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Hayuen ppkoBoauTen: ooy. 0-p bunana Tomosa

OcHnosanue 3a TIPEJCTAaBIHE HA CTAHOBHUILETO: y4acTHE B ChCTaBa HAa HAYYHOTO KYpH IO
3allliTa Ha JAUCEPTAMOHHUS TpyJ cbriacHo 3amoBen Ne523/11.03.2022 r. na Pekxrtopa Ha
YHCC.

1. Uudopmanus 3a 10KTOpPaHTa

JIOKTOpaHTBT ce € o0yuaBayl MO JOKTOpPCKa IMporpama KbM Kareapa , Meaun u
o0IIecTBeHH KOMyHMKanuu®™ Ha akynret ,,JikoHomuka Ha uH@pactpykrypata®“ Ha YHCC
[0 HayyHa crenuanHocT ,,OpraHu3anus ¥ yHpaBiIeHHE U3BBH cepara HA MATEPUATHOTO
npou3BojcTBO (Menuu n komynukanun)*“ B YHCC.

2. OO0ma xapakTepuCcTHKA HA NPeACTABEHHUs JUCEPTALHOHEH TPy

2.1. Cmpyxmypa u obem.

HucepranmonHusaT Tpyn Ha Cumona JlumutpoBa e ¢ obuy obem ot 200 ctp. u
BKJIIOUBA: YBOJI, U3JI0KEHHUE B TPH IJIaBH, 3aKI0UeHHE, OMOIorpadust, MpuiIoKeHus.

2.2. Akmyannocm Ha memama.

JlucepranusTa € MOCBETEHA Ha aKTyalHaTa M MHTEpPEeCHa TeMa 3a TpaHc(hopManuuTe B
Ou3HEeC MOJenuTe, W3MOJI3BaHM OT MEeYaTHUTE MeIuu B OHJalH cpexa. M3ciensar ce
MEXaHU3MHUTE, KOWUTO MEAMWHWTE OpraHu3alMyd MpeanpueMar ¢ el Ja CTHMYJIUpaT
IpollecuTe Ha MpPHUBJIMYAHE HA HOBAa ayAUTOpUS U Ha (UHAHCHUpAaHEe — MPOMEHU B
Ch3[IaBaHETO W Mpoaax0aTa Ha CHIBbpPKAHHE M pPEKiIaMa, MpeUlaraHeTo Ha aOOHAMEHTH,
CIIOHCOPCTBO, JIapEHUE, ChTPYIHUUYECTBOTO C ThPTOBCKH M HEMIPABUTEJICTBEHH OpraHU3allly,
OpPTaHU3UPAHETO Ha CIEIHATHU CHOUTHS U TI.



2.3. llenu, obexm, npedmem u cvOwvpoIcanue.

