Ho
Pexropa na YHCC

PE3IOMETA HA ITYBJIMKALIA
HA BBJICAPCKU Y AHTJIMHCKU E3UK

[To Monba Ha YIeHOBETE OT XKYPHUTO, IpUIIaraM abCTPakTUTE Ha MyOIUKAIMUTE CH (B IOBEYETO CITyYaH)
Ha aHIVIMICKU €3UK, MOCJEIBaH OT CBOOOICH MPEBOJ Ha OBIrapckdu. AOCTpaKTHTE MPEACTABISIBAT
no0po pe3roMe Ha ITyOITMKyBaHUTE TPYIOBe. PestomeraTa ca IpIiIoKeHH 10 CITICHKA Ha Iy OJIHKAIIMNTE
MPUIIOXKEH KbM KaHAUAaTypaTa M 3a mpodecop B YHCC.

[Tyonukaum

1. Dentchev, Verbeke, Hall, Michelini, Hillemann (2022) New Perspectives on the Bottom of the
Pyramid Strategies. Business & Society, 61(8), pp. 1977-1991. ISSN 00076503 (Hosu
IEPCIEKTHUBY 33 CTPATErHU B OCHOBATA HA MUPAMKJIATA)

“The early literature on base of the pyramid (BOP) strategies argued that multinational enterprises can
contribute significantly to poverty alleviation of the poorest population in the world. An emergent
perspective suggests that the solution to poverty lies within the BOP itself. Here, entrepreneurship
within the BOP population is seen as the more credible solution to poverty. In this Special Issue
introduction, we briefly present how the literature has further shifted the discussion of BOP strategies
toward issues such as innovation, networks, business models, and sustainability at the BOP. This
analysis signals a gap in our knowledge related to the success factors in business models of BOP
entrepreneurs, with attention to economic, social, and environmental impacts. We present the five
articles accepted for publication in this Special Issue, of which three contribute to our knowledge of
BOP business models and two to our knowledge of sustainability at the BOP. In conclusion, we propose
several avenues for future research.” (Dentchev et al., 2022, p. 1977)

“Pannata nuTepaTypa Ha TeMa cTpaTeruu 3a ocHoBarta Ha mnupamugara (OHII) tBepam, ue
MYJITHHALMOHAJIHUTE MPENPUATUS MOraT Ja JONPHHEcAT 3HAUYUTEIHO 32 HaMalsgBaHe Ha OeHOCTTa
Ha Haii-0eJHOTO HaceIeHUe B CBeTa. Bb3HMKBAIIA MEPCIIEKTHBA TBBPIH, Y€ PEILICHUETO Ha IPOOIIeMHUTe
Ha OenHoctTa ce kpue B camata OHII. Tyk mpennpuemadectBoTo cpex Haceienuero Ha OHII ce
pasriexaa KaTo MOo-HaJekKIHOTO pelleHrne Ha OeqHocTTa. B ToBa crenuanHo W3laHHe MpeacTaBsiMe
HaKpaTKO Kak JMTepaTypaTa AOIBIHUTEIHO M3MecTBa AucKycusra 3a crpateruute Ha OHII xbM
BBIPOCH KaTO WHOBALMH, MpexH, OuzHec Moaenu u ycroiunoct B OHIIL. To3u aHanu3 curnanusupa
3a IpPONYCKM B IIO3HAHMATA HHU, CBBbpP3aHU C (akTOpuTe 3a ycmex B OH3HEC MOAEIHUTE Ha
npennpuemaunre ot OHII, ¢ BHUMaHME KbM HKOHOMHYECKHUTE, COLMATHUTE W EKOJIOTMYHHUTE
Bb37elcTBuL. IIpencraBsMe neTTe CTaTuy, IPUETH 3a IyOIMKyBaHe B TO3M CHeLHalleH Opoii, OT KOUTO
TpH JONPHHACAT 3a MO3HAHUATa HU 3a Om3Hec Monenute Ha OHII m nBe 3a mo3HaHHWATAa HU 3a
ycroitunBoctra B OHII. B 3akmiouenue, Hue mnpemiaraMe HIKOJIKO BB3MOXKHOCTH 3a ObaeIn
n3cnensanus. " (Dentchev et al., 2022, p. 1977)



2. Roncancio-Marin, J., Dentchev, N., Guerrero, M., Diaz-Gonzalez, A., & Crispeels, T. (2022).
University-Industry joint undertakings with high societal impact: A micro-processes
approach. Technological Forecasting and Social Change, 174, 121223, pp 1-15. ISSN 00401625
(CbBMeCTHH JICHCTBHSI MEXIY YHHUBEPCHTETH M MPOMHIIICHOCT C TOJsIM OONIECTBEH MPHUHOC:
HOJIXOJT HA MHUKPOIPOIIECHTE)

“University-Industry collaboration (UIC) literature is largely documented with Western European or
North- American evidence, where universities are rich in resources and have well-developed R&D
infrastructure. Likewise, our knowledge remains limited about UIC in emerging countries, where
research resources and R&D are scarce. In this article, we address the research question “What are the
individual micro-processes involved in UICs with social impact in emerging economies” and argue that
uncovering the individual micro-processes involved in university-industry joint undertakings contribute
to understanding how entrepreneurial universities promote social impact in emerging economies. The
ideas presented in this paper are based on exploratory qualitative research consisting of 33 semi-
structured interviews, eight focus groups, and six participatory observations in Bolivia and Colombia.
Our findings suggest that UICs in emerging economies are driven by the need to solve major social
challenges and are often a consequence of the individual micro-processes of low subjective norm, pro-
social behavior, deontic justice, social identity, entrepreneurial culture, and championing of social
welfare.” (Roncancio-Marin et al., p. 1)

"JlutepaTypata 3a CbTPYJHUUECTBO MEX Iy yHUBepcuterure u uuayctpusta (UIC) no ronasma crenex
€ JOKYMEHTHpaHa CbhC 3allaJHOEBPONEHCKH WM CEBEPHOAMEPUKAHCKH JOKA3aTeNCTBA, KbIECTO
YHHBEPCUTETUTE Cca OoraTh Ha pecypcd W uMaT J00pe pa3BuTa UHPPACTPYKTypa 3a
Hay4YHOU3CJIEIOBATENICKa U pa3BorHa aeiHocT. [lo chims HaunH Hammte nmo3Hanus 3a UIC octaBar
OrpaHMYEHM B  pa3BUBALIMTE C€  CTPaHM, KbAETO  M3CIENOBATEIICKUTE  pecypcu u
Hay4yHOM3ClIeloBaTelIcKaTa W pa3BoiHa JEeWHOCT ca OCKbAHM. B Ta3u cratua pasriexigaMe
n3cnenoBatenickus Boipoc "KakBu ca oTnenHuTe mMukpomnporecy, yyactsamu B UIC cbe conmamHo
Bb3JIEHCTBUE B pa3BUBAILUTE C€ HKOHOMHUKH" M TBBPAUM, Y€ Pa3KpPUBAHETO Ha OTIEIIHUTE
MUKpPOIPOLIECH, YYaCTBALl{ B CbBMECTHUTE HPEANPUATHS MEXAY YHUBEPCUTETUTE U MHAYCTpUATA,
JIoTIpUHacs 3a pa30UpaHeTO Kak IpeanpHeMadecKuTe YHHMBEPCUTETH HachpyaBaT COLMAIHOTO
BB3/ICHCTBHE B Pa3BUBAILUTE CE NKOHOMUKHU. VnenTe, mpecTaBeH! B Ta3H CTAaTHs, CE€ OCHOBaBaT Ha
[IPOYYBATEIHU Ka4eCTBEHU U3CIIEABAHMA, ChCTOALIM ce OT 33 MONyCTPYKTYpUPaHU UHTEPBIOTA, OCEM
¢dokyc rpymnu u mect HabaroneHus ¢ yuactue B bonusus u Konmym6us. Hammre koHcTaTanum nokassar,
ye UIC B pa3BuBaIuTE C€ UKOHOMHUKHU CE€ PBKOBOJST OT HEOOXOAMMOCTTAa OT pelllaBaHe Ha rojeMu
COLIMAJIHY MPEAU3BUKATENICTBA U YECTO ca CIEACTBHE OT MHIMBHUIYaTHUTE MUKPO-IIPOLIECH Ha HUCKA
cyOeKTHBHA HOpPMa, NPOCOLMAIHO MOBEJEHHE, NEOHTHYHA CIIPABEIJIMBOCT, COLMAIIHA MJIEHTUYHOCT,
mpeanpreMadyecka KyJTypa U OTCTOsIBaHe Ha colmaino onaronencteue.” (Roncancio-Marin et al., p.
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3. Neumeyer, X., Ashton, W., & Dentchev, N. (2020). Addressing resource and waste management
challenges imposed by COVID-19: An entrepreneurship perspective. Resources, Conservation
and Recycling, 162 (105058), 1-3. ISSN 09213449 (CnpaBsHe ¢ npeAn3BUKATEIICTBATA, CBbP3aHH
C YIPAaBJICHUETO HA PECYPCUTE U OTHAABINTE, HanoxeHn oT COVID-19: nepcrniekTuBa Ha
OpEANPUEeMadeCcTBOTO)

“This perspective calls for building greater understanding of the role that entrepreneurship plays in
addressing the challenges to resource and waste management imposed by COVID-19. We contend that
researchers and practitioners need to recognize that entrepreneurs are important change agents who can
help in the transition to a more sustainable and circular economy. We present challenges as well as
opportunities to address this gap with the goal to foster future research.” (Neumeyer, Ashton, &
Dentchev, 2020, p. 1)

"Tasm mepcHeKTHBa H3MCKBAa HM3rpaxaaHe Ha 1o-1o0po pa3dupaHe 3a poisATa, KOATO
MIpEeANPUEMAYECTBOTO UTPaE B CIIPABSIHETO C MPEIU3BUKATENICTBATA MIPE/ YIIPABICHUETO HA PECYpPCUTE
u oTnagpuuTe, HanoxxeHu ot COVID-19. Hue TBbpauM, 4e u3cae10BaTeIuTe U NPaKTHIUTE TPsOBa 1a
IIPU3HAAT, e IpeAlpueMaulTe ca Ba)KHU areHTH Ha IPOMsHaTa, KOUTO MOraT Jia [IOMOTHaT B IIpexoa
KbM I10-YCTOWYMBA U KPbroBa HKOHOMUKA. [IpencTaBsimMe npeau3BUKaTENCTBA, KAKTO U Bb3MOKHOCTH
3a aJgpecupaHe Ta3W MpasHWHA B 3HAHUATA HU C LIEJ HAachbpyaBaHe Ha OBJCINM H3CiieABaHUS."
(Neumeyer, Ashton, & Dentchev, 2020, p. 1)



4. Dentchev, N., Rauter, R., Johannsdéttir, L., Snihur, Y., Rosano, M., et al. (2018). Embracing the
variety of sustainable business models: A prolific field of research and a future research agenda.
Journal of Cleaner Production, 194: 695—703. ISSN 09596526 (Bp3npuemane Ha
Pa3HO00OPAa3UEeTO OT YCTOWYMBY OM3HEC MOJIENH: INIOIOTBOPHA 00IacT Ha HAYYHH H3CICBAHUS U
ObJela nporpama 3a HayYHH W3CIICIBAHNS )

“Investigating the benefits of sustainable business models for our societies is an important and timely
topic. This Special Volume contributes to current research by exploring a variety of sustainable models
in use around the world. The accepted articles provide an overview of the various organizational forms,
management mechanisms, sustainability solutions, challenges, theoretical lenses and empirical
evidence, i.e. fundamental elements in the study of sustainable business models. In this introductory
paper, the thirty-seven articles included in this Special Volume are presented, organized in four
approaches to sustainable business models: 1/the generalist approach, 2/the technology-based approach,
3/the entrepreneurship and innovation approach and 4/the behavioral approach. In conclusion, avenues
for future research are formulated, with a call for solid theory building, more sophisticated research
methods, focus on the interplay of sustainable with existing conventional business models, and systemic
consideration of the role of governments in advancing sustainable business models.” (Dentchev et al.,
2018, p. 695)

"[IpoyyBaHeTo Ha TOJ3UTE OT YCTOMYMBHTE OHM3HEC MOJENH 3a HamuTe OOIIecTBa € BaKHA H
HaBpeMeHHa TeMa. TO3W crenuaieH TOM JOMpHHAcS KbM HaykaTa B Ta3d 00JacT, KaTO MPeCTaBs
pa3NUYHN yCTOWYHMBU MOJIEIH, KOUTO CE U3IOJ3BAT 110 1eNus cBAT. [IpueTnTe 3a myOnuKanus cTaTHH
IIPEOCTABAT Iperie] Ha pa3IMyHUTe OPraHU3aluOHHN (POPMHU, MEXaHU3MH 32 YIIPAaBJICHUE, PELIEHUS
3a yCTOMYMBOCT, IPEIU3BUKATEICTBA, TEOPUH U EMIIMPUYHU J10KAa3aTeNICTBa, T.6. OCHOBHU €JIEMEHTH B
H3y4yaBaHETO Ha YCTOHYMBM Om3Hec Monenu. B Ta3u yBoaHa cTaTus ca NPeACTaBEHU TPUAECET U
CcelleMTe CTaTHM, BKJIIOYEHH B TO3M CIEUHAJeH TOM, OpPraHU3MpaHd B UYETHPU MOAXO0JA KbM
ycrodunBuTe OM3HEC Mopenu: 1/00mn MmoAaxon, 2/TEXHOJOTHMYEH IIONXOIN, 3/mpennpHeMadeckd U
WHOBAIOHEH MOAX0A U 4/0BeCHYECKU Moaxoa. B 3aximodyenne ca GopMynpaHu Bb3MOXXHOCTH 32
ObIeLI U3CIeBaHUs, C IPU3UB 32 U3rPaKIaHE Ha COJIMAHA TEOPHUs, IO-CIOXKHU H3CJIEIOBATEICKH
MeToIH, (POKYC BBPXY B3aUMOJCHCTBHETO MEXIY YCTOWUYHMBHUTE M CHIICCTBYBALIM KOHBEHIMOHAHU
OM3HEC MOJIENIM M CUCTEMHO pa3IJIeK[aHe Ha poJiiTa Ha [IPaBUTENICTBaTa B Hallpelbka Ha YCTOHUUBU
ousnec mozenu. " (Dentchev et al., 2018, p. 695)



