YHUBEPCHUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

PEIMEH3UA

Otr:  Odoy. 0-p Csemna Bradumuposa ILlankosa, kamedpa , Meouu u obwecmeenu
komynuxkayuu *‘ - YVHCC, nayyna cneyuannocm ,, Opeanuzayus u ynpasienue u3gvH cgpepama

HA MamepuaiHomo npou38o0cmao

OTtHOCHO: JMCEPTALlMOHEH TPy 3a MPHUCHXKIAaHE Ha OOpa3oBaTelNHAa W Hay4yHa CTEINCH
»[IOKTOP® 10 Hayuna cneyuanrnocm ,,Opeanuzayusi u ynpaeienue u3évH cgepama Ha

mamepuanromo npouzgoocmeo ‘B YHCC.

OcHosanue 3a TIpEIICTaBsIHE HA DPELEH3UATA: ydyacTHE B ChCTaBa HA HAYYHOTO XKypHU IO
3amuTa Ha JUCEPTAMOHHUS TPy chriacHo 3amoex Ne 523/11.03.2022 r. Ha Pekrtopa Ha

YHCC.

ABTOp Ha aucepTauuoHHus Tpyn:  Cumona Bacunesa JJjumumposa

Tema Ha qEICepTallMOHHUS TPY/I: Hoeu busnec mooenu 6 neduamnume meouu
1. Nudopmanus 3a 1ucepraHTa

HuceptanTbT ce € oOydaBajd MO JOKTOpPCKa mporpama KbM xameopa ,, Meouu u
obwecmeenu KomyHuxayuu “, pakyamem ,, Ukonomuxa na ungppacmpykxmypama‘ na YHCC
M0 HayyHa cneyuanrrHocm ,,Opeanusayus u ynpasienue u3evH chepama Ha MAmepuaiHomo
npouzeoocmeo ‘‘ cpriiacHo 3amosen Ha 3am.-pektopa nmo HUJI nva YHCC Ne 585/22.03.2019
r. OOy4eHHETO € OCHIIECTBEHO B pedosra dhopma npe3 nepuoaa 26.02.2019 - 26.02.2022 r.

o Kpamxa 6uocpaghuuna cnpaexa

Joxtopantkata Cumona BacuneBa JluMuTpoBa € 3aBbplIiia CpeAHOTO CH 00pa3oBaHUE
B [Ipodecronanna rumHazus no nKoHoMmuka ,,Mian Mnues* — bnaroesrpan, npe3 2013 r. Ot

cenremBpu 2013 1o toHu 2017 r. e cTyaeHTKa B OakalaBbpCKa CTENEH B CIELUAIHOCT



»Menus ukonomuka“ B YHCC, a ot 2017 no 2018 r. 3aBbpliBa 1 MarucTbpcka CTEIEH 10
CIlelMaIHOCTTa ,,buzHeckypHanuctrka v mpoayueHrctso B YHCC. Ot mecen mapt 2018 1.
pabotu kato pemoptep B ,,168 waca® EOO/I, karo moAroTBS MaTepuaau 3a MEYaTHOTO U

JUTUTAJIHOTO U3JaHNUC HA CIHONMCHHUA BECTHUK.
® 3aemaHu axKaoemMuyHu u Opyeu ONbHCHOCMU 00 MOMeHmAa (8KIL.

ONbIHCHOCIU U36bH BY unu nayuna opeanuzayus).
JHokropantkata CumoHa BacuneBa /lumutpoBa He € 3aemaia akaJeMUYHU WIH JPYTU

JIIBXKHOCTHU 10 MOMCHTA.

e Kpamka ungopmayus 3a usnviHeHuemo Ha UHOUSUOYATHUS NAAH
I/IH[[I/IBI/IZIyaHHI/ISIT IIJIaH Ha JOKTOPAHTKaTa € U3I'bJIHCH B CPOK, YCIICHIHO IMOJIOKCHHN
Ca BCUYKH 3AJIOKCHH B HCTO HU3IIMTH, IIPOBCACHU Ca IMPCABUIACHUTC CCMHUHAPHU 3aHATHA CbC
CTYACHTHU. CumoHa I[I/IMI/ITpOBa HnMa U aKTHBHa HY6J'II/IKaI_II/IOHHa HeﬁHOCT B nepuoaa Ha

JOKTOpaHTypara.