B yBoaa 1OKTOpaHTHT SICHO € Ompenesui o0eKTa, mpeaMera U IeJIUTEe Ha CBOETO
u3cnensane. OCHOBHATA 1eJI € aHAJU3 HA aKTyaJIHUTE U MOJECPHHU OM3HEC PEIICHUs, KOUTO
[€YaTHUTE MEJIMU U3I0I3BAT, 3a J]a MOraT YCHEIIHO /1a C€ aAanTUpaT KbM JIUTUTAIU3aLUITA
Ha MEIWHHMS Ma3ap U Ja KOHCTPyHpaT HOBU Mojenu 3a nevanda. OObpHATO € CreraiHo
BHUMaHUE HAa HAYMHWUTE, IO KOWUTO II€YATHUTE MEIWU CE€ OINMUTBAT Ja IPEOJOJIEST
nocnequure or COVID-19 Bepxy wMeawitamst Ou3Hec, BOACHIM JO TpOMsSHA Ha
YUTATEJICKUTE HABULM U MUIpalUsl Ha ayJIuTOpHsATA KbM HHTEPHET, OIPAHMYAaBAHE HA
TUPAXHUTE HA MEYaTHUTE U3JaHUS U Ha OpOs 3a€TH KypHAJIUCTH, CHUKABAHE HA MPUXOJUTE.
OOexkT Ha wu3Cle[BaHE ca MEYAaTHUTE MEAMM U TAXHOTO (YHKUIMOHHMpaHE B OHJIANH
npoctpancTBoTo. IlpeaMer Ha u3ciieBaHe ca HOBUTE OM3HEC MOJIENH, KOUTO CBETOBHUTE U
ObJATapcKUTE MeYaTHH MEIUU BHEAPSBAT, Taka 4e Ja (QopMHUpaT HOBAa ayIuTOpUs U
W3TOYHMLIM Ha (QuUHaHcUpaHe. B mbpBa riiaBa Ha JucepranusaTa € BKIIOYEH KpaTbK
UCTOPUYECKH TMperiie/i Ha IosBaTa, 3HAYEHHMETO M OCOOCHOCTUTE Ha BECTHHUIIUTE, Ha
KayecTBEHaTa »>KypHaJIMCTHKAa M Ha I[a3apa Ha KadyeCTBEHW wu3JaHus B bbarapus.
HabmronaBana e Tpancdopmaiusata, KOSATO MPEThPISABAT MEIUUTE C TOSIBaTa HA UHTEPHET U
MPEBPBIIAHETO UM B MYJITHUIUIAT(GOPMEHH OpTaHU3aINK, OJlaroJapeHrne Ha KOHBEPIeHIUATA
Ha MenuiinuTe Kananmu. Crnopen Cumona JlumutpoBa 6usHec MoaenuTe ca ,,(popmynu, upes
KOUTO ce JeduHHpAT Pa3XOMUTe U MPHUXOAUTE. Te MPEeACTaBIsSBAT KPUTCPUHUTE, KOUTO
MEHUDKBPUTE M3IION3BAT, 34 /1a ONPEAENAT NMPUOPUTETH WM Ja PellaT KOU Bb3MOKHHU
MHOBAIlMM ca IpUBJIEKATEeIHU, WIM HENpUBIEKaTeaHU. Mojenure ca >KU3HEHOBAXKHU
WHCTPYMEHTH, TIPEJICTaBSIIM OCHOBHHUTE XapaKTEpUCTUKH HA PEAJIHOCTTa, KAKTO U
BbOOpakaeMUTE HJealH, KaTo MO0 TO3M HAaYMH UIpasT BaKkHA pOJsS IMPU B3EMAHETO Ha
pemienus.” (c.35) IMoapoOHO ca aHAIM3UPAHH HAKOM OT KJIFOUOBHUTE MPHIMKH U Pa3IHKH
