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OTtHOCHO: KOHKYpPC 3a 3a 3aeMaHe Ha aKaJeMH4YHa [JIBXHOCT ,,JIOUEHT B
npodecronanHo HamnpasieHue 3.5. O01ecTBeHn KOMYHMKAUU U MH()OPMALIMOHHU HAyKH,
Hay4yHa crenuagHocT Bpb3ku ¢ o0liecTBEHOCTTa U KOMYHHUKAIUS B COLMAIHUTE MEAMH,

oOHapojaBaH B “/[bppxkaBeH BecTHHK, Op. 4 oT 12.01.2024 r.

1. Hudopmanus 3a KOHKypca

KonkypewT € 00sBeH 3a HyxaAuTe Ha Kareapa:Menuu u oO1ECTBEHM KOMYHUKAIIUU
¢akynrer Ukonomuka Ha uHbpactpykrypara Ha YHCC cwroacHo Pemenne Ha AC Ne
6/13.12.2023r.,yqacTBaM B chcTaBa Ha Hay4HOTO Kypu IO KOHKypca ChIJIACHO 3aroBe[
Ne625./11.03.2024 na Pexropa na YHCC.
2. Nudopmanus 3a KaHAMAATa B KOHKYpca

B koHKypca e Hanuue eauH KaHauaaT — . ac. a1-p Mapus HukosoBa ot karenpara,
oOsiBsiBaIlla KOHKypca- Kateapa Menuu u obiectBeHn komyHukanuu Ha YHCC:

o Kpamxa 6uocpaghuuna cnpaexa

I'n. ac n-p Mapus Hukonoa e 3aBbpiunia OakagaBbpcka CTENEH CHenuanHocT Bpb3ku c
obmectBenocTTa BB @XKMK, CVY “Kin. Oxpuacku® B IIpodecronanno nanpasieHue 3.5.
"OOmecTBeHH KOMYHHMKAalMd ¥ WHGOPMAllMOHHM Hayku“. MarucrbpckaTa M CTENEH €
3aBppmmia oTHoBO B CY K. Oxpuacku™ mpe3 2007r., cnemumamdoct ,, IlyGnmana

KOMYHUKaIus



ITpe3 2012 r. ctaBa gokTop mo HayuyHa cnermaiaHoct " XKXypHanuctuka" (Meauu v Bpb3KHU €
00IIIECTBEHOCTTA)

B momenma xannunarest 3a qoueHT Mapus HukonoBa € riiaBeH acUCTEHT B Karenpa Meauu

1 oOmiecTBeHr KOMyHUKauu (akynrer koHOMuKa Ha HHPPACTPYKTypaTa, Y HUBEPCUTET 3a

HAI[MOHAJIHO U CBETOBHO cTOnaHcTBO-Codust

3aemanu akademuunu u Opyeu ONbHCHOCHU 00 MOMEHMA

J-p Mapus HuxonoBa e npenoaaBaren M IyaBeH acucteHT or 2012 wu gocera B

VYHHUBEpCUTET 3a HALMOHATHO M CBETOBHO cromaHcTBO, Codus, Karenmpa "Memuu u

obmectBenn komyHumkanuu" (karegpa Ha FOHECKO "MenuitHa u wH(pOpMalMOHHA

IPAMOTHOCT U KYJITYPHHU MOJUTUKH 32 YCTOWUMBO pa3ButTue". J{UCHUIUIMHUTE KOUTO BOJIU ca

TACHO CBBP3aHHU ¢ Temara Ha KoHKypca : Kpusucen PR, Bpw3ku ¢ obmectBeHocrra, bpann

KoMyHuKanus, Komynukanus B connanau Mpexu, Kynrypa n menun, PR Ilucane.

Ot 2013 r u pocera a-p HukoinoBa € um XOHOpyBaH mpenojaBareil BbB DakynaTeT 1o

KypHanucTtuka U macoBa komyHukauus, CY "CB. Knument Oxpuiacku", c¢bC cireaHUTE

mucuuriuHu: busnec komynukanus, [lucane 3a Bpb3ku ¢ obmectsenocrra, KomyHnukanus B

COIIMAIHUTE MPEXH, JuruTaaHa KOMyHHUKAUS U UHOBAIIUH.

Jpyru NeHHOCTH, KOUTO XapaKTepU3UpaT Hay4yHaTa M NPUIOKHA AHTAXUPAHOCT Ha JI-p

Huxkonosa:

-CTUIOB pelakTop Ha HAYYHOTO e-criucanue "Menun u 001ecTBeHH KOMyHUKaun"

- Unen na Komucusita 3a npodecuoHaiHa eTuka KbM bbarapckoTo ApyKecTBO 3a BPB3KHU C

obmectBeHocTTa oT 2016 — 2021 1.

Unen Ha xypu Ha Harpaaure "IIP Ilpu3" Ha bbiarapckoro apyxecTBO 3a BpPB3KH C

00IIIECTBEHOCTTA

Usnen Ha )ypu Ha cTyaeHTckus KoHKypc "Karo bepnaiic" Ha bparapckoro apyxkecTBo 3a

BPB3KH C OOIIIECTBEHOCTTA

UineHn Ha eBponeicKkaTa HAy4YHO-U3CJIeI0BaTeNICKa KoMyHUKalmonHa acounanuss ECREA

UsteH Ha CBETOBHATA AacOITHAIMS 3a MEIUHHU M KOMYHHUKAITMOHHH n3cieaanms.- IAMCR

Usnen Ha Cbio3 HA OBATAPCKUTE KYPHAIUCTH

Unen Ha bparapcko ApykecTBO 3a BPB3KHU C OOIIECTBEHOCTTA

3. H3nbjHeHHe HA M3MCKBAHMSTA 32 3aeMaHe HA AKaAeMHUIHaTaA JJII'BKHOCT



Kangunarer 3a pouent a-p HukonoBa € ¢ monoXATENHO cTaHoBHIIEe OT ChBeTa IO
xabwmramuss Ha YHCC 3a y4yacTMe B KOHKYpC 3a JIOIEHT TS € M3IMbJIHWIAa BCHYKH
KOJIMYECTBEHHU M3MCKBaHUA . FIMa MOYTH ABOMWHO MOBEYE OT M3UCKYEeMHUTE 001 OpOi TOUYKH -
OMHOCHO KOIUYeCmEeHUme U3UCKEAHUA U UNbIHEHUe HA Ka4eCmeeHume u3UCK6aHusl.

