YHUBEPCUTET 3A HAIIMOHAJIHO 1 CBETOBHO CTOIIAHCTBO

CTAHOBHIIE

Or:  mpod. n-p Xpucro MBanos Karpanmkues, YHCC
Hay4Ha CIeHaIHOCT: MapKeTUHT

OTtHOCHO: KOHKypc 3a JlolleHT mo HaydHa creuuaiHocT MapkeTuHr (mponaaxOeHu
npoMoIuu), mpodecroHanHo Hamnpasienue 3.8. Mkonomuka B YHCC

1. Undopmauus 3a KOHKypca

Konkypcbr € o00siBeH 3a Hyxaute Ha Karenpa ,,MapkeTUHr U CTpaTeru4yecko
ianupane Ha dakynrer ,,Ynupasnenue u anmuuuctpanua Ha YHCC cwriacHo Penenne Ha
AC Ne4/26.06.2024 r. YuacTBaM B CbhCTaBa Ha HAYYHOTO JKYPU MO KOHKYpCa CBIVIACHO
3anosen Ne2942/15.10.2024 r. na 3amectHuk-pexropa no HUJI na YHCC.

2. Nudopmanms 3a KaHAMAATa B KOHKYpca

EnuHcTBeH kaHaugaT B OOsIBEHMS KOHKYpC € TIJlaBeH acucTeHT J-p Enena
Kocragunosa.

KanaunaTsT 3aBbpliBa cpeJHOTO cu obpasoBanue npe3 2001 r. B [IbpBa anrnuiicka
e3ukoBa rumHaszus — rpaj Codus. Ot 2001 r. 10 2005 r. € cTyJeHT B 6akanaBbpCcKa CTEIEH B
YHCC, cnenmansoct ,,lkonomuka Ha unaycrpusra®. Ilpe3 2007 r. momydaBa Marucrbpcka
CTENEH M0 ,,MeXayHapOAHN NKOHOMUYECKH OTHOLIEHUS " ChC CIIENMAIN3AIU ,,Y IPABICHUE
Ha MexayHapoaHu npoektu or YHCC, a ot 2013 r. e 10KTOp MO Hay4yHATa CIELUAIHOCT
»MapKeTuHr* keM Kareapa ,,MapkeTuHr u crparerndyecko mianupane B YHCC. Ot 2016 1.
KaHJIUJaThT 3a€Ma JThKHOCTTA ,,IJIaBE€H acUCTeHT * B Karenpa ,,MapKeTUHT U CTpaTern4ecko
mnanupane Ha YHCC.

B cBoeTo HpO(I)CCI/IOHaHHO Pa3BUTHE, TTIABE€H ACUCTCHT I-p Enena KOCTa,Z[I/IHOBa HMa y4acTus
B IIPOCKTH KAKTO B cq)epaTa Ha 6H3Heca, TaKa U B HECTOIIAHCKHUA CCKTOP.



3. M3nbjHeHHe HA W3HCKBAHMATA 32 3aeMaHe HA aKaJleMHYHATA IbKHOCT
Jlouent

I'nmaBen acucrent a-p Enena Kocraaunosa e npeacrasuna CrpaBka 3a U3IIBJIHEHNE HA
MUHUMaIHUTEe HanuoHanHM W3MCKBAaHMS 3a 3a€MaHETO Ha aKaJeMH4YHaTa JJIBbXKHOCT
,»JlOIIEHT", KAKTO M Ha CIIeIHU(PUIHUTE KOJTMIESCTBEHHN M KauecTBeHU u3nckBanus Ha YHCC.

