YHUBEPCUTET 3A HAITMOHAJIHO U CBETOBHO CTOITAHCTBO

CTAHOBMUIIE

Ot:  npog. 0-p Tamsana Hevivesa Heyesa-Ilopuesa,
YHuusepcumem 3a HayuoHanHo u c6emMoOBHO CMONAHCIEO
Hayuna cneyuannocm ,, Mapkemumne “

OTHOCHO:  JUCEPTALMOHEH TPY/ 3a MPUCHXKIaHEe HAa 00pa3oBaTe/IHA U Hay4YHa
CTENEH L JA0KTOP* mo Hayuma cneyuanHocm , Mapxkemune™ B

YHCC.
ABTOp Ha JUCEPTAMOHHHUS TPY: Paoocmun I'eopeues Enenxos
Tema Ha TUCEepTALIMOHHUS TPY/I: llompebumencku naznacu cnpsamo
uHghIyencvp mapremunea
Hayuen pbproBoguTEN: lIpog. 0-p Kpacumup Mapunos

OcHnosanue 3a TIpEICTaBsIHE HA CTAHOBUIIIETO: YYaCTHE B ChCTaBa Ha HAYYHOTO
Kypu TI0 3allldTa Ha JUCEPTAMOHHUS TPyA cbIylacHO 3amoBen Ne
1750/25.06.2024 r. Ha 3aM.-peKTOpa MO HAYYHOU3CJIe0BaTEICKAaTa JCHHOCT Ha
YHCC.

1. NUndopmanus 3a 1ucepTaHTA

HucepranTbT ce € oOyyaBajn MO JOKTOpCKa MporpamMa KbM Kartenpa
»MapKeTUHI M CTpaTeru4yecko IulaHupane®, ¢Qaxkyiarer ,,YmpaBieHue U
anmuHuctpausa™ Ha YHCC no HaydHa cnienualiHOCT ,,MapKEeTUHT* ChIJIACHO
3amoBen Ha Pekropa Ha YHCC Ne 595/22.03.2019 r. OOydeHuero e
cyOcuampaHo OT IbpKaBaTa M € ockbilecTBeHO B mepuoma 05.03.2019 r. —
12.07.2024 r.

2. O0ma xapakTepucTHKA HA MPeICTABEHNs TUCEPTANMOHEH TPY/
2.1. Cmpyxkmypa u obem

JucepranoHHUAT Tpya € B o0eM oT 174 cTp. W BKIIOYBA YBOJ, TPHU
IJIaBH, 3aKJIIOYEHUE, TMPWIOKEHHUS U U3MOJ3BaHA JUTEpaTypa. Xapakrepusupa



ce ¢ 100pO CTPYKTypHpaHE U JIOTHYECKa MOCIEI0BATEIHOCT Ha PA3TIICKIaHUTE
BBIIPOCH.

2.2. Oyenxka 3a axmyarHocmma Ha memama, yewma, 3aoavume,
obexma, npeomema u OCHOBHAMA me3a Ha OUCEPMAYUOHHUSL MPYO

AKTyaJIHOCTTa M 3HAYMMOCTTa Ha TeMaTa C€ OMpeAeNsAT OT ¢akra, 4e
npe3 TOCICIHNUTE HAKOJKO TOJWHU WHQIYCHCHD MapKETHHI'BT MPEICTABIISIBA
€lHa OT Hail-Obp30 pa3BUBAIINTE CE MAPKETUHTOBU JCHHOCTH, KOSITO MMa 3a
TeJT J1a YBEITMYH MOMYJISIPHOCTTA Ha OTpeieNieHr OpaHI0Be cpel MOTPEOUTE B
COIIMAJTHU MPEXH, KOUTO Ce TIpUeMaT 3a He3anHTEPECOBAHH.

B yBoma Ha pa3paboTkara TOYHO U SICHO ca (OpPMYJIUpaHH OOCKTa,
npenMeTa, enTa U 3aJJa4iTe Ha U3CIIEeIBAHETO.

W3cnenoBarenckuTe 3aJadyd ca TMOAYMHEHHW Ha IOCTaBeHAaTa Iel U
JIOTUYECKH U MOCIIE0OBATETHO BOAST IO HEHHOTO U3IIBIHCHHUE.

