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Pe3rome

TeHJeHLIMKTEe B Pa3BUTHETO Ha MOJiepHAaTa MKOHOMMKA TIPeMHHABAT Ipe3 BCe T0-YCHUIeHOTO
ThpCeHE Ha KOHKYDEHTHO MPeJUMCTBO TPU BCe TO-OrpaHMYeHd MpPUPOJHU pecypcu. ToBa
MpexXBBLPJ/ii CbBpeMeHHUs (POKYC BBpPXY MO-TOMSIMOTO OrpaHUuYaBaHe Ha TPAAULIMOHHUTE
WHAYCTPUM M TI0-CbCPEJJOTOUEHUTe YCWIWS BbpPXy TIOJKpera Ha HHUCKOBBIJIEpOJHATa
MKOHOMMKa.

B TO3M KOHTEKCT KpeaTMBHUTE WHYCTPUU MPEJOCTaBAT e[UH LSJIOCTeH HOB MEePUMETHD, B
paMKuTe Ha KOWTO MOXKe Jia Ce peasiM3vpa TOBa KOHKYPEHTHO IMpeAuMCTBO. [loTeHIMambT Ha
KpeaTWBHUTe UH/JYCTPUHU € CPaBHsIBaH HEBeJHBXK C “JIOKOMOTHB” IO OTHOILIEHME Ha YacT OT
OCTaHa/MTe MKOHOMUYECKH ceKTopWu. Heljo moBeue, MMaliKu TIpeJiBHl, Ue B OCHOBAaTa Ha
KpeaTUBHUTE WHJYCTPUM KaTO K/IIOUOBa XapaKTepHUCTMKAa CTOWU HMEHHO W/JiesiTa,
BHOOpakKeHWeTO, TBOPUECTBOTO, TO OU3HEC Bh3MOXKHOCTHUTE, KOUTO MOTAT Zia Ob/IaT pa3BUTH B
Ta3u cdepa, 6rxa Moryu Aa O6bBJaT OrpaHUYEHH B TOJIsIMa CTeleH Ha ITbPBO BpeMe UMEeHHO OT
Te3u CIOCOOHOCTU M YaK B TOC/e/CTBHME — OT BCHUUKU Jpyryd Oapuepu, KOUTO BaXkaT 3a
OCTaHa/lIWTe UHAYCTPUHU.

OT Ta3u r/iefiHa TOUKA TpejripyeMaueckaTa WHULIMATMBAa Ha MJ/ajdTe Xopa B cdepara Ha

KpeaTuBHUTE HWHAYCTPHUU MOXXE [d 6’5,[[6 pasriiexxidHa KdTO H3K/IFOUHUTE/IHO BdK€H BHIIPOC,
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OTrOBOPBT Ha KOMTO MOXE /la Ch/bp>Ka Bb3MOXKHOCTTA 3a [MOCTUTaHETO Ha 3HAaYMMO pa3BUTHeE
Ha Hal[MOHa/Ha WMKOHOMMKA ChC crie[juuKa KaTo HaiaTa. MsaguTe xopa ca Te3u, KOUTO
TPAJML[MOHHO Ce Bb3MpHeMaT KaTO HOCUTeIM Ha HOBUTe W/led, HeCTaHJapTHUTEe pelleHuUs,
KOWTO HSIMAT TIpe/ivIeH aHasor. Ta3u cBoboza, ChAbp)Kalla Ce B TSAXHATa TPUpPOJa, OU
csiefiBasio Jja Ob/le pa3BUTa M KaTO MKOHOMHUeCKa Bh3MOKHOCT TIOHE 3a YacCT OT XOpaTa, KOUTO
npodeCOHATHO HWCKAT Jia Ce pa3BUBAaT B cdepaTa Ha KpeaTtuBHuUsi OusHec. Ta3u uges ce
MOTBbPK/IaBa U OT U3C/Ie[iBaHUsI Ha MeXKYHapOJHO YTBBbP/€HU CBETOBHU OpraHU3al[iu, KOUTO
MoKa3BaT, Ye B CpaBHEHHWE C [IPYIM CEKTOPHM Ha MKOHOMHUKATa, B PAMKUTe Ha KpeaTUBHUTE
WH/JYCTPHUX UMa MHOT'O MO-TOJISIM /ISy HA CaMOHaeTH JiuLja, KAaKTO Y TMO-TOJIsIM [Isi/T Ha MJIaJiuTe
X0pa, MpodeCHOHATHO aHTA)KUPAaHU B KpeaTUBHUsI OM3HeC.

TouHo TyK e (oKycupaHO U MOHOrpaHMyHOTO H3C/e[iBaHe — Ja MPOYYM Harjacure cpef
MJIa/IiTe XOpa, KOUTO CJie[jBaT B CIIEL[UaTHOCTH, CBbP3aHH C KpeaTUBHUs OM3HeC, 3a 3aroyBaHe
Ha cobCTBeHa CTOraHCKa MHULMATHBA.

OcHoBHara 1je/1 Ha U3C/ie/IBaHeTO e Jla ce orpeie/isiT U OMUILIAT HarjacuTe Ha M/IaJiMTe Xopa Jja
Cb3/aZiaT CBOU COOCTBEH OM3HEC B paMKHTe Ha KPeaTUBHUTE WH/YCTPUU.

3a mocTturaHe Ha lje/liTa e MpOydyeHa U CUCTeMaTh3MpaHa HaJdyHaTa Hay4yHa JIMTeparypa,
OTHacsllja ce /0 creldukaTa ¥ pa3BUTHeTO Ha KpeaTMBHUs OusHec. Ha ocHoBaTa Ha
KPUTUYHUSI aHa/M3 Ha JIUTepaTypHUTe U3TOUHUIM e AeuHUpaH 00XBaThT U pa3BUTHETO Ha
I[UTOCTHATa KOHIIEMIMsl 3a KpeaTWBeH Ou3Hec. V3BeZileHW ca OCHOBHHTE YCIeIIHU OW3HeC
MOJIeTM B CBETOBEH W pervoHaseH Mamjab B cdepata Ha KpeaTuBHMsI OW3HeC, Kato ca
aHa/IM3WpaHu OCHOBHUTE TEOPETUYHH acIeKTH Ha MJIaZIe’KKOTO Mpe/pruemMadecTBo.

B cnepBamjata rsaBa Ha MoHorpadusTa ca MpeACTaBeHW UM aHaJUM3MpaHU [JaHHU OT
W3C/e/IBAHUS Ha MeXKAyHapOAHO YTBBbD/eHM OpraHu3al[id, KaTo ca W3BeJeHW OCHOBHUTE
CBETOBHU M HAI|MOHA/IHU TEHZIEHI[UW B Pa3BUTHETO Ha KpeaTWBHHUs1 OW3Hec. B pe3ynraT ca
yCTaHOBEHM OMNpeJie/ieHH 3aBUCMMOCTH, KOWTO TIOKa3BaT, ye MJ/aJuTe Xopa HMMaT CBOMUTE
BBH3MOKHOCTH UM TIOTEHLMAn 3a pa3BuUTHe Ha cobcTBeH Ou3Hec B cepaTa Ha KpeaTHBHHUTE
VH/IyCTPUH.

C ornep ycraHOBsiBaHE Ha HarjlacuTe cpefi MjajuTe Xxopa B bbarapus, KOUTO ciefBaTr B
CreLMaJIHOCTH, CBBP3aHUM C KpeaTUBHUs OW3HeC, Jla 3arouHaT CBOSI coOCTBeHa Ou3HecC
VHUIMAaTHBa, € MPOBeJIeHO eMITMPUUHO u3crenBaHe. OCHOBHUTeE 3aJlaud Ha U3C/ie[jBaHETO Ca

KaKTO Cjie/[Ba:
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- Jla Ce YCTaHOBU OTHOIIEHWETO Ha MJIIUTe Xopa KbM paboTaTa B 00siacTTa Ha KpeaTMBHUS
Ou3Hec;

- Jla ce UIeHTU(HILIMPA OTHOIIEHHWETO Ha MJ/Ia[UTe XOpa 3a Bb3MOXKHOCTTA /la 3all0OYHAT CBOM
cobcTBeH Ou3HeC B chepaTa Ha KpeaTMBHOCTTA;

- ia ce pa3bepe Bpb3KaTa MeX/y 3HAHUsATA HAa MJIaIUTE XOpa 3a KpeaTUBHUSI OM3HEC U TeXHUTE
Harjacd W TOTOBHOCT 3a Mpo(d)eCHOHA/HO KapHepHO pa3BUTHe B HSKOM OT CEKTOpUTe Ha
KpeaTuBHUs OW3HeC;

- 7la ce OIeHM pO/iATa W Bpb3KaTa Ha 3HAHUWSATA U JIMUHUTE YMEHUs] MPU OKOHYATETHOTO
pelieHre 3a TpodeCMOHa/HATa peasM3alss Ha MJaJUTe Xopa B 00/acTTa Ha KpeaTUBHUS
Ou3Hec.

[lpeacraBeHa e MeETOZO/OTHATA, HAa OCHOBAaTa Ha KOSTO € TIPOBEAEHO eMITUPUYHOTO
W3CJie/iBaHe Y Ca aHAIM3WPaHW TIOyueHWTe pe3y/aTaTh. 3a /la Ce pellaTr 3a/jauvTe U /la ce
TIOCTUTHE OCHOBHATA I1e/T Ha U3C/IeZIBAHETO, Ca Je(MHUPaHH CIeHUTE TPU PabOTHHU XUITOTE3U:
[TppBa xumoTe3a: 3HAuuTeSHA YacT OT MJAJUTe XOpa, KOWTO ydyaT B YHUBEPCUTET B
CTelMa/IHOCTH, CBbP3aHU C KpeaTWBHUSI OM3HeC, Ije Ce OMUTAT Jla Pa3BUST CBOM COOCTBEH /
ceMeeH KpeaTHBeH OW3HeC CJiefi AUTIIOMUPAHETO CH.

Bropa xwurore3a: MsasuTe Xopa He TIPUTeXKaBaT JOCTaTbYHO KOHKDETHW 3HAHUS, 3a /A
3aroyHat cobCTBeH KpeaTuBeH OH3HeC.

Tpera xunote3a: Jluncara Ha pUHAHCOBU CpPe/ICTBA € OCHOBHATA IpeyKa IpeJ; MIaJuTe Xopa
Jla 3aTI0YHAT CBOM COOCTBEH TBOPUECKU OU3HeC.

[TonmyueHuTe pe3ysiTaTH ca CTaTUCTUYeCKH obpaborenu mocpejctBoM IBM SPSS Statistics.
PesysitaTure OT cTaTMcTMueckaTa o00OpaboTka ca TIOAJIO)KEHM Ha aHalu3 C  OrJie[
Tpe/iBapyuTesiHO AeMHUPAHUTE XUTIOTe3W. B pe3ysiraT Ha aHa/nM3a M3LS/IO Ce TOTBBPXKJaBaT
TbpBaTa M TpeTaTa XWIOTe3W. Bropara XuWmoTe3a e uYaCTUYHO TOTBBPAEHAa — CaMO TIO
OTHOILIEHWEe Ha JIMTICaTa Ha JOCTaThbUHO 3HaHUs B cepaTa Ha MPaBOTO 3a CTapTHpaHe Ha
cobcTBeH Ou3Hec.

OO1mmusT 6poii Ha CTpaHMIMTe Ha MOHOTPaUUIHOTO M3ceaBaHe e 193.



Pe3tomMeTa Ha nyO/MKaLMKTe Ha TJ1. ac. A-p MursieHa lumutpoBa AHresnoBa

I'pyna I'.5. — nmy6simkyBaHa KHMra Ha 0a3ara Ha 3allMTeH JMCEPTAllHOHEH TPy/ 3a

».

NMPHUCHXK/JaHe Ha 00pa3oBaTe/IHA U HAyUYHa CTeneH “JOKTop”:
AHrenoBa, Mur/jieHa, YnpaB/ieHHe Ha KOMyHUKanHATa Ha eBpomneiickure ¢oHAOBe U
nporpamMu B bwiarapusi, usa. VIHCTUTYT 001eCcTBO Ha 3HaHMeTO, JekemBpH 2012, ISBN:
978-954-92879-8-1.

Pesrome

Pe3yntaTsT OT uneHcTBOTO Ha Penybimka Bvarapus B EC m HATO e HapacTBaHeTO Ha
BB3MOXXHOCTUTE 3a OCBHIIECTBSIBAHE HA HAI[IOHA/IHA TPUOPUTETH TOCPeACTBOM OOIUTe
CbIO3HM TMOJIMTMKA U (DMHAHCOBU HMHCTPYMeHTH. B ycioBusiTa Ha TeXka (pUHAHCOBA U
VKOHOMMYEeCKa KpH3a 3HAuUUTe/HO Ce YyBe/luyaBa 3HAaueHWeTO Ha yCBOsSeMOCTTa Ha
¢uHaHcoBUTe cpeacTBa OT EBpornetickus ¢hoH/ 3a peroHanHo pa3Butve, KoxesnoHHUs HoH7
u ipyru ¢oHzgoBe u nporpamu Ha EC 3a ykpernBaHe Ha curypHocTTa Ha Perny6svika Buarapust.
Camo ot ctpykrypHute U Koxe3noHHusi ¢onzmoBe P. Bbiarapuss moxe na ¢uHaHcupa 3a

neprozia 2007-2013 rpoekTu Ha ob61rja crorHOCT 13 052 482 328 eBpo.

[Tpegu3BuKaTe/NCTBaTa, TIpesi KOWUTO € Wu3MpaBeHa Pery0Osuka Bbarapus BbB Bpb3Ka C
MOBMILIABAHETO Ha yCBOsSIeMOCTTa Ha (MHaHCOBUTe cpeAcTBa OT EBpomeiicku (oHZOBe U
Iporpamy, MMar Hernocpe/CTBEHO OTHOLLIEeHWe C WU3ITbJIHEHUeTO Ha CIIeLU(UUHN MU3UCKBaHUS
Ha EC npu npouecuTe Ha yrpaB/ieHHe, KOHTPOJ M pa3xo/BaHe Ha CpPe/iCTBAa OT eBPOMNeMCKH
¢doHzmoBe u miporpamu. EBpomelickaTa HOpMaTHMBHa 0a3a M CHUHXPOHM3UDAHWTE C Hes
OB/rapcku HODMATWBHU aKTOBe, Bb3 OCHOBA HAa KOWTO Ce TIPEJOCTAaBSAT 3a yIpaBjeHHe U
pasxojBaHe (pUHAHCOBU cpefcTBa OT (poHzAoBe Ha EC, moCTaBAT BHUCOKM W3HCKBaHUS B
cdepara Ha MyOIMYHOCTTA ¥ KOMYHHUKAIUATA.

B ronsima cremeH u3rpaxjaHeTO Ha BHMCOKOe(pMKacHa KOMYHUKalLMs IpY pas3xo/BaHe Ha
cpezactBa Ha EC ce pasriiexxzia KaTo OCHOBEH ejleMeHT 3a rapaHTUpaHe Ha 3aKOHHOCTTa Ha
TIPOBEXK/IaHUTE TIPOLIeZIyPY U TIPEBEHILMSI Ha KOPYIILUSATA U M3K/IIOUUTETHO 06a30BO U3MCKBaHe
3a ¢uHaHcupaHe ot EC. B TakuBa yc/a0BUs, TMpeforpefessiii akTyaJHOCTTa Ha
npobyiemMaTrKaTa, 3HaYWTETHO HapacTBa HeOOXOAWMOCTTa OT TIPOBEX/|AHETO Ha TeOPeTHUHH
V3C/Ie/IBaHNUs U Cb3[jaBaHe Ha HOBM MOJEPHM OpraHM3al[MOHHO-YIIPABJIeHCKU CTpaTeruu U
MO/IUTUKU TIPYM OpraHu3alvs M yrpaBjeHWe Ha MyO/JWYHOCTTa M KOMYHMKAaLusiTa IpU

pasxo/iBaHe Ha cpeZicTBa oT (oHzoBe U rporpamu Ha EC.
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B moHorpadusita 00eKT Ha H3Cie/BaHe Ca CTpaTerduTe W TOJMTUKUTEe Ha MyOsnMyHaTa
KOMYHUKalUs TIpY OpraHM3alysiTa U yrpaBjieHue Ha eBporelickuTe (OH/0Be U MPOrpaMu B
Pertybmvika Bbirapusi, B KOHTEKCTa Ha eBpoIieiickata HOpMaTHBHA PaMKa.

EdektuBHOCTTAa ¥ edukacHocTTa Ha TmyOsMuHaTa KOMYHMKAl[si Ce OCHOBaBa Ha
opraHusalysra ¥ YIpaB/leHMeTO Ha aJMUHHCTPaTUBHHTE TIPOLleCH, OCBILeCTBSIBaHU IIpU
yrpaBjieHHe, KOHTPO/ U pa3XojBaHe Ha Cpe/CTBa OT eBpOIeMCKU (poHAOBe W mporpamu. B
TO3M KOHTEKCT e ¢opMy/MpaH U TIpeAMeT Ha U3C/eJBaHeTO e JeWHOCTTa TI0
MPeCTPYKTYpPUPaHe Ha aJIMUHUCTPATUBHUTE TIPOLIECH, CBBP3aHU C MyO/JMUHaTa KOMyHHKAIUs
NpY eBpOIercku (OHAOBe M MporpaMu, Bb3 OCHOBA Ha M3UCKBaHMATA 3a e(UKAaCHOCT U
e()eKTUBHOCT U Clla3BaHe Ha HallMOHA/IHATA M eBpOrelickaTa HOpMaTBHa 0as3a.

OcHoBHa Hes Ha MoHorpagusiTa e Jja ce U3C/eZBaT MpoLiecuTe NP ynpaB/ieHre, KOHTPOJI U
pasxo/iBaHe Ha CpeZiCTBa OT eBpoIeicKy (hOH/I0Be U IPOrpaMu M B pe3yJ/ITaT jia ce pa3paboTsrt
HACOKH 3a Pa3BUTHeE Ha CTpPAaTeruuTe U MOJUTUKUTE TIPY TyO/InyHa KOMYHUKALSI BbB BPb3Ka C
yTipaB/ieHHe Ha CPe/ICTBa OT CTPYKTypHUTe U Koxe3noHHUs1 oHI0Be.

3apauuTe, pelllaBaHy B U3C/IeIBAHETO ce POPMYJIMpAT M0 C/Ie[iHUSI HAuuH:

- W3ciieiBaHe Ha TeOpeTUUHUTE ACMeKTH Ha MyOIMyHaTa KOMyHHKALWsI, KaTo akTop 3a
YKperBaHe Ha CUTYPHOCTTa;

- AHa/IM3 Ha Bb3MOJKHOCTUTe 3a (PMHAHCHPaHe Ha pa3/MuYHU MOJUTHKU 10 YKpelBaHe Ha
CUT'YpHOCTTA Tipe3 (priHaHCOBUTe UHCTPYMeHTH Ha EC;

- N3cneaBaHe Ha eBporielickaTa HOpMaTHMBHA ypes0a UM alMUHUCTPaTUBHA MpaKTUKa NPy
yIIpaB/eHWeT0 Ha MyO/sMuHaTa KOMYHHKAlMsi B TIpolleca Ha YCBOsSIBAHE Ha CpeZCTBA OT
eBpornelicky (GOHJ0Be U NPOrpamy;

- Wpentudukanys Ha NOTeHLMaTHWTe PUCKOBE 3a CUTYPHOCTTA, IPOsBSBAIM Ce Ha
pasnuyHuTe (hasu Ha MPOEKTHUS LMKBJ/, 110 pa3/MuyHUTe BUJOBe MPOEKTH, OCHILeCTBSIBAHU B
cefileMTe OTepaTUBHU MPOrpaMy (UHAHCUpPaHU OT CTPYKTYpHUTe U Koxe3uoHHUs (HOH/[0Be Ha
EC u pa3paboTBaHe Ha MPUHLMIIK Ha OCHILECTBsIBAHe Ha TMOJMTHUKATa 1o ,,IHhopMupaHOCT,
MyOJTMUHOCT ¥ TIPO3PAavHOCT”, BO/IeINa /10 eTMMUHMPaHe Ha WAeHTU(UIpaHNTe PUCKOBETE;

- Cb3jaBaHe Ha IOKas3aTelM 3a OLleHKa Ha eQeKTMBHOCTTa M eQUKaCHOCTTa Ha

ny6iMyHaTa KOMyHUKALIWs TIPYA OpraHU3aliys U yTipaB/ieHe Ha cpeficTBa oT EC;
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- AHa/iM3 Ha B3aMMOBPB3KHUTE Ha HAI[IOHA/THO HUBO TP OCBIIIECTBSIBAHE Ha My0OMyHaTa
KOMYHUKAl[Wis, BbB BpB3Ka C ympaBieHue Ha cpeactBa or EC u pa3paboTBaHe Ha
CTpaTernuecKy HACOKM 3a Tofo0OpsiBaHe Ha OpraHM3alUsATa M YIpaBJIeHHeTO Ha MyOsiMuHaTa
KOMYHUKALUs TIPU yTpaBJIeHWe Ha CpeJCcTBa OT CTPYKTypHUTe W KoxesnoHHus (oHZOBe B
Peny6sivika bbarapus;

- AnpobupaHe Ha pa3paboTeHUTe CTpaTerduecKd HAaCOKHM B YC/IOBUSITA Ha OlepaTHBHA
nporpama, yCIelrHOTO U3ITbIHEHWEe Ha KOSITO e cpefi (haKTOpUTe 3a yKperBaHe Ha CUT'YPHOCTTa

Ha PenryOsmvika Bwirapusi.
OO1MsT Opo¥i Ha CTPAHUIMTE Ha MOHOTPaUUHOTO HU3C/eBaHe e 221.

I'pyna B.6 — CtaTtum, ny0/IMKyBaHd B HayYHH H3/iaHus, ped)epUPaHU U UH/EKCHPAHU B

CBETOBHOM3BECTHHU 0a3u JaHHHU ¢ HAyYHa HH(GOpManus

Anguelov. K., Angelova, M. (2019) Research of the environmental development for

implementation of European projects by the Bulgarian municipalities, Intellectual

Economics, Vol 13, No 1 (2019), https://www3.mruni.eu/ojs/intellectual-economics/article/
view/5058, https://www3.mruni.eu/ojs/intellectual-economics/index

Pesrome:

CraTtusiTa Tpe/icTaBs pe3y/TaTUTe OT €MITMPUYHO H3C/iefiBaHe, TIOCBETEHO Ha eBpOIelCKUTe
doHJ0Be U TXHATa pPOJIs 3a Pa3BUTUETO Ha MeCTHUTe 0OIHOCTH B Bbarapus. EMmupuyHoTO
W3C/ie[jBaHe e OCBIIeCTBeHO B HauasoTo Ha 2019 r. cpes 6bArapcKy OOIIMHN U TI0-KOHKPETHO
Cpepi COy)XKWTeMW Ha OOIIMHUTE, KOMTO Ce HaMupaT Ha pa3/IMyHO MHepapXWuHO HUBO B
ny6/MuHaTa aJJMMHUCTpAIsl. ABTOPUTE TBBP/SAT, Ue 3a MajKUTe OOIIMHU, KOUTO pa3rosarar
C orpaHnyeHy (PMHAHCOBU PECYDPCH U JIUTICa Ha o0pe pa3BUTa MKOHOMUKA ( T.e. TaKKMBa, KOUTO
He Ca TYPUCTUYECKU [JeCTUHAlMM WM O00eKT Ha 0co0eH WHBeCTHUIIMOHEH WHTepec),
eBporielfickuTe (OH/IOBe ce SIBABAT OCHOBHUST WHCTPYMEHT 3a peajd3vpaHe Ha MecTHarta
MOJIUTUKA U 3a OCHILeCTBABAaHE HAa pervoHa/HO pa3BuTHe. Pe3ynaTature OT M3C/ieBaHETO
JIOKa3Bart, ye ce 1o/j00psiBa MO3UTUBHOTO OTHOILLIEHWE Ha TIPe/iCTaBUTe/IMTe Ha MeCTHAaTa B/IacT
KbM LS/IOCTHaTa Cpefida YU WHCTUTYLMOHA/HaTa CUCTeMa 3a yrpaBjieHWe Ha eBpOreicKuTe

cpefcTBa B bparapus, B cpaBHeHUe B IpeIMIIHNS IPOTrpaMeH MepUof,


https://www3.mruni.eu/ojs/intellectual-economics/article/view/5058
https://www3.mruni.eu/ojs/intellectual-economics/article/view/5058
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EMrivpuyHOTO M3CnefBaHe HeJBYCMMC/IEHO OIpejesisi 3HauuTe/lHaTa poJii Ha MPOeKTUTe,
¢uHaHcupand ot EC 3a [SUIOCTHOTO pa3BuUTHe Ha Obarapckute oOmmHM. K3cnenBaHeTo
obxBaHa paboremy B ObATapcKu OOLM[MHM HA pa3MUHU HepapXWuHU TIO3WLUU —
a/IMMHHCTPAaTUBHU JUPEKTOPU, NPOEKTHU MEeHU)KbPH, eKCIepTU U T.H. Ilo-ronsmara vacrt ot
TSIX TIPM3HABAT pellaBallloTO 3HaueHre U Bb3/leliCTBHe Ha MPoeKTUTe, puHaHcrupanu ot EC, 3a
I[ITIOCTHOTO pa3BUTHE Ha MeCTHaTa OOIIHOCT U ToJ00psBaHETO Ha >KU3HEHWs CTaHAapT Ha
HaCeJIeHUeTo.

