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I. CTATUHU 1 CTYAUHU, UHIEKCUPAHU B JIPYI'M MEXJIYHAPO/JHU BA3HU
JAHHU C HAYYHA UTH®OPMALIUSA, IYBJIMKYBAHHU B HAYYHU CITMCAHUA

1. Ianeva, M., Georgieva, R., Reviewing the Conditions for Business Tourism in Bulgaria,
Mednarodno Inovativno Poslovanje = Journal of Innovative Business and Management,
2020, 12(1), PP- 35-40., ISSN: 1855-6175. Available at:
https://doi.org/10.32015/JIBM/2020-12-1-5 [Last visited on 20.02.2025]

Pe3ome: Hactosmusar goknan ouepraBa TEHICHIMHM B Pa3BUTHETO HAa OM3HEC Typu3Ma B
Bbeirapus m aHanu3upa BB3MOKHOCTUTE 3a NMPOBEXKAaHE Ha OW3HEC TYpHU3bM B CTpaHaTa.
OCHOBHHTE PE3y/NTaTH OT U3CIEIBAHETO Ca CBBP3aHU C oOlIaTa Teopus 3a creuupuKaTa Ha
Ou3HeC Typu3Ma M aHAJIM3 Ha MPAKTHUYECKOTO MPUIIOKEHNUE HAa TCHACHIMUTE HA Pa3IMYHHUTE
CyOeKTH Ha MaKpO W MHKpPO HHBO. 3a KOHKPETHUTE M3CJICABAHMS U IPU H3BEKIAHETO HA
M3BOAM OT TAX Ce Mpuiarar OOIIOHAYYHM METOJH, Karo HaONIoleHue, aHalu3, CUHTE3,
aHAJIOTHsSI U APYTH.

KarouoBu nymm: 6usnec typussm, MICE, renaennun, bearapus

Abstract: The current paper outlines the trends in the development of business tourism in
Bulgaria and analyzes the conditions for doing business tourism in the country. The main
results of the study relate to the general theory about the specificity of the business tourism,
the analysis of the practical application of tendencies of the different subjects at macro and
micro level. In the specific studies and in drawing up the conclusions from them, common
scientific methods as observation, analysis, synthesis, analogy and others, are applied.
Keywords: business tourism, MICE, tendencies, Bulgaria

2. SIneBa, M., I'eopruena, P., PazBuBane u odorarsiBaHe Ha ChbAbP:KaHHETO Ha OpaH]
»DBbJIrapusa” — KOMYHUKAIlMd ¥ CBbP3aHOCT, MeXaHMKa, TPAHCHOPT, KOMYHHKALMH,
Bpoii 2, 2024, ISSN 1312-3823 (print), ISSN 2367-6620 (online). Hanu4uno na: https://mtc-
aj.com/article.2631.htm [ITocsieqno mpoBepeno Ha: 20.02.2025]

Pe3rome: AxkTyanHoCTTa M 3HAYMMOCTTa Ha IOCTABEHATa TEMa B HACTOSLIOTO M3CIICBAHE
KOPECHOHMpa C HesATa 3a pa3lInpsiBaHe U GOKyCHUpaHe BbPXY KOMYHUKAIIHOHHH ITOCIIAHUS,
MO3ULIMOHMpAIIU bbharapusi KaTto HEIOroJuIlHa JASCTHHALMS, Ype3 MpujaraHe Ha CHCTEeMEH
MOJIX0/1 3 IO IS pU3HpaHe MPUOPUTETHUTE (POPMHU HA TYPU3BM, OCUTYPSIBAIIHN LIETOTOAUIITHA
CBBP3aHOCT B JICCTHHALIUATA, Ype3 BXOAIIM TypUCTUYeCKH NoTolu. OOEKT Ha U3Cle/IBaHe €
nectuHanusa bearapus, a mnpeaMer — WACHTU(QHUIMPAHETO M KOMYHHUKHMPAHETO Ha
KOHKYpPEHTHUTE MPEAUMCTBA Ha TypuU3Ma B CTpaHaTa, OCUTYPSBAIIM LEIOTOAUIIHOCT H TI0-
IUIaTEKOCTIOCOOHH TYPUCTH, ¢ BB3MOXKHOCT 32 Ch3/]aBaHe Ha pas3mno3HaBaeM Opann. LlenTa Ha
U3CIEABAHETO € BB3MOKHOCTTA Jla C€ M3BEIE, HAJIOXKM M KOMYHMKHpa bbirapus,
pasno3naBaema 1o Health&MICE&Entertainment Tourism, ¢ KyATypHH TypoBe H
KOMYHHUKAI[MOHHA CBBP3aHOCT. Te3ara rmacu, 4ye € HeoOxoaumo Opann bwarapus na ce
KOMYHUKHpAa  KaTo  JECTHHAUMi C  [PUOPUTETHUTE  BHJOBE  TYPHU3IBM  —
Health& MICE&Entertainment, B JONBJIHEHHE C KyJITypHH TypOBE M aKLEHT BBPXY
TOCTOIIPUEMCTBOTO. 32 I1eJITa € He0OOXOAMMO J1a Ce U3BeaT U MPABUIHO KOMYHUKHUPAT TE€3H U
KOHKYpPEHTHHU TpeIuMCTBa M 4pe3 cpenctBata Ha [IP ga ce momynspusupar M HalloXart,
IIOCPEACTBOM IIpOrpamMa C MEpPOIpPUATHs, KOSATO Ja IMOANOMOrHe M3mbJHUTENHATa BIACT.
IIpemnnoxenara uues, kopecnonaupa ¢ Hanuonannara crparerus 3a yCTOM4MBO Pa3BUTHE Ha
TypusMa B penyOsnka bearapus 2014-2030 r. 1 ¢ KOHKpEeTHH MepkH Ha M3mbiaHuTenHATa
BJIACT.
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KawyoBu aymm: OusHec uaeHTU(UKAuUsA/OpaHll, MapKETHHTOBH  KOMYHUKAIUH,
TYPUCTHYECKO pallOHHpPaHE, CBbP3aHOCT, TYPUCTUYECKH JIECTUHAIIHH.

Abstract: The relevance and significance of the topic set in this paper corresponds to the idea
of expanding and focusing on communication messages, positioning Bulgaria as a year-round
destination, by applying a systematic approach to promoting priority forms of tourism, ensuring
year-round connectivity in the destination, through incoming tourism flows. The object of the
study is destination Bulgaria, and the subject — the identification and communication of the
competitive advantages of tourism in the country, ensuring year-round and more solvent
tourists, with the possibility of creating a recognizable brand. The aim of the study is the
opportunity to bring out, impose and communicate Bulgaria, recognizable with
Health& MICE&Entertainment tourism, cultural tours and communication connectivity. The
thesis states that it is necessary to communicate brand Bulgaria as a destination with the priority
types of tourism — Health& MICE&Entertainment, in addition to cultural tours and an emphasis
on hospitality. For this purpose, it is necessary to highlight and properly communicate these
competitive advantages and, through PR tools, to promote and enforce them, through a program
of events that will support the Executive Authority. The proposed idea corresponds to the
National Strategy for Sustainable Development of Tourism in the Republic of Bulgaria 2014-
2030 and with specific measures of the Executive Authority.

