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Asrop Ha mucepranuonnus Tpya:  PamocTuH 'eoprueB Ejnenkon

Tema Ha qUCEPTALIMOHHUS TPYI:

H»WIIOTPEBUTEJICKH HATJIACHU CITIPSAMO UH®JIYEHCBHBP MAPKETHUHI A
Ocnosanue 32 IpeJICTaBsSHE HA PELICH3MATA: YYACTHE B ChCTABA HA HAYYHOTO SKYPH IO 3aIUTa

Ha JMCepTAllMOHHUS TPy chriacHo 3amoBe Ne 1750/25.06.2024r. na Pexropa na YHCC.

1. Nudopmanus 3a 1ucepraHTa

JIOKTOpaHTHT € 3a4MClieH B peoBHA ¢popma Ha OOydeHHE KbM KaTenapa ,,MapKeTuHr u
CTPATETNYECKO IJIaHUpPaHE  IpU YHUBEPCUTET 332 HALIMOHAIHO M CBETOBHO CTOMAHCTBO ChC
3anoexn Ne 595/22.03.2019 r.

B nepuona 09.2012 — 07.2017r. noxTopanTsT € 6mi cTyAeHT B Karenpa ,,MapkeTunr u
cTparernyecko Iutanupane, Cnenuannoct ,Mapkernnr B YHCC. B mnocnencreue, 3a
nepuoaa 09.2017 — 07.2018r. ce o6y4yaBa B MarucThbpcka CTeTeH CIEeIUAITHOCT ,,MapKeTHHr,
crienuanu3anus ,,PekiiaMeH MEHUIKMBHT .

B momenra padotu B BTV Media Group kato Traffic Coordinator /Opranusupane u

IUIaHUPAHE Ha PEKJIaMH U U3IOTBAHEC Ha IJICHIMCTA Ha KaHAJINTe/ .



HOKTOpaHT’bT € U3IIBJIHUII IPCABAPUTEIIHO 3aTI0KEHUTE B UHAVBUAYAJTHUA yqe6eH IJ1aH
,Z[CI‘/'IHOCTI/I KaTo 3aAbJDKUTCIITHUTC U3IIMTH Ca ITIOJIOKEHU B PAMKUTEC HAa IPOCKTHUPAHUTE CPOKOBCE.
Hpel[CTaBeHI/I ca BCHUYKHU H€O6XOI[I/IMI/I JOKYMCHTH 34 OCBIICCTBABAHC Ha OIICHKA Ha

JMCEPTALIMOHHUS TPYI.

2. OO0ma xapakTepuCTHKA HA MpeCTABEHUs THUCEePTAIMOHEH TPY/

JucepranmoHHuAT TpyA € B 00eM oT 190 crpanuuu. TpyasT € cTpyKTypupaH B YBOJ,
U3JIO)KEHUE B TPU IJIABH, 3AKJIIOYEHUE, NPUIOKCHMs, CIUCBHK C H3IOJI3BaHA JIMTEPATYpa,
IIPUHOCH U Hay4yHU IyOsinkanuu. Hanuie ca 1Be NpuiioykeHus ¢ aHKeTHA KapTa 3a IepCOHATHO
VMHTEPBIO U BBIIPOCHUK 32 AHKETHO IIPOYYBAHE.

JIuteparypara, KOSATO € ITIOCOYEHA U LIUTUPAHA OT JOKTOPAaHTa € HaIIbJIHO JOCTaThb4yHA
U CBUJETEICTBA 3a OTJINYHA HAy4yHA OCHOBA, Bb3 OCHOBA Ha KOATO € CTPYKTypUpaHa camaTa
qucepTanus.

B yBojma noxrtopaHTa 00OCHOBaBa akTyaJlHOCTTa Ha u30paHaTra OT HEro TeMma,
IIPEACTaBsl aBTOpPOBAaTa Te€3a M MPOU3THYALIUTE OT HEs XMIIOTE3H, LENTa, METOJO0JIOTHATA,
KAaKTO U OTPAHUYEHUATA B JUCEPTALMOHHUS TPY/.

3ano)keHarTa 11eJ1 Ha JUCEPTALMOHHUAT TPy, @ UMEHHO Ja C€ U3CJeIBAT HarjlacuTe Ha
norpedburenute B bbarapus cupsiMo MHGIyeHChp MapKEeTHHTra € HaIlbJIHO U 11eJeChoOpa3HO
ITOCTUTHATA.

