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lMoBMLWaBaHe Ha MKOHOMMYECKATa CUTYPHOCT Ype3 MHTENeKTyanHaTa cobCTBEHOCT
Pesome

NHTenekTyanHata CcOOCTBEHOCT Wrpae Kr4yoBa pons B OCUTYpsiBAHETO Ha
HauMoHanHaTa MWKOHOMMYECKA CUTYpHOCT. T € MOANOXeHa Ha MOCTOSIHHU
npeausBMkaTencTBa M MHOXECTBO PUCKOBE 3acsraT aJeKBaTHOTO W mpwunaraHe.
3annaxuTe No OTHOLLEHME Ha WMHTenekTyanHaTa coOCTBEHOCT, cnensa Aa bbaar
TPETUPaAHN Ha MNpPaBUTENCTBEHO, (PMPMEHO M WHAMBWMAYaANHO HWBO, 3a Aa Ce
npeononenT CEpMO3HMTE PUCKOBE 3a CUIYpHOCTTa M Ja ce NpefoTBpaTaT Wwetute.
B cratmata ce npaBu npernes Ha CbOTBETHUTE MOSMUTMKM W CTpaTeruu,
HeobOxooMMM C oOrfnes Ha BHeOPSIBAHETO Ha PEBOSIOLMOHHU TEXHOMOTUWM Kato
N3KYCTBEHWUSI WHTENEKT. B Hesi ce pasrmexgaT U enemMeHTUTe Ha cTabuneH wu
CUCTEMEH MKOHOMWYECKM MOZEN, KOMTo OM Mo3BoONUN 4a ce cneasT U oueHsiBaT
pUCKOBETE M MHOrOOPOMHUTE M3MEPEHWUs Ha 3annaxute 3a WHTenekTyanHaTa
CcoGCTBEHOCT Npw B3aMMOAEWCTBMETO MM C UMdpoBaTta cpeaa v MHPacTpykTypa.
TakbB mMogen 6u morbn ga dopmupa M OOEKTMBHA OCHOBa 3a paspaboTBaHe Ha


https://www.webofscience.com/wos/alldb/full-record/WOS:001202497600003

OCHOBaHW Ha [okasaTenctea MOMWTMKM 3a MOBWLIABAHE Ha HauMoHanHaTa
CUrypHOCT Ype3 MHTENeKTyanHa coGCTBEHOCT.

Summary

Intellectual property has a key role in ensuring national economic security. It is
being constantly challenged and multiple risks affect its adequate application.
Intellectual property threats need to be addressed on government, company and
individual level to tackle serious security risks and prevent damages. The article
reviews relevant policies and strategies, which need to be put in place, in view of
the adoption of disruptive technologies such as artificial intelligence. It also
discusses the elements of a robust and systemic economic model, which would
enable monitoring and assessing the risks and multiple dimensions of IP threats in
their interaction with the digital environment and infrastructure. Such a model could
form and objective basis for evidence-based policy making to enhance national
security through intellectual property.

CtaTum 1 cTyamMm, MHAEKCUMpaHU B APYrU MeXAyHapoaHU 6a3u gaHHU
C Hay4YHa MHdopmauus, Ny6NMKyBaHU B Hay4YHU CNUCaHUS

Articles and studies indexed in other international databases of
scientific information, published in scientific journals

Manues, [. (2024). VlkoHOMUYECKN acrnekTn Ha U3KYCTBEHUS] MHTENEKT B
TBOPYECKUTE UHAOYCTPUU. IKOHOMUYECKU M coumanHu antepHatuseu, 1, 47—63.
https://doi.org/10.37075/ISA.2024.1.03
https://lwww.ceeol.com/search/article-detail?id=1230896

Economic aspects of artificial intelligence in the creative industries
Pestome

N3kycTBeHuAT nHtenekt (M) ce npeBbpHa B HepasaenHa YyacT OT TBOPYECKUTE
nasapu. To nma OBONCTBEHA (PYyHKUUSA, KATO OT e4Ha CTpaHa Moxe Aa ce
pasrnexga KkaTo pecypc, a oT Apyra cTpaHa KaTto KpaeH npoaykr. Kato pecypc N
€ TEXHOMNOIMYHO peLleHne, KOETO Npy B3aMMOLAENCTBMETO CU C TBOPYECKN pecyp-
CW Ce NpeBpbLLa B NPOAYKT, KONTO MOXE [a MMa XapakTepPUCTUKUTE Ha
TBOPYECKM NMpOoAYyKT. MIKOHOMUYECKUAT XKMBOT HA Te3n NPoayKTK ce onpenens ot
3aKOHOLATENCTBOTO U NMpakTMkaTa B obnactra Ha MHTenekTyanHaTa cobCcTBEHOCT,
Th KaTo TBOPYECKUTE Nas3apu ca OCHOBHO Masapu Ha npasa. Ta3n gBoWCTBEHa
npupoaa Ha I npegnonara, Ye Tol npuagodrea MKOHOMUYECKN DYHKUMN Y
XapakTePUCTUKUN, KOMTO MMAT BaXHWU MNOCNeanLUM BbPXY TbPCEHETO U
npegraraHeTo, Cb3daBaHETO Ha CTOWMHOCT, NOBULIABAHETO Ha e(PEeKTUBHOCTTa U
npoussoauntenHocTtTa. M cbagaBa MHOrOGPONHN Bb3MOXHOCTM, HO U MPeaun3BUK-
Ba CbTpeceHus Ha TpaguUMOHHUTE TBOPYECKM nasapu v 3agbrboyasa
uncppoBoTo pasgenenne. M ce npeepblia B 06nacT oT cTpaTterniecko
3HayeHuWe 3a npaBuTencTeata u pupmMmuTe.


