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Crounosa, B, «HMepamay) na nazapna pazmana, U3a. kommiaexe YHCC, 2012 r., ISBN
978-954-644-399-1

MonorpadhuyHUSAT TPy NOpeasiara €IuH COILMOJOTHYECKH IMPOYUT Ha TMaszapa B
KOHTEKCTa Ha WUrpoBUs (EHOMEH — €IWH U3CJEeNOBATEeNICKHU IMOAXO0J, KOMTO HaBlie3e€ MHOTO
CEPHO3HO B HAYKUTE 3a 00IIeCTBOTO mpe3 40-Te TOIMHNA Ha MUHAJIMS BEK M BE€Ye CIIOKOIHO ce
,,pa3x0>1<)1a“ B MCTOA0JIOTHATa HAa CBBPCMCHHUTC HAY4YHU H3CJICABAHUA. ABTOpT)T nusciieaBa
maszapa Karo €IHa OT MHOTOTO ,MTPH Ha pa3MsHa“, KOUTO C€ OpraHu3upaT B MOAEPHOTO
obmectBo. [lo3Hanuwero 3a ,urpara® Ha ma3zapHa pa3MsHa € MO CHIIECTBO MO3HAHHE 3a
YOBEKa, 32 HEroBaTa HECaMOJIOCTAThUYHOCT, 32 cBOOO/IaTa Ha M300pHUTE My M TPAHUIUTE HA
Ta3w CcBOOOJA, 3a CHITHOCTTA M CMHCHIA HA CHEIU(UIHH Pa3MEHHU OTHOIICHHUS, KOWTO
XopaTa Ch3/1aBaT MOMEXIYy CH, HO 1 OUBAT ,, Ch3JaBaHU * OT TAX. TOBa MO3HAHHUE OTHBA OTBB]]
I'BPBOCUTHAIHOTO BBH3MPUEMAaHE HA MMa3apa Karo MSCTO, KBJIETO Xopara ce cpellar, 3a ja

pPasMEHAT 6.]'[31"3, KakKTO U OTBBJ 00sSICHEHHETO MYy KaTO MCXAaHU3bBM 3a YPAaBHOBCCABAHCTO



THPCEHETO W Tpeasaranero Ha Ojara. VI He Ha mocieqHO MSCTO, TOBAa € M INO3HAHHE 3a
0COOCHHSI KOTHUTUBEH P U JUCKYPC, Ype3 KONTO xopaTa OOIIyBaT MOMEXIY CH U Ch3JaBaT
OMpeNIeJICHN TMPAKTHUKKA, KOUTO Ja UM TO3BOJISIT Ja IIOCTUraT CBOUTE WEIHM U J1a

YAOBJICTBOpABAT HYXKIUTE CH.

[Togo6HO COLMONOrMYECKO MO3HAHWUE [OMECTBAa Ia3apa B peaulaTa Ha OHE3M
KyJATYpHHA MPOIYKTH, KOUTO HMaT XapakTep Ha CHUCTEMa OT HHCTUTYLHOHAIM3HPAHU U
He(bOpMaJIHI/I ImpaBujia, B KOUTO Ca BBIIBTCHU CIIOACIICHHW MOpAJIHKU HCHHOCTH, TpaJAullUUu U
UBIIIM3AaLMOHEH M300p 3a pemaBaHe Ha 00mM npodieMu. B METO0710rnuecko OTHOIICHHE
MOHOTpaUYHOTO H3CNIEABAaHE C€ MpPUAbPKA KBM KJIacH4eckara H3cieoBaTelicKaTa
TPaJIUIKS B COLMOJIIOTHYECKATa HayKa, KOSITO UMa JIBE U3MEPCHUS: IbPBO, HAYMHBT, 110 KOUTO
XOpaTta opraHnusvupatr UKOHOMHKATa B O6HI€CTBOTO 3aBHMCHU 1 OT HCUKOHOMHWYECCKHU YCJIIOBUA. Te
ca pe3yiarar oT IICf/'ICTBI/IﬂTa Ha AbpiKaBaTa, KOATO Cbhb3JaBa JICTUTUMHU HMHCTUTYHHWOHAIIHU
CTAHJIApPTU 32 BCUYKU OOLIECTBEHO 3HAYMMH JICWHOCTH M BTOPO, aHAJIHM3BT HA KOSTO U Ja €
00LIECTBEHO 3HAYMMA JICHHOCT — MKOHOMHUKA, [TOJIUTHKA, 00pa30BaHKe, 31paBeona3BaHe 1 Jp.
— BKIIOYBA M TMOCJCACTBUITA, KOUTO Ta3d OOIIECTBEHO 3HAauMMa JCWHOCT HMa 3a
BB3IPOM3BOACTBOTO HE CaMO Ha camara cebe cu, HO M Ha o0mecTBOTO. Tasnm cBbp3aHOCT
MEX]y OTACIHHUTE OOIIECTBEHO 3HAUYUMHU JICHHOCTH MOpPaKaa HEOOXOJMMOCTTAa OT JAPYT BH[
UHTEpIpeTalys, KOIATO Ja OTYMTA B3aMMHOTO BIHMSHHE MEXKIY TAX M CBBKYIHOTO WM

BB3JICHCTBHE BBpPXY KMBOTA HA XOpaTa B O6H.I€CTBOTO.

MoHnorpadusita € CTpyKTypHpaHa B YeTHpPH 4acTH. B mbpBaTa uyacT ce aHanM3Mpa
OOIIIECTBOTO M HETOBUTE ,,UTPH " HAa pa3MsiHa, KaTo (JOKYCHT € MOMECTEH BHPXY pa3MsHaTa U
HEMHOTO OpraHu3upaHe upe3 IpaBwia. Bropara yacT e mocBeTeHa Ha crHenu@uKaTa Ha
IpaBUjaTa Ha Ma3zapHaTa Mrpa, KOMTO PErylIvpaT Ma3apHaTta pa3MmsHa Ha Onara. OcoOeHo
BHUMaHME € OT/EJICHO Ha KOHKYPEHLUATa KaTo KOHCTHUTYHMpAILO MpaBHJIO Ha ,Mrpara‘“ Ha
naszapHa pa3MmsHa. TperaTta yacT ce (oKycHpa BbpPXY COLIMaIHATa Pojs ,,1a3apeH aKkThop,
KaTro eJeMEHT OT WHCTUTYLUATa Ha Ia3apa, HeilHaTa aMOMBAJIEHTHOCT W JOMHHHPAIIO
3HaYeHHWE B pOJIEBUs aHcaMObJI Ha 4YoBeKka. YeTBbpTara dYacT TemaTu3upa BBIIPOCHUTE,

CBBp3aHU C MOpaJia B ,,UrpaTa‘ Ha Ma3apHa pa3msiHa

Stoilova, V., Habilitation Thesis — The “Game” of Market Exchange , 2012 r., Publishing
complex of UNWE, ISBN 978-954-644-399-1



This monograph presents a sociological review of the market in the context of the
game phenomenon — a research approach that has been largely applied in social sciences
during the 40s of the past century and which continues to freely “float” in the methodology of
contemporary research. The author studies the market as one of the numerous “games of
exchange” organised in modern society. Knowledge about the “game” of market exchange is
essentially knowledge about the individual, about their self-sufficiency, about their freedom
of choice and the limits of this freedom, about the nature and essence of the specific
relationships of exchange that people create among each other and that are “created” by them.
This knowledge goes beyond the instinctive perception of the market as a place where people
gather in order to exchange goods, and beyond the explanation that the market is a mechanism
for balancing the demand and supply of goods. Finally, this is also knowledge about the
specific cognitive order and discourse used by people to communicate with each other and to

create certain practices to allow them to achieve their goals and satisfy their needs.

Such sociological knowledge puts the market on the same ground as those cultural
products that constitute a system of institutionalised and informal rules in their nature, where
certain shared moral values, traditions and civilised choice for resolution of shared problems
are integrated. From a methodological point of view, this monograph research adheres to the
classical research tradition in sociological science, which has the following two dimensions:
first, the way people organise their economy in society also depends on the non-economic
conditions. These are the result of the state’s actions, which create legitimate institutional
standards for all activities that are of public interest, and, secondly, the analysis of any activity
of public interest, such as economy, policy, education, healthcare, etc., must also include the
consequences of this activity of public interest not only on its own replication, but also on the
one of society. This interrelation among the different activities of public interest gives rise to
the need of another type of interpretation that accounts for their mutual effect on each other

and their cumulative impact on the life of people in society.

The monograph is divided into four parts. The first part analyses the society and its
“games” of exchange, with focus on the exchange and its organisation through a set of rules.
The second part is dedicated to the specific rules of the market game, which govern the
market exchange of goods. Particular attention is paid on competition as a founding rule of
the “game” of market exchange. The third part focuses on the social role of the “market actor”

as an element of the market institution and on its ambivalence and dominating significance in



the set of roles of the individual. The fourth part discusses the matters related to the moral in

the “game” of market exchange.

Crounosa, B. Ilompeoumenckuam uzoop. @axmopovm ousaiin. I3naresicku KOMILJIEKC-
YHCC, 2020 r., ISBN 978-619-232-282-3

ConmanHata posisi Ha 4YOBEKA KaTro INOTpeOUTeN € €AHa OT Hal-3HaYUMUTE MYy
COLIMAJIHU POJIU. B CBBKYNMHOCTTA CH OT MOTPEOHOCTH, (PMHAHCOBH BBH3MOXKHOCTH, HAIJIACH,
HACTPOEHUS, EMOLIMH, TPAJIULIUU U OIUT, Ta3U POJIs OIpENeis B 3HAUUTEIHA CTEIEH HauyMHa
Ha XUBOT Ha yoBeKa. Upe3 Hesl TOW OChILECTBSIBA KAKTO CBOETO (PU3MUYECKO, TAaKa ChIIO U
CBOETO COLMAJIHO BB3IPOM3BOJCTBO. 3aTOBA U Ta3W poOJIs € B M3CIENOBATENICKUS (OKYC Ha
paznuuHu Hayku. Ha ocHoBaTa Ha NO3HAHMETO 3a YOBEKA KaToO MOTPEOUTEN, IO KOETO
MIPEICTaBUTENINTE HA TE3U HAYKM Ca JOCTUTHAIIU, CE U3TPakJaT MapKETHUHIOBUTE CTPaTETUU
Ha Ma3apHUTE aKThOPHU-NPOM3BOAUTENIM Ha CTOKM M YCIyru. B ycnoBusita Ha rioGaiHuy,
JUTUTATU3UPaHU [1a3apy T€ TPsAOBa J1a OTroBapsAT Ha OYAKBAaHUATA Ha BCE MO-IIMPOKaA Ma3apHa
ny6simka. KOHKYpeHTHUTE UM Ta3apHHU MIAHCOBE [0 TOJSIMA CTENEH CE IMPEIONpPEeNeNsT OT
OHOBA, KOETO 3HAAT 3a MOTPEOUTENs, 32 HETOBUTE NMOTPEOHOCTH, MPEPEPEHLIUN U OYaKBAaHU

HU3XXUBABaHUA OT HOTpe6JICHI/ICTO Ha OIIpeACICHU NPOAYKTH.

