PE3IOMETA HA HAYYHU TPVY/IOBE

BBB BpB3Ka C KOHKYPC 3a aKaJeMUYHa JUIBKHOCT ,,JOLEHT 10 MpOoQecHoHaIHO HallpaBiIeHUE
3.8. , MikoHOoMHUKa®, Hay4yHa cenuanHocT ,.JIkoHoMHKa U yrpaBiieHHe (IpeaIprueMayecTBo)®,

,JIbpkaBeH BecTHHUK, Op. 3/10.01.2025r.

(KOMTO HE MOBTAPAT MYOIMKALIMUTE, TPeACTaBeHH 3a mpuchxkaane Ha OHC

,,HOKTOp“ M 3a 3aCMaHC Ha akaACMHU4YHa OJIBXHOCT , I'TIaBCH aCI/ICTeHT“)

1. Xaounumayuonen mpyo — monozpaghus

IeoprueBa, C. Emnuuecko npeonpuemauecmeo: HA2nacu 3a pazeumue Ha cOOCMEeH
ousnec om maaoexcu om pomcku npouzxoo. Codpust: Akagemuuno uznarencrso — YHCC, 2024,

220 c. ISBN 978-619-232-869-6.

MoHnorpagusara pasriexga eTHUYECKOTO MpeInpueMayecTBO €  (OKYC BBPXY
IpeanpueMayeckuTe Harnacu cpel MIIQAUTE Xopa OT poMCKHM Ipousxona. Hemocrarpunute
u3cieBaHus U MO3HAHUs 3a CIEUU(PUKUTE HA POMCKOTO NMPEANPUEMAYECTBO HA HALIMOHAIIHO
U Ha eBPOIEHCKO paBHHUIIE C€ OTPa3aBaT Ha e(PeKTMBHOCTTA Ha MOJUTUKUTE, HACOYEHU KbM

TEXHUTC 3a€TOCT, HpI/IOGIIIaBaHC W MHTCTpAalus.

B mMoHorpadusra ce pasmiexaar pa3sBUTHETO U 3HAYCHUETO Ha MpeIpueMayecTBOTO.
Jluckyrupar ce pojsiTa U BaKHOCTTa My, KaKTO M HEroBaTa XETEPOTEHOCT, KOATO Pe3ylTHpa
BbB (OPMHUpAHETO Ha Pa3IMYHU TUIIOBE MpPEANpUEMauecKu NeHHOCTH. B To3u KOHTEKCT ce
pa3sicHSABAT WMB3MOJ3BAHUTE NEPUHUILIMHU, CTPATETMUYECKUTE HACOKU 3a Ppa3BUTHE, KAKTO H
MOTHBUTE U INPEIU3BUKATEICTBAaTa Ipel MIAAUTE XOpa 3a Y4acTHE B IPEANPUEMAUYECKU

HWHUIIUATHUBU.

AHanu3bT Ha MPEANPUEMAUYECTBOTO CpPEJ POMHUTE € IMPEAX0XkKIaH OT KpaTKo
IIPEACTaBSHE HA CHIIHOCTTAa HA ETHUYECKOTO MPEAIPHEMAYECTBO, KAKTO M HA IIPOU3X0Ja Ha
poMckaTra OOIIHOCT, KOMTO OKa3BaT BIHMSHHE M BBPXY OTHOLICHHETO HA Ta3W Ipyla KbM
HpeanpueMadeckure 1eiHocTH. CrienuaiHo BHUMAaHHE € OTAEICHO Ha XapaKTePUCTUKUTE Ha
TPYAOBU UM JAciHOCTU. HampaBeH € omuT na ce pasrpaHHyar pasiIuyHUTE IPOSBU Ha

npeamnpueMadcCKka akTHBHOCT OT HCTOPHUYICCKA, COLIMaIHA 1 MKOHOMUYECKa IMCPCIICKTHUBA.

JluteparypHusT  0030p,  BKIIOYMTEIHO  TOJUTHKHUTE B  obOjactra  Ha
IpeIIPUEeMayecTBOTO U CTPATETMUYECKUTE JIOKyMEHTH Ha HALMOHAJIHO UM Ha €Bpomeiicko

paBHHUIIC, IMOKa3Ba, 4c Ca HCOGXOI{I/IMI/I IMMOBCYC 3HAHUMA 3a MPCANPUCMAUCCKUTC HAIrJlaCu Ha



MJIQJUTE XOpa OT poMCKU mpousxo. [IpencTaBenu ca KOHIENTYATHUAT MOJEN U METOAUTE 3a
MPOBEXKIaHEe Ha U3ciienBaHeTo. [IlpoydBaneTo € CTpyKTypUpaHO M IIPOBEJACHO B YETUPH €Tara.
Upes cTpyKTypupaH BBIIPOCHUK ca aHKeTUpaHU 442 pecrioHIeHTH. AHKETHAaTa KapTa o0XBara
celeM Mojyia, KOUTO ca C OIpeelieHa TeMaTHyHa HacodeHocT. [lomydeHuTe maHHU ca
MPEAICTaBEHH B CHOTBETCTBHE C (POPMYITMpPAHUTE MOIYITH U JaBaT BH3MOXKHOCT 32 aHAIN3 U 32
OlleHKa Ha mpoduiia Ha peCIOHACHTUTE, 3a I0CThIIa UM JI0 00y4eHHE 110 IpeAlpueMadecTBo,
KaKTO | 32 OMHTa UM, MPUI0OUT upe3 BKIIOYBAHE B IEHHOCTTA Ha ceMeeH OusHec. M3cnenBanu
ca MOTUBHTE 3a U300p Ha Mpodecus U O4aKBaHHATA OTHOCHO IMpeArpueMadeckara JeHOCT.
[Ipoydenu ca Qakropute, KOUTO BIUSAT BBPXYy TOTOBHOCTTA 3a 3allo4YBaHE Ha COOCTBEHa
CTOIAHCKa JAEWHOCT, U ChIIECTBYBAIMAT MECTEH M MHCTUTYLIMOHAJEH KamauuTeT. Hapen c
TOBa Ce€ MpaBAT 000OIIEHUS 3a CTENEHTa Ha TOTOBHOCT 3a 3all0YBaHE Ha COOCTBEH OW3HEC,
KakTo W Ha OapuepuTe, KOUTO TW BB3MPENATCTBAT MPU B3€MaHETO Ha TOBA pEIlIEHUE, U
CHOTBETHO CTUMYJIMTE, KOUTO MOTAaT Jia TH HachpyaT Ja u30epaT mpearnprueMadecTBOTO KaTo

CBOsI Kapuepa.

Bb3 ocHOBa Ha pe3ynTaTUTE OT U3CJIEIBAHETO Ca HAIIPaBEH!U U3BOAU 110 pasIiiekjaHaTa
npo0ieMaTrKa U ca OTIpaBeHU MPENopbKU KbM 3aUHTEpecOBaHM TE cTpaHu. Karo ce nsmomn3sa
JTUTEPATYpHUAT 0030p 000OIEHUSITa ca TPYNUpPAHU B HSKOJIKO KIbCTEPAa — KaKTO TIO
OTHOILIGHHE Ha MJIAJIeKKOTO, Taka M Ha €THMYECKOTO MpeanpuemayectBo. Ha 0Gaszara Ha
MIPOBEACHOTO JINTEPATYPHO U EMIIUPUYHO NIPOYYBAHE, KAKTO U Ha HaNpaBeHUTe 0000IIeHUS 32
npeanpueMayeckiuTe HarjlacH, ca OTHPAaBEHM NMPENOPbKU, KOUTO ca KIacCU(ULIUPAHU CIIOpEN
ajzpecata B HSKOJKO TPYNH: IbpXKABHU OpPraHU, KOUTO Ca aHTAKUPaHU ¢ 00Opa3oBaHUETO U
npeanpueMadectsoro B Hamara crpaia (MOH, MWW, MUP, MAHMCII u @®), opranu3zamnuu,
KOUTO paboTAT B 00JacTTa Ha MIIAJICKKUTE ACWHOCTH, BKIIOUHUTEIHO U C ETHHYECKUTE
manuactBa (HIIO u donmanum), yuywnum@ M BUCIIM YYMIIMIIA, OpPraHM Ha MECTHOTO

camoyrnpaBJjeHue (KMETOBE M OOIMHCKA CHBETH) M METUU.

2. Ilybnukysana znaea 6 Konekmuena MoHozpagus

I'eoprueBa, C. Haii-uzsagenu npeocmasumenu Ha NpeonpuemMaveckus O0yx: ompaciosu
NUOHepU, UHOBAMOPU U Cb30AmMeNU HA OBI2APCKU MBP2OECKU MAPKU, COYUATHU NPpeonpuemayil.
Bovxnosasawu npumepu — scuznen nom u nocmudcenus. I'eopruena, C. /1., C. L. I'eopruesa,
II. I1. JlaBuaxos, /. H. ﬁopﬂaHOBa, K. I'. Konapos, I1. /I. [TenueB u P. 1. CumeonoBa-I"aneBa.
Hcmopus na 6wneapckomo npeonpuemauvecmso. Codus: Arenmus 3a HacbpuaBaHe Ha MCII,

2022, c. 131 — 152. ISBN 978-619-188-946-4.
2



B ta3u rmaBa ot kHurata ,,Vicropus Ha OBJIrapckoTO MPEANpUeMadecTBO™ ca IPeICTaBeHH
U3sIBEHU ObJIrapcku mpeamnpuemMaydu B nepuoja ot Ocoboxaenunero Ha buiarapus npe3 1878
. 0 TOJUTHUYECKUTE, NKOHOMUYECKUTE U COLMATHUTE IPOMEHM, HACTBIIUIU Ipe3 1944 1.
Bxirouenu ca TUYHOCTH, KOUTO OCHOBABAT U yIpaBJisABaT (pUpPMHU, IPEBBPHAIM CE B JIUJCPU B
OTIpeNieNIeH OTpachll, BHEIPSABAT MHOBAIMH, Ch3IAaBAT OBITapCKM THPTOBCKA MapKud H/MIHM
TAXHATA MpeAlpueMadecka JAeHHOCT € MMana u3paseH conuaieH edekr. Cbc cBOETO
IpeInpreMayecko OoBeIeHUE U O0IIECTBEHA aHTAXKUPAHOCT B CJIOKHU BpEMEHA T€ YCIIABaT J1a
U3rpajiT YCIENHN KOMIIAHMH U Ja IOCTUIHAT HaWCTUHA 3a0€JIeKUTEIHH Pe3yaTaTu U Ouxa
MOTJIH J1a OblaT BABXHOBUTENU U 100Bp mpumep u aHec. [lpeacraBeHu ca npeanpuemMaynte
Muto Opo3og, [lenuo CemoB, Henuo IlanaBeeB, Benuzap [leeB, Ctedan O6peiikoB, OOpeiiko
OopeiikoB, Emanynn I'abpoBcku m Huxoma YuioB. TexHuTe JNUYHU U TpPEANpUEMauecKu
HCTOPHH CE pa3inyaBaT U Taka OOpHCYBaT B MO-TOJIAMA LSUIOCT €roxara, B KOATO KHUBEAT U
pas3BuBar cBos OuzHec. CriennaiHo BHUMaHHE € 00BbPHATO U HA KEHUTE B IPEANpHEMadecKaTa
JEWMHOCT Ipe3 TO3U NEpUOJ OT pa3BUTHETO Ha bbarapus. [IpencraBena e ncropusra Ha CaBka
TomeBa, koATO cb3AaBa M yIpaBisBa YCHEIIEH COOCTBEH OW3HEC, ChueTaBalKu
npeanpueMadyeckara JEHHOCT € pojsiTa Ha JbLIeps, CbIpyra M Maiika Ha 4eTUpH Jeua.
[locTukeHuero 1 € 3HaYMMO HE caMo 110 (PMHAHCOBO-UKOHOMHYECKH [T0Ka3aTeNu, HO U TOpa
(akra, ye e pealM3upaHO B MATPUAPXATHO OOIIECTBO C OMNpEJIeNeHd OYaKBAHUS 3a
MoBeJIeHueTo Ha keHuTe. [IpeacraBeHuTE JTMYHOCTH MOKAa3BaT HE CaMO MpPEIIpHeMauecko
MaiCTOpCTBO M KayecTBa KaTO MHHUIIMATHBHOCT, CMEJIOCT, OTHAJEHOCT, TPYIOIto0ue, BOJI,
Mam@OHOCT B MHCIJIEHETO U JEMCTBUATA, HO U CHJIHA COL[MalIHA aHTaKUPAHOCT, XYMaHHOCT U

0e3cropHo poontodue.

I'eoprueBa, C., K. Komapos. bureapu npeonpuemauu oaney om bvreapus. I'eopruesa, C.
., C. 1. T'eopruesa, L. I1. JaBuakos, 1. W. ﬁopnaHOBa, K.T. Konapos, I1. 1. Ilenues u P. 1.
CumeonoBa-laneBa. Mcmopus na Owaeapckomo npeonpuemavecmgo. Codusi: AreHums 3a

HacepuaBane Ha MCII, 2022, c. 204 — 216. ISBN 978-619-188-946-4.

B Ta3u rmasa ot ,,MicTopusi Ha OBJITAPCKOTO MPEANPHUEMAUECTBO  ca MPEICTABECHU U3SIBEHH
ObJrapu, KOMTO ca Pa3BUIIM MpeArprueMadyecku IeHHOCTH U ca U3TPAJAUIIN YCTICIHU OU3HecH
naied oT bwirapust cines HaCTHIUIUTE TPOMEHH B MOTUTHYECKHUSI K COIUATHO - UKOHOMUYECKUS
)KUBOT mpe3 1944 r. B Hamata crpana. HoBust crpoit, dopmupan cimen 1944 r., umsaro
WJIC0JIOTHS € HEChbBMECTHMA ChC CBOOOHATA CTOMTAHCKA MHUITMATHBA, TPUHYK/IaBa peIUIla OT

NpCAIPUEMYINBUTE HU CBbHAPOJHUIU Ia THPCAT CHHACCHHUC U3BBH MPCACIUTC HA PpOAWHATA.
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W30panu cBoOomaTa M TEXKKUS KUBOT B €MHUIPALlUs, MPEIACTABEHUTE JIMYHOCTU MOCTUIAT
3a0eJIeKUTENTHU Pe3yITaTH B IpearnprueMadeckara cu JeiiHocT. Hemo nosede, mpeBpbLIAT ce
BbB BHJHU OOLICCTBEHHIIM B IbpKaBUTE, B KOUTO JKMBESAT W DPa3BUBAT CBOsS OW3HEC.
[IpencraBenu ca ncropunte Ha llleBker Yanamkues, ®un @ununos u Urnar Kanes . Buirouen
€ ¥ CBETOBHOM3BECTHHUAT TBOPEI] OT Obarapcku npowusxon Xpucro Ssames-Kpucro. Hapen ¢
TEXHUTE HEJIEKH >KUTEHCKM MCTOPUM U 3a0eNeXUTENeH NMpeAlpueMadecku IbT, ce oOpblla
BHUMAaHUE U HA IPUHIUIMUTE UM 3a IIOCTUraHE Ha YCIIEX B HEIO3HATa M 4yXJa cpena,
IIPUHYJCHU Ja 3all0YHAT )KUBOTA CH OTHa4yaJlo. BCekn OT TAX MMOCTUra 3Ha4MMH PE3YJITaTH B
cepara cu Ha AEHHOCT, U3MOI3BAMKN COOCTBEHH MOAXOH, KOUTO MOPaJU YHUBEPCATHOCTTA
CH ca aKTyalHu M JHec. BrirrouBanero Ha KpucTo B KOHTEKCTa Ha IpealpueMadeckara
JEMHOCT € aipeCUpaHO KbM apTUCTUTE, pabOTEM B TBOPUECKUTE U KPEATUBHUTE UHAYCTPUH,
Tb KAaTO HaKpaTKO Cc€ pas3sCHABA HETOBUAT YyHUKAJIEH OH3HEC MoJell, B KOHTO
MPEANPUEMAYECTBOTO M U3KYCTBOTO HE Ca NapaJIeIHY, @ B3aMMHO JOIBJIBALIM CE EJIEMEHTH B

LSUIOCTHUS MY TTOJXO/.

