosa nonumuxa) “

1. Undopmauus 3a KOHKypca

Konkypcht e 00siBeH B [IB Op. 1/05.01.2021 r. 3a Hy)auTe Ha Kareapa ,,MapKeTHHT
U CTpaTeTM4ecKko IutaHupane®, Qaxynrer ,,Ymnpasienue u aamubuctpanus B YHCC,
coeriacHo Pemenue Ha AC Ne7/09.12.2020 r.

VY4acTtBaM B cbhCTaBa Ha HAy4YHOTO XYpH IO KOHKYpCa B ChOTBETCTBHE ChC 3aIlOBE]
Ne450/04.03.2021 r. mwa 3am.-pekTopa 1O HayYHOM3CJIEAOBaTelcka JEHHOCT |
MeXayHapoaHo cbTpyaHudectBo Ha YHCC.

EnuHcTBeH kaHauaaT B OO0siBEHMs KOHKypc e jou. A-p Kpacumup MapuHos
MapuHOB, peoBEeH mpernojaBaTes B KaTelapa ,,MapKeTHHI U CTpaTernyecko IUIaHHpaHe*,
YHCC. TlpencraBeHata 3a y4acTH€ B KOHKypca TOKYMEHTAIUsS MO CBOETO ChIbpKAHUE,

dbopma 1 06emM chOTBETCTBA HA HOpMaTUBHUTE M3nckBaHus Ha YHCC.

2. Nudopmanus 3a KaHAMAATAa B KOHKYpca

Hou. n-p Kpacummp MapuHoB e 3apbpmimii Maremarndecka TuUMHa3us ,,H.
O6pemkoB* B rp. Pasrpan, npodwui ,,Marematuka u nandopmaruka“, nmpez 1991 r. Ilpe3 1995
I. 3aBbplIBa Marucrbpcka creneH no wmapketuHr Ha YHCC. Ilpes 1997 3apbpmiBa

MarucTbpcka cTeneH o mpaBo. Jlokropckara cu creneH npugobusa mpe3 2006 r., xaTo



3alMUTaBa IUCepTaIys Ha Tema ,,DakTopH 3a ycrex B pa3paboTBaHETO HA HOBH MPOIYKTH .
B kareapa ,,MapkeTUHr U cTpaTermdyecko mianupane € or 1999 r., karo npemuHaBa mnpe3
liepapxusTa OT aCUCTEHT, CTapIlU ACUCTEHT, IVIABEH ACUCTEHT U JOLEHT. MeXyBpeMEHHO
pabotu B obnacTTa Ha MapkeTuHra 3a Anuani bearapus, Anen Mak u NN boearapus.

Jou. MapuHOB BOAM 3aHATHS MO MapKETUHT, MPOJYKTOBA IMOJIUTHKA, MPOTYKTOBU
WHOBAIMH, TUPEKTEH MAapKETUHT, YIPaBJIECHUE HA MPOJIaXOUTEe U CbOUTUEH MapKETHHT MPEJ
6akanaBpu 1 Mmaructpu Ha YHCC.

IlozmaBam gou. na-p Kpacumup MapuHOB Kato Hay4deH pPBKOBOAMUTEN Ha
JUcepTanusaTa My M pElEeH3EeHT Ha elHa oT MoHorpaduurte my. Brneuatnenusta mu ca 3a
OTrOBOpPEH, 100POCHBECTEH U METOJIMYEH MPEeIoaaBaTes U U3CIeI0BaTell, KOMUTO € yBakaBaH

OT KOJICTUTC U CTYACHTHUTC.

3. M3nbpJHeHHEe HAa H3MCKBAHMSATA 32 3aeMaHe HA aKageMHuIHaTa JJIbKHOCT

3.1. U3nbjiHeHHe HA KOJMYeCTBEHNTE H3UCKBAHUS

Hou. n-p Kpacumup MapuHOB OTroBapsi Ha W3UMCKBaHMATA 32 3a€MAHE HA aKaJeMUYHA
JUTBAKHOCT ,,1ipohecop’ chritacHo 3akoHa 3a pa3BUTHE Ha aKaJeMHUYHUS ChCTaB B PemyOinka
bearapus (un. 29): mpugobuta OHC , mokTop®; 3aemaHe Ha akKaJeMHYHA IIBKHOCT
,»JJOIICHT"* HE T0-MaJIKO OT JIB€ TOANHU; MyOJUKYyBaH MOHOTpadudeH TPy, KOUTO HE MOBTAPS
npeAcTaBeHuTe TpyaoBeTe 3a nmoiaydaBane Ha OHC ,,mokTop® u 3a 3aemaHe Ha aKaJleMUYHATa
JUTBKHOCT ,,JIOIEHT"’; OPUTHHATHA HAayYHOU3CIIEIOBATEICKU TPYAOBE U MyOIHKAIIMN, KOUTO
HE TOBTapsAT MPEJICTABEHUTE TpynoBeTe 3a noiydaBane Ha OHC ,,niokTop® u 3a 3aeMaHe Ha
aKaJieMUyHaTa JUIBKHOCT ,,JIOLNEHT; U3MbJIHEHWE HAa MUHUMAJHUTE HAIIMOHAIHU
n3uckBanusa 1o uia. 20, ain. 2 u 3 or 3PACPD, usnbiHeHue Ha OOIMBIHUTEIHHUTE

