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1. XabunuranmoHneH Tpya — MOHoOTrpadus



CrpuxieB, X., “IIpaBara Ha HHTe/eKTyaJHA COOCTBEHOCT B TBOpPYECKHTe WHIYCTPUU B
auruTaina cpena”; Msparencrso LlenTsp 3a m3narencka aeiiHoct Ha Ponpanus "MHcTuTyT 3a
HaIMOHAJIHA U MEXKAyHapOoJHa curypHoct' ', bubnuoreka "Curypuoct” mox Ne36; 2024r.; ISBN 878-
619-7143-16-4

Strijlev, H.," Intellectual Property Rights in Creative Industries in a Digital Environment”
Pe3rome: Hayunust Tpyn mpencrtaBisiBa MOHOTPaQUYHO H3CIEIBAHE Ha JUrHTagHaTa
TpaHchopMaIys Ha OCHOBHUTE TBOPYECKH MHIYCTPUU. TBOPUECKUTE HHAYCTPHH, KOUTO H3TPaKaaT
T.Hap. TBOpUYECKa UKOHOMHMKA, c€ TpaHCc(hopMHUpaT AMHAMUYHO U NIPEMHUHABAT B IUTUTAJIHA Cpena C
BCHUYKH, MPOU3THYAIIHN OT Ta3u TpaHCPopMalus HOBU acleKTH B OuzHec mojenurte. MHaycTpumre,
OCHOBAaHM Ha YOBEIIKOTO TBOPYECTBO, CE€ BB3IOJI3BAT OT PAa3BUTHETO HAa TEXHOJOTHUUTE U C€
MIPOMEHAT TakKa, Y€ 3ama3Ballkl U pa3BUBAMKU JOCTM)KEHMSITa CH Ipe3 TOJUHHUTE, Jla Morar ja
OTTOBOPSAT Ha OYaKBAaHUATA HA XopaTa U Ja ObAAaT Ha T€3M MECTa, KbJETO Beye ca BCUUKH T€ — B
JUTUTAIHA CPe/ia UM B COLMAIIHUTE MPEKHU Ype3 CBOUTE KOMITIOTPH, TabJeTH U TeIeOHH.
CoappxanneTo Ha MOHOTpadusiTa € 000COOEHO B JIBE YaCTH.

B yBosa ce u3sicHsBa ujaesATa 3a HallMCBAHETO Ha MOHOrpadusara, KOeTo 0e3CHOpPHO MMa Bph3Ka C
IIPENO/IaBaTeNICKUsl OMUT Ha aBTOpa MO aKaJAEMUYHUTE AUCUUIUIMHM “TBOpUECKHM MHIYCTPUH U
TUTUTAIHA TpaHchopmaius - TIpeAHa3HadeHa 3a CTyJAeHTU-Maructpu U “HHTenexryanHa
COOCTBEHOCT B MHTEpHET M JUIUTAIHA cpelna’- IpeJHa3HaueHa 3a CTyJICHTU-0akajgaBpu U
Heo0X0AMMOCTTA J]a € MPEJOCTaBU Ha CTYJICHTUTE aKaJeMHYHO MOCcOOME ChC CUCTEMAaTH3UpaHa U
aKTyaJHa HH(pOpMaLHUs.

[IbpBaTa yacT pasriexja MHTEJIEKTyalHaTa COOCTBEHOCT B TBOPYECKUTE MHIYCTPUM B JAUTMTAIHA
cpeaa M chabpiKa ciaeHuTe TeMH: ChIIHOCT U 00XBAaT HAa MHTEJIEKTyalHaTa cCOOCTBEHOCT. ABTOPCKO
IIPaBO U CPOJHM IpaBa; TBOpYECKM MHIYCTPHM - ChIMHOCT M BHUoBe; LludpoBu TexHomoruu u
uHTepHeT. JlurutamHa TpaHcopmanuss Ha TBOpueckuTe wuHAycTpu; IIpaBHa ypenba Ha
MHTEJeKTyallHaTa COOCTBEHOCT B UHTEPHET M JUTUTANHA cpena, VIHTepHeT NUpaTCTBO- CHIIHOCT U
OCHOBHM (opmu Ha mnposBienue; ,,Cnucbk 301” u msacToTo Ha bbirapus B Hero; 3ammura Ha
MHTENEKTYaJIHO Chbp)KaHue B HHTepHeT; CrienuuHN MOJIENIN Ha U3M0JI3BaHE Ha UHTEJIEKTYAIHO
ChIbp)KAHUE B UHTEPHET.