2. Oﬁma XapaKTEPUCTHKA Ha NPECACTABCHUA TUCEPTANUOHECH TPYA

IIpencraBenusT oT nokTtopaHTkata CuMOHa JIMMUTpOBa JUCEpTAllMOHEH TPyA Ha
Tema ,,HoBu Ou3Hec Moaeu B nmeyaTHute meaun” e ¢ ooem ot 200 cTpaHUIM, CbCTOU CE
OT YBOJ, TPH TJIaBH, 3aKIIOYCHHE, CIpaBKa 3a HAayYHUTE NPUHOCH, CHUCHK C HAyYHH
nyOJIMKauy, CIUCHK C TpadUKU U TaOIULHU, IPUIIOKEHUsT U Oubnuorpadus, KOATO ChIbpiKa
83 u3TouHHKa, OT KOUTO 32 Ha OBJATAPCKU €3UK U 51 Ha aHTIIMICKU e3UK.

ChbaAbpKaHUETO € JIOTUYHO CTPYKTYPHUPAHO, KaTO JOKTOPAaHTKaTa OTAEs BHUMaHUE
Ha IIbPBO MACTO Ha XapaKTEPUCTHKHUTE HA MEUYaTHUTE MEIMU KaTo Ma3apeH cyOeKT, Ha BTOPO
— M3CJIeIBA YCTICITHUTE U PadOTEIIN OM3HEC MOJICH Ha BOJICIIN CBETOBHU NEYATHH MEINH U
Ha TPETO MSCTO TMpeAcTaBs Ou3HeC Mojena Ha ,,Memuitna rpyma beiarapus®, a cwino u
TEH/ICHITUUTE B ThPCEHETO Ha HOB OM3HEC MOJIEN Ha MEYaTHUTE MEIUH, KOETO € ChITHOCTTA
Ha IUCePTAllMOHHUS TPY/I.

B yBozma e orzaeneHo 0coOEHO BHMMaHME Ha aKTyaJHOCTTa Ha HM3CJIEOBATENICKHUS
npobneM, KosATO € abcomoTHO Oe3cropHa. Cumona [lumuTpoBa OTOENsI3Ba, de
TPaIUIIMOHHATE MOJETH Bede He ca paboTemu W Y€ ,,...NMpe3 MOCICTHUTE ICCETHIICTHS

HAnp€aAbBKbBT B I/IH(l)OpMaIII/IOHHI/ITe U KOMYHUKAIUOHHHUTEC TCEXHOJOTHMHU W IPOMCHUTE B



MIOBEJICHUETO Ha MOTPEOUTENINTE Ca TOJIKOBA PEBOJIOLMOHHH, Y€ MOCTAaBAT Oe3MpeLeIeHTHO
CEpUO3HM MNPEAN3BHUKATEICTBA IIPe]l T3 MOJENM. 3aToBa € BaXKHO Ja Ce MpOocieIu Kak
NEYaTHUTE MEINU pearupar Ha MPOMEHHUTE Ha Ia3apa U HaMHpaT HOBH, yCTOWYHBH OU3HEC
Mozenu.” Ha mpaktuka aucepraliMoHHUAT Tpyad Ha Cumona [lumutpoBa € onut na Obaar
OTKPOEHM MHOIO M PAa3JIMYHU acCHeKTH Ha TpaHcopmanuss Ha OU3HEC MOJENUTe Ha
[eYaTHUTE MEAMM B €JHAa HENpPeKbCHATO IPOMEHsIAa C€ CpeAa, KOeTo IIpaBu
u3cieoBaTeNcKaTa 3agada ocoOeHo cliokHa. B menuitHara cdepa HAMA €AMH YTBBPJACH U
KaTeropu4yHo JOMHUHUpAIl OM3HEC MOJEN, a MHOXECTBO PAa3HOOOPa3sHU MOJEIH, KOUTO
oTyuTaT cneuuMdukara Ha CHOTBETHUS MEAMEH Ia3zap, Mamaba Ha MeauiiHata rpyma,
XapaKTepUCTUKHUTE Ha ayAUTOPUSATA, ChIAbPKAHUETO U KAYECTBOTO Ha Ch3/1aBAHUTE MEIUIHU
MIPOJYKTH U T.H.

