IMBEPCUTET 3A HANMOHAJIHO M CBETOBHO CTOITAHCTBO

CTAHOBHIIE

Or: mnpod. x-p Crosin IlerkoB MapuHoB
HNxonomuueckn yHuBepcuteT-Bapha, dakynrer ,,YmpaBieHue®, kareapa
,,VIKOHOMHKA ¥ OpraHu3anus Ha Typu3Ma,
Hayuna cnenuansoct ,,JMikoHOMuka u ynpasieHue (TypU3bM)

OTHOCHO: KOHKYpC 3a 3a€MaHe Ha aKkaJleMHYHATa JUTbXKHOCT ,,JIOLEHT B 00JACT Ha
BuciieTo obOpa3zoBanue 3. ColuanaHu, CTOMAHCKH M TPaBHU HAYKH,
npodecuoHanHo HampaBiieHue 3.8. MkoHOMHWKa, HaydHa CHEIUATHOCT
,VIKOHOMHKa ¥ ympaBiieHue (OpaHa MEHHDKMBHT M peKiamMa B
Typuszma)‘

1. HNudopmanus 3a KOHKypca

KoHnkypchT € 00siBeH 3a HYKIuTe Ha Karenpa , lIkoHomHka Ha Typu3zMa’ KbM
¢dakynrer ,lkoHoMuKa Ha HH(pacTpykTyparta”, cbriacHo pemeHue Ha AC Ne
3/25.06.2025 wa YHCC, rp. Codus. OOsiBaTa 3a KOHKypca € IyOJMKyBaHa B
»JbpxkaBeH BecTHUK ™ JI.B., 6p. 65 ot 08.08.2025r.

YyacTBaM B ChCTaBa Ha HAYYHOTO JKYpH IO KOHKypca ChbIVIACHO 3amoBen Ne
3130 ot 07.10.2025 na 3amectHuk-pexropa no HUJ{ na YHCC.

2. Nudopmanus 3a KaHAUAATA B KOHKypca

EnuncTBeH KaHIuaT mo oOsBEHUsI KOHKYpC € ri. ac. 1-p CeetocnaB MareeB
KaneitueB. CserocnaB KaneiiueB mpugobusa OKC ,,06akanaBbp” MO CHEHUATHOCT
»leorpadus” npe3 2003r. u OKC ,maructsp” mo cnenuanHocT ,, TypuzbmM* mpe3
2007r. B IO3Y ,,Heodur Puncku’-bnaroesrpan. B nmepuoma 2011-2014r. Csetocnan
Kaneitue e noxtopant B FO3Y ,Heodur Puncku”- bnaroesrpang u mnomydasa
o0Opa3oBaTelHa W Hay4Ha CTENEH ,,JJOKTOp* B MpOQecHoHATHO HampaBieHue 3.9
TypuzpM cien ycnemHa 3amMra Ha JUCEpPTAllMOHEH Tpyd Ha Tema: ,,Enurapen
TypusbM®“. B mnepumoma 10.2012-02.2013 xaHaupaTsT € peanu3upal HaydyHa
cneranu3anus B chepara Ha Typusma B Tokalicku yHUBepcUTET- SnoHus.

AxanemuyHata cu kapuepa Aa-p Kaneitues 3anousa npe3 2017 ronuna B karenpa
,Akonomrnka Ha Typusma” B YHCC, rp. Codus., 3aeMailku mOCIEIOBATEIHO
JUTBXXHOCTUTE ,,aCUCTEHT © ,riaaBeH acuctedt . [[-p KameliueB uma Oorar
npodecroHaneH ONUT B TypUCTHYECKaTa MpaKTUKa — 3aeMall € JIIIbXXHOCTUTE ,,team
leader” B pectopanTsopcTBoTO B AHTIHs (2004-2006T.) ,,cepButhop™ B CAILLL (2006-
2007), ,,koMIICKCEH MEHHDKBP“ Ha xotenute Ha ,,Ilepia Typuct” AJl (2013-2015r.)
1 ,,XOTEJICKU MEHWDKBDP  Ha XoTten ,,Cuena [lamac” B rp. [Ipumopcko ( 2021-2025r.).