KOJIMYECTBEHU M3MCKBAHUS 32 3a€MaHe Ha aKaJeMUYHAaTa JIBHKHOCT ,,ipodecop” Ha YHCC.

3.2. I3nb/jHeHNe HA KAYeCTBEHUTE U3NCKBAHUA
OT mpejcraBeHaTa KapTa 3a M3IMBJIHCHHE HAa KAaUECTBEHUTE M3MCKBAHUS 3a 3aeMaHe Ha
aKaJieMHYHaTa JUThXKHOCT ,,ipodecop* B YHCC e BUAHO, Y€ KaHIUAATHT MHOTO METOAMYHO
M3cle/iBa TeMaTUKaTa Ha MPOJAYKTOBUTE HHOBAILIMU U € €1H OT Hal-U3BECTHUTE U IIUTUPAHU

aBTOpY B TOBA H3CJIEJOBATEICKO IMOJiE y HAc, KOETO HaMHUpa u3pa3 B MOHOTrpaduute



»IIponykToBUTe WHOBamuU. JleTepMUHAHTH Ha Yycrexa B Obarapckute ¢GuUpMu™ u
,,Pa3paboTBaHe Ha HOBU IIPOJYKTH B OBJITapCKUTe HUpMH‘.

Jlour. MapyHOB € aBTOp U Ha €/IMH OT IIbPBUTE YUSOHUIIH 110 TUPEKTEH MAPKETHUHT Y HAC.

Pa3pabotnn € MHOXKECTBO y4eOHM KypcoBe 3a OakalaBbpCKU W MarucThbPCKU
cnermaaHoctr Ha YHCC, konuTo HaMupaT MHOTO 100Bp MPUEM OT CTYACHTHTE.

Jlou. MapuHOB ce Moi3Ba C yBaKEHHE OT KOJETrWTe CH, KOETO Hamupa u3pas3 B
0OCTOSITENICTBO, Ye € u30upaH 3a wieH Ha (PaKyITeTHHUS ChBET Ha (aKynTeT ,,YIpaBleHUE U
aIMUHHUCTpAMs W 3aM. PBKOBOJAWUTEN Ha Kareapa ,,MapKeTHHT U CTPaTeTHYecKO
IJIaHUpaHe*,

Onenkara Ha CwBera mo xabunutanus Ha YHCC oTHOCHO ydacTheTro Ha JOI. A-P
Kpacumup MapuHOB B KOHKypC 3a 3acMaHE Ha akKaJeMHYHA JIBXKHOCT ,,podecop™ B
npodecnonasiHo HampasieHue 3.8 MkoHOMEKa, HaydHa CICIHATHOCT ,,MapKeTHHT

(ITponykToBa monuTHKA)* € MOJOKUTEITHA.

4. OuneHka Ha y4yeOHO-TIpenoAaBaTeJCKaTa JAeifHOCT

OT mnpuIOKEHUTE CIpPaBKU C€ BIKIA, Y€ IIpe3 MOCIEAHUTE CEAeM TOJUHU
IpenojaBaTelickaTa HaTOBapeHOCT Ha Jjou. nA-p Kpacumup MapuHOB HaaxBbpIs
HeoOxoauMust MUHUMYM 1o [IpaBuiHMKa 3a yueOHata neitHoct Ha YHCC.

B To3u mepuos Toit BoM 3aHATHS IO AUCITUIUTMHUTE ,,Y IPaBJIEeHHE HA MPOJIaXONTE
(Ha OBJTApPCKU U HA aHTIUUCKH €3UK); ,,Mapketunr®; , Jlupexkren mapketunr*; ,,CbOuTHEH
MapkeTuHr*; ,,[IpoaykToBu nHOBaMu‘‘. BcuukuTte Te ca B mpeaMeTHaTa 00IacT Ha 0OSIBEHHS
KOHKypc. KanauaaTsT ymeno npenojaBa 3HaHHUsS U OMUT HA CTYJEHTUTE Ype3 U3IOJI3BAHETO
Ha WHTEPAKTUBHU (HOpMHU HaA 0OydeHHUE, MPAKTHUYECKU KazyCH, NUCKYCHH, WHIMBHUIyaTHA
paboTa CbC CTYIEHTUTE, pa3UCKBAHE Ha pE3yATaTUTE OT EMIUPUYHU MPHIIOKHU
W3CIIEIBAHMUSL.