Bropara yact e mocBereHa Ha mpobiemMaTrKa, CBbp3aHa ¢ OM3Heca, OChUIECTBIBAH OT OCHOBHHTE
TBOPYECKH HMHJYCTPUU B JUTHTAJHA CpeAa, MO3MLIHMOHMpAHa ChC CIEAHUTE TeMu: My3ukaiHarta
UHAYCTpUs B AWTUTanHa cpeaa. [lnardopmu 3a jeranHo mpeiocTaBsHe Ha My3UKa B MHTEPHET,;
EneKkTpoHHM KHUTH, eIeKTPOHHU OMOIMOTEKN U eIeKTPOHHH KHIDKapHHUIM. Yeb caiftoBe; BecTHUIM
U CMcaHus B qururanHa cpeaa. Cpoauu mpasa Ha uznatenurte; Lludposo paano. Pasnpoctpanenue
Ha pajuoTo B AuruTanHa cpeaa; Lludposuszanus Ha TeneBuznoHHus edup; OuamoBa HHIYCTpUs B

AUTUTAJIHA Cpcaa. HJ'IaT(I)OpMI/I 3a JICTAJIHO MpCAOCTaBAHC Ha (I)I/IJ'IMI/I B MHTCPHET, (I)OTOFpa(I)CKa
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uHAycTpuss B aurutanHa cpena. CaiitoBe 3a Qotorpadum. Crox Qotorpadum u crox OaHKH;
Pexnamna wunHnycTpus. VHTepHeT pekinamaTa - OCHOBHHM TepMUHH U ¢opmu; Bupeourpw.
Ielimunyctpust. Buneo-rediMuHr miaThopmH.

B 3akmoueHuero ce 0000IaBaT TE3UTe, pasriclaHd B MOHOTpa(usITa OTHOCHO Pa3BUTHETO HA
OCHOBHHTE TBOPYECKH MHIYCTPUHU Ype3 TpaHcPopManusaTa UM B JUTHTAIHA Cpela, KOETO OT CBOS
CTpaHa BOJU 0 CBIIECTBEHA IIPOMsiHA B OM3HEC MOJENa Ha Te3u nHaycTpuu. Ilocousar ce ot enHa
cTpaHa crienu(UKUTE, CBbP3aHH C HHTEJIEKTyaTHaTa COOCTBEHOCT B TBOPYECKUTE WHAYCTPHH B
JUTUTAllHA cpella U OT Apyra - mpoOieMaTHKa, CBbp3aHa ¢ OM3HECa, OCBILIECTBSIBAH OT OCHOBHUTE

TBOPYCCKU MHAYCTPHUHU B JUTUTAJIHA CPEAA.

Abstract: The scientific work is a monographic study of the digital transformation of the main
creative industries. The creative industries, which build the so-called creative economy, are
dynamically transforming and moving into the digital world with all the new aspects in business
models arising from this transformation. Industries based on human creativity benefit from the
development of technologies and change so that, preserving and developing their achievements over
the years, they can meet people's expectations and be in those places where they all are now - in the
digital environment or on social medias through their computers, tablets and phones.

The content of the monograph is divided into two parts.

The introduction clarifies the idea for writing the monograph, which is undoubtedly related to the
author's teaching experience in the academic disciplines "Creative Industries and Digital
Transformation™ - intended for master's students and "Intellectual Property on the Internet and Digital
Environment™ - intended for bachelor's students, and the need to provide students with an academic
resource with systematised and up-to-date information.

The first part examines intellectual property in creative industries in a digital environment and
contains the following topics: Essence and scope of intellectual property. Copyright and related
rights; Creative industries - essence and types; Digital technologies and the Internet. Digital
transformation of the creative industries; Legal regulation of intellectual property on the Internet and
digital environment; Internet piracy - essence and main forms of manifestation; "List 301" and
Bulgaria's place in it; Protection of intellectual content on the Internet; Specific models of use of
intellectual content on the Internet.

The second part is dedicated to issues related to the business carried out by the main creative
industries in a digital environment, positioned with the following topics: The music industry in a
digital environment. Platforms for legal provision of music on the Internet; E-books, e-libraries and
e-bookstores. Websites; Newspapers and magazines in a digital environment. Related rights of

publishers; Digital radio. Distribution of radio in a digital environment; Digitisation of television
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broadcasting; Film industry in a digital environment. Platforms for legal provision of films on the
Internet; Photography industry in a digital environment. Photography sites. Stock photographs and
stock banks; Advertising industry. Internet advertising - basic terms and forms; Video games. Gaming
industry. Video gaming platforms.

The conclusion summarises the theses considered in the monograph regarding the development of
the main creative industries through their transformation into a digital environment, which in turn
leads to a significant change in the business model of these industries. The specifics related to
intellectual property in the creative industries in a digital environment are pointed out on the one
hand, and on the other.- the issues related to the business carried out by the main creative industries

in a digital environment.

2. IlyOonukyBana kHWTa Ha 0Oa3ara Ha 3alIUTCH JTUCEPTAIlMOHCH TPy 3a NPHCHXKIAHE Ha

o0OpasoBaTeliHa U Hay4Ha CTEIEeH ,,JJOKTOP

Crpuaiies, X., UHTeIeKTya/IHA COOCTBEHOCT B paauo uHaycrpusra”; M3agarenctBo LleHTsp 3a
n3aarencka neHoct Ha Donpanus "VHCTUTYT 3a HalMOHATHA M MEXKIyHapOJIHA CUTYPHOCT ;
bubnmuoreka "Curyproct” mox Ne34, 2024r.; ISBN 878-619-7143-17-1.

Strijlev, H.," Intellectual Property in the Radio Industry”

Pe3tome: B mocoueHus TpyJ € HampaBeHO H3CIEBAHE HA CPAaBHUTETHO cinabo pa3paboTeHa B
bearapus chepa, kaTo Mo TO3W HA4YMH Ce eI Ja C€ MOCTaBM TEOPETHYHA OCHOBATa Ha €IHO
MHTEPECHO U DPA3BUTO HANpaBiICHUE B MEAMMHMA OM3HEC - pajuo MHAYCTPHUSATAa U MICTOTO Ha
MHTEJIEKTYyaJIHaTa COOCTBEHOCT B Ta3W UHIYCTPUS.

