YHUBEPCUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

CTAHOBUIIOE

Otr:  npog. 0-p Tamana Heviuesa Heyesa-Ilopuesa
Hayuna opeanuzayus. Yuueepcumem 3a HAYUOHANHO U CBEMOBHO CMONAHCMBO
Hayuna cneyuannocm: Mapxemune (Ilenosa norumuka)

OTtHOCHO: KOHKYpC 3a AOLEHT 1o mnpodecroHanHo HampasieHue 3.8. HMkoHomuKa,
Hay4dHa crienranHocT ,,Mapketunr (Ilpogaxx6enu npomonnn) B YHCC.

1. Undopmanus 3a KOHKypca
KonkypchT € 00siBeH 3a HyXIUTe Ha KaTeapa ,,MapKeTHHI M CTpPaTerMyecko
wianupane, gakynrer ,,Yupasnenaue u aqmuauctpanusi” Ha YHCC cwriacHo Pemenune Ha
AC Ne 4/26.06.2024 r. YyacTBaM B ChCTaBa Ha HAYYHOTO JKypH MO KOHKypcCa CBIJIACHO
3amoBen Ne 2942/15.10.2024 r. Ha 3am.-peKTopa MO0 HAYYHOHM3CIICIOBATEIICKA JECHHOCT Ha
YHCC.

2. Kparka nundopmanus 3a KaHIHIATa B KOHKypca

EnuncTBEH KaHAMAAT B KOHKYpca e T ac. A-p Enena Kocranunosa.

I'n. ac. a-p Enena Kocragmnoa mpumgo6uBa OKC ,bakamnappp®, crmenuamHOCT
,konomuka Ha uaaycrpusta“ B YHCC npe3 2005 r., a npe3 2007 r. — OKC ,,Maructsp®,
crenuanHocT  ,,MeXIyHapoJHM MKOHOMHYECKM OTHOLIEHHA CbC  CHELUAIA3ALMs
,» YTIpaBJeHUE Ha MEXKIYHAPOAHHU MPOEeKTU B chinust yHUBepcutTeT. Ot 2013 1. € goKTOp MO
HayyHaTa CIIEHUATIHOCT ,,MapketuHr* KkpMm Kareapa ,,MapKkeTMHI U CTPaTErHn4yecKo
wianupane B YHCC.

KanauaareT 3a 3aeMaHe Ha akaJeMUYHATa JJIBXKHOCT ,,JOLEHT* uMa Haj 15 roguHu
npenogaBatencku crax. Ot 2016 r. 10 MOMEHTa € TJaBeH AacHCTEeHT KbM KaTejapa
»MapkeTuHr u crparerndecko mianupase* B YHCC.

I'n. ac. n-p Enena KocragmHoBa 3aema NO3HULMATA ,,A3CIEAOBATEN MPOEKT B
[Mparmatuka OO/ (centemBpu 2023-snyapu 2024). PaboTtn kato ekcnepT Mo MPOeKT ,,E-
ycnex: EBpomeiickn mHOBanmu — YCBOsSIBAHE HAa OMUT W JOOPH MPAKTUKH OT COIMATTHUTE
MPEANPHUATHS 3@ €JIEKTPOHHO BKJIFOUYBAHE U JUTUTAIHHU KOMIIETEHIIMH 3a 3a€TOCT Ha XopaTa C
yBpexaanus”’ KbM Hamwmonamnata ¢enepanus Ha paboTofaTeNiMTe HA WHBAIWIA B
naptabopctBo 1 BBRZ-Osterreich. ,,Menumxbp cxema™“ e mo Ilpoekr UEmploy kbM
EBpoundopm OO/l, xpaero MeHakupa M KOOPAWHHpA YCWIMSTA Ha 7 OpraHu3alud OT
Pymbaus, Yurapus, bwiarapus, ®@uunannus u HMprnanaus, 3a cb3gaBaHe HAa JUHAMUYEH
MOJIET Ha KOHCYJITAaHTCKH YCIyI'M, KOWTO HachbpuaBarT mpuoOmiaBamara 3aeroct (2011-

2012).

buoepaguunume oamnu na en. ac. 0-p Enena Kocmaounoea s npeocmaesam kamo
WUPOKO CKPOeHAa JTUYHOCM ¢ 602am mpyoo8 Cmadic Kamo YHUBEPCUmemcKu npenooasamei,
uzcineoosamei, eKCnepm U MeHUO’Cbp NPOEKMu.



3. I/I3lI'I>.]1HeHI/Ie Ha MHU3UCKBaAHUATA 3a 3a€eMaH€¢ Ha aKaaeMHuYHaTa AJbKHOCT
»1OLEHT*

3.1. M3nvanenue Ha KoauuecmeeHume U3UCKEaAHUsA

Kanouoamvm 6 xouxkypca usnvinsaea ecuuku HayuonanHu MUHUMAIHU U3UCKBAHUS
3a 3aemaHe Ha akademuynama OawvdxcHocm ,,0oyenm” cveracho 3PACPH (un. 26) u
Ipasunnuka 3a npunosicenuemo my (4i. la., an. 1). O0mmsIT OpOl HA MyOJIMKAIIMKATE HA TII.
ac. n1-p Enena KocragunoBa e 20, ¢ 10 oT kouTO yyacTBa B KOHKypca 3a 3aeMaHe Ha
aKaJleMUYHATA JUTHKHOCT ,,JIOIEHT™ (M JeceTTe MyOIuKaIluK He AyOaupar myOoJuKaluuTe 3a
3aemane Ha OHC ,,moktop®). [lo konkpetHo, 1. ac. a-p Enena KocraamHoBa yuacTBa B
KOHKypca ¢ 1 MoHorpadus (camocrosiTelieH XabuauTalMoHeH Tpya); | KHura Ha Oa3aTa Ha
3alUTEH JWCEPTAIlMOHEH TPy 3a NPUCHXKIAHE Ha oOpa3oBareilHaTa W HaydyHa CTENEH
,»JOKTOP®; 2 cTatuu, NMyONMKYyBaHM B HAay4YHHU W3JaHus, pedepupaHu U HWHICKCUPAHU B
CBCTOBHOM3BECTHU 0a3u JaHHM ¢ HayuHa wuHpopmarus (SCoOpus) (emaHata OT TAX B
chaBTOPCTBO); 1 craTus u 3 noknana, myoJIMKYBaHU CHOTBETHO B HepedepupaHu CIIUCAHHUS C
HAy4JHO pEICH3UPaHEe M B PEIAKTHPAHU KOJICKTHBHH TOMOBE; 1 KOJEKTHBHa MOHOTpadus
(yuactue ¢ 2 rmaBu) W 1 yHUBepcHTETCKHM y4deOHHMK. OOmMAT Opoil W CTpyKTypara Ha
HAayJYHUTE TPYJIOBE ca JOCTAThUYHU M TOIXOJSANIM 32 OOSBCHHsI KOHKYpC 3a 3acMaHe Ha
aKaJeMHYHaTa ATbKHOCT ,,JOIIEHT .

