YHUBEPCUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

CTAHOBWIIE

Or: npod. n-p Munena Kupwioa O@wmmnosa, kareapa ,,MEeHUIKMBHT U
mapketunr®, KO3V | H. Puncku* — biaroesrpan
Hayuna cneyuannocm ,JxoHomuka u ynpasieHue* (YChbBBPIICHCTBAaHE Ha
yrpaBieHCKaTa IeHHOCT Ha PbKOBOAUTEIIS)

OTHOCHO: KOHKYPC 3a 3a€MaHe Ha aKaJIeMUYHa JIBKHOCT ,,JOIEHT B MPO(ECHOHATHO
HanpaBieHue 3.8. lVkoHomuka, HayyHa CHEHHAIHOCT ,JIKOHOMHKA W
yrnpaieHue (OpaH] MEHUKMBHT U pekjiama B Typusma)®, myonukysaH B JIB.,
Op. 65 ot 08.08.2025 1., cerimacHo pemenue Ha AC Ne 3/25.06.2025r., B
VYHHBepcHUTETa 32 HAIMOHAIHO U CBETOBHO CTOIAHCTBO

1. Nndopmanus 3a KOHKypca
KoHKypchT 3a 3aemaHe Ha akaJeMH4YHAaTa JUTBXKHOCT ,,JIOIEHT B MPOQECHOHAIHO
HamnpasieHue 3.8. MkoHOMHKa, HaydHa CHEUANIHOCT ,,JlkoHOMHMKa M ympaBieHue (OpaHy
MEHUKMBHT M peKiaMa B Typu3Ma)“ e oOsBEH 3a HYXKXIUTE Ha KaTtejapa ,,JIkoHoMuka Ha
Typusma” na YHCC, cwrinacuo pemenue Ha AC Ne 3/25.06.2025r. YyactBam B chCTaBa Ha
Hay4HOTO XYpH 1O KOHKypca cbriacHo 3anosea Ne 3130 ot 07.10.2025 r., Ha 3aM. pekTopa
no HUJI na YHCC.

2. Kparka nndopmanus 3a KaHIHJIATUTE B KOHKYpca

B konkypca 3a 3aeMaHe Ha akaJeMHYHATa JTHXKHOCT ,,JIOIEHT B MpodecruoHaTHO
HanpasieHue 3.8. MkoHOMHMKa, HaydHa CIeUuanHocT ,,JIkoHOMuKa M ynpasieHue (OpaHn
MEHUKMBHT U peKjiaMa B Typu3Ma)® yuacTBa €JuH KaHauAaT — 1. ac. 1-p CetocnaB Martees
KaneiiueB. Toii e 3aBppurmi cnenuansoct ,,I'eorpadgus™ B OKC bakanasbp mpe3 2003 r. u
cnenuanyHoct “Typuspm®“ B OKC Maructsp npe3 2007 r. B O3V ,Heodur Puncku”
bnaroesrpazn. B nepuona 2011-2014 r. ce o6yuasa kato gokropanTt B FO3Y ,Heoput Puncku”
bnaroesrpan. [Ipe3 2014 r. 3ammuTaBa qucepTalmoHeH TPy Ha Tema ,,Enurapen Typuzsm” u
npugobuBa oOpa3oBaTesHaTa M Hay4yHa CTeleH ,,JOKTop” mo VKoOHOMHKA M yHpaBieHHE
(Typussm).

Ot 2017 r. 10O MOMEHTa 3aeMa MOCIEAOBATENIHO aKaJIEMUYHHUTE ITBXHOCTH ,,ACUCTEH
T u ,,] maBeH acucteHT* B Kateapa ,,Jikonomuka Ha Typuszma”. Ima Gorat npakTH4YeCKu O
T B 00J1aCTTa HAa TypU3Ma, BKIIFOUYUTETIHO YIPABICHCKH.

3. HU3nmbjHeHMe HA U3MCKBAHMATA 32 3aeMaHe HA AKAIeMHUYHATA AJbKHOCT
3a yyacTue B KOHKYypcCa 3a 3a€MaHe Ha aKkaJeMUYHaTa JUIbKHOCT ,,JJOLIEHT , TUI. ac. A-p
CeerocnaB KaneiiueB mnpezacraBs JOKa3aTEICTBA, KOUTO Ca B IIBIHO CHOTBETCTBUE C
pasnopeaduTe Ha HAIMOHATHOTO 3aKOHOATEJICTBO U ¢ HOpMaTuBHUTE MoKymMeHTH Ha YHCC.
KangupoareT € W3NOBJIHWI MHUHUMAJIHWTE HAIMOHAIHU W3UCKBaHMs 3a HaydyHaTta |
npenojaBaTenckara AeHoct Ha obOnact 3. ConuanHu, CTONAHCKM W TPaBHU HAyKH,



npodecronanno Hampasienue 3.8. Ukonomuka, onpenenenu ot [IpaBuiHuKa 3a MpuiiaraHe
Ha 3aKkoHa 3a pa3BUTHE Ha aKaJeMU4YHUs ChcTaB B PenyOnuka bbarapus, kakto wu
n3nckBaHusTa Ha [[paBuiIHKKA 32 OpraHU3UpaHe U MPOBEKIAHE HA KOHKYPCH 32 IPUI00NBaHE
Ha HAy4YHM CTENEHU U 3aeMaHe Ha akageMuuHu JrbkHOoCcTH B YHCC. ToBa scHO ce Buxaa u
OT peuIeHHeTo Ha chBeTa mo xabwmmramus — Ilporokon 10 ot 07.05.2025 r., B koeto
€IMHOIYIIIHO € TIOTBBPICHO TOPEKa3aHOTO.