B moHorpagusara aBTOpbT NpaBy OINUT Jia MIO3HAE MOBEJCHUETO Ha MOTPEOUTENs upes3
cneun(UYHUs KOMYHHKAIlMOHEH MIpolec, KOMTO MpOoTHYa MEXAY HEro U MpOAYKTa.
[Tpon3BoauTeNAT pasmojara ¢ pa3HOOOpa3eH MHCTPYMEHTapuyM, 3a Ja NpHJajae Ha CBOs
MPOAYKT TBPCEHUS OT MHoTpedurtens npo@uyi OT Moa3u. EIUH OT eneMeHTHTE OT TO3HU
MHCTPYMEHTApUYM € TMPOAYKTOBHSAT AM3aiH. 3a pa3ivkKa OT JPYTUTE XapaKTEepPUCTUKH Ha
IpOAYKTa M TOpaJyd HAIWYMETO Ha M3BECTHO CXOJCTBO C XYyJOKeCTBeHara (haHTa3us,
JU3aHBT IOHSAKOra C€ IOCTaBs MAaJIKO BCTPaHU OT MKOHOMMYECKATa pPalUOHAJIHOCT Ha
MIPOU3BOJICTBEHUS Tpolec. Moxe OuM ToBa € IpUYMHATA, MOPAaU KOSATO MPOJYKTOBHUST
IU3aiiH ce TeMaTu3upa MPEeAUMHO OT NPO(ECHOHATHO AHTaXUPAHU ChC CH3AABAHETO MY
CHEeUUANUCTH. VIKOHOMUCTH, COIIMOJIO3M M TICHXOJIO3M TOCSATaT KbM Ta3d MHpoOjeMaTHKa
IIPEeAMMHO TOraBa, KOraTo T € CBbp3aHa C IMPOBEKIAHETO HAa KOHKPETHU EMIIMPUYHU
W3CIIEJIBAHMS, [P KOUTO CE€ TECTBAT PA3JIMYHM IIPOJYKTOBU BapHaHTH. B ma3apHa curyanus,
KOATO C€ XapakTepu3npa CbC CHJIIHA KOHKYPEHIIMS, BHCOKAa CTENEH Ha MPOAYKTOBA

HAaCUTCHOCT, 3HAYUTCIIHA XOMOHCTHU3alUsA Ha MNPCAJIAraHuTC MNPOAYKTHU MW HCE3HAYUTCIIHU



pasauuus MEXKAY OTIETHUTE MapKu MPOIYKTH, MPOTYKTOBUST TU3aiiH MOXE J1a Ce pa3riexaa

KaTO CTPAaTETnYeCKH MAapKETUHTOB PECypC U KOHKYPEHTEH MazapeH (hakTop.

MonorpaduuHOTO U3CIIE[BaHE CE Pa3BHBA B PaMKUTE Ha J[BE OIPAaHMUYCHHS: IIBPBO,
IIPEIMET HA U3CIECABAHE Ca CaMO MHYCTPHUAIIHO IIPOU3BEACHU IPOAYKTH, IPEAHAZHAYCHHU 3a
MacoBo notpediieHue. M3BbH M3ClIEA0BATEICKUS UHTEPEC OCTaBaT MALIMHU U ChOPBIKEHHUS,
KOUTO MMAaT YMCTO IIPOM3BOJCTBEHO 3HAYCHHUE U HAM-4ECTO UMAT 3a agpecaT OpraHUu3alusiTa
kato norpeburen. Opranu3anusaTa KaTo NOTPEOUTENl UMa MOBEJECHUE, KOETO 3HAYUTEIHO CEe
pa3nuyaBa OT TOBAa HAa WHAMBHIyaTHUS MOTpeduTes. MSCTOTO M poisiTa Ha IU3aifHa 3a TaKbB
PO IPOAYKTH IPH M300pa UM OT OpraHu3alMsiTa - IOTpeOUTeN cieaBa Ja ObJae mpeaMeT Ha
CaMOCTOSITENTHO H3cie[BaHe. BTopo, aHanM3bT Ha NPOAYKTOBMS AM3aiiH KaTo (akTop Ha
IIPOIYKTOBUS M300p c€ MOMECTBAa B KOMYHHMKAIUATA ,,[IPOJYKTOB AM3aiH - moTpeduTen‘ npu
abcTpaxupaHe OT JeWCTBHMETO Ha Jpyru (akropu BHpXy m3bopa. B peamnure m3bopu Ha
norpeOuTens TakuBa abcTpaxupaHus HaMa. [loTpeOuTensaT e moanokKeH Ha Bb3JeHCTBUS OT
MHOX€ECTBO (paKTOPH, CaMO 4acT OT KOMTO ce€ Ch3JaBaT OT npousBomureis. [lopaau taszm
IIpUYMHA, aKO IIPOMU3BOAMTENAT KeJlae Ja YCTAaHOBUM KakbB € IPUHOCHT Ha JU3aiiHa 3a
pean3anusTa Ha MPOU3BEIECHUTE OT HErO MPOAYKTH, TOM 3abIKUTENHO TPsiOBa Ja pOBEIe
naszapHu npoyuBaHus. Hacrosimero uscnezBaHe OM MOJNOMOTHAJIO B 3HAYUTENHA CTENEH

p33pa6OTBaHCTO Ha TCOPECTUYHU MOJCIIHU 3a TAKHBA ITPOYYBAHUA.

Stoilova, V.,Consumer choice. The design factor. Publishing complex of UNWE,
2020 r., ISBN 978-619-232-282-3

The social role of the individual as a consumer is one of the individual’s most significant
social roles. The combination of needs, financial capabilities, attitudes, tempers, emotions,
traditions and experience in this role largely determines the lifestyle of the individual.
Through this role, the individual ensures both their physical and their social replication.
Therefore, this role has been the focus of research in different sciences. This knowledge about
the individual as a consumer gained by the representatives of these sciences is the basis for
development of the marketing strategies of market actors that produce goods and services. In
the context of the global and digitalised markets, they need to respond to the expectations of
an ever-growing market public. Their chances to be competitive on the market are largely
predetermined by what they know about the consumer, about the consumer needs, preferences

and expected experience from the consumption of specific products.



In this monograph, the author makes an effort to anticipate the consumer behaviour
through the specific communication process between the consumer and the product. The
producer has a variety of instruments to provide its product with the profile of benefits sought
by the consumer. One element of these instruments is the product design. In contrast to other
product characteristics and due to the presence of a certain similarity to the artistic
imagination, design is sometimes considered secondary in the economic rationality of the
production process. Perhaps, this is why product design is primarily the focus of professionals
involved in its creation. Economists, sociologists and psychologists consider this topic
primarily in the cases where it is related to the conduct of specific empirical studies where
different product varieties are tested. In a market environment characterised by strong
competition, high level of market saturation with products, substantial homogenisation of the
products offered and minor differences among the different brands of products, product

design can be viewed as a strategic marketing resource and a competitive market factor.

This monographic research has been developed on the basis of two limitations: first, the
scope of research covers only industrially manufactured products intended for mass
consumption. Machines and facilities with purely manufacturing significance and primarily
addressed to the organisation as a consumer are outside the field of research. The behaviour of
the organisation as a consumer differs significantly from the one of the individual consumer.
The significance and role of the design of such types of products for their selection by the
organisation as a consumer is a topic that needs to be elaborated in a separate research.
Secondly, the analysis of the product design as a factor of the product choice falls within the
“product design - consumer” communication, if the effect of other factors on the choice is
disregarded. There is no such disregard in the actual choices of consumers. The consumer is
subject to the influence of multiple factors and only part of them are created by the producer.
Therefore, if the producer is willing to determine the contribution of design to the sale of their
products, they should definitely conduct market studies. The present research could provide

significant support for the development of theoretical models for such studies.
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Stoilova. V., Market, Freedom and Justice, in Economic Studies, Economic Research
Institute, Bulgarian Academy of Science, Volume 28, Issue 4, 2019, 3-18 Print
ISSN: 0205-3292
This article constitutes an attempt to present the market themes through the prism of

the freedom of the market actor to pursue their self-interest and the associated expectations
for achievement of certain justice. The freedom of the human as a market actor has a number
of specific characteristics as compared to other freedoms they receive in their role as a citizen
of a democratic state, such as the freedom of speech, of religion, of association, etc. The value
concept of the market is embedded in the dual nature of the market actor. As a consequence,
this results in duality of their interest and two qualitatively differing social environments
where they strive to realise it. The freedom this market actor has in these two social
environments is different, which gives rise to expectations for achievement of two dimensions
of market justice. One is related to the specifics of the relationships of exchange between the
market actors and the other is related to the distribution of competitive market opportunities

between them.

Crounosa, B. , Ilazap, ceéobo0a u cnpaseonusocm, UkonHoMu4ecku u3cjiaeIBaHus,
op.4/2019

B crynusara aBTopbhT TeMaTu3upa mazapa mpe3 Mpu3Mara Ha cBOOOJaTa Ha IMa3apHUs
aKThOP JIa TIpecie/iBa COOCTBEHHS CH MHTEPEC U CBBHP3aHUTE C TOBA OYAKBAHUS 32 MMOCTHTaHE
Ha ompeneneHa crpaBeanuBocT. (CBoOojaTa Ha YOBEKa KaTO Ma3apeH akThOp MMa peaulia
cnenu(uKy B CpaBHEHUE C JIPYTH CBOOOIM, KOUTO TOU MOJTydyaBa B POJIATA CH HA TpakIaHUH
Ha €JHa JIEMOKpaTH4yHa JbpKaBa, Hamp. cBOOOJA Ha CIIOBOTO, Ha BEPOM3IOBEAAHUSTA, HA
cApyXeHusta U 1p. B 1neHHocTHaTa uzaes 3a masap € 3aj0XeHa JABOWCTBEHA MpUpOJa Ha
nazapHusi aktbop. ToBa Boau cies cebe CH JABOMCTBEHOCT HA HErOBUS HMHTEPEC U JBE
KAaueCTBEHO Pa3IMuHU COLIMATIHU CPEIU, B KOUTO TOU ce CTpeMu Jaa ro peanusupa. CBobozara,
C KOSITO pas3moJjiara MnazapHUST akThOp B TE€3U JBE COLMAIHU CpPEeld € pa3inyHa, OT KOETO
MPOM3TUYAT OYAKBAHUS 3a TIOCTHTAHE HA JIBE€ M3MEPEHHUS Ha Ma3apHa CIpaBeIMBOCT. EMHOTO
€ CBBP3aHO ChC crnenudukaTa Ha pPa3MEHHHUTE OTHOIICHHUS MEXKIYy TMa3apHUTE aKThOPH, a

APYTOTO - C pasnpCACICHUCTO HAa KOHKYPCHTHUTC ITa3apHU ITAaHCOBC IMOMCKIAY UM.
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Research papers published in non-referenced peer-reviewed journals or published
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CrounaoBa, B., Pazmana u onazapsaseane, Hayunn tpynose na YHCC, 2010 r. 1. 1 (53-85)
ISSN 0861-9344

B mnpemmaranara crynus ,,PasmsHa u omaszapsBaHe ce TOCTaBsi MNPOOJIEMBT 3a

TpaHcopMHUpaHETO Ha IsjaTa TaMa OT pa3MEHHU OTHOIIEHHUS MEXAY XopaTa B Ma3apHHU U

IMOCTENIEHHOTO TOTAJHO OTma3apsiBaHe Ha oOmiecTBoTo. IIpomechkT Ha ,,0mazapsBaHe” €

pasmiienaH OT TJEAHAa TOYKAa HA CBOUTE WKOHOMHUYECKH TWPEINOCTaBKH, a CaMOTO

,,OH%apHBaHe“ € NpCACTAaBCHO KaTO IroCnoJCTBO HAa UKOHOMUYCCKUA NPUHIOHWII HA MUCJIICHC U

KaTo €1Ha ,,uIrpa Ha YBCJ'II/I‘IGHI/ICTO“ Ha TBPCCHUTC OT aKTbOpa I10JI3U.

CHCI_[I/IaJ'IHO BHHUMAHHUC € OTACJICHO Ha IIOCICACTBHUATA OT OIIa3apsABaHCTO BBPXY
JKU3HCHHA CBAT HAa YOBCKA KATO OTHYXKICHUC, HpO6JIeMI/I C WICHTUYHOCTTAa, OTHOICHHUEC KBM

00oraTcTBOTO M Cy6eKTI/IBHOTO yCCllaHe 3a MAaCTUC U YAOBJICTBOPCHOCT.

