PE3IOMETA
HA HAYYHHUTE TPYJAOBE
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Ha IJ1. ac. 1-p bopucias Aranacos ATaHacos

BBB BPb3Ka C Y4aCTHE B KOHKYPC 3a 3a€MaHE€ Ha aKaJleMH4YHa JUIBXHOCT ,, JIOLEHT
no mnpodecuoHamHo HampaieHue 3.8. MKoHOMHKAa, Hay4yHa CIEUUATHOCT
HNkoHoMHKa U yTipaBieHHE (LIEHU U LIEHOOOpa3yBaHe, HOTPEOUTEICKO MOBEACHUE),

obHaposBad B JIB 6p.98 o1 09.12.2022 r.

l. XaOnJauTanuoHeH TPyA — MOHOrpadus
ATaHacoB, b. llenaTta u HeifHOTO BIMSIHAE BBPXY MTOBEJICHUETO HA MOTpeOUTENNTE (MIPU TOKYIIKA
Ha TIOTPEOUTEIICKU CTOKH B THproBusita Ha npedno). UK-YHCC, 2022, c. 200, ISBN 978-619-
232-652-4.

MoHorpadusra e CTpyKTypHUpaHa B TpH OCHOBHH 4acTH. Besika yacT 3abpliBa ¢ 00001aBam
n3BOaM. BBB BbBEJICHUETO c€ OTKPOSBAT MICTOTO Ha I[EHATa B MOBEIEHUETO Ha MOTPEOUTENNTE,
(dbopMynpaHu ca 0OEKT U ITPeIMET Ha U3CIIEABAHETO, TJIaBHA 1I€JT U 33/1a4U 33 [IOCTUTaHe Ha LENTA.
C MoHorpadusTa ce 1eau NpoyuBaHe Ha MKOHOMHUYECKaTa Teopus B oOJjacTTa Ha LIEHUTE U
MOBEJICHUETO Ha MOTPEOUTENNTE MPH MOKYMKa, CUCTeMaTU3UpaHe Ha TEOPETUYHU U eMITUPUYHH
MOCTH)KEHUSI M WICHTU(UIMpAHE HACOKUTE HA BIMSHUE HA I[€HAaTa BbpPXY IOBEIEHUETO Ha
MOTpeOUTENUTE MPH MOKYIKa Ha MOTPEOUTEIICKU CTOKU B ThProBUsTa Ha ApeOHO. B yacT mbpBa
,» | €OPETUYHU OCHOBH Ha IIeHaTa B KOHTEKCTA Ha MOBEJCHUETO Ha OTPeOUTENNTE MPH MOKYIKa™
ca pasriefaHu KOHLEIIUU 32 CTOMHOCTTA, EHHOCTTA U lieHaTta. M3BeneHu ca Bpb3KUTE, KOUTO
ChIIECTBYBAT MeXAY TAX. OTIeNeHO € BHUMaHKUe Ha eTanuTe, (JOpMUpAIIN MpoLieca Ha B3eMaHe
Ha pelIeHue 3a MOKYIKa MPYU HUCKA U IIPY BUCOKA aHTAXUPAHOCT, MSACTOTO M POJIATA HA LIEHATa

IpU TOKYIKa, BIMSHUETO HAa BBbHIIHATA M BbTpelIHaTa pedepeHTHH LeHu. HampaBeHn e



PETPOCTIEKTUBEH aHajn3, 4Ype3 KOWUTO ca CUCTeMaTH3upaHu (HaKkTOpUTE Ha I[EHOBaTa
YYBCTBUTEIHOCT, BJIHMSCIIM BHPXY IMOBEJACHUETO Ha morpeOutenute. B vact Bropa ,,Ilenara —
U3TOYHUK Ha HOTpe6I/ITeHCKa HCHHOCT“ ca pasrjicdiaHn JUPCKTHUTC U MHAWUPCKTHUTC LCHOBU
HaMaJICHHsI C IPUMEPH OT ThProBCcKaTa MpakTHKa. Bb3 0cHOBA Ha pasrienaHuTe NeUHHUIINN 3a
[IEHHOCTTA B ITbpPBATa YacT, ce Mpejiara Moaxo/1 3a U3MepBaHe Ha MOTpeOuTeNicKaTa IIEHHOCT Upe3
[[eHaTa Ha OCHOBAaTa Ha pa3u4HUTe (PopMHU Ha IIeHOBH HamalieHus. [IpemioskeH e KoHIenTyaieH
MOJIETI Ha [TOBEJICHUE Ha OTPEOUTEITUTE MO/ BIUSHUE Ha [IeHAaTa, IOIIBJIHEH C JIBa MOJIeIIa — MOJIEI
Ha IMMOBCACHUEC Ha HOTpe6I/ITeHI/ITe IIpru BpCMCHHO HaMAJICHHUEC HAa LEHUTC U MOJACII Ha MOBCACHUC
Ha MMOTPEOUTENINTE NIPH yBEIMUCHHE Ha IIeHuTe. B yact Tpera ,,M3ciieBane BIMSHUETO HA IICHATA
BBPXY IOBEICHUETO Ha MOTPEOUTEIINTE B THPrOBUATA HA APEOHO, MPEIJIOKCHUTE B YACT BTOPA
MOJICTI ca arnpoOMpaHM 4Ype3 EeMIMPUYHO H3Cie[BaHe. B pe3ynrar Ha H3CleIBaHETO ca
(bOpMy.HI/IpaHI/I OCHOBHHU M3BOJH, KOUTO Pa3sKpHUBAT BIMAHUCTO Ha LICHATA BbPXY IMMOBCACHUCTO HA

HOTpC6I/ITeJ'II/IT€ IIpU IMOKYIIKa Ha HOTpC6I/ITeJ'ICKI/I CTOKH B ThbpPIrOBUATA HA z[pe6Ho.

1. IIyoaukyBana kKHMra Ha 06a3ata Ha 3allMTeH JAUCEPTALMOHEH TPya 3a
NPHUCHKIAHEe HA 00pa30BaTeJHA U HAYYHA CTelNeH ,,JOKTOP
AtanacoB, b. IloBenenue Ha mnorpeburtenute MpuU MNOKYNKa Ha OBP300OOPOTHU CTOKH —
cecrosuue U tenaennuu. UK-YHCC, 2020, ¢.222, ISBN 978-619-232-392-9.

Knurara e u3gagena Bb3 ocHOBa Ha 3amuTeH mpe3 2012 r. pucepralioHEH TPya Ha Tema
,lloBeJIeHne Ha MOTpeOUTEIUTE MPU MOKYNMKa Ha Obp30000poTHU CTOKKU ‘. CBHCTOM CE€ OT TpH
TNIaBU, BCSKa OT KOHWTO 3aBbpIIBAa C OCHOBHM H3BOAM. B mpenroBopa ca akieHTHpa Ha
aKTyalTHOCTTa Ha TeMaTa, GOopMyIUpaHHu ca OOEKT U MPEAMET Ha U3CIEBAHETO, TJIaBHA LIeT U
3aJla4¥ 3a TIOCTUTaHe Ha 1enTa. [Ipy HanmrcBaHe Ha KHATATa ca B3ETH 1T0/I BHUMAaHUE HAIIPABCHUTE
KPUTUYHH OCJIGKKA W TIPENOPBKHA, KAKTO U TIOCTABEHUTE BBIPOCH TMPH 3allhTaTa Ha
JTUCEepTAlMOHHUS Tpyd. PasmimpeH e BpeMeBHSAT MepuoJa Ha H3clieBaHeTo. B rimaBa mbpBa
,, |€OPETUYHU OCHOBH Ha TOBEJICHUETO Ha MOTPEOWTENUTE MPH IMOKYyNKa Ha OBP30000POTHU
CTOKH C€ aKIICHTHpa Ha TOBEJICHUETO Ha MOTPEOMTETMTE KaTo OOEKT Ha H3yJdaBaHE OT
TBProBCKUTE (PUPMU, JePUHHUPA CE CHITHOCTTA HA IMOTPEOUTEIICKOTO TOBEICHUE, HAIIPABeHA €
KIacupuKalusg W XapaKTEpPUCTHKA Ha TOTPEOUTEICKUTE CTOKU, KAaKTO M Kiacudukamus u
XapaKTepUCTHKa Ha OBP30000POTHUTE MOTPEOUTEICKUTE CTOKK. B rmaBa BTopa ,,MeToaudecku

aclleKTH 3a M3CIIEABAHE IOBEJCHHETO Ha IOTPEOUTENNTE MpPHU IMOKYNKa Ha OBP3000OPOTHH



MOTPEOUTENICKK CTOKH B THPTOBCKHUTE OOCKTH® ca W3BENCHH U KiIacuPuIupaHu (GakTOpHTE,
BIIUSICIIM BHPXY MTOBEJICHUETO HA MOTPEOUTENINTE B IpoIieca Ha B3eMaHe Ha pelIeHHE 3a TOKYIIKA.
CucteMaTU3upaHu U pasrieaHd ca MOJAETH Ha MOTPEOUTEIICKOTO TMOBEACHUE MPU IMOKYIIKa, a
CBILIO W €TamuTe, NMpe3 KOUTO MUHABAT MOTPEOMTENH B IMpolleca Ha B3eMaHE Ha PEUICHHE 3a
nokynka. B rmaBa Tpera ,,M3cienBaHe MOBENEHUETO HA MOTPEOUTENMTE NPU MOKYINKa Ha
O0bpP30000POTHH CTOKU, Bb3 OCHOBA Ha pa3riieJJaHUTE B TJlaBa BTOpPA MOJIENIA HA MOTPEOUTEIICKO
MOBEJICHUE, € KOHCTPYHpaH MOJe]I Ha IIOBEIEeHHWE Ha TNOTpeOUTenuTe MpH TOKYIKa Ha
OBP30000POTHU CTOKH H € MPEI0KEHA METOAMKA 32 U3CJIeIBAaHE HA TOTPEOUTEIICKOTO OBEICHHE
IIPH MOKYIKa Ha OBbP30000pOTHU CTOKHU. V3BeieHn U CpaBHEHH ca pe3yATaTUTE OT IPOBEICHUTE
EMIUPUYHU U3CIICIBAHUS HA MOBEJACHUETO HA MOTPEOUTENNUTE MPU MOKYIKa HAa OBP30000POTHU
norpedurencku cToku mpe3 2011 r. mpe3 2018 r. B3 ocHOBA Ha ABETE EMITUPUYHH U3CIICIBAHUS
ca GopMyJTUpaHH WM3BOJIM U CE M3BEXKJAT TEHJICHIIMU B IMOBEACHHETO HA MOTPEOUTEIIUTE TPU

MOKYTIKa Ha ObP30000POTHHU CTOKHU.

I1l.  Crarmu u jpokjaaau, nyOJIMKYBaAaHM B Hay4yHH W3JaHus, pedepupaHu u
WHIEeKCHPAHU B CBETOBHOM3BECTHH 0a3u 1aHHM ¢ HayuyHa uHpopmamus (Web of
Science uimm SCopus)

1. Atanasov, B. A study of consumer behaviour in purchasing foodstuffs: a case of study of
Sofia, Bulgaria. Scientific Paper Series Management, Economic Engineering in
Agriculture and Rural Development, 2020, Vol. 20, Issues 4, pp. 65-70. PRINT ISSN
2284-7995.
http://managementjournal.usamv.ro/pdf/vol.20_4/Art8.pdf
https://www.webofscience.com/wos/woscc/full-record/W0S:000598213900008

ATaHacos, b. I13cie1Bane noBeieHUETO Ha TOTPEOUTETUTE MIPH MTOKYTIKA Ha XPAaHUTEITHU

croku: cinydau ot Codwms, beirapus Scientific Paper Series Management, Economic

Engineering in Agriculture and Rural Development, 2020, Vol. 20, Issues 4, pp. 65-70.
PRINT ISSN 2284-7995.