W3cnefBaHeTo J0Kasa IThpBOHAUa/HaTa XuMoTe3a 3a Oe3ycsoBHaTa HEOOXOAMMOCT OT
V3ITb/IHEHWeTO Ha MpPOeKTH, (PMHAHCHpaHU OT eBpoIerckuTe (OHAOBe, 3a peanusvpaHe Ha
MHO>KeCTBO MeCTHH TIOJTUTUKHU B 00/1aCTTa Ha ITbTHaTa U BOAHATa MH(PaACTPYKTypa, rPajiCKOTO
pa3BuTHe U 0/aroyCTpOWCTBO, COLMAJIHUTE YC/IYTH, YCIyTUTe 3a OW3Heca W TpaXk/IaHWTE,
obpa3oBaresiHa UH(MpacTpyKTypa 1 ycayru. OT Apyra cTpaHa ce ZioKa3Ba Te3aTa Ha aBTOPUTeE,
Ye B MaJIKUTe U CpeJHOrosieMuTe OOLMHU cpeficTBaTa U npoektuTe oT EC ca rno-Heo6xoaumMu
Topajid JIUTICcaTa Ha AOCTaThUHO JPYTM BH3MOXKHOCTH W ajATePHATHMBU Ha Te3u OOIIMHHU Ja
pa3paboTBaT ¥ peanu3upaT pa3/UUHM TIOJUTHUKU. V Hakpas, AaHHHWTe OT W3C/eJBaHeTO
JEeMOHCTPUpAT HapacTBAalllMsl KamaluTeT Ha Objirapckute oOMMHM Ja pa3paboTBaT o
V3ITb/IHABAT Pa3/IMUHU MPOEKTU M0 pa3/MuHU MPOrpaMM M WHULMATUBY, (PUHAHCHMDAHU OT

EBponeiickus Cbio3.

Angelova, M. (2020) Bulgarian Municipalities: Key Players On The EU Funds
Implementation Process on national level, Intelektiné ekonomika, Mykolas Romeris
University, Vol. 14, p. 144-160.

Pesrome

Ponsta Ha ObarapckuTe OOIIMHM B TpoIieca Ha W3ITbJIHEHHE Ha eBporielickuTe (GoHJ0Be e
abcosoTHO HeocriopyuMa. Te ca AWpeKTeH WM TOTeHLManeH OeHedUI[MEHT Ha MO-ToJisIMaTa
YyacT OT ornepaTWBHUTE MPOrpaMM KakTO MpH IpeJUILIHUs, Taka U B HACTOSLMS IporpameH
neproz. Hemjo moBeue — Te ca OeHeduiieHTH Ha T.Hap. “rosieMH TPOeKTH” (CBIJIACHO
eBPOTIeMCKOTO 3aKOHOZATE/ICTBO TMPOeKTH C OromkeT Hax 50 MuIMOHA €BpO), KOUTO ca
K/TFOYOBU TIPOEKTH B MPUOPUTETHU CEKTOPY Ha JIOKAIHO HUBO KaTO HarlpuMep TPAHCIIOPTHA U
BojiHa MH(ppacTpykrypa. CraTusiTa e rocBeTeHa Ha ObJrapcKuTe OOIMHMA M OTHOIIEHHETO Ha
TeXHUTe IpeJCTaBUTeId KbM eBpOIeicKuTe (POH/I0BE B KOHTEKCTA Ha LiSVIOCTHOTO pa3BUTHE

Ha ChOTBeTHaTa oOu[HA. CTaTWsATa e OCHOBaHa Ha EeMIMMPUUHO u3ciefnBaHe (n=73) cpep
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pa3IUuHU MpeCTaBUTeM Ha ObJATapCKUTEe OOIIMHU M TAXHOTO OTHOIIIEHHe KbM Ba)KHOCTTA U
3HaYeHHeTO Ha eBporielickuTe (hOH/O0BE 3a I[SVIOCTHOTO pa3BUTHE Ha OOLUHUTE.

MecTHHTE OOIIMHM U MECTHHTE BJIACTH UMAT K/IKOYOBA POJIA B LISVIOCTHHUA MPOLEC Ha
H3IIb/IHeHNe Ha mporpaMure, ¢uHaHCHPAaHU OT eBpomneilckuTe GoHAOBe Ha HALHOHATHO
HUBO. TAXHOTO MHEHHEe € MHOI0 Ba)KHO, Thil KaTO Te Beye UMAT Oorar mpujo0UT ONMUT
MpH MOATOTOBKATa W HW3IIB/IHEHHETO0 Ha MPOEKTH, OT KOWTO TPsidbBa /a ce W3BJIeKaT
CHOTBeTHHTe H3BOJHM, 3a /Ja Ce TMoJAo0puU OKO/JIHAaTa Cpefa, MPUI0KUMOTO
3aKOHOAATEe/ICTBO M mnpoueAypu. KoHcraTtauumm oT wu3c/ie/BaHeT0 IMOKa3BaT, ue
Nnpe/CTaBUTE/IUTe Ha OOIIMHUTE MMAT HAMCTHHA SICHO pa3dupaHe 3a cnenuuUHUTE
M3MCKBaHMs, KOUTO TPAOBA Aa 0bAaT MOCTUrHATH NMPH MO/rOTOBKATA, U3IIbJIHEHUETO U
OTYMTAHeTO Ha BCEKU eJUH MNPOoeKT, ¢uHaHcupaH ot EBpomneiickure CTPYKTyPHHM H
uHBecTHI[UOHHHM (oHAoBe. ToBa oOaue TpsdOBa fga ObJe NMpeceyHa TOUYKA MEXKAY
U3UCKBAHMATA HA YyNpaB/siBallluTe OPraHd IO OTHOIIIEHHEe Ha OCHTypPsBaHeTO0 Ha
JIETATUMHOCTTA Ha BCSKO My0/IMYHO eBPO, HHBECTHPAHO B /Ia/ieH npoekT. M3c/iegBaneTo
e onmuT 3a cbOHpaHe, aHA/IM3 M Npe/CTaBAHe HAa MHEHHETO Ha MpeJCTaBUTE/TUTEe Ha
Ob/rapckure OOIIMHH 3a HAKOM TNPOMEHH, KOUTO HMAaT MOTEHHa/ Aa MNoJo0pAT

APACTHYHO LA/TOCTHATA HAIlHOHA/THA CUCTE€MA 3ad yIIPpaBJ/I€EHHE Ha CPpeACTBATA OT EC.

I'pyna B.6. — [lok1agu, my0/iMKyBaHH B HAyYHH H3/|aHNsA, ped)epPUPaH M MH/IeKCUPAaHH B

CBeTOBHOM3BECTHH 0a3u AAHHHU C HAYYHd I/IH(i)OpMaI_[I/IH

Stoyanova, Ts. Angelova, M. (2018) Impact of internal factors on the competitiveness of
business organizations// International conference on High Technology for Sustainable
development 2018, pp. 216-219, ISBN: 978-153867039-2, Scopus

Pesrome

KOHKYpeHTOCITIOCOOHOCTTa e KJ/IF0UOBa XapaKTepUCTHKA 3a yIpaB/ieHHeTO Ha ChbBPEMEHHHTe
opraHu3aivu. Pa3BUTHETO 1 yCTOWUYMBOCTTa MYy Ce OCHOBABAT Ha U3MO/I3BAaHETO HAa HA/IMUHUTE
pecypcu c onTuMasaHa eeKTUBHOCT, CIOCOOHOCTTa Ha OpraHM3alusTa Ja Ce afanTvpa KbM
6Bp30 MpOMeHsilllaTa ce Cpefia, KakKTo U Ha Obp3vHaTa U e)eKTHBHOCTTA Ha BHe/[PSIBAHETO Ha
vHoBaluu. 1lesleHacOUeHOTO TMOBUIIIaBaHe HAa KOHKYPEHTOCIIOCOOHOCTTa Ha OpraHW3alusTa e
CBBP3aHO C WHBECTUL[MU B PA3BUTHETO HA YOBEIIKUTE PECYPCU, TEXHOJOTUYHOTO OOHOBSIBaHe

¥ 110/[00psiIBaHeTO Ha yC/IOBUSITA HAa TPY/[, KaTo LiSIO.
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Angelova, M., Stoyanova, Ts. (2018) Cultural and Creative Business through investment
plan for Europe // International conference on High Technology for Sustainable
development 2018, pp.9-13, ISBN: 978-153867039-2, Scopus

Pesrome

EBponeiickaTa IKOHOMHUKA € TIOZ, peajieH HaTHCK /la Ob/ie TT0-KOHKYPEeHTOCIIOCOOHa B Ti00asieH
Marirab. Mimaliku mpeiBUj, C/I0XKHATa U HeTpeJcKa3yeMa MOIMTHUeCKa CUTYal[Usl U MHTePeCH!
B3aUMO/IENCTBHUSI C JPYTH I'OJIEeMU Urpaud, BbTPeIlHUTe (aKTOpH B camusi EBpOIeiicku Cbio3
CHIIO Ca TOJKOBA CJIOKHM WM TIPOTUBOPEUYMBU, KOJKOTO BBHIIHUTE (HarpyMep TaKoBa
TIpeJIM3BUKaTe/ICTBO KaTo Brexit M BCUUKY MOC/IeIUIM 3a Abp>KaBUTe-uieHKH Ha EBporelickust
cbto3). EnHo Hemjo obade e 6e3CTOPHO — TO/IIMOTO JKejlaHWe Ha EBporieiickusi cbio3 fia Obje
eIUH OT BOZEIIUTe YyuyaCTHWLIM B CBeTOBHAaTa WKOHOMUKA. ToBa e TIpMUMHATa 3a
HelpeKbCHATOTO W3C/e[BaHe HAa HOBM BB3MOXKHOCTM 3@ pa3BUTHE HAa KOHKYDEHTHH
TIpeJIMIMCTBa, 3a Jia Ce /jajie IPUOPUTET Ha UKOHOMHUECKUTe CeKTOPH C T0-TOJISIM MOTeHLHaJl.
KyntypHute W TBOpUECKUTe WHAYCTPUM Ce OmpeAensiT oT EBpomeiickata KOMHCHS KaTo
TIepCIIeKTHBA, KOATO OM MOT/a /la OKa)ke OrPOMHO BB3/EelCTBME M 3aTOBa MMa pa3/IuuyHU
(UHAHCOBM WHCTPYMEHTH 3a TAXHOTO pa3BuTHe. V3c/ieABaHeTO TIpaBU aHaIu3 Ha

W3ITb/IHEHHWeTOo Ha MaHa FOHKep 3a MPoeKTU B KYJATYPHU U TBOPUECKH UHAYCTPUHU.

Anguelov, K., Angelova, M., Ivanova, M. (2018), Mathematical approach for ex-ante
evaluation of projects funded by European funds in state university, AIP Conference
Proceedings, V. 2048, Issue 1, 060021. https://doi.org/10.1063/1.5082147

Pestome

EdbeKTMBHOTO U3Mb/JHEHWE Ha TMPOEKTH, (UHAHCUPAaHU OT eBpoIelcKuTe (OHAOBE B
JbP>)KaBHUTE YHUBEPCUTETH [UPEKTHO 3aBUCH OT creluduueH Habop 00EKTUBHU
xapakTepuctuku. OT eZlHa CTpaHa, BCeKW YHHWBEDPCUTET MMa CBOW CreLU(bUKH, TMOTUTHKA U
NPOEKTHAa OpraHW3aliOHHa KyATypa. Te3u crequdUYHHd XapaKTepPUCTHKH (opMupar
TIPOEKTHUsI Karlal[UuTeT Ha YHUBepcuTeTa. [locTMraHe Ha HEJOCTaThbUuHO OOPO KaueCcTBO Ha
W3Mb/IHEHWE HA Beue CrieveieH ¥ (PMHAaHCHpaH MPOEKT WM JUPEKTHO MpOrajZiaHe Ha TMPOEKT
(TIopazii MHO>KeCTBO TIPUUMHK), BOAU crief cebe cu 1o rMHAHCOBU 3aryOu 3a opraHu3alusTa u
¢duHaHCOBM pecypcu. Ho Hemio oire IMo-BaKHO — YHUBEPCUTETHT € B HEBB3MOXKHOCT Jia

W3ITbJIHU  TIOCTABEHUTE TIPOEKTHU  LIEJIN. Toa e wm MMPpHUYMHATA, KOATO OIpeneis
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HeoOX0UMOCTTa OT creluduUHa MeTO/[0JIOTUS TOJToMaraiia yHUBEPCUTeTUTe TIpU
MJIaHWpaHeTo U TOATrOTOBKAaTa Ha Te3W MPOEKTH, KOMTO YHUBEDPCUTETHT € B CbCTOSIHUE [a
V3ITBbJIHU YCIIeNIHO (B TOBA YMCJ/IO Ha ’KeaHOTO KauecTBeHO HUBO). LlenTa Ha u3ciesiBaHeTo e
Jla Ce Ipe/CTaBM METOJ, 3a Mpe/BapyTe/Ha OLleHKa Ha NMPOeKTHHsl KaraluTeT Ha Jbp)kKaBeH
YHUBEPCHUTET.

C MeTtogukaTa ce TIpeloCTaBsi HaJeXJeH HWHCTPyMEHTapuyM 3a W3BbpIIBaHE Ha
TipeJiBapyTe/ieH MOHUTODUHT U OIleHKA Ha TIPOEKTHU TIpejIOKeHUs, pa3paboTBaHU OT
ObpP’KaBHUTE BUCIIM YYWIMIIA, C TIOTeHUMan Aa ObAar ¢uHaHcupaHu mpe3 (oHIOBe |

nporpamu Ha EBpomnelickusi Cbro3.

Angelova, M. (2019), Classic organization management structures versus project team
management in creative business-straights and weaknesses, International Conference on
Creative Business for Smart and Sustainable Growth, CreBUS 2019 (2019) DOI: 10.1109/
CREBUS.2019.8840066

Pesrome

PaspaboTkata mpejCcTaBsi CpaBHUTE/EH aHaIU3 MEXIY K/IaCMUeCKUTe OpraHU3aliOHHU
CTPYKTYpH Ha YyIipaB/ieHHMe U ChbBpPeMeHHWUTEe TaKhBa B KOHTEKCTa Ha KpeaTHUBHUsSI OM3HeC.
ABTOpPBT H3C/e/jBa CWIHUTE U C/labuTe uepTH Ha Te3W /iBa OCHOBHM THIIA OpPraHW3al{iOHHU
CTPYKTYPU B CBeT/IMHATa Ha CIeL(UIHNTE XapaKTePUCTHKN Ha KPeaTUBHWUTE WHJYCTPHUH.
[TpescTaBeHU ca HAKOJIKO IpuMepa OT bbarapust OT pa3/MyHy CEKTOPH Ha KpeaTUBHUST OU3HeC,
3a /la Ce CPaBHSIT TEOPEeTUUHUTE TOCTY/IaTH C TpakThKaTa. OCHOBHUTE KOHCTaTallMU B JOK/a/ja
Cca CBBP3aHM C YCTaHOBSIBAHETO Ha TIpsSKaTa BpPb3Ka MEXAy TroJeMHHaTa Ha CaMOTO
TIpeATIpUsTAe, BUJA COOCTBEHUK M COOCTBEHOCT U M30paHus THI OpraHW3al{MOHHA CTPYKTYpa
Ha yrpaBJ/ieHue.

OpraHu3aiLuuTe OT KyJTYPHUSI U KpeaTUBHUSI OM3HeC MpUTe)KaBaT pa3/IMuHU OpraHu3aljMOHHU
XapaKTepUCTHKHY U Crieliu(UUHN OpraHU3alMOHHU K/TIOUOBH efleMeHTH: THII, pa3Mep, Opoii Ha
CHTPYJHULIMTE, HA3HAUeHH Ha IThJIEH IIAT, Pa3/IMYHM HAUMHU Ha YTIpaB/IeHHe U T.H., Jb/DKally
Ce Ha ToJIeMuUTe pa3/vKA MeX/y CaMUTe CeKTOPU OT MKOHOMMUKATA, BK/IFOUEHU B KYJITYPHHUTE U
KpeaTHBHUTe WHJyCTpUW. BBIipeku TOBa, OCHOBHaTa 00IIja HeocrioprMa XapaKTepuCTHKa Ha
Ky/ATYpDHUSI ¥ KpeaTMBHMsS OW3HeC e KMEHHO TBOpueckaTta WJes UM HWHTeleKTyaTHaTa
cobcTBeHOCT BBPXY (uHamHUS pe3ynTtar. KakTo TpaguIMOHHUTE, Taka W MOJEpHHUTe

YI1paB/IEHCKU CTPYKTYPHU MOT'dT [a Ce CHUTAT 3d PEJIEBAHTHU 110 OTHOLIEHWE Hd pea/IM3UPAHETO
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Ha TBOpUYecKara Hjes, HO MOJIeDHUTe YIIpaBJIeHCKU CTPYKTYpU cCa MO-MOAXOZSIIM 3a MaJsKU
OpraHu3ali U IO03BOJIIBAT TSIXHAaTa 'bBKABOCT M a/IalITUBHOCT, [JOKAaTO TPaZULIMOHHUTE U
K/IaCUYeCKUTe OpraHM3alMOHHU CTPYKTYpU Ha yIpaBjieHue — 3a rojemu npegnpusitus. Ot
Jipyra CTpaHa, He3aBHCHMMO OT rojieMyMHaTa Ha KOMIIAHMSATA, KAKTO K/JaCUUeCKWUTe, Taka U
MO/IepHUTe OpPraHW3allMOHHU CTPYKTYPU Ha yTipaB/ieHHe W3WCKBAT CHJTHO JIUJIEPCTBO U J00pO

HHWBO HAd MOTHBALIUA Ha CbTPYAHULINUTE.

Angelova, M. (2019), Key factors to build project team capacity in creative business
enterprises, International Conference on Creative Business for Smart and Sustainable
Growth, CreBUS 2019 (2019), DOI: 10.1109/CREBUS.2019.8840076

Pesrome

B ocHoBara Ha pa3paboTkaTta e wu3c/je/BaHe, TPOBEJEHO OT aBTOpPAa CpeJ; CHTPYJHHULH,
paboTely B pa3/MuHU TpenpusiTUs B cepaTta Ha KpeaTUBHUTE W KYJTypHUTe WHJYCTDHUH.
OcHoBHaTa 1ie/1 Ha ToBa KayeCTBEHO M3c/ie/iBaHe Oellie /la ce yCTAaHOBST K/IOYOBUTe (DakTopH,
criopes; MHEHMETO Ha CbTPyJHHLMTe (T.e. TJeJHaTa TOukKa Ha paboremiure B cdepaTa Ha
KpeaTMBHUTEe WHIYCTPUM), KOMTO TIOATIOMAaraT W3rpaXJaHeTo W (OpMHpaHeTO Ha A00Bp
TIpOEKTeH eKWI B opraHu3alus oT cdepaTta Ha KpeaTMBHUTe WHAYCTpuu. Pe3ynraTtuTe
TIOKa3BaT 3HauMMara poJjisi Ha JMZEepPCKUTe YMeHHsl Ha NPOEKTHUS MEeHHKbp KaTo OCHOBHA
JBKelja (urypa OT efHa CTpaHa M TMPO3pavyHUTe TPOLieAypH 3a M300p Ha eKWIl C SICHU |
HEOCTIOPUMHU KPWUTEepUH, Ba/JMJHUA 3a BCUUKMA ydacTHULM. OT Apyra CTpaHa, BbTPELIHWUTE
B3aMMO/IeMCTBYSI, OCHOBAaHM Ha B3aMMHa IOJKpera U JoBepHe, ca KPUTUYHM U K/IHOUOBU 3a
edekTHBHATa U epriKkacHaTa paboTa Ha TTPOEKTHHS €KHIT.

YTIpaB/eHCKUTe KOHILEMIMM 32 pa3BUTHE Ha YOBEIIKWTE PeCypCHd B TPOEKTHHUTE eKUITH U
B3aMMOOTHOIIIEHHSTa MEXXAY MEHUKbDP/ JIUZIep U uleHOBeTe Ha MPOEKTHUs eKHIT ca 00eKT Ha
HerpeKbCHAaT HayueH HHTepec. YOBeIIKWTe pecypcd M T0-KOHKPeTHO B KOHTEKCTa Ha
NIPOEKTHUSI eKWIT CTaBaT /OPHM MHOIO I0-3HAaUMMHM, KOraTO TOBOPMM 3a KpeaTHBeH Om3Hec.
ChTpyAHULIUTE B OpraHW3aLMsiTa BUHArW ca OWIM Ba)XHH, HO B cdepaTra Ha TBOPYECTBOTO,
Kb/IeTO BhOOPa)KeHNeTO MOJKe /la Ce Pa3rJieX/Ja KaTo YacT OT KOHKYPEeHTHOTO TPeUMCTBO Ha
OpraHu3alusiTa, UOBEILIKHWTe pecypCcd ce TIpeBpPbBLIAT B HAWCTHMHA 3HAaYMM U KI/HOUOB
opraHv3aiioHeH enemeHT. CreZioBaTenHO, HSIKOW OT K/IHOUOBHUTe (hakTOpW 3a Obarapckure

NIpeArpUsTHsl Cca CBbP3aHM C BB3MOXKHOCTTA 3a M3TPak[aHe Ha yCTOMUMB BbTPELIHOEKUIIeH
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K/IMMaT, OCHOBAH Hd B3aMMHO [j0OBe€pue, TIPU3HdTa €KCIIEPTHU3d Hd BCEKH €JVH OT YJIEHOBETE Had

eKUIId.

Angelova, M., Efremova, N. (2019), Local policy supporting creative business ideas,
International Conference on Creative Business for Smart and Sustainable Growth,
CreBUS 2019 (2019), DOI: 10.1109/CREBUS.2019.8840058

Pestome

IlenTa Ha [Jok/iaja e /[Aa ce OTKPOM K/lOYoBaTa poJid Ha MeCTHaTa TIOJMUTHKA W
B3aMMOOTHOIIIEHUSITa MEX/y HUBOTO Ha aHTa)KMPaHOCT Ha OOIl[MHaTa B Tpolieca Ha pa3BUTHE
Ha Ky/JTYDHUSI M KpeaTUBHUsI OM3HEC OT e/lHa CTpaHa U MpeArpreMadynTe U apTUCTUTE OT Apyra
cTpaHa. ABTOpUTe WeHTU(MUIIUPAT Pa3/TMUHU METOJU U TIPAKTUKU, W3TI0I3BaHA OT MECTHUTE
BJACTU 3a TOJKpera Ha pa3/MuH{A WHUI[MAaTUBM B cdepaTa Ha KYATYPHUS U KpeaTHUBHHS
ousHec. Bcruuky waeHTHGUIMPAHA BHZOBe TIOJKpeTla Ca aHa/JM3UpaHW U pas3rjieflaHd OT
rJIeZlHa TOUKA Ha TI0JI3UTe, KOWUTO MOTAaT Jia JOHeCcaT KaKTo 3a MPeANpHUSATHATA OT KPeaTUBHUS
CeKTOp, TaKa U 3a Pa3BUTHETO Ha MeCTHATa OOII[HOCT.

