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Hayuna cneyuarnocm Mapkemune

OTHOCHO: AUCCPTALIMOHCH TPYA 3a IPUCBHBKXIAAHC Ha O6p330BaTeJ'IHa N HaydHa CTCIICH

LJAOKTOP® 110 HayyHa crnenuanioct Mapkerunr B YHCC.

Ocnoeanue 3a TIPEICTABSHE Ha PEIEH3UATA. yY4acTHE B ChCTaBa Ha HAyYHOTO KYypHU IO
3alMTa Ha JUCEPTAllMOHHUSA TpyHa chriacHo 3amoen Nel751/ 25.06.2024 r. Ha 3am.-
PexTtopa no HUJI na YHCC.

ABTOp Ha auceprauroHHus Tpya: [lasauna Kupunoea I'onemeuesa

Tema Ha AUCCPTALIMOHHUA TPYO: H3znonzseane na CEH30PHUA MapKemuHe 3a cv30asane Ha

Opano ougepenyuayus
1. Uudopmanus 3a 1ucepranrta

JlucepTanThT ce € o0ydaBaj IO JTOKTOpPCKa mporpaMa MapKeTHHT, IpopeCHOHAIHO
HarnpaBieHue 3.8. MkoHnomuka, kbM Karenpa ,,MapkeTUHT U CTpaTernyecko IIaHupaHe
Ha Pakynrer ,,Ynpasienue u agmunuctpanua Ha YHCC cerinacHo 3amoBen Ha 3am.-
pektopa mo HUJ na YHCC Ne940/ 27.04.2020 r. O0yueHHUEeTO € OChIIECTBEHO B PEIOBHA
dopma mpe3 nepuoga 2020-2023 r., ciaea KOETO JOKTOpaHTypaTa € TpaHchopMmupaHa B
3aJI04Ha.

[TaBnuHa 3aBbpIIBa CpeHOTO cu oOpazoBaHue B Codusi, TUMHA3Usl C UHTEH3UBHO

u3yyaBaHe Ha wHcmaHcku e3uk. IlpogbmxaBa oOpazoBanuero cu B YHCC, xbaeto



MOCJIEIOBATENIHO TMMOJyYaBa OakallaBbpcka cTeneH 1Mo MapKeTHHT U MarucTbpcKa CTENeH
110 MapKeTUHT ChC CIENUATHOCT ,,PEKIIaMEH MEHUKMBHT .

Cpen 3aemanute oT [laBnuHA 10 MOMEHTa IIBAKHOCTH C HAW-TOJSIMO 3HAYEHUE €
paboraTa ¥ KaTo XOHOpPYBaH IpemnojaBaresl B KaTenpa "MapKeTHMHI U CTPAaTerH4yecKo
manupane"”. 3a Bpemeto ot 2020 r. HacaMm T8 € paboTuiia C HIKOJIKO Pa3IMuHU KOJIETH, B
T.4. C MEH, Karo € IoeMala YIpaXXHEHUATa BbB BOJEHUTE OT HAc KypcoBe. Mmam
HEMOCPECTBEHN BIeYaTiIeHUsi OoT paborara Ha [laBnMHA KaTo acHCTEHT, U T€ Ca MHOTO
noOpu. V3BbH yHUBEpCHUTETa HCKaM Jla OTOeNexa HU3SIBUTE W KaTo CHEUUaIucT IIo
Mapkerunr Ha busnec xnmentn B WHIRLPOOL; paborata # kaTo u3ciemoBaren IO
€BpPOICUCKH MPOEKT ,,/Iururamusannss Ha WKOHOMHKATa B CpeJa Ha TOJEMH JaHHH,
peamuzupan ot YHCC; KakTo M aHraXMMEHTHTE M Karo TYPUCTUYECKH arcHT B

,bbJIrapcka komnanus 3a TypusbM™ OO/I.

2. OO0ma xapaKkTepHMCTHKA HA NPeACTABEHHS JUCEPTALHOHEH TPy

[IpencraBeHUAT AUCEPTAIMOHEH TPyd € B o0eMm oT 169 cTrpaHulm U BKIIOYBA
BbBeAeHUE (6 cTp.), Tpu aBu (00mo 123 crp.), 3aknoyeHue (2 crp.), M3MOJ3BaHA
muteparypa (10 crp.) u mpunoxenus (25 crp.). OT rienqHa ToYka Ha CBOUTE O0EM H
CTPYKTypa HACTOAILIUAT TPYA UMa MapamMeTpH, KOUTO Ca MPUEMJIMBU U B TPAaHULIUTE Ha
oOnyaitHoTO. JlMcepTallMOHHUAT TPYJ OTroBaps Ha M3MCKBaHMATAa Ha wi. 27, an. 2 or
[IpaBunHMKa 3a IpUlaraHe Ha 3aKOHA 3a pa3BUTHE Ha aKaJeMHU4YHHUs chcTaB B PemyOnuka
bbarapus.