3. U3nbjaHeHne HA U3UCKBAHMATA 32 3aeMaHe HA aKkaAeMHUYIHaATA JJIBbKHOCT
“IlOIIeHT”

3.1. H3nvanenue nHa Koa1uvecmeeHume U3UCKEAHUA
3.1.1. Hayuonanuu usuckeanus cvearacho 3PACPH u IITI3PACH

Kanguoaret oTroBapss Ha BCUYKHM 3aAbJDKUTEIHW YCIOBUS MO wi. 24 Ha
3PACPB u un. 53 ot IIII3PACPB. Mma npunobuta oOpa3oBaresiHa U Hay4dHa CTETICH
»IokTop” B ITH 3.9 Typuzsm. OOUIUAT TPYyAOB CTaX HA KaHIWJATa MPU 3a€MaHETO Ha
aKaJeMUYHNUTE UIBKHOCTH ,,aCUCTEHT’ U ,,TJIaBE€H aCUCTEHT € HaJ 8 rOInHU.

3a ywactHero cu B KOHKypca I. ac. A-p KaneitueB e mnpeacraBuin 25
nyOJIMKaIuy, B T.4. CAMOCTOATENIEH MOHOTpadu4eH TPy ,, | ypUCTHUECKH OpaHIUHT U
JUTUTAIHA TEXHOJOTUM , MyOnuKyBaH oT AkanemudHo uzgatenctBo Ha YHCC mpe3
2023 r. Kangumatset mpenacTtaBs MoHorpadus Ha Oa3zaTa Ha JWCEPTALMOHEH TPYII,
ChAaBTOPCKO ydYacTHE€ B [IB€ TJIaBU B KOJEKTUBHH MoOHOrpaduu, 3 cTyaun B
CHaBTOPCTBO, 9 cTaTuu (5 B CHAaBTOPCTBO), 8 HAyyHU N0KJIaaa (4 B ChaBTOPCTBO) H
eAHO yuyeOHO momaranio. J[Be OT CTaTHMHTE M €Ha OT CTYAMHMTE ca IyOJIMKYBaHH B
HAayYHU W3JaHus, pedepupaHu WU WHICKCHPAHU B CBETOBHOM3BECTHU 0a3u JaHHU C
Hay4yHa uHGOpMAIIHSL.

[IpeacraBenutre nyOMUKAIlMM HE TMOBTAPSIT CHABPKAHUETO HA 3alIUTEHUS
aucepTaimoHeH Tpyd. KanaumarsT oOTroBaps Ha MHUHUMATHUTE HAIMOHATHU
W3HUCKBaHUS — MPEU3ITBIHIBA U3UCKBAHUATA 110 BCEKU €UH OT pazaenute A, B, I' u []
U aexiapupa oo1mo 528,5 Touku npu u3uckyeM MUHUMYM OT 400 TOUKH.

3.1.2.. Jlonvanumennu uzucxeanus Ha YHCC

Kangunatst mnpeBumaBa KoiudecTBeHute wu3uckBanus Ha YHCC, xaro
nexnapupa 555 touku, npu MuHuMmaneH npar ot 320 touku. [IpaBu BneuarieHue, ue
M0 BCUYKH KPUTEPHUH, C U3KIIOUCHUE HA KPUTEPHS ,,pHKOBOJICTBO HA JOKTOPAHTH , €
OTUETECHO 3HAYMTEJIHO MPEBUIIaBaHE HA MUHUMAJIHMS Tipar. B 3akitoueHue ot o010
HeoOxomumuTe 720 TOYKHM TIO HAIMOHATHUTE M BHTPEIIHO-YHUBEPCUTECTCKUTE
W3UCKBaHUA KaHIUIAThT € nocturHai 1083 Touku.

3.2. U3nvanenue na KauecmeeHume U3UCKEaAHUs

[IpencraBenoro cranoBumie oT ChBerta mno xabumuramuss Ha YHCC 3a
ChOTBETCTBUETO Ha TJ. ac. A-p KanelueB ¢ KOJIMYECTBEHUTE U KAYECTBEHUTE
u3nckBanus, otpaseHo B [Iporokon Nel0/07.05.2025 r. oT HEroBOTO 3aceiaHUe €
TOJIOKUTETTHO W ce 0a3upa Ha craHoBHIIeTo Ha Komucusara mo KOJWYECTBEHHUTE
W3UCKBaHHUA 3a 3a€MaHe Ha akageMU4HH JiIbxKHOCTH B YHCC.