4. OueHka Ha yuyeOHO-TIpenoaBaTeJICcKATa AeHHOCT

(Oyensisam ce npenooasamenckusm onum u Cmenenma Ha NOO20MEEHOCI HA KAHOUOAMA 3d
3aemMaHe Ha AKa0eMUYHaAma ONbAHCHOCH NO KOHKYPCA).

JI-p HuxonoBa mMa mpenonasaresncku onuT B kareapara oT 2013 r. B momeHnta Boau
ycnenmHo HAkoyuko guciuiuimHu: Kpusucen PR, Bpb3km ¢ obmectBenoctta, bpana
komyHuKanus, Komynukanus B couuannu Mpexu, Kynrypa u menuun, PR Ilucane. Mma
MIOJIO)KUTETTHU OLIEHKU OT CTYJEHTCKUTO OIICHSIBAHE Ha IIPENOaBaTeNICKUsl ChCTaB

B nepuona 2018-2023r. uma ycnemHo 3auTui | JOKTOpaHT U 24 YCHEIIHO 3allUTUIH
MarucTpu

W3nbiHsABa UM NpeusnbiHABA B IbTU yueOHarta cu HartoBapeHocT B YHCC, kosTo BKJIOYBA
957 u. nexuun u 900 4. ynpaxHeHus B Oakanapbpcka creneH u 900 4. ynmpakHeHus B
MarucTbpcKa CTEIEH.

B CV ,,Cs. Kiiument Oxpuacku“-OXXMK B 6akanaBbpcka cTeneH peanusupa 59 4. Jekiuu
u 89 4. yrpaxHEHHs.

Nma wmsnbianena ayautopHa 3aerocT B YHCC wnm B akpenutupanu or HAOA Bucmm
yumniia (YHCC, CVY ,,Cs. Knument Oxpuacku — ®XKMK) — 307 gaca.

54 ca TEKIMOHHUTE U YACOBE Ha YyXJ €3MK 10 Iporpama ,,Epazem® .

HuxonoBa mma 5 pa3paboTeHH JEKIMOHHM Kypca B  0OakajlaBbpcka cTeneH U 3 B
MarucTbpcKka CTEIeEH.

YyacTHUK € B 4 Hay4YHO-M3CIIEAO0BATEICKU BHTPEIIHO-YBHUBEPCUTETCKH MPOEKTa U B 2
MEXIYHapOIHH.

VuacTBa 1 B MEeXAyHapoaHa mporpama 3a oomen Ha United States Department of States -
International Visitor Leadership Program on 21st Century ChangeMakers: NexGen Media
Exposure Strategies for Ethical and Accountable

Reporting (2021-2022 r.)



Ouenkara My 32 y4eOHO-IIPENnoOIABATEICKATA IeHHOCT U CTENEHTA HA MOAT0OTBEHOCT HA
KAaHIMIaTa 3a 3aeMaHe Ha aKaJeMUYHATA JJbKHOCT MO KOHKYpPca € M3KJIIYUTETHO
BHCOKA.
5. O0ma XxapaKkTepHCTHKA HA NMPeACTABEHUTE HAYYHHU TPYAOBe/MyOJIMKAUI
Kanaumarst 3a gomeHT mi. acucteHT A-p Mapus HukonoBa ce npencrass ¢ oomo 36
MyOJIMKaIMy TI0 TeMaTa Ha KOHKypca 3a JOILIEHT, OT KOMUTO 2 MoHorpaguyHu Tpyna u 34
CTYIWH, CTAaTUU U TJIaBH OT KHUTH. 8 OT MyOJUKAIMUTE ca MyOJUKYBaHU B UYXKICCTPAHHU
U3JaHud, a 2 OT TAX ca uHaekcupanu B Ckomyc. 21 oT myOnuKanuuTe ca aBTOPCKH, a 14 B
ChaBTOPCTBO C APYTH YUCHHU.

Hakonko ca ocnoénume HanpaejieHusa B U3CienoBaTelcKaTa ASMHOCT Ha TJI. aCUCTEHT a-p

Mapus Hukosnosa:
— KPU3UCEH MEHHUDKMBHT B COIMAJTHUTE MEAWM W YIpaBJIECHHWE HA KPHU3U KaTo IISUIO;
KPU3UCHU CUTYAallMH, OHJIaliH Kpu3uceH PR n ,,onnaiin kpuza“ ;
- UMUK Ha OPraHU3alMHUTE U JbpP’KABUTE; UHTEPKYJITYpHA KOMYHUKAIUS U MOJEIU
Ha BBTPEIIHHU U BHHIIIHU KOMYHUKAIIMH, MEHUKBPU U KOMYHUKAIIMOHHH CTICIIHAIIUCTH;
- MeaMiiHa IpaMOTHOCTIL.

6. OO0ma xapakTepuCTHKA HA NMpPeACTaBeHNUTe HAYYHH TPYAOBe/MyOJIMKAIIUU
B koHKypca 3a JOIEeHT, KaHAuJaTKaTa yqacTBa ¢ 2 Hay4HU KHUTH- MOHOTpadusiTa

,» YTIpaBJI€eHUE HAa KPU3H B COLIMATTHUTE MeTUU ¢ 00eM oT 254 cTpaHuuu, nyOIuKyBaHa OT
uznarenctBo, ABanrapy [Ipuma®, Codus ¢ ISBN: 978-619-239-865-1 u ¢ nyOnukyBaHus U
JIOI'BJIHEH JUCEPTALlMOHEH TPy Ha Tema : KynTypHust oOpa3 Ha bankanute. U3n.
,2ABaurapy [Ipuma, cecrosiir ce ot 211 ctp. ¢ ISBN: 978-619-239-917-7

