YHUBEPCUTET 3A HAIIMOHAJIHO 1 CBETOBHO CTOITAHCTBO

CTAHOBMUIIE

Ot:  mpod. a1-p Kpacumup MapunoB MapunoB
Hayuna cnermannoct: MapkeTusr
YHHUBEpPCHUTET 32 HALIMOHAIHO ¥ CBETOBHO CTOIIAHCTBO

OtHoCHO: KOHKypc 3a JIOIeHT mo HayyHa crenuanHocT MapkeTHHr (mpoaaxOeHu
poMoLun), npodecronanHo Hamnpasienue 3.8. konomuka B YHCC

1. Nndopmanus 3a KOHKypca

KonkypchT € o0siBeH 3a HyxauTe Ha Katenpa ,MapKeTHHT M CTpaTerHyuecKo
wiaHupane Ha @akynrer ,,Yrupasnenue u anMuauctpanua’ Ha YHCC cwriiacHo Penenue Ha
AC Ne4/26.06.2024 r. YyacTBaM B ChCTaBa Ha HAYYHOTO JKypH IO KOHKypca CBIJIACHO
3amoBen Ne2942/15.10.2024 r. va 3amectauk-pexropa mo HMJ] na YHCC.

2. HNudpopmanus 3a KaHAUAATa B KOHKypca

EnuncTBeH KaHauAaT B 00IBeHUsI KOHKYpC € 1. ac. 1-p Enena Kocragunosa.

KanaunarsT B koHKYpca e pojeH B Codus. CpeqHoTO cu 00pa3oBaHue 3aBbpIIBA MTPE3
2001 r. B I[IppBa anrnuiicka e3ukoBa rumHaszus — rpajx Cogus. Ot 2001 r. 1o 2005 . e cTyneHt
B OakamaBbpcka creneH B YHCC, cnemumamnoct ,JkoHOMHWKa Ha WHAyCTpUATa™.
Marucrppckata cu creneH 1o ,,MeXIyHapoJHM HKOHOMMYECKH OTHOLIEHUSA“ CbC
crienuannu3anus ,, Y IpaBjieHUue Ha MEKIyHapoIHU poeKTH  noayyasa npe3 2007 r., OTHOBO
ot YHCC. B nepuona 2009 r. - 2013 r. e noxTopant 1o MapkeTHHr B karezapa ,,MapKeTuHr u
cTparernuecko mianupane Ha YHCC.

Ot 2013 r. e BOKTOpP IO NKOHOMMKA I10 HAy4YHa clie[uaJHOCT MapkeTuHr, a ot 2016 .
— IJIaBeH acuCTeHT 1o Mapketusr B Kareapa ,,MapKeTHHT ¥ CTpaTEerMuecko IUIaHUpaHe Ha
YHCC.

B xona Ha npodecnonannoro cu pazsutue B YHCC ri. ac. KocragunoBa nma ygactue
B pe/IuIIa MPernoiaBaTeICKu MOOMIIHOCTH 1o riporpama Epassm+. I3BbH yHUBEpCHTETA TS UIMA
OIUT B YIPABJICHUETO HA IIPOEKTH B 00JIACTTA HA KOHCYJITAHTCKUTE YCIYTH, KOUTO HAChPYaBaT



nproOIaBamiaTa 3aeTocT, KaKTO U B €BPONEHCKY IPOrpaMu B TI0J13a HAa XOpa C YBPEXKIaHUSI.
3acmyskaBa Ja ce OTOeNeXH U paboTaTa i KaTo U3CIeIOBATEN B areHIIMITA 32 MAPKETHHTOBU
u3cnensanus , I lparmaruxa‘.

3. M3nbjHeHMe HA HM3MCKBAHHMSTA 32 3aeMaHe HA aKaJAeMHYHATA JIbKHOCT
JlomeHTt

I'n. ac. KocraguHoBa € mpeicTaBuia CIpaBKa 3a W3IIBJIHEHHE HA MHHHUMAJHHUTE
HaIlMOHAIHU M3UCKBaHU 110 WiI. 20, ain. 2 u 3 ot SPACPDB 1 1onbIHUTEIHUTE WU3UCKBAHUA HA
YHCC cowriacuo ui. 20, ain. 5 ot 3SPACPB.