B nepBa rinaBa JOKTOPAaHTHT MPEJICTABs ChUIHOCTTA HA KOHIIENUATA Ha UH(IYEHCHD
MapKEeTHHIa, KaTo IIOCJIEJOBATEIHO pas3rieXk/Ja IosiBaTa My, 3HAYEHHMETO Ha COLMAIHUTE
MEINM 3a Pa3BUTHETO MY, BHUJOBET€ HH(MIYyEHCHPHU, 3HAYECHHUETO Ha HHEOIyEHCHPUTE U
(dakTopuTe, KOUTO BIMSAT BBPXY HHGIYEHChp MAapKETHMHIA, €TaluTe 3a ChJAaBaHE Ha
MH()IYyeHChP MApKETUHIOBA KaMIIaHUs U MPWJIAraHETO U U3MEPBAHETO Ha €()EKTUBHOCTTA Ha
TO3U BUJ MapKETHUHT.

BbB BTOpa rnaBa € M3MOJA3BaHA METOJOJIOTHATA HA EMIMPHUYHO H3CIEABaHE Ha
MOTPEOUTENICKUTE HAarjlacu crnpsMo HHGIYEHChP MapKeTHHra, KaTro $ICHO 3a OTpa3eHu
W3CIIEIOBATEICKATE  BBOPOCH M M3CIEHOBATEJIICKUTE  XUIIOTE3W, METOAUKATa U
MHCTPYMEHTapUyMa, N3I0JI3BAaHUTE METOAM, N3BA/IKaTa U OCBLIECTBEHUST aHAIIN3.

B Tperata rnaBa ca npeacTaBeHN HAUIEKHO PE3YIATATUTE OT IPOBEIEHOTO U3CIIEABaHE,
a HMEHHO pe3ylITaTUTe OT pA3JIMYHUTE BUJOBE AaHaIU3, W3BOAUTE, IIpOBEpKaTa OT
MIPEIBAPUTEIIHO 3AJI0KEHUTE XUIIOTE3W U MPEUIOKEHHSITa 3a MpHUJarane Ha HHQIYEHCHD

MapKeTUHTa cpel ObITapCKUTE NOTPEOUTEIH.



CJ'IG,I[BaT 3aK/IIIOYCHHUE, ABC IPUIOKECHUA U U3IIOJI3BaHa JIMTEpaTypa.

HOKTOpaHT"bT IIOKa3Ba L[06pa OCBCAOMCHOCT IIO Hp06HeMaTI/IKaTa, pasriicxxaaHa B
AUCCPTAIUOHHUA TPY, MOJI3BA U UTUPA KOPCKTHO CbOTBCTHUTC U3TOYHUIHU U aBTOPH.

HaMI/IpaM IMMOCTAaBAHCTO W M3ACHABAHCTO HAa OCHOBHHUTC IIPpUYUMHH 34 I/1360p Ha
(bOpMy.TIaTI/IBHI/I MCTOM IIPU HMPOBEKIAAHETO HAa M3CICABAHCTO 3a H606XOI[I/IMO U KOPEKTHO

06y0J’IOB3HO OT CbAbPIKATCIIHA CTpaHa.

3. OueHka Ha NOJYy4YeHUTE HAYYHH M HAYYHO-TIPUJIOKHH Pe3yJITaTH

Cren BHUMATEIIHO aHAIM3UPAHE ChABPKAHUETO HA TUCEPTAIMOHHUAT TPYH, OOIIOTO
MU BIICYATIICHUE €, Ye TOCTaBeHAaTa IeJI M 3a7adu ca mocturHatd. Cien KaTo ce HampaBu
00CTOCH aHaJIN3 HAa TOCOUEHHUTE MMPHUHOCH MOXKE J1a CE 3aKITI0YH, Y€ TIOCOYCHHUTE OT JIOKTOPAHTa
Hay4YHU PE3y/ITaTh ca Jo0pe GOopMyIIMpaHy U KOHIIENTYaTHO TOCTUTHATH.