Oo6mara cyma mo rpynu wm3uckBamus A, b, B, I, 1 u E, e 1090 Toukm npu
muauMasieH npar 400 Toukwu.

I'n. ac. 0-p Enena Kocmaounosa omeoeaps Ha OONBIHUMETHUME USUCKEAHU 34
VHCC, omuacswu ce 00 yyebnama u HAYYHO U3Ce008AMENCKAMA OCUHOCH Cb2lACHO
3PACPE (un. 26, an. 5) u Ilpasunnuxa 3a npunoscenuemo my (un. la., an. 2-3). Ot
CIpaBKaTa ¢ IIUTHPAHUATA c€ BIKAA, 4e uMa 49 muTHpaHus, KOeTo MOKa3Ba, ye IJl. ac. J-p
Enena KocraguHoBa e moiyuymia o0IIECTBEHO NPU3HAHHE Ha HAYYHHUTE CH MYOJIMKAlUH Y
Hac U B uyxkOuHa. KanmupareT 3a 3aemaHe Ha akajJeMUyHaTa TBXKHOCT ,,JJOIIEHT €
ydacTBaja OO0 B 4 YHUBEPCHUTETCKH HAYYHOM3CIICIOBATEIICKH, HAIMOHATHU HAYYHH HITH
00pa3oBaTeNTHU ¥ MEKIYHAPOIHU MPOCKTH.

I'n. ac. a-p Enena KocrannHoBa mokprBa U OCTaHAJIUTE JON'BIHUTEIHA U3UCKBAHUS
3a: u3mbiaHeHa ayautopHa 3aetocT B YHCC; pa3paborenn ydyeOHM MpOrpaMu; U3HACSIHE Ha
JICKITUM Ha YYXK] €3WK (B T.4. B 3 4y)KIeCTpaHHH YHHUBEPCUTETA).

Obmara cyma no rpynu usucksanus ot X, 3, U u K, e 1351 npu neo6xonumu 320
TOYKH.

Ob6mara cyma ot pasgenu | u Il or Kapra 3a usmbiHeHHe Ha KONWYECTBEHUTE
M3UCKBAHUS 3a 3a€MaHe Ha aKaJeMUYHaTa JUTHKHOCT ,,mo1ieHT” B YHCC, e 2441 Touku (aBe
XWISIM YeTUPUCTOTUH YETUPUJIECET U €/IHA), KOSTO HaJBHIABa 3HAYMTEITHO MUHUMAITHUTE
HAIMOHAJTHU W JOMbIHUTENHUTe W3nuckBaHus Ha YHCC 3a 3aemaHe Ha akajeMHYHATA
IUTBKHOCT ,,TOLIEHT .

3.2. M3nvanenue Ha KauecmeeHume u3UCK8AHUs.

Enena Kocmaounosa e ymewvpoen uszciedosamen ¢ HPUHOCU 6 HAYUOHATHOMO/
MmedncoyHapoonomo paseumue Ha 3uanuemo. llpes 2015 r., meuenu Harpaja 3a Hai-
uHOBaTHUBEH JoKiman cbe 3armaBue “Solely loyal households” (B chaBTOpCTBO) OT
International Conference on Contemporary Marketing Issues (ICCMI), Kingston Business
School, Jlormon (2015).

UneHn e Ha penakinMoHHATa Kojerus Ha HayyHoTo crnucanue Cogent Business &
Management, naaexcupano B Scopus u Web of Science (2015-10 momenTa).



Y4yacTBa aKTHBHO B HAyYHHU U OPTaHU3AIIMOHHU KOMHUTETH TI0 MTPOBEKIAHE HA HAYYHU
KOH(EpeHIMH, B T.4. MEXIyHapoaHW. UiieH e Ha: Hay4yHata Komucus Ha International
Conference on Contemporary Marketing (2016-2024); Ha opraHM3allMOHHUS KOMHTET Ha
MexayHnaponHa Hay4yHa KoHgpepeHus ,,CTpaTernyecko IUTAaHUpaHE W MapKEeTUHT B
murutanaus oAt (2022-2024) w Ha oprammsanmonnus komuter Ha 11" International
Scientific Conference, Faculty of Business, University Alexander Moisiu, Durres, Albania
(2021).

C ybeoenocm modice oa ce mevpou, ue 2. ac. 0-p Enena Kocmaounosa e ymsevpoer
JIEKMOp ¢ YHUBEPCUMEMCKU, HAYUOHANIEH U MeXCOYHAPOOeH NPUHOC 8 NPenooasamencKomo,
yuebHomo u nedazcocuueckomo pazeumue. JlekTrop e Ha oOydeHue 1o ,,MapKeTHHT
MeHKMBHT  (10-11.02.2018), koeTo ce yAOCTOBEpsiBA C MEXIYHAPOJIHO IPU3HAT
ceprudukar. [lokaHeHa € 3a BBHIIEH HAay4YeH PHKOBOAMTEN HA CTYIEHT OT MarucTbpCcKa
nporpama B Berlin School of Economics and Law, cien u3HeceH JEKIIMOHEH KypC BbB
BUCIIETO yuniuiie. [IpernogaBaren u y4acTHHK € B pa3paboTBaHeTo Ha moayiaa Marketing in
the Age of Sustainability na npoekta ENGAGE.EU. AxTHBeH 4ieH € Ha OHJIaliH ydyeOHara
oomHocT Developing skills for leading in a digital world, mo mpoekta ENGAGE.EU
(07.2022-01.2023).