B monorpaduunus tpyn ,,YpaBieHHE HAa KPU3U B COLMAIHUTE MEIUHU ‘e 3allUTeHa
Te3aTa, 4e KPU3UCHUAT MEHUJDKMBHT B OHJIAH CpeAa, M B YAaCTHOCT B COLIMAJIHUTE MEJUH,
3ama3Ba TPaJUMIUOHHUTE CHU €TalH, B KOUTO C€ YNpaBiIsABAT BBHTPEIIHUTE M BBHHIIHUTE
KOMYHHMKAIIMOHHU TIPOLECH, HO CcHeuu(PUKUTe Ha JAWTMTaNHaTa cpeJa MU OoraTHsT
WHCTPYMEHTAPUYM OT KOMYHUKAITMOHHU TEXHHWKH, TaBaT Ha KPU3UCHHUTE MEHHDKBPH WU
KOMYHHMKAIlMOHHU CIIEHUAIMCTH IIOBEYE BB3MOKHOCTH 3a OIEpaTHBHA IOATOTOBKA,
peanu3upaHe M OlLEHKa Ha KPU3UCHHUTE IOCIAHUS; Y€ YNPaBIEHUETO HA KOMYHHMKAIUWTE,

KaTo 4aCT OT KPHU3UCHHUA MCHU/PKMBHT HE CaMO CTaBa BCC IMO-BaXXCH IsJI U OT IMMPABUIIHOTO



UM CTpaTerMyecko IUIaHUWpaHe, OCBHLIECTBSIBAaHE M M3MEpPBaHE HO M JIETEPMHUHHpA
II'BJIHOLIEHHOTO BH3CTAHOBSBAHE HA OPraHU3AlIUATA.

TpyasT € cTpykTypupaH B IIET IVIaBU C aKLEHT BbPXY COLMAIHUTE Meauu KbM 2024 T
Uscnensanu ca Facebook, Twitter (X), wu YouTube, karo ca cucremaTH3UpaHH
MMaHETHTHHUTE 32 COIMAJIHUTE MEAWM BUJOBE KPU3UCHU CUTYyallMd U ca MPEUIOKEHH
PEJIEBAHTHU CTPATETMYECKH MOAXOAU 32 €BEHTYAIIHOTO UM YIpPaBJIEHUE B JUTUTATHA CPEaa,
JIBUKEHKU C€ OT JIOTHYHO OT MPEAKPU3MCHATA, KpU3WCHATA M MOCTKpPU3MCHATa ¢aza Ha
olleHKa. Hamwiie ca HIKOJIKO HAyYHU W HAYYHO-TIPUJIOKHU peaTu3aIiuu:

-HafpaBeH 00CTOeH 0030p Ha TEOPETUYHHUTE PECYpCH B KPU3UCEH MEHUIKMBHT, BPB3KU C
oOmiecTBeHOCTTa, OHJIaH PR, Kkpu3ucHM KOMyHUKaluM, OHJIAWH KOMYHUKAIIUU,
KOMYHHKAITUS B COIUATTHUTE MEIHH,

- TIPOCIICJICHA € CBOJIONHATA Ha COIMAIHUTE MPEKH W MICTOTO UM B KPH3UCHHUHUTE
KOMYHHKAIIMM KaTO ca aHAIM3UPAaHW U TIOCOYEHH HaW-4eCTO3HAUMMHTE  H3IMOJI3BAHU
KOMYHHMKAIIMOHHU TEXHUKH 32 KPU3HCEH KOMYHHKAI[MOHEH OTTOBOD;

- TEHEe3WChT Ha T. Hap. ,,kpu3u 2.0“, 3aM0KEH B PA3BUTHETO HA COLMAIIHUTE MEIUHU B
paMKMTE Ha  UW3CJICIBAHETO HAa  WHCTUTYIIMOHAJIHATA KOMYHHKAIMS TIO BpeMe Ha
MaHJeMUYHaTa Kpusa, npeausBukana or COVID-19 e cBbwp3aH 1o eauH pelieBaHTeH HA4YMH
OT KaHOUAaTKaTa 3a JOLEHT C TeMara 3a JAe3uH(opmaiusaTa, UHHOAEMHUATA U TAXHOTO
BIIUSHE BBPXY MNYyOJUYHHTE KOMYHUKAIMHA. TpuTe CTHJIOA - JICNEHTpaIu3aIus,
pasnpocTpaHeHne Ha WH(OpMaIUs U coOCTBeHOCT - Ha mporpeca Ha Web 3.0 ¢ BuasH B
KOHTEKCTa 32 WHOBATUBHM TUTUTAJIHHU KaMMaHWH, 0a3upaHu Ha OJIOKYEHH TEXHOJOTHUSITa U
Ha BB3X0Ja Ha Hemarepuanuute TokeHu (NFT).

3HaunMa ujaes B TPyJda € WU3BSKIAHETO Ha €JIHA HEW3ClieJBaHa Jlocera TeMa — TemaTa 3a
KpU3HCHATa TPAMOTHOCT, KOSITO € CKCIUIMIIMpaHa B paMKaTa Ha ,,3HaHWITA, YMCHUATA U
CIOCOOHOCTUTE, KOWUTO XOpara, OpraHMU3alMUTe W OOIIHOCTUTE MPHUTEkKaBaT, 3a Ja ce
MOATOTBST, Ja pearupar M J1a Ce BH3CTAHOBIT OT Kpu3a - pa3dHpaHe Ha €CTEeCTBOTO U
BB3JICHCTBUETO HA KPH3UTE, KAKTO W HA HAIMYHUTE CTPATETMH W WHCTPYMEHTH 3a
CMeKYaBaHe Ha MOCJIEIUIIATE OT TIX.