XpaHI/ITeJ'IHI/ITe CTOKM TpaJuLOMOHHO IPUCHCTBAT B HOTpe6I/ITeHCKaTa KOIIHUIIA Ha

JOMAKHMHCTBATA. CTaTHCTUYECKUTE JaHHU 3a IIOCIICAHUTEC TI'OAMHHU oTOeIA3BaT BB3XOAsi10a

TCHACHIMWA Ha I1a3dapa Ha 6’bp30060p0THI/I HOTpe6I/ITeJICKI/I CTOKH B B’bJ’IFapI/IH. HapaCTBaHCTO Ha

Oposi Ha OOEKTUTE 3a THPTOBUS M MO-CIEHUAIHO Ha Te3HW 3a ObP3000OPOTHH MOTPEOUTEIICKU


http://managementjournal.usamv.ro/pdf/vol.20_4/Art8.pdf
https://www.webofscience.com/wos/woscc/full-record/WOS:000598213900008

CTOKHM, TIOCTaBi NPEIU3BUKATEICTBA TpEJ THPrOBCKUTE BEPUTH. HaBnuzanero Ha
YyX/IeCTpPAaHHUTE BEpUTH 3a OBP3000OPOTHU CTOKM Ha OBArapckus mazap, pazHoOOpasHeTo B
CTOKOBOTO M MAapKOBOTO MM MpEJiaraHe, BOAAT A0 M30CTPSIHE HA KOHKYPEHIUATA MEXKIY TSIX.
CrpeMexbT 3a yBeTMYaBaHe Ha MMa3apHUS UM JIsJ1 € IIPEIINOCTaBKa 3a MPEIOCTaBsIHE Ha IMO-BUCOKA
LIEHHOCT Ha KpaHUTE MOTPeOUTENH, Upe3 EIEeMEHTUTE Ha ThPrOBCKUS MPOAYKT, OCUTYpSBAILU
KOHKYpeHTHHU npenumcTBa. C 1€ 1a ce YCTaHOBAT KIIOYOBUTE (MOTHUBALIMOHHUTE) (HAKTOPH B
mporeca Ha MOKYIKa Ha XPaHWUTEIHUM CTOKM € pa3paboTeHa aHKeTHAa KapTa U € IMPOBEACHO
KOJIMYECTBEHO U3CIJIE/IBaHE [10 METO/Ia HA CTPYKTYPHUPAHOTO IIEPCOHAIHO UHTEPBIO. M3cienBaneTo
CBHILIO TaKa M3BEXJA YeCTOTaTa Ha MOKYIKA 3a PA3IMYHUTE IPYNH XPAHUTEIHU CTOKH, CTEIIEHTA
Ha MJIAHUPAHE Ha MOKYMNKUTE, BIUSHUETO Ha pedepeHTHUTE IPYIU B Mpolleca Ha MOKYIKa 4ype3

CAHOMCPHHU YCCTOTHU Pa3IPCACIICHU.

2. Atanasov, B. Aspects of the influence of prices on consumer behaviour when purchasing
foodstuffs: analysis of cases from Sofia, Bulgaria. Scientific Paper Series Management,
Economic Engineering in Agriculture and Rural Development, 2022, Vol. 22, Issues 3, pp.
43-48. PRINT ISSN 2284-7995.

Atanasov, B. AcmiekTu OT BIUsIHUE Ha LHCHUTC BbPXY NOBCACHUCTO HA HOTpe6I/ITeJ'II/ITe IIpu
MOKYIKa Ha XPaHUTEIHU CTOKH: u3cienBaHe Ha ciaydan B Codus, beirapus. Scientific
Paper Series Management, Economic Engineering in Agriculture and Rural Development,
2022, Vol. 22, Issues 3, pp. 43-48. PRINT ISSN 2284-7995.
https://managementjournal.usamv.ro/pdf/vol.22_3/Art4.pdf
https://www.webofscience.com/wos/woscc/full-record/\WWOS:000886426500004

XpaHI/ITCJ'[HI/ITe CTOKM HMAT CHUJIIHO MNPUCHBCTBHUEC B CXKCAHCBUCTO HAa AOMAaKMHCTBATA. Ilo
IIpaBUJIO HOTpe6I/ITeJ'II/ITe HU3BBPHIBAT IMOKYIIKH, CLOGpaSHBaﬁKH CC C ICHUTC Ha CTOKHUTC U
AOXOOUTEC, KOUTO MOraT Aa OTACIIAT 3a IMOKYIIKaTa UM. HGHI/ITC Ha XPAaHUTCIIHUTE CTOKU HC Ca
KOHCTaHTHH, a Cca JHHaMHW4YHa BCJIMYHHA. Bwv3 ocHoBa Ha JaHHHUTC Ha HaI_[I/IOHaJ'IHI/ISI
CTaTUCTUYCCKU HHCTUTYT Ha anrapm[ CC YCTAaHOBsBA, Y€ PA3sxXoAWTC HAa JOMAKMHCTBATa, 34
IMOKYIIKa Ha XpAaHUTCIIHU CTOKH 3a€MAaT OKOJIO 30% oT BCHUYKH HOTpC6I/ITeJ'ICKI/I pa3xoau. I'maBHa
eJI Ha U3CJIICABAHETO € Aa CC MMPOCIICAN JTUHAMUKATA B UBMCHCHUCTO HA ICHUTEC KAKTO O6IJ_IO, TakKa
" IO OTACIHU I'PYIIU XPAHUTCIIHU CTOKHU B B”I)J'Il"apI/IH, JUHaMHKaTra B UBMCHCHHCTO Ha O6HII/I$I

MOTPEOUTENCKUA J0XOJ W TOTPEOUTENCKUTE PAa3XOAM 3a TOKYIKAa Ha XPAHUTEIHH CTOKH U


https://managementjournal.usamv.ro/pdf/vol.22_3/Art4.pdf
https://www.webofscience.com/wos/woscc/full-record/WOS:000886426500004

BIIMSIHUETO MM BBPXY IOBEICHUETO Ha KpailHWTe moTpedutenu. B crartusita BH3 OCHOBa Ha
HAIMYHHTE JIaHHU B HallmoHaIHHS CTaTHCTUYECKH MHCTUTYT Ha Bbiarapus ca nu3BeneHn nHACKCA
Ha MOTPEOUTEIICKUTE [IEH!, MHACKCUTE Ha OOIIHSI TOTPEOUTEIICKH JOXO/I U OOIIHUS TOTPEOUTEICKA
pa3xol Ha JoMakuHcTBara 3a nepuoaa 2015-2021 r. HanpaBeHo € cpaBHEHHE MEXAY OOIIMs
WHJICKC HAa IICHUTE M HHJICKCA HAa XPAHUTCIHHUTE NPOAYKTH M OC3aIKOXOJHUTE HAIUTKH.
AHam3upaHu ca MHICKCUTE Ha IICHUTE Ha OT/CITHUTE TPYITU XPAHUTEIHU CTOKU. B3 OCHOBa Ha
MIPOBE/ICHO COOCTBEHO KOJMYECTBEHO M3CJIEIBAHE Upe3 OHJIAMH aHKeTa Ce M3BEXJAT aCIeKTH Ha
NOTPeOUTENICKUTE HATJIACH Bb3 OCHOBA HA BIUSHHETO HA LIEHUTE MPH MOKYIIKA, KaTo 3a IeiTa ca

H3I0J3BAaHU C€AHOMCPHH YCCTOTHH PA3SNPEACICHUSA.

IV. Crarum, ny0JJMKYBaHM B HAy4YHHM CHHCaHUsAA, pedepMpaHd U HHAEKCMPAHM B
APYTrH Me:KIYHAPOAHM 0a3M JaHHM C HAY4YHA HH(OpMaLus
1. ArtanacoB, b. ®parmenTapen aHaiu3 Ha a3zapa Ha Obp30000POTHU MOTPEOUTENCKU CTOKU
B bwirapus. uanor, Enextponno cnucanue Ha CA ,, /1. A. Llenos* - Cumos. 2020, 6p.3,
ISSN online: 1311-9206.

https://dialogue.uni-svishtov.bg/issue.asp?issue=365

https://www.ceeol.com/search/journal-detail?id=812

ITo cBoeTo npeaHa3HaueHHEe ObP3000OPOTHUTE MOTPEOUTENICKU CTOKH 3a/I0BOJISIBAT IIPEUMHO
0a3oBHUTE MOTPEOHOCTH U 3a pa3iiKa OT CTOKHUTE 3a ABJIrOTpaiiHa yrnoTpeba ce OTIMYaBaT ChC
CpPaBHMUTEIHO TOJsIMa 4YecToTa Ha norpedieHue. B cratusta, Bb3 OCHOBa Ha JaHHM Ha
HanuoHanHus cTaTUCTHYECKU HWHCTUTYT, C€ pasriiexk/la H3MEHEHHETO B NMPOoJakOuTe Ha IpeOHO
3a nepuoaa 2010-2018 rogunu, cpeJHUTE pa3xoaM Ha JOMAKMHCTBATA 3a MOKYITKA HA XPaHUTEITHH
CTOKH, U3BMEHEHUETO B OpOsi Ha ThPrOBCKUTE OOEKTHU 3a MpoJak0u Ha IpeOHO 001110 U 10 pailoHn
3a IJIaHWpaHe, U3MEHEHUETO B Oposl Ha THProBCKUTE 00EKTH Ha BOJCIIUTE ThPTOBCKH BEPHUTH 32
npoaax6a Ha ObP3000OPOTHH MOTPEOUTENCKH CTOKH. Bb3 OCHOBa Ha NMpoOBEJEHH COOCTBEHH
U3CIEBAaHUS 3a TOBEJCHHETO Ha TIOTPEOUTENUTE TMpPH IMOKyNKa Ha ObpP3000OPOTHH
MOTPEOUTENICKA CTOKH € HAalpaBeH CBHIIOCTABUTENICH aHalli3 4Ype3 €IHOMEPHH YECTOTHH

pasnpeaciCHuA U Ca U3BECACHU TCHACHIIUN B ITOBEACHHUETO HA HOTpe6I/ITeJ'II/ITe ITIpHU IMMOKYIIKA.


https://dialogue.uni-svishtov.bg/issue.asp?issue=365
https://www.ceeol.com/search/journal-detail?id=812

2. AtanacoB, b. Biusaue na nangemusita or COVID-19 BbpXy U3nosi3BaHe Ha ThPTOBCKHUTE
wiomu. Heapmwkumu umotu&ousuec. Vol.5 (3), 2021, ¢. 183-185, ISSN print: 2603-2759,
ISSN online: 2603-2767.
http://www.realestatejournal-bg.org/arhiv/tom-5-3/32-balgarski/arhiv/tom-5-3/285-tom-
5-3-6

https://www.ceeol.com/search/journal-detail?1d=2492

[Tocnennata roguHa € Gersi3aHa ¢ NEPUOJM HA PECTPUKLUM, ITOPOJCHU OT MAHJIEMHUATA OT
COVID-19. Enna oT cHiHO 3acerHaTUTe MKOHOMHUYECKH IEHHOCTH € M TBhProBUATA M IIO-
KOHKPETHO OpraHu3alnuara Ha pa0oTa Ha TBPrOBCKUTE OOEKTH, Ipeljiaramu 3a Hnpoaaxoa
HEXpPaHUTEJIIHU IOTPEOUTENCKH CTOKM. B Hacrosimata cratuss € HampaBeH ONUT Ja ce
uaeHTudunmpa Biusauero Ha nagaemusaTa or COVID -19 BbppXy H3MOI3BaHETO HA THPTOBCKUTE
wiomy. Ha ocHoBata Ha BropmuHa wuHpopMamus oT HaOmoneHusTa Ha HanmonamHuS
CTaTUCTHUYECKU MHCTUTYT CE U3BEXKIAT UHIEKCUTE HA IPOAAXKOUTE B THPrOBUATA HA APeOHO U I10-
KOHKPETHO B TBPIOBUSTA C HEXPAHUTENHM CTOKU. M3Mon3BaHuM ca W BTOPUYHU JAaHHM Ha
BOJICILIMTE KOHCYJITAHTCKHA OpraHU3aliy B 00JIaCTTa Ha HEABM)KUMUTE UMOTH U M10-CIELUAIIHO 3a
orpaxkenrero Ha nangemusTa or COVID-19 BbppXy n3noi3BaHeTo Ha THPrOBCKUTE TUIONTH. BB3
OCHOBA Ha aHaJIM3 Ha BTOpUYHATA HH(OpMAlLUA Ce U3BEKIAT U3BOAU U TEHACHLUH B PE3YyTaT OT
HQJIO)KEHUTE BPEMEHHU OTrPaHMYUTETHM MEpKM 3a JEeWHOCTTa Ha TBPrOBCKUTE OOEKTH,

Ipeyiaraiy 3a npoiaxoa HeXpaHUTEIIHU NOTPEOUTEIICKU CTOKH.

