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I. TIpyma K, T. 22. CraTtuu M CTYyIMHU, MHAEKCHPaHu B Scopus u/uian Web of Science,
ny0JJUKYBAHH B HAYYHHU CIIUCAHUS

1. Stoyanova, P. (2024). Digital Cultural Heritage as a Strategic Resource for
Innovations. Strategies for Policy in Science and Education-Strategii na
Obrazovatelnata i Nauchnata Politika, vol. 32. pp. 108-115. ISSN 1310-0270,
https://doi.org/10.53656/str2024-1s-8-dig,

Jlunx kom 6ubnUOSpaAPCKU OHAAUH-3ANUC:
https://www.webofscience.com/wos/woscc/full-record/ WOS:001202497600008

Pe3stome: [lyOnumkamnmsra u3ciienBa pojsTa HAa JUTHTAIHOTO KYJATYPHO HACIEICTBO KAaTo
CTpaTerMyecKd pecypc 3a WHOBAIlMM B pa3iuyHu cekTopd. OCBEH TPaJUIMOHHOTO CH
KYJITYpPHO ¥ MCTOPHUYECKO 3HAUYEHHE, KYITypHOTO HACIEICTBO C€ pasmiekIa W Karo LEHEeH
pecypc 3a WHOBAllMM, KOETO Hajlara CTPATeruuecKkoTO MY YIIpaBJeHHE, 3a Ja MOXE Ja ce
OTKJTIFOUYM MKOHOMHYECKHUSAT MY TIOTCHIIMAJT B TUTUTAIHATa epa. CucTtemMara Ha MHTEJICKTyalHa
COOCTBEHOCT Ipejyiara pa3jIMyHi Bb3MOXKHOCTH 32 TIOCTUTaHE HA MKOHOMHYECKA pean3aius
Ha JIUTUTAIHOTO KYITYpHO HACJIEACTBO M HAChpYaBaHE HA MHOBALIMUTE. AKIICHTUPA C€ BBPXY
CTPATErHYeCKOTO YIPABICHUE Ha KYATYPHO HACJIEACTBO HA HAIIMOHAIHO HUBO, KOETO MOXKE /1a
JI0BEJIC 10 BB3BPBINAEMOCT HA HHBECTHIIMUTE, OCOOCHO B JIMTHTAIM3HALUATA HA KYJITYPHOTO
HacnencTBo. [Ipu3HaBaiiki MOTEHIMANBT HAa KYITYPHOTO HACIEICTBO OTBbBJ TPAJAUIIMOHHUTE
KyITypHU cepr, ce HalOmsra Ha CTPATETMYECKOTO MY VIIpaBIEHHE 3a OTKJIIOYBAaHE Ha
MKOHOMHYECKa MY CTOWHOCT M M3IOJI3BAHETO MY 3a Ch3[]aBaHE Ha WHOBALIMU B CEKTOPH KaTO
oOpa3oBaHHe, HAYYHH W3CIIECBAHUS, 3APABEONa3BaHE U TYPU3HM.

KarouoBn AYMU: TUTUTAIHO KYJITYPHO HACJICACTBO, MHTCJICKTYyaIHa CO6CTB6HOCT, HHOBAIluH

Absract: This article explores the role of digital cultural heritage as a strategic resource for
fostering innovations across various sectors. Beyond its traditional cultural and historical
significance, cultural heritage is recognized as a valuable resource for innovations,
necessitating strategic management to unlock its economic potential in the digital era. The
article suggests utilizing the intellectual property system to achieve economic realization of
digital cultural heritage and foster innovation. The strategic management at the national level
is emphasized to yield returns on investments, especially in the digitization of cultural heritage.
Recognizing its potential beyond traditional cultural realms, the article emphasizes strategic
management to unlock economic value and advocates for innovation in sectors such as
education, research, healthcare, and tourism.

Key words: digital cultural heritage; intellectual property; innovations


https://doi.org/10.53656/str2024-1s-8-dig
https://www.webofscience.com/wos/woscc/full-record/WOS:001202497600008

II. TI'pymaiK, 1. 23. CraTuu v CTyIUM, UHAEKCHPAHU B IPYTU MeKIYHAPOAHU 0a3u
JAHHM ¢ HAy4YHa HH(opManus, NyOTUKYBAHU B HAYYHH CIIHUCAHUS

2. CrosHoBa, I1. (2023). Jurutanen OusHec U uHTENeKTyaaHa coocrBeHoct (Digital
Business and Intellectual Property). Criucanune MHTENEKTYaIHa COOCTBEHOCT U
ousHec (Intellectual Property and Business Magazine), (3), 23-42.

