YHUBEPCUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO
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Astop Ha nucepranmonnus Tpyn:  [laBauna Kupuiosa I'osiemeueBa
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»/3M0/I3BaHe HAa CEH30pPHHMST MAapPKETHHI 3a Ch3JaBaHe Ha OpaH.
audepeHurAIAA*

Ocnoesanue 3a MNpEaACTaBsAHC HAa CTAHOBUIICTO: Y4aCTHC B CbCTaBa HAa HAYYHOTO XYpPHU IIO

3alMUTa HA TUCEePTAIMOHHUS TPy chriiacHo 3amoBen Nel751/25.06.2024r.r. Ha PexTopa Ha

YHCC.

1. Undopmauus 3a gucepraHta

JlokTOopaHTKaTa € 3a4ncieHa B peoBHa (popma Ha 00ydeHne KM Kareapa ,,MapkeTuHr

npy YHUBEPCHUTET 32 HAIMOHAITHO M CBETOBHO CTOMAHCTBO ¢bhe 3amoBen Ne 940/27.04.2020 r.



HOKTOpaHT"bT € IIOJIOXKHJTI BCHUYKHUTC CH H3IUTH YCICIIHO W M3LATI0 € H3IBJIHHUII

HUHAUBHUAYAJIHHA CU ILJIAH.

2. OO0ma xapaKTepuCTHKA HA NMPeACTABEHHUs JUCEePTALHOHEH TPY/

JlucepTallMOHHUAT TPy € ¢ 00eM OoT 169 craHgapTHU CTPaHHUIM OCHOBEH TEKCT U Ce
CbCTOM OT BBBEJICHUE, TPU IJIaBU, 3aKJIIOUEHUE, U3II0JI3BaHa JIMTEpPATypa U MpHIoKeHus. B
aucepranuaTa ca u3nonsBanu 31 tabmuum, 34 ¢urypu u 13 npunoxenus. JlureparypHure
u3ToyHunu ca 118.

JlutepaTyparta, KOATO € M3I0JI3BaHa € HAITBJIHO JOCTaThuHA, OIXOAIIa KaTo 00eM U
TEMaTHKa, KOETO MOJIKpEIs 11eJIeCchOOpa3HOCTTA Ha U3I0JI3BAHETO ¥ HAa OIXOSAIINTE 3a LENTa
MecCTa B IUCepTaLUATA.

[IpencraBenata B yBoJa akTyaJdHOCT, KOSTO ce 0a3upa Ha Oe3cropHHsS (akT, uye B
CbBPEMEHHHUSI CBSAT BCE IOBEYE KOMIIAHWW TNpUjlaraT HWHCTPYMEHTUTE Ha CEH30PHHUS
MapKEeTHHT, 3aI110TO TOM criomMara 3a pa3lo3HaBaeMOCTTa Ha J1aJieH OpaH 110 HAYMHa, 110 KOMTO
noTpeOUTENUTE TO BB3NPHEMAT B Ch3HaHMETO cu. Llenra e ma ce mpeams3BUKa OmNpeaeeHa
MOBEJICHUECKA peaKiys, a OTTaM 1 Opana AudepeHnnaus, KosITo € U3KIUYUTEIHO aKTyaIHa.

[IbpBaTa T7aBa € NOCBETEHa HAa TEOPETHUYHUTE IOCTAHOBKM HA CBHIIHOCTTa Ha
CEH30pHHUS MapKeTHMHr U OpaHja audepeHuuanusta. M3scHsABaT ce XapakTEepUCTUKHUTE Ha
OTJICJIHUTE €JeMEHTHU. Pa3KkpuBa ce ChIbP/KaHUETO Ha MOHITUETO MYJITUCEH30PEH MAPKETUHT
U Ce M3BEeXIAT MOJ3UTE OT HEroBoTo mpuiaraHe. IlpencraBar ce xoHuenmuure 3a OpaHn
nudepeHnranus 1 KoprnopatuBeH Opana. JlokTopaHTkaTa € 000CHOBaja BB3MOXKHOCTTA 32
IpUJIaraHe Ha CEH30pHUS MApKETUHT 3 IOCTUTaHe Ha OpaH AudepeHuuanys B T.4. JurUTaaHa
cpena. Pasrnexxat ce B CpaBHUTENEH IJIaH U3I0I3BaHETO HA METTE CETUBHU €JI€MEHTa Ha TOI
5 BEpUTHTE XUIIEPMAPKETH 32 ObP300OOPOTHH CTOKH.