BbB BbBeAeHHMETO Ha Tpylda AUCEPTAHTHT, CIEABAaWKH [J00paTa MpakTUKa, €
MPEACTaBUI 3aMHUCHIIBT U METOAUYECKATa paMKa Ha AUCEPTALMATA CH.

[lo oTHOmIEHWE Ha aKmyalHocmma Ha memama W 3HAUUMOCMIMG HA
uzcnedsanemo 6e3 CbMHEHUE MOXE JIa C€ TBBP/M, Ue TE ca Hayiuile. APryMEHTUTE 3a TOBa
TBBPJICHUE 11I€ CUCTEMATU3HUpaM B TpU NOCOKU. [IbpBO, Ollle B HAYAJIOTO HA TPYy/la aBTOPHT
€ nan neuHMLIMS Ha TOHSATUETO ,,CEH30PEH MAapKETHHI®, C KOETO BHacd SCHOTa M
OIPEJIEIIEHOCT MPU BB3IPUEMAHETO HA (POpMYJIMpaHUTE B yBoJa TBbpaeHUA. OCBEH TOBa,
U3rpajieHa € Bpb3KaTa MEXKIY CEH30pPEH MApKeTHHI U MPEKHUBSBaHUS HA MOTPEOUTENNTE,
KOETO € CHJIHA U aKTyaJHa TeHJCHLUS B CbBPEMEHHUSI MApKETUHT. BTOPO, aKklieHTHpaHo €

BBPXY POJISITA HA CEH30PHMS MAPKETUHT 3a pa3lI03HABAEMOCTTa Ha OpaHzia U opopMsHE Ha



HA4MHA, [0 KOWTO MOTPEOUTENNTE T0 BH3MPHEMAT B Chb3HAHUETO CH. TpPeTo, 3HAYMMOCTTa
Ha M3CJEIBAHETO € 00OCHOBaHAa MHOrO J1I0Ope OT IJI.T. Ha U3IMOJ3BaHETO My OT CTpaHa Ha
xunepmapkerure B bparapusi.

Obekmvm u npeomemvm Ha u3Cledéane ca TIPAaBWIHO (GOPMYTUpPAHU W
ChOTBETCTBAT HAa CHIBPXKAIIOTO ce B paborara m3cieaBaHe. OOEKT Ha HM3cCJeABaHE ca
OpaHzoBeTEe XUIEPMapKeTH 3a OBP30000pOTHH CTOKM B bbarapus, a mnpeamer Ha
U3CIe/IBaHE € PoJIsiTa Ha 3pEHUETO, 3ByKa, MUpHUCA, BKyCa U JIONUpa 3a pa3rpaHuyaBaHe Ha
OpaH70BETE XUIIEPMAPKETH 32 OBP300OOPOTHH CTOKH.

QdopmynupoBKaTa Ha ueama - Ja Ce€ W3CIE[Ba MpaKTUKaTa Ha MpUJIaraHe Ha
CEH30pPEH MAapKETUHI BbB BEPUTHUTE XHUIEPMApKETH 3a OBbP3000OPOTHH CTOKHM U Ja ce
YCTAaHOBHU BIIMSISIT JIM CEH30PHUTE €JIEMEHTH 3a Ch3/1aBaHe Ha OpaH] AudepeHIranusTa — €
npelr3Ha 1 aJIeKBaTHA Ha U30paHUTE OOEKT U IPEeIMET Ha U3CIIEIBAHETO.

Taka ¢opmynupanata 1en JUCEPTaHTHT MpeoOpazyBa B 0OOCHOBAH KOMIUIEKC OT
IET OCHOBHU WU3C1€006amMeICKU 3a0auu, KOUTO ca JIOTMYECKH TMOAPEIEHU U SCHO
dopmynupanu. Te ca n0CTaThbUHO KOHKPETHH; HW3IBIHEHUETO KM II03BOJIABA Jla Ce
IIOCTUTHE MOCTAaBEHATA LIEJ; U HACOYBAT U3CJIEIBAHETO B IPABHIIHA IIOCOKA.

Tezama, KOSTO NIUCEPTAHTHT € 3ALIUTHI, € Y€ MpaBWIHATA KOMOHMHALHUSA OT
IpWIaraHe Ha CEH30PHU MAapKETHUHIOBH €JIIEMEHTH BbB BEPUTHUTE XUIIEPMAPKETH 32
OBP30000POTHU CTOKH BOAM A0 MOCTHraHe Ha OpaHn nudepeHuuanus B Ch3HAHHUETO Ha
noTpeOuTens.