JIunx koM 6ubnUOSPAGDCKU OHNAUH-3ANUC:
https://www.ceeol.com/search/article-detail 71d=1230378

Pe3tome: [lyOnmukamusara nuMa 3a 1en Aa WACHTU(UIMPA WHTEIEKTyaJlHaTa COOCTBEHOCT B
JTUTUTATHUS OW3Hec. AHalM3WpaHa € poJisATa Ha JUTHTAJHATa CcTparerus Ha Ou3Heca 3a
ycnemHara — aurutanHa  TpaHchopmanusa.  IlocnemoBarenno  ce  uaeHTHQUIMpa
WHTEJICKTyaJlHaTa COOCTBEHOCT B JWTHUTATHUTE OW3HEC MOJICNH, IUTUTAIHATAa OW3HEC
mwiargopMa W JIUTHTAIHATA OW3HEC WIACHTHYHOCT. VHTenekryasiHata COOCTBEHOCT B
JTUTUTATHUS OM3HEC MMa KIIFOYOBa POJiA 32 KOHKYPEHTOCIOCOOHOCTTA, Ch3/1aBaHE Ha HOBA
CTOWHOCT U YChBBPILIEHCTBAHE HA MOTPEOUTENCKOTO MPEKUBSIBAHE B IUTUTAIHATA UKOHOMHUKA.
JlururanHara TpaHcopManys W3MCKBA HOBU IPaBWIa W OTHONICHHS MEXIy OW3Heca |

NOTPeOUTENUTE B AUTUTAITHA CPEa.

KarouoBu AYMMU: TUTUTAJICH 6PI3H€C, HWHTCJICKTYaJIHA COOCTBEHOCT

Abstract: The publication aims to identify intellectual property in the digital business. It
analyzes the role of a business’s digital strategy in achieving successful digital transformation.
Intellectual property in digital business models, digital business platforms, and digital business
identity is identified in sequence. Intellectual property in digital business has a crucial role for
in competitiveness, creating new value, and enhancing user experience in the digital economy.
Digital transformation requires new rules and relationships between businesses and consumers

in the digital environment.

Keywords: digital business, intellectual property


https://www.ceeol.com/search/article-detail?id=1230378

III. TI'pyna 3. 1. 24. loxkaagu, ny0JUKYBaHU B COOPHUIIA OT HAYYHHM KOH(pepeHuuun

3.  CrosnoBa, II. (2023). HNHTenekryasiHata COOCTBEHOCT 3a E€JIEKTPOHHUTE KHUTH B
JUTUTAIHA Cpela — eBpONEWCKa W HalMOHANHA perynauus. Meoxcoynapooen HayyeH
Gdopym ,, Unmenexmyanna coocmeenocm u OusHec — Npeou3BUKAMeENCmea U peueHus.
CoopHuk ¢ abctpaktu u noknaau. Codpusi: YHCC, c. 60-65. ISBN 978-954-9369-63-2.

Pe3tome: [loknaabT NpencTaBsi MpOMEHEHATa ChITHOCT HA €JIGKTPOHHATA KHUTA B PE3yNITaT Ha
OUruTaNHaTa TpanchopMmanus. AHaIW3Mpa ce HAIMOHAJIHATa U €BPOICicKa perymanus 3a
CJIICKTPOHHHUTE KHUTHU B JIUTUTAIHA CPEJIa, KATO CE MPEICTABAT PA3IUKUTE MEXKIY TIeUuaTHaTa u
CJIEKTPOHHATa KHHTa. EJCKTpOHHATa KHUTA KAaro KYITYpeH IHPOJAYKT IMPHUTEKaBa HOBU
(GYHKIIMOHATIHOCTH, OJlaroJlapeHre Ha MHOBAIMKUTE B IUTHTANIHA cpela. AKIICHT B JOKJIaia ca
BB3MO)KHOCTHTE ¥ TMPEJU3BUKATEICTBAaTa IMpE] YIPAaBICHUETO Ha WHTEIEKTyalHara
COOCTBEHOCT B M3/IATEJICKHUS OM3HEC 3a Ch3/AaBaHE HA JOCTHITHU CIIEKTPOHHH U3aHUA 33 X0pa
CbC 3PUTETHH YyBpeXJaHUd B KoHTekcTa Ha uHHIMaruBata Ha COUC ,Koucopuuym 3a
nocteiiHu KHUTH (Accessible Book Consortium). Ananusupa ce chb3JaBaHETO Ha POJICHU
nocTeiHU KHUTH (“born accessible books™) B yaudunupan popmar, crangaptd 1 MeTalaHHU,
KaKTO W MMpeIU3BUKATEIICTBATA MIPE]] U3IaTeICKIsI OM3HeC B KOHTeKCcTa Ha EBponeiickus akT 3a
nocteiHocT (dupektusa (EC) 2019/882).