Pasrnenana e perynatopHarta paMka, OTHOCHMMA KbM JIGHHOCTTa Ha PajJilo ONEPaTOPUTE, a TaKa ChIIO0
1 OM3HEC OTHOUICHMSATAa MEXIY YYaCTHUIUTE B PAaau0 HHAYCTPHUATA, KAKTO U MKOHOMHYECKUTE
aCMeKTH Ha aBTOPCKOTO IMPaBO M CPOJHUTE MpaBa U CIOCOOUTE 32 MKOHOMUYECKA peaau3alus Ha
3akpuissHuTe 00ekTH. OOBpHATO € CHelMallHO BHMMaHWE Ha YIPaBIIEHWETO Ha MpaBaTa, Karto ca
MIOCOYEHH HM3IMOI3BAHUTE B MpaKTHKaTa (OpPMU Ha WHAMBHUAYATHO U KOJICKTMBHO YIpPaBIICHUE Ha
mpasa.

HampaBeH e cpaBHUTeNIEH aHATU3 HA JUIIEH3UPAHETO U Mpoaax0OaTa Ha aBTOPCKU M CPOJHH TPaBa,
KaTo OCHOBHU MOJeNU 3a OuM3Hec ¢ HHTeNeKTyaidHa coOcTBeHOCT. [locouenun ca crnocobute 3a
reHepupaHe Ha MPUXOU OT M3MOJI3BAaHETO HAa 0OEKTUTE HA 3aKPHJIa, BKIIOUUTEIHO B YCIOBUATA HA
cBoOoHO m3moa3Bane u public domain.

OnucanuTe ca TBOPYECKUTE W Ta3apHU XapaKTEPUCTUKU Ha MPOAYKTa HA Pajuo MHAYCTPHSITA —
paauo mporpamara. HeifHata CBITHOCT U CTPYKTypa A0 TOJIsIMa CTENEH ONpEAesaT U OOeKTUTE Ha

HUHTCJICKTYaJIHA CO6CTBCHOCT, KOUTO CC U3IOJI3BAT IMPU CHb3JABAHCTO H. HaHpaBeHa v KJ'IaCI/I(bI/IKaLII/I}I
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Ha BHJIOBETE PAJMO MPOAYKT, KaTo € MOCOYEHA 3aKpujara, NMPWIOKUMa 3a OTACITHUTE HETOBU
eneMeHTH M (opMu Ha mazapHo mposiBieHue. M3cnenBaH € masapbT Ha pajuo MPOAYKTa U
NPUHLIMIONTE U cHenu(uKUTe Ha MapKeTHpAaHETO Ha paauo mpoaykTa. IIpoBexen e aHamus Ha
MapKETUHTOBHUS MUKC ¥ Ha 00EKTUTE Ha MHTEJICKTyallHa COOCTBEHOCT C MApPKETHHTOBO 3HAYCHHE 32
Ou3Heca ¢ MHTENEKTyalHa COOCTBEHOCT B Paio MHAYCTpHTA. V3BeneHN ca OCHOBHUTE HPUHIHUITN
B IIEHOOOPa3yBaHETO Ha PaJHo MPOIYKTA, KATO Ca OTYCTCHH PAa3IMUMATa B PA3POCTPAHEHHETO MY B
TpaauIMOHHATA MTa3apHa Cpesia U B TUTUTAIIHATA Cpea.

[TocouenuTe 1 0000IIEHHN ca OM3HEC MOJIEIH 3a Ch3aBaHe U pa3poCTpaHeHHe /KITaCHUECKH U HOBH/
Ha [MPOJIyKTa Ha pajuo UHycTpusaTa. CrenuanHo U3ciae10BaTeICKO BHUMaHe € 00bpHATO Ha OM3HEC
MOJICJIUTE 32 Pa3MpOCTPaHEHNE Ha MPOYKTA - Upe3 TUTUTAIHN TEXHOJIOTHH, TI0 O€3’KUYECH IThT, Upe3
careiuT, 1o kabel, npeHoc Ha nHpopmarus B nndposa cpena (naTepHeT). M3BeneHa e penanusra
MCXKIAY BB3MOXHOCTUTE Ha AWUTUTAIHATA CpE€aa M HKOHOMHUUYCCKATa e(l)eKTI/IBHOCT Ha paano

WHyCTpUATA.

Abstract: The work in question examines a relatively poorly explored field in Bulgaria, thus aiming
to lay the theoretical foundation for an interesting and developed area in the media business - the
radio industry and the place of intellectual property in this industry.

The regulatory framework relevant to the activities of radio operators is examined, as well as business
relations between participants in the radio industry. Moreover, the economic aspects of copyright and
related rights and methods for economic realisation of protected objects are observed. Special
attention is paid to rights management, indicating the forms of individual and collective rights
management used in practice.

It's been made a comparative analysis of the licensing and sale of copyright and related rights, as
basic models for business with intellectual property. The methods for generating income from the use
of protected objects are indicated, including in the conditions of free use and public domain.

