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1. TuneBa, U. (2020). Edpekt Ha ¢opMyIUMpoOBKATA B MeKAyHapoAHaTa OH3HeC
KOMYHHMKAaLMs — ThPrOBCKHM acleKTH. PeToprka U KOMyHUKaLUU. 6poi 44. 1014, CTp.
157 -173
https://kanalregister.hkdir.no/publiseringskanaler/erihplus/periodical/info.action?id=
494070

Pe3siome: EQekTbT Ha GOpMysMpOBKaTa € NMCUXOJOTHYECKU MHCTPYMEHT, KOUTO MMa
CEpUO3HO BJIUsIHME B CbBpPEMEHHUs] UKOHOMHUYECKH CBAT. [IoHATHETO HaMupa MSCTO B
M3CJe/IBaHUATAa Ha CBETOBHU y4eHU B cdepata Ha MKOHOMHYecKaTa MCUXOJIOTHUS.
OCHOBHOTO NpuJIOXKeHHe Ha edeKTa HAa POPMY/JIMPOBKATa € CBbP3aHO C UAeATa 3a
MaHMNy/auMs Ha usbopa. CtatusaTa ce PokycMpa BbpPXy HpaKTHUUYECKHUTEe acleKTH B
MeX/lyHapoJHaTa OM3HeC KOMYHHUKaLUsl HAa HUBO MeX/JyHapOJHHU TbPrOBCKU CHAEJIKU.
[IpescTaBeHU ca eTanuTe Ha KOMYHHUKALMs, KOUTO HMMaT ICHUXOJOTHYECKHU paKypc.
O6bpHATO € BHMMaHHe Ha acoOLMaTUBHOTO MHCJIeHe KaTO OCHOBEH ICHUXO0JIOTHUYECKU
eJleMEeHT Ha YOBeLIKUs U360p.

Knw4oBu gymu: epekt Ha GOpMy/MpOBKaTa, NCUXOJOTMYECKH UHCTPYMEHT, GU3HeC
KOMYHUKallMsl, MaHUIyJIallksl HAa U360pa, MeX/IyHAapOJAHHU TbPTOBCKHU C/LEJTKU

Abstract: The framing effect is a psychological instrument which has a serious impact in
the modern economic world. The concept finds its place in researches of world scientists
in the field of Economic Psychology. The main application of the framing effect is related
with the idea of choice manipulation. The article is focused on the practical aspects of
international business communication at the level of international trade deals. Stages of
communication that have a psychological perspective are presented. An attention is paid
to the associative thinking which is considered as a fundamental psychological element of
human choice.

Keywords: framing effect, psychological instrument, business communication, choice
manipulation, international trade deals
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2. Tileva, . (2021). Quantitative model of the decision-making process in
international business deals. PNRPU Sociology and Economics Bulletin. Volume 2. pp.
219-230

https://www.elibrary.ru/item.asp?id=46323801

Abstract: The proportion of emotionality and rationality in the decision-making
process in international business deals is poorly researched field from the side of
Economic Psychology. No matter this, from a scientific point of view it will be very useful
to provide a model which is capable to define the amount of emotionality versus
rationality. The difficulty in creating such a model arises from the fact that the elements in
the decision-making process have a qualitative character. Therefore, it is important to
propose a concept of a model which converts qualitative factors into quantitative
indicators in order to define their ratio. This would allow a comparison between the two
elements concerning emotional and rational behaviour, which are mutually an integral
part of the decision-making process.

The article develops an approach that defines the share of emotionality to rationality in
international trade deals. This approach is built up on different psychological meaning
embedded in the questions of the survey. The degree of rationality and emotionality is
determined on the basis of the answers that respondents give and depends on whether
they choose answers that carry an emotional or rational charge. As the participants in the
study are international conterparties from Europe, an analysis of their behavior towards
the nationality of each of them is made. The uniqueness of intercultural differences also
influences how rationally and emotionally the research results are distributed.

New features and trends in the development of international economic relations have a
significant impact on the effect of rationality in the decision-making process, but the
emotional component will continue to be a significant factor until the creation of Artificial
intelligence to replace the human factor.

Key words: economic behaviour, decision-making process, emotionality, rationality,
international business deals

Pe3ome: CHOTHOIIEHUETO HA €MOIMOHAJHOCT M PALMOHAJHOCT B IMpolieca Ha
B3eMaHe Ha pelleHH’s PU MeXAYHapoAHU OU3HeC C/leJIKU e c1abo M3cjesiBaHa 06J1acT
OT CTpaHA HAa MKOHOMHYECKaTa MCUX0Jiorus. He3aBUCMMO OT TOBA, OT HAay4HA IJieJHA
TOYKa lie O'bJle MHOTO I0JIE3HO Jla Ce MpeJoCTaBh MOJies, KOUTO e B ChCTOSHUE Ja
omnpe/iesii KOJUYEeCTBOTO €MOIMOHAJHOCT CHOPSMO palMoHaTHOCT. TpyaHOoCTTa mpHU
Cb3/laBaHETO Ha TAaKbB MoOJieJ MPOU3THYa OT PaKTa, ye eJeMEeHTHUTe B Ipolieca Ha
B3eMaHe Ha pellleHHUsl UMaT KayeCcTBeH XapakTep. ETo 3amjo e BaXKHO Jja ce NpeAJIOxKU
KOHIIENIMs Ha MoJieJl, KOUTO MpeobpasyBa KaueCTBEHUTEe PAKTOPH B KOJIMYECTBEHU
HoKa3aTeJiy, 3a Jla ce ONpe/iesiu TAXHOTO CbOTHOIIeHHe. ToBa 64 MO3BOJINJIO CPABHEHHE