MEXAy T[eYaTHUTE MEIUU M OHJAH MEIUMTE [0 OTHOLIEHHE Ha KalUTaJIOBUTE,
MapKETUHTOBUTE W IPOU3BOJACTBEHUTE pa3XOdd, TIE€HEPUPAHUTE IPUXOIU OT pEKIIaMa,
BHEJPSIBAHETO Ha TEXHOJOTMYHU M NMPOU3BOACTBEHU MHOBAIMM, 0OYUYEHUETO Ha MEepCoHaa,
YIIpaBJIEHUETO Ha TPAHCIIOPTHUTE CUCTEMH, 3allUTa HA UHTEJIEKTyallHaTa COOCTBEHOCT U Mp.
BxiroueHa e orieHKa Ha pa3BUTUETO Ha OM3HEC MOJENIUTE MPU Pa3IMYHUTE TIEYaTHU MEJUH,
OCHOBaHM Ha TUpPa)Ka, IleHaTa Ha M3JaHUATA, MHTEpeca Ha ayJUTOPHUATA, 3aBUCUMOCTTA OT
pekiamara. XapakTepusupaHu ca OM3HeC MOJEIUTE Ha OHJIAMH MEIUUTE, KOUTO pa3yuTar Ha
CHenu(pUKUTE HA HHTEpPHET (MYITUMEAMMHOCT, WHTEPAKTUBHOCT, MEPCOHAIM3AIMS U
JUTUTAIM3aMsA) U HAa KOHBEPreHIUsATa Ha TEXHOJIOTMHTE, 3a Ja aJanTHpaT HOBU OM3HEC
peleHust — KOMOMHAIMS MEeXAy CBOOOJIEH IOCTHI 10 MHPOPMALUATA, IPUXOIU OT peKiiama,
abOHaMEHT M IUIaTEeHO CIIELUAIN3UPaHO ChAbpkaHue. Llenra e mocTurane Ha yCTOMYMBOCT
Ha TIeYaTHUTE MeAWH, OOHOBJIEHHME W AJalTHUpaHe KbM OHJIAWH cpenaTra, oOBBp3BaHE C
MHTEpECUTEe M aKTUBHOCTTAa Ha ayauTopusTa. Bropa riaBa pasriexaa mIpakTHKaTa Ha
MOMYJSPHA BECTHUIM M CIHCAHMs, KOUTO ca pa3padOTHIIM yclemleH Ou3Hec MoJen 3a
oOeMHEeHNE Ha TIEYaTHOTO W OHJIAiH u3nanue. Koncrarupano e, ye 9acT oT HabJt01aBaHUTE
W3aHMA KaTo amepukaHckms B. ,Hio Mopk Taiimc”, amepukaHcKoTO cin. ,Hemrsusbn
Jlxuorpaduk” M eAHOMMEHHHUTE TEJNEBU3HMOHHU KaHailu, OpurtaHckus B. ,[lapaubn”
U3ION3BAaT XMOpUIEH OM3HEC IMOJAXOJ|, KOWTO ChueTaBa MPUXOJUTE OT peKiIaMa, IJIaTeH
JOCTBI JIO0 ChIAbpPKAHUETO, aDOHAMEHT. 3a pa3iuKa OT TAX (UHIIAHICKUTE MEAUH BCE OIle
pa3uuTaT Ha TPaAJUWIMOHHUS OM3HEC MOJeN MOopagu a00pe pa3BUTaTa CH BECTHHUKapcKa
UHIYCTpUs, C TOJsM aOOHAaMEHT Ha XapTUEHUTe M3AaHus, Jo0pa pa3lmpoCTpaHUTEICKA
Mpexa, 3HaunMa pekiaMa, (PMHAHCOBO MOJIIOMaraHe oT Jbp)kaBaTa U mo-ciabaTta ynorpeda