The creative and market characteristics of the product of the radio industry - the radio program, are
described. Its essence and structure largely determine the objects of intellectual property used in its
creation. A classification of the types of radio product is made, indicating the protection applicable
to its individual elements and forms of market manifestation. The radio product market and the
principles and specifics of radio product marketing are studied. An analysis of the marketing mix and
the objects of intellectual property with marketing significance for the intellectual property business
in the radio industry is conducted. The main principles in the pricing of the radio product are derived,
taking into account the differences in its distribution in the traditional market environment and in the
digital environment. Business models for the creation and distribution /classical and new/ of the radio

industry product are indicated and summarised. Special research attention is paid to the business
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models for the distribution of the product - through digital technologies, wirelessly, via satellite, via
cable, information transfer in a digital environment (Internet). The relationship between the

capabilities of the digital environment and the economic efficiency of the radio industry is derived.

3. Cratum, myOnMKyBaHU B HAY9IHU M3JaHUs, pedeprupaHy U HHICKCHUPAHH B CBETOBHOM3BECTHHU 0a3n

JaHHU C Hay4Ha WH(OpMAIs

3.1.Strijlev, H.,""Royalties Payable for Public Performance of Musical Works in Commercial
Establishments and Other Public Locations” B cmucanue "CtpaTterun Ha oOpa3oBarenHaTa U

HayuHa nosiutuka”, 2024, 6poii 1s, cTp.151-162, ISSN 1310-0270 (Print), ISSN 1314-8575 (Online)
CrpuxieB, X., [AbaxuMo BBb3HArpa)KieHHe NPH NYOJIHYHO HM3NBbJIHEHHE HAa MY3HUKAJHU
Npou3Be/leH!s] B TbProBCKH 00€KTH M APYIrd NyOJMYHN MecTa."

Pe3rome: B craTusita ca pasrienaHu:

OCHOBHM TEpPMHUHH B 00J1aCTTa Ha aBTOPCKOTO MIPABO U CPOJIHUTE MpPaBa, aBTOP U HETOBUTE OCHOBHU
XapaKTePUCTUKU U TPAaBOMOIIMS M HOCHUTEIM HAa CPOJHHM IpaBa U TEXHHUTE MPaBOMOIIHUS, KaTO
BBBEJICHUE B TEMATA;

[TyGnu4YHOTO M3IIBIIHEHHE HA MY3UKAJIHU IPOM3BEAEHUS KaTO 3aKOHOBA PErjlaMeHTalus;

KakBo, Kb/ie ¥ Kak ce U3IbJIHABA MyOIMYHO;

KakbB € pa3MepbT Ha BB3HArpaXKJEHHUETO, KOETO ce 3allialla MpHu MyOJIMYHO W3IBIHEHUE B
TBPrOBCKMSL U JPYrd IYOJMYHM OOEKTM M BHHArM JIM C€ JIBJDKM TAaKOBa Bb3HArpakJeHHE Ha
HOCHUTEJINTE HAa aBTOPCKH U CPOJIHU 11paBa,

Pasrnenann ca pemenus Ha CEC, oTHacaumm ce 10 NmyOJIMYHOTO M3MBIHEHHWE HA MY3UKAJIHU
IIPOU3BEJICHUS B TBPrOBCKU OOEKTU U APYTU MyOIUYHU MECTA;

HanpaBeHH Ca CbOTBCTHUTC U3BOJU U IIPCIIOPBKU 110 TCMATA.

Abstract: This paper discusses:

Basic terms in the field of copyright and related rights, author and his basic characteristics and powers
and holders of related rights and their powers, as an introduction to the topic;

Public performance of musical works as a legal regulation;

What, where and how is performed in public;

What is the royalty payable for public performance in commercial and other public venues and is
such royalty always payable to copyright and related rights holders;

Examined are rulings of the ECJ related to the public performance of musical works in commercial

and other public locations;



3.2. Crpuxies, X., ""lururajanoo paguo B bbiarapusi: npein3BUKaTeJICTBa U NepCHeKTHBH

Strijlev, H.," Digital Radio Broadcasting in Bulgaria: Challenges and Prospects” B crnucanue
“Crpareruu Ha oOpasoBaTenHaTa u Hay4dHa nojutuka”, 2024, 6poii 2, crp., ISSN 1310-0270 (Print),

ISSN 1314-8575 (Online)

Pe3rome: B maTepuana ce pa3riex/ia pa3BUTHETO Ha IU(PPOBUTE TEXHOJIOTHUHH 32 Pa3POCTPAHCHUE
Ha paauonporpamu B EBpona u CeBepHa Amepuka, KaTO aJTEpHATUBA WJIM KAaTO JOI'BIHEHHUE Ha
CBHIIECTBYBAIIOTO aHAJIOTOBO PA3MpPOCTPaHEHUE, MPEANMCTBATa U HEAOCTATHIUTE Ha IH(PPOBOTO
Pa3npoOCTpaHCHUE, 3aKOHOJAaTC/IHATA 0asza Ha To3u BUJ U3JTBYBAHC U CC MTPABAT CbOTBCTHUTEC NU3BOIU

" ONPCIOPHBKU OT IJICIHA TOUYKA HAa paaAuO MHAYCTpUATA.