https://www.elibrary.ru/item.asp?id=46323801

MexXAay ABaTa €JIeMEHTa, 6a31/1paHI/1 Ha €MOLHWOHA/JIHOTO U PAllMOHAJIHOTO IIOBE€JEHHE,
KOHWTO B3aMMHO Ca HEpa3Ji€JIHA YaCT OT MMpolieCa Ha B3€MdHE Ha pEIIEeHHUA.

CraTusiTa pasBUBa IOAX0/J[, KOUTO OmNpejiesisi Jiela HA €MOIMOHAJTHOCTTA CIPSIMO
pPalMOHAJIHOCTTA B MEX/AYHAPOJHHUTE T'bPrOBCKH CAEeJKH. TO3U MOAX0/ Ce I'Pajiu BbPXY
pasJIMyeH MCUXOJOTHUYECKH CMUCHJI, BJIOXKEH BbB BbIIPOCUTE Ha aHKeTaTa. CTeneHTa Ha
PallMOHAJIHOCT M €MOI[MOHAJIHOCT Ce Oompejiesisi Ha 6a3aTa Ha OTTOBOPHUTE, KOUTO
pPECNoHJIEHTUTE JaBaT M 3aBHUCU OT TOBa JaJM H36MpPAT OTTOBOPHU, KOUTO HOCST
€MOLIMOHAJIEH WJIM palMoHaJsieH 3apsf. TbH KaTo YYaCTHUIMTE B HU3CJEJIBAHETO Ca
MeXYHApOJAHU KOHTpPAareHTH oT EBpomna, ce NpaBy aHA/IM3 Ha MOBEJeHUEeTO UM CIIPSIMO
HAI[MOHAJTHOCTTA HAa BCEKH OT TAX. YHUKAJTHOCTTA Ha MEXAYKYJATYPHHUTE pa3IM4Hs ChII0
BJIMSIE BbPXY TOBA KOJIKO PAIlMOHAIHO U €MOIIMOHAJIHO Ce Pa3NpeeisT pe3yJTaTUTe OT
H3CJie/IBaHeTO.

HoBuTe 0COGEHOCTH W TeHJAEHLUWHM B pPa3BUTHETO HA MEX/AYHApOAHHUTeE
MKOHOMUYECKU OTHOLIEHUs OKa3BaT 3HAYMTEJNHO BJIMSIHMEe BbPXy edeKkTa Ha
palMOHA/JIHOCTTA B Mpolieca Ha B3eMaHe Ha pellleHUs], HO EMOLIMOHAJHUAT KOMIIOHEHT
e NPOoAb/OKU Ja ObJe 3HAaUMM QaKTOp [0 Ch3[aBaHETO HAa M3KYCTBEHUSI UHTEJIEKT,
KOMTO Jla 3aMeHU 4Y0oBelKUs GaKTop.

K/io4yoBM AyMH: HMKOHOMHYECKO IIOBeJleHHe, IpolleC Ha B3eMaHe Ha pelleHHe,
€MOILMOHAJIHOCT, PallMOHAIHOCT, MEX/IYHaPOAHU OU3HEC CAEJKU

3. Tileva, I. (2021). How technologies will affect the future of medical tourism. PNRPU
Sociology and Economics Bulletin. Volume 3. pp. 308-318
https://www.elibrary.ru/item.asp?id=46662573

Abstract: International tourism is a major sector of the global economy. Some countries
owe much of their gross domestic product to various types of tourism including the
medical ones. Medical tourism is not typical for every country or region. For this reason
certain countries are classified as medical destinations. Over the last few decades, the
technological development has changed healthcare at all. However, an important question
is what will happen with medical tourism in future. Artificial Intelligence is a prerequisite
for a fundamental change in international trade in medical services. Something more, the
pandemic situation of 2020 worldwide leads to less realized international travels and less
mobility. This creates the need of a change in the way medical services are provided in an
international aspect. In order to make a forecast whether the technologies can possibly
affect the way of supplying and trading medical services, a forecasts for the development
of high medical technologies market are summarized. The presented forecasts cover a
period between 5 and 10 years and contribute to the conclusions in the article. Compared
to the historical development of medical technologies in general an opinion for the future
of medical tourism in long-term is expressed.


https://www.elibrary.ru/item.asp?id=46662573

Key words: medical tourism, technologies, international trade, medical services,
artificial intelligence, patient mobility, supercomputer, robotic surgery