Ha OHJIaliH YCIIYTU M ChJAbpkaHue. MHTepec mpeacTaBisiBa ONMCAHUETO HA MOCIEICTBUATA
or COVID-19 Bbpxy NEYaTHUTE H3JaHUS CBBbpP3aHU C PE3KHUSA CHajJ Ha THUPAKUTE HaA
XapTUEHUTE U3JAHUS U JIaXKe M34YE€3BAHETO HAa HAKOU OT MECTHHUTE BECTHHUIM, 32 CMETKA Ha
aKTUBHOTO M3I0JI3BaHE Ha CAaliTOBETE, TEIEBU3UATA, CTPUMMHUHT maTtgopmute. Pesynrature
ca HaMaJeHM MpUXOoau OT abOHaMEHT M pekjama, 3arybara Ha pabOTHH MecTa u
aKTUBU3UPAHETO HA JMCTAHLMOHHATa paboTa, HATPYNBAaHETO HAa (U3NYECKA M NCHUXUYECKa
yMoOpa y JKypHQJIUCTHTE, NMPEBPBIIAHETO B HOpMa Ha XuOpuaHata paboTa (OT BKBIIU H
oryactd B oducu). ToBa nmos3BonsBa Ha CumoHa JluMHUTpOBa Aa NPEUIOKU MOAXOIAIIN
Ou3HEeC MOJeNu, KOUTO Morar Aa ObJar mpuiarasu B beiarapus kato 3acuiBaHe Ha OHJIANH
abOHaMeHTa, CIIOHCOPCTBOTO, MUKpPOIUIALIAHUATA 32 4acT OoT MH(popmauuara (0coOeHo 3a
CTaTHH, HOCHUTEIIM Ha Ka4eCTBCHA M pa3cie/Balla KYpHAIUCTUKA), TPOOCH JOCTBII MpPEean
ISUIOCTEH a0OHAMEHT, ynoTpebara Ha CTPUHMMHI KaHald, HOJIKACTH, KpayA(bHIMHT,
ChTpyIHUYECTBO ¢ MecTHa obmHocT win HIIO, npaBurencTBeHa nmokpemna 3a crnenupuyHu
¢dbopMH KaTO TpaxkJaHCKa >KypPHAIMCTUKAa WIM MeCTHM HOBUHHM. Tpera riaBa chiabpxa
EeMIIUPUYEH aHAJIN3 Ha BH3MOXKHOCTHUTE 32 PEATM3UPAHETO Ha HOB OM3HEC MOJIeNl Ha 4acT OT
U3aHUATAa Ha Hail-rojemus OBJTapcKu HM3JaTed Ha IEeYaTHH MEOUM — MeMiiHa rpymna
,,bBrapus’”. 3akIoueHusITa ca, 4e B. ,,24 Jaca‘ U HErOBHAT CAUT C€ M3IBPKAT OT XUOPHIHO
¢uHaHcupaHe — MpojaxOM, pekigaMa, abOHAMEHTH, y4acTHE B €BPOICHCKH IPOEKTH U
MEIUHHU CHOUTHS B TAPTHHOPCTBO C Pa3IMYHA MHCTUTYLUH. B. ,,168 waca™ u HeroBusr caiit
pa3uuMTaT ChLIIO HAa XUOpUAEH Ou3HEC MOJeN, HO AaKUEHTBT € BBPXY NPOJAKOUTE U
pekiamara, U3NUTBAT CE€ 3aTPYAHEHMs] IPU BHEAPSBAHETO Ha IO-Pa3HOOOpPA3HO OHJIAWH
cpabpxkanue. Co. ,,KocMoc* mpencTaBst Majlko pekjiaMH M pa3yuTa OCHOBHO Ha MpoJakOuTe
n aboHaMeHTuTe. BKIIIOUEHM ca aHAIW3M Ha NPOBEIACHUTE COOCTBEHM HENPEICTABUTEIHU
EeMIIUPUYHU M3CIIEABAHUSA — JBJIOOYMHHU MHTEPBIOTa C MEIUIHM NPOPECHOHATUCTH U
IpenojaBaTesid, U aHKeTa ¢ OorpaHudeH Opoil pecrioHneHTU. OT TAX SICHO ce MOTBBbpKIaBa
aBTOpcKaTa Te3a, ye TPaJAMLUMOHHUAT OM3HEC MOJIeN € OCTapsul B pe3yiaTaT Ha JUTUTalHaTa
TpaHcopmarus. [lopaau ToBa OBJIrapcKUTE MEYaATHU MEAUU aJanTHpaT XUOpUAHU Ou3HEC
MOJIENH, NPWIOKUMU B UYKIUTE MEAUM — HAIpUMEp pa3lIupsBaHE HAa M3TOYHHUIUTE Ha
(uHaHCUpaHe 4Ype3 IUIATEHO ChIbp)KaHUE, TI'bBKABH MOJENM 3a JUTUTAJIEH U Ie4YaTeH
aboHaMeHT, KpayA(QbHIUHT, OpraHU3UpaHe Ha IUIATeHW ChOUTHS, MOIbpXKaHe Ha OHJIAWH
MarasuHu. [Ipobremute ca cBbp3aHM C HeJocTUra Ha (MHAHCHpaHE, MPEHACOYBAHETO Ha
MPUXOJUTE OT OHJIAMH pekyiaMa OT U3JaTeIuTe KbM MEIUIHNUTE MIaTGOpMU U COLMAIHUTE
MpPEXH, HENOSIHUTE MNPAKTUKK KaTo KONMpPaHE Ha ChAbPKAHMETO, yBeJIWYaBallaTa ce
3a€TOCT Ha >KYPHAIUCTUTE, HYXkJ1aTa OT HOBM TEXHOJIOTMYHU YMEHHs, B3UCKATEIHOCTTA Ha
ayIUTOpUSATA.