https://www.ceeol.com/search/article-detail?id=1230896

Summary

Artificial intelligence (Al) has become an integral part of creative markets. It has a
dual nature and it can be considered both as an input and as an output. As an
input Al presents a technological solution, which in its interaction with other
creative inputs can be transformed into economic outputs with the characteristics
of creative products. The economic life of these products is shaped by intellectual
property legislation and practice, as creative markets are basically rights markets.
This dual nature of Al suggests that Al acquires economic functions and
characteristics, which have major consequences in terms of demand and supply,
value generation, efficiency gains and productivity. While Al creates numerous
opportunities it disrupts traditional creative markets and widens the digital divide.
Al becomes an area of strategic importance to governments and companies.

laHyes, [. (2022). KpeaTnBHUTE NHOYCTPUN B UKOHOMMKATA Ha 3HAHUETO.
U3paTten, 24(1), 39-51. Print ISSN: 1310-4624 Online-ISSN: 2367-9158
https://www.ceeol.com/search/article-detail?id=1052039 .

Creative industries in the knowledge economy
Pestome

B cratusita ce pasrnexgart ConnaHNTe MKOHOMUYECKN apryMeHTn, KOUTO
OTAENSAT HOBA POrisi 3@ TBOPYECKUTE MHOYCTPUN B MKOHOMMKATa Ha 3HaHWETO.
Ta 0bsicHsiBa 3aLl0 TBOPYECKUTE MHOYCTPUM BCE NMOBEYe Ce NpeBpbluaT B
KMOYOB KOMMOHEHT Ha MKOHOMUYECKUTE CTpaTerMm u nonuTUKMTE 3a pacTex,
OCHOBaH Ha TBOPYECTBOTO M MHOBaLMUTE, Bb3NpMeMaHu OT AbpKaBu Ha
pasnuYHn HMBA Ha pa3BuTMe. B cTatusita ce aHanuampaTt pesontoumsaTa Ha
O6woTo cbbpaHme Ha OOH OTHOCHO TBOpYECKaTa MKOHOMMKA 3a YCTOMYMBO
pas3BuUTNE, KOATO BENEXN HOBO HMBO HA MOMUTUYECKN aHTaXUMEHT KbM Tasu
obnact. B Hes ce NoTBbpX4aBa KIHO4YOBOTO 3HAYEHMe, KOETO cucTemaTta Ha
WHTeneKTyanHaTta cobCTBEHOCT Urpae B MOHETU3NPAHETO Ha TBOPYECTBOTO U
ponsiTa 1 Ha OCHOBEH (pakTOp B eKocMcTemMaTta Ha TBopyeckaTa MKOHoMuMKa. B
cTaTusATa ce npaBu Npernen Ha cuctemarta oT MHAMKATOpU Ha TBopYeckaTta
MKOHOMMKaTa U Ha apryMeHTUTE B Nosi3a Ha YCbBbPLUEHCTBAHN EMMUPUYHU
n3cneaBaHus U CbTPYOHUYECTBO Ha MEXOYHAPOAHO paBHULLE.

Summary

The article reviews the strong economic arguments, which support the new
role creative industries acquire in the knowledge economy. It explains why
creative industries increasingly feature as a key component in economic
strategies and the concept of creativity and innovation-based growth is
embraced by countries at various levels of development. The article analyzes
the United Nations General Assembly resolution on creative economy for
sustainable development, which marks a new level of policy commitment to
this area. It reaffirms the key importance that the intellectual property system
plays in monetizing creativity and its role as a major enabling factor in the
creative economy ecosystem. The article reviews the system of indicators of
the creative economy and arguments in favour of improved empirical
research and higher synergy on the international level.


