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2. OBIIA XAPAKTEPUCTUKA HA JMCEPTAIMOHHUA TPY I

2.1. AKTYaJIHOCT HA TeMaTa

N360pbT HA TeMaTa € IPOJUKTYBAaH OT OOCTOSTEICTBOTO, Y€ HE Ca MHOTO U3CJIE€BAaHUATA,
KOHMTO Ca TIOCBETEHU Ha POJIATa Ha MyOJMYHUTE KOMYHHUKAIMHM B KyJITypHarta cdepa, u mo-
CIEIMaIHO TaKWBa ChC 3HaUCHHE BHB (PMIMOBATA UHIAYCTpHs. Bbhrpocute, KOUTO ce 3a7aBaT
B Te3aTa ca aJalTUPaHU KbM TEXHOJOTMYHOTO BPEME U COLMAIHUTE MHCTPYMEHTH, C KOUTO
CH CITy>)KM HOBOTO MOKOJIEHHE OT 3puTenu. Hayunata pazpaOoTka npaBu OMUT J1a MPOTHO3UPA
KaKBO IIIe € OBJICIIETO Ha CIIEHUAIHUTE CHbOUTHS BB (PUIMOBOTO U3KYCTBO, OT KBJAETO HJIBa
U aKTyaJHOCTTa, 3a KoATO npereHaupa. llenra Ha nucepranusara € H3CIEABAHETO,
XPOHUKBbOPCKATA IPOCIEIIEMOCT Ha ChOMTHATA Ha XOJHUBY[, B JIMIETO HA JBETE Haii-
Mamabuu ¢uiamoBu Harpaau ,,Ockap® u ,,31areH rino0yc*. Koeto BKIIOYBa peTpOCHEKIMS,
UCTOPHS, Bb3XOJU U MaJCHUs, aHAJIN3 Ha PEUTHUHT OT HAYaJIo0TO 10 MOMeHTa. Upe3 pa3inyHu
MEXaHU3MH KaTO aHKETHO IpPOyYBaHE, E€KCHEPUMEHT C HU3KYCTBEH MHTEJIEKT, KaKTO H
eKCIEepUMEHT C pEeaJHH CTATUCTUYECKM JaHHH, Bb3 OCHOBA, Ha KOMTO C€ H3YHUCIABA
ObaemeTo Ha peiituHra Ha Harpagure ,,Ockap® u ,,31maTteH rioOyc”, aa ce YCTaHOBU
ceraiiHaTa Harjaca Ha 3pUTEJICKaTa ayJuTOpHs Ha CHEUUATHUTE CHOUTHS BBB (PUIMOBOTO
U3KYCTBO U J1a IPOTHO3Mpa ChIIOTO B Obaemie. Kakro m na ce oTkpuar HoBUTE (OpMHU 3a
Ch3/laBaHE Ha CIELUAIHU CHOUTHS BBB (PMIMOBOTO M3KYCTBO, KaK T€ C€ aJaNTUPAT KbM
HOBOTO IOKOJIEHHE OT ayAMTOpPHUS U KaK CU OOpaBsT C TEXHOJOTMUTE, KOUTO C€ OKa3BaT
HE3aMEHUM HA4YMH 32 MBEHT MEHUKMBHT. TeMuTe, KOMTO C€ pasriiexkiar B TEKCTa, ca
CbOOpPA3eHU U C HOCTAJITUATA MO 371aTHOTO BpEME Ha KMHOWHIYCTPHSTA, IbPBUTE CTHIIKU Ha
OpraHU3UpaHe Ha CHEUUalIHU CBOMTHA, IEpEMOHUH, M ocbulecTBiBaHe Ha PR B
aMEepUKAaHCKOTO (PUIMOBO M3KYCTBO. M3ciiezBaHeTo OTroBapsi Ha BBIIPOCAa Kak M 3al0 ce
CTMTHa 1O TO3M IOBCEMECTeH OOJMK, KOHTO mpumodu XOJMBYJ M CHIIBTCTBALIUTE IO
[IEpEMOHUHU. A WMEHHO HEJOBEPUETO Ha IMyOJMKaTa W HM3YE3BAIIMAT HMHTEPEC, KOUTO Ce
HaOJr01aBaT B IOCJIEJHOTO JECeTWIeTHe KbM (PUIMOBHUTE aMEPUKAaHCKH CBOMTUS C IIel

HarpaxiaaBaHC.



2.2. Hea u 3agaun

Ilenra Ha wu3CleABAHETO €, Ype3 pa3IMYHU MEXaHU3MU KaTO aHKETHO MpOydYBaHE,
EKCIEPUMEHT C U3KYCTBEH MHTEJEKT, KAKTO U €KCIIEPUMEHT C peajHu CTaTUCTUYECKU JAHHH,
BB3 OCHOBA, Ha KOMTO CE€ M3YMCIIABA OBJICIIETO HA PeWTHHra Ha Harpagure ,,Ockap®, ma ce
YCTAaHOBHU CeTalllHATa Harjaca Ha 3pUTEJICKaTa ayJuTOpHsl Ha CIICIUATHUTE CHOUTHSI BHB

(1)I/IJ'IMOBOTO HU3KYCTBO U [1a IIPOTrHO3HUpa CbIIOTO B 6’BI[CH.I€.

3a mocturaHe Ha IeiTa Ha pa3paboTkaTa B Mpoleca Ha M3CICIBAHETO ca JepUHUPAHU

CJICOAHUTE HAYYHO-TIPHUIIOKHHU U IMPUITIOKHHA 3a1a4u:

1. PerpocnekTuBeH 0030p M aHAIN3 HA UBEHT MEHHDKMBHTA KaTO COLMAJICH MPOIEC U
HETOBUTE TIPOCKIIMU B XapakTepHH c(hepr Ha YOBEIIKATa ACHHOCT;

2. AmnHanu3 Ha pelaTUBHATA BPb3Ka ,,ABEHT MEHUIKMBHT — BPB3KH C OOIIECTBEHOCTTA",
aHaJIM3 HA MEXaHU3MUTE HA M3TPaKJIaHEe Ha Ta3W BPb3Ka BHB BPEMETO U MyOIMYHOTO
MIPOCTPAHCTBO;

3. KOHTEKCTHO MO3WIIMOHMPAHE HAa UBEHT MEHUDKMBHTA U pelanuara (IpernoKpuBamio
CBIIOCTaBSHE MEX/Y €JIEMEHTH) ,,MBEHT MEHUKMBHT — BPH3KU C 0OIIECTBEHOCTTA™ B
XapaKTepHOTO MEIUHHO TMoJie, Ile pas3riefa CIeHUaTHUTE ChbOUTUS B XOJUBYI —
»OcKkapu“ u ,,3mareH 1Io0yc* M TeXHUTE CHenu(PUUHU MPOSKIHUU, TPETUpAHE Ha
ayJIMTOPHUS U KOMEpPCUANICH e(heKT, KyJITYPHO U3PaBHIBAHE U IPYTH XapaKTSPHU TICIIH;

4. JlokyMEHTaJIHO TMpOydYBaHE W KIACH(PUIMpaHE HA TUMHWYHUTE TJCAHH TOUYKH Ha
pealHd yYacTHUIM B HEMNpPEeKbCHATHUS ,,KPBroBpar: muap, KMHO W XOJIUBYA H
M3BEXK/IAHE HA YCICIIHU U HEYCIEIIHU MPUMEPU NIPU pealn3rupaHe Ha Ta3u CBbp3aHa
BEpHUra, KakToO ¥ aHAJIM3 Ha IPUUUHUTE 32 TO3H yCIeX (HeyCIeXx);

5. UsBexnmane Ha 0a3ara Ha Hay4YHO-IIPWJIOKHUTE pE3yJITaTH, IIOCTUTHATH B
pa3zpaboTkaTa, Ha TPUYMHUTE 3a BH3HHUKBAHE Ha HEOOXOIMMOCT OT HOBU (opMH,
nedUHUPAHETO Ha Te3W HOBH (DOPMHM, Upe3 HAYUYHU XUIIOTE3U M alpoOHpaHe Ha Te3H

XUIOTE3HU, YpPC3 aHKCTHO NPOYYBAHC HA HAIJIACUTC HA PCHHUIIUCHTHUTC.

2.3. O0eKT 1 mpeaMeT



OOeKT Ha M3CIEeIBAHETO € OPraHU3alMiATa U YINPABICHUETO Ha CIICLUAIHU CHOUTHS BHB
(UIMOBOTO U3KYCTBO.

IIpenmer Ha HacTosmara paboTa € M3CIEeIBaHETO Ha BB3HUKBAIATa HEOOXOAUMOCT OT
nepuHUpaHe M OpuiaraHe B IMpakTHUKaTa Ha HOBM (OPMH HA HMBEHT MEHWIKMBHTA, B
CTpYKTypaTa Ha IpolLieca Ha U3rpakiaHe BPB3KUTE C OOIIECTBEHOCTTAa, B KOHTEKCTa Ha

opraHu3anusaTa U YIpaBJICHHUCTO Ha CIICIIMATIHA CHLOHUTHS BbB (1)I/IJ'IMOBOTO HN3KYCTBO.

2.4. MeTomoJjiorusi u OrpaHH4Y€¢HUsI HA U3CJICABAHETO

OrpaHnueHHeTO Ha H3CIIEIBAHETO, HAa IBPBO MSCTO, € CBBP3aHO C TPOYYBAHETO Ha
CHELMATHUTE CHOUTHUS B aMEPUKAHCKOTO (PMIMOBO M3KYCTBO, M B 4acTHOCT XoiuByA. Broporto
OTpaHMYEHUE Ha W3CJIEJBAHETO € CBBP3aHO C aHAJIM3a Ha JIBE CIEIHAaTHH CHOUTHS BBHB
aMepUKaHCKOTO (pUIMOBO M3KycTBO — Harpaau na ¢uimoBata akanemus Ha CAI] (,,Ockap®) u

,»3JIaTEeH TJI00yC*.
HNHcTpyMeHTApUYMBT HA eMIIMPUYHOTO H3CJIeBAHE BKIKYBA:

1. ExcnepuMeHT ¢ M3KYCTBeH HHTEJEeKT. ToBa € eIMH OT Hail-pa3npocTpaHeHHUTE
WHCTPYMEHTH C OTBOPEH KOJ 3a BU3YaJIHO MPEACTaBSIHE HA TEKCTOBO ChIbpPXKAHUE, C
M3MOJI3BaHe Ha U3KYCTBEH MHTEINEKT ,,Deep AT,

2. Tpancdepupane Ha BUPTYAJHH CPeACTBA, 3aMMCTBAHM OT KOMIIOTHPHHU UIpHU. Tazu
KiIacu(uKanus € MpeHeceHa KOTHUTUBHO OT CIICHApHs Ha W3BECTHATa KOMITIOThPHA UTpa
»World of WarCraft®*“ na ,,Blizzard™* karo Bceku Trepoil B UTPOBHS CIICHApUH, B
OTpe/IeJICHH MOMEHT B XOJla Ha WUIpara, € BB3MOXKHO Ja MPUAOOHE €IHO OT TPHTE
n30poenu kauectsa (Tum 1, Tun 2 wnu Tun 3), B 3aBUCUMOCT OT IpyIoBaTa CTpaTerus 3a
IpEeMHUHAaBaHE Mpe3 BUPTyAIHUTE H3NUTaHUS (CHOUTHUS), MPEA KOUTO HUIrpadyuTe ca
M3MIPABEHU 32 MIPEOJI0JISIBAHE.

3. ExcnepumeHT 3a mporHo3upaHe Ha Obaemero Ha Harpagurte ,,Ockap® um ,,31aTeH
rjaodyc¥. Ilo To3m HaumH mie ce ,,M34YUCIU™ W ,,IpeABUAM Ha Oa3aTa Ha pEATHH
CTATUCTUYCCKU JTaHHM — HMMa JIM BEPOSTHOCT CHEHHAIHUTE CHOUTHUS 3a HarpaauTe

,»Ockap“ u ,,3mateH riao0yc” ma mpecraHaT Aa cbiiecTByBar? Upes Premium Account

(abonament c¢ OusHec mnorpebuten: office@lssbul.com, mno OOmu ycnoBus Ha

,CTatucTa’ moApoOHU TaHHU C€ TIPEJICTaBAT CaMO M €IMHCTBO HAa OM3HEC MOTPEOUTEIH)
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Ce OCBILIECTBH MOJyYyaBaHe Ha MUUIIBJIMETPUYHUTE JaHHU ChC 3a/a/eHa 3a1a4a: ,,KakBo e
OBJICIETO Ha MOIMYJSIPHOCTTA HA Harpaaute ,,Ockap® u ,,31maTeH rodyc*.

4. AHkeTHO mnpoyuBaHe. To3u MeTOJ € H3MON3BaH upe3 ¢opmaTa CbhC CpeicTBaTa Ha
»Microsoft Form* 3a nenute Ha MporHo3MpaHeTo uype3 aHKeTupaHeTo Ha 51 (mpu cTapToB
wiaH oT 50) pecioHAeHTH. AHKETHOTO IPOYYBaHE € IPOBEIECHO IIPE3 NEPUOAa OKTOMBPHU
— nexkemBpu 2022 1. To e peanmusupano mo Merona ,,Ha JuHus (on-line), xKato ca
U3IOJI3BAaHU BHUPTYaTHU MEIUM KAaTo HMMEWJI U CHOJENISHE Ha XHUIEepBPb3Ka KbM
NpOyYyBaHETO B CoLMaTHUTe Mpexu — ,Facebook®, ,Instagram*“ wu , Twitter*.
[MomuepraBame, 4e JaHHUTE OT TOBA MPOYYBAHE HAMAT MPEJICTABUTEIICH XapakTep 3a

HallMOHAJIHATa ay AUTOPUS. HaCTOSIHIOTO € HCMIPEACTABUTCIIHO EMITMPUIHO U3CIICABAHEC.

Xumnoresu:

Or JaHHUTC, MOJIYYCHH Ha 0aza CKCIICPUMCHTUTC U PCAITHUTEC CTATUCTUYCCKU NAHHH, MOTaT

Ja C€ U3BCAAaT HAKOJIKO OCHOBHHU XUIIOTC3U:

1. OcHOBHaTa HayyHa XUIIOT€3a B HACTOALIOTO M3CIEIBAHE €, Y€ IPHU Ch3JaBaHE HA HOBU
KOMYHHUKAIIHOHHH (OPMH, C KOUTO Ja C€ ,,IPEeBBbOPHKU" (UIMOBUAT MBEHT MEHHKMBHT, €
BB3MOKHO C METOJIOJIOTMATAa HA KOTHUTHBHATA HayKa U 4pe3 IPEHACSHE HAa MOJEIIM MEXKIY JIBE
KOPEHHO pa3jIMYHU MpeIMETHH 00JacTH, Ja ce€ OO0OCHOBAT M Pa3BUAT HETPaJULMOHHU
MEXaHU3MHU 3a [POTHO3MpaHE Ha TIOBEJCHUETO Ha PEUUNHEHTUTE TMpH XUOPHIHOTO
(IMCTaHUMOHHO Y (U3WYECKH MPHUCHCTBEHO) B3aMMOJEHCTBHE C HWH(POPMALMOHHUS MHKC.
NudopmannoneH MHKC, CLiEHapU3UpaH U MHTEPIpPETHUpaH, OT ,,MallMHaTa™ 3a MPUBJIMYAHE HA

nyOimKa, paboTelia Ha YepBEHUTE KWIMMHU U B COLIMAIHATa MPEXa.

2. Hamume e BeposTHOCTTAa CKOpPO Ja HE CHIIECTBYBa CIICLUATHO CHOMTHE — HArpaau

,»Ockap“ u ,,3marex riao0yc*.

3. Axo ceramHaTa pEeUTHHroBa TEHACHIUS NPOABIDKH, CIIeJ] NPUOIUZUTEITHO €THO
JIeCEeTUIIETHE, PEUTUHT'BT Ha Harpaaure ,,Ockap*, KakTo U ,,3JaTeH ri1ooyc™ me e okoio 500 xui.

Ayliv, KOCTO MpeAaIoara Jurcara Ha peKjiaMoaaTelIu.
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4. BB3MOXHO € IepeMOHUsATa Ha Harpagute ,,Ockap“ u ,,3mareH riolOyc” na mpeTbprnu
JAUTHUTAJIHA CBOJIIOLWA, W BBIPCKU HUCKUA peﬁTHHF MU JIMIICA Ha peKIaMoaaTcyiiv, Oa 673[[6

CIIOHCOpHpaHa, KOETO Aa IMPEAOTBPATH Kpasi Ha HarpaauTe.

2.5. Anpobauus
YacT OT TUCepTalMOHHUS TPY ca MyOIMKyBaHU B CIICIUATU3UPAHU HAYYHHU H3/IaHUS U
ca MpeJICTAaBeHW Ha HayYHU KOH(EPEHITUH.

3. PE3IOME HA JUCEPTAIIMOHHMUSA TPY ]

3a mocTuraHe Ha IIeNTa M M3ITBIHCHUE Ha 3aa4uTC Ha pa3pa60TKaTa, HU3JI0KCHUETO €
CTPYKTYpHUPaHO B 4 rijiaBu, KaTo € TbPCCHO AUPCKTHO CHOTBETCTBUC C ﬂe(bHHHpaHHTe HAay4YHO-

IMPUIIOKHHU U MPUJIOKHU 3aa4YU.

3ajauaTa Ha IbpBaTa IJlaBa Ha JAUCEPTAUUOHHUS TpyA: HMeenm menudyicmvumvm @
CmpyKmypama Ha pv3Kume ¢ 00ueCmeeHoCmma: 2eHe3uc, CouHOCH, oepunuyUa U 6udoge
€ HAJIMIEC KPAaThbK UCTOPUUCCKU MPLCTICa Ha TCHACHIUUTC B Pa3BUTUCTO HA UBCHT MCHU/P’KMBHTA,
KaKTO Ha NOpCAU3BUKATCIICTBATA U HpO6HeMI/IT€ Ha HOBaTa MC[[I/If/'IHa cpeaa U CbBPCMCHHUA
UHpopMannoHeH MHUKC. ChIO pa3MIekIaHETO Ha €TUMOJIOTHATA U COLMaNn3upamaTa QyHKIus
Ha (peHOMEHa, HapeueH ,,Bpb3ku c oOliecTBeHOCTTa, KaTO C€ aKIEHTUpPAa Ha MEXaHU3bMa WU
MEXaHU3MUTE, KOUTO MPEBPBIIAT TO3H ()EHOMEH B aTpuOYT Ha BCSIKAa OpraHM3MpaHa YOBEIIKa
JEMHOCT OT OJIarOTBOPUTEITHOCTTA, 10 AMBATa HAJINpEBapa 3a MIIMAPJEH MPUXOJ B MbpBUTE 14
JHU CJle]] IIpeMUepHaTa Mnpoxekuus. M3kycTBoTo na ce ¢popmupa KOMIETEHTHO, OTTOBOPHO U
YCTOMUMBO BbB BPEMETO, OOIIECTBEHO MHEHHE € €IUH OT KIIIOYOBUTE (DaKTOPH 3a NOCTUTAaHE Ha
JKEJIaHUA yCIEX Ha BCSKA JIMYHOCT, OpraHu3allvs WK uies (HauMHaHKUE). 32 TOBa YIIPABJICHUETO
Ha OOIIECTBEHOTO MHEHHE C€ OIpeAeis KaTo OCHOBHAa (yHKIMsS Ha mpoueca ,,Bpb3ku ¢

oOmiecTBeHOCTTA .

Bropara rnaBa: Cneyuannu cvbumusa u nyoaudyHa KOMYHUKAUUA 666 (DUIMOBOMO
U3KYCH180 TIOCTABsI aKIICHT Ha KJIIOYOBHTE CIEIHAIM3UpaHu chOuTHsS B XonuByn. [IpuuuHara e
TPAIUIIMOHHOTO XHUIIEPOOJTU3UpaHE HA TAXHATA 3HAYUMOCT, e(DeKT KaKTO OT IJIeJHAa TOYKa Ha
00EKT 3a U3yuaBaHe, Taka U KaTo CyOSKTHBHA POJIid KaTo (akTop npu GOpMHUpaHE HA HATIACUTE

Ha myOnukara. B TO3M KOHTEKCT ca M3BENCHHM M XapaKTepU3UPAHU MHOXKECTBO OT TEXHHUKHU 3a
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CHelMalieH Nuap, OTKPOSBALIUTE B €MUTHPAHETO Ha NyOJIMYHM NOCIAHUS OT JBETE Haii-
3HaYUMU cbOUTHUS B X0nuBya — ,,Ockapu‘ u ,,3nareH riaolyc*. Te3u aBe CbOUTUS B UCTOPUUECKH
IUIaH OCHOBOIIOJAraT TEHAEHLMH, KOMTO M3MbJIBAT CTPAHULIMTE HA y4EOHUIM MO MUap, KaKTo
KaTo J0OpU MPAKTUKH, TaKa U KaTO HEraTUBHU XO/I0BE MPU OPTaHU3UPAHETO U U3IIBJIHEHHETO Ha
cnenuanHu cpOUTHA. Tasu dYacT OT W3CIEIBAHETO pas3IiexJa KakBa € CBIIHOCTTa U
0COOEHOCTUTE HA CIELUATHUTE CHOUTHUS BBB (PUIMOBOTO H3KycTBO. (CTaBa SICHO KakBa €
ChbBpEMEHHATA JIMHAMMKA Ha CIELHATHUTE ChOUTHS, T C€ U3pa3siBa C APKU U XapaKTEPHU WIIH
Ollle TO-CHJIHO Ka3aHo - ,,IPETCHIMO3HU TEXHHKH, C KOWUTO Ja ObJe MPHUBICUYEHO TakKa
HAaCUTEHOTO YOBELIKO OKO BbB BPEME Ha TEXHOJOTMHU U COLMAIIHU MPEXKH, B KOETO BCEKH MOXKE
Jla MpeTeHIupa 32 BHUMAaHHE, KOETO CTaBa BCE MO-TPYJHO 3a MPUBJIMYAHE, a 33AbPKAHETO MY
ome mno-emparnyHo. Temara 3a COLMATHUTE MPEXU 3aeMa CIElUalHa 4YacT B ILSUIOTO

H3CJICABAHEC, pa3rjicaaHa € poJjisiTa UM B CB€TAa Ha UBCHT MCHU/[’KMBbHTA.

BbB BTOpa rmaBa € moctaBeH M moaApoOeH aHaim3 Ha mpumepH 3a PR kammanuu, Kouto
Morar Aa ObJaT €TaJOH 3a ChbOUTHEeH MEeHUUKMBHT. "Why So Serious?" - BUpycHa kammnaHusi Ha
¢unma ,,Yepuust puuap*; TaliHoTo opwmxkue Ha Deadpool — BupycHa KamMmaHusl B COLMATHHUTE
mpexu Ha ¢punma ,,Deadpool; ['anepust ot cherezanus Ha ,,CemerictBo CumrchH. KbM TE3H
SAPKH MPUMEPH € QIaNTHPAHO M KPaTKO OOSCHEHMs, 3aIll0 MMEHHO T€3U KaMIaHUU Ca TTOCOYCHU
karo yueOHunu o PR. ITomectenu ca mpumepu ot kammnanuu npe3 50-te roguHu Ha XX B.,
KOraTo MPOAYLEHTUTE Ha CTYAMSTA, HAPE] ChC CBOUTE MHUAP CTPATE3U, OCHIIECTBIBAIN PATUUHU
U JIOpU J0CTa BHEYATJISABAIIM TPUKOBE 3a MPUBIMYAHE HA BHUMAHUETO Ha 3pUTENHTE. 3a Ja
3ama3ar (UIMOBMsA OW3HEC Ha IUIaBalll M KUHATA IIBJIHH, PEKUCHOPUTE M MPOIYIEHTUTE
TpsIOBaJIO J1a pa3yuTaT Ha Pa3IMYHU CTPAHHU U E€KCIIEHTPUYHU HOBHM TpHKoOBe. Pasriemanu ca
TEXHHUKHU 32 Obp3 ycrleX Mpu CHelHaTHUTEe ChOUTHA BHB (UIMOBOTO M3KYCTBO, T€ Ca KIIOYOB
MOMEHT BBB BTOpa IJIaBa, 3alllOTO, CJIE€J MPOYYBAHETO CE€ Pa3KpHBaT HEKOHBEHIMOHAIHHTE
¢bopMH B CHBPEMEHHOTO YIPABICHUE M OPTraHU3UpPaHE HA CHOUTUWHUS MEHUKMBHT B XOJIMBY]T
U CBITBTCTBAIINTE TO CHEIHAIHU ChbOUTHSA. TeXHUKUTE 3a OBp3 ycrex ca 6e3ycioBeH HHCTPYMEHT
BBHB BCsKA MUAp KaMIaHMs, HApell C OCTaHallaTa MOJArOTOBKA MO OPraHU3UPAHETO Ha CHOUTUETO
Ce MOATOTBAT MHOTO U Pa3WYHH ,,TPUKOBE 3a MPUBIMYAHE HA ayJAUTOPUS U BHCOK PEUTHHT.
Cenmuiy npeau rojaemMute cbOuTHs B XOJIUBYJ CpeliaMe Pa3jiudyHH MyOJHKallMd B MEIUUTE 3a
»MpbCHaTa BOWHA“, K0osATO ce 3adopmsa. Cpem mpUMEpHUTE ca MPOAYLECHTH Ha IIEPEMOHUH Ha

HarpaJuTe Ha AKaJeMusiTa, TEXHUKUTE Ha IpoAyleHTa XapBu YaWHCTHITH, KOWTO € IIUPOKO
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npHU3HAT 3a MIAMIHOH Ha ,urpara Ha Ockap®, 4pe3 JAMBO YCIEIIHATA CH MPOMOIMS Ha (HUIMH,
pasnpocTpaHsiBaHu OT ,,Mwupamakc®, u ,,Yaiinctuitn Kemmanu“. [lpe3 ronunute ¢uiamute Ha
Vaitnctuiin nostydaBat noBeue oT 300 HomMuHamuu 3a ,,Ockap®. YallHCTUIH, TPOIYyLEHTHT,
KOUTO pa3ThpcH KUHOMHIYCTPUATA U KOWTO € KpEeOUTHpaH 3a M300peTsABaHETO Ha ,,MOJiepHaTa
kamnanus 3a Ockap®. dpyr npumep ca t.Hap. "Ockap crpare3u", KOUTO npoBexaaT cBoute PR
kamrnanui. ToBa ca cwiHO arpecuBHM PR-ekcnepTu, KOMTO 3HAsAT KOM ca YICHOBETE Ha

AkaJIeMusITa U Kak Jia CTUTHAT JI0 TSIX U Ja UM Bb3JAEHCTBAT.