5. Fritz, M. M. C., Rauter, R., Baumgartner, R. J., & Dentchev, N. (2018). A supply chain
perspective of stakeholder identification as a tool for responsible policy and decision-making.
Environmental Science and Policy, 81: 63-76. ISSN 14629011 (IlepcniekTuBa Ha BepUrara Ha
JOCTaBKM 3a MICHTH(HUIMpaHE Ha 3aMHTEPECOBAHMTE CTPAHM KAaTO MHCTPYMEHT 3a OTIOBOPHA
ITOJINTHKA ¥ B3€MaHE Ha PELICHNS)

“Traditional stakeholder research typically departs from organisation-centric or issue-centric
approaches. However, using these approaches for stakeholder identification lacks rigor and
comprehensiveness, since these approaches cannot be used to embrace the complexity and dynamics of
the organizational constituents. To address this gap, we propose adopting a supply chain perspective on
stakeholder identification and describe the process in more detail with two cases of mercury trade and
energy. Adopting a supply chain perspective reveals the direct and indirect stakeholders’ influences,
allowing us to study their interrelations, and clearly shows the role of each constituent in the stakeholder
nexus. This process can serve as a tool to support governments, businesses, researchers, and non-
governmental organisations to help them identify stakeholders related to services or goods in a more
rigorous and comprehensive manner. In turn, in terms of increasing stakeholder understanding and
engagement, responsible decision- and policy-makers can adopt this process to improve their chances
of reaching sustainability goals. The focus is here set on environmental strategies and policies but the
approach can be applied in other contexts where supply chain stakeholders need to be identified in
relation to a piece of goods or a service.” (Fritz et al., 2018, p. 63)

"TpaAMUMOHHHUTE W3CIICABaHUs Ha TeMa ,,3aMHTEPECOBAHUTE CTPAHU® OOMKHOBEHO ce OaszupaTr Ha
OpraHU3allMOHHO-OPUEHTUPAHUTE WJIM OPUEHTUPAHH KbM MpobjaemMuTe Hoaxoiu. Bempeku Tosa,
M3MOJI3BaHETO Ha TE3H ITOIXOIH 32 HACHTU(UIUPAHE Ha 3aMHTSPECOBAHUTE CTPAHH HAMAT TOCTATHYHA
I'bJI00YMHA, THH KaTo Te3U INOAXOAU He MoraT Ja ObJaT U3IM0JI3BaHu 3a 00XBalllaHEe Ha CI0XKHOCTTA U
IUHAMUKATa Ha 3aMHTEPECOBaHUTE CTPAHU KbM €IHa OpraHu3anys. 3a Aa ce aJpecupame Ta3u JHIICa B
3HaHMATA, [pelylaraMe Ja ce IIpUueMe MepcleKTHBa 3a Bepurara Ha JIOCTaBKU OTHOCHO
UACHTH(PHULIUPAHETO HAa 3aMHTEPECOBAHNTE CTPAHH U Ja CE OTHUIIIE MPOLECHT MO-NMOAPOOHO C /IBa CITydasi
Ha TBPIOBUS C )KMBaK U eHeprud. IIpuemManeTo Ha mepcreKTHBa 3a Bepurara Ha JIOCTaBKU pa3KpHBa
IIPEKUTE U KOCBEHHUTE BIMAHUS Ha 3aUMHTEPECOBAHUTE CTPaHM, KOETO HM IO3BOJIIBA J1a MPOYYHUM
TEXHUTE B3aUMOBPB3KM M SCHO IIOKa3Ba pPOJIATA Ha BCAKA CHCTaBHAa 4YacT B Bpb3KaTa MEXIY
3aMHTEpPECOBaHUTE CTpaHU. To3M mpolec MOXKe Ja MOCIYKU KaTo MHCTPYMEHT 3a MOoJIoMaraHe Ha
MpaBUTEINICTBaTa, OM3HECA, U3CIIEJOBATENINTE M HENMPAaBUTEICTBEHUTE OPraHU3alliHy, 3a 12 UM IIOMOTHE
J1a UICHTH(QUIMPAT 3aHHTEPECOBAHUTE CTPAHH, CBBP3aHH C YCIYTH WM CTOKH, IO MO-3abJI00YCH U
BceoOXBaTeH HauMH. Ha CcBOl pel, MO OTHOIIEHWE Ha IMOBHIIABAHETO HA pa3dupaHeTo U
aHra)XKUPaHOCTTa Ha 3aMHTEPECOBAHUTE CTPAHU, MEHUUKBPUTE U IIOJTUTULIMTE MOraT Aa NIpUeMar To31
mpo1iec, 3a J1a MoJOOPAT HIAHCOBETE CH 32 MOCTHTaHE Ha LENHUTE 3a YCTOHYUBOCT. DOKYCHT TyK €
[IOCTaBEeH BbPXY CTpAaTEruuTe U NOJIUTUKUTE B 00JacTTa Ha OKOJIHATA Cpeja, HO MOAXOABT MOXKE J1a ce
TPUIOKH U B IPYTH KOHTEKCTH, KBJICTO 3aHHTEPECOBAHUTE CTPAHH BHB BEPHUTAaTa 3a JOCTAaBKH TPSIOBa
na ObIaT uaeHTUGUIMpaHu BbB Bpb3Ka ¢ AajieHa croka wim yeiyra. " (Fritz et al., 2018, cTp. 63)



6. Dentchev, N.A., Haezendonck, E. and M. van Balen (2017) The role of governments in the
Business and Society Debate, Business & Society, 56 (4) 527-544. ISSN 00076503 (Ponsita Ha
[paBHUTEIICTBATA B Jiebara 3a Ou3Heca U 0OUIECTBOTO)

“The role of governments in business and society (B&S) research remains underexplored. The generally
accepted principle of voluntarism, which frames responsible business conduct as an unregulated subject
under managerial discretion, accounts for this gap. Paradoxically, there are sufficient acknowledgments
in academia and practice on different roles of governments. The present article identifies three broad
topics for research, addressing (a) the paradox between the principle of voluntarism and the role of
governments in B&S, (b) the boundaries of governments and business in their contribution to B&S
issues, and (c) the mechanisms of government intervention that affect corporate social performance.
The authors approach the first topic with a literature review of 703 articles marked with the term
“government” from five journals in the field (Business & Society, Business Ethics: A European Review,
Business Ethics Quarterly, Business Strategy and the Environment, and Journal of Business Ethics)
between 1982 and 2011. This study indicates that the principle of voluntarism remains, despite the broad
variety of research related to the role of government in B&S. In addition, the identified content provides
deeper insight into the mechanisms of government intervention and on the boundaries of governments
in the B&S discourse. This article then provides a summary of the other three research articles included
in this special research forum, with a contribution oriented toward the latter two research avenues
posited.” (Dentchev, Haezendonck & van Balen, 2017, pp. 527-528)

"Ponsita Ha mpaBuTeNCcTBaTa B HayuyHarta oOmact Ha OusHeca W oOmectBoto (B&O) ocrasa
HEIOCTATHYHO IMpoydeHa. OOIIONPHETHAT NPHHIMII Ha JOOPOBONHOTO NEHCTBHE, KOHTO odepTaBa
OTTOBOPHOTO OHM3HEC MOBEJCHHE KaTO HeperyjaupaH cyOeKT MO ympaBiieHCKa MpELeHKa, OTYHMTa
JMIcaTa Ha 3HaHUA B Ta3u nocoka. [TapajgokcanHo e, ue uMa 10CTaThYHO NMPU3HAHUS B aKaJIeMUYHUTE
cpely U IpaKTHKaTa 3a pa3jIuHUTe poJIM Ha npaBurescTBata. Hacrodmara ctatus uaeHTUdUIpa TpU
LIIMPOKHM TEMHU 3a M3CJIeIBaHE, HACOUYEHU KbM (@) mapajokca MEXAy INpUHLMIA HA JOOPOBOJIHOTO
neiicTBUe U poJisiTa Ha paBuTencTBata B b&O, (0) rpaHHLIMTE Ha paBUTEJICTBATa M OM3HECA B TEXHHUS
npuHOC KbM mpobnemute Ha b&O u (B) MexaHM3MUTE Ha MPAaBUTEIICTBEHA HaMeca, KOMTO 3acAratr
KOPIIOPaTUBHUTE COLIMAIIHY PE3YITaTH. ABTOPUTE OAXOXKAAT KbM IIbpBaTa TEMa C JIMTepaTypeH 0030p
Ha 703 craTuu, oTOENA3aHM C TEPMHUHA "TPABUTEJICTBO" OT MET cnucaHus B oOnactra (Business &
Society, Business Ethics: A European Review, Business Ethics Quarterly, Business Strategy and the
Environment, and Journal of Business Ethics) B nepuona mexay 1982 u 2011 r. ToBa uscnenBane
[I0Ka3Ba, Y€ MPUHIMIIBT Ha JOOPOBOJIHOTO AEHCTBUE OCTaBa, BBIPEKU IOIIMOTO pa3sHOOOpasue oT
W3CIEBaHUsA, CBBP3aHU C poiATa Ha mpaBuTeNCTBOTO B B&O. B mombnneHue, nneHTHGUIMPAHOTO
ChIbpKAHUE JaBa MO-32IbJIO0YEH MOTJIE]] BbPXY MEXaHU3MHUTE Ha IPABUTEICTBEHATA HAMECA U BBPXY
TpaHULIMTE HA MpaBUTeNCTBaTa B Auckypca Ha B&O. Cnen ToBa Ta3u craTus npenoctassi 0000meHne
Ha JPYTHTE TPU HAYYHU CTATUH, BKJIIOYEHH B TO3M CIEIHAICH H3CIEAOBATEICKH (HOPYyM, C IPHHOC,
OpHEHTHpaH KbM TociequnTe nBa niciemoratencku meTs." (Dentchev, Haezendonck & van Balen,
2017, pp. 527-528)



7. Ortufio & Dentchev (2021) We need transdisciplinary research on Sustainable Business Models.
Jounral of Business Models, 9 (2), 72-86. ISSN 22462465 (Hyxaaem ce OT TpaHCAWCIUINIMHAPHA
M3CIIEIBAaHNUS HA TEMA YCTOMYUBY OM3HEC MOJIEIH)

“The findings of our study illustrate that SBM research can face information asymmetry issues such as
lack of access to, lack of understanding of and lack of trust in the information provided. We also show
how transdisciplinary research helps to bridge such issues of trust, understanding and information
availability. Based on our research, we propose 5 suggestions to scholars who wish to adopt
transdisciplinary research in their study of SBMs: (i) understand the context, (ii) adapt to the context,
(ii1) develop relationships of trust, (iv) be flexible with your research focus and (v) systematically
present to other disciplines and non-academic actors.” (Ortufio & Dentchev, 2021, p. 72)

"PesynTaTtuTe OT HalIETO MPOYYBaHEe TIOKA3BAT, Y€ U3CIeIBaHMUATA HA TeMa YCTOWYMBU OU3HEC MOJACITH
Morar Ja ce cOIbcKaT ¢ nmpobdiaemMu ¢ HHGOpMAIIMOHHATAa ACHMETPHUS KaTo JIUIICA Ha IOCTHII, JIUTICA Ha
pa3OupaHe W JIHIICa Ha JOBEpHE KbM IperocTaBeHaTa MH(opMarus. Hue chino Taka mokasBaMe Kak
TPAHCAUCLUIIMHAPHUTE W3CIIEABAHUS IOMarar Ja ce NpPeoAoIeaT TaKuBa BBIPOCH Ha JOBEPHUETO,
pa3bupaHeTo W HamM4YHeTo Ha HH(OpManwsi. Bb3 ocHOBa Ha HAamIMTEe H3CICHBAHMSA HMame 5
MPEUIOKEHHSI KbM yU€HH, KOUTO JKeJIasiT J1a MpHeMaT TPaHCAUCIMIUIMHAPHHU HU3CJIEIBAaHUS B CBOUTE
Hay4YHU U3CJIE/BaHUS Ha TeMa yCTOoH4MBH OM3Hec mMozenu: (1) pazdepere KOHTEKCTa, (i) aganTupaiire
ce KbM KOHTeKCTa, (iii) pa3BHMBaiiTe OTHOIIEHHS Ha JoBepue, (iv) Obaere I'bBKaBH ¢ (okyca cu
u3cnenBaHe U (V) CUCTEMaTU4HO IIPECTAaBANTE WAEUTE CH Ha JAPYrd JUCLUIUIMHM U HEaKaJeMHUYHU
YUYaCTHUIM B Tipoueca Ha uzcinensane.”" (Ortuiio & Dentchev, 2021, p. 72)



8. Roncancio, J.J., & Dentchev, N. A. (2020). Towards a Conceptual Delimitation of the" Joiners" of
the Entrepreneurial Teams. Academy of Management Global Proceedings, (Vol. Mexioco, 2020),
266. ISSN 26384892 (KM KOHILIENTYajJHO pasrpaHrYaBadHe Ha '"mpuchbeauHsgBamure ce" B
IIPEANPUEMAYECKATE EKHIIH)

“Research findings highlight the need to complement scientific literature on Entrepreneurship with
studies about the individuals drawn to Spin-Offcompanies as employees. These individuals are known
as Joiners. Scientific literature on organizational learning suggests that individuals, other than the
founders in entrepreneurial teams gain knowledge, practices and understanding necessary to create and
run their own businesses. In this process, those individuals become skilled and continue to be involved
in entrepreneurial activities. As such, joiners can decide to engage into the creation of their own
company. The purpose of this paper is therefore to provide a theoretical framework on the transition of
joiners of spin-offs into entrepreneurs and to develop an agenda for future research and practice.”
(Roncancio & Dentchev, 2020, p. 1)