H3nonzeanama nayuna numepamypa BkiodBa 118 m3TouHuMka — MoHOrpaduu,
CTaTHUM B HAyYHU CHHCAHMS, HHCTUTYLIMOHAIHU CaWTOBE M CalTOBE 3a CTaTUCTHYECKa U
na3zapHa uHpopMauus. JIurepaTypHUTE U3TOUHUIIM Ca HA OBJITAPCKHU U HA aHTJIMHACKH €3UK.
BbposT Ha UTHpaHWTE M3TOYHULIM CHOTBETCTBA HA M3UCKBAHUATA KBbM MOJOOHO HAay4YHO
TBOpuecTBO. bubnuorpadusra e peneBaHTHa 3a OOEKTa M MpeAMETa Ha U3CIEABAHE U
oTpa3siBa CHBPEMEHHUTE TMOCTIDKEHHMS [0  pasMiieXIaHus Kpbr OT  BBIIPOCH.
AHanu3upaHUTe HAy4YHM HM3TOYHHULIM CBUJETEJICTBAT 3a OTIMYHA OCBEAOMEHOCT Ha

JUcepTaHTa Mo nmpodiieMaTUKaTa Ha TUCEPTAUOHHUS TPY .

3. OuneHka Ha MOJIYYCHUTEC HAYIYHH H HAYYHO-IIPUJIOKHU pE3yJITaTH

CrpykTypaTa Ha TpeICTaBeHUs TpPyA OTpa3siBa JIOTMYECKAaTa IIbJIHOTAa Ha



U3CIIEABAHETO M € U3pa3 Ha CHIIECTBYBAIINUTE BPH3KHA U 3aBUCUMOCTH MEXIY CIIEMEHTUTE
HA W3JI0KEHUETO - KAKTO MEXKIY OTICITHUTE TJIaBH, Taka W MEXAy TOYKUTE B TsIX.
JlormdeckaTa mojapenda Ha TIIABUTE JaBa BH3MOXKHOCT Ha aBTOpa Jla CH 3aJjaBa TOYHHTE
BBIIPOCH KBM H3CJICAOBATEICKHS MPOOJEM M Jia MPaBH KOPEKTHH OOOOIICHUS OTHOCHO
U3I0JI3BAHETO HA CEH30pHHS MAapKETHHT BBB BEPUTUTEC XHUINEpMapkeTH. Cmuavm u
e3uKbm Ha JJOKTOPaHTa Ce OTJIMYaBaT ¢ HAYYHOCT, KaToO B CBHIIIOTO BPEME ca pa30oupaecMu 1
SICHU.

B mnwpeama znasa wa paborara e HampaBeH Iperyie]l Ha JIMTepaTypaTa IO
pasriIexaaHus MpoOJieM W ca M3BEACHH OOOOIICHHS IO JBE OT KOHIECHIIUUTE, MEXIY
KOUTO JIOKTOPAHTBHT THPCH BPB3KA: CEH30PEH MapKETHHT W OpanHn audepennuanus. [1o
OTHOIICHHE Ha CCH30PHMS MapKETHHT ca MPUBEJCHU peauna qeUHULINA, KaTo 3aciyTra Ha
aBTOpa € OTKPUBAHETO U OCMUCISHETO UM. [10JOKUTEITHO BIICYATIICHUE MPABAT YCHITUATA
Ha JIOKTOPAHTAa Jia BKJIIOYW TE3U JCPUHUIMK B ISUIOCTHA KOHIenus. Hemo moseye: npu
MIPEJICTABSIHETO Ha Pa3TJIekKTaHUTE KOHIICIIIINY TPUCHhCTBA COOCTBEHATa olleHka. Hampasen
€, Ha MHOTO MeCTa yCIEIIeH, OIUT JIa Ce M3pa3u COOCTBEHA MO3HIIHS, KaTO Ce pa3TpaHuyr
OT MO3HUIIMUTE HA IUTUPAHUTE aBTOPH.

Jpyr Hay4HO-TIPUIJIOKEH PE3YNITAT B Ta3HM YacT HA U3CIEABAHETO € OOSICHEHHETO Ha
€JIEMEHTUTE Ha CCH30PHUS MAPKETUHT U KOHIICTIIIUATA HA MYJITUCEH30PHUS MApKETHHT.

OTHOBO B mbpBaTa TJIaBa AWCEPTAHTHT € W3CIEABAJ KOHIEMIUATA 3a OpaHn
mubpepeHnuanusaTa. llpuBenenn ca HAKOIKO pa3iauuHu  jaepununmm  3a  OpaHa
mudepeHIMaIys, KaTo € HalpaBeH OMUT 3a KPUTUYCH aHAJIU3 M, B pE3YJITaT, U3BEXKIaHE HA
aBTOPOBO cTaHOBHIIE. Pa3Oupa ce, naBame CH CMeTKa, 4e OpaHja AWQEpeHIHANUATA €
CJIOKHA KOHCTPYKIIMS, YHETO IPOyYBaHE € OOCKT Ha PA3HOIMOCOYHU CaAMOCTOSTCITHHU
uscneaBanusa. JOCTOMHCTBO Ha pasniiexJaHus TpyJ €, Y€ ¢ HalpaBeH OIUT 3a
pasriiekJIaHe Ha CEH30pPHUS MapKETHHI KaTo CpPEJICTBO M HMHCTPYMEHT 3a OpaHj
nudepeHmanus.