I'n. ac. n-p Ceerocnas KaneiiueB orroBapst HanbJiHO Ha yctaHoBeHuTe B YHCC
KauyeCTBEHH M3HMCKBAHMS 3a 3aeMaHe Ha JUIBXKHOCTTA ,,J0IleHT . IToka3aTeaHu 3a ToBa
ca CIIETHUTE XapaKTEePUCTHKHU Ha KaH/IH/1aTa:

° akmuegen uzciedosamei ¢ IPUHOCH B PA3BUTHUETO HA 3HAHUETO -PabOTHII
e obmo mo 6 mpoekra, OT KOWTO 4 MexayHapoiaHu, | HamuoHaieH u 1
YHUBEPCUTETCKHU.



. obwecmeeno npusHam npogecuonarucm 6 mypusma — ¢ Oorat
npodecroHaneH ONUT B TYpPUCTUYECKATA MPAKTHUKA U KOHKPETHO B YIPAaBJIEHUETO Ha
XOTEJICKM KOMIUIEKCH, KOMTO OIUT M3M0JI3Ba B IIPEIoiaBaTesickaTa cu paboTa.

. cv3udamen  Ha — 0oOpazosamenHus U HAYYHO-U3CLE008AMENCKUS
aemopumem na YHHC - ydacTBa akTMBHO B MEpONpUATUATA Ha (PakKyiaTeT
,,JIkoHOMIKa Ha MHppacTpyKTypaTa” U Kareapa ,, lkoHomuka Ha Typuzma”’, oT 2019r.
U3IBJIHABA (DYHKIIMUTE HA HAYYEH CEKpeTap Ha IbPBUYHOTO 3BEHO.

3anpn0odyeHaTa Hay4dHO-U3CJIEA0BATEICKa, OTrOBOpHATa IMPENoAaBaTeliCKa U
aKTUBHATa eKcrepTHa paboTta Ha . ac. A-p KaselueB, KakTo M CTaHOBHILIETO Ha
CoBera no xabwmutanus npu YHCC, mu naBaT ocHOBaHME Ja 3aKkiioyda, 4e TOU
OTroBapsi Ha BCHYKM KOJMYECTBEHM M KAaYECTBEHM M3UCKBAHHUS 3a 3aeMaHEe Ha
aKkaJeMUJHaTa JUIBLKHOCT ,,JoneHT” B YHCC.

4, Ouenka Ha yuyeOHO-MpenogaBaTe/icKaTa JeHHOCT HA KaHAUIaTKaTa

HNudopmanusta B mpuiioxkeHaTa KbM KOHKypca JOKYMEHTAIUs MOKa3Ba, 4ye IJI.
ac. n-p CserocnaB KarneilueB ocbhllecTBsIBa aKTHBHA Y4YEOHO-IIpenojaBaTeicKa
nerHocT B YHCC. M3sBsiBa ce KaTo Ka4eCTBEH W YBAXKABAaH OT CTYACHTUTE PEAOBEH
npenogaBaten. Mma romsMa yueOHa HATOBAPEHOCT, KATO BOJIU JICKIIMH U YIIPAXKHEHUS
Ha OBJrapckd U aHIJIMHCKKM e3uK 1o 13 JuciuIuiMHM Tpel  CTYACHTH B
OakanaBbpCKUTE MpOrpaMH Ha Kareapara: ,,XOTEIHMEPCTBO M PECTOPAHTHOPCTBO®,
,» L ypornepaTopcka M areHrcka aerHoct, ,,Cma m yenHec Typu3bpM™, ,,OCHOBM Ha
Typuzma“, ,,Exkckyp3oBojicko obcmyxkBane, [IpolykToBO pa3BUTHE U WHOBAIMH B
Typusma®, ,lkoHomuka Ha Typusma‘“, ,,EcTrernsanmss Ha TypuUCTHYECKaTa cpena,
,Mapketusr B typusma‘“, ,,Kyntypen typussm®, ,,bpang MEHWIKMBHT U peKiiama B
Typusma“, ,,YrpaBieHue Ha ChOUTHATA B Typu3Ma®, , YIpaBlIeHHE Ha IMPOCKTH B
TypuaMa‘“. bun e rocr-mpenoaaBaTel B ABTOHOMEH YHHBEpcUTeT — bapcenoHa,
Ucnanus - 2018r.