B gmceprammoHHust TPy — JOKTOpaHTKaTta mpenu3Ho e  Gopmynupana
u3cie0BaTeNIcKus npobieM, 00eKTa U mpeaMera Ha u3cieaBane. LlenTta Ha u3cienBaHeTo e
na ObJle HallpaBeH CEpUO3€eH U 3abJIO0YEH aHAJIU3 Ha [1a3apa Ha IeyaTHU Meauu B bbirapus
U Ja ObJaT NOTHPCEHM MPOEKUUUTE HAa OM3HEC MOJENUTE Ha YYKICCTPAaHHU MEAUH U
MEAUMHU Tpynu B Objarapckara npakThka, Ja ObjJe OTKpOEHa TsAXHara creuuduka u
cOOCTBEH MOYepK B Ipolieca Ha TpaHcopmanus. TezaTa Ha JOKTOpaHTKaTa € ciegHara: ,,B
JIUTUTalHa, TpaHchopMmHpalla ce cpega OBJIrapcKuUTe IMeYaTHU MEIUM Ce TNPOMEHAT U
ajanTupar KbM JUTUTAIM3alMATa HA MEAUWHUS Ta3ap, KaTo eJIUMHUHUpAT cTapuTe OU3HeEC
MOJIETTM U THPCAT HOBM HAYMHU 3a Ch3JaBaHe Ha medanba.” C oryieq Ha HEOOXOAMMOCTTA
Ta3u Teza ga Obae nokazaHa CumoHa JlumuTpoBa ouepTaBa M 7 XUIOTE3U, KOMTO Ha
MPAaKTUKA TMPEACTaBAT OCHOBHUTE HACOKM B TPOLIECUTE Ha TpaHCpopmalus Ha Ou3Hec
MOJIETIUTE Ha MevyaTHuTe MeAauu. IIpenns3Ho M KOHKpeTHO ca (QOopMyJIHpaHd 33JadyuTe Ha
JUCEPTAllMOHHUS TPYyH — Ja ObJla OTKPOEHHM OCHOBHHUTE XapaKTEpPUCTUKHU Ha IEYaTHUTE
Meanu, Aa ObJIaT U3CIIEABAHN BAXHUTE MPOIIECH U TpaHChOpMAallUK Ha Ma3apa Ha MeYaTHUTE
Mmenuu B bearapus npe3 nocneauure 10 roauHu, 1a ce aHaIM3UpaT HOBUTE OM3HEC MOJIENN
OT Uy’KJaTa IpakTHKa Ha 0a3aTa Ha HAKOJIKO FOJIEMU MEIUNHU IPYNH U U3JIaHUS U JOKOJIKO
T€ ca MPUJIOKUMH B ObJIrapckara MeIuiiHa MpaKkTUKa.

W3non3BaHaTa HayyHa JUTepaTypa IMOKa3Ba HM3KIIOYUTENHO J10OpO TMO3HAaBaHE Ha
TEOPETUYHUTE M3TOYHUIM M M3CIIEe/IBAaHUATA IO MpoOIeMaTuKaTa Ha JUCEPTALlMOHHUS TPYI

KaKTO Ha OBJrapcku, Taka U Ha 4yXaMu aBTOpH. Bneudarnenue npasu u ¢akra, ye CuMoHa



HHMHTpOBa HUTHPpA AaKTyaJIHH MeHHﬁHH HU3CjI€ABaHHUA, KOHUTO JaBaT BB3MOXXHOCT Ja
AHAJIM3HUpa KAQ4YC€CTBEHO IMPOUECUTE, KOUTO IIPOTUYAT B 6"bJ'IFapCKaTa 1 CBCTOBHATa MeﬂHﬁHa

IMpaKTUKa IIPEe3 NOCICAHUTE I'OJUHHA.

3. OueHka Ha NOJy4YeHUTe HAYYHU M HAYYHO-NIPUJIOKHH Pe3yJITaTH

B nmuceprammonnus Tpyn ,HoBu OusHec Momenw B TEYATHUTE MEIUH
nokrtopanTkata CuMoHa JIMMHUTpOBa € MOCTUTHAJA peauua 3HadyuMu pesyiartatd. Ha mepso
MSICTO MHOT'O M3Y€pHaTeIHO U AaHAJUTUYHO €A MPEACTaBEHU OCHOBHUTE XapaKTEPUCTHUKU Ha
BECTHHKapCKaTa WHAYCTPHS, HA CbBPEMEHHUTE MPOLECH Ha TpaHchopMaius Ha MenuitHaTa
cpella B yCJIOBUSTAa HA KOHBEPIeHIUs, HA KAYECTBOTO Ha XypHanucThkaTa. [IpencraBeH e u
00CTOEH Mperjie] Ha Ias3apa Ha NedaTHUTEe MeaAuu B bbarapus, KaTo € MOCTaBeH aKLEHT
BBPXY NPUUMHUTE 3a KpHU3aTa Ha npecaTta y Hac. Ha 6a3ara Ha penuiia aBTOPUTETHH HAy4YHU
U3CJIEBaHUs ca MOCOYEHHU XapaKTEPUCTUKUTE HAa MEIUUTE KaTo MKOHOMHUYECKH CYOEeKTH,
KaTo B TEKCTa ca BKJIIOYEHM ABTOPCKU TaOJUIM C OCHOBHHUTE Na3apHHU, (UHAHCOBU U
IIPOM3BOJICTBEHN XapaKTEPUCTUKU, KOETO II0Ka3Ba YMEHHMETO Ha JOKTOpaHTKaTa 3a
000011IeHNE U CUCTEMaTH3UpPaAHE.