TBopueckuTe OU3HeC uzien TpsibBa Jja ObJAT MOAKPENSIHU OT MECTHUTE BJIACTH, 3a /la MOXKe Jia
ce TIO/IyYd CHHEPrHU3bM TPH Pa3BUTHETO Ha MeCTHaTa OOII[HOCT, KaTO 10 TO3W HAauWH Ce
MoJUepTasAT upe3 Ky/aTypaTta W HW3KYCTBOTO CITel[U(UUHUTE MeCTHH TpaJuliuud W obudau.
MecTHUST TBOpUYeCcKM OW3HEC MMa peasieH TOTeHIMaa He camo Ja ¢opmupa crieriupuuHus
00/IMK Ha HaceJIeHOTO MSICTO, HO U Zia pa3Bue CrelyaaHa MeCcTHa KyaTypa (C Bb3MOXKHOCTH Jia
ce TIPUB/IEKAT TYPUCTH), OCHOBaHAa Ha TPaJMLIMMATE W TeXHHUTe ChbBPEMEHHHW WHTEepIIPeTal||H.
ToBa ompeziesisi BlaraHeTo Ha IieJIeHACOUEHW YCWIMSA KaKTO OT MajKH, Taka M OT TOJIeMH

001MHY, 3a Za Ce TIOAKPeny Pa3BUTHETO Ha KpeaTUBHUs Ou3Hec B brirapus.

Angelova, M. (2019), Specifics of project management in creative business, International
Conference on Creative Business for Smart and Sustainable Growth, CreBUS 2019
(2019), DOI: 10.1109/CREBUS.2019.8840083

Pestome

W3cnenBaHeTo e MOCBETEHO HA pa3/IMUHUTE YIIPAB/IEHCKU TOJXOU, KOUTO Ce W3IO0JI3BAT 3a
reHepupaHe Ha jo0pa ujes B TPOEKTHUs] KpeaTHMBeH eKWIl. Pasryie)xzar ce pas/iuuHHUTe
yIpaB/eHCKU MO/AXO0JH, M3MO0/A3BaHU B MpaKTHKaTa, KaTO Ca aHaIU3UpaHU TeXHUTe CU/IHU U

c1abu crpanu. [lpefcTaBeHH ca ChIO Taka HIKOJKO WHOBAaTHMBHU WJIeM B TOJKperna Ha
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L[7IOCTHUSI KpeaTHBeH TIpoljeCc. ABTOPBT CUMTa, ue Oa3MCHUTe efleMeHTH 3a yCIiexX Ha euH
KpeaTHBeH eKHIT Ce ChCTOST B Z0Opusi KMuMar u fobpaTta MOTHBALUs Ha WieHOBeTe Ha eKuIla,
YMATO KOMOWHAI[USI MOXKe Jia € TIPeANOoCTaBKa 3a Bb3HMKBAHETO Ha KpeaTHBHATA W7esl.
CrnepoBaTe/iHO, Cbh3/laBaHETO Ha KpeaTWBHA BbTpeIIHAa Cpefia, B KOSTO BCHYKMA U/€HOBE Ha
eKHuIla ce UyBCTBAT yJ0OHO M IMOJAXOXAAT C JoBepUe eJrH KbM JIpyT, MOXKe Jla ce pasriexsja
KaTo Ba)KHa TPEATIOCTaBKa 3a TMOCTUraHe Ha J0OpO KOHKYPEHTHO IpeJuMCTBO B cdepara Ha
KpeaTHBHUTE UH/YCTPUM.

KpeatvBHUTE WHAYCTPUM U TO-KOHKPETHO OTTOBOPBT Ha BBIIPOCAa MO KakKbB HAUMH
TIPOEKTHUST KpeaTUBEH eKUIT B e[lHa TBOPUeCKa KOMIIaHUsI MoyKe ia Ob/ie TIo-ycIiellieH U fia ce
nipe/icTaBsi Mo-7100pe, 1je ObJe BBB (DOKyca Ha HayuHUTe W3C/IeABAHUS 3@ JBJIBI TE€PUOJ, OT
BpeMe, OCHOBHO [b/DKAILl0 Ce Ha KOMIUIEKCHHs XapakTep Ha Bbhpoca. OT ejHa CTpaHa —
MMaMe KpeaTWBHa cpejla M K/IUMaT, KOWUTO TpsOBa [a ce BB3MpPHEMAT KaTo JIaKMyC 3a
yjieHOBeTe Ha MpoeKTHUs ekur. OT Apyra cTpaHa, UMaMe BbTPELIHOeKUITHU MeXXYJTUUYHOCTHU
B3aMMOOTHOIIIEHUSI M OT TpeTa CTpaHa — caMaTta criefuduka Ha TBopYeckata pabora.
[TocnemHOTO HAMA Kak /ja ObZie CBHP3aHO TIPOCTO ChC 3aIb/DKEHUS B PAMKUTE Ha KOHKPETHHUTE
pabotHu uacoBe (Haripumep oT 9.00 cyrpuHTta mo 17.30 cnenoben). To3u Tun paboTta uma
HY>K/J]a OT BI'bXHOBEHHE U TIPaBUIHO MpeApasnoiokeHre Ha J[yxXa, KOUTO Aia 6bAaT chueTaHu C

BHCOKO HMBO Ha MPOQeCUOHAaTU3bM.

Popov, G., Anguelov, K., Angelova, M., Popova, A. (2019), Mathematical approach for
estimating the choice of volume of orders, AIP Conference Proceedings (2019) 2172, DOI:
10.1063/1.5133620

Pesrome

HoknaabT mpencTaBsi pa3paboTeH MoOZen Ha OMallka 3a MapKeTHHI Ha Masika KOMIIaHUS,
cumympaH nocpegctsoM GPSS. B pasrnexxzanus ciyyalt KOMIIaHUSITa MMa TOYHO OIpejie/sieH
(pukcupan) 6poii OT K/IMEHTH U e TIOCTUrHa/la AMHAMUUHO paBHOBecHe — T.e. OposIT Ha HOBUTe
K/IMEeHTH e TIPUOIM3UTE/THO e[JHaKbB € OpOsi Ha K/IMEHTUTe, KOUTO Ca Ce OTKasalu OT yCIyTuTe
Ha KOMIIaHUsATa MOpajy pas3uyHy MPUUMHU — YeCTO MOpajiy JIUIca BpeMe 3a M3yaKBaHe WM ca
HaMepuIud To-f00pa anTepHaTHBa. B [jafleH MOMEHT KOMITaHMSTa I0JyyaBa CPaBHUTETHO
rofissM JIOTOBOP C WHCTUTYLMs OT TmybsuuyHata cdepa, KOWTO [ApacTUYHO HATOBapBa
KaranureTa i 3a onpejie/sieH Nepuo, OT BpeMe, HallpUMep HSKOJKO Mecelja M KaTO KpaeH

pe3yniTaT — KOMITaHWsATa TryOM CBOWTe TPaJWLMOHHM KiueHTH. HeoOxoaum e 3HauuTesieH
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Nepuoz; OT Bpeme (U3MepeH B IO/IMHM), 3a /la MOXKe KOMIIaHUsATa [ja Bb3CTaHOBU U Bb3BbHPHE
CBOWTE TPaJULMOHHU K/IMEHTH.

MaremMaTHuecKUT TO/XO/ TIOKa3Ba HeABYCMHC/IEHO, ye B Ciaydail Ha QamuieH OusHec C
OrpaHUuYeHH pecypcH (B TOBA YMC/I0 MaTepua/iHH, (PUHAHCOBU U YOBEILKH), MO-T0JIeMUST Opoii
K/IMeHTH CbC CKpOMeH 00eM JJoroBOpH e 3a TpeArourTaHe Ipej eAuH WU3KIHUUTeTHO TOJIsSIM
JIOTOBOp, KOWTO M3MCKBa M3MO0/3BaHeTO Ha LieMs KarauureT Ha MpeANpHUSITHETO.
@®oKycUpaiku ce eJWHCTBEHO BbPXY IIPUOPUTETHHUSI [IOTOBOpP, TOBAa Ille TPUUMHMU Ha
TIpeAINpUSATHETO OBbJEIM 3aTPYJHEHUs], CBbpP3aHU C Bb3CTAaHOBSIBAHE Ha JOBEPHETO Ha Beue
OTKa3aJd Ce MaJKU K/IWeHTH WM [JONBJHWTENHW YCUIWS 3a TedejieHe Ha HOBU K/IMEHTH
(ap/okaio ce Ha (akTa, ye TPaJUIMOHHNTE KJIMEHTH Ha MPeATpUsTHeTO Beue ca 6e3Bb3BPaTHO
3ary0eHM) TNpy CHMTHO KOHKypeHTHa Ou3Hec cpesia. Bbrpeku TOBa, yrpaBleHHeTO Ha Maika
KOMIaHusi TpsibBa fa ObJle HAWCTHHA TPeLM3HO, KaTo B3eMe MpeABUJ BCHUKHA Bb3MOXKHU
NpeJMMCTBa, HO CBIIIO Taka U 3arviaxy, NpeAu Ja MOoJIuIIe A0roBop, KOWTO Iile HaTOBapy U
V3TOLM BCUUYKU HErOBU Ha/JIMYHU PeCcypcu M KarauuTeT. Bbnpeky ye Ha MpbB M0r/1e]], TaKbB
JIOrTOBOp 1Ile faje (prHaHCOBa CUTYPHOCT Ha KOMIIaHMSITa TOHe 3a Mepuofia Ha HeroBOTO
W3ITb/IHEHWe, TOC/AeJULUTe 3a KOMIIaHUsTa CJief, (UHaIU3MpaHeTO Ha [eWHOCTUTe 110

JIOroBOpa Morar jia Ob/jaT HeouaKBaHH.

Popov, G., Anguelov, K., Angelova, M., Popova, A. (2019), Mathematical approach for
determining the optimal size of a logistic unit in case of high transport risk, AIP
Conference Proceedings (2019) 2172, DOI: 10.1063/1.5133621

Pesrome

Vma pa3nmuuHy TOBapH, KOMTO Ce TPAHCTIOPTUPAT C TIOBUIIIEH PUCK TIPU OTIPe/e/IeHH yCIOBUSI.
TurnuueH npyMep 3a MOAOOHA JIOTUCTHKA Ca BOEHHH [JOCTaBKU, TPAHCIIOPTHUPAHU IO Bb3YX,
BO/Ia WM CyIIa TIpe3 BpakeCcka Teputopust. EMUH OT Bb3MOXKHHTE MOJXO0/U 3a YBe/JMUaBaHe Ha
BbH3MOKHOCTTA 3a JIOCTUTAHe Ha TpaTKaTra [0 CBOSITa KpaiHa [eCTUHALUs e pa3fesiTHeTO U
TPaHCTIOPTUPAHETO Ha TOBapa Ha OT/IeJIHU UacTy. ToBa M03BOJIsABa, B C/TyUai, ye HIKOS UacT OT
rpaTKaTa e YHUIoXeHa, /ja Ob/le TTOBTOpPeHa CaMo JIMIICBAIljaTa Beye YacT OT TOBapa, C L Ja
Ce TIOCTUTHe LISIOCTHUST 00eM Ha IMbpPBOHAUaHaTa [0CTaBKa 3a IpeJBUeHaTa 1iel. 3ajjauaTa
obaue OM MorJIa /ia ce cuete C aMOMBa/IeHTeH XapakTep: MO-TOeMUST Opoi MpaTKH, Ha KOSITO
e pasjiesieHa [JoCTaBKaTa, yBeln4yaBa CUTYPHOCTTA, HO OT AIpyra CTpaHa BOJAU [0 3HAUMTETHO

yBe/IMUdBdHE Hd pPa3XOJduUTe. Pa3pa60TKaTa npeacraBd MaTeMaTUUeCKH MOoJIX0/, Upe3 KOUTO ce
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orpeiesisi eheKTUBHOTO HUBO Ha pa3/ie/isiHe Ha ZI0CTaBKaTa Ha OTJe/IHHA TPAHCIIOPTHU eAVHULIA
10 OTHOIIIEHHe Ha [OCTHUraHe Ha KpPalHOTO TpejHa3HaueHWe. [[oka3aHO e, ue 3a ompefesieH
PUCK ¥ pa3Mep Ha /IoCTaBKaTa UMa OnTUMasieH Opoii IOTMCTUYHU TPAHCTIOPTHU €/IHUILIM.

B moknaza e pa3paboTeH mMaTeMaTHUeCKH TMOJXO[ 3a OMpejesisiHe Ha ONMTUMaTHUs pa3Mep Ha
JIOTUCTUYUHA eJJUHUIIA B YC/IOBMSI Ha BHMCOK TpaHCTOpTeH PHUCK. To3u MoAxo[ Moxe Ja ce
W3M0/13Ba B TIpPAKTHUKATa 3a orpejesssHe Ha Oposi Ha JIOTUCTUYHWUTE eJUHULIM, Ha KOUTO
KOHKDETHHST TOBap TpsiOBa Zla Ob/ie pa3/e/ieH ¥ TPAaHCIIOPTHPaH C BUCOKO HUBO HA PUCK, aKO
UcKamMe OposT Ha W3IMpaTeHUTe eAWHUIM (TTbPBUUHU TPAHCIIOPTHU €AWHUIM) Ja Obje
MuHMMarseH. [loka3aHo e, ue 3a JlaJileH pa3Mep Ha TPaHCTIOPTHUPAHHMSI TOBap M CTOWHOCTTA Ha
PUCKa TIPU TPAHCTIOPTHUPAHE, e Bb3MOXKHO /la Cé HaMepy Ha TOUHO KOJIKO JIOTUCTUUHU eJUHULIN
TpsiOBa /la Ob/ie pa3npe/iesieHa TpaTkaTa, KaTo OpOSIT Ha U3IMpaTeHUTe MbPBUYHUA TPAHCIIOPTHU
eIVHUIM € MUHMManeH. B Tmogxoja ce TIpaBAT HIKOJKO [OIMyCKaHUsl, CBBP3aHU ChC
creliuUUHUTE YCIOBUSI, TIPU KOUTO Ce TPAHCIIOPTUpPAT BOEHHH U OaHKOBMW [JOCTABKH.
[IokasaHo e, 4e 3a Zia/ileH pa3Mep Ha TPAHCTIOPTHMPAHATA JOCTaBKa W MPHU KOHKPeTeH PUCK MMa
TOYHO €JHO Hal-7o0po pelneHue Ha mpobseMa. CraTusita aHAIWU3Upa B3aWMMOBDPBH3KUTE:
W3npaTeHy MbpBUYHU TpaHCIOpTHU eauHUIM (ITTE) kaTto dbyHKIMsA OoT Oposi Ha JOCTaBKUTE C
pa3nMuHa BEPOSATHOCT Jla AOCTUTHAT JeCTUHALMSATAa W W3IMpaTeH!d ITbPBUYHM TPAHCIIOPTHU
equuuiu (I[1TE) kato ¢yHKMs oT Oposi Ha [OCTaBKWATE TP Pa3/MUHU CTOMHOCTU Ha
nobaBeHUs PHUCK, B 3aBUCHMOCT OT CHelM(MUYHHTE YCIOBUS Ha JIOTMCTHYHATA OTeparys V.
EdexktuTe oT Te3u /jBa (hakTopa ce aHAIM3UPAT I10 OTHOIIIeHHe Ha e)eKTUBHOCTTA Ha MO/X0/a.
[IokazaHo e, ue uMa Jo6pe AedUHUPaHU CTOWHOCTH 3a OpOS Ha IOCTaBKUTE U JOITbTHUTETHUS
DUCK B 3aBUCHMOCT OT CrelUUUHUTe YCIOBUS Ha JIOTUCTUYHATA OIepalysi Vv, TPU KOWTO

MOAXObT € Hali-e()eKTHUBEH.

Angelova, M. (2019) Perspectives of Video Games Market Development as a part of
Creative Business, HiTech

Pesrome

Bugeo urpute ca TOACEKTOp B paMKUTe Ha KpeaTHBHMs OW3HEC, KOWTO TOCTHUTHA Ipe3
Moc/ieJHUTe TOAWHKA €JHO OT BIeuaT/sBallldTe pa3BUTHS B Abp)KAaBUTe-WIEHKU Ha
EBpornetickus cbro3. M3cneiBaHeTo e MoCBeTeHO Ha MPOYYBaHETO Ha MPUUMHUTE, KOUTO BOZST
[0 ToBa OBP30 pa3BUTHe, KaKTO U [ja Ce U3C/Ie/[BaT Pa3/IMUHUTE Bb3MOXXHOCTU 3@ YCKOPSIBaHe

Ha TOBa pd3BUTHE. CB'bp3aHI/ITe HKOHOMUYECKH CEKTOPH, KAKTO U APYyT'H HepI/Id)epHI/I AEﬁHOCTH
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CbIII0 OMxa MOT/IM [ia Ce BB3MO/3BaT B MO-TOJsIMa CTereH oT 6bP30TO pa3pacTBaHe Ha BU[EO
WUTpUTe, B CAydYaii, ye ca MPABWIHO WJeHTU(UIMpaHU W BKIFOYEHU B 0OljaTa eBporieiicka
MOJINTHKA, TIOJAKpersa pa3BUTUETO Ha KpeaTUBHUTe WHAYCTpUU. B wu3csieqBaHeTo ce
pa3KpuBaT TeH[|eHI[UMTe Ha pa3BUTHE Ha Ma3apa Ha BUEO0 UTPU KaTO YacT OT KpeaTHBHUS
Ou3HeC W ce TIPeIOCTaBAT HSKOW TIPErOpbKM OTHOCHO OBbAelljaTa TOJWTHKA, TTOCBETeHa Ha
TIOJIKperiaTa Ha e/IiH OT Hali-Obp30 pa3BUBAlI[UTe Ce CEKTOPU Ha ChBpeMeHHaTa MKOHOMUKA.

C 6bp30TO pa3BuTHe Ha MOOWIHUTe TeslehOHU U JOPH HEIIO MO-Ba’KHO — C HapacTBaHETO Ha
HUBOTO Ha TSIXHOTO M3IMO/I3BaHe OT MOYTH BCEKU e/IMH UOBEK Ha TlaHeTaTa, eKCIaH3UsTa Ha
urpu 3a MoOuiHU Tesie)OHU CBILO HapacHa 3HauuTenHo. OT Apyra CTpaHa, TOBa JOBefe 110
yBesuuaBaHe Oposi Ha KOMIIAHMMTE W Ha XoOpaTa, 3aHWUMaBald ce TIPOodecHoHaTHO C
pa3paboTBaHe Ha BHUe0 WUIrpH. VIMaliku TIpe/IBU/[], ue TOBa € eJMH OT BUCOKOTEXHOJIOTHUHUTE
CEeKTOpU Ha HMCKOBBIJIEPO/[HATA UKOHOMHKA, €BPOIEHCKUTe U HAIJMOHA/THUTE BJIAaCTH TPsOBa

Aa (I)OKYCI/IpaT AOITB/IHUTE/THU CPe/iCTBa U YCU/IUA B TO3W BUCOKO ITI€PCIIEKTHBEH CEKTOP.

Angelova, M. (2019) Application of blockchain technology in the Cultural and Creative
Industries, HiTech

Pesrome

B paHemmHO Bpeme 6si0KuUelH TeXHOJOTHsITa e TpeAMeT Ha HelpeKbCHAT WHTepeC KakTo OT
yUeHH, Taka M OT MPaKTULY, C Liesl /la Ce paslivpU HeMHOTO IMpusaraHe U B pyTd CEKTOPY Ha
WKOHOMHUKaTa W (uHaHcuTe. Bce olje Hall-NOMy/sIpHOTO TPWIOXKeHWe Ha OsIoKueiH
TeXHOJIOTUsITa ocTaBa OMTKOWMHBT. Pa3paboTkarta rpejiara HIKOJKO Bb3MOXXHU TPHIIOKEHUS
Ha 6s10KkueiiHa B cepaTa Ha Ky/ITYpHUTE U KpeaTUBHUTE WH/YCTPUM, OCHOBAHU Ha [|0Ka3aHUTe
¥ 00IIIonpreTy jocera CUTHM CTPAHU Ha TeXHOJIOTHSTA.

[MpunokeHreTo Ha OJIOKYEliH TeXHOJIOTUATA B cepaTa Ha KpeaTHBHUsI OM3HEC BCe OIlle He e
TOJIKOBA /100pe pa3BUTO, HO pe3y/aTaTuTe OT ITbPBOHAYATHOTO M3C/e/BaHe TOKa3BaT, ye hMa
MHO>KeCTBO Bb3MOXKHU ObJIel[ IPU/IOKEHHMST Ha Ta3W TEXHOJIOTHS], KOWTO Iije TIO/AIOMOTHAT U
NoZ0OpAT CHILECTBYBAIUTE JI€HHOCTH W YC/IYTH, TIpeAjiaraHd OT pa3/IMuHUTe BHOBE
opraHu3aiyu (B TOBa YMC/IO OT MyOsiMuHaTa BAACT W OT mpeAnpustusTa). [lomsute, KouTo
6J10KUeliH Mpej0CTaBsl, Ca HAUCTHHA SICHU U TI0JIe3HU U 61xa MOT/IA []a OCUTYPSIT KOHKYPEHTHO

NpeJMMCTBO B Te3U NMPUOPUTETHU CEKTOPH 3a eBpoIielicKaTa U HaljMoOHa/lHaTa MKOHOMUKA.
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Angelova, M. (2020), Indicators for Effectiveness and Efficiency of e-platforms for
Business Meetings 2020 III International Conference on High Technology for Sustainable
Development (HiTech), ISBN: 978-1-7281-8650-4, Sofia, Bulgaria

Pestome

[Mopasy MepkuTe, TpeATpUeTH KaTo mpeBeHIUst B Oopbara cpemy KOBU/-19 B cBeToBeH
Maijab, KakTo M TIOpaZid HW3UCKBAHMATA 3a COLMasHa M30/1alys, pa3/MuHU OHJAlH
VHCTPYMEHTU 32 BH/EOKOH(epeHLMd CTaBaT BCe IOBede MOMy/sspHU. KaTo pesynartar or
Te)XKUsi OM3HeC KIMMaT KOMITaHUUTe ce OOpST 3a Olje/isiBaHe U eJHO OT Bb3MOXKHUTE pelleHus
e /la ce TpoMeHsT OM3HeC TpoLiecuTe KaTo ce TIpeMuHe OT TPaJMLIMOHHA KbM OHJaiiH paboTHa
cpefia v ChbTPYJHUUECTBO. TeXHOMOTUYHUSAT TIporpec, ocobeHo B cepata Ha UKT mpepoctas
Ha MEHH/PKbpPHUTE OT Pa3/IMYH{ WepapXUuHM HWBAa MHOroo0Opasve OT Beue ChIeCTBYBAIU
VWHCTPYMEHTU 3a OH/IaliH KOMYHHUKALMsi C TOYTH BCHUYKHUTEe CrelU(UKH, KOSATO [JUpeKTHaTa
KOMYHUKalUs TipefiocTaBsi. Llenta Ha TO3M MOKMa[ e fAa ce WUAeHTUGULMpPAT U OOSCHAT
OCHOBHHTE MHJMKAaTOpH, C TIOMOLITa Ha KOMTO MOXe [a ce onpefend e(eKTHBHOCTTa U
eMKacHOCTTa Ha e/{Ha eJleKTPOHHA TyiaTdopma 3a ObusHec cpei. BegHbk paspaborenu Te3u
WH/IMKaTOpH OMXa MOT/IM [ja TIOC/TY>KaT KaKTO B e)Ke[HeBHaTa paboTa Ha MeHU/KbPUTeE, Taka
Ha W3C/e[joBaTe/MTe, YAWTO HayueH WHTepec e (oKycuMpaH B cdepata Ha OHJaMiH Ou3Hec
CpellyTe U BUZeOKOH(pepeHLMuTe.