Hanuye e nocmosanen unmepec xvm @ooenume om Kanouoama usdbupaemu yyeOHU
Kypcose. ToBa ce oTHacs 10 KypcoBere ,,[I[poMonrioHanHu nporpaMu U KaMraHuu® u ,,3eJ1eH
MapKETUHT", 32 KOUTO ce chOPMHUPAT TPYITU SIKETOTHO, OTKAKTO Ca BHBEJICHHU.

I'n. ac. 0-p Enana Kocmaounosa e ¢ ynueepcumemcko u ooujecmseeno npusnanue. Ts
¢ Ceprudunupan BprpemeH ogurop kbM YHCC no Cuctemu 3a yrnpaBiieHHE Ha Ka4eCTBOTO
CHPSIMO M3UCKBaHMATA HAa MexayHapojeH cranmapt ISO 9001:2015 (2022-mo momeHTa).
Unen e Ha PaGorHa rpyna 3a paspaborBaHe Ha ExcropTHa MapKETHHIOBa CTparerus 3a
JOCTBIT JI0 Ta3aph M peKiiaMa Ha OBJIrapCcKOTO BUHO, KbM MUHHCTEPCTBO Ha 3€MEICITUETO
(04.04-30.04.2023).

Kanouoamvm 3a 3aemane na axademuunama onvowcnocm ,,0oyenm’” ¢ YHCC uma
yuacmusi 8 npeodasanus/OUcKycuy no/8 HAYUOHAIHU eNeKMPOHHU MacMeouu — y4acTHe B
cyrpemien Onok Ha BTB, mo rtemara ,,“UepeH mneTrbk — HCTUHCKA WM (DammMBH
HamaneHus?“ (HoemBpu 2016) u uHTEpBIO B pyOpHKata ,,Cie/] HOBUHHTE  KbM IIEHTpATHATA
emucus HoBuHUM Ha BHT, mo Temara ,,KakbB € MKOHOMUYECKHUAT €PEKT OT KOJIETHOTO
naszapyBane” (mekemspu 2023).

C nvHa ybeoenocm ce npucveounasam Kom peweruemo na Cveema no xaburumayus
na YHCC, ue 2n. ac. 0-p Enena Kocmaounosa omeosaps HANwIHO HA KOIudecmeeHume u
Kauecmeenume U3UCKEAHUS 3a 3aeMaHne Ha akademuynama oavoxcrhocm ,,0oyenm” ¢ YHCC.

4. OueHka Ha y4eOHO-TIPenoaaBaTecKaTa JeiHHOCT

I'n. ac. 1-p Enena KocranuHoBa Boau yueOHM 3aHATHS (JICKIIUW W/WIH YIIPAKHEHMS)
no aucturumeATe |, IIpogaxbenn mpomoruu®, ,Ilpogaxbenn mpomMonuu u OpaHIUHT,
,» [pOMOLIMOHATTHU TpOrpaMy M KaMmmaHuu', ,,MapkeTHHroBu wu3cieABaHus, ,,PexiamHu
n3cnenBanus, ,MIlHTEpHET MapKeTWHTOBH wu3chenaBaHus , ,lloTpebutencko mnoBeaeHUE",
,MapkeTuHr*, ,,3ejieH MapKeTHHr* u ,,Hayuna eruka“. Tpu ot aucuurumnute — ,,Marketing
Research®, ,,Consumer Behaviour u ,,Academic Ethics*, ce nmpemomgaBar Ha aHTJIHICKH €3HK.
[TpakTH4eckusIT OMUT, KOWTO . ac. A-p Enmena KocraguHoBa mma B obrmacTra Ha
MapKETUHTOBUTE U3CJICIBAHMS, CIOCOOCTBAT CEMHUHAPHUTE 3aHATUS U JICKIIUUTE, BOJICHU OT

Hesl /1a ca C MpaKkTUYecka HACOYCHOCT M Ha BUCOKO MPO(ECHOHATHO HUBO.
OOGparHaTa Bpb3Ka, KOSITO TOCTHIIBA B KaTeapaTa, OT MPOBEXKIAHETO HA aHOHUMHU



AQHKETH CpeJl CTYJEHTUTE, CBUIETEJICTBA 332 BUCOKA YAOBJIETBOPEHOCT OT IPEMNOIaBaHETO Ha
KaHJuJaTa 3a 3aeMaHe Ha aKaJieMUYHaTa JUTh>KHOCT ,,JTOLIEHT .
I'n. ac. n-p Enena KocragunoBa e Onita akageMuueH MEHTOp Ha 0TOOp, KiIacupaH Ha
BTOPO MACTO B KOHKYypca ,,BAAwards’2018*, opranusupan ot bearapckara aconuanus Ha
pexnamonarenure (BAP). M30upana e or karegpara W 3a BUIIYCKOB PBKOBOIMTEN Ha
cryaenture ot ci. ,,Mapkerunr*, OKC ,,bakanassp*, PO.

Ts yuactBa no nporpama Erasmus+ c¢bc cTUNEHAMS 32 MPEnoaaBaTesicka MOOUITHOCT
3a W3HACSHE Ha JICKI[MOHHHM KypcoBe B uetupu yHuBepcutera — CEU Sao Pablo University,
Madrid (2024), ISEG-Lisbon School of Economics & Management (2018), Berlin School of
Economics and Law (2017) u Vienna University of Economics, Institute for Marketing and
Consumer Research (2016).

Bcuuxo mosa mu doasa ocnosanue oa cuumam, ye ei. ac. 0-p Enena Kocmaounosa
umMa HeobXoOoumume NPenooasamencKu Onum, 3HAHUS U YMEeHus 3a paboma Ccbe
cmyoenmu, KOemo s npasu nooxooauwja 3a 3aeMaHe HA aKademMudHama OJbICHOC
,,ooyenm“ ¢ YHCC.