B cwoTrBeTcTBHME <C 1enrta, 3amadudTe, mpenMera W o0eKTa Ha
pa3paboTkaTta, ca JAe(pUHUpPAHU TET U3CIACAOBATEICKN XUIOTE3U, KOUTO
MIPEAOTIPEACIIAT MPAKTUKO-TIPUIIOKHUS XapaKTep HA TUCEPTAIMOHHUS TPY/I.

2.3. M3znonzeana nayuna iumepamypa

[IpuinoxeHusT CUChK HA KHUTU U MOHOTpapuu, y4eOHUIU, IEPUOIUIHU
U3JIaHUA W EJEKTPOHHM HW3TOYHMUIM BKIouBa 118 3arnaBus, muTupanu Ha
Pa3JIMYHH €3ULIH.

Hsnonzeanama muayuna aumepamypa —ceudemeicmea 3a  OMAUYHA
JUMepamypHa  0C8e0OMEHOCH ~ HA  OUCEepmMAaHma  Nno  pasiexicoaHama
npooremMamuxa.

2.4. Oyenka Ha cbOBPIUCAHUETNO HA OUCEPMAYUOHHUS MP)YO

B mepBa rnaBa ce TpeACTaBs pPa3BUTHETO HA KOHIICIHATA 32
WH(IYEHCHP MapKETHHT, KaTo EJIeHACOUYCHO Ce OOphIIa CIeIMaTHO BHUMAHNE
Ha 3HAYEHUETO Ha COIMAIIHUTE MEIUM 3a ToBa pasButhe. [Ipodecronanno ce
M3SICHSBA 3HAYCHHUETO Ha MHQIYCHCHP MapKETHHTA 3a M3rpakaaHe Ha OpaHja,
MSICTOTO MY B IISUIOCTHATa MApKETUHIOBa MOJUTHKA Ha (pupMara, U B 4aCTHOCT
B KOMYHHUKAIIMOHHATa TOJMTHKA. l[Ipenus3Ho ce mpocleasBaT eTanuTe Ha
Ch3JlaBaHe Ha WHQIYEHCHDP MApKETHHTOBAa KaMIaHUA. 3aIablI00UYeHO ce
pasriexaar BunoBete HHPIYEHCHPH, GaKTOpUTE TMpH U300p Ha HHPIYCHCHP U
MOKa3aTeJINTEe 3a U3MEpPBaHe Ha €)EKTUBHOCTTA Ha MH(IIYEHCHP MAPKETHHTA.

BB BTOpa raBa ce NpeACTaBS METOJAOJOTHATA HAa EMIHMPUYIHO
W3CIIe/IBAHE HA MOTPEOUTEICKUTE HArJIaCH CIPSAMO WH(IYCHCHP MapKETHHTA.
O6ocHOoBaHa € HEOOXOJUMOCTTa OT TMPOBEKIAHETO HA KauyeCTBEHO W



KOJIMYECTBEHO M3CJIEJIBaHE. 3a LEJIUTE Ha KAadeCTBEHOTO M3CJIEBaHE Ca
npoBeaeHn 20 MHAMBHUIyaTHU IBIOOYMHHU HHTEPBIOTA, a 3a LEJIUTE Ha
KOJIMYECTBEHOTO M3CJE€ABaHE — OHJIAH aHkera cpen 442 mnorpeOuTeny.
O6ocobeHn ca dYeTHpu Kpbra U3CIEAOBATCIICKM BBIIPOCH, a HMMEHHO:
noTpeOjJeHNe Ha MHTEPHET M COLMAIHU MEIUU, CHBMECTHUMOCT MEXIY
UHQIIYEHChp U MOTPEOUTEN, CbBMECTUMOCT MEXKIY MH(MIYEHCHP U NPOAYKT, U
CbBMECTUMOCT MEXJIy HOTpedutren M NOpoAyKT. B  cboTBeTCTBHE C
M3CJIEI0BATEIICKUTE BBIPOCU ca (opMyJIupaHu paOOTHUTE XMIIOTE3W U ca
pa3paboTeHH U3CIEN0BATEIICKM MHCTPYMEHTH 3a KQUECTBEHO U KOJIMYECTBEHO
u3cienBane. M3cnenBanero e npoBeaeHoO B nepuoaa ssuyapu — Mapt 2024 r., a

CTaTUCTHYECKaTa 00padOTKa Ha JAHHUTE € U3BBPIIEHA C POrpaMHUs NPOLYKT
SPSS.

