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|.  Tpyna X" TouKka 22 - CTaTuu u cTyamu, UHAeKcupaHu B Scopus u/mnmn Web of
Science, ny6nKaumMmn B Hay4HM CNUCAHUA.

1. Challenges and Opportunities for Journalism in the Bulgarian COVID-19
Communication Ecology (2024 ctatua ISSN (online): 1751-2786)
Bbubnunorpadpcko onucanue: Trifonova-Price, L., &amp; Antonova, V. (2024).
Challenges and Opportunities for Journalism in the Bulgarian COVID-n Ecology.
Journalism Practice, 18(1), 119-136. URL:
https://doi.org/10.1080/17512786.2022.2118154 ABTOpMK: VESISLAVA
HRISTOVA ANTONOVA, Lada Trifonova-Price
MHupgekcnpanma: SCOPUS n Web of Science

ABSTRACT

The coronavirus pandemic brought immense challenges to journalists worldwide,
including new threats to media freedom, journalism safety and practice. The impact of
the pandemic on journalism is yet to be fully understood and examined but this paper
contributes to the field by focusing on the impact of the COVID-19 health crisis on the
media in countries with democratic deficits, such as Bulgaria. Studies on former
Eastern bloc countries have become few and far between recently so this research aims
to fill this gap by examining how the coronavirus pandemic and associated restrictions
have impacted journalism practice in Bulgaria and how journalists, and independent
media organisations responded and adapted to the pressures in 2020. Our findings
from semi structured interviews with media practitioners show that it is the
independent media that has borne the brunt of the crisis. In addition to existing
challenges to press freedom, many Bulgarian journalists encountered new limits to
their daily practice in reporting on a topic of significant public importance.

KEYWORDS: COVID-19, pandemic, communication ecology, Bulgaria, fragile
democracy, press freedom, journalism, independent media

PE3IOME

MaHgemuATa OT KOPOHABMPYC MNOCTaBM OFPOMHWM Mpeau3BMKaTeNcTBa npeg,
YKYPHANUCTUTE MO LEeNnA CBAT, BKAKOYMTEIHO HOBM 3annaxm 3a cBoboaaTa Ha meguuTe,
6e30MacHOCTTa M MPAKTMKATa Ha KypHa/iWUCTUKaTa. Bb3aeicTBMeTO Ha MaHaemuATa
BbPXY KYPHANNCTMKATA BCE OLLE HE € HaMb/IHO Pa3bpaHo M NPOYyYEHO, HO Ta3u CTaTUA
AonpuHacsa 3a 061acTTa, Kato ce poKycmpa BbPXy Bb3AENCTBUETO Ha 34paBHaTa KPU3a,
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npeamssmkaHa ot COVID-19, Bbpxy megmnute B CTPaHM C AeMOKpaTU4eH aeduunT, KaTto
Bvarapua. MNpoyysaHuATa 33 6uBLIKNTE CTPAHKU OT M3TOUHMA BNOK ca CTaHaNM MAJIKO Ha
6poit HanocneabK, Taka Ye HACTOALWOTO M3CneABaHe MMA 33 Uen Aa 3anb/HKU Tasu
NpasHMWHaA, KaTo pa3rnefa Kak nNaHAemMuATa OT KOPOHABMPYC M CBbp3aHUTE C HeA
OrpaHWYeHnA ca MOBAUANU HA XYPHANUCTMYECKaTa MNpPaKTUKa B bbarapua v Kak
XKYPHAINCTUTE WU HE3aBUCUMMUTE MEAUMHM OpraHu3auMm ca pearvpanm mu ce
afanTMpanun Kbm HaTtucka npes 2020 r. HawunTe 3aKNOYEHUA OT NONYCTPYKTYPUPAHU
MHTEPBIOTA C MeAUMHM CNeunanncTy NoKaseaT, Ye He3aBUCMMNTE Meaun ca MOHeCAn
HaW-TEXKMA yaap OT Kpu3ata. B pgonbnaHeHWMe KbM  CblecTByBalLuUTe
npeausBmMKaTencTea npes ceobogata Ha neyata, MHOro 6bArAPCKU KYpPHANUCTU ce
cbnbCKaxa C HOBM OFpaHMYEHMA B eXXeaHEBHATA CM MPaKTMKa Npu OTPa3AaBaHETO Ha
TEMMW OT 3HaUUTEeNHA 0bOLLLEeCTBEHA BAaXKHOCT.