2.4. H3nonszeana Hayuua aumepamypa.

Nznom3Bann ca 83 wW3TOYHWMKAa Ha OBATapCcKM W aHTIMICKH €3WK — KaKTO
TPaJUIIMOHHHU, TaKa U OHJIAH — HAYYHU KHUTH, CTAaTUH U U3CIIEBAHMUA.

3. OueHka Ha NOJYy4YeHUTE HAYYHH M HAYYHO-TIPUJIOKHM Pe3yJITaTH

JIOKTOpaHTBT IpPaBUIHO KOHCTaTHpa, Y€ B YCIOBHATA HAa IIOBCEMECTHA
JUTUTAIU3alMs, €AUHCTBEHAaTa BB3MOXKHOCT 3a TPAAUIMOHHUTE I€YaTHHM MEAMM € Ja
peanu3upat xubpuaeH ousHec mojen. Toil u3ncksa 100pa opraHu3anus Ha peAaKIMOHHHUTE,
MapKETUHTOBUTE M TEXHOJIOTMYHUTE €KUIH, LEJIEHOCOYEHH WHBECTULIMU B JUTUTAIHUTE
MPOJAYKTH, Ch3JaBaHE HA HHILOBU MPOAYKTH (Hampumep ayIduo BEepCMM Ha 4YacT OT
MaTepualuTe Ype3 MOAKACTH), pa3lpoCcTpaHeHUe Ha OrJIeTHHH, 100pa u Obp3a cucrema 3a



IUlanjane Ha a0OHaMEHTa, NpeJiaraHe Ha Oe3IUIaTHH NPOOHH TEPUOAM, OTCTBIKU 32
JOI'BJIHUTENTHU ¢bOUTHS U 1p. Llenra e necHa pazno3HaBaeMOCT Ha W3JAHUATA, aJlallTUpaHe
Ha MEeIMHHUTE MaTepHad KbM 0COOCHOCTUTE HA AUTHUTAIHUTE KaHAIIM, JOOpO MO3HABaHE HA
ayJAUTOpUATA, BKIIOYMTEIHO AHTAKUPaHE Ha €CTECTBEHMsI MHTEpeC Ha MIIAJUTE Xopa KbM
OHJIAMH MPOAYKLMS, TaKa 4e Jja ce popMHpa KaueCTBEHO W3KUBSBAHE HA MOTPEOUTENNTE, 1A
ce Ch3/aJarT JIOSUIHOCT M HaBHUIM 3a MPOIB/DKUTENIHO IOJ3BaHE Ha JajeHaTa menus. Tesu
3aKJIIOYCHUSI Ca ITBJIHOIIEHHO JIOKa3aHU OT HAIlPaBEHUTE OT JOKTOpaHTa HaONIOJEHUS Ha
MeauiiHaTa cpena B beirapus u B pasiinyHy 4yXKAeCTPAaHHU MEJUIHUA CUCTEMH, LIUTUPAHUTE
u3cieABaHus, JOKJIAAU, CTaTUCTUYECKM JaHHM, MHEHUS HAa MEHWIKbPU Ha pa3iIvuuHU
U3JaHKUS, CHELUAIUCTH W MEIUMHHM  H3CJIe0BaTeNH, IPOBEJEHOTO  COOCTBEHO
HEIPEJICTaBUTEIIHO AHKETHO IIPOYYBaHE.

4. OuneHka HA HAYYHHUTE M HAYYHO-TIPUJIOKHH IIPUHOCH

IIpunoc Ha u3cneaBaHeTO € U300pBT HA pelIEBaHTHA TEMa, JOKOJIKOTO IPOYYBAHETO
Ha OM3HEC MOJENHTE Ha MEYaTHUTE W OHJIAMH MEIWU € Ba)KHA HACOKa 3a PAa3BUTHETO HA
IUIOCTHAaTa MenuiiHa cpeaa. [IpuHOCeH XapakTep HMMa KOMOMHAUUATa OT pPa3JIM4yHU
W3CIIEIOBATEIICKA  METOAM —  JIEAYKTUBEH, KOHTEHT aHaju3, HENPEICTAaBUTEIHO
COLIMOJIOTHYECKO H3CIIE[BaHe, IbJIOOYMHHU MHTEPBIOTA, Ype3 KOMTO JOKTOPAHTHT JIOKa3Ba
3aJI0’KeHaTa M3CIeA0BaTelICcKa Te3a 3a HaOMogaBaHUTe TpaHC(hOpPMaIK B OU3HEC MOJIEIUTE
Ha nedaTHuTe Meauu. [IpMHOC € 1 akTyaaHOTO mpoyuBaHe Ha nocieactBusta or COVID-19
BBpXY IleyaTHU Meauu B bearapusa n Eepona.