"PesynTatuTe OT wu3ClIeABaHUATA MOJYEpTaBAT HEOOXOAWMOCTTAa OT JOINBJIBAaHE HA Hay4HaTa
JTUTEepaTypa 3a MpeanprueMadecTBOTO C IPOYYBAHHA 3a JHLATA, IPUBJICYCHH OT CIIUH-0() KOMIIAHUUTE
KaTo CIy>)kKMTenu. Te3u Xopa ca HM3BECTHH Karo ,lpuchequHmin ce®. Hayunata nureparypa 3a
OpraHM3allMOHHOTO oOyuyeHHe Mpeamosiara, ue Xopara, pa3IM4yHd OT OCHOBAaTeIUTe Ha
IIpeanpreMayecky eKUId, [0Jy4yaBaT 3HaHUs, IPAaKTUKU U pa30upaHe, HEOOXOIUMH 3a Ch3laBaHe U
yIpaBJeHHe Ha coOCTBeH OM3Hec. B To3m mporec Te3u Jima cTaBaT KBAIM(HUIUPAHN U IPOIBIDKABAT
Jla ydacTBaT B IIpeAnpuemMadecku neiiHoctu. Karo takuBa, ,,ipucheiMHUINTE ce* MOraT Jia perar aa
ce BKJIIOYAT B CH3JaBaHETO Ha coOcTBeHa KommaHus. ClieoBaTelNHO IeTa Ha Ta3W CTaTus € Ja
MPEJOCTaBU TEOPETHYHA paMKa 3a MPexoAa Ha NPUCHEAMHUINTE C€ KbM CIIMH-0() KOMIIAaHUHTE U Ja
pa3paboTu mporpamMa 3a ObAeny ucieaBanus u npaktuka. " (Roncancio & Dentchev, 2020, p. 1)



9. Roncancio-Marin, Dentchev, Guerrero, Diaz Gonzalez (2022) Shaping the social orientation of
academic entrepreneurship: An exploratory study, International Journal of Entrepreneurial
Behavior & Research, 28(7), 1679—1701. ISSN 13552554 (OdopmMsiHe Ha colMaTHATa OPUCHTAIUS
Ha aKaJICMHYHOTO NIpenpremMadecTBo: ONo3HABATEIHO IPOYYBAHE)

“Universities can promote different forms of non-commercial AE even in the absence of sophisticated
resources for innovation, through the stimulation of the specific human capital of the university
community resulting from activities where they help others.” (Roncancio-Marin et al., 2022, p. 1679)

"VHHBEpCUTETUTE MOTraT Ja HachbpyaBaT pasauuyHu (OPMH HAa HEKOMEPCHAIHO aKaJAEeMHYHO
IIPENpHEeMadyecTBO JOpH P JIUIICA HA CIIELUATIM3UPAHU PECYPCH 32 MHOBALMHU, YPE3 CTUMYIIUPAHE
Ha CrelM(UYHMS YOBEIIKH KalUTal Ha YHUBEPCHTETCKAaTa OOLIHOCT, MPOM3TUYAII OT IEHHOCTH, B
KouTo Te momarart Ha apyrute." (Roncancio-Marin et al., 2022, ctp. 1679)



10. Diaz Gonzalez and Dentchev (2022). A Resource Based View of the role of universities in the
supportive ecosystems for social entrepreneurs. Business and Society Review, 127 (3), 537-590.
ISSN 00453609 (Pecypcho 6a3upaH norjiel BbpXy PoisiTa Ha YHUBEPCUTETUTE B MOAKPEIISIINTE

€KOCUCTEMH 3a COIMATHU MIPeAIPUEMAaYn )

“This paper investigates the role that universities play in supporting social entrepreneurs (SEs) across
their ecosystem. Adopting the resource-based view (RBV) approach, we argue that universities attract,
mobilize, and deploy multiple resources that benefit SEs through four main mechanisms (i.e., teaching,
research, outreach, and the development of partnerships). We use a qualitative approach of 62 semi-
structured interviews and 8 focus groups in Ecuador, Bolivia, and Colombia. Our contribution shows
that employing different resources and engaging in supportive activities of universities towards SEs
facilitate the development of university capabilities, such as an increased reputation, development of
leadership skills for students and staff, and wider access to ecosystem resources that support other
university activities related to teaching, research, and community outreach. The role that partnerships
play in the development of these capabilities is fundamental, thanks to the different strategic alliances
and mobilization of resources between universities and other actors while supporting SEs. This study
contributes to our understanding of the role universities can play to intensify the nature of supportive
ecosystems for SEs. This contribution is relevant not only to academics but also to practitioners, as this
will shed light on the building, development, and scaling of a supportive ecosystem for SEs.” (Diaz
Gonzalez & Dentchev, 2022, pp. 137-138)

"To3u neilmbp u3cnenBa pojsATa, KOATO YHMBEPCUTETUTE WIpasT B IMOAKPENa Ha COLMAIHUTE
npeanpuemaun (CII) B nsnaTa um exocucrema. Beanpuemaiiku pecypcHo 6azupanus norien (PBIT) B
CTpaTEeTMYeCKUsl MEHU/DKMBHT, HUE TBBPAUM, Y€ YHUBEPCUTETHTE INPHUBIMYAT, MOOWIM3UpAT U
pasrpbLIaT MHOXKECTBO pPecypcH, KOUTo ca oT moin3a 3a CII upes3 ueTupu OCHOBHH MeXaHu3Ma (T.e.
IperoaBane, HAYYHH M3CICOBAHUS, IMPHOC KBbM OOIIECTBOTO W pPa3BUTHE HA IMApTHHOPCTBA).
M3non3Bame kauecTBEH MOAXO0 OT 62 MOMYCTPYKTypUpaHu MHTepBIoTa U 8 dokyc rpynu B ExBaznop,
BonuBus u KomymOust. Hammsar npuHOC mOKa3Ba, Y€ M3MOJ3BAHETO HA pas3iIMYHU PECypcH U
aHT@XHUPAHETO B MOJKPEIsIM JeidHocTH Ha yHuBepcuterute kbM CII ynecHsiBa pa3BUTHETO Ha
YHUBEPCUTETCKUTE CHOCOOHOCTH, KaTO HANpUMEp IOBUIICHA pEIyTalusi, Pa3BUTHE Ha JIHIEPCKU
YMEHUS 32 CTYJCHTH M MEePCOHAN U MO-IIMPOK AOCTBI 0 €KOCUCTEMHH PECYPCH, KOUTO MOAKPETAT
IPYTH YHUBEPCUTETCKH JIEHHOCTH, CBHP3aHU C MPENOAaBaHETO, HAYYHUTE M3CIEeABaHMs, U MPHUHOCA
KbM 00IeCTBOTO. PonsATa, KOATO MapTHHOPCTBATa WUIpasT B Pa3BUTHETO Ha TE3HU CIIOCOOHOCTH, €
¢dbyHIaMeHTanHa, OlarofapeHue Ha pa3IMyHHUTE CTPATETHYECKH ChIO3H M MOOHIM3HPAHETO Ha PECYpCH
MEXJy YHMBEPCUTETHTE M ApPYTUTE YYaCTHUIM, KaTo cblieBpeMeHHO ce mnonkpenar CII. Tosa
MpOYyYBaHE JOTPHHACS 3a pa3OUpaHETO HU 3a POJISiTA, KOATO YHHUBEPCHTETHTE MOTaT Ja WIpasT 3a
3aCHJIBaHE Ha €CTECTBOTO Ha nojkpernsauure ekocuctemu 3a CII. To3u npuHOC € 0T 3HaueHue He caMo
3a aKaJeMUYHUTE CpPelId, HO M 3a MPAKTHKYBAIUTE, Thi KaTO TOBa ILIe XBBPJIM CBETIHHA BBHPXY
W3rpaXJaHeTo, pa3BUTHETO W Mamaba Ha mnoakpemsimure CII exocuctemu. ” (Diaz Gonzalez &
Dentchev, 2022, pp. 137-138)
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11. Diaz Gonzalez, A. and Dentchev, N.A. (2021), Ecosystems in support of social entrepreneurs: A
literature review, Social Enterprise Journal. Vol. 17 No. 3, pp. 329-360. ISSN 17508614
(ExocucremuTe B mojikpena Ha COIMAIHHUTE MPEAIIPUEMayn: IIperie]] Ha JUTepaTypaTa)

“This paper contributes by distinguishing three support categories for SEs — fuel, hardware and DNA —
based on what we know from ecosystem thinking. This paper elaborates on the building blocks of each
support category, points at the relevant actors and discusses the interrelatedness across support
categories.” (Diaz Gonzalez & Dentchev, 2021, p. 329)

"Ta3m craTus HOTIpPHHACS Ype3 pasrpaHHuaBaHe Ha TpU Kareropuu 3a moakpena Ha CII — ropuso,
xapayep 1 JIHK — BB3 OocCHOBa Ha TOBa, KOETO 3HAEM OT €KOCHCTEMHOTO MHCIICHE. To3M IeHIrsp
pa3paboTBa rpaluBHHUTE €1EMEHTH Ha BCSIKA KaTerOPHs MOAKPENa, I0COYBa ChOTBETHUTE YUACTHHLIN U
00ChkKIa B3aMOCBBP3aHOCTTa MY KaTeropunte 3a mojkpena. " (Diaz Gonzalez & Dentchev, 2021,
p- 329)
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12. Eiselein, P. and Dentchev, N.A. (2020), Managing conflicting objectives of social
enterprises, Social Enterprise Journal, Vol. 16 No. 4, pp. 431-451. ISSN 17508614 (Yupasienue
Ha POTHBOPEYAIIN CH LEJU B COLUATHUTE MPEIIPHATHSI)

“This paper highlights four bridging mechanisms that facilitate the mitigation of conflict between social
and commercial objectives, i.e. fit of values, agile structure, partnerships and communications. It also
shows how these mechanisms reinforce each other at the individual and team levels of analysis and thus

forman iterative process for managing the conflicting objectives of social entrepreneurs.” (Eiselein &
Dentchev, 2020, p. 431)

"To3n meimbp moauepraBa YETHPH CBBP3BALIM MEXAaHU3MA, KOMTO YJIECHSIBAT CMEKYABAHETO Ha
KOH(JIMKTa MEXJYy COLMATHUTE M ThPrOBCKUTE LEJH, T.€. CbOTBETCTBHE Ha LIEHHOCTHUTE, I'bBKaBa
CTPYKTypa, NMapTHbOPCTBA M KOMYHUKalMU. TOM CBHIIO Taka MOKa3Ba KaK TE3W MEXAaHU3MHU Cce
MOJCUIIBAT B3aMMHO HAa HMHIMBHIYaJTHO W €KUITHO HMBO Ha aHaJW3 U MO TO3M HAuuH (GopMHpaT

UTEepaTHBEH MpOIEC 3a YNPaBJICHUWE HAa MPOTHBOPEUYMBHUTE LIEIH HA COLMAIHUTE NpeArnpuemMadu.”
(Eiselein & Dentchev, 2020, p. 431)

12



13. Michelini, Grieco, Dentchev (accepted). Leveraging collaborations to increase the impact of food
sharing platforms. British Food Journal. ISSN 0070070X (M3noa3BaHe Ha CbTPYAHUYECTBOTO 32
yBelnYaBaHe Ha Bb3ICHCTBHETO HA IIATQOPMHUTE 32 CLIOJICISHE HA XPaHa)

“The research outlines the systems of collaboration found in food sharing platforms characterized by
two levels of actors (platform players and business players) and five different types of collaboration
that can help platforms maximize their impact (boosting the network effect; capturing value; enhancing
the business model; extending the type of impact; and scaling up).” (Michelini, Grieco & Dentchev,
forthcoming, p. 1)

"UzcnenBaneTo ouepraBa CUCTEMHTE 3a CHTPYIHUUYECTBO, OTKPUTH B IUTAT(GOPMHUTE 3a CIIOJEISHE Ha
XpaHH, XapaKTepU3UpAaILH Ce C IBC HUBA HAa YIAaCTHHIH (IUTaTGOPMEHH Urpadr ¥ ON3HEC UTPAYH) U TIET
pa3nUyYHA BUAa CHTPYIHMYCCTBO, KOUTO MOTaT [ga IOMOTHAT Ha IUIAaTQOPMHUTE Ja yBEIHYAT
MaKCHUMAaJIHO BB3JICHCTBUETO CH (3aCHIBaHE Ha MPEXOBHA €(eKT; ylIaBsiHe Ha CTOMHOCT; TOZ00psIBaHe
Ha OM3HecC MoJieNia; pa3IIupsBaHe Ha BUAA HA BB3JICHCTBUETO; M YBeIMYaBaHe Ha Mamaba)". (Michelini,
Grieco & Dentchev, forthcoming, p. 1)
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14. Eiselein, P., & Dentchev, N. A. (2021). Scaling Social Impact: What Challenges and Opportunities
Await Social Entrepreneurs. In J. Weber & D. Wasileski (eds.) BAS 360°: Volume 5. Social
Entrepreneurship. Emerald Publishing. (pp. 145-172) ISSN 25141759. (YBenunuaBaHe Ha
OOIIECTBEHHNS TPUHOC: KAKBH MPEJIN3BUKATENICTBA M BH3MOYKHOCTH OYAKBAT COIMAIHHTE

npenpreMadn)

“This study positions the topics of social entrepreneurship over the last decades, together with the six
types of scaling strategies: scaling up, scaling down, scaling across, scaling deep, scaling out, and
diversification. It also discusses 15 challenges related to the scaling efforts by SEs. It furthermore
elaborates on potential leads for research and practice regarding scaling social impact.” (Eiselein &
Dentchev, 2021, p. 145).