Ilo oTHOLIEHWE HA Konuuecmeenume U3UCK6AHUA 32 3a€MAHE Ha aKaJeMHUYHaTa
mrbxkHocT L Jlouent” B YHCC, BumHO OT mpencraBeHara kapra, Tl ac. KocraauHoBa
U3IIBJIHABA KAKTO HOPMAaTUBHUTE U3UCKBAHUS HA 3aKOHA, TaKa U BBTPEIIHUTE KOJTMYECTBEHUTE
n3uckBanus Ha YHCC. Illo ce oTHacs 1o Hayuonannume uzuckeanus ri. ac. KocraanHosa
Habupa 1090 Touku mpu mMunuMmyMm oT 400 touku. Ilpu donwvinumennume uzuckéanus Ha
YHCC coriacao 3PACPB (un.26, an.5) u [IpaBunHuka 3a npuiiokenuero my (wi.la, an.2-3)
MPEU3ITBIHEHUETO OTHOBO € OTUETIIMBO — KaHAUIAThT Habupa 1 351 TOUKM mpu U3MCKyeMu
320 touku. OOIIO MPU KOJIUYECTBEHUTE M3MCKBAHMA KaHAWAATHT MpPEBUINABA MOBEYE OT 3
I'BTH HEOOXOIUMUSI MUHUMYM, KaTo HaOupa 2 441 Toukwu.

Ilo oTHOLIEHNE HA KAYecmeeHume U3UCKEAHUA 32 3a€MaHe Ha NIIBKHOCTTA ,,J[01eHT
B YHCC cnema na ce otOenexu, 4e KaHAMIATHBT B KOHKypCa JIEMOHCTPUpA BUCOKH
MIOCTH)KEHUSI 110 IOBEYETO KPUTEPUU; MOCTHKEHMS, KOUTO €A OLEHEHU OT aKaJIEeMUYHMS
cberaB Ha YHCC.

4. OuneHka Ha y4eOHO-IIpenoAaBaTeJICKaTa AeiHOCT

OT mpencraBeHuTe 3a y4yacTMe B KOHKypca JOKYMEHTH € BHJAHO, Y€ TJ. ac.
KocragnHoBa nMa cepro3eH ONUT KaTo MpenoaBaTes — INIaBHO BB BOJICHUTE OT Hesl KypCoBe
no OaxkalaBbpPCKU M MarucThpPCKH IMPOrpaMH Ha KaTenpa ,,MapKeTHHI U CTpPaTerHuecKo
IUTAHUpaHe , HO CBINO Taka, BCE IO-OTYETIMBO, U B pPaMKUTE Ha IMPENOJaBaTEICKHUTE
MOOMIJIHOCTH, peaJiu3upaHu B yHuBepcuteTd B JIucabon, Manpun, bepnun.

I'n. ac. KocraguHoBa € aBTOp WJIM ChAaBTOpP Ha peluIa JEKIHMOHHH KypcoBe, B T.U.
,Marketing Research u ,,Consumer Behaviour”, mpemomaBaHu Ha aHIJIMICKH €3UK B
nporpamara ,,Marketing and Strategic Planning®, npenojaBana Ha aHIJIMHACKU €3UK, KaKTO H
Ha KypcoBere ,lIlpomounonamHu mnporpamMu W Kammnanuu’, ,IlpomaxOeHu mpomoruu’,
,, ] IpotaxxOeHn IpOMOIIMN U OpaHAMHT”’, KaKTO U KypchT 1o ,,Marketing Research Methods”
110 CbBMECTHATa MarucTbpcka nporpama Digital Marketing and Transformation mexxay YHCC
u Abertay University, o KOATO 04akBaMe 00y4E€HUETO Ha CTYJCHTH Jia CTapTHpa CKOPO.



CnpaBkata 3a aynuTopHarta 3aeTocT Ha TJ. ac. KocragmHoBa mokas3Ba, 4e 3a
MOCIIEAHUTE 7 TOAWHHM TSI € BOJWIA O0II0 Ha OBJITApPCKH M aHTJIMKUCKH €3UK moBeue oT 2 435
yaca Jiekiuu 1 Haj 1560 yaca ynpaxHeHusl.