3. JoitunnoBa, FO., CrosHoBa, 3., AranacoB, b., (2018), Uuctutynmonanna cpena u
JEeTEPMUHAHTH Ha TPOEKTHOTO YIpaBJI€HHE BBHB BOAHUS CEKTOp, VMKOHOMHYECKH U
colMayiHu antepHatuBH, Op.1, crp.5-19, ISSN (print): 1314-6556, ISSN (online): 2534-
8965.
https://www.unwe.bg/uploads/Alternatives/1_IA_br_1%202018 BG.pdf

https://ideas.repec.org/a/nwe/iisabg/y2018i1p5-19.htm

CBHBMECTHOTO HHTCIPpHUPAHO YIIPABJICHUC Ha HU3IOJI3BAHCTO W OIMA3BAHCTO Ha IMPHUPOAHHUTE
peCypCu C€ OCHUIECCTBABA BBHB BOAHHA CEKTOP YpPE3 pa3pa60TBaHeT0 U pCaAIM3UpPaHCTO Ha
IIPOCKTH. HpOCKTHOTO YIIpaBJICHHUC Cb3daBa NPCAINIOCTABKU 3a II0 - TOJsIMa I'bBKABOCT U
BB3MOXKHOCTHU 3a IMPEAOCTAaBsIHC HA IO-KOHKYPCHTHH KAYCCTBCHU YCIYIr'W, 3a Cb3JaBAHC Ha

YCTOWMYMBU WHOBAIMU W Ap. B KOHTekcTa Ha OBarapckara MEeHCTBUTEITHOCT, YIPABICHHUETO U


http://www.realestatejournal-bg.org/arhiv/tom-5-3/32-balgarski/arhiv/tom-5-3/285-tom-5-3-6
http://www.realestatejournal-bg.org/arhiv/tom-5-3/32-balgarski/arhiv/tom-5-3/285-tom-5-3-6
https://www.ceeol.com/search/journal-detail?id=2492
https://www.unwe.bg/uploads/Alternatives/1_IA_br_1%202018_BG.pdf
https://ideas.repec.org/a/nwe/iisabg/y2018i1p5-19.htm

(¢uHAHCHpPaHETO HA BOAHU IIPOCKTH € W3NPABEHO MpPEA pEAWla IPEIU3BHKATEICTBA |
TPYIHOCTH, KOUTO ca O0EKT Ha MHTEpPeC OT CTpaHa Ha pa3sIMuHU HAay4HW HampasieHus. Llenra
Ha CTAaTUATA € Jla aHAJIM3Upa M OLICHH CpejaTa 3a yIpaBJCHUE HA MPOSKTH BbB BOJHUS CEKTOP
M Ha Ta3u Oa3a Ja ce HampaBsAT OOOOIIEHM H3BOIM M TPEHNOPBKH 3a MOJO0OpSIBAaHETO H.
ChabpKaHHETO Ha M3CIEIBAHETO € CTPYKTypHpaHO KakTo cieasa: 1) Jluteparypen nperien Ha
MHCTUTYIIMOHAIHATA CpeJia 3a yIpaBieHue U (puHaHCHUpaHEe Ha MPOEKTH BbB BOJHUS CEKTOD; 2)
AHanu3 ¥ OIICHKa Ha cpejara 3a yIpaBiieHHe U (pMHaHCHpaHe Ha BOJIHM MpoektH; 3) Juckycus
Ha pe3yJITaTUTE U NPENopbKU. B mociennaTa 4acT ce npaBsT 0000MIEHN U3BOIM U TPEIOPHKH
3a mogoOpsiBaHe Ha CpejaTta 3a ympaBieHHEe M (HUHAHCHpAaHE Ha NMPOEKTH BHB BOAHUS CEKTOP,
CBBP3aHU C MPEXoja OT TPAAMLMOHEH IOIXOJ Ha YIpPaBJICHHE HA MPOEKTH KbM IO-yCTONYUB,
3a M3TPpAXIAAHCTO HA MYJITUIAUCHUIUIMHAPCH CKUII OT CIICHUAIMCTH, BHCAPSABAHC HA WMHOBALIUU
Y TBOPYECTBO Ha (hazaTa Ha MPOSKTHPAHETO, 32 MOBUIIIABAHE HA OCBEJOMEHOCTTA M y4aCTHUETO

B 00y4YeHHUS.

V. Cratum u JokJgaaM, ny0JMKyBaHM B HepedepUpaHM CHHCAHMS C HAY4YHO

PE€UCH3UPaAHE UJIN l'lyﬁJII/IKyBaHI/I B peIaKTHPAHHU KOJIEKTUBHU TOMOBE

1. ArtanacoB, Bb. AcnektH OT peryiMpaHe Ha TbproBckaTa aeWHocT. [IpoGiemu Ha
3aKOHOJATEJICTBOTO M TPAaBONPUIIATAaHETO, CBBbP3aHU C pPa3BUTUETO Ha Ou3Heca B
Penyonuka bwearapust u Epoma, 2014 r. COOpHUK C MOKJIAQaud OT TOAMIIHA Hay4dHA
KOH(epeHIMs, opranu3upana 1no nosoj 100-rogvuIHMHATA OT POXKACHUETO Ha Mpood.
Becenun Xpucrodopos. — Copus. Tom 1, UK-YHCC, 2014, c. 185-193, ISBN 978-954-
644-738-8.

JIMHAMMYHOTO pa3BUTHE HA THPTOBUATA € CHIPOBOJECHO OT HM30CTPSIHE HA KOHKYpPEHIUATA
MEXY OTAEIHUTE MKOHOMMUYECKHTE areHTH B IpOIeca Ha TAXHOTO B3aUMOJIEHCTBHUE, IPH
peain3vpaHe Ha MPEABAPUTENIHO IIOCTABEHUTE LEJIU. 3a Ja C€ MHUHHUMHU3MPAT HEraTHUBHUTE
BB3JIEHCTBUS, TOPOJCHH OT Bh3HUKBaHE HAa KOH(DIUKTH B KaHAJIMTE Ha peain3alus Ha CTOKUTE,
YeCTO CBbP3aHHU C U3MOJI3BaHE Ha HEMO3BOJIEHU OT 3aKOHA CPE/ICTBA U Jla Ce rapaHTHpa MpaBoTo U
BB3MOKHOCTTA Ha KYIyBayuTe Ja HANpaBsAT pasyMeH U300p B mpolieca Ha MOKYIKa, Ha TpeaeH

IIJIaH U3IIbKBa HCOGXOJII/IMOCTTa OT PETYJIMPAaHC HAa TbprOBCKaTa JIEHHOCT.



2. AtanacoB, b. AcriekTH OT azapa Ha oTpeOuTeICKu cToku B bearapus. UkoHOMuKaTa B
MIPOMEHSIIUS CE CBST: HAIMOHAIHU, PETMOHANHU W riobanHu u3mepeHus. COOpHUK ¢
JOKJIaU OT MEXIyHApoIHa Hay4dHa KoHpepeHnuus. Towm. 2. M3n. Hayka u ukonomuka MY -
Bapna, 2015, c. 89-95, ISBN 978-954-21-0834-4.

B pa3zpaboTkara ca pasrienaHu aceKTH OT Ma3apa Ha MOTPEOUTENICKU CTOKH, IPEIHA3HAYCHU
3a gparoTpaiiHa ynmorpeba. ChITHOCTTa HAa MOTPEOUTEIICKUTE CTOKM, NpPEAHA3HAYCHU 3a
IBITOTpaiiHa ynorpeba e neduHupaHa B JBa aclekTa — OT IJIe/IHa TOYKa Ha ThPrOBLUTE U OT
rJieJiHa TOYKa Ha moTpeduTenure. ThproBCKUTE BEpUTH CHEIHAIM3UPAHU B TPOJak0aTa Ha CTOKH
3a ABITOTpaiiHa yrmorpeda ca rpylnupaHd Mo MoKa3aTesst Opoil Ha ThPrOBCKHUTE UM 00eKTH. Bb3
OCHOBAa Ha PIH(l)OpMaLII/Iﬂ oT HaIII/IOHaJIHI/ISI CTaTUCTUYCCKU MHCTUTYT € IIPOCJICACHA JTMHAMUKAaTa B
Oposi Ha THPrOBCKUTE 0OEKTH 3a Mpojax0Oa Ha MOTPEOUTEICKH CTOKH 3a IBJIrOoTpaiiHa yrnoTpeda

3a mepuoaa 2005-2013 r.

3. AranacoB, b. Ponsi Ha TBproBusitTa 3a OCHUTypsIBaHE Ha 3a€TOCT. ABaHTapIHU HAyYHH
uHcTpyMmenTH B ynpasienuero. 2015 Vol 11, ISSN 1314-0582.

Pa3Butuero Ha aeliHOCTTa Ha OBJITAPCKU U Yy)KJECTpaHHU BEpUTHU B chpepaTa Ha ThProBusiTa
U yBEIMYaBAHETO HA OpOs HAa THPTOBCKUTE OOEKTH 3a MpOoAaxOu Ha ApeOHO € MPEAIoCTaBKa 3a
pasKkpUBaHe Ha HOBU pabOTHM MeCTa, KOETO HECBbMHEHO BOJIU M /0 yBEJINYaBaHE Ha Opos Ha
3aeTUTE JUla B 00J1acTTa Ha ThproBusATa. B cratusara ce pasriexaa poisTa Ha ThbProBUATa KaTo
M3TOYHHUK Ha 3a€TOCT 32 MKOHOMHKAaTa 4pe3 IoKa3aTeauTe. Opoil Ha ThPrOBCKUTE OOEKTH 3a
npopaxOu Ha JpeOHO, 3a€TH JMLIA 10 HKOHOMMYECKH JE€HHOCTH, OTHOCHUTENIEH J4]1 Ha
He(MHAHCOBUTE MPEANPUATUS MO MKOHOMHYECKHTE NEHHOCTM MO TpyHnu cHopea 3akoHa 3a
MAJIKUTE U CPeTHUTE MPEANpUITUs (CHIope] Oposi Ha 3a€TUTE B TSX JIMIA) U AKTUBHU NPEIIPUATHS

110 UKOHOMHYECKH JIEHHOCTH.

4. AranacoB, b. IIpoGiemu B mpoiieca Ha MEeHOOOpa3yBaHE B KaJIUTE€ Ha peaTn3aius.
COopHuk ¢ noknaau ot [lecerara MexxayHapoHa HaydHa KOH(EPEHIIHs, TOCBEeTeHa Ha 25-
FOIUIIHMA F00Meil Ha crienmanHocT busuec noructuka 8 YHCC. UK-YHCC, 2016, ¢.293-
300, ISBN 978-954-644-900-9.