3. Ily0iaukyBaH y4yeOHHUK

I'eoprueBa, C. Ocnosu na npeonpuemaueckama oetinocm. Codus: M3narencku KoMIIIeKe

— YHCC, 2024, 240 c. ISBN 978-619-232-807-8.

Y4eOunkpr ,OCHOBM Ha TWpeArnpuemMadeckata JIEeHHOCT™ TI[edd Ja TOAINOMOTHE
IIOAroTOBKaTa Ha CTy,ZLeHTI/ITC, H3yanauu/1 npenaneMaqecm JUCHUIIIINHU, B
OCBIIIECTBSIBAHETO HA CBOMTE OWM3HEC UJIEH U J1a UM JIaJI€ T0-TOJISIMa YBEPEHOCT M BB3MOXKHOCT
34 ITOCTUTAHEC HaA KCIIAHUTC pe3ynTaT1/1. B HEIro €ca BKIIFOUCHHU OCHOBHU TEMHU U KOHLICIIIIMUU OT
obnacTTa Ha TpeAnpHeMavyecTBOTO. Beska Tema € WIIoCTpUpaHu ¢ pa3pabOTeHH Kazycu W

pUMEpH, KOUTO ca ¢ OKYC BBPXy Obirapckara IpakTHKA.

H’praTa TEMaA € ITOCBCTCHA HA CBIITHOCTTA U Cl'IeI_[I/I(bI/IKI/ITC Ha KypcCa, KaKTO M Ha KIFOYOBU
BBIPOCH, KOUTO CTOAT MPCJ MNOTCHIUUAIHUTC WU PCATHUTE MPCAIpPpUCMaAdN. BTopaTa TEMA
PasnICKAa pa3BUTUCTO HA ITPCANIPUCMAYCCTBOTO OT APCBHOCTTA 1O HAIIIK JTHU. Hape):[ C TOBAc€
N3CHCHO U HECIrOBOTO 3HAYCHHUEC 3a O6HICCTBCHO'I/IKOHOMI/I‘~IGCKI/ITC " COMATTHUTEC MPOLECH. B
Tpe€Trara TEMa CC 06p1>1ua BHUMAHUC Ha XAPAKTCPUCTUKHUTEC HW THUIIOJIOTMHUTC Ha ousHec
OpraHu3aluuTeE. B CJICABAalMTEC ABC TCMHU CC€ Pa3lICKIAT HAKOM OT PAHHUTC CXBalllaHUA,
KIIaCHYCCKUTC TCOPUU U CbBPCMCHHHUTC KOHICIIINHU 3a IIPCAIIPUCMAYCCTBOTO U CHeLII/I(i)I/IKI/ITe

B JeiHOocTTa Ha npeanpuemava. lllecra, ceqma u ocMa Tema ca IOCBETEHHM Ha BHJIOBETE



npennpueMadecka JeifHocT — Hapena ¢ 6a3oBuTe ((PaMHIIHO, KOPIIOPATUBHO, TPAHCTPAHUYHO,
MEXIyHapOJHO, apT M KpEeaTUBHO MpeAlpHeMadyecTBO) U MpUOOL@ABAIIUTE (COLUATHO,
KEHCKO, MIIAJIeKKO, ETHHYECKO (MaJIMHCTBEHO), ,CpPeOBPHO™ MpeanprueMadyecTBo), ca
U3SICHEHH U Obp30 Pa3BUBAIIMTE CE U OCOOCHO AKTyaJJHU JIHEC €KOJOTUYHO U JUTUTAIHO
npeanpueMadectso. ChTPyAHMYECTBOTO MEXKAY H3CIEAOBATEIUTE M IPEANPUEMAUNUTE €
pasrienaHo B JeBeTara TeMa, a Jlecerara € II0CBeTeHa Ha KIIOYOBUTE acleKkTh Ha
npennpueMadeckus mnporec. Cienpamara Tema 3acsara myOJIMYHO-4YaCTHOTO MapTHOPCTBO U
BB3MOKHOCTUTE B pAMKHTE Ha TOBA ChbTPYJHUYECTBO KAKTO 3a OM3HEeca, Taka U 3a MyOJIn4HaTa
BracT. PasnuunuTte GopMu 3a HachbpuaBaHe Ha MPEANPUEMAYECTBOTO, KAKTO M TIIOOAIHUTE
M3MepeHus Ha AeWHOCTTa Ha IpeaIpreMadnTe JHeC, ca IPEICTaBEH! B TTOCIEAHHUTE IBE TEMHU

Ha yuyeOHHUKa.

B npunoxenusrae 106aBeH Ka3yc Ha OBJIrapcKu M Ha aHIJIMHWCKYU €3UK, ITPeICTaBAIL 100pa
MpaKTHKa 3a KOOIepupaHe MEXKAy Oblrapcka KOMIAHUSI M BUCILE YUYUIIUIIE, KOETO MO3BOJISBA
TOW na ObJle M3MOJ3BaH B Y4eOHHs MpOLEC Ha CTYICHTH, M3ydaBallld MpPEANpUeMayuecKu

NUCHHUIIINHY Ha aHIINUCKA €3HK.

[IpoOnemaTnkata Ha mpeArnpueMayeckaTta ASWHOCT oOXBallld TOJsAM JMana3oH MU
MHOTooOpa3zue OT TeMH, OpaJu KOETO HE € BB3MOKHO BCUUKM T€ Ja ObJaT pasrieaHd U
3abJI00YEHO MPEJICTABEHH B pAMKUTE Ha eHa KHura. ToBa e mpuuMHaTa B U3/1aHUETO Ja ca
noAOpaHM TaKWBa, KOUTO ca HE caMo 0a30BH, HO M KIIOYOBHU M aKTyalHU MOPaJH cpeaara 3a
pa3BUTHE Ha MPEANPUEMAYECTBOTO JHEC, Hall-Beue B HalaTa cTpaHa. YueOHUKbT ,JOCHOBU Ha
IpeanpueMadeckara JEWHOCT € TMpeIHa3HAa4eH KAKTO 3a CTYAEHTH OT CHELHaIHOCT
Llpennpuemauectso’,  crneuuanuzauus ,bU3HEC MPEANpPUEeMadyecTBO, H3y4yaBalIMTE
IUcUMIUIMHATA,OCHOBU Ha IPEANPUEMadeCTBOTO , TAKa ChILO U 32 BCEKH, KOMTO MMa MHTEpec
KbM IPEIIPUEMadecTBOTO M CTPEMEXK J1a Ch3JaJle U YIIpaBJsiBa CBOM OM3HeC. YUeOHUKBT MOKE
na Obze MoJe3eH M 3a JAEUCTBAIMTE NMpeAllpueMadd — 3a JONbJIBaHE U HaJrpaxkJaHe Ha

IIO3HaHUuATA.

4. Cmyouu, nyonuxkyeanu 6 HayuYHu u30aHus, peepupanu u UHOEKCUPAHU 6

C8EMOBHOU36CCMHU DA3U OAHHU C Hay4vHa um[)opmauuﬂ

Georgieva, S. Entrepreneurship Among Young People of Roma Origin — Attitudes and
Perceptions. In: Kot, S., Khald, B., Haque, A.u. (eds) Corporate Practices: Policies,
Methodologies, and Insights in Organizational Management. EEEU 2023. Springer



Proceedings in Business and Economics. Springer, Springer Nature Singapore Pte Ltd., ISBN
978-981-97-0995-3, ISBN 978-981-97-0996-0 (eBook), pp. 133 — 152, 2024.

Pa3BuTHeTo Ha MIIAJEKKOTO TPEANPUEMAYECTBO U M3SICHSIBAHETO HA TOTOBHOCTTA Ha
MJIQJITE XOpa Ja 3almovYHaT COOCTBEH OM3HEC € mpoliIeMaTHKa, KOSTO CE pajiBa Ha 3HAUYUM H
MOCTOSIHHO HapacTBalll HW3CIeA0BaTelICKu HWHTepec. [IpuuMHUTE 32 TOBa CE KOPEHSAT B
MIPUHOCUTE, KOUTO IpeArprueMadyeckaTa JeHOCT MMa 32 UKOHOMHUKATa, KaKTO ¥ B COLIMAJIHO-
oO0IIecTBeH IJI1aH. B KOHTEKCcTa Ha MIIaJIe)KKOTO MPEANPUEMAYeCTBO Ch3IaBAaHETO Ha COOCTBEH
Ou3Hec e anTepHaTMBa Ha Oe3paboTuliaTa cpel MIAJUTE XOpa, a Hapex ¢ ToBa JaBa
BB3MOKHOCT 32 M35Ba U pealM3upaHe Ha WHOBATHBHH ujeu. [lyOnukamusara gaBa moBeve
SICHOTA 32 BB3MPUATUSITA U 32 OYAKBAHUSITA OTHOCHO MpeINprueMadyecKuTe HHUIIUATUBHU CPell
Hal-3HAYMMOTO MAJIIIMHCTBO B EBpoIla, a UMEHHO — poMCKara eTHUYecKa oOmHOoCT. [IpaBu
BMEYATICHUE TOJEMHUSAT Opoil HaydyHH NyONMKAllMM, KOUTO U3CIeABaT KylATypHaTa
UJICHTUIHOCT ¥ CAMOOUTHUTE TPATUIIUA HA POMHTE, KAKTO W JEeMOTpa)CKUTEe W COIHAITHO-
MKOHOMHMYECKUTE MPEIn3BUKATEIICTBA, MPE] KOUTO ca M3MPaBEHU, HO HE Ce 3Hae MHOTO 3a
TOTOBHOCTTA MM JIa 3allOYHAT COOCTBEH OM3HeC. Te3u KOHCTaTalluu MPaBsAT 0COOCHO BAaXKHO
W3SICHSBAaHETO Ha HA4YWMHA, MO KOWTO Ce BB3MpHEMa MPEANPUEMAdyecTBO, KAKTO U KaKBU
OUYaKBAaHHUS WMaT KOHKPETHO MJIQJUTE XOpa OT POMCKUSI €THOC KbM CBH3IaBAHETO U
yIpaBJeHHETO Ha coOcTBeHa ¢upma. B ToBa ce m3pa3siBa W HOBOCTTA Ha MYyOJMKALHUATA —
M3CciIeBaHe M aHAJIM3 HA OTHOIICHHUETO KbM MPEANPHEMadeCcTBOTO U KEJAaHUETO 32 pa3BUBAHE
Ha MpeAnpueMadecka JeiHocT. JlaHHUTe, MOMydeHU upe3 MPOBEkKIaHe Ha M3CIeABaHEe Ype3
CTPYKTYpHpaH BBIIPOCHUK, TTO3BOJIIBAT PA3KpHUBAHE HA OMPECIICHN BPH3KH U 3aBUCUMOCTH,
KOUTO ca 0a3a 3a HampaBeHHTE KOHKPEeTHU 0000meHus. B Hali-roisiMa cTenmeH Moxe Ja ce
TBBPJHU, Y€ MIIATUTE XOpa Ce HYXKAasiAT OT MOBEYe 3HAHUS 32 MPEAIPUEMayeCKUsl MPoLeC — OT
II'BPBUTE CTHIIKK Ha CHh3/IaBAHETO HAa COOCTBEH OM3HEC J0 MOAXOAUTE 32 HETOBOTO pa3pacTBaHe.
OuepraBa ce M MOTPEOHOCTTa OT IEJIEHACOYEHOTO MM HachpyaBaHe, 3a Ja MPeoJoJesT
HEYBEPEHOCTTa CH U J]a n30epaT 3a CBOH ITbT Ha pa3BUTHE MpeAnpruemMadeckata kapuepa. OcBeH
TOBA MHCTUTYIMUTE U OpraHU3alUUTe TPSOBa a Ob/IaT MMO-aKTUBHU B paboTaTa ¢ MaiexKHuTe
OT Ta3W ETHUYECKAa Tpyrna MO OTHOIICHWE Ha TO3UTUBHOTO MPEICTABSHE HA poJiATa Ha

HeﬁHOCTTa Ha npeamnpuemMalda 1 3BHAYCHUCTO Ha IMIPCAIIPUCMAYCCTBOTO KaTO IAJI0.

Georgieva, S. Women's Entrepreneurship — Segmentation and Management Dimensions.

[Przedsigbiorczo$¢ Kobiet — Segmentacja 1 Wymiary Zarzgdzania] Polish Journal of



Management Studies, 2020, 26(2), 144 — 161. ISSN 2081-7452, ICV: 117.62, MNISW: 70,
DOI: 10.17512/pjms.2022.26.2.09.