B nmoxsaza ca pa3paboTeHu UM TIpe/iCTaBeHHW TeT WHWKATOpa, KOWTO MOrar Ja IOMOTHAT
OTipeJie/IsIHETO Ha TIOM3UTe OT eJIeKTPOHHMTe TaTQOpMHU, M3IO0J3BaHU 3a OU3HeC cpelju U
PecrieKTUBHO TOCPeACTBOM TsiXx OW Morja ga ce orpefend edeKTHBHOCTTa Ha Te3U
wiatgopmy, Karo ce pa3paboty 3agbaboueHa MeTOZOJIOTHS, OCHOBaBalla ce Ha
npe/icTaBeHUTe UHAMKATOpU. [Ipe/icTaBeHHMTe MHAMKAaTOPU Ca CBbpP3aHU C OCHOBHHUTE IOJI3H,
KOWTO MOTaT /ia rapaHTUpaT TIOCTUTaHeTO Ha e(peKTUBHOCT Ha pabOTHUS TIpoLleC: KOTHUTUBHA
€pPrOHOMUYHOCT W MHEMOHWYHOCT Ha eJIeKTPOHHUTE I1J1aTOPMH; B/WSHHE BbBPXY
KpeaTMBHOCTTA Ha MoTpebUTe/MTe Ha e/leKTPOHHATa TiaTdopMa; BAMsSHHUE TI0 OTHOILEHWe Ha
eKHITHaTa paboTa; BIMsHYE 110 OTHOIIEHWe Ha BpeMeTo, HeoOX0/IMMO 3a B3eMaHe Ha pellieHre
npy OM3HEC Cpely, KaKTO U MoJ00psiBaHeTO Ha MPOAYKTUBHOCTTA Ha PabOTHUTe eHHOCTH U

3a/jauu.
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Angelova, M. (2020), Methodology of Evaluation Effectiveness of e-platforms for Business
Meetings, 2020 III International Conference on High Technology for Sustainable
Development (HiTech), ISBN: 978-1-7281-8650-4, Sofia, Bulgaria

Pe3rome

[HemHUAT OM3HEC CBAT Ce TPOMeHs M3K/II0UMTENHO Obp30 B pe3y/aTaT Ha pefivlia MepKH, B
OIUT Jia ce peAlyLiipa paslpoCTpaHeHWeTo Ha naHjemMusnaTa, npuunHeHa or KOBI/I-19 Bupyca.
busHec Tpaguiuy, yCcTaHOBeHM 3a MHOI'O TOJVHY, Ccera He Ca B CbCTOSHUE /i Ce CIIpaBsT
e(eKTUBHO ChC CEPUO3HOCTTa U KOMILJIEKCHOCTTA Ha CUTyalusTa. PaboraTa B M3K/TFOUUTETHO
pa3IMyHU yCJIOBUS, Kb/IeTO COLiMa/HaTa M30/1aLusi e abCo/MI0THO 3a/Ib/DKUTEHA, Haslara pyru
MeTo/iu Ha TipodecrioHaIHa paboTHa KOMYHHKAIUSI — MHAUPeKTHA KOMYHHKAL[UsI I0CPeICTBOM
TeXHOJIOTUUHM peliieHusi. CriejoBaTe/THO e/leKTPOHHUTeE Ty1aT¢opMu 3a OM3HeC Cpeliy cTaBaT
W3KJTFOUUTE/THO TIOMYJISIPHU KaTo eHO OT paboTeluTe pelleHUsi 3a OW3HeC Cpely TpW Tasu
HOBA pea/HOCT. B [oK/naza e mpejcTaBeHa CIleLjMaJHa MeTOJOJIOTMSl 3a OLieHKa Ha
e()eKTMBHOCTTAa Ha Ha/UUHUTE eJIeKTPOHHU IIaT(GOPMH, W3I0J/I3BaHM 3a IMPOBEXJAHETO Ha
OusHec cpemu. Pa3paboTeHaTa MeTo/0/10THsI MOXKe /la Ob/le U3IM0/13BaHa KAakKTO OT TPAKTHULIH,
Taka ¥ OT yueHH, C Lie/l /la ce TIOATIOMOrHe U300pBT Ha e/leKTPOHHHU I1aTGopMu ChoOpas3HO
KOHKpeTHHUTe OW3Hec 1je/iy, BH/ia Ha yYacTHULM U hopMara Ha cperjara.

B foknaza e mpejcraBeHa MeTofos0THsl 3a M300p Ha eyleKTpoHHA IuiaTdopma 3a OusHec
Cpellld, OCHOBaHa Ha CPaBHEHHETO MeXX/y Bb3MOXKHHUTE T0J131 OT IiaTdopMaTa U pa3xo/uTe,
KOMTO ca HeoOXOAMMHU 3a BHeJpsIBaHETO M W TeXHWYecKaTa ¥ Tojjpbkka. PopmupaHa e
MaTpuLia OT UHAMKATOPH, KaKTO M KOoe(pULMeHTH Ha TexkeCcT. BHe/ipsiBaHeTO Ha MeTO/I0/I0THsITa

€ CBbp3dHd C eJIMMWUHHWPAHETO HAa UPALIMOHA/ITHUTE pelleHUA U aJITeDHATHBU 3d OpraHU3dlHATa.

I'pyna I'.7. Ctatuu 4 AOK/Iaju, MyOsMKyBaHu B Heped)epHpPaHU CIUCAHHA C HAYYHO
peljeH3HpaHe WM My0/IMKYBaHH B PeJaKTHPAHU KOJIEKTHBHH TOMOBe

CraTun

Angelova, M. (2020). Students’ attitudes to the online university course of management in
the context of COVID-19. International Journal of Technology in Education and Science
(IJTES), 4 (4), 283-292; ISSN: 2651-5369. Index Copernicus u dp. mexcoyHapooHu 6a3u

OaHHU
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Pesrome

CrarusiTa Tpoc/iefisiBa HarjaacuTe Ha ObArapcKuTe CTYJeHTH KbM OHJIaWH 00yueHHeTo,
NIpOBe/IeHO OT YHUBEPCUTETUTe Ipe3 KapaHTWUHHUSA [1epyuofi, B pe3y/aTaT Ha MaHAeMUYHaTta
curyaimst, nipuurHeHa ot KOBU/I-19. Pa3paboTkaTta mpeicTaBs /JaHHA W aHaIW3 Ha
pesy/iTathTe OT eMIIMPUYHO M3C/e/BaHe, NpoBefeHO Ipe3 anpuwi 2020 r. cpep CTyLeHTH OT
pasnMuHM KypcoBe Ha OakanmaBbpcKa Tmporpama. PesynTaThre TOKasBaT, ue CTy/eHTUTe
ornpefiesiiT OHJAWH JIeKLUUTe CbC CBUJOTO KauyeCTBO KaTO TpPaJULMOHHUTE YacoBe B
ayautopud. OT T/leJHa TOYKa Ha MHTEH3WTeTa Ha caMOTO oOyueHue, HsIMA SICHO M3pa3eHO
OTHOLIIEHMe OT CTpaHa Ha peClIOHJEeHTUTe, HO BCe IaK MMa JIeK IpeBeC Ha CTY[eHTH, KOUTO
TBBPJST, Ue WHTEH3UBHOCTTa Ha OHJAlH O00yueHWeTO e TI0-Maika, OTKOJIKOTO TIpH
TPaJIMLIMOHHMTe uacoBe. [IpeobsafjaBaijata 4acT OT OTTOBOPW/IMTE CTYJEHTH CMSATaT, ue
ycrnsiBat fia ce (okycupar mo-go0pe rpu oHsakH sekimuTe. CTyzeHTHUTe ca ybOeneHu, ue B
OHJIalH cpefia ce pabOTH I0-/IECHO MPH OCHLIECTBSIBAHETO HAa UHJUBU/YaTHU 3a/laud, HO He T10
TO3U HaUUH CTOU BBIIPOCHT C EKUITHUTE 3a/jauM.

KOBH/I-19 npoMeHU Ha'b/IHO €KeZJHeBUEeTO HY 38 MHOI'O KpPaTbK IepPUOJ, OT BpeMe Y BCUUYKU
HHe, KaTo IPakJaHu U KaTo OOIHOCT, ce Hajara Jia Cra3BaMe MpaBW/a U MPOLieypHU, KOUTO
cMATaxMe CaMmo Mpeau Mecely 3a HeMUCIUMU U HeBb3MOXHU. KOBUI-19 oTmMeHu Tpaguumu,
M3TpaK/laHU C BEKOBe, BK/IIOUMTENHO W B cdepara Ha Buclieto obpasoBaHve. B mozobHa
HeoOWuaiiHa 0OCTAaHOBKA, B KOATO BCEKU THPCH pellleHHWe, OHJaiH 00y4YeHWeTO TpeJoCTaBst
Bb3MOXKHOCT 3a IOAJLbp)KaHe Ha HopMmaysHocTTa. CTy/eHTWTe II0Ka3BaT afalTUBHOCT U
I'bBKaBOCT B Ta3W HOBA CBeT/MHA MOpaJy (pakTa, ue OHJAlH KOMYHUKalLMsTa Beue e yacT OT
TeXHUTe W3rpajeHu HaBuuy. Hamarta 3azaua e fga paslIMpuM  YCIELIHO Te3W HaBUIY,

BKJTFOUBAKM KbM TsIX U chepaTa Ha 00pa30BaHMETO U aKa/[eMUYHHTE JeHOCTH.

Angelova, M. (2020) Opportunities For European And National Funding For Bulgarian
Cultural, Creative And Recreative Business, Exonomiunmii BicHuk HaijioHa/inbHoro
TeXHIYHOro yHiBepcutery YKpainu «KuiBcbKui noslitexHiyunuii incturyt», Vol. 1, Issue

17, ISSN: 2412-5296; DOI: https://doi.org/10.20535/2307-5651.17.2020.205854 - Index

Copernicus u dp. mexcdyHapooHu 6a3u OaHHU
Pesrome
CBbBpPEMEHHHUSAT CBAT € CBSIT HA KOHKYPEHTOCTOCOOHOCT, Ha ThpPCEeHe Ha HOBU BBH3MOKHOCTH,

KOWUTO [d I'dpaHTHUPAT MPpeJUMCTBO IIpeJ AUDEKTHUTE KOHKYDEHTHU IIOHE 3d HAKOJIKO MecCeLla.
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CbBpeMeHHUAT CBAT € CBAT Ha WHOBALUUTe UM HOBUTe WJeH, KOMTO Morar Ja JoBejar [0
TOTAalHO HOBO HMBO Ha pasBUTHe Ha [peAnpusaTveTo. KyaTypHUAT, KpeaTUBHUAT U
pekpeatuBHusAT OusHec (KKPB) mMoke /ja ce BB3MpHeMe KaTo €MHIIEHTHD Ha ChbBpEMeHHaTa
WKOHOMUKA. MHO>XeCTBO aBTOPU U CTpaTerdyecku [JOKYMEHTU UAEeHTU(DULIMPAT TeXHUs
TOTeHIMa KaTo JIOKOMOTHB — TOJKOBa MOILHM Ca Te W TOJIKOBa OTPOMHa MOXe Ja Obje
TSIXHaTa CHJIA 3a JIPYyTM CeKTOPU OT MKOHOMHKaTa. B TO3u 00II KOHTEKCT OCHOBHATa Liell Ha
W3C/e/IBaHeTO e /la ce WAeHTHU(ULMpAT, OMHUINAT M aHaJU3upaT pas3/iuyHUTe BbH3MOXKHOCTU
nipesi OBJITapCKUTE U €BPOTIEHCKUTE TPeATIPUSTHS, KOUTO TIOAKPEISAT Pa3/TuuHU AeHHOCTU U
VHULIMaTUBU UMEHHO B 00/1aCcTTa Ha KpeaTUBHUsI U PeKpeaTHBHUs Ou3Hec. 3a Ta3u 1ie/l ITbPBO
oueptaBaMe posisita Ha KKPB B KOHTeKcTa Ha eBPOIEeMCKOTO WKOHOMHUYECKO pa3BUTHE, B
1oC/e/iICTBYE OIMCBaMe WHCTUTYL[MOHA/HAaTa pamMKa Ha Te3M UHAYCTPUU M TAXHATa AyasHa
poJisi — OT e[jHa CTpaHa KaTo 4aCcT OT UKOHOMMWYeCKUs XUBOT Ha CTpaHaTa, HO CbILO Taka U
KaTo YacT OT KyJITYpPHUTe TpaAuLuu U obuyau. [TocpeAcTBOM pa3MuHU HayYHU MeTO[U KaTo
aHa/M3a M CHHTe3a Ce W3C/e/BaT 3aAbA00ueHO aKTyaJHWTe BH3MOYKHOCTH 3a TIOAKpera Ha
KpeaTMBHU U PeKpPeaTUBHU OpPraHM3allii KaKTO Ha Hal[MOHA/IIHO, TaKa U Ha eBPOMeMCKO HUBO.
N3cnepBanu ca He camo mporpamuTte U OHJOBeTe, KOUTO ca AUpeKTHO rocBeteHrd Ha KKPB,
HO CBIUIO TakKa Y JOMBJHUTENHU CrieuUYHU WHULMaTUBU. Hallimte pe3yaTaTty rokasBar, ye
“Ma MHOXecTBO Bb3MoxxHOCTU Tipes; KKPB, HO 3a Ja ce mosiyud To-3HauMM ycriex, Ou
CJ1eIBaJIo Te3U Bb3MOXKHOCTH Zia ca 1mo-100pe (hoKycHupaHu.

Crarusita 00001[aBa M aHa/MM3Mpa BCUYKU TIOTEHI[MATHU BBH3MOXKHOCTH Ha €BPOMENCKO U
OBbATapCKO HMBO 3a TofKpera Ha opraHu3aiuuTe oT KKPB. Pa3sryiemanu ca ABaTa OCHOBHU
noaxozna keM KKPB — oT efHa cTpaHa MKOHOMHUYECKUST, OT Apyra — KyJTYPHUAT acrekT. 3a
ObnrapckuTe opraHu3anuu, paboremu B cdepata Ha KKPB, eBpomeiickuTe mporpamMu, KOUTO
Ce ynpaBJgBaT JUPEKTHO OT bprokcers, ca 1o-MajKO UHTepeCHU OT Te3H, KOUTO Ce yIpaBJisBaT
ot Codus. OT Apyra crpaHa obaue, Bbirapusi 3aema 7-M0 MSICTO /10 MOMEHTa B HU3IThJIHEHUETO
Ha Ilnana “HOHKep”, KOoeTO MOXKe Aa ce pasr/ie)k/a KaTro CThIKa B IpaBW/IHAaTa IMOCOKA 3a

TIpOyYBaHe Y U3I0/3BaHe Ha BCUUKU Bb3MOXXHOCTH 3a (pMHaHCHpaHe.

Angelova, M. (2017), Comparative Analysis Between Trends in Cultural and Creative
Business Development in Six European Union Countries, KSI Transaction on Knowledge

Society, Vol. IX, Number 4, December 2017, p.12-16.
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WN3cnenBanero rmpejcTaBs aHa/M3 Ha TeHJEHLIMWTe B pa3BUTHUETO HAa Ky/ATYpHUTE U
KpeaTMBHUTe WHAYCTPUM B IIeCT [bp)KaBU-WIeHKHM Ha EBporeickuss cbro3. AHanu3bT e
M3BBPILEH Ha OCHOBAaTa Ha CTaTUCTHYeCKa MH(GOpMaLys, TpeiocTaBeHa B TI00amHus JOK/Iaz,
Ha OOH or 2015 r., mocBeTeH Ha M3MepUMUTE acCleKTd Ha KYJITYpHUTe U KpeaTUBHUTE
unayctpun (KKU) B cBeToBeH Mairjab. OCHOBHATA 1ie/1 Ha CTaTHsATa e Jla Ce W3BeJaT BaKHUTe
TeHzeHUMM B pa3Butuero Ha KKU B mect gbpkaBu-uneHkd Ha EC, umeHHO: ['epmanus u
®panums (kato Bogewy crpanu B EC no otHomenue Ha KKU ekcniopra), [Tonma v YHrapus
(KaTo IbprKaBU-UIEHKH, Npe/CTaBUTeNIM Ha HaW-roAsIMOTO [0 MOMeHTa pasiuvpsiBaHe Ha EC
ot 2004 r.) u benrapus u PymbpHus (kato abp>kaBu-uieHkd Ha EC ot 2007 r.) u KaTo cTpaHu
CbC CXOZHO UKOHOMUYECKO pa3sBUTHeE.

Pesynratute ot uscnegsanero Ha FOHECKO HauepraBaT WMHTepecHa KapTHMHA 3a aHalu3 U
u3Bogu. Ha TbpBO MSICTO e BHHO, Ue OOIIMST eBPOIeCKH Ma3ap UMa CBOWTE HeOCTIOPUMU
CWJIHM CTpaHU, HO CBIIO Taka ue Jbp)KaBUTe-uieHKU TpsiOBa Jja AelCTBaT MPOAKTUBHO U Ja
THPCST HOBH T1a3apy 10 OTHOIIIEHWe Ha TpeJjlaraHruTe CTOKU U yciyTu B cdepata Ha KKU. Ot
Jipyra CTpaHa, MOJXOAsIla eBpoIelcKa MOJMTHUKA, TI0OCBeTeHa Ha PasBUTHETO Ha pas/IMuHUTe
cektopu B pamMkuTe Ha KKU (He camo 1o OTHOILIIeHHe Ha /iM3aiiHa) ChI0 OM MMa Mo3UTHBEH

HMKOHOMHYECKH E(I)EKT.

Stoyanova, Ts., Angelova, M. 2018, From Sustainable to Transient Competitive
Advantage, KNOWLEDGE-BASED ORGANIZATION, Vol. XXIV, N. 2, p.134-139.
Pestome

[ToHsiTHieTO ,,KOHKYPEHTHO TpeJWMCTBO” € LIeHTPaJHO B JiMTepaTypara MO CTpaTeruuyecku
MEeHW/PKMBHT. ThbpCeHUsiTa Ha W3C/e/0BaTe/MTe B Ta3u 00/acT ca C MMPOK OOXBaT — OT
OIUTHTE TIPEJUMCTBOTO Ja ObJe AedUHUpAHO W M3MEPEHO, TIPe3 HEeroBUTE W3TOUHWILIUA 10
KOMIIJIeKCa OT YCJIOBUSI, KOUTO TPEATIOCTaBsAT HETOBOTO Ha/iMure BhoOIIe, KAKTO U OTa3BaHETO
My 3a MO-TIpOAb/KUTeNeH Tmepuos. CTpeMeXXbT KbM OMa3BaHETO My € U3K/IOUMTETHO
TIpeIM3BUKATE/ICTBO B YCJIOBUSITA Ha CWJTHO TMHAMWYHA CPeZia U TOBA TpPaBU 0CO0EHO 3HAUMM
BBIIPOCA 3a HEOOXOAUMUTE W JOCTaThUHU YCJIOBUS, Ha KOWTO TpsiOBa /@ OTroBapsT
W3TOYHHI[ATEe Ha KOHKYDPEHTHO TIpeJUMCTBO, 3a Jla OCUTYpST Herorata yCTOWMYMBOCT.
V3yuaBaHeTo Ha yC/IOBUsATA 3@ YCTOWYMBOCT U3UCKBA T0C/IeiHaTa Jja Ob/ie AedrHMpaHa, U TO €
pecreKkT KbM M3UCKBaHUSITA 3a AWHAMHK3bM, WBAIlM OT BBHIIIHATA cpeja. Llen Ha craTusita e

[la ce TIpoyvaT, CUCTeMaTH3UpaT U 00O0OILAT ChIEeCTBYBALWTe B HayKaTa Bb3TJIeJ OTHOCHO
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yCJIOBUSITa, KOUTO OCUT'YPSIBAT YCTOMYMBOCT Ha KOHKYPEHTHOTO TPeJJUMCTBO U Jla Ce 1ocoyar
TIPUYMHKTE, Hajlaraify NpeMHUHaBaHeTO KbM HeroBaTta I'bBKaBOCT. C orjie[ U3ITbJIHEHUETO Ha
ToCTaBeHara 1ie/1 e HeoOX0/IMMO Jia Ce peasn3upar CIeHUTE 3a/Iaum:

-Jla ce pasriejaT MpeANOoCTaBKUTe 3a HaJIMuMe Ha yCTOMUMBOCT U Jja ce u3Befie fedyHULIMSA 3a
,,YCTOWUMBO KOHKYPEHTHO TIPeZIMMCTBO”;

- [1a Ce OTKPOSIT Criel[u(UKUTe Ha MPeXOJHUTe KOHKYPEeHTHHU TIPeMCTBa;

- [la Ce TIOCOYM TIPUIO)KEHWETO Ha /IBeTe KOHI[eMNIUY B OM3HeC opraHu3aluunTe.

Stoyanova, Ts., Angelova, M. 2018, An Analysis of the European Practices in Bulgaria to
Support Start-ups, KNOWLEDGE-BASED ORGANIZATION, Vol. XXIV, N. 2, p. 129-
133.

Pesiome

[TvHamMMKaTa Ha CbBpeMeHHUsI OM3HeC XKUBOT, MOpPajiv 0-0bpP30TO pa3BUTHE HAa WHOBAIUUTE U
TEXHOJIOTUUTE, € B ChCTOSIHUE Jla IpeoOBbPHEe 3a MHOT'O KPaThK IEePHO/, JIOTMKaTa M Pa3BUTUETO
Ha 1le/l]1 UKOHOMWYEeCKH ceKTopu. Cujata W TpaZuluuTe Ha J00pe TO3HaTWTe KOMITAaHUM
Morart 7ia 6b/IaT OCIIOpPBaHU OT KOPEHHO HOBUTE YC/IYTH U MPOJYKTH, Pa3pabOTeHH OT MajKusi
eKHIT Ha CcTapTUpallia KoMriaHus. ToBa e MpUUYMHATa Te3d KOMIIaHWM /la ca BBB (hOoKyca Ha
eBporeiickata mnosMThkKa. Craptupaimre ¢upMyd OvWxa MOIIM /@ TIOAy4aT KOHKYPEeHTHH
rpeJMMCTBa Ha eBpOIeiickaTa MKOHOMUKA Upe3 MPUHLIUITHO HOBU TMPOJYKTU U YC/IYTU TJIaBHO
BbB BHCOKOTEXHOJIOTMUHKTE OTpaciu. To3u [OoK/aj Tpe/cTaBs aHalWd3 Ha eBporeickaTa
MpakTHKa B Bbirapus B mojKperia Ha cTapTUpaiiyre GUpMU KaTo HHCTPYMEHT 3a Mo/Ty4yaBaHe
Ha KOHKYDEHTHO TIpeJIUMCTBO. AHa/U3bT BK/IHOYBA eBpOTMeicKa paMKoBa TIOJIMTHKA 3a

CTapTUpaLLy NpeAINpUsTHs U HeHHOTO Npy/araHe B bearapusi.

Angelova, M. (2018), Creative Business and Copyright legislation, KSI Transaction on
Knowledge Society, Vol. X, Number 3, September 2018

Pesrome

CratusiTa npejCcTaBs aHaaU3 Ha JeMCTBAIlOTO eBPOIeHCKO 3aKOHO/aTe/ICTBO 10 OTHOLIEHHUEe
Ha MpuWiaraHe Ha aBTOPCKOTO TIpaBO, KOETO € elHa OT OCHOBHUTE XapaKTePUCTHUKH 3a
KOMITaHuMTe, paboTei B cdepara Ha KpeaTuBHUs1 OusHec. Posisita Ha 3aKOHOZATEICTBOTO

MMeHHO B Ta3u cdepa e M3K/IIOUMTESIHO Ba)KHO, 3a Jia OCUTYpH HeoOXoJuMaTa pamKa 3a
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MIPaBUIHOTO (YHKIIMOHMPAHEe Ha OpraHM3alli|Te B KpeaTUBHUS OM3HeC U B ChI[OTO BpeMe — Jja
Ob/ie rapaHT 3a obOe3reuaBaHe Ha pe3y/TaTUTe OT TsXHaTa paboTa KaTo aBTOPU M TBOPLIH.