Ocobeno 3aapa6oueno CumoHa J[MMUTpOBa U3CieBa TEOPETUYHATA JIUTEpaTypa 1o
Temara 3a OU3HEC MOJENTUTE B MEYaTHUTE MEIUH, OTAEIs CEPHO3HO BHHUMAHUE Ha TAXHOTO
¢uHaHCHpaHEe M Ha NpoOIecCUTe Ha TpaHcdopMaius Ha Te3W MOJAEIM B HOBaTa MeAMiHA
cpena. B tabmuna 1.11 e mpencraBeH cpaBHUTENEH aHAIW3 Ha TPAJUIMOHHUS U HOBHUSA
Ou3zHec Mojed, KOWTO 10 MHOTro YyOeauTeNeH HayhuH I[I0Ka3Ba TEXHUTE OCHOBHU
XapaKTEpUCTHKH, KOUTO ca IPEIMET Ha U3CIEABAHE B IUCEPTALIUOHHUS TPY.

be3criopHO e1HO OT MOCTHXKEHMSITA Ha AMCepTalusaTa Ha Tema ,,HoBu 6u3Hec Monenu
B M€YaTHUTE MEIUU € 3aIbJIO0YECHNUS] U KaUeCTBEH aHaJIu3 Ha OM3HEC MOJENUTe Ha eHU OT
Haii-aBTOPUTETHUTE TIEUYaTHN M3JAHUS B CBETA - BecTHHK ,,Hio Mopk TaiiMc*, GpUTaHCKHST
BCEKUJHEBHUK ,I'apubH* M aMEpUKaHCKOTO HAy4HOIIONYJSIPHO crnucanue ,,HemrbHbi
Jhxuorpaduk®. ABTOpKaTa € IUTHpaia aKTyalHH M KauyeCTBEHH IPOYYBAaHUS Ha BOJCIINTE
OM3HEeC MOJeNM Ha pa3iMyHU 10 TOJeMHUHA I[a3apH, Karo HCIAHCKUs, OpUTAHCKHS,
¢buHIaHACKNA, IpeicTaBIIa € 6orara (pakToNoTus 1 MHOXKECTBO NMPUMEPH, KOUTO MOKa3BaT
pa3HooOpa3ueTro oT TpaHchopMalMM B MpaKTUKaTa Ha CBETOBHUTE MEIUH, OTOess3aia €

npoOJeMHUTE 30HM W MHOBATUBHUTE MOAX0au. OCOOCHO BHUMAHUE € OTNIEJICHO Ha OM3HEC



MOJIETIUTEe, KOUTO MoraT Ja ObJaT ajanTupaHu B ObJrapckata MeauiiHa cpena, KaTo €
oTyeTeHa crenudukara Ha ObIArapckusi ma3ap Ha MEYaTHU MEAUM U HKOHOMHYECKOTO
pa3BUTHE Ha CTpaHaTa, KOETO HEChbMHEHO OKa3Ba BIMAHHE BBPXY MPOLECUTE Ha
TpaHchopmanus B METUUTE.

Bucoka orenka 3aciykaBa mpejcTaBeHHs OT JokTopaHTkata Cumona J[uMuUTpoBa
aHanu3 Ha Ou3Hec Mojaena Ha ,,MenuiiHa Tpyma bbeiarapus“, B KOHTO € moayepTraHa
crnenuduKaTta Ha H3JaTe]CcKaTa Ipyna, XapaKTepUCTUKUTE U Pa3BUTHETO HAa OCHOBHHTE
n3aaHus (0COOCHO BHUMaHUE € OT/CJIICHO Ha BCEKUIHEBHHKA ,,24 daca®™, ceaMUYHUKA ,,168
yaca®, cnucanue , Kocmoc*) M € akUEHTUpPAaHO BHUMAHUETO BBPXY TPAJULUOHHUTE U
QITCPHATHBHY HM3TOYHUIM HAa (UHAHCHpaHE HA rpynaTta. BriedarieHwe npaBu KPUTHIHUS
MOTJIe/l BbPXY MPEACTABEHUTE MPUMEPHU, a CHIIO U 3aAbIOOUYCHHS aHAIIM3 Ha MpoOIeMuTe,
npenu3Bukanu ot nanaemusta or COVID-19, koaro ce oTpas3u kaTacTpodaliHo Ha Ma3apa Ha
MEYaTHUTE MEJIUU.