KNKYOBU AYMMU: COVID-19, naHgemusa, KOMyHUKaUMOHHA ekonorma, bvarapus,
KpexKa AemoKpauus, cBoboaa Ha neyaTa, XKyYPHaAMUCTMKa, HE3aBUCUMU MeanK

Il. Fpyna X, Touka 23 - CTaTuu 1 CTYAUU, MHAEKCUPAHW B APYrK MeXayHapoaHu 6a3u
AAHHUM C HAy4YHA MHPOPMaUMA, NyBANKYBAHM B HAYYHWU CNUCAHMUA

2. AHTOHOBa, BecucnaBa, 2025 “KyntypHute Temu BbB Bogewmute 6barapcku
TeneBu3uun. 3aLL0 e BaXKHO Aa M MMa M KaKBa e poafATa um B obwiectBeHuA
Aeb6at?” MNybnmkysaH: 2025-06-20 (oHnanH), URL: Bp. 17 (2025): MeannHu
BIMAHMA, ANTOPUTMU, KYATYPU

PE3IOME

TeKcTbT ce GpoKycupa BbPXy BaXKHOCTTA Ha KYATYPHOTO CbAbPXKaHWE U NPUCHLCTBUETO
My BbB BOAELWMTE OBATAPCKU TenesBusuu. 3alo0 MMa CMUCbA Aa My ce oTaens
cneumanHo mActo? KakBu ca MPUMHOCUTE Ha KyAnTypaTa 3a O6LLEeCTBEHWUA KMBOT U
Ananora. Kyntypata Ha gebarta, KYATypHUTE MOCTUXEHUs, 0bpa3umTe Ha BUMCOKOTO
M3KYCTBO Ca K/IIOYOBW 33 U3rpakAaHeTO Ha KPUTUYHO MUCIAEHe, OCHOBEH ¢GaKTop B
6uTKkaTa c gesnHpopmaumAaTa M nponaraHaata. TEKCTbT ONUCBA KakBW moraT Ja ca
epeKkTuTe OT M34Ye3BaHETO Ha KYyATYPHOTO CbAbPKaHWE BbB BOoAeWMTEe 6bArapcku
TENIeBU3NN U KaK ToBa pepaeKkTMpa BbPXy HUBOTO Ha NyH6ANYHMA Pa3roBop.

KTIOYOBU AAYMMWU: meamneH nasap, pekiameH nasap, KpUTUYHO MUC/IeHe, ayauTopuA
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ABSTRACT

The text focuses on the importance of cultural content and its presence on leading
Bulgarian television channels. Why is it important to give it special attention? What are
the contributions of culture to public life and dialogue? The culture of debate, cultural
achievements, and examples of high art are key to building critical thinking, a major
factor in the battle against misinformation and propaganda. The text describes the
possible effects of the disappearance of cultural content from leading Bulgarian
television stations and how this reflects on the level of public discourse.

KEYWORDS: media market, advertising market, critical thinking, audience
lll. Fpyna 3, Touka 24 - loknagun, ny6anKyBaHM B COOPHMLM OT Hay4YHN KOHpepeHUnmn

1. AHTOHOBa, Becucnasa. HexcenaHa npo3pavyHocm. B cb6opHuK: Meaunte B
Bbvarapua: 25 roguHu no-kbcHo. M3a. HoB 6barapcku yHusepcuteT, cTp. 165-
169, URL: https://bookshop.nbu.bg/bg/books/view/mediite-v-bylgariq-25-
godini-po-kysno-nacionalna-nauchnoprakticheska-konferencig-sbornik-systav-

i-nauch-red-rajna-nikolova

PE3IOME

MNpean net rognHu Cblo3bT Ha U34aTennTe Noucka cobcTBeHun unuTe Ha meagun Ada ce
perncTpmpaT B HA4YanoTo Ha BCAKA rogmHa. OCHOBHUAT aprymeHT Torasa bewe, ye
O6U.I,€CTBOTO Tpﬂ6Ba Aa 3Haeé KakBU UHTEPECU 3alLLlUTABaT TE.