[MpaBuiaTa, CBbP3aHU C aBTOPCKOTO MPABO, OCUTYPsIBAaT OM3HEC cpejiaTa U [IeHCTBAT B HAKAKBa
CTereH KaTo TapaHI[Us 3a OCUTypsIBaHe Ha JIOs/THA KOHKYDPEHIIMST MEXXIy BCUUKH KOMIIaHWH,
Cb3/aTe/IM U aBTOpU B 00/acTTa Ha KpeaTUBHUS OusHec. OCHOBHUAT (DOKYC, rapaHTHpalI]
npaBaTa BbPXY MHTE/IEKTya/HaTa COOCTBEHOCT M TpaBU/IaTa 3a aBTOPCKOTO TMPABO, BCHIIIHOCT
c/iefiBa Jia e JelCTBUTE/IeH U HelPeKbCHAT MPOoLieC, KOWTO TPsibBa /la OCUTypH I'bBKABOCT, 3a /ia
CbOTBETCTBA Ha ChBPEMEHHHWTE TEMIIOBE Ha pa3BUTHE Ha Ou3Heca. 3a BCUUKU TEOPETHIIH,
IOPMCTH, YU€HH, TPAKTULM, TBOPLIM, aBTOPH, a CHII0 U TOJUTHULM, € U3K/THOUUTETHO SICHO, ue
6e3 mpaBWIHOTO (PYHKIIMOHMPAHe Ha MpaBUJIaTa 3a aBTOPCKOTO MPABO KPEATUBHUAT OW3HEC e
obpeueH Ha cepro3Hu (prHaHCOBY 1IeTH. CrleZloBaTe/THO BCUYKHU YCUIWSI HAa 3aUHTEPECOBAHUTE
cTpaHu TpsibBa Ja ObJAaT HACOUEHW KbM OCHUTYpsIBAHE HaA [IOCTaThbYHO TI'bBKABO
3aKOHO/IaTe/ICTBO, KOETO /ia TMO03BOJIsiBa 0OJlaronpusiTHa cpejia 3a JIOs/IHA KOHKYDEHLWS,
OCHOBaBalja ce Ha /Jobpe paboTellja 3aKOHOBAa OCHOBA, rapaHTHpallla 3allydTaTta Ha

TBOPUYECKUTE HUIEH.

Angelova, M. (2019), Cultural heritage preservation trough the Operational programme
Regions in Growth 2014-2020, KSI Transaction on Knowledge Society, Vol. XII, Number
1, March 2019

Pestome

W3cnepBaHero rmipefcTaBsl aHaaM3 Ha oOQUIMasHaTa IIpaBUTe/NCTBEHa MHQOpMaLus II0
u3nbiHeHWe Ha OriepaTuBHa nporpama “Pernonu B pactex” (2014-2020) ¥ 1O-TOYHO B
creliUPUUHUTE JEeMHOCTM Ha TMporpamara, IOCBeTEHM Ha 3ara3BaHeTO Ha KYJITYpPHOTO
HAC/IeICTBO KaTO eWH OT HaW-W3I0/I3BaHUTe WHCTPYMEHTH 3a MHBECTHpaHe B TOZ00eH THII
npoektd. OcuiyanHyiTe MpaBUTE/NCTBEHU JAHHW pasKpuBaT [0CTa TPeBOXKHA KapTHWHA - IO
OTHOLLIeHWe Ha npuopurteTrHaTa oc Ha OIIPP, rocBeTeHa Ha perMoHa/HUS TYpU3bM, B Kpas Ha
nporpaMHusi nepuof, uMa eziBa 12,50% ¢QuHaHCOBO M3Mb/IHEHHEe M0 OcTa Mpu noutu 92%
KOHTPaKTyBaHH pecypcu. M3ciieBaHeTO oyepTaBa CepHO3HOCTTA HAa Bb3HUKHAIUTE TIPOOIeMU
Y KPUTUUHUTE MeCTa B Ipolieca Ha U3MbJHEHHWe, KaTo ChlLeBPEMEHHO /laBa Mpe/JIoKeHus 3a
TIpeo/io/IsiBaHe Ha Ch3/janara ce CUTyarusl.

Omna3BaHeTO Ha Ky/JITypPHOTO HEeJBI)KUMO MUMYIIIECTBO TPsiOBa /1a Ob/ie OKyC Ha HerpeKbCHaTa

" TMOCTOSAHHA IMOJIMTHUKA HE CaMO Hd ME@CTHUTE BJIdCTHU, HO CBINO TdKd U Hd T€3W HA LIEHTPA/IHO
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HUBO, KaKTO U BOZellla Hal[MOHa/Ha MouTHUKa. Pa3bupa ce, rosobHa MoMTHKA HAMA Kak /ia
Oble cpaBHSIBaHa C MepKUTe W WHUIMATHUBUTe, OTAESTHU 3a 37paBeoria3BaHe, obpa3oBaHue,
COL[MA/THU WM OM3HEeC MHTepBeHIMU. Bh/rapckuTe Hal[MOHA/IHM M MECTHU BJIaCTH TpsibBa fia
CMEHSIT TeHepPaTHOTO CH pa30upaHe 3a MSICTOTO Ha Ky/ITypaTa M CbXpaHsBaHETO W OTa3BaHeTO
Ha KY/JITYPHOTO HacieJCTBO. ToBa He TpsOBa /la ce W3ITBbJIHABA TOCPEACTBOM CIIOPAJUYHU
aKTOBe Ha CHEIIHOCT (KoraTo MOopajy efHa WA Jpyra INpUYMHAa CbOTBETHOTO KY/ITYPHO
Hacae[CTBO Beue € JOCTaTbUHO [IOCTPAJas0 M paspyllieH0), a LsJIOCTHA HalMOHaIHa
MOJIUTHKA, MOAKPereHa OT peajiH0 [eWCTBAlllM HalWOHATHU U eBPOMEeMCKU WHHULIMATUBU U
MepKu. be3 cbMHeHMe (hMHaHCOBUTe peCypcH (KaKTO HallMOHA/THUTe, Taka U eBPOIelCKUTe) ca
OrpaHUuYeHH TI0CPe/ICTBOM MHO>KECTBO PEeCTPHKIMM, HO OuxXMe MOI/M [ja TOAXOAUM TIO-
OTTOBOPHO M C TMO-TOMSIMO BHUMaHWe KbM BCHYKM (UHAHCOBM M3TOYHMIIM, 3a [Ja
ONTHMU3UpaMe TexHUs e(eKT U Bb3/elicTBHe. 3ara3BaHeTO Ha KYJITYDHOTO HeABWKHUMO
HacJie/IcTBO TpsibBa Jja Ob/le Bojellla MOJUTUKA Ha TIPAaBUTEJICTBOTO U Jla BK/IHOUBA Pa3/IMyHU
3aMHTepecoBaHu cTtpaHud - HITO, mectHu o6miHocTH, Ou3Hec. ToBa Ije MO3BOM /A ce
MOCTUTHE LISVIOCTEH TMOAXO0J, KaTo MbpBa CThIKA KbM YCTOMYMBO pa3BUTHE Upe3 Ora3BaHe Ha

KY/JITYPHOTO HaC/IefCTBO.

Angelova, M. (2019), Corporate Trainings — opportunities and challenges for employees
and managers, KSI Transaction on Knowledge Society, Vol. XIII, Number 1, March
2019.

Pesrome

CbBpeMeHHUAT MEHUKMBHT (OKyCcHpa BHMMAaHHWETO CH BBbPXY CIelMajHa MOJUTUKa 3a
pa3BUTHE HA YOBEIIKUTE pecypcu. [JHeC C/Iy>KUTelMTe ca pecypc, KOWTO TpsiOBa Ja ce
HaO/0jaBa BHUMATeqTHO M Jla Ce Pa3BMBa, 3a /i Ce TMOCTUrHAT T0-J00pU KOpPIIOpaTUBHU
pe3ynTaTty, 6a3upaHU KakKTo Ha UHJMBH/ya/iHa, Taka ¥ Ha eKWIHa pabora. B ToBa oTHOLeHMe
KOpIIOpaTUBHUTE OOYyUeHUs1 UrpasiT BayKHA POJIsi, MPeIOCTaBANKYA Ha MEHUPKbPUTE T10J/1e3eH U
HeoOXO/IUM WHCTPYMEHT 3a pa3BuTHe. CTaTusTa pasryiex/a UMeHHO Bb3MOXKHOCTHUTE, KOUTO
Jo0pe TMIaHUPAaHOTO W j0Ope OCUTYpeHOTO oOyueHHWe MOXKe /la JOoHece Ha C/TYy)KUTeluTe U
MeHW/PKbpPUTe, HO OT Jpyra CTpaHa, OOsiCHsBa ChIL0 U TIpeJU3BUKaTe/ICTBAaTa IpeJ eJHO
YCITeIIHO KOPIOpaTUBHO 00ydyeHre. OCHOBHOTO 3aK/ItOUeHHe e, ue KOPIopaTUBHOTO 00yueHue
e YCIIeIIHO CaMo B C/Iyyail Ha 00po MylaHWpaHe M0 OTHOILEHWe Ha BPEMETO, YUaCTHHUI[UTE,

(rHaHCOBUS pecypcC 1 BH/ja Ha 00y4YeHHeTo.
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KopriopaTBHOTO 00yueHue e BakHa M Hepas/ie/iHa uacT OT exeJHeBHUs OusHec. KosikoTo
TIOBeue CJTY>KUTEJISIT € B LeHThPa U BbB (hOKyCa Ha KOHKYPeHTOCIIOCOOHOCTTa Ha To3u Ou3Hec,
TOJIKOBA TIOBeue HeroBoTo MpodecoHaIHO pa3BUTHe Ce Bbh3MpUeMa KaTo K/IHuoBa
XapaKTepPUCTHUKA, TOJKOBA IOBeue W KOPIOpaTHBHUTe OO0ydyeHus Ie ObJaT B OCHOBHATa
TOJIUTHKA Ha Ou3Hec opranusaiusTa. OT Apyra cTpaHa, KOPIIOPaTUBHOTO 0OyueHHe e CJI0’KHO
CpeACTBO 3a CUMOMO03a MeXX/ly KOPIIOPaTUBHUTE HYXXAW Y UHAVBU/yaTHUTE BH3MOKHOCTH Ha
KOHKDeTHUSI CyKuTel. HecbMHEHO TNpPOM3THYALM OT HYXXAuUTe, WAeHTU(PULMPaHU OT
PBKOBOZICTBOTO Ha KOPITOPALIUSITA, T€ BCe OLIle 3aBUCST U3LS/I0 OT CIIOCOOHOCTTA Ha OT/e/THUTE
CJTy>KUTeJTU Jla IPYUA00UBaT HOBU 3HaHUs U yMeHUs1. [10 TO31 HauMH B TO3W MHTEpeCeH TpoLiec,
WHULIMMPAH OT PBKOBO/CTBOTO Ha OM3HEC opraHu3alysTa, peajM3upaH Ha KaJpOBO HUBO upe3
yCWIWAATA Ha OTAE/HUSI CIY)KUTes, MOXKe Jia ce KOoMeHTUpa, ye edekTbT e ABoeH. OT enHa
CTpaHa, Ha TTbPBO MSICTO, TOBA € MPUJ00MBAaHETO HAa HOBU 3HAHWSl U YMEHHS] OT KOHKDETHHSI
CJIy>KUTeJl, a OT Apyra CTpaHa - TOBa e Bb3/eliCTBHETO, KOETO Te3W HOBU YMEHUsI W 3HaHUs
HOCAT KaTo TIOM3M 3a KOMIAHWsTa. 3a Jia Ce OpraHW3Wpa KOpIIOpaTMBHO oOyueHue, e
HeoOXO/Ma Cepvo3Ha TMO/ATOTOBKAa M A00OpO TUlaHWpaHe, 3a Jia Ce rapaHTHpa Ha
PBKOBOZICTBOTO Ha OpPraHW3alMsTa, Ue Lie/uTe, 3a KOUTO Ce TIPOBeX/a, 1ije Ob/JaT MOCTUTHATH.
EnemeHtrTe, KOUTO 0opMAT AM3ailiHa Ha oOyueHHeTo, He TPsiOBa Jja ce TMo/LeHsIBaT, KaTo ce
vMa mnpeaBuz, (axkTta, ue Te MoraT Ja BB3MPENSTCTBAT WM [UPEKTHO Ja TMpevaT Ha

IMNOCTUI'dHETO Ha Lie/IMTe Ha O6yI—I€HI/IETO.

Angelova, M. (2020), Professional meetings of organisation management in virtual
environment — features and challenges, KSI Transaction on Knowledge Society, Vol. XIII,
Number 1, March 2020; ISSN: 1313-4787.

Pestome

Pa3BuTHETO Ha HOBUTE TEXHOJOTUM TIPeJOCTaBsi Ha MeHW/PKbpUTe HabOp OT pa3iuyHU
VHCTPYMEHTH, T0JIe3HU 38 BCUUKU YIIpPaB/IeHCKU HMBA M MPWIOXKUMU B TIOUYTH BCUUKU BaXKHU
yTpaB/ieHCKH QYHKIMA W JedHocTH. CbBpeMeHHHAT OW3HeC MoOKe Jla OpraHu3upa
npodecOHaTHU Cpellld BbB BUPTya/lHa CpeJid, He3aBUCUMO OT (PU3MUECKOTO pPa3CTOsIHUE
MeX/y ydacTHULIMTe. EJMHCTBEHOTO OCHOBHO M3WCKBaHe e CBbP3aHO C ZI0CThIIA [0 UHTEepPHeT.
CrnerukuTe M npe/i3BUKaTeICTBaTa MpU IJIaHUPaHeTO, OpraHM3aLusaTa U IPOBEXXJaHeTo Ha
Te3u NpodecroHaTHU cpeli ca BbB (oKkyca Ha crarusita. Llenta e ga ce ompejensrt

XdPaKTEPUCTHUKUTE HA OHJIaliH cpemiure M Oa Ce OIMIIAT HAKOU OT I10-Ba’>KHUTE



Pe3tomMeTa Ha nyO/MKaLMKTe Ha TJ1. ac. A-p MursieHa lumutpoBa AHresnoBa

TIpeJIU3BUKaTe/ICTBA, KOUTO 1ije MO3BOJISAT /la Ce TMo/o0pyu KayeCTBOTO Ha MpOQecroHaTHUTe
Cpely BbB BUpTYya/nHaTa peasHocT. OcBeH ToBa Oellle POBeZIEHO CTeL{MaTHO U3C/ie/[BaHe CPef
OBITapCcKu MEHWPKBPU OT Ppas3/MyH{ HepapXWyHUd HHUBA, 3a Ja Ce aHaAM3Mpa TAXHOTO
OTHOLIEHWe W MHEeHMe OTHOCHO W3IMO0/I3BaHeTO Ha eJIeKTPOHHM Cpeld KaTo uacT oOT
TPaZULIMOHHKTEe paboTHU [elHOCTU. Pe3ynraThTe OT W3C/ae[BaHETO pa3KpUBaT WHTepecHa
KapTyHa, KaTo Te Ca CU/HO TOBAUSHA OT MKOHOMMUECKUS] CEKTOp, B KOMTO KOMIIaHUSTa
pabotu. Te3u MeHHKBPH 00aue, KOUTO TBBPJST, Ue M3II0/I3BAT e/IeKTPOHHU CPeIIH, /J0ITyCKaT
Y HSKOJKO Ba)KHU OTrpaHUuUeHMs MOpajy TexHW4YeckuTe mpeuku. CTaTusita e ONWUT Ja ce
0000IIAT U TIOAJIOKAT Ha aHalW3 Te3u CreluUku Ha TMpodecoHalHUTe Cpelid BbB
BUpPTYyaJHa cpeja.

B pHemnus Bce mo-ryio0asieH CBSIT Bb3MOKHOCTUTE, KOWTO HU TIPeOCTaBsl HANpeAbKbT Ha
KOMYHUKAllUOHHUTe W WH(POPMALMOHHUTE TEXHOJIOTHMH, CTaBaT BCe T[I0-B&)KHU U TIO-
TIPUIOXKUMH B eXKeJHEBHUSI JIMUeH U TIpodecrioHasieH KUBOT. biaro/japeHuie Ha pa3BUTUETO Ha
TeXHOJIOTUUTE Beye MOTaT Jla ce TMpoBeXKAaT O6usHec cpelny, 6e3 3HaueHHe OT (PU3NUECKOTO
pa3CTosiHWe Ha y4yacTHULUTe. Beue cMe CBHMKHamM, KakTo B JIMU€H, Taka U B MpogecroHaneH
TJIaH, 1a CMe MOCTOSIHHO CBbP3aHU C MHTEPHET U [la Ce Bb3M0J/3BaMe OT NpeJUMCTBaTa, KOUTO
nipefiocTaBsi riobamHaTa Mpexka. B Tasu Bpb3Ka OW3HeC cpeliyTe, OpraHW3UpaHU BbHB
BUpPTya/Ha CpeZa, Lie OBbAAT BCe I10-4eCTO W3I0J3BaH HHCTPYMEHT OT Objrapckure
MEHH/KBPH B OIMHUT [ja CIieuesiiT KOHKYPeHTHO TMPeJUMCTBO U Jia TOJ00pSAT pe3yaTaThTe Ha

KOMIIdHHUATA.

Angelova, M. (2020), Specifics of Communication Management of organisations in virtual
environment, KSI Transaction on Knowledge Society, Vol. XIII, Number 1, March 2020;
ISSN: 1313-4787.

Pesrome

HoBuTe TexXHO/OrWM T[I0O3BOJISIBAT WHTEH3W(UIMpaHe Ha OpraHu3alMOHHAaTa Ou3Hec
KOMYHUKALUSI Ype3 OHJIaliH MHCTPYMEHTH, CbOTBETHO BbB BUpTyasiHa cpejia. [1o oTHoleHUe
Ha yIpaBJ/IeHHUEeTO, Ta3u Bb3MOKHOCT 3a KOMYHUKalMs (KaTo Hepa3/eHa 4acT OT I[SiJIOCTHOTO
yrpaBjieHre Ha OpraHu3alysTa) JaBa Ha MEHUKbPUTe U3LAI0 HOB IOAXO[ 3a JIeCHO
yrpaB/jeHue Ha eKUNW, TPynu U UHAuBWAM. Llenta Ha craTusita e /a NpeACcTaBU OCHOBHHUTE
crelMUKM Ha OpraHW3al[MOHHAaTa KOMYHMKAllusi BbB BUPTyajHa CpeJjla Bb3 OCHOBA Ha

HATpyIlaHWgd OO MOMEHTa OIMMT B OPrdHU3dlIMATAd W dHa/IM3d Hd CbhIIECTBYBAIlldTd HAdyUHa
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nuteparypa. M3cieiBaHu ca eJIeMEeHTHTEe Ha TPaJUI[MOHHUS KOMYHHKAL[MOHEH TPOLiec, KaTo ca
CPaBHEHW C Te3M Ha KOMYHHMKALMOHHHMS TPOLIEC BbB BUPTya/iHa cpefia. B pe3ynTar Ha ToBa ca
ouepTaHu C/abuUTe W CUIHUTE CTPAaHW HA TPAAWI[MOHHATa W BHPTya/HA KOMYHHUKAlUsl B
KOHTEKCTa Ha OPraHW3al[MOHHOTO YyrpaBieHHe. OCHOBHMSAT W3BOJ, €, ue BHUpPTya/HaTa
KOMYHUKALMsI MOXKEe /la Ce pa3rjie)k/la KaTo ToJjie3eH yIpaBIeHCKH WHCTPYMEHT B Cydaidl Ha
GU3MUeCKO pa3CTOsIHME MEXIY YYaCTHUIWTEe B KOMYHHUKAIMsATa, HO OT Jpyra CTpaHa,
TpajiuIiOHHaTa (hopMa Ha JUPeKTHA KOMYHHUKAI[Hsl e MPeANOUMTaHa KakTo OT MEeHHW/KbPUTE,
TaKa W OT CTY>KUTEJIUTe Mpejl BUPTyasTHara.

CbBpEMEHHHUTE TeXHUUECKU PelleHHs MPe0CTaBAT Ha MEHUPKbPUTE Pa3/IMUHN Bb3MOXKHOCTH
3a KOMYHHKalMs, 32 B3eMaHe Ha MO-TOYHO pellleHue, 3a To-7100pa OpueHTalysl B CJI0)KHATa
Ou3HeC cpefa, KOSTO CTaBa Ole IO-KOMIUIEKCHA W OOBpKBaija, 3a Ja ObjAe TpaBUIHO
pazueTeHa. B TOBa OTHOIIIEHHe YIIPAaBIEHCKOTO pellleHHe 10 TeMaTa He € C TOJIKOBA T'OJIsIMO
3HaueHHe Ha TPBB TIOTVIe/l, HO MOXKE /la Ce TPeBbPHE B peIllaBalli0 3a BhTPEIHUS KIUMaT Ha
KOMIIaHUATa W KaToO pe3yaTaT — Ja TOB/IMsie BbPXY CIIOCOOHOCTTAa ¥ 3a aflanTUBHOCT U
I'bBKABOCT. BB BCHUKM Ba)KHHW YTIPaB/IeHCKU (DYHKIMUA U JAeWHOCTH KOMYHHKAILUATa Wrpae
K/TFOUOBA POJIsi U B OJTM3KO Objielle eJHO OT M3MCKBAaHUATA 3a e)eKTUBHHUSI MEHUDKBP 11je Obe
Jla TI03HaBa W WM3M0/I3Ba BCUUKWA HA/IMYHU TE€XHOJIOTHUHHU PEIeHHsI 328 KOMYHHUKAL[|sI, HO OIIe
TI0-Ba)KHO - Jla TIPUTE)XKaBa sICHA TpeLieHKa, ChueTaBalKK Ha TPAaKTHKA TEXHUTE CUIHU CTPaHH

CBbC CH@L[I/ICl)I/IKaTa Ha C'BO6H_[6HI/IETO N XdPAKTEPHUCTUKHUTE Had Lie/ieBaTd KOMYHHKALIMOHHA

rpyna.

AmnrenoBa, M. 2020, KpeaTuBHUAT 0U3HEC — CDAaBHHUTE/IEH aHA/IM3 MexXJy Bbarapusi u
CnoBakusi mo /JIMHMA Ha MJIQAeXKKOTO MpeArnpueMauecTtsB0 B KoHTekcra Ha EC, cm.
“Ynpa/iieHue u oopasoBanue”, usi. Ha YuuBepcurer “Acen 31arapos”, 1. 16, cTp. 115-
121; ISSN: 13126121.

Pesrome

Pa3paboTkara e MocBeTeHa Ha MJIAJIeKKOTO TIpeATpHEMayecTBO B 00JslacTTa Ha KpeaTUBHUS
Ou3HeC TOCPeACTBOM CPABHUTE/IEH aHaIM3 Ha cUTyauusata B bbarapus u CrioBakusl KarTo
CTpaHU ujieHKM Ha EBporiefickusi Cbi03. 3a KpeaTHBHHUSI OM3HEC HaW-BaKHUAT W KI/IHOUOB
e/leMeHT e KpeaTUBHaTa Ujes - C/1eZloBaTeJIHO e Bb3MOXKHO CTapTupalliata KOMIIaHUs [ja MOXe
e/IHaKBO f00pe Ja ce KOHKypHpa C KOMIAHUATAa CbC CBETOBHA pEMNyTalus W TIOMYJISIPHOCT.

HammTe KoHCTaTalMM TOKa3BaT, Ye W JIBeTe CTpaHU TpsibBa fia pa3paboTAT crenyanHa
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TMOJIUTHKA B TOAKpPeria Ha (OKyCHpaHeTO Ha MJIafIeyKKOTO TMpeArpHeMauyecTBO B 00siacTTa Ha
TBOPUECKUs1 OM3Hec.