Tyk e pasrmemanata u Bpb3kara Mexnay PR n XonuByn B KOHTEKCTa Ha (PaKTHYECKOTO
BJIMSIHUE HA ,,()UIIMOBUTE XBJIMOBE® BbPXY COLMOTO, KAKTO KaTO MHTEPEC HA ayIUTOpUATA, TaKa
U KaTO HaJaraHe Ha TEHACHLUU HE caMO B KMHOTO, B MOJaTa, B My3MKaTa, B COLIUAIHUTE
npaktukd. Kakro M posiita Ha UMHJKAa BBB (HIMOBOTO M3KYCTBO, BIMSHHETO Ha HOBUTE
TEXHOJIOTUM BBPXY KHHOTO W TEJIEBU3UATA, (PUIMOBHM M HCTOPUYECKH PAKypCH Ha HarpaauTe
»Ockap® u ,,3nmateH riao0yc®, ChIIO KpUTEPUH W MEXaHW3bM HAa HOMUHHpAHE W TJIACYBAHE,
JpaMaTyprusi, IOCTaHOBKa M cLeHorpadus; mnporpaMa M IpeacTaBUTEIHATa (QYHKLUUS Ha

BOJICIINS; U pa3jMKaTa MexIy Harpaaurte ,,Ockap® u ,,3nateH ['moGyc™ B pestome.

Baxhna Tyk e u (opmaTa Ha JOKYMEHTAJIHOTO H3CJEJBAaHE, pasrIeXkJallo Bpb3KaTa U
B3aMMO3aBHUCHUMOCTTA MEXAY TPUTE MOHATUSA NHAp, KMHO M XOJUBYH. V3sCHSIBaHETO Ha Te3M
B3aMMO33aBHCHUMOCTH € NPEICTaBEHO IIPE3 pEeTpocHeKius Ha XOJIMBYZ KaTo KyJTypa, Ipe3

norjicaa Ha CbBPpEMCHHULIUTE, YPEC3 aHAJIN3 Ha TCXHU UHTCPBIOTA, PA3KA3W U CAMOOILICHKH.

Tpera rnaBa - Ionynapuama Kyamypa u meouamusupanemo Ha Xo0JaUGYOCKUME
yennocmu OOSCHSBA LIEHHOCTUTE B KUHOTO Ha 70-Te roauuu Ha 20-Tu BeK U Kak 70-Te roavHu
Oenexar Hail-3HauMMata opmanHa Tpanchopmanms Ha XOJIUBY/ CJIE] MPEBPHIIAHETO B 3BYKOB
buIM W ca ONpeAeNAIIUAT TEePUOM, Pa3ACAll PEKUMUTE Ha pa3Ka3BaHE Ha HCTOPHH OT
CTyIMiiHaTa epa W ChBpeMeHHUs XoiauBya. CrnenuaiHOo BHUMAHUE € OTIEJIeHO Ha (uiMa
,»BOJTHUAT e3[a4’, 3apaaud enoxara, KOSATO IOCJIeABa, CJie[] HErOBOTO IMOsBSIBAHE W HOBaTa

CyOKynTypa, KOSITO BB3MPOU3BEXKIA (PUIMBT.

C’b6paHI/I Cca Iopcauma oOT C’b6I/ITI/I${, NpuApy>K€HU C aHaJIu3, KOUTO OCTaBHUXa
IMPOTHUBOPCUMUA B UCTOPHUATA HAa HArpaguTe. TyK NpUCHCTBA TCMATA CbC CKAHAAJIHOTO Y4aCTUC HaA
AKTbhOpa Yun CMI/IT, HU3ABJICHUCTO IIO IIOBOJ Ha HETOBOTO IIOBCACHHE OT AKaI[eMI/IFITa, Karto

,,HETIPHEMJTMBOTO ¥ BPEIHO™, KOETO € ChBCEM TaKa, ako obade He ce 3Hae, 3a MpUYHHATA J0Bea
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710 Ta3W CUTyalus, & IMEHHO HEYMECTHaTa IlIera OT CTpaHa Ha BOAEILIMUS, KOSATO CbC CUTYPHOCT €
Ousa 1o cueHapuil Ha AKaleMusATa, B IPOTUBEH ciyyail, uMIpoBu3anuute Ha Bojaeuwus Kpuc
Pok Ou TpsiOBano 1ma MpeTHPIAT CHIMUS Pa3BoOd Karto moBeieHUeTo Ha Yuin Cmurt. Temara 3a
kamnanug #OscarSoWhite, kosTo Oelle MHAMPEKTHO HacoueHa cpeuly OeiauTe Xopa B KHUHO
MHAYCTpPHUS, CHILO NPUCHCTBA B HayyHHs Tpya. Kakro u ,,conmannara npucpaa“ Ha Ockapure -

,,3aTUXBaHE".

3acerHaTu ca oIe TeMU KaTo - OOBUHEHUS B KOMEpPCHAIN3bM, OOBUHEHHUS B PACU3BM,
ckaHmanu. OmnucaHu ca aHTUrepouTe Ha XOJUBYH, W TAXHATa pOJIA BBB BpPB3KUTE C
00IIIeCTBEHOCTTa M TiepcoHamHusi UMHK. [lo-cenmanuo ,,bona fide* 3HaAMEHHUTOCTH, KOETO
OyKBaJHO O3Ha4aBa ,,ucTUHCKH ‘. TakuBa ca JIxon dumuHmksp, [1abmo Eckobap u 3amo Toii e
HapU4aH peKJIaMEeH I'eHUM, 3apaju HauMHa, 10 KOWTO caM YIMpaBiisiBa UMUIKA CHU U HaYWHA, IO
KOHTO ce pekjamupa Karo MyOJaudYeH MOKPOBHTET B COOCTBEHOTO CH paauomioy B MenenuH,
MOTBPYKANKY UMUK CH Upe3 U3rpakiaHe Ha (PyTOOIHM UTPHIIA U JKUITUIIA 33 HYK/IACIIH CE B

HO-6€,I[HI/ITG KBapTaJikd Ha Irpaja.

Msicto B AMcepTallMOHHUS TPYyJ 3aéMa M TeMaTa 3a TECTBAHETO Ha aToOMHaTra 6omba u
Pura XeitybpT u 3a HeOOMUYallHM peKJIaMHHM MOXBATH OlIe OT 3JaTHaTa epa Ha KUHOTO. ChIIo
OpeIMeT Ha HAy4yHOTO H3cleABaHe € ydyacTHeTo Ha MepuwinH MOHpoO B MOAKpena Ha
amepukaHckuTe BoeHHocayxeuu B Kopes. To nHaOposiBa Hag 100 000 BoitHuuu oT 3putenu 3a 4
JTHW, U € BIHMCAHO B MCTOpHATAa Ha XOJHMBYJ KaTO €IHO OT Hail-MamaOHWTE OJaroTBOPUTEITHH
MEpPOIPUATHS [0 TOBa BpeMe. XOJIUBYACKUTE EHHOCTU B KOHTEKCTa Ha KHHOTO U CHELMATHUTE
ChOUTHUSL CHIIO ca MpeIMeT Ha HacTosdm@ara padora, GUIMHTE, KOUTO H3rpa)xaaT MMHUIDKA Ha
XonuByJ, a UMEHHO Kak ¢miMoBara uaayctpus B CAILLl obuya ga roBopu 3a cede cH, U CMEIo
MOXEM Ja Ka)XXeM, 4e ro mpaBu no0Ope BBB (uiamu kato ,,bynmeBapasT Ha 3ame3a” (1950),
HApTHCTHT (2011), ,,Pomm ce 3Be3ma“ (1937), ,,Mmano egno Bpeme B XomuBya“ (2019),
,wJlomuat u kpacaBumara“ (1952). Tyk ce m3scHsIBa Te3aTa 3a TOBa Kak (GuiMuTe Ha XOJUBYH
roBopsT 3a Hero. [locnanusaTa BbB GUIMUTE ca SIPKU, U THEIIHH, T.€. HCTUHCKU U peanHu. Ho kak
pexxucropure oT 50-Te MpOTHO3Mpaxa M IMpeau3BUKaxa BCHUYKH CIICHApHHU BBB (DUIMHTE CH,
KOUTO CM€ T[Jelald U TIJieJjlaMe, W 4YMUATO ayJUTOpHUs ToraBa € cMmsiTaja 3a aOCOIIOTHO

KHH&,Z[)KI/IIZCK&, T.€C. HCBB3MOKHaA 3a CJIy4BaHC.
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OTKa3bT OT HarpaguTe: KOH(JIUKTH, MPOOJIEMH W CKaHJAIM CBHINO Ca MPEAMET Ha
HacTosmMs TpyA. B Ta3m moarodka ca pasriegaHd BCHUYKH, B UCTOPHUATA Ha IIEPEMOHMSITA HA
Harpaaure ,,Ockap®, oTKa3aJid Ja mpuemar craryetkara. Hakou ot Haii-noopute B XOIUBY/ HE
ca Omiu TaM, 3a Ja MpUeMaT CBOUTE HArpaju WM HOMUHAIIMH, a HIKOM OT HOMUHUPAHHUTE Ca

OTKa3ajiu Aa MMPpUCHCTBAT B 3HAK HA IMPOTECT.

B uerBbpTa rnaBa: Hoeéu KomMyHukauuoHuu opmu Ha ueeHm MeHUONHCMBHMA 616
Qunmosomo u3Kycmeo: aHKemHo npoyyeéame, OUUMAIEH EKCHEPUMEHN U NpPoy4yeane 3a
0voewemo na wHacpaoume ,Ockap“ u ,3n1amen 2100yc“, pelUTHHTOBAaTa JUiIeMa Ha
CTeIMaTHUTE CHOUTHS € pasriiekIaHa OT MO3UIMITa Ha Obaemero Ha Harpanute. [lociaeanure
TOJIMHMA Ha0II0JJaBaMe KaK TEJIeBU3MOHHATA ayauTopus Ha OcKapuTe MajHa 10 Ha-HUCKOTO CH
HUBO 3a BCHYKHM BpeMeHa. Cnejl TOAMHA, B KOSTO MaHAEMUSTa MOYTH OMyCTOIU (hUIMOBATa
UHIYCTpUs, OpOST Ha TENEBU3MOHHUTE 3PUTEIH, TIEAAIlN HarpaauTe Ha AKaaeMusTa, c€ CpuHa
0 PEeKOpPAHO HHWCKO HHUBO, cmoped nanHu Ha ,,Cratucta® m ,Nielsen®. ['memaemoctTa Ha
CHOMTHETO HaMaJsiBa Beska rofauHa oT 2015 1. HacaM ¢ enHo u3kirodeHue npes 2019 r., korato
HapacHa ¢ Tpu MuiMoHa. Toil ce cpuna ot 23,6 munnoHa npe3 2020 r. no exsa 9,85 muinoHa,
koeto ¢ 58% cman. Ilpe3s 2010 r. Opost Ha 3putenure ¢ moBede oT 40 MUIHOHA, KOETO

WJITIOCTPUPA CTETICHTA, IO KOSITO CHOUTHETO € M3MAHAIIO OT OOIIECTBEHOTO OJIAarOBOJICHHE.

Crnen 0630pa Ha MBPBUTE TPH TJIABH, € 334aJIeH BaXHHS BBIIPOC KOe Jpyro odadye BOIU 10
TO3U 0€3yCIIOBEH U a0CONIOTEH Craa? - OTKJIOHSBAHETO OT M3HAYAIHATA HUJes 32 00pa3 U U3IJIe.
3a HauMH Ha TMPEJACTaBsHE, HACHeACTBO M mcropusa. KakBo ce ciayun cbe 3mataHuTe Ockapu?
[IspBOHAUANTHO, 3aMUCHIBT Ha Harpagute Ha unmmoBara akagemus Ha CAILl, e 1a Harpaau Haii-
nocToiHUTe (WIMH U aKThOPH Mpe3 HM3MHUHalaTa roavHa uiu 1929 1., KOSTO mepeMOHHS
npeMuHaBa KaTo yacTHa Beueps, ¢ 270 roctu B XonuBya Pys3sent Xoten, ¢ BpemeTpacHe Ha
HarpaxJaBaHeTo — camo 15 muH, 6e3 10pH 1a € npegaBano MeauitHo. OckapuTe He ca Ch3AaICHH
3a /1a 3a0aBiIsIBAT CBOsITA ayJAMTOPHUS WJIM JIa C€ MPEBpPBINAT B MaabHO entertainment crOuTHE,
OT KOeTo Ja ce meuenu. Huto ga O6paaT macoBa pekinamHa ruiatdopma. Jlumcata Ha Bojer,
0C3TMYHUTE MY3UKAIHU U3IIBIHCHUS HA JKMBO, OT MJIAJIU TPOTPECUPAITN H3ITBIHUTEIIN, BMECTO
CTOXKEPHUTE B MY3HKQJIHUS OpaHIN, KakTo O€ Mpe3 M3MHHAIUTE JICCEeTHWICTHSA, W (DUIMOBHTE
KJIMIIOBE, HamnpaBUXa CBHOUTHETO O0COOEHO CKy4yHO. Beue cpemame 3aryiaBusi  KaTo

»~AMepUKaHIUTEe TyOsT uHTepec kKbM OckapuTe B aMepUKaHCKU MeauiHu u3ganus. Ockapute
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oCTaBaT HaW-TIPECTIKHUTE (UIMOBM HAarpagd B CBETa, HO H3MIIEKJAA, Y€ LEPEMOHHUATA €
3aryOusia Majlko OT CBOSITa NPUBJIEKATEIHOCT 3a CPEOHUS aMEepUKaHell, U He caMmo, Mpe3
MOCIIEAHUTE HAKOJIKO FOJUHU. ['0IUITHN IpOyUYBaHus, IPOBEICHU OT U3cienoBaTes ,,Y ouGov®,
[IOKa3BaT, Y€ HAMOCIEABK JEIbT HAa ayJAUTOPUATA, KOSATO M300LI0 HE CIEOU Harpajure, ce e
noBuIna 10 noytu 60%, koero e yBenauueHue ¢ 15 myHkra B cpaBHeHue ¢ 2014 r. Bp3Huksar
BBIIPOCU OT poja - 3amo Obaemero Ha OckapuTe MoXe Aa € 3actpaiieHo? CBuaeTenu cMme, ue
OyXbT Ha MIOYTO 3a pa3BJeKaTeIHU Harpaau He € ToBa, koeTo Oemie. Ockapure oTdens3axa craj
ot 81,2% ot nuxoBara riaemaemoct mnpe3 1998 r. no 2021 r., cnopen npoy4yBaHeTo Ha ,,Nielsen®.
B nombiaHeHHE KbM MOCTOSHHUS CHaj B PEUTHHTUTE, CHOUTHUATA, U3IBIHEHU C TIPOTUBOPEUHS U
MPOTECTH, BBB BpPB3KA C paA3TAACHUTE HArpaad, KaMIlaHUM W TEYeHUs Kato ,,Metoo“ wu

,»OscarsSoWhite*, mombJIHATETHO 3acTpaiaBaT ObJACIIETO HAa HATPAIUTe.

B Touka BTOpa: Ankemmno npoyuseane u Ovoeuyemo Ha HaAzZpaoume OCBEH AHKETHOTO
IMpOy4YBaHEC Ca MPOBCACHU U ABA CKCIICPUMCHTA C LCJI Bepmbm(aum{ Ha 3aJI0KCHUTE B HEI0O NJACcHU
B KOHTEKCTa Ha MOJICPHUTE TEXHOJIOTUH. [IBpBUSAT € C eIWH OT Hal-pa3npOCTPAHCHUTE
UHCTPYMEHTH C OTBOPEH KOJ] 32 BU3YAIHO MPEACTAaBIHE Ha TEKCTOBO ChIBPIKAHUE C M3MOI3BaHE

Ha U3KYCTBEH HMHTENEKT ,,.Deep AI™® (nuHk 3a moctsm: https://deepai.org/machine-learning-

model/text2img ).

KbM mnpunoxenuero € nocTraBeHa 3ajaya Ja BHU3yalu3Mpa OCHOBHATa 3ajJadya Ha
anketHoto mnpoyuBane: ,,NEW FORMS OF EVENT MANAGEMENT AND PUBLIC
RELATIONS IN THE CINEMA INDUSTRY".

I'enepupanoTo u300pakeHue € UHTEpeceH ,,MpouuT™ Ha ,,Deep AI™* kbM H3clieABaHATA
TeMa C AaKUEHT BbPXY pELUUIUEHTa, W3BaJAEH OT OOMYalHHUA KOHTEKCT, OTCTOSIBal]
WHAMBUIYAIIHOCTTa CH, FOTOB Ja BB3IPHUEME BCSAKO IOCIAHUE, KOETO € OTHPAaBEHO KbM HEro
[IEpCOHAIHO, B HEroBaTa MoJlajlHa CHcTeMa 3a Bb3lpueMane Ha nHpopmanusa. OCHOBHaTa Hay4YHa
XHMIIOTE3a B HACTOSIIIOTO M3CJE/IBAHE €, Ye MPH Ch3/1aBaHE Ha HOBU KOMYHHMKAIIMOHHU (OPMH, C
KOUTO J1a CE ,,[IPEBBOPBKU PUIMOBHUS NBEHT MEHUPKMBHTBT, € BB3MOYKHO C METO0JIOTHATa HA
KOTHUTHBHATa HayKa W 4pe3 MpeHacsHE Ha MOJENHU MEXIY IBE€ KOPEHHO Pa3IMYHU MpeIMETHH
obmactu 1ga ce O0OCHOBAaT M DAa3BHAT HETPAJMLMOHHU MEXAaHHW3MHU 3a IPOrHO3UMpAHE Ha
MOBEJICHUETO Ha PELUNHUEHTUTE NMPU XUOPUIHOTO (JUCTAHIIMOHHO M (PU3UYECKU MPHCHCTBEHO)

B3aUMoOJIeiicTBHEe ¢ HWHPOPMALMOHHUS MHKC. MH(MOpMAnMOHEH MHKC, CICHApH3UpaH W
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HUHTCPIPECTUPAH, OT MaH_H/IHaTa“ 3a IIPUBJINYAHC HA IT 6HI/IKa a6OTeH_[a Ha YCPBCHUTC KUJIMMHU U
’ ED) y )

B copaiHaTta MpexKa.

H3zob6pascenue cenepupano om ,,Deep AI™*

TenneHuuuTe B IJIeJaeMOCTTa ca MHOTO IO-Bb3pacTHa ayauropus oT 18 - mo 49 -
rofumHara jaemorpad)cka rpyma, OoT Ta3H KOSTO PEKIaMoJaTeNuTe KenasT. Bwhnpexu ToBa
Ockaputre u 3paTeH T1100yC BCE OIIE HUIPasT >KU3HCHOBAKHA pOJisi BBB (UIMOBATA H
TeNeBU3HMOHHATa HHycTpus. EfHa equHCTBEHa HOMMHAIMS MOXKE /1a TIOBUIIHN OoKcoduc gncnara
Ha (uiaMa, pefiTUHIra Ha TEJIEBU3MOHHOTO IOy MJIM Ja TeHepHpa MO-BUCOKA IIEHA 3a CIIe/IBALIHS
IOPOEKT HAa HOMHMHHpaHHWA. 3allo HW3KYCTBEH uHTeNnekT? 3amoro ,,Deep AI™* o6oOuiaBa
OTrOBOpPUTE HA HEW3BeCTeH Opoil xopa. To3n BUI anropuThM MOKE Ja 0000IIM 3HaHWE Ha 0a3a
MHEHHETO Ha MHOTO Xopa. Toil Moxe Ja MociayH JOpH Ha MSCTOTO Ha aHKETa, KOSTO OM HU
OTHEJIO MHOTO PECYpCH M BpeMe, 3a J1a OChLIECTBUM C MIJIMOHM aHKeTHpaHH. Cnenudukara Ha
TE3U AJITroOpuTMHU CC CHBCTOM B TOBA, Y€ TC Ca HCHUPCCTAHHO B I/IHq)OpMaLII/IOHHOTO II0JIE Ha
MHTEPHET IMPOCTPAHCTBOTO, KATO CE€ HaArpakgar u camooOydaBar. Vmaiiku mpenBua ToBa,
nH(popManuATa, KOATO HM HOCH, B TO3HM CIIydYail, TO3M aIrOPUTHM € WHOBAaTHBHA M OE3lCHHA.
[MpumepsbT € mazeH, 3alI0TO TOBAa € HAdWH, Ja ObJe pasrienaH eIuH OT HOBHTE aJTOPUTMU 3a

JAUKTYBAHC Ha HArjiaca Ha 3pUTCIICKA ayIUTOPHA.
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Mogenute ¥ METOIUTE, KOMUTO C€ NpuiaraT B H3CIEABAHETO Ca EBPUCTUYHHU, T.C.
pa3paboTeHH ca MpU JOMYCKAaHETO 3a MPHIIOKUMOCT Ha KOTHUTHUBHATA BPB3Ka B MPEIMETHOTO
nojie, 6e3 aa ce Moka3Ba €(PEKTHUBHOCT, a 4pe3 MOCTUTaHEe Ha BUIUMA II€JIeChOOPa3HOCT U
NPaKTUYECKU e(PEeKT OT eBPUCTUYHOTO JonyckaHe. [1o To3u HauYuH npeau aHKETHOTO MPOyYBaHe
€ HampaBeHO (hopMupaHe Ha THIIOBE 3pHUTEJICKa ayautopus. [Ipuemame, ye Taka e mMporHo3upaHa
U cpa0aTa HAa HOBUTE (JOPMHU B MBEHT MEHW/DKMBHTA B KHHOMHIYCTPHsITAa M HE camo. Vaesra e
npean naa 3amoune ,,Ockap® wurpara, na ce HampaBu npoduivpaHe Ha BCEKM HWrpad H
[IEPEMOHUSATA U KIIACUPAHETO J1a € CJIe/ICTBUE Ha MHANBUYATHOCTTA Ha BCEKH ,,urpau’. 1 ako cu
NpeiCcTaBUM TakaBa cuTyarus — ,,Bizzard“ wmm ,,CD Projekt* cp3mane BBB BUPTyasHOTO
npocTpancTBO Bepcust Ha OckapuTe ¢ aBarapy Ha BCHYKA OOWYAWHHM 3arlOO3pPEHU |
HOMMHHpPAHH, HO Ta3u BEPCHs € OPUEHTHpaHa KbM UHAMBHIYAIIHUTE OCOOCHOCTH Ha KOHKPETHUS
Urpay KaTo PelMIUEHT Ha CEIMOTO M3KycTBO Wiu Ha 10-ta my3a. [lle momyuyumM MUIHOHU BEpCUU
Ha I[IEPEMOHUATA, TAKWBA, KAKBUTO MHMBHyaJTHOCTTAa HAa PELIUITUEHTA ,,reHepupa‘. 1 BB Bcsaka
BepcHUs ,,JIMYHATA aKaJeMHs Ha HETOBO BEJIMYECTBO 3pUTENS IIE NPaBH TJIACYBAaHETO, HO B
paMKaTa Ha yIpaBieHHETO (Ha TpaaunusaTa) Ha chOuTHEeTO ,,OCKap®, HO OT XXypH, KOETO
3alMTaBa MHIUBUIYaTHHUS, MOTHBAIIMOHHUS TJAachbK, HAa BCEKH 3puTen. Llenta Ha aHKETHOTO
NpoYyBaHE € Jla CE€ YCTAHOBAT IIOCOYBAHUTE OT IyOJMKaTa TUIUYHU HEJOCTAThIU IPH
OpraHu3WpaHe W YNpPABICHHE HA CICHUAIHU CHOUTHS B KUHOMHIYCTPHATA M Ja CE IOcoYar

BB3MOXHOCTH 3a TAXHOTO IMPCOAO0JIIBAHC.

