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1. Denizova, V. (2024). Fostering Cultural Connection and Sustainability in Modern Hotel
Design. Henu:kumu umotu u 6usnec, Tom VIII (3) (Real Estate Property & Business, Vol.
8, Issue 3), pp. 162-172. ISSN (Print) - 2603-2759;

ISSN (Online)-2603-2767.
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Peztome: Apxumexmypama u Ou3auHbm HA CbEPEMEHHUme XOmenu ce NpPoCmupam O0mewvo
ecmemukama u mo2am 0d uepasm pewlasawa pois 8 OmpazsieéaHemo U NOYUMAHEmMO Ha
MecmHama Kyimypa Ha npuemawume decmunayuu. Te mocam 0a ciysjcam Kamo cpeocmeso 3a
3anazeane Ha MeCMHAma Kyaimypd, Kamo Cbe8peMeHHO NOOKPensim pa3eumuemo Ha YCmouius
mypuzom. Tazu nyoauxayus uzcieosa npumepu 3a moed Kax pA3IuYHU XOmenu 6KI04eam
e/leMeHmuy Om MeCmMHAmMa KyJaimypd, HA4uH HA HCUBOM U OKOJIHA cpedd 8 C0ma apxumekmypd,
03ejleHs8ane, UHMEPUOPEeH U eKxcmepuoper ousain. Ypes pazenedcoane Ha Ka3ycu HA MAKUEA
Xomenu cmasa sICHO, Ye HAKOU OusHecu uzdoupam oa 0aoam npuopumen Ha AGMeHMUYHOCMmMa u
KVAMYPHOMO NOmansine, npeoiaeauku Ha 20cmume no-0blOOKa 8pb3Kad ¢ Mecmamd, KOUmo
nocewjasam. B Onewinus mypucmuyecku neuzadxc nvmysawjume mupcim nogewe om npocmo
KOM@OpmMHO Hacmaussane, me KONHesim 3a CMUCIEHU NPENCUBSIBAHUSL, KOUMO UM NO360J56am 0d
ce ameadicupam u oa pazbepam mecmHama Kyimypa. B pezyimam na mosa xomenume ce
omoanewasam om CMaHOAPMUUPAHUMe NOOX00U U BMECHO MO8A 6b3NPUEMAan YHUKATHUME
Xapaxmepucmuku Ha 6cska oecmunayust. Tazu npomsana He camo noodoOPsaEa NPeNCUsIBaAHemo Ha
2ocmume, HO U HACLPUABA YYBCMBOMO HA YAdNCEHUe U NPUHAMETHOCI KbM MeCmHUme
00wWHOCIU, 8 CHOMEEMCMEUe C NPUHYUNUME HA YCMOUYUEOmo passumue. Upes unmezpupanemo
HA MeCmMHU elleMeHmU 6 C80s Ou3auiH u OelHocm, Xomeiume moz2am 0a OONpuHecam 3d
NOYUMAHEeMO Ha KYJIMYPHOMO HACIe0CME0, KAMO CbUle8PEMEHHO Ce 8b3N036AM 0N NOSUULEHA
VO0BIEMBOPEHOCI U TOSTIHOCH HA 20cmume. 3a 0a ce Y1ecHu masu 8pb3Ka ¢ MeCmHama Kyimypa,
Hacmosiwama nyoIuKayust npedoCmass NPenopvKu 3a Xomeiu, Koumo ce cmpemsim 0a noooopsim
€605 Ouzalin u npeonodicenus. Te exmousam cmpamezuu Kamo CbmpyoOHU4ecmeo ¢ MeCmHU
XYOOJUCHUYU, BKIIOUBAHE HA MECMHU MAMEPUAIU, Nposedcoane HA 3aHasmYuiicku 6azapu u
npeodocmassine Ha A8MeHmMuYHU KyJIMmypHu U KYJIUHapHu npescueasanus. Ypes npunacanemo Ha
me3u npenopvKuy, Xomeaume Mo2am 0d C»30a0am cpeod, KOSImo HAUCMUHA 8bNIbUABA OYXA U
CHUHOCMMA HA MeXHUmMe 0eCMUHayuU, 0602amseaiKy YsI0CMHOMO NPEHCUBIBAHE 3d 20CMume,
Kamo Cvbule8pemMenHo OONPUHACIM 30 HCUZHEHOCIMA HA MeCmHume 0OuHOCMU.