B u3cnenBanero Gellle HarpaBeHa CHITOCTAaBKA MEXKY PA3BUTUETO U TEHIEHIIUMTE 3a Pa3BUTHE
Ha KpeaTMBHUTe UHAYCTpUU B Cji0Bakusl U B bbarapus 1o JMHUS Ha Milafie)kKaTa 3aeTOCT U
MJIaZIeXKKOTO Tipe/inpreMauectBo. JlaHHUTe oT EBporieiickusi MHOBaLMOHEeH (DOHJ, KaKTO U OT
EBpocrar, eqHO3HauHO M0OKa3BaT, ye U JjBeTe CTPaHU He Ca pasrbpHa/IU IIb/IHUA CU MTOTeHLIUal
M0 OTHOIIIeHWe Pa3BUTHETO Ha MJa/IeXKKOTO TpeArpreMadyecTBO B cdepaTa Ha KpeaTUBHUTE
vHayctpud. Ot fpyra crpaHa, npeanpusTtusata B C/ioBakvsi, Makap U C IO-MajKO YOBELIKU
pecypcH, ycIisiBat fia reHepupar noBeue BBII, oTKonkoTo Gbarapckute mpeArnpustvs. B ToBa
OTHOIIIeHHe ObJTapCcKUTe KOMITETEeHTHW B/IaCTH Ha BCUUKM HHMBA — W TI0 OTHOIIEHWe Ha
LleHTpa/IHaTa a/IMUHUCTpaLYs, KaKTO Y TI0 OTHOLIEHWe Ha Ta3W, yIpaB/siBallja eBPONeuCKUTe
TIPOTPaMU Y TIPOEKTH, TaKa U OPraHWTe Ha MECTHO CaMOYTpaB/ieHHe, 0COOEHO Ha MO-TOJIEMUTE
0OIIMHYU, KOUTO ca U 00JIaCTHU L|eHTpOBe, O1xa MOI/IM Jja pa3paboTAT crielaJHu MepKHu 3a
HacbpuyaBaHe Ha MJlajle)kKaTa 3aeToCT U MJIaJeXKOTO IIpeZrpueMayecTBO B KpeaTUBHUTE

VH/ly CTPUU.

AnrenoBa, M. 2018, OmnsiaiiH 00y4yeHHeTO KaTo0 HOBAa BB3MOXHOCT Ha Ou3Heca 3a
KBa/iMpUKalusa Ha paldoremure cn. “YmnpaB/ieHne W oOpa3soBanue”, wu3a. Ha
YuuBepcurer “Acen 31arapos”, T. 16, crp. 122-127; ISSN: 13126121

Pestome

BbB Bpemero Ha WH(OpMalMOHHAaTa epa Bb3MOXXHOCTUTE, KOWTO HOBHUTE TEXHOJIOTUH
nipeJyiarat opu B o6iactra Ha 06pa30BaHUeTO, TIPUTEXXABAT OTPOMeEH TMOTeHIIMAas 3a pa3BUTHeE.
OnyaiiH 00yueHHeTo W pa3/InyHUTe BUIOBE KYPCOBe, TTpe/jlaraHy OT Pa3/IMUYHU OpPraHU3arviy U
WHCTUTYLIWH, [JaBaT Bb3MOXXHOCT Ha OM3HEC MeHUKbPUTE U TeXHUTEe CJTy)KUTEeNH 3a To-100po
[/lIaHUpaHe Ha pecypcuTe, BK/IKOUMTEJHO [P YIIPaB/Je€HUMeTO Ha YOBELIKWTe pecypcu M
KapyepHOTO pa3BuTHe. l3c/ieZiBaHeTO € TIOCBeTEHO WMEHHO Ha OHJalH o0yueHWeTO Ha
6usHeca. Hue ouepraBame cuiHUTe U ¢y1abuTe CTpaHW Ha TO3W THIT 00pa3oBaHMe, ONUTBANKH
ce Ja W3c/jeBaMe LISJIOCTHO Ta3W Tema, KaTo ce (oKycupame BBPXY OW3HEC HY»KAWTe Ha
OpraHu3aLuTe.

Pa3BuTieTo Ha UHQOPMALIMOHHUTE U KOMYHUKALMOHHUTE TEXHOJOTMU JlaBa JOMbIHUTETHU
BbH3MOKHOCTH 3a TIpeJjoCTaBsiHe Ha oOpa3oBaTe/HU W oOyuutesHu yciayrd. OT CBOs CTpaHa

OU3HECHT e TO3H, KOWTO OOHMKHOBEHO AeﬁCTBa KaTO MHOBATOP U C€ OIMMTBA [d Ce€ Bb3I10J/I3Bd B
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IIbJIHA CTeTleH OT HOBUTE TeXHOJIOTWYHU pellleHHus], BK/IIOUMTENHO W TI0 OTHOIIeHWe Ha
Tpe/ioCcTaBsiHe Ha [JOIBbJHUTETHU 00yuuTesnHW U obpas3oBaTenHU yCAyTd 3a Xopara, KOWTO
paborar B fameHa OusHec opraHu3aiys. llpegumcTBaTa, KOWTO OHIAWH 00yueHHsITa
TIPe/IOCTaBsT Ha OW3Heca, ca HaMCTHMHA KOHKYPEHTHU B CPaBHEHHe C TPaJUMOHHUTe (hopmu
Ha oOyueHHe, KOETO W3MCKBA OTKbCBaHe OT pabOTHOTO MSCTO, [AOMbIHUTENHH (UecTo
Cepvo3HM) pas3xou 3a paborogarens u rp. B Tasu Bpb3Ka OM3HeCHT TebpPBa IIje Ce NpeBbpHe
B e[[UH OT Hal-TOJIeMHUTe TI0/13BaTe/d Ha OH/IaliH oOpa3oBaHue U 00yuyeHHe, CTPEMENKH Ce TI0
TO3W HAaUMH /la pa3Bye ¥ MOTUBHPA CBOUTE ChTPYIHHLIM, upe3 paboTaTta Ha KOUTO Lije OCTUTHe
TMo-To/IsiMa  KOHKypeHTocrocoOHocT. VMaliku TipeJBuz Ta3u TeHJeHLUs, OO0yuuTe/HUTe U
obpa3oBaTe/HUTE OpraHU3alUy, MPeJOCTaBAIM TaKbB BUJ, YCIYTH, CJie/iBa Lie/leHacoueHo Ja
paboTAT 3a cripaBsiHe C YacT OT HeIOCTaThIUTEe Ha TO3M TUIT 00yUYeHHs WM /10 CMeKJYaBaHe Ha

Te3W, KOUTO HIMa Kak Jja Ob/IaT U3LIS/IO TIPEO/I0/IEHH.

I'pyna I'.7. loknagu, ny6/iMKyBaHu B Heped)epUpPaHU CIHCAHUS C HAYYHO perieH3UpaHe
WM y0/ITMKYBaHU B peJaKTHPAHU KOJIEKTHBHH TOMOBe

AwnrenoBa, M. 2018, IToakpena Ha nMpeANpHeMayecTBOTO B Ob/IrapCKHUTE TMpeANPUATHSA
MOCPeACTBOM oOnepaTHBHa mporpamMa “ViHoBanuM M KOHKypeHTocnocobHocT” 2014-2020,
Haimuonanen ¢opym Enekrponnka, 2018; ISSN: 1314-8605.

Pesrome

OneparyBHa nporpaMa “VIHoBaLuu ¥ KOHKypeHTocrocoOoHoct” 2014-2020 r. e pa3paboreHa
10 HauMH, KOWUTO OU C/ie[jBasio ia OTTOBOPU Ha peayjiHuTe HYX/IW Ha ObJrapckusi Ou3Hec, KaTo
paboTu ycriopefHO B HSIKOJKO OCHOBHHM HarlpaBjieHUsi — OT e/lHa CTpaHa Ja ce Ch3jafie
HeoOXoauMUAT OW3HEeC KIMMaT W Cpefia 3a Ch3/laBaHe W pa3BUTHe Ha ycrellleH OW3HeC, a OT
Jpyra CTpaHa — /la Ce TIOATIOMOTHAT B Pa3/IMYHU acTieKTH U Pa3/IMUHU MMOJTUTUKA ObrapCcKuTe
npenpuaTysa. B Jokiaja ce mpaBu aHanu3 Ha M3MTb/IHEHWETO Ha OrNepaTHMBHAaTa Iporpama B
4yacTTa, CBbp3aHa C IpejrpueMadyecTBO KaTo e[iMH OT K/IFOUOBUTE eJleMeHTH 3a pa3BUTHe Ha
Obirapckata mkoHoMuKa. Ha 6a3a Ha mHdopmarus ot cucremata VICYH 2020 v HeliHus
aHanM3 Ce JiaBaT TPernopbKY 3a ONTUMU3UPaHe paboTaTa Ha OTrOBOPHHTE WHCTUTYLIMH U
3aMHTepeCcOBaHUTE CTPaHMU.

Pasrniejano e (uHaHCOBOTO W3Mb/JHeHWe Ha OrepaTMBHa mnporpama “MHoBanud WU
KOHKYPEHTOCITIOCOOHOCT”, TIOCTUTHATO J0Cera, 10 OTHOILIeHWe Ha BTOpAa IPHUOPUTETHA OC,

koaTo e “IlpeanpuremauecTBO U KamauureT 3a pactexxk Ha MCII”. Pe3syaratute oT aHaiu3a Ha
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(I)I/IHEIHCOBOTO IMoJIoOKeHHe T10Ka3BdT, Y€ OTHOBO KdKTO W B TIIpeJUIIHHA TI€epuoji, HWMd
3HAUUTEHO 3a0aBsHe B M3ITBIHEHUETO Ha NMprUOpUTETHATA OC. Hpe,ZUIO)KEHI/I Ca BB3MOXXHN
MOCOKM M KOMEHTapH 3a IpeoJoJ/idiBdHe Ha TI'€HepHpaHOTO /10 TO3WM MOMEHT 3a0aBsgHe B
K/TFOUOBHU U TIPUOPUTETHU obslactu 3a 6LJIFapCKaTa HMKOHOMHKd, KdKBATO € HaCbPpUdBAHETO Hd

rpeJrpyueMauecTBoOTO.

AmnrenioBa, M. 2019, ITogxoau 3a MOTHBAaIUsi Ha KPeaTHBHHUTE €KHWIH, pPa3padoTBaIu
esiekTpoHHM urpu, Hanmonaned ¢gpopym Enexkrponuka, 2019; ISSN: 1314-8605.

Pestome

Karo MmopepHu moTpebuTen Ha ChbBpeMeHHAa TeXHHKAa B epara Ha HMH(OPMAaIMOHHHUTE
TeXHOJIOTUU TOJIKOBA CMe CBUKHA/IU C HaJIMUMETO Ha BCEBB3MOJKHHU €/IEKTPOHHU WIPHU, Ue Beye
JIOpY He HU TIpaBU BrieyaT/ieHWe MopeJHara pekjama 3a (jie/iBaljaTa TakaBa. A HOBaTa Urpa e
(uHasmeH pe3y/TaT OT MHOXXECTBO YCHJ/IUSl, KOUTO BCEKM e/JMH KpeaTHMBEeH eKWI rojara Ipu
HeMHOTO pa3paboTrBaHe. HayuHaTa pa3paboTka e rocBeTeHa Ha TMOAXOJUTe W HAUMHHUTE 3a
MOTHBAIMs] IMEHHO Ha XOpara OT KPeaTWBHUTE eKWITH, KOMUTO OTrOBapsAT 3a pa3paboTBaHETO
Ha eJIeKTPOHHUTE UI'PU, KaTo K/IF0UYOBa Tpe/oCTaBKa 3a yCrex.

EnekTpoHHUTe WrpH ca eAWH OT Hal-ObpP30 pa3BUBAI[UTe Ce CEKTOPH B paMKWTe Ha
KpDeaTUBHUTE HWHJYCTPHUH, KOETO Ce [Ob/DKA Ha MHOrO TO-IIMPOKHUTE Bb3MOXXHOCTH,
TIpeZIoCTaBeHy OT cMapT TenedoHuTe U Tabsetute. LlesieBaTa rpyra Ha Urpaelure xopa Beue
He ce 3aK/llouaBa eIMHCTBEHO B MJIaZIUTe XOpa, a CTaBa BCe TMO-IIMPOKAa W pa3HooOpa3Ha, B
TOBa YMC/O W TI0 OTHOILIEHHWE Ha MOTHBUTE, C KOUTO OT/eTHHUTe IMOTpeOuTe/Nd WHCTa/IMpaT
W/WIV CU KyTlyBaT Jla/ileHa e/leKTPOHHA Urpa.

B TO3M cMuCB/ posifita Ha KpeaTWBHUTE eKWIM, pa3paboTBall[d e/eKTPOHHU WIPH, CTaBa
M3KJIFOUUTETHO OTrOBOPHA, 3a /@ MOXe Ja OTrOBOPM Ha HeIpeKbCHAaTO HapacCTBalUTe
M3UCKBaHUS Ha rotpeburtenute. OT Ta3u Iyie[jHa TOUKA MOTHBAI[MSATA Ha XOpaTa, y4acTBall[{ B
KpeaTHMBHUTE €eKWITM, KOWTO pa3paboTBaT eJIeKTPOHHU WIPH, € OT K/IIUOBO 3HAueHue 3a
TIOCTUTAHeTO Ha ycrex Ha (UHATHWS TIPOAYKT Ha AajeHa wrpa. Tasu HayuHa pa3paboTKa
Pa3Kpy HAKOW OT IMOJAXOJUTe, KOUTO MOraT ja Ob/aT W3IMO0/3BaHU NP MOTHUBAI[US Ha TaKbB

BHU/JI Kp€aTHBHH €KUIIN.
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AnrenoBa, M. 2019, Peasm3upaHe Ha WHOBAaIUM B OBArapcKuTe mNpeJNPUATHUS
MOCpe/ICTBOM OMNepaTUBHA nmporpamMa “MHoBanuyu U KOHKypeHTOocnocooHoct” 2014-2020,
HanuonaneH ¢popym Enekrponuka 2019; ISSN: 1314-8605.

Pestome

B Joknaza ce mpaBU aHa/iM3 Ha peasM3vpaHeTO Ha WHOBALIMU OT OBJTapCKUTe TIpeJIpUsTHS
ype3 OrnepatuBHa Tiporpama “MHoBauyu U KoHKypeHTocrocobHoct” 2014-2020 r., KaTo eJuH
OT Hal-Ba)KHUTE WHCTPYMEHTH 3a TIo/TioMaraHe Ha Obirapckusi OusHec. VHoBarmure ca
JKM3HEHOBa)XHU 3a OBJIrapckaTa MKOHOMMKA 3a TOCTWraHe Ha KOHKYPEeHTOCTIOCOOHOCT Ha
Hal[MOHA/THO M eBpomneicko HMBO. OT Tasu r/efHa TOYKa aHa/JM3bT Ha U3MbIHEHUETO Ha
KJ/IFOUOBa OlepaTUBHA MporpamMa, KOsiTo LjeJIeBO Mo/roMara BHe|psiBaHeTO Ha UHOBALUUTe, I1ie
Ob/le TIOKa3aTe/THO 3a TOTOBHOCTTA OT eJJHa CTpaHa Ha Ou3Heca /ila paboTy B Ta3W MOCOKa, a OT
Jipyra CcTpaHa — 3a I'bBKAaBOCTTa NPU aJMHUHUCTPUPAHETO W YIIpaBJeHHWeTO Ha rnporpamara OT
CcTpaHa Ha MUHHCTepCTBOTO Ha MKOHOMHKATA.

OnepatvBHa miporpama “MHoBaiuu ¥ KoHKypeHTocrocobHoct” 2014-2020 e mporpamara,
KOSITO € OCHOBHUSIT MHCTPYMEHT 3a (prHaHCHpaHe Ha WHOBAI[UM 3a OB/IrapCKUTe MpeTpUsTHSI.
B kpas Ha BTOpus 3a bwarapust kato mbaHoMpaBeH wieH Ha EC mporpameH mepuog obaue,
OBbArapcKMTe MHCTUTYLIMM He YCIIsSBaT /la TIPeBbPHAT TaKbB MeXaHHU3bM B paboTell], BbIIPeKU
W3KJTFIOUUTE/THO HajieXkalljaTa Hy)KJa Ha Ou3Heca B Ta3M MOCOKa. B TO3W CMHUCHI OTTOBODHHUTE
WHCTUTYL[UM TpsiOBa MHOTO BHUMATE/THO Jla pa3ueTaT BOJieHaTa Jocera IOJMTHKA W Ja
TIPe/IJIOKAT a/leKBaTHA KOMITIEHCATOPDHM MeXaHW3MH, C IieJl fia He ObaaT 0e3Bb3BpPaTHO

3aFy'6eHI/I CpeacCTBa 10 Ta3uW NMPUOPUTETHA OC.

YnpaeByiieHue Ha NMPOeKTHO NMopTdo/mo. Bb3MoxkHOCTH 3a TpaHchep Ha JOOpH NMPAKTHKH
B Ob/rapcku opranusanuu, M3c/ieioBaTe/ICKu KOJIEKTHB, M0J], PHKOBOACTBOTO Ha mpod.
A-p M. AnekcanapoBa, 2018. U3gaTencku kommiekc — YHCC. ISBN 978-619-232-033-1.
Pesrome

[IpoekTHOTO ympaBreHWe Urpae BOZella poJisg B YIIPaB/Ae€HUETO Ha OpraHu3aluuTe B IOYTU
BCHUUKH cdepup Ha UoBelllKaTa JerHOCT.

Pa3paboTeHaTa OT KaHJu/aTa uYacT OMMCBa crierdukarta Ha YIpaBIeHUETO Ha TPOEKTHO
noptdoso B MUHUCTEDCTBOTO Ha TPAHCIOPTa, WH(POPMALMOHHUTE TEXHOJIOTUU U

ChOOIIeHNsATa B KAUECTBOTO Ha YTIpaBJ/isiBall] OpraH Ha orepaThBHa rporpaMa “TpaHcriopt”.
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I'pyna 3.24. Ily6/iMKyBaH YHUBePCHUTETCKH yUeOHHK

AmnrenoBa, Muriesa (2020), YrpaB/ieHHe Ha KPeaTUBHHS U PeKpeaTHBHHSA OU3HEC,

N3pa. ABanrapp IIpuma, Codus 2020p ISBN 978-619-239-414-1

Pestome

YcnemHusaT O6u3HeC B JHENIHHS AVMHAMUYEH U CHUTHO KOHKYDEHTeH CBST Ce OCHOBaBa Ha
TEXHOJIOTUUHUTE TOCTM)KEeHHUsl, HarpaBWIA Bb3MOXKHU JEeWHOCTU OT €e)XeJHEeBHeTO Ha BCEeKU
YyoBeK, HeMUUTUMHU camo f0 Tipead 50 roauwnu. OT Apyra CTpaHa, TeuevBIIMAT OH3HeC
KOMOVHHpa [0 He3aMeHWM HauWH TeXHWYEeCKWTe WHOBAaIlMM W WHGOpMalUsATa, Karo s
ripepaboTBa 3a HY>K/JUTe Ha MaCOBUs MOTpeOuTeJI.

B TO3u CMHCBI CBIHOCTTA 3a pa30MpaHeTO Ha YCIMelIHOCTTa B Ou3Heca ce KOpPeHW B
KpeaTMBHOCTTa UM MWHOBaTMBHOCTTA, KOSATO MOXe Ja Jafe cwiarTa U KOHKYPEHTHOTO
MpeJy¥MCTBO JOPU Ha MaJjlka KOMITaHMs, 3a [ja Ce TIpeBbpPHE 3a MHOT'O KPaThbK Iepro/, OT BpeMme
B MYJITUHAL[MOHA/THA KOPIIOpaL[ysl.

HecnyuaiiHo ¢hoKyCbhT ¥ B MeXXAyHapo/ZieH, U B eBPOTMeNCKH, a JOHSKb/e U B Hal[MOHAJIeH T/IaH
npe3 TOC/eIHUTe TOJWHM € HacOYeH KbM KpeaTHMBHHMsS OW3HEC UM BB3MOXKHOCTHUTE Ha
KpeaTMBHUTe WHJYCTPHH, KaTO Ce pa3ulTa Ha TeXHUs WU3K/IHOUMTe/IeH TOTeHIual [a elCTBatT
KaTo “JIOKOMOTUBH” 3a APYTY CEKTOPU HA UKOHOMMUKATA.

B To31 Ayx yueOHUKBT MO AUCLUIUIMHATA “YTIpaBeHHe Ha KpeaTWBHUsI OM3HeC” pasrjexza
CcreliU(UUHNA MEHHW/PKBPCKU acreKTHW Ha yMpaB/ieHWeTo Ha TpeArpusiTie OT KpeaTUBHUTE
WH/yCTPUH.

YueOHUKBT e pa3zienieH Ha 12 ryiaBu, KakTo CJiefiBa:

I'naBa mrepBa: ChIIHOCT U JeUHULIVS Ha KpeaTUBHUSI U peKpeaTUBHUS OM3HeC.

'naBa BTOpa: HaiuoHanHa ¥ eBpomeMcka TMOJWTHKA 3a pPa3BUTHE HA KpPeaTUBHUS U
peKkpeaTUBHUsT OU3HEC

['naBa Tpera: YmpaB/eHCKM MOAXOAU 3a MaJKA U CPeIHU TPEeATpUATUS B KpeaTUBHUS U
peKpeaTHBHUS OH3HEC

['naBa ueTBBpTa: YMpaBieHue Ha Mpoleca Mo B3eMaHe Ha pelleHus: B KpeaTMBHA Cpeja

I'naBa neta: CdhopMrpaHe Ha TBOPUECKH KU — CTPYKTYpa, CbCTaB U U3WCKBAHUS

I'naBa mecra: YripaBieHue Ha TBOPUECKU €KWIIN

I'naBa cenma: EdekTvBHU MeTO/M 3a MOTHBUpaHe Ha TBOPUECKWTE eKUITH

I'naBa ocma: YnpaB/ieHre Ha KOMYHUKALMUTe B TBOPUECKUTE eKUTU
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I'naBa geeta: MeTtou 3a ToJo0psiBaHe Ha opraHU3allMOHHaTa e)eKTUBHOCT B KpeaTUBHUS U
peKpeaTHBHHSI CEKTOP Y 3a TIOCTUraHe Ha yCTONYUBOCT

I'naBa pecera: Pa3Butre Ha e)eKTUBHO B3aUMOJeMCTBUe C MeCTHATa B/ACT MPU peau3vpaHe
Ha KpeaTUBHU MHULIMATUBU

'naBa eauHabicta: PervioHasHu, Hal[MOHA/IHU W eBPOIEMCKU Tporpamu 3a (pvHaHCHpaHe Ha
KpeaTHUBHUS U peKpeaTUBHUsI O13HeC

I'naBa ABaHaiicta: MeToau 3a MpUB/IMUYaHe HA MAapTHbOPU W MHBECTUTOPU 3a peasiv3vpaHe Ha
KpeaTrBHa Ujiest

OO1usAT 6poit Ha CTpaHUIUTe Ha yueOHUKa e 177.
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Summaries of publications,
presented by Miglena Angelova, PhD for participation

in competition for the academic position "Associate Professor"

Habilitation work — monograph

Angelova, Miglena (2020) Opportunities for creative business development among young
people, 31, UncTHTYT 0011ecTBO Ha 3HaHUeTO 2020, Bub/smoreka HayYHo 3HaHHe, CTP.
193, ISBN: 978-619-7128-15-4; eISBN: 978-619-7128-16-1

Abstract

Trends in the development of modern economy go through the growing demand for
competitive advantage with increasingly limited natural resources. This shifts the current focus
to greater constraints on traditional industries and gives more focused efforts to support a low-
carbon economy. In this context, the creative industries provide a whole new perimeter within
which this competitive advantage can be realized. The potential of the creative industries has
been repeatedly compared to a "locomotive" for the other economic sectors. Moreover, given
that the basis of creative industries as a key characteristic is the idea, imagination, creativity,
the business opportunities that can be developed in this area could be limited to a large extent
in the first place by these capabilities and on the second stage - from all other barriers
applicable to other industries.