"ToBa npoyuBaHe MO3ULMOHHUPA TEMHUTE Ha COLMAIHOTO MPEANPUEMAuYECTBO Ipe3 IOCIEAHUTE
JIECEeTHIIETHS], 3a€THO C ILIECTTE BUAA CTPATErNHU 3a CKSUIMpaHe: CKaJIMpaHe Harope, CKajJupaHe Haloiy,
CKaJMpaHe NOMEXIY, CKaJlpaHe Haabl0O0KO, CKaJupaHe HaBbH U auBepcudukanusi. To cpiio Taka
o0cwkaa 15 mpenn3BUKaTeNCcTBa, CBbP3aHH C yCHUIIMATA 32 cKajmupane oT crpana Ha CII. OcBeH ToBa ce
pa3paboTBaT TOTCHLMATHH HACOKM 332 HAY4YHH H3CJICIBAaHHA W IPAKTUKUA [0 OTHOIICHHWE Ha
yBenuuaBanero Ha obmectBenus npuHoc." (Eiselein & Dentchev, 2021, p. 145).
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15. Bozhikin, 1., Dentchev, N., (2018). Discovering a Wilderness of Regulatory Mechanisms for
Corporate Social Responsibility: Literature Review. Economic Alternatives, (2), 145-174. ISSN
13127462 (OTkprBaHe Ha MHOYKECTBO OT PETYJIATOPHU MEXAHU3MH 32 KOPIIOPATHBHA COLIMAIHA
OTTOBOPHOCT: IIPETJIE/ HA JIUTEPATYPATa)

“The principle of voluntarism dominates Corporate Social Responsibility (CSR) literature. However,
this principle does not correspond with the empirical evidence of the role of governments in the CSR
field. Moreover, studies discuss various regulatory mechanisms to stimulate CSR as used by
government, businesses, and society. Since the debates on CSR governance are dispersed across various
articles and lack systematic analysis, this paper adopts a structured literature review to study the variety
of regulatory mechanisms that influence CSR. In order to explore these regulatory mechanisms, we
have made an in-depth analysis of 186 practice-based articles published in the period from 2002 to
2011. These articles were selected from five journals in the CSR field. Based on these 186 empirical
articles, (1) we detected 32 different regulatory mechanisms for stimulating CSR and promoting
sustainable development; and (2) we offer a discussion of various examples of these mechanisms and
an analysis of the effectiveness of their implementation. Based on this discussion, we argue in favour
of a plethora of various regulatory mechanisms in support of CSR.” (Bozhikin & Dentchev, 2018, p.
145)

"IIpuHIMIBT Ha HOOPOBOJHOTO JEeiiCTBUE OMUHMpa B JUTEpaTypara 3a KOpIOpaTHBHA COLMaIHA
otroBopHocT (KCO). To3u mpuHIMI obaye HE KOPECHOHINpa ¢ €MIMPUYHHUTE JOKa3aTeNcTBa 3a
ponsita Ha mpaBuTencrBata B obmactra Ha KCO. OcBeH ToBa mpoyyBaHMATA OOCHKAAT Pa3IHMYHU
peryinatopHud MexaHu3Mu 3a ctumynupane Ha KCO, u3nossBaHM OT IpPaBUTEICTBOTO, OM3HECAa U
obmrectBoTO. Thif KaTO AebaTuTe 0THOCHO ynpasinenuero Ha KCO ca pa3npbcHATH B pa3IniyHU CTATHH
Y JIMTICBA CUCTEMATHYCH aHaJIN3, Ta3u CTAaTHs pUeMa CTPYKTYpUpaH Mperiie]] Ha JIuTepaTyparta, 3a aa
MPOYYH pa3zHOOOPa3HeTO OT PEryIaTOPHU MEeXaHU3MHU, KouTo BIussT Bbpxy KCO. 3a na npoy4um Te3u
peryiaTopHd MEXaHU3MH, HallpaBUXMe 3a[bJ00ueH aHaiu3 Ha 186 mpaxkTudyecku Oa3UpaHu CTAaTHH,
myOmukyBanu B iepuoaa ot 2002 go 2011 r. Te3u cratum ca n3dpaHu OT MET CIMCaHUsS B 00JIacTTa Ha
KCO. Bb3 ocuoBa Ha Te3u 186 emmupuunu craruu, (1) orkpuxme 32 pasiauyHH peryJaTOpHU
MexaHu3Ma 3a ctumyiupane Ha KCO u HachpuaBaHe Ha yCTOWYMBOTO pa3Butue; U (2) IIpennarame
0o0CHKAaHe Ha Pa3lUYHU MPUMEPH 332 Te3W MEXaHHW3MHU M aHAJIM3 Ha €(EeKTUBHOCTTAa Ha TAXHOTO
npuiarase. Bp3 ocHOBa Ha Ta3u AUCKYCHs HHUE C€ 3aCThIIBaAME 32 MHOXKECTBO Pa3lIUYHU PErylaTOPHU
Mexanusmu B noakpena Ha KCO." (Bozhikin & Dentchev, 2018, p. 145)
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16. Roncancio & Dentchev (2022). Chapter 5: A navigation chart for teachers and trainers to leverage
entrepreneurial universities for social entrepreneurship. In A. Kaarivuo & S. Huohvanainen (eds)
Transformative Methodological Approach - Teaching, Training, Learning - e-book 4 in
ERMIScom project, Common curricula for diversity: education in media and integration of
vulnerable groups. Athens: National Kapodistrian University of Athens. (pp. 35-54). ISBN
9789604663071 (HaBurammoHHa jauarpaMa 3a VUYATEIW KM OOYYMTENIM 3a IIPUBJIMYAHE Ha
OpeAnpreMavyecky YHUBEPCUTETH 32 COIMAIHO MPENPHEeMadyecTBO)

“This chapter is structured as follows: In the first part, we elaborate on the most common challenges of
universities and educators regarding social entrepreneurship from the perspective of entrepreneurial
universities. Then in the second part, we discuss the topics addressed and pedagogical approaches used
to teach social entrepreneurship classes as described in the relevant scientific literature on education
and entrepreneurship. Finally, in the third part, we show a model that in the light of the four university
missions, proposes ideas and pedagogical approaches that are intended to be a navigation chart for
teachers of social entrepreneurship.” (Roncancio & Dentchev, 2022, p. 35)

"Ta3u ri1aBa € CTpYKTypHpaHa 10 CJIeIHUS HaurH: B mbpBaTa yacT pasriexjame Hail-uecTo cpeliaHuTe
MPEIU3BUKATEICTBA MPE] YHUBEPCUTETUTE W MPEMOJaBaTeNUTe [0 OTHOLICHHWE Ha COLHMAIHOTO
IIPEANpHEeMadyecTBO OT IVIe[HA TOYKa Ha MpeanpuemMadeckute yHupepcuret. Ciell ToBa BbB BTOparTa
yacT o0CmKIaMe pasriielaHuTe TeMU U IeJarornueckuTe MOAXOM, U3IOI3BaHH 3a IpenojaBaHe Ha
KJIaCOBE IO COLMAJIHO MpPEANPUEMadecTBO, KaKTO € OIMCAHO B ChOTBETHATA HayuyHa JMTeparypa 3a
o0Opa3oBaHMETO M IpeArnpueMadyecTBoTo. M Hakpas, B TpeTaTra 4acT IIOKa3BaMe€ MOJEN, KOWTO B
CBETJIMHATA HA YETHPUTE YHUBEPCUTETCKA MUCHH, NpeAsiara Uaeu U NeJIaroruuecky MoAXo1, KOUTO
ca TMpeJHa3HAYeHW Ja ObJaT HaBUralMOHHA JUarpamMa 3a YYHTEIUTE IO COLHUAIHO
npeanpuemavecto." (Roncancio & Dentchev, 2022, p. 35)
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17. Dentchev, N.A. (2020) Meer social ondernemerschap in tijden van COVID-19. In M. Brengman
(ed) Postviraal naar een nieuw normaal, VUBPress (pp. 217-223). ISBN 9789057189882 (Iloseue
COLIMAJIHO IPEANPUEMAYECTBO IO BpEME HA KOBUI-19)

At the beginning of COVID-19 lock-down in March 2020 the main messages were stay at home and
keep on spending. One famous Belgian economist suggested “buy champaign”. This article argues that
shortsighted economic view on consumption is not helping our societies in the direction of
sustainability. Moreover, economic aid to companies was also not based on their contribution to
sustainability. This paper presents various initiatives of social entrepreneurs during COVID-19. It
discusses their needs and calls for more support to social entrepreneurs.

B nauanoro Ha COVID-19, xorato mpe3 mapt 2020 r. oOmiecTBoTO Oemie 3aTBOPEHO, OCHOBHHTE
rocyiaHus 0s1xa OCTaHeTe BKBIIH M IIPOIbIDKaBaiiTe 1a xapuure. EnnH n3BecteH Oenruiickii MKOHOMHUCT
MpeANIoku "KymyBaiTe mammnancko". Ta3u cTaTusi TBBPAH, Y€ KbCOTJICAUAT HKOHOMUYECKH TIOTJIE]
BBPXY MOTPeOJICHUETO HE MToMara Ha HallIuTe OOIIEeCTBa B IOCOKA Ha yCTONHUNBO pa3BuTHe. OCBEH TOBa
HMKOHOMHYECKATa IMOMOII] 3a IPYKECTBATAa ChIIO HE CE OCHOBABAIIIe Ha TEXHUS MPHHOC 32 YCTOWYMBOTO
pa3BuTHe Ha oOuiectBaTa. Hacrosmiata ctaTHsl NMpeacTaBs pa3iddHU HHUIMATHBH HA COLMATHH
npennpuemaun o Bpeme Ha COVID-19. Tst 00chxk1a TEXHUTE HYXU U C€ TPU30BaBa 3a MO-TOJISIMa
MOJIKperia KbM COIMAITHUTE TPEIPUEeMaYH.
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18. Dentchev, N.A. (2020) Inclusive Business Models. In Leal Filho et al (eds) Encyclopedia of the
UN Sustainable Development Goals: Decent Work and Economic Growth (pp 561-570) ISBN
9783319958668 (IIpuobmaBamu OU3HEC MOJEIIHN)

“In sum, inclusive business models as defined here as business activities that provide opportunities to
disadvantaged people for dignified existence and thus resolve the most challenging social and
environmental problems of our planet. With this definition, three different dimensions of IBMs are
highlighted. The first dimension refers to the belief that solid business approach can lead solutions to
various sustainability challenges. A business approach is an alternative to public policy or aid-driven
activities, whereas these alternatives should be seen as complementary approaches (thus not mutually
exclusive). The second dimension of the definition refers to the inclusiveness of various groups of
disadvantaged people. Those groups could be poor or disabled people, but also long-term unemployed,
immigrant people with social problems (e.g., drugs, alcohol, or criminal activities). All these groups of
disadvantaged people face variety of social and environmental issues. Hence, IBMs embrace groups of
disadvantaged people and various challenges they face (social and environmental). The third and final
dimension refers to the inclusiveness of disadvantaged people in both economic activity and social life.
Overall, these three dimensions in the definition of IBMs suggest the adoption of a holistic approach
to inclusiveness.” (Dentchev, 2020, p. 561)

"Hakpatko, nproOmaBaniure OH3HEC MOJAENHU, KaKTO ca JeQHHHpPaHH TyK KaTo OM3HEC ACHHOCTH,
KOUTO TIPENOCTaBAT BB3MOXKHOCTM Ha XOpaTa B HEpPaBHOCTOMHO TIOJIOKEHHE 3a JOCTOHHO
CBILECTBYBAHE U 110 TO3M HAUUH pelllaBaT Hal-NpeIn3BUKATEIHUTE COLMAIHU U €KOJIOTMYHU NTpobIeMu
Ha Hamata riaHera. C Ta3u AeuHULKSA ce ToAYepTaBaT TpH pazanyHu usmepenus Ha [IBM. ITspBoTo
H3MepeHHe ce OTHACS A0 yOeKICHHUETO, Y€ COMUIHUAT OU3HEC MOAX0 MOXKE Jia IOBele 10 PEeLICHUs
Ha pa3IUyYHU [PEAU3BHUKATENICTBA IIpeJl YCTOWYMBOCTTAa. bH3HEC MOAXOABT € alTepHaTHBa Ha
myOiMYHaTa NOJIUTUKA WIK JEMHOCTUTE, OCHOBaHM Ha IIOMOILL, JOKATO TE€3U aJTePHATHBHU CIIE/IBa J1a Ce
pasriaexaaT KaTo AOMBJIBALIM CEe TMOAXOAM (CIEIOBaTeHO HE C€ M3KIIYBAT B3aMMHO). BTopoTo
HU3MEpEeHNe Ha OIpEIEJIeHUEeTO Ce OTHAcs [0 IpuoOIIaBaHETO Ha pa3IMYHM IPynH Xopa B
HEPaBHOCTOWHO monoxkeHue. Te3u rpynu MoraT na ObxaT OefHM XOpa WM XOpa C YBpEXKIaHHSA, HO
CBIO TaKa U ABJITOCPOUHO 0e3pab0THH, UMUTPAHTH ChC COLMAIHY MPOOIeMH (HanpuMep HAPKOTHUIIH,
QJIKOXOJl WJIM TPECThIIHM JeHHOCTH). BCHYKM Te3u Tpymu Xopa B HEPABHOCTOMHO IOJIOKEHHE ca
W3IPaBEeHU MpeJ Pa3IMdHU COLMAIHN U eKOJOTWYHHU mpobnemu. CnenosarenHo, [IBM mperpbiat
Ipylu OT XOpa B HEPABHOCTOMHO IOJIOKEHHWE M Pa3jIMuyHU NPEAU3BUKATENICTBA, IPEeJ KOUTO ca
H3IIpaBeH! (COLMAIHU U eKOJIOTHYHH). TpeToTo 1 nocieiHO n3MepeHHe ce OTHACS 0 IPUOOIIaBaHETO
Ha XOpara B HEPaBHOCTOMHO IIOJIOKEHHE KaKTO B MKOHOMMYECKaTa AEWHOCT, Taka M B COLMAIHUSA
®HUBOT. Karo msano, te3u Tpu m3mepenus B nepununmara Ha [IBM mpeamonaraT mpueMaHeTo Ha
XOJIMCTHYEH MOAX0] KbM nprodmasaneTo. ~ (Dentchev, 2020, p. 561)
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19. Diaz Gonzalez, Dentchev and Roman Roig (2020). Beyond intellectual property and rich
infrastructure: A community service learing perspective on universities supportive role
towards social entrepreneurs. In Tsvetkova, Schmutzler De Uribe and Puh (eds)
Entrepreneurial Ecosystems Meet Innovation Systems: Synergies, Policy Lessons and
Overlooked Dimensions. Edward Elgar. (pp.85-106) ISBN 9781789901184 (OtBba
MHTEJEKTyaIHaTa cOOCTBEHOCT U OoraTaTta nHGpacTpykrypa: [lepcrekTrBa 3a 00ydeHue ypes