Pe3wome: MexxayHapoJHHUAT TYPU3bM € OCHOBEH CEKTOpP Ha CBETOBHATA MKOHOMUKA.
Hsakou gbprKaBU J'bJDKAT TOJIIMA YaCT OT CBOSI OPYTEeH BbTPEIIEH MPOAYKT Ha Pa3/IMUHU
BU/I0BE TYPU3'bM, BKJIKYUTEJNHO MeJUIUHCKUA. MeJUIUHCKUAT TYPU3bM He € TUIIUYEH
3a BCsiKa CTpaHa Wi peruoH. [lopaau Ta3u npuyrMHa HAKOU CTPAHU ca KJAacuPpUIUPaHHU
KaTo MeJULMHCKU JeCTUHauuu. Ilpe3 nmnociegHUTe HAKOJKO JleCeTHJIETHUSA
TEeXHOJIOTUYHOTO pa3BUTHE NMPOMEHH 3HAYUTEJIHO 3/jpaBeona3BaHeTOo. BaxkeH BbIpOC
obadye e KakBO le Ce CJAy4Yd C MeJUIUHCKUS TypusbM B Obaeuie. U3KyCTBEHUSAT
MHTEJIEKT e MpeANoCcTaBKa 3a QyH/JaMeHTa/JiHa MPOMsIHA B MeX/yHapoAHaTa TbPTroBUSs
C MeJUUIMHCKM ycayrd. Heio noBedve, nanaeMuyHaTta cutyayus oT 2020 r. B cBeTOBeH
Malabd BOAM [0 MO-MaJKO peaju3upaHd MeXAYHApPOAHU M'bTYBaHUS M MO-MaJIKO
Mo6uHOCT. ToBa mopak/ja He06X0AUMOCTTA OT IPOMsIHA B HAYMHA Ha MpeJIoCTaBsIHE Ha
MeJULUHCKH YCJYTU B MeX/JyHapoJeH acleKT. 3a Jla Cce HalpaBU MPOrHo3a Jajuv
TEeXHOJIOTUMTE MOraT Ja MNOBJUSSAT HAa HayMHA Ha IpejJaraHe W TbProBUsI Ha
MEJUIUHCKH YCJIYyTrd, ca 0000IIeHU MPOTHO3M 32 pPa3BUTHMETO Ha Ia3apa Ha BHCOKH
MeJUIIMHCKU TexXHOJIOoTUH. [Ipe/icTaBeHUTe NPOTrHO3W 06XBalaT nepuoj Mmexzay 5 u 10
roAMHU W JONPUHACAT 3a U3BOAUTE B cTaTusATa. Cjel KaTo e HampaBeHO 06110
CpaBHeHHUE 3a UCTOPUYECKOTO Pa3BUTHE HA MeJUUUHCKUTE TEXHOJIOTUH, € U3PA3EHO
MHeHHUe 3a 6'b/Iel[eTO HAa MeJUIUHCKHS TYPU3'BM B J'bJITOCPOYEH IJIAH.

KioyoBu AymMHM: MeAUIMHCKU TYPU3bM, TEXHOJIOTMU, MEX/IyHAapoJHA TbpProBHS,
MEJUIMHCKH YCIYTH, U3KYCTBEH MHTEJIEKT, MOOMITHOCT Ha MALUEHTA, CYNIePKOMITIOTHP,
po60oTH3MpaHa XUpyprus

4. Tileva, 1. (2021). Contribution of Lionel Robbins' essay to Economic Psychology.
RUDN Journal of Economics. Vol 29. No 3. pp. 587-594
https://www.elibrary.ru/item.asp?id=46703549

Abstract: Nowadays Economic Psychology is a field of science that has serious potential
to compete classical economic theories. Many contemporary authors are interested in the
discipline which is proved by the variety of emerging branches of Economic Psychology.
Some of them are economists, others psychologists, but a small percentage of them have
both economic and psychological education. This pattern explains some serious
misunderstandings in the scientific literature in the field. The lack of understanding of
both sciences at the same time leads to extremes in the conclusions, which in turn are not
accepted as universally valid by economists and psychologists. Moreover, the literature on
the subject written by economists and psychologists seems very different. Economists
attach more importance to the results of economic choice, while psychologists analyze


https://www.elibrary.ru/item.asp?id=46703549

primarily the causes for it. However, the connection between the two disciplines is
indisputable. Despite the variety of branches of Economic Psychology, it is worth paying
attention to the first work in the field written by an economist, which gives fundamental
answers that modern scientists seem to miss. Lionel Robbins' essay represents an
extraordinary balance between the economic and the psychological issues, united in an
ideal symbiosis.