Knrwuosu oymu: cocmonpuemcmeo, mecmua Kyimypa, YCMOUYUSOCH, OU3AUH HA XOomeld;
ABMEHMUYHOC

Abstract: The architecture and design of modern hotels extends beyond aesthetics and can play a
crucial role in reflecting and honoring the local culture of host destinations. It can serve as a
means for preserving the local culture while simultaneously supporting sustainable tourism
development. This research paper explores examples of how various hotels incorporate elements
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of local culture, lifestyle, and environment into their architecture, landscaping interior and
exterior design. By examining case studies of such hotels, it becomes evident that some businesses
choose to prioritize authenticity and immersion, offering guests a deeper connection to the places
they visit. In today's tourism landscape, travelers seek more than just comfortable
accommodations, they yearn for meaningful experiences that allow them to engage with and
understand the local culture. As a result, hotels are moving away from standardized approaches
and instead embracing the unique characteristics of each destination. This shift not only enhances
the guest experience but also fosters a sense of respect and appreciation for local communities,
aligning with principles of sustainable development. By integrating local elements into their design
and operations hotels can contribute to the celebration of cultural heritage while also benefiting
from increased guest satisfaction and loyalty. To facilitate this connection with local culture, this
publication provides recommendations for hotels seeking to enhance their design and offerings.
These include strategies such as collaborating with local artists, incorporating indigenous
materials, hosting crafts fairs and providing authentic cultural and culinary experiences. By
implementing these recommendations, hotels can create environments that truly embody the spirit
and essence of their destinations, enriching the overall travel experience for guests while also
contributing to the vitality of local communities.

Keywords: Hospitality; Local culture; Sustainability; Hotel design; Authenticity

2. [lenusoBa, B. (2025) TypuzbMm 3a BCHYKH: IMITMTAJHM PelIeHHUs 32 MOAOOpsiBaHe HA
aocTbnHoOCTTAa B TypudMa. Hayunu tpynose na YHCC (4) 2025, AkageMU4HO U31aTeJICTBO
YHCC.
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Pe3tome: Hnosamuerume Ccv8peMeHHU MEXHONO2UU NPeOOCMABam HA XOpamd ¢ pasiudHu
VBDEANCOAHUST NO-UUPOKU BBbIMONCHOCMU 30 NIAHUPAHE, Pe3epeUpaHe U OCbUecmesnsane Ha
Mypucmuyecku nvmyeanuss u oOetiHocmu. B uacmoswama nybaukayus ca ananuzupauu
MEXHONO2UYHY U OUSUMATHU DeuleHUsi, Koumo noonomazam O0ocmvnHus mypusvm. Tpyovm
noOYepmasa 3HAYEeHUemo HA MEeXHOI0SUUmMe KAmo peuasauy elemMeHn om noooopsaeaHemo Ha
00CMBNHOCMMA HA OeCMUHAyUUmMe U npedocmass nozied 6vbpXy YCHeuwHume NpaKmuku npu
VIeCHABAHemO HA 00CMbRA 00 Mypucmudecku OetiHocmu 3a xopama c yepedicoanus. Ocodeno
BHUMAHUE € 00BPHAMO HA MOOUTHUME NPUTLONCEHUS, OHAAUH NIam@opmume, U3KYCMEEHUs
unmenexm (Al), eupmyarnama u oobasenama pearnocm (VR u AR) u Unmepnem na newama
(IoT), koumo npedocmassm nepCOHANUBUPAHU U OOCHBIHU PEUleHUs 3d MYPUCIMUME C PA3TIUYHU
nompebnocmu. 3acmvnena e mesama, ue 3a 0a 6voe noCmMueSHama epexmuerHa OOCMbNHOCH, e
HeobX00UM UHmMe2pupan no0Xo0, GKI0YEaU OULUMATHU UHOBAYUU, (hu3uuecKa UHppacmpykmypa
U akmueHa obpamHa 6pvb3Ka om nompebumenume. Upez yereHACOYEHU UHEECMUYUU U
CbmMpyOHU1ecmao modice 0a bvoe u3epader no-npuodbuwasauy u 00CMvNeH MypPUCMU4ecKy CeKmop
3a écuuku. Bv3z ocnoea na npoyuenume npumepu u yCnewHy nPaKkmuku ¢a opmyauparu u3eo0u
U NPEenopvKU KoM MYPUCMUYecKus OU3Hec U mypucmudeckume 0eCmuHayuy 3a UHmezpupane Ha
MEXHOI02UYHU UHOBAYUU 8 NO3A HA OOCHBIHOCHMA.
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Knrwuosu oymu: oocmwvnen mypusvm, OOCMBIHOCH, XOPA C YBPEHCOAHUS, MEXHOLO2Ul,
oueumanuzayus, AI, VR, loT

Abstract: Innovative modern technologies provide people with various disabilities with wider
opportunities to plan, book and carry out tourist trips and activities. This publication analyzes
technological and digital solutions that support accessible tourism. The work highlights the
importance of technology as a crucial element in improving the accessibility of destinations and
provides insight into successful practices in facilitating access to tourist activities for persons with
disabilities. Particular attention is paid to mobile applications, online platforms, artificial
intelligence (Al), virtual and augmented reality (VR and AR) and the Internet of Things (IoT),
which provide personalized and accessible solutions for tourists with different needs. It is stated
that in order to achieve effective accessibility, an integrated approach is needed, including digital
innovations, physical infrastructure and active feedback from users. Through targeted investments
and collaboration, a more inclusive and accessible tourism sector can be built for all. Based on
the studied examples and successful practices, conclusions and recommendations have been
formulated for the tourism business and tourist destinations for integrating technological
innovations in favor of accessibility.