XKeHnckoro mnpeanpuemMayecTBO € TeMa, KOSITO MPHUBIMYAa MHTEpeca HE camMo Ha
W3CIIeI0BATEINTe, HO W HA MPEACTABUTENN Ha TOIKpEIsAImMTe OW3Heca WHCTUTYIUH |
opranu3zainuu. [IpaBu BrevatieHrne rolsiMOTO BHUMaHUE KbM Ta3d OOJIaCT B Pa3IMyYaBalld ce
10 CTENEHTA CH Ha Pa3BUTOCT IbpPKABU — OT Hall-HANPEeIHAIUTE B UKOHOMUYECKO OTHOILICHHE
70 pa3BuBanmTe ce. B TO3M cMHCBHI oOOraTsBaHETO Ha MpoOJeMaTHKara B CHEHH(UIHI
KyITYpHU KOHTEKCTH € OT Ba)KHO 3HAaYCHUE 32 HEHHOTO M0-100po pazoupane. ChleBpEMEHHO
KEHHTE MpeIPUEeMadr YeCTO Ce PasIyIekaaT KaTo XOMOTeHHA TPpyIa U He Ce OTYUTA TOJISIMOTO
pazHooOpa3ue OT XapaKTepUCTUKU, KOUTO BOJAT /O PAa3IMyUsl MO OTHOIICHHWE Ha TAXHOTO
OousHec mnpencrassHe. llopagu Tasu npuumHa nyonuKanusaTa € (QOKycMpaHa BBPXY
CETMEHTHPAHETO Ha )KEHHUTE MpeIprueMayn Mo onpeaeTeHH Mpu3Haiy. JlaHHuTe ca moxy4yeHu
OT TPOBEACHO MPOYYBAHE UYPE3 CTPYKTYPUPAH BBIPOCHUK cpen 178 Obarapcku xKeHH
npeanpueMaun. M3mnons3Banu ca JeceT OpUTHHAIHY MPOMEHINBU. Upe3 MpoBeeH KIbCTEPEH
aHaM3 ca 000COOCHHW TpH TPYIHM Ha XEHHUTE NpelnpueMadd. PesynraTuTe moka3BaT, 4e
BPBUAT KIBCTEP BKIIOYBA TE3U, KOUTO Ca BOJCHHM OT JKEJTAHUETO 3a He3aBHUCHUMOCT. B
npearnpueMadyeckata cu JEMHOCT Te 3ajaraT Ha KayecTBOTO Ha MPOAYKTUTE/YCIyTuTe,
MIEPCOHATHOTO OOCTY)KBaHE HAa KITUEHTHTE, CEMEHHOTO OTHOIIEHUE KbM CIY)KUTEIUTE, KaKTO
Y Ha CBOWTE JINYHU KOMITETCHIINU U KOHTAKTH. TO3HM KITBCTEP € JOMHHHUPAH OT MJIaIi KECHH C
BHCIIE OOpa3zoBaHHUe. 3a pas3ivKa OT HEro, TPETUAT KIbCTEP BKIIOYBA KEHHUTE, KOMTO ca
MpeanprueMady Mo HeoOX0IMMOCT — 3a Ja u30ernar Oe3padoruiiara. Tyk mpeoOiamaBar 1mo-
rojiiMaTa Bb3pacT U MO-HUCKOTO oOpazoBaHue. BTopusT KIbCcTep € MEeXAWHEH Ha IIbpBaTa u
Tperara rpymna. Upes3 cerMeHTHpaHe MO ONpe/eIeHH MPOMEHINBHY MyOIuKalusaTa JOIprUHaCs
3a 10-3a1bJ1004eHO pa3dupane Ha JKEHCKOTO MPEANPUEMauecTBO U 1aBa M0-100pa OpueHTaI s
3a 1IeJIEHaCOYEHO YIPaBJIEHUE Ha PECYpCUTe U MO-IMpaBUJieH U300p Ha HAUMHUTE 32 OKa3BaHE
Ha TOJKperna, KOeTo € MPEANOocTaBKa 3a MOBHUIIABaHE HAa €(EKTUBHOCTTA HA IMOJUTUKUTE,

MPOBEKIaHHU B Ta3W 00J1acT.

Georgieva, S. Support for Improving the International Performance of Small and Medium-
Sized Enterprises. Economic Alternatives, 2020, Issue 1, pp. 164 — 183. ISSN 1312-7462
(Print), ISSN 2367-9409 (Online).

BbB (okyca Ha myOnukanusTa € Oka3BaHaTa MOJKpeNna 3a MHTEPHAIL[MOHAIM3HUPAHETO Ha
OBJITapCKUTE MAJKd M CPeAHM Npeanpusatvs. Ta3su pasmepHa rpyna HpeInpusITUs HMa
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JOMHHUPALIOTO MPUCHCTBUE B HAIllATA UKOHOMHUKA U J1aBa CBOSI IPUHOC, BKIIOYUTEIHO Ype3
YCHENHO MPHUCHCTBUE HA MEXKIYHAPOJIHUTE Na3apu. JJaHHUTE OT U3CIIEIBAHETO Ca MOJIYyYEHHU
ype3 cTaHJaapTU3upaH BBOPOCHUK. [Ipoydenn ca 500 komMmaHuu, KOUTO ca pazIUyHU IO
pasMep, CeKTOpHa MPUHAMIEKHOCT M THI Ha coOcTBeHOCTTA. [I[pMHOCHT Ha MyOIUKaIUATa Ce
ChCTOM B pAa3KpUMBAHETO Ha HaW-TPEANOYHTaHATa OT MPEANPUEMAYNTE/MEHUKBPUTE
MOJIKpeIa B Mpoleca Ha TAXHATa WHTEPHALMOHAIM3ALU A, KAKTO U YYaCTUETO Ha Pa3InNYHUTE
BJIACTU B HAChpPYaBAHETO HA 3aArpaHUYHATA UM JCUHOCT. Pesynrature mokasBar, 4e Ha-
NPEANOYUTAaHUTE YCIYrM 3a MOJANOMAaraHe Ha HWHTEpHAIMOHAIW3alUsATa Ha MAaJKATE U
cpenHuTe OBITapcku (upMH ca: MpEeAoCTaBsHE Ha HaASKIHA WHQOpMAIUS 332 UYKIUTE
nazapu; moJKpena 3a y4acTUETO UM Ha W3JI0KEHUS U NMaHaupH, KbJIETO MOTraT J1a PECTaBsT
CBOUTE MPOAYKTH U J1a ,.CU CBEPAT YACOBHUKA' C KOHKYPEHLIMATA; MOANIOMaraHe 3a HaMupaHe
Ha TOIXOMSIM 3a TSAXHOTO pa3BUTHE MapTHROPU, C KOMTO Ja (GOpMHpaT OTHOINCHUS,
BKJIFOYMTEIIHO U ChC CTPATETHYECKH Xapakrep. Hepsako B cBosiTa IEHHOCT MpearnpueMadunTe
MoJTydaBaT MOJKperna mojl HikakBa (opmMa OT MHCTHUTYIIMUTE Ha PETHOHAITHO PaBHUILE, KOETO
paskpuBa W MOTEHI[MANA UM JIa ca CCKTHBEH MapTHLOP Ha MPEANPUSITHITA OT CEKTOpa Ha
npeOHus OM3HeC ChC CTpeMeX M MOTEHIMAN 3a MEeXIyHapoaHa AeiHocT. Hapex ¢ ToBa ce
MOTBBPXKAABA U HEOOXOJUMOCTTa OT MO-J00pO MO3HABaHE HA HYXKIUTE W CHENUPUKATE Ha
damunHUTE QUpMH, 0COOEHO MO OTHOIICHHE HAa TSIXHATa WHTepHAIMOHAIM3aus. Te ca eaHa
3Ha4YMMa 4acT OT OM3HEC OPTraHU3AIMUTE B HAIllATA CTPaHa W MOTaT Jia UMaT MO -ToJIsiMa PoJis B
WKOHOMUYECKOTO pa3BUTHE, KAKTO M B YCIEIHOTO MEXAyHApOJHO TMPEJICTaBsIHE Ha

IMPOU3BCACHUTEC OT TAX CTOKH U YCIIYI'U.

Georgieva S. Vasilska M., Kolarov K. The Use of University Research Products in
Entrepreneurial Practice: Specifics According to Size Class of Enterprises and Sectors of
Economic. Activities lkonomicheski Izsledvania, 2023, Volume 32, Issue 8, pp. 142 — 163.
ISSN 0205-3292.

Cryausra e HacOYeHa KbM H3ACHSBAHE Ha BJIMSHUETO, KOETO TOJeMUHAaTa Ha OM3Heca U
CEKTOPBT, B KOHTO omepupar GupMHTE, OKa3Ba BBPXY HEOOXOIUMOCTTa OT W3IOJI3BaHE Ha
Hay4dHU NPOAYKTH, CB3JAaJCHH OT BHUCIIMTE YYWJIMINA B CTpaHara, B TAXHaTa JEWHOCT.
W3cnensanero ce 6a3upa Ha IpeAllpHeMadecKaTa nepcrekTuBa. EQeKTHBHOTO MapTHROPCTBO
MeXIy Ou3Heca W akajeMusATa NPEOCTaBs peaulla IOJI3M KaKTO 3a IOBHUIIABAaHE Ha
KOHKYPEHTOCIIOCOOHOCTTa Ha MpPENIpUATHATA, Taka W 3a pPa3BUTHETO Ha Haykara. ToBa

ChbTPYAHHYCCTBO € H3TOYHUK Ha MHHOBAIIUU, KOHUTO OCUTYpABAT MPCUMYLICCTBO 34
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npeamnpusaTusTa, oco0eHO B cpcaa, KOATO €€ OTJIM4aBa C BUCOKa CTCIICH Ha HCCUTYPHOCT,

HU3MCHYHMBOCT U JMHAMHWYHA KOHKYPCHIIU .

N3cnenBanero € MNpPOBENEHO Ype3 CTPYKTypUpPaH BBIPOCHUK, KAaTO ca aHKETUpaHU
npeanpueMadn/MeHHKbpU 0T 904 npeanpusTus, KOUTO pabOTAT HAa TEPUTOPUSTA HA IIsU1aTa
cTpaHa. Pesynararute mnoka3Bar, 4e€ HMa IPaBONPOINOPLUOHAIHA 3aBUCUMOCT MEXKIY
HapacTBaHETO Ha pa3Mepa Ha OM3Heca M U3I0JI3BaHETO HAa HAYYHH MPOIYKTH B AEHHOCTTA UM.
VYcTraHOBSIBAT ce pasliMKd BBB BHUJA U B HauMHA HA IIPUJIaraHe Ha pe3yJATaTUTE OT HaydyHaTa
JEHHOCT BB BUCLIMTE YYUJIUIIA B 3aBUCUMOCT OT rojieMuHaTa Ha 6u3Heca. ChILIEBPEMEHHO ce
KOHCTaTHpa, Ye OIIEHKaTa Ha MpelIpreMaynTe 3a Hy)K1aTa OT TpaHcdep Ha HAydHU MPOIYKTH
B TSAXHATa JEHHOCT HE c€ NPOMEHS ¢ HApAaCTBAHETO Ha pa3Mepa Ha npeanpustuero. Hapen c
TOBA JAHHUTE MOKA3BaT, Y€ CEKTOPHT, B KONTO ONEpHUpaTr NPEANpUSITUITA, OKa3Ba BIUSHUE

BBPXY HHTCH3UTCTA HA U3IPAKIAAHCTO HA MAPTHBOPCKU OTHOHMICHHUSA C YHUBCPCUTCTHUTE.

HY6HI/IKaIII/I$ITa A0I'bJIBAa 3HAHUATA 3a Cb3JAABAHCTO U PA3BUTUCTO HA IAPTHBOPCKU
OTHOILICHUSI MEXIy OW3Heca ¥ BUCHMTE yduiuiia B beirapus. BiusHuero Ha pasmepa Ha
MIPEAIPUATUATA U CEKTOPBT, B KOUTO TE€ OIEpUpaT, BBPXYy MHTEH3UTETA Ha KOOIIEPUPAHETO C
aKaJeMHUsTa W U3IO0JI3BAHETO HA HAYYHH MPOJYKTH, MOXE Jia TMOAMOMOTHE MpeArprueMadnTe
Mpu pazpaboTBaHETO Ha OW3HEC CTpaTeruu, OT €IHa CTPaHa, a OT JAPYyra — BUCIIUTE YUHIIHIIA
MpU CTpAaTeTMYECKUTE pEIleHHs 3a ChbBMecTHa pabora ¢ OusHeca. [lo3HaBaHeTo Ha TOBa
BSaI/IMOHeI\/'ICTBI/IC MOXEC J1a OpPUCHTHPA MHCTUTYOHUMUTC U OPTraHU3allUUTEC, KOUTO IMOAKPCIIAT
OBArapCKUTE MPEANPUSTUS], B HEOOXOJUMUTE UM YCIYTH U MO TO3W HAYWH Ja C€ MOBHIIM

WHOBATUBHHUAT KalallUTET M KOHKYPEHTOCIIOCOOHOCTTa OM3HEca.

Kolarov, K., S. Georgieva. Management Features in Bulgarian SMEs as Determinants of
Business Internationalization/, Polish Journal of Management Studies, 2020, Vol. 22, N 1, pp.
279 — 294. ISSN 2081-7452, DOI: 10.17512pjms.2020.22.1.18.

B myOnuxkanusra ce pa3kpuBar Crieu(PUIHUTE 0COOEHOCTH, XapaKTepHH 32 MEHUKMBHTA
B MJIKUTE ¥ CPETHUTE MPEANPHUATHS B HAIllATAa CTPaHa, KOUTO MOTAT Jla CE Pa3MIekaaT KaTo
JNETEPMUHAHTH B MTPOIIECa HA HHTEPHAIIMOHAIM3AIIKSA Ha IEHHOCTTA M. [laHHUTE ca OTydeHU
BB3 OCHOBa Ha MPOBEJCHO W3CIeABaHE cpen 468 MpeAnpusTs, KOUTO ca OT MOCOYCHUTE
pasmepuu  1pynu. OT oOmara  CBBKYMHOCT Ca  HU3KIIOUYEHH  apryMEHTHPAHO
MUKpPOTIPEANPUATHATa. B mpoyuyBaHeTo ca OOXBaHATH KOMIIAHMH, KOMTO Ca Pa3UYHH IO

ToJIEMHHA, BHU]J] HA CO6CTBGHOCTT3, TUIIAa Ha YIPABJICHUEC, HAUWMHA U PABHHUILICTO HA TAXHOTO



NpeJCTaBsiHE Ha MEXIyHapogHuTe naszapu. Hapeg c ToBa ce oOpbllia BHHMaHHE Ha
XapaKTepUCTUKUTE Ha MpeANpUeMaduTe, KAKTO W Ha TEXHUTE MOTEHIWATHU HACIEIHHIM,
KOUTO B OBbJele Ie MoeMaT yrpaBjieHHeTo Ha ¢amiuiHnuTe (upmu. M3crnenaBaHeTo Ha TO3U
acreKkT € BbB BpPb3Ka C U3BBPIIBAHETO Ha aHAINU3 HA MOCIEI0BATEIIHOCTTa U TOCTUTAHETO Ha
e(eKTUBHOCT B YNPABJICHHETO Ha Ipolleca Ha MHTepHauuoHanu3zauus. Cpen mosydeHuTe
pe3yiTaTd € KOHCTaTUPAHETO Ha KIYOBOTO 3HayeHHE Ha (OPMHUPAHETO Ha MOJIXOJSIIN
€KUIIM, KOUTO Ca AaHTAKUPAHU C I[JJAHUPAHETO, OPraHMW3UPAHETO M YIPABIECHUETO Ha
MEXIyHApOJHOTO IMpeAcTaBsiHe Ha (upMara HpH OTYMTAHE HaA pa3MepHara TIpymna Ha
CbOTBETHUS OM3Hec. J[MCKycHOHHA OCTaBa poJisiTa Ha WICHOBETE HAa CEMEWCTBOTO, KOMTO
ydacTBaT B YIpaBlieHHEeTO Ha d¢amuiHara ¢upMa B KOHTEKCTa Ha HeifHaTa

HWHTCPpHAIlMOHAIN3alusl.