Abstract: In this paper we look into the development of digital technologies for radio broadcasting
in Europe and North America, as an alternative or as a supplement to the existing analog distribution;
the advantages and disadvantages of digital distribution; the legal basis of this type of broadcasting
and are made the relevant conclusions and recommendations from the point of view of the radio

industry.

5. Crynuu, myOnMKyBaHU B HAYYHH U3JIaHUs], peeprpaHn U HHICKCUPAHU B CBETOBHOM3BECTHU 0a3H

JTAaHHU ¢ HayyHa UHpOpMaIus

Strijlev, H.," Development of Bulgarian National Radio (BNR) as Public Media. Opportunities
and Perspectives” B criucanne “Ctparernn Ha oOpa3oBareHaTa U Hay4Ha rmonuthka”, 2024, 6poii

1s, ctp. 50-70, ISSN 1310-0270 (Print), ISSN 1314-8575 (Online)

Crpukien, X., "'PazButne Ha BHP kaTo o6mecrBena menusi. Bb3M0KHOCTH U nepcneKTUBH'
Pe3rome: Hnesra Ha crymusTa € Ja Cce aHAJIM3Upa CTPYKTypaTa W JEHHOCTTAa Ha bhiarapckorto
HarroHanHo paauo /BHP/ kaTo BakeH eleMeHT B MeuiiHaTa cucreMa Ha beirapus.

Ot Ta3u rienHa TOYKa JOOPOTO yIpaBlieHHME W pe3yiaraTure OT JneiHoctra Ha BHP ca or
M3KTIOYUTETHO 3HAaueHHE 3a o0mecTBoTto HH. Ch3IaBaHETO Ha KAdyeCTBEHO M JOCTOBEPHO
ChIIbpKaHUE, HABPEMEHHOTO M TOYHO WH(OPMHUpaHE Ha CIyHIaTeNuTe; Bb3MUTaHUe, 00pa30BaHe U
pa3BIMYaHe Ha ayIUTOPUATA, Ch3aBaHe Ha KyATYpHU chOUTHS upe3 cheTaBuTe Ha BHP; ch3gaBane
Ha Tporpama 3a ObJArapuTe B UyKOMHa W CHOTBETHO 3a UYXACHIHTE B bbIrapus- BCHUKH Te3H
aHTa)XKUMEHTH ClIeABa 1a ObJaT M3IIBIHABAHU OT cheTaBa Ha BHP.

AnHanu3a Ha JEWHOCTTa Ha OTIENHHUTE CTPYKTypu Ha BHP u mocouBaHeTo Ha ChIECTBYBAIIUTE
cabocT ca KJIIOYOBM 32 B3€MAaHETO Ha TPAaBUIHUTE YIPABICHCKU peUICHUS. A UMEHHO Te3U

peuicHud ca MpeACTaAaBECHU OT aBTOpPA4, ¢ AKICHT KbM OCHOBHATA (I)YHKI_II/ISI Ha bHP- cw3gaBaneTo Ha
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KAa4eCTBEHO ChIbPKAHUE U HETOBOTO PA3NPOCTPAHEHHE HA BCHUUYKM CBIICCTBYBAILM OT TEXHHUYECKA
TJIeIHA TOYKa IIaT(opMu.

CrnenuanHo BHUMaHHE € 00OBbpHATO HA HAIMOHAJIHUTE Mporpamu “XopusoHT” U “Xpucro bore”,
KaKTO ¥ Ha PETHOHAIHUTE MPOTpaMH, W3TbuBaHu B 9 oOmacTHU neHTpoBe. JaeHn ca KOHKPETHH
MIPENOPBKHU 3a MOo-700pa opraHu3alys Ha pabOTHHS IPOLIEC U TapaHTHpaHe Oe3NPUCTPACTHOCT U
PO eCHOHATH3BM.

[ToguepraHo € 3HAYEHUETO HA Pa3BUTHETO HA IPOIPAMMUTE B MHTEPHET CPela U NEPCIEKTUBUTE 3a
pa3BUTHE HA CTPUUMUHT KaHaiuTe HAa BHP 1 choTBETHUTE OAKACTH.

BakeH akueHT e oCcTaBeH BbPXY ACMHOCTTA Ha chbeTaBuTe Ha bHP- opkecTpu u XopoBe U TsAxHATa
Ba)KHa poOs 3a pa3BUTHE Ha KyATyparTa B bbirapus.

He na nocneano Mscto € 00bpHATO BHUMAHUS Ha TEXHUYECKOTO Pa3BUTHE HA PaJUOTO U BaXKHOTO
3HAQUYEHHE Ha U3IMO0J3BAHETO HA HOBHUTE TEXHOJIOTMM 3a CBH3JAABAHE W pPa3NpPOCTPAHCHHE Ha
ChIIbpKaHUE.

KpaitnaTa 1en e ce moAnoMorse NpoiechT Ha yrpaBjieHHE Ha eHa oOLiecTBeHa MeHsl, KaKBaTo €
BHP u na ce nogueprae KOJIKO € Ba)KHO €/IHA TaKaBa MEJIMs J1a € BOJECIA B Pa3BUTUETO HA MEUHHATA

cpena B CTpaHara.

Abstract: The idea of the present material is to analyze the structure and activity of the Bulgarian
National Radio /BNR/ as an important element in the media system of Bulgaria.