Keywords: accessible tourism, accessibility, people with disabilities, technologies, digitalization,
Al, VR, loT
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Pestome: Hacmosawama nyboruxayus pasenexncoa 6b3MONCHOCMUME 3d pa3eumue Ha GUCUEMO
obpazoeanue 6 cghepama HA Mypusmda, Kamo NOCMAass AKYeHm 6vbpxy HeoOX00uMoCmma om
Cbyemasane Ha MeopemuyHOmMo 3HAHUEe ¢ NPAKMUYECKU ONUmM U NPOeKmHo-0a3upano ooyuenue.
Aemopume npociedssam ucmopuyeckume u Quiocog)ckume O0CHO8U HA 0OPA308aHUEMO,
3anousaiiku om Ilnamonosama axademusi, u uzeelHcoam UOesMa 3a YHUBEPCUMema Kamo
obwHocm 3a c800600eH 0bMeH Ha uoeu, KpUmu4Ho MUCIeHe U Cb30deaHe HA HO80 3HaHue. B
KOHMEKCMa HA CbBPEMEHHUme YCI08Us ce Nnoouepmasa Hapacmeawusm obem uugopmayus,
porsma Ha Humepnem Kamo OCHOBeH KOMYHUKAYUOHEH KAHAL U NpeOu3sUKameicmeomo
unghopmayusma oa 6voe npespvulaHa 8 CMpYKmMypupao u HA0edcoHo 3uanue. B ooknada ce
ananuzupam npodremMu Ha mypucmuveckomo oobpazoéanue 6 bwreapus, cevpzanu ¢
HeooCmamvuHama npaKmuyecka noo20mosKa HA CmyOeHmume U ciabama 6pb3Ka MeHcoy
VHUBepcumemume u peannusi busnec. Kamo pewenue ce npediaza 6vb8eic0aHemo Ha NPoeKmHo-
opueHmupanu @opmu Ha obOyuenue u CbMPYOHUUECMBO MedHcOy CMYOeHmU Om paziudHu
cneyuannocmu  u  yHugepcumemu. Ilpedcmasen e KOHKpemeH HNpoekm — Cb30déaHe Hd
UHMEPAKMUBHA KAPMA HA eKCMpeMHUs. (NpuKiioueHcku) mypusvm 6 buvieapus, kosamo 0a
CUHME3UPA U NONYIAPUIUPA UHDOPMAYUSL 30 MYPUCIUYECKU OeCUHAYUU U OeLHOCIU.
Kntouoeu oymu: sucuie obpasosarue, mypusvm, NpUKItOYEeHCKU MypuU3bm
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Abstract: The publication examines opportunities for the development of higher education in the
field of tourism, emphasizing the need to combine theoretical knowledge with practical experience
and project-based learning. The authors trace the historical and philosophical foundations of
education, starting from Plato’s Academy, and highlight the idea of the university as a community
for the free exchange of ideas, critical thinking, and the creation of new knowledge. In the context
of contemporary conditions, the paper underlines the rapidly growing volume of information, the
role of the Internet as a major communication channel, and the challenge of transforming
information into structured and reliable knowledge. The paper analyzes key problems of tourism
education in Bulgaria, particularly the insufficient practical training of students and the weak
links between universities and the real business environment. As a solution, the authors propose
the introduction of project-oriented forms of education and enhanced cooperation among students
from different academic disciplines and universities. A specific project is presented: the creation
of an interactive map of extreme (adventure) tourism in Bulgaria, aimed at synthesizing and
promoting information about tourism destinations and activities.