B ocHoBara Ha mpoOiiemMuTe B Tporieca Ha IeHooOpa3yBaHe MO0 KaHAJIMTE Ha pealn3aims ca

KOH(I)J]I/IKTI/ITC, BB3HUKBAIIA MCKAY YHYaCTHULIUTC, Haii-gecto 1€ ca MopoaACHU OT HCCHbBIIAACHUC



Ha UHTEpPECUTE UM M ca MPUYMHA 32 MPUJIaraHe Ha HEJIOSUTHU ThPrOBCKHM IMPAKTHKHU MpH (HOpMU-
pane Ha uenute. [loctura ce 10 M3BOAA, Y€ OMNPEICNIIHETO Ha KpaiiHaTa IeHa M HEeJOSUIHUTE
THPrOBCKHU MPAKTUKHA Ca OCHOBHU M3TOYHHIIM Ha KOH(MIUKTH B KAHATUTE HAa pealiu3alus, a cie-
JI0BaTEIIHO M OCHOBHHM IMPOOJIEMH B Ipolieca Ha IileHoo0pa3yBaHe. HarpaseH e nperien Ha 3aKOHO-
JaTeJICTBOTO, U3BEJICHU Ca OCHOBHHUTE HAIIPABJIICHUS HA PETyJIMpaHe Ha ThPrOBCKUTE OTHOLICHUS
U ca GopMyIUpPaHU MPENOPHKH 32 MUHUMH3UPAHE HA HEraTUBHUTE BB3ACHCTBUS B Mpolleca Ha

[IEHOOOpa3yBaHe.

5. AtanacoB, b. l{eHoBY MOX01u B OMHMKaHaHATa ThProBus. OMHUKaHAIHA ThPTOBUS U
uHoBanu. COOpHUK TOKIaIU OT MexayHapoaHa HayuHa koHpepenuus. UK-YHCC, 2016
c. 151-155, ISBN 978-954-644-901-6.

Pa3BuTtrHeTo Ha WHMOPMAITMOHHO-KOMYHHUKAIIMOHHUTE TEXHOJOTHH JaBa TJIACHK 3a TOSBA H
M3M0JI3BaHE HA JITCPHATUBHM M MHOBATHBHU KaHAJW Ha peajid3alius B ThProBUATA HA JIPEOHO.
BBb3MOXKHOCTHTE, KOMTO MPEAOCTaBAT CHBPEMEHHHUTE CPEJCTBA 3a OTMPABSHE HA ThPrOBCKH
MPEIIOKEHUST KbM  TOTPEOMTENUTE ¥ KOHKYPCHIMSATA MEXKIY THPrOBIUTE Hajara
HE0OXOIMMOCTTa OT MHOTOKAHAJICH IMOJXOJ[ B Ipolleca Ha TMOKYIKO-TiponaxkoOa. MHTerpupan
MOAXO0/, BKJIFOYBAI HM3IIOJI3BAHETO HA BCHYKM KaHaJIM C€ sBSBAa OMHHUKAHAJIHATa ThPIOBHS.
Hannuuero Ha moBede OT €IWH KaHad 3a THPrOBUS JaBa BBH3MOXKHOCT Ha MOTpeOUTENHTE Oa
CpaBHSBAT Pa3IMYHU THPTrOBCKU MPEIIOKEHHUS, OIICHSIBAT aJITEPHATUBHU BapHUaHTH B Mpolieca Ha
B3e€MaHE Ha pelIeHHe U Ja U30MparT KaHaj 3a Mokymnka. [[eHoBUTE MOAXOau, MpujaraHu OT
THPrOBIUTE B PA3IMYHUTE KAHAJH Ca €/IMH OT KIIOYOBUTE (paKTOPH 3a H300P OT MOTPEOUTENUTE B
OMHHUKAHAJIHAaTa ThProBus. B 3aBUCMMOCT OT BHJa, XapaKTEPUCTUKUTE U MPEAHA3HAYEHUETO HA
MOTPEOUTENICKUTE CTOKH, OT BUJIa HA U3IOJI3BAHMS KaHAIl M OT HaUMHa Ha JopMUpaHe Ha KpailHaTa
MpOJIayKHA 1I€Ha, B MPAaKTUKaTa CM OMHHKAHAJTHUTE THPTOBIIM MOTAT Jia Mpujarat KakTo MOJX0/

Ha eIMHHU, TaKa ¥ MOAXO0]l Ha NudepeHINpaHu [ICHH.

6. AranacoB, b. OcobeHocTH IpH HAUKCIISIBAaHE HA JTAHBK JT00ABEHA CTOMHOCT B ITpoIieca Ha
1eHooOpa3yBaHe B Typu3Ma. ABaHrapJHH Hay4YHU MHCTPYMEHTH B ynpasienuero. 2016
Vol 12, ISSN 1314-0582.

B craTtmsTa ce pasriexaar 0cCOOCHOCTUTE NPU HAYMCIIsIBaHE Ha JaHBK JOOaBEHa CTOWHOCT

(JJC) B mporieca Ha 1IeHO0Opa3yBaHe B Typu3Ma OT TJIe[Ha TOYKA Ha MPEOCTaBsIHE Ha OCHOBHU



U JION'BJIHUTEIHU TYPUCTUYECKU YCIyrd. M3BeieHM ca pazinuuMsi Ha OCHOBA Ha OTHOIIEHHUATA
MEXy TYpOIepaTopy U TYPUCTUYECKH areHTH IO MPEJAOCTaBsSIHE HA TYPUCTHUECKU YCIYTH MpU
(dbopMupaHe Ha UHANBUIyAIHA U TIAaKETHA II€HA, KAKTO M Ha OCHOBATa Ha THIKYBATCIIHU PEIICHUS

Ha cpaa Ha EC 3a npunarane Ha equHHA U TUEpeHIpaHa JaHbYHA CTaBKa.

7. AtanacoB, b. Hskou orpaxxenus Ha manpemusita or COVID -19 BbpXxy ThproBusita B
bearapus. Madpactpykrypa§ Komynunamuu, 6p.9, 2020, c. 86-89, ISSN 1314-0930.

[Mangemusita, npenusBukana ot COVID-19, wusmpaBu npen HOBU MPEAU3BUKATEIICTBA
robanHaTa MKOHOMHUKA. bup3oTo pasmpoctpanenue Ha COVID-19, mosene mo mpomsiHa B
COLIMAJTHO-UKOHOMMYECKaTa 00cTaHOBKa U B brirapus. Hanoxu ce ThproBCcKuTe OpraHu3aluu Jia
OCBILECTBSIBAT JEHHOCTTAa CH B M3BBHpEIHA CUTyalus. BcMuko TOBa HajOXW BHEApSBaHE Ha
I'BBKAaBU W QJANTHBHH MOJEIH TIPEI BCHUYKO B OTHOIICHHSTA C KpaWHUTE WM KJIHCHTH.
[IpomsHara, mpou3THYaIa OT HOBUTE YCIOBHS, 3aKOHOMEPHO JOBEJIE U JI0 MPOMSIHA B MOJIeTia Ha
MOBe/JIeHUE Ha KpaitHute notpedutenu. OCHOBHA 1€l Ha CTaTHATA € Ja ce UIACHTH(UIMpa
nposieienneTro Ha COVID-19 B Bwirapusi m mpousTHdanmmre MOCIEACTBHS 3a Pa3BUTHE Ha

ThpPTroBHATA.

8. AranacoB, B. ®parmeHTH OT TBHproBusta ¢ XxpaHuTenHu no06asku u COVID-109.
TeproBusita — Hay4HO HO3HAHKE U OM3HEC peanHocT. COopHUK ¢ noxiaan oT Kpsria maca
¢ MexxayHapoaHo ydactue. Akan. usn. "J[.A. Llenos®, 2021, c. 407-412, ISBN 978-954-
23-2005-0.

[Tannemusta, npenussrukana or COVID-19, nopoan MHOXXeCTBO BBIIPOCH, BKIFOUUTEIHO U TIO
OTHOIIICHNE HAa HAYMHA HAa XPaHEHE U MPHEM Ha XPaHUTEIHU JOOaBKH 1Mo popMaTta Ha BUTAMHUHH,
MUHEpaJld, UMyHOCTUMYJAaTopu Hu Ap. B Hacrosmara pa3paboTka ca W3BEICHW OCHOBHHUTE
XapaKTepUCTUKH Ha XpaHUTEIHUTE 100aBkH. Pasrieqanu ca camo 4acT OT MHEHMSITA U CbBETUTE
IJIABHO Ha OBJTapcKH yYeHH 3a IpUeMa Ha ONpeeNieHH XpaHUTEIHHM J00aBKH, KOETO OKa3Ba
BJIMSTHAE KaKTO BBPXY MOBEJICHHETO HA MOTPEOUTENNTE, TaKa M BBPXY Ha 00eMa Ha TpoIaxOunTe
Ha XpaHUTETHH 100aBKH. Bb3 OCHOBa Ha HaJMYHA BTOpHYHA HWHQOPMAIUS € IMOCOYEHO
M3MEHEHHETO B obeMa Ha MpoJakOMTe Ha XPaHUTENHU J00aBKH Ipe3 MbpBaTa TOAMHA OT
NaH/IeMUATa, IpeJcTaBeHa € HH(pOopMaIlHs 3a BHOCA HA XPAaHUTEIHU J00OAaBKH KakTo B 00eM, Taka

U B CTOMHOCT.



9. AranacoB, b. AcniekTH OT collanHaTa OTTOBOPHOCT Ha (pupMuTe B ThbproBusita. COOpHUK
¢ noknamu ot IIppBa HayuHO-TIpHiIOKHA KOH(pepeHuus ,,Mapkerunr B aevicteue’, Uzm.
Ackonun-n3aar, 2021, ¢. 131-138, ISBN 978-954-383-138-8.

Pa3BuTeTO Ha TBHProBUATA NOCTABS HA IPUHLIMIIHO HOBH OCHOBU OTHOILEHUATA MEXKIY
TBPrOBCKUTE (GUPMH U 00IECTBOTO. ThproBusita Beue He ce pasriex/a €AMHCTBEHO U CaMO KaTo
cpeactBo 3a (opMUpaHe Ha Me4yanda W HATpyNBaHE Ha KamUTajd, HO M M3TOYHHUK Ha
npepasnpezaenaceHue Ha Oiara B o0mecTBOTO. B ycioBusTa Ha KOHKYPEHTEH Iazap COIalHaTa
OTTOBOPHOCT C€ MPEBPBIIA B U3TOYHUK Ha KOHKYPEHTHO IIpeauMcTBO. ETO 3amo B nocnenHure
TOJMHHU BCE MOBEYE ThPrOBCKU (PUPMHU ITpUiIaraT COLMATIHO OTTOBOPHU JIEHHOCTH, HaChpyaBally
poaaXOUTe, CBhP3aHM C ONpeNeNieH! Kay3u. Upe3 MOoiIMTHKAaTa Ha COLMAIHA OTTOBOPHOCT Te
BIVSISIT U BBPXY NOBEACHHETO Ha moTpeburenure cu. OCHOBHA IeN Ha JOKIana € Ja ce
UACHTUUIMPA TPOSIBICHUETO Ha COLIMAIHATA OTTOBOPHOCT Ype3 ThProBUATA U MPOU3THYAILUTE

OT TOBA IIOCICACTBUA 3a 06I_HGCTBOTO.