BvB eémopama znasa ca 000CHOBaHM METOJNOJNIOTHSITA W OpTaHHU3AIUsATa Ha
EMIIUPUYHOTO H3CJIC/IBAHE Ha HW3MOJ3BAHETO HA CEH30PCH MapKETHHT 3a Ch3/IaBaHE Ha
Opany nudepeHmanus OT CTpaHa Ha IMeTTe BEPUTH XUIlepMapkeTu B bearapusi.

Ha mepBO MsICTO, TUCEPTAHTHT € apryMEHTUPAT HEOOXOAMMOCTTA OT MpHJIaraHe Ha
JIBYETAICH U3CIIEA0BATEIICKH TIOX0]] - ChOMPAHETO HA MFPBUYHHUTE JTAHHU € PCATU3UPAHO

Ha IBa CTalla — IIbPBU CTall, Ka4CCTBCHO H3CJICABAHC, W BTOpPU CTall, KOJUYCCTBCHO



u3cnensane. llenTa Ha m3cienBaHeTo B ABaTa My €Tara € Jla Ce M3CIlieABa MpaKTHKaTa Ha
npujiaraHe Ha CEH30PHUS MAapKETUHT B METTE BEPUTH XUIIEPMAPKETH, U HA Ta3H OCHOBA J1a
ce W3BeJaT HACOKU 33 YCHBBPIICHCTBAHE HA OpaH] nudepeHmanusara 9pe3 OTINIUTeITHA
CCH30pPHU TEXHHKH.

Ha BTOpO MSCTO, Ka4ECTBEHOTO U3CIICIBAHE € PEATU3UPAHO C TIET PECIIOHICHTA - T10
eIMH OT BCsKa OT u3cienBanuTe komnanuu. OCHOBHATA IIEJT HA TO3H €Tarl € Jia ce choepe
uHpopMaIHMs OT CHEIHATUCTH B cdepaTa Ha MapKETHHTa OTHOCHO BpPB3KATa MEKIY
CCH30pHHUS MAapKeTHMHI W OpaHa audepeHmuanusaTa. ABTOPBT € apryMEHTHPAl
U3I0JI3BAHETO Ha JABJIOOYMHHO HWHTEPBIO KATO HAW-TIOJXOMSI 3a Ciydas METOJ Ha
u3cienBane. Pesynratute oT Ka4eCTBEHOTO MPOYYBAHE ca M3MOI3BAHU B pa3padoTKaTa Ha
BBIIPOCHHKA 32 KOJMYECTBEHOTO U3CIIC/IBAHE.

Ha Tpero MsicTo, MO OTHOIIEHHE HAa KOJIMYECTBEHOTO MPOYYBaHE, Ie 0TOeNeka, ye
TO € peaJu3upaHo Cpel KIMEHTH Ha pas3TieXIaHWTe ThPrOBCKM Bepuru. HampaBeHo e ¢
220 4yoBeka Mo METOJIa Ha OHJIalH aHKeTa. [{enTa Ha BTOpHUA eTam OT U3CIEIBAaHETO € J1a Ce
IPOBEPH JaJIM OTPEOUTENNTE IPABAT pas3liuKa MEXy MpUIaraHuTe CEH30PHH €JIEMEHTH B
pa3IMYHUTE BEPUTH XUIIEPMAPKETH 32 OBp30000pOTHH CTOKU B bharapusi.

Ha uerBBpTO MSICTO, pe3ynrar ¢ HAy4YHO-TIPUJIOKEH XapaKTep B Ta3M 4YacT Ha
paboraTa ca pazpaboTeHuTe U 000CHOBAHM BBHIIPOCHUIM 32 ChOMpaHE HAa JAHHU 32 JIBETE
MPOyYBAHMUS.