Keywords: business identification/brand, marketing communications, tourism regions,
connectivity, tourism destinations

3.3.T'eopruesa, P., [lepciekTiBu 3a pa3BUTHE Ha MEKIyHApOIHUSA Typu3bM, Hayunu tpynose
Ha YHCC (5), UK — YHCC Codus, 2024, ISSN (print): 0861-9344, ISSN (online): 2534-8957.
Hanuuno Ha! https://www.unwe.bg/doi/researchpapers/2024.5/RP.2024.5.11.pdf
(http://unwe-research-papers.org/bg/journalissues/list/324)  [[locmeqHo TpoOBEpeHO  Ha:
20.02.2025]

Pe3rome: LlenTa Ha HacTosmaTa cTaTus € 1a Obae uaeHTU(UIpPaHa MOCOKaTa Ha pa3BUTHE HA
MEXKIYHAPOAHUSA TYpPU3bM, C HJAEATa 3a Cb3JaBaHE HA IPAKTUKO-IPWIOKHHU IOJI3U 34
TYpUCTUYECKHsI OM3HEC U OTKPOSBaHE HAa BH3MOXKHOCTH 32 Pa3BUTHE. 3a/1a4UTE Ca CBBP3aHU C
YCTaHOBSIBAHE 3HAYECHUETO U IOIJIE] BBPXY CHCTOSTHUETO HA MEXAYHAPOIHUS TYPU3IBM, KAKTO
U C H3BEXKIAHE Ha TEHACHIUU, KOWTO Ja JaJaT HacoKa 3a pa3sBUTHE JACHMHOCTTAa Ha
TYPUCTUYECKUTE MNPEANPUATUS U JAeCTHHAauMW. M3moia3BaHuUTE METOAM 3a IOCTUIAaHE Ha
M3CJIEI0OBATENICKATa el ca ACAYKTUBHUAT U UHIYKTUBHUSAT, C LIE]l PEIIaBaHE HAa IIOCTABEHUTE
3a/1a4y, pelIaBaHeTo, Ha KOUTO 1Ie JOBEE 10 TOCTUTAHETO HAa HAYYHU U IIPAKTUKO-TIPUIIOKHHU
pe3yaTaTd U IpUHOCHU. Pesyirature OT M3CIIEIBAHETO LENAT YCTAaHOBSBAHE IIOCOKAaTa Ha
pa3BUTHE HAa MEXITYHAPOTHHS TYPU3IBM, C I PHIIOKUMOCT Cpe/l TYPUCTUUECKUS OU3HEC.
KirouoBu 1ymu: MeXIyHapoJeH TYpU3bM, 3HAUEHUE, CbCTOSIHUE, TEHAECHLIUN

Abstract: The purpose of the current article is to identify the direction of development of the
international tourism, with the idea of creating practical-applied benefits for the tourism
business and highlighting opportunities for development. The tasks are related to establishing
the importance and view of the condition of international tourism, as well as to identifying
trends that will provide direction for the development of the activities of tourist enterprises and
destinations. The methods used to achieve the research purpose are deductive and inductive,
with the aim of solving the set tasks, the solution of which will lead to the achievement of
scientific and practical results and contributions. The results of the research aim to establish
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direction of development of the international tourism, with the applicability for the tourism
business.
Keywords: international tourism, significance, condition, tendencies, trends

I1. IOKJIAIH, ITYBJIUKYBAHU B CBOPHUILIN OT HAYYHU KOH®EPEHIIUN

1. TI'eoprumeBa, P., Ilosunmonupane Ha bbarapus karo roua¢ gecruHanus, X.
Me:xayHapoana HayyHa KoH(epeHuusi ,,ChbBpeMeHHaTa HayKa, OH3HeCHT H
oOpazoBanmero“, Bapua, 2017, c. 27-35, ISSN: 2367-7368. HaauuyHo Ha:
https://www.scribd.com/document/352534082/Y earbook-of-Varna-University-of-
Management-Volume-10-2017 (ITocieano nposepeno Ha 20.02.2025)

Pe3ome: ['0nd Typu3MBT € CpaBHUTETHO HOB BHJ TYPH3bM 32 OBITApPCKHUS TYPHCTUYECKU
nasap u Jo0pe mo3HaT Ha YyKJIecTpaHHuTe. HacTosmoTo u3cienBane uma 3a e Ja pasriena
MPEMOCTABKUTE 32 MO3UIIMOHUPAHE Ha CTPaHATa Ha MEKyHAPOIHUS M1a3ap KaTo JECTHHALINSA,
MOIXOAAIA 3a MpoBeXJIaHe Ha Toid Typu3bM. OCHOBHHTE pE3yJNTaTH Ca CBBP3aHH C
neguHUpaHe CHUTHOCTTA Ha TOJI() Typr3Ma U HETOBUTE CHCIM(PUYHH €JIeMEHTH, pasrieKIaHe
Ha Bb3MOXKHOCTH U IIEPCIIEKTUBHY 33 PA3BUTHE HA CICLUANM3UPAHUs BUJ TypU3bM B bbirapus,
KAaKTO ¥ aHalu3 Ha KOHTPareHTUTE Ha MapKOPABHUIIE, aHTAKUPAHU B 00CTy>KBaHE HA ToJd
TYPHUCTH.

KuarouoBu nymu: rong typusbsM, roid KoMIuiekcu B bearapus, no3uuonupane, swot-aHainmu3

Abstract: Golf tourism is a relatively new type of tourism for the Bulgarian tourism market
and well known on the foreign ones. The present study aims to examine the prerequisites for
positioning the country on the international market as a destination, suitable for golf tourism.
The main results are related to defining the essence of golf tourism and its specific elements,
examining opportunities and prospects for the development of the specialized type of tourism
in Bulgaria, as well as analyzing the counterparties of the market engaged in servicing golf
tourists.

Keywords: golf tourism, golf complexes in Bulgaria, positioning, swot analysis

2. TeoprmeBa, P., Cnopenenara wuxkoHomuka u MICE Ttypusmbr, COOpHHK
Me:xaynapoana FOoniaeiina Hayuna Kongepenuus ,, Typu3mbT — 0TBB 0UaKBaHHUATA,
HN3narenckn kommiexke — YHCC, Codusn, 2020, ¢.537-547, ISBN: 978-619-232-297-7

Pe3ome: Hacrosmiara pa3zpaOoTka H3ciieZiBa B3aWMOBPB3KUTE MEXIy NPOSIBICHHUATa Ha
cnogeneHara ukoHomuka U (opmute Ha MICE Typusma, BB3HHKHAIU B CJIEJICTBHE OT
TEXHOJIOTUYHHUS IIPOrpec M IUTHTaIu3alus Ha MpolecuTe. AKTyalHOCTTa Ha TeEMaTHKaTa ce
o0yciaBsi OT TEXHOJIOTUYHUTE WHOBAIMH, MPEANOCTAaBKa 32 MPOMSHA B IMOTPEOHTEICKHUTE
Harjlacu M MPEINOYUTaHUs B TypUCTHYeCKus cekrop. IlocraBeHu ca xumnoresu, kacaeuiu
BIIMSHUETO HA CIOJEJICHAaTa UKOHOMMKA, KaTO pe3yJTaT OT JUIMTAIHUS IIPOrpeC U OHJIANH
npouecute, Bpxy (opmure Ha MICE Typusma — OusHec cperiy, MHCEHTUB MbTYBaHUS,
KOH(epeHIINH, U3T0KEeHUsA. B Ta3u Bpb3Ka ca M3CIEABAHU €IEMEHTH, 4acT OT CIOJesieHaTa
MKOHOMHKA, KaKTO W TPOQHUIBT HAa OMU3HEC TYPHCTUTE U XapaKTEPUCTHKH, OOyCIaBsIIN
cneun¢pukara Ha MICE Typusma.