Ha yuebno-mpenoaaBarenckara pabora Ha gou. A-p Kpacumup MapuHOB mpuisira
€lHa BHMCOKa OIIEHKa KaTO HaIlbJIHO CHOTBETCTBAIla Ha HW3MCKBaHUATA 3a 3acMaHE Ha

aKaJeMuYHaTa JUTbXKHOCT ,,ipodecop* B YHCC.

5. OOuia xapakTepuCTHKA HA MPeACTABEHUTE HAYYHHU TPy/A0Be/ My IMKANHH



5.1. OcHOBHM HaNpaBJIeHUs] B U3CJI€I0BATEJICKATA JeHOCT

3a ywactue B KOHKypca joil. I-p Kpacumup MapuHOB € mpenctaBuil: MOHOTpaduu
(2); rnaBa ot konektuBHa MoHorpadwus (1); cratus, myOJaMKyBaHa B HAy4YHO H3JaHHE,
pedepupaHo ¥ MHICKCHPAHO B CBETOBHOM3BECTHHM 0a3u MaHHU ¢ HaydHa uHpopmarms (1);
CTaTuy, MyOJMKYBaHU B HepedeprpaHu CIMCaHKs C HAyYHO PEIICH3UPAHE WK MTyOIHMKYBaHU
B PEIaKTUPAHU KOJIEKTUBHU TOMOBE (9); TOKJIAIN OT HAyYHH KOH(EPEHINH, MyOJIMKyBaH! B
penaktupanu kKojaekTiuBHA ToMOBE (10); caMOCTOSATEIHY YHUBEPCUTETCKH yueOHHUIIH (2).

Hou. n-p Kpacumup MapuHOB € pBKOBOOWI €AMH W € Yy4dacTBal B TpHU
YHHBEPCHUTETCKH HAayYHOM3CIIEIOBATEICKU MPOCKTH; PHKOBOJMI € YETUPHU U € y4dacTBaj B
TPH HAIIMOHAJIHU 00PA30BATEITHH MTPOCKTH.

Kakto Beue Oe orOenmsa3ano, (OKYCHT Ha H3CJICIOBATEIICKM W IPEMOJIaBaTCIICKU
MHTEpPEC Ha KaHIWaaTa ca MPOJyKTOBUTE MHOBaluu. Hanmuurero Ha TakbB (POKyC caMo 10
cebe cH a3 HamMHpaM 3a MHOTO IOJIOKUTEIIHO BbB BPEMEHA, B KOMTO H3CJIECIOBATEICKO-
IperoiaBaTeNickaTa pasmiITHOCT U BCESITHOCT € CTaHajla HOpMa U TO He caMo y Hac. B
paMKHUTE Ha TO3H (POKYC Morar ja ObJaT OTKPOCHH JiBa aKIeHTa: (aKTOPH 3a YCIeX/HeyCIeX
Ha MPOAYKTOBUTE HWHOBAMKW B ObJrapckute (UPMH; aJalTHPaHEe Ha MPOIYKTOBHTE
CTpaTeruu Ha GUPMUTE, ONIEPUPAIIY HAa OBJIrapCcKus mas3ap, 1o BpeMe Ha Kpu3a.

W3puuHo mckaMm J1a oTOeexka CTpeMeka Ha KaHAuIaTa He caMo Jla TEOPETH3Upa 10

H3CJICABAHUTC BBIIPOCHU, HO U Aa CC OIIMpPa HAa COJIMIHU EMITUPUYIHU U3CIICABAHU.

5.2. Hay4yHu ¥ HAYYHO-TIPHJIOKHH Pe3yJITaTH
B pamkuTe Ha TropeykasaHMs M3CIEIOBaTENCKM (OKYC Ha KaHIUAaTra BBPXY
HpO6H€MaTI/IKaTa Ha IMPOAYKTOBHUTC MHOBAIlMM MOTaT Ja 6’I)I[aT OTKPOCHHU HAKOJKO 3HAYMMU
HAYYHO-TIPHIIOKHU pe3yJiTaTa:
e [IvpBo, TUnONMOrM3anusa Ha (akTopure 3a ycrnex/Heycrnex. Bb3 ocHOBa Ha eMIUPUYHO
u3cienBane (momdepraBam TO!) MO TpeaMeTa ca W3BEICHU CleHUTE (akTopHu:
0CcOOEHOCTH Ha HOBHUS HPOJAYKT; CTpaTerHuecka OpHeHTalus Ha (upmara; mporec Ha

pa3pa60TBaHe Ha HOBHA ITPOAYKT, 0COOEHOCTH Ha rnasapa, 0CO0EHOCTH Ha (bI/IpMaTa.