5. XapakTepucTHKAa HAa  IPeICTAaBeHUTEe HAYYHH TPyAoOBe 3a
peleH3upaHe

Beuuku npeactaBeHu myOJIMKaIMKM ca MOCBETEHUW Ha TeMaTHKaTa Ha KOHKypca
U ce IIpHeMar 3a peLeH3UpaHe.

OCHOBHO MACTO Cpel MpEeACTaBEHUTE HAyyHH MyOJIMKanuu  3aeMa
MoHorpadusTa ,,Typuctuduecku OpaHIUHT U JUTUTAIHU TEXHOJIOTUHU, ITyOJUKYBaH OT
Axanemuyno wusaarenctBo Ha YHCC mnpes 2023r.. B pazpaGoTkaTta aBTOPBHT
CUCTeMaTH3upa ChbBPEMEHHHUTE acIEKTH Ha MapKEeTWHTa B KOHTEKCTa Ha Pa3BUTHUETO
Ha JIUTUTAJIHUTE TEXHOJIOTUH, aKIICHTUPANKN BbPXY HOBaTa mapagurmMa Ha MapKeTHHT
5.0. Pa3kpuBa ChIIHOCTTa U OCOOEHOCTH Ha TYPUCTUUECKUSI OpaHIUHT MPH Yy4aCTHETO
Ha JWTUTAIHUTE TEXHOJOTHMHM B Ipoleca Ha Opanaupase. [Ipeanara koHuenTyaiHa
paMKa Ha M3CIeABaHE 3a MPHJIOKHUTE €()EeKTH Ha JAUTHTATHUTE TEXHOJIOTUU BBPXY
TYpUCTHUECKUSI OpaHAMHT. ANpoOHpa H3CIEIBAHETO B OBITapCKUs TYpU3bM W Ha
OCHOBAaTa Ha IOJIYYEHHUTE PEe3yJITaTH CHHTE3Mpa MOJEN 3a YCHBBPIICHCTBAHE Ha
TYpUCTUYECKUS OpaHIUHT.

[TpennoxkeHuTe 3a peLeH3upaHe CTyuU, CTaTUM U Hay4YHU JOKIJIaJu OTpa3sBat
KOHKPETHU TEOPEeTUYHM M IPAKTHUUECKU AacleKTH Ha Hay4HO-M3Clle[oBaTescKara
paboTa Ha KaHAuzaTa B o0JacTTa Ha CIEUUAIN3UPAHUTE BUI0BE TYPU3bM C aKLEHT
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BbpPXY JIYKCO3HHUSI TYpU3bM M HETOBHUTE IposiBieHUs. B pa3paborkute Ha 1-p
KaneitueB ce tperupar u mpoOJeMUTE Ha YOPABICHUETO HA TYPUCTHUYECKHUTE
JNECTUHAIIMU 32 YCTONYUBO Pa3BUTHE.

[IpeacraBenara 3a peneH3UpaHe HaydyHa MPOIYKIMS Ha TI. ac. 1-p CBeTocias
KaneitueB € ocHOBaHHE 3a CICIHUTE U3BOIU:

[IspBO, mTpencTaBeHWTE HAyYHH MyOJUKAIMA KaTo oO0eM | CTPYKTypa
OTrOBapsAT Ha NPEABUJCHUTE B HOPMATUBHUTE JOKYMEHTH KOJMYECTBEHH W
KaueCcTBEHHU M3UCKBAHM 3a 3a€MaHe Ha aKaJeMHUYHaTa JIBKHOCT ,,goueHTt’ B YHCC.