KirouoBn nymm: cnogenena nkonomuka, MICE Typusbm, Bpb3ka, 3aBUCUMOCTH.

Abstract: The present paper researches the interactions between the sharing economy and the
forms of MICE tourism, which are the result of technological progress and digitalization of the
processes. The relevance of the topic is determined by the technological innovations — a
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prerequisite of change in consumers’ behavior and preferences in the tourism sector.
Hypotheses are placed, concerning the impact of the sharing economy, as a result of the digital
progress and online processes, on MICE tourism forms — business meetings, intensives,
conferences, exhibitions. In this regard, are examined the individual elements, part of the
sharing economy, the profile of the business tourists and the characteristics, conditioning the
specifics of MICE tourism.

Key words: sharing economy, MICE tourism, connection, relations.

3. I'eopruesa, P., CnennaJu3upaHu NpoAyKTH Ha TYpOoNepaToOpPUTe MO 1eJ0BH TYPU3bM
B yCJIOBHMATA HA Kpu3a, COOPHHUK C JOKJAAW OT 00M/IeiHHATA HAyYHa KOH(pepeHUHs ¢
mexkayHapoano yyactue "TYPU3IBM U CBBP3AHOCT", 2021, c. 604-610, ISSN: 978-
954-21-1052-1. Hanmuyno Ha: https://ue-varna.bg/bg/p/8551/konferentsia-turizam-i-
svarzanost/informatsia  (https://ideas.repec.org/s/vra/pr2010.html) (IIpoBepeHo Ha
20.02.2025)

Pe3ome: AkTyasiHOCTTa Ha HM3CieABaHaTa MpoOiieMaTHKa Ce OIpeness OT BIMSHHUETO Ha
HaCTOsIIaTa NaHIeMHUYHa 00CTAaHOBKA BEPXY TYPUCTHUECKUTE MIOKA3aTEIN B CBETOBEH MaInao.
Typuctuueckata MHAYCTPHs € M3MPaBEHA MpeJ YHUKAIHOTO MPEIU3BUKATEICTBO OBP30 na
BBH3CTAHOBH IMPEIUIIHUTE TEMIIOBE Ha IbTyBaHe. Bb3HUKBAT TEHACHIMHU Ha TpaHChopMalus
Ha TOTPEOUTEIICKUTE TMPEANOYNUTAHUS M TOBEJACHHWE B Typu3Ma W KaTro pe3yaraT —
HE00X0IUMOCT OT (JOPMHpaAHE Ha HOB TUI TYPUCTUUECKU NMPOJYKTH OT TYpOIIepaTOPHTE, C LEI
TE€ Ja 3ama3sT Ma3apHUTe CH MO3ULMHU M KOHKYPEHTOCIocoOHOCT. HacTosmoTo u3cnensane
¥Ma 3a L1eJ J1a IPOyYr U aHaIM3Hpa Bh3MOKHOCTHUTE 32 Ch3/1aBaHE HA WHOBATUBHU MOIXOAU
Ha TYpOIEPAaTOPHUTE 32 Pa3HOOOpa3sIBaHE HA TYPUCTUUYECKHUTE MPOAYKTHU IO CIEHUAIN3UPAHU
BUJIOBE TYpH3bM — OM3HEC, 4pe3 MojelMpaHe Ha HOBU (OopMH Ha OU3HEC NMBTYBaHE B
yclnoBHUATAa Ha TJI00alHAa HMKOHOMHMYECKAa KpHU3a W OrpAaHUYEHHs 3a W3BBPIIBAHE HA
MEXyHApPOAHU ITbTYBaHHUS.

KarwuyoBu nymm: 6usnec typusbsMm, MICE, orpannueHust, ”HOBAIllUH, TYPUCTUYECKH MTPOAYKT

Abstract: The relevance of the researched topic is determined by the impact of the current
pandemic situation on the tourist indicators worldwide. The tourism industry is facing a unique
challenge to quicklyrestore the pace of travels. Trends of transformation of the consumer’s
preferences and behavior in tourism are determined and as a result — the need of forming a new
type of tourism products by the tour operators in order tomaintain their market position and
competitiveness. The present study aims to explore and analyze the possibilities for creating
innovative approaches of tour operators in order to diversify tourism products of specialized
types of tourism — business, by modeling new forms of traveling for business in conditions of
global economic crisis and restrictions on conducting international traveling.

Key words: business tourism, MICE, restrictions, innovation, tourism product.

4. I'aiinapos, H., I'eoprueBa, P., Cnennajan3npanu nNpoAyKTH Ha TyponepaTopure Io
JAeJOBH M Xa3apTeH Typu3bM, MeKIyHapoaHAa Hay4YHONPAKTH4YeCcKa KoOHGepeHIus
» YPU3MBT B HOBOTO XW/ISI0JIeTHE — CBCTOSIHHE W TMEPCNeKTHBH“, AKaJAeMHYHO
u31aTesacTBo ,IlenoB“ Ceumos, 2019, c. 98-108, ISBN: 978-954-23-1764-7

Pe3rome: M3cnensanara npoGieMaTHKa TPETUPa BBIIPOCUTE, CBBP3aHU C JUBEPCUPHUIIMPAHE
Ha TYPUCTUYECKOTO TMpeAjaraHe oOT TIJ.T. Ha HOMEHKJIaTypaTa Ha I[porpaMuTe Ha
TYPUCTHYECKHUTE areHLUU, OCUTYPSBAIIM IIEJIOTOHIIHA 3a€TOCT Ha TypuUCTHUYEecKaTa 0aza y


https://ideas.repec.org/s/vra/pr2010.html

Hac. CBBpEeMEHHHAT MOTpPeOMTEN OdYakBa Ja IOJy4d IPOIYKT, KOHTO YIOBJIETBOpSBA
KOMOMHHUPAHETO Ha HSIKOJIKO MOTPEOMTEICKHM MOTHBAa 3a MpealpueMaHe Ha IbTyBaHe.
AKTyalTHOCTTa Ha mpobiemMaTukara ce 00yciaBs OT M3CIEABAHETO HA JOOpPUTE NMPAKTHKH H
Npe/UIaraHeTO0 Ha TMPOJYKTH, KOMOWHHUpAIIM JEJOBUS TYPH3bM C Xa3apTHUS TYpPHU3IBM.
Konctpyupa ce 00111a MeTo10JI0THYHA paMKa C MHCTPYMEHTApUYM 3a U3CJIeIBaHE U OIICHKA Ha
nogo0HN 006ekTu B bbarapus.