B mpemama z2nasa na paborata ca aHamu3MpaHU PE3yJITATUTE OT EMIUPHYHOTO
npoyuBaHe M ca (GOPMYJIMpaHW HM3BOJM M 3aKIIOYEHUs OT TiaX. Upe3 mpoBepka Ha
U3IUTHATUTE XUIIOTE3W aBTOPBT JOCTUTA IO MHOKECTBO KOHKPETHH 3aKJIFOUCHUS, UMAIIN
XapakTep Ha SICHU HAYYHO-TIPAKTUYCCKH PE3YJITaTH: OTHOCHO Oposi M YecToTaTa Ha
na3apyBaHe B XUIIEPMapKeTH 3a OBbp30000POTHH CTOKH; OTHOCHO HaH-TIpeAroYnMTaHaTa
BEepHUra XWIIEPMApKETH; OTHOCHO Ba)XXKHOCTTa Ha arMocdepaTa B Mara3uHa; OTHOCHO
HACOKHTE 3a MpWIAraHe Ha CEH30PHU CJIEMEHTH B XHUICpMapKEeTUTE 32 OBbP30000pOTHU
CTOKH; OTHOCHO THIIa Ha XapecBaHaTa My3uKa JOKaTO C€ Ma3apyBa; OTHOCHO OTHOIIEHUETO
KbM 3BYKOBHTE CHOOIICHHS IO BpEMe Ha Ta3apyBaHe; OTHOCHO apOMATHTE, JIETyCTAIUNUTE
¥ BB3MOKHOCTTA 32 JIOTHP J0 MPOAYKTUTE B Mara3mHa.

Bcnuko ot6ensizaHo mo-rope OTHOCHO MOCTUTHATUTE HAYYHH W HAYYHO-TIPUIIOKHU
pe3yaTaTh MH J1aBa OCHOBAHHE J1a 3aKJI0Ya, Y€ TIOCTABEHUTE 3a7add Ca M3ITBIHCHHU, a C

TOBa € NIOCTUTHATA U LECJITAa HA AUCCPTALIUOHHUA TPY .



4. OueHka Ha HAYYHHUTE U HAYYHO-TIPUJI0KHU MPHUHOCH

B aBTOpedepara qucepTaHThT € popMyTupal Tpu NPUHOCA, 3 UMEHHO:

[IppBO, pasmupeHo M 000raTeHo € pa3doHpaHeTO 3a M3IMOJI3BAHETO HA CEH30pHU
€JIEMEHTH 3a Ch3/laBaHe Ha OpaH] nudepeHnranms.

Bropo, pa3zpaboten u anpoOupaH € METOANYECKH HHCTPYMEHTAPUYM 32 Ka4eCTBEHO
U KOJIMYECTBEHO M3CJe/JBaHe Ha Bpb3KaTa ,,CEH30pEH MapKEeTUHI — OpaHn
mudepeHIranys B KOHTEKCTa Ha XUTIEPMApKETHTE 32 OBP3000OPOTHH CTOKHU.

Tpero, dopmynupanu ca NOpPaKTHUYECKHM HACOKM 3a NpPUJIaraHe Ha CEH30pEH
MapKEeTUHT OT TE€3U XUIIEPMapPKETH.

[Ipuemam u TpuTe 3aABEHH MPHUHOCA 332 HAIWYHU U OE3CMOPHO CHUIECTBYBAIIIH.
[TonoxxutenHo BIeyaTIEHWE MPAaBU HAUYUHBT, 110 KOWTO Te ca (GOPMYJIHpPAHU - CTETHATO,

00paHo, U €THOBPEMEHHO C TOBAa — MHOTO IIPELIM3HO.

5. OneHka Ha Ny0JIMKALUUTE 10 JUCEPTALUATA

JlucepTaHThT MpEACTaBs YETUPH IMyOJIMKAIIUM — JBE CTaTUW M JIBa JOKJIaua OT
KOH(EPEHINH, KAKTO CJIeJBA!

1. EBtumosa, I1. (2020). BiusiHue Ha €1€MEHTUTE Ha CEH30PHUS MApPKETUHT BEPXY
noTpedurtenckoro noBeaeHue. Haydyen Bektop Ha bankanute, Tom 4, Ne 4(10),
2020, ctp. 85-90, ISSN (print): 2603-4840, ISSN (online): 2683-1104, DOI:
10.34671/SCH.SVB.2020.0404.0013
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Opanj fgoBepue U OpaH[ JOSUTHOCT. bankaHCcko HaydyHO oOo3peHue, ToM 5, No
1(11), ctp. 55-58, ISSN (print): 2603-4867, ISSN (online): 2683-1082, DOI:
10.34671/SCH.BSR.2021.0501.0009

3. EptumoBa, II. (2022). CeH30peH MapKeTUHI B JWUTUTAJIHHUS  CBST.
MexnyHapogHa HayyHa KoH(epeHuus ,,CTpaTeruyecko IUIAHMpaHE U
mapketur B aurutannus ceat, UK — YHCC, ctp. 324-330, ISSN (print):
2815-3812, ISSN (online): 2815-3820.