From this point of view, the entrepreneurial initiative of young people in the field of creative
industries can be considered as an extremely important question, the answer of which may
include the opportunity to achieve significant development of a national economy with
specifics like Bulgarian economy. Young people are those who are traditionally perceived as
bearers of new ideas, non-standard solutions that have no previous analogue. This freedom,
contained in their nature, should be developed as an economic opportunity for at least some of
the people who want to develop professionally in the field of creative business. This idea is
also confirmed in numerous studies by international organizations, which show that compared
to other sectors of the economy, the creative industries have a much higher share of self-
employed people, as well as a higher share of young people, professionally engaged in the

creative business. This is where the monographic study is focused - to examine the attitudes
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among young people who study in specialties related to creative business, to start their own
business initiative.

The main goal of this study is to identify and describe the attitudes of young people to create
their own business within the creative industries. To achieve this goal, the available scientific
literature related to the specifics and development of creative business has been studied and
systematized. Based on the critical analysis of the literature, the scope and development of the
overall concept of creative business is defined. The main successful business models on a
global and regional scale in the field of creative business are presented, and the main
theoretical aspects of youth entrepreneurship are analyzed.

The next chapter of the monograph presents and analyzes data from researches of
internationally recognized organizations, outlining the main global and national trends in the
development of creative business. As a result, certain dependencies have been identified, which
show that young people have their own opportunities and potential for developing their own
business in the field of creative industries. In order to establish the attitudes among young
people in Bulgaria who study in specialties related to creative business to start their own
business initiative, an empirical study was conducted.

The main tasks of the study are as follows:

- to establish the attitude of young people to work in the field of creative business;

- to identify the attitude of young people about the opportunity to start their own business
in the field of creativity;

- to understand the relation between the knowledge of young people for creative business
and their attitudes and readiness for professional career development in one of the
sectors of the creative business;

- to assess the role and connection between the possessed knowledge and personal skills
and their reflection to the final decision on the professional realization of young people
in the field of creative business.

The methodology on the basis of which the empirical research was conducted is presented and
the obtained results are analyzed. In order to solve the tasks and to achieve the main goal of the
research, the following three working hypotheses are defined.

The hypothesis of the research are formulated as follows:
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First hypothesis: A significant part of young people doing university studies in the sphere
related to the Creative Business will try to develop its own/ family creative business after
graduation.

Second hypothesis: Young people do not possess enough specific knowledge to start own
creative business.

Third hypothesis: The lack of financial resources is the major burden by importance for
young people to start its own creative business.

Collected data as a result of empirical study were statistically processed using IBM SPSS
Statistics. The results are analyzed in view of the pre-defined hypotheses. As a result of the
analysis, the first and third hypotheses are fully confirmed. The second hypothesis is partially
confirmed - only in terms of lack of sufficient knowledge in the field of the right to start your
own business.

The total number of pages of the monographic research is 193.

Book published on the base of dissertation

AHrenoBa, MurieHa, YnpaB/jeHHe Ha KOMyHHKalusTa Ha eBponeiickure ¢oH0Be U
nporpavu B bbiarapus, u3g. MHCTUTYT 001ecTBO Ha HaHUeTo, JAekemBpu 2012, ISBN:
978-954-92879-8-1.

Abstract

The direct result of the regular membership of the Republic of Bulgaria in the EU and OTAN
is the increase of the opportunities for realization of national priorities through the common
policies and different financial instruments. In situation of severe financial and economic
crisis, the importance of absorption of financial resources from EU funds and programmes for
strengthening the security of the Republic of Bulgaria is significantly increasing. Only from the
Structural and Cohesion Funds the Republic of Bulgaria can finance for the period 2007-2013
projects with a total value of EUR 13,052,482,328. The challenges facing the Republic of
Bulgaria in connection with increasing the absorption of financial resources from European
funds and programmes are directly related to the implementation of specific EU requirements
in the processes of implementation, management and control of European funds and
programmes. European and Bulgarian legislative framework on the base of which we receive
EU financial resources, set a number of requirements in the field of publicity and

communication.
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Building highly efficient communication when spending EU funds could be cosnidered as a
key element in ensuring the legitimacy of ongoing procedures and the prevention of corruption
and an exceptional basic requirement for EU funding. In such conditions, predetermining the
topicality of the issue, the need for conducting theoretical research and creating new modern
organizational and management strategies and policies in the organization and management of
publicity and communication in spending EU funds and programs significantly increases.

The subject of study are the strategies and policies of public communication in organization
and management of European funds and programmes in the Republic of Bulgaria in the context
of the European regulatory framework. The efficiency and effectiveness of public
communication is based on the organization and management of administrative processes
carried out in the management, control and absorption of European funds and programs. In this
context is formulated and the subject of the study wwhich is the activity of restructuring the
administrative processes related to public communication in European funds and programs,
based on the requirements for efficiency and effectiveness and compliance with national and
European regulations.

The main purpose of the monograph is to study the processes of management, control and
absorption of European funds and programmes and as a result to develop guidelines for the
development of strategies and policies in public communication in connection with the
management of Structural and Cohesion funds.

The major tasks of the research are formulated as follows:

Study of the theoretical aspects of public communication as a factor for strengthening

security;

- Analysis of the possibilities for financing various security strengthening policies
through the EU financial instruments;

- Study of the European legislation and administrative practice in the management of
public communication in the process of absorption of EU funds;

- Identification of potential security risks at different phases of the project cycle, by

different types of projects implemented in the seven operational programs funded by

the EU Structural and Cohesion Funds and development of policy principles for

m"wo»

"Awareness, publicity and transparency” ”, leading to elimination of the identified

risks;



Pe3tomMeTa Ha nyO/MKaLMKTe Ha TJ1. ac. A-p MursieHa lumutpoBa AHresnoBa

- Elaboration of indicators for evaluation the efficiency and effectiveness of public
communication in the process of overall management of EU funds;

- Analysis on the interrelations at national level in the implementation of public
communication, in connection with the management of EU funds and development of
strategic guidelines for improving the organization and management of public
communication in the management of structural and Cohesion Funds in Bulgaria;

- Approbation of the developed strategic guidelines in the context of an operational
programme the successful implementation of which is among the factors for
strengthening the security of the Republic of Bulgaria.

The total number of pages of the monographic research is 221.

Articles, published in scientific journals, indexed in world databases of scientific
information (Scopus and Web of science)

Anguelov. K., Angelova, M. (2019) Research of the environmental development for
implementation of European projects by the Bulgarian municipalities, Intellectual
Economics, Vol 13, No 1 (2019), https://www3.mruni.eu/ojs/intellectual-economics/article/
view/5058, https://www3.mruni.eu/ojs/intellectual-economics/index

Abstract

The paper presents the results of survey dedicated to the European funds and their role to the
development of the local community in Bulgaria. The survey was conducted in the beginning
of 2019 among representatives, from different hierarchical level, of the Bulgarian
municipalities. The authors claim that for the small municipalities with limited financial budget
and lack of well-developed local economy, which is not directly based on the specific location
for tourist services or big private investment, the European funding is the major instrument for
the realization of local public policy and regional development. The results of survey show the
improvement of the positive attitude towards environment and institutional system of
management EU funds in Bulgaria in comparison with the previous programming period.

The empirical survey unambiguously defines the significant role of EU funded projects for the
development of the Bulgarian municipalities. The survey was conducted among representatives
of the municipalities in different hierarchical positions — administrative directors, project
managers, experts etc. The major part of them admits the crucial importance and impact of the

EU projects for the development of the local community and improving living standard.


https://www3.mruni.eu/ojs/intellectual-economics/article/view/5058
https://www3.mruni.eu/ojs/intellectual-economics/article/view/5058
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The research proves the initial hypothesis for the unconditional need of implementation of
projects, funded by the European funds for realization of multitude local policies in the field of
road and water supply infrastructure, social infrastructure, urban development, social services,
services for business and citizens, education. On the other side, the authors™ thesis that in the
small and medium-sized municipalities EU funds and projects are the more necessary due to
the lack of enough opportunities of these municipalities to develop and realize different
policies is proven. Finally, the data of research demonstrates undeniably the increase capacity
of the Bulgarian municipalities to implement different projects under divers programmes and

initiatives financed by the European Union.

Angelova, M. (2020) Bulgarian Municipalities: Key Players On The EU Funds
Implementation Process on national level, Intelektiné ekonomika, Mykolas Romeris
University, Vol. 14, p. 144-160.

Abstract

The role of the Bulgarian municipalities in the process of EU funds implementation
programmes is absolutely undeniable. They are direct or potential beneficiaries of the major
part of the operational programmes both in the previous and in the current programming
period. Something more — they are beneficiaries of so-called big projects (according to the
European legislation projects with budget over 50 million euro), which are key infrastructure
projects in the priority sectors such as transport infrastructure and water infrastructure are. The
paper is devoted to the municipalities and their attitudes towards European funds in the context
of the overall development of the municipalities. The study is based on the empirical research
(n=73) among representatives of the Bulgarian municipalities an their perceptions on the
importance of EU funds and programmes for the municipalities development.

Local municipalities and local governments have key role in the overall process of EU funds
implementation programmes in national level. Their opinion is very important, they have
already rich experience and lessons have to be learnt in order to improve the environment,
applicable legislation and procedures. Our findings from research indicate that the
representatives of municipalities have really clear understanding on the specific requirements
that have to be achieved preparing, implementing and reporting one project, financed by the

European Structural and Investments funds. However, it has to be an intersection point
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between requirements of Managing Authorities in terms of secures the legitimacy of every
public euro spent in a project.

The research is an attempt to collect, analyze and offer the opinion of representatives of
municipalities to some changes that have a potential to improve drastically the overall national

system of EU funds management.

Papers, published and indexed in world databases of scientific information (Scopus and

Web of science)

Stoyanova, Ts. Angelova, M. (2018) Impact of internal factors on the competitiveness of
business organizations// International conference on High Technology for Sustainable
development 2018, pp. 216-219, ISBN: 978-153867039-2, Scopus

Abstract

Competitiveness is a key feature for the management of the modern organizations. Its
development and sustainability are based on the use of the available resources with optimal
efficiency, the organization's ability to adapt to the fast changing environment, as well as the
speed and efficiency of the implementation of innovations. The purposeful increase of an
organization's competitiveness is connected with investments in human resources development,

technological renovations and improvement of the work conditions as a whole.

Angelova, M., Stoyanova, Ts. (2018) Cultural and Creative Business through investment
plan for Europe // International conference on High Technology for Sustainable
development 2018, pp.9-13, ISBN: 978-153867039-2, Scopus

Abstract

European economy is under real pressure to be more competitive on a global scale. Having in
mind complex and unpredictable political worldwide situation and interesting interactions with
other big players, internal factors in European Union itself are also as complicated and
contradictory as external (for instance such challenge as Brexit and all consequences for
member-states of the European Union). One thing, however, rests indisputable -the great desire
and willingness of European Union -to be one of leading players of global economy. This is the
reason for continuous research of new possibilities to develop competitive advantages, to

prioritize economy sectors with more potential. Cultural and creative industries are defined by
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European Commission as perspective that could have huge impact and therefore there are
different financial instruments for their development. The paper makes an analysis on the

Junker plan implementation for projects in cultural and creative industries.

Anguelov, K., Angelova, M., Ivanova, M. (2018), Mathematical approach for ex-ante
evaluation of projects funded by European funds in state university, AIP Conference
Proceedings, V. 2048, Issue 1, 060021. https://doi.org/10.1063/1.5082147

Abstract

Effective projects implementation, funded by European funds in state universities directly
depends on objective characteristics. On the other side, each university has its own specific
characteristics. These features form the university’s project capacity. Poor quality of project
implementation or the direct failure of any project leads to financial losses for organization or
the financial source. But even more importantly — the university is unable to achieve its project
goals. This is the reason that determines the necessity of methodology that helps university to
plan and prepare only those projects which is capable objectively accomplish successfully. The
aim of this study is to present an approach for ex-ante evaluation of project capacity of state
university.

The methodology provides a reliable tool for ex-ante evaluation and monitoring of project
proposals developed by public universities, with the potential to be funded through European

Union funds and programmes.

Angelova, M. (2019), Classic organization management structures versus project team
management in creative business-straights and weaknesses, International Conference on
Creative Business for Smart and Sustainable Growth, CreBUS 2019 (2019) DOI: 10.1109/
CREBUS.2019.8840066

Abstract

The paper presents a comparative analysis between classical organizational management
structures and modern ones in creative business context. The author explores the strengths and
weaknesses of these two major types of organizational structures in the light of specifics and
characteristics of the creative industries. Several examples from Bulgaria covering different

branches of creative business are provided in order to compare theoretical postulates with the
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practice. The major findings of the paper are connected to the direct relation between the size
of the enterprise, its owner and the chosen type of the organizational structure.

Organizations from cultural and creative business possess different organizational
characteristics and various organizational key elements: type, size, number of paid staff,
different work organization etc., based on the differences between all sectors of economy
within the CCIs. However, the major common undeniable characteristic of all CCIs business is
the creative idea and intellectual property of the final result. Both traditional and modern
organizational structure could be considered as relevant to implement creative idea, but modern
structures are more appropriate for small organizations and allow their flexibility while the
traditional and classical structures — for the bigger enterprises. On the other hand, nevertheless
the size of the company both classical and modern organizational structure require strong

leadership and good staff motivation.

Angelova, M. (2019), Key factors to build project team capacity in creative business
enterprises, International Conference on Creative Business for Smart and Sustainable
Growth, CreBUS 2019 (2019), DOI: 10.1109/CREBUS.2019.8840076

Abstract

The basis of this paper is a survey conducted by the author among people working in the
different enterprises within creative and culture industries. The major aim of this qualitative
survey was to define the key factors according the people from the staff (employee point if
view) that help to build good project team in the company from the creative industries. The
findings show the important role of the personnel leadership skills of project manager and the
transparent procedure for its selection with clear and undeniable criteria. On the other hand, the
internal relations based on mutual trust and confidence are crucial for effective and efficient
work of a project team.

The managerial concepts for development human resources in the project teams and relations
between manager/ leader and project members are object of continuous scientific interest. The
human resources and more concrete — members of the project team are even more important
field when it comes for the creative business. People and staff are always important but in the
context of creativity where the imagination is the competitive advantage of the company, they
become even more significant. Therefore some of the key factors for the Bulgarian companies

are connected to the ability of building good internal team climate, based on mutual
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confidence, undeniable expertise of all project members and with clear selection procedure and

criteria (both for manager and the project team).

Angelova, M., Efremova, N. (2019), Local policy supporting creative business ideas,
International Conference on Creative Business for Smart and Sustainable Growth,
CreBUS 2019 (2019), DOI: 10.1109/CREBUS.2019.8840058

Abstract

The aim of the paper is to reveal the key role of local policy and relationships between
municipality’s engagement in the process of development culture and creative business on one
side and the entrepreneurs and artists on the other. The authors identify different methods and
practices used by local authorities to support creative and cultural business. All types of
support are analyzed and discussed regarding the benefits both to the creative enterprises and
to the development of the local community.

Creative business idea has to be supported by the local authorities in order to achieve
synergism to develop local community and to outline by culture and arts the specific traditions
and customs. Local creative business has a real potential not only to form the specific image of
the city, but to develop special local culture (available to attract tourists) based on the traditions
and their contemporary perusal. Thus determines the purposeful efforts both of small and large

municipalities to support the development of creative business in Bulgaria.

Angelova, M. (2019), Specifics of project management in creative business, International
Conference on Creative Business for Smart and Sustainable Growth, CreBUS 2019
(2019), DOI: 10.1109/CREBUS.2019.8840083

Abstract

The paper is dedicated to the different managerial ways to come up with a good idea in the
creative project team. Different approaches from practice are explored with their straights and
weaknesses. Several innovative ideas to support the process of creativity are also presented.
The author claims that the basic elements for project success are good climate and well-
motivate team that could produce good creative idea. Therefore to create the creative internal
environment where the team is feeling comfortable and confident could be considered as an

important prerequisite to achieve good competitive advantage.
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Creative industries and more particular the answer of the question how project creative team in
creative business companies could be more successful and perform better will be in the focus
of scientific research for a long time due to its complexity. From one side — we have creative
environment and climate that have to be as litmus for project team members. On the other side
— we have internal relations (personnel) and on the third side the specifics of the creative work.
The last one is not just an obligation within concrete working hours (for instance from 9.00
a.m. to 17.30 p.m.) — this work needs inspiration and proper attitude to be done with high-level

professionalism.

Popov, G., Anguelov, K., Angelova, M., Popova, A. (2019), Mathematical approach for
estimating the choice of volume of orders, AIP Conference Proceedings (2019) 2172, DOI:
10.1063/1.5133620

Abstract

This paper concerns a queuing model of marketing of small company, simulated by GPSS.
This company has a fixed number of customers and has reached a dynamic equilibrium - the
number of new customers is approximately equal to the number of refusal ones for various
reasons, often they cannot wait and others have found a better deal. Incidentally, the company
receives a relatively large public contract, which significantly loads the capacity and over a
period of time, for example, several months, as a final result a company loses customers. It
takes a considerable period of time (years) for the company to regain its customers.

The mathematical approach shows unambiguously that in case of family companies with
limited resources (including material, financial and human) bigger number clients with modest
volume of contracts are preferred over one huge contract that requires using full capacity of the
enterprise. Focusing only in one priority contract will cause to the enterprise future difficulties
in terms of gaining confidence of totally new customers (due to the fact that the traditional
clients of the company are already lost) in strong competitive environment. However, the
management of small company has to be really precise and has to take into account all possible
advantages but also and threats before signing the contract that will exhaust all available
resources and capacity. Although at first glance such contract will give the financial security
for the implementation period, the consequences of the company after finalizing the contract

could be unexpected.
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Popov, G., Anguelov, K., Angelova, M., Popova, A. (2019), Mathematical approach for

determining the optimal size of a logistic unit in case of high transport risk, AIP
Conference Proceedings (2019) 2172, DOI: 10.1063/1.5133621

Abstract

There are various freights that are transported at increased risk under certain conditions. An
example of such logistics is military supplies passing by air, water or land through the territory
of the enemy. One approach to increasing the ability to reach delivery to its final destination is
the dividing and transporting them into separate parts. Thus allows, in case when one part of
the delivery is destroyed to be repeated only the destroyed one in order to obtain the full
volume of the initial delivery for the intended purpose. The task, however, could be considered
as ambivalent character: the bigger number of consignments to which delivery is divided
increases security, but on the other hand increases costs significantly. The article presents a
mathematical approach that determines the effective level of division of delivery into separate
transport units in regards of reaching the final intended destination. It has been proven that for
a certain risk and size of delivery there is an optimal number of logistic transport units.

In this paper was developed a Mathematical approach for determining the optimal size of a
logistic unit in conditions of high transport risk. This approach can be used in practice to
determine the number of logistical units to which a concrete freight should be divided and
transported under high level of risk if we want the number of units sent (primary transport
units) to be minimal. It has been proven that for a given size of the transported load and the
value of risk in transportation, it is possible to find exactly how many logistical units the fright
should be distributed in terms that the number of primary transport units sent is minimal.
Several assumptions are made in the approach connected to the normal stereotype related to the
specific conditions under which military and bank supplies are transported. It has been proven
that for a given size of the transported fright and at a concrete risk there is exactly one best
solution to the problem. The article analyzes the interconnections: sent primary transport units
(PTU) as a function of the number of deliveries at different probabilities to reach the
destination and sent primary transport units (PTU) as a function of the number of deliveries at
different values of the added risk depending on the specific conditions of the logistics
operation v. The effects of these two factors are analyzed in terms of the effectiveness of the

approach. It has been proven that there are well-defined values for the number of deliveries and
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the additional risk depending on the specific conditions of the logistics operation v in which the

approach is most effective.

Angelova, M. (2019) Perspectives of Video Games Market Development as a part of
Creative Business, HiTech

Abstract

Video games are a sub-sector within the Creative Business, which has achieved during the
recent years one of the impressive development within the European Union. This paper is
dedicated to examine the reasons behind this rapid development as well as to explore the
different possibilities to accelerate this development. Related economy sectors and other
peripheral activities also could benefits in a larger degree from this rapid development in case
that they are properly identified and included into common European supportive policy. In the
paper we reveal the trends of development of video game market as a part of Creative Business
and provide some recommendations for the future policy, dedicated to the enhance one of the
fastest growing sectors of the modern economy.

With the rapid development of mobile phones and even more importantly — with the increasing
the level of their accessibility to almost everyone, the expansion of the mobile games has
significantly growth. On the other hand, this development reflects to the increasing number of
companies and the employees on this specific business. Bearing in mind that this is one of the
sectors in high-tech which requires low-carbon resources for production, the future efforts on
the European and national authorities have to be focus on the additional support of this

perspective economic sector.

Angelova, M. (2019) Application of blockchain technology in the Cultural and Creative
Industries, HiTech

Abstract

Nowadays blockchain technology is a subject of continuous interest both of scientists and
practitioners in order to expand its implementation in other sectors of economy and finance.
Still the most popular application of blockchain technology rests bitcoins. The paper proposes
several possible applications of blockchain in the sphere of Cultural and Creative Industries

based on the proven and accepted so far strengths of the technology.
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The application of blockchain technology in the field of creative business is not so well
developed yet, but the results form the initial research show that there are a lot of possible
future application of this technology that will developed and improved the existing activities of
the organizations (both as authority and as business organizations). The benefits that
blockchain offers are really clear and helpful and could provide competitive advantage in these

priority for the European and national economy sectors.

Angelova, M. (2020), Indicators for Effectiveness ahttp://blogs.unwe.bg/mangelova/?
view=teachingnd Efficiency of e-platforms for Business Meetings 2020 III International
Conference on High Technology for Sustainable Development (HiTech), ISBN: 978-1-
7281-8650-4, Sofia, Bulgaria

Abstract

Due to the measures taken as precautions in fight against COVID-19 virus in a global scale, as
well as social isolation requirements, different online tools for videoconference are becoming
more and more popular. As a result of the sever business environment companies struggle to
survive and one of the possible solutions is to convert business processes and to implement as
much as possible from direct to online work and contribution. The technological progress,
especially in the field of ICT offers managers on different levels of hierarchy a variety of
already developed tools for online communication, with almost all specifics of the real direct
communication. The purpose of the paper is to identify and to explain the important indicators
with help of which the effectiveness and efficiency of one e-platform for business meeting
could be determined. Once developed these indicators, they could be in use both in the daily
work of the managers and researchers whose scientific interest is focused in the field of e-
business meetings and videoconferences.

In the paper are elaborated and presented five indicators that could help to determine the
benefits of electronic platforms used for business meetings and respectively through these
indicators the effectiveness of such platform could be determined as well as to build a
comprehensive methodology based on the presented indicators. Proposed indicators are related
to the main benefits, which are able to guarantee the achievement of effectiveness of a working
process: Cognitive ergonomics and mnemonics (usability) of the e-platform; impact on the

creativity of the users of the e-platform; impact on teamwork; Impact on the time needed for
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decision making process in business meetings as well as the increase of productivity of the

working activities and tasks.

Angelova, M. (2020), Methodology of Evaluation Effectiveness of e-platforms for Business
Meetings, 2020 III International Conference on High Technology for Sustainable
Development (HiTech), ISBN: 978-1-7281-8650-4, Sofia, Bulgaria

Abstract

Today’s business world is changing rapidly due to the measures taken as an attempt to reduce
the consequences of the pandemic caused by COVID-19 virus. Business traditions established
for many years now are unable to deal effectively with the seriousness and complexity of the
situation. Working in totally different conditions where the social isolation is absolutely
requested imposes other methods of professional communication — indirect trough the various
technological solutions. Therefore e-platforms for business meetings are becoming extremely
popular as one of the working options for business meetings. The paper develops special
methodology for evaluation the effectiveness of available e-platforms used for business
meetings. Proposed methodology could be used both from practitioners and scholars in order to
help them in the decision process of e-platform selection according to the concrete business
purpose, type of participants and type of meeting.