Stoilova, V, Exchange and Market Relations, Research Papers, University of National
and World Economy, Vol.1/2010, (53-85) ISSN 0861-9344

The study ‘Exchange and Market Relations’ examines the transformation of the whole
variety of relations of exchange among people into market relations and the gradual
establishment of market relations in the society. The process of establishment of market
relations is considered from the point of view of its economic prerequisites and ‘the
establishment of market relations’ is represented as dominance of economic thought and as a

kind of ‘play of growth’ of benefits sought by the actor.

Special attention is dedicated to the consequences resulting from the establishment of
market relations over the life of the individual, such as alienation, identity problems, attitude

towards wealth, and subjective perception of happiness and contentment.



CrougioBa , B.- Coyuonocuuecku nozneo évpxy uncmumyyuama na nazapa” , Hayunn

Tpynose Ha YHCC, Towm 2-3, 2015, Yact mbpBa, (151-179) ISSN 0861-9344

Crynusara mpeacTaBsi COIMOJIIOTUYESCKH TOTJIE]] BbPXY MHCTHTYIHMATA HA Ta3apa mpe3
mpu3MaTa Ha CcoOIMajlHaTa CBBP3aHOCT, KoATO T wu3rpaxnaa. Crnemudukara Ha Ta3u
CBBP3aHOCT ce 00ycCiaBsi OT MPUHIUIA HA KOHKYPEHLHATAa KaTO OCHOBEH MEXaHH3bM 3a
KOOpJWHAIIMS U KOOIIepalys Ha JICUCTBUATA HA MTA3apHUTE aKThOPH U aMOMBAJICHTHOCTTA Ha
colMaliHaTa poiis ,,la3zapeH akTbop”. [Ipon3THuamara oT KOHKypeHIHsITa cBoboa Ha u3oop,
KaTo BH3MOKHOCT Ma3apHUST aKThOp Ja IMpeciiefiBa COOCTBEHUSI CU UHTEpEC, Ipeaonpeaes
CIIOHTAHHOCTTAa Ha pealu3upaHuTe Ma3apHU pa3MEeHu - ,CHoHTaHeH pexn’ (Xailek) oT

OTHOIICHUA MCKAY MMa3apHUTC aKTbOPH.

AMOMBAJICHTHOCTTAa HA COLMAIHATA POJIS ,,1a3apeH aKThOp, KOSATO Ce HM3pa3siBa B
OOCTOSITENICTBOTO, Y€ HEHHUAT M3NBJIHUTEN BBIUIbLIABA M JBET€ CTPaHM Ha Ia3apHaTa
pasMsaHa (mpojaBad M KylyBay, Makap W B pa3IU4YHU BpPEMEBU MOMEHTH),
o0ycnaBs palMOHAIHOCTTA Ha HErOBOTO MoBeJeHue. [IpuHyauTeIHOCTTa HA Ta3u COIMAliHA
pOJIsL OT TJIEAHA TOYKA JOCTHIIA JI0 IPpaBa Ha COOCTBEHOCT BBbPXY ONpEACIeHH OJiara, B T.4 U
napv, KakTo M OIa3apsBaHETO Ha peAulla HEMKOHOMUYECKM JEHHOCTH B OOLIECTBOTO
OTIpEeAENAT LSAJOCTHUS POJIEBM aHCaMOBI Ha YOBEeKa KaTo U3pa3 Ha CBHBKYIMHOCTTA OT

OTHOIICHHA, KOUTO TOH yC1siBa 1a u3rpaau ¢ Apyrute.

Stoilova, V, Sociological View on the Institution of the Market, Research Papers,
University of National and World Economy, Vol. 2-3, 2015, Part 1, (151-179) ISSN 0861-
9344

This paper provides a sociological point of view on the institution of the market in
terms of the social cohesion which it builds. The specifics of this cohesion is determined by
the principle of the competition as a basic mechanism for coordination and cooperation of the
activity of the market actors as well as by the ambivalence of the social role "a market actor".
The free choice which results from the competition, enables the market actors to pursue their
own interests and determines the spontaneity of the market exchanges - “spontaneous order”

(Hayek) of the relationships of the market actors.



The ambivalence of the social role "a market actor”, which is expressed in the fact that
its performer embodies both sides of the market exchange (buyer and seller, although at
different times), determines the rationality of the market actor's behavior. The coercive nature
of this social role in terms of the access to rights of ownership of certain goods, including
money, as well as the increasing role of the market in a number of non-economic activities in
society, limit the overall ensemble role of man as an expression of the totality of relationships

which he manages to build with others.

Crounnosa, B ., Yoeexkvm u nezosusm coyuanen kanuman” — I'ognmank Ha YHCC 2012
r. (195-224) ISSN 1312-5486

B crynusTa aBTOpBT mpeacTaBs OuepTAaHUATA Ha €IHO H3CJIEJBAaHE Ha COLMAJIHUS
KaluTal B TPaJULMUTE HaA COLIMOJIOTMYECKAaTa HayKa, KOMTO IMpearojiarar: IbpBO,
cnienu()MIHN TPOIIECH, OTHOLICHUS U AEWHOCTH J1a ObJaT Pa3iMyeHH OT OCTAHAIIUS COLMAICH
CBAT W Ja ObgaT cioBecHO 00Oo3Ha4YeHH (KOETO OOMKHOBEHO ce Hapwua "neduHupane"),
BTOpPO, OIpeJieNIIHE Ha paBHMILATA, HA KOUTO TO3M coLManeH (eHOMEH (COLMaleH KamuTam)
Moe Ja Oblie uaeHTuuIupaH (B T.4 KOHKPETHU (OPMH Ha CbBMECTHOCT, IPOCTPAHCTBEHU
JIOKAIMK U CyOeKTH Ha HErOBOTO "MPOM3BOJICTBO") U TPETO, MOCIEAUIM OT HAUMHUTE MYy Ha
ynotpeba. Kpuzara ot nocieHuTe roiMHy U ouepTaauTe ce JeUIUTH Ha UHCTUTYLIMOHAIIHA
CTa0MJIHOCT MOCTaBUXa HEOOXOIMMOCTTa OT camopeduiekcuss Ha OOIIeCTBOTO, OT IIo-
JIeTalJIHO BIIISKJaHE B HAUMHA, 110 KOMTO Ce M3TpaXkJa ChbBMECTHOCTTA U Bb3MOXKHOCTUTE Ha

HEHHUTE YWICHOBE J1a peain3upaT COOCTBEHUTE CU )KUTEHUCKU CTPATETHH.

Stoilova, V., The Man and His Social Capital, Yearbook of University of National and
World Economy, 2012 r. (195-224) ISSN 1312-5486

In this paper the author will present the outlines of her study on social capital in the
traditions of sociological science, which requires: first, specific processes, relationships and
activities to be distinguished from the rest of the social world and to be verbally defined
(which is usually called definition); second, determining the levels at which this social
phenomenon (social capital) can be identified (including specific forms of compatibility,
spatial locations and subjects of its "production™); and third, the consequences of the ways it
is used. The crisis during the recent years and the deficits of institutional stability have led to



the need of a more precise analysis of the way the coexistence is build, and also to a more

detailed look at the capabilities of the society members to achieve their own life strategies.

Cmamuu u 00K1a0u, nyoauKyeanu ¢ nepedepuparnu CRUCAHUA C HAYYHO

peueH3upane uiu nyoauKyeanil 8 peoaKkmupanu KoJaeKmiugHu momoee

Articles and reports published in non-referenced peer-reviewed journals or

published in edited collections

CrongoBa, B. 3a dyxa na oucumannusa kanumanuzom, ci. UKOHOMHMYECKH M COLMAIHH
ajgrepHatusu, 6p. 1/2020 r. U3nanne na YHCC, ISSN 1314-6556 ISSN (online): 2534-
8965 ( 145-152).

Cratusta TeMaTuszupa MpeANpUEMAuecKHsl JyX, MPHUCHI] Ha JUTUTAIHUSA
Kanutaan3bM. B MeTOm0I0rnuecko OTHOIIEHHE TeHE3UCHhT Ha TO3HM AyX C€ ThPCH B HOBUTE
PalMOHAIHOCTH, MOPOAECHU OT IMPOLIECUTE HA AUTMTaNIM3auus U rnodanusauud. Llenta Ha
cTaTHsTa € Ja oueprae crenudukara Ha Ayxa Ha AUTUTATHHAS KanuTaim3bM. Ha ocHoBara Ha
TEOPETUKO-aHAIUTUYHHUS TOAXO0J ca pas3riieaHd OCHOBHHUTE LIEHHOCTH, BbPXY KOHTO TO3HU
IyX €€ U3rpakJa, KaKTO U OrpaHUYECHHs] MY MOTEHIMA 3a pa3peliaBaHe Ha CHIIECTBEHUTE

HpO6H€MI/I Ha CbBPECMCHHHA CHBMCCTCH KUBOT.

Stoilova, V, The Spirit of Digital Capitalism, 1/2020 r., ISSN 1314-6556 ISSN
(online): 2534-8965 ( 145-152).

The article focuses on the entrepreneurial spirit of digital capitalism. Methodologically
the genesis of this spirit is sought in the new rationalities created by the processes of
digitalization and globalization. The purpose of the article is to outline the specificity of the
spirit of digital capitalism. On the basis of the theoretical-analytical approach, the values and
morals on which this spirit is built are considered, as well as its limited potential for solving

the essential problems of modern life together.



Crounnosa, B. Ilazapvm - mesrcoy coocmeenusn unmepec Ha RA3APHUA AKMbOD U
obwecmeenun unmepec, Hayunu tpynose, 1.1, 2018 r. U3nanue na YHCC, 69-81, ISSN
0861-9344

Crarusta TeMaTH3upa Bpb3KaTa MeXAy COOCTBEHHUS MHTEpEC Ha Ma3apHUs aKThOp U
MHTEpeca Ha 001IeCTBOTO OT (YHKIIMOHUPAHETO Ha ra3apa. MeTo10JI0rnuecKusaT moIxo 1 3a
aHaJlM3a Ha Ta3W BpbB3Ka ce OCHOBaBa Ha meradopara 3a ,HeBuauMmarta pbka”. Llenra Ha
cTatusTa € Ja ce 00OCHOBE HamalsBallaTa ChJICHCTBAIla POl HA ,,HEBHIMMAaTa pbhKa~ 3a
pean3upane Ha oOriecTBeHus HHTepec. Ha ocHoBaTa Ha TeOPEeTUKO-aHATTMTUYHUS MTOAXO0/ ca
neUHUpPaHU MOHATHUSTA ,,cOOCTBEH” U ,,00LIECTBEH MHTEpEC” U ce 0OOCHOBaBa Pa3INYHETO

MEX1y ,,COOCTBEH” U ,,eTOMCTHYCH HHTEpeC” .

Stoilova, V., The Market - Between the Actor's Own Interest and the Public Interest,
Research Papers, University of National and World Economy, Vol.1/2018, 69-81, ISSN
0861-9344

The article focuses on the relationship between the actor's own interest and the public
interest in the functioning of the market. The methodological approach to analyzing this
relationship is based on the metaphor of ,,invisible hand. The aim of the article is to justify
the diminishing cooperative role of the "invisible hand" for the realization of the public
interest. On the basis of the theoretical-analytical approach, the concepts of "own interest™ and
"public interest” are defined and the distinction between "own interest" and "selfish interest"

is justified.

Crounosa, B., Ilazapnu npunyunu na cnpaeeoiusocm /pe3yimamu om COUUON02UYECKO
uzcneoeane cpeo cmyoenmu om YHCC/, cn. Hayka, u3a. Ha Cblo3a Ha y4eHHUTeE B

Bbarapus, op. 3, 2018 r., 15-20 ISSN 0861 3362

B cratusita ce muckytupa BBIPOCHT 3a Bph3KaTa MEXIY IMa3apa U CIpaBeIMBOCTTA
Ha OCHOBAaTa Ha pe3yJTaTH OT HENPEJCTaBUTEIHO COIMOJOTHYECKO H3CIe/ABaHE, MPOBEACHO
Cpell CTyIeHTH, oO0yyaBally ce B YHHBEpCHUTETa 32 HAallMOHAJIHO M CBETOBHO CTOIAHCTBO.
Ilenta Ha u3caenBaHeTo O€ Ja ce YCTAaHOBH KaK C€ ChOTHACAT MPEACTABUTE HA M3CIICIBAHUTE
CTYICHTH 3a CHPaBeUIMBOCT M HArjacHTe MM KaTo TMa3apHU aKThbOPH-TPOJAaBAYU WU

KyIyBauu 3a Mpu100MBaHe Ha Mapy U3BbH NTa3apHUTE MpaBUIIa.