5. Cmamuu wu O00K1ad0u, nyoONUKY8aHu 6 Hepegepupanu CcRUCAHUA C HAYYHO

peuen3upane uiu nyﬁﬂukysanu epedakmupanu KOJIeEKmU6HU momoee

I'eoprueBa, C. Coyuanno npeonpuemavecmeo u COYUATHA IHCUUWHA NOJUMUKA 8
KOHmeKcma Ha mecmuume énacmu: npeceunu moyxu. Hegsuxkxumu umotu & busnec, 2024. c.

136-144, ISSN 2603-2759 (Print), ISSN 2603-2767 (Online).

[IpeceynuTe TOUYKM MEXIy MPABOMOIMATA U OTTOBOPHOCTUTE HA BJIACTUTE HA Pa3InyHU
paBHUIIA OTHOCHO HEOOXOAMMOCTTa OT MPOBEXKIAaHE Ha COIMATHA JKUJHUIIHA MOJIUTHKA, OT
elHa CTpaHa, M pelleHUATa, KOMTO IpeajaraT COLUUAIHHUTE MpeIrnpueMadd — OT Jpyra, €
OCHOBHHUSAT M3CJICAOBATEICKM BBIPOC B MYyONMKAlUATa. AHAIM3BT Ha MpolieMaThKara
JONpHHAcs 3a M0-00XBaTHO pa30MpaHe M Ha Ta3u Oa3a — 3a MpeAlpUEeMaHe Ha ChbBMECTHH
JeWCTBUSI CbC CUHEPTHMYEH €eKT Ha pernoHanHo papHuule. COLMaTHOTO IPEAIPUEMaYecTBO
uMa pa3nuyHu GOpMH U TposiBIeHHs. TO MOXKe Ja JAONpPHUHECE 32 HaMasBaHE Ha HAKOU
3HaYMMHM COLMATIHU MpoOJeMHU, Mpe KOUTO ca M3MpaBeHU obuecTBara aHec. [Ipobiemsbt ¢
OCUTYPSIBAHETO Ha KUJIMIIA HA JINLIaTa, KOUTO BPEMEHHO WJIH 32 MPOIBKUTENIEH MEPUOJ ca
ocTaHanu 0e3 coOCTBEH J0M, HEPSKO € MPEAU3BUKATEICTBO 3a OTTOBOPHHUTE MHCTUTYIIUH.
[lopanu TOBa (OKYCHT Ha NyONMKalusTa € HMEHHO BBpPXY poJIiTa Ha COLUATHUTE
NpeIIpUsITUs B KOHTEKCTa Ha COLlMaTHATA KUIMIIHA MOJUTHKA. Pasriexaar ce HopMaTUBHATA
U CTpaTernyecKara ypeaou, HaTnIYHUTe GUHAHCOBH PECypCH, HAUMHUTE U OeHe(pUIIEeHTHTE Ha
OKa3BaHaTa IIOJKpEINa, BB3MOXKHOCTHUTE 3a CBHTPYJIHHYECTBO MEXKIY COLUAIHUTE
peInprueMadn, CTPOUTEITHATE QUPMH M BJIACTUTE HA PETMOHATHO ¥ HA HAI[MOHAITHO PaBHHUII.
B pesynTar Ha HanpaBeHOTO MPOYYBaHE MOXKeE Ja ce 0000IM, Yye € He0OXOAUMO 3aCHJIBaHE Ha
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JMaJiora MeX/1y 3aMHTEPEeCOBAHUTE CTPAHH OTHOCHO OCUTYPSIBAHETO Ha COLIMAIIHU KWJINIIA U
JIoCThIIHA cpena. Hapexm ¢ ocurypsiBaHeTO Ha TIOJCIOH M JOCTBIIHA WH(pacTpykrypa,
y4acTHETO Ha COLMAHUTE MpeInpueMadyd U COLMATHUTE MPEANPHUATHS MOXe Ja J100aBU
CTOMHOCT Upe3 pealu3upaHe Ha MporpaMu ¢ 00pa3oBaTesieH XapakTep, OCUTypsiIBaHE Ha3a€TOCT
Y HHTETPUPAHE B COLTUANHUS )KUBOT. O11ie TOBEYE Ye YacT OT COLUATHUTE MPEANprueMady UMatT
HaTpylnaH ONMUT U MO3HaHUS B paboTara ¢ ysa3BuUMHU Tpynu. C pa3BUTHETO Ha MOIXOJAIIA
HOpPMaTHBHA ypenda € BaXHO Ja Ce H3rpakIaT M e(eKTUBHU NapTHBOPCTBA MEXKIY

AHTAXKUPAHUTC C TO3U HpO6J’ICM BJIACTH, COOUAJTHUTEC MMpEAIIpUEMaidn U ousHeca.

Georgieva, S. Youth Ethnic Entrepreneurship: Success Factors in Business, 13th
International Scientific Symposium Region, Entrepreneurship, Development, Economy of
eastern Croatia — Vision and GrowthThe Faculty of Economics and Business in Osijek (Under
the auspices of: Croatia Republic of Croatia Ministry of Science and Education), Osijek, 2024,
pp. 152 — 165. ISSN 1848-9559.

B nybnukanusara ce pasmiexnaT U OLEHsABAaT OCHOBHUTE (AKTOpPHU, KOWUTO OKa3Bar
BB3/IEHCTBHE BBPXY NMPEACTaBIHETO Ha OBbJIrapckusi OM3HeC, Hail -Beye B KOHTEKCTA Ha MAJIKUTE
U CpelHUTe Npeanpusdrus. PecnoHIeHTHTe ca Mjaad Xopa M B PaMKUTE Ha IPOBEIECHOTO
U3CJIeBaHe Ce U3SICHSABA TSXHOTO MHEHHE 33 BJIMSIHUETO HA JINYHUTE KaueCcTBAa U aMOMIIMSATA
Ha IpeanpuemMayda, HalMyHaTa MOJKpena OT CTpaHa Ha JIbp)KaBaTa U OT OJIM3KUTE XOpa,
CaMOYBEPEHOCTTa, KAaKTO M 3HAYCHHMETO Ha KbCMeTa 3a ycrex B OusHeca. llyOnmukamusita e
CTpyKTypUpaHa B TpH yacTH. B mbpBara yacT € HampaBeH Iperie] Ha JUTepaTypara Io
OCHOBHUTE BBIPOCH, CBBp3aHH ¢ Temara. CHenualHO BHUMaHue € OOBpHATO Ha
uaeHTU puIpanuTe GakTopu, KOUTO BIUSAT HA MJIQJM XOpa OTHOCHO PEIICHUETO J1a 3al0YyHaT
npeanpueMadecka JeiHOCT. BbB BTOpara yacT ca NpeAacTaBeHU OCHOBHUTE METOJOJIOTHYHHU
aCIIEKTH Ha M3CJIEBAHETO, a B IIOCIEAHATA CE [MOKAa3BaT JaHHH OT HAIPABEHOTO IPOYyYBAHE U
Ce IUCKYTHpAT MOJIydeHUTe pe3yaTatd. KoHcTaTupaHa € CTaTUCTUYECKH 3HAaUYMMa pas3iinKa 110
OTHOIIICHUE Ha TBBPACHUATA, Y€ OU3HEC YCIeXbT 3aBUCH OT aMOMIUTA, IMUHUTE KaYecTBa U
CaMOyBEpPEHOCTTa Ha IpellpuemMayda, KakTo U OT MOJAKpernaTa, oka3aHa OT HETOBUTE OJIM3KHU.
VYcTaHOBEHM ca paznuuus MEXIy Ipylnara Ha HW3y4yBallMTE M Ta3d HAa HEW3ydaBallMTe
npennpueMayeckl JUCHUIUIMHE B yduiuie/yHuBepcuter. [logoOHm  pasnmku  ca
KOHCTaTUPaHU U B 3aBUCHUMOCT OT MECTOXKMBEEHETO Ha PECHOHIECHTUTE 10 OTHOLICHUE Ha
TBBPACHUSATA, Y€ CAMOUYBCTBUETO U IIACTIMBUTE OOCTOATEJICTBA UMAT BIMSHUE 32 YCIlexXa Ha

npeamnpuemMada B HEroBaTra Ou3HEC JIEMHOCT. HOHy‘{eHI/ITe PE3YJITAaTH IOKAa3BAT BAKHOCTTA HaA
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ChIBPKAaHUETO HAa y4eOHHTE MPOrpaMH M METOAUTE 32 OOydeHHE MO MpealnpUeMadyecTBO.
Hapen ¢ mnpepocrtaBsHeTro Ha 3HaHUS, OOy4eHHETO BB3AEHCTBA BBPXY (OpMHUpaHETO Ha
OTHOILIEHUE KbM MIPEANpPHUEeMayecTBOTO U HAauMHa, IO KOHTO ce olleHsBaT (PAKTOPUTE, KOUTO
BJIMSIAT BBPXY ycliexa B OM3Heca M B KpallHa CMETKa — BbPXY PEILEHHUETO 3a CTapTUpaHe Ha
cobcTtBeHa (upma. MSCTOTO, KbIETO MIAIEKHUTE >KUBEST, € OT ChHIIECTBEHO 3HAUYEHHUE 3a
(opMHpaHETO HAa TEXHUTE OYAKBAHMS U MIPEACTaBHU 32 CAMOCTOSITEIHA CTOIIaHCKA ICHHOCT, Thi
KaTo OMpeess 10CThIIa UM J0 KaueCTBEHO 00pa3oBaHue, U3rpakaaHe Ha COIMAICH KaluTal U

cpela 3a JIMYHO U podecruoHaTIHO pa3BUTHE.

I'eoprueBa, C. Hrxonomuuyecku u coyuanHu u3MepeHuss HaA  KpeamusHOmo
npeonpuemadecmao. UnencrBoto Ha buiarapus B EBponelickusi chbi03: MIECTHAAECCET TOAMHU
Mo-KbCHO. ,,International Economics and Politics* (tom I). Faculty Department of,International
Economic Relations and Business“ (oxtomBpu, 2023). Codus: M3maTenckut KOMILIEKC —
YHCC, 2024, c. 112 —121. ISSN 2815 2719.

B o0xBata Ha W3CJIEIBAHETO IMOMAJMAT COIMAIHUTE M MKOHOMHUYECKHTE W3MEPCHHS Ha
MPEANPUATUATA, KOUTO CE€ Ch3aBaT W C€ pa3BUBAT B KpeaTHBHATa MKOHOMHKA. Hapenm c
yBeIMUYaBaHe Ha Opost Ha OM3HECHTE B KPEATUBHUTE WHIYCTPHUH, C€ IPOMEHST U Ch3/1aBAHUTE
OT TsIX pabOTHH MecTa W TMOCTUTaHUTE (PMHAHCOBO-UKOHOMHUYECKH pe3yntaTu. Cpen
MPOSIBJICHUSTA HAa KPEATUBHOTO IPEIPUEMAUYECTBO YECTO € U COLIMANHUAT My edekT. Hepsako
COLIMAIHUTE TMPEANpHUeMaud U3MBIHIBAT KPEaTUBHUTE JACUHOCTH, C KOETO C€ OTIUYaBaT U
JONPUHACAT 32 JUBEPCHPUKAIMATA HA IPOIYKTUTE M YCIYTHTE, CTPEMEHKH Ce Ja MOCTUTHAT
YCTOWUYMBOCT Ha OM3Hec opranuzanusTa. [lyonukanusra e cTpykrypupaHa B yBOA, U3JI0KEHUE
W 3aKIodecHue. M3JI0)KeHHEeTo € pa3/ielicHO B TPH 4YacTH. B mbpBara 4YacT ce JUCKyTHpa
CBIHOCTTa Ha NPEINPUEMAdYecTBOTO, BBB BTOpaTa 4YacT C€ IMPEACTaBIT OCHOBHUTE
NKOHOMHUYCCKU I/ISMepeHI/IH Ha eraTI/IBHOTO HpeJIHpHeMaquTBO, aB TpeTaTa — COIIUAJIHUTC My
XapaKTepUCTUKM M HEroBara BpB3Ka CBHC COIMAIHOTO MpeampuemMadecTBo. KpeaTuBHOTO
MpeANprUeMadecTBO JaBa CBOS IMPHUHOC 32 HWKOHOMHYECKOTO pPa3BHUTHE, OCOOCHO SICHO
3a0eNeKMO Tpe3 MOCIeIHUTE JaeceTrneTrus.. Hapen ¢ ToBa TO € U3TOYHUK Ha HOBU UJIEH H
WHOBATHBHH PEIICHUS Ha PETHOHATHO U Ha HAIIMOHATHO PaBHUIIE. TB OPYSCKUSIT 3apsijl, KOWTO
€ TPHUCHI] HAa YOBEKA, W H3MOJ3BAHETO My B JECHHOCTTa HAa COIHAIHHUTE MPEANPHUSTHUS
JONIpUHACS 32 TCHEpUPAHE Ha [TOBEYE COIIMAITHY ITOJI3H, Hall -Beye 32 TPYIHUTE B HEPABHOCTOMHO
nojoxkenue. ChIIEBPEMEHHO C€ OTUYMTA HEOOXOAMMOCT OT IMO-33bJI00YEHO HU3CIIe/IBaHE Ha

BpBb3KaTa MCXKIAY KpPCATHBHOTO M COLHHAJIHOTO IIPCANPUCMAYCCTBO 3a IIOBHUIIABAHC Ha
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KOHKYPEHTOCIIOCOOHOCTTA Ha COLMATHUTE MPEANPUATHS U 32 3aCHIJIBAaHE Ha COLIMATTHUSA e(eKT,
reHepupaH OT OM3HECHUTE B KpeaTUBHUTE UHyCcTpuU. HampaBeHuTe 3aKitoueHust Morar jia ca
MIOJIE3HU 32 MU3CIIeIOBATEINTE B Ta3u 00JIACT, YIIPaBJICHIIMTE HA PAa3IMYHU PABHUIIA — MECTHU

1 HAllMOHAJIHU, U TPU CHCTAaBAHCTO HA y‘-Ie6HI/IT€ IIporpamMu B YHUJIMIIATa U YHUBCPCUTCTUTE.

I'eoprueBa, C. Ilpeduzsuxamencmea nped mecmuume 61acCmu 8 noOKpenama Hda
coyuanrHume npeoOnpusmus 8 ycioeus Ha kpusa. TpyabsT U collMalHaTa 3allTa B YCIOBUATA Ha

100anHn  OOIIECTBEHH, WKOHOMHYECKM U coumanHu mnpomenu (FOOuineitna HaydHa
koHpepennus, 31 mait 2023). Codus: Mznatencku kommuiekc — YHCC, 2023, c. 463 — 473.
ISBN 978-619-232-731-6.