10. AtanacoB, b. [IpaBeH pexuM Ha THProBUSTA C XpAaHUTETHH NO0aBKM B bbiarapus.
COopnuk ¢ noknanu ot Hayuna kondepenuus ,,30 ronuau FO® na YHCC — npueMHHK Ha
BEKOBHA TpaJulUs B pa3BUTHUETO Ha MpaBHaTa Hayka u npaktuka“, UK-YHCC, 2022, c.
554-563, ISBN 978-619-232-651-7.

W3BbpiBaHeTo Ha BCSIKa CTONAHCKA JEHHOCT B T.4. M HAa THhProBCKaTa € MOJAYMHEHO Ha
CIa3BaHE Ha OMNpPEACIIEH pEryJaTopeH pexuM. Upe3 CbOTBETHUTE HOPMATHBHM AKTOBE C€
TPAHCIIOHHMpA €BPOINEHCKOTO 3aKOHOAATEICTBO B ObJrapckara IpaKkTHKa, OCHIypsiBa ce
OTpe/IeIEeH0 HMBO Ha KOHKYPEHTHA CpelJa MEXJy CTONAHCKUTE OpraHM3alMi M 3alldTa Ha
MOTpeOUTENUTE B Mpolieca Ha MOKYIKa. B mocnenqHuTe roquHu Bce Mo-MacoBa cTaBa pekiamara
Ha Pa3IMyYHU BUJIOBE XPaHUTETHH O0OABKU MO PA3IMYHU KOMYHUKAI[MOHHHM KaHaJIH, a OTTYK U
BB3MOKHOCTUTE, KOUTO CE MPEIOCTABAT Ha MOTPEOUTENH 3a U3BBPIIBAHE HA IMOKYIIKA 10 MIOBEYE
OT €IMH ThPrOBCKHU KaHal. B HacTosara pa3paboTka Bb3 OCHOBA Ha IIPETJie]l Ha HATMYHOTO KbM
MOMEHTa 3aKOHOJATeJICTBO B 00J1aCTTa HA THPIOBUSTA C XPAHUTEIHH JI00aBKHU Ce MPaBU OMUT J1a
CE M3BEJAaT OCHOBHUTE IIOJIOKEHUS HA PETYJAaTOPHUS PEXKHUM IIPU OCBUIECTBSIBAHE Ha Ta3u
CTOIIAHCKA JIEWHOCT KAaKTO B yCJIOBHUATA HA Mara3nHHa, Taka U B YCJIOBUATA HAa U3BbHMara3uHHa

(dbopMa Ha THProBusl.



V1. Ily6amkyBaHa rjiaBa oT KOJeKTHBHA MOHOTpadusi/KHUTa

1. Crparernuecku MapKeTHHI Ha Thprockara ¢pupma. Kocrosa, C., B. I'ens60Ba, B.
ATranacos. 13n. Jloruc, 2019, ISBN 978-954-8289-14-6.

CrparterndyeckusiT MapKeTUHI MoMara Ha (UPMHUTE Ja ce OpHEeHTHpaT Ha I[aszapa, a
MEHHDKBPHUTE Ja MPUIOOHAT CTPAaTETMYeCKO MHCJICHE, HAaOeNs3BaliKH IEpCIEeKTUBU M HOBHU
OPHEHTUDPH, 3a J1a ONpEAEIAT CTPATerHUecKUTe CH NpeAaumMcTBa. PazpaboTeHuTe CTpaTeruu
npenaarat Ha GUPMHUTE pelIeHus, He0OOXOIMMU 3a MTOBEJACHUETO UM Ha Ia3apa, 3a MPOBEeXkIaHe Ha
KOHKYpeHTHaTa UM 0opOa u 3a mpocrnepupane B Obaemero. B pamkure Ha KHUTaTa, aBTOPBT €
paspabotui Tpu riaBu. B riaBa (tema) 11 ,I{eHoBu crpareruu® (c. 203 - 225) moapobHO ca
pasrienaHd LEHOBUTE CTPAaTETWH, OCHOBAaHHM HA: Pa3XOAWUTE, THPCEHETO, KOHKYPEHIUSATa M
CTOKOBHUTE ocoOeHocTH. M300pbT Ha KOHKpPETHA IIEHOBAa CTpaTerus ce Npeaonpeaens OT
MPEeIBAPUTEIIHO 3aJI0KEHUTE 1IeIi B MapKeTHHroBaTta cTparerus. B 3aBucumoct oOT
MapKETUHTOBATa LIEJI WM LIEJIH, BCSIKA ThPrOBCKa (rpMa MOXKEe Jja pa3padoTH IIEHOBA CTPATETHs,
OCHOBaHA Ha MOKPUBAHE HA pa3XxOAWTE, JOCTHTaHE Ha KellaHa medyanda, Omnpe/iessiHe Ha LEHH,
ChOTBETCTBAIIM Ha MOTpeOUTENCKAaTa OIICHKAa 3a IIEHHOCT Ha TBPrOBCKOTO MPEIOKEHUE,
OIpeJiesIsIHE Ha [IEHU paBHM, [TO-HUCKU WJIM MO-BUCOKH OT T€3U Ha KOHKYPEHTHUTE; HaBIM3aHe Ha
naszapa, ooupaHe Ha Kaiimaka u Jp.

B rnaBa (tema) 13, IIpomorinonnu crparerun’ (c. 224 - 265) ce akiieHTHpa Ha ChIbPKAHHETO HA
IPOMOLIMOHHUS MUKC. CaMOCTOATEIHO MACTO € OTAEJICHO Ha OTJCIHUTE €JIEMEHTH Ha MUKCa —
peKiama, CTpaTeriy 3a CTUMYJIMPaHe Ha IPOAaXOUTe, CTpaTeruy Ha IMYHU TPOAAXKOU, CTpaTeruu
Ha BPB3KH C OOIIECTBEHOCTTA. 3a BCAKA CTPATETHS Ca TIOCOYCHH OCHOBHHUTE UM TIPEAMMCTBA H
HE/IOCTATHIIH, KAKTO U KOHKPETHOTO U MPHJIOKEHHUE B THPTOBCKATa MPAKTHKA.

B rnaBa (tema) 14 ,Peximamuu ctpateruu® (c. 266 - 286) moapoOHO € MpeicTaBeH IUIaH 3a
pa3paboTBaHe Ha pEKJIaMHa CTpaTerusi, MOCOYEHM ca MpeIuMCTBaTa M HEJOCTaThIUTE Ha
OCHOBHHTE MEIMHU KaHAIIM 33 pa3NpoCTpaHeHNE Ha peKJIaMHO rocianue. [1onpoOHo ca onrcaHu
pa3IMYHH BUI0OBE PEKJIAMHH CTPATETHUH C IPUMEPH OT THPTOBCKATa MPAKTHKA.

B kpas Ha Bcsika Ii1aBa ca IOCTaBEHU BBIIPOCH, KOUTO LENAT J1a MPOBOKUPAT CTPATETHUECKO
MHUCIIEHE U TpeANpHeMaHe Ha CTPaTernuecKy JISHCTBUS OT CTpaHa Ha ThPrOBCKUTE MEHUDKBPU U

OpraHu3aIyH.



2. CrosnoBa, 3. [orumnoBa, FO., U. CroiikoB, . XeueBa-PaneBa, b. Aranacos, K.
Tonoposa. [IpoekTHOTO ympaBieHHE Ha YCTOMYMBOTO pa3BUTUE HA BoaHUA cekTop. K-
YHCC, 2019, ISBN 978-619-232-162-8.

Tesata nHa pa3paboTkaTa e, 4ye MPOEKTHOTO YIpaBJICHHE IOMPHUHACSH 3a IOCTUTaHE Ha
YCTOWYMBO pa3BUTUE HA BOJHUS CEKTOP U € MPEANOCTaBKa 3a ekoyiorn3auusara my. OCHOBHaA 1€l
Ha MOHOTpadusiTa € Ja ce OlEHU U aHAIM3HMpa MPHUIOKEHUETO HA MPOCKTHOTO YIPaBIICHUE Ha
BOJHHSI CEKTOP M Ha Ta3u 6a3a Ja ce ONpeesiT HAaCOKH U MPETOPHKH 3a o100psiBaHe Ha Ipoleca
Ha yrpaBJjieHHE Ha MPOEKTU BbB BOJHUSA CEKTOp. B pamkuTe Ha MOHOrpadusTa aBTOPHT ydyacTBa
¢ nBa naparpada — naparpad 2.3.1 (c. 68 - 77) u maparpad 3.3 (c. 126 - 141). B naparpad 2.3.1.
,»,J100pY IMPaKTUKH 3a YIIpaBJIEHNE Ha IPOEKTH BbB BOJIHUS CEKTOP B cTpaHuTe n3BbH EC* ce npaBu
PETPOCIIEKTUBEH aHAIM3 HA JOOPUTE MPAKTHKU B YIPABICHUETO HA BOJHUS CEKTOP B CTPAHH OT
Hentpanna Asus, FOxna Adpuka, ABctpanus u ap. [locoyBaT ce U MHUIIMATHUBU CbBMECTHO ChC
CeeroBHaTa 0aHKa, LENANIM OJ00psBaHE HA 3aKOHO/ATEICTBOTO, MOAIbPXKAHE HA OIMpPENeIeHO
paBHUIIIC HAa KAa4eCTBO HA BOJUTE C Il ONAa3BaHE Ha ChHINECTBYBAIIOTO OmopazHooOpasue. B
naparpad 3.3. ,,Cbcrosaue Ha puHaHCHpaHeTo Ha npoektu mo OITOC 2007, 2013, Oc 1 ,,Boau“
Bb3 OCHOBa Ha MHoOpMaIuATa 3a JOTOBOPEHHUTE M W3IUIaTeHuTe cpenactsa mo Oc 1 ,,Boau® e
HalpaBeH aHaju3 OTHOCHO: OTHOCHUTENHHUAT 51 Ha MPOEKTUTE B CEKTOp ,,Boau* mo oraenHu
obnactu B P bearapus. Ha HuBo o6uunu B P bearapus e HarpaBeHa paHKHUPOBKA B 3aBUCUMOCT
OT: aKTUBHOCTTa MM Ha KaHauaarctBaHe mo mpoektu mo Oc 1 ,Bomu®; omenkata um 3a
MKOHOMHYECKa e()eKTHBHOCT MU oleHKata uM 3a Hanumuue Ha [ICOB. B3 ocHoBa Ha TOBa €
npenctaBeHa HWHGopMalus aKTUBHOCTTa Ha OTAETHUTE OOIIMHUA 1O OTHOILIEHHE Ha
KaHAuAaTcTBaHeTo UM 1o mpoekTu no Oc 1 ,,Boau®, 3a ogoOpeHUTE NMPOEKTH Ha OTICITHHUTE

oOIIMHY, a CHINO U 32 (PUHAHCOBATA MOJKPEIa, MOJy4eHa OT OT/ICTHUTE OOLITUHHY.

3. Kostova, S., D. Marinova, B. Atanasov. Social Marketing and Its Influence on Animal
Origin Food Product Consumption. IGI Global 2018, Chapter 19: Consumption of Animal
Products in Bulgaria: The case for change. pp. 283-297. B: Handbook of Research on
Social Marketing and Its Influence on Animal Origin Food Product Consumption. ISBN
(ebook): 9781522547587. ISSN 2327-5502, EISSN 2327-5529.