L4 BTOpO, Bb3 OCHOBA IMaK Ha CMIIMPUYHO HU3CJICABAHC HaA IIPAKTUKATa HAa KOMIIAHUMU,

omepupaiid B bbiarapus, B yciioBusTa Ha WKOHOMH4YeckaTa kpusa (2008-2010), ca



HAIpaBeHHW M3BOJM 3a MPEOoOJIaaBaIio MacMBHOTO UM ToOBeJaeHUEe. To ce oTHacs JIo:

KOHCEPBATUBHOCT B YIIPABJICHUECTO HAa IPOAYKTOBHSA aCOPTUMCHT, HEXKCIAHWC U JIUIICA

Ha Harjiaca 3a MOJU(HUKAIMI Ha XapaKTEPUCTUKUTE HA MPOAYKTA; HEMBIHO M3MOJI3BaHE

Ha OIPOAYKTOBUTC MHOBAIIUU KATO MHCTPYMCHT 3a CIIPAaBsAHC C KpHU3aTa.

L4 TpCTO, Npeajio’KCHa € TAKCOHOMHA OT MHIAMUKATOPU 3a U3MCPBAHC Ha PE3YJITATUTC OT

IMPOAYKTOBUTC MHOBAIIMU: MHAUKATOPKU OTHOCHO IPOCKTA 3a HOB IMPOAYKT, MHAUKATOPHU

OTHOCHO IIponeca Ha IHIpOAYKTOBAa HHOBALUA; HHAWKATOPH OTHOCHO CTPATCrH4YCCKUTC

ACIICKTHU Ha Iponeca.

5.3. Ouenka Ha moHoOrpadusita

KanmupgareT ywacTBa B OO0sIBEHHS KOHKYpC C MoHorpadusta Mapunos, Kp.,

IIpooykxmosume unosayuu: /lemepmunanmu Ha ycnexa 6 ovieapckume gupmu, Mzoamencku

xkomnnexc - YHCC, Cogus, 2020.

Onenkara 3a MoOHOrpadusTa MU € TOJOXHTENIHA. Ts Ce OCHOBaBa Ha CIEIHUTE

ChOOpaKCHMUS:

1.

Hanume ca sicHO U HENpPOTUBOPEYMBO (HOPMYIHpPAHU ILEIEBH EIEMEHTH: OOEKT
(mporiecute Ha pa3pabOTBaHE HA HOBH MPOJYKTH), IpeaMeT ((hakTopuTe 3a ycrex Ha
WHOBAILMUTE), 1eN (YCTaHOBSIBAaHE HA CHCTOSTHUETO, OCOOCHOCTHUTE W TIPOSBICHHETO
Ha (QakTopUTe 3a yCrex Ha MPOAYKTOBUTE MHOBAIMH), 3a7a4l U XUIOTe3H (C. 1 u 2 oT
BbBEJICHUETO).

[TpaBunHo mondpana, oO0OCHOBaHA W pa3pabOTEHA METOJOJIOTHS HAa EMIUPUYHHUTE
n3cienBaHusl (Ka4eCTBEHO W KOJHMYECTBEHO) 1O NpenMeTa, ¢ 0OCTOWHO H3Jarane u
000CHOBaBaHE HAa OCHOBHUTE H3CJIEJIOBATEIICKU BBIIPOCU U xumoTe3u. IlpuioxeH e
JT0OPOCHBECTHO M3CIIEAOBATENICKUAT HHCTPYMEHTAPUYM.

PaboraTa e no0Ope cTpykTypupaHa B TpU YacTH U eAuHajeceT riaaBu. [IbpBara vact
,3cnenBane Ha (akTopuTe 3a ycmex Ha MPOJyKTOBHTE MHOBALMU™ € eMIHpPUYHO-
obocHoBana Teopus (grounded theory) 3a dakropure 3a ycnex, u3BeeHa Bb3 OCHOBA
Ha MHOJKECTBO MPEAXOJHHU M3CIe/IBaHUS OT JPYru aBTOpu. BTOpara yact mpeacras
METOOJIOTHATA HAa EMITMPHYHUTE HM3clieBaHus. Tperara 4acT ChabpKa aHaim3a Ha

eMnupuyHaTa nuHopmanus.