From this point of view, the good management and the results of the activities of BNR are extremely
important to our society. The creation of quality and credible content; timely and accurate
information to listeners, educating and entertaining the audience; creation of cultural events through
the formations of the BNR; creation of a program for Bulgarians abroad and, accordingly, for
foreigners in Bulgaria - all these commitments should be fulfilled by the team of BNR.

Analysis of the activity of the individual structures of the BNR and the identification of existing
weaknesses are key to making the right management decisions. Namely, these solutions are presented
by the author, with an emphasis on the main function of BNR - the creation of quality content and its
distribution on all technically existing platforms.

Special attention is paid to the national programs "Horizont" and "Hristo Botev", as well as to the
regional programs broadcasting in 9 regional centres. Specific recommendations are given for better
organisation of the work process to guarantee impartiality and professionalism.

The importance of the development of programs in the Internet environment and the prospects for the
development of the BNR streaming channels and the corresponding podcasts are emphasised.

An important emphasis is placed on the activities of the bands of BNR - orchestras and choirs and

their important contribution to the development of culture in Bulgaria.



Last but not least, attention is paid to the technical development of radio and the importance of using
new technologies to create and distribute content.

The ultimate goal is to support the management process of a public media such as BNR and to
emphasise how important it is for such a media to be a leader in the development of the media

environment in the country.

6. Cratun W nOKIaaM, MyOJIMKYBaHW B HepeepUpaHU CIHCAHHUS C HAYYHO PEIEeH3MpaHE WIIH

nyOIMKYBaHU B PEJAKTUPAHU KOJIEKTUBHU TOMOBE

6.1. Crpukien, X.," /IupektuBata Ha EC 3a aBTOPCKOTO MpaBo M MPaBOTO HA W3AAaTeJHUTe
BbPXY TEXHUTE MyGJuKanuu B uHTepHeT cpena”, 2020," B cnncaHune Hayunu tpynose”, ctp. 160-
166, ISSN 1314-9105;

Strijlev, H.,”" The EU Directive on Copyright and Publishers Rights in Their Publications on

the Internet”

Pe3ome: Ha 17 ampun 2019 r. ycwmsta Ha umHCTHTynMuTe B EC, Ha MHOTrO CBHCIOBHH H
HETPABUTEIICTBCHN OPraHU3allii, Ha KYPHAIHUCTH, OOIIECTBEHUIIM, YUCHH U TPaXJaHH, J0BEIOXa
1o npuemaneto Ha J{upextusa (EC) 2019/790 na EBponerckust mapiameHT ¥ Ha ChBeTa OTHOCHO
aBTOPCKOTO MPABO M CPOJHHUTE MY MpaBa B IU(PPOBHUS SAUHEH Ta3ap U 3a U3MCHEHHE Ha TUPCKTUBU
96/9/EO u 2001/29/EO. JlupektuBa, ypexkaaiia HapeJ ¢ MHOIO JIPYyrd BBIPOCH B cdepara Ha
AaBTOPCKOTO MPABO M MPABOTO HA U3/IATEIIUTE BbPXY TEXHUTE MyOIHKaIK B HHTEpHET cpeaa. [Ipaso,
KOCTO O0OsCHsBaMEe M aHATU3UpaMe C HACTOAIIMSA Marepuai. [locouBame TOYHHMTE TEKCTOBE Ha
JMPEKTUBATA, OTHACAIIM ce 10 u3aaTenure. KOMeHTHpamMe U MPOeKTa 32 H3MEHEHUE U JIOIbJIHCHHE
Ha 3aKoHa 3a aBTOPCKOTO MPABO U CPOJIHHU IpaBa, U3paboTeH u BHeceH B HapoaHoTo chOpaHue oT
MUHHUCTEPCKH CHBET, Upe3 KOMTO pa3nopeaduTe Ha MocoueHara JUPEKTHBA CE€ MMIUIEMCHTHPAT B

6’LﬂrapCKOTO 3aKOHOOaTCJICTBO.

Abstract: On April 17, 2019, the efforts of EU institutions, many professional and non-governmental
organizations, journalists, public figures, scientists and citizens led to the adoption of Directive (EU)
2019/790 of the European Parliament and of the Council on copyright and related rights in the Digital
Single Market and amending Directives 96/9/EC and 2001/29/EC. A directive that regulates, among

many other issues, copyright and publishers rights in their publications on the Internet. A right that

we explain and analyze in this material. We indicate the exact texts of the directive that apply to

publishers. We also comment on the draft amendment to the Copyright and Related Rights Act,



prepared and submitted to the National Assembly by the Council of Ministers, through which the

provisions of the aforementioned directive are implemented in Bulgarian legislation.