3.1. U3nwvanenue na konuuecmseeHume U3UCK8AHUSA

KanguaareT npensnbiaHsABa KOJWYECTBEHUTE HW3MCKBAHUS 3a 3aeMaHE Ha
aKaJieMHyYHaTa JUTbXKHOCT ,,IOLIGHT™ onpeaeieHd B MUHUMAIHUTE HAllMOHATIHU U3UCKBaHMUS,
Kato npu MuHMMaseH npar ot 400 Toukwy, ri1. ac. A-p Ceetocnas KaneitueB cr6upa o61mo 528,5
Touku. (pa3aen I oT kaprata) M3mbiHEHH ca ChIO AOMBIHUTETHUTE M3nckBanus Ha YHCC,
KaTo MPU MHUHUMAJIEH mpar ot 320 TOYKH KaHAUIAThT uMa 555 touku. (pa3aen Il ot kaprarta).
OOmusar Opoil chOpaHu TOYKM OT JBaTa pa3felia Ha Kaprara 3a H3IMBbJIHEHHE Ha
KoJimyecTBeHUTE n3nckBanus € 1083,5 u 3HauuTeNnHO HAAXBHPIS MUHUMYMA OT 720 TOUKH.

3.2. U3nvanenue Ha KauecmeeHume U3UCK8AHUS.

Ot npencTaBeHaTa KapTa 3a U3IIbJIHEHUE HAa KAUeCTBEHUTE U3UCKBAHU 3a 3a€MaHe Ha
akajeMuyHata JIbKHOCT ,,JoueHT B YHCC craBa sicHo, 4e 1. ac. 1-p CBerocnas Kaneiiues
uMa IIMPOKa pa3llo3HaBa€MOCT, KAKTO B CTpaHara, Taka W B 4yxOuHa. Toll e pesepBeH
npenacraButen B O01ecTBEHUS ChBET KbM MUHHUCTBpPA HAa TypU3Ma; PE3EPBEH UIEH B ChCTAB
Ha Komucusra 3a npoBexaaHe Ha H3NUT 3a IMpHA0OMBaHE Ha IMPABOCIIOCOOHOCT 3a
yIpaxHsiBaHe Ha rpogecusita ,,Ekckyp3oBoa™. Tutymsp e B paboTHaTa rpymna 3a u3roTBsiHE Ha
,»KpH3UCHA CTpaTerusi 3a pecTapT Ha TypucTUUYecKaTa MHAycTpus B bearapus 1o 2024 r.* kM
MuHuCTEpCTBO HA TypU3MA.

KanaunaTbT B KOHKypca MMa y4yacTHE B KOJIEKTMBHUTE OPraHU Ha YIpaBJICHHE HA
YHCC, xakro cnensa: ot 2019 r. e HayueH cekpeTap Ha Kareapa ,,JIkoHoMuka Ha Typusma‘;
yleH € Ha (QakylTeTHaTa KOMMCUS 32  HachbpuaBaHe U  OIICHABaHE Ha
HayuHouscienoBarenckara aeiHoct (OKHOHW/L); umen e wa OOmoto cwOpaHue Ha
¢akynter "MkoHoMuKa Ha MHppacTpyKTypaTa".

Unenysa B 2 npodecnoHalHu opraHu3anuu. UieH e Ha pegakIMOHHATa KOJIETHsS Ha
HayyHute cnucanus ,Journal of Tourism, Policy and Business* u ,,CHUJIA cucrem™.
Perensent e kbM HayuHO crircanue ,,Mikonomuka u [IpaBo®. PenensenT e Ha kuurarta ,,Digital
Transformation of the Hotel Industry: Theories, practices, and global challenges”.

I'n. ac. g1-p Cerocnap KarneiiueB € uneH Ha pedakIMOHHATA KOJETHs HA COOPHUK C
HAy4YHHU JIOKJIaJM Ha TPH CTYAEHTCKU KOH(pEPEeHIINH, OPraHU3UpaHu OT pakyaTeT ,, IKoHOMUKa
Ha MHpPACTPyKTypara®, B Ka4eCTBOTO CH Ha Hay4yeH ceKpeTap Ha Karezapa ,,llkoHomHka Ha
TypusMma‘“. Ilpencenaren e Ha opraHM3allMOHHUS KomMuTeT Ha HOOuieitHata MexayHapoaHa
HayyHa KOH(EpeHLUs opraHu3uMpaHa OT KaTeapa ,JIkoHOMHKa Ha Typusma®, 4acT € OT
OpPraHU3alMOHHUS KOMHUTET Ha TOJIIM Opod JMCKYCHOHHM Cpelld M KpbIJIM Macu
OpraHU3HMpaHU OT Kareapa ,,JIkoHomuka Ha Typusma‘“ B nepuoga 2023-2025 r.