B Tpera rmaBa ca npencTaBeHH PE3YATATHTE OT EMIMPUYHOTO
uscnensane. M3rotBeH € mnpodun Ha PECHOHACHTUTE W Ca aHaJIU3UpaHU
JAHHUTE CIOPE] NOBAUTHATUTE U3CIIETOBATEIICKH BBIIPOCH. APryMEHTHPAHO ca
dopmynrpanun 0O0OCHOBaHM M3BOJM OT aHanu3a. VM3BbplIieHa € craThucThuYecKa
MIPOBEpPKA Ha 3aJI0KEHUTE XUNOTe3U. HampaBeHn ca KOHKPETHHU MPEIOKECHHUS
3a npujarane Ha MHQIyeHChP MAPKETUHT CpeJl ObJIrapCKUTE TOTPEOUTEINH.

CvOvporcanuemo Ha OUCEpmMayuoOHHUsL mpyo NOKA36d, Ye KaHOUOAmvm 3a
00KMOp npumencasa 3a0bjlOOYeHU Meopemudty 3HAHU 6 o0b1acmma Ha
unghyencvp mapkemunea, cnocoOHOCM 3a NPOBeNcOane HA CAMOCMOSMEeNHU
HAYYHU U3CNe08aHUs U @Qopmyaupane Ha 000CHOBAHU NPEOSIONCEHUS C
NPAKMUKO-NPULONCEH XapaKmep.

3. OueHka Ha MOJyYeHUTE HAYYHH M HAYYHO-TIPUJIOKHH Pe3yaTaTH

[locTurHature pe3ynTaTd CHOTBETCTBAT HA IIOCTAaBEHATa LEIU H
W3CJIENOBATEICKATE 3aJadyd M MMAT TEOPETUYEH, METOJNOJIOTMYECKH U
MIPAKTUKO-TIPUIIOKEH XapaKTep.

4. OueHKa HA HAYYHUTE U HAYYHO-TIPUJI0KHHU MPUHOCH

JlokTopanTsT (QopMynupa UYETHUPUW HaydyHU mpuHoca. W dyetupure
MpreMaM 3a PeaiHi U 00OOCHOBAHHU.

1. OGorareHo W pa3MMPEHO € 3HAHHETO OTHOCHO: cIeruduKara Ha
nHDIyeHChp MapKeTuHTa; (pakTopuTe, OKa3Ballld BIUSHUE BBHPXY HEromaTa
e(eKTUBHOCT, €TanmuTe TMpPHU Ch3aBaHe HA KaMIaHUs 3a UHQIYSHCHD
MapKETHHT; 3HAYEHUETO MY 3a M3rpakiaHe Ha OpaHja.

2. Pa3paboTeHu ca M3CAEAOBATEIICKM WHCTPYMEHTHU 3a KayeCTBEHO U
KOJIMYECTBEHO TMPOyYBaHE Ha HarjacuTe Ha MOTPEOUTEIUTE CHPSIMO



UH(pIYEHCHP MapKETUHTA.

3. Paskputu ca Harjacute Ha moTpedbutenuTe B bbarapus crnpsmo
M3IOJI3BAHETO HA MH(IYECHCHP MapKETHHT.

4. W3BeneHu ca MPENOPHKU KbM KOMIIAHUUTE MHpPU pa3pabOTBaHE Ha
MapKETUHIOBU KaMIIaHWM C W3IMOJ3BaHe Ha BiIuATeNHU juia. [Ipenopbkute
OTpa3siBaT CTEMEHTa Ha CBHOTBETCTBUE MEXKIY CIOHCOPUPAHUS TPOIYKT,
UH(pIYyeHChpa U TIOCIEOBATEIIUTE MY .

5. Ounenka Ha NMyOJUKALMHUTE MO IUCEPTALMSTA

Pagoctun EnenkoB uma mner mnyOiauKanuu, CBbP3aHM C Temara Ha
TUCEPTALMOHHUS TPYJ — €/IHa OT y4acTHE B MEXIyHapoiHa KOH(pEpEeHIUs B
qy>KOMHA ¥ YETUPH OT y4acTHs B KOH(EPEHIMHU B CTpaHaTa.

He pasnosaram ¢ uH(popManus 3a paspoCTpaHEHHE HA IOIYYEHHTE
pe3yiTaTH B HAyyHaTa JIUTEpaTypa.