ConuamHoTO MpEANpUEeMayecTBO KOMOWHHpa MpearnpueMadyeckata HHHUIMATHBA,
WHCTUTYIIMOHAJHATA aHTXKUPAHOCT U COIMATHHUTE Kay3u. [Ipe3 mociaeqHuTe IeceTuneTus ce
KOHCTaTHpa 3aCHJICH U TPaeH UHTEPEC KbM COLMATHUTE MpeArnpruemMadu. ToBa He € CiIydaifHo,
a ¢ 0OYyCIIOBEHO OT BB3MOKHOCTUTE, KOUTO MPEJOCTaBS TO3U THUII MPEANPHEMAaYeCTBO, U
MPUHOCaMy 332 HaMaJlsIBaHE Ha HAKOHM OT 3HAYMMHTE O0IIeCTBeHH mpoosiemu. Hemanka gact ot
COLIMAJIHUTE TIpeINprueMadr ce OMUTBAT Ja MPEeIIOKaT pelleHUus] Ha MpeAu3BUKATEICTBATa,
KOWTO ca BbB (OKyca Ha BHUMAHHETO Ha MECTHATa BJIacT. ToBa M3BEXKIa Ha MPEJICH IUIaH
HEOOXOAUMOCTTa OT €(PeKTUBHO CHTPYJHUYECTBO MEXKIY MECTHATa BIACT U COIUATTHUTE
npeanpueMadyn, KOeTo MOXKE Ja JOIpHUHEcCe 3a yclexa Ha JeHHOCTTa Ha COIHMAJHUTE
NpCANIPUATUA U 34 HAMUPAHC HAa OTTOBOP HAa COMUAJTHUTC U CKOJIOTUYHUTC HpOGHCMI/I, CTOAILN
TpeT MECTHUTE OOIMHOCTH. B ycI0BUS Ha KpH3a HYX/JaTa OT TaKOBa MAPTHHLOPCTBO BEPOSTHO
€ Olle MO-CHJIHA MOPAJAM M30CTPSHETO Ha peAuiia couuanHu npodnemMu. OTUYUTAMKU Te3U
oOcTosTencTBa MyOIMKAIIMsATa UMa 32 [eJ J]a pasriie/ia Bb3AMOKHOCTUTE 32 ChTPYAHHYECTBO U
6apHepHTe BBbB B3aUMOOTHOIICHUATA MCKAY MCCTHHUTC BJIACTH U COLHUAIITHUTC NMPCAIIPUATUS,
BKJIIOYMTETHO B YCIOBHS Ha Kpu3a. OpraHuTe Ha MECTHOTO CaMOYIPaBICHUE M MECTHHTE
aJIMUHUCTPAIlUH CTOAT HaW-OIM30 J0 XOopara W ca MPSKO OTTOBOPHHM 32 HAMUPAHETO Ha
pellieHUsI Ha ©KEITHEBHUTE UM MPOOIeMH, KaKTO U 3a (OpMUpaHETO Ha CTpaTernyecka BU3HS
3a pa3BUTUC HA CbOTBCTHUA PETUOH. B u3nniHenue Ha TEXHUTE mpaBoMonmMsa NCHCH U3TOYHUK
Ha WJCH W TOAXOIU 32 HaMUPAaHE Ha PEIICHUS B COIMAIHO-MKOHOMHUYECKU IJIAH ca |
COLMAIHUTE TMpeamnpueMadn. [lyOimkanusara pompuHacs 3a I0-JA00pOTO TO3HABaHE Ha
COIMAJHOTO MPEANPUEMAYeCTBO B KOHTEKCTa Ha MecTHaTa BiacT. M3scHeHM ca W ca
AHAJIM3UPAaHN HAJIIWMYHU MOPOydBaHUA, HAPCA C HOPMATHUBHU U CTPATCTUUCCKA JOKYMCHTH.

HY6J'II/IK3L[I/ISIT3 € pa3aciicHa B ABC YaCTH. B II'bpBaTa 4aCT Ca U3ACHCHU 0a30BUTE OCOOCHOCTH
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1 XapaKTCPUCTUKUTEC HaA TO3U THUII IIPCAITPUCMAYCCKA ﬂeﬁHOCT, a4 BbB BTOpAaTa — 3HAYCHUCTO Ha
MCCTHATa BJIACT 3a Pa3dBUTUCTO HA COOUAIIHOTO MPCANIPUEMAYCCTBO. HaKpa;I ca HallpaBCHU

HAKON O606H.ICHI/I$I 110 mpeacTaBcHaTa HpO6HCMaTI/IKa.

IeoprueBa, C. Koukypenmocnocobnocm na dcenume npeonpuemayu 6 bvicapus. — B:
ConuamHo-ukoHoMuuecku anammsm, 2021, tom 13, Op. 2, c¢. 200 — 210. Codus:
Yuuepcutercko uspareiactso ,CB. c¢B. Kupun u Meromamii”. ISSN 1313-6909 (Print),
ISSN 2367-9379 (Online).

B crarusra ce usscHSIBaT U OoHcHABAT MPECAINOCTABKUTE U POJIATa HA MOATOTOBKATAa, U HA
pUI00MBAHETO Ha CIICIU(DMYHY 3HAHU S, KOUTO BJIUSAT BBPXY MPEIAIpUEeMauecKaTa akTiBHOCT
Ha XCHUTE MpearpueMadn, KakTo W Ha KOHKYPEHTOCIOCOOHOCTTa Ha Ch3JaBAaHUTE OT THAX
OusHecu. J/laHHUTE MMOKa3BaT, Ye Mpe3 MOCICTHUTE ACCETHIICTHS JAMUTE CE BITYCKaT BCE I1O-
aKTHBHO B TIpealipueMavecku JciHocTH. Hapen ¢ ToBa ce wHTeH3uuIUpa w
u3cnenoBarenckata pabora B Tasu obnact. Cpen MpUYUHHUTE ca OE3CMOPHUST MPUHOC HA
KCHCKOTO MpCANpPUEMaUCCTBO KbM Pa3sBUTHCTO Ha PETUOHAIHHUTEC WM HAa HAOWOHAIHHTC
WKOHOMHMKH, Ch3/IJaBaHETO Ha paOOTHU MeCTa, TMBEPCU(UIIMPAHETO HA MPOJAYKTUTE U YCIYTUTE
U JUHAMHU3UPAHETO HA CTOIMAHCKUA KUBOT. OCHOBHUTE I/IJICHTI/I(l)I/IIII/IpaHI/I BBIIPOCHU, KOUTO CE€
HYXIaAT OT U3SCHSBAHE, Ca: KOM ca MPEINOCTaBKUTE 3a MO-aKTUBHOTO BKIIIOUBAHE HA JKEHUTE
B OM3HEca, KAKBO BIIMSIHHE OKa3Ba OOy4EHMETO W KOW 3HAHUS B 00JacTTa Ha MKOHOMHUKATA M
Ou3Heca ca HYKHU Ha JKEHUTE 32 YCICIHOTO peallu3upaHe Ha MPEAIPHEMAYECKUTE UM
nHUNHaTUBU. CTaTUsATa JOMpPHHACA 32 M3CIEABAHE Ha OCHOBHUTE (HaKTOpH, 3HAYCHUETO Ha
OOy4eHHETO TIO0 NPEeANPUEMAdyecTBO W HEOOXOAMMOCTTa OT Cchenu(UYHU 3HAHUS 34
OLICTISIBAHETO W Pa3BUBAHETO HA CH3/IAJICHUTE U YIPABISBAHUTE OT )KEHU COOCTBEHH (DUPMH.
Bcuuko ToBa ce oTpassiBa BbpXY (OpMHpaHUTE KOHKYPEHTHM MpPEIMMCTBA M Ha IMa3apHara
MO3UIUs HA TeXHUTE Ou3Hecu. [lomydeHnTe pe3ynraTi comaraT | 3a 1mo-100poTo pa3oupaHe
Ha >KCHCKOTO TpEAnpHeMauecTBO B Ham@ara crpaHa. Cmopen >KEHUTE NpearnpueMay,
y4acTBIA B W3CIICABAHETO, Hai-BAXHU 3a ycleX B OW3Heca ca JIMYHUTE KadyecTBa Ha
npeanpueMada, OnarompusTHara OW3HEC cpena W eekTuBHATa paboTa B MPEKH.
JloMuHUpam@ra 4acT OT TSX CYMTAT, 4ye OOpa30BaHUETO € KIIYOB (AKTOp 3a yclex B
npeanpueMadeckara aciHoct. Criopen aHKSTHPAaHWUTE 3HAHHATA IO MPEANPUEMAYECTBO U
MEHHU/DKMBHT, KaKTO M B O0JIACTTa Ha CYETOBOJCTBOTO, (PMHAHCHUTE W MapKETHHTa, Ca

HEOOXOIMMH 3a 3arioYBaHe M 3a pa3BUBaHE HAa COOCTBEH OM3HEC.
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I'eoprueBa, C. Hncmumyyuonanta nookpena 3a 6neopsgane Ha HAy4yHume pe3yimamu 8
npeonpuemaveckama Oetinocm. lllecTHazeceTa MexayHapogHa HaydyHa KOH(epeHIus Ha
MJIaguTe YydeHH Ha TemMa ,JkoHomMukara Ha bwarapus u  EBponelickus  Chro3:
npeausBukareacTBoTo COVID-19% 12.02.2021 r. (c6opuuk ¢ noxnanu). Codusi: Uznatencto
Ha BY3® ,,Cs. I'puropuii borocinos®, 2021, c. 664 —671. ISBN: 978-619-7622-04-1.

lenTa Ha nmyOiukanusaTa € aHaJINW3 Ha MPEIOCTaBIHETO HAa MHCTUTYLMOHAJIHA IOJKpera,
Haco4YeHa KbM 3aCUJIBaHE Ha TpaHcdepa Ha TEXHOJOTHH, M Ch3aBAHETO HA HAYYHU MPOTYKTH
B OBJIrapckuTe yYHHMBEPCUTETH M HAydHUTE opraHu3anuu. PasrienaHu ca HSIKOM OCHOBHHU
MHCTUTYIINH, KOUTO PabOTAT 32 HAChpUYaBaHE HAa HAyYHO-M3cIeloBaTeICcKaTa U Ha pa3BoiiHaTa
JEWHOCT, KAKTO M 3a BHEIPSIBAHETO HAa HAyYHUTE pe3ylTaTH B IpelnpueMadyeckara npakTuka.
HanpaseHnu ca 000011eHN sI OTHOCHO ITOJIMTUKUTE, OT KOUTO HAYYHUTE OPTraHU3al[M1 U BUCIIUTE
YUUIIUIIA CE€ HYXAAAT, C IIeJl MO-UHTEH3UBHO Ch3/1aBaHE HA HAy4YHU NPOIYKTU/pE3ylNTaTu U
TEXHUSAT TpaHcep OT MpeAnpuaTusaTa B peanHaTta OuszHec cpena. [IpenusBukarencrsara B Ta3u
o0JIaCT M3UCKBAaT KOOPAMHHMpPAaHE M IIeJICHacOueHa IMOJIMTHKA OT 3auHTEpPEecOBaHUTE
MHCTUTYLIMM U OpraHu3auuu. B n3BecTeH cMUCHI MOXE J1a ce OTOeNIekH, Y€ pa3BUTUETO HA
HayKaTa M BHEAPSIBAHETO Ha pe3ylTaTHTe B OM3HEca ca Cpel NPUOPUTETUTE B MOJIUTUKUTE U
JNeMHOCTTa Ha HAKOW WHCTUTYLIMH. 3aCUJIBAHETO HA KOHKYPEHTOCIIOCOOHOCTTAa Ha OBITrapCKu st
OM3HeC M MOCTUTaHEeTO Ha YCTOMYMB MKOHOMHYECKH PACTEX M3UCKBA PECYpPCHO OCHTYpsBaHE
Ha Hay4yHO-HU3CJIeIoBaTeICKaTa M Ha pa3BoiiHaTa JEWHOCT U Ch3/laBaHE Ha MPEANOCTaBKU 3a

BHCAPABAHC HA HAYYHUTC IOCTUKCHUS B JIEHHOCTTA Ha OpcanpuiaTusTa.

Georgieva, S. Significance of Entrepreneurs’ Education for Competitive Performance in
International Business Environment. 10th International Conference The Future of Education
Virtual Edition (Florence, Italy, 18 — 19 June 2020), edt. Pixel, 2020, pp. 256 —260. ISBN 978-
88-85813-87-8, ISSN 2384-9509, DOI: 10.26352/E618 2384-95009.

@okychT Ha NyOJIMKalMATa € BBPXY IMOATOTOBKATa Ha MpeInpHeMadyuTe 3a YCIEIIHO
MEXIyHapOJHO IMPEACTaBSHE Ha Cb3JIaBAHUTE M YIPABIABAHUTE OT TAX MPEANPUSITHSL
WnTepHanroHanu3upanero Ha Ou3Heca U pa3lMpsBAHETO HA NMPUCHCTBUETO HA KOMIIAHUUTE
Ha 3a/IrPaHUYHUTE 1a3apy U3UCKBA CIIELM(PUYHU 3HAHUSA U YMEHUS, KOUTO MpeArpueMaynTe,
MEHUJDKBPUTE U KIIOYOBUTE CIIELUMAINCTH € HEOOXOAMMO Ja IMpUTEeXaBaT U Ja pa3BUBAT
HENpeKbCcHATO. 3awiroueHusdATa ca QopMmyinupanu upe3 o0OoOIaBaHe Ha JaHHUTE OT
HaIlpaBeHOTO NMPOy4YBaHE Cpesl MPEACTAaBUTENN HAa (UPMM, KOUTO MMaT OMMT B Ipoleca Ha
HHTepHanuoHanu3anus. IlpeacraBeHn ca U KypcoBe, KOUTO ca 4acT OT IOATOTOBKAaTa Ha
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CTYIEHTH, WU3y4aBallll MpPEAIpPHUEMauyecKl AUCHUIUIMHU, BKIIOYUTETHO HACOYCHU KbM
MEXIYHAPOJHOTO MPEANpPHEeMadecTBO M WHTEPHANMOHAIN3ANMATa HAa OW3HEC JEHHOCTTA.
[IpoyuBaneTo cpen GupMHUTE € AOMBIHEHO C aHKETUPAHE Ha CTYJICHTH, KOUTO Ca MOTeHI[UAJHH
npeanmpueMady Ui e moeMat yrnpaBJICHUCTO HAa TCXHUTC CEMENHU KOMITaHUH. KOHCTaTI/Ipa
ce, Y€ MHTEepHAIlMOHATH3UPaHUTe (PUPMHU B HAIlIATA CTPaHA Cca Ch3Aa/ICHU U C€ YIPaBJSIBAaT OT
npeanpueMadyin/MEHUDKbPH, KOUTO MMaT BHCOKO oOpaszoBaHue. BepostHO mpuaoOuTHTe
3HAHWS U PA3BUTUTE YMEHHUS B IIpolieca Ha TAXHOTO 0OydeHue, Hapea U ¢ ApYru (axropu, ca
MOJAMOMOTHAIM PEIICHUETO UM 3a y4acTHe Ha MeXayHapoaHute maszapu. [loaroroBkara u
aJanTUpPaHETO Ha y4eOHWUTE NPOrpamMH, B KOUTO CE€ OTpa3siBaT MIOOATHUTE MPOLECH U
TpaHchopMauTe B OW3Heca, ca Cpel BOJCHMTE INPEAU3BUKATEICTBA, NMPEN KOUTO ca
HU3MpPaBCHU O6paSOBaT€J'IHI/ITe UHCTUTYLUH. HpeI[OCTaBSIHeTO Ha HCOGXOZ[I/IMI/ITG IIO3HAHUA €
Cpel MPEeIIOCTaBKUTE 32 U3rPAKIaHE Ha MO-YCIENHO OoNepupany B I1o0aiHa OusHec cpena

Obirapcku npearnpreMadi.