OOINECTBEHN YCIAYTM 33 TOJKpEMsIara poJjsi Ha YHUBEPCHTETUTE KbM COIUATHUTE
npearnpueMadn)

“With this chapter, we will argue that universities have a role to play in the support of social
entrepreneurship, even if they have limited resources and lack IP based on academic research. [...] We
address the above knowledge gap by arguing that universities can always leverage their students, staff
and existing networks to support social entrepreneurship, even when they have scant resources, limited
fundamental research and even a certain ignorance of entrepreneurship. We use the theoretical lens of
Community Service Learning (CSL) (Furco, 1996) to make this argument. To realize our objectives,
we have conducted an explorative case study research in Bolivia, using data from 21 semi-structured
interviews and three focus groups, complemented with secondary data and observations in the cities of
Santa Cruz, San Jose de Chiquitos, Tarija, La Paz, Cochabamba and Batallas. We aim at describing the
various existing activities and we illustrate new opportunities that universities could explore to
contribute to the ecosystems in support of social entrepreneurship.” (Diaz Gonzalez, Dentchev &
Roman Roig, 2020, p. 86)

"C Tasu rnaBa II€ TBBPAUM, Y€ YHUBEPCUTETHTE HMAaT poJis B IOAKpeNara Ha COLMAIHOTO
IIPeANpHeMadyecTBO, AOPU aKO MMAaT OrpPaHUYEHHM PECYpCH M HAMAT HHTEJeKTyalHa COOCTBEHOCT,
0a3upaHa Ha akaJeMH4YHH H3cienBaHud. [...] Hue ce cnpaBsme ¢ ropHaTa mpomacT B 3HAHUATA, KaTO
TBBPAMM, Y€ YHUBEPCUTETHTE BUHArM MOraT [Ja M3MO0JI3BAT CBOMUTE CTYAEHTH, IEPCOHANl MU
CBIIECTBYBAILY MPEXKH, 32 1a MOAKPEISAT COLMATHOTO MPEATNPUEMAUECTBO, TOPU KOTaTO UMAT OCKbIHU
pecypcH, OTrpaHHYCHH (YHIAMEHTATHH W3CIEIBaHMA W JOPH M3BECTHO HEBEXKECTBO 32
IpeanprueMayecTBoTo. M3mnon3Bame Teopuara Ha 00y4ueHreTo B ciyxba Ha obdmHoctTra (OCO) (Furco,
1996), 3a na HampaBUM TO3U apryMeHT. 3a Ja pealu3upamMe LEJIUTe CH, IPOBEIOXME IPOyUBATEIHO
IIpOy4BaHe Ha Ka3ycu B bonuBusl, U3M0yI3BaliKku JaHHU OT 21 HONyCTPYKTYypUpaHU MHTEPBIOTA U TPU
(boKyc IpymH, JOITBIHEHN C BTOPHYHU JaHHM W HaOmoxeHus B rpagosere Canra Kpyc, Can Xoce ne
Uukutoc, Tapusi, JIa [1ac, Kouabamba u baranac. I{enrta Hu e 1a onuiieM pa3jinyHUTE ChIECTBYBAIIN
NEHHOCTH U WIIIOCTPHpaMe HOBH Bb3MOXHOCTH, KOUTO YHUBEPCUTETUTE OMXa MOTIIH J1a IPoyyar, 3a Aa
JIOTIPUHECAT 32 €KOCHUCTEMHTE B IMOJKpeNa Ha couuanHoto mpennpuemadectBo." (Diaz Gonzalez,
Dentchev & Roman Roig, 2020, p. 86)
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20. Dentchev, Eiselein & Kayert (2018) Social responsibility within Brussels municipalities: An
exploratory study. In J. Weber & D. Wasileski (eds.) BAS 360°: Volume 2. Corporate Social
Responsibility. Emerald Publishing. (pp. 147-174) ISBN 9781787542617 (Couunanxa

OTTOBOPHOCT B 06EI/IHI/ITC B B[!IOKC@J'II Omno3HaBaTeIHO H[ZOY‘IBaHe)

“Despite the abundant literature on CSR, the implementation of social responsibility in public sector
organizations is still underexplored. And this despite the fact that, as illustration, the public sector
accounts for more than one-thrid of the economic activity of Belgium. Moreover, public sector
organizations have an example function toward other societal actors, and by implementing social
responsibility themselves, they are likely to provide a strong signal to the market. In this chapter, we
approach the examole role of public organizations in CSR implementation by doing a qualitative
research of 14 (out of 19) municipalities in Brussels and focus thereby on the the implementation of a
social responsibility proxy “Local Agenda 217 (LA21). We find that political support, through key
political figures and the opposition, are very important for the success of the implementation of social
responsibility in municipalities. We were surprised to learn that municipalities are experiencing
competition amongst each other regarding LA21 implementation. However, the most unexpected result
of our study was that municipalities reported that their involvement in LA21 seems to have only a
limited impact on the private sector. Therefore, the argument of government institutions “leading by
example” requires further investigation.” (Dentchev, Eiselein & Kayaert, 2018, pp. 147 — 148)

"Bernpekn wu3obmnnara Jmreparypa 3a KCO, npuiaraHeTo Ha colMaigHaTta OTTOBOPHOCT B
OpTaHM3aIMUTE OT ITyOIUYHIS CEKTOP BCE OIIe € HEAOCTAaThUHO IpoydeHo. 1 ToBa BeIIpekH (akTa, de,
KaTo WIIOCTpalus, MyOJHMYHHUAT CEKTOp MPEICTaBisBa MOBEYE OT €HA TPEeTa OT MKOHOMHYECKaTa
akTUBHOCT Ha benrus. OcBeH TOBa OpraHU3alMUTE OT MyOIMYHMS CEKTOp MMAT mpuMepHa (QyHKLIUS
CHPSIMO APYTH OOIIECTBCHN YUACTHHIIH M Upe3 IPIJIAraHeTo Ha COIMATHATA OTTOBOPHOCT T€ BEPOSITHO
i€ aJaT CUJICH CHTHAJ Ha ma3apa. B Ta3u riaBa moaxokJaMe KbM HU3IUTHATA POJIS Ha MyOJMYHHUTE
opranmzanuu B npuiaranero Ha KCO, karo mpaBuM kadecTBeHO mpoyuBaHe Ha 14 (ot obmo 19)
o0mmHu B Bprokcen u mo To3u HauMH ce (HOKycHUpame BbPXY H3IMBIHEHHUETO Ha ITBIHOMOIIHUK 32
conmanHa oTroBopHOCT "Mecren nueBeH pexn 21" (LA21). Hamupame, ye monuruyeckaTa MmoJKpena,
Ype3 KIFOYOBH MOJUTUYECKH (PUTYPH U OMO3MILHUATA, CA MHOTO BaXKHHU 3a yCIieXa Ha W3IIbIHEHUETO Ha
COIMAJIHATa OTTOBOPHOCT B OOmuHMTE. Bsxme W3HEHamaHW Na HAayduM, 4e OOIIMHHUTE H3IUTBAT
KOHKYPEHIIHSI IOMEXTy CH IT0 OTHOIIIeHHE Ha mpriiaraneto Ha LA21. Haii-HeouakBaHUAT pe3yiTaT OT
HAIIIETO MMPOoy4BaHe obaue Oele, ye oOMIMHUTE ChOOIIMXA, Ye ydacThero uM B LA21 usrnexna uma
caMO OrpaHHYEHO BB3JICHCTBHE BBPXY YacTHUS cekTop. CIeloBaTeIHO apryMEeHThT Ha AbP)KaBHHUTE
WHCTUTYIMH, "BOJICINK Ype3 nmpumMep", W3UCKBa mo-HataThiiHo padciensane.”" (Dentchev, Eiselein &
Kayaert, 2018, pp. 147 — 148)
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21. Bozhikin & Dentchev (2018) Cooperative relationships in e-waste management. In Lindgreen,
Maon, Vanhamme, Palacio-Florencio, Strong & Vallaster (eds) A relational approach to
stakeholder engagement. Routledge (pp. 222-238) ISBN 9781138325579 (KooneparuBuu
B3aMMOOTHONICHHS B YIIPABICHUETO Ha €JEKTPOHHH OTHAIBIIH)

“[T]his paper focuses on the cooperative relations among the most important stakeholders in the e-waste
sector: municipalities, industry organizations, NGOs, residents, private owned collectors and recyclers.
The cooperative relations among these stakeholders are key for at least three reasons, i.e. 1) for
improving the collection and treatment of e-waste; (2) for achieving high levels of eco-efficiency and
recycling, and (3) for reducing the transaction cost in the whole process (Coase 1937; Williamson 1981;
Williamson 2010). In other words, a relational approach to stakeholder engagement improves the
effectiveness of e-waste management.” (Bozhikin & Dentchev, 2018, p. 222)

"[IbOnukanusiTa ce (Qokycupa BBPXY OTHOMICHUSTA HA CBHTPYJHHYECTBO MEXAY Hal-BaKHUTE
3aMHTEPECOBAHU CTPAHU B CEKTOpa Ha €JEKTPOHHUTE OTHAIbLM: OOIMHM, OPAHILIOBU OpraHU3aALMH,
HETIPaBUTEJICTBEHH OPTaHHU3ALMH, >XHUTENH, YacCTHH KOJEKTOPH W PELMKIUpAIld NpeIIpUsSTHA.
OTHOIIEHHUATA HA CHTPYJHUYECTBO MEXAY TE3U 3aMHTEPECOBAHU CTPaHH Ca KIFOUOBH HaW-MaJKO 110
TpH NPUYHHHY, T.€. 1) 32 mo00psABaHe HA CHOUPAHETO U TPETUPAHETO HA EJIEKTPOHHHUTE OTIATbLH; (2)
3a MOCTHUTAHE Ha BICOKH HHBA Ha CKOJIOTHMYHA €EKTHBHOCT M PEUUKIINpaHe, U (3) 3a HaMaJsIBaHEe HA
TpaH3aKIMOHHUTE pa3xoau B 1enus nporec (Coase 1937; Williamson 1981; Williamson 2010). C
IPYyTU OIyMH, PEIalMOHHUAT MOJX0/ KbM aHIaKUPAHOCTTA HA 3aUHTEPECOBAHUTE CTPaHU MOL00psABa
e(peKTHBHOCTTA Ha YIPaBJICHUETO Ha enekTpoHHuTe oTnaabiy.”" (Bozhikin & Dentchev, 2018, p. 222)

21



22. Lideke-Freund, F., Rauter, R., Nielsen, C., Montemari, M., Dentchev, N., & Faber, N. (2021).
Fostering Cross-Disciplinarity in Business Model Research. Journal of Business Models, 9(2), i-
xiv. ISSN 22462465 (HacbpuaBane Ha MHTEPAUCIMILIMHAPHOCTTA B U3CJIEIBAHUITA HA OU3HEC
MOJICITH )

“We illustrate how cross-disciplinarity in business model research (multi-, inter- and transdisciplinarity)
can help scholars overcome silo-building and span disciplinary boundaries. The seven articles contained
in the special issue ‘Fostering Cross-Disciplinarity in Business Model Research’ are summarised, and
the authors’ perspectives on the phenomena studied as well as the theories and methods adopted are
portrayed.” (Liideke-Freund et al., 2021, p. 1)

"WmocTpupaMe Kak HHTEPAWNCHUIUIMHAPHOCTTa B HW3CIEIBaHWATa Ha OW3Hec Mmopenute (MyNITH-,
HHTEP- U TPAHCIUCIMIUTMHAPHOCT) MOJKE Ja IIOMOTHE Ha YUYCHHTE Ja IPEOIOJCAT U3TPaKIAaHETO Ha
CWJIO3M U Ja PA3IIUPAT JUCUUIUTUHAPHUTE rpaHuiy. O000IIEHH ca CeIeMTe CTaTHH, ChABPKAIIH Ce B
cnenmannoro m3nanue "Fostering Cross-Disciplinarity in Business Model Research", u ca npencraBenn
MEPCIIEKTHBUTE HAa aBTOPUTE 32 M3CJICIBAHUTE SIBICHUS, KAKTO M BB3NPUETUTE TEOPHU M METONH. ~
(Liideke-Freund et al., 2021, p. 1)
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23. Alpizar Terrero, M. A., Le6tn Robaina, R., & Dentchev, N. (2018). Barreras para la
comercializacion de resultados en la relacion universidad-sector empresarial en Cuba. Retos de la
Direccion, 12(2), 111-132. ISSN (bapuepu mnpen koMepcHaau3alusiTa Ha pE3yJITaTUTe B

OTHOIICHUATA YHUBEPCUTET-OM3HEC CEKTOP B KV68.)