B nozakpena Ha TOBa TBBpJICHUE MOTaT Jia ObJIaT IOCOYCHH CIICTHUTE HAYYHH M HAYYIHO
— MPHUJIOKHU PE3YITATH, IOCTUTHATU B JIUCEPTAIHITA:

* JloOpo BIICUATIICHHE TIPABH OIIE B HAYAJIOTO 0OOCHOBKATa HA aKTYAITHOCTTa U U300pa
Ha TeMa 3a W3CJICBaHEe W MPUYMHUTE, MOPaa KOUTO IOKTOPAHTA CE € HACOYHMI KBbM
Hero./cTp.5/

*OTIMYHO ca pa3lIMPEeHHd pa3TUYHUTE BHJIOBE TMOHSTHS, IO OTHOIICHHE Ha
MH()ITYEHChP MApKETHHTa M aKIEHTHT € IMOCTaBeH BHPXY pPa30MpaHETO HAa TE3HW TOHSITHS U
JOMBIIHEHOTO 0000IIEHHE OT CTpaHa Ha AMCEPTaHTa, KaTO MO-CHIIECTBEHUTE Ca CBHP3aHH C:
MOHATUMHOTO pa3OupaHe 3a CHIIHOCTTa Ha HHQIYEHChP MapKeTHHTa, C JI0cTa J00po
MHOT0ACIIEKTHO YUCTO MCTOPUYECKO MPOCIEsIBaHE HA EBOJIIOIMOHHOTO pa3dHupaHe 3a TOBa
nousitue. /ctp.10-13/

*KopekTHO € M3IoJI3BaHa MOCeI0BaTEeTHa METOIMKA 38 KAYeCTBEHO W KOJMYECTBEHO
M3clie/IBaHe Ha HATrJIaCUTe Ha MOTPEOUTENUTE CpsiMO HH(IyeHChP MapKeTHHTa B brarapus.
JIOKTOpaHTBT € MOAXOMWJ CTPATeTHYeCKH OOOCHOBAHO, 3a Ja TOCTUTHE CBOsTA e B
JUCepTaIusITa, KaTo € CTENEHyBall BAYKHOCTTA HA PA3IMYHUTE TMOJIXOIM MPU U3CIEABAHETO,
KOETO B JICHCTBUTEIIHOCT WCTHHCKU 000TaTsBa 3HAYCHHETO W PE3YJITaTUTE, KOUTO ca
MTOCTUTHATH.

*(OOEKTUBHO € TPEJCTAaBEHO U M3CJIEIBAHO 3HAUYEHUETO HA MH(IYECHChP MAapKETHHTA

3a U3rPaKAAHCTO Ha 6paHz[a, KO€TO HpI/I,Z[06I/IBa BCC IMO-TOJISIMO 3HAYCHHUC B IIPAKTHUKATA.



* JloOpo MpeacTaBsiHe U MPOCTeIsiBaHe Ha BIUSHUETO HA PA3IMYHUTE (PAKTOPU, KOUTO
BIIVSISIT BHPXY MHQIIYCHChD MapKETHHTa, KaTo MOHSIKOTa YacT OT TAX CE MPEeHeOpernsar mpu
ISTIOCTHOTO CTPYKTYpPUPAHE U BHEAPSBAHE HA MAPKETUHT CTPATETUATA B KOMIIAHHSITA.

*OTIUYHO CTPYKTYPHPAHE HA U3CIICIBAHETO U U3IOI3BaHE HA TEPMUHOJIOTHUSATA, KOSTO
€ o0BBp3aHa ¢ npodieMaTuKaTa.

* ABTOPOBHUTE CTAaHOBHIIA CE BIDKIAT SICHO M Ca BUHATU HA TOYHOTO MSICTO, C OIIPEIeIICH
aKIEHT, KOMTO 000TaTsBa IsJIOCTHOTO U3CIIEeIBAHE.

*M3BoauTe, KOWTO TPaBU JOKTOPAHTA Ca KOPEKTHH, HECYOCKTHMBHH H H3IISIIO

MMOAYMHCHHU HA ITOJYUCHUTC PE3YJITaTH, oe3 Jla CC U3KPUBsABaA I/IH(i)OpMaI_II/IHTa.