B mpomeca na wnayunoro wuscnenBane Cumona JIUMUTpOBa U3MOJ3Ba KAaKTO
KOJIMYECTBEHU, Taka M Ka4eCTBEHM METOAM 3a aHaiu3. JlOKTopaHTKaTta TmIpelcTaBs
pe3yATaTuTe OT TMPOBEACHUTE OT Hes IbJIOOYMHHU WHTEPBIOTA, KOWUTO JaBaT MHOTO
WHTEpECeH TMOrNie[] BbPXY TEHACHIUUTE Ha TpaHcdopMmaius Ha OW3HEC MOJeNUTe Ha
MEeYaTHUTE MEJUH y HAC, a CBIIIO U aHKETa C MOTPEOUTENH, KOSITO MPEACTaBs MPOMSIHATA BB
BKYCOBETE U YNTATEJICKUTE HABUIIM HA AyAUTOPHUATA.

ABTOpKaTa akleHTHpa BHUMAHHUETO BBPXY TOBA, ,,...U€ TMEUYATHHUAT OM3HEC MOJEI
paboTu MO WHAYCTPUATHA JIOTUKA M MMa CHelU(UYHU XapaKTEPUCTHUKH, B CPAaBHEHHE C
OHJIAH TUTAaTPOpPMHUTE, KBAETO C€ ChueTaBa MpodecHoHaNIHATa C aMaTbopcKara padoTa.
3aToBa OT/JaBHA Ce ThPCH HOB OM3HEC MOJEIN 3a yclelrHaTa padoTa Ha MEeYaTHUTE MEINH,
KOUTO ca PUCKOB OM3HEC, KOWTO TPYIHO ocurypsiBa mevanba.” Ha 6a3aTa Ha TpoBeIEHOTO
MPOyYBaHE aBTOpKAaTa KOHCTATHPA, Y€ TPAJUIIMOHHUAT OM3HEC MOJENl Ha MEeYaTHUTE METUN
He paboTH M TMOCOYBA MPUYMHUTE 32 TOBA — CHUJIHATA KOHKYPEHIIMS Ha OHJIAWH MEIUHTE,
TUTHTAIA3AIMATA U (PaKTa, Y€ MEIUUTE BEYe HE MOTAT JIa CE U3IBPKAT CaMO OT MPUXOIH OT
nponaxOu W pexyama. Ts mogdyepraBa, ye€ HAa TO3W €Tal ,,lIEYaTHUTE Meauu B beiarapus
ycmsiBaT Ja oOLeNsBaT OnarojapeHne Ha XuOpuaeH Ou3Hec MOJel, KOWTO chueTaBa
M3/1aBaHETO Ha BECTHHKA U paboTaTa Ha caiiTa My B OHJIaiiH cpena.” OCHOBHUST U3BOJI €, Ue

MOJZCIIMNTE Ca pa3jiIMdHh W BCCKMU H3JATCII 3ajlara Ha pasjindHyd IMOXBaTU — 6paH)11/1paHo



ChAbpXKAHUE, ONTUMHU3ALMS HA PA3XOJUTE, HOBU IKAHPOBU MPEIJIOKEHUS KBbM
pekamMoaTenuTe, MPoBEeXKIaHe Ha CHeMATHU ChbOUTHS, CTIOHCOPCTBO, €BPONEHCKH MPOESKTH
u Jp.

Huceprammonnusar tpya Ha Cumona Jlumutposa ,,HoBu OnM3HEC MOCIN B IIEYATHUTE
MeIuU‘ MOKa3Ba, Y€ BCHUYKU MOCTAaBEHHU 33/Jaud Ca MU3I'BJIHEHU KaYyeCTBEHU M HEChbMHEHO
MOCTUTra MOCTaBeHaTa LN - Jla MPEeJCTaBU Cepuo3eH M 3aAbJI00YEeH aHAIM3 Ha Ia3apa Ha
MeyaTHU Menud B beiarapus u gna mOThbpCcHM MNPOEKIUMUTE Ha OH3HEC MOJEIUTEe Ha

qy)KJIECTPAaHHU MEIUU ¥ MEAUWHU TPYIH B ObJTapcKaTa MpaKkTHKa.