5. Onenka Ha myOJIMKAIMKUTE N0 JUCEPTALUATA
JIOKTOpaHTBT MMa TpU NMyOJIMKAlMU MO TeMmaTa Ha JUCEPTALlMOHHUS TPYH, KOUTO
OTroBapsT Ha 3aJI0’)KEHUTE CTAHAAPTH 34 KAYECTBO.

6. Ounenka Ha aBTOpe(deparTa
[IpencraBenust aBropedepar € ¢ o6em ot 30 ctp. Toii IBJIHO U KOPEKTHO OTpa3sBa
CTpYKTypaTa U CbABbPKAHUETO Ha NUCEPTALIMOHHUS TPY.

7. KputnunHm 6eie:KKHU, NPenopbKH U BLIIPOCH

ITpu BB3MOXKHOCT OMX Ipenopbyalia U3BECTHO MPECTPYKTYpHpaHe Ha TEKCTa, TaKka 4e
MOJIyYEHUTE [0 EMIIMPUYEH MbT pe3yaraTd Ja ObAaT MO-TUPEKTHO OOBBpP3aHU C
TEOPETUYHHUTE HAOIIOIEHUS U TO-CHO J1a Ce OTKPOST HalpaBeHUTe KOHcTaTauuu. ToBa mie
YBEJIMYM 3HAUYEHUETO Ha TEKCTa, ¢ el Ja ObjAe MyOJMKYBaH U Jla HaMepH CBOSI MO-IIMPOK
KpBI' YUTATEIN.

HanpaBeHOTO aHKETHO MNpoydBaHE € C TBbPJE OrpaHHYEH OOXBaT, a ChIbpKa
MOTEHIMAJ 32 IM0-3a]IbJIO0YEHO HAy4YHO NpoyuBaHe. bUX mpeiokmia Ha JOKTOpaHTa Ja
IIOMHUCIIH 32 HETOBOTO JIOPa3pab0TBaHE B CAMOCTOSTENIEH HAy4€H MPOEKT.

HMMam n BBIIpOC KBbM JIOKTOpaHTa. B TekcTa cu crioMeHaBare, 4e aHraXKMpaHeTO Ha
OHJIaliH MOTpeOUTENNTE MO3BOJISBA HA W3/IaHUATA J1a TPUBJIEKAT BHUMAHUETO KbM CBOUTE
IIPOAYKTH U 1O TO3W HAYMH J1a yBEJINYaT NPUXOIUTE CU. MoXe JIn ja IPEACTaBUTE IPUMEPH
3a moo0Ha Kojabopanus MeXly akKTHBHATa OHJIAMH ayJUTOPHUS U MEIUHHUTE OpraHu3aluu
KaKTO B paMKUTe Ha OBJTapcKUTe MEAMM, Taka W CHOpsAMO HaOJroJaBaHUTE OT Bac
qyX/1€CTPaHHU METUU.



8. 3axkiouenue

JlycepTallMOHHUAT TPy € MOCBETEHAa Ha Ba)KHATA, MHTEPECHA M aKTyallHa Tema 3a
BB3MOXXHOCTUTE Ha TMEYaTHU MEIUU Ja TpaHchopMupaT OW3HEC MOJEIHUTE CH ChOOpPa3HO
crenu(puKUTEe Ha UHTEPHET ¢ IeNl Aa (GopMHUpaT HOBA ayIUTOpUS U Ja CTUMYJIUPAT HOBU
MeXaHu3MHu 3a (puHaHcupaHe. M3mon3BaH € cepruo3eH M HaydyHO-OOOCHOBAaH IOAXOJ U ca
dbopMynupann uHTEepecHH 3akitoueHus. llopagu ToBa yOeneHo mnpenopb4YBaM Ha
yBajkaeMOTO HAay4HO Xypu Aa npucbau Ha CUMOHA BACHWJIEBA JUMHUTPOBA
o0pa3oBaTe/IHATA U HAYYHA CTeleH ,,JJOKTOP” M0 HAY4YHA CHEeHUATHOCT ,,Opranu3amnus
W ynpaBjieHHe HW3BBH cdepara Ha MaTepPUAIHOTO Tpou3BoacTBO (Meanu u
KOMYHHUKAIHH)“,

26.04.2022 1. Toamuce: ..o ...
Hou. 1-p Mapus I[lonosa
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1. Information for the author of the dissertation

Simona Dimitrova has studied doctoral degree program in the scientific field
“Organization and management outside the sphere of material production (Media and
Communications)”, offered by Media and Public Communications Department in Faculty of
Economics of Infrastructure, University of National and World Economy.