B®B BTOpa I71aBa JOKTOpaHTKaTa U3ACHSIBA METOOJIOTHATA HA U3CIIEABAHETO OTHOCHO
MIPUJIOKEHHUETO HAa CEH30PHMSI MApKETHHT C I1eJ1 TocTUraHe Ha OpaHja audepeHnnanus oT Ton
5 Bepurute 3a 0Bp30000poTHU CTOKM B bbirapus. O60cHOBaBa ce HEOOXOIMMOCTTa OT
MIPOBEXIAHETO Ha JBy(a3Ha U3Cce0BaTeICKa porpama.

B tperara rinaBa ce mpaBM aHaJ M3 Ha PE3yJNTATUTE OT KAYECTBEHOTO M KOJINYECTBEHO
u3cneaBaHe U ce (GopmMyaupar U3BOAM OT TAX. M3BBbpIIBa ce cTaTHCTUYECKa MpPOBEpKa Ha
XUIOTE3UTE, 3aJI0’)KEHU B IUCEPTALIMOHHUS TPYA, 32 J]a C€ YCTAHOBU TAXHOTO MOTBBPIKICHUE
WIK OTXBBpJsHE. M3BekAar ce NMpakTUYeCKH HACOKHM 3a NpUIaraHe Ha EJIEeMEHTHTE Ha

CEH30PHMS MAapKETUHT BbB BEPUTHUTE 32 OBP3000OPOTHHU CTOKH.



CrnenBar 3aKkiIroueHue, U3M0JI3BaHa JTUTepaTypa U MPUIIOKECHHUS.
3. OuneHka Ha MOJIy4YeHUTE HAYYHH U HAYYHO-TIPUJIOKHH Pe3yaTaTH

[IpencraBeHuTe OT JOKTOpPAHTKaTa HAyYHU U HAYYHO — IMPUIIOKHU PE3YJITaTH, KOUTO
ce OTKpHUBAT B JUCEPTALIUATA Ca U3UepHaTeaHu, 1o0pe GopMyIrpaHy U HAITBIHO IPUEMIIUBH.
Mertoponorusrta € Hay4Ho 00yClIOBaHa.

[Ipensaputenno hopMyaupaHaTa el € U3ISUI0 MOCTUTHATA U pealu3upaHa.

HezaBucumo oOT mnpeaBapuTenHO NOJYEPTAHUTE OrpPaHUUYEHHUS Ha HAMPABEHOTO
u3cneABaHe, AOOpO BIEYATICHHE MpaBM MU CTPEMEXbT Ha JOKTOpaHTa Ja NpPEICTaBU

PA3JIMYHUTEC IVICAHW TOYKH Ha M3CJIICABaHaTa HpO6JI€MaTI/IKa.

4. OueHka Ha HAYYHUTe U HAYYHO-TPHJIOKHH MPUHOCH

I[OKTOpaHT"bT IMOCOYBa CICAHUTEC IIPUHOCHU HA AUCCPTANMOHHHA TPYOd, 4 UMCHHO!:

1.Pa3mmpeno u oborareHo € pa30upaHeTo 3a U3MO0JI3BaHETO HAa CEH30PHU €JIEMEHTH 3a
ch3/1aBaHe Ha OpaH] AudepeHuams.

2. Pa3zpaboTeH u ampoOHpaH € METOAMYECKH HHCTPYMEHTapUyM 3a KauyeCTBEHO H
KOJIMYECTBEHO M3CJIe/BaHE HA BpPb3KaTa ,,CEH30PEH MapKEeTUHT — OpaH audepeHnuanus’ B
KOHTEKCTa Ha XUIePMapKETHTE 32 ObP3000OPOTHU CTOKHU.

3. ®opmynMpaHH ca NPAaKTUYECKH HACOKH 3a MPUJIAraHeTO Ha CEH30PEH MAapKETHUHT OT
XHUIIEpMapKeTUTE 32 ObP30000POTHU CTOKH.

CqI/ITaM, Y€ MOCOUYCHUTEC HAYYHU U HAYYHO — IMMPHUJIOKHHU ITPUHOCH Ca IMOCTUTHATU

OnoOpsieam Taka odopmeHuTe U (HOPMYJTUPAHU TMPUHOCH, 3aIIOTO CYUTAM, Y€ ca

AOCTAaTbYHO HO,Z[pO6HO MPpEACTaBCHU U PA3ICJICHU.

5. OueHka Ha NyOJMKAIMUTE 10 JHCEPTALMATA

[IpenacraBennuTe OT MOKTOpaHTKaTa OO0 YETHPH MyOJIMKAIMKM JIBE CTaTUU W JBa
JIOKJIa/1a, ¥ B KOJIMYECTBEHO U B KAYECTBEHO OTHOIIICHHUE Ca HAITBJIHO TIOCTATHYHHU U OTTOBAPST

Ha HADTMOHAJTHUTEC N3N CKBAaHUA.