Georgieva, S. (2020) Science — Business: Challenges the Development of Science Faces
and How Business Uses Research Results. Strategiczne perspektywy rozwoju wspotczesne go
biznesu. — Ministerstwo Szkolictwa 1 Nauki Ukrainy, Uniwersytet Panstwowy im. Iwana
Franki w Zytomierzu, Ukraina Pafistwowy Uniwersytet Ekonomiczny w Odessie, Ukraina
Panstwowa Uczelnia im. Stefana Batorego, Skierniewice, Polska Uniwersytet Sw. Cyryla i
Metodego, Wielkie Trnowo, Bulgaria. 2020, pp. 96 — 101. ISBN 978-83-61467-92-2.

[lyOnukamusTa e MocBeTeHa Ha akTyalHaTa TeMa 3a Moao0psiBaHe Ha CHTPYIHUYECTBOTO
MEXIy OBirapckus OM3HEC M BUCHMTE YYMIHUINA. Ta3u mpoOiiemMaThka ce pasmiexia Ipes
pu3MaTa Ha HOpMaTHBHATa ypeada. AHaIM3upar ce OCHOBHUTE HOPMATUBHU IOKyMEHTH KaTO
e/lHa OT IPEANOCTaBKUTE 3a (JopMHUpaHE HA pabOTEL U YCTOMUMBU MOJIEIH 33 U3TPaKAaHE U
pa3BHUTHE HAaMTapTHROPCTBA ChC CTPATETUYECKH XapaKTep MeX 1Ty HaykaTa u OusHeca. M3cnensa
ce CTpaTerMueckaTa pamMka, KOSTO Cb3/laBa YCIOBHMS 3a HachbpyaBaHe Ha TpailHOTO
B3aMMO/ICH CTBUE MEXK/y M3CIIEOBATEICKUTE OPraHu3alluy U npeanpusaTusra. [lyonukanusra
JOTMpUHAcs 3a 00oraTsBaHEe Ha aHAIN3a HA CTPATETHYECKUTE JOKYMEHTH, KOUTO Ca HACOUCHU
KbM TIOBUIIIABAHE HAa M3MOJI3BAHETO HA PE3YNTaTUTE OT aKaJeMHsTa, B JeHHOCTTa Ha OM3HEC
OpraHM3alMUTe C 1€ 3aCHJIBAHE Ha TAXHATA KOHKYPEHTOCHOCOOHOCT, KAaKTO M Ha
KOHKYPEHTHOTO IPEAMMCTBO Ha Hal[MOHAHATa HY M KOHOMUKA. Y CTAaHOBSIBA CE TOJIEMUSAT Opoit
CTpaTeruu, Mporpamu, MIaHOBE U MEPKH, KOUTO Ca HACOUEHU KbM PA3BUTHETO HA HAayKaTa U

BHCAPABAHCTO HAa MHOBAIIUU B IIPCAIIPUEMAUCCKaTa JIEHHOCT. Cpej:[ KIIFOYUOBHUTC O6HaCTI/I, KOUTO
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ca uIeHTU(UIIMPAHU U OYEPTAHM 3a BB3ACUCTBHUE, ca: pa3BUTHE Ha HHEpaAcTpyKTypaTa M
YOBCIIKATE pECypcd B HAYJYHWTE OpPTraHHW3alli{;, aKTUBH3WpaHE Ha yJ4acTHETO B
MeXIyHapoHaTa M3CIeI0BaTeNICKa OOMHOCT; OanaHc B HAyYHO-U3CIeI0BaTeNCcKaTa JEHHOCT
W JAHAMH3UpaHE Ha OTHOIICHHWATA HAa HaykaTa C OTICIHHUTE CONHATHU cdepH.
WNnentuduiupan npobieM € HEeJOCTAaThYHOTO PABHUILE KAKTO Ha MYOJMYHUTE, Taka U Ha
JacTHUTE WHBECTHIHMH. Hapenm ¢ ToBa € HEOOXOIUMO IO-aKTMBHO y4acTHE OT CTpaHa Ha
CTPYKTYpUTE Ha TPaXKTaHCKOTO OOINECTBO, KOMTO MOTAT Ja IOMPUHACST 3a Pa3BUTHETO HA

HAYYHUTC M3CICABAHUA U 34 BHEAPABAHCTO HA TCXHUTEC PE3YJITaTU B ousHeca.

Georgieva, S. Social Entrepreneurship — Education — Local Authorities: Historical Roots
and Future Strategies. IIpodecronanuo obpasoBanue, 2024, k. 2 — 3, c¢. 147 — 157. ISSN
1314-555X, ISSN 1314-8567 (Online), https://doi.org/10.53656/voc2024-2-3-05.

Crarusra npocieqsBa pasBUTHETO Ha COIMAIHOTO NMPEANPUEMAYecTBO B HAIlATA CTPaHA
KaTo Ce aHalM3Wpa TO3M TUI TNpPEANpHEMaydecka JEHHOCT B KOHTEKCTa Ha pojsra Ha
OOIMHCKOTO YIpaBICHHE W Ha 00pa3oBaHMETO. IIpMHOCHT € MMEHHO B OIICHABAHETO HA
BPB3KUTE MEXIY TE3M YYaCTHMIIM B €KOCHCTeMaTa Ha COLMATHUTE NpeInpueMadd u
HalpaBeHUTe OOOOIIEHMS, KOMTO Morar Ja ca IIOJIe3HH B Ipolreca Ha (QopMHUpaHe U
peanu3upaHe Ha CTpaTeruu B oOpa3zoBaTelHaTa CHCTEMa 3a IMOJKpera Ha collalHaTa U Ha
COoJIMaapHa HWKOHOMHKA, KaKTO W Ha IMPOBCKIAHCTO Ha MOJIHUTUKA OT PErHOHAIHUTE
aIMUHHUCTPAllUM W OT OpraHWTE Ha MECTHOTO caMoylpasiieHue. ONUTHT, HaTpymnaH B
OpeanpueMadcCTBOTO U B CONUAITHUTC HeﬁHOCTH Ipe3 pa3iiIndH UCTOPUUCCKU IEPHUOSaU, U
HEroBUAT OOEKTHBEH aHAJM3 ca MPEANOCTaBKa 3a U3rPakJaHe Ha MOJKPEIIA eKOCHCTEMA 3a
COIIMATHOTO TpeAnpreMadecTBo. BbB BpB3Ka ¢ TOBa cieqBa /1a ce OTOETEkH, Ye COIHAIHU
CJICMCHTU CC€ OTKpHUBAT B HeﬁHOCTTa Ha peauna Hallli YCIICHIHW B MUHAJIOTO NPCATIpUCMAYHN.
3Ha4YMM € ¥ MPUHOCHT HA YNTAIUINATA B COIIMOKYATYPHHS U B OOILICCTBEHUS KHUBOT, KAKTO H
Ha KOOIICPATUBHOTO ABUKCHUC. COI_II/IaJIHI/ITC npeanpueMadm Morart aa 6’b,Z[aT MOJAKPCIICHU OT
o0pa3oBaTeTHUTE WHCTHTYIIMM 4Ype3 OCHUTYpSBaHE Ha TsAXHATAa M0-700pa MOJIrOTOBKA,
nH(ppacTpyKTypa M mapTHhOpPCKa Mpexa. OONMHCKATE BIACTH MOTAT Ja TH MOAIIOMOTHAT Upe3
CHACHCTBHE 3a MOBHINABAHE Ha TAXHATA PA3MO3HABAEMOCT M HAIMYHHTE UM PECyPCH.
CT)TPYI[HI/I‘ICCTBOTO Ha yduJvigara U YHUBCPCHUTCTUTC C BJIACTUTC HAa MCCTHO pPaBHUIIC B
MOJIKpeTia Ha COIIMATHOTO MPEAIPHEMadecTBO OM JJOBENIO A0 MOJ00psSBaHE HAa PErHOHAIHOTO
Pa3BUTUC UPE3 HaMAJIIBAHEC HA HAKOU OT JIOKAJTIHUTE COUAIHU HpO6H€MI/I 1 BBBCXKIAHC Ha

COIMMAaJIHU MHOBAIlUH.
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6. Cmyouu, nyonukysanu 6 Hepegepupanu CRUCAHUA C HAYYHO PeyeH3Upame uiu

nyoOIUKy8aHu 6 pe0aKmupanu KoaeKmueHu momoee

I'eoprueBa, C. JKencko  npednpuemavecmeo:  OCHOGHU  XAPAKMEPUCMUKU,
pasnonocmasenocm, nookpenda. VIKOHOMHYECKH ¥ connaliHu antepHarusu, 2021, 6p. 4 ¢. 16 —

29. ISSN 1314-6556.

[Ipenmer Ha myOnMKamusTa ca paBHUTE BH3MOXKHOCTH 3a CTapTHPaHE M 3a pa3BHBaHE Ha
cOOCTBEH OHM3HEC M B TO3M KOHTEKCT — aHAIM3 Ha JKEHCKOTO mpexanpuemadectBo. Criopen
00XBaHATHTE B M3CJICABAHETO )KEHU MPENPHUEMadH Ce IIPOYIBaT U CE OLEHIBAT MTPEJUMCTBATA
UM TIPU OCBIIECTBABAHETO Ha MpeArpueMayecka JeHHOCT — 0 KAaKbB HAYUH € MOAXOIAIO J1a
ce CTUMYIUpPAT TEXHUTE OW3HEC WHUIMATHBU M KaK MOXE Ja ce TOJ00pH Ia3apHOTO
NpeICTaBsiHE Ha Tmpennpustuara WM. Hapex ¢ ToBa ce TOKa3BaT HIKOM OCHOBHH
XapaKTepUCTUKU Ha )KEHCKOTO IpennpruemMadecto. [lydnukamnusara JonpruHacs 3a OTYNTaHe Ha
MHEHHETO Ha JaMHTE€ CBhC COOCTBEH OWM3HEC OTHOCHO pPaBHOIMOCTAaBEHOCTTa UM B
IpeanprueMayecTBOTO. Pe3ynTatuTe MmokasBar, 4e JIB€ TPETH OT TAX CYMTAT, Y€ B HaIlaTa
CTpaHa Te WMAaT HAaIIBJIHO PaBHU BB3MOXKHOCTH C MBKeTe. [IpmymHUTE 3a TOBa ca KakKTO
COIIMOKYIITYPHH, TTOJMTHYECKA ¥ NKOHOMHUYECKH, Taka U PaBHUAT JOCTHII 10 00pa3oBaHUE U
BB3MOKHOCTH 32 TPOPECHOHAIHO pPa3BUTHE. PasKpUTH ca CHJIIHUTE CTPaHHU Ha JKCHHUTE
npeanpueMadyyd, Karo OCHOBHO C€ I10COYBAT TEXHUTE MEKH YMEHHUs, aJalTHUBHOCT U
m3rpakaane Ha Ao00pa paboTHa cpema 3a mepcoHana. Cropen MOMYYEHHTE OTTOBOPH
HeoOXoJMMara MOJKpena 3a pa3BUTHE Ha JKEHCKOTO MPEAIpHeMadyecTBO 0O0XBalla IO-JeceH
JOCTBI IO KalMTaj, MO-ToJIsMa ,BUIUMOCT Ha JKEHUTE IpeaIprueMadn, IoBeYe 3HAHUS 32
IpeInpueMayeckisi IpoIec, KaKTO M aKTUBHO BKIIOUYBAHE B MEHTOPCKH Iporpamu. Tesu
pesyinTaTi Morar na ObAaT M3MOJI3BAHM OT MHCTUTYIHHUTE M OT OpraHU3allMMTE B HAIATa
CTpaHa, KOUTO paboTAT B 00JIACTTA HA KEHCKOTO MPEANPUEMadecTBO, pH (GopMUpaHETO Ha

IIOJIMTUKM 3a IIOAKPEIIaTa U pa3BUTHCTO MY.
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1. Habilitation monograph

Georgieva, S. Ethnic entrepreneurship: attitudes towards the development of one’s own
business by young people of Roma origin. Sofia: Academic Publishing House — UNWE 2024,
p.220, ISBN 978-619-232-869-6.

The monograph examines ethnic entrepreneurship with a focus on entrepreneurial
attitudes among young people of Roma origin. The insufficient research and knowledge about
the specifics of Roma entrepreneurship at national and European level affect the effective ness
of policies aimed at their employment, inclusion and integration.

The monograph considers the development and importance of entrepreneurship. Its role
and importance are discussed, as well as its heterogeneity, which results in the formation of
different types of entrepreneurial activities. In this context, the definitions used, the strategic
guidelines for development, as well as the motivations and challenges facing young people in
participating in entrepreneurial initiatives are clarified.

The analysis of entrepreneurship among the Roma is preceded by a brief presentation
of the nature of ethnic entrepreneurship, as well as the origin of the Roma community, which
have an impact on the attitude of this group to entrepreneurial activities. Special attention is
paid to the characteristics of their labor activities. An attempt has been made to distinguish the
various manifestations of entrepreneurial activity from historical, social and economic
perspectives.

The literature review, as well as entrepreneurship policies and strategic documents at
national and European level, shows that more awareness is needed about the entrepreneurial
attitudes of young people of Roma origin. The conceptual model and methods for conducting
the research are presented. The study was structured and conducted in four stages. 442
respondents were surveyed through a structured questionnaire. The survey card covers seven

modules that have a specific thematic focus. The obtained data are presented in accordance with
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the formulated modules and provide an opportunity to analyze and evaluate the profile of the
respondents, their access to entrepreneurship training, as well as their experience gained
through involvement in family business activities. The motivations for choosing a profession
and the expectations regarding entrepreneurial activity have been investigated. The factors that
influence the readiness to start their own economic activity and the existing local and
institutional capacity have been studied. In addition, generalizations have been made about the
degree of readiness to start their own business, as well as the barriers that prevent them from
making this decision and, accordingly, the incentives that can encourage them to choose
entrepreneurship as their career.

On the basis of the research results, conclusions were drawn on the issues under
consideration and recommendations were made to all shakeholders. Using the literature review,
the generalizations are grouped into several clusters — regarding both youth and ethnic
entrepreneurship. Based on the literature and empirical research conducted, as well as on the
generalizations about entrepreneurial attitudes, recommendations have been made, which are
classified, according to the addressee, into several groups: state bodies that are involved in
education and entrepreneurship in our country (MES, MEI, MIG, BSMEPA and FF),
organizations that work in the area of youth activities, including ethnic minorities (NGOs and
foundations), schools and higher schools, local self-government bodies (mayors and municipal

councils) and media.