I'n. ac. n-p Cserocnas KasneliueB e yuactBan 6 mpoekTa, OT KOUTO 4 MeXAyHapoaHH, |
HalMoHajieH W | yHuBepcUTeTCKH. M3BBpLIMI € KOHCYJITAHTCKa JeHHOCT B cdepara Ha
Typu3Ma Ha JiBe Typuctudecku ¢pupmu. [IpusHar xato mbpBus uscnenonaren B beiarapus B
obnactra Ha KocMuueckus Typus3bM.

N3105k€HOTO MO-TOpEe MM JaBa OCHOBAaHUE Ja INOJAKPEIs M3IUI0 CTAaHOBMILETO Ha



CopBera no xabunurauus Ha YHCC, ye kanaugatypara Ha ri1. ac. a-p Ceerocnas Kaneiiue
ChOTBETCTBA Ha KOJUYECTBEHUTE U KaUECTBEHUTE W3MCKBaHUs, pueTu oT AC 3a 3aemMaHe Ha
akajieMu4HaTa JUIbxXHOCT ,,qoueHT” B YHCC ( IIpotokon Ne 10 / 07.05.2025 r.).

4. OueHka HAa y4eOHO-NIPENOJABATEICKATA IeHHOCT 32 BCEKH KAHIMAAT NMOOT/AETHO
I'n. ac. n-p Cserocnas KaneiiueB nMa ABIATOTOJUIINEH OMUT KaToO IMpernojaBaTesl U
u3cienoBaren B karenupa ,,Mlkonomuka Ha Typuszma® na YHCC, ot kouTo 7 TOJUHU — KaTO
rinaBeH acucteHt. [Ipe3 to3u nepuoa, B OKC ,,bakanaBbp® € BOAWI JICKIIMOHHU KYpCOBE U
yrnpaxHeruss mo obmo 9 mucuumman: Crma u yenHec TypusbM, OCHOBH Ha TypHU3Ma,
MapkeTusr B Typusma, Exckyp3oBoacko oOciyxBaHe, [[poaykToBO pa3BuTHE U MHOBAIIUU B
TypusMma, FIkoHoMKKa Ha Typusma, bpaH MEHMKMBHT U peKilaMa B TypU3Ma, Y IPaBICHUE
Ha cbOuTHATA B Typu3Ma, EcTeTn3anus Ha TypucTHUecKara cpeja.

OO6mara aynutropHa 3aeTocT Ha 1. ac. A-p CeerocnaB KaneitueB B YHCC e kakto
cienBa: Jekiuu - 249 yaca Ha Obirapcku e3uk u 310 yaca Ha aHMIMIICKU €3UK; YIIPAXKHEHUS -
1444 gaca 6bnrapcku e3uk u 420 yaca Ha anrmiicku e3uk B OKC ,,bakanaBbp®.

OcopbmectBun € mobunHoct o IIporpama Epa3zsm + B ABTOHOMEH YHUBEPCUTET —
Bbapcenona, Ucnanus mpe3 2018 r.

Bcenuko ToBa MU 1aBa OCHOBaHUE J1a 00001114, ue yueOHO-TIpenojaBaTesickaTa JeMHOCT
Ha 1. ac. O-p CeerocnaB KaseiiueB € cBbp3aHa ¢ NpeaMeTa Ha KOHKYpCa, a HaTpyHaHUST
MpernoJaBaTeliCKil OMUT € HAbJIHO JOCTaThUeH 3a 3aeMaHe Ha aKaJeMHUyHaTa JIBKHOCT
,»JOLIEHT” IO Hay4Ha CHEIUATHOCT ,,JIkoHOMHMKA W yrpaBieHue (OpaHa MEHHIKMBHT U
pekiama B Typusma)“ B YHCC.

5. Kparka xapakrepucTHKAa Ha NMpeICcTABEHNTE HAYYHH TPYI0Be/My0TUKANMHU

3a yyacTue B KOHKypca ri1. ac. 1-p CBerocnaB KaneitueB € npeactaBuil CIUCHK ¢ 25
Hay4YHU TPYIOBE, B T.4.: MOHOTpaduu — 2 (eqHaTa OT KOUTO € OCHOBEH XaOUITUTAIIMOHEH TPYII,
a Jpyrara € myOJIMKyBaHa KHUTra Ha 0a3aTa Ha 3alllUTEH JHUCEPTALMOHEH TPY[); CTaTUU U
JOKJIa U, MyOIMKYBaHH B HAYYHU U3/1aHus, pedepupaHu U UHIEKCUPAHU B CBETOBHOU3BECTHH
0a3u laHHU C HayyHa MHpopMaus — 2 B ChbaBTOPCTBO; CTATUHU U JOKJIAIH, MyOIMKYyBaHH B
HepedepupaHd CHHMCAaHUS C HAy4HO peleH3upaHe — 7 (OT KOMTO 4 CaMOCTOSTEIHH U 3 B
ChaBTOPCTBO); JOKIJIAJW MyOJMKYBaHH B pElAaKTHPaHW KOJCKTHMBHH TOMOBe — 8 (kouto 4
CaMOCTOSITEITHH U 4 B ChaBTOPCTBO); CTYAUU — 3 B ChaBTOPCTBO, OT KOUTO | € myOinKyBaHa B
HAayYHH W3JaHUs, pedepupaHd ¥ HHIEKCHPAaHU B CBETOBHOM3BECTHH 0a3W NMaHHM, a 2 ca
nyOauKyBaHH B HepedepHpaHU CIHCAaHUS C HAYYHO peEIEH3WpaHe WIH MyOIWKyBaHU B
pelaKkTUpaHu KOJIEKTUBHU TOMOBE; ITyOJMKyBaHa TJIaBa OT KOJEKTHBHA MOHOTrpadus — 2 B
ChaBTOPCTBO; YHHBEPCUTETCKO y4yeOHO momarano — 1. Ot obmusat Opoil myOnukanuu
npeo0JiaaBaT Te3M Ha aHTIIMHCKH e3uK — 17, a 8 ca Ha OBATapcKu e3uK.