5. Kparka xapakTepucTHKa HA NPeACTABEHUTE HAYYHU TPYAOBe/MyOJIMKALMT

Hayunute nmyOnukanuu Ha 1. ac. A-p Enena KocraguHoBa ca B cieiHHUTE TEeMAaTUYHH
HaIpaBJIEHUs: MPOJAXOEHU NPOMOLMH, MAPKETHUHI B OpraHU3alMUTE C HECTOMAHCKa Le,
3eNeHo MoTpediieHre, OpaHAUHT U eMIIMPUYHU TeHepalln3alui B MapKETHHTA.

Ille ce cmpa mo-00cTOiHO HAa MOHOTpadusiTa U ydeOHHKA, C KOUTO TJ. ac. n-p Enena
KocraannoBa yuacTBa B KOHKypca 3a MpHI00MBaHe HA akaJleMUYHATa JUTHKHOCT ,,TOLIEHT" B
YHCC.

OCHOBHUAT XaOWJINTAILIMOHEH TPY[, ¢ KOWTO I. ac. A-p Enena KocraguHoBa ydacTtBa B
KOHKYypca, €: Kocmaounosa, E. 2024. Cneyughuku na mapkemunza na opeanusayuume c
necmonancka yen ¢ bvneapua. Hzoamencku komnnexc-YHCC. MoHorpauuHUAT TpyQ
Mpe/CTaBs pe3yiATaTUTe OT MHOIOMETOJIHO M3CJIe[[BaHE, KOETO MMa 3a LeJ Ja YCTaHOBU
OCHOBHMTE M3MEpPEHMsS Ha MapKEeTHHroBaTa OpHMEHTAalMsl B KOHTEKCTa Ha ObIrapcKus
HECTOINaHCKHU ceKTop. M30paH e nu3aiiH Ha M3CieIBaHETO, KOMTO BKIJIIOYBA H3MOJI3BAHETO
KAaKTO Ha KOJMYECTBEHH, TaKa M Ha KA4ECTBEHM METOJIU IIPHU OLEHKAaTa Ha €IHO U ChIIO
spieHue. M3crnensaneTo uma 3a 1en Ja oTroBopu Ha BbIpocute: 1) Kak MapkeTHHrsT ce
pa3dbupa M mpwiara OT aKTUBHHUTE OBIrapcku HecTomaHcku opranuzanuu? 2) Kou ca
OCHOBHUTE Oapuepu IMpel BB3IPUEMAHETO HAa MApKETHHIOBa OPHEHTALUs OT aKTHUBHHUTE
Opiarapcku HectomaHcku opranuzauumu? 3) Koum ca OCHOBHUTE H3MepeHHMS Ha
MapKeTHUHIOBaTa OPUEHTAIIUsI B aKTUBHUTE HECTONMAHCKU opraHu3anuu B bearapus? O6ekT
Ha U3CJIE/IBaHE ca OpraHU3alMUTe C HECTOMAHCKa 1€l B bparapus, a npeaMer Ha u3cieiBaHe
€ IPWIOKEHWETO Ha MapKeTHMHroBaTa KOHIIETIHS OT OpraHU3alMUTe C HECTONMAHCKa 1Iel B
bearapus. lleneBaTa CBBKYIHOCT Ha M3CIIEJBAHETO BKIIIOUYBA AKTUBHUTE CAPYKEHUS U
(dhoHganuu c HECTOMAHCKA 11e) B bhyrapus, geicTBamm B 00IIeCTBEHA TTOJI3a.

[TbpBaTa ¢a3a Ha MpoyyBaHETO MMa 3a Lied Ja pa3Kpue OCHOBHHUTE NETEPMHMHAHTH Ha
BB3IPUEMAHETO HA MAPKETUHIOBA OPUEHTAIMS OT HECTOMAHCKUTE Opranu3auni. OCHOBHUST
METOJ 3a ChbOMpaHe Ha JaHHM 3a Hesl € AbJI00UYMHHOTO HHTepBlo. M3BoauTe oT mbpBarta (aza
Ha U3CJIEIBAHETO JaBaT SICHOTAa OTHOCHO TOBA KaK OBJIrapCKUTE OPraHU3alMy ¢ HECTOMAaHCKa
1esn pa3bupar MapKeTWHIa, KakBU Ca TUIWYHUTE MApPKETHMHIOBH JEHHOCTH, C KOUTO ce
3aHMMaBaT M NPEIU3BHKATENICTBaTa, NpeJ KOWUTO ca HU3MPAaBEHU IpPH MpPHUIATaHETO Ha
MapKETUHIOBaTa KOHLIETILUS.

Bropara ¢asza oT u3cneaBaHEeTO BKIIOYBA KOJIMYECTBEHO JONMUTBAHE Cpell aKTUBHU



HECTOIMAHCKH OpTaHM3aIiK, IENAI0 Ja yCTAaHOBH OCHOBHHTE HM3MEPEHHMS Ha TsAXHATa
MapKeTHMHroBa JeilHocT. 3a Ta3u (¢aza Ha H3CIEABAHETO € H30paHO KOMIIOTHPHO
aCHCTHPAHOTO TeJIe(POHHO MHTEPBIO KaTO METOJ 3a chOupane Ha naHHU. [IpoBenenu ca 192
KOMITIOTBPHO ACHUCTHpPAHU Tesie(OHHU HHTEPBIOTA C PECIOHICHTH, 3a€Mallld PHKOBOIAHU
MO3UIIUU B HECTONIAHCKU OPTaHU3AIIHH.

JloGaBeHO € HOBO M3MEpEeHHE KbM OpUTMHAJIHATa CKalla, HapeueHo ,,OpueHTalus KbM
BB3nelicTBue. Ha 0a3ara Ha pesynrarute OT aBere (Ga3u Ha HM3CICIBAHETO € HM3BEICHA
XHUIOTEe3aTa, Y€ HECTOMAHCKUTE OPraHU3alllii, KOUTO UMAT OPUEHTALUS KbM BB3JICHCTBUE €
MO-BEPOSITHO J1a UMAT MapKETHHTOBA OPHECHTAITHS.