B Hactosmiara paspaboTka 3a I€TUTe HAa AaHKETHOTO TPOYyYBaHE € IPUIIOKEHA
KJ'IaCI/I(l)I/IKaHI/Iﬂ 3a TUIIOBECTC HOTpe6I/ITCJ'H/I, OT IJI€JHa TOYKAa Ha MEXaHHu3Ma Ha q)OpMI/IpaHC Ha
OTHOIIIEHWEe. MHEHHE (To3WIMs) Mo ompeneneHa Tema. JlehwHupann ca Tpu OCHOBHU THIIA

noTpeOuTeNH, KOUTO (opMHpa LieeBarTa rpyna Ha aHKeTUpaHUTE:

- Tum 1 — moTtpeOuTeny, KOUTO WMAT SICHA W TOJSIpU3UpaHa TO3WIMS IO TeMara,
JMYHOTO UM MHEHHE € Hall-BaXHO M HE C€ MOTHBUPAT CHILIECTBEHOTO OT BBHILHU

(bakTOpH MpH B3eMaHe Ha PELICHMUS;

- Tum 2 - HOTpC6I/ITeJ'II/I, KOUTO CMATAT, Y€ TpaAWIMUTC M OIIMTa IIC IIOMOI'HAT Ha
BCCKH, 3a JOa HalpaBu IMPaBUIHOTO PCHICHUC. Te AOCTUTHAT [0 HYXHOTO HM

CbAbpPKAaHUC IO TPAAULUOHHUTE MCETOAU /1 4gpe3 TpaAUIIUOHHHU MCOAWUHU U KOraTto
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H310J3BAT CKCIICPTU3AaTa HA HAKOI'O, HIATCIHO IMPOYy4YBAT MHCHUSA IO OTHOLICHUC HaA

HEeropara pernyTalus;

- Tum 3 — norpeOutenu, KOUTO c€ CTPEeMAT Ja HaOIofaBaT MyOJMKYBAaHETO Ha
ChIbPJKAaHUE IO IOCTaBEHAaTa TeMa B MHTEpHET MM 4Ype3 TPagUuLMOHHU MEAMH U
MHTEH3MBHO HM3Ka3BaT CTAHOBMIIE W/WIM MO3MIMU (KOMEHTUPAT) BBB Bpb3Ka C
JOCTOBEPHOCTTA Ha MH(OpMaLUATa, MyOIMKyBaHa B €IMH WIN APYT U3TOYHHK, KaTo 5

IpoBepsiBaT Ha 0a3ara Ha IaHHU, NPUIOOUTH OT TPAAULIMOHHU MEINU.

B wu3rounmnka“” e mocoyeHo, 4ye Ta3u KiIacH(UKAIMS € TpPEeHeceHAa KOTHHUTHUBHO OT
CIIeHapusl Ha U3BECTHATa KOMITIOThpHA urpa ,,World of WarCraft®“ na ,,Blizzard™* kato Bceku
repoil B UTPOBUS CLIEHAPHil B OMpeeieHd MOMEHT B X0OJla Ha UrpaTa € Bb3MOXKHO Jia MpUaooue
€/IHO OT TpUTE N30POCHH KauecTBa, B 3aBUCUMOCT OT IpyIIoBaTa CTpaTerus 3a NpeMUHaBaHe Mpe3
BUPTYaJTHUTE HM3NUTAaHUS (CHOUTHS), Mpel KOWTO WIPAuYMTE Ca HM3MPABEHH 3a MPEOJIOJISIBAHE.
[IpakTuueckata 1€l HAa JAMAarHOCTUYHO M3CJIEJBAHE € Jla C€ Cb3/AaJe HHCTPYMEHT 3a
OHTOT€HETUYHO Kiacu(UIMpaHE Ha KOHKPETEH YYEHHK, KbM KOS OT JeduHUpaHHUTE
¢GuIoreHeTHYHU TpyNHU IMONaja, 4Ype3 HU3BEXJaHe Ha CBOWCTBA 3a (UIOTEHETHYHA TIPYIOBa
npuHaUIe)KHOCT. HaydHOTO JomyckaHe €, Y€ TO3M HUHCTPYMEHT II€ IOJIOMOIHE HMUIK
MEHKBPUTE B KHHO MHIyCTPUSATA Ja Ch3/1aBaT HOBH, a/IalITUBHU UBEHTHU, Pa3BUTH BbB BUPTYaJIHO
U TEepCOHANM3UPaHO 00JauyHO MPOCTPAHCTBO M TAapreTUpaHU KbM rpyna moTpedutenu ¢ obia

(I)I/IJ'IOFCHCTI/I‘-IHB. IIPOTHO3HA JIMHUA — I'PpyIIOBA MIPUHAJICKHOCT.

[Ipn mMeToma Ha aHKETHO MPOYYBAHE 3a IEIUTE Ha (DUIOTEHETHYHOTO MPOTHO3HPAHE €
ch3llazieHa aHkeTHa ¢opMa che cpeacTBara Ha Microsoft Form. 3a nenmure Ha ¢unoreHeTHIHaTa
NpOrHo3a ca ankeTupanu 51 (mpu ctaptoB miaH oT 50) pecmoHACHTH Ha BB3PACT - CHIIACHO

paspesa npeacTaBeH Ha dur.7.
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1. Bawara Bb3pacr e (0 Touka)

. A0 18 roANHU BKAHUUTENHO 4
. ot 19 ao 30 rognHm 14
. ot 30 ao 45 rognHu 16
. oT 45 po 60 rognHM 13
. Hag 60 rognHn 3

@ue.7. Bvspacmog paspes Ha yeneeama 2pyna pecnoHoeHmu

AHKETHOTO NpOYYBaHE € IPOBEAEHO IIpe3 Iepuoja OKTOMBpU — JekemBpu 2022 T.
AHKETHOTO TPOYYBaHE € peaJu3upaHo MO MeToja ,,Ha JUHUA“ (on-line), KaTo ca M3MOI3BAHU
BUPTYaJIHU MEIHUU KaTO UMEIN U CIOJENSHE Ha XUIIEPBPb3Ka KbM MPOYUYBAHETO B COLIMATTHUTE
mpexu — ,,Facebook®, ,,Instagram* u ,,Twitter. AHKETHOTO MpoydYBaHe € CIOpe] LEeNTa CH OT
TUI ,,AHaNMU3* ¥ UMa 3a 1eJ Ja NOoJdy4Yu JaHHH OT MOMYyJalusITa, KaKTO ONHUCATENHHU 110 KIIIOUOBH
TE€3U, TaKa U BBIIPOCUTE HA BBIIPOCHUKA III€ CE CTPEMST Ja JOKaKaT WM ONPOBEPrasiT XUIOTe3a.
Tbpcena e Bpb3ka Mexay oOpa3oBaHe, MHTEpecH, OMTHOCT M JAMATHOCTHKA HAa HarjlacuTe 3a
neguHupanata xunote3a. Crnopes BUJa Ha BBIIPOCUTE AHKETHOTO MPOYYBAHE € ChCTABEHO OT
BBIIPOCHU ChC ,,3aTBOPEH OTTOBOP®, KATO TO3U U300p € MPOJUKTYBAH OT BB3MOXKHOCTTA 3PUTEIIA
na m30epe OT HSAKOJKO BB3MOXKHU AITEPHATUBH, KAaTO IO TO3M HAYMH CTaBa BB3MOXKHO H
MoJly4aBaHeTo (C IeJl aHajau3) Ha CTaTHCTUYeCKW NaHHM. llenmeBara rpyma Kato Bb3pacT M
o0pa3oBaHue NMPEIBAPUTEIHO € 337aeHa KaTo apaMeThp Ha aHKETHOTO IPOYyYBaHe, ¢ Le Jia ce
(dopmMHupa CTaTUCTHYECKAa KapTWHA, BbB BpPb3Ka C ThpceHaTa (MIOT€HETHYHA MPOrHO3a IpU

oOXBall[aHe Ha MOTCHUUAIHU PEIUIUEHTH OT TPUTE TPYIIH.

3a Ta3m HW3BaJgKa ce OYaKkBa 1a ce AeduHupa Npoduin Ha KIFOYOBHTE MHIMKATOPH 3a
(dopmMHupaHe Ha yCcTOMuYMBA MHAWBHUAyallHA Harjlaca MHEHHETO Ha 3pUTENIUTE 3a Harpajure Ha
XomuByn (,,JIpoyuBane Ha Harpaaute ,,Ockap™ m 3mateH rio0yc: KakBo e MHEHHMETO HHU 3a

Harpagute Ha XonuBya“) — “Tun 17, “Tun 27, “Tun 3”.

B u3Bazkara e TbpceH NpopUIbT Ha OCH3HATHS aKTUBEH KMHO3PHUTEN — 10 Ta3H MPUYMHA
Hall-royiiM 7141 OT aHketupanure - 86% ca Ha BB3pacT oT 19 no 60 roauuu, Haj 14 roauHu

72,4% ot ob1ust Opoit aHKETUPAHHU, KUBEEIIU B TUIIMYHUS ypOaHU3UPaH apeal ¢ eIMH U [oBeue
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OT eauH KuHocalloHu (62%), B XapaktepHute 3a bbarapusi cemeilcTBa OT JABama JI0 METUMA
yneHoBe (80%), w, B KOWTO ce€ TpWwKaT MOHE 3a eauH jaomMaiieH moobumer (76%) karo
IIEJICHACOYCHO € ThPCEH M e(DeKTHT Ha CONMAIM3HUPAIIOTO BIMSHUE HA cpeaaTa (B IPOTHBOBEC HA

Acconuaim3paliara (bYHKHHH Ha I/IHTCpHeT n I/IHTepHeT onocpeacreaHara KOMYHI/IKEU_II/IH).

3a nenuTe Ha M3CIEIBAHETO € MpeiokeHa Qopma 3a ompeleNsiHe Ha THUIAa Ha BCEKHU
KOHKpPETeH NoTpeduren, KOATO Ja Ce€ ChCTOM OT TpU TaOIMYHU omeparopa (KapTu) 3a
JUAarHOCTHKAa Ha CBOMCTBa KaTO C Hal-BHCOK NPHOPUTET Ca OCHOBHHUTE CBOWCTBA, Karo
BTOPUYHHUTE U KOPUTHPAIIUTE CE€ HU3MOJI3BAT, MPU OTCHCTBUE HAa KATETOPUYHO CHBIIAJICHUE HA
JIOBEpUTEIIHUTE UHTEPBAIM B HayaiHata (aza. OT MeTonYecKa IJe/Ha TOUKa CJIe]l OIpeesiHe
Ha omeparopa 3a aHaliu3, TO3W OMNepaTop ce Mpujara BbPXY pPEaTHHUTE JaHHU OT aHKETHOTO
IpOoyuYBaHe 3a OIICHKAa Ha TPUTE OCHOBHM THmMA. Ta3u aHkeTa U (opMa Ha MPOy4YBaHE, KAKTO U
NOJYYCHUTE PEe3yNTaT HE ca MpeICTaBUTEIHH 3a HaceleHueto B PemyOnuka bearapus. Tosa e

HEMPEACTABUTCIIHO EMITMPUYIHO HU3CIICABAHEC.

e Penunuentu tun ,,Tun 1 — Tadauna 16

Tabnuima 10. Periunmenty ot tan .. Tum 1°

Ule rnegare nn KarpagTe Ha Axagemyg Ako b Hrpa 1a sepid Axo mHoTo s xapedidl OGpara agbaxa — AR Tours — Axo mnoro fdl Kax, cnopes Bac, ekl Kon e repechd MsGepere onuwra, Il O6pana spnava —
[la, HAMA [13 (4 NPONYCHA Ockap OUEHKaTa CH @ MOA W KDUTHUMTE HE M2 MHTEDECYBIT © [OMAKKH BOARL, Harpaspaesuero Te ca HaR-NPECTUHHATA W BAXHA HITPAAA 33 Ce3
[, HAMA 3 11 APONYERa Ocwap CUEHKATS CH © MO B KDHTHLMTE HE ME MHTEPOCYBaT € AOMAKAH BOARL Yepaena nuamm Mpescto Xonmey Beaxpanans Xomya

[13, HAMA 3 14 NPOMYCHD Ockap CUEHKATE CH @ MOR W KPHTMLMTE HE ME MHTEPECY BT € BOMIKNH BOAIIL HEPOEHMR KM Tt €3 HAR-NPECTHHCHATA ¥ 1ANHA HITPAAA 33 C6T
[43, HAMA B3 TW NPOTYCHA Ocuap LUl FABAAM $HAME BTOPH MBT, 32 CHOE YENOHOEHHE € BOMAKHH BOARL, YEPBEHMA KHAHM TAXHATA YMECTHOCT C& OCHOBABA HA MOAATA M €T
13, HAMA 13 TW NPOMYCHA Ocxap FIBHO HE CbM FAEAAN EHMMATENRO HHIMA M HE CbM BHHKHAN B ChbPHAH C AOMAKMH BOAEW, HarpaspaeHero Te ca HaR-NPECTMHHATA M BANCHA HATPAAA 3 Ce3
Ll CYIWAM UEIMOHHATA HA 338 nnan  Ookap FIBHO HE CbM FAEAAN EHMMATENRD HHIMA M HE ChM BHHKHAN B ChAbPHAH C AOMAKHH BOeL OTEPMBAHETO M MOHONG Te €3 HaR-NPECTHHHATA ¥ BaikHA HATPAAA 33 Ce3
fla, HAMA 13 TH NPONYCHA Ocxap FIBHO HE CBM FAEAAN BHUMATENRO PHIM3 W HE ChM BHHKHAN B CABPHAH C AOMAKHH BOEL Harpassaesero Te ca HaR-NPECTUHHATA W BAXHA HATPAAA 33 Ce3
Ma, Hama f4a r nponyosa Ocxap ABHO 1E ChM FAEAAN BHAMATENHD GHAM M HE CHM BHHEHAN B ChABPHIH C GOMIKMH BOASWL, Harpawaesero Te ca HAR-NPECTMHHATA M BANHA HATPAIA 33 Ce3
LLL@ CAYLUAM UEEMONKATA Ha Ja00H IRaN  Fnatew riobyc FNHG 1t EbAN FABAAN BHANITEANG GIAME 1 HE CoM IHHKHAA B ChbPHCIN € AOMIKAH BOAOUL HapOeiiA K Mpa<To XoAmby BRIxBanans Xomy

B Tta3u rpyma Ha 6a3ata Ha KiIacu(UIMPAHETO IO ,,0CHOBHU cBOMCTBa momagat 18% ot
aHkeTupanure. ,,Tun 1“ xareropudyHo ca ¢ NMO3WTHMBHA HArjlaca 3a MHHAJIOTO, HACTOSIIETO W
ObJeleTo Ha Harpaaure Ha XOJUBYJ, T€ KaTeropuyHO XapecBaT TeKyuus QopMar Ha
NPOBEXJaHE HAa CHbOUTHATA U 3aAbDKUTENIHO OMXa MOCETHIIN CaJIOHA, 3a J1a IIeAaT Ipeu BCUYKO
HOMHHHUpaH ¢uiaM. MHTepecHO e, 4ye TOBa ca Xopa OT BHCOKOOOPa3OBaHU PECIOHJEHTH,
oJi3Bali MOCTOAHHO MHTCPHECT U KHUBCAT KAKTO B MAJIKHW HACCJICHU MCCTA, TaKa U B I'OJICMUTC
IpajoBe.

e Penunuentu tin ,,Tun 2¢ — Tadauma 20

Ta6auna 26.Peuunuentn tvmn ,, Tum 2
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Lle rnegare sn Harpa Axo B urpa Ha Bepnra Kak, cnopepg Bac, qeﬂ Koa e Haﬁ—nuerepecl‘ Usbepete onyusara, Ia O6patHa Bpb3Ka — Mﬂ 3HaueHuneTo Ha Harp’ 3HaeTe /In pasnuKar:

Mo-KbCHO e npoyeTa 3 Ockap C loMaKuH Bofell, HarpaxpgasHeto TsXHaTa YMECTHOCT Ce OCHOBaBa Ha Mo/jaTa v cT He mora fa npeueHs  [la
Mo-kbcHo we npoyeTa 3 Ockap € lOMaK1H BoJew, ladposeTte Mpocto Xonusyp Bbaxsanapa Xonusys Ha Ja
lLle rnefam knnnose B CBcsiko cbby1Te, KOETO € € C HAKOJIKO ToCT Bogeuy, lagoseTe TsXHaTa yMECTHOCT Ce OCHOBaBa Ha Mo/ara v cTuna He
LLle rnepam knunose B cBcako cbbUTe, KOETO € € ¢ ,OMaKUH BoAeL, YepBeHusa kUM Mpocto Xonusyp Bb3xBanaea Xonusyn Te He ca 3aHayumu ot 4 He
Mo-KbcHo e npo4yeTa 3 Ockap € HAKOMIKO rocT Bogelum, lNporpamara c roct usntMpocro Xoamsyz Bb3xsanasa Xonusyn He Aa
Mo-kbeHo we npoyeta 3 Ockap € HAKONKO rocT Bogely, HarpaxaasHeto Mpocto Xonusyp Bb3xBanaea Xonusyn He mora ga npeuens  He
Mo-KbeHOo we npoyera 3 Ockap € HAKOAIKO TOCT Bogewwy, YepBeHua knamm TAXHaTa YMECTHOCT ce 0cHOBaBa Ha Mogara v T He mora ga npeuens  [Ja
Mo-KbCHO Lie NpoyeTa 3 Beako cbbUTe, KOETO e CC oOMaKUH Bodel, HuKos - He cnean Tean cubutus Te He ca 3aHauMmMK OT 0CTa Bpeme
Mo-kbeHo we npoyeta 3 Ockap € lOMaK1H BoZew, YepBeHusa kKnuanm Mpocto XomBya Bbaxsanaea Xonnsyq He mora ga npeuens  He
Mo-KbcHO wWe npoyeTa 3 Ockap C ;OMaKUH BoZely, YepseHua kmaum Mpocto Xonusya Bb3xBanasa Xonusyg He mora ga npeueHa  [a
Mo-KbeHO wWe NpoyeTa 3 BeAko cbbuTe, KOETO € ¢ ¢ HAKOMKO rocT Bogewwm, Hrkoa - He cnean Tean c Hammnpam Bcnukm Tean cbbuTHA 3a Harpaxaasat Te He ca 3aHauYmMMK OT AoCTa Bpeme
LLle rnegam kaunose B cBcako cbbUTe, KOETO e CC AOMaKUH BOAeL HarpaxpasHeto Mpocto Xonusya Bb3xBanasa Xonusyg He mora ga npeueHa  [a
Mo-kbeHo e npoyerta 3 Ockap € AOMaKMH BoAew Hukos - He cneps Tean c Hamupam eBcndky Tesn cbbutus 3a Harpaskgasat He mora ga npeuenss He

»1Hm 2 ca moBede oT Y4 OT aHkeTHpaHuTe Wik 26% ot obmms Opoit pecnonaeHtu. Tazu
¢unoreHeTHYHa TpyIla Cc€ XapakTepu3upa C YMEpPEH HHTEpeCc KbM CHOUTHATA, CBBHP3aHU C
¢uMoBHTe Harpaau Ha XOJUBYI, OIICHSIBAT TSIXHATAa MUHAJIA CJIaBa, HO U HE BMK/IAT CHIICCTBCH
MOTEHLMAN 33 pa3BUTHE, aKO HEUIO He ce MpoMeHu. Te B HSIKaKbB CMHUCHI Ka3Bart: ,,J{a, modpe e
a UMa TaKkuBa CHOWTHA, HO TMPEKATECHUSAT TPATUIMOHATIN3IBM U ,,M30yXBalUTe Ha MOMEHTH
WHOBAIIMM UM CBH3/IaBaT OIe MO-MPOTHBOPEYMBA TEpCleKTuBa 3a Obaemero. M ToBa e Haii-
rojisiMata 00ocobeHa (UIOreHeTUYHa Tpyna OT BCUUKK ocTaHaiu. [lo-romsima ot tasu Ha ,,Tun
1“-te (6e3pesepBHUTE (DEHOBE) W TO-roJisiIMa OT Ta3W Ha ,,Tum 3, KOUTO Beye ca MPOYeNH

MOJIUTBUTE cH 3a ,,Ockapute* (24% ,,Tum 3%).

e Penunuentu tun ,,Tun 3“ — Tadauna 36

Tabauua 36. Peyunuenmu mun ,, Tun 3
Le rnegate nu Harpﬂ AKo B urpa Ha Bepma Kak, cnopeg Bac, qeﬂ Kos e Hai—nHe‘repeuH Wzbepete onyunra, |= 3HayeHueTo Ha Harp’ 3HaeTe /1M pasnuKaTiig

He, He me nHTepecya Cezap € HAKOAKO rocT Bofewm, ladoeeTe Mpocto Xonusya BbaxB: Te He ca 3aHauuMmu oT g fla
He, He me nHTepecyea Bcako cbbuTe, KoeTo e ¢ c JoMaKuH Bogely, ladoseTe Hamwupam Bcmykm Te3m cHe He
He, He me nHTepecyea Bcako cbbuTe, KOETO e € € AOMaKWH BoAeLl, Hukos - He cneps Te3u cMpocto Xonueya Bbaxe: He He
He, He me nHTepecyBa Bcsko cbbuTe, KOETO € CC 4OMaKMH Bogely, Hukos - He cnega Team c Hammpam Bcuukm Team cHe mora ga npeueds  He

He, He me MHTepecyBa Bcsko cbbUTE, KOETO € € C HAKO/KO rocT Bodelum, H1Kos - He cneps Teau ¢ Hamupam BcuHKkM Tesu ¢ Te He ca 3aHauMmu oT 4, [la
He, He me nHTepecyBa Bcsko cbbuTe, KOETO e cC JoMaKWH Bogely, ladoseTe Hamwupam BcuukuM Tesm cTe He ca 3aHa4yMmu ot g He
He, He me nHTepecyBa BcsKo cbBUTE, KOETO e € C HAKO/KO rocT Bogelum, H1kos - He cneps Teau ¢ Hamupam Bcu4kM Tesm ¢ Te He ca 3aHauMmu oT 4 He
He, He me nHTepecyBa BcsaKo cbbuTe, KOETO e € C HAKOAKO rocT Bogelum, HnKos - He cneps Teau c Hammpam Beuykm Tesm c Te He ca 3aHauMmu oT 4 [la
He, He me MHTepecyBa Bcsko cbbUTE, KOETO € € C HAKO/KO rocT Bodeluu, H1Kos - He cneps Teau ¢ Hamupam BcuHKkM Tesu ¢ Te He ca 3aHauMmu oT 4, [la

He, He me nHTepecyBa Bcsko cbbure, KoeTo e cBbp3aHO C MbTyBaHe B 4 HuKos - He cneps Tean c Hammpam Beuykum Tesu cHe He
He, He me MHTepecyBa BcAko cbbuTe, KOETO e cC AOMaKWMH BoZell, HuKos - He cnesif Tean c Hammupam BcuukM Tesu ¢ Te He ca 3aHa4yMmu oT 4 He
He, He me HTepecyBa Bcsko cbbuTe, KOETO e CC AOMaKWMH BoZely, Hukos - He cnesis Tean c Hamupam Benukm Tesm (He mora ga npeuens [la

Ot mpencraBenata uHpopManus Ha Tabmuma 36 ce Bmwxkaa, ue 3a ,, Tum 3%, XomuByq e
»€pec M 3001110 HE € HEOOXOIMMO 3PUTENIAT Ja CE€ MHTEPECYBa OT KPUTHKATA, HE € HEOOXOAMMO
Ja ce mHTepecyBa oT ,,Ockapu’‘, KOUTO HE ca 3HAYMMHU M aKO HEIIO € Ba)XKHO Jia C€ OTOEIe)KH B

Te3u CHOUTHSL, TOBA ca ,,radhoBere’. ToBa e Hall-BUCOKO 0Opa3oBaHaTa rpyna oT pecloHIEHTHTE,
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YJICHOBETE, Ha KOSITO CE€ CaMOOLICHSBAT KaTo ,,YMHU U ,,JIHTenureHTHu u ca ,,Haj cpeaHaTa
KJ1aca“ WM BEJIMKOAYIIHO ,,HIMaT 0a3a 3a CpaBHEHHE" .