[lo oTHOLIEHWE Ha Koauuecmeenume U3UCK6AHUA 3a 3a€MAHE Ha aKaJeMHUYHaTa
mrbxkHocT L, Jlonent” B YHCC, BuAHO OT mnpelacraBeHara KapTa, TIJIABEH AacUCTEHT
KocTraguHoBa U3MbiIHsIBa KAKTO HOPMAaTUBHUTE M3MCKBAHUS HA 3aKOHA, Taka U BbTPEILIHUTE
KOJIMYECTBEHU U KauecTBeHM u3nckBaHusg Ha YHCC. M3mbpiaHeHU ca BCUYKM HAallMOHATHU
MUHHMAJIHA W3UCKBaHUs. 3alllUTEH € JUCEepTAIllMOHEH Tpya Ha Tema ,lla3apHa mnm OpanHn
CerMEHTAaIMs“ 1O HayyHa crenuanHocT ,,Mapkerunr. IlyOnmkyBaHa € caMOCTOSITeTHA
MoHorpadus cbe 3arnasue ,,CrnenuuKy Ha MapKEeTUHIa Ha OPraHU3alMUTE C HECTONAHCKa
nen®. OcBeH MOHorpagusaTa, KaHAUAATHT € IPEACTaBUII ChILIO Taka | caMocTosTeNeH y4eOHUK
10 TeMaTa Ha KOHKypca, | kHura Ha 0a3ara Ha AMCEPTALlMOHEH TPYA, 2 TJIaBU OT KOJEKTUBHO
MoHorpadust, 3 craruu, MyOJMKyBaHH B HAyYHHM H3JaHUS, 2 OT KOMTO pedepupanu u
MH/IEKCUPaHU B CBETOBHOM3BECTHH 0a3u JaHHU ¢ Hay4yHa HH(OpMaIKs U 3 T0KJIajia OT HayYHU
koH(pepeHmu. [IpencraBeHure qokas3arenacTBa CBUJIETENCTBAT, Y€ KaHAUAAThT Habupa 1090
TOYKH 110 HAIMOHAIHHUTE M3UCKBaHUs (pu MUHUMYM OT 400 Touku) u 1 351 Touku (mpu
n3uckyemu 320 TOUKH), IO OTHOLIEHHE JOMbIHUTENHUTE u3nuckBanus Ha Y HCC.

Cnopen npencrasenata CripaBka 3a U3I'bJIHEHUE HA KauecmeeHune U3UCK6aHUuA 3a 3aeMaHe
Ha aKaJeMHUYHaTa JJIBKHOCT ,,JJOLEHT* U MPEeACTaBEHUTE JOKA3aTEeJICTBA, [VIABEH aCUCTEHT JI-
p Enena KoctagnHoBa MMa NOCTHXKEHHUS MO UYETUPUTE KAadECTBEHM IIOKA3aTENIM, KOETO
JI€MOHCTpHpa MPUHOCA HAa KaHAKWJaTa KbM YTBbpKJIaBaHeTo Ha 100poro nme Ha YHCC.

4. OueHKa HA y4eOHO-TIPENoaBaTEICKATA 1eifHOCT

I'maBen acucreHt a-p KocrtaanHoBa MMa HajJ TNETHAAECETTOJMIIEH OINUT KaTo
Ipenojasaresl B Kareapa ,,MapkeTMHI M CTpaTerudecko Iutanupane” mnpu Daxynrer
,» YTIPaBJI€HUE U aIMUHUCTpALUA"‘, KaTO € BUJHO, Y€ Mpe3 NOCIEAHUTE CeeM YyUeOHU TOANHU
1-p KoctanuHoBa M3mbiIHIIA ayAUTOPHA 3ae€ToCT OT 3156 yueOHu yaca (2 435 vaca nekuuu u
Haa 1560 waca ympaxHeHus) oOmo B OakajgaBbpcka M MarucTbpcka Iporpamu, IO
muctunmuauTe [loTpedburencko moBenenune, MapkeTHHTOBH u3chenBanus, [IpogaxOenu
npoMornuu, IlpomaxkGenn mnpomormu u OpaHAUHT, MapkeTHHT, 3eJleH MAapKETHHT,
IIpoMonmonanHu nporpamu u kamnanuu 1 Hayuyna etuka. Tpu oT qJUCHMIIIMHUTE KAHIUAATHT
IIpenojaBa Ha aHIVINNACKH €3HK.

B cpuus nepuos rnasen acucteHt 1-p Enena Koctagunosa e Oumna rocT-npenoiaBaren
B yHUBepcuTeTH B bepnun, JIucabon u Manpu.