UnentuduuupaneTo Ha OpUEHTALMATa KbM BB3JIECHCTBHE KAaTo H3MEpPEHHE Ha
MapKeTHUHTOBaTa OpPHEHTAIlMs HAa OpPraHW3aIl[MUTEe C HECTOMAaHCKa IeN JONpUHAcS 3a
KOHIENTyalu3alusiTa Ha HECTOMAHCKHS MapKeTHUHT M 3a H3rpaxJaHe Ha MOIXOSII
MOHATHCH amapaT, 4pe3 NPeoJ0JSIBAHETO Ha TpUChINaTa OW3HEC JIOTMKAa W €THKa Ha
CTOIAHCKHSI MAPKETHUHT.

Oyenxama Ha CbOBPIUCAHUEMO HA XAOUTUMAYUOHHUSL MPYO NOKA38d, He MOl ce
OMIUYABA C U3CAEO08AMENCKA HACOYEHOCM U NpulodicHa opuenmayus. lloseuemo om
nocmueHamume pe3yimamu UMam Xapakmep HA HAYYHU HPUHOCU, Koumo ca 0aza 3a
VCBbEbPUIEHCMBAHE HA MAPKEMUH2A HA HeCIMONAHCKUMe Op2aHUu3ayuu.

Y4eOHuKbT, ¢ KOWTO TII. ac. A-p Enena KocrammHoBa ydacTBa B KOHKypca:
Kocmaounoea, E. 2024. Ilpomoyuonannu npocpamu u Kamnanuu. Axademuuno
H3zoamencmeo-YHCC, ¢ enHa oT MbpBUTE KHUTH B CTpaHATa, MOCBETEHA Ha Ta3u Tema. Oiie
B HAYAJIOTO Ha y4yeOHMKA Ce MPOBOKHUPA MHTEPECHT HA CTYAECHTHUTE C 3a/laBaHe HA BBIIPOCA U
JlaBaHe Ha OTTOBOP 3aIo MPOMOILIUUTE ca ,,IPOOIEMHOTO JeTe’ Ha MapkeTuHra? Paskpusa ce
ponsita U edeKkTHTe Ha MPOAKOSHUTE MPOMOILMU BBPXY MOTPEOMTENCKOTO TMOBEICHUE U
MPEJCTaBIHETO Ha MapkurTe. M3siCHABa ce TpOIechT Ha IUIAHWpPAaHE Ha TMPOJaXOeHHTE
npoMoInu. PasriexaaTt ce BUI0OBETE IEHOBU M HEIIEHOBU MPOMOIIMH, TEXHUTE MPETUMCTBA U
HEJ0CTaThIIM, KAKTO U MOJIXOIUTE 3a TAXHOTO ylpaBieHue U oneHka. OOpbIla ce crenuanto
BHUMaHHE€ Ha THPTOBCKHUTE MPOMOILIMU M TSAXHATa POJii BBHB B3aMMOOTHOLICHHSITA MEXKIY
MPOU3BOUTENIM W THPrOBIM Ha JpeOHO. YUeOHHWKBT € HamucaH NpOPEeCHOHATHO U
CHILIEBPEMEHHO Ha JOCTBIIEH 3a CTyAeHTuTe cTui. [IpencraBeHu ca MHOro MpuUMepu OT
MpPaKTUKAaTa M BBIPOCH 33 PAa3MUCHI KbM HAKOM OT TAX. 3a MO-JECHOTO YCBOSIBaHE Ha
y4eOHHS MaTepuall TEKCTHT € OHarjie/ieH ¢ TaOIuIK U OoraT CHUMKOB MaTepuar.

3acnasuemo na yuebnuxa, c¢ xoumo 2n. ac. 0-p Enena Kocmaoumosa yuacmea 6
koHkypca: Kocmaounosa, E. 2024. Ilpomoyuonarnu npocpamu u xamnavuu. AxademuyHo
Hzoamencmeo-YHCC, cvomeemcmea HanviHo Ha memama Ha 005186eHUsE KOHKYPC.

6. CuHTe3MpaHa OLEHKA HA OCHOBHHUTE HAYYHH M HAYYHO-NPUJIOKHU MPHHOCH HA
KAHAUJIATUTE
[IpuHocuTEe, KOUTO CE€ OTKpPUBAT B HAay4YHHUTE MyONMKanuu Ha 1. ac. A-p Enena
KocrannHoBa, ca OCHOBHO B JIBE€ OT IIOCOYEHHMTE IIO-TOpPE TEMATUYHHU HAIPABICHUS —
poJaXx0eHU TPOMOIIMY U MAapKETHHT B KOHTEKCTa Ha HECTOMAHCKUTE OpraHu3alluu, 1 MOrat
Jla c€ CUHTE3Upar, KakTo CJIe/Ba.

Ipunocu ¢ meopemuuen xapaxkmep.

e (CucremaTu3MpaHd ca OCHOBHUTE MPHUMHHU 3a €CKalalusATa Ha MpoAakOeHuTe
MIPOMOIIUH U 33 TOBA T€ Ja OBbAAT BB3MPUEMaHH KaTo ,,TPOOIEMHOTO JAE€Te HA MApKETHUHTA".

e BbBeneHo, 000CHOBAHO U ONEPAIMOHATIN3UPAHO € TIOHATUETO ,,0pUEHTALUS KbM
BB3JICUCTBUE " KATO OCHOBEH THIT OPUEHTALIMS ITPU HECTOMIAHCKUTE OpraHu3aluu.