HampaBeHoTo aHKeTHO NpoyyBaHE oOudepTaBa, Y€ TOBa IOAMHOXECTBO Ha Oa3oBara
aHKeTHa ¢opMma € JOCTaTh4yHO, 3a Ja Ce IpPOBEJE MacoBa JMArHOCTHKA HA Harjacure Ha
3pUTENUTE U J1a ce popMUpaT rpynH ¥ OT TaM Jia C€ HAIpPaBU U3BOABT 3a OBACUIETO HA CHOUTHS
ot turna Ha Ockapute U 3naTHUTE rI100ycH. Ta3u Hay4dHO-NPUIIOKHA YacT OT U3CJIEIBAHETO UJIBA
KAaTO KaTaju3aTop Ha BEY€ HANPAaBEHUTE B MPEAXOAHUTE TIJaBU HU3BOJAM M Karo SICHO
NOTBBP)KJICHUE Ha OYEPTAHUTE TEHJCHIMM 110 OTHOIIEHUWE Ha €JIUTapHU W 3aTBapsllid ce B
IICeB/I0AKaIEMUYHATa CU OKpacka ChOUTHA - Karo Ockapute W 37aTHUTE TNIOOycH. A UMEHHO
MOJILIEHSIBAHETO Ha COIMAM3Mpallara pojis Ha COLMAJIHUTE MPEKU U JIMcaTa Ha MHOBATUBHU
CTpaTeruyd o4yepTaBa BCE MO-MpAayHa MEPCIEKTUBA 3a ,,YepBEHUTE KUIUMH B XoyuBya. ToBa
KOETO ayJAUTOPUATA UCKA € HOB JUTHTAJIEH MPOYUT, YETUM 3a NoKoseHne Z. Ho ochiiecTBUMOCT
Ha AUTUTAINA3alMs IOCPEACTBOM Tpaauuus. Winu ¢ apyru nymu, n1a uMa UIeH, HaarpaxaaHe u
TE€XHOJIOTMYEH HaIpeIbK, aHTKUPaH U3LSI0 ChC 33J0BOJISIBAHETO HA 3PUTEJIICKUS MHTEPEC, HO

TOH /1a ce cayuBa pUHO, 00pa30BATEIHO U KYJITYPHO.

EkcnepumeHT 3a nporHo3upaHe Ha 6bAaelweTo Ha HarpaguTe ,,Ockap

HeiiBun XbpMaH 3ajaBa BbIpoca ,,ToBa jau € kpasaT Ha Ockapute?*, B eIHOMMEHHATa

cTatusi B caiita www.thearticle.com, B Hes TOi TBBpIM, Y€ €IHA OT MPUUYMHHUTE XOpaTa Jaa

IpoAbJDKaBaT /1a roBopsAT 3a Yl CMUT €, ue pa3BIEKaTEIHUTE KYPHAIUCTHU 3HaAT, ye Ockapure
BeYe HsIMaT 3HA4Y€HHE 3a OOILIECTBOTO, OCOOCHO 3a WH3KIIIOUMUTEIHO Ba)KHaTa aMEpUKaHCKA
TEJIEBU3MOHHA ayauTopusi. W BCBHIIHOCT MPOJYLIEHTUTE HA HArpajuTe OTYAassHO HCKaT Ja
ONpaBJasT CbIIECTBYBaHETO cu.” Munanmata roauHa Ockapure HMaxa Hall-HUCKUTE CH
TEJICBU3MOHHH peUTHHTU. AnonoretTute oOBuHUXa KoBun 3a yxacaurte nudpu. ,,Korato Covid
CBBPILM, BCUUKO III€ C€ BbPHE KbM HOPMAJIHOTO, Ka3axa Te. Ta3u ronuna nepsute Ockapu cien
KoBua u TeneBu3noHHATa ayuTopusi Osxa BTOpUTe Hal-HUCKH gocera. Camo 15,36 mMummona
3pUTENHN ca IVIEeJalu Harpagure, ¢ peUTHHr OT 2,9 MpoLeHTa cpel Bb3pacTHUTE Mexay 18-49

T'OJUHH.

2 Herman, David. Is this the end of the Oscars? 29.03.2022 (online). Avalible from: https://www.thearticle.com/is-
this-the-end-of-the-oscars [cited: 10.03.2023]
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ToBa mpoBoKMpa W ClielBallusl €KCHEPUMEHT 3a NMPOrHO3MpPaHe Ha ObJelieTo Ha

Harpaaure ,,Ockap®.

@ Additional Information Show source @

"
(2]

)
-

s |

© Statista 2023 &

BpOZZ menesuU3sUOHHU 3pumeiu Ha yepemonuume no epvuyedare Ha Haepadume Ha Axademusma om

2000 2. 0o 2022 2. Hzmounux: www.statista.com

Ha crnenpamiara ¢urypa ca BU3yalu3upaHH IMO-IETAHIIHO BXOJHU JaHHU OT M3TOYHUKA
»tatisa“, ananmm3: ,,Number of television viewers of the Academy Awards ceremonies from 2000
to 2022 (in millions)*/ Bpoil TeneBU3MOHHM 3pUTENH HA LEPEMOHHMUTE IO BpPbUBAHE Ha
Harpagute  Ha  Axagemusta or 2000 r. mo 2022 r. (B  MUWIHOHH),

(https://www.statista.com/statistics/253743/academy-awards--number-of-viewers/) - gpe3

Premium Account (aborameHT ¢ 6usHec motpeduren: office@lssbul.com, mo O6mwm yciaoBus Ha

»otatista® moapoOHU aHHU ce MPEJCTaBAT caMO M €AMHCTBO Ha Ou3Hec moTpedutenu). 3a 22
roguau ot 47 (2000 rommHa) mMuiaMoHa, 3putenute Ha Ockapute moctura ao 15.7 mMunnona

3putenu (2022 r.).
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Number of television viewers of the Academy
Awards ceremonies from 2000 to 2022 - Statistics
data
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Hmounux: www.statista.com)

3a/:[aana Ha CKCIICPUMCHTA € Ha 0a3ata Ha BXOAHHUTC JaHHH:

https://www.statista.com/statistics/253743/academy-awards--number-of-viewers/, J1a HampaBuM

POTrHO3a 3a Obaemms Opoit 3purenu Ha Ockapure. 3a IEIUTE HA IPOTHO3aTa, BXOAHHUTE JAHHU
Ce aHalMM3upaT MO METOJa 3a OLICHKAa Ha BEPOATHOCTHOTO paslpejeiCHHEe Ha CTOMHOCTHTE Ha
enaHa (pyHKIMA, U3BECTEH KaTo MeToa ,,MonTte Kapno®. Ilpu To3u MeToz ce n3non3BaT CTORHOCTH
Ha (QYHKIUS BBB BPEMETO MPE3 PaBHU UHTEPBAIMA U CE IMPABU OIUT J1a CE YCTAHOBH KAKBB €
AHATATUYIHHSIT BUJI HA (YHKIIMOHATHATA 3aBUCHMOCT, TaKa 4e, KOraTo MPOIBJDKUM JaHHUTE TI0
BpeMeBaTa oc B OBJICIIETO, Ja MOJTYyYUM OYaKBaHUTE CTOMHOCTH Ha ¢yHKuusTa. Ha Tabmuma 1 e
najeHa (QyHKIMOHATHATA 3aBUCUMOCT: rojavHa — Opoil 3putenu Ha Ockapute (IpHUBICYEHA
ayautopusi) - gaHHu oT Nel - no Ne23 | Cratuctudecku aaHHu. Te3u NaHHU c€ BBBEXKIAT KaTO
BXOJHM JIaHHM B Pa3IIMPEHOTO Ha mporpamHus NpoxaykT ,,Microsoft EXCEL® - “Forecast
Sheet”, paboremnio mo Meroxaa ,,MonTe Kapno* nnu usBecteH oie kato ,,MeToa Ha Hail-0Bp30TO
cnyckane. Ha cneaBamara ¢urypa e mpeicTaBeH pe3ylTaTa OT OIEHKaTa Ha JaHHHUTE B
,obaemero cuen 2022 no 2034 ronuna. Ha 6a3aTta Ha TeHAEHIUATA, OUEPTaHA OT BXOJHUTE 3a
nepuona 2000 -2022 roaunHa, ce MpaBU BEPOSTHOCTHO pasNpeeieHUe Ha CTOWHOCTUTE Ha
JaHHUTE 3a cienpaml nepuoid ot — 1m0 12 romuam (11 + 1 romunwm, xato 11 rogunu € %2 OT
Nepuo/Ia, 3a KOWTO ca MOJIyYeHH PEaIHM BXOJHHW JaHHU OT caiiTa Statista — TOBa OrpaHUYCHHE
uaBa oT camus metof ,,MonTe Kapio® — Thil kaTo TOBa € MeTOJ 3a CPEAHOCPOYHA OLIEHKA Ha

ObJIeIIH TaHHU).
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Approximation: Monte Carlo method
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Hzmounux: www.statista.com

Ha ciacasaiiara r pa(bm(a, B IIBAT CHUHBLO, Ca NPCACTABCHU BXOAHUTC NJAaHHU, ITOJYUCHU OT

https://www.statista.com/statistics/253743/academy-awards--number-of-viewers/ u

(hyHKIIMOHATHATA 3aBUCUMOCT: TOJIMHA HAa MPOBEXJIaHE — OpOM 3pUTEIN € MPOAbIDKEHA (B IBST
OpPaH)XEBO), Ype3 OIICHKAa Ha BEPOSTHOCTHOTO pa3NpeleiieHHe Ha 3PHUTEIICKUS HHTEpeC NpH
3ama3BaHe Ha TeEKyllaTa TEHISHIMS 3a mocienHute 22 roauHu. B Tabmuma 4, naHHuTe,
¢opMupann Ha 0a3aTa Ha BEpOSTHOCTHOTO pAa3MpeeICHHe Ha 3PUTEICKUS HWHTEpPEC, MpHU
3ama3BaHe Ha TeKyIlaTa TeHACHIHs (IporHo3aTa), € mpucTtaBeHa karto ,,[[pornozan nanau*. Taka
MOXKE J1a ce o4akBa, 4ye mpe3 2034 mpuBiedeHaTa ayauTopus 1e 0bae okoso wim moa S00 000

3purenu pu 47 000 000 npe3 2000 roauHa.
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Number of television viewers of the Academy
Awards ceremonies from 2000 to 2022 - Statistics
data + forecast to 2034
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Hzmounux: www.statista.com

Ot Te3u JaHHH, IIOJTYYCHH Ha baza CKCIICPUMCHTA U p€aJlHU CTaTUCTHYCCKU JaHHU, MOXKE Jia CC

HN3BCIaT HAKOJKO OCHOBHH XHIIOTC3HU:

1. Haymie e BepoOSATHOCTTa CKOPO Jla HE ChHINECTBYBA CICIUATHO CHOUTHE — Harpaiau
,»OCKap*;

2. Axo ceramHaTa peUTHHroBa TEHACHLUS NPOABIDKH, ClieJ] NPUOIUZUTEITHO €THO
JIeCeTUIIeTHE, PEUTUHIBT Ha Harpaaute ,,Ockap® me e okosio 500 Xui. Ay, KOero
Ipejosiara Jurncara Ha peKjiaMo/1aTeNy;

3. BB3MOXHO € epeMOHMsITa Ha HarpaguTe ,,Ockap® Aa NpeTbpny AUTUTAIHA €BOJIOIUS, 1
BBIIPEKU HUCKUSA PEUTHHT U JIMIICA HAa peKJIaMOJaTeNH, Aa ObJe CIOHCOpUpaHa, KOeTo Ja

MPEeJOTBPATH Kpas Ha HarpajauTe.

EkcnepumeHT 3a nporHo3upaHe Ha 6baeleTo Ha HarpaguTe ,,3naTeH rnobyc*

[Tono6Ha Ha cutyanusTa ¢ Harpaaute ,,Ockap®™ € U Ta3u cbC ,,31areH rnodyc*. [TosBuxa
ce 3aryiaBus B TIpecara Karo: ,.3maTeH rioOyc: be3 3Hamenutoctn? be3 wusnbpuBane? bes

O0baeme?*. > ToBa ce cimyun BenHara ciell KaTo OMBLIMAT TEJIEBU3MOHEH ONEPaTop Ha ,,3JaTHUTE
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rno0ycu® ,,NBC* - KOWTO M3IbYBaIlE HATPAJAUTE B MPOABIDKCHHE Ha HAKOJIKO TOJUHHM — OTKa3a
Jla oTpaszsBa nepeMonusTa npe3 2022 r., cien Kato ce YCTAaHOBH, Y€ HAIMA YEPHOKOXKHU B KYPUTO

3a HarpaxaaBaH€ U CC IIOsABUXAa TBHPACHUA 3a KOPYIILHUA.

TeneBU3MOHHUAT PEUTUHT HA HAarpaJuTe ,,3J1aTeH rodyc" Bapupa npe3 roguHure u 2023
r. He Oeme noOpa roamHa cpen nemorpadcekure rpynu ot 18 mo 49 r. ¢ peirtuar ot ensa 1,1,
KO€TO € crnaj oT 1,5, oT4eTeH 3a MpeAMIIHOTO TeJIEBU3MOHHO npenaBane npe3 2021 r. U3nbuBana
Ha )uBO OT 17:00 mo 20:00 4., BBB BTOpHUK 1O ,,NBC* u crpuitmunr no ,,Peacock®, 80-te
Harpaau ,,3nmateH riao0yc", ¢ momakun Jlxepon Kapwmaiikwi, npusieue 1,1 peittunr u 6,3
MWJIMOHA 3PUTENH, CHOTBETHO ¢ 26% u 9% cmag OT MOCIEIHOTO TEICBU3MOHHO M3JIbYBAHE Ha

['mobGycure.

Cmopen ,,NBC*“ TI'moOycute Osixa ,,Hail-COIIMAIHOTO CHEIHAIHO CHOUTHE B IICTHUSI
TEJIEBU3MOHEH CE30H J0 MOMEHTA (JIMHEWHO M CTPUIIMUHT), KAKTO M0 OTHOIIEHHE Ha COLIMATTHUTE
aHra)XMMEHTH, Taka U Ha TJIelaHusATa Ha BHUJCOKIUIOBE B conuaiHute mpexu‘. Llupposute
atdopmu 3a HOBUHHU U ,,NBC* chOpaxa 61u30 11 Munnona noka3BaHust Ha IU(PPOBH CTPAHUIH

U TJIeJaHus Ha BUJIEOKIHUIIOBE, KOETO € ¢ +54% noseue ot 2021 r.**

[Ipe3 mapt 2021 r., korato I'moOycurte 6sixa m3npuenu mno ,,NBC®, 78-te Harpaau, c
nomakuau Tuna @eit u Eiimu [lonep, npusiakoxa ensa 6,9 muinona 3putenu U 1,5 pedTuHr
cpen Bb3pact 18-49 roaunwu, criopen KOPUTHPAHUTE B YAaCOBaTa 30HA YMCIA 332 HEJCITHOTO IIOY,
KoeTo Oelre AByCTpaHHA W BUpTyaidHa adepa Ha ¢oHa Ha maHaemwusTa. [ moOycuTe mamed He ca
€AMHCTBEHOTO II0Y 3a Harpajau, KOeTo uMa yJapy Mo peHTHUHTUTE CU HANIOCIEAbK, HO € (pakT, ue
IIOBEYETO ca B MOCTOSIHEH cnaj oT npenu nanaemusra. Oxassa ce, ye Harpagute ,,EMu® ca cbe
cnan B peiituara ot 25% cnpsmo 2021 1. B oOmmst Opoii 3pUTenH M ca JOCTUTHAIA HOBO
PEKOPIHO HUCKO HMBO Ha peUTHHTH. 74-Te Harpaau ,,Emu‘, ¢ nomakud Kenan ToMmrchbH, nmaxa
pevtunr 1,0 cpen Bb3pactau oT 18-49, ce oka3zBa roauHaTa ¢ Hal-HUCKUS PEUTUHT B CTaTUCTHKA

3a ,,EMI/I“, TOBA € 49aCT OT IIOCTOSIHHUSA CIIaZl HAa pasMEpa Ha ayJUTOPHATA HAa HArPaAAUTC. Koeto

3 Peplow, Gemma. Golden Globes: No celebs? No broadcast? No future? The controversy surrounding the 2022
awards. 10.01.2022, online. Avalible from: https://news.sky.com/story/golden-globes-no-celebs-no-broadcast-no-
future-the-controversy-surrounding-the-2022-awards-12509680 [cited: 31.10.23].

4 Koblin, John. Golden Globe Viewership Continues Rapid Decline. 11.01.2023, online. Avalible from:
https://www.nytimes.com/2023/01/11/business/media/golden-globe-viewership-declines.html [cited: 31.10.23].
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rOBOpH, 4e OBJACHICTO HA TO3M BUJ HArpajau € 3acTpalleHo, Moxe Ou W 3apamu ¢akra, ue Te

CHJTHO CH Harojo0sBaT, a U ca Ch3/1aJIcHU TIOYTHU T10 €THO U CHIIO BpeMe.

3a cpaBHEHHME C MPOYYBAHETO 3a peWTHHra Ha Harpagute ,,Ockap® M 3a 1menTa Ha
M3CIIEBAHETO € HAMPABEHO CXOJHO HM3CJIeJIBaHE 3a OBJEIICTO Ha HArpaauTe ,,37aTeH TIIo0yc.
Kommanusta ,Statista® e cmenuanm3upana B o0oOm@aBaHe Ha  JIOKJIAJBAHUTE  OT
NUATNBIMTPUYHNATE KOMIIAHWW JIaHHU 32 pa3jMyHU TUMOBE chOuTHs, B T.4. u Ockapure. Ha

yKa3zaHus XurnepiauHk: https:/www.statista.com/statistics/253743/academy-awards--number-of-

viewers/ € OpUTHHATHUSAT U3TOYHHK 33 BXOIHH JaHHU 3a €KCIIepuMeHTa: ,,KakBo e ObaemeTo Ha

nonysisipHocTTa Ha Ockapute®. PesynTaTute ca cieHuTe:

Number of Golden Globes TV viewers from 2000 to 2023

(in millions)
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Number of Golden Globes TV viewers 2000-2023

Published by Julia 5toll, Jan 12, 2023

i In 2023, a total of 6.3 million Americans watched the Golden Globes ceremony. Viewership of the Golden Globes has always been prone to
fluctuation, with sharp drops in viewers between some years before a gradual increase, followed by another decline. The year 2004 was a good one for
the Globes with almast 27 million viewers tuning into the televised ceremony.

https://www.statista.com/statistics/266669/golden-globes--number-of-viewers/

bpoii menesuzuonnu spumenu nHa yepemonuume no épvusame Ha Hazpaoume ,, 3namen 2nodoyc "

om 2000 2. 0o 2022 2. Hzmounuk: www.statista.com
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[Ipe3 2023 r. o6mo 6,3 MUIMOHA aMEPUKAHLIM ca IVIeJald HEPEMOHUATA 110 BPhYBAHETO
Ha 3natHuTe r00ycu. ['memaemoctra MM BUHAru € Oujia CKJIOHHA KbM KOJEOaHHS, C PE3KH
CIAaJI0BE B 3PUTEIUTE MEXY HAKOJIKO TOJMHH IMPeIu MOCTENEHHO yBEIUYEHHUE, MOCIEeBAHO OT
HOB cmaja. 2004 r. Geme no0pa roauHa 3a rio0ycure ¢ MOYTH 27 MUIMOHA 3pUTENH, KOUTO
riiefaxa TeJIeBU3MOHHATAa LepeMoHMs. Harpaaure umar 3a 1en Aa OTHpa3HyBaT OTIUYHUTE
MOCTI)KEHUSI B KHHOTO ¥ TEJIEBU3MATA M MHOTO 3BE3]IM Ca MOJYYMJIM Harpaad 3a padoTaTa CH B
uHaycrpuara. Mexay 2010 r. u 2021 1. o6uro 58 Mbxke ca HOMUHHUpAHU 3a Harpajara 3J1aTeH
rio0yc 3a Hal-100Bp PEXHUCHOP, B CPaBHEHHE CBhC CAMO CelleM JXKEHHM. PaBeHCTBOTO Mex1y
nojioBeTe B XONUBY Oelle W BEPOSATHO 1€ MPOIBIDKH Ja ObJie ropelia TeMa B MeIUUTe, Thil
KaTo KIIOYOBH (UTYpH C€ CTPeMsT Ja TOBUIIAT OCBEJOMEHOCTTa 32 HEPAaBEHCTBOTO W

HEpaBEHCTBOTO, HO 3acera mudpuTe ToBOPST caMu 3a cede CH.

3ajmavuata Ha ~ eKcIepuMeHTa €  Ha  0a3ara  HAa  BXOJHUTE  JIaHHHU:

https://www.statista.com/statistics/266669/golden-globes--number-of-viewers/ nma  HampaBuM

IporHo3a 3a Obaenyst Opoit 3pureny Ha 31aTHUTE M100yCcH. 3a LeJIUTe Ha IPOTrHO3aTa, BXOJAHUTE
JAaHHU CE€ aHAJIM3HpAT 10 METO/a 3a OLIEHKA Ha BEPOSTHOCTHOTO PA3NPEIEICHUE HA CTOMHOCTUTE
Ha enHa (yHKIMs, W3BecTeH Kato meroxa ,,Moute Kapmo®. Ilpu To3m Meron ce H3Moi3Bar
CTOMHOCTH Ha (PyHKLHUSI BB BPEMETO IIPE3 paBHU MHTEPBAJIM U CE MPABU ONMUT Jia CE YCTAaHOBU
KaKbB € AQHAJIUTHUYHUAT BUJ Ha (DyHKIMOHAJIHATa 3aBUCHUMOCT, Taka 4e, KOTraTo IpOIbJIKUM
JAHHUTE 10 BpeMeBaTa OC B OBJCLIETO, J1a MOJYyYHMM OYAaKBAHUTE CTOMHOCTH Ha (yHKIMATA.
[IbpBUYHHUTE CTATUCTUYECKHM JaHHM ca OOpabOTeHM W HOPMAIM3UPAaHU 3a IeTuTe Ha

NPOTHO3UPAHETO JI0 CJeIHATA Jrarpama:
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Bpoil TeNneBU3MOoHHK 3pUTenn Ha HarpaguTe ""'3nateH rmobyc” (B mnH.

3pUuTen)
30
25
20
15
1s
10
s
| I
o
S & S P o 1) IR YL SN, AN S SN 2 a2 D o>
AT BT P P ..,59 A s 1@ -LQP @ A T T T P S .,9 S 16‘ AT 48V

U3moyHuk: www.statista.com
UIpe3 H3I0JI3BAHC HA UHCTPYMCHTH 34 allpOKCHUMUPAHC HA Q)YHKHHOHaHHaTa 3aBUCHUMOCT,
3aJIOKCHA UYPE3 CTATUCTUICCKUTC JaHHU CC (I)OpMI/Ipa Auarpamara 3a HCTOPUICCKUTC U

MIPOTHO3HU JTAHHM 32 OpOSI 3pUTENN Ha HarpaauTe ,,37aTeH rIo0yc:

Ha cnegsamiara I‘pa(l)I/IKa, B IIBAT CHUHBO, Ca MPCACTABCHU BXOAHUTC NJAaHHU, ITOJIYUCHU OT

https://www.statista.com/statistics/266669/golden-globes--number-of-viewers/ u

(yHKIIMOHATHATA 3aBUCUMOCT: TOJIMHA Ha TPOBEKAaHE — OpOW 3pUTEH € TMPOIBIDKeHA (B IBST
YEpBEHO), 4Ype3 OIEHKAa Ha BEPOSTHOCTHOTO paslpelesieHHe Ha 3pUTENCKHUs HHTEepec MpH
3ama3BaHe Ha TeKyllaTa TeHACHIUs 3a nociennute 22 ronuuu. lanaure, popmupanu Ha 6azata
Ha BEPOATHOCTHOTO pAa3MpeNeieHue Ha 3PUTENICKUS HMHTEpeC, NMpH 3ama3BaHe Ha TEKyllaTa

TEHJICHIINs, € TPUCTaBeHa Karto ,,[[porno3nu qanHu™.
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30

McTopuuecku u NporHosHM faHHu 3a 6posa sputenu
Ha HarpaauTe "3naTeH rpobyc” (B MAH. spuTenmu)
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N3moyHuK: www.statista.com

JlaHHUTE OT MPOTHO3UPAHETO MOKA3BAT YCTOMYMBA TCHACHIMS HaMaJsiBaHE HA 3PUTEJICKUS
HWHTEpeC, KaTo ce oyakBa KbM 2030 roanHa, Opost HA aAKTUBHUTE 3pUTEITN HA HATPAIUTE ,,371aTeH

ro0yc* Ha majHe mpara oT 1 MUJIMOH 3pUTENH.

Ot Te3u JaHHHW, ITOJTYYCHU Ha 0a3a CKCIICPUMCHTA U pCaJIHU CTATUCTHYCCKU JaHHH, MOXKEC 1a

C€ U3BcAaT HAKOJIKO OCHOBHH XHUIIOTC3H:

4. Hamume e BeposSTHOCTTA CKOPO Ja HE CHIIECTBYBa CICUUAIHO CHhOUTHE — HArpaau

,»3JIaTEeH TJ100yC*;
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5. AKko ceramHaTta pPEWTUHIOBA TEHACHIMUS TWPOABIDKH, CIIeJ NPUOIUZUTEIHO €IIHO
JIECEeTUIIETHE, PEUTUHTBT HA HArPaJNTe ,,31aTeH riao0yc* me e moa 1 MiIH. aymm, KOeTo
mpeJosara Jurncara Ha peKiiaMo/1aTeH;

6. BB3MOXHO € lLiepeMOHHUsTa Ha HarpaguTe ,,31aTeH Tnol0yc* na mpeThbpnu AUTHUTATHA
CBOJIIOLIMA, W BDBIPCKU HHUCKHUA peﬁTHHF n JIMIICa Ha PpCKIaMOJaTciiu, na 61:[[6
CIIOHCOpUpaHa, KOETO Ja NpPeJOTBpaTH Kpash Ha Harpajure, HO Te HAMA 3a 3amassT

CCraliHuA CU BUJ HAa U3JIbYBAHEC U NIpEJiaraHe.