Keywords: University education, Tourism, Adventure Tourism
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1. Denizova, V. (2024). The Purrfect Ambassadors? The Influence of Street Cats on
Istanbul's Tourism Image. B I'106a;1H1 BJAUSAHMS ¥ TIPHMOPUTETH HA Pa3BUTHE HA TYpU3Ma:
MexkayHapoaHa Hay4YHo-nmpakTudecka koH(pepenuusi, 30 mait 2024, Codusi: CoopHuMK ¢

Hay4Hu JaokJaaau (c.470-489). Copusi: AckoHU-U3IAT.
ISBN 978-954-383-154-8

Pe3tome. Komkume xamo ocumenu na Hcmanbyn 3aemam YHUKATIHO MACMO U Gopmupam
3HaUUMenHa yacm om xapakmepa Ha epada. Hacmoswama nybaukayus uzciedsa eiusanuemo na
VAUUHUME KOMKU 8bPXY mypucmudeckus umuodc va Ucmanbyn, epao, uzeecmen ¢ 602amomo cu
KYIMYpPHO HACe0cmeo u dicusHena ammocgepa. Ilpoyusane cped mypucmu, nocemuiu
MEMPONOAUCA, UCAE08A GB3NPUAMUEIO UM 30 KOMKUME, SKIIOYUMENHO HUBOMO HA 0000peHuUe
3a MAXHOMO NPUCHCMEUE, GIUAHUEMO 8bPXY U300pa HA 3a0enedNCumerHocmu U YsioCmHOMO
BHUMaHUe. Bmopo npoyusame cped myponepamopu, mypucmuuecku a2eHmu U eKcKyp30800u
u3cne08a MHeHUemo Ha mypucmudeckume CReyudaiucmu OMHOCHO 6IUSHUEMO Ha 6e300MHume
KOmKU 8vpXy umuddca Ha decmunayus HMcemanbdyn. [Jokiadem noduepmasa sabenedcumentu
npuMepu 3a U38eCMHU MYPCKU KOMKU U MEXHUMe UCMOPUU, KOUMO Ca NPUBTEKIU 3HAYUMETHO
MeOutiHo u uHmepHem 6Humanue. Kowcmamayuume pazkpueam npeouMHO NOJIOICUMETHO
OMHOULeHUEe KbM VIUYHUME KOMKU, HOOYEPMABAUKU NOMEHYUALA UM KAMO OMIUYUMETHA Yepma
6 mypucmuieckusi Mapkemune. Bv3z ocnosa na pesyimamume 00K1advm npeoiaza npenopvKu 3a
BKNIOUGAHE HA KOMKUmMe 6 MApKemuHeogume cmpameeuu 3a MypusvbM, 3a 04 ce NoGULLU
NPUBIEKAMeTHOCMMA Ha 2pada 3a nocemumenume. H3zciedearnemo 0onpuracs 3a pazoupamnemo
Ha MHO20CMPAHHAMA BPB3KA MeNCOY VIUUHUME KOMKU U MYypusma u npedocmass HACOKU 34



U3NONI36aHe HA MO3U VHUKANEeH acheKm Ha udeHmuyHocmma Ha Mcmanmbyn 6 ycuauama 3a
bpanoupane u npomomupare Ha OeCmMuHAyUAMa.
Kntouoeu oymu: komku, mypucmuyecku umuodxc, Mcmanbyn, komewxu

Abstract. Feline residents of Istanbul hold a unique position, with street cats forming a visible part
of the city's character. This publication investigates the influence of street cats on the tourism
image of Istanbul, a city renowned for its rich cultural heritage and vibrant atmosphere. A survey
among tourists who have visited the metropolis will explore visitor perception of the cats, including
approval of their presence, impact on sightseeing choices, and overall attentiveness. A second
survey among tour operators, travel agents and tour guides wil/ explore tourism professionals’
view about the impact of stray cats on Istanbul’s destination image. Additionally, the report
highlights notable examples of famous Turkish cats and their stories that have garnered significant
media and internet attention. The findings reveal a predominantly positive attitude towards street
cats, highlighting their potential as a distinctive feature in tourism marketing. Drawing upon the
results, the report offers recommendations on incorporating cats into tourism marketing strategies
to enhance the city's appeal to visitors. This research contributes to understanding the
multifaceted relationship between street cats and tourism and provides insights for leveraging this
unique aspect of Istanbul’s identity in destination branding and promotion efforts.

Keywords: Cats, Tourism image, Istanbul, Feline

2. Denizova, V. (2024). Digital Presence of Tourism Businesses in Bulgaria - Good Examples
and Success Stories. In Marketing and Strategic Planning in Digital World: International
Scientific Conference (pp. 211-226). Sofia: Publishing Complex — UNWE.