Kostova, S., D. Marinova, B. Atanasov. ConnaiHuAT MApKETHHT U BIUSHUETO MY BBPXY
KOHCYMaIlMsATa Ha XpaHUTEIHU MPOAYKTH OT »XHBOTHHCKH mpomsxox. IGl Global 2018,
I'maBa 19 Koncymanus Ha >KUBOTUHCKHM MPOJYKTH B bhirapus: ciryyau 3a mpoMsiHa.

B rnaBara ce aHanu3upar TeHJISHIIMUTE B IPOM3BOICTBOTO U OTPEOICHUETO HA )KUBOTHHCKU
XPaHUTEIIHU TPOJIYKTH — MECO, MJICYHHM TPOIayKTH, sina u puda, 2010 — 2015 r. Benpeku
HaMaJIsIBAHETO Ha HACEJICHUETO, OTIJICKIAaHETO Ha JOOUTHK U IMIPOU3BOJICTBOTO HAa KHCEIIO MIISIKO,
MAKeTHPAHO MPSICHO MIISIKO U CUPEHE OCTaBa CPAaBHUTEITHO CTAOMITHO MJT HApacTBa, KaTo BOJIH 110
MOKauBaHe Ha MOTPEOJICHUETO Ha IIaBa OT HaceneHueTo. Karo usno uma yeenuuenue ot 9% B
noTpebieHrneTo Ha Meco, oT koeto 45% e Ha cBuHCKO Meco U 72% ot Hero e pepaboTeHo. Ta3u
TEHJCHIIMS € B pa3pe3 ¢ MEXKIYyHAPOJIHUTE AUETOJOTHYHU MPENOPHKU U BOAM A0 KIMMaTUYHA
MIPOMSIHA U BIIOIIIABaHE CHCTOSHUETO HA OKOJIHATA cpeaa. [loTpedurencko npoyuBaHe, MpoOBEACHO
npe3 2017 r. B Codusi, moka3Ba He1oOpo MO3HABaHE HA MPOOIEMHUTE € IIEHaTa HAa MECOTO, KOSITO €
B OCHOBaTa Ha MEeCHaTa KOHCcymalus. Bce mak rmoBede oT mojioBUHATa aHKETUPAHU CIIOAETISAT, 4e
Obarapute TpsOBa Ja HaMalAT KOHCyMalMsITa Ha MECO, a TOBa € J00pa OTIpaBHA TOYKa 3a
COI[MAJIEH MAapKeTHHI M CTHUMYJIHMPAaHE OrpaHMYaBAaHETO Ha KOHCyMalus Ha >KUBOTUHCKHU

XPAaHUTCIIHA IPOAYKTH.

VIl. Ily6auKyBaH yHMBEPCHUTETCKH YUYeOHHK.

1. Ilenu u ueHoobpasysane - Bragumuposa I., B. Aranacos, H. Urnarosa HK-
YHCC, 2016, ISBN 978-954-644-919-1.

W3znoxenuero B yueOHMKa ,,lleHn u eHooOpa3yBaHe" e cboOpa3zeHo ¢ yuebHaTa nmporpama mno
JMCLUIUTIHATA, KOSITO CE YeTe Mpe]] CTYAEHTHTE OT (pakynTeT ,,IkoHoMuKa Ha uHdpacTpykTypara"
B YHCC. B Hero ce pasriexaar rJlaBHO BBIIPOCH Ha LIEHUTE U 1IEHOOO0pa3yBaHETO Ha (pupMeHO
paBHHMIIE, METOJIOJIOTHATA Ha ONpeAessHe Ha (UPMEHHTE IIeHH C OTYMTaHe Ha (pakTopuTe Ha
[a3apHOTO IIEHOOOpa3zyBaHe, KakTO M CHeUU(UYHUTE OCOOEHOCTH Ha II€HOOOpa3yBaHETO B
KOHKPETHHM OM3HEC JeWHOCTH - ThProBHs, TYpU3bM U Jp. Beska Tema 3anmouBa ¢ neguHupaHe Ha
MTOCTAaBEHNUTE IEJIM W 3aBBpIIBAa C KIIOYOBH TEPMHHHU, BBIIPOCH 3a TUCKYCHHM W 33/I1a4d 32
CaMOIIO/ITOTOBKA Ha CTyJIeHTUTE. B paMkuTe Ha ydeOHWKa aBTOPBT y4dacTBa C JIBE TEMH — TeMa
yerBbpTa (LleHooOpa3zyBane B Typmsma) ot pazzgen Il ,,OcobeHoctn Ha 1eHOOOpa3yBaHETO B
OTpAacJOBU CTOMAHCKH JeMHOCTH™ U TeMa mecTa (/Ibp:kaBHO perynupane 1 KOHTPOJ Ha IIEHUTE U

nenoo6pasysaneto) ot pazzaen Il ,,OcobenocTn Ha MEHOOOpPa3yBaHETO B OTPACIOBU CTOTIAHCKH



JNEHHOCTU; KaKTO U 3aJJaulTe 32 CaMOIOJrOTOBKA KbM OTJIETHUTE TeMU (C U3KIIOUEHHE Ha TeMa
Tpera B pazzen |). B Tema yersbpra (LleHoOOpasyBane B Typusma) ot paszzaen Il ,,Ocobenoctu Ha
[IEHOO0pa3yBaHETO B OTPACIOBU CTOMAHCKU JACHHOCTH ca U3BelIeHU (AKTOPH, OKa3BaIlH
BIMSIHME BBPXY LEHOOOpa3yBaHEeTO B TypusMa. Pasrimemanu ca 1eHOOOpa3yBaHETO B
TypomepaTopckata M TypUCTHUYECKaTa areHTCKa JeHHOCT, B XOTEJIHEPCTBOTO U B
PECTOPaHTHOPCTBOTO. B X0Ja Ha M3JI0KEHHETO ca MPEeICTaBeHU M IMPUMEpH, WIIOCTPUpAIIH
BKJIIOYBAHETO HA OTJICIIHUTE €JIEMEHTH Ha LieHaTa mpu (GopMHpaHe Ha KpaiiHaTa meHa. B Tema
mecta (bpkaBHO peryiuvpaHe W KOHTPOJ Ha ILEHUTE U IleHooOpasyBaHeTo) or paszen |l
,OCco0eHOCTH Ha 1eHOOOpa3yBaHETO B OTPACIOBH CTOMAHCKH JAeWHOCTH € 00O0CHOBaHa
HE0oOXOIMMOCTTa OT IbpPXKABHO peryjiupaHe Ha IeHute. HampaBeH e KpaTbk mperies Ha
MOJINTUKUTE TI0 IbPXKABHO PETYJIMPaHe HA IIEHUTE KakTo B cTpanu oT EC, Taka U B CTpaHU U3BBH
EC. B ornenena Touka Bb3 OCHOBA Ha JCHCTBAIIMTE 3aKOHOBM M TIOA3aKOHOBH HOPMATHBHH
aKTOBE € pa3riieJaHO AbPKABHOTO peryaupaHe Ha 1ieHuTe B briarapus, 060co0eHo B JIBE TpymHH —

001110 U CIIELHUATHO.

VIIl. Tly6aukyBaHO YHHBEPCHTETCKO YU4eOHO IOMAraJo.
1. Aranacos, b. [lotpeburesncko noseaenue B onpenenenus u 3agaun. MK-YHCC, 2020, c.
150, ISBN 978-619-232-326-4.

B cbBpemMeHHUTE yCcI0BHS OBEJCHUETO Ha MOTpeOUTENUTE MPUA001MBa HOBO U3MepeHue. Bee
IIOBCYEC l'IOTpe6I/ITeJ'II/ITe Ca B ICHTbpPAa Ha BHHUMAHUCTO HA THProOBOUTC. HapaCTBa CuJjiata Ha
TaXHaTa BJIAaCT — TE€ cCTaBatr HO-I/IH(bOpMI/IpaHI/I U HU3UCKBAT HOBU (i)OpMI/I Ha KOMYHHKaNus C
Thprouute. [lo3HaBaHeTO Ha MOTPEOUTENCKOTO IOBEAECHUE € HM3TOYHUK Ha KOHKYPEHTHO
npeauMcTBo. [loBeieHneTo Ha NOTPEOUTENUTE HE € MEXaHUYEH aKT Ha MOKYIKA, a KOMIIJIEKC OT
MUCJIM, YyBCTBa, €MOLMHU M (AKTOPHU BIMSHUA Ha 3a00MKaisdliaTa MOTPEOUTENHUTE Cpera.
Y4eOHOTO momarasno e pa3paboTeHO B ChOTBETCTBUE ¢ ydeOHaTa MporpaMa Mo JUCHUIUIMHATA
,I10TpeOuTeNnCcKO MoBeACHUE , YeTAIla Ce Mpe] CTYICHTUTE OT CIEIHAIHOCT ,,IkoHOMHKa Ha
Thpropusita® B YHCC. YyeOHOTO momarano € CTpyKTypupaHO B jaeceT TeMu. Beska Tema e
pa3paboTeHa B JIBE YaCTU — TEOPETUYHO M3JIOKEHHE M 33Ja4H 32 CaMOCTOsITeHAa paboTa, KOUTO
ca B IpsAKa BPB3Ka C HU3JIOKCHHUCTO U LCJIAT INOANOMAaraHe Ha CTYACHTUTC IIPpHU YCBOSABAHC Ha
3HAHUATA, 3al103HAaBAHC C KOHKPECTHH IMPUMEPU OT IpaKTUKaTa WU IMPOBOKHPAHEC Ha TBOPYCCKO

MHCJICHC IIPpU pCHIABAHC HA KOHKPCTHHU KAa3yCHU OT ThbProOBCKaTa JEHHOCT.
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l. Habilitation monograph
Atanasov, B. Price and its impact on consumer behaviour (when purchasing consumer goods in
retail trade). UNWE Publishing Complex, 2022, 200 p. ISBN 978-619-232-652-4.

The monograph consists of three parts, each of which ending with overall conclusions. The
introduction focuses on the impact of price on consumer behaviour and presents the formulation
of the research object, subject, objective and tasks. The monographic work aims to study the
economic theory in the area of prices and consumer buying behaviour, to systematize theoretical
and empirical achievements and to identify the directions for price impact on consumer behaviour
when purchasing consumer goods in retail trade. Part I “Theoretical foundations of price in the
context of consumer buying behaviour” examines the different concepts of value, worth and price
and shows their relations. In addition, attention is paid to the stages of the process that forms
decision making when purchasing with regard to high and low involvement, place and role of
prices, impact of internal and external reference prices. A retrospective analysis is made, through

which the factors of price sensitivity affecting consumer behaviour are systematized. Part II “Price



as a source of consumer value” considers direct and indirect price reductions with examples from
commercial practice. Based on the presented definitions of value in the first part, an approach is
proposed for the measurement of consumer value through price based on various forms of price
reductions. A conceptual model is suggested for the consumer behaviour influenced by price and
is complemented by two models —a model of consumer behaviour in periods of a temporary price
reduction and a model of consumer behaviour in periods of a price increase. The models proposed
in Part II are approbated through an empirical study in Part III “Studying the impact of price on
consumer behaviour in retail trade”. The study resulted in the formulation of the main conclusions
which reveal the impact of price on consumer behaviour when purchasing consumer goods in retail

trade.

1. Book based on the candidate’s PhD dissertation
Atanasov, B. Consumer behaviour in the purchase of fast moving goods: state and trends. UNWE
Publishing Complex, UNWE, 2020, 222 p. ISBN 978-619-232-392-9.