4. AHanu3bT € 100pe HampaBeH. Toil ce BOAM 10 OCHOBHHUTE M3CJIEA0BATEIICKH BBIIPOCH
1 XUIIOTE3UTE, KaKTO OU TpssOBaJIO J1a cTaBa, HO B CIydad ¢ MHOTO APYTH MyOIMKAIUH
TOBa HE € HAJIUIE. ABTOPHT JOOPOCHBECTHO U3BEXK/A CBOUTE 0O00OIIECHUS ¥ H3BOJIH.

5. E3UKBT M CTHIBT Ca U3YUCTEHU U SICHU. TEKCTHT € JIECHO YeTUM U pazbupaem, 0e3
IIPU TOBA J1a TyOH OT CBOSITAa HAYYHOCT.

6. 3a oHe3Wm ympaBJICHIIM, KOUTO BCE OIE MMAT Harjacara W CIIOCOOHOCTTa Ja dYeTar,

TPYABT MOKC A MOACKAKE UHTCPECCHU HACOKHU 3a NPHUJIOKHU PCUHICHU.

6. OueHka HA HAYYHHTE M HAYYHO-NMPHIOKHH MPUHOCH

Kanauaarer oTkposiBa o0mo 7 Haydnu (3) ¥ HaydHO-IPWIOKHH TpuHOCH (4).
Hamupam, 4e Te NEWCTBUTEIHO MoOrar ja OBbJAT HM3BEIAEHH OT IPEACTABEHHUTE TPYIOBE.
[IpuHOCHTE CrIafgaT KbM KaTeropuuTe Ha ,,000raTsBaHe Ha ChINECTBYBAILIMTE 3HAHMA M Ha
,JIPHJIOKCHUE Ha ChIIECTBYBAIaTa TEOPHUSA M METOIOJIOTHs 3a OOSCHEHHWE W aHalu3 Ha
KOHKPETHH MPAKTHYECKH IMPOOJIEMH™, aKo ce CIYKHM C Tasd He ocobeHo pobpa u

CbMHUTCIIHO ITOAXO0As11a KJIaCI/I(i)I/IKaIH/Iﬂ, HUpPKYyJIUpana u3 HallIuTS HAy4YHH CPCan.

7. KpuTu4yHu 0ejIe;KKH M MPenopbKu

[Ile orpaHMya KpUTHUYHUTE CHU CHOOpaKEHHsSI O OCHOBHUS TpyA I[Ipodykmosume
unosayuu: [lemepmunanmu Ha ycnexa 6 dowaeapckume ¢upmu. Te ca OT METOI0JIOTUYECKO
ecrectBOo. W Obp3am na 3asBs, 4e TE3W KPUTHKH HE ca OT €CTECTBO Ja IMOJUIOKAT Ha
CbMHEHHE 3HaYMMOCTTa U M0JIE3HOCTTA Ha Tpy/a.

IIbpBO, OT M3noOXkeHuero B ri. 7. CpOupane Ha gaHHuW, T. 1. M3BagkoB Monen Ha
u3cnenBaneto (c. 131) He cTaBa sSICHO BCe MaK KaKkbB € M3BAJIKOBHUAT Mojel. SICHO e, 4e OoT
6aza ganHu ot 20 000 ¢upmu mo ciaydyaeH HauuH ca nondpanu 304 ¢upmu ¢ mo eauH
NPEJCTaBUTENl 32 PECHOHIEHT OT BCSKA, HO TOBa HE OTroBaps Ha BBIpOCcAa 3a BUIA Ha
u3Bagkata. Ta3u u3Bagka Moxe Ja Obje ciiyyaiiHa B CTPOTHS CMHUCBHJ Ha MOHSATHETO, aKo
te3u 20 000 ¢pupmu ca cirydaiiHa W3BajaKa OT BCUUYKU (GUPMHU OT LieJieBaTa CbBKYyNHOCT. Ho T4
MOXe Ja He ObJe ciaydaifHa, ako T€ HE ca ciydailHa M3BajJika OT IleJieBaTa ChbBKYMHOCT. B
OBPBUS CIy4daid MOXe J1a ce paboTH ¢ amapaTa 3a ciIy4alHUTE M3BaJKd, BbB BTOPUS — HE
MOXe.