4. OueHKa HA HAYYHUTE U HAYYHO-TIPUJI0KHHU MPHUHOCH

Hucepranmonnusar Tpya Ha Cumona Jlumutposa ,,HoBu OuszHec monenu B
MeyaTHUTE MeIUU"* OE3CMOPHO UMA CBOUTE HAYYHH M HAYYHO-TIPUJIOKHU MPUHOCH, KaTO TYK
TpsiOBa 1a OBIAT OTKPOCHW KPUTHYHHS aHAIW3 Ha TJI00ATHUTE OM3HEC MOJIEIH Ha HAKOJIKO
CBETOBHM H3HaHUs KaTto ,,Hro ﬁopK Taitmc®, ,,I'apaube u ,,Hemrpabn Jxuorpaduk®,
M3CIIE/IBAHETO Ha crenu@uKara Ha aKTyadHU XUOpHIHM OW3HEC MOJIEIM Ha TICYATHHUTE
Meauu Ha OBirapckus masap, neGUHHpaHETO Ha TpaHCHOPMUPAHHUTE CIEMEHTH B OHM3HEC
MOJIETIUTE Ha MEeYaTHUTE MEIUU Ha 0a3aTa Ha eMIUPUYHUTE MPOYYBAHUS U MPEACTABIHETO

Ha MMPOTrHO3U U NPCJIOKCHUS 3a pa3BUTUCTO HA NIEYATHUTE MCIUU B anrapm{.

5. OmneHka Ha My0JMKALMUTE 10 AUCEPTAIUATA

JokropanTtkara CuMoHa [IuMHUTpOBa € mpejacTaBuiia TpU MyONMKALMU MO TeMaTa Ha
aucepTaumoHHust Tpyl: ‘“BectHukapckara muayctpus u nocnegunure or COVID-19%
,DH3HEC MOJENHM B TEUaTHUTE MEIUU U ,,AHaNW3 Ha W3JaHUsITa Ha ,,MemuiiHa rpymna
bparapus“, xkouTo mMoka3BaT HeWHaTa cepuo3Ha NyOJMKAallMOHHA aKTUBHOCT. ToBa €
OCHOBaHHUE J]a C€ HaIlpaBH H3BOJA, Y€ € MOCTUTHajla MHOTO J0OpO pasNpocTpaHeHHE Ha

TMOJIYUYCHUTC pPC3YJITATH.

6. Ouenka Ha aBTopedepara
ABTOpC(I)CpaT’bT Ha CuMoOHa I[I/IMI/ITPOBB. CbAbpPiKa BCUYKU HCO6XO,[[I/IMI/I CIICMCHTH U
npeacraBa OCHOBHHUTC IIOCTUTHATU PE3YJIITATU B IIpoHECa Ha H3CICABAHCTO, KAKTO H

HAYYHHUTC ITPUHOCHU U HY6J'II/IKaI_[I/II/ITe 10 TEMAaTa Ha AUCCPTATUOHHUA TPYIO.



/. Kputu4Hu 0eJie:KKH, IPENOPbKU U BbIIPOCH
MosT BBIPOC KbM JOKTOpPAaHTKaTa € ciaeqHuar: Kou acnektu Ha riobamHuTe GU3HEC
MOJIEJIN CHOpE] Hes ca HENPWIOKUMH WM TPYAHO NPUIOKUMHU B OBJIrapckata MeAuiiHa

MpaKkTuKa?

8. 3akiouenue

JlaBaM BHCOKa OIICHKa Ha MpPEJCTaBEHUs TUCEPTALlMOHEH TpyA Ha Tema ,,HoBu
OM3HEC MOJENH B MEYaTHUTE MEIUU U 1Ie TiacyBaM 3a npuckxaanero Ha OHC ,,Jlokrop™

Ha Cumona Bacunesa Jlumutposa.

26.04.2022 r. Iommuc: ......cooovvvviiiiiinn...
I'p. Codus
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Examiner: Assoc. Prof. Svetla Vladimirova Tsankova, Department of Media and Public
Communications, University of National and World Economy (UNWE), Academic area:
Organization and Management Outside the Material Production Industry

Regarding:  Dissertation for the award of a Doctoral degree (PhD) in Organization and
Management Outside the Material Production Industry at UNWE

Grounds for this review: Member of the academic jury assessing the presentation of the
dissertation according to Order No. 523/11 March 2022 of the Rector of UNWE

Author of dissertation: Simona Vasileva Dimitrova
Topic of dissertation: New Business Models in Print Media

1. Information about the candidate

The doctoral candidate completed the doctoral coursework covered by the programme at
the Department of Media and Public Communications, Faculty of Economics of
Infrastructure at UNWE, Academic area: Organisation and Management Outside the Material
Production Industry, in accordance with Order No. 585/22 March 2019 of the Deputy R&D
Director at UNWE. The doctoral student was registered in a full-time programme from 26
February 2019 to 26 February 2022.

e Biography brief

The doctoral candidate Simona Vasileva Dimitrova finished high school in 2013,

completing the full course of study at the Specialised High School of Economics Ivan lliev,



Blagoevgrad. From September 2013 to June 2017, she was registered as a university student
in a Bachelor’s Degree programme in Media Economics at UNWE, and from 2017 to 2018
she covered the requirements for a Master’s Degree in Business Journalism and Production at
UNWE. In March 2018 she started work as a reporter at 168 Hours Ltd, writing materials for

the printed and digital issues of the eponymous newspaper.
e Academic and other positions occupied so far (including positions

outside the higher education institution or research organisation).