“The alliance between universities and companies in Cuba is critical for sales and technology transfer
to the business sector, two pillars of research and development projects. Accordingly, the economic,
cultural, institutional, and legal barriers affecting these binding processes were evaluated. These
impediments continue despite higher education in Cuba has made functional changes to the associated
entities, and has updated its social purpose. This study was based on a theoretical and contextual
analysis of higher education development in Cuba. Some of the elements that have remarkably delayed
innovation include economic and cultural obstacles, little knowledge of research policies, technology
and innovation, and inertia and resistance to change on the part of executives, leading to contradictions
between the two sectors. Laws and regulations that enable science and innovation in the universities are
required to materialize research solutions in the companies.” (Aplizar Terrero, Leon Robaina &
Dentchev, 2018, p. 112)

"CBI03BT MEXIY YHHBEPCUTETHTE U KoMnanuute B Kyba e oT permaBamio 3HaYeHIE 3a IPOTaXOUTE U
TpaHcdepa Ha TEXHOJIOTHH KbM OM3HEC CEKTOPa, /1Ba CTHI0A Ha IIPOSKTUTE 38 HAYIHOU3CIIEI0BATEIICKa
U pa3BoiiHa neiiHocT. CHOTBETHO 0sXa OIICHEHH HKOHOMHYECKHUTE, KyITYPHHTE, MHCTHTYIIHOHATHUTE
W TpaBHUTE OapHepH, 3acsraliy Te3u OOBBP3BAILY MPOLECH. Te3u MPEUKH NPOIbIDKABAT, BBIIPEKH Ue
BHUcIIeTo 0Opa3oBanue B Kyba e HampaBmio (yHKIIMOHATHE IPOMEHHU B aCOLMHMPAHUTE CyOCKTH U €
aKTyaJM3upajo colMaNHaTa cH ell. ToBa Mpoy4YBaHe ce OCHOBAaBa HAa TEOPETHYECH M KOHTEKCTyalleH
aHaNn3 Ha Pa3BUTHETO Ha BHCIIETO oOpa3oBanue B Ky6a. ToBa mpoyduBaHe ce OCHOBaBa Ha TEOPETHICH
1 KOHTEKCTyaJleH aHaJIM3 Ha Pa3BUTHETO Ha BUcIIeTO oOpazoBanue B KyOa. Hsxou ot enemeHnrture,
KOHTO 3a0eJIeKHUTETHO 3a0aBHXa HHOBALMHTE, BKIIOUYBAT HKOHOMHYCCKH U KyJITYpHH MPEYKH, MAJIKO
MIO3HAHUS 32 TIOJINTUKUTE B 00JIaCTTa HA HAYYHUTE H3CJIEABAHNS, TEXHOJIOTHUTE ¥ HMHOBALIUHTE, KAKTO
W WHEpPIMsS W CHIPOTHBA CpEIly INPOMEHHTE OT CTpaHa Ha PBHKOBOAUTEIHMTE, KOETO BOIH [0
MPOTHBOPEYHSl MEXAY JBaTa CEKTOpa. 3aKOHHTE W pPa3lopendHuTe, KOUTO JaBaT BB3MOXKHOCT Ha
HayKaTa W WHOBAllMMTE B YHHBEPCHTETHTE, Ca HEOOXOIMMHU 3a MaTepUalM3UpaHe Ha pPELICHHUSTa
npeJiaraHyl OT Hay4HUTE u3cieaBanus B komnanuute. ” (Aplizar Terrero, Leon Robaina & Dentchev,
2018, p. 112)
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24. Dentchev, N & A. Diaz Gonzalez (2020). Introduction to the Social Entrepreneurship Summit
Special Issue. Accountancy & Bedrijfskunde 39 (pp. 71-74). ISSN 0770-7142 (BwBenenue B
CIICIUATHOTO M3/[aHKe HA CPEIlaTa Ha BbPXa 3a COLMAIHO NPEANPUEMadecTBO)

“This is an introductory paper of a Special Issue of three papers that have been presented at the Social
Entrepreneurship Summit that took place in September 2019 in Santa Marta, Colombia. This paper
presents the background of the summit, and presents its goal of bringing together academics, students,
business leaders, government officials and social entrepreneurs to co-create solutions to the most
challenging issues of our society. This introductory paper provides a short summary of the three papers
published in this special issue. We conclude with an invitation to join our vivid discussions on the topic
during the upcoming editions of the Social Entrepreneurship Summit.” (Dentchev & Diaz Gonzalez,
2020, p. 71)

"ToBa e yBOIHA CTAaTUs Ha CHENHUANCH Opoi OT TpW JOKIana, KOMTO Osxa TpejacTaBeHd Ha Social
Entrepreneurship Summit, kosiTo ce mposene npes centemBpu 2019 1. B Canra Mapra, Konmym6us. Tosu
JOKYMEHT TPENCTaBsl NPEIHCTOpHATa Ha KOH(EPCHIMATa W IIPEICTaBsl HeiHara Ien aa cudepe
aKaJeMUH, CTYACHTH, OW3HEC IHIepH, Ibp)KaBHU CIYKUTEIM M COLMAIHHM IpeanpueMadd 3a
CHBMECTHO Ch3/[aBaHe Ha PEHICHHS HA Ha-TIpeM3BHKATEIHUTE ITPOOJIEMH Ha HAIIeTo 001mecTBo. Tazn
YBOJIHA CTaTUs MPEAOCTAaBS KPAaTKO PE3tOMe Ha TPUTE CTATHHU, MyOJIMKYBaHU B TO3U CIelMaleH Opoi.
3apppiIBamMe ¢ TMOKaHa J1a ce MPUCHEJMHUM KbM IMHAMHYHHUTE AUCKYCHU MO TeMaTa IO BpeMe Ha
npeacrosimure u3nanus Ha Social Entrepreneurship Summit." (Dentchev & Diaz Gonzalez, 2020, p.
71)
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25. Alpizar-Terrero, M. A., Leon-Robaina, R., & Dentchev, N. (2018). Las barreras a la
comercializacion de los resultados de la investigacion en la relacion universidad-empresa. Estudio
de caso The barriers for commercializing science results in the university-industry relationship. A
case study. Santiago, (145), 204-221. ISSN 2227-6513 (bapuepu npea KoMepcHaIM3aNUATa Ha
pE3YNITaTUTE OT HAYYHUTE U3CJICIBAHNS B OTHOIICHHUATa YHUBEPCUTET-KOMIIAHMs. [3cienBane Ha

Kazyc)

“The relationship between Cuban universities and the enterprise sector is shaped by numerous barriers
that have a negative influence on the impact of research results in society. Based on the systematic
review of 107 scientific articles on the university—business topic and the results of 25 semi-structured
interviews conducted at two universities in Cuba, the most important elements that make up these
barriers are described and some concrete actions to minimize them are recommended.” (Aplizar
Terrero, Leon Robaina & Dentchev, 2018, p. 204)

"Bpb3kara Mexay KyOWHCKHTE YHUBEPCHUTETH M CEKTOpa Ha MpEANnpuATHsATa € o]opMeHa OT
MHOXECTBO OapuepH, KOUTO MMAT OTPHUIATEITHO BIUSHUE BBbPXY BB3JCHCTBUETO HA PE3yJTATHTE OT
HAyYHUTE U3CJIC/[BAHUS B 00IIECTBOTO. B3 OCHOBA Ha crcTeMaTHuHus nperien Ha 107 HayuyHU cTaTun
Ha YHUBEPCHUTETCKO-OU3HEC TeMa U PE3yJITAaTUTE OT 25 MONYCTPYKTYPUPAHU UHTEPBIOTA, TPOBEJICHU B
nBa yHuBepcuteta B Ky0Oa, ca onucaHu Haii-BaXXHUTE €JIEMEHTH, KOUTO U3TPAKIAT Te3U Oapuepu u ca

MpeNnopbYaHy HAKOW KOHKPETHH JACHCTBUs 32 MUHUMH3HpaHeTo uM." (Aplizar Terrero, Leon Robaina
& Dentchev, 2018, p. 204)
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26. Bozhikin, L.A., R. Gechev & N.A. Dentchev (2017) Environmental fiscal policy and other
instruments for sustainable and efficient municipal solid waste management: A cooperative study
of Belgium and Bularia. Waste Management, 65, I-11. ISSN 1879-2456 (Exonoruuna duckanna
HOJUTHKA ¥ IPYTU HHCTPYMEHTH 33 YCTOMYHMBO U e(heKTUBHO YIIPABICHUE HAa TBBPANUTE OUTOBH
ornaneiy: ChBMeCTHO npoyuBaHe Ha benrus u Bearapus)

“The aim of the study was to find out which are the success factors for an effective use of policy
instruments that contribute to a more efficient and sustainable MSW management. Policy instruments
implemented in Bulgaria, an eastern European Country which is amongst the least efficient ones in
sustainable MSW management in the European Union (EU), and in Belgium, a western European
Country which is amongst the most efficient ones in sustainable MSW management in EU.” (Bozhikin,
Gechev & Dentchev, 2017, p. I)

"LenTta Ha IpOy4YBaHETO Oellle Ja ce YCTAaHOBH KOM ca (aKTOpUTE 3a ycIieX 3a eeKTUBHO U3MOI3BaHE
Ha MNOJMTUYECKUTE UHCTPYMEHTH, KOUTO JONPHUHACAT 3a I0-€(EKTUBHO U YCTOHUYMBO yIpaBieHHE Ha
TBO [tBbpau O6utoBu oTnambiy]. [loauTndeckn WHCTPYMEHTH, mpuiaraHu B beiarapus, crpaHa ot
Uzrouna EBpoma, xosito € cpen Hal-Majko e(peKTHBHUTE B YCTOWYMBOTO yrpaeienue Ha THO B
EBponetickus cpto3 (EC), u B benrus, 3anagnoeBponeiicka cTpana, KosTo € cpell Hali-e(peKTUBHHUTE B
ycroitunBoto ynpaenenue Ha THO B EC." (Bozhikin, Gechev & Dentchev, 2017, p. 1)
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27. Ortufio & Dentchev (2020) Cultural Distance in the Development of Supportive Entrepreneurial
Ecosystems at the Bottom of the Pyramid. Academy of Management Global Proceedings, (Vol.
Mexico, 2020), 270. ISSN 26384892 (KynTypHa AUCTAHIHS B PA3BUTHETO HA IMOIKPETISIIH
IpenprUeMadecky eKOCHCTEMH B IBHOTO Ha TMPAMUJIATA)

“Entrepreneurial ecosystems at the bottom of the pyramid (BoP) constitute promising avenue for BoP
entrepreneurs to bring their communities out of poverty. BoP communities live in extreme poverty, lack
education, health care and basic safety. We argue in this paper, that supportive ecosystems for BoP
entrepreneurs would be inefficient, if they do not consider their fundamentally different background.
We adopt the theoretical lens of cultural distance, to identify the preconditions needed for the
functioning of an EE at the BoP. Our arguments are built on a qualitative research of 37 interviews and
4 focus group discussions in Bolivia. Preliminary results show that cultural differences regarding
family, language, life style and values need to be considered and overcome to improve the
entrepreneurial ecosystems at the BoP.” (Ortufio & Dentchev, 2020, p. 1)

"[IpennpreMavyecKkuTe eKOCUCTEMH B ocHOBaTa Ha nmupamugata (OHIT) npeactapnsBar obemasany mbT
3a mpeanpueMaunte oT OHII na m3Bemar cBoute obmuocTu oT O6egnoctra. O6mHocTHTe B OHIT
KHUBEAT B KpaiiHa OeJHOCT, HAMAT 00pa3oBaHHWE, 3ApaBeola3BaHe M OCHOBHa Oe3omacHocT. B Tasu
nyOnuKanys TBbPAUM, Y€ MOAKPEILIMTE eKocucTeMHu 3a npeanpuemaunte Ha OHII Ouxa Oumim
Hee()eKTHBHH, aKO HE B3eMar npeaBu] (yHIAMEHTATHO Pa3IH4YHUS CH Ipomsxoa. Hue mpmemame
TEOPETUYHUS OOEKTHB Ha KyJNTypHaTa AMCTaHUMA, 3a JAa UAEHTHU(ULUpaMme IpPeInoCTaBKUTE,
HeoOXoauMH 3a (PYHKIIMOHHUPAHETO Ha ImpeanprueMadeckara ekocucrema B OHII. Hamure aprymenTn
ce OCHOBABAaT HA KAYECTBEHO MPOyYBaHe Ha 37 MHTEPBIOTA U 4 TUCKYCHH BBB (DOKYC Tpymu B bonuBus.
[IpenBaputenHuTe pe3ynTaTH MOKA3BaT, Y€ KyJITYPHUTE pa3id4Ms [0 OTHOLICHHE HA CEMEWCTBOTO,
€3UKa, HAYMHA Ha )KHUBOT U IICHHOCTHUTE TPAOBa 1a ObJaT pasriielaHy U MPEOA0NIEHH, 3a 1a ¢e OJ00pAT
npeanpuemaveckute ekocuctemu B OHIL. ” (Ortufio & Dentchev, 2020, p. 1)
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28. Roncancio, J. J., Dentchev, N. A., Diaz Gonzalez, A., & Crispeels, T. (2020). The role of the
subjective norm in explaining the performance of entrepreneurial universities. In Academy of
Management Proceedings (Vol. 2020, No. 1, p. 17693). Briarcliff Manor, NY 10510: Academy of
Management. ISSN 0065 0668 (Ponsta Ha cyGeKkTHBHaTa HOpMa IPU OOSICHEHWETO Ha
IPEJICTaBIHETO Ha NPEANPHEMAaYeCKUTE YHIBEPCUTETH)

“A plethora of studies, particularly in developed economies explain the diversity of variables that
impact academic entrepreneurship and the fulfillment of the third mission of universities. These
universities are in contexts where they receive support from the state and the private sector and therefore
have a high dynamic of technology transfer activities. However, in developing economies, universities
are fulfilling their third mission despite the absence of support from the state and the private sector. For
this reason and in response to the call of other relevant scientific studies in the field of academic
entrepreneurship, in this research we use as a theoretical lens the Theory of Planned Behavior to argue
that the low levels of the Subjective Norm, accompanied by a high degree of Attitude Towards the
Behavior, and Perceived Behavioral Control, explain the entrepreneurial behavior of universities in
developing economies. We base our argument on data obtained from semi-structured interviews (39),
focus groups (6), observation panels (1), and surveys conducted among university staff, located in the
developing countries of Bolivia, Colombia, and Ecuador.” (Roncancio et al., 2020, p. 1)