Stoilova, V., Market Principles for Justice (results from a sociological survey
among students from UNWE), Nauka ( Science), A bi-montly journal of the Union of
Scientists inBulgaria, Vol. 3, 2018 r., 15-20 ISSN 0861 3362

The article analyzes the results of a non-representative sociological survey conducted
among students trained at the University of National and World Economy. The aim of the
study was to find out how students® perceptions of fairness correlated with their attitudes as

market actors-sellers to realizing their own money interests outside of market rules.

Crounaosa, B., Coyuanuzayus upes npedocmaeama u camonpedocmasama 3a ,,yCns

yoeek”, SocioBrains, ISSN 2367-5721, issue 35, July 2017 (209-220)

Cratusta ce Qokycupa BBPXY Mpolieca Ha COLMAIU3alMsA dYpe3 IpeacTaBaTa U
caMmoInpezcTaBaTa 3a ,,yCIslJ 4OBEK, KaTo MOJE] Ha pealu3upaHe Ha HHIUBUAYATHUTE
KUTEHCKU IUIAHOBE B pPAaMKUTE Ha KOHKPETHO OOIIECTBO. AHAIM3MpaHU Ca JaHHU OT
HENPEeACTaBUTEIHO COLIMOJOTMYECKO M3CIe/iBaHe, MpoBeneHo npe3 M.Mmapt 2017 rox. cpen
120 crynentu, oOydyaBaiy ce B YHHMBEPCUTETa 3a HALlMOHAIHO M CBETOBHO CTOIAHCTBO, IP.

Codus.

Stoilova, V., Socialization through an ldea and Self-presentation of ,,Successful
Person*, SocioBrains, ISSN 2367-5721, issue 35, July 2017 (209-220)

The article focuses on the process of socialization through the concept and the self-
representation of "successful person as models of realized individual life plans within a
particular society. Data is used from non-representative sociological research conducted

amongst students from University of National and World Economy — Sofia.

Crounosa, B., IlIpeocmaeu 3a 602amcmeo u 6ednocm u cevbp3anume ¢ max HA21acu 3a
paboma é onuzapxuunu cmpykmypu, ci. Hayka, nza. Ha Cbro3a Ha yyeHute B bbarapus,

op. 4, 2016, 11-17 ISSN 0861 3362

B crarusara ca NpeaACTaBCHU JaHHU OT €MIIMPUYHO H3CJICABAHC CpEa CTYACHTH B

YHCC, nposeneno B pamkute Ha yueOHata 2014/2015 r. xoeto umaiie 3a el 1a yCTaHOBU



OT €/IHa CTpaHa, NPEACTaBUTE Ha CTYICHTHTE 32 OOraTCTBO M OCAHOCT, a OT JpYra, TEXHHUTE
Harjiacu 3a pa0oTa B OJIMTAPXUYHHU OpraHW3alui. ABTOPHT C€ OPUEHTHPA KbM MO3HAHHE Ha
TE3W HArjacu BOJECH OT pa30MpaHETO CH, Y€ CYOCKTUBHHUTE IMPEICTaBU 3a OOraTWTe XOopa
(KaKBUTO HECHMHEHO Ca OJIUTApCUTE) MOXKE Ja ObJe MHIUKATOP 32 OOIIECTBEH MPOOJIeM, aKo
JETUTUMHOCTTa Ha OOraTCTBOTO HA TE3M XOpa CE IMOCTAaBs MO/ ChMHEHHE OT IJIeTHa TOYKa Ha
HAYMHHUTE HA HETOBOTO NpuaobuBane. M3crmeaBaHETO yCTaHOBH TAaKbB MPOOJIEM, Thi KaTto
camo 5 % OT u3cienBaHUTE CTYIACHTH H3pa3sBaT Harjacu 3a paboTa B OJNMTApXUYHU
OpraHu3aly, 3apajd BB3MOXKHOCTTAa Ja IIOJy4aBaT >KelaHM (UHAHCOBH CpEICTBA U

COIIMaJICH KaIluTall.

Stoilova, V., Perceptions of Wealth and Poverty and related Attitudes to Work in
Oligarchic Organizations, Nauka ( Science), A bi-montly journal of the Union of
Scientists in Bulgaria, Vol. 4, 2016, 11-17 ISSN 0861 3362

This article analyzes the results of empirical survey among the students at University
of National and World Economy, which aimed to determine their subjective peceptions of
wealth and poverty and related attitudes to work in oligarchic organisations. Along with
money as access to tangible and intangible assets, in the subjective perceptions of the
surveyed students, wealth and poverty are also associated with the ability of creating desirable
and lasting social relationships. Only 5 % of the surveyed students expressed adjustment to

work in oligarchic organisations for the chance to get desired funds and social capital.

CrounoBa, B. 3a cpanuyume na onazapsagane na oouiecmeenus Hcueom- eOuH
coyuonozuuecku nozned. B: Ukonomu4ecka conuosiorust 4.0 CoopHuk 1oxaagu or
o0uIeiiHa KoH(epeHUNsl, NocBeTeHA HA 4(0-Ta rOAMIIHUHA OT Ch3/IaBAHETO HA KaTeapa
wAxoHomuuecka couuonorusi, M3nareackn kommiaexkc- YHCC, 2016 (83-89) ISBN 978-
954-644-872-9

B cBpBpeMeHHOTO 0O0IIECTBO € HaNMIEe TEHISHIMATAa Ta3apbhT Ja Ce MPEeBpbhIIa B
perynarop Ha BCE IMOBEYE HM3BHLHUKOHOMUYECKH OOIIECTBEHO 3HAYMMM JeitHocTH. To3u
conuasneH ¢GakT Bce OIlle He € JOCTAaThUHO M3CJIeIBaH B pAaMKUTE Ha COLIMOJIOTHSITA Ha Ma3apa.
Hanuue ca aBe OCHOBHM HM3CJEIOBATENICKM OPUEHTAIIMM Ha COLIMOJIOTMYECKOTO MO3HaHHE B
paMkuTe Ha Ta3u Tema. [IbpBo, MO3HAHKE 3a MPUIMHUTE 3a OIMa3apsiBaHe U BTOPO, BIUSHUETO

Ha OIla3apsABAaHCTO BBPXY PA3BHUTHUCTO HaA O6H.[CCTBOTO U OTASIHHUS Heros uieH. B mokiama



aBTOPBT ce (POKycupa BBPXY JABa H3CIEAOBATEICKU BBIIPOCA, KOUTO Ca €JIEMEHT OT Te3U
OpUEHTAIINM, @ UMEHHO: TPAaHUIIUTE Ha Ma3apa, KOUTO M3TPaxaaT IpoLEeCUTe Ha omna3apsiBaHe
U €IHO CIIEJICTBHE OT TE€3U IPOLECHU B JULETO HA HApAcTBalllaTa OCKBJHOCT Ha NApUTE KaTo

MOAYC 3a corajiHa CBbP3aHOCT.

Stoilova, V., About the boundaries of marketisation of public life — a sociological
perspective. In: Economic Sociology 4.0 Compendium of reports from a conference
dedicated to the 40" anniversary from the establishment of the Department of Economic
Sociology, 2016 (83-89) ISBN 978-954-644-872-9

There is a trend in modern society showing that the increasing role of the market as the
regulator of a growing number of non-economic activities of public interest. This social fact
has not been subject of sufficient research by the market sociology. There are two primary
research focuses of sociological knowledge in this topic. The first one is knowledge about the
reasons for marketisation and the second one discusses the impact of marketisation on the
development of society and its individuals. In this report, the author focuses on two research
questions that are an element of these focuses, particularly: the boundaries of the market that
make up the marketisation processes and one consequence of these processes related to the

growing scarcity of money as a mode of social cohesion.

Stoilova, V., Socialization in Terms of Social Life Marketization, International
Conference — GV, Volume 4, Issue 1, April 2016, Publisher: University of Zilina,
Slovakia, pp:120-123, ISSN: 1339-9373

The topic of socialization of the individual is typical of the science of sociology. This
article focuses on socialization in the context of social life marketization which reformulates
the value of social activities and leads to the establishment of new rules for living together,
which people have to socialize with. In this social state of affairs the role of money as a
modus of social connectedness increases, while the social role ‘market actor’ dominates the
system of people’s social roles. Money and the market leave their imprint on the way the
individual chooses to apply the notion about his own life in the society he lives in. From the

point of view of the stability of society it is important whether this choice is realised as



socialization with the public institutional order or despite it.

CrougoBa, B., ,,Coyuanuzayuama 6 ycnosusn na onazapsagamne Ha 00u{eCmeeHus Hcueom ",
International Conference — GV, Volume 4, Issue 1, April 2016, Publisher: University of
Zilina, Slovakia, pp:120-123, ISSN: 1339-9373

Temara 3a conuanu3anusaTa € e€IHa OT 3HAYUMUTE TEMU B pPaMKUTE Ha
couuojoruueckara Hayka. JloknaabT ce (oKycupa BbpPXy Ipoleca Ha COLMaIM3alMs B
KOHTEKCTa Ha Ona3apsBaHETO Ha OOIECTBEHHUS KHUBOT, KOETO mpedopMaTHpa MEHHOCTUTE U
[IpaBWjlaTa Ha CbBMECTEH HUBOT, KbM KOMTO XopaTa Tps0Ba Ja ce couuanusupar. EnHo or
Hall-3HaYMMHUTE H3MEHEHHs] € BCe II0-HapacTBalllaTa poJii Ha MapuTe Karo MOJyC Ha
U3rpaXKlaHe Ha OTHOLICHMS MEXIy XOopaTa M JOMHUHUpalara poJis ,,J1a3apeH akTbop™ B
poseBust aHCaMOBJ Ha 4oBeka. [la3apbT W mapuTe B Hal-TONSIMA CTENEH HPEAONPEIeIsT
n300pa Ha YOBEKa J1a pean3upa CBOSTA )KUTEHCKA CTpaTerusi B 0OMIECTBOTO, B KOETO KHUBEE.
OT rnenHa Touyka CTaOMIHOCTTa Ha OOILIECTBOTO € MHOIO Ba)XKHO Jalu TO3M M300p ce
peanu3upa B CbOTBETCTBUE ChC ChLIECTBYBALUTE MIPaBUJIa Ha CbBMECTEH JKUBOT WJIM HU3BBH

TAX.

Stoilova, V., LA CIRCULATION LIBRE DES INDIVIDUS - DEFI DEVANT
LE MARCHE DE L’EMPLOI EN BULGARIE, — Actual Problems of Globalization,
Midas. S. A. Thessaloniki, Greece 2016, 12-16, ISBN 978-617-7214-34-1

This report will outline some consequence on the Bulgarian economy and in particular
on the labor market arising from the opportunities that globalization allows to people to seek
their professional and life realization in foreign countries, and specific management decisions

in this direction.

CrousioBa, B., C60600nomo osuxcenue na xopa — npeou3suKameicmeo npe3 nazapa Ha
mpyoa ¢ Bvazapus, Actual Problems of Globalization, Midas. S. A. Thessaloniki, Greece
2016, 12-16, ISBN 978-617-7214-34-1



B nokmaga ca pasrienaHu HSKOM TOCIEIWLM BbPXY Maszapa Ha Tpyna B bearapus,
MOPOJICHH OT TTI00AIM3AIMOHHUTE MPOIIECH B JIUIIETO HAa CBOOOJHOTO ABIKEHHE Ha xopa. B
KpUTUYHA TIEPCIEKTUBA € pa3riie/laHa €Ha OT YIPaBICHCKUTE MEPKU 3a IMPEOoJIOJIsIBaHE Ha
nepuuTUTEe Ha paboTHA CHila — pa3jessHe Ha MpodeCHOHATHUTE HANPaBICHUE BbB BUCILINTE

yLIe6HI/I 3aBCACHHUA HA IIPUOPUTETHU U HEITPUOPUTCTHHU.