4, Onenka Ha HAYYHUTEC H HAYYHO-IIPUJIOKHHA IIPUHOCHA

JIOKTOPaHTHT MOCOYBA CICIHUTE IPUHOCH Ha TUCEPTALIMOHHUS TPY/, & UMCHHO:

1.06orateHO W pa3smIUPEHO € 3HAHWETO OTHOCHO: crenudukara Ha HHPIYSHCHP
MapKeTPIHI‘a; (1)aKTOpI/ITe, OKas3Balllld BJIINAHUC BT)pr HEroBartra e(beKTI/IBHOCT; cTarmTe HpI/I
Ch3/IaBaHE HA KaMIIaHUS 32 MHQIYCHCHhD MAapKETHHT; 3HAYCHHETO MY 3a H3Tpa)KJIaHe Ha
OpaHnna.

2. Pa3paboTeHN ca W3CIEIOBATEIICKM WHCTPYMEHTH 3a KA4eCTBEHO W KOJIMYECTBEHO
MPOyYBaHE HA HATJIACHTE HA TIOTPEOUTEHUTE CIIPSIMO MH(ITYSHCHD MapKETHHTA.

3. Pa3kputu ca Harmacute Ha motpeburtenute B bhirapus copsMo H3MOJI3BAaHETO Ha
MHOITYEHCHP MAaPKETHHT.

4. V3BeneHu ca Npenopbku KbM KOMIAHMMTE NMPHU pa3paboTBaHE HA MApPKETUHIOBU
KaMITaHUH C MHU3M0JI3BAHC HaA BIHWATCIHU JIUIIA. HpCHOpT)KI/ITC OTPaSSIBaT CTCIICHTA Ha
CHOTBETCTBUE MEXKTY CIIOHCOPUPAHUS MTPOIYKT, HH(MIYyEHCHPA U TIOCTIEI0BATEINTE MY

BbIpeku mo-KOHKPETU3UPAHOTO MM MPEJCTaBsSHE, CUYMTAM, Y€ HAYYHUTE M HAYYHO —
HpI/IJ'IO)KHI/ITe HpI/IHOCI/I Ca HAITBJIHO ITOCTUTHATHU U HAITBJIHO T'U O)IO6p$IBaM. CaMI/ITe HpI/IHOCI/I
OM MOTJI0O MaJIKO TI0-OOCTOWHO Ja ObJaT pa3siCHEHHW, C OTJIe/ MO-ToJiiMaTa OOEKTUBHOCT Ha

TAXHOTO CbAbpPIKAHUC.

5. OneHka Ha myOJIMKAIMKUTE N0 JUCEPTALUATA

IIo AUCCPTAIUOHHUA TpyA € NPCACTAaBCH CIIMCBK C IICT HyGHHKaHI/II/I, KOHUTO H IIO
KOJIMYCCTBO W II0 KAYCCTBO HAIIBJIHO YAOBJICTBOPABAT HAIIMOHAIHUTC MUHHMAJIIHU

m3uckBanus. Camurte myonukauu ca B epuonaa 2021-2022r. B pa3nuyHu u3ganus. Yetupu



0T myOJMKaIMUTEe ca Ha OBJIrapCcKu €3WK W €/lHAa € Ha AHIVIMICKU e3WK. 3arjaBusiTa Ha
OTJENHUTE MyOJMKallMu $ICHO TIOKa3BaT, Y€ C€ IOKPUBAT pA3IUYHUTE aCHEKTH OT
W3CIIEJIBAHETO HA JUCEPTAMOHHUSA Tpyld. Upe3 Te3u NyOiIMKalHuH, CaMHUST JOKTOPAHT €
Mpeanpuesl Mepku Jna WHPOpMUpa HaydyHaTa OOIIMHOCT 32 CBOWUTE HAYYHHU THPCEHUS U

PEIYITATUTE, KOUTO B ,Z[CI\/'ICTBI/ITGJ'IHOCT € IIOCTUT'HAaJI.

6. Ouenka Ha aBTOpedepaTa

[IpencraBenusT aBTopedepar € B obeM or 38cTp., W3UYEpNATEIICH W HAITBIHO
CBhOTBETCTBA Ha CHIBPKAHUETO HAa TUCEPTALIMOHHUS TPy M € ChoOpa3eH ¢ MpaBuiara 3a
CTPYKTYpa U ChIbpiKaHUe. TOW MPENCTaBsi B CHHTE3UPAH BUJ M3IBIHEHOTO OT JIOKTOPAHTa
HAYYHO M3CJICABAHE U MIOCTUTHATUTE PE3YIATATH OT HETO.