The paper proposes a specific Methodology for selection of e-platform for business meetings
based on the comparison between possible benefits from the platform and the costs for its
implementation and technical support. Matrix of indicators are formed, such as: Cognitive
ergonomics and mnemonics (usability); impact in the teamwork level, impact on the time
needed for make a decision during business meeting and increasing the productivity in
execution of working tasks and activities as well as coefficients of the significance of each
indicator in case of using e-platforms in any job position. The implementation of the
methodology is related with to the elimination of the irrational decisions and alternatives but
also with obtaining the result and decision, which in its usefulness is characteristic and specific

for the concrete organisation.

Other articles and papers published in other databases

Articles
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Angelova, M. (2020). Students’ attitudes to the online university course of management in
the context of COVID-19. International Journal of Technology in Education and Science
(IJTES), 4 (4), 283-292; ISSN: 2651-5369. Index Copernicus and other international
databases

Abstract

The paper tracks the attitudes of the Bulgarian students towards online education provided by
the universities during the quarantine period due to the pandemic situation caused by COVID-
19. The study presents data and analysis of results from an empirical survey conducted in April
2020 among students in different stages of their tertiary education in Bachelor Degree. Our
findings show that students define online lectures with the same quality as traditional lectures
in auditoriums. In terms of intensity there is no clear expressed opinion of responders with
slight predominance of people who claim that the intensity of online learning is less than the
traditional lecture. Major part of responded students claims that they manage to focus better in
online lecture. Students are convinced that in online environment they work easier in
individual tasks, but not in team works.

COVID-19 has transformed completely our life in an extremely short period and we all, as
citizens of community, have to obey rules and procedures, which we believe as impossible and
unthinkable just a month before. COVID-19 has overturned the traditions built over centuries,
including and in the field of tertiary education. In such an unusual situation in which everyone
is looking for a solution, online learning provides the opportunities to maintain the normalcy.
Students are adaptive and flexible to this new line due to the fact that online communication is
already part of their habitudes. Our task now is to expand successfully this habitude covering

also the field of education and academic activities.

Angelova, M. (2020) Opportunities For European And National Funding For Bulgarian
Cultural, Creative And Recreative Business, Exonomiunmii BicHuk HaijioHa/inbHoro
TeXHIYHOro yHiBepcutery YKpainu «KuiBcbKui noslitexHiyunuii incturyt», Vol. 1, Issue

17, ISSN: 2412-5296; DOI: https://doi.org/10.20535/2307-5651.17.2020.205854 - Index

Copernicus and other international databases
Abstract
Modern world is a world of competitiveness, of finding new opportunities that would

guarantee advantage over your direct competitors at least for several months. Modern world is


https://doi.org/10.20535/2307-5651.17.2020.205854
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a world of innovations and new ideas, which could lead to the total new level of enterprise
development. Cultural, creative and recreative businesses (CCRB) are the epicenter of today’s
economy. Numerous authors and strategic documents identify their potential as a locomotive —
so powerful are they and so enormous could be this power to the other sectors of economy. In
this general context the major goal of the study is to identify, describe and analyze the different
opportunities in front of Bulgarian and European enterprises that support divers activities and
initiatives namely in the field of creative and recreative business. For that purpose firstly we
outline the role of CCRB in the context of European economy development, then we describe
the institutional framework of these industries and their dual role — as a part of economy life of
the country but also as a part of cultural tradition and customs of the country. Through the
different scientific methods such as analyses and syntheses are, we explore in depth the actual
opportunities supported creative and recreative organizations both on national and on European
level. We explore not only the programmes and funds that are directly devoted to the CCRB,
but also different additional initiatives. Our findings show that there are many opportunities to
the CCRB, but in order to have more significant success, they have to be more focused.

The paper summarizes and analyzes all potential opportunities on the European and Bulgarian
national level to support organizations from Culture and Creative industries. The general
approaches were developed towards CCI — business and culture approaches. For Bulgarian
organizations working in the CCI, the European programmes managed directly from Brussels
are less interested than these programmes managed from Sofia. On the other hand, Bulgaria
takes 7" place so far in Junker’s plan implementation which is could be consider as a step in

right direction to explore all opportunities for funding.

Angelova, M. (2017), Comparative Analysis Between Trends in Cultural and Creative
Business Development in Six European Union Countries, KSI Transaction on Knowledge
Society, Vol. IX, Number 4, December 2017, p.12-16.

Abstract

The paper presents an analysis between trends in development of Culture and Creative
industries in six member-states of European Union. The analysis is made on the base of
statistical information, delivered in the United Nation global report in 2015, dedicated to
measurable aspects of Cultural and Creative Industries (CCls) in a worldwide scale. The aim of

the paper is to outline the major tendencies in CCIs" development in six countries as follows —
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Germany and France (as leading EU countries for CCIs export), Poland and Hungary (as
member-states representatives for the EU biggest enlargement in 2004) and Bulgaria and
Romania (as a member-states from the 2007) with similar economic development.

The results from the UNESCO’s survey draw interesting picture for analysis and conclusion.
On the first place it is obvious that Common EU market has its straights, but also all member-
states have to be proactive in developing new markets especially for CCIs goods and services
realization. On the second place, an appropriate European policy dedicated to develop different

sectors (not only design) within CClIs also could have a positive effect to the result.

Stoyanova, Ts., Angelova, M. 2018, From Sustainable to Transient Competitive
Advantage, KNOWLEDGE-BASED ORGANIZATION, Vol. XXIV, N. 2, p.134-139.
Abstract

The concept of competitive advantage is central for the strategic management literature. The
researchers” ideas in this field are broad and comprehensive -from an attempts to define and
measure the advantage, through its sources, to the complex of conditions that presuppose its
existence at all, and its preservation for a longer period. The activities to protect it in a highly
dynamic environment are a great challenge. This makes the topic of the necessary and
sufficient requirements that the sources of competitive advantage have to meet in order to
ensure its sustainability. Studying the conditions needs the sustainability to be defined, and
with respect to the requirements of dynamism coming from the outside environment. The
purpose of this article is to study, systematize and summarize existing scientific opinions about
the conditions that ensure the sustainability for the competitive advantage and to identify the
reasons for moving to its flexibility. In order to achieve this objective, it is necessary to fulfil
the following tasks: -to consider the prerequisites for sustainability and to derive a definition of
"sustainable competitive advantage"; -to highlight the specific features of the transitional
competitiveadvantages; -to indicate the implementation of the two concepts in business

organizations.

Stoyanova, Ts., Angelova, M. 2018, An Analysis of the European Practices in Bulgaria to
Support Start-ups, KNOWLEDGE-BASED ORGANIZATION, Vol. XXIV, N. 2, p. 129-
133.

Abstract
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The dynamics of modern business life due to a faster development of innovations and
technologies is able to turn over for a very short period the logic and development ofentire
economic sectors. The power and traditions of well-known companies can be challenged by the
fundamentally new services and products developed by the small team of a start-up. This is the
reason that these companies are in the focus of the European policy. Start-ups could gain
competitive advantages of the European economy through fundamentally new products and
services mainly in the high technologic branches. This report presents the analysis of the
European practice in Bulgaria to support start-ups as an instrument to gain competitive
advantage. The analysis includes European framework policy for start-ups and its

implementation and results in Bulgaria.

Angelova, M. (2018), Creative Business and Copyright legislation, KSI Transaction on
Knowledge Society, Vol. X, Number 3, September 2018

Abstract

The paper presents an analysis of the current European legislation on the implementation of the
copyright, which is one of the major characteristics for the creative business companies. The
role of the legislation is significant in order to provide needed base and framework for the
appropriate functioning and in the same time — to be a guarantor for the results of their work as
authors and creators.

Copyright rules secure the business environment and act as a guarantee for loyal competition
between all companies, creators and authors in the field of Creative Business. The general
subject for intellectual property right and copyright rules is an actual and continuous process
which flexibility has to be secured in order to correspond to the modern pace of the business
development. For all theorists, jurists, scientists, practitioners, creators and authors and
politicians as well it is extremely clear to everyone that without proper functioning of
copyright rules Creative Business is doomed to serious financial damages. Therefore all efforts
of stakeholders have to be focused to secure enough flexible legislation, which allows

favorable environment for loyal competition, based on well secured by the law creative ideas.

Angelova, M. (2019), Cultural heritage preservation trough the Operational programme
Regions in Growth 2014-2020, KSI Transaction on Knowledge Society, Vol. XII, Number
1, March 2019
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Abstract

The paper presents an analysis of the official governmental information for the implementation
of the Bulgarian Operational programme Regions in Growth (2014-2020) and more precisely
in the specific activities of the programme dedicated to the preservation of the cultural heritage
as one of the most useful tools for investments in such types of projects. The official
governmental data reveals alarming findings that under priority axis of the OPRG (2014-2020)
for the regional tourism at the ending of the programming period we have only 12, 50%
financial implementation of the axis and almost 92% contracting resources. The research
outlines the seriousness of the arisen problems and the critical places in the process of
implementation as well and makes some proposals for overcoming the current situation.
Preservation of the cultural immovable heritage has to be focus for the continuous and
consistent policy not only for the local authorities but also in the central level and leading
national policy. This policy has not to be compared to the health, educational, social or
business intervention due to its more specific characteristics. Bulgarian national and local
authorities have to change the general understanding for the culture and historical preservation.
This should not be an act of emergency (when the cultural heritage has already suffered enough
crucial damages), but an overall national policy supported by the real working both national
and European instruments and initiatives. Undoubtedly the financial resource (national and
European) is limited and under bunch of restrictions, but we could approach it more
responsibly and with more care to all available financial sources in order to optimize their
effect and impact. The preservation of the cultural immovable heritage has to be governmental
leading policy and to involve different stakeholders — NGOs, local communities, business. This
will allow a holistic approach to be achieved as a first step to sustainable development trough

cultural heritage preservation.

Angelova, M. (2019), Corporate Trainings — opportunities and challenges for employees
and managers, KSI Transaction on Knowledge Society, Vol. XIII, Number 1, March
2019.

Abstract

Modern management focuses its attention on the special policy for human resource
development. Employees nowadays are resource, which has to be observed attentively and

carried for in order to achieve better corporate results based both on an individual and
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teamwork. In this regard corporate trainings play important role providing managers with
useful and necessary tool for development. The article explores namely the opportunities that
well planned and well provided training could bring to the employees and managers, but on the
other side, explains also and challenges in front of one successful corporate training. Our major
conclusion goes in the line that a corporate training is successful only in case of being well
planned in terms of time, participants, financial resource and type of training.

Corporate training is an important and integral part of everyday business. The more the
employee is at the center and focus of the competitiveness of this business, the more his
professional development is perceived as a key feature, the more these trainings will be in the
main policy of the business organisation. On the other hand, corporate training is a complex
means of symbiosis between the corporate needs and the individual capabilities of the concrete
employee. Undoubtedly arising from the needs identified by the management of the
corporation, they still depend entirely on the ability of individual employees to acquire new
knowledge and skills. Thus, in this interesting process, initiated by the management of the
business organization, realized on a personnel level through the efforts of the individual
employee, it can be commented that the effect is twofold. On the one hand, first of all, this is
the acquisition of new knowledge and skills by the concrete employee, and on the other hand -
this is the impact that these new skills and knowledge have as benefits for the company. In
order to organize a corporate training, serious preparation and good planning is needed to
ensure the management of the organization that the goals for which it is conducted will be
achieved. The elements that shape the design of training should not be underestimated, given

the fact that they can hinder or directly intrude the achievement of training objectives.

Angelova, M. (2020), Professional meetings of organisation management in virtual
environment — features and challenges, KSI Transaction on Knowledge Society, Vol. XIII,
Number 1, March 2020; ISSN: 1313-4787.

Abstract

The development of the new technologies provides managers with set of various tools useful
for all managerial levels and applicable in almost all important managerial functions and
activities. Modern business could organize professional meetings in virtual environment no
matter of physical distance between participants. The only basic requirement is related to the

Internet access. Specifics and challenges of planning, organisation and conducting these
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professional meetings are in the focus of the article. Our major goal is to reveal characteristics
of e-meetings and to draw some of the important challenges that will allow improving the
quality of professional meetings in virtual reality. In addition, special research among
Bulgarian managers from different hierarchical levels was conducted in order to analyze their
attitude and opinion on the using of e-meetings as a part of traditional working activities. Our
findings reveal interesting picture and results are strongly influenced by the economy sector, in
which the company operates. However, these managers who claim that use e-meetings admit
also for several important limitations due to the technical obstacles. The article is an attempt to
summarize and put under analysis these specifics of the professional meetings in virtual
environment.

In today s increasingly global world, the opportunities that the progress of communication and
information technologies provide us are becoming more important and more applicable in
everyday personal and organizational business life. Thanks to the development of the
technologies, business meetings can now be held regarless of the physical distance of the
participants. We are already accustomed, both in personal and professional field, of being
constantly connected to the internet and reaping the benefits that the global network provides.
In this regard, business meetings organized in a virtual environment will be an increasingly
used tool by Bulgarian managers in an attempt to gain a competitive advantage and improve

the company s results.

Angelova, M. (2020), Specifics of Communication Management of organisations in virtual
environment, KSI Transaction on Knowledge Society, Vol. XIII, Number 1, March 2020;
ISSN: 1313-4787.

Abstract

The new technologies allow intensification of organisation business communication via on-line
tools, respectively in virtual environment. In terms of management, this opportunity for
communication (as an integral and supported part of the overall management of organisation)
gives leaders a total new approach in order to manage easily teams, groups, and individuals.
The aim of the paper is to present the major specifics of organizational communication in
virtual environment based on the business organisation experience gained so far and the
analysis of the existing scientific literature. We explore the elements of the traditional

communication process and compare to these of the communication process in virtual
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environment. As a result, we will outline weaknesses and strengths of the traditional and
virtual communication in the context of the organizational management. Our main conclusion
is that virtual communication could be considered as a useful managerial tool in case of
physical distance between communication participants, but on the other side, the traditional
form of direct communication rests preferred both from managers and employees.

Modern technical solutions provide managers with different options to communicate, to make
more precise decision, to orientate better in the complex business environment, which becomes
even more difficult and perplexing, to be understood. In this regard managerial decision on the
topic with not so grate importance at the first glance, will become crucial for company’s
internal climate and as a result — its ability for adaptability and flexibility. In all-important
managerial functions and activities communication plays key role and in near future one of the
requirements for the effective manager will be to know and use all available technological
solutions for communication, but even more importantly — to possess clear judgment
combining in practice their straights with the specifics of message and the characteristics of the

target communication group.

AnrenoBa, M. 2020, KpeaTuBHUAT 0U3HeC — CDAaBHHUTE/IEH aHA/IU3 MexXJy Bbarapus u
CnoBakus mo /JMHMA Ha MJIQfAeXKKOTO IpeArnpueMauecTBo B KoHTekcra Ha EC, cm.
“Ynpassienue 1 o0pa3oBanue”, usj. Ha YauBepcurer “Acen 3narapos”, 1. 16, crp. 115-
121; ISSN: 13126121.

Abstract

The paper is devoted to the youth entrepreneurship in the field of Creative Business trough the
comparative analysis between situation in Bulgaria and Slovakia as member states of the
European Union. For Creative Business the most important and key element is the creative idea
— therefore it is possible that start-up company could equally compete with the company
having global reputation and popularity. Our findings show that both countries have to develop
special policy supporting focusing the youth entrepreneurship in the field of Creative Business.
This article compares the development and development trends of the creative industries in
Slovakia and Bulgaria in terms of youth employment and youth entrepreneurship. Data from
the European Innovation Fund, as well as from Eurostat, clearly show that both countries have
not developed their full potential in terms of developing youth entrepreneurship in the field of

creative industries. On the other hand, enterprises in Slovakia, although with less human
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resources, manage to generate more GDP than Bulgarian enterprises. In this respect, the
Bulgarian competent authorities at all levels - and with regard to the central administration, as
well as with regard to the one managing the European programmes and projects, as well as the
local authorities, especially the larger municipalities, which are also regional centers, could
develop special measures to promote youth employment and youth entrepreneurship in the

creative industries.

AnrenoBa, M. 2018, OnnaiiH 00yueHMeTO KaTO HOBa BbH3MOXXHOCT Ha OH3Heca 3a
KBaM(pukanuss Ha paboremure cn. “YnpaBneHue u o0pa3oBanue”, wu3A. Ha
YuuBepcurer “Acen 3narapos”, T. 16, cTp. 122-127; ISSN: 13126121

Abstract

In the time of information era the opportunities that new technologies offer even in the field of
education possess huge potential for development. Online training and different types of
courses offered by divers organizations and institution give opportunities for the business
managers and their employees for better resource planning including in the human resource
management and career development. The scientific paper is devoted namely to the online
training for business. We outline the strengths and weaknesses of this type of education in
attempt to explore comprehensively this subject focusing on the business needs.

The development of information and communication technologies provides additional
opportunities for the implementation of educational and training services. For its part, it is the
business that usually acts as an innovator and tries to take full advantage of new technological
solutions, including in terms of providing additional training and educational services for
people working in a business organization. The advantages that online training provides to the
business are really competitive compared to the traditional forms of training, which requires
detachment from the workplace, additional (often serious) costs for the employer, etc. In this
regard, the business will become one of the most the largest users of online education and
training, striving in this way to develop and motivate their employees, through whose work
they will achieve greater competitiveness. Given this trend, training and education
organizations providing this type of service should work purposefully to address some of the

shortcomings of this type of training or to mitigate those that cannot be fully overcome.
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Papers

AmnrenoBa, M. 2018, ITogkpena Ha mpejNpPHEeMavyecTBOTO B 0B/JrapCKUTe MpeANPUATHSA
MOCpe/ICTBOM OMNepaTUBHA nporpaMa “HHoBanuu U KOHKypeHTocnocooHoct” 2014-2020,
HanuonaneHn ¢popym EnekTponuka, 2018; ISSN: 1314-8605.

Abstract

Operational Program Innovation and Competitiveness 2014-2020 is developed in a way that
should meet the real needs of Bulgarian business, working in parallel in several main areas - on
the one hand to create the necessary business climate and environment for creating and
development of successful business, and on the other hand - to support Bulgarian enterprises in
various aspects and policies. In this paper is made an analysis of the implementation of the
operational program in the part related to entrepreneurship as one of the key elements for the
development of the Bulgarian economy. Based on information from the UMIS 2020 system
and its analysis, recommendations are given for optimizing the work of the responsible
institutions and stakeholders. This paper examines the financial implementation of the OP
Innovation and Competitiveness achieved so far in relation to the second priority axis, which is
Entrepreneurship and SME Growth Capacity. The results of the analysis on the financial
implementation show that again, as in the previous period, there is a significant delay in the
implementation of the priority axis. Possible recommendations and comments are proposed for
overcoming the delay generated so far in key and priority areas for the Bulgarian economy,

such as the promotion of entrepreneurship is.

AnrenoBa, M. 2019, IToaxoau 3a MOTHBALUsl Ha KPEeaTHBHHUTE €KHWIH, pa3padoTBaIu
e/leKTPOHHM MrpH, Hanmonasnen ¢gopym Enekrponuka, 2019; ISSN: 1314-8605.

Abstract

As modern users of modern technologies, in the age of information technologies, we are so
used to the availability of all kinds of electronic games that we are not even impressed by the
next advertisement for the next one. And the new game is the final result of many efforts that
each creative team puts into its development. The research is dedicated to the approaches and
ways to motivate the people from creative teams who are responsible for the development of
electronic games, as a key prerequisite for success. Electronic games are one of the fastest
growing sectors within the creative industries, due to the much wider opportunities provided by

smartphones and tablets. The target group of gamers is no longer limited to young people, but
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is becoming wider and more diverse, including the motives for individual users to install and /
or buy an electronic game. In this sense, the role of creative teams developing electronic games
becomes extremely responsible in order to be able to meet the ever-increasing demands of
users. From this point of view, the motivation of the people involved in the creative teams that
develop electronic games is key to the success of the final product of a game. This research has

revealed some of the approaches that can be used to motivate this type of creative team.

Awnrenoa, M. 2019, Peanm3supaHe Ha WHOBAaLMM B OBJArapcKuTe mpejNPUATHSA
MOCPeACTBOM oOnepaTHBHa mporpamMa “ViHoBanuM M KOHKypeHTocnocobHocT” 2014-2020,
Harmuonanen ¢opym Enekrponunka 2019; ISSN: 1314-8605.

Abstract

The paper analyzes the implementation of innovations by the Bulgarian enterprises through the
Operational Programme Innovation and Competitiveness 2014-2020, as one of the most
important tools to support Bulgarian business. Innovations are vital for the Bulgarian economy
to achieve competitiveness at national and European level. From this point of view, the
analysis of the implementation of a key operational program, which specifically supports the
implementation of innovations, will be indicative of the readiness of the business to work in
this direction, and on the other hand - the flexibility in administering and managing the
programme of the Ministry of Economy. OP Innovation and Competitiveness 2014-2020 is the
programme that is the main tool for financing innovation for Bulgarian enterprises. At the end
of the second programming period for Bulgaria as a regular member of the EU, however, the
Bulgarian institutions failed to turn such a mechanism into a working one, despite the
extremely urgent need of business in this direction. In this sense, the responsible institutions
must read very carefully the policy pursued so far and propose adequate compensatory

mechanisms in order not to lose irretrievably funds under this priority axis.

Part of Collective Monograph Work

YnpassieHue Ha MpoeKTHO MoptTdo/mo. Br3moxxHoCTH 3a TpaHcdep Ha J00pH MPAKTHKHU
B Ob/rapcku opranusanuu, M3ciefioBaTe/ICKu KOJ/IEKTUB, 0/ PKOBOACTBOTO Ha npod.
A-p M. AnekcanapoBa, 2018. U3gaTencku kommiekc — YHCC. ISBN 978-619-232-033-1.
Abstract
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Project management plays a leading role in the management of organizations in almost all
areas of human activity.

The part, developed by the candidate describes the specifics of project portfolio management in
the Ministry of Transport, Information Technology and Communications as the Managing

Authority of the Operational Programme "Transport".

Published University Textbook

AmnresioBa, MurJiena (2020), YnpaB/ieHue Ha KpeaTUBHHS ¥ PeKPeaTHBHUSA OM3HeC,

N3pa. ABanrapp IIpuma, Codus 2020, ISBN 978-619-239-414-1

Abstract

Successful business in today's dynamic and highly competitive world is based on technological
advances that have made possible activities of everyday life, unthinkable only 50 years ago. On
the other hand, a profitable business irreplaceably combines technical innovations and
information, processing it for the needs of the mass consumer. In this sense, the essence of
understanding business success is rooted in creativity and innovation, which can give strength
and competitive advantage even to a small company to become a multinational corporation in a
very short period of time. It is no coincidence that the focus both in international and European
level, and to some extent on national level in recent years has been on creative business and the
opportunities of the creative industries, relying on their exceptional potential to act as
"locomotives" for other sectors of the economy. In this regard the manual examines specific
managerial aspects for organisations in creative industries.

The manual is divided into 12 chapters as follows:

The manual is divided into 12 chapters as follows:

Chapter one: The essence and definition of creative and recreative business.

Chapter two: National and European policy for the development of creative and recreational
business

Chapter three: Management approaches for small and medium enterprises in the creative and
recreational business

Chapter four: Managing the decision-making process in a creative environment

Chapter five: Formation of creative teams - structure, team mambers and requirements

Chapter Six: Managing Creative Teams

Chapter Seven: Effective Methods for Motivating Creative Teams
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Chapter Eight: Communicating Management in Creative Teams

Chapter Nine: Methods for Improving Organizational Efficiency in the Creative and Recreative
Sectors and for Sustainability

Chapter Ten: Development of effective interaction with local authorities in the implementation
of creative initiatives

Chapter Eleven: Regional, National and European Programmes for Financing Creative and
Recreational Business

Chapter Twelve: Methods for Attracting Partners and Investors to Realize a Creative Idea

The total number of pages of the manual is 177.
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