6.2. Ctpuxies, X.," ®@ororpadcku npousBeaeHnst KaTo 00eKTH Ha aBTOPCcKoTO npaso”; 2020,

" cnucaHneHayunu Tpyaose”, ctp.167-172, ISSN 1314-9105

Strijlev, H.,""Photographic Works as Objects of Copyright™; 2020, “Scientific Works” magazine

Pe3tome: C pa3BUTHETO HA COLMAIHMUTE MPEXH U BCE MO-MAacOBOTO MM H3IOJI3BaHE OT MUJIMOHU
MOTPEOUTENN, KAKTO M cjel TpaHCHOPMHUPAHETO Ha TEYATHUTE MEIAWH B JTUTUTAIHU TaKHUBa,
HapacTBa 3HAYEHWETO W M3MOJI3BaHETO Ha QoTtorpadcku mpousBeAcHus. C TAX ce OHarjeasBaT
KYPHAIUCTUUCCKHU MaTC€puaid U HOBHUHHU. CHOI[GJ'ISIT CC MCKIY XOopara B COLUAIHUTE MPCKHU,
U3Mpamiar ce KaTo KapTUYKU C MOXKEJIaHus, CIyKaT 3a (pOoH Ha Mpe3eHTal! U Pa3IuvyHd MOKaHHU.
Bbo011ie Hanuile € MacoBO M3MOJI3BaHE Ha BCAKAKBU HUBA-JIIOOUTENCKH U MpodecroHanHu. Yecto
II'bTHU CEC 3a6paB;1, Y€ BCBHITHOCT TOBA Ca NPOU3ZBCACHHA, KOUTO HSIKOH € Ch34aJI 1 CbOTBETHO HMa
II'BJIHATE TIpaBa Ja '™ U3I0J13Ba, Ja pa3pellaBa TAXHOTO U3M0JI3BaHe U J1a 3a0paHsBa Ha TPETH JIMLIa
TOBa W3IMOJ3BaHE, aKO TO 3acsira uHTepecutre My. Ilopaau Te3m mpuuuHU B cTaTusiTa OOSCHSABAME
KaKBO TIpeacTaBisiBa GOTOrpad)CKOTO MPOU3BEACHHE KAaTO OOCKT Ha aBTOPCKOTO MPaBO U KAaKBU ca
BB3MOXHOCTHUTE 32 U3I0JI3BaHe Ha poTorpadckute Mpous3BeAeHHs], OCHOBHO B AUTHTAIIHA CPE/a.
KakbB 00eKT Ha 3aKpHiIa B 3aKOHA 32 aBTOPCKOTO MPaBo u cpoauute My mpasa (SAIICII) — . 3, an.
1, ca ,ororpadcku mnpousBeACHHUS M TNPOU3BEACHUS, CBH3JAJACHU [0 HAUYWH AHAJIOTMYEH Ha
dhoTtorpadckus®.

KakBu ca umyliecTBeHUTE W HEUMYIIECTBEHUTE MpaBa Ha (oTorpada, kakBu ca Gopmure Ha
HapyIIaBaHETO UM M KaKBO € IbJDKUMOTO 00e3IeTeHHE B TAKUBA CITy4yaH.

JlaBame ¥ KOHKPETHU IPENOpbKU 3a ISHCTBHIE MPHU U3M0I3BaHe Ha GoTorpadcKu MPOU3BEACHUS.

Abstract: With the development of social networks and their increasingly widespread use by millions
of users, as well as after the transformation of print media into digital ones, the importance and use
of photographic works is increasing. They are used to illustrate journalistic materials and news. They
are shared between people on social networks, sent as greeting cards, serve as a background for
presentations and various invitations. In general, there is mass use at all levels - amateur and
professional. It is often forgotten that in fact these are works that someone has created and accordingly
has full rights to use them, to authorize their use and to prohibit third parties from using them if it
affects their interests. For these reasons, in the article we explain what a photographic work is as an
object of copyright and what are the possibilities for using photographic works, mainly in a digital

environment.
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What object of protection in the Copyright and Related Rights Act (CRA) — Art. 3, para. 1, are
“photographic works and works created in a manner analogous to photography”.

What are the property and non-property rights of the photographer, what are the forms of their
violation and what is the compensation due in such cases.
We also give specific recommendations for action when using photographic works.

8. [1yOnmukyBaH YHUBEPCUTETCKH YIEOHHK

Mapxkosa, M., Ctpwkies, X., [Tanarancka, /. & Haues, U. (2022). npeanasHayeH 3a CTyJICHTHTE B
crenuanHocT ,,JIHrenekTyanHa coOcTtBeHOCT U TBopuecku uHayctpuu®, OKC ,Maructep* 3umen
cemecThp Ha ydeOHata 2022-2023: no NWUCHUIUTMHHWTE. CBETOBHA CHCTEMa Ha HWHTEJEKTyaTHa
COOCTBEHOCT, MMPOYKTOBH M TEXHOJOTHYHU WHOBAIMH 1 3aKPHJIa Ype3 HHTEIEKTyaTHa COOCTBEHOCT,
TBOpYECKH WHIYCTPUW W JUTHTAIHA TpaHchopmamus, ynpaBieHHe W TpaHcep Ha 3HAHUE B
opraHu3anusra, puHaHcupaHe Ha TBopueckute uuayctpuu (pp. 1 ontruen auck (CD-ROM)). [U3 .
aBT.]Kareapa ,,JIHTenekryanHa coOCTBEHOCT U TexHosorndeH Tpancdep®; 2022r.; ISBN: 978-619-
188-968-6; 121 crtp. cbc 3arnmaBume Ha obOocobena yact Ha XpuctuH CrpmxieB CTpHIKIEB,

X.,"" TBopYecKH MHAYCTPUH U JUTUTAIHA TPpaHchopmanus *
Strijlev, H.,"Creative Industries and Digital Transformation”

Pe3tome: JlucummimHaTta “TBOpUECKM WHIYCTPUU M JUTUTATHA TpaHchopmaius” ce deTe Mpes
cryneature B OKC ,Maructep® oT crnenraiHocT , JIHTeleKTyalHa COOCTBEHOCT U TBOPUYECKH
uaayctpun’ ot yuebnara 2022/ 2023 r.