B aBropedepara ca MOCOYEHM 3aIBIDKHTEIHHUTE E€IIEMEHTH OT ChIbP)KAaHHUETO Ha
JIMCEepPTallMOHHUST TPpyA. He3aBUCHMO OT OOCTOSATEICTBOTO, Y€ B KOHCHCKTHBEH CTHI H
JIOTHYECKA IOCIEIOBATEIHOCT Ca MPEACTABCHH OCHOBHHTE CJIEMEHTH OT JIUCEPTAlUsATa,
CTETEHTa Ha OTpa3sBaHe HA ChIABPKAHUETO HA JUCEPTALMATA € JOCTAThYHO 332 (HOPMUPAHETO
Ha 001I1a MpeIcTaBa 3a CaMUST JUCEPTAMOHEH TPY/.

B nombiHeHue KbM MPEACTABSIHETO HA ChABPKAHMETO HA JUCEPTAI[MOHHHUS TPYH, B
aBTOpedepara ca U3BEIEHU U MPUHOCUTE, KAKTO U CIHCHKA C MyOIMKAlUUTE HAa JTOKTOPaHTa

10 TeMaTa Ha JUCEPTAUUOHHHUS TPY/I.

7. KputnunHm 6eie:KKHU, PenopbKH U BLIIPOCH

KbM gokTOpanTa uMaMm HSKOJKO BBIPOCAa, KOWTO CBBCEM HE OMaJloBa)kaBaT
KauyecTBOTO Ha JUCEPTALUOHHUS TPYJ, @ UMEHHO:

1.Ha ctp.55 ce npaBAT U3BO/M 32 ISTIOCTHOTO BIMSIHUE Ha HH(IYSCHChP MAapKETHHTa B
KOMYHHUKAI[MOHHATa TOJMTUKAa Ha KOMIaHUATA. ToBa € BakeH acCHeKT, HO CUMUTaM, 4e
MH()IYEHChP MapKeTHHra OKa3Ba BIUSHUE BbPXY LAJIOCTHATA MAPKETUHI CTpATErusi KOSATO
OCBEH MAapKeTHMHI KOMYHUKallUUTe U OpaHaa, Ou ciefBalo Ja BKJIIOYBA M OCTaHAIUTE
€JIEMEHTH Ha MapKeTHHIa MUKCa U MOJEpHUSI MapKETUHI MHCTpyMEHTapuyM. bu morio ga ce
3araTHe, 0e3 J1a ce HaBJIM3a B IBJIOOYMHA 32 OCOOCHO HAPacTBAIIOTO 3HAUYEHUE HA TO3U BHJ
MapKeTUHT /pa30upa ce, cieiBa Ja ce OTUMTA U clenupuKaTa KaKTO Ha NPOIYKTUTE U

YCIIYTUTE, TaKa U Ha Ou3Heca, B KOWTO (yHKIIMOHUPA ChOTBETHATa KOMITaHUS./



2.CamMusT qucepTalMOHEeH TPyA OU CriedeNus ako XUIIOTe3UTe 0sixa U3BEJIEHU OIIe B
yBOJIa, 32 Ja CE€ BIDKAAT SICHO M Ja ca OOBBP3aHU C OCTAaHAIUTE 3aJBbKUTEIHU HEroBU
enemMeHTd. CyuTam, Y€ MO TO3M HAYMH CE€ TMOCTUra B3aUMOCBBP3AHOCT U JIOTUYECKA
000CHOBAHOCT, KOSITO € MIPUTJICAHA U MOXKE Ja CE MPOCIEIH.

3.3a U3ACHABAHETO HA BBIIPOCUTE MPH ABJIOOYMHHOTO UHTEPBIO OM MOTJIO J1a C€ U3SICHU
JIOTUKATa U TOCJEeI0BAaTeIHOCTTa Ha M300pa Ha Te3W BBIPOCH, a M Jla CE MOCOYU IOBeue
nH(OpMaIIHS 32 PECTIOHICHTHTE.

bux momosnia AOKTOpaHTa Ja OTTOBOPHM Ha CIEAHUTE JiBa BBIPOCA, 33 Ja 3aLIUTH
CBOSITA IUIOCTHA KOHLENIMS U pa3OupaHe 3a Harjacute Ha norpeburenure B bbiarapus
cpsaMo UHGIyeHChp MapKeTHHra B brarapus:

1.Kou ca ocnoenume cybekmuenu pakmopu, Koumo npeuam Ha peaiu3upanemo Ha
unghyencovp mapkemune ¢ bvacapua?