Kiao4oBu aymu: 1elOBH TYpHU3bM, Ka3MHO HHIYCTPHs, Xa3apTe€H TYpPH3bM, KOMOMHHUpPAH
TYPUCTUYECKH MAKET

Abstract: The current paper examines issues, related to diversification of the tourism offerings
and products, providing year-round occupancy in the accommodation facilities in the country.
The modern consumer expects to receive a product that satisfies combination of several
consumer motives for taking the trip. The relevance of the scientific paper is determined by the
study of good practices and the offering of tourism products, combining business tourism with
gambling tourism. A general methodological framework with a toolkit for the study and
evaluation of similar objects in Bulgaria is constructed.

Keywords: business tourism, casino industry, gambling tourism, combined tourist package

5. SlneBa, M., I'eopruesa, P., Cnenuaju3upanu NPpoAyKTH HA TYPOIIEPATOPUTE B 1e10BHS
TYPM3bM B YCJIOBHATA HA HHTEJMIeHTeH W YCTOH4YMB pacrex, Kpbriaa maca ¢
MEKIYHAPOAHO Yy4yacTHe ,, TbProBCKHUSIT M TYPHUCTHYECKHMAT OM3HeC B YCJOBHSITA HA
HHTEJMIeHTeH, YCTOMYMB M @pHoldIaBam pacrex®, AKageMHMYHO MH3AaTeJICTBO
»llenos* Cumios, 2016, c. 123-130, ISBN: 978-954-23-1151-5

Pe3ome: Haii-0bp30 paspacTBalUsAT ce€ CEKTOp — TYPUCTHUECKHUSAT, €KETOAHO IMPHBINYA
o0eraBall YOBEUIKM M (PMHAHCOB KalWTall U Ce MPEeBpbhIa B MOJE 32 M35BAa HA MHOKECTBO
amMOuIo3Hu cienuanucty. [Ipobiem, obaue, ocTaBa eHOPOTHOTO MPEATIaraHe, KbM KOETO Ce
HACcOYBAT MOBEYETO MJIAJAM U HEONUTHHU areHTH — BCEKH INpejajara OT BCHYKO M MO MHOTO.
Jluncata Ha nudepeHnuanys B IPOIyKTa BOJU J0 OKECTOUYECHA KOHKYPEHIMS, MUHUMAIHH
nedanlu, pasMHBaHE Ha Tas3apa, 3ary0a Ha HMICHTUYHOCT M XOMOTEHHOCT Ha ISUIOCTHHUS
TypUCTHYECKH OONMK Ha cTpaHata. Hactosmara pa3paboTka npeacraBs HEOOXOAMMOCTTA OT
pasrpaHMyaBaHe M BB3MOXKHOCTUTE, NpeJ KOUTO C€ H3MpaBsi TYpUCTHUECKATa areHIMs,
CrelMaln3upaHa B KOHKPETHA Ma3apHa HUILIA — JIEJIOBUS TYPU3BM.

Kiro4oBu aymu: cnenuaiu3upaly IpoLyKTH Ha TYpOIepaTOpUTE, MHTEIUICHTEH U YCTOHYNB
pacTtex, IeJ0BU TYPU3bM, HHCEHTHB MPOTPaMH, TEHICHIIH

Abstract: The fastest growing sector — tourism, annually attracts promising human and
financial capital and becomes a field for the expression of many ambitious specialists.
However, the problem remains the homogeneous offering, which most young and
inexperienced agents are oriented towards — everyone offers everything and in high portions.
The lack of differentiation in the product leads to fierce competition, minimal profits, market
dilution, loss of identity and homogeneity of the overall tourist image of the country. The
current paper presents the need for differentiation and the opportunities faced by the travel
agency specializing in a specific market niche — business tourism.

Keywords: specialized products of tour operators, intelligent and sustainable growth, business
tourism, incentive programs, trends



6. SIueBa, M., I'eopruesa, P., ®opMupaHe Ha CeH30PHHU M3’KMBSBAHUS B TYPUCTHYECKUTE
NaKeTH Karo (GakTop 3a 3aBpblIaHe HA TYPHUCTHTE B AeCTHHANUATA, MekayHapoaHa
HAYYHO-NPAKTHYECKA KOH(pepeH U ,,Y CTOHYUBO PAa3BUTHE M COLMATHO-UKOHOMHYECKA
koxe3uss npe3 XXI Bek — TeHaeHuMu M npeausBukarencrsa“, Tom 1, AxkagemMnuyHo
uznarecteo ,lleno“, Ceumos, 2021, c. 505-513, ISBN: 978-954-23-2067-8 (print),
ISBN: 978-954-23-2068-5 (online). Haanuno Ha: https://dlib.uni-
svishtov.bg/handle/10610/4505 [IIpoBepeno Ha 20.02.2025]

Pe3ome: Ilpeamer Ha wu3cnenBaHe ca JECTUHAIMUTE W OOEKTUTE B TAX, Ch3JaBalld U
IpeJylaraiy U3KUBsBaHe 110 BpeMe Ha IPECTON Ha TYPUCTUTE B J€CTUHAIMATA, 1101 (hopmaTa
Ha TyPUCTMYECKHU IAKETH CbC CEH30pPHU U3KMBSABAaHMs. Te3ara, IMOCTaBEHAa B HACTOSIIOTO
u3cieaBaHe, el Ja JoKaxe, 4e (OpPMHUPAHETO Ha CEH30PHH M3KHUBSIBAHMSA, MHTETPHUPAHH B
TYpUCTHYECKHTE TAaKeTH Ha TYypOIlepaTopHuTe, ca (akTop 3a 3aBpblIaHE Ha TYPUCTUTE B
JIeCTUHAIIMATA B YCJIOBUS Ha riobOaiHa 3apaBHa Kpusa. LlenTa e 1a ce cb3magar HHOBaTUBHU
CHeLUaIN3UPaHU TYPUCTUYECKU IPOLYKTH HA OCHOBATa HA CEH30PHMS MAPKETHHI, KOUTO Aa
CIOCOOCTBAT 3a 3aBpbLIaHE HA TYPUCTHUTE B IECTHHAILIUUTE.

KirouoBu 1yMu: ceH30peH MapKETUHT, U3KUBSABAHNS, UHOBATUBHU TyPUCTUYECKH NPOTyKTH

Abstract: The subject of research are the destinations and the tourism properties, located in
them, which create and offer experiences during the stay of the tourists in the form of tourism
packages with sensory experiences. The thesis presented in the current study aims to prove that
the formation of sensory experiences, integrated in the tourism packages of tour operators are
a factor for returning tourists in the destination in a global health crisis. The aim is to create
innovative specialized tourism products, based on sensory marketing, which will help the
tourists to return to the destinations.