6. Ouenka Ha aBTOpedepaTa

[IpencraBenusiT aBTopedepaT € uU3YepHaTeJIeH W HAIbIHO CBHOTBETCTBA Ha
ChIIbP)KAHUETO HA JIMCEPTALMOHHUS TPyX U € choOpa3eH ¢ MpaBWiiaTa 3a CTPYKTypa H
chabpxkaHue. Tol mpeacTaBs B CUHTE3UPAaH BUJ M3IBIHEHOTO OT JOKTOPAHTA HAY4YHO

H3CJICABAHC U ITIOCTUTHATUTC PE3YJITATH OT HECTO.

7. Kputn4ynm 6ejie:KKH, NPenopbKH M BLIIPOCH

Cnopen MeH, caMUTe HayYHU U HAYYHO — IPHIIOKHU IPUHOCH MOTAT JIa Ce MOPa3IIUPST
U J10pa3paboTAT, 3a10TO B JEWCTBUTEIHOCT A IIOCTUTHATH.

Hsimam apyru GenexKu v MpenopbKy, HO CYUTaM, 4e I1e ObJe U3KITIOYUTEIHO J00pe !
MOJ30TBOPHO aKO MyOJIMKYBa B MO-TOJISIMO M3/IaHHE CBOETO M3CJIEBAHE OT IUCEPTAL[HOHHUS

TPYZH, 3a Ja 6’]3,[[6 AOCTBIIHO 0 IIO-T'OJIAM KPbBI' OT YAUTATCIIN — U TCOPCTULHN U IIPAKTHUIIH.

8. 3akuoueHue

B 3akimoueHue, KpallHOTO CTAHOBMUIIE 3a JUCEPTALMOHHUAT TpPYJI Ha TeMa:
»/3M0/13BaHe HA CEH30PHUSI MApPKeTHHI 3a Cch3laBaHe Ha Opana audepeHunanmus
IIPEJCTABIABA aKTYaIHO M 3HAYMMO M3CIIE/IBaHE, KOETO € CHEeM(PHUYHO MO CBOSITA CHIIHOCT U
peanu3anus.

JokxropantreT IlaBamna Kupuiaosa I'osiemedeBa sICHO IOKa3Ba IO3HABAHETO Ha
u3cneaBaHara npoOjemMaTHKa, CIOCOOHOCT 3a KPUTHYHO AaHAJIU3WpaHe M M3I0JI3BaHE Ha
noJryyeHa HHpopManus.

JucepranusaTra CbAbp)Ka HAYYHM M HAy4yHO — IPWJIOKHH NPUHOCH M OTroBaps Ha
M3HMCKBaHUATAa Ha 3aKkoHA 3a pa3BUTHME HA aKaJeMHuHus cbcraB B PemyOsnka bovarapus,
[IpaBmiiHKKa 32 HETOBOTO NMPUIIOKEHHUE U Ha MpaBUIHKKA 3a yueOHa aeiitHocT B YHCC.

Bb3 ocHOBa Ha TOBa, MpejlaraM Ha yBa)Ka€MUTE WIECHOBE Ha HAy4YHOTO XypH Aa
NPUCHAAT 0Opa3oBaTeHaTa U Hay4Ha CTeleH ,,JJOKTop™ Ha AokTopaHT IlaBiauna Kupuiosa
I'onemeueBa B npodecronanno Hampasienue 3.8. ,,JikoHOMuKa™ 10 Hay4YHa CIEIMATIHOCT

,Mapketunr” B YHCC.

08.08.2023r. IMommuc: ...,

rp.Codus /nou.n1-p Hanexna Jlumoa/



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

OPINION

From: Assoc.Prof.Dr. Nadezhda Yordanova Dimova, Department of Economics, New
Bulgarian University - Sofia, professional direction 3.8. "Economics"” Scientific specialty

"Marketing"

Regarding: dissertation work for awarding the educational and scientific degree "doctor" in the

scientific specialty "Marketing" UNWE

Reason for presenting the opinion: participation in the composition of the scientific jury for the
defense of the dissertation according to Order No. 1751/25.06.2024. of the Rector of UNWE.
Author of the dissertation: Pavlina Kirilova Golemecheva

Dissertation topic: ""Using Sensory Marketing to Create Brand Differentiation™

1. Information about the dissertation student
The doctoral student is enrolled in full-time studies at the Department of Marketing at
the University of National and World Economy with Order No. 940/27.04.2020.