The book is based on the candidate’s doctoral dissertation entitled “Consumer behaviour in the
purchase of fast moving goods” and defended in 2012. It has three chapters each of which ends
with general conclusions. In the preface, the relevance of the topic is emphasised, research object,
subject, main objective and tasks are formulated. When writing the book, the critical comments
and recommendations made, as well as the questions raised during the defense of the dissertation,
were taken into account. The time period of the study was extended. Chapter I “Theoretical
foundations of consumer behaviour in the purchase of fast moving goods” focuses on consumer
behaviour as an object of study by commercial companies. In it, the author defines the nature of
consumer behaviour, classifies and characterises consumer goods and fast moving consumer
goods. In Chapter II “Methodological aspects of the study of consumer behaviour in the purchase
of fast moving consumer goods in points of sale” the author presents and classifies the factors
influencing consumer behaviour in the process of purchase decision making. The author
systematizes and considers the models of consumer buying behaviour as well as the stages of the
purchase decision making process through which consumers go. Based on the models of consumer
behaviour examined in Chapter II, in Chapter III “A study of consumer behaviour in the purchase
of fast moving goods” the author constructs a model of consumer behaviour in the purchase of fast

moving goods and suggests methodology for the study of consumer behaviour in the purchase of



fast moving goods. The results from the studies of consumer behaviour in the purchase of fast
moving consumer goods conducted in 2011 and 2018 are shown and compared. The author draws
conclusions and establishes the trends in consumer behaviour in the purchase of fast moving goods
based on these two empirical studies.

1. Articles and papers published in scientific journals indexed in world databases

with scientific information (Scopus, Web of Science)

1. Atanasov, B. A study of consumer behaviour in purchasing foodstuffs: a case of study of
Sofia, Bulgaria. Scientific Paper Series Management, Economic Engineering in
Agriculture and Rural Development, 2020, Vol. 20, Issues 4, pp. 65-70. PRINT ISSN
2284-7995.
http://managementjournal.usamv.ro/pdf/vol.20_4/Art8.pdf
https://www.webofscience.com/wos/woscc/full-record/W0S:000598213900008

Traditionally, foodstuffs are included in the consumer basket of households. Statistics for
recent years reveals an upward trend in the market of fast-moving consumer goods in Bulgaria.
The growth in the number of retail outlets and in the number of fast-moving consumer goods in
particular poses challenges to retail chains. The entry of foreign chains for consumer goods on the
Bulgarian market as well as the variety of their product and brand supply result in intensified
competition between them. The desire for increased market share is a prerequisite to providing
higher value to end consumers through the elements of a commercial product which ensure
competitive advantages. In order to establish the key (motivational) factors in the purchase process
related to foodstuffs, a questionnaire was developed and a quantitative survey was conducted based
on the method of the structured personal interview. The survey also shows the frequency of
purchasing various groups of foodstuffs, the degree of purchase planning, the impact of reference
groups on the purchasing process through one-dimensional frequency distributions.

2. Atanasov, B. Aspects of the influence of prices on consumer behaviour when purchasing
foodstuffs: analysis of cases from Sofia, Bulgaria. Scientific Paper Series Management,
Economic Engineering in Agriculture and Rural Development, 2022, Vol. 22, Issues 3, pp.
43-48. PRINT ISSN 2284-7995.
https://managementjournal.usamv.ro/pdf/vol.22_3/Art4.pdf
https://www.webofscience.com/wos/woscc/full-record/WOS:000886426500004



http://managementjournal.usamv.ro/pdf/vol.20_4/Art8.pdf
https://www.webofscience.com/wos/woscc/full-record/WOS:000598213900008
https://managementjournal.usamv.ro/pdf/vol.22_3/Art4.pdf
https://www.webofscience.com/wos/woscc/full-record/WOS:000886426500004

Foodstuffs have a strong presence in the daily lives of households. As a rule, consumers make
purchases taking into account the prices of goods and the income they can spend on a purchase.
Food prices are not constant, but a dynamic quantity. Based on the data of the National Statistical
Institute of Bulgaria, it has been established that household expenditure for foodstuffs amounts to
about 30% of total consumer expenditure. The main objective of this study is to track the dynamics
of price changes overall as well as by groups of foodstuffs in Bulgaria, the dynamics of the changes
of the total consumer income and of the consumer expenditure for the purchase of foodstuffs, and
their influence on end consumers’ behaviour. Based on the data available at the National Statistical
Institute of Bulgaria, the article presents the consumer price index, the indices of the total consumer
income and of the total consumer expenditure of households for the period 2015-2021. A
comparison has been made between the general price index and the index of the prices of foodstuffs
and soft drinks. An analysis of the indices of the prices of individual groups of foodstuffs has been
carried out. On the basis of quantitative research carried out by the author by using an online
survey, aspects of consumer attitudes are revealed that are based on price influence upon purchase.

One-dimensional frequency distributions were used for this purpose.

IV. Articles, studies and papers published in scientific journals indexed in other
international databases with scientific information
1. Atanasov, B. Fragmentary analysis of the market of fast-moving consumer goods in
Bulgaria. Dialog, E-Journal of Tsenov Academy, Year 2020, Issue 3, ISSN 1311-9206.

https://dialogue.uni-svishtov.bg/issue.asp?issue=365

https://www.ceeol.com/search/journal-detail?id=812

For its purpose, the fast-moving consumer goods satisfy mainly the
basic needs, and unlike the consumer durables, distinguish with relatively high
frequency of consumption. Based on data of the National Statistical Institute, the
change of retail sales for the period 2010-2018, the average expenditures of the
households for purchasing of foods, the change of number of retail sales premises -
for the country and statistical regions, the change of number of retail sales premises of
the leading trade chains selling fast-moving consumer goods are presented in the
article. On the basis of the author’s own researches of the consumer’s behaviour when

they purchase fast-moving consumer goods, a comparative analysis through one-


https://dialogue.uni-svishtov.bg/issue.asp?issue=365
https://www.ceeol.com/search/journal-detail?id=812

dimensional frequency distributions is made and trends of consumers’ behaviour
during the purchase are brought out.
2. Atanasov, B. The impact of the COVID-19 pandemic on the use of commercial areas.
Journal Real Estate Property&Business. Vol.5 (3), 2021, pp. 183-185, ISSN print: 2603-
2759, ISSN online: 2603-2767.
http://www.realestatejournal-bg.org/arhiv/tom-5-3/32-balgarski/arhiv/tom-5-3/285-tom-
5-3-6

https://www.ceeol.com/search/journal-detail?id=2492

The last year was marked by periods of restrictions due to the COVID-19 pandemic. The trade
is one of strongly affected economic activities in particular the work organization of the retail sales
premises for non-food items. An attempt to identify the impact of the COVID-19 pandemic on the
use of commercial areas is made in this article. Based on the secondary information of the National
Statistical Institute’ surveys, the retail sales’ indices in particular in the trade of non-food items are
brought out. The secondary data of the leading consultancy companies in the field of real estates
are also used in particular about the impact of the COVID-19 pandemic on the use of commercial
areas. Conclusions and trends are drawn as a result of temporary restrictive measures imposed in
the activity of the retail sales premises for non-food items based on the analysis of the second
information.

3. Doitchinova, Y., Stoyanova, Z., Atanasov, B., (2018), Institutional environment and

determinants of project management in the water sector, Economic and social alternatives,
issue 1, pp.5-19, ISSN (print): 1314-6556, ISSN (online): 2534-8965 33.
https://www.unwe.bg/uploads/Alternatives/1 1A br 1%202018 BG.pdf
https://ideas.repec.org/a/nwe/iisabg/y2018i1p5-19.htm

Joint integrated management of use and conservation of natural resources takes place in the
water sector through the development and implementation of projects. Project management creates
prerequisites for more flexibility and opportunities for providing more competitive quality
services, creating sustainable innovations. In the context of Bulgarian reality, the management and
financing of water projects is faced with a number of challenges and difficulties, which are the
subject of interest from different scientific fields. The aim of the article is to analyze and evaluate

the project management environment in the water sector and on this basis to make conclusions and


http://www.realestatejournal-bg.org/arhiv/tom-5-3/32-balgarski/arhiv/tom-5-3/285-tom-5-3-6
http://www.realestatejournal-bg.org/arhiv/tom-5-3/32-balgarski/arhiv/tom-5-3/285-tom-5-3-6
https://www.ceeol.com/search/journal-detail?id=2492
https://www.unwe.bg/uploads/Alternatives/1_IA_br_1%202018_BG.pdf
https://ideas.repec.org/a/nwe/iisabg/y2018i1p5-19.htm

recommendations on how to improve it. The content of the paper is structured as follows: 1)
Literature review of the institutional environment for the management and financing of projects in
in water sector; 2) Analysis and assessment of the environment for management and financing of
water projects; 3) Discussion of results and recommendations. The last part summarizes
conclusions and recommendations for improving the management and financing of projects in
water sector related to the transition from a traditional project management approach to a more
sustainable one, the construction of a multidisciplinary team of specialists, the introduction of
innovations and creativity during the design phase, increasing the awareness and participation in

training.

V. Articles and papers published in peer-reviewed, non-indexed scientific journals

or in edited collective volumes

1. Atanasov, B. Aspects of commercial activity regulation. Problems of legislation and law
enforcement related to business development in the Republic of Bulgaria and Europe,
2014. Proceedings of the annual scientific conference organised on the occasion of the
100th anniversary of the birth of Prof. Veselin Hristoforov. Sofia, Volume 1, UNWE
Publishing Complex, 2014, pp. 185-193, ISBN 978-954-644-738-8.

The dynamic development of the trade is accompanied by straining of the competition between
separate economic agents in the process of their interaction, achieving the previously defined aims.
The necessity of commercial activities’s regulation emerges in the foreground in order to minimize
the negative impacts of conflicts in the distribution channels of goods, which are often connected
to use of illegal means as well as to guarantee the right and possibility of the purchasers to make a
reasonable choice in the purchase’s process.

2. Atanasov, B. Aspects of the consumer goods market in Bulgaria. The Economy in a
Changing World: National, Regional and Global Dimensions. Proceedings of the
international scientific conference. Volume 2. Nauka | ikonomika Publishing House,
University of Economics - Varna, 2015, pp. 89-95, ISBN 978-954-21-0834-4.

Aspects of the consumer durables market are considered in the paper. The nature of consumer

durables is defined in two aspects - from the point of view of traders and from the point of view

of consumers. Retail chains specialising in the sale of durable goods are grouped by the number of



their outlets. Based on information from the National Statistical Institute, the dynamics in the
number of retail outlets for the sale of durable consumer goods for the period 2005-2013 is tracked.

3. Atanasov, B. Role of trade for provision of employment. Vanguard scientific instruments
in management, vol.11, 2015, ISSN 1314-0582.

The development of activity of Bulgarian and foreign chains in the field of trade as well as the
increase of retail sales premises’ number is a premise for creation of new jobs which undoubtedly
lead to increase of number of employed in the field of trade. The article examines the role of trade
as source of employment in the economy by means of indicators: number of retail sales premises,
number of persons employed by economic activities, percentage of non-financial enterprises by
economic activity groupings according to Law on Small and Medium Enterprises (according to
number of employed) and active enterprises by economic activities.

4. Atanasov. B. Issues in the pricing process in the channels for realisation. Proceedings of
the Tenth International Scientific Conference dedicated to the 25th anniversary of the
Business Logistics major at UNWE. UNWE Publishing Complex, 2016, pp. 293-300,
ISBN 978-954-644-900-9.

At the root of the problems in the pricing process along the channels for realisation are the
conflicts arising between the participants. Most often these conflicts are due to the mismatch of
their interests and are the reason for the implementation of unfair trade practices in pricing. It is
concluded that the determination of the final price and unfair trade practices are the main sources
of conflicts in the channels for realisation, and are, therefore, the main problems in the pricing
process as well. A review of the legislation is made as well with elucidation of the key directions
for regulation of trade relations and formulation of recommendations for the minimisation of the
negative influences in the pricing process.