ISBN 978-619-232-844-3

Pe3tome: Heobxooumocmma om npueiuyane Ha noseue KiueHmMu 8 Npeou3suKamenHda cpeod
noOYepmasa 3HA4YEeHUemo HAa CUTHOMO OUSUMATIHO NPUCHCMEUEe 3a MypucmuyecKume OU3HECU.
Tosa uzcneosane uma 3a yen 0a NPeocmasi b3MONCHOCIUME, KOUMO OUSUMATHOMO NPUCHCMEUE
npeoocmaess Ha OusHeca 6 mypucmuyeckama unoycmpus. Hzciedsanemo pasxpusa, ue 0obpe
NIAHUPAHOMO OUSUMATHO CHOBPIAHCAHUE NOOKPENsL pACmedlcd, NPUBIUYA HOBU KIUEHMU, YE8eaudded
npuxooume U Cb30A6a NOJONCUMENeH UMUONC HA Komnanusma. [Iposedenu ca O0v1O60uUHHU
UHMEPBIOMA ¢ eKCnepmu o OUSUMAaieH MapKemune OMHOCHO pe3yimamume, Koumo OusHecume
Mo2am 0a NOCMUSHAM CbC CUTHO OUSUMATHO npucvemeue. M3znonzeaiiku 0obpume npumepu Ha
HAKOIKO KOMNAHUU, KOUMO UMam O1acOnpusimio OUSUMAIHO NO3UYUOHUPAHe, NyOIuKayusima
0aBa NPenopvKu 3a U3epadcoane Ha eheKmusHo OUSUMATHO NPUCLCMBUe HA MYPUCUYeCKUme
ouzHecu.

Knrwuosu oymu: oucumanno npucvcmeue, mypucmuyecku OU3Hecu, OueUumanier MapKemuhe,
OUSUMATHO NOZUYUOHUPAHE

Abstract: The need to attract more customers in a challenging environment highlights the
importance of a strong digital presence for tourism businesses. This research aims to present the
opportunities that digital presence provides to businesses in the tourism industry. The study
reveals that well-planned digital presence supports growth, attracts new customers, increases
revenue and creates a positive company image. In-depth interviews with digital marketing experts



are conducted regarding the results businesses can achieve with a strong digital presence. Using
the good examples of several companies that have favourable digital positioning the publication
gives recommendations for building an effective digital presence of tourism businesses.
Keywords: Digital presence, Tourism businesses, Digital marketing, Digital positioning

3. JenuszoBa, B. (2011) Bwn3ageiicTBHe Ha Typu3Ma BBPXY OKOJHATa cpeaa,
HNudpacrpykrypara: busHec u komynukauuu: Bropa cryaeHTcka HaydyHa KoH(epeHIH:
Coopuuk ¢ Hayunu jaoxkjaaaum (c. 118-123). Co¢usi: YHCC. ®ak. UkoHomMuka Ha

uHpacTpyKTypara.

Pe3tome: Hacmosiwusam 00K1a0 paszenexncoa 0OCHOBHUME eKOI0SUYHU NOCIeOUYU Om pa3eumuemo
Ha mypuzma, Kamo aKyeHmupa bpxy 080UHCMEEHUS XapaKmep Had Mypucmuieckama 0eluHocm -
om eOHa CMpaHa Kamo Gaxmop 3a UKOHOMUYECKO pazeumue, d om opyea - Kamo U3mo4HUK Ha
HaAmMUcK 6bpxy NpUpooHama cpeod. Ananuzupa ce IUAHUEMO HA MYPUMA 6bpXy NPUpOOHUmMe
pecypcu, ekocucmemume, nanowagpma, 6uopazHooopazuemo, gooume, 6v30yxa u nodeume. B
00K1a0a ca pazenedani OCHO8HU (POPMU HA HE2AMUBHO 8b30elicmeue, Cped KOUMo nPeKoMepHoOmo
3acmpossane Ha MypUCmMu4ecKu patioHu, 3aMbPCIABAHENO, CEPLXEKCHI0AMAYUAMA HA NPUPOOHU
pecypcu u deepadayusma Ha yyecmeumennu exocucmemu. Cneyuanno eHumanue ce oopviya Ha
Macosusi mypuzeM U He2o8ume ObI2OCPOYHU eKOJIO2UYHU PUCKOGe, KAKMO U HA npobiemume,
C8LP3AHU ¢ YNpasieHuemo Ha mypucmuyeckume Oecmunayuu. Hapeo ¢ moea aemopvm
nooYepmasa poasima Ha yCmoudugus mypuzoM Kamo aimepHamued, Kosamo yeau 6aiaHcupane
MedAHCOY UKOHOMUYECKUmMe NOJI3U U ONA36AHEMO HA OKOIHama cpeda. Pazenexcoam ce npunyunume
Ha YCMOUYu8omo passumue, 3HAYEHUEMmoO HA eKOJLOSUYHOMO NIAHUpaHe, 00paA308aHuemo u
NOBUWLABAHEMO HA eKONo2UYHama KyImypa Ha mypucmume u mecmuume oOwHocmu. B
3aKnOUeHue ce UMbKeA HeoOX00UMOCMMmMA Om UHMe2pUpaH Nooxoo, GKIUEAU] ObPIHCABHU
uncmumyyuu, 6usHec u ooWecmeo, 3a MUHUMUIUPAHE HA OMmpuyamennHume eoekmu om mypusma
U 3a eapanmupare Ha ObI20CPOYHOMO COXPAHABAHE HA NPUPOOHAMA CPedd KAMo KIY08 Pecypc
3a Mmypucmu4eckama uHOyCmpusi.