Kazanoto mo-rope Mu naBa OCHOBaHME Ja 3aKiiouva, de ri. ac. KocraguHoBa nma
HEOOXOJUMHUTE OMHUT W pPyTHHA 32 AHTAKUMEHTUTE W OTTOBOPHOCTHUTE, CBBP3aHU C
aKaJeMUYHaTa JJIbKHOCT MO HACTOSIIUs KOHKYPC.

5. Onenka Ha npeACTaBeHUTEe HAYYHHU TPY/AOBe
5.1. Ocnoenu nanpasnenus 8 u3C1e008amenckama OeuHoOCm Ha KaHouoama

KanaunarsT yyacTBa B KOHKypca 3a npodecop ¢ 12 nmybaukanuu, pasmnpeaesneHu mno
CIICZIHUS HAUUH:
e MOHOrpaguu, KHMUTM U TJaBH OT MoHorpapuu — 4 Oposi, OT KOUTO 2
CaMOCTOSITEJTHU | 2 TJIaBU B KOJIEKTUBHA MOHOTpadus;
e cTatuu — o0mIo 3, OT KOWUTO 2 CTaTUH, MyOJUKYBaHM B HAYYHH H3HaHUS,
pedepupaHy 1 HHAECKCUPAHU B Scopus;
® JIOKJIaTH OT KOHpepeHIuu — 3 O6pos.
OCHOBHUTE TEMAaTHYHM HANpaABICHUS B H3CIEAOBaTeNCKaTa IEWHOCT Ha TIJI. ac.
KocragnHoBa morar aa ce cucteMaTu3upar B 3 TpyIu 1O CIIAHUS HAunH:
e [Ipobnemu Ha 3eneHoTO noTpedaeHne — myomukaruu Ne7, Ne§, Nel0.
e [Ipobremu Ha MapKeTHHra Ha HETHPrOBCKH OpraHU3aliy — myOnukanun Ne3,
Ned.
e [Ipobremu Ha MPOMOLIMOHAIHUTE MTPOrPaMH B MapKeTHHTa — myOnukanuu Nel,
Neé.
OOeauHsABAIIM XapaKTEPUCTUKM Ha mnyOnukanumute Ha 1. ac. KocraguHoBa ca
MOCTaBSHETO U Pa3rieKIaHeTO Ha 3HAYUMHU 32 CbBPEMEHHHUSI MAPKETUHT NMPOOJIEMH, KAaKTO U
TAXHOTO 33J/bJIO0UEHO U apryMEHTUPAHO TUArHOCTUIIMPAHE U aHAJTH3UpPaHe.

5.2. Oyenxa Ha nonyuenume HAY4HU U HAYYHO-NPUTLONCHU PE3VAMamu

[TyOnukanuuTe, MpeICTaBeH! OT KaHAMUIaTa 3a PEICH3UpaHe U ydacThe B KOHKYpCa,
ChABPKAT ICHU HAYYHHU U HAYYHO-TIPUIIOKHU PE3YJITATH.

B meopemuuen u memooonocuuen nnan € W3CNEABAHO NPUIOKEHUETO HaA
MAapKETUHIOBaTa KOHLEILMS B KOHTEKCTA HA OPraHU3aLlMUTE C HECTOMMAHCKA LEN. Y CTAHOBEHO
€, Y€ ChIIECTBYBAT NPENATCTBUS MpEI MPUIIOKEHUETO HA MApPKETUHIOBaTa KOHLEILMS 3a
UJICAHU 11eJi. BbBeIeHO € MOHATHETO ,,0pUEHTAllUsI KbM Bb3ACHCTBUE™, KOETO MOIYepTaBa
OpHEHTALMATAa KbM IBJITOCPOYHATA COL[MAJIHA MPOMSHA B JEMHOCTTA HAa OPraHU3aLUHUTE C
HEeCTOITaHCKa I1e]T

B nayuno-npunoscen nnamn, Ha nbpBO MACTO, Ca IMOJYYEHU PE3YIATATHU OTHOCHO
aHaym3a Ha (aKTOPUTE, KOUTO JOTPUHACT 32 TOBA MPOMOITUUTE J1a OBbAAT BH3MPHEMAaHH KaTO



,,JIPOOJIEMHOTO JIeTe HAa MapKeTHHra*“. YCTaHOBEHO €, Ye peIIeHHUsITa 3a IEHOBU IPOMOIUH ca
710 TOJIsIMa CTeTleH HHEPTHH, OCHOBABAT C€ Ha CHJIHO OrpaHMuYeHa MHPOPMALUS U Ce U3I0JI3BAT
3a MOJUIbprKaHe Ha JIMJEPCTBO MO Ma3apeH sy B 00eM.