BTopo, B chIbpKaTeITHO OTHOIICHHWE HAyYHUTE MYOJMKAIMA ChOTBETCTBAT
HAI'bJTHO Ha TEMAaTHKaTa Ha OOSBEHUsS KOHKYpPC. ABTOPBHT € CHUCTEMATH3HpAl H
UHTEPIpETUPAIl 3aAbJIO0YCHO TEOPETUUHUTE U MPAKTUUECKO-TPUIIONKHU ACMEKTH Ha
TYPUCTHYECKHUS OpaHAUHT B KOHTEKCTa HAa IUTUTATHUTE TEXHOJIOTHH.

Tpeto, HaJINIE e SICHO M3pa3eHO CHOTBETCTBHE MEXITY
HayJYHOM3CJIe0BaTeIICKaTa M Yy4eOHO-TperoaBareiickata paboTa Ha TIUI. ac. J-p
Kaneiiues.

YeTBbpTO, MyONMKAMUTE Ha KaHAMJATa MMaT BHCOKAa CTENEH Ha HaydyeH
HWHTEPEC, 10KA3aTEJICTBO 3a KOETO Ca [IUTUPAHUATA UM OT peJidiia aBTOPH.

6. CuHTe3MpaHa OLlEHKA HA OCHOBHUTE HAYYHH M HAYYHO-TPUJIOKHH
NMPUHOCH HA KaHAUJAAaTa

Hayuno-u3zcnenoBarenckata pabora Ha 1. ac. a-p CsetocnaB KaneitueB ce
OTJINYaBA ChC CIAETHUTE PE3YITATH U MIPUHOCHU:

II'spBo, cucmemamusupane na ocnogHume meopemudHy U NPUAOHCHU ACHEKMU
Ha OpaH0 MEHUONCMBbHMA 8 KOHMEeKCMAd HA pa3eumuemo HA OueumaiHume
mexnonozcuu. HaarpaieH e mOHATUWHUAT anapar Ha OpaHI MEHUIKMBHTA B TypH3Ma.
N3cnenBanu ca npuiaoKHUTE €PEeKTH Ha TUTUTAIHUTE TEXHOJIOTHUU BbPXY OpaHIMHTa
1o mpuMepa Ha Obarapckust TypusbM. (mydmukaruu Ne; Ne 1, 4, 6, 13, 14, 17, 18, 19,
21, 22, 23, 25)

Btopo, obocamssane na meopusma Ha mMapKkemuHea u pexiamama 8 mypuma
U u3cneosame Ha HEUHOMO NPULodHCeHUue 8 mypucmuyeckama npakmuxa. OuepTaHu ca
MPAKTUKO MPUJIOKHUTE HANIpaBJIEHUsI HA ChbBpeMEHHUTE KoHlenuuu Mapketunr 4.0 u
Mapketunr 5.0 B TypucTHueckaTa HUHAYCTpUs. XapakTEepU3upaHa € poJisiTa Ha
MapKeTHHTOBHUTE OpraHU3allMi Ha JCCTHHAIIMUTE 3a pa3BUTUETO HA YCTOWYUB
Typu3bM.(myoaukarmm Ne; Ne 2, 3,7, 8, 11, 12, 15, 20)

Tpeto, uscredsane Ha egexma mna uHoOBaAyUUME 8 MYpPUCIUYECKAMA
UHOYCMpuUsi U KOHKPEMHO 6b8 BUcOKOKamezoputinomo xomeauepcmeo. OLeHeHa e
poJisiTa Ha poOOTH3aIUATa 32 TMPUBIMYAHE HA TYPUCTU U Ca M3BEJCHH HETAaTHBHUTE

e(eKTH OT MHOBATUBHUTE MEra MPOEKTH IO MPUMEpa Ha TYpHCTHYECKaTa MPAKTHKA B
Jy6aii: (myomukammu Ne; Ne 5, 9, 10, 16, 24)