Key words: sensory marketing, experiences, innovative tourism products

7. Georgieva, R., Management models for overcoming the negative impact on tourism in
2020, 3" International Conference on Research in Management, ICR Management,
Prague, Czech Republic, 2021, pp. 94-102, ISBN: 978-609-485-209-1. Available at:
https://www.dpublication.com/wp-content/uploads/2021/08/M-320.pdf[Last visited on
20.02.2025]

Pe3rome: KaTto Hail-Texxko 3acerHar oT rioOajgHaTta 3apaBHAa KpH3a B MOMEHTAa,
TYPUCTHYECKHST CEKTOp MPEThPIs Hall-Cepruo3HH TpaHC(HOpMAIH B pe3yNITaT Ha IPOMEHH B
MOBEJICHUETO Ha TYPUCTHUTE, MPEIN3BUKATEICTBA, CBBP3aHU C MpaBWIaTa U pa3nopeaouTe 3a
IbTyBaHe, HAJOXEHW OT MPABUTEJICTBATa M APYTd MPEUYKH, Npe] KOUTO Ca H3MPaBEHU
TYpUCTHYECKHTE KOMIaHUU. B Ta3m curyanus e HeoOXOOUMO Jla C€ ThPCAT MHOBATHUBHH U
pa3HOOOpa3HH YMpPaBJICHCKU IMOAXOMU 3a IPEOAONIABaHE HA NpPEAU3BUKATENCTBATa IpEX
TYPUCTHYECKHS Ma3ap U MOJAbp)KaHe Ha yCTOWYMBH Ou3Hec TemmnoBe. HacTosmusaT noknan
uMa 3a Led Jla NpeAcTaBd J0OpH MPaKTHKH Ha TYpUCTUYECKH (UpMH, paboTelm Ha
OBarapckus nasap, KOUTO MPOBEKAAT YCTOWYHMBA MOJUTHKA 32 HAMAJISIBAHE HA HETaTHBHOTO
BIIMSIHME Ha KpHU3aTa BBPXY TYPHCTHUECKHS CEKTOp, ABJDKAIIO ce Ha riio0anHaTa 3/paBHA
KpH3a. 3a [eJUTE Ha CTaTHATA € HallPpaBeHO BTOPUYHO MTPOyUYBaHE HA yeOCcalTOBE HAa HIKOH OT
BOJICIIUTE TYPUCTUYECKU NPEIANPUATHS U € MPOBEACHO IMONYyCTPYKTYPUPAHO HHTEPBIO C
MEHHJUKBPH U CHELMATUCTH B TypusMa. Pesynratute oT pa3zpaboTeHaTa M3CIIEIOBATENICKA
METOOJIOTHS €A TOJYepTaHu KaTo JOOpH MPAKTUKU Ha HAKOU OT BOJCLIMTE TYPHCTUYECKU
KOMIaHuU B bbirapus, KOUTO MOXKe Jla MOCTy>KaT KaTo JOOpH MpUMeEpH 3a IPEOoI0JIsiBaHe Ha
MKOHOMHUYECKUTE 3ary0u Ha TypHCTUYECKaTa HHIYCTPUSI.

Ki1r04o0Bu 1yMH: yripaBIeHCKH MOJEIH, KpH3a, HETaTUBHO BIMSIHUE
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Abstract: As the worst affected by the global health crisis at present, tourism sector has
undergone the most serious transformations as a result of changes in tourist behavior,
challenges related to travel rules and regulations imposed by governments and other obstacles
travel companies face. In this situation, an innovative and diverse management approaches are
needed to overcome the tourism market obstacles and maintain sustainable business pace. The
current paper aims to present good practices of tourism companies operating on the Bulgarian
market, which implement a sustainable policy to reduce the negative impact of the crisis in the
tourism sector, due to the global health crisis, which can serve as an guide for other tourism
enterprises. For the purpose of the paper a secondary research of the website of some of the
leading tourism enterprises was made and a semi-structured interview with tourism managers
and specialists was conducted. The results of the developed research methodology are
highlighted as good practices of some of the leading tourism companies in Bulgaria, which
could serve as good examples for overcoming the economic loses of tourism industry.
Keywords: management models, crisis, negative impact

8. laneva, M., Basmadzhieva, S., Doneva, V., Georgieva, R., Consulting assessment of the
potential for development of health tourist areas: the case of Bulgaria, Tourism and
hospitality industry 2022 - Congress Proceedings of 26th International Congress
“Tourism and hospitality industry 2022 trends and challenges”, Opatija, Croatia,
University of Rijeka, 2022, pp. 97-112, ISSN (online): 2623-7407. Available here:
https://thi.fthm.hr/congress-proceedings/send/7-2022/169-consulting-assessment-of-the-
potential-for-development-of-health-tourist-areas-the-case-of-bulgaria [Last visited on
10.10.2024]

Pesrome: M3ciienBaHeTo ce OCHOBAaBa Ha CbBPEMEHHUTE TEHACHIIMU B CBETOBHOTO Pa3BUTHE
Ha 3JpaBHMsS TYpU3bM M HApPACTBAILOTO THPCEHE HA YCIYI'H, CBBP3aHU CBbC 3[paBero,
pexabunuranusaTa ¥ NpopHUIaKTUKAaTa Ha 37paBeTO, KAKTO M BHCOKaTa KOHLIEHTpAIUs Ha
pecypcu B TYpPUCTUYECKUTE pernoHu Ha bearapus. OdepraBa ce OrpoMeH NOTEHLHMAN 3a
pa3BUTHE HA TYPUCTUYECKUTE JECTUHAIIMN OTBB/I IO3HATUTE, OJIATOIPUSATCTBAH OT HAIUYHETO
Ha noeeue oT 3500 muHepanHu u3Bopa B brarapus.

IMen — u3cneaBaHeTo UMa 3a Liell Ja IPOy4H Bb3MOXKHOCTTA 38 MKOHOMUYECKO U3I0JI3BaHE Ha
MHUHEpAIHUTE BOAHU PECYPCHU B I10J13a HA TypU3Ma U BKJIKOYBAHETO HA IOJIIMO KOJUYECTBO
HEHM3MOJI3BAEMH PECYpPCH, B paMKUTE€ Ha HAJIMYHHUTE B TypuUCTHUYeCKUTe paiionu. Toma Ou
JIOBEJIO, OT €IHAa CTPaHa J0 LSUIOCTHO Pa3BUTHE HA CEKTOPA U JOIBIHUTEIEH IPUHOC KbM
BBII, a ot apyra cTtpaHa — 10 yCTOMYMB PACTEK HA TYPUCTUYECKUTE PAaHOHU U LEJIOTOAUIIHO
pa3BUTHE HAa TYPUCTHUYECKUTE YCIIYTH B Is71aTa cTpana. [IpoyuBaHeTo ce ocHOBaBa U Ha (akxTa,
4e B bparapust itMa MHOIO MUHEPAIHU U3BOPH U TEPMAJIHU LIEHTPOBE, AaTHpaIiu oT Pumckara
n Buszantuiickata umnepus. KoHcynTaHTCkaTa OLIEHKa Ce€ ONUTBA Ja PasKpUe HAABITO U
HAaIIMPOKO, U J1a HAMEPU UKOHOMHYECKA apryMEHTalMsl, 10 II0BOJ Pa3BUTUETO HA 30HUTE 3a
30paBeH TYypHU3bM. Peanu3upaHeTo Ha MOTEHIMAjda Ha 3[paBHUS Typu3bM OW HMajo
MOJIOKUTENICH €(EeKT BBPXY IsilaTa WHAYCTPHUS, KaKTO U CHI'BTCTBAIIUTE WKOHOMHYECKU
JIEHHOCTU. 3aABDKUTENTHO € ChIIO Ja Ce ONpeAeid HeoOXOAMMOCTTa OT pa3BUTHE Ha
YOBEIIKUTE PECYPCH U YIIPABICHCKHUS KalalluTeT, HEOOXOJUMH B TYPUCTHUECKUTE PAiOHU U B
Ipoleca Ha UHBECTULMS B KOHLICTIIUATA 34 3IpaBEH TYPU3bM.