l'onsMa gacT OoT mMyOIMKaIMUTe HA KaHAWIaTa ca IUTHPAHU B pa3pabOTKUTE HA IPYTH

U3CIEeI0BATENH, KOETO € aTeCTaT 3a MOJIOKUTETHO Bb3IIPHEMaHe Ha TE3UTE U Pe3yITaTUTE OT
HayyHUTEe My u3cienBanus. OT mpeicTaBeHUTE CIPaBKU € BUIHO, Y€ MyOIMKaIMK Ha IJI. ac.
n-p CserocnaB KaneitueB ca uutupanu 6 ObTH B HaydyHU WH3AaHUs, pedepupanu M
WH/IEKCUPaHU B CBETOBHOM3BECTHM 0a3u JaHHU U 3 TbTH B MOHOTpa(Uu U KOJIEKTUBHU TOMOBE
C HAY4HO pELIEH3HUpaHE.

OCHOBHHTE HaIlpaBJICHUS B U3CJIe0BaTeICKaTa IEHHOCT HAa KaHIUIaTa ca OOBbpP3aHU
C TeMaTHKaTa Ha KOHKypca. OT TSX MOKEM Jja OTKPOUM T€3H OTHACSIIH C€ JI0 BHIIPOCUTE Ha
Bpana MeHUDKMBHT B TypH3Ma: (myoaukanuu ¢ Homepa 1, 4, 6, 13, 14, 17, 18, 19, 21, 22, 23,



25), Hay4yHH pa3paOOTKH, CBbpP3aHH ¢ MapKeTHMHI M peKjaMa B Typu3Ma: (IIyOJIMKaIHu C
Homepa 2, 3, 7, 8, 11, 12, 15, 20) u nyoOaukamnuu B obiactra Ha MHOBalMuUTe B TypU3Ma:
(myOnukaru ¢ Homepa 5, 9, 10, 16, 24). IlpaBu BrieyaticHue, 4e HAYYHUTE ThPCCHHS Ha IJI.
ac. n-p CmerocnaB KajeiiueB ca MOAIJIATCHH TaM KbBJETO € BB3MOXKHO C IMPAKTHYCCKH
M3CJICABAHMS U aHAJIU3.

Cuutam, ye Hay4YHaTa MPOIYKIMS € C BHCOKO HAYYHO KayecTBO, MPEJCTaBEHA B

ABTOPUTETHU W3JIaHMUsI M JOCTBIIHA 3a IIUpOKaTa ayAauTopus. Temarukara Ha Hay4yHaTa
MPOIYKIIMS € HACOUEHA KbM KOHKPETHU BBIIPOCH HA HayKaTa v IPAKTUKATa U UMa CbBPEMEHHO
Hay4YHO W TPUJIOKHO 3HaueHHe. ToBa IMO3BOJIsABA Ja CE€ OIIEHW BHUCOKO HEHMHOTO HAYYHO
ChAbpXKaHUE, TIOJIE3HOCTTA 1 3a MPAKTUKATA OT TJIeJJHA TOYKA Ha TOCTUTHATUTE PE3YJITATH OT
H3CJIENBAHUATA U IBJIHOTO M CHOTBETCTBHE Ha M3MCKBAHMATA 3a 3a€MaHe Ha akaJeMHUYHa
IUTBKHOCT ,,JTOIIEHT .

HpI/I MpeTJICH HAa MPUCTUTEC 3a HAYUHO PCUCH3UPAHC B PAMKHUTC Ha HACTOAIIHA KOHKYPC
Hy6JII/IKaIII/II/I HC Ca OTKPHUTH OOKA3aTCIICTBA W/WIIA HSIMAa YCTAaHOBCHU CHUTHAJIM 34 HAPYIIABAHEC
Ha aBTOPCKHU IIpaBa Ha APYTHU U3CJICAOBATCIIN KbM MOMCHTA Ha U3TOTBAHE HAa CTAHOBUIICTO.