Ilpunocu ¢ npakmuko-npunodicer xapakmep:

e  VYCTaHOBEHO € II0 EMIIMPHUYEH IIBT, Y€ PEKJIaMaTa MOXKE Ja CMEKYU HEraTUBHUTE
epeKTH OT IICHOBUTE NPOMOIIMH, KaTO CBHIIEBPEMEHHO HaMalid YYBCTBUTEIHOCTTa KbM
LICHUTE.

e lpentudunmpanu ca KaTo OCHOBHU NMPEUYKH 32 €(PEeKTHBHOCTTA HA MPOMOLIUUTE
OorpaHu4eHaTa IPO3PAYHOCT U CHTPYAHUYECTBOTO MEXKIY NPOU3BOAUTEIUTE U TOJIEMHUTE
THProBuUM B bbirapus.

e OpueHTanuaTa KbM BB3JICHCTBHE € HICHTU(UIMpPAaHA KATO OCHOBHO M3MEpEHHE
Ha MapKEeTUHIOBaTa OPUEHTALMs Ha HECTOIIAHCKUTE OPraHU3aLluH.

e lpeHTudunupaHu ca HOBHM NPEAU3BUKATEICTBA NpeI INPUIOKEHUETO Ha
MapKETHHIa B KOHTEKCTa Ha HECTOIIAHCKUTE OpraHU3aliHy.

3nauumennusm Opou yumupanus Ha nyoauxkayuume Ha 2. ac. 0-p Enena Kocmaounosa
U yuacmuemo i 8 peouya Hay4HOU3C1eA08AmMencKu, 00pa308amenrHu U HAy4YHO-NPULONCHU
npoeKmu, ceudemeIcmsam 3a 3HAYUMOCMMA HA NOCOYeHUme No-20pe HAYYHU U HAYYHO-
NPUNIOJICHU NPUHOCU 8 Meopusima U NpaKmukama Ha npooaxcoenume npomoyuu u
MapKemuHea 8 KOHMeKCMa Ha HeCMONAHCKUMe OP2AHU3AYULL.

7. OCHOBHM KPUTHYHHU 0eJ1e’KKH M NPeNopbKH KbM KaHAWAAaTa
Hsmam kpuTHuHU OelIexKU KbM KaHU1aTa B KOHKypca.
[Ipenopbkara Mu € B Obaemie 1. ac. 1-p Enena KocragumHoBa mo-akTUBHO Ja
u3cienBa GUHAHCOBUTE €PEKTH OT MPOAAXKOEHUTE IPOMOLIUH.

8. 3akuouenme

KannunaTsT 3a 3aemaHe Ha akaJeMHUYHATa JUTHKHOCT ,,d01eHT B YHCC otroBaps Ha
HayYKOMETPUYHHUTE U3MCKBaHMsS, BbBEICHN OT 3aKOHA 3a Pa3BUTHE HA aKaJEMUYHMS ChCTaB
B PenyOnuka bowiarapus u [onmbnuurennure wusuckBanus Ha YHCC. T ac. g-p
Enena KocraguHoBa mMa HayyHa MPOAYKLIMs, KOSTO CBHIbPKAa HAyYHH M HaAy4dHO-
NPWIOKHU TPUHOCH B 00JacTTa Ha MapKeTHHra, M IO-KOHKPETHO B oO0JiacTTa Ha
npojaxOeHUTe MPOMOLIMU U MapKETHHTa B KOHTEKCTA Ha HECTOMIAHCKUTE OpraHNu3aluH.

Bcuuko TOBa MM JaBa OCHOBaHHME ¢ IbJIHA Y0eJEGHOCT Ja NpenopbYaM Ha
Hayunoro kypu na nmpucbam Ha ria. ac. A-p Eaena KocragunoBa akanemMmuHarta
JATBKHOCT ,,JOIEHT* mo mnpodecuoHanHo Hanpasjenue 3.8 HNkoHoMHuka, Hay4yHa
crnennagHoct ,,Mapkerunr (Ilpoxax6enn npomonun)“.

2.12.2024 r. / Codus TTOMIHUC: «viieieiiii i,

(mpod. a-p Tarsna HeueBa-Ilopuesa)



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

STATEMENT

From: Prof. Dr. Tatyana Neycheva Netseva-Porcheva
Scientific organization: University of National and World Economy
Scientific specialty: Marketing (Price Policy)

Subject: Competition for the academic position of Associate Professor in the professional
field 3.8. Economics, scientific specialty "Marketing (Sales promotions)" at the
UNWE.

1. Information about the competition

The competition is announced for the needs of the Department of Marketing and
Strategic Planning, Faculty of Management and Administration at the University of National
and World Economy in accordance with Decision No 4/26.06.2024 of the Academic Council.
| am participating as a member of the scientific jury for this competition, as per Order Ne
2942/15.10.2024 of the Vice-Rector for Research at the UNWE.

2. Information about the candidate

The only candidate in the competition is Chief Assist. Dr. Elena Kostadinova.

Chief Assist. Dr. Elena Kostadinova obtained her Bachelor's degree in Economics of
Industry at the UNWE in 2005 and her Master's degree in International Economic Relations
with specialization in International Project Management at the same university in 2007. Since
2013 she has been a PhD in the scientific specialty "Marketing" at the Department of
Marketing and Strategic Planning at the UNWE.

The candidate for the academic position of Associate Professor has more than 15
years of teaching experience. Since 2016 she has been a chef assistant at the Department of
Marketing and Strategic Planning at the UNWE.

Chief Assist. Dr. Elena Kostadinova holds the position of "Project Researcher™” at
Pragmatica Ltd (September 2023-January 2024). She is working as an expert on the Project
E-success: European Innovation — Learning experiences and best practices from social
enterprises for e-inclusion and digital competencies for the employment of people with
disabilities at the National Federation of Employers of People with Disabilities in partnership
and BBRZ-Osterreich. "Scheme Manager" is on the UEmploy Project at Euroinform Ltd,
where she manages and coordinates the efforts of 7 organizations from Romania, Hungary,
Bulgaria, Finland and Ireland to create a dynamic model of consultancy services that promote
inclusive employment (2011- 2012).

The biographical data of Chief Assist. Dr. Elena Kostadinova presents her as a
broad-minded person with extensive work experience as a university lecturer, researcher,
expert and project manager.