4. Estumona, II., (2023). W3cneaBaHe Ha TNOMYJSPHOCTTA HA CEH30pHATA



JIUTUTAIHA TEXHOJOTHUS ,,BUPTyalHO mpoOBaHe B bwiarapus. MexmayHapoaHa
Hay4yHa KOH(pepeHus ,,CTpaTerniyecko MiIaHupaHe U MapKETHHT B TUTUTAITHUS

cat”, UK — YHCC, ctp. 168-176, ISBN 978-619-232-725-5
Benuky ny6nukanuy ca mo TemMara Ha AMCEPTALMOHHMS TPYJ U IPEIACTABST Mpea
Hay4yHaTa OOIIECTBEHOCT CBHIIECTBEHH pe3yJITaTH, MOCTUrHaTH ¢ Hero KomumdecTBOTO U
TUI'BT HA MyOJIMKALMUTE Ca JOCTAThYHU, 3a J1a ObJaT MOKPUTH MUHUMAIHUTE HAIMOHATHU

u3ucKkBaHus 3a npunoousane Ha OHC ,,moxTop®.

6. Ouenka Ha aBTOpedepara

ABTopedeparsT € ¢ 06emM 43 cTpaHHLIM, KaTO TOW ChABPKA BCUYKH HEOOXOIUMU

elleMeHTH. B Hero e OTPa3€HO IMBJIHO M AACKBATHO CBABPKAHUCTO HA NUCCPTAIHUOHHUA

TPYA.

7. KpuTnuHHU 0eJIe:KKH, NPeNnoPbKU U BHIIPOCH

KbM gucepraninioHHUS TPpyA MOTaT J1a ObJIaT OTIPABEHU JABE OCTEKKH.

ITvpeo, kauecTBEHOTO MPOYYBAHE, KAKTO O€ MOCOYEHO MO-TOpe, € PeaTu3upaHo C
MEeT PECHOHJIeHTa. BBIpeKku yue mpu Ka4yecTBEHOTO MPOy4YBaHE OpOSIT HA PECIIOHICHTUTE
HAMa OHOBA 3HAYEHHE, KOETO MMa IMPH KOJHUYECTBEHOTO, BCE MaK IET PECHOHIECHTA Ca
TBBpPJI€ MAJIKO, 32 J1a MOKEM Jla TOBOPUM 3a oOXBalllaHe Ha IbCTpOTaTa U pa3HOOOPaA3UETO
OT CTAHOBUILA, MHEHUS, XUIIOTE3H U T.H. [10 U3CJIEABAHUTE BBIIPOCH. A TOBA IO CHILIECTBO
€ 3aJa4aTa Ipy Ka4eCTBEHOTO MPOyYBaHE.

Bmopo, nak BbB Bpb3Ka C U3BaJKa, HO TO3U I'BT 32 KOJIMYECTBEHOTO HM3CJIECABAHE,
JUCEPTAaHTHT MHUILE, Y€ € pealn3upaHa MpocTa ciydailHa u3Bajka. ToBa HE € MPELU3HO,
ThU KaTO BCHIIHOCT U3BAaJIKaTa, KOWTO € OMHMCaHa B TPY/a, € U3BAJKa ,,CIOPE]l OT30BAIUTE
ce“. Ilpu Hes mMoOmOOPHT HAa EIUHULIUTE HE € HAIBIHO CIy4aeH M M3CJEAOBATENST Ce
HaMecBa npu u30opa Ha JunaTa, KOUTO B3EMaT ydacTHe B IpoyuBaHeTo. Pa3bupa ce, nma
OCHOBaHUs J1a C€ M3I0JI3Ba TOYHO TAa3W M3BAJKa, HO OT IUI. T. HA MPEUMU3HOCTTA TOBA HE €

IIPOCTa CIy4aiiHa U3BaJKa.



8. 3axuaruenue

[IpencraBeHUAT AMCEPTALMOHEH TPYA € CaMOCTOATEIHO MPOBEAEHO HAay4YHO
U3CJe/IBaHE C SICHO OTKPOEHU PE3YyJTaTH U HAyYHO-NPHUIIOKHU MPUHOCH, ChOTBETCTBAIIIO

Ha U3MCKBAaHHUATA KbM HOI[O6€H HAay4CH TpYA. ToBa MH 1aBa OCHOBAHHE JIA NIPENOPbYaAM

HA HAYVYHOTO KYpH jJa npuchbiau Ha aokropaHT IlaBauna KupuiaoBa I'ojiemeueBa

o0pa3oBaTeJiHATA W Hay4YHa crTeneH .. JlOKTOp® ©HOo HAayYHA CHeNUAJTHOCT

~ViapKeTHHI*.

A3 caMHAT 1Ie IJ1acyBaM yoeaeHo ¢ ,./J0a.

02.09.2024 r.

Codus npod. n1-p Kpacumup MapuHoB
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Among the positions held by Pavlina so far, the most important is her work as a
lecturer in the Department of Marketing and Strategic Planning. In the time since 2020, she
has worked with several different colleagues, including myself, taking on the exercises in
the courses we run. I have first-hand impressions of Pavlina's work as a teaching assistant,
and they are very good. Outside the university, I would like to mention her appearances as
a Business Customer Marketing Specialist at WHIRLPOOL; her work as a researcher on
the European project "Digitalization of the Economy in a Big Data Environment"
implemented by the UNWE; and her engagements as a travel agent at the Bulgarian
Tourism Company Ltd.