Merononorus — 3a OCTUraHe HA IIOCTABEHATa LIeJI U PEIIaBaHE Ha IOCTABCHUTE 3a/1add B
CTaTUATA, Ca H3IOJI3BAaHU CUCTEMHHMAT IOAXOA M TPAJULMOHHU METOAM Ha HU3CIIC[BaHE:
UCTOPUYECKH, CPABHUTEJICH, METO/l Ha aHAJIU3 U CHUHTE3, METOJ Ha HaONI0JICHHE, METO Ha
rpynupaHe, MeTo/l Ha aHKeTa U MHTEPBIO, rpauyHu METOIH, MU(epeHIMpaH, aHATUTHUYCH,
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KomOuHupan u ap. Ilpoydyena e Obparapcka M crenuanu3upaHa yy>KAeCTpaHHA JIUTEpaTypa.
M3non3BaH € ONMUTHT HAa CTPaHU C Pa3BUTA TYPUCTHUYECKA WMHAYCTPUS U PE3yIATaTUTE OT
NPOYyYBaHE B TYPUCTUYECKUTE KOMILJICKCH.

Kiao4oBH AyMHM: KOHCYNTaHTCKa OLIEHKA, pPa3BUTHE, MOTEHLHUAN, 3ApaBHA JACCTUHALUS
bwarapus

Abstract: The study is based on current trends in the global development of Health Tourism
and the emerging demand for services related to health, rehabilitation, and health prevention,
as well as the high concentration of resources in the tourist regions of Bulgaria. A huge
potential for development of the tourist destinations beyond the known ones, is emerging; all
thanks to more than 3,500 mineral springs found in Bulgaria.

Purpose — the study aims exploring the possibility of economic use of mineral water resources
in favor of tourism and the incorporation of great amount of unusable resources within the
available ones of the tourist areas. This would lead on one hand to an overall development of
the sector and an additional contribution to the GDP and on the other hand would bring
sustainable growth of the tourist regions and a year-around development of the tourist services
across the entire country. The study is found also on the fact that in Bulgaria there are many
spas and thermal centers dated back to the Roman and Byzantine Empires. The consulting
assessment attempts to reveal at length and to find an economic argument for the development
of the health tourist areas. The realization of the potential of Health Tourism would have a
positive effect on the entire industry, as well as the accompanying economic activities. It is
also mandatory to define the necessity for development of human resources and management
capacity, as needed in the tourist regions and in the process of

investment in the concept of Health Tourism.

Methodology — to achieve the set goal and to solve the resulting tasks in the article, the
systematic approach and traditional research methods were used: historical, comparative, the
method of analysis and synthesis, the method of observation, the method of grouping, the
method of survey and interview, graphic methods, differentiated, analytical, combined, etc.
Our and specialized literature was studied. The experience of countries with a developed
tourism industry and the results of a survey in tourist complexes were used.

Keywords: consulting assessment, development, potential, Bulgaria health destination.

9. Ianeva, M., Georgieva R., Image of the destination for MICE tourism, 2"? International
Conference on Research in Management, Diamond Scientific Publishing, Vienna,
Austria, 2021, pp. 111-119, ISBN: 978-609-485-130-8. Available at:
https://www.dpublication.com/wp-content/uploads/2021/01/15-360.pdf
(https://www.dpublication.com/proceeding/2nd-icrmanagement/#Table-of-Contents)
[Last visited on 20.02.2025]

Pe3rome: I3cnensaHara TeMa € CBbp3aHa C M3IPAKIAHETO HA ATPAKTUBEH HMHJDK Ha
typuctuyeckure aectuHanuu 3a MICE TypuszbM. ATpakTHBHOCTTa MOXKE /12 ObJIe OIICHEHA OT
pa3nuyHu  (aKTOpHU, KaTO MECTOIOJIOKEHHE, KYJITypHO-UCTOPUYECKO  HACIEACTBO,
KJIMMAaTUYHU YCJIOBHS, TIOJUTUKHU 32 3[paBe W 0€30MacHOCT, MOAXOMAAL] TPAHCIIOPT U IPYTH
xapakTepucTuku. Hapen ¢ u30poeHuTe, Bb3MOKHOCTUTE 3a MPEKUBSBAHUS U Ch3/laBaHE HA
€MOLIUU B JIECTUHALIMATA, KOUTO MOTUBHpAT MOTCHUUAIHUTE YYaCTHULM JA I'bTYBAT, ca OT
CBIIECTBEHO 3HAu€HHE NpU (OPMHUPAHETO Ha AaTPAKTUBEH HMUDK Ha TYPUCTHUYECKHUTE
nectuHauun 3a MICE typussMm. Hacrosmoro wuscienBaHe pasriexnaa KpUTEpUUTE 3a
(dbopmupaHe Ha NPUBJIEKATEIHOCT Ha ACCTUHALIMUTE NPU OpraHU3MpaHe Ha CbOUTHSA, YacT OT
MICE xommuiekca. IlpenacraBenu ca n1oOpH NMpakTHKH HAa BOACIIM JECTHHALUHU 3a OM3HEC
TYpU3bM, OT KOUTO MOXKE J1a C€ H3BJIEKAaT HEOOXOJAMMHUTE KOMIIOHEHTH 3a Cbh3JlaBaHE Ha
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KOHKYPEHTHO MPEJAUMCTBO, IPUBIHYAHE HA TIO-TOJIEMH TYPUCTUIECKH CETMEHTH U B YACTHOCT
— moBeue OU3HEC TypUCTH.
KurouoBu nymu: necrunanus, umuak, MICE, aTpakTuBHOCT, JIOKatus

Abstract: The researched issue concerns building of an attractive image of the MICE tourism
destinations. The attractiveness can be assessed by different factors, such as location, cultural
and historical heritage, climatic conditions, health and safety policies, suitable transportation
and other characteristics. Along with the above, the opportunities for experiences and emotions
in the destination, that motivate the potential participants to travel, are essential for creating an
image as an attractive destination for MICE tourism. The present study examines criteria for
forming the attractiveness of destinations for events from the MICE complex. Presented are
good practices of leading business tourism destinations, from which can be derived the
necessary elements to create a competitive advantage, attract bigger tourist segments, and in
particular — more business travelers.