Juctunnunara “TBopueckr MHIYCTPUU U AUTHTAIIHA TpaHCPopMalus’ 1aBa 3HAHUS Ha CTYJACHTHTE
OTHOCHO JHUTUTaNHaTa TpaHchopMallys Ha OCHOBHHM TBOPYECKH HHAYCTPHUHM KaTO MY3HKAaJIHATa,
¢unMoBara, paauo- TelleBH3MOHHATa, (oTorpadckara, pekiaMHara, copTyepHaTa W TEHMHHT
unayctpusra. [1o cBosita ChITHOCT, TBOPUYECKUTE UHAYCTPUHU Ca KOMIUIEKCHO M3TPaJICHU MPEXH OT
Ou3HEC OpraHu3allii, YUUTO OCHOBEH IMpEAMET Ha JEHHOCT € Ch3JaBaHe, WHAYCTpUAIU3UPAHE U
KOMepcHallu3upaHe Ha TBOPUYECKH MPOIYKTH. B ChAbpKaTEIHO OTHOLIEHUE, TBOPUECKUTE MPOAYKTH
ca U3rpaJieHu OT €/IMH WU TToBeue 00EKTH Ha UHTEIEKTyaTHa COOCTBEHOCT OT 00JIaCTUTE Ha HAayKaTa,
TEXHHKATa, INTepaTypaTa u U3KycTBOTO. B Ta3u Bpb3ka, HHTENEKTyaTHaTa COOCTBEHOCT UMa BOJIEIIa
poJis 32 QyHKIIMOHUPAHETO HA TBOPUYECKUTE UHIYCTPHH.

Tpanchopmanuara Ha TBOPUECKUTE UHIYCTPUH B JUTUTAIHA Cpefia € OT U3KITIOYUTEITHO 3HAYCHHE 32
TSAXHOTO Pa3BUTHE M HAYMH TEXHUTE NPOJAYKTH Ja CTAaBAT JOCTOSHHE HAa OTPOMHA ayAUTOPHS.
JucuunnuHata 3amo3HaBa CTYJEHTUTE C OCHOBHHMTE XapakTEPUCTHUKA Ha HWHTEJIEKTyallHaTa
cOOCTBEHOCT, KaKTO W 3a poOJsiTa W B pasrliekJaHUTE TBOPUYECKH HHIYCTPUU; OCBEH TOBa Ce

npociicassBa AUTrruTajlHaTa TpaHC(I)OpMaLII/IH Ha TMOCOYCHUTC OCHOBHU TBOPUYCCKU HHAYCTPUU U
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TAXHOTO AKTyaJaHO CbCTOsHME. Pasriexna ce 3aKOHOAATEICTBOTO HA €BPOIEUCKO M HAIMOHAIIHO
HUBO I10 OTHOIIEHHE PA3IJIEKIAHUTE TBOPUECKU UHIYCTPUU B IUTUTAIHA CPEAA, KAKTO U CPEACTBATA
3a 3aKpHJIa, KOUTO C€ MPUJIarar 1o OTHOIIEHHE ChIbP)KAaHUETO B MHTEpHET cpena. O0yueHnero mno
JUCLMIUIMHATA TO3BOJIABA NPUOOMBAHETO HA YMEHHUS 3a AHAJIWTUYHO OBJAJAABAHE, KPUTUYHO
BB3IPHUEMaHE U TBOPUYECKO OTHOILIEHUE KbM TEOPUATA U MIPAKTHKATa B CbBPEMEHHATAa KOHKYPEHTHA
Ou3HeC cpela IpU M3IOJI3BaHE HA OOEKTHTE U MTPABHO-MKOHOMUYECKUTE MEXaHU3MHU U TPEAUMCTBA

Ha UHTEJIEKTyaJHaTa COOCTBEHOCT.

Abstract: The discipline “Creative Industries and Digital Transformation” is read to students in the

Master's Degree Program in Intellectual Property and Creative Industries from the academic year
2022/2023.

The discipline “Creative Industries and Digital Transformation” provides students with knowledge

about the digital transformation of major creative industries such as the music, film, radio and
television, photography, advertising, software and gaming industries. By their very nature, creative
industries are complexly built networks of business organizations whose main subject of activity is
the creation, industrialization and commercialization of creative products. In terms of content,
creative products are built from one or more objects of intellectual property from the fields of science,
technology, literature and art. In this regard, intellectual property plays a leading role in the
functioning of creative industries.

The transformation of creative industries in a digital environment is of utmost importance for their
development and a way for their products to become available to a huge audience. The course
introduces students to the main characteristics of intellectual property, as well as its role in the
considered creative industries; in addition, the digital transformation of the mentioned main creative
industries and their current state is monitored. The legislation at the European and national level is
examined regarding the considered creative industries in the digital environment, as well as the means
of protection that are applied to the content in the Internet environment. The training in the course
allows the acquisition of skills for analytical mastery, critical perception and creative attitude to the
theory and practice in the modern competitive business environment when using the objects and legal-

economic mechanisms and advantages of intellectual property.
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