So far, the doctoral candidate Simona Vasileva Dimitrova has not occupied any

academic or other positions.
e Brief description of the implementation of the individual plan
The individual plan of the doctoral student was completed on time, with all exams
successfully passed and all seminars with students duly attended. In addition, Simona

Dimitrova had an active publication record throughout the period of her doctoral studies.

2. General overview of the submitted dissertation

The dissertation submitted by the doctoral candidate Simona Vasileva Dimitrova is
on the following topic: New Business Models in Print Media and includes 200 pages,
consisting of an introduction, three chapters, a conclusion, a list of contributions, a list of
research papers, a list of graphs and tables, annexes and bibliography listing 83 sources, 32 of
which are in Bulgarian and 51 in English.

The contents follow a logical structure in which the doctoral student focuses first on
the specific characteristics of print media as a market subject; secondly, she analyses the
successful working business models used by global print media leaders; and thirdly, she
presents the business model applied by Bulgaria Media Group, as well as the existing trends
in the search for a new business model in print media, which is the essence of her dissertation
thesis.

In the introduction special attention is paid to the relevance of the researched matter,
which is unquestionable. Simona Dimitrova points out that the traditional models are no
longer functional and that ‘over the recent decades, the progress in information and

communication technology and the changes in consumer behaviour have been so dynamic



and revolutionary that they have placed unprecedently serious challenges for these models.
That is why it is so important to monitor how print media react to the changes in the markets
and find new sustainable business models.’ In practical terms, the dissertation thesis authored
by Simona Dimitrova, is an attempt to identify many and different aspects of the
transformation of business models used by print media in a dynamically changing
environment which makes the work of the researcher particularly challenging. There is no
one clearly established and domineering business model in the media industry, but rather a
number of different models reflecting the specificities of the respective media market, the
scale of the business of the respective media group, the characteristics of the target audience,
the content and quality of the created media products, etc.

The doctoral candidate has given a precise definition of the subject matter of her
dissertation thesis, as well as of the object of the research work. The aim of the study is to
make a comprehensive in-depth analysis of print media in Bulgaria and to search for various
projections of business models of foreign media and media groups in the Bulgarian industry,
to delineate their specificities and individual modus operandi in the transformation process.
The dissertation thesis statement of the doctoral candidate is that the Bulgarian print media
are constantly changing and adapting to the digitization of the media market eliminating the
old business models and looking for new ways to generate profits.” In order to prove her
statement, Simona Dimitrova suggested 7 hypotheses which basically reflect the main
directions in the processes of transformation of the business models in print media. There are
precise and pertinent formulations of the goals of the dissertation thesis — to identify the main
characteristics of print media, to study the significant processes and transformations on the
print media market in Bulgaria over the last 10 years, to analyze new business models from
the international practice on the basis of a few large media groups and to assess to what
extent they can be applied in the Bulgarian media industry.

The scientific literature used shows excellent knowledge and appreciation of the
theoretical sources on the subject matter of the dissertation thesis, both by Bulgarian and
foreign authors. It should be noted that Simona Dimitrova cites only current and topical
media studies which makes it possible for her to analyse effectively the processes taking

place in the Bulgarian and the global media industry in recent times.
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3. Assessment of the resulting scientific and applied research
implications

In her dissertation thesis on the subject of New Business Models in Print Media, the
doctoral candidate Simona Dimitrova has achieved a number of significant results. First of
all, there is an exhaustive and methodical account of the main characteristics of the
newspaper industry, of the modern processes of transformation of the media environment in
the conditions of convergence of the quality of journalism. There is also an extensive
overview of the print media market in Bulgaria with an emphasis on the reasons for the press
crisis in our country. On the basis of a number of reputable research studies, the author has
pointed out the characteristics of the different media as economic subjects, and has included
original tables with the main marketing, financial and production features, which show her
competence and skills in summarising and systematising relevant information.

Simona Dimitrova has paid particular attention to the analysis of the theoretical
literature on the subject of business models in print media, with a strong emphasis on their
financing and the transformation processes of said models in the new media environment.
Table 1.11 presents a comparative analysis of the traditional and the new business models
which reveals in a very convincing way their main characteristics that are the subject matter
of the dissertation thesis.