Crounosa, B., Coyuanuzayuama kamo unousudyanuzayus upe3 npoghecuoHainu poau 3a
oocmwvn 00 napu upes mpyo, cn. UKOHOMHYeCKH W CONUAIHH aJTepHaTuBu”, op. 1/2015

r. (99-108) ISSN 1314-6556

Cratusra ce Gpokycupa BbpXy Ipolieca Ha COLMAIN3aluATa KaTO UHINBUAYaIN3alUs
B JIB€ IOCOKHU: I'bPBO, KAaTO JOCTBI JO IIpaBa Ha COOCTBEHOCT BBpPXY IapH upe3 TPy
/M3bIHEHUE Ha TPO(PECHOHATHHA PO/ U BTOPO, KaTO CBOOOJA 32 MHIUBUAYATU3aIUs dpes3
IpaBaTa Ha COOCTBEHOCT, KOMTO aKTbOPBT IOJlydyaBa B pE3ydTaT Ha M3IbIHEHHE Ha
npodecuonanHa poisii. M300pbT Ha nNOA00EH MoOrjiex KbM HHAMBUAyaIM3aLusATa ce
MIpeloNpeaesis OT BCe I0-HApacTBAIIOTO 3HAYEHUE Ha JIOCThIIAa JI0 Mapu Ype3 TPy HE camo
KaTo BB3MOXKHOCT 3a IIoJyyaBaHe Ha Ojara, HEoOXOOUMH 3a YJOBJIETBOPSIBAHETO Ha
MHOTI000pa3HUTE HY)KIH Ha aKThOpa, HO U KaTo MPEANOCTaBKa 3a U3rPaXk/J1aHe Ha KeJaHH OT
HEro COLIMATHU CBBP3aHOCTH /COLMAJEeH KaluTall/, KOUTO ca 3HaYMM MOMEHT OT Heromara

conuaan3amms.

Stoilova, V., Socialization as Individualization through Access to Money through Work,
Economic and Social Altarnatives, UNWE, Vol. 1/2015 r. (99-108) ISSN 1314-6556

This article focuses in two ways on the process of socialization as individualization
through professional roles: first as an access to property rights on money through work (
implementation of a professional role) and secondly, as freedom for individualization through
property rights, which the actor receives as a result of implementation of his professional role.
The choice of such a point of view to the individualization is determined by the ever-growing
importance of the access to money — not only as an opportunity to obtain the goods which are

necessary to meet the diverse needs of the actor, but also as a prerequisite for the development



of the desirable social connectivity (social capital) as a significant moment of the actor’s

socialization.

Stoilova, V., The Society as Exchange ‘Games’, Economic Alternatives, issue 1/2015(31-
39) ISSN 1312-7462

Sociology explains the social through the prism of two processes evolving in parallel
where the answers to two interrelated questions lie — how is the social made possible and how
is it possible for the individual to exist within the social framework. Both society and the
individual occur simultaneously and this is the process of interaction between people. This
article provides an explanation of the social in compliance with Simmel’s sociological
tradition, where it is claimed that the exchange — as an indisputable sociological fact — builds
and reproduces the social environment and thr individual. Organizing exchange through rules
which aim to build interrelation between the individuals is used to structure the paths along
which the individual can satisfy their needs. The specific nature of the exchanged goods
presupposes the organization of individual, but not isolated, interrelated exchange ‘games’.
Through their rules the exchange ‘games’ structure the paths for satisfying needs,
transforming the latter into specific interest of the participants. In this way, the social (society)
is built and reproduced on the basis of its components — self-insufficient individuals organized
in some form of compatibility, based on the social division of labor — exchange * games’ in
which the satisfaction of needs is carried out as the realization of specific interests —
subsequent reproduction of needs and their satisfaction.

CromnnoBa, B., O6wecmeomo xamo uzpu na pasmana, Economic Alternatives,
issue 1/2015

Corronorusita 00SICHSIBA COIMATHOTO Mpe3 TpH3MaTa Ha JBa Mpoleca, KOUTO ce
pa3BUBAT MapajeiHO U B KOUTO C€ ChABbPIKAT OTTOBOPUTE HA J[BA B3aMMOCBBP3aHH BBITPOCA: -
KaK € Bh3MOJKHO COLMATHOTO U KaK € Bb3MOKEH MHANBHIBT B PAMKHTE Ha HsiKakBa (hopMa Ha
CHBMECTHOCT. Me3K1y 0OIIECTBOTO M OTICTHHUAT WHAWBHU]L IPOTHYAT HEMPEKHCHATO TPOIECH
Ha B3aumojeicTBus. CTaTusATa MPEI0CTaBs OOSICHCHHE HA COIUATHOTO B CHOTBETCTBHE ChC
COIIMOJIOTHYECKATa TpPAAWIMsA Ha 3UMEN, CIOpeA KOTOTO pa3MsiHaTa - KaTo Oe3cropeH
COIIMOJIOTUYECKH (DAaKT - M3rpakia M BB3MPOU3BEKIA COILHMATHATA Cpela M OTICITHHUS

HUHAWUBU/I. OpFaHI/IBI/IpaHeTO Ha pasMsgHaTta 4Ype3 IIpaBujia, LOEIAIUM H3rpaXaAaHEeTO Ha



B3alMOBpPB3Ka MEXKIy HWHAMBHIWTE, HA MpaKTUKa CTPYKTypupa IIbTUINATA, MO KOHUTO
WHIUBUABT MOXE J]a 33JJ0BOJH CBOMTE HYXIU. CriennUuHUAT XapakTep Ha pa3MEHSICMUTE
Onara mpearnosiara OpraHM3MPAHETO Ha OTJAENHH, HO HE W30JIMPAaHU, a B3aUMOCBBP3aHU
LATpU* Ha pa3msHa. llpaBuiara Ha Te3u ,,urpu* Ha pa3MsiHa U3TPAXKAAT MbTHUIIATA 3a
3aJI0BOJISIBAHE HY)KJIUTE Ha YYAaCTHULUTE B TSIX M Ce NPEBPBIIAT B TeXEH crneuuduyueH
uHTepec. Ilo To3M HaumH conuamHOTO (OOIIECTBOTO) CE€ M3TPa)Kia M BB3MPOU3BEKAA Bb3
OCHOBAa Ha HErOoBUTE KOMIIOHEHTH:  HECaMOJOCTAThYHU WHAMBUIM, OpPraHU3UPAHU B
OCHOBaHU BBPXY OOILECTBEHOTO pa3JeieHHe Ha Tpylda ,Urpu Ha pa3MsHa, B KOHUTO
yIIOBJIETBOPSIBAHETO HA HYXAWUTE CE€ OCHIIECTBSIBAHM KaTO pealu3alis Ha KOHKPETHU

HHTCPCCHU, IMMOCIICABAIIO BB3IMMPOU3BCIKAAHC HA HYKJAUTEC U TAXHOTO YAOBJICTBOPSABAHC.

Crounosa, B., Kpuzama na coyuannomo kamo Kpusza na 006epuemo Kom
uncmumyyuume B ,,iIkoHoMuKa 1 001ecTBo: ['J100aJJHU U PperMOHAIHU
npeau3BukarescTsa npea boarapusa”, COopHuk MaTepuay OT HAy4YHA KOH(epeHuus,
npoBeaena B YHCC — Codus, na 31.10.2013 r., (213-221) U3aaTeICKH KOMILIEKC
YHCC, 2014 r. ISBN 978-954-644-580-3

B noknaga e HampaBeH OMUT Jla ce IMpodeTe Kpu3aTa Ha COLMAIHOTO /00IIecTBOTO/
Ipe3 mpu3MaTa Ha JIOBEPUETO KbM M3rpaKAaluTe ro nHeTuTynuu. HezaBucumo ot dakra, ue
3a pa3ﬂI/IKa oT pezmua )IpyrI/I 3Ha4YuMHu TEMHU, CB”I)p?)aHI/I CbC CBBMCCTHHUA XHUBOT MC)KI[y
XopaTa, TeMaTa 3a JIOBEPHETO CPAaBHUTEIHO KHCHO CE€ MPEBPBINA B TeMa Ha CAMOCTOSITEITHU
COLIMOJIOTMYECKU aHAJM3U U U3CJeIBaHUs, T OBP30 ce MpeBpbhIa BbB (HOKyC 3a MO3HAHUE HA
oTaenHu GpopMH Ha ChbBMECTEH KHBOT. [IpencTaBuTenu Ha pa3ivyHU HAYKH 3a OOIIECTBOTO
BCE T0-UECTO Pa3TIekKAAT JOBEPUETO KATO €JIEMEHT Ha CTAOMJIHOCTTa Ha 00IIecTBOTO, 0e3
KOWTO TPYAHO OMXa MOTJIA Ja CHIIECTBYBAT CIIOJCIICHU IICHHOCTH M CPEJCTBA 3a TAXHOTO
nocturaHe. B oknaga aBTOPHT MpeACTaBs JOBEPUETO KAaTO MEAMYM Ha COLMATHOTO U
pa3BHBa CBOSITA T€3a, Y JIOBEPHETO B MHCTUTYIIMHTE € CII0)KHA CUCTEMa OT JIOBEpHE Ha TpU

paBHHUIIIA.

Stoilova, V., The Crisis of the Social as a Crisis of Trust toward the Institutions in

“Economic and Society: Global and Regional Challenges for Bulgaria”, Compendium of



materials from a research conference conducted in UNWE, 2014 r. ISBN 978-954-644-
580-3

This paper makes an effort to review the crisis of the social (society) through the prism
of trust toward the institutions it is made of. Irrespective of the fact that, in contrast to other
significant topics related to the individuals’ coexistence, the topic about trust became a matter
of independent sociological analyses and research at a relatively later stage, it has rapidly
become the focus for understanding different forms of coexistence. Representatives of
different social sciences are increasingly examining trust as an element of stability in society,
in the absence of which there could hardly exist shared values and means for their
achievement. In this paper, the author presents trust as a medium of the social and develops

her thesis that institutional trust constitutes a complex system of trust at three levels.

CrounoBa, B. Om xomo ukonomuxyc Kom xomo Kyamypanuc, B: ,,Jlomrnyecka
HKOHOMUS U MKOHOMUYecKa Teopusi. COopHUK cTaTum oT [IbpBa HALMOHAIHA
KOHG(epeHI U N0 MoJIuTHYecKAa uKkoHoMus (21-22 noemBpu 2013 r.) U3naresnckn

kommiekc- YHCC, 2014r. (141-152) ISBN 978-954-644-580-4

TeopeTHuHUTE MOJIETH 32 YOBEKA HU MPEIOCTABIT B3MOXKHOCT J]a OTI03HaeM cebe cu
M Jla U3rpaJuM OIpEAesIeHH OYaKBaHUsS 3a MOBeAeHHETO Ha Apyrurte. llo3HaHuero, koeto
YOBEK MOJy4yaBa OT TE€3W MOJEIHU € MHCTPYMEHT 3a OOSCHEeHHWEe Ha pa3iaudHu (opMH Ha
CbBMECTEH JKHMBOT, HAyYHO OOOCHOBaBaHE HAa MOJEJIM Ha MOBEJECHHE, KOUTO C€ CUMTAT 3a
YCO€UIiHU B O6HIGCTBOTO, KaKTO 1 3a U3rpaXJiaHC Ha aICKBATHU MHCTUTYIWMOHAJIHU ITpaBHJIA.
Oco0eHo BHHMaHHE B MpoIleca Ha MOJEIHPAHETO C€ OTAENS Ha OMUTUTE 3a M3TpaKIaHEe Ha
MOJIeT Ha 4YOBEKa, KOWTO Ja ObJe peleBaHTEH Ha WHCTUTYIMOHAJTHATa cHUCTEMa Ha
obmectBoTo. TakbB € MOJENBT ,,XOMO Kynrypanuc. B mokmama e mpeacraBeHa HeroBaTa
CBbIIHOCT, OCHOBHH XapaKTCPUCTUKHU W IIpaBUJia, B PAMKHTC Ha KOHUTO TOH panuoHaIN3Upa

CBOCTO ITIOBCACHHC. HanpaBeH U 1 KPUTUYCH MPOYUT Ha MOJ¢LJ1a ,,XOMO I/IKOHOMI/IKyC“.