B TO31u ekcriepuMeHT 3a MpOrHo3upaHe Ha ObJeneTo Ha Harpaaute ,,Ockap™ u ,,3maTeH riuoodyc
HE ca B3€TH TI0J] BHUMaHHE OCTAHAIUTE CPENICTBA 32 M3JI'bUBAHE M PAa3MpPOCTPAHEHUE HA TE3M
ChOUTHS (COIMATHU MPEXH, CAUTOBE 32 AMPEKTHO HM3IIbUBaHE, CTPUHMHHT TUIATGOPMH U Jp.).
OCHOBaHMETO 32 MPOTHO3MPaHE Ha OBACLICTO HA HArpaJUTE € ONPSHO €AUHCTBEHO HA peHTHUHTa
Ha HArpajuTe W3TBbYBAHM IO TEJNEBU3UATA, HO B JUCEPTAIMOHHUS TPYJ Ca paslieaHd |
OCTaHAJIUTE NMPUYHMHHU, 3apaJd KOWTO HArpajiuTe WMAT TO3HM BUJ MyOIMYHOCT KBM MOMEHTA, a
UMCHHO, CKaHIaNTe; OOBUHEHHATA B KOMEPCHAIM3bM U PACU3bM, JIBIIKCHUATA MOCIICIBAIH OT
TSX; LIEHHOCTUTE M NMPUHIMIIUTE MM; MAHUATA 1O BUCOK PEUTHHI; CbMHHMTEIHOTO KayecTBO Ha
¢unimMuTe, KOUTO ca HarpaxaaBaHu; radosere. M3moia3BaHUTE CTATUCTUYECKH JaHHU MPU
MIPOTHO3UPAHETO ca c W3TOYHUK: https://www statista.com/topics/1407/academy-
awards/#topicOverview - CBETOBHO MNpHU3HAT H3CJICNAOBATEICKH MUUITBIMETPUYCH IEHTBHP 3a
NpOyYBaHe U U3CJIEBAaHE HA 3pUTEICKUS UHTepec. JlaHHUTE OTpa3sBaT ayJUTOpUATA HA Bb3pacT
Mexay 18 m 49 roauHu Ha TENEeBU3MOHHM MpPEXH U Bojemmure on-demad muiatdopmu Ha
teputopusita Ha CAILl, kKaTo NMpenCTaBUTENHUAT XapakTep Ha JAaHHHUTE C€ MOTBBP)KAABAT OT
UHpOpMaNUATa Ha IIUTHpPAHATa XUIEPBPB3Ka 3a M3BaJKaTa M METOJMKATa Ha MPOBEXIaHE HA
congaxa. Kpiero, yerem, 4e 1OpH B CEAMUITUTE MPEIU ChOUTHETO 62 MPOIIEHTA OT Bh3PACTHUTE
aMepUKaHIM BeYe ca 3asBWIM, Y€ HE IUIAaHHpaT Ja TJelaT Harpajute Ha AKaJeMHsITa Ta3H

ToauHa.

HoBuTe hopMn Ha UBEHT MEHUAXMBHT, ChINIacCHO NPOBeAEHOTO NpoyyBaHe

e TenaeHuMHUTE AHEC Ca OPUEHTUPAHU KBM T. HAp. MPOCTPAHCTBEHA TpaHchOpMaIHs.
AnTepHATUBHUTE JIOKALIMK CTaBaT MOMYJSIPHU, HAOMIOJaBaT Ce€ W pealHUTE NPOSBICHHS Ha

MPOCTPAHCTBEHA TpaHChopMaIHsi, KOUTO UMAT 3a [eJ 1 MPUAAIAT aBTCHTHYHOCT Ha CHOUTHETO.
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TBpcAT ce MpOoCTpaHCTBA C aTpaKTUBHA APXUTEKTypa U HHTEPUOP C 1€ OCUTYpsIBAHE Ha
pa3IUYHO MPEKUBSIBAHE;

e 3D ManmuHrBT W CHENHAIHO pPa3padOTEHUTE BU3UU C€ TPEBPBHIIAT B TPAJAUIMOHEH
cueHnueH 6exrpayna. CbOuTuUsATa Ipe3 HACTOALIETO JECETUIIETHE ca ,,3aa/IeHu" ¢ OYaKBaHUS 3a
CUHTE3 Ha M3pPa3HH CPEJCTBa, XUOpHUIM3alUg Ha cpela ¢ Jo0aBeHa PeaNHOCT 3a MOCTUTaHe Ha
,I'BJIHO MOTAMsIHE® B IPEKUBABAHETO, TPECH3AAACHO OT MYJITUMOAIHA KOHIICTIIIUS;

e J[HEmIHUTE TEXHOJOTHUU MO3BOJISIBAT U NEPCOHAIU3MpPAHE, AKTUBHO MPOCIEISIBaHE Ha
MOBEJICHUETO 10 BpeMe Ha ChOUTHETO U aJjanTUpaHe Ha TBOPUYECKA pa3padOTKa Ha CIICHAPHH;

e [I'pymara ,Xaiirex mpppopmbuc® (anri. high tech performance, ot high technology),
KOUTO C€ OTHACAT MPEIMMHO JI0 MPEKUBABAHUS OCHOBAHU HA MIEPCOHAIHA MHTEPAKTUBHOCT U HE
U3HCKBAT BepOaJIHO YOBEIIKO B3aUMO/ICICTBIE, OCBEH MHTEPAKTUBHO YOBEK-TEXHOJIOTHS;

e ( T.Hap. ,,quarpaMa Ha CBOMTHATA® - C HAPACTBAIIOTO HACTHIIBAHE HA ,,IIPESKUBSIBAHUS ",
3a KOWTO JOINPHHACIT TEXHOJOTMUTE, HAapacTBa W HEOOXOJUMOCTTAa Ja CE€ OuYepTasT Te3H
NPEXHUBSBAHUS, C MHCTPYMEHTH KaTo auarpamu, 3D MHCTPYKIMM M MOJENIM 3a MecTara 3a
IUCJIOLMpAaHEe HAa TOCTUTE, B T.4. Jla C€ NIPOrHO3UpaT W IUIAHUpAT JETAWIHO OYaKBaHUTE
MPESKUBSBAHUS M Ja CE€ BbBEAAT KIIOYOBHM HWHIUKATOPH 32 €(PEKTUBHOCT HA YCTOWUYMBHTE
BIIEYATIICHUS — PE3YJITAT OT NMPEXUBSIHOTO B X0a Ha chouTHeTo. C KapTorpadupane Ha KapTUHU
MoOraT Jia ce Ch3JaJaT MPEeKUBIBAHE C T100aBeHa PEaTHOCT, KaTO ChIIECTBYBAIIUTE WHTEPUOPHU
CTPYKTypu ce mpeBpbmaT B 3D HWHTEpaKTUBHU PEUICHUS 4Ype3 MANWHT M XUOpUAM3AIUsS Ha
MEJUHU — TPAIUITMOHHH U IUTUTATHU 00pas3u;

e (C BBBEXKIAHETO HA AKTHUBHU OaKOBE C BIPaJCHU B TAX TEXHOJOTUM 3a O€3KUYHA
unentudukanusa (Bluetooth, Beacon, Active long range RFID u np.) Ha Manko pa3cTosHHE ce
peanu3upar ABa IMmpoleca — MpoceasBaHe Ha JIOKAIUsATa U MPOCielsBaHe Ha MOBEICHHETO, IO
TO3W HAYMH B pEaJHO BpeMme ce cieau e(eKTHBHOCTTAa Ha BCSKAa BKIIOYEHA B CIEHAPHS
WHCTANAUs W/ mbpdopMaHc TOuka, KaTo 4upe3 peamsaiiH Ha 3D maHoOBeTe W CICHUTE HA
0azara Ha Ta3u WH(OpPMAIKA € Bb3MOXKHO Jla CE€ yMpaBIisiBa CHIIOTO TOBA TMOBEACHHUE U JIa CE€
OLICHSIBA Ha BTOPU IUIaH U €(eKTUBHOCTTA HAa MHCTANAUATA UK Tbp(HOpMaHC TOUKATA;

e TexHOoJOrMYHA WHOBALMS Ca M TMPWIOKEHHUSITA C BIPaJeH HHTEPAKTHBEH H3KYCTBEH
unTenekT (Al Chatbot). To3u kitac mpunoKeHHs] ONTUMU3ZHPAT CTPYKTypaTa KaTo OCBOOOXK1aBatT
HETOBUTE 4JIEHOBE OT PYTUHHU JCHHOCTH TpU OOCITY’KBaHETO Ha WbpBaTa JHHHUS HaA

KOMYHHUKAaIUA C HEJICBUTC I'PYIIN HA C"I)6I/ITI/ICTO;
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e “Co¢dryepsT 3a ynpaBlieHHE Ha CHOUTHS CBHINO € YacT OT HOBUTEe Gopmu. Toif Moxke aa
IIOMOTHE MEHUKBPBT Jla CE CBhCPEJOTOYM BBPXY Hal-BaXKHUTE AaCIEKTH Ha IUIAHUPAHETO.
CodryepbT moapexia JaHHU Taka, Ye J1a € JIECEH 3a U3IMOJI3BaHE;

e (CouuaaHUTE MPEXH ca a0COJIIOTEH MHCTPYMEHT 3a CIlyUYBaHETO HA MOJAEPHUS IUap, JHEC.
Te ynecHsiBaT xopaTa /a CIIOJAENAT CBOSI OIUT, a IJIaHUPAIIUTE ChOUTHS MOTaT JIECHO Ja MoJIydar
oOpaTHa Bpb3Ka OT npuchcTBaiiuTe. ToBa € 4yJeceH HAauMH 3a NOJOOpsBaHE Ha edekra OT
Obaemy ceOouTHs. JlombiiBaiia 3Ha4eHUETO Ha COLIMATTHUTE MPEXHU € PYHKLUATA — pEeKIaMa;

e lmeiln MapkeTHHIBT € (opMa Ha JAUPEKTEH MApKETUHI, TOW € €IWH OT MOAXOAUTE B
chepata Ha JUTHUTATHUS MApPKETHHI M € e(EeKTUBEH HHCTPYMEHT 3a IMOMyJIApU3UpaHe Ha
Pa3IMYHH 10 ChABPKAHUE U POPMATH CHOUTHUS;

e JloOaBsHETO Ha JWTUTAHA PEATHOCT M TEXHOJIOTMUTE C BUPTyalHa pEAJHOCT, B
MOCIIEAHOTO JECETUJIETHE, U OCOOEHO B MAaHIAEMHUYHHUS NEPUOJ, Ch3AaJ0Xa KayeCTBEHO HOBA
cpella KaKTO 3a YIpaBJICHHE Ha IIpoleca Ha IOJArOTOBKA, TaKa M 3a pealu3alys Ha HOB THII
CHOUTHS.

e 3kycTBEeHMAT MHTENEKT, KaTo “Deep AI”, ¢ 0TBOpeH koA 3a BU3yaJIHO NPEACTABSIHE HA
TEKCTOBO ChIbpkaHue. [Ipu ch3gaBaHe HAa HOBM KOMYHUKAIIMOHHH (OPMH, C KOMTO Jia Ce
,»[IPEBBOPBKU  (UIMOBUSAT HWBEHT MEHWIKMBHT, € BB3MOXKHO C METOJOJOTHATa Ha
KOTHUTHBHATa HayKa W 4pe3 MpeHacsHE Ha MOJENHU MEXAY IBE KOPEHHO PAa3IMYHU MpeIMETHH
obmacti 1ga ce O0OCHOBAaT M pAa3BHAT HETPAJMLMOHHM MEXAaHHW3MHU 3a IPOrHO3MpAaHE Ha
MIOBEJICHUETO Ha PELUNHUEHTUTE NMPU XUOPUIHOTO (JUCTAHIIMOHHO M (PU3UYECKU NMPHCHCTBEHO)
B3auMo/IeiicTBHE C HH(OPMAITHOHHHS MUKC.

e BB3MOXHOCT 32 Ch3aBaHE BbB BUPTYaJTHOTO MPOCTPAHCTBO HA BEPCHUS Ha CHOUTHUS KaToO
,»OCKapuTe c aBaTapu Ha BCHYKU OOWYAlHU 3ar0I03pEHN U HOMUHHPAHH, HO Ta3W BEPCHs Ja €
OpPUEHTUPAaHA KbM HHAMBUIYAJIHUTE OCOOCHOCTH HAa KOHKPETHHUS WUIpady KaTo PELUIHEHT Ha
CEAMOTO M3KycTBO. Taka Ille MOJyYMM MMJIMOHHM BEPCUM Ha LIEPEMOHUATA, TAKUBA, KaKBUTO
VMHAMBUIYAJIHOCTTAa HA PELUIIUEHTa ,,;eHepupa‘. Mnesra e npenu Aa 3ano4yHe ChCTE3aHUETO, Aa
ce HarpaBH NMpo(uIMpaHe Ha BCEKM UTpad U IEPEMOHUATA, U KIACHPAHETO Jla € CIIEJCTBUE Ha
UHIMBUAYaJIHOCTTa Ha BCeKU ,urpad”. Ilo To3m HaumH Morat na ObAaT yAOBIETBOPEHH
BKYCOBETE U INpPENNOYUTAHUATA 32 CIy4yBaHe Ha CbOMTHETO MO HAYMH, 110 KOHTO ayAUTOpUSITA

Keiac.
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B 3akniouenue, nactosmmsT IUCEPTAMOHEH TPYH TpencTaBs (OKYyCHa Ha W3CJICIBAHETO,
MOCTaBE€HAa € BB3HUKBAIA HEOOXOAMMOCT OT HOBHM (OPMH W CpPEICTBAa 3a NPEICTaBsHE Ha
ChbBPEMEHHUTE KHHOTBOPOU B KOHTEKCTA Ha TUTHTATHATA COI[MAIHA PEaTHOCT U TEXHOJOTUYHHUTE
PEBOIIOLINU, KOUTO OMPEAENAT eXeIHEeBUeTO U (popMupaT )KM3HEHaTa cpelia, KaKTo Ha TBOpela
Ha U3KYCTBOTO KMHO, TaKa U HA 3pUTENIS HA U3KYCTBOTO KHHO.

3a menuTe Ha OOEKTHMBHOTO OuepTaBaHe M OOOCHOBaBaHE Ha Te3aTa € H3Cie/IBaHa
Bpb3KaTa MEXIY KMHOTO U UMHKMEHKBPCTBOTO, TSIXHOTO B3aUMOJICUCTBHE M 3HAYCHHETO, 32
MEHUKbpckaTa cpena. OuepraHa € pamMKaTa Ha TPUCHCTBHE HA MHAPUTE KAaTO TMOCPEIHUK
MEXIy aBTOPH U 3pUTEN, KaTO KaTalu3aTop Ha M3TPaXIAAHETO HA €IWH MO3UTUBEH UMUK U
KaTo ,,apXUTEKTU * HAa HOBATa, MOJICPHA BBJIHA OT CIEUATHUTE CHOUTHUSI B KHHOMHIYCTpHsTa. B
X0Jla Ha u3cienBaHeTo Oe pa3BUTa M XWUIIOTe3aTa, 3a T.Hap. poyieBu PR u BB3MOXKHOCTHTE Ta3u
dbyHKIIMOHATHA poJid Ja ObJie U3UTPaHa OT MPABUIHO W30paHa MOMysIpHa JIUYHOCT (TBOPEI] WK
UHQIYEHCHD) HA ,,ClIEHATA" HAa COLMATHUTE MPEXH WM OIe M0 PEATMCTUYHO - 4pe3 pummure,
MOCJICTHOTO TOJKPENEHO C NpUMEpU OT KHUHOWHIYCTPUSITa, KOraro XOJMBYJ TOBOPH 3a
XOJuBYy .

Bb3HukBamara He0OXOAMMOCT OT HOBU (POpPMH 3a CIEIUAIHUTE CHOUTHUA B KUHOTO €
pasrieaHa u B HICTOPUKO-(DOHOJIOTHYCH TIIAaH Ype3 Iperie]l Ha (akTh 32 UBEHT MEHUIKMBHTA
U BPB3KUTE C OOIIECTBEHOCTTA, KAKTO U B YACTHOCT CIICIIMATTHUTE CHOUTHSI OT 30para Ha TIXHOTO
3apaxaaHe 10 HMH(OpPMALMOHHUS UM amnoreil uype3 MpOeKIMHUTEe B ChBPEMEHHATa IUTHTaIHa
cpena.

B mppBa rnaBa, Hapea ¢ UCTOPUYECKH TMperjie]l HA HMBEHT MEHHDKMBHTA, ca U3CJICIBAHU
U TPEJCTaBeHW MAJIKO M3BECTHH ()aKTH OKOJIO JWHAMUKATA HA pPa3BUTHE, JeOUHUIUUTE U
0COOCHOCTUTE HA WMBEHT MEHHM/DKMBHTA KaTO MPOIEC M KAaTO POJU B TO3M MPOIEC, KAKTO H
NPUYMHUTE 32 3apakJaHe W pa3BUTHE HA COLMANHUS (PEHOMEH ,,BPB3KU C OOIIECTBEHOCTTA",
OouepTaHa € TEHACHIMATa Ha BB3XOMAAIIOTO MY 3HAUYCHHE 3a YIIpPaBJICHHE Ha MPOIECUTE,
OTHOIICHUATA W HATJIACUTE MEXIy OOCKTH W CyOeKTH B COLHATHHUTE CUCTEMH OT pa3iHyYCH
Maiad u BB BPEMETO.

AKIIEHTHT BBB BTOpa M TpeTa TJlaBa € MOCTaBeH BBHPXY T.Hap. CHELMATHU CHOUTUS U
nyOjaryHaTa KOMYHHKAIMs BBB (PUIMOBOTO W3KYCTBO, B KOHTEKCTa Ha (UIMOBUTE U
UCTOPUYECKH pPaKypcH Ha JIBeTe Hal-mamaOHW chOuTHS B XONMBYHA — Harpagute ,,Ockap™ u

»3JaTeH TIo0yc”, KpUTEpUUTE U MEXaHU3MHUTE 3a IJIacyBaHE, ApaMaTyprusra, Ba)KHOCTTa Ha
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BoJleIIMs U (DaKTOPUTE 3a BB3JIEHCTBHE BHPXY ayauTopusra. [IpencraBenu ca upes3 mpumepu u
TEXHUKU 3a Obp3 yclex, TaKTUKUTE, aKIEHTH BbB (OPMHUTE M CHIBPKAHUETO, BIMACLIN 3a
NOCTUTaHe Ha OCHOBHATa 1€l - NpUBIMYAHE HAa ayauTopus. B aHanu3a Ha mpumepure ca
OTJIMYEHHU U HEKOHBEHIIMOHAIHUTE (POPMHU 32 CHOMTHEH MEHU/DKMBHT, KaTo U € OL[CHEHA TSAXHaTa
epexTuBHOCT. KaTo KI04OBH MpUMepH ca U3BEJCHHU JIB€ MHOTO 3HAYMMHU CHOHMTHS B 3J1aTHOTO
BpeMe Ha XOJIMBYJ U KMHOTO. TecTBaHeTo Ha aToMHaTa 6oM0a chC CHUMKA Ha akTpucarta Pura
XelybpT, KakKTO M TpEeACTaBICeHMETO Ha MepuinH MOHpPO B NOAKpena Ha aMEpUKAHCKUTE
BOCHHOCHyXemu B Kopesi, KOUTO KaTo MOMyJISIpHOCT U MHOTOOpoiiHa e€()eKTUBHO MpHUBJICUCHA
ayJIUTOpUsl OT IOCIEAOBATEIM C€a IOJIOKUTEIHU MPUMEPU OT I'bPBOCTENEHHA BAXXHOCT 3a
UCTOpUSTA HAa CHbOUTHITHUS MEHUIKMBHT. BB Bepurata ot npumepu € U3ciieIBaH U aHaIU3UpaH
Oe3ycnoBHHS ycnex Ha ¢unma ,,KpbCTHUKBT, onpezeneH kaTo (eHOMEH, 3apaau CTOMHOCTTA Ha
JeHTaTa KaTo KHHO TMPOAYKT, HO WM 3apaid TMOCIe[Bajara MaHHs MU TICMX03a OKOJO HETO.
Pasrnenann ca M npuMepuTe 3a aKkTUBHA COLMAJIHA IO3MILMSA, OCTAaHAIM B MCTOpUATA HA
Harpaaurte ,,Ockap, KaTo MOTMBUTE AapTUCTH Ja OTKakaT CBOsITa Harpajara, B 3alllUTa Ha
orpeziesieHa Kaysa.

B mocnennara riaBa ca pa3BUTH MOTEHIMANUTE 32 HHPOpPMAIMOHHA €(PEKTHUBHOCT Ha
HOBHU QJITEPHATUBHH KOMYHHUKALMOHHHM (OPMH HA HMBEHT MEHHMUKMBHTa BBB (DMUIMOBOTO
u3KycTBo. Harnacure m ouakBaHMsSTa HAa ayAMTOPUATA MO OTHOIIEHHWE HAa KOHBEHIIMOHATHHUTE
dopMu M BB3HHMKBaAIIaTa HEOOXOJUMOCT OT OOHOBSIBAHE M TEXHOJOIMYHA HHOBAlLlUS BbB
dopMuTe ca um3ciIeABaHM uUpe3 aBTOPCKO aHKETHO MpoyuBaHe ¢ mpeamer: ,JllpoyuBane Ha
Ockapute u 3nareH riaodyc: KakBo e MHeHHMeTo HU 3a HarpaautTe Ha XonuByn™. Ha Gazarta Ha
IPOYyYBAHETO € aHaJu3MpaHa BB3MOXKHOCTTA 3a KOTHUTHBHO IPEHAcCSiHE Ha MOJENHU OT
reHeTHKaTa TMpu OlleHKaTa Ha eQEeKTUBHOCTTa Ha HOBUTE (OpPMH, KaTo MOJAEITBT C
¢unoreneTnyHUTEe NPOGUIM Ha ayTUTOPUATA U aJaNTUBHOTO MEPCOHAIM3UpPAHE Ha CIELHUATHO
CbOUTHE 3a PELMITUEHTH, JUArHOCTUIIMPAHN KAaTO WICHOBE Ha KOHKPETHA (DMIIOTeHEeTHYHA Irpya.
3a ;1a ce CTUTHE /10 XUIOoTe3aTa, 4e ObACIUTe CeUaHi ChOUTHS 1€ ca ChOUTHS pealu3upaHu
B XMOpH/IHA Ccpela C KOHBEHLIMOHHA U J00aBEH pPEeaTHOCT M BB3MOXKHOCT 33 HWHTEPAKTHBHO
yOpaBlieHHe Ha CHOUTHETO OT BCEKM YYacCTHHK, B 3aBHUCHUMOCT OT MPEIBApUTEIHO
JMAarHOCTUIIMPaH B AUTHTAIHUA ,,backstage”, HEroB mepcoHaneH (uiaoreHeTHUeH Npoguil KaTo

PELMIIUEHT.
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3a menra Ha MporHo3upaHe OBACHIETO HA HarpaguTe ,,OcKap® € HalmpaBeH €KCIIEPUMEHT,
C KOWTO Ja M3YMCIUM H ,,[IPSABUANM, Ha 0a3aTa Ha PEATHH CTATUCTUYCCKU JAHHH — MMa JIH
BEPOSTHOCT CIEIMAIIHOTO chOutue ,,Ockap®, na npecrane aa cpiiectByBa? Criopea MpOTHO3HHUTE
JaHHU MOXeE Ja ce 04akBa, ue npe3 2034 mpusnedenarta ayautopus e 0bae okomno win nog 500
000 3putenu pu 47 000 000 pe3 2000 roguua. ToBa mpoyuBaHe mpe/oiara U3BEKIaHETO Ha
HSIKOJIKO XHUIIOTE3U, & UMEHHO - HAJHUIE € BEPOSITHOCTTA, CKOPO, Ja HE CHIIECTBYBA CIEIUATHO
cpouTne — Harpaau ,,Ockap®; AKO ceramHaTa pPEHTHHTOBA TEHJACHIMS TPOIBIDKH, CIEH
NpUOIU3UTEIIHO €HO JIeCeTUIIeTHe, peHTUHIBT Ha Harpaaute ,,Ockap® me e okono 500 xwmi.
Iy, KOETO MpeJIIoiara Jurcara Ha pekiamoiarenu; Bp3MoxKHO € iepeMOHUsITa Ha HarpaauTe
»OCKap® 1a TpeTbpnu AWTUTATHA EBOJIONWSA, W BBIPEKM HUCKHUS PEUTHHT W JIMIICA Ha

pexiaMoaTenu, n1a Ob/ie CIIOHCOpPHpaHa, KOETOo Ja MPEeIOTBpaTH Kpasi Ha HarpaauTe.