2.JIoannu nu ca d0vacapckume nompedumenu KoM UHGIyeHcvbpume, noo 4uemo
61UAHUE 6Ce NO-Yecmo e3emam peuienue 3a nokynka? Monsa, apzymenmupaiime ceoemo
cmanosuue.

MHoro 6ux ce paaBaia, ako JOKTOpaHTa B3€Me PEIICHUE J]a CHHTE3Upa U ITyOJINKyBa
CBOETO H3Cie/[BaHe B MOHOrpadus, 3alI0TO CYUTAM, Y€ Ts IIe ObJe MoJe3Ha KaKTo Ha

HOTpe6I/ITeJ'II/ITe, TaKa U HAa PA3JIMIHUTC Ou3HeCH.

8. 3akuoueHue

[IpenacraBenuar aucepraniioHeH Tpya: .IloTpeOuTeICKH HArJacu CHOPAMO
HH(QIIyeHChP MapKeTHHIa* € ChC 3aJ0KeHa UHTepecHa MpobdaeMaTHKa, KOSTO 3a/1b1004EHO
€ M3ClIe[IBaHa W MPHUTEKaBa BCHYKU HEOOXOJAMMHU KayecTBa 3a Ja ObJe OIICHEHa C BHCOKA
MOJIOKUTEITHA OIleHKa. be3cmopHara akTyanmHocT Ha n30paHara Tema o0ycliaBs U O4aKBaHUSTA
3a ChbBPEMEHHOCT M BHEJIPABAHE HA PA3IMYHUTE ACIEKTH HA MPOMEHUTE Ha HArjacuTe Ha
MoTpeOUTeNnuTe TMOJ BIWMAHHE Ha WH(IyeHCHp MapkeTuHra B bearapus. JlokTopaHTHT
MPAaBUJIHO U METOJUYHO € CTPYKTYpUpal CBOSATA JUCEPTALMs, KOETO SICHO C€ MOAKPEIS U OT
W3BOJUTE, KOUTO MPABHU.

Kareropuuno mora na 3akimoda, ye OOKTOpaHThT Pamoctun I'eoprueB Ejenkos
MpUTEkKaBa CIIOCOOHOCT 3a HAYYHO HM3CJEABaHE, BHEIPSBAHE HA TEOPETHUUYHUTE TIO3HAHUS H
TEPMHUHOJIOTHS B HAYYHO U 33IBJIOOUEHO U3CIIeABaHE, CIOCOOHOCT 3a M3BEX/IaHe Ha U3BOJIU U

MIPENOPBKU, U3BEKIAHE HA HAYYHU U HAYYHO — IIPUJIOKHU IIPUHOCH.



Bb3 ocHOBa Ha TOBa, mpeiaraM Ha yBa)KaeMHTE WICHOBE HAa HAYYHOTO KYpH Ja
HOPUCHIAT 00pa3oBaTeIHaTa M Hay4Ha CTEIeH ,,JOKTOp  Ha JokTopaHT Pamoctun I'eoprues
ExenkoB B mpodecnonanno nampasieHue 3.8. ,,MkoHOMHKA® MO0 Hay4yHa CHELHUATHOCT

»MapKeTHuHr.

06.08.2024r. Mommue: ...ooovvveeeeee ...

rp.Codus /nou.n1-p Hapexna Jlumona/
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Regarding: dissertation work for awarding the educational and scientific degree "doctor" in the

scientific specialty "Marketing" UNWE
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defense of the dissertation according to Order No. 1750/25.06.2024. of the Rector of UNWE.

Author of the dissertation: Radostin Georgiev Elenkov
Dissertation  topic: "CONSUMER ATTITUDES TOWARDS INFLUENCER
MARKETING"

1. Information about the dissertation student

The doctoral student is enrolled in full-time studies at the Department of Marketing and
Strategic Planning at the University of National and World Economy with Order No.
595/22.03.2019.