OnnaifH KOMYHUKAMSTa TPU KPU3UCHU CHUTYAllUd € KOHIENTyalIu3upaHa BBPXY

MMPOAKTUBHOCT, MMPO3PAYHOCT, YCCTHOCT U AUAJIOTUYHOCT 34 HU3TPAXKIAHC U MOAABPIKAHC Ha



JIOBEpUE ChC 3aMHTEPECOBAHHUTE CTPaHM MO Bpeme Ha Kpusa. [lapakpuszara kaTto BTOpUuYeH
po0JieM 3a opraHu3anusaTa € UMaHEHTHO BKIIIOUEHA B KOHIIETITYaIN3alHusITa

[Topenuna ot ctaTuM BBB Bpbh3Ka C TEMaTHKaTa HA MOHOTPAa)UYHUS TPYH JAOIBIBSIT
WK MPEAXOXKAAT NPUHOCHUTC HA KAaHAHUJATKTATa 3a KOHKYypCa B IIBPBOTO OT 3-te HU3BCIACHU
no-rope Hanpasienus. Mmawm npenasua cratusta u ot 2018 r ,,Kpusucuusar PR B enoxara
Ha TOCTUCTHHA KBAETO CE MOCTaBs BBIPOCHT 10 KaKBa CTENEH MOXKE J]a ce TOBOPH 3a
YIIPABJICHUC U CTPATCIUHA 3a KOpPIIOpaTHBHA KOMYHHUKaAIUA B €paTa HAa NOCT-UCTUHATA U JaJIA
Ou OWIIO MMO-YMECTHO Ja C€ BKJIIOYH CTpPATEervsl 3a yIpaBlIeHUE Ha CIIYXOBETE B apceHasa Ha
cTparerusaTa 3a KOpHopaTHBHAa KomyHHKanusa™“ Mmam npensun u cratuute ,,Crisis PR and
Media: PR Tactics for Communication with Journalists and Media; «/Iururanes paska3s B
KOHTCKCTAa Ha KpH3KWCHATa KOMYHUKALUA: KaMIIaHMU B INOCTKPU3UCCH IICPUOJ B MOCTO €-
cnucaane [IpobOnemu Ha moctMmoaepHoctTa, FO3Y mpe3 2020,“YmpapiieHne Ha OHJIANH
OOIIHOCTU B KPU3UCHUTE KOMYHHUKAITUHU,,
Mouorpadusra ,,Kyarypaust oOpa3 Ha bankanurte e LeHTpajiHa 32 BTOPOTO OCHOBHO
HAayYyHO HAIpaBJICHHE IO KoeTo padorm HwukonoBa kKaro JApyr HEHTHP, OKOJO KOWTO
rpynupaM nyOiaMKauuTe U JIEKUMOHHATa JEHHOCT Ha KaHauaarkara. HTepKyaTypHUTE
KOMYHHUKAIIMM ca BUASHH U pas3riief]laHd pelIeBaHTHO 4Ype3 o0pa3oBaHHE, KOETO € B
OCHOBaTa 3a pa30UpPaTeICTBO U YBaXKEHHUE KbM JPYrOCTTa; MIQICKTa U CIIOPTA BHB BPh3Ka
C IpuJiaraH€ Ha UHTCPKYITYPHUA AUAJIOT U KYJITypaTa KaTO Bb3MOKHOCT 3a CBbP3BAHC Ha
HEHHOCTHU CHUCTCMU M CCTCTUYCCKU NMPCAU3BUKATCIICTBA I[OH"I)J'IHCHI/I?[ B TO3HU IIJIaH Ca
craruute ,,IIpenusBukarencrsa npen [IP B epara Ha ¢danmuBure HoBuHM; «[logabpikane
Ha OHJIAMH pemyTanus upe3 OpaHna kypHamucTtuka“ ,,.Bumgeounndorpaduka®; ,,Bupryanna
peanHocT; JlobaBena peannoct; Intercultural communication® u np. KbAeTO € H3SICHEHO U
S3HAYCHUECTO HA KYJITYPHHUTC KOJOBC U KYJITYPHUTC KOHTCKCTHU, KAKTO M 3HAYCHUCTO Ha
COLIMAJTHUTE MEJUU U TUTUTATHATa KOMYHHUKAIUS 32 Ch3JaBaHE Ha MPEACTABU 3a Pa3IN4HU
COLIMAJIHU, €TMYHU U penuruo3Hu rpynu. [lpenctaBeH € W Kazyc Ha OBITapCKOTO
MEIUHHO TIpecTaBsiHe Ha OexxaHckara kpu3a (2013-2015 r.), kKaTo aKIEHTHT € MOCTaBeH
BBPXY IUCKPHUMHHAIMOHHUTE CTEPEOTHNH U INpeApa3chably HampaBeH e ycremeH Onur
Ja ce OOSCHU CIIOKHOCTTa Ha MEXKIYKyATypHaTa KOMYHHKAIUS M IIpolieca Ha
MEXIYKYJITYPEH IUaJor, Ja C€ U3SICHAT OCOOCHOCTUTE Ha MEIUHHUTE pernpe3eHTAllud U

MEXaHU3MHTE 33 U3rPaKIaHe Ha 00pa3u, OCHOBAHU HA CTEPEOTHUIIH M TPEIPA3ChIBIH U J1a



ce HUIACHTHU(PUIMpPAT poJiATa M BIUSHUETO HAa COLMATHUTE MEAWM 3a Ch3JaBaHe Ha
MPEACTABY 32 YSI3BUMUTE IPYIU.