Obnro Bpeme bbnrapusa bewe eanHCTBEHATa cTpaHa B EBponenckma Cbto3, B KOATO
HAMalle HOpMAaTMBHA ypenba, KOATO Aa rapaHTMpa NPO3pPayHOCTTa Ha MeauiiHaTa
cobCcTBEHOCT U NpocnegasaHeTo M Ao dusmnyecko nuue. B kKpas Ha 2010 r. HapoaHoTO
cbbpaHuMe npue nonpaBKa B 3aKOHa 3a 3a4b/IKUTENIHOTO AeMNo3MpaHe Ha NeyvaTHU U
Apyrmn npousseaenuma (334NA40MN) (1), KosaTo Aa ocBeTAABa COOCTBEHOCTTA B NeYaTHUTE
Mmeaun. B Hero 6e BbBeAEHO WM3UCKBAHETO M3AaTenuTe Ha NepPUoANYHU MeYaTHU
npousBedeHns (BECTHUUM M CNKUCaHWA) ga nNogasaT AeKnapauusa no obpasey B
MuHucTepcTBOoTO Ha Kyntypata (MK) (2), Kosto maeHTudpuuMpa AENCTBUTENHUA
cob6CTBEHUK Ha U3JaHMETO.

KNKOYOBU AYMWU: megmn, meaneH nasap, CO6CTBEHOCT, 3aKOHOAATENICTBO
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ABSTRACT

Five years ago, the Publishers' Association requested that media owners register at the
beginning of each year. The main argument at the time was that the public should
know what interests they were protecting.

For a long time, Bulgaria was the only country in the European Union that did not have
legislation to ensure the transparency of media ownership and its traceability to a
natural person. At the end of 2010, the National Assembly adopted an amendment to
the Law on Mandatory Deposit of Printed and Other Works (LMDPW) (1) to shed light
on ownership in the print media. It introduced a requirement for publishers of
periodical printed works (newspapers and magazines) to submit a standard declaration
to the Ministry of Culture (MC) (2) identifying the actual owner of the publication.

KEYWORDS: media, media market, ownership, legislation

lll. Fpyna 3, TouKa 24 - [loknaau, nyb6AnKyBaHW B COOPHULN OT Hay4HU KOHdepeHLUnK

2. AHTOHOBa, Becucnasa. bvazapus u Esponelickuam cbto3 10 200UHU NO-KbCHO.
Kakeo (He) nocmuz2Haxme?, B c6opHUK: Bbarapua n EBponenckmnat cbio3 10
rognHu no-kbcHo. Kakeo (He) nocturHaxme?, ¢.66-74 [7732], URL: C60pHUK C
AoKknaau bvarapma u EC

ABSTRACT

The media is one of the important instruments of democracy. Without its freedom,
democracy could not exist. In this respect the fact that in 2017 Bulgaria is ranked 109
(out of 180 countries) in the World press freedom index of Reporters without borders
raises a lot of concerns. Bulgaria is the champion in Europe in bad performance of
media freedom, with only three countries _ Macedonia (111), Russia (148) and Turkey
(155) being worse off in this respect. The media does not only guarantee political
pluralism and transparency, but also provides tools for well-working society and, when
necessary, transforming it. Nowadays it is the quality media which ensures all that _
and quality mediaisin serious crisis. For many years the threat for the media in Bulgaria
comes from two directions _ from politics and from the market. Those two factors lead
to deformations in the media practices and show real risks about the kind of the
publicity and functioning of the democracy. Formally, the media is free from political
guardianship, but the last ten years gave us enough conspicuous examples to warrant
scepticism and even assure us that media and politics penetrate each other. There are
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hidden connections and covert commitments, hidden from- the citizens. The danger of
manipulating the public opinion stems from another threat generated by the
dependency of the media on the market. Media outlets develop appropriate market
strategies to guarantee financial security and survival of the media, which often puts
them in an independent position.