Ha BTopo MsicTo, oOoraTeHM ca 3HAHMATA 3a HArjacuTe M TIOBEACHUETO Ha
notpedutenuTe B bbarapus o oTHOIIEHHE Ha 3€JICHOTO oTpediaeHue. M3cnenBanu ca BayKHH
o0JiacTH KaTo MoTpebiaeHne Ha OMONPOIYKTH, U3MOI3BaHE HA €HEProCHecTSBAIIM Ypenu U
TpeTUpaHe Ha OTHaxbIMTE. VI3BeleHH ca pa3iMKd MEXIy 3asBEHHTE HArJlaCH U pPealHOTO
MOBEJICHHE Ha MOTPEOUTENUTE, KaTO TE€3M Pa3JIMKU Ca KOHLENTYaJIM3HpPAaHH KaTo OCHOBA 3a
pa3paboTBaHe Ha NO-€(EKTHBHM MAPKETHHIOBH CTPATErMH, HACOYEHH KbM YCTOHUMBO
notpeOiIeHue.

6. Onenka Ha HAyYHHUTE M HAYYHO-NPUJI0KHU NPHHOCH

3amo3HaBaHeTo ¢ MyOnuKanmuuTe Ha I ac. KocraamHoBa MM J1aBa OCHOBaHHE Ja
IpreMa KaTo 3Ha4YMMHU CIEAHUTE HEMHU HAYYHU [IPUHOCH!

[IbpBO, OoOOraTeHM ca Hay4YHHTE 3HAHUS 32 MPUIOKEHHETO HAa MapKETHHIOBaTa
KOHLENIMS B KOHTEKCTa Ha OpraHU3allMUTe C HECTONIAHCKA IIEJI.

Bropo, pasmmpenu ca 3HaHUATA 32 HArJlaCHTE U MOBEIEHUETO HA MOTPEOUTENINUTE 1O
OTHOIIIEHHE Ha 3€JIEHOTO MOTpebIeHue.

Tpero, nopa3BuTu ce ca 3HaHMATA 32 BPb3KAaTa MEXKIY MPOMOLIMUTE U CHIIECTBEHU
npobjJeMH Ha CHBPEMEHHHUS MAapKETUHT KaTO KpaTKoCpouHus (oKyc H Jurcara Ha
MU3MEPUMOCT Ha Pe3yJTaTUTE OT MAPKETUHTOBUTE UHTEPBEHIINH.

7. KputnuHu 0es1e:KKHM M IPeNnopbKH

Criomenenara 10 TyK OLIEHKa 3a KaHAMJaTa B KOHKypca MM JlaBa OCHOBaHHUE Ja
orOenexa, 4e HAMAM KPUTHYHU OCJNeXKH, a caMO €IHa MpernopbKa: Ja MPOIBIDKH C
n3cieABaHMATa CH B IOCOYEHNUTE NO-TOPE TP OCHOBHM HAIIPABJIEHUS, ThH KaToO U TPUTE ca
M3KJIFOUYNTEITHO BaYKHU U NIEPCIEKTUBHU 3a CbBPEMEHHUS MapKETHHT .

8. 3axkawuenue

OueHkaTta Ha BCUYKM MPEACTAaBEHU MaTEpHalld MO0 KOHKypca MOKa3Ba, 4ye Til. ac. JI-p
Enena KocraguHoBa oTroBapsi HambJIHO Ha W3UMCKBAaHUATA Ha 3aKOHA 3a pa3BUTHE Ha
aKaACMHUYHUA ChCTaB, HA HpaBI/IHHI/IKa 3a HpI/IJIO)KeHI/IeTO MYy, KaKTO U Ha JOITBJIHUTCIIHATa
HopMmaruBHa ypenb6a Ha YHCC OTHOCHO ycloBHATAa M pela 3a 3aeMaHe Ha aKaJeMUYHU
IIBKHOCTH. EKCIEpTH3a HA KAHJAWIATA B KOHKYPCA MM JIaBa OCHOBaHME JIa JaM
MOJIOKMTEIHATA CH OIlEHKA M JIa IJIACYBaM YO0eIeHo ,.3a* m3oopa Ha 1. ac. 1-p Ejgena




Kocraagunosa 3a ,.Jlonent* B npodecnonanno Hanpasjaenue 3.8. UkoHomuka, HayyHa
CHEeNMaJTHOCT ,,MapKkeTHHI (poaax0eHu MpoMounu)“.