Knrwuosu oymu: mypuzom, okoina cpeoa, yCmouuuso pazeumue

Abstract: The current report examines the main environmental consequences of tourism
development, emphasizing the dual nature of tourism activity—on the one hand as a driver of
economic development, and on the other as a source of pressure on the natural environment. The
study analyzes the impact of tourism on natural resources, ecosystems, landscapes, biodiversity,
water, air, and soil. The report discusses the main forms of negative environmental impact,
including excessive construction in tourist areas, pollution, overexploitation of natural resources,
and the degradation of sensitive ecosystems. Special attention is paid to mass tourism and its long-
term environmental risks, as well as to challenges related to the management of tourist
destinations. At the same time, the author highlights the role of sustainable tourism as an
alternative approach aimed at balancing economic benefits with environmental protection. The
principles of sustainable development are examined, along with the importance of environmental
planning, education, and raising environmental awareness among tourists and local communities.
In conclusion, the report emphasizes the need for an integrated approach involving public



institutions, businesses, and society in order to minimize the negative effects of tourism and to
ensure the long-term preservation of the natural environment as a key resource for the tourism
industry.

Keywords: Environment, Tourism, Sustainability

4, JlazapoBa, B., /lenn3oBa, B., CtankoBa, B. (2012) ®ecTtuBajHusAT Typusbm B bbiarapus:
Mexay TpaguIHOHHOTO M MojaepHOoTOo, UHdpacTrpykTrypara: BuzHec M KoMyHuUKaunuu,
COopHuK ¢ Hay4yHH JOKJaAuW OT MexayHapoaHa CTyJAeHTCKa Hay4YHa KoH(pepeHuus,
®akyarer ,,Mkonomuka Ha uHppacTpykrypara® npu YHCC, ,,BIIC* OO/l (ABanrapn),
Codus (c. 123-127).

ISSN 1314-5061

Pe3ztome: Hacmosiwyusim OOKIA0 aHATU3UPA POSSIMA U 3HAYEHUEMO HA (eCmusainus mypusom
Kamo OUHAMUYHO pa3zeusawya ce hopma HA aIMepHaAmuer MmypuzoM U Kamo Gakmop 3a
KVAMYPHO, COYUAHO U UKOHOMUYECKO pazsumue. Aemopume paszenexcoam pecmusaiume Kamo
Cpeocmao 3a CobXpaHs8ane U NONYIAPUUPane Ha MpaouyuOHHOMO KYIAMypHO HACIeOCMB0, KAKMO
U Kamo naamgopma 3a 6v8eNHCOaHe Ha Cb8PEMEHHU U MOOEPHU opMU HA UZKYCMBO, PA36Ie4eHUs.
u coyuannu g3aumooeticmeus. B uzciedsanemo ce npagu pasepanuyenue mexcoy mpaouyuoHHu
Gecmusanu, cévpsanu ¢ Poaxiop, obuyau, perueuo3Hyu NPAHUYY U MECMHU 3aHASIMU, U MOOEPHU
Gecmusanu, opueHmupanu KoM MY3UKd, KUHO, CbBPEMEHHO U3SKYCMBO U MIA0EeNHCKA Kyamypd.
Iloouepmasa ce, ue cvuemasanemo Ha MPAOUYUOHHU eLEMEHMU C MOOEPHU OP2AHUZAYUOHHU U
MapKemunzo8u nooxoou NoSUUAEA AMpPAKMUSHOCMMA HA pecmusaiume U pa3uupsasa mexHus
mypucmuyecku ooxeam. JJOK1a0vm aKyenmupa bpxy UKOHOMUYeCcKume u coyuannume epexmu
Ha ¢ecmusannus mypusom — YOBINCABAHE HA MYPUCTIUYECKUS. CE30H, CMUMYIUpAHe Ha
MECmMHAMAa UKOHOMUKA, Cb30A68aAHe HA 3AemOoCh U YKPensane Ha pe2UOHAIHAmMA UOeHMU4HOCH.
Hapeo ¢ nonoscumennume acnekmu ca pasenedanu u 0OCHOSHU NPodIeMuU, Kamo HeOOCMamv4Ha
KOOPOUHAYUsl, 02PAHUYEHO UHAHCUPaHe, c1aba pekiama u Junca Ha 0bi2c0CPOUHA CIMpameusl.
B 3aknrouenue ce noouepmasa meobOXooumocmma Om yeneHaAcouyeHa NOAUMUKA U NO-000po
83aUMOOeUCmBUe MeNCOY UHCIMUMYYUU, MeCmHU 0OWHOCMU U mypucmuyeckus OusHec, 3a 0d
Modice hecmusannusm mypuzom 6 bwieapusi 0a ce pazeusa ycmouuueo, 6ANAHCUPAUKU MeNCOY
onazeanemo Ha mpaouyuume u HeOpPsI8aAHemo Ha MOOEPHU NPAKMUKU.