2. General characteristics of the submitted dissertation

The submitted dissertation is 169 pages long and includes an introduction (6 pages),
three chapters (123 pages in total), a conclusion (2 pages), references used (10 pages) and
appendices (25 pages). In terms of its length and structure, the present work has parameters
that are acceptable and within the bounds of the usual. The dissertation meets the
requirements of Article 27, paragraph 2 of the Regulations for the Implementation of the
Law on the Development of Academic Staff in the Republic of Bulgaria.

In the introduction of the thesis, the dissertator, following good practice, has
presented the conception and methodological framework of his thesis.

In terms of the relevance of the topic and the significance of the research, it can be
argued without doubt that they are present. I will systematize the arguments for this claim
along three lines. Firstly, the author has defined the term "sensory marketing" at the very
beginning of the paper, which brings clarity and definiteness to the perception of the
statements formulated in the introduction. Furthermore, the link between sensory
marketing and consumer experiences is established, which is a strong and current trend in
contemporary marketing. Second, the role of sensory marketing in brand recognition and
shaping the way consumers perceive a brand in their minds is emphasized. Thirdly, the
relevance of the study is well justified in terms of its use by hypermarkets in Bulgaria.

The object and subject of the study are properly formulated and are relevant to the
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research contained in the work. The object of the study is fast moving consumer goods
brands in Bulgaria and the subject of the study is the role of sight, sound, smell, taste and
touch in differentiating fast moving consumer goods brands.

The formulation of the objective - to investigate the practice of sensory marketing in
hypermarket chains for fast moving consumer goods and to determine whether sensory
elements influence the creation of brand differentiation - is precise and adequate to the
chosen subject and object of the study.

The dissertation transforms the objective thus formulated into a justified set of five
main research tasks, which are logically arranged and clearly formulated. They are
sufficiently specific; their implementation allows to achieve the set goal; and they direct
the research in the right direction.

The thesis, which the dissertation has defended, is that the right combination of the
application of sensory marketing elements in hypermarket chains for fast moving
consumer goods leads to the achievement of brand differentiation in the mind of the
consumer.

The scientific literature used includes 118 sources - monographs, articles in
scientific journals, institutional websites and websites for statistical and market
information. The literature sources are in Bulgarian and English. The number of cited
sources corresponds to the requirements for such scientific work. The bibliography is
relevant to the object and subject of the study and reflects the state of the art in the range of
issues under consideration. The analyzed scientific sources testify to the excellent

awareness of the dissertation's problems.

3. Evaluation of the scientific and applied results obtained

The structure of the presented work reflects the logical completeness of the research
and is an expression of the existing links and dependencies between the elements of the
exposition - both between the individual chapters and between the points within them. The
logical arrangement of the chapters enables the author to ask the right questions to the
research problem and to make correct generalizations about the use of sensory marketing
in hypermarket chains. The style and language of the doctoral thesis are scholarly while

being clear and understandable.
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The first chapter of the thesis reviews the literature on the problem under
consideration and draws generalizations on two of the concepts between which the doctoral
student seeks a link: sensory marketing and brand differentiation. A number of definitions
are given with regard to sensory marketing, and the author is credited with discovering and
making sense of them. The doctoral student's efforts to incorporate these definitions into an
overall concept are positively impressive. Moreover: the presentation of the concepts under
consideration is accompanied by his own evaluation. An attempt is made, in many places
successfully, to express one's own position, distinguishing it from the positions of the
authors cited.

Another scientific and applied result in this part of the research is the explanation of
the elements of sensory marketing and the concept of multi-sensory marketing.

Again in the first chapter the dissertation explored the concept of brand
differentiation. Several different definitions of brand differentiation are presented, and a
critical analysis is attempted and, as a result, an author's opinion is derived. Of course, we
are aware that brand differentiation is a complex construct, the study of which has been the
subject of divergent independent research. It is a merit of the work under review that an
attempt has been made to examine sensory marketing as a means and instrument of brand
differentiation.

The second chapter justifies the methodology and organization of the empirical
study of the use of sensory marketing to create brand differentiation by the five
hypermarket chains in Bulgaria.

First of all, the dissertator has argued the necessity of applying a two-stage research
approach - the primary data collection was implemented in two stages - stage one,
qualitative research, and stage two, quantitative research. The aim of the research in its two
stages is to investigate the practice of applying sensory marketing in the five hypermarket
chains, and on this basis to derive guidelines for improving brand differentiation through
distinctive sensory techniques.