Key words: Lionel Robbins' essay, Economic Psychology, choice, decision-making process,
irrational

Pe3ome: B Hauid JHM MKOHOMMYECKaTa MCUXOJIOTUSI € Hay4yHa 006J1acT, KOSTO MUMa
Cepuo3eH NOTeHLMaJ a Ce KOHKypHpa € KJaCU4eCKUTe UKOHOMUYeCKU Teopruu. MHOTO
CbBpEMEHHHM aBTOPU Ce HHTepecyBaT OT JUCLMUIIJIMHATA, KOETO Ce JOKa3Ba 4Ypes3
pa3HoOOpa3sueTO OT HOBOBB3HMKBAIM KJIOHOBE HAa HMKOHOMHYECKATa ICUXOJIOTHUS.
Hakon OoT TAX ca MKOHOMHUCTH, APYTU INCUXOJIO3U, HO MaJbK NPOLEHT OT TAX ca C
MKOHOMUYECKO U ICUXO0JI0TUYECKO 06pa3oBaHue. To3u MoJes1 065ICHsSIBA HAKOU CEPUO3HU
HeZl0pa3yMeHUs B Hay4yHaTa JIUTepaTypa B 06sactTta. Hepa3bupaHeTo Ha /jBeTe HayKH
BOJY 10 KPaHOCTH B U3BOJIMTE, KOUTO OT CBOS CTPaHa He ce IpHeMarT 3a 001110BaJIUHU
OT MKOHOMHUCTH W mcuxos03d. OcBeH TOBa JiUTepaTypaTa IO TeMaTa, HanucaHa OT
MKOHOMUCTH U IICUXO0JI03H, U3IJIeXKJa MHOI0 pasMyHa. MKOHOMUCTHTe NpUAaBaT Mo-
rojisiMO 3Ha4eHHe Ha pe3yJTaTUTe OT UKOHOMHUYECKUS M300p, JOKATO MCUXOJI03UTE
aHaJM3UpaT NpeAu BCUYKO MPUYUHUTE 3a Hero. Bpb3kaTa Mexay JBeTe JUCLHUIJINHU
obaue e OescmopHa. Bbnpeku paszHooOpa3veTo OT KJOHOBE Ha HWKOHOMHUYECKATa
IICUXOJIOTHS, 3acayaBa Ja ce oObpHe BHMMaHMe Ha I'bpBaTa paboTa B 006J1acTTa,
HamnucaHa OT UKOHOMMCT, KOSITO JlaBa GyH/JaMeHTa/IHU OTTOBOPH, KOUTO CbBPEMEHHUTE
yuyeHU cakaw npomnyckaT. Eceto Ha JlaibHba PoGUHC mpejcTaB/isiBa U3KJIIOUYUTENIEH
6ajlaHC MeX/y MKOHOMMYecKaTa M ICUX0JioTH4YecKaTa npobJieMaTHKa, 00eJUHEHU B
HjeaJHa CUMOHO3a.

KnrouyoBu aymu: eceto Ha JIaibH'bJ1 POOUHC, MIKOHOMUYECKA MICUX0JIOTUS, U360p, IpolLiec
Ha B3eMaHe Ha pelleHusd, HepalMoHaJleH

5. Tileva, I. and Danov, D. (2022). Relationship between empowerment and leadership
in the economy. RUDN Journal of Economics. Vol 30. No 3. pp. 292-303
E-library: https://www.elibrary.ru/item.asp?id=49610055

Abstract: There are various theories about how a leader should behave and what are the
characteristics of a leader in the context of the modern economic world and business. The
question of how actually an individual becomes a leader is of interest to many people. Very
often the word “leader” is used as an equivalent of a person gaining power in a particular
structure or organization. Also the words ,leader” and ,manager” are often misused as
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synonyms. There is a big difference between the two concepts. Manager in the economic
world can take a position as a continuation of personal and professional qualities which
will elevate him in the structural hierarchy. Also, manager could be chosen for the position
by external factors. In both cases, this is not a matter of choice of the group. If the manager
has leadership qualities, he could be recognized by the group later, but he could also be
rejected. Placing a certain individual, who is not chosen by the group, in a leading role is a
subject of analysis. An experiment with students is conducted so to prove the hypothesis.
The experiment aims to determine whether there is a connection between empowerment
and leadership, fundamentally distinguishing the fact that empowerment does not
presumably make the individual leader. For the purposes of the experiment, fictional
information about a non-existent country is provided. In this way, a simulation
environment is created. Each student has own task and must defend own draft budget in
a discussion. The simulation aims to observe not mostly the success of defending own
draft budget, but the behavior and unconscious leadership skills of the participants.