https://www.ceeol.com/search/article-detail?id=1052039
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OumunTtbp ManHyeB, BramoxHocmu u npedusgukamericmea nped apmucma-
usnbsHUMesn 8 QuaumasiHama cpeda, ooknag B cOOpHMKa ¢ Aoknagu ot HayuHa
KOH(pepeHUnsa Ha Tema: ,[lpaBaTa Ha apTUCTUTE-U3NBIHUTENW” Ha 27 deBpyapu
2024 r CEEOL, ctp. 22-34,
https://www.ceeol.com/search/chapter-detail?id=1267612

Opportunities and challenges for performers in the digital environment

Pe3lome

AurnTtanHaTta cpefa npeaocTsBA HOBU Bb3MOXHOCTU Ha apTUCTa-u3nbiHUTEN Aa
cb3fdaea, Npoayumpa 1 pasnpocTpaHsaBa My3uKanHu NpoaykTu. YcnopeaHo ¢
TOBa, Bb3HUKBAT U CEPUO3HUN NPean3BMKaTENCTBa Npes 3akpunarta Ha npaeaTta
BbPXY MYy3uKanHUTe NpousBedeHns. TexHonornyHaTa pesosnioumns nssene
CTpUAMUHIa KaTo BoAella hopma Ha pasnpocTpaHeHue, a aboHeMeHTa KaTo
ChblLeCTBEHA YacT OT OM3HeC mMofena 3a peanusauusi Ha npaeaTa. B cbloTo
BpemMe gurutanHarta cpefa HamansisBa Bb3MOXHOCTUTE 3a KOHTPOS BbpXY
M3MNON3BaHeToO Ha NPoV3BeAeHMsATa, YBenmyaBa CBpbXNpeanaraHeTo u
3agbnboyaBa nponactrTa Mexay npeanaraHeTo U TbpceHeTo. [eHepaTUBHUST
N3KYCTBEH WHTEMEKT LU YBENMYN KaKTO Bb3MOXHOCTUTE, Taka u
npeausBMKaTencTeata npes peanusaumsita Ha My3anHoOTO TBOPYECTBO.
CraTusiTa pasrnexaa M3MeHeHUsITa B NPOLIECUTE Ha Cb3faBaHe U
pa3npocTpaHeHe Ha My3vKanHu NpoayKT! U edpekTa UM BbpXy apTucTa -
N3MBIHUTEN.

Summary

The digital environment provides new opportunities for artists and performers to
create, produce and distribute musical products. At the same time, serious
challenges arise for the protection of rights in musical works. The technological
revolution has brought streaming to the forefront as a leading form of distribution
and subscription and as an essential part of the business model for rights
management and income generation. At the same time, the digital environment
reduces the possibilities for control over the use of works, increases oversupply
and widens the gap between supply and demand. Generative artificial
intelligence will increase both the opportunities and challenges for monetizing
musical creativity. This paper examines the changes in the processes of creation
and distribution of music products and their effect on performers.

OumnTtbp Manuves, Ponssma Ha OaHHUMe 8 ceemoeHama usdamericka

uHOycmpus, goknag B cOOpHMKa AOKNaAu OH HayyHaTa KoHdepeHuus, oknag
Ha Hay4deH dopym «MN3pgaTencknsaT GUsHec KaTo YacT OT TBOPYECKUTE MHAYCTPUNY
13 mapt 2024r., cTp 62-77, https://www.ceeol.com/search/chapter-
detail?id=1267703

The role of data in the global publishing industry
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Pe3lome

Nspgartenckata OeNHOCT € Haln-cTapaTta u Jobpe yTBbpaeHa TBOpYecka
WMHOYCTPUSI CbC CbLUECTBEH MPUHOC B COLIMANHO-UKOHOMUYECKOTO U KYNTYPHO
pa3BuTne Ha HauumuTe. HesaBucuMo OT TOBa, TS BCe OLLE He pasnorara Cbe
cuctematusanpaHa nHdopMauus, KosTo Aa No3BoNuv agekBaTHa OLEHKa Ha
HENHOTO MSICTO U pons. CblUeCcTByBaT PasfMyHU U3TOYHMLM HA AAHHU U
CTaTUCTMKa, KOUTO hopmmpaT 4YacTUYHa npeacraBa 3a MKOHOMUYECKUTE
nokasaTenu Ha usgaTernckarta nHgycTpus. HactosiwaTa ctatus pasrmnexaa
4yeTpu rpynu Bbnpocu. MNMbpeaTa e cBbp3aHa C 06LLOTO HMBO Ha
MHOPMALIMOHHO MOKPUTUE B KHUIOM3OaBaHETO M NPUYMHUTE 3a TOBA CbCTOSIHME.
Broparta e nocBereHa Ha UHPOPMALIMOHHUTE MU3TOYHULM C, KOUTO pasnorara
WHOYCTpUATa — TEXHUTE Bb3MOXHOCTU M OrpaHuyveHuns. TperaTta e cBbp3aHa C
TOBa, KakBa MHdOpMaLMs NUMNCBa U B KakBa CTEMEH TEXHONOrMMTE MoraTt aa
nognoMorHaT peLlaBaHeTo Ha Tean npobnemu. YetebpTarta rpyna BbNpocu ca
CBbp3aHn ¢ TeHAeHuMMTe B MHOOPMALMOHHOTO MOKPUTUE HA UHAOYCTpUSTA U
HSAKOW Bb3MOXHU CLeHapuu. B xooa Ha N3NoXXeHUETO ca U3BedeHU HAKOU
METOAONOrMYHN NPOOnemMn B aHaNM3MpPaHETO U M3MNOM3BaAHETO Ha
WH(popMaLmaTa B KHATOM34aBaHETO HA HALUMOHANMHO U MEXAyHapo4HO HUMBO.
PecypcHoTo obesneyaBaHe Ha uagartenckara MHOAYCTpUS MOXe [a M No3Bonu ga
3awmTn no-gobpe cBonTe MHTEpPecu B rnobaneH n permoHaneH acnekr.