Keywords: destination, image, MICE, attractiveness, location

10. Gaydarov, N., Georgieva, R., Women Entrepreneurs in Some Specialized Types of
Tourism in Bulgaria — The Case of Mice and Casino Industry, Proceedings of AVID-ARC
2020 XIV International Conference on Women Leadership and Empowerment,
Academic Research Conferences, India, 2020, pp. 203-216, ISBN: 978-1-7338929-3-3.
Available at:
https://www.researchgate.net/publication/362303139 PROCEEDINGS OF AVID-
ARC 2020 XIV_INTERNATIONAL CONFERENCE ON WOMEN LEADERSHIP
AND _EMPOWERMENT EVENT ORGANISER FACILITATED AND PUBLISH
ED_CADEMIC RESEARCH CONFERENCES [Last visited on 20.02.2025]

Pe3rome: HacrosmusT qoknaa u3cieaBa Bb3MOXKHOCTHTE 32 IPOPECHOHATHO U3PACTBaHE HA
KEHH NpeArnpueMayd B TYpUCTHUYECKUS cekrop Ha bowarapus. IlpeacraBenu ca moOpu
IIPAKTUKU Ha JKCHU MpeAnpueMadyd U MEHUUKBPU HAa TYPUCTHYECKM AreHLHH, IIPUIIaraiiu
IIOJINTUKK 33 YCTOMYMB pacTexk. PasrmegaHo € M OPOAYKTOBOTO MpeJjlaraHe Ha
TYPUCTUYECKUTE AareHLHH, CBBP3aHO C BB3MOXKHOCTH 3a pasmupsBaHero My. llenra Ha
U3CIeBaHE € J]a M3CIIeIBaT Bh3MOKHOCTH 32 MPOTyKTOBA TUBEPCUBUKALIMS, Upe3 Mpeiarane
Ha UHOBAaTUBHU TYPUCTUYECKU IIPOJYKTH U ChYETABAHE HA CIELUATIU3UPAHU BUJIOBE TYPU3IbM
OT HSAKOM OT BOJEUIUTE TYPUCTHUYECKU AareHUMH B bbiarapus, ynpasisiBaHH OT JKECHU
npeanpueMayd. AKTyaJIHOCTTa Ha TeMaTa ce o0yciaBsi OT TeHACHIUATA 32 ObP30 pa3BUBAIIU
ce TYPUCTUYECKH MPEINPUATHS, PbKOBOJIEHH OT KEHH, U OT JIpyra cTpaHa — HeOOXOAMMOCTTa
OT 33JI0BOJISIBAaHE HA OTpeOHUTEICKaTa Harjaca Ha ChbBPEMEHHHS TypHUCT, Upe3 MpeaaraHe Ha
HOB, KOMOWHUPAH TYPUCTHYECKHU MPOIYKT.

KirouoBn aymm: KEHCKO IpeanpuemMadectBo, Typuctuuecka unaycrpus, MICE Typusbm,
Ka3UHO TYpU3BM

Abstract: The current paper explores the possibilities of professional growth in some cases of
women entrepreneurs in the tourism sector of Bulgaria. Examined are the best practices of
women entrepreneurs and managers of travel agencies, applying sustainable growth policies.
Reviewed is also the product supplement of these agencies, related to the opportunities for
product expansion. The aim of the study is to propose opportunities for product diversification
by offering innovative touristic products and combining specialized types of tourism by some
of the leading travel agencies in Bulgaria, managed by women entrepreneurs. The relevance of
the topic is determined by the tendency of fast growing women-managed tourism enterprises
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and on the other hand — the need of satisfying consumers’ attitude of the modern tourist, by
offering new, combined touristic product.
Keywords: women entrepreneurs, tourism industry, MICE tourism, casino tourism

11. Ianeva, M., Georgieva, R., Innovations of the MICE tourism: Opportunities in
Bulgaria, 3rd International Scientific Business Conference on Leadership and
Management: Integrated Politics of Research and Innovations — LIMEN 2017, Belgrade,
Serbia, 2017, pp-727-735, ISBN: 978-86-80194-09-7. Available at:
http://mediacontent.limen-conference.com/2019/03/388888466-zbornik-limen-2017-
final-version.pdf [Last visited on 20.02.2025]

Pesrome: Hayunusat Tpyn pasriexaa TEHACHLIUATA 32 IPUJIaraHe Ha MHOBALIMOHHY TOJUTHKU
BBPXY MPOIYKTOBOTO IpejajaraHe Ha CBETOBHHMTE Ma3apd, U B YACTHOCT B OBJIrapcKus
TypUCTHYECKH cekTop. HacTosara nkoHOMHUYecKa CUTYyaIHsl moJ4epTaBa He00X0AUMOCTTa
Ha TYPUCTHMUYECKUTE KOMIAHMM J1a CTUMYJIMpPAT pPa3BUTHETO HAa WHOBAaTMBHU IOJIXOIU 32
mudepeHnrpane Ha TYPUCTHUECKHUS MPOAYKT. BB Bpb3ka ¢ MHOrooOpa3HeTo Ha TypH3Ma,
IOKIaabT aHanuzupa npoaykrute Ha MICE (OusHec) TypusMa U ueHTU(UIPAa HHOBATUBHU
MOJENM, CBBP3aHH C MAaTEPUAIHO-TEXHUYECKUTE CBOPBKEHMS, MW3IOI3BAHU IIpU
OpraHusupaHeTo Ha OuzHec cbOMTHUsA B bbiarapus. HeoOxomumocTTa OT MHTErpupaHe Ha
MHOBAaTUBHH TMPOLECH MPH MPAKTHYECKOTO MPHUIOKEHHE Ha OM3HEC Typu3Ma — 3acelaTelHu
3aJH, KOH(PEpEeHTHH W CHUMIIO3UYMHHU 3aJIM W JAPYTH, C€ JO0Ka3Ba KAaTO KIOYOB (hakTop 3a
YCTOHYMBO Pa3BUTHUE HA IIPOTYKTOBATA MOJIUTHUKA.

KirouoBn aymm: mHOBanMM, MHOBAallMOHHA IOJUTHKA, Typuctudecku nponyktd, MICE
TypU3bM

Abstract: The scientific paper examines the tendency of implementing innovation policies on
the product supply at the global markets, and particularly at the Bulgarian tourism sector. This
economic situation emphasizes the need of the touristic companies to stimulate the
development of innovative approaches for differentiating the touristic product. In particular of
the tourism’ s diversity, the paper analyzes products of the MICE (business) tourism and
identifies innovative models, related to the material and technical facilities, involved at the
organization of business events in Bulgaria. The need to integrate innovative processes at the
practical application of business tourism - meeting rooms, conference and symposium halls
etc. is being proven as a key factor for sustainable development of the product policy.