Keywords: leadership, empowerment, scientific experiment, students, group

Pe3ome. lIMa pas/iMuHU TEOPUM KAaBKO CJie/iBa /ia e IOBeJleHUEeTO Ha JIn/iepa U KaKBU ca
XapaKTEePUCTUKUTE MY B KOHTEKCTA Ha CbBpeMeHHHs] UKOHOMHYECKH CBSIT U GU3HEC.
BbnpochT Kak BCBIIHOCT YOBEK CTaBa JIMJEp MpeJCTaB/siBA MHTEPEC 32 MHOI'0 XOpa.
YecTo aymarta ,Jinjiep” ce U3IM0JI3Ba KATO €eKBUBAJIEHT HaA JIMIle, MTPUJ00HBAIIO BJIACT B
omnpezesieHa CTPYKTypa WK opraHu3anud. Cbllo Taka, AyMUTe ,Juaep” U ,MeHUKbp"
4YeCcTO Ce M3M0J13BaT HeMPAaBUJIHO KaTO CHHOHMMU. Ma rojisiMa pas/inka Mexay ABeTe
NOHATHA. MeHH/KbPBT B HKOHOMHUYECKHS CBAT MOXe Jia 3aeMe IO3WILMsS KaTo
Cle/iCTBME HA JIMYHU M npodecrUoHAJHU KayecTBa, KOUTO Ja To U3JUTHAT B
CTPYKTypHaTa iepapxus. CbI[0 TaKa MEHU/PKBPBT MOXKe Jla O'bjie U36paH 3a MO3UILUsSITa
OoT BbHIIHU $akTopu. U B ABaTa ciaydyas TOBa He e BBIPOC HA M360p Ha rpymnara. AKo
MeHUHKbPBT UMa JIMJIEPCKH KayecTBa, TOM MoXe Jla 6'bJle MPUIIO3HAT OT rpymnara no-
K'bCHO, HO MOXKe W Jla O'bJle OTXBBbpJieH. [locTaBsAHETO Ha ompejesieH UHAWBUJ, BbB
BO/I€ellla poJisl, KOUTO He e U36paH OT rpynara, e 06eKT Ha aHaJIKU3. 3a L[eJIMTe Ha CTaTUsATa
ce MPOBeX/]a EKCIIEPUMEHT ChC CTY/IEHTH, 3a /1A Ce IOKaXKe XUIoTe3aTa. EKcCnepuMeHTbT
MMa 3a IieJ1 /ja OTNpe/iesiv Jaju MMa Bp'b3Ka MeX/1y OBJIACTSIBAaHETO U JIMJIEPCTBOTO, KATO
B OCHOBATa Ha XUIOTe3aTa 3aJisira UJesiTa, Ye OBJACTSIBAHETO He PeBpbIa UHUBH/IA B
Juzep. 3a IeJUTe Ha eKCllepHMEHTA ce MpeJoCcTaBs H3MUcIeHa HHopManus 3a
HeChllleCTBYBallla AbpkaBa. [Io To3W HAYMH ce Ch3/laBa CUMYJAllMOHHA cpejia. Bceku
CTyIEHT MMa cOOCTBEeHa 3ajjaya U TpsibBa JAa 3aUUTU COOCTBEH MPOEKTOOI/KET B
auckycus. CuMmynanusTa MMa 3a IleJ Ja HabJoZaBa He TOJIKOBA yclexa IMpHU
3allMTaBaHETO Ha COGCTBEH MPOEKTOOIO/KET, a IOBEJeHUETO M HeOChb3HATHUTE
JIUZIEPCKH YMEHHUS HA YYACTHUIUTE.

Kiwo40BM AyMU: JTM1epPCTBO, OBJIACTSIBaHe, HAyYeH eKCIIEPUMEHT, CTY/IeHTH, Ipyna



6. Tunea, U. (2022). Icuxosoruyecku NPOYUT Ha EproauyHvsi MKOHOMHUKC.
VN KOHOMMYECKH U COLJMAJIHU alITEPHATUBU. 6poH 3. cTp. 33-42
https://ideas.repec.org/a/nwe/iisabg/y2022i3p33-42.html

Pe3iomMe: EprogiuyHusAT MKOHOMMKC € MJ1a/la MU CPAaBHUTEJIHO HEeU3cJieiBaHaTa 06J1acT Ha
HayKaTa, KOSITO HMMa WHTEPAUCLMUIIMHAPEH XapakTep M KOMOWHHUpa B cebe CH
MaTeMaTHKa, CTATUCTUKA U UKOHOMUKC. TeopusiTa Ha eprogUuHUs MKOHOMHUKC U310
ce OCHOBaBa Ha MaTeMaTHU4YeCKU MOJEeJ U OTXBbPJisl IICUX0JIOTHYecKUTe GaKTOPH KATO
eJleMeHT OT Ipoleca 3a B3eMaHe Ha pelleHMe B HMKOHOMMKaTa. M3o/sMpaHeTo Ha
IICUX0JIOTUYeCKHUTe GaKTOPU B MoJiesla HAa eproAuYHUsl UKOHOMUKC He MpaBU TSIXHATa
3HAYUMOCT MNo-Masika. CTaTuaTa MMa 3a LeJs JAa NpeAcTaBU Apyra IJeJjHa TOYKa 3a
eproJMYHOCTTa B HKOHOMHKATa U Ja MpeACTaBU aJTEpHATHMBA HaA €projuyHuUs
MKOHOMUKC H3BBbH MaTeMaTH4yecKdusi Mozes. Ta3u asTepHaTHBAa OHWBAa Ha3oBaHA C
Hay4YHUs TEPMHUH ,,JICHX0JIOTUYECKA epProAUYHOCT U ce HaOJI0/laBa MPU KOHTPAreHTH,
HaBJIM3AlIY HAa YyK/JW a3apH.