Bropo, mo3naBaiiku ectectBoTo Ha 6a3ara manHu oT 20 000 ¢upmu Ha BBIIpOCHATA



areHuus, TpsOBa Ja 3aKiioyva, ye U3BaJKaTa He € ciay4yaiiHa B CTPOTHs CMHUCHI Ha JgyMara:
BCSKa €Ha €IMHUIIA OT CHBKYIHOCTTA Jla MUMa HSAKAaKbB HEHYJEB IIAHC Ja IONaJHE B
u3Bagkara. OTTyk, OM TpAOBAIO M3BOJUTE OT JAHHUTE J1a C€ MPaBST MO YCIOBHUE ,,IIPH
HaJUYHUTE JAaHHU MOXKEM 32 3aKJII0UUM, Ye...“ WIH ,,Bb3 OCHOBA HA Ta3W U3BaJKa MOXKEM Ji1a
3aKmounM, 4e ...« . C ToBa paboTara HsMa HUIIO Ja 3aryOu, HAPOTHUB — 1€ CIIEYENH C IO0-
roJisiMa MpPeur3HOCT.

Tpetro, MOSIT M3CIENOBATENCKH OMUT C KOJWYECTBEHW M3CJIECABAHUS M€ BOJAMU JIO
yOeXKICHHUETO, Y€ CTPYKTYPUPAHO HHTEPBIO OT 55 MUHYTH M TO C YIPABIICHIIU, € OJICHyBaHa,
HO TPYJHO NOCTHKHMMa 3a4ada. TpyaHO Mora fa cu NnpeicTaBsl yIpaBieHel 1a oTroBaps 55
MUHYTHU, TbK JOPH U TOBA Jia € MPHU YCIOBUE caM Ja u3depe yA0O0HO 3a HEro BpeMe U MSCTO
3a TPOBEXJIaHE Ha MHTEPBIOTO. TOBa CbMHEHHE € BTOPOTO HEIIO, KOETO TpsidOBa ce mMma
MpeABU, KOraTo C€ pPa3MCKBAT M OIICHSIBAT JAaHHUTE, T.€. OILIE €IHO ,,II0JI YCIOBUE™ OUX
MOCTaBUJI.

YeTBBpTO, CTABa AyMa 3a MPOCIOBYTOTO ,,XUIIOTE3UTE CE MOTBBPKAaBat ‘. B crporus
CMUCHJI Ha MOHITHETO, XUIOTE3UTE MOTAT CaMO Ja ObJaT OTXBBPJICHU UM HEOTXBBPJICHU:
,»Bb3 OCHOBAa Ha TE3W JaHHH MOXXEM Ja 3aKJII0YUM, Y€ XHUIIOTe3ara...He MOXe Ja Oble
OTXBBbpJieHa*. 3all0TO BCAKO CIIEJBAILO KOE J1a € M3CIEABAaHE MOXE Ja MPOU3BENE JaHHHU,
KOUTO Jia TOBEAAT J0 OTXBBPJSHE Ha ChOTBETHATa xumnore3a. Ho Tasu Oenexka € mo-ckopo

OT PCAAKIUMOHHO-TEXHUYECCKO €CTECTBO.

8. 3akuoueHnue

VYbeneno cmsram, 4ye noi. 1-p Kpacumup MapuHoB MapuHOB 3aciy’kaBa Jja 3aeme
aKaJieMUYHaTa JTHKHOCT ,,ipodecop® mo HaydHa cneruaiHoct ,,Mapketunr (I[IpomykroBa
MOJINTUKA)® B MpodecruoHanHo HanpasieHue 3.8. koHoMuKa U nak yOeleHo Ie IriacyBam

,.3A“ TOBa Ha cTaHe.
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UNIVERSITY OF NATIONAL AND WORLD ECONOMY

REVIEW

From: Prof. Dr. Sc. Simeon Denev Jelev, professional field 3.8 "Economics”, scientific

specialty "Marketing", University of National and World Economy, Sofia

Subject:  competition for the academic position PROFESSOR of UNWE in professional

field 3.8 "Economics”, scientific specialty "Marketing (Product Policy)"

1. Information about the competition

The competition was announced in SG (State Gazette) no. 1 / 05.01.2021 for the
needs of the Department of Marketing and Strategic Planning, Faculty of Management and
Administration at UNWE, according to Decision of the AC (Academic Council) Ne7 /
09.12.2020.

| participate in the scientific jury of the competition in accordance with Order Ne450 /
04.03.2021 of the Vice-Rector for Research and International Cooperation of UNWE.

The only candidate in the announced competition is Assoc. Prof. PhD Krasimir
Marinov Marinov, full lecturer at the Department of Marketing and Strategic Planning,
UNWE. The documentation submitted for participation in the competition in its content,

form and volume complies with the regulatory requirements of UNWE.