Key words: innovations, innovation policy, touristic products, MICE tourism
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III. YHACTHUE B HAYYEH WJ/IX OBPA3OBATEJIEH IMPOEKT BBbB BHUCIIE
YYUJIMIIE WM  HAYYHA  OPIrAHU3ALUA: YHUBEPCUTETCKMY;
HAIIMOHAJIEH

1.YHMBepCUTETCKH NMPOEKT HA TeMa ,,YNpaBJieHHe Ha TYPHUCTHYECKHTE AeCTHHALIUM U
pa3sBHMTHE HA cieUAJIM3UpaHu BuaoBe Typu3bm”, Ne HU/{ HA 1-8/2018-2020 r., YHCC,
¢puHaHCHpaH cbe cyOcuans ot JIbpaxaBHus 001KeT. Y CleIIHO NPUKIIOYHIL.

Pe3rome: OOekT Ha U3CiIeBaHE B IPOCKTA Ca MAPKETUHTOBU OPraHM3AllUH Ha IECTHHAIIUUTE
Ha TYPUCTUYECKUTE DPAVNOHM U MPOAYKTOBOTO IpEUlaraHe Ha HIKOU CIELUAIM3UPaHU
TYPUCTUYECKU areHIMU 110 JEJIOBH, 3PAaBEH U IPAJCKU pa3BiekareneH TypusbMm. [Ipeamer Ha
U3CJIeBAaHE € YIPABICHUETO HA TYPUCTHUECKUTE PAiOHH, KAKTO U CrIeIU(HKa 110 Ch3/1aBaHe,
[IpEJIaraHeTO U IOMYJIIPU3MpPAHE Ha CICLUAIM3UPAHU NPOAYKTH IO ACIIOBH, 3IpPaBEH U
IPaJCKu pasBiekarerneH TypusbM. [locraBeHata Te3a ce OCHOBaBa Ha TBBPIACHUETO, Y€
YIPABJICHUETO HA TYPUCTUYECKUTE PAHOHM M HA TYPUCTHUYECKUTE MPOLYKTU IO
CIeLMaIN3UpaHUd BUAOBE TYpHU3bM Ha ME30 U MHUKPO PAaBHUIIE, KAKTO M CBH3JaBAHETO HA
CTPAaTEeTUU 3a PA3BUTHETO UM € IPEAIOCTaBKAa 32 YCTOWYUB PACTEK HA JACCTUHALUUTE U
Ou3Heca, ype3 MpeayiaraHe Ha LEJIOTOAMIICH IPOAYKT OT NPEANPUSTHITA B TYPUCTUUECKUTE
paiionn. OCHOBHaTa I1€J1 Ha HACTOALIMUS TPYJ CE CBBP3Ba € CBbP3aHa ChC CH3/1ABAHETO HA
aJanTUBHU MOJEIH 3a YNPABJICHHE HAa TYPUCTHUUECKUTE PAllOHM, KAKTO W YCTAHOBSIBAaHE HA
HE00XO0IMMOCTTA OT CHEUUANTN3ALNS HA TYPUCTUUECKUS TPOAYKT MO LEIOTOAUIICH TypU3bM,
KaKTO M PE3YJITATUTE OT HETOBOTO MPUJIOKEHUE B IPAKTUKATA C 11€J1 YCTOMUMBOCT Ha OM3Heca.

Abstract: The object of research in the project is marketing organizations of tourism
destinations and the product offering of some specialized travel agencies in business, health
and entertainment tourism. The subject of research is the management of tourism regions, as
well as the specifics of creating, offering and promoting specialized products in business, health
and entertainment tourism. The thesis is based on the statement that the management of tourism
regions and tourism products in specialized types of tourism at the meso and micro levels, as
well as the creation of strategies for their development is a prerequisite for sustainable growth
of destinations and business, through the offering of a year-round product by enterprises in
tourism regions. The main air of the project is related to the creation of adaptive models for the
management of tourism regions, as well as establishing the need for specialization of the
tourism product in year-round tourism, as well as the results of its application in practice for
the purpose of business sustainability.

2. HayuyHo-un3ciaegoBate1cku NpPoekT no @oua “@yH1aMeHTATHN HAYYHH H3CJIeIBaHUusA"
¢ HoMmep Ha aamuHucTpatuBeH aorosop Ne KII-06-H 35/11 ot 18.12.2019 r. u Tema
»Pa3BUTHE HA TYPUCTHYECKHUTE paiioHu B buiarapus, ypes Moae/iMpaHe HAa HHOBATUBHU
NMOAXOAH NPH CHEeNHAJN3MPAHU BHIOBEe TYpHM3bM®, pbkoBoauTen aou. a-p Hukxonai
Ilones — karenpa Ukonomuka Ha Typusma», YHCC. YcenemHo NpuKkI04nI.

Pesrome: LlenTa Ha u3ciieBaHe B HAy4HHUs IPOEKT € CBbpP3aHa ChC Ch3aBaHE Ha NHOBATUBEH
MOZCJI 3a pa3BUTUE HA TYPUCTUYECKUTE PAWMOHM M CHELUATU3UPAHU IMPOAYKTOBHU
NPEUIOKEHUs], KOUTO J]a KOPECHOHANPAT ChbC ChbBPEMEHHUTE U3UCKBAHUS U MOTPEOHOCTH HA
TypucTtute. Pa3BUTHETO HAa KOHKYPEHTOCIIOCOOEH IENIOTOIUIIEH TYPU3bM B TYPUCTHUECKUTE
paifonn B bbarapus nenu mocTUraHe Ha yCTOMYMBOCT Ha OM3HEca M MOMYJSIpU3MpaHe Ha
nectuHanuute. OOEKT Ha U3CiIeBaHe ca TypUCTUYECKHUTE palloHu U yrpasnsBamute ru MOJ|
(MapkeTHHTOBUM OpraHu3allMd Ha JECTUHAIMHUTE), Taka KakTO M OOEKTH Mpejasaraiiu
CHELUAaIN3UpaHNu TYPUCTUYECKU NpoAykTu. Ilpenmer Ha u3cimenBaHe € MapKETHMHIOBOTO
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yOpaBJIEHUE Ha TypUCTHUYECKUTE paiioHu B bwarapus, nocpeactsom MO/, kakTo n
Pa3BUTUETO HA MHOBATUBHU IIPOAYKTH 110 CIIELHAIU3UPaH Typu3bM. Llenra e na ce mocturue
YCTOMUMBOCT W KOHKYPEHTOCIIOCOOHOCT Ha JECTHHAaLUUATa M HEHHOTO a/JeKBAaTHO
MIO3ULIMOHUPAHE U NOIYJIIPU3HPAHE.

Abstract: The purpose of the study in the project is related to the creation of an innovative
model for the development of tourism regions and specialized product products that correspond
to the modern requirements and needs of tourists. The development of competitive year-round
tourism in the tourism regions in Bulgaria aims to achieve business sustainability and
popularization of destinations. The object of the study are the tourism regions and the DMOs
(Destination Marketing Organizations) that manage them, as well as sites offering specialized
tourism products. The subject of study is the marketing management of tourism regions in
Bulgaria, through DMOs, as well as the development of innovative specialized tourism
products. The aim is to achieve sustainability and competitiveness of the destination and its
adequate positioning and popularization.
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