Secondly, the qualitative research was implemented with five respondents - one
from each of the companies studied. The main objective of this stage was to gather
information from marketing professionals on the relationship between sensory marketing
and brand differentiation. The author has argued the use of in-depth interview as the most

appropriate research method for this case. The results of the qualitative research were used
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in the development of the questionnaire for the quantitative research.

Thirdly, with regard to the quantitative survey, I would note that it was carried out
among customers of the retail chains in question. It was carried out with 220 people using
an online survey method. The aim of the second stage of the research is to check whether
consumers differentiate between the sensory elements applied in the different hypermarket
chains for fast moving consumer goods in Bulgaria.

Fourthly, an outcome of a scientific and applied nature in this part of the work is the
questionnaires developed and justified to collect data for the two studies.

The third chapter of the thesis analyses the results of the empirical study and draws
conclusions and implications from them. By testing the hypotheses put forward, the author
reaches a number of concrete conclusions, having the character of clear scientific and
practical results: On the number and frequency of shopping in fast moving consumer goods
hypermarkets; On the most preferred hypermarket chain; On the importance of store
atmosphere; On guidelines for the implementation of sensory elements in fast moving
consumer goods hypermarkets; On the type of music liked while shopping; On attitudes
towards sound messages while shopping; On flavours, tastings and the possibility of
touching products in the store.

All of the above regarding the scientific and applied results gives me grounds to
conclude that the set tasks have been fulfilled and thus the aim of the dissertation has been

achieved.

4. Evaluation of scientific and applied contributions

In the abstract, the dissertator has formulated three contributions, namely:

First, the understanding of the use of sensory elements to create brand
differentiation has been expanded and enriched.

Second, a methodological toolkit for qualitative and quantitative research of the
relationship "sensory marketing - brand differentiation" in the context of fast moving
consumer goods hypermarkets is developed and tested.

Third, practical guidelines for the implementation of sensor marketing by these
hypermarkets are formulated.

I accept all three stated contributions as available and indisputably existing. I am
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positively impressed by the way in which they have been formulated - succinctly, in a

twisted way, and at the same time - very precisely.

5. Evaluation of the dissertation publications

The dissertant presents four publications - two articles and two conference papers as

follows:

1.

Evtimova, P. (2020). Influence of sensory marketing elements on consumer
behaviour. Scientific Vector of the Balkans, Vol. 4, No. 4(10), 2020, pp. 85-90,
ISSN  (print):  2603-4840, ISSN  (online):  2683-1104, DOI:
10.34671/SCH.SVB.2020.0404.0013

Evtimova, P. (2021). Applying emotional branding to create brand trust and
brand loyalty. Balkan Scientific Review, Vol. 5, No. 1(11), pp. 55-58, ISSN
(print): 2603-4867, ISSN (online): 2683-1082, DOI:
10.34671/SCH.BSR.2021.0501.0009

Evtimova, P. (2022). Sensor marketing in the digital world. International
Scientific Conference "Strategic Planning and Marketing in the Digital World",
IK - UNWE, pp. 324-330, ISSN (print): 2815-3812, ISSN (online): 2815-3820.
Evtimova, P., (2023). Study of the popularity of the touch digital technology
"virtual probing" in Bulgaria. International Scientific Conference "Strategic
Planning and Marketing in the Digital World", IK - UNWE, pp. 168-176, ISBN
978-619-232-725-5

All publications are on the topic of the dissertation and present to the scientific

community significant results achieved with the dissertation The quantity and type of

publications are sufficient to meet the minimum national requirements for the award of the
PhD degree.

6. Evaluation of the abstract

The abstract is 43 pages long and contains all the necessary elements. It fully and

adequately reflects the content of the dissertation.
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7. Critical comments, recommendations and questions

Two remarks can be addressed to the thesis.

First, the qualitative research, as stated above, was implemented with five
respondents. Although the number of respondents in qualitative research does not have the
same significance as in quantitative research, five respondents are still too few to be able to
talk about capturing the diversity and variety of opinions, views, hypotheses, etc. on the
issues under study. And that is essentially the task in qualitative research.

Second, again in relation to sampling, but this time for the quantitative study, the
dissertator writes that simple random sampling was implemented. This is not accurate, as
the sample actually described in the thesis is a 'convenience' sample. In it, the selection of
the units is not completely random and the researcher intervenes in the selection of the
individuals who take part in the survey. There are, of course, reasons for using this

particular sample, but from the point of view of precision it is not a simple random sample.
8. Conclusion
The presented dissertation is an independently conducted scientific research with

clearly outlined results and scientific and applied contributions, corresponding to the

requirements for such a scientific work. This gives me a reason to recommend the

scientific jury to award the doctoral student Pavlina Kirilova Golemecheva the

educational and scientific degree ""Doctor" in the scientific specialty '"Marketing''.

I myself will vote convincingly "Yes''.

02.09.2024 1. e

Sofia Prof. Dr. Krasimir Marinov
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