5. OueHka Ha MpeACTABEHUTE HAYYHH TPY/A0Be
5.1. Ochoenu Hanpasnenus 6 uscied08amenckama OetuHOCm Ha KaHouoama

I'maBen acuctent a-p Enena Kocragunosa e npeacrasuia ciennurte myonukanun (10
Ha Opoii).
e 1 monorpadus
e | xHura Ha 0a3aTa Ha 3alIUTCH TUCEPTALMOHCH TPY/T
e 2 IJIaBM B KOJIEKTUBHA MOHOTpadus
e 3 cTaTuu, OT KOUTO 2 CTaTHH, MyOJIMKYBaHU B HAYYHU U3JIaHUs, peepUpaHn U
WHJIEKCUPAaHU B SCOPUS;
e 3 I0KJIa/1a OT HAYYHU KOH(DEPEeHIINH

MoHorpadusara Ha rinaBeH acucteHT JA-p Emena KocragmHoBa wu3cnensa
MPUIIOKEHUETO Ha MAapKETHHIOBaTa KOHIENINS B OPraHU3aIlMUTE C HECTOMAHCKA IIEJl, KaTo
IPEACTaBsI PE3YJNTAaTUTE OT 33ABI00YEHO MHOIOMETOJHO H3cieaBane. OCHOBHATA LIEN € J1a ce
OIpEAessIT KJIIOUOBUTE HW3MEPEHHMsS Ha MAapKETHHIOBaTa OpHEHTAlMsl B KOHTEKCTa Ha
OBNTapcKUsi HECTONAHCKU CEKTOp M Jla C€ HACHTU(UIMPAT OCHOBHUTE IPEYKU MpPEX
NPUIOKEHUETO Ha MapKeTHHIa 3a HECTONaHCKH menu. IIpemyokeHusaT 3a pereH3upaHe
y‘-Ie6HI/IK MpeacTaBs B IIbJIHOTA HpO6H€MaTI/IKaTa Ha HpOIIa)K6CHI/ITC IMpoMOLIMHU WU TAXHOTO
yIIpaBJIeHUE.

OCHOBHHUTE M3CIICIOBATEIICKU TI0JICTA HA ITyOIMKAIMHUTE Ca: HECTONAHCKU MAapKETHHT,
POAaXKOEHU TPOMOIIMH M YCTOHYHBO IMOTPEOUTEIICKO TOBEICHUE.

5.2. Oyenxa na noayuenume HAYYHU U HAYYHO-NPULONCHU PE3VIMAmu

Hayunute npuHocu Ha riaBeH acucteHT A-p Enena KocragunoBa moraTt na Obaar
0000I1IEHY 110 CIICIHUS HAYMH:

Ilpunocu c meopemuuen xapaxkmep:

e (CucremaTu3MpaHu ca OCHOBHUTE MPHUUMHU 3a ecKalalusaTa Ha MpoAaKOeHHUTE
MIPOMOILIMH U 32 TOBA T€ J1a ObJIaT BE3MPUEMaHH KaTo ,,[IPOOJIEMHOTO JIET€ Ha MapKEeTUHTa™,

e BwbBeneHo, 000CHOBaHO W ONEPAMOHATH3UPAHO € TIOHSITHETO ,,0pUEHTALUS KbM
BB3/CICTBUE" KATO OCHOBEH TUIl OPUEHTAIMS TPU HECTOMAHCKUTE OpraHU3alllH.

L4 CI/ICTeMaTI/BI/IpaHI/I Ca TCOPCTUYHHUTC IMO3HAHUS 3a ChIIIHOCTTA U YIIPABJICHUETO HA
HpOlIa)K6eHI/ITe IpoOMOIHH, KAKTO U € JaACHO HOJIpO6HO OITMCAaHHUEC Ha TAXHATa MCXaHHKa "
BJIMAHUCTO UM BBPXY HpO,[[a)KGI/ITC 1 NCHHOCTTA HA MApKUTC.

e HanpageH e u3uepnareieH U CUCTEMaTHUEH Nperiie/l Ha TEOPETUYHUTE OCHOBU U
EeMITUPUYHU H3CIIEIBAHUS BBPXY 3€JICHOTO IOTpPEOJIeHHe, KOWTO OdYepTaBa OCHOBHHTE
HanpaBjiIeHUs U TMOAXOAM B HayyHaTa JIMTepaTypa, KOETO JONpHUHACS 3a TEOPETUYHOTO
oOoratsiBaHe Ha pa30MpaHETOo 3a YCTOMYMBOTO MOTpedIEeHHE.