KarouoBn AYMMU: CJICKTPOHHHU KHUT'Y, HHTCJICKTYyaJIHa CO6CTB€HOCT, JOCTBITHOCT

Abstract: The report presents the transformed nature of the e-book as a result of digital
transformation. It analyzes national and European regulations for e-books in a digital
environment, highlighting the differences between printed and electronic books. The e-book as
a cultural product has acquired new functionalities thanks to innovations in the digital space.
The report emphasizes the opportunities and challenges in managing intellectual property in
the publishing industry to create accessible electronic editions for people with visual
impairments in the context of WIPO’s Accessible Book Consortium initiative. It examines the
creation of "born accessible books" in a unified format, with standards and metadata, as well
as the challenges faced by the publishing industry in light of the European Accessibility Act
(Directive (EU) 2019/882).

Keywords: e-books, intellectual property, accessibility



4. Stoyanova, P. (2023). Learning Digitalization of the Cultural Heritage: an Intellectual
Property Perspective. 13th International Conference “The Future of Education”,
Florence, Italy, (Hybrid Edition, 29-30 June 2023), Conference Proceedings, p. 16,
ISBN 979-12-80225-59-7, DOI: 10.26352/H629 2384-9509

Pe3tome: JloknaabT npenctaBsi 0Oy4eHUETO MO JUTUTAIN3AUS Ha KYJITYPHOTO HACIEICTBO C
(boKyc MHTENeKTyalTHaTa COOCTBEHOCT. AYIUTOpHUATA HA Kypca ca CTYJCHTH 110 HHTEIEKTyallHa
cooctBenoct B YHCC, boarapus, karo menara € Te€ Aa IMOdydar 3HAHMS W YMEHHUS II0
aKTyaJHUTE TEMH, CBbpP3aHU C JUTHTAHATa TpaHcpopMmalus B KYITYpHHUS CEKTOp H
MKOHOMHMYECKAaTa peanu3alusi Ha JAUTMTAIM3UPAHOTO KYATYpHO HacienctBo. KypewT ce
(dokycrupa BBPXy OOCKTHUTE Ha HMHTEIEKTyaJTHa COOCTBEHOCT B KYITYPHOTO HACIIEACTBO H
cUCTeMaTa 3a 3aKpuia B HAllMOHAJIIEH U MEXIYHapOICH acleKT. AHaIU3UpaT ce€ BUIOBETE
KYATYPHO HACJIEZICTBO U POJIATa My IIPH Ch3/1aBaHE Ha HOBU OM3HEC MOAENHU OT KYITYpPHUTE
WHCTUTYIIMU B JuruTainHa cpena. CrenuaneH akIeHT € MOCTAaBEeH BbPXY HEMaTepHAIHOTO
KYJITYpPHO HACJEACTBO M TPAJUWIMOHHUTE 3HAHUA, KAKTO M TSIXHATA POJIS 3a 3ala3BaHETO Ha
o0uyanTe U 3HAHMUATA HAa OOUIHOCTUTE B JUTUTaiHa cpeaa. Pasmiexna ce 3HAYCHHETO HA
yIpaBICHUETO Ha HHTENEKTyaldHara COOCTBEHOCT 3a HWKOHOMHYECKAaTa pealu3aius Ha
TUTUTATU3UPAHOTO KYATYPHO HACJIEICTBO, KAaKTO M M3IMOJ3BAHETO MYy B TBOPUYECKHUTE
uHayctpun. M3yyaBar ce 100OpH MpaKTUKU 3a TUTUTATU3AIMITA HA KYITYPHOTO HACJIECTBO U
MKOHOMMYECKaTa My peanu3auus. AHaAIU3Upa c€ 3HAaUEHUETO Ha CTPATeTUUTE 3a YIpaBIeHUE

Ha UHTCJICKTYyaJIHaTa COOCTBEHOCT Ha JAUTUTAJIHOTO KYJITYPHO HACJICACTBO.