4. OCHOBHM N3BOHN

KoMmieKCHMAT aHAIM3 B HACTOSALIMSA AUCEPTALMOHEH TPy, KAKTO U pe3yJTaTuTe

OT IPOBEICHOTO EMIIMPUYHO ITPOYYBAHE BOAAT KbM CJICIHUTEC OCHOBHM U3BO/1M:

1. Kunoto e cBoeoOpa3eH couuaneH (peHOMEH, KOHTO B CHHTETHYHATA MPHUPOJA HA CBOSTA
UBWIIN3AIMOHHA (opMa MOXKe J1a ObJe pasriiekTaHO KAaTO HM3KYyCTBO M HHIYCTPHSL.
CuneprusitTa Ha W3KyCTBO M MHIYCTPHUS TOPAXJAT Ka4eCTBEHO HOB THII OTHOLICHUS B
npolieca Ha Ch3/1aBaHe Ha KMHO KaTo 3a€HO C TBOPELA U HeroBaTa ayAUTOpHs, B KHUHOTO
CC HOMHHHpA U POJIATA HA ,,HpOI/I3BOHI/ITeJI$I“, 34€JHO C HETOBHA €CTCCTBCH MHAYCTPUAJICH

CTPEMCECK 3a ITOJOXKUTCIICH (bPIHaHCOB pe3yiTaT u 1eja ga CC Bb3ME3AU 3a YCUIIMATA CH.

2. B xaudecTBOTO cH Ha couuaneH (eHOMEH KMHOTO NPUBJIMYA Ha CBOS CTpaHa M pa3BHBa B
HOBU (DYHKIIMOHAIIHU POJHM BPB3KHUTE C OOIIECTBEHOCTTa M MMHKMEHKBCTBOTO, KaTO
KAaTaJIM3aTOpPU HA MHTEpeca B COLIMAIIHATA CUCTEMA KBbM ,,IPOAYKTUTE " HA KHHOTO U KaTo
U3KYCTBO C XapakTEpHUTE CHU W3Pa3HU CPEACTBA, BB3IUTATEIHU U E€CTETHUKO-
XYIOXKECTBEHU IIOCJIaHMS M KaTO TEXHOJIOTMS 3a 3aJbJDKUTEIIHO IIPUBJIMYAHE Ha

KPUTHYHA ayTUTOPHA Maca ¢ 11eJ (UHAHCOBO BB3MPOU3BOACTBO.
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Hogara nururanna cpena 3a oOuyBaHe 1 HHPOPMALMOHHO MYJITHMEIUIHO Bb3JeHCTBHE
IIOCTaBsl B M3I[UI0 HOB KOHTEKCT B3aMMOJICHCTBHSITa CBBP3aHH C KHHOTO — BPB3KH C
OO0IECTBEHOCTTa — HMHUKMEHKBCPCTBO, KAaTo TasW BBJIHA pasKiamia Haii-CHIHHUTE
OpPBXKUSI Ha KUHOMHJIYCTpHUsATa 3a (opMupaHe Ha OOILIECTBEHM HArJlaCk M WHTEpeC —
CHenuanHuTe croutus. Bumumo Tasu ,,BhIHA® OTMHBA OT OJIICHKA M CllaBaTa Ha TE3H
CHCNMAHA CHOWTHS M TIOCTaBs Ha JHEBEH peJ HEOoOXOAWMOCTTa OT NPOMSIHA, B
TBPCEHETO, Ha KOSTO ce HaOJIo/aBa IMO-CKOPO YCHJIBAaHE Ha HETaTHMBHATAa TEHJCHIWS,
Th KaTO MHMUDKMEHKBPUTE HE YCISIBAT J1a M3JIA3aT OT MEeHIapuTe Ha KOHCEPBAaTUBHOTO
¥ TPUBUAIHOTO M C€ CTPaxyBaT Jia HaBIA3aT B JUKYHIJIATa HA MHOBAIIMUTE, a B CIIy4auTe
KOTaTO TO HampaBsT — (AKTUTE MOKA3BaT BUAWUM YCIIEIIEH PE3yNTaT, HO 32 KPaTKO, Thil
KaTo ayAuTopusATa OBpP30 T'yOM HWHTEpPeC M THPCH HAYMH 34 HOBHM BIICUATIICHHS.
TepcenusaTa Ha HOBH (OPMHU 3a OpraHH3aLMUs U MPOBEXKIAHE HA CIECUUATHH CHOUTHS B
KWHOTO € Heo0XoauMo Ja ObJaT HACOYEHHM KbM PEBOJIOIMOHHA MPOMSIHA HAa CaMUTE
dopMu W MexaHW3MHTE 32 ,,IDOBEXAAaHE Ha TOTOKA CBHABPKAHHE, TOATOTBEHO 3a
CTIO/IENISIHE C PELUITUCHTA.

4. Karo ocHOBHM HOBM ()OpMH HAa MBEHT MEHUKMBHTA B CTPYKTypaTa Ha BPB3KHTE C
00I1IeCTBEHOCTTa, Morar Ja OBbJaT M3BEACHU HIKOJIKO OCHOBHU IPUMEpPU Ha HOBOTO
TEXHOJIOTUYHO BpEME, KaKTO WM TPEAJIOKECHHS IMPOU3JIE3NTH OT HAIPABEHOTO HACTOSIIO
U3ClieIBaHe, a WMEHHO: T. Hap. MPOCTPAHCTBEHA TpaHChOpMaIus. ANTCPHATUBHUTE
JOKallMd CTaBaT TMOMYJISIPHM, HAOIIONaBaT c€ M pEajHUTe MPOSBICHHUS Ha
MPOCTPAHCTBEHA TpaHChoOpMalMsi, KOUTO MMAT 3a LeNl Ja NpuaagaT aBTEHTUYHOCT Ha
ce0uTrero; 3D ManMHrBPT W CHENHATHO pPa3padOTEeHHTE BU3WM CE€ NPEBPHUIAT B
TPaJUIIMOHEH CIEHWYeH OeKrpayHI; JTHEIIHHTE TEXHOJOTHH  I03BOJIIBAT U
HepCOHAIM3UpaHe, aKTHBHO NPOCJEIIBaHE Ha MOBEJCHUETO MO BpEeME Ha CHOMTHETO M
aJlaniTUpaHe Ha TBOpYecKa pa3padoTKa Ha CIEHapHM; rpymnara ,,Xairex mbppopMbHC
(anrn. high tech performance, ot high technology), kouTo ce oTHacAT mpexuMHO 10
MPEKUBSBAHKMSI OCHOBAaHW Ha IEPCOHAHA MHTEPAKTUBHOCT M HE M3HMCKBAT BEpOaTHO
YOBEIIKO B3aWMOAEHCTBHE, OCBEH MHTEPAKTHBHO YOBEK-TEXHOJOTHUS; T.HAp. ,Auarpama
Ha ChOUTHATA™ - C HAPACTBAILOTO HACTHIIBAHE HA ,,[IPEKHUBIBAHMA ", 32 KOUTO JOIPUHACST
TEXHOJIOTUUTE, HApacTBa W HEOOXOIUMOCTTAa Ja C€ OuYepTasT TE3M MPEKUBSIBAHHSI, C

WHCTPYMEHTH KaTo auarpamu, 3D HHCTpYKIMH M MOJEIIN 33 MECTATa 3a IUCIOLUPAHE Ha
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TOCTUTE; BHBEKIAHETO HA aKTHBHU 0AJPKOBE C BrPaJIeHU B TAX TEXHOJIOTUH 3a O€3:KMYHA
unentudukamus (Bluetooth, Beacon, Active long range RFID u np.) Ha wmanko
pascTosiHME ce peanu3upar JBa Ipoleca — MPoceasiBaHe Ha JOKALMATA U MPOCe/IsBaHe
Ha MOBEJICHUETO; TEXHOJIOIMYHA MHOBALMS Ca U MPUJIOKEHHUATA C BrPaJieH UHTEPAKTUBEH
uskyctBeH uHTENEKT (Al Chatbot). To3u kiac mpHUIIOKEHUsT ONTUMHU3HUPAT CTPYKTypara
KaTo OCBOOO’KJaBaT HErOBUTE WICHOBE OT PYTUHHHM JAEMHOCTH IpU OOCIIy’)KBaHETO Ha
ObpBaTa JUHUS HAa KOMYHHKAIUsl C LIEJIEBUTE TPYNHU HAa CHOUTHETO; “‘codTyepbT 3a
yOpaBlieHHEe Ha CHOUTHUS” CBIIO € YacT OT HoBuTe (opmu. Toil Moxke ga MOMOTHE
MEHUKBPBT Ja CE ChbCPEIOTOUYN BBPXY Hall-BaXKHUTE acCMEKTH Ha MJIaHUPAHETO.
CodtyepbT nojpexaa JaHHU Taka, ye Jia € JIECEH 3a M3IO0JI3BaHe; COLIMAaIHUTE MpPEXKH ca
a0COTIOTEH MHCTPYMEHT 3a CIIyYBaHETO HAa MOJEPHUS Muap, [Hec. Te ynecHsIBaT Xopara
Jla CHOJENST CBOSI OMUT, a IUIAHMpAIIUTe CHOMTHSI MOraT JIECHO Ja TMojy4yaT oOpaTHa
BpPB3Ka OT MPUCHCTBAIINUTE.; UIMEWUI MaPKETUHTHT € (hopMa HA TUPEKTEH MAPKETHHT, TOH
€ eIMH OT MOJXO0JUTE B cepara Ha TUTHTATHHS MAPKETUHT U € ¢)CKTUBEH HHCTPYMECHT
3a MOMyJSIpU3UpaHe Ha Pa3IudHU MO ChIbpKaHUE U (HopMaTH CHOWTHS; J0OaBIHETO HA
TUTUTATHA PEaTHOCT M TEXHOJIOTMHUTE C BHUPTyallHa pEajHOCT, B TOCIEIHOTO
JeceTuiieTe, U 0coO0CHO B MAHAEMHYHUS MEPHOJ, Ch3/1aq0oXa KauyeCTBEHO HOBa cpena
KaKTO 3a yIpaBJieHHWE Ha Ipolieca Ha MOJArOTOBKA, Taka M 3a peaju3alus Ha HOB THUI
ChbOUTHUS; KaKTO M MpEeJIoKEHUSATa MOJIydeHH Ha 0a3a TOBa M3CJe/IBaHE U 3a LielTa Ha
JUCEPTALMOHHUS TPYJ - U3KYCTBEHUST MHTENEKT, kato “Deep AI”, ¢ oTBOpeH koA 3a
BU3YaJIHO MPEJICTABSIHE HA TEKCTOBO ChIbPKAHUE.

[Ipu cb3maBaHe Ha HOBM KOMYHHUKAlIMOHHU (OpPMH, ¢ KOHTO Ja C€ ,,IPEeBHOPHKU
(GUIMOBHUSAT UBEHT MEHU/DKMBHT, € Bb3MOXKHO C METO/IOJIOTHATAa HA KOTHUTHBHATA HayKa
U upe3 MpeHacsHe Ha MOJEIH MEXAY JBe KOPEHHO Pa3IMYHH MPEJAMETHU 00IacTh Ja ce
000CHOBAT M Pa3BUAT HETPAAUIIMOHHU MEXaHU3MU 3a MPOTHO3UpPAHE HA MOBEJACHUETO Ha
pELMIIUEHTHTE TIPU XUOPUAHOTO (IUCTAHIIMOHHO W  (U3NYECKH MPUCHCTBEHO)
B3aUMOJICCTBUE C WH(OPMAIMOHHUS MHUKC; CHIIIO W BB3MOKHOCT 3a Cbh3/JaBaHE BHB
BUPTYQJIHOTO MPOCTPAHCTBO Ha BEpCHUs Ha ChOUTHS Kato ,,Ockap u ,,37maTeH riodyc” ¢
aBaTapu Ha BCHYKM OOMYAHU 3amoOJ03pEHH W HOMHUHHpPAHU, HO Ta3W BepcHUs Ja €
OpUEHTHPaHA KbM HHIUBUIYATHUTE OCOOCHOCTH Ha KOHKPETHHS MTPad KaTO PEIHUITUCHT

Ha C€AMOTO H3KYCTBO. Taxka e MmojaIy4yuM MHJIMOHH BEPCHUH Ha LHEPCMOHUATA, TaKWBa,
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KaKBUTO MHAMBUIYAJIHOCTTa Ha pELMUIUEHTA ,,reHepupa’. Mnesra e mpenu ga 3amovHe

ChCTE3aHMETO, Ja C€ HampaBu NpoduinpaHe Ha BCEKHM Wrpady U IEPEMOHHSATA, H

KIIaCUPaHETO Oa € CICACTBUC HAa MHAWMBHUAYAJIHOCTTA Ha BCCKU ,,I/Il"pa‘l“. Ilo TO3mM HauwH

MoraTr naa 6’L,H3T YAOBJICTBOPCHHU BKYCOBCTC U MNPCAINIOUYUTAHUATA 3a YIIPABJIICHHUC Ha

CHOUTHETO 110 Ha4uH, II10 KOITO ayauropusaTa XKejiac, B CbOTBCTCTBUC C MHOBATHBHATA

KOHIICIIIINA ¢ e(i)CKTI/IBHaTa CTpaterusd Ha HWBCHT MCHH/PKMBHTA BLB (1)I/IJ'IMOBOTO

U3KYCTBO.

5. CIIPABKA 3A OCHOBHUTE TIPUHOCH

1.

Hay4Hu npuHocu:

AprymeHTHpaHa € He0OX0IMMOCTTa OT HOBU (hopmu 3a peanusanus Ha ¢puimoBu PR
ChOUTHS B JUTHUTATHA Cpela 4Ype3 MUCEKIHS W aHaIW3 Ha MPOCTPaHCTBEHATa
TpaHchopManys, alTePHATUBHUTE JIOKAIMM, CHUHTE3a Ha H3Pa3HHUTE CPEIACTBA H
xuOpuauzanusaTa Ha cpenara, C OIJie] ONTHUMH3UPAHE Ha MPEKUBIBAHETO,
MPeChH31aJeHO OT MYJITUMO/Ia]THA KOHIICTIIIHS.

WUnentupunupann ca cpbutusATta ¢ J00aBeHAa BHUPTyajdHa pPEaTHOCT U €
NepCOHAIM3MpaHa CIICHWYHATAa W CEMaHTWYHA JIMHHUS Ha pPa3BUTHE HA CIEHapHs,
cho0Opa3Ho nmpoduia Ha 3pUTENS W/UIIN TpyTHaTa 3pUTeNH ¢ 100aBeHa MHTEPAKTHBHOCT
¥ BB3MOKHOCT 32 ,,BpBIIlaHe Ha3aa'“ 1 "mpenrpaBaHe’ Ha CHOMTHETO IO aITePHATHBEH
creHapuii (event game play).

W3Benenn u HaydHOoOOOCHOBaHU ca Hax 10 HOBM (oOpMH HA MBEHT MEHHKMBHT,
rapaHTHpAIy Pa3BUTHETO W YCHBBPIICHCTBAHETO Ha CHEIHMATHUTE CHOWTHS BB
(GUIMOBOTO M3KYCTBO (XalTeK Mbp()OPMBHC; auarpamMa Ha ChOMTHATA; OaKOBE C
BIPaJICHU TEXHOJIOTUH 3a Oe3xuuHa uaeHtudukanus (ot poga Ha Bluetooth, Beacon,
Active long range RFID); npuoxeHust ¢ BrpaieH HHTEPAKTUBEH U3KYCTBEH MHTEJICKT
(AI Chatbot); codtyep 3a ynpapieHrue Ha CHOUTHS U JIp.

U3Benenu ca Tpu 0azoBU mpoduiaa Ha 3pUTENUTE CIOPEd OTHOIIEHHETO UM KbM

e(eKTUBHOCTTA U ObJemeTo Ha Kiro4oBU punmoBu PR cvOutus (tum 1, Tun 2 u tumn
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3) ¢ uen na ObIAT MOANOMOTHATH MUMUIKMEUKBPUTE M MBEHT MEHIMOKbPUTE IpU
YIPaBJICHUETO HA HOBHW, AaJalTUBHU CIECHUAIHA CHOUTHS BBB BHPTYAIHOTO W

IEPCOHATTUZUPAHOTO 00J1a4HO IMPOCTPAHCTBO B KHHOUHAYCTPUATA.

Hay4Ho-npHJ/I05KHM IPUHOCH:

1. Upes npeanoxkeHaTa aBTEHTUYHA XPOHOJIOTHS HA KIIOUOBU MOMEHTH OT UCTOpUSATA Ha
XomuByackusar PR ce oborarsBat B oOpa3oBaTesieH U MPOPECHOHAICH aceKT 3HAYMMHU
1oJieTa BbB BPBH3KHUTE C OOIIECTBEHOCTTA, CHOUTUHHUS MEHHDKMBHT, KUHO3HAHUETO U
MeJIUIHATa KyITypa.

2. OnmcaH € anropuThM 32 W3IOJ3BaHETO HAa M3KYCTBEH HMHTEIIEKT 4Ype3 IiaTdopma c
otBopeH koA (Deep Al), ocurypsiBai Obp3a 1 kKauecTBeHa 0OpaTHa BPH3Ka 32 PEAKIIUNTE
Ha nyOnukaTta. Pesyntature oOT TmpoBeleHUs B JUcCEepTalUATa EKCIHEPUMEHT ca
MPENNOoCTaBKa 3a TMOBUIABAaHETO Ha e(EeKTHUBHOCTTAa HAa WBEHT MEHHUKMBHTA B
KHHOWH/TYCTPHUSATA.

3. Bp3 ocHOBa Ha KOHKpPETEH aHaJIHM3 Ha Ka3yca ,,| eCTBaHeTO Ha aToMHaTa OombOa u Puta
XelybpT* € akTyalu3upaH M BB3NPOU3BEJEH MO HOB HAYUH TPAAMIIMOHEH METOH 3a
€KCIIPECHO M3TpaXKIaHe W MOMyJspu3upaHe Ha MyOaudeH oOpas, ¢ KOeTo ce oborarsBar
ChIlleCTBYBaIUTe AHeC PR mpakTuku u UMUIKOBH HHCTPYMEHTH.

4. OTKpOCH U BBBEJIEH € B JIGKCUKATHO OOpBIIEHNE TEPMHUHBT ,,bona fide” 3a mo-scHOTO
UAeHTU(QUIMpPAHE HA KPUMHUHAJIHM 3HAMEHUTOCTH B KOHTEKCTa HAa POMAaHTUYHOTO
repon3upaHe U UHTYUTUBHOTO Ch3/IaBaHE Ha COOCTBEH UMUK OT CTpaHA Ha ,,lIPECTHITHH
TaJlaHTH * WIH ,,TAJTaHTIUBH NPECTHIIHULIA .

5. Upe3 mpensnokeHusi cucTeMaTU3MpaH U pEHOBUPAH apceHan OT €(eKTUBHU AUTUTAIHU
¢dbopMHU U cpelcTBa B KHHOMHAYCTpUSTA U 1IOyOHM3Heca ce oborarsBa npodecruoHaIHara
MpaKTUKa Ha HWBEHT MEHHKBPU, TMPOAYIEHTH, pexuchopu, PR MeHHIKBpH,

KYpHAJIUCTHU, U3KYCTBOBCIU U KUHOKPUTHUILIHU.
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2. GENERAL CHARACTERISTICS OF THE DISSERTATION

2.1. Relevance of the topic

The choice of the topic is dictated by the fact that there are not many studies that are
dedicated to the role of public communications in the cultural sphere, and in particular one that is
relevant in the film industry. The questions asked in the thesis are adapted to the technological
times and social tools that serve the new generation of viewers. Scientific development attempts
to predict what will be the future of the evaluated events in film art, hence the actuality it claims.
The entire thesis is the study, the chronicling consequence of the events of Hollywood, in the face
of the two most large-scale film awards "Oscar" and "Golden Globe". Which includes a
retrospective, history, ups and downs, rating analysis from the beginning to now. Through various
mechanisms such as survey research, artificial intelligence experiment, as well as experiment with
real statistical data, based on which the future of the rating of the Oscars and Golden Globes is
calculated, to find out the current advertising of the viewing audience of evaluate developments in
film art and predict this in the future. As well as discovering the new forms of creating remarkable
events in film art, how they adapt to the new generation of the audience and how they fight with
the technologies that turn out to be an indispensable way of event management. The themes that
are considered in the text are also aligned with the nostalgia for the golden age of the film industry,
the first stages of organizing significant events, ceremonies and PR implementation in the
American film industry. The research answers the question of how and why this ubiquitous image
that has acquired Hollywood and its attendant ceremonies has come to be. Namely, the distrust of
the public and the disappearing interest that has been observed in recent decades in film American

events for the purpose of awards.

2.2. Purpose and tasks



The purpose of the research is to find out, through various mechanisms such as a survey,
an experiment with artificial intelligence, as well as an experiment with real statistical data, on the
basis of which the future of the rating of the Oscars is calculated, the current attitude of the viewing

audience of the special events in film art and to predict the same in future.

To achieve the goal of the development in the research process, the following scientific-applied

and applied tasks are defined:

1. Retrospective overview and analysis of event management as a social process and its projections

in characteristic spheres of human activity;

2. Analysis of the relative relationship "event management - public relations”, analysis of the

mechanisms of building this relationship in time and public space;

3. Contextual positioning of event management and the relationship (overlapping mapping
between elements) "event management - public relations” in the characteristic media field, will
examine the special events in Hollywood - "Oscars" and "Golden Globes" and their specific
projections, treatment of audience commercial effect, cultural alignment and other characteristic

pUrposes;

4. Documentary research and classification of the typical points of view of real participants in the
continuous "circle": PR, cinema and Hollywood and bringing out successful and unsuccessful
examples in the implementation of this connected chain, as well as an analysis of the reasons for

this success (failure);

5. Deriving, based on the scientific and applied results achieved in the development, the reasons
for the need for new forms, the definition of these new forms, through scientific hypotheses and

the testing of these hypotheses, through a survey of the attitudes of the recipients.

2.3. Object and object of the research

The object of the study is the organization and management of special events in film art.
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The subject of the present work is the study of the emerging need to define and apply in practice
new forms of event management, in the structure of the process of building relations with the

public, in the context of the organization and management of special events in film art.

2.4. Study methodology and limitations

The limitation of the study, first of all, is related to the study of the special events in American
film art, and Hollywood in particular. The second limitation of the study is related to the analysis
of two special events in American film art - the Academy Awards ("Oscars™) and the "Golden
Globes".

The empirical research toolkit includes:

1. Experiment with artificial intelligence, with one of the most widespread open source tools for

visual representation of textual content, using artificial intelligence Deep AI™;

2. Formation of audience types, this classification is cognitively transferred from the scenario of
the famous computer game "World of WarCraft®" by "Blizzard™" as each character in the game
scenario, at a certain moment in the course of the game, it is possible to acquire one of the three
qualities listed (Type 1, Type 2, or Type 3), depending on the group's strategy for going through

the virtual trials (events) the players face to overcome;

3. An experiment to predict the future of the Oscars and the Golden Globes, to calculate and
"predict” based on real statistics - whether the special events the Oscars and the Golden Globes
are likely, cease to exist? Through a Premium Account (subscription with a business user:
office@Issbul.com, according to the General Terms and Conditions of "Statista™" detailed data is
presented only and a unity of business users) the receipt of the peoplemetric data with a given task:
"What is the future of the popularity of the Academy Awards and the Golden Globe Awards;

4. Questionnaire survey, in this method, for the purposes of forecasting, a survey form was
created with the means of "Microsoft Form”, with 51 (with a starting plan of 50) respondents
surveyed. The survey was conducted in the period October - December 2022. It was implemented
using the "on-line" method, using virtual media such as email and sharing a hyperlink to the survey

on social networks - "Facebook", "Instagram ” and “Twitter”. A survey study is by its purpose
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‘Analysis' type and aims to obtain data from the population both descriptive on key theses and the
questions of the questionnaire will seek to prove or disprove a hypothesis. For this sample, it is
expected to define an ontological profile of the key indicators for the formation of a sustainable
individual attitude, the opinion of the respondents about the Hollywood awards. The topic of the
survey is: "A Survey of the Oscars and Golden Globes: What We Think of Hollywood's Awards."
Data from this survey are not representative of a national audience. The present is a non-

representative empirical study.
Hypotheses:

From the data obtained on the basis of experiments and real statistical data, several main

hypotheses can be deduced:

1. The main scientific hypothesis in the present research is that when creating new forms of
communication with which to "rearm" film event management, it is possible with the methodology
of cognitive science and by transferring models between two radically different subject areas, to
justify and develop non-traditional mechanisms for predicting the behavior of recipients in the
hybrid (remote and physically present) interaction with the information mix. An information mix,
scripted and interpreted, by the "machine™ for attracting audiences working on the red carpets and

on the social network.
2. There is a possibility that soon there will be no special event - Oscars and Golden Globes;

3. If the current ratings trend continues, in about a decade, the ratings for the Oscars as well as the

Golden Globes will be around 500,000 people, suggesting the absence of advertisers;

4. It is possible that the Oscars and Golden Globes will undergo a digital evolution, and despite

the low ratings and lack of advertisers, will be sponsored, preventing the end of the awards.