“MHOXECTBO H3CIEIBAHMA, OCOOCHO B Ppa3BUTHUTE HKOHOMHKH, OOSCHSBAT pa3HOOOpasHMeTo OT
MPOMEHJIMBY, KOUTO OKa3BaT BIMSHHE BHPXY aKaJeMUYHOTO IpEIIPHEMadecTBO U N3ITBIHCHUETO Ha
TpeTata MUCHS Ha YHUBEpCHUTETHTE. Te3n YHHBEPCHUTETH ca B KOHTEKCT, B KOHTO HOTydaBaT MMOJKpera
OT IbpKaBaTa U YaCTHHUA CEKTOP U CJIEJOBATETHO UMAT BUCOKA JMHAMUKA Ha ISHHOCTUTE N0 TpaHCchep
Ha TEXHOJIOTHHU. B pa3BuBaInTe ce MIKOHOMUKHM 00ave YHUBEPCUTETHTE U3IIBIHIBAT TPETATa CH MUCHS
BBIPEKH JIUINCaTa Ha OAKpeNa OT CTpaHa Ha JbpkaBaTa M 4yacTHUs cekTop. [lopany Ta3u mpuynHa U B
OTrOBOp Ha IPU3UBA HA JPYTH PENCBAHTHU HAyYHW H3CIEABAHHS B 00JacTTa Ha aKaJeMHUYHOTO
MpeanpHeMayecTBO, B TOBa M3CIEABAHE M3IMOJ3BaMe TEOpHATA HA IUIAHWPAHOTO IMOBEICHHUE, 3a Ja
TBBPAUM, Ye HUCKHTEC HHBA Ha CyOSKTHBHAaTa HOpMa, MPUAPYKEHH OT BUCOKA CTETIEH Ha OTHOLICHHUE
KbM MOBEJICHUETO, M BB3IIPHEMaH IMOBEIEHUECKH KOHTPOJI, 00SICHABAT IPEAIIPUEMAUECKOTO MMOBEICHHE
Ha YHHMBEPCUTETUTE B Pa3BHBALIUTE C€ MKOHOMHKH. Hue ocHOBaBaMe Halllusl apryMEHT Ha JaHHU,
MOJIyYeHU OT MOJYCTPYKTypupaHu HHTepBIoTa (39), dokyc rpymu (6), nanenu 3a Habmozaenue (1) u
MPOYYBAHUS, MPOBENEHH CPEe YHUBEPCUTETCKH MEPCOHAJ, PA3MOJIOKEH B Pa3BUBAILUTE CE€ CTPAHU
Bonusust, Komym6us u ExBanop." (Roncancio et al., 2020, p. 1)
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29. Roncancio, J. J., Dentchev, N. A., Guerrero, M., & Diaz Gonzalez, A. (2021). Non-commercial
academic entrepreneurship: the influence of human capital in social value creation. In Academy of
Management Proceedings (Vol. 2021, No. 1, p. 15843). Briarcliff Manor, NY 10510: Academy of
Management. ISSN 0065 0668 (HexomepcualiHo akaileMHYHO MIPEANPHEeMadecTBO: BIUSIHUETO Ha
YOBEIIKKS KAUTAT B Ch3/IABAHETO HA CONMAITHA CTOWHOCT)

“Most of the relevant studies in Academic Entrepreneurship attempt to explain the importance of
universities in economic growth. A reason for the above is that universities generate research-based
intellectual property, which can be later transferred to the industry or transformed into a university spin-
off company. However, the scientific literature on Academic Entrepreneurship is limited when
academic entrepreneurial initiatives seek to tackle social challenges without looking for economic
profit. This research uses the theoretical lens of human capital to argue that universities can address
social challenges by promoting not only the traditional academic entrepreneurship based on research
results, but also the non-commercial one that seeks social value creation. Our findings are based on
empirical qualitative data obtained from 55 semi-structured interviews, 6 focus groups, 10 observation
panel, conducted among university staff (managers, teachers, and students), located in the countries of
Bolivia, Colombia, and Ecuador.” (Roncancio et al., 2021, p. 1)

"IToBeUyeTo OT CHOTBETHHUTE U3CIICABAHMS B 00JIaCTTa Ha aKaIEMHUYHOTO NPEINPUEMAYECTBO CE OITUTBAT
I1a O0SICHAT 3HAYCHUETO Ha YHHBEPCHTETUTE 32 MKOHOMHYECKHUs pacTex. [IpuunHa 3a TOpHOTO €, 4e
VHUBEPCUTETUTE TCHEPUPAT MHTEICKTyalHa COOCTBEHOCT, OCHOBAaHA Ha HAyYHH H3CIICABAHMS, KOSITO
MO-KBCHO MOXKe Ja ObJie IPEXBBPIICHA Ha HHIYCTPHITA WM TpaHCHOPMUpPAHA B CIIMH-0() KOMITaHHS.
Hayynata nuteparypa 3a aKaJeMHYHOTO TIpeNNpUeMadecTBO o0ade € OrpaHuyeHa, KOraTto
aKaJIeMUYHUTE MpPEANPUEMAuYecKd HWHUIUATUBU CE CTPEMAT Ja CE€ CIPaBiIT CbhC COLMAIHUTE
MpeIU3BUKATENICTBA, 0€3 Aa ThPCAT HKOHOMHUYECKa nedanda. Toa u3ciieiBaHe U3I03Ba TEOPETUIHUS
O0CKTMB Ha YOBEUIKMS KalWTajd, 3a Ja TBBPAM, Y€ YHHUBEPCHTETUTE MOTaT Ja Ce CIPaBsIT ChC
COLIMAIHUTE MpEIU3BUKATEICTBA, KaTO HAchpuaBaTl HE CaMO TPAJUIMOHHOTO AaKaJIeMHYHO
IpeANpPUEeMadecTBO, OCHOBAHO Ha PE3yNTaTHTe OT HAYYHHTE HM3CIICABAHMS, HO U HEKOMEPCHAIHOTO,
KOETO Ce CTPEMH KbM Ch3/1aBaHE Ha collMaliHa o0aBeHa CTOMHOCT. Hamure KoHcTaTalluy ce OCHOBaBaT
Ha eMITMPUYHYU KaueCTBEHH JaHHH, OJYYEeHHU OT 55 MOIyCTPYKTYpPHPaHU HHTEPBIOTA, 6 (HOKYC rpynH,
10 manena 3a HaOmIOACHHUE, MPOBEICHU Cpell YHUBEPCHUTETCKH NEpPCOHAN (MEHHDKBPH, YUYUTETH U
CTYICHTH), pa3noJoxeHu B crpanute ot bomusus, Konmymous u Exksanop." (Roncancio et al., 2021, p.

1y
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MoHorpad u yueOHUIH
1. Dentchev (2023). Universities in support of social entrepreneurs: Propositions for boundary
conditions, Academic Scientific Publishers, Brussels, 2023, ISBN 978 94 6117 521 2

“Universities in support of Social Entrepreneurc points our attention at the boundary conditions related
to the university support to social entrepreneurs (SEs). Many universities offer already tremendous
support to social entreprises, and many more can easily follow. Higher education has lots of potential
in helping SEs. However, I argue that we need to question the limitations that universities have in
supporting social entrepreneurship. Not to discourage this support, but to strengthen its quality. The
boudnaries of university support are studien in this book through an extensive data collection effort,
conducted in Latin America and Europe, in the framework of the ELANET Project (www.elanet-
se.org), with 672 completed questionnaires from social entrepreneurs and 697 completed questionnaires
from university representatives.

It is interesting to note that SEs would not turn in the first place to universities for help. In addition,
there is a contrast in the evaluations of universities capacity to support SEs, whereby social
entrepreneurs have a rather negative perception and university representatives have rather positive one.
The findings of this study have also indicated significant variance in the perception of university
representatives with respect to key entrepreneurial competences of SEs. The analysis of the data,
together with our experience in supporting SEs, have led to the formulation of six boundary conditions
for university support offered to SEs: competence, motivation, visibility, ecosystem, time and academic
year.” (Dentchev, 2023, back-cover)

"YHHBEpCUTETUTE B MOJKPENa Ha COLMAIHUTE NpEeAllpreMadd HacOo4YBAT BHUMAaHUETO HU KbM
TpaHUYHHUTE YCIOBUS, CBbP3aHU C YHUBEPCUTETCKATA MOJAKpena 3a counannure npeanpueMaun (CII).
MHOro yHHBEpPCHUTETH Bede MpeljiaraT OrpoMHa MOJKpera Ha COLMAIHUTE MPEANPHUSITHS U MHOTO
JIpyTU MOraT JIECHO Jla I'M nocyieaBat. Buciiero o6pa3zoBaHue MMa rojisiM NOTEHIUAI B [IOAIIOMaraHeTo
Ha CII. A3 obaue TBBpAS, 4e TpAOBa Ja MOCTaBUM O] BBIIPOC OrPAHUYCHUTA, KOUTO YHUBEPCUTETHTE
uMar B IOJKpela Ha COLMAJIHOTO npennpuemMayectBo. He 3a na o0e3kypakuM Tasu MoJxperna, a 3a aa
3aCHJIMM HEWHOTO KayecTBO. MHEHHATA 32 YHUBEPCHTETCKA MOJKpera ca W3CJIEABaHU B Ta3W KHUTA
4ype3 OOIMPHH yCHIIKS 3a CbOMpaHe Ha JaHHH, MpoBeAeHu B JlaTuHcka Amepuka u EBpona, B paMkuTe
Ha mnpoekta ELANET (www.elanet-se.org), ¢ 672 TONBIHEHW BBIPOCHHKA OT COIMAIHU
npeanprueMadr ¥ 697 NOMbIHEHU BBIIPOCHUKA OT MPEACTaBUTENN HA YHUBEPCUTETUTE.

HutepecHo e na ce ordenexu, ye CII He 6uxa ce 00bpHAIN HA IBPBO MICTO KbM YHUBEPCUTETHTE 32
nomornl. OCBEH TOBa MMa KOHTPAcT B OLEHKUTE HA KalallMTeTa Ha YHUBEPCUTETHUTE 3a MOJKperna Ha
CII, mpu KOETO COLMAJHUTE IpeAllpUeMayd HuMaT [0-CKOpPO HEraTMBHO BB3MpUATHE, a
MPeJCTaBUTEIUTE Ha YHUBEPCUTETUTE UMAT TI0-CKOPO MOJOKHUTENHO. PesynraTure ot TOBa nMpoy4yBane
CBILO IIOKA3BAT 3HAYUTEJIHU PA3IUUUsl BbB BB3IIPUATHETO Ha NPEACTaBUTEIUTE HA YHUBEPCUTETHUTE 110
OTHOIIIEHHE Ha KIIFOYOBHUTE NpeArnprueMadecky komnereHuy Ha CI1. AHaIu3bT Ha JaHHUTE, 3a€/IHO C
Hawus onuT B nonkpena Ha CII, moBemoxa no (opMyJMpaHETO Ha ILECT IPaHUYHM YCIOBHUS 3a
YHHUBEPCUTETCKA MOJKpena, nmpeanaranu Ha CII: KoMneTeHTHOCT, MOTHBAIMSA, BUIUMOCT, €KOCHCTEMA,
BpeMe U akagemuyuna roguna." (Dentchev, 2023, back-cover)
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2. Dentchev, N.A., P. Eiselein, K. Vander Velpen, M. Bouckaert & A. Diaz Gonzalez (2020). 4
Financial Guide for Social Entrepreneurs. Die Keure, Brugge. ISBN 978904863944 1

“This book provides what it promises to the reader, i.e. A financial guide for social entrepreneurs. It
departs from the challenges that social entrepreneurs face to fund their ventures. We discuss three main
challenges in this context: 1/ access to funding, 2/ complexity of business models and 3/ predominant
focus on social impact. This book offers an overview of the different funding possibilities while
presenting the main funding actors in Belgium as an illustration. Yet, we think that more is needed to
survive the financial wilderness of social entrepreneurship. Therefore, we advise attention to a solid
business model, supportive ecosystem, impact measurement and effective communication. The
illustrative case studies and the presentation of ecosystem actors that can provide support to social
entrepreneurs make this book a quite practical guide. All cases and ecosystem actors presented here
come from the Belgian context, which is what we know best. We are confident that this Belgian view
can inspire the international community as well. This book could be useful to social entrepreneurs,
impact investors, universities, vocational training centers, corporates supporting social entrepreneurs,
social impact incubators and accelerators, policymakers or everyone who wants to help a social
enterprise in their journey. And please enjoy reading, our societies need more social entrepreneurship!”
(Dentchev et al., 2020, back cover)

"Ta3u KHUTA MPEOCTaBsl TOBA, KOETO oOelaBa Ha YuTaTess, T.e. OMHAHCOB HAPHYHHUK 3a COIUATHH
npeanpreMadn. Ts ce OTKIOHSBA OT MPEAM3BUKATENICTBATA, TIPS KOUTO Ca M3MPABCHU COIUATHUTE
npeanprueMayd, 3a 1a (GUHAHCUPAT CBOWUTE HAYMHAHMA. B TO3M KOHTEKCT 0OCHKIaMe TPU OCHOBHH
npeau3BUKarencTsa: 1/ gocTell A0 (QuHAHCHpaHe, 2/ CIOXKHOCT Ha OusHec Mozaenute u 3/
npeobiianasaill pokyc BbpPXy COLMAIHOTO Bb3ekcTBUE. Ta3u KHUTa npe/yiara nperiies] Ha pa3jinyHuTe
BB3MOXXHOCTH 32 (PMHAHCHpaHEe, KaTO ChIICBPEMEHHO IMPEJACTaBs OCHOBHUTE YYaCTHHUIM BBHB
¢unancupanero B benrus kato wimoctpanus. 1 Bce mak, HHUe cMaTame, 4e € HeoOXOoauMO MoBeUe, 3a
Jia onenee (PMHAHCOBATA MyCTOIIl Ha COIMATTHOTO NMPEANPUEMadecTBO. 3aTOBa ChBETBAME Jia C€ 00bpHE
BHUMaHHE Ha COJHMJCH OW3HEC MOjes, MOJKpENsila eKoCHCTeMa, U3MEepBaHe Ha BBH3JCHCTBUETO U
e(eKTUBHA KOMYHUKaIus. VITIOCTpaTMBHUTE Ka3yCcu W TPEJACTABSIHETO HA Y4YaCTHUIIUTE B
€KOCHCTEMaTa, KOUTO MOTaT JIa OCUTYPST MOJIKPENa Ha COLUAIHUTE TPEANPUEMaYH, IPABSIT Ta3u KHUra
JIOCTa MPAaKTUYHO PHKOBOJCTBO. BCHUKM Cllyd4an M yYaCTHHMIM B €KOCHCTEMATa, MPEJICTABEHU TYK,
UJBAT OT OCNTUHCKUSI KOHTEKCT, KOWTO HUE NO3HaBaMe Hai-100pe. YOeaeHu cMe, 4e TO31 OCNITHUCKH
BB3TIIE] MOXE Jia BIBXHOBH M MEXIyHapoaHaTa oONIHOCT. Ta3u KHHra Moxe Ja ObJe moye3Ha 3a
COLIMAITHY TIPEATIPUEMayH, HHBECTUTOPH 32 Bb3/ICHCTBUE, YHUBEPCUTETH, IICHTPOBE 3a MPO(eCHOHATHO
oOyueHHe, KOPHOPAILUK, MOJKPEIAINNA COIUATHE MpearpueMadn, UHKY0aTopu M akcejaepaTopu 3a
COIMAJTHO BB3JICHCTBUE, MOJIUTUIM WIH BCEKH, KOWTO UCKA J]a IOMOTHE HA COLMAIHO MPEINPUITUC B
TAXHOTO bTyBaHe. M MoJIsl, Hacax1aBaite ce Ha YeTCHETO, HAIIUTE OOLIECTBA Ce HYKIAAT OT OBEYEe
conmanHo npeanpuemadectso!" (Dentchev et al., 2020, back cover)
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3. Dentchev, N.A., K. Vander Velpen and E. Izquierdo, 2013. How to breed Gazelles: Creating
business for growth. Kluwer, Mechelen. ISBN 9789046559543