KEYWORDS: media, freedom of speech, property, European Union, media market

PE3IOME

Meanute ca eAnH OT BaXKHUTE MHCTPYMEHTM Ha AeMoKpaumATa. bes TaxHaTa cBoboaa
AEeMOKpaLmaTa BCbLHOCT He 61 Mornia Aa cbliecTByBa. B Tasn Bpb3Ka PpaKTbT, Ye npes
2017 r. bbarapua 3aema 109-to macto (ot 180 abp:kaBu) B CBETOBHUA MHAEKC 3a
cBoboga Ha npecata Ha ,Penoptepu 6e3 rpaHuMumn®, byam ceprosHa 3arpuKeHocCT.
Bbarapua e wamnuoH B EBpona no sfowu pesyntatm B obnactta Ha ceBoboaaTta Ha
MeaunTe, KaTo caMo Tpu AbpKasu — MakegoHua (111), Pycus (148) n Typuma (155) —
Ca B NO-/IOWO NOMOXEHWe B TOBAa OTHOWeHue. Meauute He camo rapaHTUpaT
NOUTUYECKM NIYPASN3IBM M NPO3PAYHOCT, HO M NPEAOCTABAT MHCTPYMEHTHU 3a Aobpe
GYHKUMOHMPALWOo obwecTBO M, KOrato e HeobxoaMmMo, 3a HerosaTta TpaHchopmaumA.
[ Hec BCMYKO TOBA Ce OCUrypABa OT KauyecTBeHUTe Meanu, a KayeCcTBEeHUTe Meann ca B
cepmosHa Kpusa. OT MHOro roguMHu 3anaaxata 3a meguute 8 bbarapua nasa ot ase
MOCOKW — OT MOJINTUKATA M OT nasapa. Te3m aBa ¢akTopa BOAAT A0 aedopmauunn B
MeAUNHUTE TMNPAKTUKM WM NOKa3BaT peasiHn pUCKoBe 3a Nyb/AMYHOCTTA M
OYHKUMOHUpPAHETO Ha Aemokpaumata. PopmanHo megumte ca cBoboaHuM OT
NONUTUYECKA OMeKa, HO nocaefHuTe aeceT FOAUMHW HWU [aA0Xa AOCTaTbYHO ABHM
npMmepu, KOUTO OMpaBAaBaT CKeNTUUM3IMA WM AOPU HU yBeEpABaT, Ye meguuTe U
NO/IMTUKATA Ce MPOHMKBAT B3aUMHO. MIMa CKPUTU BPBb3KM U TaMHWU AHTAXKUMEHTH,
CKPUTKU OT rpaxkgaHute. OnacHOCTTa OT MaHUMNyAMpaHe Ha ObOLWECTBEHOTO MHEHME
npoM3TUYa OT Apyra 3anjaxa, nopoaeHa OT 3aBUCMMOCTTA Ha MeauuTe OT nasapa.
MeauiHuTe KomnaHum pa3paboTBaT noaxoAswM nMasapHM CTpaTerMn, 3a Aa
rapaHTMpaT puHaHcoBaTa CUM CUTYPHOCT M OLENABAHE, KOETO YeCcTo M MocTaBA B
3aBUCMMO NOJIOXKEHMUE.