2. Information about the candidate in the competition
Assoc. Prof. PhD Krasimir Marinov graduated from the Mathematical High School
"N. Obreshkov” in the city of Razgrad, profile “Mathematics and Informatics”, in 1991. In

1995 he graduated with a master's degree in marketing from the University of National and



World Economy. In 1997 he completed a master's degree in law. He obtained his doctorate in
2006, defending a dissertation on "Success Factors in New Product Development”. He has
been in the Department of Marketing and Strategic Planning since 1999, passing through the
hierarchy of assistant, senior assistant, chief assistant and associate professor. In the
meantime, he works in the field of marketing for Allianz Bulgaria, Alen Mak and NN
Bulgaria.

Assoc. Prof. Marinov leads classes in marketing, product policy, product innovation,
direct marketing, sales management and event marketing for bachelors and masters of
UNWE.

| know Assoc. Prof. Krasimir Marinov as the scientific supervisor of his dissertation
and reviewer of one of his monographs. My impressions are of a responsible, conscientious

and methodical teacher and researcher who is respected by colleagues and students.

3. Fulfillment of the requirements for holding the academic position

3.1. Fulfillment of quantitative requirements

Assoc. Prof. Krasimir Marinov meets the requirements for holding the academic position
of "professor" according to the Law for the Development of the Academic Staff in the
Republic of Bulgaria (Article 29): acquired ESD (Educational Scientific Degree) "Doctor™;
holding the academic position of "associate professor” for at least two years; published
monographic work, which does not repeat the submitted works for obtaining ESD "Doctor"
and for holding the academic position "Associate Professor"”; original research papers and
publications that do not repeat the submitted papers for obtaining the ESD "Doctor™ and for
the academic position of "Associate Professor”; fulfillment of the minimum national
requirements under Art. 2b, para. 2 and 3 of LDASRB; fulfillment of the additional

guantitative requirements for holding the academic position "professor” of UNWE.

3.2. Fulfillment of quality requirements
From the presented map for fulfillment of the quality requirements for holding the
academic position "professor”" at UNWE it is evident that the candidate very methodically

studies the topic of product innovations and is one of the most famous and cited authors in



this research field in our country, which find its expression in the monographs “Product
Innovations. Determinants of success in Bulgarian companies™ and "Development of new
products in Bulgarian companies".

Assoc. Prof. Marinov is the author of one of the first textbooks on direct marketing in
Bulgaria.

He has developed many training courses for bachelor's and master's degrees at UNWE,
which are very well accepted by students.

Assoc. Prof. Marinov enjoys the respect of his colleagues, which is reflected in the fact
that he was elected a member of the Faculty Council of the Faculty of Management and
Administration and Deputy Head of the Department of Marketing and Strategic Planning.

The assessment of the UNWE Habilitation Council regarding the participation of Assoc.
Prof. Krasimir Marinov in a competition for the academic position of "Professor" in the
professional field 3.8 Economics, scientific specialty "Marketing (Product Policy)" is

positive.

4. Evaluation of the teaching activity

From the attached reports it can be seen that in the last seven years the teaching load
of Assoc. Prof. Krasimir Marinov exceeds the required minimum according to the
Regulations for the Educational Activity of UNWE.

During this period, he led classes in the disciplines "Sales Management™ (in
Bulgarian and English); "Marketing"; "Direct marketing"; “Event Marketing”; “Product
Innovation”. All of them are in the subject area of the announced competition. The candidate
skillfully teaches knowledge and experience to students through the use of interactive forms
of learning, practical cases, discussions, individual work with students, discussion of the
results of empirical applied research.

The teaching work of Assoc. Prof. Krasimir Marinov is highly valued as fully

compliant with the requirements for holding the academic position of "professor” at UNWE.

5. General characteristics of the presented scientific papers / publications
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5.1. Main directions in the research activity

For participation in the competition Assoc. Prof. Krasimir Marinov presented:
monographs (2); chapter of a collective monograph (1); an article published in a scientific
journal, referenced and indexed in world-famous databases of scientific information (1);
articles published in non-peer-reviewed journals with scientific review or published in edited
collective volumes (9); reports from scientific conferences published in edited collective
volumes (10); independent university textbooks (2).

Assoc. Prof. Krasimir Marinov has led one and participated in three university
research projects; he has led four and participated in three national educational projects.

As already noted, the focus of the candidate's research and teaching interests is
product innovation. The existence of such a focus in itself | find very positive in times when
research and teaching dispersion and omnipotence has become the norm, and not only in our
country. Within this focus, two accents can be highlighted: factors for success / failure of
product innovations in Bulgarian companies; adaptation of the product strategies of the
companies operating on the Bulgarian market during the crisis.

I would like to explicitly note the candidate's desire not only to theorize on the

research issues, but also to rely on solid empirical research.