In the period 09.2012 - 07.2017 the PhD student was a student at the Department of
Marketing and Strategic Planning, Marketing Specialty at UNWE. Subsequently, for the period
09.2017 - 07.2018 is studying for a master's degree in "Marketing", specializing in "Advertising
Management".

He currently works at BTV Media Group as a Traffic Coordinator /Organizing and

planning advertisements and preparing the channel playlist/.



The doctoral student has completed the activities set in advance in the individual study
plan, and the mandatory exams have been passed within the planned deadlines.
All the necessary documents for the evaluation of the dissertation work and the related

requirements.

2. General characteristics of the presented dissertation work

The dissertation is 190 pages long. The work is structured in an introduction, an
exposition in three chapters, a conclusion, appendices, a list of references, contributions and
scientific publications. Two applications are available with a Personal Interview Questionnaire
and a Survey Questionnaire.

The literature that is indicated and cited by the doctoral student is completely sufficient
and testifies to an excellent scientific basis, on the basis of which the dissertation itself is
structured.

In the introduction, the doctoral student justifies the relevance of his chosen topic,
presents the author's thesis and the resulting hypotheses, the purpose, the methodology, as well
as the limitations of the dissertation work.

The set goal of the dissertation, namely to investigate the attitudes of consumers in
Bulgaria towards influencer marketing, has been fully and expediently achieved.

In the first chapter, the doctoral student presents the essence of the concept of influencer
marketing, successively considering its emergence, the importance of social media for its
development, the types of influencers, the importance of influencers and the factors that
influence influencer marketing, the stages of setting up an influencer marketing campaign and
the implementation and measuring the effectiveness of this type of marketing.

In the second chapter, the methodology of empirical research of consumer attitudes
towards influencer marketing is used, clearly reflecting the research questions and research
hypotheses, the methodology and tools, the methods used, the sample and the analysis carried
out.

In the third chapter, the results of the conducted research are duly presented, namely the
results of the various types of analysis, the conclusions, the verification of the pre-established
hypotheses and the proposals for the implementation of influencer marketing among Bulgarian
consumers.

A conclusion, two appendices and references follow.



The doctoral student shows a good awareness of the issues considered in the dissertation,
uses and correctly cites the relevant sources and authors.

| find the placement and clarification of the main reasons for choosing formative methods
when conducting the research to be necessary and correctly determined from the content side.

3. Evaluation of the obtained scientific and scientific-applied results

After carefully analyzing the content of the dissertation, my general impression is that
the set goal and tasks have been achieved. After a thorough analysis of the mentioned
contributions, it can be concluded that the scientific results indicated by the doctoral student
are well formulated and conceptually achieved.

In support of this statement, the following scientific and scientific-applied results
achieved in the dissertation can be indicated:

*A good impression is made right at the beginning by the justification of the relevance
and the choice of the research topic and the reasons why the doctoral student chose it./p.5/

*The various types of concepts related to influencer marketing are excellently expanded
and the emphasis is placed on the understanding of these concepts and the supplemented
summary by the dissertationer, the more essential ones being related to: the conceptual
understanding of the essence of influencer marketing, with a fairly good multifaceted purely
historical tracing of the evolutionary understanding of this concept. /p.10-13/

*A consistent methodology was correctly used for qualitative and quantitative research
of consumer attitudes towards influencer marketing in Bulgaria. The PhD student has taken a
strategic approach to achieving his dissertation goal, valuing the importance of different
research approaches, which in fact truly enriches the meaning and results that have been
achieved.

*The importance of influencer marketing for brand building, which is gaining more and
more importance in practice, is objectively presented and studied.

*Good representation and tracking of the influence of the various factors that influence
influencer marketing, and sometimes some of them are neglected in the overall structuring and
implementation of the marketing strategy in the company.

*Excellent structuring of the research and use of terminology that is tied to the issue.

*The author's opinions are clearly visible and are always in the right place, with a certain
emphasis that enriches the overall study.



*The conclusions drawn by the doctoral student are correct, non-subjective and fully

subordinated to the results obtained, without distorting the information.

4. Evaluation of scientific and scientific-applied contributions

The doctoral student indicates the following contributions of the dissertation work,
namely:

1. Knowledge has been enriched and expanded regarding: the specifics of influencer
marketing; the factors influencing its effectiveness; the stages of creating an influencer
marketing campaign; its importance for brand building.