OTHOCHO TPETOTO HAYYHO HAINpPABICHHE HA KaHAMJATKaTa - MeJ IPaMOTHOCT Ouxa
MOTJIE J1a CE MPUYMCIIAT U CTaTUUTE HA akHeaaTkaTa HukooBa npe3 nocieqHuTe roquHu OT
pona Ha ,, [lomutuku u crparerun Ha FOHECKO 3a pa3Buthe Ha mMeauiiHaTa rpaMOTHOCT.
Happunuk 3a nonutuku u ctpateruu Ha FOHECKO; ,,Hanmonanuu npakTuKyd B CTPAHUTE OT
EC u npyru nanumonamnu nbpxaBu (JlrokcemOypr, Manra, Hunepnanaus, Hopserus,
[Tonma, [opryranus® ; ,,@opmanHoTo odpazoBaHue B bbarapus‘ u np.
Kannuaarkata uMa mpyUHOCH U B €THO CJI€/IBAIll0 HAYYHO HAlpaBJeHHE, KOETO ce pa3paboTBa
B KaTelparta, CBbp3aHo C uaeHTu(uIMpane Ha mnpodecusta Ha [IP excriepra oT paznuuHu
priid. [loka3aTenHu B TOBa OTHOIIEHHE Ca ChABTOPCTBOTO M B MOYTHU BCUYKH KOJEKTHUBHU
IIpe/ICTaBsSHUSA 110 Ta3U TeMa Ha aBTOPU OT KaTejpara
OneHsiBaM BUCOKO HAYYHHUTE U HAYYHO-TPUIIOKHU PE3YyITaTU B MOHOTpaUYHMS U TPy U B
OCTaHAINTE CTOMEHATH MyOJIMKAIIMK Ha KaHIUAATKTAaTa.
VYenemmyo 3aumTiiaTa U JI0KTOPAaHTKA € OIle €IMH aTecTaT 3a HayyHO-NPUIIOXKHAaTa U
Pe3yJITaTHOCT.
7. OuneHka Ha HAYYHHUTE U HAYYHO-NPUJI0KHU MPUHOCH.

IIpuemam caMOOLIEHKAaTa HA TIOCTUTHATUTE TIPUHOCH

- C MoHorpagu4Hus TpyH, C OCTAHAJIUTE Hay4YHU MyOJIMKAIlMM U C akaJeMH4YHaTa paboTa B
YHCC HuxkonoBa pa3BuUBa TpPaeKTOpUSTa Ha KPUBUCHUTE KOMYHUKALUH, BPB3KUTE C
0O0IIECTBEHOCTTAa M KOMYHMKAIIUATA B COLIMATHUTE MEHH;
- 3a mbpBU IBT B OBJIrapCKUTE HAyYHHU M3CIICABAHUS € HAIpaBeH OMUT 3a 00oO0IIaBaHE Ha
MIPOMEHUTE, KOUTO HACTBIBAT B KPU3UCHUS KOMYHHMKAIMOHEH IPOLIEC O] BIMSHETO Ha
conayiHuTe Meauu. M3Beenu ca u3MepeHusTa Ha T. Hap. ,,Kpusu 2.0%, KOUTO Bb3HUKBAT U
CE pa3BMBaT B COLIMAIHUTE MEJIUN ;
- AHanu3upaHu U 0000IIeHH ca crieun(PUIHUTE KOMYHUKAIIMOHHU TEXHUKHU B TIOCT KPU3HUCEH
Mepuoj;, KOUTO BKIHOYBAT (OPMU Ha JUTUTAIEH HapaTUB B TpU pa3iuuHu chepu —
UTUTYLHNOHAJIHA, KOPIIOPATUBHA 1 HETIPABUTEIICTBEHA,
- IlpemnokeHu ca aBTOPCKM JePUHUIMM 32 IETUTE HA MOHOrpapMUHOTO H3CJE/IBaHE —
,OHTalH KkpusuceH PR® wu ,,oHnmaiin kpuza“, KOMTO ca cbOOpa3eHH C Pa3BUTHETO Ha

JNUTHUTAJIHATa MEIUNHA €EKOCUCTEMA;



- CucreMaTH3upaHy ca TPAJUIIMOHHUTE U HOBUTE KOMYHUKAIIMOHHU TEXHUKU B KPU3UCHOTO
cTpaTternuecko rMuaHupane. OmnucaHu ca TpaHchopMaluuTe B OHJAWH cpelda Ha
TPaIUIIMOHHUTE TEXHUKH 3a KOMYHHKAIlMs MO BpeMe Ha Kpu3a (mpecuH(popmalus,
npeckoH(epenius, opurpanta nmo3uus opudunr). Hanpasen e onut aa ce kaprorpadupar
HOBUTE TEXHUKM 3a KOMYHHMKAalUsi B JUTHTajIHA cpeda (BpeMEHEH KpHu3uceH yeOcailr,
OUTUTaiHa HUH(QOpPMALMOHHU XBOOBE, UMEII W HIO3NIETHD, BUIACOOOpBILEHUE, OHJIANH
oduIranTHa MO3HINS, TPUIIOKEHHUS 32 KPU3UCHU KOMYHUKAIINH).

- IlpennoxkeHa € CTpyKTypa U ChIbpPKaHHE HA KPU3UCEH KOMYHHUKAIMOHEH IUJIaH, KOWTO
o0XBallla eIUHA/IEeCeT CTHIIKH, OTPa3sBalll CTPATETHYECKOTO U TAKTUYECKOTO IJIAHUPAHE B
TpuTe (Pa3u Ha KPUZHCHUSA TIpolLec (MPEAKPU3UCHA, KPUZKUCHA U TIOCTKPU3UCHA (a3a).

- HanpaBen e mnpumepeHn maGiioH 3a CTPYKTypHpaHe Ha oQuIMaTHa MO3UIHS Ha
OopraHu3alys, u3najgHaia B Kpu3a.

- CbcraBeHu ca 4YeTUpPH Mojejia 3a OpraHM3UpaHe HAa BBTPEUIHUTE KOMYHUKAIMH MPU
pa3IMYHA HUBAa HA TEKECT HA KpHU3UCHATa cutryanus. MojaenuTe ca CTPYKTYpHpaHU Ha
OCHOBaTa Ha JIB€ NPOMEHJIMBH — CBCTOSHUE WM OTKIIOYBAIIO CHOWUTHE, BOJEIIO 0
KpU3UCHA CUTYallHMs U KPaThK aITOPUTHM Ha YBEJOMSIBAHETO (KOH, KOTa, KaKBO).
-IIpennoxxena € paboTHa AeUHULIMS HA MOHATHETO “‘perroHajieH uMumK’. O0ocoOeHu ca
OTJINYUTEITHUTE XapaKTEPUCTUKHN Ha PETUOHAIHUS UMUK.