6. CuHTe3MpaHa OLlEHKA HA OCHOBHUTE HAYYHU U HAYYHO-NPHUJIOKHU NMPUHOCH HA
KaHIWJAaTUTe
HanpaBenust ananus Ha NpUIIOKEHUTE Pa3pabOTKH MPEACTABAT T ac. 1-p CBerocnas
KaneiiueB kato 3ambJI00YEH, €pyAMpaH M 3aBBPIIEH HM3CIEN0BaTeNl B oOjacTTa Ha OpaHA
MEHUKMBHTA M peKiiamaTa B Typu3Ma. Ha Ta3u ocHOBa MOTBBpKIaBaM U 3agBEHHUTE OT
KaHauaata npuHocu. Te ca 00OCHOBAaHU, TEOPETUYHO BAIMIHU M TMPAKTHUYECKHU TOJE3HU
pe3ynTaTi, KOUTO oOorarsBaT 3HaHUETO IO H3clieBaHaTa TeMaTuka. [IpuHocute morar na
ObJaT OmpeAclieHd W CHUHTE3WpPaHH B CHOTBETCTBHE C OCHOBHUTE HAIpPABICHUS B
u3cneaoBaTenckaTa JeHHOCT Ha KaHAKuaTa 1o CleIHUs HAuKH:
Ilpunocu cevpsanu ¢ nanpasnenue ,, bpano menuoscmvum 6 mypuszma“‘: JIombaHeH €

MOHATUIHUS U TEPMHUHOJIOTHYEH amapar Ha OpaH] MEHHIKMBHTA B Typu3Mma. V3BeneHu ca
OCHOBHUTE €NEMEHTH Ha TYPUCTUYECKUS OpaHAMHT M € TPEUIOKEH MOJIed 32 HErOBOTO
yChbBBpIIeHCTBaHE. KOHKpeTH3MpaHu ca BPB3KUTE W 3aBUCHMOCTHTE MeEXAy OpaHaa u
ThProBcKaTa Mapka. M3sicHeHH ca MPUIOKHUTE €PeKTH HA AUTUTAITHUTE TEXHOJOTHH BHPXY
OpanauHTra B OBJITapcKus Typu3bM. CeleKTUPAHU ca JUTUTATHA HHCTPYMEHTH 32 U3CIICABAHE
Ha MHTEPHET CAHTOBETE Ha OT/ICITHU TYPUCTUICCKH opraHu3anuu. OnpeaesieHu ca MoJI3UTe OT
OpaH] MEHIDKMBHTA 32 BUCOKO KaTerOPUHHKUTE XOTelu B bbirapus. OTKpoeHa € poiiaTa Ha
OpaHjia kato crienMuyHa acorMaTUBHA KOHIICTIIIHS B TypU3Ma.

IIpunocu cevpsanu c nanpasnenue ,, Mapxemune u pexnama“: Pa3kpuTu ca moia3ute
OT MapKeTHHTa W pekiaMara B TypusMma. [IpenctaBeHa e MpakTUKO MPUIIOKHATA POJIS Ha
chBpeMeHHUTe KoHIenuu Mapketur 4.0 u Mapketusr 5.0 3a TypuCTHUECKaTa UHIYCTPHUSL.
[Ipoydenu ca moOpuTe MPaKTUKU B MApKETHHTAa W peKjaMara Ha TyPUCTHYECKUTE OOCKTH.
[IpencraBeHn ca TEOPETUYHH BBIIPOCH OCHOBOIIOJIATAIMA 32 TYPUCTHUSCKHUS MAapKETHHT.
N3Benena e ponsita Ha MapKeTHHTOBUTE OPTaHW3AlMM HA JICCTHHAIIMHATE 32 ChbBpEMEHHATa
TYpUCTHYECKAa WHAYCTPUSA. YCTAaHOBEHHM Ca MAapKETHHTOBUTE TPEIU3BHKATEIICTBA IIPE]T
TYPUCTUYECCKUTE OpTraHU3aIHH.



Ilpurocu cevpzarnu ¢ Hanpasnenue ,, Mnosayuu 6 mypuszma ‘‘: Y cTaHOBEH € €(PEKTHT OT
MHOBAIIMHUTE B 00JacTTa HA BUCOKO KaTErOPUHHOTO XOTenuepcTBo B brarapus. OTkpoena e
poJisita Ha poOOTU3AIMATA, KATO ChbBPEMEHEH Croco0 3a MpUBJIHYaHe HA TypucTH. M3Benenu
ca poJisiTa ¥ 3HAYEHHUETO HAa JUTHTAIU3aLUATa KATO HOCUTEIN Ha MHOBALlMU U UKOHOMHUYECKU
pacrex. [IpencraBenu ca HeraTUBHUTE €PeKTH OT MHOBATUBHUTE Mera nmpoekTu B JlyOaii.

Ot 3HaveHHE € Ja 110coYa, Y€ 3asIBEHUTE NIPUHOCU Ca JINYHO JEJI0 Ha KaHaujaara. B
KOJIEKTUBHUTE HAYYHH TPYJIOBE SICHO CE€ MPOCIesiBa HEroBOTO aBTOpCcTBO. Hanuue e enuneH
CTHJI B TIOJXOJHUTE MPU U3CICABAHUITA U aHANU3a, MPOSIBSABALIN C€ KaKTO B MOHOTpaduuTe,
Taka M B IPEICTABEHUTE HAYYHU CTaTUH.