3. Fulfillment of the requirements for the academic position of 'Associate
Professor**

3.1. Fulfilling the quantitative requirements

The candidate in the competition fulfils all the National Minimum Requirements for
the Academic Position of Associate Professor according to the Law on Academic Research
(Article 2b) and the Regulations for its Application (Article 1a, paragraph 1). The total
number of publications of the Chief Assist. Dr. Elena Kostadinova is 20, with 10 of which
she participated in the competition for the academic position of "Associate Professor” (and
the ten publications do not duplicate the publications for the academic position of "Doctor").
Specifically, Chief Assist. Dr. Elena Kostadinova participated in the competition with: 1
monograph (independent habilitation thesis); 1 book based on a defended dissertation for the
award of the educational and scientific degree "PhD"; 2 articles published in scientific
journals, refereed and indexed in world-known databases of scientific information (Scopus)
(one of them co-author); 1 article and 3 papers published in non-refereed peer-reviewed
journals and edited collective volumes, respectively; 1 collective monograph (contributed 2
chapters) and 1 university textbook. The total number and structure of the scientific works
are sufficient and appropriate for the announced competition for the academic position of
Associate Professor.

The total amount by groups of requirements A, B, C, D, E and F is 1090 points with a
minimum threshold of 400 points.

Chief Assist. Dr. Elena Kostadinova also meets the additional requirements for the
UNWE, related to the teaching and research activities under the Law for the Development of
Academic Staff in the Republic of Bulgaria (Article 2b, paragraph 5) and the Regulations for
its implementation (Article 1a, paragraphs 2-3). From the reference with the citations it can
be seen that there are 49 citations, which shows that the Chief Assist. Dr. Elena Kostadinova
has received public recognition of her scientific publications in the country and abroad. The
candidate for the academic position of Associate Professor has participated in a total of 4
university research, national scientific or educational and international projects.

Chief Assist. Dr. Elena Kostadinova also meets the other additional requirements for:
full-time lecturing at the UNWE; developed curricula; delivered lectures in a foreign
language (including at 3 foreign universities).

The total amount by groups of requirements G, H, I and J is 1351 with a minimum
requirement of 320 points.

The total sum of Sections | and Il of the Quantitative Requirements Card for the
academic position of Associate Professor at the UNWE is 2441 points (two thousand four
hundred and forty-one), which exceeds significantly the minimum national and additional
requirements of the UNWE for the academic position of Associate Professor.

3.2. Meeting the quality requirements

Elena Kostadinova is an established researcher with contributions to
national/international knowledge development. In 2015, she won an award for the most
innovative paper entitled "Solely loyal households” (co-author) at the International
Conference on Contemporary Marketing Issues (ICCMI), Kingston Business School, London
(2015).

She is a member of the editorial board of the Scientific Journal Cogent Business &
Management, indexed in Scopus and Web of Science (2015-present).

She actively participates in scientific and organizational committees for scientific
conferences, including international ones. Member of: the Scientific Committee of the



International Conference on Contemporary Marketing (2016-2024); the Organizing
Committee of the International Scientific Conference "Strategic Planning and Marketing in
the Digital World" (2022-2024) and the Organizing Committee of the 11" International
Scientific Conference, Faculty of Business, University Alexander Moisiu, Durres, Albania
(2021).

It can be stated with conviction that Chief Assist. Dr. Elena Kostadinova is an
established lecturer with university, national and international contribution in teaching,
learning and pedagogical development. She is a lecturer at the Marketing Management
Training (10-11.02.2018), which is certified by an internationally recognized certificate. She
has been invited as an external supervisor of a student of the Master's program at the Berlin
School of Economics and Law, after a lecture course at the university. She is a lecturer and
participant in the development of the Marketing in the Age of Sustainability module of the
ENGAGE.EU project. She is an active member of the online learning community
Developing skills for leading in a digital world, of the ENGAGE.EU project (07.2022-
01.2023).

There is a continuing interest in the elective courses taught by the candidate. This
applies to the Promotional Programmes and Campaigns and Green Marketing courses, for
which groups have been formed annually since they were introduced.

Chief Assist. Dr. Elena Kostadinova has university and public recognition. She is a
Certified Internal Auditor of the UNWE in Quality Management Systems against the
requirements of the international standard 1SO 9001:2015 (2022-present). She is a member of
the Working Group for development of Export Marketing Strategy for market access and
promotion of Bulgarian wine, at the Ministry of Agriculture (04.04.-30.04.2023).

The candidate for the academic position of Associate Professor at the UNWE has
participated in broadcasts/discussions on national electronic mass media - participation in
the morning block of BTV, on the topic "Black Friday - real or fake discounts?" (November
2016) and an interview in the "After the news" section of the central news of BNT, on the
topic "What is the economic effect of Christmas shopping" (December 2023).

I join with conviction the decision of the Habilitation Council of the UNWE, that
Chief Assist. Dr. Elena Kostadinova fully meets the quantitative and qualitative requirements
for the academic position of Associate Professor at the UNWE.

4. Evaluation of teaching and learning activities

Chief Assist. Dr. Elena Kostadinova teaches lectures and/or seminars in the courses
Sales Promotions, Sales Promotions and Branding, Promotional Programs and Campaigns,
Marketing Research, Advertising Research, Internet Marketing Research, Consumer
Behavior, Marketing, Green Marketing and Scientific Ethics. Three of the courses
Marketing Research, Consumer Behaviour and Academic Ethics, are taught in English.

The practical experience, which Chief Assist. Dr. Elena Kostadinova has in the field
of marketing research, contribute to the seminars and lectures led by her to be practical and
at a high professional level.

The feedback received by the Department from anonymous surveys among students
testifies to the high satisfaction with the teaching of the candidate for the academic position
of Associate Professor.

Chief Assist. Dr. Elena Kostadinova was an academic mentor of a team ranked
second in the competition "BAAwards'2018", organized by the Bulgarian Association of
Advertisers (BAA). She has also been selected by the department as a tutor for the students



of the degree programme "Marketing", BA "Bachelor”, Full Time.

She participated in the Erasmus+ programme with a mobility scholarship to lecture at
four universities - CEU Sao Pablo University, Madrid (2024), ISEG-Lisbon School of
Economics & Management (2018), Berlin School of Economics and Law (2017) and
Vienna University of Economics, Institute for Marketing and Consumer Research (2016).