Kiao4yoBu AYMH: eproanieH MKOHOMHKC, IICUXOJIOTHYE€CKa €proanuvHoOCT, Mponec 3a
B3€MadHe€ Ha pelleHue

Abstract: Ergodic economics is a young and relatively unexplored field of science that has
an interdisciplinary nature and combines mathematics, statistics and economics. The
theory of ergodic economics is based entirely on a mathematical model and rejects
psychological factors as part of the decision-making process in economics. Isolating of
psychological factors in the model of ergodic economics does not make their significance
less. The article aims to present another point of view on ergodicity in economics and to
present an alternative to ergodic economics outside the mathematical model. This
alternative is called with the scientific term "psychological ergodicity" and is observed in
counterparties entering foreign markets.

Key words: ergodic economics, psychological ergodicity, decision-making process

7. Tileva, 1. (2023). Communicative and Economic Dimensions of Relationship
Between Framing Effect and Organ Donation. Rhetoric and Communications, n. pag.
https://www.semanticscholar.org/paper/Communicative-and-Economic-Dimensions-
of-the-Effect-Tileva/e432b3a291c9bcdbd273542089657df0e3b03ebd

Abstract: The article focuses on an analysis of effective communication approach in
different groups of society considering a very important health issue that affects the
economic system in Bulgaria - organ donation. The aim is to present economic effects for
the state budget of the organ donation policy in Bulgaria and to propose solutions for
improving the situation using appropriate public communication campaigns and rhetoric.


https://ideas.repec.org/a/nwe/iisabg/y2022i3p33-42.html
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https://www.semanticscholar.org/paper/Communicative-and-Economic-Dimensions-of-the-Effect-Tileva/e432b3a291c9bcdbd273542089657df0e3b03ebd

The topics of research are related to the possibilities of obtaining a kidney for the
purposes of transplantation and how to articulate this social sensitive theme. The
hypothesis is that synchronized actions between institutions are necessary to implement
a complex communication campaign in relation to this socially significant problem like
organ donation. In order to reach different groups of society, adequate communication
techniques and use of modern communication channels is required. The methodology
includes desk research, presenting secondary statistical information from various
administrative institutions and comparative analysis. The best performing European
countries in terms of transplant policy are considered as an example for implementing
good practices. Since public communication is a powerful means for influence, an
alternative based on the framing effect is proposed as a rhetoric instrument for dealing
with this economic and social problem.

Key words: public communication, framing effect, donation policies, organ donation,
kidney transplantation, economic aspects

Pe3wme: Cratusta ce PoKycHpa BbpPXy aHa/JU3 Ha ePeKTUBHHUST KOMYHUKAIMOHEH
MO/IX0/T B pa3JIMYHU I'PYIH OT 06ILIECTBOTO, KATO Ce B3eMa 110/ BHUMaHHe MHOI'0 BayKeH
3/ipaBeH Mpo6JieM, KOUTO 3acsira MKOHOMHYeCKaTa cucTeMa B bbjirapusi - JOHOPCTBOTO
Ha opraHM. llesiTa e 1a ce npeACTaBAT UKOHOMHUYECKHUTE eDEKTH 3a J'bP’KaBHUS OHOKET
OT MOJINTUKATa 3a JOHOPCTBO Ha OpraHu B bbjrapus u J1a ce npejJiokaT pelieHus 3a
NoJl00psIBaHe Ha CUTYalUATa Ype3 MOJX0ASAIIN MyOJUIYHU KOMyHUKAITMOHHU KaMIIaHUU
¥ peTopuKa. TemaTa Ha U3C/Ie/BAHETO € CBbpP3aHa C Bb3MOXKHOCTHUTE 34 M0JIyYaBaHe Ha
ObOpeK 3a IeJIMTe HAa TPaHCIJIAHTAllMS M KakK Jila ce apTUKYJHUpa Ta3u COI[HAIHO
YyBCTBUTEJHA WHpopManus. XUmoresaTa €, 4ye ca HeOO6XOJWMH CHHXPOHHU3UPAHU
JIEUCTBUS MEXAY UHCTUTYLMHTE 32 OChIIeCTBsIBaHe HA KOMIIJIEKCHA KOMYHHKAI[MOHHA
KaMIIaHUS 110 OTHOLIIEHHWE Ha TO3H 0011leCTBEHO 3HaYMM MP06JieM KaTo JJOHOPCTBOTO Ha
opraHu. 3a Jja ce JOCTUTHE [0 Pa3/IMYHU TPyNH OT OOGIIECTBOTO, Ca HEOOXOAHUMHU
aJleKBaTHU  KOMYHUKAallMOHHU TEXHUKUM W  HW3M0JI3BaHe Ha  CbBPEMEHHH
KOMYHMKAllMOHHM KaHa/Ju. MeTo/o/iorusiTa BKJIIOUBA KaOWHETHO IPOYyYBaHEe,
npeJcTaBssHe Ha  BTOpPUYHA CTAaTHCTHYeCKa HWHpopMalus OT  pas3U4YHU
aIMUHHCTPAaTUBHU HHCTUTYI[MU U CPAaBHUTeEJIeH aHau3. KaTo npuMep 3a npusiaraHe Ha
JIoOpY TpPAKTUKH Ce MpHUeMaT €eBPONEHCKUTe CTpPaHW C HaM-A0OpH pe3yTaTH 1o
OTHOIlIeHHEe HA TPAHCIJIaHTAIlMOHHATA MOJUTUKA. T'hi KaTO My6JIMYHATa KOMyHUKAIUS
€ MOIIIHO CPEe/ICTBO 3a BJIMsSIHUE, Ce Mpe/Jjara aJTepHaTHBa, 6a3rupaHa HA paMKUpAIIUs
edeKT, KaTo PETOPUYEH UHCTPYMEHT 3a CIpaBsiHE C TO3U UKOHOMMUYECKH U COIMaJieH
npo6JieMm.