7. OCHOBHM KPUTHYHH 0eJIe)KKH M NMPENOPbKH KbM BCEKH KAHIUIAT MOOT/IETHO
HsimaMm Genesxku 1o Hay9HHUTE Te3U, M3PA3CHH U 3aIIUTCHU B MyOJUKAIIUUATE HA TII. ac.
n-p CserocnaB Kaneitue. [Io oTHOmeHne Ha HeroBara ObJeCIa MpEnoaaBaTesicka padoTa €
1enec00pa3Ho Ja HACOYHM YCHIIMATA CH KbM pa3paboTBaHe U MyOJMKyBaHEe HA TIOBEUE YICOHU
MaTepuaiy (momaranga 1 ydeOHUIIN) TI0 MPEnoJaBaHUTe OT Hero JuciumuimHu. [IpenopruBam
Ha KaHAWJaTa J1a MPOAbIHKH CBOUTE HAYYHO-U3CIEAOBATEIICKH THhPCEHHS U IIPETo/IaBaTeicKa
JeiHOoCT B o0acTTa Ha OpaH/l MEHU)KMbHTA, MAPKETUHTA U peKJIaMaTta B TypHU3Ma.

8. 3akirouenue
Kanmunarypara na rin. ac. a-p CserocnaB MareeB KaneiiueB 3a akagemMuyHaTa

JUTBXKHOCT ,,JOLEHT ~ OTroBapsl HaIlbJIHO Ha 3aKOHA 3a pa3BUTHE HA aKaJlEMUYHMS CHCTaB B
Peny6nuka brirapus, [IpaBminuka 3a Heropoto npuiarade u [IpaBuiiHuKa 3a opranuzupane
U [IPOBEXJaHe Ha KOHKYPCH 3a IIPpUI00MBaHE HA HAyYHU CTENEHU U 3a€MaHE Ha aKaJIEMUYHU
mrbxkHoctd B YHCC. Orenkara Ha npeAcTaBeHUTe TPYA0BE JaBaT OCHOBAHHUE JIa CE OTKPOSIT
JOCTaThbUYHO HAy4YHU, HAYYHO MPUJIOKHU U TPUIOKHH IPUHOCH, BB3 OCHOBA Ha KOETO
HaMHUpaM 3a OCHOBATEJHO J1a 1aM CBOSITa MOJI0KMTE/IHA OLEHKA 32 KaH/AU1aTa B KOHKypca U
KaTeropuyHo Ja mojkpens u3oopa Ha 1. ac. JI-p CserociaB Marees KaneiiueB 3a
aKaJieMUYHaTa JTbKHOCT ,,J0LHEHT B podecnoHanHo HanpasieHue 3.8. UkoHoMuKa, HaydyHa
creuanHocT ,,IKoHOMuKa U yrpasiieHue (OpaHa MEHUKMBHT U peKiiama B TypU3Ma)® KbM
karenpa ,, Jlkonomuka Ha Typuszma” Ha YHCC.
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/mpod. 1-p Munena Gunumnosa/



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

OPINION

From: Prof. Dr. Milena Kirilova Filipova, Department of Management and Marketing,
University of Applied Sciences "N. Rilski" - Blagoevgrad
Scientific specialty " Economics and Management " (Improvement of the management

activity of the manager)

Subject: Competition for acquiring the academic position of "Associate
Professor” in the professional field 3.8. Economics, scientific specialty "Economics and
Management (Brand Management and Advertising in Tourism)”, published in the State
Gazette, issue 65 of 08.08.2025, according to the decision of the Academic Council Ne
3/25.06.2025, at the University of National and World Economy

1. Competition information

The competition for the academic position of "Associate Professor"” in the professional
field 3.8. Economics, scientific specialty "Economics and Management (Brand Management
and Advertising in Tourism)™ is announced for the needs of the Department of "Economics of
Tourism" of the UNWE, according to the decision of the Academic Council Ne 3/25.06.2025.
| am a member of the Scientific Jury presiding over the competition in accordance with Order
Ne 3130 0f 07.10.2025 of the Vice-Rector for Research and Development of the UNWE.

2. Brief Information about the Candidates Participating in the Competition

Chief assistant professor Dr. Svetoslav Mateev Kaleychev is the only participant in the
competition for acquiring the academic position "Associate professor” in professional field 3.8.
Economics, scientific specialty "Economics and Management (Brand Management and
Advertising in Tourism)". He graduated in the specialty "Geography" in the Bachelor's Degree

Program in 2003 and in the specialty "Tourism™ in the Master's Degree Program in 2007 at the



South-West University "Neofit Rilski" Blagoevgrad. In the period 2011-2014 he studied as a
doctoral student at the Southwest University "Neofit Rilski" Blagoevgrad. In 2014 he defended
his thesis dissertation on the topic "Elite Tourism" and obtained the educational and scientific
degree "Doctor" in Economics and Management (Tourism).

From 2017 to the present, he has successively held the academic positions of
"Assistant” and "Chief Assistant” in the Department of "Economics of Tourism”. He has

extensive practical experience in the field of tourism, including management.