KNKOYOBU AYMMU: meann, ceoboga Ha cnoBoTo, cobcTBeHOCT, EBponeiickn cblos,
MmeauneH nasap
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3. AHTOHOBAa, Becucnasa. KypHanaucmu no meopus. X ypHaaucmu Ha NpaKkmMukKa.
MK "Topekc npec", 2006 r. c. 144-147 [7733], URL: doknag Ha BecucnaBsa
AHTOHOBA

PE3IOME

3a pas/iMka OT TeopeTuumTe NPaKTUUUTE MMAT MO-ACHO PasnyMma TpubyHa —
meauaTa (Tenesmsna, paamo, BECTHUUM, MHTepHeT...). Hewo noseye. PaboTaTa Ha
NPaKTULUUTE Cce OCMUCAA npe3 TpubyHaTa, 3allOTO TA MM fgaBa HeobxoaumaTa
ny6AMYHOCT M 3aCMNBa YCeLLAHEeTO, Ye ca NOCPEAHUK MEXAY UHCTUTYLMNUTE, BU3Heca 1
ayautopuaTa. MpaktuumTe n3non3saT meamnTe, 3a Aa MoraT npes TaAX 4a aHan3u- par,
oueHsBaT, 0bACHABAT, MHTEPNPEeTUPaT U KPUTUKyBAT. HAKOM A0pu MaHUNyaupar.
MHTepecHOTO €, Ye U TeopeTUuMTe W3MNON3BAT HAyYHUTE CU  KOHCTPYKUUM W
cneunduyHa TpmbyHa 3a cbuwoTo. (Pasnunkata e B KpaliHMA edeKT U CTeneHTa Ha
BAUAHME BbPXY NoTpebutenute.) MpakTnuute cb3gaBat TEMUTE Ha TEOPETULMTE U TaKa
eaHuTe He morat 6e3 gpyrute. MpakTUUMTE NO NPMILLMUN CE y4aT OT FPELLKUTE CU, 3 He
YyaKaT TeopmaTa 4a UM M NOKaXKe. KypHaIUCTBT € AMHAMUYEH, HAMA Bb3MOXKHOCT 43
pasTerns paboTaTa CM BbB BPEMETO, LLEHHA MYy € BCAKA MWHYyTa. 3a KypHanucra
NPaKTUK € Ba)XHO NpbB Aa Cbobwy uHbopmaumsaTa. Mpu TeopeTnka nogobHO
cbobpasaBaHe He e HeobxoauMo. 3a NPaKTULMTE € BaXKHO Aa 3HAAT 33 KOro TOYHO
NUWAaT U KbM KOTO € agpecupaHo NoC/IaHMETO M. 3a TEOPETULUTE NO-BaXKHO € TEKCTLT
UM aa 6bae OpuUrMHaneH, 3aL0To NOJIETO UM Ha KOHKYPEHLMA e Apyro.

KJKOYOBU AYMMU: TeopeTUuM, KYPHANUCTWU, KayeCTBEHO CbAbpXKaHue, meauu,
Meana KpUTUKa

ABSTRACT

Unlike theorists, practitioners have a more clearly distinguishable platform—the media
(television, radio, newspapers, the Internet, etc.). What is more, the work of
practitioners is given meaning through the podium, because it gives them the
necessary publicity and reinforces the feeling that they are mediators between
institutions, business, and the audience. The work of practitioners is given meaning
through this platform because it gives them the necessary publicity and reinforces the
feeling that they are mediators between institutions, business, and the audience.
Practitioners use the media to analyze, evaluate, explain, interpret, and criticize. Some
even manipulate. Interestingly, theorists also use their scientific constructs and specific
platform for the same purpose. (The difference is in the ultimate effect and degree of
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influence on consumers.) Practitioners create the topics for theorists, and thus one
cannot do without the other. Practitioners learn from their mistakes rather than
waiting for theory to show them. Journalists are dynamic; they cannot stretch their
work out over time, and every minute is precious to them. For practicing journalists, it
is important to be the first to report the information. For theorists, such consideration
is not necessary. It is important for practitioners to know exactly who they are writing
for and to whom their message is addressed. For theorists, it is more important that
their text be original, because their field of competition is different.

KEYWORDS: newspapers, journalists, quality content, media, media criticism