- YyacTuero u B KOJICKTUBHHS MOHOTpapUYCH TPy U B CTATHHUTE 3a MEAUIHHATA TPAMOTHOCT
JOTIPUHACST 3a TMpocIiensBaHe, 0000IaBaHe U aHAJM3UpPAaHE 3a MbPBU BT B bbirapus Ha
MOJUTUKUTE, CTPATErMUTE W NPAKTUKUTE 32 BBBEKJAHETO HAa MeAWiiHAaTa W
nH(pOpMallMOHHATa TPAaMOTHOCT BBB (POPMAIHOTO M HedOpMATHOTO OOpa3oBaHHE Ha
cTpanute B EBporna;

- Y4acTUeTo U B peaTM3upPaHOTO MBbPBO M3cienBaHe B bbiarapus, KoeTo OTKposiBa 100puUTe
MPAKTUKU U JePUIUTUTE B KOMYHUKAIIMOHHUTE CTPATETHH Ha OBJITAPCKUTE MHCTUTYIIMH IO
Bpeme Ha COVID-19 kpuza mo3BoiisiBa OTYETAaHETO Ha MpHHOCA M B JedUHUpAHE Ha
neUIUTH TI0 OTHOIICHHE Ha CTPAaTETHMHTE 3a OHJAWH KOMYHHKAIUs - JIMIICBA SICHO
uaeHTU(DHUIIMPaHe Ha 3aMHTEPECOBAHWTE CTPAHU W YI3BUMHUTE TPYIH, KadyeCTBOTO Ha
Ch3/IaJICHOTO OHJIAMH ChBbPKAHUE € HUCKO, & B PEIMIa MHCTUTYLIUH TO JIMIICBA.

8. Kputnunm 0es1e:KKHU U NPeNoOpbKH



Kputnunu Oenexku Hamam. [Ipenopbkata MM KbM KaHAWJATa 3a JOIEHT Mapwus
HuxonoBa e na npoab/DKu pa3pabOTBAaHETO HA WIEATA U 332 KPU3UCHATA TPAMOTHOCT KaTo
MpOABbHKEHUE Ha paboTaTta U 3a MeIUMHATA U TUTUTAIIHA TPAMOTHOCT IO MPUHIIUII.

9. 3akuaoueHue

BucokaTta Mu orieHka 3a yaeOHO-TIpeno/iaBaTesickara ASHHOCT M CTENEH Ha MOATOTBEHOCT 3a
3aeMaHe Ha aKaJeMUYHaTa JUIBKHOCT, BUCOKaTa MM OIIEHKA 3a IyOJMKAaIlMOHHATa JEHHOCT
Ha 1-p Mapus HukonoBa, KakTo M BUCOKaTa MM OILICHKA 3a HAay4HUTE M, U HAy4dHO-
MIPUJIOKHU MIPUHOCH, MU JlaBa OCHOBaHUE yOeJeHOo Ja riacyBam ¢ ,,Ja* 3a kanaumatypara u
3a noueHT. JI-p HukosioBa He camMoO OoTroBapsi Ha BCHUYKH M3UCKYeMH HAy4YHH M HAy4YHO-
MPUJIOKHHU MOKA3aTeIM 3a 3a€MaHe Ha aKkaJieMUYHaTa JJIBKHOCT, HO U HaJMHHaBa HAKOHU OT
TSX B IbTH. [lpenopbyaM Ha OCTaHAIUTE YieHOBe Ha HayuHoTo )xypu aa riacysar c ,,/[a®,
KakToO U Ha wieHoBeTe Ha DakynTeTHHs ChBET 1o MkoHoMuKa Ha uH(ppacTpykpypara KbM
YHCC pa rnacysar c ,Jla“ 3a mpuchkIaHeTo Ha akaJeMHuYHaTa UTBKHOCT JlomeHT B
npodecuoHaHO HampasiieHue 3.5. OOmEecTBeHH KOMYHHKAIMM U WH(POPMAIMOHHU HAYKH,
Hay4YHa CIICIHAITHOCT ,, BpB3KH ¢ OOIIECTBEHOCTTa M KOMYHHMKAIIUS B COIIMATHUTE MEIUN“, Ha
€MHCTBEHUS] KaHAWAAT TJI. acucTeHT A-p Mapus HukonmoBa ot kareapa ,Menuu u

00IIeCTBEHH KOMYHHUKAITH .

Penenzenr:

npo¢.a-p, a.H. Jloopunka CranyeBa IleiiueBa
22.04.2024
Codus



UNIVERSITY OF NATIONAL AND WORLD ECONOMY
REVIEW

By: Prof. Ph.D., DSc Dobrinka Stancheva Peicheva.
Scientific specialty: Media and Communications
South-West University "Neofit Rilski"
Regarding: competition for the occupation of the academic position of "associate
professor" in professional direction 3.5. Public communications and information sciences,
scientific specialty Public relations and communication in social media, published in the
"State Gazette", no. 4 of 12.01.2024.
1. Information about the competition
The competition has been announced for the needs of the Department: Media and Public Communications,
Faculty of Economics of the Infrastructure of UNSS, according to the Decision of the AC No. 6/13.12.2023. |
participate in the composition of the Scientific Jury for the competition according to Order No. 625./11.03.2024
of the Rector of UNWE.
2. Information about the candidate in the competition
There is one candidate in the competition of the associated professor — Ph. D. Maria Nikolova from the
Department announcing the competition - Department of Media and Public Communications of the UNWE
Brief biographical reference
Dr Maria Nikolova graduated with a bachelor's degree in Public Relations at the Faculty of Journalism and
Mass Communication, SU "KI. Ohridski" in Professional Direction 3.5. "Public Communications and
Information Sciences” The Master's degree was completed again at the SU "KI. Ohridski in 2007, majoring in
"Public Communication”
In 2012, Maria Nikolova became a doctor in the scientific specialty of journalism™ (Media and PR)
Currently, Dr Maria Nikolova is the main assistant in the Department of Media and Public Communications,
Faculty of Infrastructure Economics, University of National and World Economy-Sofia.
Academic and other positions held to date
The associate professor candidate has been a teacher and chief assistant since 2012 at the University of National
and World Economy, Sofia, Department of Media and Public Communications (UNESCO Department of
Media and Information Literacy and Cultural Policies for Sustainable Development). The disciplines she leads
are closely related to the contest theme: Crisis PR, Public Relations, Brand
communication, Communication in social networks, Culture, and media, and PR Writing.
From 2013 until now, Dr. Nikolova has also been a part-time lecturer at the Faculty of Journalism and Mass
Communication, SU "St. Kliment Ohridski", with the following disciplines: Business Communication, Writing
for Public Relations, Communication in Social Networks, Digital Communication, and innovations.
Other activities that characterize the scientific and applied commitment of Dr. Nikolova:

-Style editor of the scientific e-journal "Media and Public Communications";

10



- Member of the Commission for Professional Ethics at the Bulgarian PR Society from 2016 — 2021.