KimouyoBu aymu: ny6juyHa KOMyHUKaLUsl, paMKUpall epeKT, JOHOPCKU MOJUTHKHY,
JIOHOPCTBO Ha OpraHy, 6’bOpevyHa TPaHCIJIAHTALUS, HKOHOMUYECKH aClleKTH
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8. Tunesa, U. (2020). bpaewmeTo HAa MeXAYHapOAHUTEe OU3HeC KOHPpepeHUHH -
aJITepHAaTUBHM MOAEJIM 32 opraHusanms. [lonrutuyeckata UKOHOMUSA U ObJeELIeTO Ha
CBeTOBHATa MKOHOMUKa. U3faTesncku kommiekc - YHCC, cTp.142-152

Pesiome: [Ipe3 2020r. 6b€e11eTO HA pefiiila MKOHOMUYECKH JIEMHOCTH, BKJIIOUUTENHO U
OpraHu3MpaHeTo Ha MeXAYHapoJHU CbOUTHSA, € MOCTAaBeHO MOJ Cepuo3eH BbIPOC.
BiyiomeHata 34paBHa CUTyauus BOAM [0 MNopeAvlia OT PEeCTPUKLMA B MHOIO OT
J'bpXKaBUTE, KOETO BJMse BBbPXYy HMKOHOMMYECKaTa M MOJUTHYEeCKa CTAaOUJIHOCT B
CBeTOBeH Malab. Mex/yHapoHUTe 6U3HeC KOH$epeHLUH, OCBEH reHepaTop 3a 06MeH
Ha mnpodecHOHAJHU WHJeH, IMpeACTaBJAsABaT CbL0 He3aMeHUM HWHCTPYMEHT 3a
MapKeTUHI'0BO NMO3WLMOHUPAHe U OChLIECTBSIBAHE Ha HETYbPKUHI. BbB BpeMeHa Ha
KpHu3a He06X04MMOCTTa OT NYyOJUYHHU JIaTGOPMH, KOUTO AABaT Bb3MOXKHOCT 3a OHM3HEC
pa3BHTHe Ha KOMIIAHUM C MOTEHLHaJ, e CUJHO oce3aeMa. B enujgeMHUyHa CUTyaunus
NPOBEX/JaHEeTO Ha CbOUTHS C MHTepHAlMOHa/IeH XapaKTep e MHOI'0 IMHaMUY€eH MPOLieC,
KOMTO U3MCKBa "bBKABOCT U aJJAITUBHOCT OT CTPaHa Ha OPraHU3aTOPUTE.

Abstract: In 2020 the future of numerous economic activities, including organization of
international events, is put into serious question. The deteriorating health situation has
led to a series of restrictions in many countries, which affected the economic and political
stability worldwide. International business conferences, in addition to being a generator
for exchange of professional ideas, are also an indispensable tool for marketing
positioning and networking. In times of crisis, the need of public platforms that enable the
business development of companies with potential is highly palpable. In an epidemic
situation, holding international events is a very dynamic process that requires flexibility
and adaptability of the organizing company.

9. Tunesa, U. (2020). [IcuxosioruyecKy acClieKTH Ha MpoLeca 3a B3eMaHe Ha pelieHne
B MeXAyHapoAHaTa Tbproeua. MHbpacTpykTypa U KOMyHUKauLuU. T'bproBus B
CbBpPEMEHHHUS CBAT — TEHJAEHIUU U J0OpU NpaKTUKHU. 6poi 15. 136-140 cTp.
https://faculties.unwe.bg/Uploads/Infra/%D0%93%D0%BE%D0%B4%D0%B8%D0%
BD%D0%B0%209,%20%D0%BD%D0%BE%D0%B5%D0%BC%D0%B2%D1%80%D0
%B8%202020,%20%D0%BA%D0%BD.%2015.pdf