16.12.2024 1.

Codus npod. 1-p Kpacumup Mapunos



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

STATEMENT

From: Prof. Dr. Krasimir Marinov Marinov
Scientific speciality: Marketing
University of National and World Economy

Subject: Competition for Associate Professor in Marketing (Sales Promotions),
professional field 3.8. Economics at the UNWE

1. Information about the competition

The competition is announced for the needs of the Department of Marketing and
Strategic Planning of the Faculty of Management and Administration of the UNWE according
to the Decision of the Academic Counsil Ne4/26.06.2024. I participate in the composition of
the scientific jury of the competition according to the Order Ne2942/15.10.2024 of the Vice-
Rector of the UNWE.

2. Information about the candidate in the competition

The only candidate in the announced competition is Senior Assist. Prof. Dr. Elena
Kostadinova.

The candidate was born in Sofia. She completed her secondary education in 2001 at
the First English Language School - Sofia. From 2001 to 2005 she was a bachelor's degree
student at the UNWE, majoring in Economics of Industry. She received her Master's degree in
International Economic Relations with specialization in International Project Management in
2007, again from UNWE. In the period 2009 - 2013 she was a PhD student in Marketing at the
Department of Marketing and Strategic Planning of the UNWE.

Since 2013 she has been a PhD candidate in Economics with a specialization in
Marketing, and since 2016 - a Senior Assistant Professor in Marketing at the Department of
Marketing and Strategic Planning of the UNWE.

In the course of her professional development at the UNWE Senior Assist. Prof. Dr.
Elena Kostadinova has participated in a number of Erasmus+ teaching mobilities. Outside the
university she has experience in project management in the field of consultancy services that
promote inclusive employment, as well as in European programmes in favour of people with



disabilities. Also noteworthy is her work as a researcher at the marketing research agency
Pragmatica.

3. Fulfillment of the requirements for the academic position of Associate
Professor

Senior Assist. Prof. Dr. Elena Kostadinova has submitted a report on the fulfillment of
the minimum national requirements under Art. 2b, para. 2 and 3 of the Law for the
Development of Academic Staff in the Republic of Bulgaria and the additional requirements
of the UNWE under Art. 2b, para. 5 of the Law for the Development of Academic Staff in the
Republic of Bulgaria.

With regard to the quantitative requirements for the academic position "Associate
Professor" at the UNWE, according to the presented map, Senior Assist. Prof. Dr. Elena
Kostadinova fulfils both the normative requirements of the law and the internal quantitative
requirements of the UNWE. As far as the national requirements are concerned, Ms.
Kostadanova gained 1090 points with a minimum of 400 points. In the case of the additional
requirements of the UNWE according to the Law for the Development of Academic Staff in
the Republic of Bulgaria (Article 2b, paragraph 5) and the Regulations for its application
(Article la, paragraphs 2-3), the overperformance is again clear - the candidate scores 1 351
points against the required 320 points. In total, the applicant exceeds the quantitative
requirements by more than 3 times the required minimum, scoring 2 441 points.

With regard to the qualitative requirements for the position of Associate Professor at
the UNWE, it should be noted that the candidate in the competition demonstrated high
achievements in most of the criteria; achievements that were evaluated by the academic staff
of the UNWE.

4. Evaluation of teaching and learning activities

It is evident from the documents submitted for participation in the competition that the
Senior Assist. Prof. Dr. Elena Kostadinova has serious experience as a lecturer - mainly in the
courses she leads in the Bachelor's and Master's programs of the Department of Marketing and
Strategic Planning, but also, increasingly, within the teaching mobility realized in universities
in Lisbon, Madrid, Berlin.