Stoilova, V. From Homo Economicus to Homo Culturalis, in: “Political Economy and
Economic Theory: A compendium of articles from the First National Conference in
Political Economy”, , 2014r. (141-152) ISBN 978-954-644-580-4

The theoretical models about the individual provide us with the opportunity to get to
know ourselves and develop certain expectations with respect to the behaviour of others. The
knowledge gained by the human based on these models is an instrument for explaining
different forms of coexistence, a scientific justification of behaviour patterns considered
successful in society, as well as for development of adequate institutional rules. In the course
of modelling, particular attention is paid to the attempts to develop a model of the individual
that is relevant to the society’s institutional system. Such, for example, is the model of “homo
culturalis”. This report presents its nature, primary characteristics and rules used as a
framework for the rationalisation of the individual’s behaviour. A critical review of the

“homo economicus” model has also been presented.

CrounoBa, B. Oopazosanue u coyuanuzayus, B ,,Counaau3zanus v 1eBUAHTHO
noBejeHne”, cbeTaBuTes U peaakTop npog. Banentuna 31aranosa, nza. Ha Uacruryra
3a H3cjeABaHe HA 00IECTBOTO U 3HAHHeTOo, onoamoreka Omaa, ISBN 987-954-9719-30-7

(ePub), ISBN 987-954-9719-31-4 (FB2) 2013 r. (11-14)

I[OKJ'IEII[T:T € (1)OKyCI/IpaH BBPXY BPBb3KaTa MCKAY O6p8.30BaHI/IeTO n conuaan3alnusiara,
Kato CIHH CHeLII/I(I)I/Iqu npoYnuT Ha COLOUATIHOTO. B TO3M KOHTEKCT ce TEMATU3Upar:
coguam3ypainiara MHUCUSA  Ha 06pa30BaT€J'IHI/ITe HWHCTUTYUHWH, OTTOBOPHOCTTA Ha
npernoaaBaTCjvTe OT HAYKUTC 3a O6HI€CTBOT0 3a TOATOTBCHOCTTAa Ha CTYACHTHUTC 3a
HU3IBJIHCHUE Ha Ppas3IMYHU COLOUAJIHHW POJIM, KaKTO MW TCHACHLUATA B YCIIOBUATA HA
rn06am/13auml JaCT OT MJIAAUTE XOpa da 3aMCHAT IMPOoHCCa Ha COHAIM3alusa € MpoUeC Ha

aKyJITypHU3alus B CIIy4anuTe, B KOUTO U30€epat a paboTAT U )KUBEAT B Uy>KOMHA.

Stoilova, V. Education and Socialisation in “Socialisation and Deviant Behaviour”,
author and editor - Prof. Valentina Zlatanova, issued by the Institute for Research of
Society and Knowledge, Omda Library , ISBN 987-954-9719-30-7 (ePub), ISBN 987-954-
9719-31-4 (FB2) 2013 r. (11-14)



This report focuses on the relation between education and socialisation, with a specific
review of the social aspect. The following topics are discussed in this context: the
socialisation mission of educational institutions, the responsibilities of the social sciences
instructors for the students’ level of preparation to perform different social roles, as well as
the trend in the context of globalisation for certain part of the young people to substitute the
socialisation process with the acculturation process in the cases when they choose to work and

live abroad.

CroungioBa, B., 3a emuxkama na ynueepcumemckus npenooaeamesn, B coopuuk ,,ETukara
B Obarapckara Hayka®, M3a. kommiekc ,,Cronancrso” 2012 r. 226-232, ISBN 978-954-
644-347-2

B nokmaga ce MOCTaBAT HSKOM BBIPOCH, CBBP3aHUM C MOPAIHUTE LEHHOCTH H
CTaHJapTH Ha IOBCACHUC Ha YHHUBCPCUTCTCKHA IIPCIIoaaBaTell. ABTOp’I)T n3xoxaga OT
pa3dupaHeTo, ye YHUBEPCUTETHT € MSCTO, KBJIETO MJIaJUTe XOpa Ce MOATOTBAT HE Camo Ja
M3IBJIHSBAT ONpeJeNieHH MPO()ECHOHAIHN POJIH, HO U Ja OBbJaT WICHOBE Ha OOIIECTBOTO, Aa
Opmat TpaxaaHu, na ObmaT xopa. B ToBa ce m3passBa coumanusupamiarta (GyHKnus Ha
YHUBEPCHTETa KAaTO MHCTUTYIHS, KOSTO HaMHUpa M3pa3 BbB (aKTa, 4e Hapel ChbC 3HAHMA,
TpsIOBa J1a ce 3a/1aBat U o0pa3y Ha MPO(PECUOHAIHO U YOBEIIKO NoBeieHue. B T031 KOHTEKCT
YHUBEPCHTETCKUAT TPENoJaBaTel HOCH OTTOBOPHOCT HE CaMO 3a 3HAaHUATA, KOWTO
IpernosiaBa, HO M 3a MpeJICTaBUTe, KOUTO MPOU3BEXKIA y CTYAEHTHTE 3a J00po U 310,

CIIpaBCAJINBO U HECIIPABCJIMBO, YCIICX U HECYCIICX.

Stoilova, V., About the Ethics of the University Instructor in compendium “Ethics in
Bulgarian Science”, Publishing Complex “Stopanstvo”, 2012 r. 226-232, ISBN 978-954-
644-347-2

This report raises certain questions related to the moral values and standards of
behaviour of the university instructor. The starting point of the author is the understanding
that the university is a place where young people prepare themselves not just for certain

professional roles, but also for becoming members of society, citizens and humans. This is the



socialising function of the university as an institution, which is manifested in the fact that the
university should not only provide knowledge, but also models of professional and human
conduct. In this context, the university instructor has a key role not just with respect to the
knowledge they teach, but also with respect to the notions of good and bad, fair and unfair,

success and failure that they create in students.

CrounnoBa, B., Couyuanuzayusa upes noznanue 3a coyuanuzayua B: 'omumnuk Hayka —
Oopa3oBanue — U3kycrBo, T. 6, yact 1, 2012 r., U3nanue nHa Cbro3a HAa y4eHUTE B

Bbvarapus, 200-210, ISSN 1313-5236

OOmiecTBeHaTa 3HAYMMOCT HAa HMHCTUTYLMSITAa Ha YHUBEPCUTETa C€ H3pas3siBa B
HEMPEKBCHATOTO aKTYyAJIM3WPAaHE HA 3HAHHUETO, KOETO MPEIOIaBaTEIUTE MIPEJaBaT Ha CBOUTE
BB3IUTAHUIIN, TTOATOTBSIMKHA T'M HE CaMO 3a M3ITBIHCHUETO Ha OMpeeeHU MPodeCHOHATHH
ponu. Counanusupaniata QyHKIHUS Ha YHUBEPCUTETA € U BbB Bb3MOKHOCTTA CTYJICHTHUTE J1a
pa3bepar ChbBMECTHOCTTA, OT KOATO Ca YacT, KaTo CJIOXKHA CHCTeMa OT Pa3MEHHU OTHOIICHHUS,
KaTo ,,JaBaHUA"* U ,,[I0Jy4aBaHUs‘, KATO OYAKBAHUS, KOUTO 1€ UMAT KbM JIPYTUTE, HO U KaTO
OYaKBaHUA, KOUTO APYTUTE L€ UMAT KbM THX.

B noknana e mpencraBeH onuTHT Ha aBTOpA, KaTO MpernojaBaTes M0 MKOHOMUYECKa
COLIMOJIOTHSI B YHUBEPCHUTETA 32 HALMOHAJIHO M CBETOBHO CTONAHCTBO, Jla CE€ CTPEMH Ja
HaJrpaxaa U CUCTEMATHU3UPa, MOCPEICTBOM HOBOTO 3HAHUE 3a MPOLECUTE HA COLMaIn3alus,
KOETO IPEIOCTaBsl Ha CTYACHTUTE-IIBPBOKYPCHULIM, OHOBA, KOETO TE€ BEYE Ca HATpymHalaud B
JIpPYTrd COLUMAIM3UPALIM MHCTUTYLIMH IO TEOPETUYEH U emnupuyeH IbT. [IpencraBenu ca

pe3yiATaTH OT UTPOBH CLICHAPUI IO BPEME HAa CEMUHAPHM 3aHATHS HA TEMA ,,COLUATTHU POJIH ‘.

Stoilova, V., Socialization through Knowledge of Socialization, Yearbook of Union

of Scientists in Bulgaria,: Science — Education — Art, VVol. 6, Part 1, 2012

The importance of university appears in constant updating of knowledge which
students receive preparing themselves to perform not only professional social roles. This
report focuses on an author’s attempt as a reader in economic sociology to use the knowledge
about socialization processes for systematizing and building on the knowledge acquired by

freshmen students in other socializing institutions, as well as for building on and



systematizing the empirical knowledge which they have acquired performing certain social

roles.

Crounosa, B., lomunupanemo na coyuannama pona ,,nazapen akmovop”
6 ponegusn ancamovi na yoeeka B "'O0mecTBeHaTa TpaHcopmanus B Buarapus,
EBpona u Csera". ChcraBures: npod. a.c.H. Muxaua Mupues , 2012, U3natesncku

koMmiuieke - YHCC ISBN 978-954-644-546-9 (43-47)

B nokxnana e mpeacraBeHa Te3aTa Ha aBTOpa, Y€ POJICBUSIT aHCAMOBJI HAa MOACPHUST
YOBEK BCE IMOBEYE 3all0uBa Jla CE€ JOMUHHUpPA OT COIMallHATa MYy pOJIs ,,[la3apeH aKThop'.
OcHoBaHusITa Jna MOAOOHO JOMyCKaHEe MoraT Ja ce€ OTKpUST I[OHE B JBE 3HAYUMHU
TpaHchopmanmu Ha MoaepHOTo oOmiectBo. IIbpBata € cBBp3aHa cbc cnenudukara Ha
collMajHaTa poiis ,,l1a3apeH aKkThop‘, KaTo €JEMEHT OT 3HayuMmaTa 3a MOJIEPHOTO OOIIECTBO
WHCTUTYIUS Ha Masapa. BropaTta mpou3tuda OoT CBOEOOPAa3HOTO OlazapsiBaHe HA COLIMATHUS
CBAT U HAapacTBaHE POJIsiTa HA MapUTe KaTo CPEICTBO 3a MOoJy4yaBaHE Ha mpeoliaaaBaiaTa
gacT oT Onarata, HEOOXOAMMH 3a COIMAIHOTO BB3MPOU3BOJCTBO Ha 4oBeka. [lazapbT u
ImapuTe npe(bopMaTnpaT OAJIOCTHUSA XUBOT HAa MOJACPHUA YOBCK M HaJlaraT CBOSA OTICYATHK

BBpPXY H36opa 3a p€aJIn3UPaHC HA )KU3HCHATA MY CTpPAaTCIrUsl.