2. Research tools have been developed for a qualitative and quantitative study of
consumer attitudes towards influencer marketing.

3. The attitudes of consumers in Bulgaria towards the use of influencer marketing have
been revealed.

4. Recommendations for companies when developing marketing campaigns using
influential persons are given. Recommendations reflect the degree of match between the
sponsored product, the influencer and their followers

Despite their more concrete presentation, | consider that the scientific and scientific-
applied contributions have been fully achieved and I fully approve of them. The contributions
themselves could be explained a little more thoroughly, in view of the greater objectivity of

their content.

5. Evaluation of dissertation publications

The thesis presents a list of five publications, which both in terms of quantity and quality
fully satisfy the national minimum requirements. The publications themselves are in the period
2021-2022. in various editions. Four of the publications are in Bulgarian and one is in English.
The titles of the individual publications clearly indicate that different aspects of the dissertation
research are covered. Through these publications, the doctoral student himself has taken
measures to inform the scientific community about his research and the results he has actually

achieved.

6. Evaluation of the abstact



The presented abstract is in a volume of 38 pages, comprehensive and fully corresponds
to the content of the dissertation and complies with the rules for structure and content. It
presents in a synthesized form the scientific research carried out by the doctoral student and
the results achieved from it.

The mandatory elements of the content of the dissertation are specified in the abstract.
Regardless of the fact that the main elements of the dissertation are presented in a concise style
and logical sequence, the degree of reflection of the content of the dissertation is sufficient for
the formation of a general idea of the dissertation work itself.

In addition to the presentation of the content of the dissertation, the contributions and the
list of the doctoral student's publications on the topic of the dissertation are also displayed in

the abstract.

7. Criticisms, recommendations and questions

| have several questions for the doctoral student, which do not at all detract from the
quality of the dissertation work, namely:

1. On page 55, conclusions are made about the overall influence of influencer marketing
in the company's communication policy. This is an important aspect, but | believe that
influencer marketing has an impact on the overall marketing strategy, which, in addition to
marketing communications and the brand, should also include the other elements of the
marketing mix and modern marketing tools. It could be hinted, without going into depth, about
the especially growing importance of this type of marketing / of course, the specifics of both
the products and services, as well as the business in which the respective company operates,
should also be taken into account./

2. The dissertation work itself would have benefited if the hypotheses had already been
presented in the introduction, so that they were clearly visible and linked to the rest of its
mandatory elements. | believe that this achieves an interconnectedness and a logical rationale
that is presentable and traceable.

3. To clarify the questions in the in-depth interview, the logic and sequence of the choice
of these questions could be clarified, and more information about the respondents could be
indicated.

| would ask the PhD student to answer the following two questions to defend his overall
concept and understanding of consumer attitudes in Bulgaria towards influencer marketing in

Bulgaria:



1. What are the main subjective factors that prevent the implementation of
influencer marketing in Bulgaria?

2. Are Bulgarian consumers loyal to influencers, under whose influence they
increasingly make purchase decisions? Please justify your opinion.

| would be very happy if the PhD student decides to synthesize and publish her research
in a monograph, because | believe that it will be useful both to consumers and to various

businesses.

8. Conclusion

The presented dissertation work: "Consumer attitudes towards influencer
marketing™ has an interesting problem at stake, which has been thoroughly researched and
has all the necessary qualities to be evaluated with a high positive evaluation. The indisputable
topicality of the chosen topic determines the expectations for modernity and implementation
of the various aspects of the changes in consumer attitudes under the influence of influencer
marketing in Bulgaria. The doctoral student correctly and methodically structured his
dissertation, which is clearly supported by the conclusions he draws.

| can categorically conclude that the doctoral student Radostin Georgiev Elenkov
possesses the ability for scientific research, the implementation of theoretical knowledge and
terminology in scientific and in-depth research, the ability to draw conclusions and
recommendations, to make scientific and scientific-applied contributions.

Based on this, | propose to the respected members of the scientific jury to award the
educational and scientific degree "doctor" to doctoral student Radostin Georgiev Elenkov in

professional direction 3.8. "Economics™ with a scientific specialty "Marketing".

06.08.2024 Signature: ................oeeel
Sofia [Assoc. Prof. Dr. Nadezhda Dimova/