2. Chapters published in a collective monograph

Georgieva, S. The most prominent representatives of the entrepreneurial spirit: industry
pioneers, innovators and creators of Bulgarian trademarks, social entrepreneurs. Inspiring
examples - life path and achievements. Georgieva, S. D., S. Ts. Georgieva, Ts. P. Davidkov, D.
I. Yordanova, K. G. Kolarov, P.D. Penchev and R. I. Simeonova-Ganeva. History of Bulgarian
entrepreneurship. Sofia: SME Promotion Agency, 2022, pp. 131 — 152. ISBN 978-619-188-
946-4.

In this chapter of the book "History of Bulgarian Entrepreneurship™ prominent Bulgarian
entrepreneurs in the period from the Liberation of Bulgaria in 1878 to the political, economic
and social changes that occurred in 1944 are presented. It includes individuals who founded
and managed companies that became leaders in a certain industry, implemented innovations,
created Bulgarian trademarks and/or their entrepreneurial activity had a pronounced social

effect. With their entrepreneurial behavior and social commitment in hard times, they managed
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to build successful companies and to achieve truly remarkable results and could be inspiration
and a good example even today. Entrepreneurs such as Mito Orozov, Pencho Semov, Nencho
Palaveev, Velizar Peev, Stephan Obreykov, Obreyko Obreykov, Emanuil Gabrovski and
Nikola Chilov are presented. Their personal and entrepreneurial stories are distinguished and
thus they depict a more complete picture of the era in which they lived and developed their
businesses. Special attention is also paid to women in entrepreneurial activity during this period
of development of Bulgaria. The story of Savka Tosheva, who created and ran a successful
business of her own, combining entrepreneurial activity with the role of a daughter, wife and
mother of four children, is presented. Her achievement is significant not only in terms of
financial and economic indicators, but also due to the fact that it was accomplished in a
patriarchal society with certain expectations of women's behavior. The individuals presented
show not only entrepreneurial mastery and qualities such as initiative, courage, dedication, hard
work, willpower, thinking and acting on a large scale, but also strong social commitment,

humanity and definitely patriotism.

Georgieva, S., K. Kolarov. Bulgarians entrepreneurs far from Bulgaria. Georgieva, S. D.,
S. Ts. Georgieva, Ts. P. Davidkov, D. I. Yordanova, K. G. Kolarov, P. D. Penchev and R. I.
Simeonova-Ganeva. History of Bulgarian entrepreneurship. Sofla: SME Promotion Agency,
2022, pp. 204 — 216. ISBN 978-619-188-946-4.

This chapter of "History of Bulgarian Entrepreneurship” presents prominent Bulgarians
who developed entrepreneurial activities and built successful businesses far from Bulgaria after
the changes in political and socio-economic life in our country in 1944. The new system formed
after 1944, whose ideology was incompatible with free economic initiative, forced a number of
our enterprising compatriots to seek freedom outside the borders of the Homeland. Having
chosen freedom and the hard life in emigration, these individuals achieved remarkable results
in their entrepreneurial activity. Moreover, they became prominent public figures in the
countries where they lived and developed their business. The stories of Shevket Chapadzhiev,
Phil Philipov and Ignat Kanev are presented, as well as the world-famous artist of Bulgarian
origin Hristo Yavashev-Kristo. Along with their difficult life stories and remarkable
entrepreneurial path, attention is also paid to their principles for achieving success in an
unfamiliar and foreign environment, forced to start their lives all over. Each of them achieved
significant results in their field of activity, using their own approaches, which, due to their

universality, are still relevant today. Christo's inclusion in the context of entrepreneurship is
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addressed to artists working in imaginative and creative industries, as it briefly explains his
unique business model in which entrepreneurship and art are not parallel but complementary

elements in his overall approach.

3. Published university textbook

Georgieva, S. Fundamentals of entrepreneurial activity. Sofia: Publishing complex -
UNWE, 2024, p. 240 ISBN 978-619-232-807-8.

The textbook "Fundamentals of entrepreneurial activity” aims to support the preparation of
students studying entrepreneurial disciplines in the implementation of their business ideas and
to give them greater confidence and the opportunity to achieve the desired results. It includes
basic topics and concepts from the field of entrepreneurship. Each topic is illustrated with
developed case studies and examples, which are focused on the Bulgarian practice.

The first topic is dedicated to the nature and specifics of the course, aswell as to key matters
facing potential and actual entrepreneurs. The second topic traces the development of
entrepreneurship from ancient times to the present day. In addition, its significance for socio-
economic and social processes is clarified. In the third topic, attention is paid to the
characteristics and typologies of business organizations. In the next two topics, some of the
early conceptions, classical theories and modern concepts of entrepreneurship and the specifics
of the entrepreneur's activity are considered. The sixth, seventh and eighth topics address the
types of entrepreneurial activity - along with the basic ones (family, corporate, cross-border,
international, art and creative entrepreneurship) and inclusive ones (Social, women’s, youth,
ethnic (minority), "silver" entrepreneurship). Besides that, the rapidly developing and
especially relevant today ecological and digital entrepreneurship are clarified. The collaboration
between researchers and entrepreneurs is examined in the ninth topic, and the tenth is dedicated
to key aspects of the entrepreneurial process. The next topic concerns public-private partnership
and the opportunities within this collaboration for both business and public authorities. The
different forms of entrepreneurship promotion, as well as the global dimensions of the activity
of entrepreneurs today, are presented in the last two topics of the textbook.

There is a case study in Bulgarian and in English added in the appendices, presenting a good
practice for cooperation between a Bulgarian company and a university, which allows the case
study to be used in the learning process of students in entrepreneurial disciplines in English.

The issues of entrepreneurial activity cover a large range and variety of topics, that is why
it is not possible to examine and thoroughly present all of them within the framework of one
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book. This is the reason why the edition has selected those ones that are not only basic, but also
key and relevant to the environment for the development of entrepreneurship today, particularly
in our country. The textbook "Fundamentals of entrepreneurial activity " is designed both for
students of the major "Entrepreneurship”, specialization "Business Entrepreneurship”, studying
the discipline "Fundamentals of Entrepreneurship”, and for anyone who has an interest in
entrepreneurship and aspires to create and manage their own business. The textbook can also

be useful for the current entrepreneurs - to supplement and upgrade their knowledge.

4. Articles published in scientific journals, referenced and indexed in other

international databases of scientific information.

Georgieva, S. Entrepreneurship Among Young People of Roma Origin — Attitudes and
Perceptions. In: Kot, S., Khalid, B., Haque, A.u. (eds) Corporate Practices: Policies,
Methodologies, and Insights in Organizational Management. EEEU 2023. Springer
Proceedings in Business and Economics. Springer, Springer Nature Singapore Pte Ltd., ISBN
978-981-97-0995-3, ISBN 978-981-97-0996-0 (eBook), pp. 133 — 152, 2024.

The development of youth entrepreneurship and the clarification of the readiness of young
people to start their own business is a matter that enjoys a significant and constantly growing
research interest. The reasons for this are rooted in the contributions that entrepreneurial activity
has to the economy, aswell asin asocio-public aspect. Inthe context of youth entrepreneurship,
the establishment of one's own business is an alternative to unemployment among young
people, and along with that it enables the expression and realization of innovative ideas. The
publication gives more clarity to the perceptions and expectations regarding entrepreneurial
initiatives among the most significant minority in Europe, namely the Roma ethnic community.
The large number of research publications that explore the cultural identity and distinctive
traditions of the Roma, as well as the demographic and socio-economic challenges they are
faced with, is striking, but not much is known about their willingness to start their own business.
These findings make it particularly important to clarify the way in which entrepreneurship is
perceived, as well as what expectations specifically young people from the Roma ethnic group
have regarding the establishment and management of their own company. This is also the
novelty of the publication - research and analysis of the attitude towards entrepreneurship and
the willingness to develop entrepreneurial activity. The data obtained by carrying out research
through a structured questionnaire allow revealing certain relations and dependencies, which

are the basis for the specific generalizations made. To the greatest extent, it can be said that
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young people need more knowledge about the entrepreneurial process - from the first steps of
creating their own business to the approaches to its growth. The need for purposeful
encouragement to overcome their uncertainty and choose the entrepreneurial career as their path
of development also arises. In addition, institutions and organizations should be more active in
their work with the young people from this ethnic group in terms of a positive representation of

the role of the entrepreneur's activity and the importance of entrepreneurship in general.

Georgieva, S. Women's Entrepreneurship — Segmentation and Management Dimensions.
[Przedsigbiorczos¢ Kobiet — Segmentacja 1 Wymiary Zarzadzania] Polish Journal of
Management Studies, 2020, 26(2), 144 — 161. ISSN 2081-7452, ICV: 117.62, MNIiSW: 70,
DOI: 10.17512/pjms.2022.26.2.009.

Women's entrepreneurship is a topic that attracts the interest not only of researchers, but
also of representatives of business-supporting institutions and organizations. The great attention
to this area in countries differing in their degree of development - from the most economically
advanced to the developing ones, is impressive. In this sense, enriching the issue in specific
cultural contexts is of great importance for its better understanding. At the same time, women
entrepreneurs are often viewed as a homogenous group and the wide variety of characteristics
that lead to differences in their business performance are not considered. For this reason, the
publication is focused on the segmentation of women entrepreneurs according to certain
characteristics. The data were obtained from a survey conducted through a structured
questionnaire among 178 Bulgarian women entrepreneurs. Ten original variables were used.
Through a cluster analysis, three groups of women entrepreneurs were distinguished. The
results show that the first cluster includes those who are driven by the desire for independence.
In their entrepreneurial activity, they count on the quality of products/services, personal
customer service, family-like attitude towards employees, as well as their personal
competencies and contacts. This cluster is dominated by young women with higher education.
In contrast, the third cluster includes women who are entrepreneurs out of necessity — to avoid
unemployment. Older age and lower education prevail here. The second cluster is intermed iate
between the first and third group. By segmenting according to certain variables, the publication
contributes to a deeper understanding of women's entrepreneurship and gives a better
orientation to target resource management and a more appropriate choice of ways of providing
support, which is a prerequisite for increasing the effectiveness of the policies implemented in

this area.
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Georgieva, S. Support for Improving the International Performance of Small and Medium-
Sized Enterprises. Economic Alternatives, 2020, Issue 1, pp. 164 — 183. ISSN 1312-7462
(Print), ISSN 2367-9409 (Online).

The focus of the publication is on the support provided for the internationalization of
Bulgarian small and medium-sized enterprises. This size group of enterprises has the dominant
presence in our economy and makes its contribution, including through a successful presence
on international markets. The research data were obtained through astandardized questionnaire.
500 companies, different in size, sector affiliation and type of ownership, were studied. The
publication contribution is in revealing the support most preferred by entrepreneurs/managers
in the process of their internationalization, as well as the involvement of various authorities in
the promotion of their overseas activity. The results show that the most preferred services to
support the internationalization of small and medium-sized Bulgarian companies are: provision
of reliable information about foreign markets; support for their participation in exhibitions and
fairs, where they can present their products and "check their clocks™ with the competitors;
assistance in finding suitable partners for their development, with whom to form relations,
including such ones of strategic nature. Quite often, in their activities, entrepreneurs receive
support in some form from institutions at regional level, which also reveals their potential to be
an effective partner of enterprises from the small business sector with an aspiration and potential
for international activity. In addition, the necessity for better knowledge of the needs and
specifics of family businesses, especially in terms of their internationalization, is also
confirmed. The family firms are a significant part of business organizations in our country and
can have a greater role in the economic development, as well as in the successful international

performance of the goods and services produced by them.

Georgieva S. Vasilska M., Kolarov K. The Use of University Research Products in
Entrepreneurial Practice: Specifics According to Size Class of Enterprises and Sectors of
Economic. Activities Ikonomicheski Izsledvania, 2023, Volume 32, Issue 8, pp. 142 — 163.
ISSN 0205-3292.

The study is aimed at clarifying the influence that the size class of the business and the
sector in which the companies operate have on the need of using research products, created by
the higher schools in our country. The research is based on the entrepreneurial perspective. An
effective partnership between business and academia provides a number of benefits both for
increasing the competitiveness of enterprises and for the development of science. This
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collaboration is a source of innovation that provides an advantage to businesses, especially in
an environment characterized by a high degree of uncertainty, variability and dynamic

competition.

The research was conducted through a structured  questionnaire, and
entrepreneurs/managers from 904 enterprises operating all over the country were surveyed. The
results show that there is a directly proportional relationship between the growth of business
size and the use of research products in their activities. Differences are found in the type and in
the way of applying the results of the higher schools’ research activity, depending on the size
class of the business. At the same time, it was found that the entrepreneurs' assessment of the
need of the research product transfer in their activity does not change with the increase in the
size of the enterprise. In addition, the data show that the sector in which enterprises operate has

an impact on the intensity of building partnership relations with universities.

The publication complements the knowledge about the establishment and development of
partnership relations between business and the higher schools in Bulgaria. The influence of the
size class of enterprises and the sector in which they operate on the intensity of cooperation
with the academia and the use of search products, can support entrepreneurs in the developme nt
of business strategies, on the one hand, and, on the other hand, the higher schools in the strategic
decisions for cooperation with business. Knowledge of this interaction can guide the institutions
and organizations that support Bulgarian enterprises in the services they need, and thus increase

the innovative capacity and competitiveness of the business.

Kolarov, K., S. Georgieva. Management Features in Bulgarian SMEs as Determinants of
Business Internationalization/, Polish Journal of Management Studies, 2020, Vol. 22, N 1, pp.
279 — 294. ISSN 2081-7452, DOI: 10.17512pjms.2020.22.1.18.

The publication reveals the specific features characteristic of management of small and
medium-sized enterprises in our country, which can be considered as determinants in the
process of internationalization of their activities. The data were obtained on the basis of a survey
conducted among 468 enterprises, which are of the specified size groups. Micro-enterprises are
excluded from the total number of enterprises for good reasons. The study covers companies
that are different in size, type of ownership, type of management, the way and level of their
performance on international markets. In addition, attention is paid to the entrepreneurs’

characteristics, as well as to their potential successors who would take over the management of
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family businesses in the future. The study of this aspect is in relation to the analysis of
consistency and the achievement of efficiency in the internationalization process manageme nt.
Among the results obtained is the finding of the key importance of the formation of appropriate
teams, that are engaged in planning, organizing and managing the international performance of
the company, considering the size group of the respective business. The role of family members,
involved in the management of the family firm in the context of its internationalization, remains
debatable.

5. Articles and reports published in non-refereed peer-reviewed journals or

published in edited collective volumes

Georgieva, S. Social entrepreneurship and social housing policy in the context of local
authorities: intersection points. Real Estate & Business, 2024. pp. 136-144, ISSN 2603-2759
(Print), ISSN 2603-2767 (Online).