Pesiome: [IponechbT 3a B3eMaHe Ha pelieHre B MT e cpaBHUTENHO €/1ab0 W3y4yaBaH, Tbi
KaTO HeroBaTa CJIOKHOCT IMpOU3THYa OT JBa OCHOBHMU acnekra. [IbpBuAT e
WH/UBU/ya/IMCTUYHUAT €JIeMeHT, KOUTO OTAEeJHUAT 4OBeK NpujaBa. B mo-rossamara
4acT OT CJlydauTe B Pa3JIMYHUTE UHCTUTYL WU U KOMIAHWM IO BepUraTa ca HaMeCceHHU
noBeye OT eIMH MHJMBH/A, KOETO IpaBHU Ipoleca 3a B3eMaHe Ha pellleHHe Tpy/JeH 3a
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npocJie/isiBaHe U YCI0XKHSBA Bb3MOXXHOCTTA 3a BJIIMsIHME BbPXU U360pa. BropusaT acnexT
e CBbp3aH C NOCTaBsHe Ha MeX/JAyHapoJlHa paMKa, KOoeTo NpH/jaBa Ollle I0-Cepruo3Ha
KOMIIJIEKCHOCT Ha npolieca. Bbnpeku ToBa, npes nocjeAHUTe roJUHU JUTUTAIU3aLUATa
U3KJIIYUTENHO yaecHM MT, a cnenuasucTuTe ca NPUHYAEHU Aa ThPCAT Pa3WYHU
MHCTPYMEHTH 3a MaHUINyJalus Ha M360pa Ha NOTEHUHATHUs KJIUEHT UJIU TbProBCKU
MapTHbOP, KOUTO MOYHUBAT HA MCUXOJOTUYECKHU HA3UC.

KirouoBM AymMu: npolec 3a B3eMaHe Ha pellleHUe, ICUXOJ0TUYECKU aclleKTH, BIAUSHUE
BBbPXYy U360pa, MexxayHapoAHa Tbprosus (MT)

Abstract: The decision-making process in international trade is relatively poorly studied,
as its complexity stems from two main aspects. The first one is the individualistic element
that the person attaches. In most cases, more than one individual from different
institutions and companies is involved in the chain, which makes the decision-making
process difficult to follow and complicates the possibility to influence the final choice. The
second aspect is related to the establishment of an international framework, which adds
even more serious complexity to the process. However, in recent years, digitization has
greatly facilitated international trade and specialists are forced to look for various tools
for choice manipulation of potential client or trading partner, which rest on a
psychological basis.

Key words: decision-making process, psychological aspects, choice influence,
international trade

10. Tunesa, Y. (2023). B& B MapKeTHHT Ha MeXAyHapOAHU KOMIIaHUHU B cpepaTa Ha
CTPOUTEJICTBOTO. YyieHCTBOTO Ha bbirapusa B EBponeu ckus cblo3: IeTHaAeCceT FOJUHHU
no-kbcHo. U3a. Kommiekc YHCC, ctp. 71-85

CEEOL: https://www.ceeol.com/search/chapter-detail?id=1217613

Pe3iome: H3ciegBaHeTo e eMIIMpUYyeH aHanu3 Ha B&B MapkeTUHroBuTe cTpaTeruy Ha
TPU MeXAyHapoJAHM KOMIAHUM [OCTaBYMLM B cdepaTa Ha CTPOUTEJICTBOTO.
KoMmnaHuuTe ca cb3aazieHu B ctpadu oT EC u onepupat Ha 6'b/Irapckus nasap oT roJ{MHY,
KaTo J0CTaBAT pacaJlHU CUCTEMHU 3a CTPaZJHO CTPOUTEJICTBO. Y TpUTe KOMNIAaHUU UMAT
nocJes0BaTe/IHAa MapKeTUHIOBAa aKTUBHOCT Ipe3 NOCJAeJAHUTEe TOAUHU U y4yacTBaT B
U3TPaXKJaHeTO Ha 3HAKOBH 3a CTOJIMLATA crpafy. TeXHUAT NIPUHOC KBbM peaIu3upaHeTo
Ha [IPOEKTHUTE e OT ToJIIMO 3HaYeHHUe, ThY KaTo oNpesesaT Kak e usriexzja ¢acagara
Ha BCAKa OT crpaauTe. llesta Ha M3c/ieBaHeTO e Jla ce HallpaBU B3aMMOBPb3Ka MeXAY
CTeleHTa Ha MeJiMiiHa eKCIO3UL A U Malllaba Ha UHBECTULIMOHHUTE MPOEKTH, B KOUTO
y4acTBa JOCTaBYUKBT.

Knw4oBu gymu: B&B MapKeTHUHIOBY CTpaTeruu, CrpaZjHo CTPOUTEJICTBO, GacasHU
CUCTEMU
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Abstract: The study is an empirical analysis of B&B marketing strategies of three
international supplier companies in the construction sector. The companies are
established in EU countries and operate on the Bulgarian market for years, supplying
facade systems for building construction. The companies have consistent marketing
activity in recent years and are involved in the construction of emblematic buildings for
the capital. Their contribution to the realization of the projects is of great significance, as
they determine how the facade of each of the buildings will look like. The purpose of the
study is to make a correlation between the level of media exposure and the scale of the
investment projects in which the supplier is involved.

Key words: B&B marketing strategies; building construction; facade systems