2.5. Approval
Parts of the dissertation have been published in specialized scientific publications and
have been presented at scientific conferences.

3. SUMMARY OF THE DISSERTATION

12



In order to achieve the goal and fulfill the tasks of the development, the exposition is structured in

4 chapters, seeking direct correspondence with the defined scientific-applied and applied tasks.

The task of the first chapter of the dissertation work: Event management in the structure
of public relations: genesis, essence, definition and types is a brief historical overview of the
trends in the development of event management, as well as the challenges and problems of the
new media environment and the modern information mix . Also examining the etymology and
socializing function of the phenomenon called "Public Relations", emphasizing the mechanism or
mechanisms that make this phenomenon an attribute of every organized human activity from
charity, to the wild race for a billion revenue in the first 14 days after the premiere screening. The
art of forming competent, responsible and sustainable public opinion over time is one of the key
factors in achieving the desired success of any person, organization or idea (undertaking). For this
reason, public opinion management is identified as a core function of the Public Relations process.

The second chapter: Special Events and Public Communication in the Motion Picture
Arts focuses on the key special events in Hollywood. The reason is the traditional hyperbolization
of their significance, an effect both from the point of view of an object of study, and as a subjective
role as a factor in the formation of public attitudes. In this context, a number of special PR
techniques, outstanding in the broadcasting of public messages from the two most significant
events in Hollywood - "Oscars" and "Golden Globes" are brought out and characterized. These
two events historically set the stage for trends that fill the pages of public relations textbooks, both
as good practices and negative moves in the organization and execution of special events. This
part of the study examines the nature and characteristics of special events in film art. It becomes
clear what the modern dynamic of special events is, it is expressed with bright and characteristic
or even more strongly - "pretentious™ techniques to attract the so saturated human eye in an age of
technology and social networks where everyone can to claim an attention that is becoming
increasingly difficult to attract and its retention even more emphatic. The topic of social networks
occupies a special part in the entire research, their role in the world of event management is

examined.

In the second chapter, a detailed analysis of examples of PR campaigns, which can be a

benchmark for event management, is presented. "Why So Serious?" - viral campaign of the film
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"The Black Knight"; Deadpool's Secret Weapon - Deadpool Movie's Viral Social Media
Campaign; The Simpsons Contest Gallery. To these vivid examples, brief explanations have been
adapted as to why exactly these campaigns are referred to as PR textbooks. There are examples of
campaigns in the 1950s, when studio producers, along with their PR strategists, implemented
various and even quite impressive tricks to attract the attention of viewers. To keep the movie
business afloat and theaters full, directors and producers had to rely on a variety of strange and
eccentric new tricks. Techniques for quick success in special events in film art are examined, they
are a key moment in the second chapter because, after the study, the unconventional forms in the
modern management and organization of event management in Hollywood and accompanying
special events are revealed. Quick success techniques are an absolute tool in any PR campaign,
along with other preparations for organizing the event, many different "tricks" are being prepared
to attract an audience and a high rating. Weeks before the big events in Hollywood, we come
across various media reports about the "dirty war" that has taken shape. Examples include
producers of Academy Awards ceremonies, the techniques of producer Harvey Weinstein, who is
widely recognized as a champion of the "Oscar game" through his wildly successful promotion of
films distributed by Miramax, and the Weinstein Company. Over the years, Weinstein's films have
received more than 300 Oscar nominations. Weinstein, the producer who shook up the movie
industry and who is credited with inventing the "modern Oscar campaign." Another example are
the so-called "Oscar strategists” who run their PR campaigns. These are highly aggressive PR
experts who know who the Academy members are and how to reach and influence them.

The relationship between PR and Hollywood is also examined here in the context of the
actual influence of the "film hills" on society, both as an audience interest and as an imposition of
trends not only in cinema, in fashion, in music, in social practices. As well as the role of image in
film art, the influence of new technologies on cinema and television, film and historical angles of
the Oscar and Golden Globe awards, also the criteria and mechanism of nominations and voting;
dramaturgy, staging and scenography; program and the presenter's representative function; and the
difference between the Oscars and the Golden Globes in a nutshell.

Also important here is the form of the documentary research, examining the relationship
and interdependence between the three concepts of PR, cinema and Hollywood. The clarification
of these interdependencies is presented through a retrospective of Hollywood as a culture, through
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the eyes of contemporaries, through an analysis of their interviews, narratives and self-

assessments.

Chapter Three - Popular Culture and the Mediatization of Hollywood Values explains
values in 1970s cinema and how the 1970s marked Hollywood's most significant formal
transformation since sound film and was the defining period separating the regimes of storytelling
from the studio era and modern Hollywood. Special attention is given to the film "The Free Rider",
because of the era that followed, after its appearance and the new subculture that the film

reproduced.

A series of events, accompanied by analysis, which left controversy in the history of the
awards are collected. Here is the subject of the scandalous participation of the actor Will Smith,
the statement about his behavior by the Academy, as "unacceptable and harmful®, which is quite
so, if, however, it is not known about the reason that led to this situation, namely the inappropriate
joke of side of the host, which was certainly scripted by the Academy, otherwise host Chris Rock's
improvisations would have had to undergo the same evolution as Will Smith's demeanor. The
#OscarSoWhite campaign theme, which was indirectly directed against white people in the film
industry, is also present in the scholarly work. As well as the "social judgment” of the Oscars -

"silence".

Other topics such as - accusations of commercialism, accusations of racism, scandals are
also touched upon. Hollywood's anti-heroes are described, and their role in public relations and
personal image. In particular, "bona fide™" celebrities, which literally means "genuine.” Such are
John Dillinger, Pablo Escobar, and why he is called an advertising genius, because of the way he
manages his own image and the way he advertises himself as a public patron on his own radio
show in Medellin, maintaining his image by building soccer fields and housing for the needy in
the city's poorer neighborhoods.

The subject of the atomic bomb testing and Rita Hayworth and unusual advertising
techniques from the Golden Age of cinema also take up a place in the dissertation work. Also
subject to scientific research is Marilyn Monroe's involvement in supporting American servicemen
in Korea. It numbered over 100,000 soldiers of spectators over 4 days, and went down in
Hollywood history as one of the largest charity events of its time. Hollywood values in the context

of cinema and special events are also the subject of the present work, the films that build the image
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of Hollywood, namely how the US film industry likes to talk about itself, and we can safely say
that it does it well in films such as Sunset Boulevard (1950), The Artist (2011), A Star Is Born
(1937), Once Upon a Time in Hollywood (2019), Beauty and the Beast (1952). Here the thesis of
how Hollywood movies talk about him is clarified. The messages in the movies are bright, and
today, i.e. true and real. But how the directors of the 1950s predicted and evoked all the scenarios
in their films that we have seen and are watching, and which the audience then considered

absolutely cinematic, ie. impossible to happen.

The refusal of awards: conflicts, problems and scandals are also the subject of the present
work. This subsection examines all the people who have refused to accept the statuette in the
history of the Academy Awards ceremony. Some of Hollywood's finest were not there to accept

their awards or nominations, and some of the nominees refused to attend in protest.

In Chapter Four: New Communication Forms of Event Management in Film: A
Survey, a Digital Experiment, and a Study of the Future of the Oscars and Golden Globes,
the rating dilemma of special events is considered from the perspective of the future of awards. In
recent years, we've seen the TV audience for the Oscars drop to an all-time low. After a year in
which the pandemic nearly devastated the film industry, the number of television viewers watching
the Academy Awards plunged to a record low, according to figures from Statista and Nielsen.
Viewership for the event has declined every year since 2015 with one exception in 2019 when it
rose by three million. It plummeted from 23.6 million in 2020 to just 9.85 million, a 58% drop. In
2010, the number of spectators was more than 40 million, illustrating the extent to which the event
has fallen out of public favor.

After the overview of the first three chapters, the important question is asked, but what else
leads to this unconditional and absolute decline? - the deviation from the original idea of image
and appearance. For presentation, heritage and history. What happened to the golden Oscars?
Originally, the idea of the Academy Awards was to reward the most worthy films and actors of
the past year or 1929, which ceremony passed as a private dinner, with 270 guests at the Hollywood
Roosevelt Hotel, with the duration of the awards - only 15 min without even being broadcast
media. The Oscars were not created to entertain their audience or become a large-scale
entertainment event to make money. Nor to be a mass advertising platform. The lack of a presenter,

the mainstays of the music industry, as it has been in past decades, and the movie clips, made the
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event especially boring. We're already seeing headlines like "Americans losing interest in the
Oscars" in American media outlets. The Oscars remain the most prestigious film awards in the
world, but the ceremony seems to have lost a bit of its appeal to the average American, and not
only, over the past few years. Annual surveys conducted by researcher YouGov show that the
share of the audience that does not follow the awards at all has recently risen to almost 60%, an
increase of 15 points compared to 2014. Questions arise - why Could the future of the Oscars be
in jeopardy? We have seen that the spirit of the entertainment awards show is not what it used to
be. The Oscars are down 81.2% from their peak in 1998 to 2021, according to Nielsen research.
In addition to the steady decline in ratings, events filled with controversy and protests surrounding
the awards, campaigns and trends such as "Metoo" and "OscarsSoWhite" further threaten the

future of the awards.

In point two: Survey and the future of awards, in addition to the survey, two
experiments were conducted with the aim of verifying the ideas contained in it in the context of
modern technologies. The first is with one of the most common open source tools for visual
representation of textual content using artificial intelligence "Deep AI™" (access link:

https://deepai.org/machine-learning-model/text2img ).

Attached to the application is a task to visualize the main task of the survey: "NEW
FORMS OF EVENT MANAGEMENT AND PUBLIC RELATIONS IN THE CINEMA
INDUSTRY™.

The generated image is an interesting "Deep AI™" reading of the research topic with an
emphasis on the recipient taken out of their usual context, asserting their individuality, ready to
take any message addressed to them personally, in their modal perception system information. The
main scientific hypothesis in the present study is that when creating new forms of communication
with which to "rearm” the film event management, it is possible with the methodology of cognitive
science and by transferring models between two radically different subjects areas to justify and
develop non-traditional mechanisms for predicting the behavior of recipients in the hybrid (remote
and physically present) interaction with the information mix. An information mix, scripted and
interpreted, by the "machine” for attracting audiences working on the red carpets and on the social

network.
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Image generated by "Deep AI™"

Viewership trends are much older than the 18-to-49 demographic that advertisers desire.
However, the Oscars and Golden Globes still play a vital role in the film and television industry.
A single nomination can boost a movie's box office numbers, a TV show's ratings, or generate a
higher price for the nominee's next project. Why artificial intelligence? Because "Deep AI™"
summarizes the responses of an unknown number of people. This kind of algorithm can summarize
knowledge based on the opinion of many people. It can even serve as a substitute for a survey that
would take us a lot of resources and time to conduct with millions of respondents. The specificity
of these algorithms consists in the fact that they are constantly in the information field of the
Internet space, upgrading and self-learning. With that in mind, the information it brings us, in this
case, this algorithm is innovative and invaluable. The example is given, because this is a way to

examine one of the new algorithms for dictating the attitude of a viewing audience.

The models and methods applied in the research are heuristic, i.e. were developed under
the assumption of the applicability of the cognitive connection in the subject field, without proving
effectiveness, but by achieving a visible expediency and practical effect of the heuristic
assumption. In this way, the formation of audience types was done before the survey. We accept

that this is how the fate of new forms of event management in the film industry and beyond has
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been predicted. The idea is that before the Oscar game begins, each player will be profiled and the

ceremony and ranking will be a consequence of each "player's” individuality. And if we imagine
such a situation - "Bizzard" or "CD Projekt" created in virtual space a version of the Oscars with
avatars of all the usual suspects and nominees, but this version is oriented towards the individual
characteristics of the particular player as a recipient of the seventh art or 10 the muse. We will
receive millions of versions of the ceremony as the individuality of the recipient "generates”. And
in each version, his majesty's "personal academy" of the viewer will do the voting, but within the
framework of the management (of the tradition) of the Oscar event, but by a jury that protects the
individual, motivational drive, of each viewer. The purpose of the survey is to identify the typical
shortcomings indicated by the audience in the organization and management of special events in

the film industry and to indicate opportunities for overcoming them.

In the present development, for the purposes of the survey, a classification for the types of
users is applied, from the point of view of the attitude formation mechanism. opinion (position) on
a certain topic. Three main types of users are defined, which forms the target group of the
respondents:

- Type 1 — users who have a clear and polarized position on the subject, their personal
opinion is the most important and are not significantly motivated by external factors when making

decisions;

- Type 2 — users who believe that traditions and experience will help everyone to make the
right decision. They reach their required content by traditional methods and/or through traditional
media and, when using someone's expertise, thoroughly investigate opinions regarding their

reputation;

- Type 3 — users who seek to monitor the publication of content on the given topic on the
Internet or through traditional media and intensively express opinions and/or positions (comment)
in relation to the credibility of the information published in one or another source, by verify based

on data acquired from traditional media.

The source390 states that this classification is cognitively transferred from the scenario of
the famous computer game "World of WarCraft®" by "Blizzard™", as each character in the game

scenario at a certain point in the course of the game can acquire one of the three listed qualities ,
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depending on the group strategy for going through the virtual trials (events) that the players are
faced with to overcome. The practical goal of a diagnostic study is to create a tool for
ontogenetically classifying a particular student to which of the defined phylogenetic groups it falls
by deriving properties for phylogenetic group membership. The scientific assumption is that this
tool will help image makers in the cinema industry to create new, adaptive events developed in a
virtual and personalized cloud space and targeted to a group of users with a common phylogenetic

projection line — group affiliation.

In the survey method for the purposes of phylogenetic prediction, a survey form was
created using Microsoft Form. For the purposes of the phylogenetic prediction, 51 (with a starting
plan of 50) age respondents were surveyed - according to the section presented in Fig. 7.

1. Bawara Bb3pacrt e (0 Touka)

. A0 18 roAvHU BKNHOYNTENHO 4
@ o719 4030 rogunm 14
. or 30 go 45 roguHm 16
@ o145 30 60 roaunm 13
. Hag 60 roguHm 3

Fig. 7. Age breakdown of the target group of respondents

The survey was conducted in the period October - December 2022. The survey was
implemented using the "on-line" method, using virtual media such as email and sharing a hyperlink
to the survey on social networks - "Facebook”, " Instagram' and "Twitter'. A survey study is by its
purpose 'Analysis' type and aims to obtain data from the population both descriptive on key theses
and the questions of the questionnaire will seek to prove or disprove a hypothesis. A relationship
was sought between education, interests, importance and diagnosis of attitudes for the defined
hypothesis. According to the type of questions, the survey is composed of "closed-answer"
questions, and this choice is dictated by the possibility for the viewer to choose from several
possible alternatives, thus making it possible to obtain (for the purpose of analysis) statistical data.

The target group, such as age and education, is pre-set as a parameter of the survey, in order to
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form a statistical picture, in relation to the sought phylogenetic prediction, covering potential

recipients from the three groups.

For this sample, it is expected to define a profile of the key indicators for the formation of
a sustainable individual attitude viewers' opinion about the Hollywood awards ("A survey of the
Oscars and Golden Globes: What do we think about the Hollywood awards") - "Type 17, “Type
27, “Type 3.

In the sample, the profile of the conscious active moviegoer was sought - for this reason,
the largest share of respondents - 86% are aged 19 to 60 years, over 14 years 72.4% of the total
number of respondents, living in the typical urban area with one and more than one movie theaters
(62%), in typical Bulgarian families of two to five members (80%), and in which they take care of
at least one pet (76%), and the effect of the socializing influence of the environment was also
purposefully sought (in contrast of the desocializing function of the Internet and Internet-mediated

communication).

For the purposes of the research, a form for determining the type of each specific user is
proposed, which consists of three tabular operators (maps) for the diagnosis of properties, with the
highest priority being the main properties, such as the secondary and corrective ones are used, in
the absence of categorical matching of confidence intervals in the initial phase. From a
methodological point of view, after determining the analysis operator, this operator is applied to
the real survey data to evaluate the three main types. This survey and survey form, as well as the
results obtained, are not representative of the population in the Republic of Bulgaria. This is a non-

representative empirical study.
* "Type 1" recipients - Table 1b

Table 1b. Type 1 Recipients

Lite raenate nm HarpaayTe Ha Axagemibad AKo B Mrpa wa sepving Ao 1 e xape i 06 1  — AR Townn ~ Axo muoro gl Kok, cnopes Bac, ok Kon e | repedhd Hibepere ma, Il O6pania & a - Vg
3, HAMA 23 rM NpONYCHa Ocxap Ouenxata cu e MOA ¥ KDHTHUMTE He M2 MHTepecyBaT € ROMIKMH BOARWL Harpampasnero Te €3 HAR-NPECTIKHATA W BAKHA HAIPAAA 33 Ce3
T, HAMA B3 11 NPONYCHD Ocxap OUEHKATS CH © MO 1 KDHTMUMTE M M@ MHTEDOCYBaT HopaeR Kuaum MPocTo XoAMBY A BbIXBa, uaYA

Jla, HAMA 233 11 NPONYCHA Ocxap OUEHKATE CH © MO 1 KDHTHLMTE HE M HepaeumMa xuamm Te ca HIR-NPECTINOL 203 33 03
[l3, HAMA A3 11 NPOMYCHA Ocxap LLle rAeaam SGHAMA BTOPK NBT, 32 CHOE YCNOKOEHHE 2 A YEPBEHMA KM TAXHAT YMECTHOCT C€ OC DAATA M CTI
113, HAMA A3 TH NPONYCHA Ocxap FIBHO HE CbM FN1EAAN BHIMATENHO GWIMA M HE CHM BHWKHA/ B ChABPHAH C AOMAKWH BOAEL, Harpampasuero Te ca Hafi-npecTuwwaTa aa 3a ce3
Lle CywWam UepMOHATa Ha 3aaeH nian  Ockap AIBHO HE CHM F12AAN BRUMATENHO GHAIMA 1 HE ChM BHWKHAN B CHABPIKAH C AOMAKKH BOACWL OTKpMBaHeTo M MOHONO Te €3 HaR-NPECTUIKKATA W BAHA HATPIAA 33 Ce3
Aa, HAMA A3 TW NPONYCHA Ockap ABHO He CoM FNAAN BHUMATENHO GHAME ¥ HE ChM BHHKHAN B CHADPIKAH C ROM3KWMH BOALW, Harpampasuero Te Ca HaR-NPeCTMNHATA M BANH3 HATPAAA 33 Ce3
A3, HAMa A3 1M NPONYCHA Ocxap ABHO He CHM FACAAN BHUMATENNO GUIMI M HE COM BHHKHAN B CHADPHAMN C LOMIKUH BOACUL Harpampasuero Te Ca HaR-NPeCTHAHATA ¥ BAXMA HATPIAA 33 (03
LLLe CAYLUAM UEPMOHMAT HA JAACH NAIN  3nates r1oByc FBHO He CHM (/02N BHIMATEANO OHIMA 1 HE ChM DHAKHAA B CHABPAIN C AOMIKMH BOACL] HOPOEHUA KM POCTO XOAMBYA BbIXBANABI XOMMDYA
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18% of the respondents fall into this group based on the classification by "main™ properties. Type
1s are strongly positive about the past, present and future of the Hollywood awards, they strongly
like the current format of the events and would definitely visit the salon to watch a nominated film
first and foremost. It is interesting that these are people from highly educated respondents,

constantly using the Internet and living both in small towns and in big cities.
* "Type 2" recipients - Table 2b

Table 2b. "Type 2" recipients

We rnegare nu Harpfd Ao 8 urpa Ha sepurfy M M3bepere onumaTa, g O6parHa spwaka — Ml 70 arp i T4
MNo-kvcHo we npoyera 3 Ockap C AOMaKHH BOAeW, Harpamgasxero TAXHATa YMECTHOCT Ce OCHOBABa Ha MOAATa 1 cT He mora ga npeuers  [la
MNo-kbeHo we npovera 3 Ockap € JOMaK1H BOAeL, ladposere MNpocro Xonueya evaxsanssa Xonmsya Aa Aa

LWe rnegam knunose 8 ¢ Bcako chbuTe, KOBTO € CC HAKOAKO rocT Bogewy, ladosere TAXHATa yMECTHOCT C& OCHOBABA Ha MOAATA ¥ CTUNA He

e rnegam kaunose 8 ¢ Bcako cubBuTe, KOETO € CC AOMaKUH BOAEw) YepseHna knuamm Mpocro Xonusya Bbaxsanasa Xonmsyq Te He ca 3aHayumm ot g He
Mo-KbeHo we npoveta 3 Ockap € HAKO/IKO rocT Boaewm, Mporpamara ¢ roct usm Mpocro Xonusya sv3xsanssa Xonmeya He Aa
Mo-kbeHo we npovera 3 Ockap c rocr Har To Mpocro Xonusya svaxsanasa Xonmsya He mora pa npeuenwn  He
Mo-KbcHo we npovera 3 Ockap c roct soaewm, Yep KNMM TAXHATa YMECTHOCT Ce OCHOBABa Ha MOAaTa 1 cT He mora aa npeuens  [la
Mo-KbeHo ue npovwera 3 Bcako CBGMYE, KOETO € CC AOMAKHUH Bogew Hukon - He cega Tean cobutua Te He ca 3aHavuMm oT AOCTa speme
Mo-KucHo we npoyera 3 Ockap € AOMaKUH BOAew, YepaeHun kunmm Mpocro Xonusya svaxeanssa Xonmsys He mora ga npeuesa  He
Mo-KkbeHo we npovera 3 Ockap € JOMaKuH Bogew YepseHna knaum Mpocro Xonusya svaxsanaesa Xonmsyq He mora pa npeuenn  [fla
Mo-KbCHO We NpoveTa 3 Beako CobuTe, KOETO € CC HAKOAKO rocT Bogewum, HUKOA - He cnegn Teau ¢ Hamupam BCUNKY Tean CoOUTHMA 3a Harp Te He ca oT focTa Bpeme
We rnegam knunose 8 ¢ Bcako cubute, KOETO € CC AOMAKUH BOACW, Harpampaasnero Mpocro Xonusya Bb3axBanssa Xonmeyq He mora ga npeuens  fa
MNo-kucHo we npoyera 3 Ockap € AOMaKuH BOAeL Hukon - He cnepa Tean ¢ Hamupam BCuKM Te3un CuBUTHA 33 Har He mora aa np He

"Type 2" are more than % of the respondents or 26% of the total number of respondents. This
phylogenetic group is characterized by a moderate interest in the events related to the Hollywood
film awards, appreciate their past glory, but also do not see a significant potential for development
if something does not change. They are, in a sense, saying: "Yes, it is good to have such events,
but excessive traditionalism and sometimes “explosive” innovations make them an even more
contradictory perspective on the future. And it is the largest distinct phylogenetic group of all
others. More than Type 1s (die-hard fans) and more than Type 3s who have already said their

prayers for the Oscars (24% Type 3s).
* Type 3 recipients - Table 3b

Table 3b. Type 3 Recipients

Wle rnepate nu HarpEd Axo 8 urpa na sepurEg Kak, cnopep Bac, uefBll Kon e uaii-unerepecid Wa6epere onuuata, il 3uauenvero na warp Bl 3naere nu paznukarde

He, He me nntepecysa Cesap C HAKO/IKO rocT Bogeww, lagosere Mpocro Xonusyp sb3xs: Te He ca 3aHaummu ot 4 [la
He, He me uHTepecysa Bcako cvbute, KoeTo e ¢ c JomakuH Bogewy ladosere Hamupam scuvku Tesm (He He
He, He me uHTepecysa Bcako cubute, KOETO e ¢ ¢ JoMaknH Boaew, Hukos - He cnepa Teaun clMpocro Xonusya s8baxs: He He
He, He mMe uHTepecysa Bcako cbbuTe, KOETO e CC QOMAKUH BoAew, Hukos - He cnepa Tean c Hamupam scnuky Tesu cHe mora aa npeuesa  He
He, He me nHTepecysa Bcsako cbbuTe, KOETO € CC HAKONKO rocT Boaewm, HuKos - He crega Tean ¢ Hamupam scuukm Teaum ¢ Te He ca 3aHauumu ot 4 fla
He, He me uHTepecysa Bcako cbbuTe, KOETO e CC 4OMaKUH BoAeL, ladosere Hamupam Bcuuku Team (Te He ca 3aHaummm ot g He

He, He me uHTepecysa Bcako cbbuTe, KOETO e € C HAKONKO rocT Bogewm, HuKos - He cneda Tean ¢ Hamupam scuykm Team cTe He ca 3aHavumm ot a4 He
He, He me uHTepecysa Bcako cbbuTe, KOETO e € C HAKONKO rocT Bogewm, HuKkos - He cnega Tean c Hamupam scuyku Tesm cTe He ca 3aHauumm ot 4 fa
He, He me uHTepecysa Bcako cbbuTe, KOETO € € C HAKONKO rocT Bogewm, Hukos - He cnegs Tean c Hamupam Bcuuky Teaum ¢ Te He ca 3aHauumu ot a4 [la

He, He me uHTepecysa Bcako cbbute, KoeTo e cBbP3aHO € NbTyBaHe B 4 HUKOSA - He cneas Tean c Hamupam Bcuukm Tesm (He He
He, He me uHTepecysa Bcsako cbbuTe, KOTO € € ¢ AOMaAKUH Bogew) Hukosn - He cneas Te3n c Hamupam Beuikm Teau ¢Te He ca 3aHaummm ot g He
He, He me nHTepecysa Bcako cubuTe, KORTO e CC AOMAKUH BOACU, Hukos - He cnepa Te3n c Hamupam scnuku Te3u cHe mora aa npeuens  [a
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From the information presented in Table 3b, it can be seen that for "Type 3", Hollywood is a
"heresy" and the viewer does not need to care about criticism at all, does not need to care about
"Oscars", which are not significant and if something important to note in these events is the
"blunders”. This is the most highly educated group of respondents, whose members rate
themselves as "Smart™ and "Intelligent” and are "above middle class™ or magnanimously "have no

basis of comparison”.