Stoilova, V., The Dominance of the Social Role ,,Market Actor,, in the Man’s Role
Ensemble, in: M., Mirchev (ed) Social Transformation in Bulgaria, Europe and the
World, 2012, ISBN 978-954-644-546-9 (43-47)

This report presents a thesis as per which the role set of modern man has become
increasingly dominated by his social role “market actor. The grounds for such an assumption
can be found in at least two significant transformations which are typical for modern society.
The first one is related to the specific nature of social role ,,market actor as an element of
market institution. The second one stems from increasing role of market relationships and
money as a means of obtaining the majority of goods necessary for man’s social reproduction.

Market and money reformat man’s entire life.

CrounnoBa, B., Ilazap u onazapsaeane, B: MHOroodpasmue B eIMHCTBOTO, Op. 2/2011 r.,

N3pnanue Ha Cblo3a Ha yyeHute B brarapus, 330-338, ISSN 1314-0825



B noxiaga ce remarusupa npoOiemMa 3a ora3apsBaHETO Ha OOIIECTBEHUS KHUBOT, KaTO
€IMHCTBO OT JiBa IIpolleca: Jeralu3upaHe Ha CUYMTAHU 3a HE3aKOHHU IPEu BpeMe Ia3zapHU
pa3sMEHM U pa3lIMpsiBaHE HAa Kpbra OT OJjara, KOMTO Ce MPOMU3BEKIAT C LIeN Ma3apHa pa3MsHa.
Pasrieganu ca HSKOM OCHOBHHM NMPUYHMHHU 3a paslIMpsiBaHE 00XBaTa Ha Ma3apHUTE Pa3MEHH.
CrenamHO BHUMAaHHE € OT/EJICHO Ha MBTUIIATA 32 ONa3apsiBaHEe HA COL[MAHHS KamuTal,
KaKTO U Ha Ipolieca Ha OIa3apsiBaHETO Ha caMUs YOBEK KaToO IPOMsIHA B HETOBUTE COLIMAIHU
OTHOWIEHMs U Mcuxuka. IlocTaBs ce BBOPOCHT 32 HEOOXOAMMOCTTa OT HM3CJIEIBaHE Ha

KYJITYpHUTE I'PAHUIIM HA [TA3aPHUTE PA3MEHU.

Stoilova, V., Markt and Marketization, in: Diversity in Unity, vol. 2/2011, Union of
Scientists in Bulgaria, 330-338, ISSN 1314-0825

For more than two centuries talking about market was reduced just to talking about
economics. However life has shown that legitimate market exchanges are also carried out in
other areas of public life that are not traditionally defined as economics — health care,
education, arts, sport. This process of transformation of market in a fundamental principle of
exchange requires serious consideration as it is reformatting the man’s entire life. In the
ongoing agenda emerge the issues related to the cultural boundary of market exchanges as a

part of value consensus in society and building of rules to regulate ,,new*market exchanges.

Stoilova, V., Freedom, Competition and Market order, Economic Alternatives, issue
2/2011(18-30) ISSN 1312- 7462

This article is an attempt to provide a close view to the social liberal order through the
prism of the connection between freedom, competition and marked order. The perimeter of
the research interest leaves aside the more general philosophical interpretations of freedom. In
this article freedom is looked upon as an entirety of property rights; competition- as a
compulsory game in which the players should take part in order to obtain property rights and
market order as the totality of all the market players and the rules which they follow in order
to achieve their free choice of production and of market exchange of property rights upon

goods.

Crounnosa, B., Ceob0da, konkypenuus u nazapen ped , Economic Alternatives, issue



2/2011(18-30) ISSN 1312- 7462

Crarusita € OomuT 1a ce ,,ipodere’ JnOepatHusi OOIIECTBEH pex MpH3 MpHU3MaTa Ha
Bpb3KaTa MEXAy CcB0oOojara, KOHKYpPEHLMATAa M Ta3apHus pen. Taka oOuepTaHUAT
M3CJIEIOBATEIICKM MHTEPEC OCTaBs B CTPaHU MO-00mIMTe (HIOCOPCKH HHTEPIPETAlH Ha
cBobosata. B Hacrosimara cratus cBobonara ce pasriexia KaTo ChbBKYITHOCT OT IIpaBa Ha
COOCTBEHOCT, KOHKYPEHIUATA — KaTO NPHHYIUTEIHA Urpa, B KOATO aKThOPHUTE TpsiOBa aa
ydacTBar, 3a Jia IoJIydar MpaBa Ha COOCTBEHOCT, a Ma3apHUSAT peJ] — KaTO ChBKYIHOCTTA OT
BCHYKH ITa3apHHU aKTbOPH U MPaBUIIATa, 10 KOUTO T€ OCHIIECTBIBAT CBOMTE CBOOOTHHU H300pH

3a MpOU3BOACTBO M I1a3dapHa pa3MsaHa Ha IIpaBaTa Ha COOCTBEHOCT BBpPXY Oxara.

CrounoBa, B. Egponeuszayuama kamo coyuanna npomana, B COOpHUK ,,EBponenzanusita
—Mpeau3BUKATEICTBA Npex conuoao3ute or bankanckure crpann”, COOpHUK OT
MexayHapoaHa Hay4YHa KoHdepeHUMs, nocBeTeHa HA 30 roAMHM OT CH31aBAHETO HA

Kkatenpa ,,Jikonomuuecka couuoJsiorusi u ncuxosorus“ B YHCC, C. 2006 r., 74-81

B noknaza ce mpezcraBs pa30OupaHeTo Ha aBTOpa 3a €BPOICHU3AIUITA KATO CHHTE3 OT
€T B3aMMOCBLP3aHHU CTPYKTYPHHU MNPOMCHH, KOWTO BJIMUAAT BBPXY XKHUBOTA Ha XOpara B
CTpaHHWTE — YWICHKH M KaHIWJIAT-wICHKH Ha EBporelickus cpro3. TemaTu3upar ce BhIPOCHUTE
CBBP3aHU C MPOMSIHATA B CTHJIA HA )KUBOT KaTO KBUHTECCHIIMS HA COIMATHATA MPOMSHA, B T.4.
W JICTEPMHUHAHTUTE Ha IIEHHOCTHaTa npomsHa. CrenudaiHo BHUMaHWE € OTACJICHO Ha
HapacTBallaTa HEONPEIeICHOCT Npe/ OT/ACTHUS YOBEK, KOSTO MOCTAaBs IPEAN3BUKATEIICTBA

npea CTpeMel)ka My a palluOHAJIM3Upa CBOUTC I/I360pI/I.

Stoilova, V. Europeanisation as a Social Change, in compendium “Europeanisation —
challenges for Balkan countries sociologists”, compendium from an International
Scientific Conference dedicated to the 30th anniversary from the establishment of the

Department of Economic Sociology and Psychology in UNWE, 2006, 74-81

This report presents the author’s understanding about Europeanisation as a fusion of
five interrelated structural changes that influence the life of individuals in the European Union
member states and applicant countries. The matters related to the change in lifestyle as the

quintessence of social change are discussed, including the determinants of the change in



values. Special attention is paid on the growing uncertainty for the individual, which poses

challenges to the individual’s efforts to rationalise their choices.

CrounoBa, B. , Hncmumyyuonannu npeodpaszysanus 6 npexooa KoM na3apHa
uxonomuka. B ,,Coumnosiorusi 1 uKoHomuka”, 2005 r. YHUBepCcHTETCKO H3/1aTeJICTBO
»CTONmaHCTBO, cOopHMK noKJIaau oT Hayuyna koHdepennus nmocBereHa Ha 30-ta
TOAUIIHMHA OT JMIIJIOMHPAHETO HA IbPBHUA BHILYCK CTYJEHTH OT Npodua
»Conmosiorusi“ kpbmM cnenragaHoct IlonuTHyecka HKOHOMUS M 27-Ta TOAMIIHMHA OT

Ch31aBaHETO Ha KaTeapa ,,Ukonomuuecka comuoaorus®, ISBN 954-494-650-0, 133-141

HoknansT e ¢Qokycupan BbpXYy MNpOMsSHaTa B MHCTHUTYIIMOHAJTHATa MAaTpHIa Ha
OOIIECTBOTO KaTO KJIIOUYOBAa IIPEANIOCTaBKa 3a Mpexoja Ha bwiarapus kbM masapHa
UKOHOMHKa. ToBa mpeamnojara He camMO IpUBaTH3alMs Ha JAbp)KaBHaTa M OOIIMHCKATa
COOCTBEHOCT, HO M NPOMSIHA B ChLIECTBYBAILUTE MHCTUTYLUN U U3rPakJaHe Ha HOBU BBHB
BCUYKHU 00JIaCTH Ha OOILECTBEHUS KUBOT. B oKiana ca npeacraBeHy pa3IuyHu TEOPETUYHU
BB3MVICAN 32 WHCTHTYLIMOHATHHUTE IpeoOpa3yBaHusi B OOIIECTBOTO; HANPABEH € aHAIM3 Ha
MHCTUTYLMOHAJIHUTE IIPOMEHU B bbarapus , kato ca o4epTaHu OT €JHA CTPaHa, OCHOBHUTE

HpO6HeMI/I, KOHUTO CbIIBTCTBAT TO3HU IIPOLEC, 4 OT APpYra, HCTOBUTC Bb3MOXKHU IICPCIICKTHUBH.

Stoilova, V., Institutional Transformations in the Transition to a Market Economy. In
“Sociology and Economics”, 2005. University Publishing House “Stopanstvo”,
compendium of reports from a scientific conference dedicated to the 30th anniversary
from the graduation of the first students from the “Sociology” profile of the “Political
Economy” major and 27th anniversary from the establishment of the Department of

Economic Sociology, ISBN 954-494-650-0, 133-141

The report focuses on the change in the institutional matrix of society as a key
prerequisite for Bulgaria’s transition to a market economy. This involves not just privatisation
of public and municipal property, but also a change in the existing institution and
development of new ones in all aspects of public life. The report presents different theoretical
perspectives on the institutional transformations in society; it analyses the institutional
changes in Bulgaria by outlining, on the one hand, the main problems accompanying this

process and, on the other hand, its possible perspectives.



YHUBEPCUTETCKH YUYEOHHK HJIM VUEOHHK, KOWTO ce M3M0J13BA B YUMJIHIIHATA MpEKA

University textbook or textbook used in the school network

CrousioBa, B. CounuoJiorusi Ha ma3apa. 2020. M3narencku kommiexke — YHCC, ISBN

978-619-232-358-5

Yuebuukst ,,Commonorus Ha maszapa’“ € NnpeaHa3HaueH OCHOBHO 3a CTYJIEHTUTE OT
YETBBPTH KypC Ha crenuanHocture ,,Comuonorus u ,JIkoHomuuecka COIUOJIOTHS B
YHCC, kakTo ¥ 32 BCUYKU OHE3M, KOUTO M3MUTBAT JIOOOMUTCTBO U JKEJaHHE 33 TIO3HAHHE U

OCMUCIISIHE Ha €IHa OT Hal-3HAUUMMTE HWHCTUTYIUH Ha CbBPEMCHHOTO O6H.I€CTBO — I1asapa.