One of the unguestionable achievements of the dissertation thesis on the subject of
New Business Models in Print Media is the in-depth and competent analysis of the business
models of some of the most reputable print publications in the world — the New York Times,
the daily British newspaper The Guardian, and the U.S. scientific magazine National
Geographic. The author has cited topical and relevant studies of the leading business models
on markets of various sizes, including the Spanish, British, and Finnish markets, and has
presented a rich fact base and numerous examples showing the diversity of the
transformations undergone in the actual practice of different global media, with a focus on
the problematic issues and innovative approaches. Special attention is paid to the business
models that can be adapted to the Bulgarian media environment consistent with the
specificities of the Bulgarian print media market and the economic development of our
country which has an unguestionable impact on the transformation processes in the media

industry.
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The analysis of the business model of Bulgaria Media Group made by the doctoral
candidate Simona Dimitrova deserves a high assessment. It gives an account of the
specificities of the publishing group, the characteristics and development of its major
publications (particular attention is paid to the daily newspaper 24 Hours, the weekly
newspaper 168 Hours, and the Cosmos magazine), with a special focus on the traditional and
alternative sources of finances for the group. The critical review of the examples is
impressive, as well as the in-depth analysis of the problems caused by the COVID-19
pandemic which had catastrophic consequences for the print media market.

In the process of her analysis, Simona Dimitrova used both qualitative and
quantitative methods. The doctoral candidate presented the results of the comprehensive
interviews she conducted, which offer a very interesting view of the transformation trends in
the business models in our country, as well as a survey among users which traces the changes
in the tastes and reading habits of the general public.

The author drew attention to the fact that ‘...the print media business model follows
an industrial logic and has specific characteristics different from those of the online platforms
where the professional work often goes hand in hand with amateur undertakings. That is why
for quite some time there has been an unambiguous need for a new business model to ensure
the successful work of the print media which are a risky business that often runs into a lot of
difficulties in its strife to generate profits.” On the basis of her research, the author claims that
the traditional business model of the print media is not functional and points to the reasons
why — i.e. the fierce competition by online media, the digitization and the fact that the media
can no longer sustain their business from sales revenues and advertising only. She further
highlighted that at this stage ‘print media in Bulgaria are only able to survive thanks to the
hybrid business model they apply which combines the issuing of the newspaper with its
online publications’. The main conclusion is that the models are different and each publisher
relies on different approaches — branded content, optimisation of costs, new genres offered to
advertisers, organisation of special events, sponsorships, EU projects, etc.

The dissertation thesis of Simona Dimitrova on the subject of New Business Models
in Print Media shows that all the goals she has set for herself have been attained in a
competent and skilful way, and that she has accomplished her primary objective — to present
a comprehensive and in-depth analysis of the print media market in Bulgaria and to look for
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projections of the business models of foreign media and media groups in the Bulgarian

practice.

4. Assessment of the scientific and applied research contributions

The dissertation thesis of Simona Dimitrova on the subject of New Business Models
in Print Media has its unquestionable scientific and applied research contributions, such as
the critical analysis of the global business models of various global publications, including
the New York Times, The Guardian, and National Geographic, the study of the current
hybrid business models of the print media on the Bulgarian market, the definitions of the
transformed elements in the business models of the print media on the basis of empirical
studies and presentation of forecasts and suggestions for the development of the print media

in Bulgaria.

5. Assessment of the publications related to the dissertation

The doctoral candidate Simona Dimitrova has presented three publications on the
subject matter of her dissertation thesis: ‘The Newspaper Industry and the Consequences of
COVID-19’, ‘Business Models in Print Media’, and ‘Analysis of the Publications of Bulgaria
Media Group’ which prove her active publication record. This gives me the reason to draw a
conclusion that she has achieved a very good distribution of the attained results.

6. Assessment of the abstract
The abstract submitted by Simona Dimitrova contains all necessary elements and
presents the main results achieved in the process of the study, as well as the scientific

contributions and publications on the subject matter of her dissertation thesis.

7. Critical remarks, recommendations and questions
My question to the doctoral candidate is the following: In her opinion, which aspects
of the global business models are not applicable or difficult to apply in the Bulgarian media

industry?
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8. Conclusion

| give a high assessment of the dissertation thesis on the subject of New Business
Models in Print Media authored by Simona Dimitrova and | will vote in favour of the

awarding of a Doctoral Degree (PhD) to Simona Vasileva Dimitrova.

26 April 2022 Signature: ...
Sofia
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