/. Kputuunm 0ejie:KKH M NIPenopbKU

[IpenacraBeHuTe MyOJUKAIIMK HE aBaT OCHOBAHME 3a CHIECTBEHHU OCNEkKKH IO
TAXHOTO chabpkanue. llle cu mo3Bois na mpenmopbyaM Ha 1. ac. 1-p CBerocnaB
KaneitueB na pasmmpu o0XxBara Ha TMPOBEKIAHUTE W3CIEABAHUA, C OTJE]
3a1bJI00YaBaHe Ha MHTEPAMCIUIUTMHAPHUS MMOJIX0Jl B HaYYHO-U3CIETOBATEICKUTE CU



THPCEHUS B 00JIaCTTa HA MPWJIOKEHUETO Ha HOBUTE MHPOPMALMOHHH TEXHOJOTMH U
0Cc00€HO Ha U3KYCTBEHHsI UHTEJIEKT B TYPUCTHUYECKATa UHYCTPHSL.

8. 3akiouyenue

W3noxenure ¢akTu q0Ka3BaT, 4ye KaHAMaaTypaTa Ha TJ. ac. A-p CBerocias
KasneitueB 3a 3aemane Ha akajgeMUyHaTa JIBKHOCT ,,q01eHT B YHCC e Ge3cniopHa u
yoenutenna. Toil chueTaBa YCICIIHO HAayYHO-M3CIEIOBATEICKAaTa U MPAKTUYECKO-
NpWIOXKHATa JEHHOCT B oOJlacTTa Ha Typusma. llpencraBsHero My B ydeOHO-
npenojaBaTeiickara paboTra € Ha BHUCOKO paBHHINE. J[OKyMEHTHTE MO KOHKypca
CBHUJIETEJICTBAT, Y€ Ca U3II'BIHEHU U KOJMYECTBEHUTE M KAaUECTBEHHUTE M3MCKBAHUS Ha
3PACPB u na YHCC 3a 3aemaHeTO Ha akajgeMHUYHATa JIBXKHOCT ,,JoleHT . C IIbiaHa
ybenaeHocT riacyBaM 3a u30upaHeTo Ha . ac. A-p CserocnaB KaneitueB Ha
akaJeMAYHATa JUTHKHOCT ,,IOEHT B MpodecuoHa Ho HampasiaeHue 3.8. ikoHomuka,

Hay4YHa CIIEIUAITHOCT ,, IkoHOMHKa W yrpaBieHue (OpaHI MEHHDKMBHT M peKiaMa B
typuzma)“ B YHCC.

N3rorBui cTaHOBUIIETO:
(mpod. 1-p CrosstH MapuHOB)
03.11.2025 .



. IMBEPCUTET 3A HANMOHAJIHO M CBETOBHO CTOITAHCTBO

STATEMENT OF OPINION

By: prof. Stoyan Petkov Marinov, PhD
University of Economics-Varna, faculty of Management,
Department of “Economics and management (tourism)”

Regarding: competition for taking the academic position “associate professor” in
area
of higher education 3. Social, economic and legal sciences, professional
trend 3.8. Economics, scientific specialty “Economics and management
(brand management and advertising in tourism)”

1. Information about the competition

The competition was announced for the needs of the department of
“Economics of tourism” at the faculty of “Economics of infrastructure”
in compliance with AC decision Ne 3/25.06.2025 of UNWE, Sofia. The
posting for the competition was published in “State gazette”, issue 65
from 08.08.2025.

| take part in the academic jury for the competition in compliance with Order Ne
3130 from 07.10.2025 made by the Deputy-Rector of RA of UNWE.

2. Information about the candidate for the competition
The only candidate for the announced competition is Chief Assoc. Prof.

Svetoslav Mateev Kaleychev, PhD. He acquired EQD “bachelor” in “Geography” in
2003 and EQD “master” in “Tourism” in 2007 in “Neofit Rilsky”-Blagoevgrad SWU.
During 2011-2014 Svetoslav Kaleychev was a PhD student in “Neofit Rilsky”-
Blagoevgrad SWU and received the educational and scientific degree “doctor” in
professional trend 3.9 Tourism, after he defended successfully his dissertation paper
with the topic “Elite tourism”. In 10.2012-02.2013 the applicant completed research
specialization in the field of tourism in the University of Tokyo, Japan.