The PhD student has passed all of his exams and has fully completed his individual plan.

2. General characteristics of the presented dissertation work

The dissertation has a volume of 169 standard pages of main text and consists of an
introduction, three chapters, a conclusion, references and appendices. 31 tables, 34 figures and
13 appendices are used in the dissertation. There are 118 literary sources.

The literature that has been used is completely sufficient, appropriate in volume and
topic, which supports the expediency of its use in the appropriate places in the dissertation.

The actuality presented in the introduction, which is based on the indisputable fact that

in the modern world more and more companies apply the tools of sensory marketing, because



it helps the recognition of a given brand in the way consumers perceive it in their minds. The
goal is to cause a certain behavioral reaction, and hence brand differentiation, which is
extremely relevant.

The first chapter is devoted to the theoretical statements of the essence of sensory
marketing and brand differentiation. The characteristics of the individual elements are clarified.
The content of the concept of multisensory marketing is revealed and the benefits of its
application are shown. The concepts of brand differentiation and corporate branding are
introduced. The doctoral student substantiated the possibility of applying sensory marketing to
achieve brand differentiation in, among other things, a digital environment. The use of the five
sensory elements of the top 5 hypermarket chains for fast moving goods is considered in a
comparative plan.

In the second chapter, the doctoral student clarifies the research methodology regarding
the application of sensory marketing in order to achieve brand differentiation from the top 5
fast moving goods chains in Bulgaria. The need to conduct a two-phase research program is
justified.

The third chapter analyzes the results of the qualitative and quantitative research and
formulates conclusions from them. A statistical test of the hypotheses laid down in the
dissertation work is carried out in order to establish their confirmation or rejection. Practical
guidelines for applying the elements of sensory marketing in FMCG chains are derived.

A conclusion, references and appendices follow.

3. Evaluation of the obtained scientific and scientific-applied results

The scientific and scientific-applied results presented by the doctoral student, which can
be found in the dissertation, are comprehensive, well formulated and completely acceptable.
The methodology is scientifically determined.

The pre-formulated goal has been fully achieved and realized.

Regardless of the previously highlighted limitations of the research, a good impression
is also made by the doctoral student's effort to present the different points of view of the

investigated issues.

4. Evaluation of scientific and scientific-applied contributions
The doctoral student indicates the following contributions of the dissertation work,

namely:



1. The understanding of the use of sensory elements to create brand differentiation has
been expanded and enriched.

2. A methodological toolkit was developed and tested for qualitative and quantitative
research of the relationship "sensory marketing - brand differentiation” in the context of fast
moving goods hypermarkets.

3. Practical guidelines have been formulated for the implementation of sensory marketing
by hypermarkets for fast moving goods.

| believe that the specified scientific and scientific-applied contributions have been
achieved

| approve of the contributions so shaped and worded because | believe they are

sufficiently detailed and separated.

5. Evaluation of dissertation publications

A total of four publications, two articles and two reports, presented by the doctoral
student, both quantitatively and qualitatively, are completely sufficient and meet the national

requirements.

6. Evaluation of the abstact

The submitted abstract is comprehensive and fully corresponds to the content of the
dissertation and complies with the rules for structure and content. It presents in a synthesized

form the scientific research carried out by the doctoral student and the results achieved from it.

7. Criticisms, recommendations and questions

In my opinion, the scientific and scientific-applied contributions themselves can be
expanded and further developed, because in reality they have been achieved.

| have no other comments or recommendations, but | believe that it would be extremely
good and beneficial if he published his thesis research in a larger edition, so that it would be

accessible to a wider range of readers - both theorists and practitioners.



8. Conclusion

In conclusion, the final opinion on the dissertation work on the topic: ""Using Sensory
Marketing to Create Brand Differentiation' represents an up-to-date and significant
research that is specific in its nature and implementation.

Doctoral student Pavlina Kirilova Golemecheva clearly demonstrates knowledge of the
researched issues, ability to critically analyze and use the information obtained.

The dissertation contains scientific and scientific-applied contributions and meets the
requirements of the Law on the Development of the Academic Staff in the Republic of
Bulgaria, the Regulations for its Application and the Regulations for Educational Activities at
the UNSS.

Based on this, | propose to the respected members of the scientific jury to award the
educational and scientific degree "doctor" to doctoral student Pavlina Kirilova Golemecheva

in professional direction 3.8. "Economics™ with a scientific specialty "Marketing™ at UNWE.

08.08.2024 Signature: ...........ocoeeiiinnnn.
Sofia [Assoc. Prof. Dr. Nadezhda Dimova/