Jury member of the "PR Prize" award of the Bulgarian PR Society;

Member of the jury of the student contest "Like Bernays" of the Bulgarian PR Society;

Member of the European Research Communication Association ECREA

Member of the World Association for Media and Communication Studies.- IAMCR

Member of the Union of Bulgarian Journalists

Member of the Bulgarian Society for Public Relations

3. Fulfillment of the requirements for occupying the academic position

The candidate for associate professor, Dr. Nikolova, has received a positive opinion from the Habilitation
Council of UNWE for participation in the competition for associate professor. She has fulfilled all the
quantitative requirements. It has almost double the required total number of points -

regarding quantitative requirements and fulfillment of qualitative requirements

4. Evaluation of teaching and learning activity

The teaching experience and degree of preparedness of the candidate for the academic position under the
competition are evaluated.

Dr. Nikolova has teaching experience in the department since 2013. Currently, she successfully leads several
disciplines: Crisis PR, Public Relations, Brand Communication, Communication in Social Networks, Culture,
and Media, and PR Writing. There are positive evaluations from the student evaluation of the teaching staff.

In the period 2018-2023, she was the Mentor of a PhD student who successfully defended and 24 successfully
defended masters;

She has fulfilled his study load at UNWE, which includes 957 hours of lectures and 900 hours of exercise in the
bachelor's degree and 900 hours of exercise in the master's degree.

In SU "St. Kliment Ohridski"-FIMK in the bachelor's degree realized 59 hours of lectures and 89 hours of
exercises.

There is full classroom employment at UNWE or in NAOA-accredited higher schools (UNWE, SU "St.
Kliment Ohridski" - FIMC) - 307 hours.

54 are lectures and classes in a foreign language under the Erasmus program.

Nikolova has developed 5 lecture courses in the bachelor's degree and 3 in the master's degree.

She is a participant in 4 scientific research intra-university projects and 2 international ones.

She also participated in an international exchange program of the United States Department of States -
International Visitor Leadership Program on 21st Century ChangeMakers: NexGen Media Exposure Strategies
for Ethical and Accountable

My assessment of the educational and teaching activity and the degree of preparation of the candidate for the
academic position in the competition is extremely high and indisputable

5. General characteristics of the presented scientific works/publications

The candidate for associate professor Dr. Maria Nikolova presents a total of 36 publications on the topic of the

competition for associate professor, of which 2 monographic works and 34 studies, articles, and book chapters.
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8 of the publications were published in foreign publications, and 2 of them were indexed in Scopus. 21
publications are authored, and 14 are co-authored with other scientists.

There are several main directions in the research activity of ch. assistant Dr. Maria Nikolova:

— crisis management in social media and crisis management in general; crises, online crisis PR' and 'online
crisis’;

- image of organizations and countries; intercultural communication and models of internal and external
communications; managers and communication specialists;

- media literacy

6. General characteristics of the presented scientific works/publications

In the competition for associate professor, the candidate participated with 2 scientific books - the monograph
"Management of crises in social media" with a volume of 254 pages, published by "Avangard Prima"
publishing house, Sofia with ISBN: 978-619-239-865-1 and with published and supplemented dissertation work
on the topic: The cultural image of the Balkans. Ed. "Vanguard Prima consists of 211 pages with ISBN: 978-
619-239-917-7

In the monographic work "Crisis Management in Social Media" the thesis is defended that crisis management in
an online environment, and in particular in social media, retains its traditional stages in which internal and
external communication processes are managed, but the specifics of the digital environment and the rich toolkit
of communication techniques give crisis managers and communication specialists more opportunities for
operational preparation, implementation and evaluation of crisis messages;

that the management of communications, as part of crisis management, not only becomes an increasingly
important part of their correct strategic planning, implementation, and measurement but also determines the full
recovery of the organization.

The work is structured in five chapters with an emphasis on the social media ecosystem by 2024. Facebook,
Twitter (X), and YouTube are studied, the types of crises immanent to social media are systematized, and
relevant strategic approaches are proposed for their eventual management in the digital environment, moving
logically from the pre-crisis, crisis, and post-crisis phases of assessment. Several scientific and scientific-
applied implementations are available:

- she made a comprehensive review of theoretical resources in crisis management, public relations, online PR,
crisis communications, online communications, communications in social media;

- the evolution of social networks and their place in crisis communications has been traced, and the most
frequently used communication techniques for crisis communication response have been analyzed and
indicated;

- the genesis of the so-called "crises 2.0", embedded in the development of social media within the framework
of the study of institutional communication during the pandemic crisis caused by COVID-19 is related in a
relevant way by Dr Nikolova to the topic of disinformation, the infodemic and their impact on public

communications. The three pillars - decentralization, dissemination of information, and ownership - of Web 3.0
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progress is seen in the context of innovative digital campaigns based on blockchain technology and the rise of
intangible tokens (NFT).

A significant idea in the paper is the introduction of a hitherto unexplored topic - the topic of crisis literacy,
which is explained in the framework of "the knowledge, skills, and abilities that people, organizations, and
communities possess to prepare for, respond to and recover from crisis - understanding the nature and impact of
crises, as well as the strategies and tools available to mitigate their consequences.'