Ilpunocu ¢ HayuHoO-npuUIOdICEH XapaKmep.

e lpeHTudunupaHu ca KaTo OCHOBHU IPEUYKH 3a €(EKTHBHOCTTA HA IIPOMOLUUTE
OorpaHu4eHaTa IPO3PayHOCT U CHTPYAHUYECTBOTO MEXKAY INPOU3BOIUTEIUTE U TOJIEMUTE
THProBuUM B bbirapus.

e JIpoBeneHo € wM3cienBaHE, KOETO XBbpJS CBETIMHA BBPXY BpPb3KATa MEKIY
IPOMOLMUTE W JBa OT HAi-CHIIECTBEHUTE NPOOJIEMU B CHBPEMEHHHS MApKETHHI —
MapKETUHIOBOTO KBCOIJIEACTBO M JIMIICATA HA UW3MEPUMOCT Ha pE3ylTaTuTe OT
MapKETHUHIOBUTE JECHHOCTH.

e OpueHTanuATa KbM BB3JICHCTBHE € MICHTU(UIIMPAaHA KAaTO OCHOBHO M3MEpPEHHE
Ha MapKEeTHHI0BaTa OPUEHTALUs HAa HECTOIIAHCKUTE OpraHU3aliy.

6. Onenka Ha HAYYHUTEC H HAYYHO-IIPUJIOKHHA IIPUHOCHA

AHaimm3bpT Ha HAayYHUTC HY6HI/IKaHI/II/I Ha TJ1aB€H aCHCTCHT KOCTa,Z[I/IHOBa MH JOaBa
OCHOBaHHE Jla OLIEHS KaTo 3HAYUMM CIICJHUTE HEWHU HAayYHH IIPpUHOCH: T oborarsaBa
HAYyYHHUTC 3HAHUA 3a MNPHIIOKCHUCTO Ha MApPKETHUHIOBATa KOHICIILIHWA B KOHTCKCTA Ha
OpraHnu3atrvTe C HCCTOIMAaHCKA L CJI; pasmupsaBa pa36HpaHeT0 3a HarjjaCuTeE u NOBCACHUCTO HA
HOTpC6I/ITeHI/ITC CIIpAMO 3€CJICHOTO HOTpe6J'ICHI/IC; " JO0pa3BUBa IIO3HAHUATA 34 BPb3KaTa MCIKIY
IIPpOMOIMHUTEC U KIIFOUOBU HpO6HeMI/I Ha CbBPCMCHHHA MAPKCTUHI', KATO KPATKOCPOYHHA (i)OKy'C
" JIIicata Ha U3SMEPHUMOCT Ha PE3YJITATUTC OT MAPKECTUHIOBUTC MHTCPBCHLIUU.

7. KpuTuyHuU 0ejIe;KKH M MPenopbKH

HanpaBenara 10 MOMeHTa OlleHKa 3a KaHAM/1aTa B KOHKypca MU JlaBa OCHOBaHUE Jia
3asBs, Y€ HIMaM KpUTUYHU 3abenexku. [IpenmopbuBam Ha riaBeH acucteHT aA-p Enena
KocraanHoBa 1a mpoabiKu U3ciiejoBaTeNcKaTa cu padoTa B KOHTEKCTA Ha HOBUTE PEATHOCTH
KaTo JUTUTaIHA TpaHchopMalivs (HallpuMep OHJIAiH MPOMOIMOHHH KaMTaHUH) U TTI00aTHH
MPOMEHHU (OT TJIeTHA TOUKA Ha 3EJICHUS] MApKETUHT) | JIp.