5. Atanasov, B. Pricing approaches in omnichannel trade. Omnichannel trade and innovation.
Proceedings of an international scientific conference. UNWE Publishing Complex, 2016,
pp. 151-155, ISBN 978-954-644-901-6.

The development of information and communication technologies gives impetus to the
emergence and use of alternative and innovative channels for realisation in retail trade. The
opportunities provided by the modern means of making trade offers to consumers along with the
competition between traders require a multi-channel approach in the process of buying and selling.

Such an integrated approach including the use of all channels is omnichannel trade. The



availability of more than one trade channel gives consumers the possibility to compare different
trade offers, evaluate alternative options in the process of decision making and to choose a channel
for purchase. The pricing approaches implemented by the traders in the different channels are one
of the key factors in consumer choice in omnichannel trade. Depending on the type, characteristics
and purpose of consumer goods, on the type of channel used and on the way of formation of the
final selling price, in their practice, omnichannel retailers can apply both a uniform approach and
an approach of differentiated prices.

6. Atanasov, B. Features of levying with value added tax in process of pricing in tourism.
Vanguard scientific instruments in management, vol.12, 2016, ISSN 1314-0582.

The article investigates the features of levying with value added tax (VAT) in the process of
pricing in tourism in terms of providing of basic and additional tourist services. Differences based
on the relations between tour operators and tour agents providing tourist services in the
determination of individual and package price as well as differences based on interpretation
decisions of the court of European Union for applying of unified and differentiate tax rate are
outlined.

7. Atanasov, B. Some influences of the COVID-19 pandemic on trade in Bulgaria.

Infrastructure & communications, Issue 9, 2020, pp. 86-89, ISSN 1314-0930.

The COVID-19 pandemic raises new challenges to the global economy. The fast spread of the
COVID-19 has changed the social and economic situation in Bulgaria, too. The trade organizations
were enforced to carry out their economic activity in an emergency situation. Due to this, flexible
and adaptable models mainly to the relations with end users were imposed. The change provoked
by the new conditions has naturally changed the end users behavior model, too. The main purpose
of this research is to identify the COVID-19 manifestation in Bulgaria and the subsequent
consequences for the trade.

8. Atanasov, B. Fragments of the trade with food supplements and COVID-19. Trade -
scientific knowledge and business reality. Proceedings of a Round Table with international
participation. D. A. Tsenov Academic Publishing House, 2021, pp. 407-412, ISBN 978-
954-23-2005-0.

The COVID-19 pandemic raised many questions including the way of eating and taking of

food supplements as vitamins, minerals, immunostimulators and others. The main characteristics

of the food supplements are brought out in this work. Only part of the opinions and advices of



mainly Bulgarian scientists for taking of certain food supplements are considered which also
affects the volume of their sales. Based on the available secondary information, the change of the
sales volume of food supplements during the first year of the pandemic is indicated and
information on the import of food supplements in volume and value is presented.

9. Atanasov, B. Aspects from social responsibility of the firms in the trade. Proceedings of

the First Scientific and Applied Conference “Marketing in action”, Askon-izdat Publishing
House, 2021, pp. 131-138, ISBN 978-954-383-138-8.

Development of trade lays down fundamentally new basis of the relations between trade firms
and the society. Trade is no longer considered only as means for making profit and accumulation
of capital but also as a source for redistribution of goods in the society. Social responsibility turns
into a source of competitive priority under the conditions of competitive market. That is the reason
more and more trade firms to apply socially responsible activities encouraging sales related to
certain causes in the last years. They influence also the behavior of their consumers through the
policy of social responsibility. The main aim of this paper is to identify the manifestation of social
responsibility through the trade and the consequences for the society followed by this.

10. Atanasov, B. Legal regulation of the trade with food supplements in Bulgaria. Proceedings

of the Scientific Conference “30 years of the Faculty of Law at UNWE - successor of a
centuries-old tradition in the development of legal science and practice”, UNWE
Publishing Complex, 2022, pp. 554-563, ISBN 978-619-232-651-7.

Each economic activity, including the trade one is done in compliance with a certain regulatory
regime. The European legislation is transposed into the Bulgarian practice through the respective
legal acts; it ensures certain level of competitive environment between the economic organizations
and consumers protection in the purchase process. In recent years, the advertisement of different
types of food supplements through different communication channels has become more
widespread and this provides the possibilities to consumers to make a purchase through more than
one trade channel. In this study, based on the examination of the current legislation in the field of
the trade with food supplements, an attempt to define the main principles of the regulatory regime

in doing this economic activity in both commercial and non-commercial form of trade is made.

VI.  Chapter published in a collective monograph

1. Kostova, S., Galabova, V., Atanasov, B. Strategis marketing of the trading company. Logis



Publishing House, 2019, ISBN 978-954-8289-14-6.

Strategic marketing helps companies orient themselves in the market and managers acquire
strategic thinking identifying perspectives and new directions to determine their strategic
advantages. The developed strategies offer companies solutions they need for their behaviour in
the market, to fight competition and prosper in the future. The candidate authored three chapters
in the book. Chapter (topic) 11 “Pricing strategies” (pp. 203 - 225) presents in detail pricing
strategies based on costs, demand, competition and commodity features. The choice of a particular
strategy is determined by the marketing strategy goals set in advance. Depending on the marketing
goal or goals, every trading company can develop a pricing strategy based on covering costs,
achieving a desired profit, setting prices corresponding to the consumer’s assessment of the value
of the trade offer, setting prices equal to, lower than or higher than those of competitors, entering
the market, skimming, etc. Chapter (topic) 13 “Promotional strategies” (pp. 224 - 265) focuses on
the content of product mix. Special attention is paid to the individual elements of the mix -
advertising, sales promotion strategies, personal selling strategies, public relations strategies. The
main advantages and disadvantages of each strategy are discussed as well as its specific application
in commercial practice. Chapter (topic) 14 “Advertising strategies” (pp. 266 - 286) presents a
detailed plan for the development of an advertising strategy and indicates the advantages and
disadvantages of the main media channels for the dissemination of an advertising message.
Different types of advertising strategies are discussed with exemplification from commercial
practice.

At the end of each chapter, there are questions aimed at provoking trade managers and
organisations to think strategically and take strategic action.

2. Stoyanova, Z., Doichinova, Y., Stoikov, I., Zhecheva-Radeva, I., Atanasov, B., Todorova,

K. Project management of the sustainable development of the water sector. UNWE
Publishing Complex, 2019, ISBN 978-619-232-162-8.

The thesis of the monograph is that project management contributes to the achievement of
sustainable development of the water sector and is a prerequisite for its greening. The main
objective of the work is to evaluate and analyse the implementation of the project management of
the water sector and, on this basis, to formulate guidelines and recommendations for the
improvement of the project management process in the water sector. The candidate authored two
sections — section 2.3.1 (pp. 68 - 77) and section 3.3 (pp. 126 - 141). In section 2.3.1. “Good



practices for water sector project management in non-EU countries” is a retrospective analysis of
good practices in the water sector management in countries from Central Asia, South Africa,
Australia, etc. The section considers joint initiatives with the World Bank aimed at improving the
legislation, maintaining a certain level of water quality in order to protect the existing biodiversity.
Section 3.3. “State of the financing of projects under Operational Programme “Environment”
2007, 20137, Priority Axis 1 “Water” is based on the information about the agreed and paid funds
under Priority Axis 1 “Water” and offers an analysis regarding the relative share of the projects in
the sector “Water” by individual areas in the Republic of Bulgaria. Ranking was made at the level
of municipalities in the Republic of Bulgaria depending on: their activity in applying for projects
under Axis 1 “Water”; their assessment of the economic efficiency as well as their assessment of
the presence of a WWTP (a waste water treatment plant). Based on this, information is presented
on the activity of the individual municipalities with regard to their application for projects under
Axis 1 “Water”, on the approved projects of the individual municipalities, and on the financial
support received by the individual municipalities as well.

3. Kostova, S., D. Marinova, B. Atanasov. Social Marketing and Its Influence on Animal
Origin Food Product Consumption. IGI Global 2018, Chapter 19: Consumption of Animal
Products in Bulgaria: The case for change. pp. 283-297. In: Handbook of Research on
Social Marketing and Its Influence on Animal Origin Food Product Consumption. ISBN
(ebook): 9781522547587. ISSN 2327-5502, EISSN 2327-5529.

This chapter analyses the trends in production and consumption of animal-based food products,
including meat, dairy, eggs and fish, in Bulgaria between 2010 and 2015. Against decreasing
population, the production of livestock, yogurt, packaged milk and cheese remained relatively
stable or increased resulting in rises on a per capita basis. There was an overall 9% increase in
meat consumption with 45% being pork and 72% of it being processed. This trend goes against
international dietary recommendations and contributes to climate change and environmental
deterioration. The consumer survey conducted in Sofia in 2017 shows limited awareness about
these problems with price of meat being the dominant regulator of meat consumption.
Nevertheless, there was an acknowledgement by more than half of the survey respondents that
Bulgarians should cut their meat intake which is a good starting point for social marketing and

encouragement to change consumption away from animal-based products.



VIl. Published university textbook
1. Vladimirova, Y., Atanasov, B., Ignatova, N. Prices and pricing. UNWE Publishing
Complex, 2016, ISBN 978-954-644-919-1.

The content of the textbook is in line with the syllabus for the course in Prices and Pricing for
students of the Faculty of Economics of Infrastructure at UNWE. It presents mostly issues of
company prices and pricing, the methodology of company pricing taking into account the factors
for market pricing as well as the specific features of pricing in particular businesses such as trade,
tourism, etc. Each topic is considered by starting with a definition of the objectives set and ends
with basic terms, questions for discussion and individual assignments for the students. The candidate
authored two chapters/topics in the textbook — topic four (Pricing in tourism) in Section Il
“Peculiarities of pricing in sectoral economic activities” and topic six (State regulation and control
of prices and pricing) of Section 111 “Peculiarities of pricing in sectoral economic activities*; as well
as the assignments for individual work for each topic (except for topic three of Section I). Topic
four (Pricing in tourism) of Section Il “Peculiarities of pricing in sectoral economic activities*
focuses on the factors affecting pricing in tourism. Pricing in the activity of tour operators, travel
agents, hoteliers and restaurateurs is examined. In the course of the presentation, examples
illustrating the inclusion of individual price elements in forming the final price are also given. In
topic six (State regulation and control of prices and pricing) of section Il “Peculiarities of pricing
in sectoral economic activities” the need for state regulation of prices is substantiated. A brief
overview of state price regulation policies in both EU and non-EU countries is made. In a separate
point and based on the legal normative acts and by-laws in force, the state regulation of prices in

Bulgaria is examined, divided into two groups - general and special.

VII1. Published university study manual
1. Atanasov, B. Consumer behaviour in definitions and assignments. UNWE Publishing
Complex, 2020, 150 p. ISBN 978-619-232-326-4.

In modern times, consumer behaviour acquires a new dimension. Consumers are increasingly
at the centre of marketers’ attention. Their power is growing as well for they are becoming more
informed and requiring new forms of communication with traders. Knowledge of consumer
behaviour is a source of competitive advantage. Consumer behaviour is not a mechanical act of

purchasing, but a set of thoughts, feelings, emotions and environmental factor influences. The



study manual was developed in accordance with the syllabus for the course in Consumer
Behaviour for students majoring in Economics of Trade at UNWE. It includes ten topics, each of
which consisting of two parts — theoretical summary and individual assignments related to the
theory and aimed at facilitating knowledge, based on examples from practice and enhancement of

creative thinking when dealing with particular business cases.