Kaleychev, PhD, started his academic career in 2017 in the department of
“Economics of tourism” in UNWE in Sofia. He took the position of “Assistant
professor” and then “Chief assistant professor.” He has extensive professional
experience in tourist practice — he worked as a “team leader” in the restaurant business
in England (2004-2006), “waiter” in USA (2006-2007), “complex manager” of the
“Perla Tourist” 1td (2013-2015) and ‘hotel manager’ of the “Siena Palace” hotel in
Primorsko ( 2021-2025).

3. Compliance with the requirements for taking the academic position
“Associate professor”
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3.1. Compliance with the quantitative requirements
3.1.1. National requirements in compliance with ADASRB and RDASRB

The candidate meets all compulsory requirements in art. 24 of ADASRB and
art. 53 of RDASRB. He has acquired educational-and-scientific degree “doctor” in PT
3.9 Tourism. His overall work experience after taking the academic positions
“associate professor” and “chief associate professor” is more than 8 years.

For taking part in the competition, Chief assist. Prof. Kaleychev, PhD, has
submitted 25 publications, incl. his own monographic “Tourist branding and digital
technologies” published by the Academic publishing house of UNWE in 2023. The
applicant submits a monographic based on a dissertation paper, co-authorship in two
chapters in joint monographic papers, 3 papers as a co-author, 9 articles (5 in co-
authorship), 8 research reports (4 in co-authorship) and a manual. Two of the articles
and one of the papers are published in research editions, referenced and indexed in
world famous databases with research information.

The submitted publications do not repeat the content of the defended thesis. The
candidate meets the minimum national requirements — he overachieves the
requirements in each of the sectors A, B, D and E and declares 528.5 points total, the
required minimum being 400 points.

3.1.2.. Extra requirements of UNWE

The applicant overachieves the quantitative requirements of UNWE by
declaring 555 points, the minimum being 320 points. It makes an impression that
according to all criteria, with the exception of the criteria “guiding PhD students”, a
considerable excess of the minimum number has been reported. In conclusion, on the
ground of the necessary 720 points in compliance with the national and university
requirements the candidate has achieved 1083 points.

3.2. Meeting the qualitative requirements

The submitted Statement of the Council for habilitation of UNWE about the
compliance of Chief Assist. Kaleychev, PhD with the qualitative and quantitative
requirements, as recorded in Minutes Ne10/07.05.2025 from its meeting, is positive
and is based on the statement of the Commission in quantitative requirements for
taking academic position in UNWE.

Chief assist. prof. Svetoslav Kaleychev, PhD completely meets the
requirements of UNWE for taking the position “assoc. professor”.

The following characteristics of the candidate are indicative of this:

o an active researcher with contribution in the development of knowledge
— he has worked in 6 projects, 4 of those international, 1 national and 1 on university
level.

o socially recognized professional in the field of tourism — he has rich
professional experience in tourist practice and in managing hotel complexes in
particular. The candidate uses this experience in his teaching activity.

o creator of the educational and research authority of UNWE — he takes
active part in activities of the faculty of “Economics of infrastructure”, since 2019 he
has been performing the functions of research secretary of the primary division.

7



The in-depth research, responsible teaching and active expert work of Chief
assist. prof. Kaleychev’s, PhD, as well as the statement of the Council in habilitation in
UNWE gives me the ground to conclude that he meets all quantitative and qualitative
requirements for taking the academic position “associate professor’” in UNWE.

4. Assessment of the academic-and-teaching activity of the candidate

The information in the documentation attached to the competition shows that
Chief Assist. Prof. Svetoslav Kaleychev, PhD carries out active academic-and-
teaching activity in UNWE. He performs as an accomplished full-time lecturer who is
respected by students. Kaleychev has large academic workload, delivering lectures and
seminars in Bulgarian and English in 13 disciplines for students in the bachelor
programs of the department: “Hotel and restaurant management”, “Tour operator’s and
agent’s activity”, “Spa and wellness tourism”, “Basics of tourism”, “Guided tour
service”, “Product development and innovations in tourism”, “Aestheticization of the
tourist environment”, “Marketing in tourism”, “Cultural tourism”, “Brand
management and advertising in tourism”, “Event management in tourism”, “Project
management in tourism”. Kaleychev has lectured as guest-lecturer in the Autonomous
university in Barcelona, Spain in 2018.