5.2. Scientific and scientific-applied results
Within the above-mentioned research focus of the candidate on the issue of product
innovation, several significant scientific and applied results can be highlighted:

e First, typology of success / failure factors. Based on empirical research (I emphasize it!)
the following factors are derived on the subject: features of the new product; strategic
orientation of the company; new product development process; market features; features
of the company.

e Second, based on an empirical study of the practice of companies operating in Bulgaria in
the economic crisis (2008-2010), conclusions are made about their predominantly passive
behavior. It refers to: conservatism in the management of the product range; reluctance

and lack of attitude to modify the characteristics of the product; incomplete use of
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product innovation as a tool to deal with the crisis.

Third, a taxonomy of indicators for measuring the results of product innovation is

proposed: indicators for the design of a new product; indicators regarding the process of

product innovation; indicators on the strategic aspects of the process.

5.3. Evaluation of the monograph

The candidate participates in the announced competition with the monograph Marinov,

Kr., Product Innovations: Determinants of Success in Bulgarian Companies, UNWE
Publishing House, Sofia, 2020.

My evaluation of the monograph is positive. It is based on the following considerations:

1.

There are clearly and consistently formulated target elements: object (processes of
new product development), subject (factors for the success of innovations), goal
(establishing the state, features and manifestation of the factors for success of product
innovations), tasks and hypotheses (see pp. 1 and 2 of the introduction).

Properly selected, substantiated and developed methodology of empirical research
(qualitative and quantitative) on the subject, with detailed presentation and
justification of the main research questions and hypotheses. The research tools have
been applied in good faith.

The work is well structured in three parts and eleven chapters. The first part,
"Studying the Success Factors of Product Innovation,” is an empirically grounded
theory of success factors, based on a number of previous studies by other authors. The
second part presents the methodology of empirical research. The third part contains
the analysis of the empirical information.

The analysis is well done. It is guided by basic research questions and hypotheses, as
it should be, but in the case of many other publications this is not the case. The author
conscientiously draws his summaries and conclusions.

The language and style are clean and clear. The text is easy to read and understand
without losing its scientificity.

For those managers who still have the attitude and ability to read, the work can

suggest interesting guidelines for applied solutions.
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6. Evaluation of scientific and scientific-applied contributions

The candidate distinguishes a total of 7 (scientific (3) and scientific-applied (4))
contributions. | find that they can actually be deduced from the works presented.
Contributions fall into the categories of “enriching existing knowledge" and "applying
existing theory and methodology to explain and analyze specific practical problems”, if we
use this not very good and dubiously appropriate classification circulating in our scientific

community.

7. Critical remarks and recommendations

I will limit my critical considerations to the main work Product Innovation:
Determinants of Success in Bulgarian Companies. They are of a methodological nature. And
| hasten to say that these criticisms are not of a nature to call into question the importance
and usefulness of the work.

First, from the exposition in Ch. 7. Data collection, item 1. sample model of the
survey (p. 131) it is not clear, however, what the sample model is. It is clear that from a
database of 20,000 companies, 304 companies were randomly selected with one
representative as a respondent from each, but this does not answer the question about the type
of sample. This sample can be random in the strict sense of the term, if these 20,000
companies are a random sample of all companies in the target population. But it may not be
random if they are not a random sample of the target population. In the first case you can
work with the scientific apparatus for random sampling, in the second - you cannot.

Second, knowing the nature of the database of 20,000 companies of the agency in
question, I must conclude that the sample is not random in the strict sense of the word: each
unit of the population has some non-zero chance of being included in the sample. Hence, the
conclusions from the data should be made under the condition "with the available data we
can conclude that..." or "on the basis of this sample we can conclude that... ". With this, the
work will not lose anything, on the contrary - it will win with greater precision.

Third, my research experience with quantitative research leads me to believe that a
structured 55-minute face-to-face interview with managers is a long-awaited but elusive task.
| can hardly imagine a manager answering for 55 minutes, even if he/she is able to choose a

convenient time and place for the interview. This doubt is the second thing to keep in mind
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when discussing and evaluating data, i.e., another "under condition” I would put.

Fourth, it is the notorious "hypotheses being confirmed.” In the strict sense of the
term, hypotheses can only be rejected or not rejected: "on the basis of these data we can
conclude that the hypothesis... cannot be rejected". Because any subsequent study can
produce data that would lead to the rejection of the hypothesis. But this note is more of an

editorial-technical nature.

8. Conclusion

I am convinced that Assoc. Prof. PhD Krasimir Marinov Marinov deserves to take the
academic position of "Professor™ in the scientific specialty "Marketing (Product Policy)" in
the professional field 3.8. Economy and again, with conviction, | will vote "YES' for this to
happen.

April 12, 2021 Signature: ...
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