KuarouoBu aymm: nururanusanusi, KyJITYpHO HAclI€[CTBO, WHTEJEKTyallHa COOCTBEHOCT,

TpaAUIIUOHHU 3HAHUA

Abstract: The purpose of this paper is to present the role of cultural heritage digitalization
education from an intellectual property perspective. The audience of the course are intellectual
property students at the UNWE, Bulgaria. The aim is for students to gain knowledge and skills
in current topics related to digital transformation in the cultural sector and the economic
realization of digitalized cultural heritage. The course focuses on intellectual property objects

within cultural heritage and the system of protection at both national and international levels.



The different types of cultural heritage and their role in creating new business models for
cultural institutions in a digital environment are analyzed. Special emphasis is placed on
intangible cultural heritage and traditional knowledge, as well as their role in preserving
community customs and knowledge in a digital environment. The importance of intellectual
property management for the economic realization of digitalized cultural heritage is examined,
along with its application in the creative industries. Good practices for cultural heritage
digitalization and its economic realization are studied. Finally, the significance of strategies for

managing intellectual property in digital cultural heritage is analyzed.

Keywords: digitalization, cultural heritage, intellectual property, traditional knowledge



IV. TI'pyna 3. 1. 25. lokaaam, ny0JJMKyBaHU B COOPHUIIM OT HAYYHU KOHGepeHIUn,
HH/IEKCUPAHU B MeKIYHAPOAHHN 0a3U JaHHM ¢ HAY4YHA MH(popManus / 0K,
HH/EKCHPAH B Apyra Me:kAyHapoaHa 0a3a JaHHH ¢ HAy4YHa uHdopManus

5. CrosiHoBa, I1. (2022). JIururanu3anus, JMruTagHa TpaHchopMaIus ¥ HHTEJICKTyaTHa
cobctBeHocT. B Yemswvpmu nayuonanen nayuen gpopym buznecom 6 XXI-6u 6ex na
mema. ,, Bbacmanosssane u ycmotiuusocm cineo kpuzama ‘. Coopruk ¢ 0oxknaou (c.
340-346). Codus: Uznarencku xomruieke - YHCC.

Jlunk koM 6ubIUOSPAGDCKU OHAAUH-3ANUC:
https://www.ceeol.com/search/chapter-detail?id=1109942

Pe3rome: Jlururanuzanusta, Bce MO-3acuiBalliaTa ce ynorpeda Ha JUTMTAIHU NMPOAYKTH U
yCIYr'W, BB3HUKBAIIWTE HOBU AUCTPUOYLIMOHHM KaHaIM MU OHM3HEC MOJENU MPOMEHAT
PEBOIOLIMOHHO UKOHOMUKaTa. BU3HEChT ThpCH BHUMAHUETO Ha NOTPEOUTEIUTE NPETUMHO B
OHJIaliH cpena. BiusHMETO Ha COLMAJIHUTE MPEXH Cbh3/aJ€ HOBU IpaBUia 3a YCIEHIHHS
MAapKCTHUHI. HoBute TexHoorun MpeBCKAAT JUT'UTAJIHOTO CbABPIKAHUC OT €IUH €3UK Ha APYT,
IPEXBBPIAT OT TEKCT B 3BYK 3a mwurose. [IpaBuiHara ymnorpeba Ha uHpopmauusTa U
JUTUTAIHOTO ChAbPXKAHME € 3aJ0r 3a yCIHeIlHaTa MKOHOMMYEeCKa peanusauus. Beuuku
KUBEEM B €/Ha HENpeKbCHaTa Ia3apHa MEWHCTPUIIM cpena, B KOATO 3aKpujara U

YHOPpaBJICHUETO HA UHTCIICKTyaJIHaTa COOCTBEHOCT ca KJII0YOBU q)aKTOpI/I 3a YCIICIIHUA ousHec.