Knrouoeu oymu: ghecmusanu, mypusvm, mpaouyuu, CbOUMsL

Abstract: The paper analyzes the role and importance of festival tourism as a dynamically
developing form of alternative tourism and as a factor for cultural, social, and economic
development. The authors examine festivals as a means of preserving and promoting traditional
cultural heritage, as well as a platform for introducing contemporary and modern forms of art,
entertainment, and social interaction. The study distinguishes between traditional festivals related
to folklore, customs, religious holidays, and local crafts, and modern festivals oriented toward
music, cinema, contemporary art, and youth culture. It is emphasized that combining traditional
elements with modern organizational and marketing approaches increases the attractiveness of
festivals and broadens their tourist appeal. The report highlights the economic and social effects
of festival tourism, including the extension of the tourist season, stimulation of local economies,



job creation, and strengthening of regional identity. Alongside these positive impacts, key
challenges are also addressed, such as insufficient coordination, limited funding, weak promotion,
and the lack of a long-term development strategy. In conclusion, the authors stress the need for a
targeted policy and improved cooperation among institutions, local communities, and the tourism
business in order to ensure the sustainable development of festival tourism in Bulgaria, achieving
a balance between preserving traditions and implementing modern practices.

Keywords: Festivals, Tourism, Traditions, Events

5. Denizova, V. (2024). Diversification of the tourism product: The case of the region of
Western Macedonia in Greece. In G. Rafailova & V. Kazandzhieva (Eds.), Tourism
Opportunities and Models for Development in Bulgaria (pp. 27-42). Cambridge Scholars
Publishing.
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Pe3tome: Konxypenyuama Ha cvb8pemenHuss Me#COYHApOOeH MypuUcmuyecku nazap usuckeda om
oecmunayuume 0a MOOULUZUPAM BCUYKU HATUYHU PECYpPCU U 04 MbPCAM 6b3MONCHOCIU 3d
ousepcupuxayus Ha mypucmudeckus npooykm. Hacmoswuam ooxnad uma 3a yen oa npeocmasu
HeoOxX00uMocmma om OUBepCUPUKaYUs Ha MypUCmMuU4ecKomo npedidazane U 6b3MONCHUMe MepKu
3a nocmueame Ha yenozoouwien mMypusvMm. B uzcneosamemo ce pazeneicoam OCHOBHUME
MEeHOeHYUU 6 MYPUCIUYECKOMO NoedeHue U NPOMeHUme 8 MbpPCeHemo Nnpe3 NOocleOHume
200unu. Onucanu ca 6v3MONICHOCMUME 30 NPUBIUYAHE HA MYPUCIU U NONYAAPUSUPAHE HA
oecmunayuume no npumepa HA cmpamezusma Ha epvykus pecuor 3anaona Makeoonus.
Pecuonvm e eouncmeenuam 6 I'vpyus, Kotimo HAMA 00CMBN 00 MOpe, HO YCNi8a 0a cb3oaoe
ampaxkmugern — mypucmuyecku npooykm, U3NON36AUKU NpeoumMcmeama HaA npupooamad,
KYIMYPHOMO U UCMOPUYECKOMO HACIeOCMB0, MeCmHAma KyXHs u mpaouyuume om
edlceOHesUemo.

Knwuosu oymu: mypucmuuecku npooykm, ousepcugpuxayus, mypucmuiecko npeoiazawe,
3anaona Makeoonus, 'vpyus

Abstract: Competition in the contemporary international tourism market requires destinations to
mobilize all available assets and look for opportunities to diversify the tourism product. This report
aims to present the need to diversify the supply side of tourism and the possible measures to
achieve year-round tourism. The main trends in tourist behavior and changes in demand in recent
years are examined in the study. Described are the possibilities for attracting tourists and
promoting the destinations following the example of the strategy of the Greek region Western
Macedonia. The region is the only one in Greece that does not have access to the sea, but manages
to create an attractive tourist product by using the advantages of nature, cultural and historical
heritage, local cuisine and traditions of everyday life.