The survey conducted outlines that this subset of the basic survey form is sufficient to
conduct a mass diagnostic of viewer attitudes and to form groups and from there to draw
conclusions about the future of events such as the Oscars and Golden Globes. This scientific-
applied part of the study comes as a catalyst for the conclusions already made in the previous
chapters and as a clear confirmation of the outlined trends regarding elitist and pseudo-academic
events - such as the Oscars and the Golden Globes. Namely, the underestimation of the socializing
role of social networks and the plethora of innovative strategies outlines an increasingly gloomy
outlook for Hollywood's "red carpets". What the audience wants is a new digital read, readable for
generation Z. But the feasibility of digitization through tradition. Or in other words, to have ideas,
upgrade and technological advancements committed entirely to satisfying the viewer's interest, but

it happens subtly, educationally and culturally.
An experiment to predict the future of the Oscars

David Herman asks the question, "Is this the end of the Oscars?", in an article of the same

name on www.thearticle.com, in which he argues that one of the reasons people keep talking about

Will Smith is because entertainment journalists know that The Oscars no longer matter to society,
especially to the all-important American television audience. And in fact, the producers of the
awards are desperate to justify their existence. Last year, the Oscars had their lowest television
ratings ever. Apologists have blamed Covid for the dire numbers. "When Covid is over, everything
will go back to normal," they said. This year, the first post-Covid Oscars and TV audiences were
the second lowest ever. Just 15.36 million viewers watched the awards, with a 2.9 percent rating

among adults 18-49.

This provoked the next experiment to predict the future of the Oscars.
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Number of television viewers of the Academy Awards ceremonies from 2000 to 2022. Source:

www.statista.com

The following figure visualizes in more detail input data from the source "Statisa", analysis:
"Number of television viewers of the Academy Awards ceremonies from 2000 to 2022 (in
millions)" 2000 to 2022 (in millions), (https://www.statista.com/statistics/253743/academy-
awards--number-of-viewers/) — via Premium Account (business user subscription: office
@Issbul.com, under Statista's General Terms and Conditions detailed data is presented only and
unity of business users). In 22 years from 47 (year 2000) million, the audience of the Oscars

reaches 15.7 million viewers (2022).
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Number of television viewers of the Academy
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Source: www.statista.com)

The task of the experiment is based on the input data:

https://www.statista.com/statistics/253743/academy-awards--number-of-viewers /, to make a

prediction about the future number of viewers of the Oscars. For forecasting purposes, the input
data is analyzed using the method of estimating the probability distribution of the values of a
function, known as the Monte Carlo method. In this method, values of a function are taken over
time at regular intervals and an attempt is made to establish what the analytic form of the functional
dependence is so that when we continue the data along the time axis into the future, we get the
expected values of the function. Table 1 shows the functional dependence: year - number of
viewers of the Oscars (attracted audience) - data from #1 - to #23 "Statistics". This data is entered
as input data into the extended Microsoft EXCEL software product - Forecast Sheet using the
Monte Carlo method, also known as the Method of Fastest Descent. The following figure presents
the result of the evaluation of the data in the "future™ after 2022 to 2034. Based on the trend
outlined by the inputs for the period 2000-2022, a probability distribution of the data values is
made for the next period from —to 12 years (11 + 1 years, with 11 years being ¥ of the period for
which real input data from the Statista site - this limitation comes from the Monte Carlo method

itself - as it is a medium-term estimation method of future data).
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The following graph, in blue, presents the input data obtained from
https://www.statista.com/statistics/253743/academy-awards--number-of-viewers/ and the
functional dependence: year of event - number of viewers is continued (in orange), by estimating
the probability distribution of viewing interest while maintaining the current trend for the last 22
years. In Table 4, the data formed on the basis of the probability distribution of viewer interest,
while maintaining the current trend (forecast), is attached as "Forecast data”. Thus, it can be
expected that in 2034 the attracted audience will be around or below 500,000 viewers compared
to 47,000,000 in 2000.
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From these data, obtained on the basis of the experiment and real statistical data, several

main hypotheses can be deduced:
1. There is a possibility that, soon, there will be no special event - Oscars;

2. If the current ratings trend continues, in about a decade, the Oscars will be rated at about
500,000, implying the absence of advertisers;

3. It is possible that the Academy Awards ceremony will undergo a digital evolution, and

despite the low ratings and lack of advertisers, will be sponsored, preventing the end of the awards.

An experiment to predict the future of the Golden Globe Awards

Similar to the situation with the Oscars is the one with the Golden Globes. Headlines

appeared in the press such as: “Golden Globes: No Celebs? No broadcast? No future?".

NBC -- which has aired the awards for several years -- pulled out of the 2022 ceremony
after it was discovered that there were no black people on the awards jury and allegations of

corruption emerged.

The TV ratings for the Golden Globes have fluctuated over the years, and 2023 was not a

good year among the 18-to-49 demographic, with just a 1.1 rating, down from the 1.5 reported for
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the previous telecast in 2021 Airing live from 5:00 p.m. to 8:00 p.m. Tuesday on NBC and
streaming on Peacock, the 80th Golden Globe Awards, hosted by Jerrod Carmichael, drew a 1.1
rating and 6.3 million viewers, down 26% and 9%, respectively, from the last telecast of the
Globes.

According to NBC, the Globes were "the most social special event of the entire television
season to date (linear and streaming), both in terms of social engagement and social video views."
Digital news platforms and NBC garnered nearly 11 million digital page views and video views,
up +54% from 2021.”

In March 2021, when the Globes aired on NBC, the 78th awards, hosted by Tina Fey and
Amy Poehler, drew just 6.9 million viewers and a 1.5 rating among 18-49, according to adjusted
time zone numbers for Sunday's show, which was a two-sided and virtual affair amid the pandemic.
The Globes are far from the only awards show that has taken a hit in its ratings lately, but the fact
is that most have been in steady decline since before the pandemic. It turns out that the Emmy
Awards are down 25% from 2021 in total viewers and hit a new record low in ratings. The 74th
Emmy Awards, hosted by Kenan Thompson, had a 1.0 rating in adults 18-49, the lowest-rated year
in Emmys statistics, part of a steady decline in audience size at the awards. Which means that the
future of this kind of nagardi is in jeopardy, maybe also due to the fact that they are very similar,

and they were created almost at the same time.

For comparison with the study on the rating of the Academy Awards and for the purpose
of the study, a similar study was conducted on the future of the Golden Globe Awards.

The company "Statista" specializes in summarizing data reported by people metric
companies for various types of events, including and the Oscars. The indicated hyperlink:

https://www.statista.com/statistics/253743/academy-awards--number-of-viewers / is the original

source of input data for the experiment: "What is the future of Oscars popularity". The results are

as follows:
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https://www.statista.com/statistics/266669/golden-globes--number-of-viewers /

Number of television viewers of the Golden Globe Awards ceremonies from 2000 to 2022. Source:
www.statista.com

In 2023, a total of 6.3 million Americans watched the Golden Globes. Their viewership has always
been prone to fluctuations, with sharp dips in viewership between several years before a gradual
increase followed by another decline. 2004 was a good year for the Globes with almost 27 million
viewers watching the televised ceremony. The awards aim to celebrate excellence in film and
television and many stars have received awards for their work in the industry. Between 2010 and
2021, a total of 58 men have been nominated for the Golden Globe Award for Best Director,
compared to just seven women. Gender equality in Hollywood has been and will likely continue
to be a hot topic in the media as key figures seek to raise awareness of inequality and inequality,
but for now the numbers speak for themselves.

The task of the experiment is based on the input data:

https://www.statista.com/statistics/266669/golden-globes--number-of-viewers / to make a

prediction about the future number of viewers of the Golden Globes. For forecasting purposes, the
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input data is analyzed using the method of estimating the probability distribution of the values of
a function, known as the Monte Carlo method. In this method, values of a function are taken over
time at regular intervals and an attempt is made to establish what the analytic form of the functional
dependence is so that when we continue the data along the time axis into the future, we get the
expected values of the function. Raw statistics have been processed and normalized for forecasting

purposes to the following chart:
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Using tools to approximate the functional dependency implied by the statistics, the chart
of historical and forecast data for the number of viewers of the Golden Globe Awards is formed:

The following graph, in blue, presents the input data obtained from
https://www.statista.com/statistics/266669/golden-globes--number-of-viewers/ and the functional
dependence: year of performance - number of viewers is continued (in red), by estimating the
probability distribution of viewer interest while maintaining the current trend for the last 22 years.
The data formed on the basis of the probability distribution of viewer interest, while maintaining

the current trend, is attached as "Predicted data".
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Forecast data shows a steady downward trend in viewership, with the number of active viewers of

the Golden Globe Awards expected to fall below 1 million viewers by 2030.

From these data, obtained on the basis of the experiment and real statistical data, several main

hypotheses can be deduced:
4. There is a possibility that there will be no special event soon - Golden Globe Awards;

5. If the current ratings trend continues, in about a decade, the Golden Globe Awards will be rated

below 1 million people, suggesting a lack of advertisers;
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6. It is possible that the Golden Globe Awards ceremony will undergo a digital evolution, and
despite the low rating and lack of advertisers, will be sponsored, preventing the end of the awards,

but they will not retain their current form of broadcasting and offering.

In this experiment to predict the future of the Oscars and Golden Globes, the other means of
broadcasting and distribution of these events (social networks, live broadcast sites, streaming
platforms, etc.) are not taken into account. The basis for predicting the future of the awards is based
solely on the rating of the awards broadcast on television, but the dissertation examines the other
reasons why the awards have this kind of publicity at the moment, namely, the scandals; the
accusations of commercialism and racism, the movements that followed them; their values and
principles; the obsession with high ratings; the questionable quality of the films being awarded,;
the blunders. Statistics used in forecasting are sourced from:
https://www.statista.com/topics/1407/academy-awards/#topicOverview - a world-renowned
peoplemetrics research center for audience research and research. The data reflects the audience
between the ages of 18 and 49 of television networks and the leading on-demand platforms in the
territory of the USA, and the representative nature of the data is confirmed by the information of
the cited hyperlink about the sample and the methodology of conducting the survey. Where, we
read that even in the weeks leading up to the event, 62 percent of American adults have already

said they don't plan to watch the Academy Awards this year.
The new forms of event management, according to the conducted research

» Trends today are oriented towards the so-called spatial transformation. Alternative locations are
becoming popular, real manifestations of spatial transformation are also being observed, which

aim to give authenticity to the event.

We are looking for spaces with attractive architecture and interior in order to provide a different

experience;

* 3D mapping and specially developed visions become a traditional stage background. The events
of the current decade are "set" with expectations for the synthesis of means of expression, the
hybridization of an environment with augmented reality to achieve "total immersion™ in the

experience recreated by a multimodal concept;
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* “Event Management Software” is also part of the new forms. It can help the manager focus on

the most important aspects of planning. The software arranges data so that it is easy to use;

* Social networks are an absolute tool for modern PR to happen today. They make it easy for
people to share their experiences, and event planners can easily get feedback from attendees. This
IS a great way to improve the effect of future events. Complementing the importance of social

networks is the function - advertising;

» Email marketing is a form of direct marketing, it is one of the approaches in the field of digital

marketing and is an effective tool for promoting events of different content and formats;

* The addition of digital reality and virtual reality technologies, in the last decade, and especially
in the pandemic period, have created a qualitatively new environment both for managing the

preparation process and for realizing a new type of event.

» Artificial intelligence, such as “Deep AI”, with open source for visual representation of textual
content. When creating new communication forms to "rearm™ film event management, it is
possible with the methodology of cognitive science and by transferring models between two
radically different subject areas to substantiate and develop non-traditional mechanisms for
predicting the behavior of recipients in the hybrid (remote and physically present) interaction with

the information mix.

* Ability to create in virtual space a version of events like the Oscars with avatars of all the usual
suspects and nominees, but this version is oriented to the individual characteristics of the particular
player as a recipient of the seventh art. Thus we will get millions of versions of the ceremony, such
as the individuality of the recipient "generates”. The idea is to profile each player and the ceremony
before the competition starts, and the ranking is a consequence of the individuality of each
"player”. In this way, the tastes and preferences of the event happening in the way the audience

wants can be satisfied.

In Conclusion, the current dissertation presents a focus of the research, an emerging need for new

forms and means of presenting

* Today's technologies also allow customization, active tracking of behavior during the event and

adaptation of creative scenario development;
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* The group "Hi-tech performance™ (English high tech performance, from high technology), which
primarily refer to experiences based on personal interactivity and do not require verbal human

interaction, except human-technology interactive;

« With the so-called "event diagram™ - with the increasing advent of technology-enabled
"experiences”, so does the need to map out these experiences, with tools such as diagrams, 3D
instructions and models for guest deployment locations, incl. to forecast and plan in detail the
expected experiences and introduce key performance indicators of lasting impressions - the result
of the experience experienced during the event. With picture mapping, an augmented reality
experience can be created, transforming existing interior structures into 3D interactive solutions

through media mapping and hybridization — traditional and digital images;

« With the introduction of active badges with built-in wireless identification technologies
(Bluetooth, Beacon, Active long range RFID, etc.), two processes are realized at a short distance
- tracking the location and tracking the behavior, thus in real time monitor the performance of each
installation and/or performance point included in the scenario, and by redesigning the 3D plans
and scenes based on this information, it is possible to manage this same behavior and evaluate the

performance of the installation or performance point secondarily;

« Applications with built-in interactive artificial intelligence (Al Chatbot) are also a technological
innovation. This class of applications optimizes the structure by freeing its members from routine

activities in serving the first line of communication with the target groups of the event;

contemporary film works in the context of digital social reality and technological revolutions that
define everyday life and shape the living environment of both the creator of the art of cinema and

the viewer of the art of cinema.

For the purpose of objectively delineating and substantiating the thesis, the relationship between
cinema and image-making, their interaction and the importance for the managerial environment
was investigated. The framework of the presence of public relations as an intermediary between
authors and viewers, as a catalyst for the construction of a positive image and as "architects™ of
the new, modern wave of special events in the film industry is outlined. In the course of the
research, the hypothesis of the so-called role PR and the possibilities for this functional role to be

played by a properly chosen popular person (creator or influencer) on the “scene™ of social
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networks or even more realistically - through the movies, the latter supported by examples from

the film industry when Hollywood talks about Hollywood.

The emerging need for new forms for special events in the cinema is also examined in a historical-
phonological plan by reviewing facts about event management and public relations, as well as in
particular special events from the dawn of their inception to their informational apogee through

the projections in modern digital environment.

In the first chapter, along with a historical overview of event management, little-known facts about
the dynamics of development, definitions and features of event management as a process and as
roles in this process, as well as the reasons for the emergence and development of the social
phenomenon, are researched and presented. public relations™, the trend of its increasing importance
for managing processes, relations and attitudes between objects and subjects in social systems of

different scales and in time is outlined.

The emphasis in the second and third chapters is placed on the so-called special events and public
communication in film art, in the context of the film and historical perspectives of the two biggest
events in Hollywood - the Oscars and the Golden Globes, the voting criteria and mechanisms, the
dramaturgy, the importance of the presenter and the impact factors on the audience. They are
presented through examples and techniques for quick success, the tactics, accents in the forms and
content, influencing to achieve the main goal - attracting an audience. In the analysis of the
examples, unconventional forms of event management were distinguished and their effectiveness
was evaluated. As key two very significant events in the golden age of Hollywood and cinema are
cited as examples. The testing of the atomic bomb with a photo of the actress Rita Hayworth, as
well as the performance of Marilyn Monroe in support of the American servicemen in Korea,
which in terms of popularity and a large audience of effectively attracted followers, are positive
examples of paramount importance in the history of event management. In the chain of examples,
the unconditional success of the film "The Godfather", defined as a phenomenon, because of the
film's value as a cinema product, but also because of the subsequent mania and psychosis
surrounding it, is explored and analyzed. The examples of an active social position, which
remained in the history of the Oscars, were also examined, such as the motives of artists to refuse

their award, in defense of a certain cause.
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In the last chapter, the information efficiency potentials of new alternative communication forms
of event management in film art are developed. Audience attitudes and expectations regarding
conventional forms and the emerging need for renewal and technological innovation in forms are
explored through an author's survey with the subject: "Exploring the Oscars and Golden Globes:
What do we think of Hollywood's awards?" Based on the study, the possibility of cognitive transfer
of models from genetics in the evaluation of the effectiveness of new forms, such as the model
with the phylogenetic profiles of the audience and the adaptive personalization of a special event
for recipients diagnosed as members of a specific phylogenetic group, was analyzed. To arrive at
the hypothesis that future special events will be events realized in a hybrid environment with
conventional and augmented reality and the possibility of interactive management of the event by
each participant, depending on a previously diagnosed in the digital "backstage", his personal
phylogenetic profile as recipient.

For the purpose of predicting the future of the Oscars, an experiment was conducted to calculate
and "predict"” based on real statistics - is there a chance that the special Oscar event will cease to
exist? According to forecast data, it can be expected that in 2034 the attracted audience will be
around or below 500,000 viewers compared to 47,000,000 in 2000. This study suggests the
derivation of several hypotheses, namely - there is a possibility that, soon, there will be no special
event - the Oscars; If the current rating trend continues, after approximately a decade, the rating of
the Oscars will be about 500 thousand people, which implies the absence of advertisers; It is
possible that the Academy Awards ceremony will undergo a digital evolution, and despite the low

ratings and lack of advertisers, will be sponsored, preventing the end of the awards.

4. MAIN CONCLUSIONS

The complex analysis in the present dissertation, as well as the results of the conducted

empirical study, lead to the following main conclusions:
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1. Cinema is a kind of social phenomenon, which in the synthetic nature of its civilizational form
can be considered as art and industry. The synergy of art and industry gives rise to a qualitatively
new type of relationship in the process of creating cinema as, along with the creator and his
audience, the role of the "producer” is also nominated in cinema, together with his natural

industrial drive for a positive financial result and aim to reciprocate for your efforts.

2. As a social phenomenon, cinema attracts to its side and develops in new functional roles
relations with the public and image-making, as catalysts of interest in the social system to the
"products” of cinema and as art with its characteristic means of expression, educational and
aesthetic -artistic messages and as a technology for necessarily attracting a critical mass audience
for the purpose of financial reproduction.

3. The new digital environment for communication and informational multimedia impact puts in
a completely new context the interactions related to the cinema - public relations - image-making,
and this wave shakes the strongest weapons of the film industry for forming public attitudes and
interest - the special events. Visibly, this "wave" washes away the glitz and glory of these special
events and puts on the agenda the need for change, in demand, which is rather an intensification
of the negative trend, as image makers fail to get out of the caves of the conservative and trivial
and are afraid to enter the jungle of innovation, and in cases where they do - the facts show a
visible successful result, but for a short time, as the audience quickly loses interest and looks for a
way to new impressions . Searches for new forms of organization and holding of special events in
the cinema need to be aimed at a revolutionary change of the very forms and mechanisms for
"conducting” the flow of content prepared for sharing with the recipient.

4. As the main new forms of event management in the structure of public relations, several main
examples of the new technological age can be cited, as well as proposals derived from the present
research, namely: the so-called spatial transformation. Alternative locations become popular, real
manifestations of spatial transformation are also observed, which aim to give authenticity to the
event; 3D mapping and specially developed visions become a traditional stage background; today's
technologies also allow personalization, active tracking of behavior during the event and
adaptation of creative scenario development; the group "Hi-tech performance™ (English high tech
performance, from high technology), which primarily refer to experiences based on personal

interactivity and do not require verbal human interaction, except human-technology interactive;
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the so-called "event diagram™ - with the increasing advent of "experiences” to which technology
contributes, so does the need to map out these experiences, with tools such as diagrams, 3D
instructions and models for guest deployment locations; the introduction of active badges with
built-in wireless identification technologies (Bluetooth, Beacon, Active long range RFID, etc.) at
a short distance, two processes are realized - tracking the location and tracking the behavior;
applications with built-in interactive artificial intelligence (Al Chatbot) are also a technological
innovation. This class of applications optimizes the structure by freeing its members from routine
activities in serving the first line of communication with the target groups of the event; "event
management software" is also part of the new shapes. It can help the manager focus on the most

important aspects of planning.

The software arranges data so that it is easy to use; social networks are an absolute tool for making
modern PR happen today. They make it easy for people to share their experiences, and event
planners can easily get feedback from attendees.; email marketing is a form of direct marketing, it
is one of the approaches in the field of digital marketing and is an effective tool for promoting
events of different content and formats; the addition of digital reality and virtual reality
technologies, in the last decade, and especially in the pandemic period, created a qualitatively new
environment both for managing the preparation process and for the realization of a new type of
events; as well as the proposals received on the basis of this research and for the purpose of the
dissertation - artificial intelligence, such as "Deep Al", with open source for visual presentation of

textual content.

When creating new communication forms to "rearm” film event management, it is possible with
the methodology of cognitive science and by transferring models between two radically different
subject areas to substantiate and develop non-traditional mechanisms for predicting the behavior
of recipients in the hybrid (remote and physically present) interaction with the information mix;
also the ability to create in virtual space a version of events like the Oscars and Golden Globes
with avatars of all the usual suspects and nominees, but that version is oriented to the individual
characteristics of the particular player as a recipient of the seventh art. Thus we will get millions
of versions of the ceremony, such as the individuality of the recipient "generates". The idea is to
profile each player and the ceremony before the competition starts, and the ranking is a
consequence of the individuality of each "player”. In this way, the tastes and preferences can be
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satisfied to manage the event in the way the audience wants, in accordance with the innovative

concept and effective strategy of event management in film art.

5. STATEMENT OF PRINCIPAL CONTRIBUTIONS

Scientific contributions:

1. The need for new forms for the implementation of film PR events in a digital environment is
argued through the dissection and analysis of spatial transformation, alternative locations, the
synthesis of means of expression and the hybridization of the environment, with a view to

optimizing the experience recreated by a multimodal concept.

2. The events with added virtual reality are identified and the stage and semantic line of
development of the scenario is personalized, according to the profile of the viewer and/or the group
of viewers with added interactivity and the possibility to "go back™ and "replay” the event
according to an alternative scenario ( event game play).

3. More than 10 new forms of event management have been introduced and scientifically
substantiated, guaranteeing the development and improvement of special events in film art (high-
tech performance; event diagram; badges with built-in wireless identification technologies (such
as Bluetooth, Beacon, Active long range RFID); applications with built-in interactive artificial

intelligence (Al Chatbot); event management software, etc.

4. Three baseline audience profiles are derived according to their attitudes towards the
effectiveness and future of key film PR events (type 1, type 2 and type 3) in order to assist image
makers and event managers in managing new, adaptive special events in the virtual and the

personalized cloud space in the film industry.
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Scientific and applied contributions:

1. Through the proposed authentic chronology of key moments in the history of Hollywood PR,
significant educational and professional enrichment fields in public relations, event management,

film studies and media culture.

2. An algorithm for the use of artificial intelligence through an open source platform (Deep Al) is
described, providing fast and qualitative feedback on audience reactions. The results of the
experiment carried out in the dissertation are a prerequisite for increasing the effectiveness of event

management in the film industry.

3. Based on a specific analysis of the case study "The testing of the atomic bomb and Rita
Hayworth", a traditional method of express construction and promotion of a public image has been

updated and reproduced in a new way, which enriches the existing PR practices and image tools.

4. The term "bona fide" was highlighted and entered into a lexical address for the clearer
identification of criminal celebrities in the context of romantic heroization and intuitive self-image

creation by "criminal talents" or "talented criminals".

5. Through the proposed systematized and renovated arsenal of effective digital forms and means
in the film industry and show business, the professional practice of event managers, producers,

directors, PR managers, journalists, art critics and film critics is enriched.
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