3. Fulfillment of the requirements for holding the academic position

For participation in the competition for the academic position of "Associate professor”,
Chief assistant professor Svetoslav Kaleychev presents evidence that is in full compliance with
the provisions of national legislation and the regulatory documents of the UNWE. The
candidate has fulfilled the minimum national requirements for scientific and teaching activities
in area 3. Social, economic and legal sciences, professional field 3.8. Economics, set out by
the Regulations for the implementation of the the Law for the Development of Academic Staff
in the Republic of Bulgaria, as well as the requirements of the Regulations for Organizing and
Holding Competitions for Acquisition of Scientific Degrees and Academic Positions at the
UNWE. This is clearly seen from the decision of the habilitation council - Protocol 10 of

07.05.2025, in which the above was unanimously confirmed.

3.1.  Fulfillment of quantitative requirements

The candidate has exceeded the guantitative requirements for acquiring the academic
position of f "Associate professor” defined in the Minimum National Requirements, with a
minimum threshold of 400 points, Dr. Svetoslav Kaleychev collects a total of 528,5 points.
(Section | of the map) The additional requirements of the UNWE have also been met, with a
minimum threshold of 320 points the candidate has 555 points. (Section Il of the map). The
total number of points collected from the two sections of the map for fulfilling the quantitative
requirements is 1083,5 and significantly exceeds the minimum of 720 points.

3.2.  Fulfillment of quality requirements

The presented card for fulfillment of the qualitative requirements for acquiring the



academic position of "Associate professor” at the UNWE it becomes clear that the dr.
Svetoslav Kaleychev has wide recognition, both in the country and abroad. He is a reserve
representative in the Public Council under the Minister of Tourism; a reserve member of the
Commission for conducting an exam for acquiring the legal capacity to exercise the profession
of "Tour Guide™. He is a member of the working group for preparing the "Crisis Strategy for
Restarting the Tourism Industry in Bulgaria by 2024" under the Ministry of Tourism.

The candidate in the competition participates in the collective management bodies of
the UNWE, as follows: since 2019 he is the scientific secretary of the Department of Tourism
Economics; he is a member of the faculty committee for the promotion and evaluation of
scientific research activity (FKNONID); is a member of the General Assembly of the Faculty
of "Infrastructure Economics" .

The candidate is a member in 2 professional organizations. Also is a member of the
editorial board of the Scientific Journals "Journal of Tourism, Policy and Business" and "SILA
System". He is reviewer in the Scientific Journal "Economy and Law" and reviewer of the
book "Digital Transformation of the Hotel Industry: Theories, practices, and global
challenges".

Chief assistant professor Dr. Svetoslav Kaleychev is a member of the editorial board
of a collection of scientific reports of three student conferences organized by the Faculty of
Infrastructure Economics, in his capacity as scientific secretary of the Department of Tourism
Economics. He is the Chairman of the Organizing Committee of the Jubilee International
Scientific Conference organized by the Department of Tourism Economics and is part of the
Organizing Committee of a large number of discussion, meetings and round tables organized
by the Department of Tourism Economics in the period 2023-2025.

Dr. Svetoslav Kaleychev has participated in 6 projects, of which 4 international, 1
national and 1 university. He has performed consulting work in the field of tourism for two
travel companies. Recognized as the first researcher in Bulgaria in the field of Space Tourism.

The above gives me reason to fully support the opinion of the Habilitation Council of
the UNWE that the candidacy of Chief assistant professor Dr. Dr. Svetoslav Kaleychev
corresponds to the quantitative and qualitative requirements adopted by the AC for occupying
the academic position of "Associate professor" at the UNWE (Minutes Ne10/07.05.2025).



4. Assessment of teaching and learning activities for each candidate individually

Chief Assistant Professor Dr. Svetoslav Kaleychev has many years of experience as a
lecturer and researcher in the Department of Tourism Economics at University of National and
World Economy, of which 7 years - as a Chief Assistant Professor. During this period, in the
Bachelor's Degree Program has led lecture courses and exercises in a total of 9 disciplines: Spa
and Wellness Tourism, Fundamentals of Tourism, Marketing in Tourism, Tour Guide Services,
Product Development and Innovation in Tourism, Economics of Tourism, Brand Management
and Advertising in Tourism, Event Management in Tourism, Aestheticization of the Tourist
Environment.

The total classroom occupancy of Dr. Svetoslav Kaleychev at the UNWE is as follows:
lectures - 249 hours in Bulgarian and 310 hours in English; exercises - 1444 hours in Bulgarian
and 420 hours in English in OKS "Bachelor".

He completed mobility under the Erasmus+ Program at the Autonomous University of
Barcelona, Spain in 2018.

All this gives me reason to summarize that the academic activities of Dr. Svetoslav
Kaleychev are related to the subject of the competition and the accumulated teaching
experience is fully sufficient to occupy the academic position of "Associate Professor™ in the
scientific specialty "Economics and Management (Brand Management and Advertising in
Tourism)" at the UNWE.

5. Brief Characterization of the Presented Scientific Works/Publications

To participate in the competition, Chief Assistant Professor Dr. Svetoslav Kaleychev
has submitted a list of 25 scientific works, including: monographs — 2 (one of which is a major
habilitation work, and the other is a published book based on a defended dissertation ); articles
and reports published in scientific publications, refereed and indexed in world-renowned
databases of scientific information — 2 in co-authorship; articles and reports published in non-
refereed journals with scientific review — 7 (of which 4 independent and 3 in co-authorship);
reports published in edited collective volumes — 8 (of which 4 independent and 4 in co-
authorship); studies — 3 in co-authorship, of which 1 is published in scientific publications,
refereed and indexed in world-renowned databases, and 2 are published in non-refereed

journals with scientific review or published in edited collective volumes; published chapter of



a collective monograph — 2 co-authored; university textbook — 1. Of the total number of
publications, those in English predominate — 17 and 8 are in Bulgarian.