Summary

Publishing is the oldest and well-established creative industry with a significant
contribution to the socio-economic and cultural development of nations.
Nevertheless, it does not yet have systematic information to enable an adequate
assessment of its place and role. There are various data sources that provide
only a partial picture of the economic performance of the publishing industry. This
article addresses four sets of questions. The first relates to the general level of
information coverage in book publishing and the reasons for this state of affairs.
The second deals with the information sources available to the industry - their
scope and limitations. The third relates to what information is lacking and the
extent to which technology can assist in addressing these issues. The fourth
group of questions is related to the challenges in information gathering and
analysis and some possible scenarios. Some of the key methodological issues in
the analysis and use of information in book publishing at national and
international level are highlighted. Better information resourcing of the publishing
industry can enable it to better protect its interests globally and regionally.

Dimiter Gantchev, “Intellectual Property in Mobile Applications”, ctatna B c6opHuK
OT Hay4Ha kOoHdpepeHuus MHTenekTyanHata cob6CTBEHOCT U akagemmnyHaTa
eTnka B yHusepcutetute®, 2023, AkagemMnyHo mnagartencreo ,3a byksute — O
nucmeHexb”, 2023, ISBN 978-619-185-612-1, ctp. 37-61
https://unyka.unibit.bg/index.php/bg/component/sppagebuilder/120

Intellectual Property in Mobile Applications
Pe3lome
MoBunHUTE NPUNOXeHUs1 He ca NPOCTO TEXHOMNMOIMYHM pelueHus. Te doopmupart

eKocucTemMa CbC CMOXHa MHPaCTPYKTypa U MHOXECTBO 3aMHTEpecoBaHu
cTpaHu. MpaBaTa Ha MHTENeKTyanHa cobCTBEHOCT ca OT BCE MO-ronsiMo


https://unyka.unibit.bg/index.php/bg/component/sppagebuilder/120

3HayeHne B Tasn ekocucTema. Te ca YacT OT MpaBHaTa v onepaTMBHaATa pamka

Ha MKOHOMMKaTa Ha MOOWMHUTE NMPUITOXKEHUS, HO CbLUO Taka ca B OCHOBaTa Ha
6usHec mogena u cTpatermsaTa Ha upmuTe paspaboTsalin MOGUNHK
NPUNOXeHUs. AHaNM3bT NOKa3Ba, Ye MHTENeKTyanHaTta COOCTBEHOCT € OT
3HayYeHne Ha BCEKW eTan OT XU3HEHMS LMKBLI Ha NPUNoXeHneTo, Ta Aobass
CTOWHOCT U1 OCUrypsiBa OCHOBa 3a MHOXECTBO MPMXOA4M, ako ce yrnpasrnsisa
npasunHo. EkocnctemaTta Ha NnpunoxeHudTa ce pa3BuBa B enoxa, B KOATO
Tpsibea ga 6baaT nocpeLwHaT! MHOIoO NpeansBMKaTencTBa, Taka Ye cuctemaTa ga
oCTaHe rbBkaBa M cTabunHa v ga ocurypu Ham-eeKkTMBHa Bb3BPbLLAEMOCT Ha
cBouTe noTtpeburenu.

Summary

Mobile applications are not just a technological advance. They form an
ecosystem with complex infrastructure and multiple stakeholders. Intellectual
property rights are of growing importance in this ecosystem. They are part of the
legal and operational framework for the app economy, but also at the heart of the
business model and strategy of the app company. The analysis indicates that IP
is relevant at each stage of the app life cycle, it adds value and provides the
basis for multiple income streams, if properly managed. The app ecosystem is
developing in an age when multiple challenges need to be met, so that the
system remains agile and flexible and delivers the most efficient returns to its
users.