5. Characteristics of the research papers submitted for review

All submitted research publications are dedicated to the topic of the competition
and are accepted for reviewing.

The main place among the presented research publications is occupied by the
monographic “Tourist branding and digital technologies” published by the Academic
publishing house of UNWE in 2023.

In the paper the author systematizes the modern aspects of marketing in the
context of the development of digital technologies, emphasizing on the new paradigm
of Marketing 5.0. He reveals the nature and characteristics of tourist branding where
digital technologies take part in the branding process; suggests a conceptual frame of
research in reference to the applied effects of digital technologies on tourist branding.
The author also explores how tourism in Bulgaria works and based on the received
results, he synthesizes a model for making tourist branding perfect.

The papers, articles and research reports offered for reviewing reflect particular
theoretical and practical aspects of the candidate’s research work in the sphere of
specialized types of tourism, emphasizing on luxury tourism and the issues of
managing tourist destinations for sustainable development.

The research production that Chief assist. prof. Svetoslav Kaleychev, PhD
offers for reviewing gives enough ground to make the following conclusions:

Firstly, in respect to volume and structure, the presented research publications
meet the qualitative and quantitative requirements foreseen in the regulative
documents for taking the academic position “associate professor” in UNWE.

Secondly, in respect to content the publications comply fully with the topic of
the announced competition. The author has systematized and elaborated thoroughly
the theoretical and the practical-and-applied aspects of tourist branding in the context
of digital technologies.



Thirdly, one can clearly see the compliance between the research work and the
academic-and-teaching activity of Chief assist. prof. Kaleychev, PhD.

Fourthly, the candidate’s publications have high degree of scientific interest
which is proven by citations of a number of authors.

6. Synthesized assessment of the main scientific and scientific-and-
applied contributions of the author:

Firstly, systematization of the main theoretical and applied aspects of brand
management in the context of the development of digital technologies. There is an
upgrade of the conceptual apparatus of brand management in tourism. There is a study
of the applied effects of digital technologies on branding based on the example of
tourism in Bulgaria (publications Ne; Ne 1, 4, 6, 13, 14, 17, 18, 19, 21, 22, 23, 25).

Secondly, enrichment of the theory of marketing and advertising in tourism and
survey of its application in tourist practice. There are outlined the practical-and-
applied trends of the modern concepts of Marketing 4.0 and Marketing 5.0 in tourism.

The role of marketing organizations in destinations for the development of
sustainable tourism is characterized (publications Ne; Ne 5, 9, 10, 16, 24).

Thirdly, survey of the effect of innovations on the tourist industry and in high-
category hotels in particular. The author evaluates the role of robotization for
attracting tourists and elaborates the negative effects of innovative mega projects by
using the example of tourist practice in Dubai: (publications Ne; Ne 5,9, 10, 16, 24)

7. Critical notes and recommendations
The presented publications do not pose any ground for significant notes on their

content. I would allow myself to recommend Chief Assist. Prof. Svetoslav Kaleychev,
PhD to expand the scope of his research work in view of deepening the
interdisciplinary approach in his scientific-and-research aspirations in the field of
applying new technologies and particularly artificial intelligence in the tourist
industry.

8. Conclusion
All fact above prove that the candidacy of Chief assist. prof. Svetoslav

Kaleychev, Ph D for taking the academic position of “associate professor” in UNWE
Is undisputable and solid. He combines successfully scientific-and-research and
practical-and-applied activity in the field of tourism. His performance in the academic-
and-teaching work is really of high quality. The documents for the competition prove
that the quantitative and qualitative requirements of ADASRB and those of UNWE are
duly met for taking the academic position of “associate professor”. I feel fully
confident to vote in favour of electing Chief assist. prof. Svetoslav Kaleychev, PhD to
the academic position of “associate professor” in professional trend 3.8. Economics,
scientific specialty “Economics and management (brand management and advertising
in tourism)” in UNWE.

Statement written by:
(Prof. Stoyan Marinov, PhD)
03.11.2025