KarouoBn AYMU: JUTHUTAIN3AlUA, IATrUTaliHa TpaHC(I)OpMaLII/ISI, AUTUTAJIHA TPOAYKTH,

TUCTPUOYIIHS, UHTEIEKTyalHa COOCTBEHOCT

Absract: Digitization, the increasing use of digital products and services, and emerging new
distribution channels and business models are revolutionizing the economy. Businesses seek
the attention of consumers primarily in an online environment. The influence of social networks
has created new rules for successful marketing. New technologies translate digital content from
one language to another, from text to sound, just in moments. The correct use of information
and digital content is the key to successful economic realization. We all live in a mainstream
market environment where the protection and management of intellectual property are essential

factors for a successful business.

Keywords: digitization, digital products, digital transformation, distribution, intellectual

property


https://www.ceeol.com/search/chapter-detail?id=1109942

6. CrosHOBa, I1. (2024). M3KyCTBEHUAT UHTEICKT U MHTEJICKTYyaTHaTa COOCTBEHOCT:
aKTyaJIHH MpoOiIeMH U MpeJu3BUKATEICTBA el u3areiackus ousHec. In
W3narenckuar 6u3HeC KaTo 4acT OT TBopUeckuTe uHaycTpuu: COOpHUK C TOKIaau OT
HaydeH ¢opyM, poBesieH Ha 13 mapt 2024 1. B KondepenTtna 3ana na UNCTT,
YHCC, cpBMecTHO ¢ Aconmarus "beirapcka kaura" u "Cuema Hopma" A/ (c. 52-
61). Codus: Axan. u3a. — YHCC.

JIunx koM 6ubnUOSPAGDCKU OHNAUH-3ANUC:
https://www.ceeol.com/search/chapter-detail?1d=1267696

Pe3rome: Bce 1o-akTHBHOTO M3IOJI3BaHE HA MHOBAIMK, 0a3MpaHU Ha U3KYCTBEH MHTEIICKT, 32
Ch3/1aBaHe Ha aBTOPCKU MPOU3BEICHUS U TBOPUECKH MPOTYKTHU IPOMEHS U3/1aTeNicKaTa Ou3Hec
cpena u noctassi (pyHIaMEHTAIHH 3a CHCTeMara Ha WHTEJIEKTyallHaTa COOCTBEHOCT BBIIPOCH,
CBBP3aHU C OCHOBOIIOJArallly MOHATHUS KaTo ,,aBTOP®, ,,TBOPYECTBO, ,IPOU3BEICHHUE, YUUTO
OTTOBOpH WIE OINpPEACNAT MOCOKaTa Ha Pa3BUTUETO Ha TBOpYecKkUTe UHAyCTpur. OOEKT Ha
W3CIIEIBAHETO € U3KYCTBEHUSAT MHTEIEKT, a MPEIMET — KaK U3JIaTeNICKUAT OM3HEeC ce TOBIUsIBa
OT BHEJIPSIBAHETO HA M3KYCTBEHUS MHTEJIEKT B M3JaTeliCKara ACHHOCT, Karo IeNTa € Ja ce
I0CoYaT OCHOBHUTE MPOOJIEMHU MPEAN3BUKATEIICTBA TP U3AaTeICKaTa HHAYCTPUs JTHEC.

KarouoBu aymu: wu3marelicku OW3HEC, W3KYCTBCH WHTEJICKT, TCHEPAaTHBEH W3KYCTBEH

HUHTCJICKT, UHTCJICKTYyaJIHa CO6CTBCHOCT, KHHUI'ON3aaBaHC

Abstract: The increasingly active use of innovations based on artificial intelligence to create
author's works and creative products is changing the publishing business environment and
poses fundamental questions for the intellectual property system related to fundamental
concepts such as "author", "creation", "work", whose answers will determine the direction of
the development of the creative industries. The object of the research is artificial intelligence,
and the subject - how the publishing business is affected by the implementation of artificial
intelligence in the publishing activity, and the aim is to indicate the main problems and
challenges facing the publishing industry today.

Keywords: artificial intelligence, generative artificial intelligence, intellectual property,

publishing business, book publishing


https://www.ceeol.com/search/chapter-detail?id=1267696