The intersections between the powers and responsibilities of authorities at different levels
regarding the need to implement social housing policy, on the one hand, and the solutions
offered by social entrepreneurs, on the other hand, is the main research question in the
publication. The analysis of the issue contributes to a more comprehensive understanding and,
on this basis, to undertaking joint actions with a synergistic effect at the regional level. Social
entrepreneurship has various forms and manifestations. It can contribute to reducing some
significant social problems that societies face today. The problem with providing housing to
people who are temporarily or for a long period without their own home is often a challenge
for the responsible institutions. Therefore, the focus of the publication is precisely on the role
of social enterprises in the context of social housing policy. The regulatory and strategic
framework, available financial resources, methods and beneficiaries of the support provided,
and opportunities for cooperation between social entrepreneurs, construction companies, and
authorities at regional and national levels are considered. As a result of the study, it can be
summarized that there is a need to strengthen the dialogue between stakeholders regarding the
provision of social housing and an accessible environment. Along with providing
accommodation and accessible infrastructure, the participation of social entrepreneurs and
social enterprises can add value by implementing educational programs, providing
employment, and integrating into social life. Moreover, some of the social entrepreneurs have

accumulated experience and knowledge in working with wulnerable groups. With the
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development of appropriate regulatory framework, it is important to build effective partnerships

between the authorities involved in this problem, social entrepreneurs and business.

Georgieva, S. Youth Ethnic Entrepreneurship: Success Factors in Business, 13th
International Scientific Symposium Region, Entrepreneurship, Development, Economy of
eastern Croatia — Vision and GrowthThe Faculty of Economics and Business in Osijek (Under
the auspices of: Croatia Republic of Croatia Ministry of Science and Education), Osijek, 2024,
pp. 152 — 165. ISSN 1848-9559.

The publication examines and evaluates the main factors that have an impact on the
performance of Bulgarian business, especially in the context of small and medium-sized
enterprises. The respondents are young people and within the framework of the conducted
research, their opinion on the influence of the entrepreneur’s personal qualities and ambition,
the available support from the state and from close people, self-confidence, as well as the
importance of luck for success in business has been clarified. The publication is structured in
three parts. In the first part, a review of the literature on the main issues related to the topic is
made. Special attention is paid to the identified factors that influence young people regarding
the decision to start an entrepreneurial activity. In the second part, the main methodological
aspects of the study are presented, and in the last one, data from the conducted study are shown
and the obtained results are discussed. A statistically significant difference was found regarding
the statements that business success depends on the ambition, personal qualities and self-
confidence of the entrepreneur, aswell ason the support provided by their relatives. Differences
were found between the group of students who studed and the group of students who did not
study entrepreneurship subjects at school/university. Similar differences were found depending
on the place of residence of the respondents regarding the statements that self-confidence and
lucky circumstances have an impact on the success of the entrepreneur in their business activity.
The results obtained show the importance of curriculum content and entrepreneurship training
methods. Along with the provision of knowledge, training affects the formation of an attitude
towards entrepreneurship and the way in which are evaluated the factors influencing the success
of business and ultimately, the decision to start one’s own business. The place where young
people live is essential for shaping their expectations and ideas about self-employment, as it
determines their access to quality education, building social capital and an environment for

personal and professional development.
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Georgieva, S. Economic and social dimensions of creative entrepreneurship.
Bulgaria's membership in the European Union: sixteen years later. "International Economics
and Politics™ (vol. I). Faculty Department of "International Economic Relations and Business"
(October, 2023). Sofia: Publishing Complex - UNWE, 2024, pp. 112 — 121. ISSN 2815 27109.

The scope of the study covers the social and economic dimensions of enterprises that
are established and developed in the creative economy. Along with the increase in the number
of businesses in the creative industries, the jobs they create and the financial and economic
results they achieve are also changing. Among the manifestations of creative entrepreneurship
is often its social impact. Social entrepreneurs quite often perform creative activities, which
distinguishes them and contributes to the diversification of products and services, striving to
achieve sustainability of the business organization. The publication is structured in an
introduction, an exposition and a conclusion. The exposition is divided into three parts. The
first part discusses the essence of entrepreneurship, the second part presents the basic economic
dimensions of creative entrepreneurship, and the third one - its social characteristics and its
relationship with social entrepreneurship. The creative entrepreneurship contributes to the
economic development, especially clearly noticeable in recent decades. In addition, it is a
source of new ideas and innovative solutions at regional and national levels. The creative
potential, which is inherent in man, and its use in the activities of social enterprises contributes
to generating more social benefits, especially for disadvantaged groups. At the same time, there
is a need for more detailed research into the relationship between creative and social
entrepreneurship to increase the competitiveness of social enterprises and to strengthen the
social impact generated by businesses in the creative industries. The conclusions drawn may be
useful for researchers in this area, governors at various levels - local and national, and for

curriculum development in schools and universities.

Georgieva, S. Challenges facing local authorities in supporting social enterprises in
crisis conditions. Labor and social protection in the conditions of global public, economic and
social changes (Anniversary scientific conference, May 31, 2023). Sofia: Publishing Complex
— UNWE, 2023, pp. 463 — 473. ISBN 978-619-232-731-6.

Social entrepreneurship combines entrepreneurial initiative, institutional commitment,
and social causes. In recent decades, there has been an increased and sustained interest in social
entrepreneurs. This is not a coincidence, but is determined by the opportunities that this type of
entrepreneurship provides and its contribution to reducing some of the important social
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problems. A significant number of social entrepreneurs are trying to offer solutions to the
challenges that are in the focus of attention of local authorities. This brings to the fore the need
of effective cooperation between local authorities and social entrepreneurs, which can
contribute to the success of social enterprise activities and to finding answers to the social and
environmental problems facing local communities. In crisis conditions the need of such
partnerships is likely to be even stronger due to the exacerbation of a number of social problems.
Taking these circumstances into account, the publication aims to examine the opportunities for
cooperation and the barriers in the relationship between local authorities and social enterprises,
including in crisis conditions. Local government bodies and local administrations are closest to
the people and are directly responsible for finding solutions to their daily problems, as well as
for forming a strategic vision for the development of the respective region. In the exercise of
their powers, social entrepreneurs are also a valuable source of ideas and approaches for finding
socio-economic  solutions. The publication contributes to a better understanding of social
entrepreneurship in the context of local government. Available studies, along with regulatory
and strategic documents, have been clarified and analyzed. The publication is divided into two
parts. The first part clarifies the basic features and characteristics of this type of entrepreneurial
activity, and the second part - the importance of local government for the development of social

entrepreneurship. Finally, some generalizations are made on the presented issues.

Georgieva, S. Competitiveness of women entrepreneurs in Bulgaria. Socio-economic
analyses, 2021, volume 13, issue 2, pp. 200 — 210. Sofia: University Publishing House "St. St.
Cyril and Methodius™. ISSN 1313-6909 (Print), ISSN 2367-9379 (Online).

The article clarifies and evaluates the prerequisites and the role of training and the
acquisition of specific knowledge that influence the entrepreneurial activity of women
entrepreneurs, as well as the competitiveness of the businesses they create. The data show that
in recent decades, women have been more and more actively involved in entrepreneurial
activities. Along with this, the research work in this area has also been intensified. Among the
reasons for all this are the indisputable contribution of women’s entrepreneurship to the
development of regional and national economies, the creation of jobs, the diversification of
products and services and the dynamization of economic life. The main issues identified that
need to be clarified are the following: what are the prerequisites for the more active involve ment
of women in business, what impact training has and what kind of knowledge in the field of

economics and business women need for the successful implementation of their entrepreneurial
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initiatives. The article contributes to research on the underlying factors, the importance of
training in entrepreneurship and the need for specific knowledge for the survival and
development of businesses created and managed by women. All this affects the competitive
advantages and the market position of their businesses. The obtained results also contribute to
a better understanding of women’s entrepreneurship in our country. According to the women
entrepreneurs, who participated in the research, most important for success in business are the
entrepreneur’s personal qualities, the favorable business environment and the effective
networking. The dominant part of them consider that education is a key factor for success in
entrepreneurial activity. According to the respondents, knowledge in entrepreneurship and
management, as well as in the field of accounting, finance and marketing, is necessary for

starting and developing one's own business.

Georgieva, S. Institutional support for implementation of research results in
entrepreneurial activity. The sixteenth international scientific conference of young scientists on
the topic "The economy of Bulgaria and the European Union: the challenge of COVID-19"
12.02.2021 (collection of reports). Sofia: (VUZF) Higher School of Insurance and Finance "St.
Gregory the Theologian™ Publishing House, 2021, pp. 664 — 671. ISBN: 978-619-7622-04-1.

The purpose of this publication is an analysis of the provision of institutional support aimed
at strengthening technology transfer and the creation of research products in Bulgarian
universities and scientific organizations. Some major institutions that work to promote research
and development activities, as well as the implementation of research results in entrepreneurial
practice, have been examined. Summary statements have been made about the policies that
scientific organizations and the higher schools need in order to more intensively create research
products/results and their transfer from enterprises to the real business environment. The
challenges in this area require coordination and targeted policy by the institutions and
organizations concerned. In a certain sense, it can be noted that the development of science and
the implementation of the results in business are among the priorities in the policies and
activities of some institutions. Strengthening the competitiveness of Bulgarian business and
achieving sustainable economic growth requires resource provision for research and
development activities and the creation of prerequisites for the implementation of scientific

achievements in the activities of enterprises.
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Georgieva, S. Significance of Entrepreneurs’ Education for Competitive Performance in
International Business Environment. 10th International Conference “The Future of Education”
Virtual Edition (Florence, Italy, 18 — 19 June 2020), edt. Pixel, 2020, pp. 256 —260. ISBN 978-
88-85813-87-8, ISSN 2384-9509, DOI: 10.26352/E618 2384-95009.

The publication focus is on the entrepreneurs’ training for successful international
performance of the enterprises they create and manage. The business internationalization and
the expansion of the company's presence on foreign markets requires specific knowledge and
skills that entrepreneurs, managers and key specialists need to possess and develop
continuously. The conclusions are formulated by summarizing the data from the survey
conducted among representatives of companies that have experience in the internationalization
process. Courses are also presented, which are part of the training of students studying
entrepreneurial disciplines, including those aimed at international entrepreneurship and the
business activity internationalization. The survey among the companies is supplemented with
a survey of students who are potential entrepreneurs or will take over the management of their
family companies. It is found that the internationalized companies in our country are created
and managed by entrepreneurs/managers who are highly educated. It is likely that the
knowledge gained and the skills developed in the process of their training, equally with other
factors, have supported their decision to participate in international markets. The preparation
and adaptation of curricula that reflect global processes and transformations in business are
among the leading challenges facing educational institutions. Providing the necessary
knowledge is among the prerequisites for forming Bulgarian entrepreneurs operating more

successfully in a global business environment.

Georgieva, S. (2020) Science — Business: Challenges the Development of Science Faces
and How Business Uses Research Results. Strategiczne perspektywy rozwoju wspolczesne go
biznesu. — Ministerstwo Szkolnictwa i Nauki Ukrainy, Uniwersytet Panstwowy im. Iwana
Franki w Zytomierzu, Ukraina Panstwowy Uniwersytet Ekonomiczny w Odessie, Ukraina
Panstwowa Uczelnia im. Stefana Batorego, Skierniewice, Polska Uniwersytet Sw. Cyryla i
Metodego, Wiekkie Trnowo, Bulgaria. 2020, pp. 96 — 101. ISBN 978-83-61467-92-2.

The publication is dedicated to the current topic of improving cooperation between
Bulgarian business and the higher schools. This issue is considered through the prism of the
regulatory framework. The main normative documents have been analyzed as one of the
prerequisites for the formation of working and sustainable models for building and developing
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partnerships of a strategic nature between science and business. The strategic framework that
creates conditions for promoting lasting interaction between research organizations and
enterprises has been explored. The publication contributes to enriching the analysis of strategic
documents, which are aimed at increasing the use of the results of the academia in the activity
of business organizations with a purpose of strengthening their competitiveness, as well as the
competitive advantage of our national economy. The large number of strategies, programs,
plans and measures aimed at the development of science and the implementation of innovations
in entrepreneurial activity has been established. Among the key areas identified and outlined
for impact are: development of infrastructure and human resources in scientific organizations;
activation of participation in the international research community; balance in scientific
research activity and dynamics of the relations of science with the different social spheres. An
identified problem is the insufficient level of both public and private investment. Along with
this, more active participation is needed on the part of civil society structures that can contribute

to the development of scientific research and to the implementation of their results in business.

Georgieva, S. Social Entrepreneurship — Education — Local Authorities: Historical Roots
and Future Strategies. Professional education, 2024, vol. 2 — 3, pp. 147 — 157. ISSN 1314
555X, ISSN 1314-8567 (Online), https:/doi.org/10.53656/voc2024-2-3-05.

The article traces the development of social entrepreneurship in our country by analyzing
this type of entrepreneurial activity in the context of the role of municipal government and
education. The contribution is precisely in the evaluation of the connections between these
participants in the ecosystem of social entrepreneurs and the generalizations made, which may
be useful in the process of forming and implementing strategies in the educational system to
support the social and solidarity economy, as well as in the implementation of policies by
regional administrations and local government bodies. The experience gained in
entrepreneurship and social activities during different historical periods and its objective
analysis are a prerequisite for building a supportive ecosystem for social entrepreneurship. In
this regard, it should be noted that social elements are found in the activities of a number of our
successful entrepreneurs in the past. The contribution of chitalishte to socio-cultural and public
life, as well as the cooperative movement in our country, is also significant. Social entrepreneurs
can be supported by educational institutions through providing them with better training,
infrastructure and a partner network. Municipal authorities can support them by helping to

increase their visibility and available resources. The cooperation of schools and universities
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with local authorities in supporting social entrepreneurship would lead to improved regional

development by reducing some of the local social problems and introducing social innovations.

6. Studies published in non-refereed peer-reviewed journals or published in edited

collective volumes

Georgieva, S. Women's entrepreneurship: main characteristics, equal status, support.
Economic and Social Alternatives, 2021, issue 4 pp.16 — 29. ISSN 1314-6556.

The subject of the publication are the equal opportunities to start and develop one's own
business, and in this context, an analysis of women’s entrepreneurship. According to the women
entrepreneurs covered in the research, their advantages in carrying out entrepreneurial activity
are studied and evaluated - in what way it is appropriate to stimulate their business initiatives
and how the market performance of their enterprises can be improved. Along with this, some
main characteristics of women’s entrepreneurship are shown. The publication contributes to
revealing the opinion of women with their own business regarding their equal status in
entrepreneurship. The results show that two thirds of them consider that in our country they
have completely equal opportunities with men. The reasons for this are socio-cultural, political
and economic, as well as equal access to education and opportunities for professional
development. The strengths of women entrepreneurs are revealed, mainly pointing out their soft
skills, adaptability and creating a good working environment for the employees. According to
the answers received, the necessary support for the development of women’s entrepreneurs hip
includes easier access to capital, greater "visibility” of women entrepreneurs, more knowledge
about the entrepreneurial process, as well as active involvement in mentoring programs. These
results can be used by the institutions and organizations in our country that work in the field of

women’s entrepreneurship in the formation of policies for its support and development.
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