Keywords: Tourism product, Diversification, Tourism supply, Western Macedonia, Greece
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JOKRJVIAIHA, ITYBJIMKYBAHU B CbOPHUILIN OT HAYYHU KOH®EPEHIIUHN,
NHAEKCUPAHU B MEXXAYHAPOJIHU BA3U TAHHU C HAYYHA UTHO®OOPMALIUA
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Pe3ztome: Hacmoswama nyonukayus u3cieosd UKOHOMUYeCKume u COYUaIHume noa3u u eghekmu
om 0OCMBbNHUSL MYPU3bM, Kamo nocmaes axyenm evpxy Eepona u Bvireapus. Paszeneoanu ca
npeoumMcmeama Ha OOCMBbNHUS MYPU3LM OM PUHAHCO8A U OU3HEC 2leOHA MOYKA, COYUANHUME
noa3u om OOCMBNHOCMIMG 6 MYpPUsMa U NO-WUUPOKOMO 00WeCmEeH0 6b30eliCmeue om
npespvuanemo Ha mypusma 6 npuobwasaujo 3a ecuuku npexcusssame. Ilocouenu ca 0oopu
NPAKMUKU U YCNEUHU NOJUMUKU, ¢ KOUMO ce OeMOHCMPUPA KAk O0CMbRHUSN MYPU3bM MOdiCe 0d
OvOe KIou08 Osucamen KAKMO 30 UKOHOMUYECKUs Npocnepumen, maka U 3a COYUATHAMA
unmeepayusi. OmnpaseHu ca NPenopvKuU OMHOCHO 6b3MOICHOCHUME 3d OCUSYPABAHE HA
00CMBNHOCH HA MYPUCMUYECKUMe 3a0e1enCUmenHocmu, 00exmu u yCciyeu.

Knrwouoseu oymu: oocmwvnen mypuzoM, COYUANHO BKIIOUEAHE, UKOHOMUHECKU NOA3U, XOpPA C
VBPedHcOaHUsl, OCHOBU HA MYPUMA

Abstract: The publication explores the economic and social benefits and effects of accessible
tourism, focusing on Europe and Bulgaria. It explores the financial and business benefits of
accessible tourism, the social benefits of accessibility in tourism and the wider societal impact of
making tourism an inclusive experience for all. Good practices and successful policies are
highlighted to demonstrate how accessible tourism can be a key driver of both economic prosperity
and social inclusion. Recommendations are made on how to ensure accessibility of tourist
attractions, sites and services.

Keywords: Accessible tourism, Social inclusion, Economic benefits, Persons with disabilities,
Fundamentals of tourism
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Pe3ztome: Bupmyannama pearnocm (VR) u 0obasenama peannocm (AR) ce ymewvporcoasam kamo
MOWHU UHCMPYMEHmMU 3a UHOBayuu 6 mypucmuueckus cexmop. Te cwvzoasam YHUKATHU
npesxcueasanus 3a nompedoumenume U MpaHcHOPMUpam HAYUHA, NO KOUMO mypucmume
gzaumooeticmeam ¢ Oecmunayuume u mypucmudeckume 3abenexcumennocmu. Hacmoswusm
00K1a0 uma 3a yen oa uscireosa porasma va VR u AR 6 pazsumuemo Ha mypusma, Kamo pazeneod
MexXHume OCHOBHU NPUNONCEHUS — OM GUPMYAIHU OOUKOIKU HA MYPUCUYECKU 0DeKmu 00
uumepakmuguu AR npexcusasanuss na msacmo. Ananuzupamu ca npeoussuKameicmeamd,
CBbP3AHU C 6HEOPSABAHEmMO HA Mme3U MEeXHON02UU, KAmo SUCOKUmME pasxoou, Heodxooumama
ungpacmpykmypa u conpomusienuemo Kvm npomanama. Ilyoruxayuama npeocmaes ycneuiHu
npumepuy, MmeHOeHyuu U 8b3MoXCHOCmU 3a npunodcenue na VR u AR ¢ mypuzma. Ocnosnusam
@oKyc e 8bpXy mosa Kak mesu mexHoI02UU NPOMEHAM NompedumencKume Ha2nacu u npeoirazam
HOBU MAPKeMUH208U NOOX00U 3a mypucmudeckume dusHecu u 0ecmuHayuu.

Knrwouoeu oymu: supmyanna peannocm, dooasena pearnocm, VR, AR, mypusom

Abstract: Virtual (VR) and Augmented Reality (AR) are considered as powerful tools for
innovation in the tourism sector. They create unique experiences for users and transform the way
tourists interact with destinations and tourist attractions. This report aims to explore the role of
VR and AR in tourism development by looking at their main applications, from virtual tours of
tourist sites to interactive on-site AR experiences. Challenges related to the implementation of
these technologies are analyzed, such as high costs, required infrastructure and resistance to
change. The paper presents successful examples, future trends and opportunities for
implementation of VR and AR in tourism. The main focus of the publication is on how these
technologies are changing consumer attitudes and offering new marketing approaches for tourism
businesses and destinations in Bulgaria and abroad.

Keywords: Virtual Reality, Augmented Reality, VR, AR, Tourism