8. 3axuouenue

Ha O6a3zara Ha BCHMYKO Ka3aHO JO HAcTOSIIMS MOMEHT, 3asBSBaM CBOATa
[TOJIOKUTEJIHA onenka u ¢ yoeneHocT AaBaM mpenopbKara cu KbM Y Baxkaemoto HaydHo
KYpH Jla OJKpenu u30opa Ha riaBeH acucteHT A-p Enena KocranannoBa Ha akanemMuyHarta
msxHocT JJOLIEHT na YHCC no npodecnonanno Hampasienue 3.8. IkoHoMHKa, Hay4dHa
crenuanHocT ,,MapkeTuHr (npoaaxoeHu nmpomounn)* 3a Hyxkaure Ha Karenpa ,,MapkeTunr
U cTpaTernyecko manupane’ Ha @akynrer ,,Ynpasnenue u axMuancTpanns Ha YHCC.

16.12.2024 r.
Codus npo¢. a-p Xpucro ManoB Karpanmxuen



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

OPINION

From: Prof. Dr. Hristo lvanov Katrandjiev, UNWE
scientific specialty: Marketing

Subject: competition for Associate Professor in a scientific specialty Marketing (sales
promotions), professional field 3.8. Economics at the UNWE

9. Competition information

The competition is announced for the needs of the Department of Marketing and
Strategic Planning of the Faculty of Management and Administration of the UNWE in
accordance with Decision of the Academic Council No. 4/26.06.2024. | participate in the
composition of the scientific jury of the competition in accordance with Order No.
2942/15.10.2024 of the Vice-Rector for Research and Development of the UNWE.

10. Information about the candidate in the competition

The only candidate in the announced competition is Chief Assistant Professor Dr. Elena
Kostadinova.

The candidate completed his secondary education in 2001 at the First English Language
School - Sofia. From 2001 to 2005 he was a bachelor's student at the UNWE, majoring in
"Industrial Economics". In 2007 he received a master's degree in "International Economic
Relations” with a specialization in "International Project Management” from the UNWE, and
since 2013 he has been a doctor in the scientific specialty "Marketing" at the Department of
"Marketing and Strategic Planning™ at the UNWE. Since 2016, the candidate has held the
position of "Chief Assistant™ at the Department of "Marketing and Strategic Planning" at the
UNWE.



In her professional development, Chief Assistant Professor Dr. Elena Kostadinova has
participated in projects in both the business and non-profit sectors.

11. Fulfillment of the requirements for holding the academic position of Associate
Professor

Chief Assistant Professor Dr. Elena Kostadinova has presented a Report on the
fulfillment of the minimum National requirements for holding the academic position of
"Associate Professor"”, as well as the specific quantitative and qualitative requirements of the
UNWE.

With regard to the quantitative requirements for occupying the academic position of
"Associate Professor” at the UNWE, as evident from the presented map, Chief Assistant
Professor Kostadinova fulfills both the regulatory requirements of the law and the internal
quantitative and qualitative requirements of the UNWE. All national minimum requirements
have been met. A dissertation on the topic "Market or Brand Segmentation™ in the scientific
specialty "Marketing™" has been defended. An independent monograph entitled "Specifics of
Marketing of Non-Profit Organizations" has been published. In addition to the monograph, the
candidate has also presented 1 independent textbook on the topic of the competition, 1 book
based on a dissertation, 2 chapters of a collective monograph, 3 articles published in scientific
publications, 2 of which are refereed and indexed in world-renowned databases with scientific
information and 3 reports from scientific conferences. The evidence presented shows that the
candidate has a score of 1,090 points according to the national requirements (with a minimum
of 400 points) and 1,351 points (where 320 points are required) regarding the additional
requirements of the UNWE.

According to the submitted Report on the fulfillment of the qualitative requirements for
holding the academic position of "associate professor” and the presented evidence, Chief
Assistant Professor Dr. Elena Kostadinova has achievements in the four qualitative indicators,
which demonstrates the candidate's contribution to the establishment of the good name of the
UNWE.