A large part of the candidate's publications have been cited in the works of other
researchers, which is a certificate of positive perception of the theses and results of his
scientific research. From the submitted references it is evident that publications of Dr.
Svetoslav Kaleychev have been cited 6 times in scientific publications, referenced and indexed
in world-renowned databases and 3 times in monographs and collective volumes with scientific
review.

The main areas of the candidate's research activity are related to the topic of the
competition. Among them, we can highlight those related to the issues of Brand Management
in Tourism: (publications with numbers 1, 4, 6, 13, 14, 17, 18, 19, 21, 22, 23, 25), scientific
works related to Marketing and Advertising in Tourism: (publications with numbers 2, 3, 7, 8,
11, 12, 15, 20) and publications in the field of Innovations in Tourism: (publications with
numbers 5, 9, 10, 16, 24). It is noteworthy that the scientific research of Dr. Svetoslav
Kaleychev are supported where possible by practical research and analysis.

| believe that the scientific production is of high scientific quality, presented in
authoritative publications and accessible to a wide audience. The subject matter of the
scientific production is focused on specific issues of science and practice and has contemporary
scientific and applied significance. This allows us to highly assess its scientific content, its
usefulness for practice from the point of view of the achieved research results and its full
compliance with the requirements for holding the academic position of "Associate professor".

Upon review of the publications accepted for scientific review within the framework
of this competition, no evidence was found and/or no signals were identified of infringement

of copyrights of other researchers at the time of preparing the opinion.

6. Synthesized assessment of the main scientific and applied scientific
contributions of the candidates

The analysis of the applied developments presents Dr. Svetoslav Kaleychev as a
thorough, erudite and accomplished researcher in the field of brand management and
advertising in tourism. On this basis, | confirm the contributions stated by the candidate. They

are justified, theoretically valid and practically useful results that enrich the knowledge on the
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research topic. The contributions can be defined and synthesized in accordance with the main
directions in the candidate's research activity in the following way:

Contributions related to the field of "Brand Management in Tourism *: The conceptual
and terminological apparatus of brand management in tourism has been supplemented. The
main elements of tourism branding have been derived and a model for its improvement has
been proposed. The connections and dependencies between the brand and the trademark have
been specified. The applied effects of digital technologies on branding in Bulgarian tourism
have been clarified. Digital tools have been selected for researching the websites of individual
tourism organizations. The benefits of brand management for high-category hotels in Bulgaria
have been determined. The role of the brand as a specific associative concept in tourism has
been highlighted.

Contributions related to the field of "Marketing and Advertising": The benefits of
marketing and advertising in tourism are revealed. The practical role of the modern concepts
of Marketing 4.0 and Marketing 5.0 for the tourism industry is presented. Good practices in
marketing and advertising of tourist sites are studied. Theoretical issues fundamental to tourism
marketing are presented. The role of Destination Marketing Organizations in the modern
tourism industry is outlined. The marketing challenges facing tourism organizations are
identified.

Contributions related to the direction of "Innovations in Tourism": The effect of
innovations in the field of high-end hospitality in Bulgaria has been established. The role of
robotization as a modern way to attract tourists has been highlighted. The role and importance
of digitalization as a carrier of innovation and economic growth have been highlighted . The
negative effects of innovative mega projects in Dubai have been presented.

It is important to point out that the stated contributions are the personal work of the
candidate. His authorship is clearly traced in the collective scientific works. There is a unified
style in the approaches to research and analysis, manifested both in the monographs and in the

scientific articles presented.

7. Main critical notes and recommendations for each candidate individually

| have no comments on the scientific theses expressed and defended in the publications
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of Chief Assistant Professor Dr. Svetoslav Kaleychev. With regard to his future teaching work,
it is appropriate for him to direct his efforts to developing and publishing more teaching
materials (handbooks and textbooks) in the disciplines he teaches. | recommend that the
candidate continue his research and teaching activities in the field of brand management ,

marketing and advertising in tourism.

8. Conclusion

The candidacy of Chief Assistant Professor Dr. Svetoslav Mateev Kaleychev for the
academic position of "Associate professor” fully complies with the Law for the Development
of Academic Staff in the Republic of Bulgaria, the Regulations for its implementation and the
Regulations for organizing and conducting competitions for acquiring scientific degrees and
occupying academic positions at the UNWE. The evaluation of the submitted works gives
grounds to highlight sufficient scientific, scientifically applied and applied contributions, on
the basis of which I find it justified to give my positive assessment of the candidate in the
competition and to categorically support the selection of Chief Assistant Professor Dr.
Svetoslav Mateev Kaleychev for the academic position of "Associate professor" in the
professional field 3.8. Economics, scientific specialty "Economics and Management (Brand
Management and Advertising in Tourism)" at the Department of "Economics of Tourism" of
the UNWE.

03.11.2025 Signature:

/Professor Dr. Milena Filipova/
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