Senior Assist. Prof. Dr. Elena Kostadinova is the author or co-author of a number of
lecture courses, including. "Marketing Research" and "Consumer Behaviour", taught in
English in the "Marketing and Strategic Planning" programme, taught in English, as well as
the courses "Promotional Programmes and Campaigns", "Sales Promotions", "Sales
Promotions and Branding", and the course on "Marketing Research Methods" in the joint
master's programme Digital Marketing and Transformation between UNWE and Abertay
University, which we expect to start training students soon.



The report on the auditorium employment of Senior Assist. Prof. Dr. Elena
Kostadinova shows that for the last 7 years she has taught a total of more than 2 435 hours of
lectures and more than 1560 hours of exercises in Bulgarian and English.

The foregoing gives me grounds to conclude that Senior Assist. Prof. Dr. Elena
Kostadinova has the necessary experience and routine for the commitments and responsibilities
related to the academic position under the current competition.

5. Evaluation of submitted scientific works
5.1. Main areas of the candidate's research activity

The candidate participates in the competition for professor with 12 publications,
distributed as follows:
e monographs, books and chapters of monographs - 4 issues, including 2
independent and 2 chapters in a collective monograph;
e articles - 3 in total, including 2 articles published in scientific journals, refereed
and indexed in Scopus;
e conference papers - 3.
The main thematic areas in the research activity of the Senior Assist. Prof. Dr. Elena
Kostadinova can be systematized in 3 groups as follows:
e Problems of green consumption - publications No7, Ne8, Nel0.
e Problems of marketing of non-commercial organizations - publications Ne3,
Ned.
e Problems of promotional programs in marketing - publications Nel, Ne6.
Unifying features of the publications of the Senior Assist. Prof. Dr. Elena Kostadinova
are the posing and consideration of significant for modern marketing problems, as well as their
thorough and argumented diagnosis and analysis.

5.2. Evaluation of the scientific and applied results obtained

The publications submitted by the candidate for review and participation in the
competition contain clear scientific and applied results.

The application of the marketing concept in the context of not-for-profit organisations
is explored theoretically and methodologically. It is found that there are obstacles to the
application of the marketing concept for ideal purposes. The concept of 'impact orientation' is
introduced, which emphasizes the orientation towards long-term social change in the activities
of nonprofit organizations

In applied research terms, firstly, results are obtained on the analysis of the factors that
contribute to promotions being perceived as the "problem child of marketing'. Price promotion
decisions are found to be largely inert, based on very limited information and used to maintain
market share leadership in volume.



Secondly, the knowledge about the attitudes and behaviour of consumers in Bulgaria
regarding green consumption has been enriched. Important areas such as the consumption of
organic products, the use of energy saving appliances and waste treatment have been studied.
Differences between stated attitudes and actual consumer behaviour are highlighted, and these
differences are conceptualised as a basis for developing more effective marketing strategies
aimed at sustainable consumption.

6. Evaluation of scientific and applied contributions

Getting acquainted with the publications of Senior Assist. Prof. Dr. Elena
Kostadinova's publications gives me a reason to accept the following as her significant
scientific contributions:

First, the scientific knowledge of the application of the marketing concept in the context
of non-profit organizations is enriched.

Second, knowledge of consumer attitudes and behaviour towards green consumption
has been increased.

Third, knowledge about the relationship between promotions and significant problems
of modern marketing such as short-term focus and lack of measurability of the results of
marketing interventions has been further developed.

7. Critical comments and recommendations

The evaluation of the candidate in the competition shared so far gives me a reason to
note that I have no critical remarks, but only one recommendation: to continue with his research
in the three main areas mentioned above, as all three are extremely important and promising
for modern marketing.

8. Conclusion

The evaluation of all the submitted materials for the competition shows that Senior
Assist. Prof. Dr. Elena Kostadinova fully meets the requirements of the Law for the
Development of Academic Staff in the Republic of Bulgaria, the Regulations for its
application, as well as the additional regulations of the UNWE on the conditions and procedure
for holding academic positions. Expertise of the candidate in the competition gives me the
reason to give my positive assessment and to vote convincingly "For" the election of
Senior Assist. Prof. Dr. Elena Kostadinova for "Associate Professor' in professional field
3.8. Economics, scientific specialty '""Marketing (Sales promotions )".

16.12.2024 r.
Sofia Prof. Dr. Krasimir Marinov