2. Evaluation of the qualities of the dissertation

2.1. Structure and size.

The dissertation of Simona Dimitrova contains 200 pages, foreword, three chapters,
conclusion, literature, and applications.

2.2. Relevance of the topic.

The dissertation presents the current and modern topic of the business models
transformations, used by the print media in internet. The methods, used by the media
organizations, trying to stimulate the processes of attraction of new audience and bigger
financial support are observed — changes in the creation and sell of the content and
advertising, subscription, sponsorship, donation, collaboration with the commercial and
nongovernment organizations, the special events planning, etc.

2.3. Aims, object, subject, and content.

In the foreword the author clearly defines the object, subject, and the aims of the
dissertation. The main aim is to analyze the current and modern business decisions, used by
the print media, when they are trying successfully to adapt themselves to the digitalization of
the media market and to construct new models for profit. A special attention is paid to the
ways, by which the print media are overcoming the COVID-19 effects on the media business,
leading to changes in the reading habits and a migration of the audience to the internet,



limiting the circulation of print media and the number of employed journalists, reducing the
revenues. The objects of research are the print media and their functioning in the virtual
space. The subjects of research are the new business models that the world and Bulgarian
print media are implementing, forming the new audience and the new sources of finance.
Chapter One of the dissertation includes a brief historical overview of the appearance,
importance and features of the newspapers, quality journalism and the Bulgarian quality
media market. It observes the media transformations after the internet invention and the
change of the media into multi-platform organizations, result in the media channels
convergence. According to the Simona Dimitrova, business models are “formulas that define
costs and revenues. They represent the criteria that managers used to set priorities or decide
which possible innovations are attractive or unattractive. The models are vital tools that
represent the basic characteristics of the reality as well as the imaginary ideals, thus playing
an important role in the decision-making process.” (p.35) Some of the key similarities and
differences between the print and online media are analyzed in detail — in terms of the
capital, marketing and production costs, the generated revenue from advertising, the
implementation of the technological and production innovations, the staff training, the
transport systems management, the protection of the intellectual property, etc. An assessment
of the business model’s development in various print media is included, based on the
circulation, price, audience interest, advertising. The business models of online media are
characterized, according to the internet features (multimedia, interactivity, personalization,
digitalization) and the technological convergence. The purpose is to adapt new business
solutions — a combination of free access to the information, advertising revenue, subscription,
and paid content on specific topics. The goal is to achieve sustainability of the print media, to
update and to adapt themselves to the online environment, to engage the interests and activity
of the audience. Chapter Two considers the practice of the popular newspapers and
magazines, that develop a successful business model for the print and online media merging.
It is found that some of the monitored media such as the American newspaper “The New
York Times”, the American magazine “National Geographic” and the television channels of
the same name, the British newspaper “The Guardian” use a hybrid business approach that
combines advertising revenue, paid access to content, subscription. In contrast, the Finnish
media still rely on the traditional business model due to the well-developed newspaper
industry, with a large subscription, a good distribution network, a significant advertising, a
state financial support, but the unsignificant online services and content use. The description
of the COVID-19 effects on print media is interesting, related to the rapid decline in the
paper circulation and even the disappearance of some of the local newspapers, unlike the
active use of websites, television, streaming platforms. The results are the reduced revenues
from subscriptions and advertising, the loss of jobs, the remote work, the accumulation of the
physical and mental fatigue in the journalists, the assumption of the hybrid work (from home
and partly in offices). According to this Simona Dimitrova offers the appropriate business
models that can be applied in Bulgaria — such as the online subscription enlargement,
sponsorship, micropayments for some content (especially for articles, carriers of quality and
investigative journalism), free trial period before full subscription, the use of the streaming
channels, podcasts, crowdfunding, collaboration with a local community or NGO, state
support for the specific models such as the citizen journalism or local news journalism.
Chapter Three contains an empirical analysis of the possibilities for a new business model
implementing of some of the media of the largest Bulgarian press media publisher — media