“How to breed Gazelles is a practical guide on how fast growing businesses can be created. It is not easy,

but we believe it is possible. Entering the universe of fast growth requires careful preparation from the early

stages of idea generation until the business reaches maturity. Hence, this book follows an entrepreneurial

process perspective, commonly described in four stages: (i) opportunity identification and evaluation, (ii)

business plan development, (iii) access generation to required resources, and (iv) venture acceleration and

management. To adres the challenges involved, we offer a variety of practical tools, while at the same time,
we discuss the fundamentals for developing a fast growing activity. Key concepts discussed in the book are:

e Positive obsession refers to the entrepreneurs’ passion, curiosity, persistence, determination and
dedication to their business, and ultimately to their customers.

e The underlying trends of any business require a careful identification and analysis since they have an
impact on the daily life of your potential customers, while fast growth is ultimately based upon customer
satisfaction.

e Business model testing, we argue, should take place in the very early stages of a business instead of
making lengthy plans before showing a prototype or a proof of concept to customers.

e Risk management is discussed as a tool for strengthening the quality of fast growing business models,
with the ambition of continuous improvement.

e Non-financial resource attraction is arguably of greater importance for Gazelles than funding, since
money cannot buy everything, especially not the intangible drivers of collaboration. Yes, fast growth is
the result of a joint, collaborative effort.

This book could be helpful to anyone with fast growing business ambitions, i.e. student, a scientist, an

entrepreneur, or a manager in an established company. Good luck, and enjoy breeding your Gazelle!”

(Dentchev, Vander Velpen & Izquiredo, 2013, back cover)

"Kak na pa3BbxkaaMe ra3eid € IPaKTHYSCKO PHKOBOJCTBO 3a TOBAa KaK MOrar jaa ObaaT ch3aaicHu Obp30
pacTtsiu 6usHecu. He e necHo, HO BipBame, 4e € Bb3MOXHO. HaBin3aHeTo BbB BeelieHaTa Ha Obp3ust pacTex
M3MCKBA BHUMATEJHA MOATOTOBKA OT PaHHWTE €TalM Ha TCHEPHpaHE Ha UJCH, IO eTala Ha JOCTUTHE Ha
3psutocT B OusHeca. ClieIOBaTeIIHO, Ta3W KHHTA CIIC/IBA MEPCICKTHBATA HA MPEANPUEMAYCCKHUs MPOIIEC,
OOMKHOBEHO ONKMCBaHA B dYeTHpU eTama: (1) WACHTUQUIIMpAaHE M OICHKAa Ha BB3MOXHOCTHTE, ii)
pa3paboTBaHe Ha OU3HEC IUIAH, iii) TEHEPUPAHE HA JOCTBII 10 HEOOXOJUMUTE PECYPCH H 1V) YCKOPSBAHE U
yIpaBlICHHE HAa TMPENNPUATHATA. 3a Ja OTTOBOPUM Ha CBBP3aHUTE C TOBA MPEAMU3BHKATEIICTBA, HUE
npejyaraMe pazHooOpasue OT MPaKTHYSCKH HHCTPYMEHTH, KaTo B CHIIOTO BpeMe 00CHKIaMe OCHOBUTE 3a
pa3BuTHE Ha OBP30 pa3BuBaila ce AeitHocT. OCHOBHHUTE MOHSTHS, pa3riielaHy B KHUrara, ca:

* TlomoxwurenHno obceOBaHEe ce OTHACS IO CTPACTTA, JIFOOOMUTCTBOTO, IIOCTOSTHCTBOTO, PEIIUTEITHOCTTA U
OT/IaJICHOCTTA Ha MPEINPUEMadnTe KbM TEXHUsI ON3HEC U B KpaiiHa CMETKa KbM TEXHHUTE KIHEHTH.

*  OCHOBHHTE TCH/ICHIIMH HA BCEKH OM3HEC U3MCKBAT BHUMATEIHA UICHTH(UKAIINS U aHAIN3, Thil KaTo Te
OKa3BaT BIMSHUE BBPXY CKCTHCBHCTO HA MOTCHIUATHHUTE BH KJIMCHTH, JTOKATO OBP3UAT PACTEXK B
KpaifHa CMETKa Ce OCHOBaBa Ha yJIOBJICTBOPEHOCTTA HA KIIMCHTHUTE.

e TecrBaHeTo Ha OM3HEC MOJIENA, CIIOpE]] HAC, TPSIOBa J1a Ce U3BHPINBA B Hali-paHHUTE €Talld Ha OM3Heca,
BMECTO JIa C€ MPABSAT JBJITH IUIaHOBE, IPE/HU J1a CC MOKaXKEe MPOTOTHIIT WIH TOKA3aTEICTBO 38 KOHIICTIIUS
Ha KITUCHTHTE.

*  VmpaBieHHETO Ha pHCKa ce 00CHKIa KaTO MHCTPYMEHT 3a MOBHUIIABaHE HAa KauyecTBOTO Ha OBP30
pa3BUBAIIUTE Ce OM3HEC MOJICITH, C aMOMIIUSTA 33 HEMPEKHCHATO YChBBHPIICHCTBAHE.

* [lpuBnuuaneTo Ha HEHUHAHCOBU PECYPCH € MOXKE OU OT MO-TOJISIMO 3HAYCHUE 33 Ta3eIMTe, OTKOIKOTO
(uHAHCHpAHETO, THif KaTO MapUTe HE MOTAT Ja KYIIST BCHYKO, 0COOCHO HEMATEePHUATHUTE IBUTATENIH Ha
CHTPYIHUYECTBOTO. Jla, GBP3UAT PACTEXK € PE3yNTAT OT ChbBMECTHH YCHITHS.

Ta3u kHUTa MOXE J1a ObJc TMOJE3HA 3a BCEKH, KOWTO MMa OBpP30 pa3BHBAIIM Ce OM3HEC aMOMWIHH, T.C.

CTY/ICHT, y4€H, IpearpreMad Wik MCHHDKBD B YTBBpPACHA KOMIIaHHs. YCIeX U ce Haciax/aBaiire Ha

pasBmknaHeTo Ha Bamara razena!” (Dentchev, Vander Velpen & Izquiredo, 2013, back cover)
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4. Dentchev, N., Marin, J. R., Ortuno, C. A., & Outsios, G. (eds) (2022). Social entrepreneurship and
vulnerable social groups. The National and Kapodistrian University of Athens. ISBN
9789604662821

This book is edited by Dentchev, Roncancio, Ortuno and Outsios (2022) in the framework of ERMIScom
(Erasmus+, KA2 project) on developing curricula related to vulnerable social group and media. In this book we
focus on social entrepreneurship and vulnerable social groups. The process that we have followed to develop this
book is the following. We first studied few dozens of internationally renowned books on Social Entrepreneurship
to identify the main topics covered in them. After a discussion with all consortium partners, we have identified
the topics that need to be included in the table of contents of this book. Then the writing of the chapters was
distributed across all project members according to their expertise. The working package leader together with its
team has organized the peer review and editing of the chapters, to guarantee the quality and consistency across
chapters. A drafted version of the book was tested in classes on Social Entrepreneurship, where students have
provided valuable comments for the improvement of the book. Overall, this book consists of 14 chapters. Chapter
1 is an “Introduction to social entrepreneurship” by C. Alba. Chapter 2 is on a “Variety of social entreprises” by
S. Tsolakidou. Chapter 3 is on a "Social value creation” by S. Houhvanainen. Chapter 4 is on the “Challenges of
social entrepreneurship” by I. Kereziev and D. Kopeva. Chapter 5 is on “Business model development for social
enterprises” by E. Vassiliou. Chapter 6 is on "Business model innovation for social enterprises” by S. Houhvainen.
Chapter 7 is on “Scaling social impact” by P. Eiselein, A. Diaz and J. Salas. Chapter 8 is on “ Social impact and
impact measurement” by 1. Kereziev and D. Kopeva. Chapter 9 is on “Ecosystems for social impact” by A. Diaz
and B. Leyen. Chapter 10 is on “Funding social enterprises” by P. Eiselein. Chapter 11 is on “Social innovation
and inclusive business models” by S. Tsolakidou. Chapter 12 is on “Social entrepreneurship in the refugee
context” by S. Tsolakidou. Chapter 13 in on “Social entrepreneurship at the bottom of the pyramid” by C. Alba
and R. Brun. Chapter 14 presents “Community media case studies” and was coordinated by F. Agiil.

Tasu kaura e pegakrupana ot Dentchev, Roncancio, Ortuno and Outsios (2022) B pamkute Ha mpoekt ERMIScom
(Erasmus+, KA2 ) 3a pa3paboTBane Ha y4eOHH MPOTpPaMH, CBBP3aHHU C YSI3BUMH COLIHAIHU TPYNU U Meand. B
Ta3M KHUTa ce (HOKycHpaMe BBPXY COLHMATHOTO HNPEIIPHEMadecTBO U YSA3BUMUTE COLMAIHM rpynu. [Iponecsr,
KOMTO ciiesiBame, 3a Ja pa3BUEM Ta3W KHHUTa € ciefHus. [IbpBo mpoyunxme HAKOIKO JECETKH MEXIyHapOJIHO
MPU3HATH KHUTH 32 COLMAIHO MPeIIpUeMadyecTBo, 3a 1a UISHTU(HIUPaMe OCHOBHUTE TEMHU, OOXBAHATH B TAX.
Crex AUCKyCHs C BCHUKH NTAPTHHOPU B KOHCOPLIMYMa ONpeNeINXMe TEMUTE, KOUTO TPsiOBa a ObJAT BKIIOYECHH
B CHJBbP)KAHUETO Ha Ta3u KHura. Ciiesl ToBa MHCAHETO HA IIaBuTe Oellle pa3npeeneH0 MeXIy BCUUKHU YJIEHOBE
Ha TIPOEKTa CIIOpe] TeXHUs ONnuT. PHKOBOAMTENAT Ha PabOTHUS MAaKeT 3aeHO ChC CBOS €KUI OpraHu3upa
PELEeH3UPaHeTO M PEAAKTUPAHETO HA TTIABUTE, 3a J]a TApaHTHPa Ka4eCTBOTO U KOHCHCTEHTHOCTTA B OTAEIHHUTE
rnaBu. Bepcusi Ha kHurata Oeie TecTBaHA B KJIACOBE IO COLMAIIHO IMPEIANPHEMAYECcTBO, KBIECTO CTYJCHTHTE
IpeJoCcTaBuXa [IEHHU KOMEHTapH 3a I0100psABaHeTo Ha KHUrarTa. Karto 15110 Ta3u KHUTa ce CbeTou OT 14 riaBu.
I'maBa 1 e "BpBenenue B counannoro npeanpueMadectso" ot K. Anba. ['maBa 2 e Ha Tema "Pa3nooOpasue ot
commanau npeanpusatus” ot C. Homakuny. ['maBa 3 e mocBerena Ha "Cp3maBaHe Ha conuanHa ctodHocT" ot C.
XyxBanauseH. [ maBa 4 e Ha tema "[Ipenu3BukarencTsa Ha conuaHOTO npeanpuemadectso” ot U. Kepesues u
1. Konesa. I'maBa 5 e Ha Tema "Pa3zpaboTBane Ha Ou3Hec Mozen 3a couuanHu npennpusitusa” ot E. Bacunmy.
I'naBa 6 e Ha Tema "MHOBaimu B Ou3Hec Mozena 3a couuannu npeanpuatus" ot S. Houhvainen. ['naBa 7 e Ha
Tema "Maimabupane Ha comnuanHoto Bw3aeicTBue" ot P. Eiselein, A. Diaz u J. Salas. I'maBa 8 e Ha Tema
"ConmanHo BB3/eHCTBHE U M3MepBaHe Ha Bw3AeiicTBueTo" ot U. Kepesues u JI. Komesa. I'maBa 9 e Ha Tema
"Exocucremu 3a commanHo Bw3zaeiicTBue" ot A. [lmac m b. Jlaiien. I'maBa 10 e Ha Tema "OunHaHcupaHe Ha
conmanuute npeanpusatus" ot P. Eiselein. ['maBa 11 e Ha Tema "ColpaiHu WHOBAIMU U MPHOOIIABAIY OU3HEC
mogenu" ot C. Llonakuny. ['naBa 12 e Ha Tema "CouuainHOTO npeanpueMadecTBo B OexxaHckus KoHTekeT" ot C.
Homakuay. I'masa 13 B "ConmanHoTo mpeanpreMadecTBo Ha ocHoBara Ha nupamugara’ ot K. Anba u P. bpyn.
I'masa 14 mpenctass "Ka3ycu ot Mmeaunte B 00nIHOCTTA" 1 € KOOpauHMpana ot O. ATroul.

IToamuc:
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