Karo Bceku aBTOpCKM yueOHHK, Taka M HACTOSAIIUAT, OTpa3sBa KaKTO JOCTHUTHATOTO
[IO3HAHUE 3a Ia3apa B paMKUTE Ha COLIMOJIOTMYECKaTa HayKa, Taka U BB3IJIEUTE Ha aBTOpa
o pasraexjgaHute TeMu. ChAbpKaHHETO Ha y4yeOHMsI KypC KMMa IMOAYEPTaHO TEOpPETHYEH
xapakrep. CTyIeHTUTe ce 3ar03HaBaT C 0OCOOCHOCTUTE Ha pa3MsiHATa, KATO OCHOBHA YOBEIIIKa
JEHHOCT M PA3IMYHUTE MHCTUTYLHOHAIHU CTAaHAApTH, KOUTO ca i peryjupaid B XOJa Ha
yoBelkara ucropus. Mzcneasar ce reHe3uChT, ChIIHOCTTA U MEXaHU3MUTE HA HHCTUTYLIUATA
Ha Tasapa, Ipe3 Npu3MaTa Ha [EHHOCTHUS M300p 3a pEIICHHETO Ha OH3U OOIIECTBEH
npobsieM, 3apagu KONTO ce ch3/laBa Ta3u HMHCTUTYLMs. Pasriexna ce ChbBKYIHOCTTa OT
IIpaBWIa, KOUTO B CBOETO E€AMHCTBO M3IPaKJaT MHCTUTYLMATA HA Ia3apa W JOBEXKIAT N0
peann3upaHeTo Ha eHHOCTHUS n360p. OcobeHo BHUMaHKE € OTAENeHO Ha COIMaIHaTa pojst
«Ta3apeH akThop» KaTo €JeMEHT OT HMHCTUTYLUSATa Ha Ma3apa W Ha crneuudukara Ha
nazapHaTta pasmsiHa. TemarusupaT ce MpoOJieMHUTE CBBpP3aHU C poJIsAiTa Ha JbpiaBaTa B
U3rpAKIAHETO HA Ia3apHUs pej, MasapHara BiacT W masapHus Mopain. OuepraBar ce
TEHACHLIMNATE Ha Olla3apsiBaHE HA HEMKOHOMHMYECKH JEMHOCTH U Pa3BUTHETO HA 1a3apa B €IUH

r100anu3upari ce CBsT.

Conmonorusita Ha Iasapa ce ONUTBAa Jla MPEJAOCTaBU MO3HAHUE 3a Ia3zapa, KOeTo Ja
MIOMOTHE Ha CTYACHTHTE Ja OTTOBOPIT Ha TpW (yHIAMEHTAJIHM BBIIPOCA: 3aIlI0 XOpara
ch3JaBaT ma3zapa Karo (opma Ha CHBMECTEH >KMBOT; 3allo Ta3w (opMa HMa pa3iuyHa
,»(OU3HOHOMHUSI* B pa3IMYHUTE OOIIECTBA U 3alll0 MAPUTE Cca TOJIKOBA BAXKHU 32 ChbBPEMEHHUS

4yoBeK. Bcekn oT Te3u (yHIaMEHTalHU BBIPOCH MOpaXKAa JPYTH, MO-KOHKPETHU BBIIPOCH,



OTTOBOPUTE Ha KOUTO aBTOPHT Ha HACTOSIIMSA Y4EOHUK € ONpeAeNus KaTo y4eOHHU LeiH,

KOHUTO /1a ObJaT MOCTUTHATH B PAMKUTE Ha y4eOHUs Kypc ,,COIMOI0rus Ha maszapa’.

Stoilova, V., Marketsociology, 2020. Publishing complex of UNWE, ISBN 978-619-232-
358-5

The textbook ‘“Marketsociology” is primarily intended for fourth-year students
majoring in “Sociology” and “Economic Sociology” in UNWE, as well as for those who are
curious and willing to get to know and understand one of the most essential institutions of

modern society — the market.

Just like every genuine textbook, this one reflects both the knowledge on the market
gained by the sociological science, and the author’s perspectives on the topics discussed. The
course content is of primarily theoretical nature. Students learn about the specifics of
exchange as a basic human activity and the different institutional standards that have
regulated it in the course of human history. The genesis, nature and mechanisms of the market
institutions are studied through the prism of the choice of values for the solution of the social
problem that gave rise to the creation of this institution. The set of rules is discussed, which,
combined, develop the market institution and lead to the realisation of the choice of values.
Particular attention is paid to the “market actor’s” social role as an element of the market
institution and to the specifics of market exchange. The topics about the problems related to
the role of the state in the development of the market order, market power and market moral
are discussed. The trends of marketisation of non-economic activities and the development of

the market in a globalising world are outlined.

The study of sociology of the market makes an effort to provide knowledge about the
market that would help students answer three fundamental questions: why people create the
market as a form of coexistence; why this form has a different “face” in different societies and
why money is so important for the modern individual. Each of these fundamental questions
gives rise to other, more specific questions, the answers of which are defined as academic
objectives by the author of this textbook, to be achieved in the framework of the course

“Marketsociology”.



Pakanxmiicka, T., Halinenos, I'., CtousnoBa, B., CtosinoB, Ai1., Pamues, K.,
MunenkoBa, B., Ukonomuuecka coyuonozusa (yukvin uzopanu nexkyuu) U3narenckun
koMmiuieke YHCC, Hentbp Ha nucranunonno ooyuyenue npu YHCC, 2016 ISBN 978-
954-644-825-5 (69-96)
B yueOnuka, npenHazHaveH 3a CTYyJCHTH B ITUCTaHLIMOHHA (opma Ha oOydeHue, JIOL.

1-p Bsipa CtousnoBa e aBTOp Ha CIIETHUTE TPU TEMU:

IMA3APBT — UBMEPEHUS, ®YHKIHIMUOHUPAHE 1 PABBUTUE — Temara uma 3a
LIeT J1a J1aJie Ha CTYJEHTUTE TO3HAHUS 3a: €BOJIOIMOHHUS T'€HE3UC Ha Ta3apa; COLMAIHUTE
MEXaHU3MH Ha HEroBOTO (DYHKIMOHHUpAHE; YCIOBHSTA 3a JOCTHII 10 Ma3apa; cneundukara Ha
razapHara pa3MsHa ¥ OCHOBHHTE (pOpMH Ha mazapHa BJIacT.

JABPXKABA U ITA3AP — Temara uma 3a 11e71 JAa Jajie Ha CTYACHTHTE MO3HAHUS 3a:
poJiiTa Ha IbpKaBaTa MpU U3paOOTBAHETO HA Ma3apHHUTE MpaBuja; OOIIECTBEHUS HHTEPEC OT
(GYHKIIMOHUPAHETO Ha Ma3apa, KOWTO TpsOBa Ja ce rapaHTHUpa W OT Ibp)KaBaTa, B T.4. H
polisiTa Ha IbprKaBaTa 3a OCUTYpsIBAaHE HA JOCTBII JO Ta3apa Ha OMpeesieHHu OOIIEeCTBEHU
rpylid U HOBaTa poOJisi Ha JbpxkaBaTa 3a (YHKIIMOHMPAHETO Ha Ma3apa B YCJIOBHSTA Ha
ra00aau3alus.

ITASAP 1 HE®@OPMAJIHA MKOHOMMKA - Temara wuMma 3a 1el1 Ja Aaje Ha
CTYJICHTHTE TIO3HAHMs 3a: Bph3KaTa MEXy Ma3zapa U HegopMalHaTa HKOHOMHUKA; OCHOBHUTE
JNEHHOCTH, KOUTO C€ BKJIIOYBAT B HeopMaaHaTa MKOHOMHKA; MOTUBUTE Ha CYOEKTHUTE 3a
ydqacThe B HepopMaiHaTa MKOHOMHKA; IMOCIEACTBUATA OT HedopMasHaTa WKOHOMHKA 3a
OTJICTHUS YOBEK M 33 OOIIECTBOTO KATO IISJI0 U OCHOBHUTE MEXaHU3MHU, Upe3 KOUTO MOXKE Ja

CC OrpaHHu4un HCQ)OpMaJ'IHaTa HMKOHOMHKA

Rakadzhiyska, T., Naydenov, G., Stoilova, V., Stoyanov, Al., Ramchev, K., Milenkova,
V., Economic Sociology (a sequel of selected lectures), Publishing complex of UNWE,
UNWE Centre for Distance Learning
In this textbook, intended for distance learning students, Assoc. Prof. Vyara Stoilova, PhD is

the author of works on the following three topics:

MARKET — DIMENSIONS, FUNCTIONING AND DEVELOPMENT: This topic is

intended to provide knowledge to the students about: the evolutionary genesis of the market;



the social mechanisms of its functioning; the conditions for market access; the specifics of
market exchange and the main forms of market power.

STATE AND MARKET: This topic is intended to provide knowledge to the students
about: the role of the state in the development of the rules of the market; the public interest in
the market functioning which should be also guaranteed by the state, including the state’s role
in providing access to the market of certain society groups and the new role of the state in the
market functioning in the context of globalisation.

MARKET AND INFORMAL ECONOMY: This topic is intended to provide
knowledge to the students about: the relationship between the market and the informal
economy; the main activities that are part of the informal economy; the motives of subjects to
participate in the informal economy; the consequences of the informal economy for the
individual and for society as a whole and the primary mechanisms to limit the informal

economy.

Honues, A., CtounsoBa, B., CrosnoBa, M., CtosinoB, Au., [lerpyHnos, I'., MumeBa, M.,
Hronomuuecka coyuonozusn, 2017, U3pareinckn kommiexke YHCC, ISBN 978-619-232-
017-1, (104-152)

B y‘le6HI/IKa Aomn. a-p Bﬂpa Croumnona ¢ ABTOP HA CJIICAHUTC IBC TCMU:

OBHIECTBO U MHCTUTYUHUU — temara mma 3a el Aa Jaje Ha CTYACHTHUTE
MO3HAHUE 32 : OOIIECTBOTO KaTo HeoOXxoauma ¢opMa Ha OpraHU3alvs Ha CbBMECTHUS KUBOT
MEXAYy XopaTa; WHCTUTYIMOHANM3allUATa Ha OOIIEeCTBEHO 3HAYMMHUTE JCHHOCTH;
WHCTUTYIUSITA KAaTo OE3JIMYHOCTEH W 3aKOHEH pEerylarop Ha OOIIEeCTBEHO 3HAYMMUTE

)IGfIHOCTPI 7 3a HIKOW OT Hal- 3HAUMMHUTE HKOHOMHUYECKH HHCTUTYLWH B 06Hl€CTBOTO.

PASMSAHA U ITA3AP — Temata mma 3a 1en 1a Jaje Ha CTYJICHTUTE MO3HAHUE 3a:
pa3MsiHaTa KaTo €Ha OT OCHOBHUTE ACHHOCTH, KOUTO XOpaTa U3BbPIIBAT, HEMHUTE OCHOBHU
XapakTepUCTUKA U BHUAOBE; HWHCTUTYLMSATA HaA I[a3apa KaTo OCHOBHA MKOHOMHYECKA
WHCTUTYIUS, LICHHOCTUTE, BbPXY KOUTO C€ M3rpa)kJa U CPEJICTBATA 3a TSIXHOTO MOCTUTAHE;
cnenudukaTa Ha rMa3zapHara pa3MsiHa OT TJIeJIHA TOYKA Ha PEIUNIPOYHOCTTA U MMOCTUTAHETO HA

CKBUBAJICHTHOCT MCXKAY Pa3SMCHACMUTC 0jara ¥ OCHOBHHTE IMpoucCH Ha oOIla3apssBaHEC Ha



O6H.ICCTB€HI/I$I KMBOT, KaKTO M IIpOoHU3THYallaTa OT TOBA POJId Ha MapuUTE KAaTO CPCACTBO 3a

HU3rpaXXJaHC Ha COllMaJiHa CBbP3aHOCT MCIKY XOpara.

Nonchev, A., Stoilova, V., Stoyanova, M., Stoyanov, A.,Petrunov, G., Misheva, M.,
Economic Sociology, 2017, Publishing complex of UNWE, ISBN 978-619-232-017-1,
(104-152)

In this textbook, Ass. Prof. VVyara Stoilova, PhD is the author of works on the
following two topics:

SOCIETY AND INSTITUTIONS: This topic is intended to provide knowledge to the
students about: society as an essential form of organisation of coexistence among people; the
institutionalisation of the activities of public interest; the institution as an impersonal and legal
regulator of the activities of public interest and of some of the most significant economic

institutions in society.

EXCHANGE AND MARKET: This topic is intended to provide knowledge to the
students about: the exchange as one of the main activities performed by the individuals, its
characteristics and types; the market institution as a primary economic institution, the values
it is built upon and the means for their achievement; the specifics of market exchange from
the perspective of reciprocation and the achievement of equivalence between the exchanged
goods and the main process of marketisation of public life, as well as the resulting role of

money as a means for development of social cohesion among the individuals.