group “Bulgaria”. The conclusions are that “The 24 hours Daily” and its website are
supported by the hybrid media financing — a distribution revenue, an advertising revenue,
subscriptions, participation in the European projects and the media events planning in
partnership with the different organizations. “The 168 Hours Weekly” and its website also
rely on a hybrid business model, but the focus is on the distribution revenue and advertising,
although there are difficulties in the more diverse online content implementing. “The Cosmos
Magazine” presents few advertisements and relies mainly on the distribution revenue and
subscriptions. In the dissertation are presented the analyzes of the own non-representative
empirical research — in-depth interviews with the media professionals and academics, and a
survey with a limited number of respondents. They clearly confirm the author's thesis that the
traditional business model is outdated because of the digital transformation. Therefore, the
Bulgarian print media are adapting hybrid business models used by the foreign media — for
example expanding the financial sources through paid content, using of the flexible models
for digital and print subscriptions, crowdfunding, organizing paid events, maintaining online
stores. The problems are related to the lack of financing, the redirection of the advertising
revenues from the print media publishers to the media platforms and social networks, unfair
practices such as copying content, increasing engagements of the journalists, the need for
new technological skills, the exactingness of the audience.

2.4. Scientific Literature.

The dissertation includes 83 sources in Bulgarian and English — both traditional and
online — scientific books, articles, and research.

3. Evaluation of the scientific and applied scientific results

The author correctly finds that in the conditions of the widespread digitalization, the
only opportunity for the print media is to realize a hybrid business model. It requires a good
organization of the editorial, marketing and technological teams, a targeted investment in the
digital products, a creation of the niche products (for example audio versions of some
materials via podcasts), a distribution of the newsletters, a good and fast subscription
payment system, offering free trial periods, discounts for additional events, etc. The aims are
an easy recognition of the print media, the media materials adaptation to the features of the
digital media, a good knowledge of the target audience, including an ability to engage a
natural interest of young people in the online production, forming a quality experience to the
users, creating loyalty and habits for the long-term use of own media. These conclusions are
fully evidenced by the author's observations of the Bulgarian media environment and the
different foreign media systems, by the cited research, reports, statistics, opinions of the
various media managers, specialists, media researchers, by the interpretation of the own non-
representative survey.

4. Evaluation of the scientific and applied-scientific contributions

The contribution of the research is the choice of a relevant topic, as far as the study of
the business models of print and online media is an important problem in the general media
environment growth. The contributing character has the used combination of different
research methods — deductive, content analysis, non-representative sociological research, in-
depth interviews, through which the doctoral student proves the research thesis for the
transformations in the print media business models. The contribution is the current study of
the COVID-19 consequences on the print media in Bulgaria and Europe.



5. Evaluation of the publications and participation in scientific forums
The doctoral student has three publications on the topic of the dissertation, prepared
by the required quality standards.

6. Evaluation of the dissertation review
The presented abstract concludes 30 pages and it fully and correctly presents the
dissertation’s structure and content.

7. Notes and recommendations

If it is possible, | would recommend some restructuring of the text. The empirically
received results should be more directly linked to the theoretical observations in purpose
more clearly to highlight the findings. This would increase the importance of the dissertation.
The text should be published in order to find its wider audience. The own non-representative
survey is very limited, but it has a potential for in-depth research. I would suggest to the
doctoral student to consider its further evolution in an independent scientific project.

| also have a question for the doctoral student. In the text you have mentioned that the
online users engaging allows media to draw attention to their products and thus increase their
revenue. Could you give some examples of such collaboration between the active online
audience and the media — both in the Bulgarian media and in the foreign media that you
observed.

8. Conclusion

The dissertation is dedicated to the important, interesting and current topic of the
possibilities of print media to transform their business models according to the internet
features in order to form a new audience and to stimulate new financial models. According to
the serious and scientifical approach with the formulated interesting conclusions | strongly
recommend to the Honourable Scientific Jury Simona Dimitrova to get the educational
and scientific degree “Doctor” in the scientific field “Organization and management
outside the sphere of material production (Media and Communications)” in the
University of National and World Economy.

26.04.2022 1. Jury member: ...
Assoc. Prof. Dr. Maria Popova