All of this gives me reason to believe that Chief Assist. Dr. Elena Kostadinova has the
necessary teaching experience, knowledge and skills to work with students, which makes her
suitable for the academic position of Associate Professor at the UNWE.

5. General characteristics of the submitted scientific papers/publications

The scientific publications of Chief Assist. Dr. Elena Kostadinova are in the following
thematic areas: sales promotions, marketing in non-profit organizations, green consumption,
branding and empirical generalizations in marketing.

| will elaborate more on the monograph and the textbook, with which Chief Assist. Dr.
Elena Kostadinova participated in the competition for the academic position of Associate
Professor at the UNWE.

The main habilitation thesis, with which Chief Assist. Dr. Elena Kostadinova
participated in the competition is: Kostadinova, E. 2024. Specifics of marketing of non-
profit organizations in Bulgaria. Publishing complex-UNWE. The monographic work
presents the results of a multi-method research which aims to identify the main dimensions of
marketing orientation in the context of the Bulgarian non-profit sector. A research design was
chosen that includes the use of both quantitative and qualitative methods in the assessment of
the same phenomenon. 1) How is marketing understood and applied by active Bulgarian non-
profit organizations? 2) What are the main barriers to the adoption of marketing orientation
by active Bulgarian non-profit organizations? 3) What are the main dimensions of marketing
orientation in active Bulgarian non-profit organizations? The object of the research is the
non-profit organizations in Bulgaria and the subject of the research is the application of the
marketing concept by the non-profit organizations in Bulgaria. The target population of the
study includes the active non-profit associations and foundations in Bulgaria, operating for
public benefit.

The first phase of the study aims to uncover the key determinants of the adoption of
marketing orientation by nonprofit organizations. The main data collection method for it is
the in-depth interview. The findings from the first phase of the study provide clarity on how
Bulgarian non-profit organizations understand marketing, what are the typical marketing
activities they engage in and the challenges they face in implementing the marketing concept.

The second phase of the research involves a quantitative survey of active non-profit
organizations to identify the key dimensions of their marketing activities. For this phase of
the study, computer-assisted telephone interviewing was selected as the data collection
method. A total of 192 computer-assisted telephone interviews were conducted with
respondents in leadership positions in nonprofit organizations.

A new dimension has been added to the original scale called "Impact Orientation".
Based on the results of both phases of the study, it is hypothesized that non-profits that have
an impact orientation are more likely to have a marketing orientation.

The identification of impact orientation as a dimension of marketing orientation of non-
profit organizations contributes to the conceptualization of non-profit marketing and to the
construction of an appropriate conceptual apparatus by overcoming the inherent business
logic and ethics of for-profit marketing.



The evaluation of the content of the habilitation thesis shows that it is distinguished by
its research focus and applied orientation. Most of the achieved results have the character of
scientific contributions, which are the basis for improving the marketing of non-profit
organizations.

The textbook, with which Chief Assist. Dr. Elena Kostadinova participated in the
competition Kostadinova, E. 2024. Promotional programs and campaigns. Academic
Publishing-UNWE, is one of the first books in the country dedicated to this topic. From the
very beginning of the textbook, students' interest is provoked by asking the question and
giving an answer Why promotions are the "problem child" of marketing? The role and effects
of sales promotions on consumer behaviour and brand performance are revealed. The process
of planning sales promotions is explained. It examines the types of price and non-price
promotions, their advantages and disadvantages, and approaches to their management and
evaluation. Special attention is paid to trade promotions and their role in the relationship
between manufacturers and retailers. The textbook is written in a professional yet accessible
style. Many examples from practice and questions for reflection on some of them are
presented. The text is illustrated with tables and extensive photographic material to facilitate
learning.

The title of the textbook, with which Chief Assist. Dr. Elena Kostadinova participated in
the competition: Promotional programs and campaigns. Academic Publishing-UNWE, fully
corresponds to the theme of the announced competition.

6. Synthesized evaluation of the main scientific and applied contributions of the
candidates
The contributions, which are found in the scientific publications of Chief Assist. Dr.
Elena Kostadinova, are mainly in two of the thematic areas mentioned above — sales
promotions and marketing in the context of non-profit organizations, and can be synthesized
as follows:

Contributions of theoretical nature:

e The main reasons for the escalation of sales promotions and for perceiving them as
the "problem child of marketing" are systematized.

e The notion of "impact orientation” as a basic type of orientation in nonprofit
organizations is introduced, justified and operationalized.

Contributions of a practical and applied nature:

e |t is empirically established that advertising can mitigate the negative effects of
price promotions while reducing price sensitivity.

e The limited transparency and cooperation between producers and large retailers in
Bulgaria have been identified as major obstacles to the effectiveness of promotions.

e The impact orientation is identified as a key dimension of the marketing orientation
of non-profit organizations.

e New challenges for the application of marketing in the context of non-profit
organizations are identified.

The significant number of citations of the publications of Chief Assist. Dr. Elena
Kostadinova and her participation in a number of research, educational and applied science
projects testify to the importance of the above-mentioned scientific and applied contributions
in the theory and practice of sales promotions and marketing in the context of non-profit



organizations.

7. Main critical remarks and recommendations to the candidate

I have no criticisms of the candidate in the competition.

My recommendation is in the future Chief Assist. Dr. Elena Kostadinova to more
actively investigate the financial effects of sales promotions.

8. Conclusion

The candidate for the academic position of Associate Professor at the UNWE meets the
scientific-metric requirements introduced by the Law for the Development of Academic Staff
in the Republic of Bulgaria and the Supplementary Requirements of the UNWE. Chief
Assist. Dr. Elena Kostadinova has a scientific production, which contains scientific and
applied contributions in the field of marketing, in particular in the field of sales promotions
and marketing in the context of non-profit organizations.

All this gives me the reason to recommend with full conviction to the Scientific Jury
to award to Chief Assist. Dr. Elena Kostadinova the academic position of ""Associate
Professor™ in the professional field 3.8 Economics, scientific specialty ""Marketing
(Sales Promotions)™.

2.12.2024 r. / Sofia Signed: .o

(Prof. Dr. Tatyana Netseva-Porcheva)
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