Online crisis communication is conceptualized as proactivity, transparency, honesty, and dialogicity to build
and maintain trust with stakeholders during a crisis. Paracrisis as a secondary problem for the organization is
immanently included in the conceptualization

A series of articles in connection with the theme of the monographic work complement or precede the
contributions of Dr Nikolova in the first direction. | have in mind the article from 2018 "Crisis PR in the post-
truth era, where the question is raised to what extent one can talk about management and corporate
communication strategies in the post-truth era and whether it would be more appropriate to include a rumor
management strategy in the arsenal of corporate communication strategy"” | also mean the articles "Crisis PR
and Media: PR Tactics for Communication with Journalists and Media”; «Digital narrative in the context of
crisis communication: campaigns in a post-crisis period in e-journal “Postmodernism Problems, in 2020;
"Managing online communities in crisis communications™.

The monograph "The Cultural Image of the Balkans™ is central to the second main scientific direction of
Nikolova's works as another center around which | group the candidate's publications and lecture activities.
Intercultural communications are seen and considered relevant through education, which is the basis for
understanding and respect for otherness; youth and sports are about the application of intercultural dialogue and
culture as an opportunity to connect value systems and aesthetic challenges. Additions to this plan are the
articles "Challenges to PR in the age of fake news; "Maintaining online reputation through brand journalism"
"Video Infographic”; "Virtual Reality; Augmented Reality; Intercultural communication’, etc., where the
importance of cultural codes and cultural contexts, as well as the importance of social media and digital
communication in creating representations of different social, ethical and religious groups, are clarified. A case
study of the Bulgarian media presentation of the refugee crisis (2013-2015) is also presented, with the emphasis
placed on discriminatory stereotypes and prejudices. A successful attempt was made to explain the complexity
of intercultural communication and the process of intercultural dialogue, to clarify the peculiarities of media
representations and the mechanisms for constructing images based on stereotypes and prejudices, and to
identify the role and influence of social media in creating representations of vulnerable groups.

Regarding the her third research area - media literacy, Dr Nikolova's articles in recent years such as "UNESCO
Policies and Strategies for the Development of Media Literacy" could also be considered. UNESCO Policy and
Strategy Manual; "National practices in EU countries and other national states (Luxembourg, Malta, the

Netherlands, Norway, Poland, Portugal”; "Formal education in Bulgaria" etc.
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Nikolova also made contributions in a further scientific direction, which is being developed in the department,
related to the identification of the Profession of the PR expert from different angles. The co-authorship in
almost all collective presentations on this topic by authors from the department is indicative in this regard.

I highly appreciate the scientific and scientific-applied results in the monographic work and the other steel
publications.

Her successfully defended doctoral student is another certificate for her high level of scientific and applied
effectiveness.

7. Evaluation of scientific and scientific-applied contributions. | accept the self-evaluation of the
contributions achieved:

- With the monographic work, other scientific publications, and the academic work at UNWE, Nikolova
developed the trajectory of crisis communications, public relations, and communication in social media;

- For the first time in Bulgarian research, an attempt has been made to summarize the changes that occur in the
crisis communication process under the influence of social media. The dimensions of the so-called "crises 2.0",
which arise and develop in social media, are derived;

- The specific communication techniques in the post-crisis period are analyzed and summarized, which include
forms of digital narrative in three different spheres - institutional, corporate, and non-governmental;

- Author's definitions are proposed for the monographic study - "online crisis PR™ and "online crisis", which are
consistent with the development of the digital media ecosystem;

- Traditional and new communication techniques in crisis strategic planning are systematized. The
transformations in an online environment of traditional communication techniques during a crisis (press
information, press conference, official position briefing) are described. An attempt has been made to map new
communication techniques in a digital environment (temporary crisis website, digital information hubs, email
and newsletter, video message, online official position, and crisis communication applications).

- The structure and content of a crisis communication plan is proposed, which covers eleven steps, reflecting
strategic and tactical planning in the three phases of the crisis process (pre-crisis, crisis, and post-crisis phase);

- An example template was made for structuring an official position of an organization in crisis;

- Four models have been compiled for organizing internal communications at different levels of severity of the
crisis. The models are structured based on two variables — a condition or triggering event leading to a crisis and
a short notification algorithm (who, when, what);

- A working definition of the term "regional image" is proposed. The distinctive characteristics of the regional
image are distinguished.

- Her participation in the collective monographic work and the articles on media literacy contribute to tracing,
summarizing, and analyzing for the first time in Bulgaria the policies, strategies, and practices for the
introduction of media and information literacy in the formal and informal education of the countries in Europe;

- Participation of Nikolova in the first research conducted in Bulgaria, which highlights the good practices and
the deficits in the communication strategies of the Bulgarian institutions during the COVID-19 crisis, allows the

accounting of the contribution in the definition of deficits about the strategies for online communication - there
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is a lack of clear identification of stakeholders and vulnerable groups, the quality of online content created is
low, and in several institutions, it is lacking.

8. Critical notes and recommendations

My recommendation to Dr Maria Nikolova is to continue her work towards the idea of crisis literacy as a
continuation of media and digital literacy in general.

9. Conclusion

My high assessment of the educational and teaching activity and the degree of preparation for taking up the
academic position, my high assessment of the publication activity of Dr. Maria Nikolova, as well as my high
assessment of her scientific and scientific-applied contributions gives me reason to be convinced that | vote
"Yes" for her candidacy for associate professor. Dr. Nikolova not only meets all the required scientific and
scientific-applied indicators for occupying the academic position but also surpasses some of them many times
over. | recommend to the other members of the Scientific Jury to vote "Yes", as well as to the members of the
Faculty Council for Infrastructure Economics at UNWE to vote "Yes" for the awarding of the academic position
of Associate Professor in professional direction 3.5. Public communications and information sciences, scientific
specialty "Public relations and communication in social media”, of the only candidate ch. Assistant Dr. Maria

Nikolova from the Department of *Media and Public Communications™.
~

Reviewer:

Prof. Ph.D., D.Sc. Dobrinka Stancheva Peicheva
22.04.2024
Sofia
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