12. Evaluation of teaching and learning activities

Chief Assistant Professor Dr. Kostadinova has over fifteen years of experience as a
lecturer in the Department of Marketing and Strategic Planning at the Faculty of Management
and Administration, as it is evident that over the last seven academic years Dr. Kostadinova
has completed a total of 3,156 teaching hours (2,435 hours of lectures and over 1,560 hours of
exercises) in Bachelor's and Master's programs, in the disciplines Consumer Behavior,
Marketing Research, Sales Promotions, Sales Promotions and Branding, Marketing, Green
Marketing, Promotional Programs and Campaigns and Scientific Ethics. The candidate teaches
three of the disciplines in English.



During the same period, Chief Assistant Professor Dr. Elena Kostadinova was a guest
lecturer at universities in Berlin, Lisbon and Madrid.

13. Evaluation of the submitted scientific papers
13.1. Main areas of the candidate's research activity

Chief Assistant Professor Dr. Elena Kostadinova has presented the following
publications (10 in total).
e 1 monograph
e 1 book based on a defended dissertation
e 2 chapters in a collective monograph
e 3 articles, of which 2 articles published in scientific journals, refereed and
indexed in Scopus ;
e 3 scientific conference reports

The monograph by Senior Assistant Professor Dr. Elena Kostadinova explores the
application of the marketing concept in non-profit organizations, presenting the results of an
in-depth multi-method study. The main goal is to determine the key dimensions of marketing
orientation in the context of the Bulgarian non-profit sector and to identify the main obstacles
to the application of marketing for non-profit purposes. The textbook proposed for review fully
presents the issues of sales promotions and their management.

The main research fields of the publications are: nonprofit marketing, sales promotions,
and sustainable consumer behavior.

13.2. Evaluation of the obtained scientific and applied scientific results

The scientific contributions of Chief Assistant Professor Dr. Elena Kostadinova can be
summarized as follows:

Theoretical contributions:

e The main reasons for the escalation of sales promotions and their perception as the
"problem child of marketing" are systematized.

e The concept of "impact orientation" has been introduced, justified and
operationalized as the main type of orientation in non-profit organizations.

e Theoretical knowledge about the nature and management of sales promotions is
systematized, as well as a detailed description of their mechanics and their impact on sales and
brand value.

e A comprehensive and systematic review of the theoretical foundations and
empirical research on green consumption has been conducted, outlining the main directions
and approaches in the scientific literature, which contributes to the theoretical enrichment of
the understanding of sustainable consumption.



Contributions of a scientific and applied nature:

e The main obstacles to the effectiveness of promotions have been identified as
limited transparency and cooperation between manufacturers and large retailers in Bulgaria.

e A study has been conducted that sheds light on the relationship between
promotions and two of the most significant problems in modern marketing — marketing myopia
and the lack of measurability of the results of marketing activities.

e Impact orientation has been identified as a main dimension of the marketing
orientation of nonprofit organizations.

14. Evaluation of scientific and applied scientific contributions

The analysis of the scientific publications of Chief Assistant Professor Kostadinova
gives me reason to assess the following scientific contributions as significant: she enriches
scientific knowledge about the application of the marketing concept in the context of non-profit
organizations; expands the understanding of consumer attitudes and behavior towards green
consumption; and further develops knowledge about the relationship between promotions and
key problems of modern marketing, such as the short-term focus and the lack of measurability
of the results of marketing interventions.

15. Critical notes and recommendations

The evaluation of the candidate in the competition so far gives me reason to state that
| have no critical remarks. | recommend Chief Assistant Professor Dr. Elena Kostadinova to
continue her research work in the context of new realities such as digital transformation (for
example, online promotional campaigns) and global changes (from the perspective of green
marketing), etc.

16. Conclusion

Based on everything said so far, | declare my POSITIVE assessment and with
conviction | give my recommendation to the Honorable Scientific Jury to support the election
of Chief Assistant Professor Dr. Elena Kostadinova to the academic position of ASSOCIATE
PROFESSOR at the UNWE in professional field 3.8. Economics, scientific specialty
"Marketing (Sales Promotions)" for the needs of the Department of "Marketing and Strategic
Planning™ of the Faculty of "Management and Administration” of the UNWE.

16.12.2024
Sofia Prof. Dr. Hristo Ivanov Katrandzhiev