6. Ouenka Ha aBTopedepara

ABTopedepaTpT BBpPXy TemaTa Ha aucepranuAra € B obem or 38
CTpAaHHIIM MU CBHAbPKA BCHUYKM HEOOXOAMMH DPEKBU3UTH M W3UCKBAaHUS 32
pa3paboTBaHeTo My. TOl I'BITHO U JOCTOBEPHO BBH3MPOU3BEXKIA B 0000IIECH BU/
CTPYKTypaTa, ChIBbPKAHHETO U MPUHOCHUTE MOMEHTH Ha JTUCEPTALlMOHHHUS

TPpYyAd.

7. KputuuHu 0e/ie:KKH, NPeNnopbKU U BbIPOCH

[Ipenmopbkara MM KBM KaHAugaTa 3a ,,JJOKTOP™ € Ja NPOIBIKH C
U3ClIeIBAHUATA B 00JacTTa Ha MH(PIYEHChpD MapKeTHHra. Ta3u TeMaTrhka craBa
BCE MO-aKTyajHa M My MpenopbyBaM jAa pa3paboTu W M3aaje MOHOTrpaduyueH
TPYZ B Ta3u 00JI1acT.

8. 3akiouenue

JucepranoHHUAT Tpya, paspadoTeH ot Pagoctun ['eoprueB Enenkos
NpeNCTaBliABa 3aJbJ00OUYEHAa Hay4yHa pa3padoTKa ¢ TPAKTUKO-TIPUIIOKEH
xapaktep. Toit e HanucaH npo(ecruoHaTHO, Ha BUCOK HAyY€H CTUJI U TIPEJICTaBs
JUCEPTaHTa KaTO MEPCHEKTUBEH MJaJ] HaydeH paOOTHUK ChC 3aBUAHA 00IIa
MKOHOMUYECKA KYJITypa U ChC CEPUO3EH HAYUCH MOTEHITHAI.

Bwv3 ocnoea na nayuno-npunodxcHume npuHocu 8 OucepmayuoHHus mpyo
u 6 cvomeemcmeue C Hpuemume Kpumepuu 3d HPUCLIHCOAHE HA
obpazosamennama U HAy4Ha cmeneH ,,00KMOp ", U3pasaeam  Cc80emo
Kame2opuuHo cmanoguwe 0a 6voe npucvoerna Ha Paoocmun I'eopeues Enenkos



obpazosamennama u HAy4Ha cmeneH ,,00KmMop‘‘ no HayuHama cneyuairHocm
,» Mapkemumne .

5 aBryct 2024 1. / rp. Codus [Tonmuc:
/mpod. n-p Tarsna Heuesa-Ilopuesa/
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the scientific jury for the defense of the dissertation according to the Order Ne
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1. Information about the dissertant

The dissertant was trained in a doctoral program at the Department of
Marketing and Strategic Planning, Faculty of Management and Administration
of the UNWE in the scientific specialty "Marketing" according to the Order of
the Rector of the UNWE Ne 595/22.03.2019. The training was subsidized by the
state and was carried out in the period 05.03.2019 — 12.07.2024.

2. Assessment of the topicality of the topic, aim, objectives, object,
subject and main thesis of the dissertation

2.1. Structure and volume

The dissertation is 174 pages and includes an introduction, three chapters,
conclusion, appendices and references. It is characterized by good structuring
and logical consistency of the issues addressed.



2.2. Assessment of the topicality of the topic, aim, objectives, object,
subject and main thesis of the dissertation

The topicality and importance of the subject is determined by the fact that
in the last few years influencer marketing represents one of the fastest growing
marketing activities that aims to increase the popularity of certain brands among
users on social networks who are assumed to be disinterested.

In the introduction of the paper the object, subject, aim and objectives of
the study are precisely and clearly formulated.

The research tasks are subordinated to the set goal and logically and
consistently lead to its fulfillment.

In accordance with the aim, objectives, subject and object of the
development, five research hypotheses are defined, which predetermine the
practical-applied character of the dissertation.

2.3. Scientific literature used

The attached list of books and monographs, textbooks, periodicals and
electronic sources includes 118 titles cited in various languages.

The used scientific literature testifies to the excellent literary awareness
of the dissertant on the considered issues.

2.4. Evaluation of the dissertation content

Chapter one presents the development of the concept of influencer
marketing, with a focused attention on the importance of social media for this
development. The importance of influencer marketing for brand building, its
place in the overall marketing policy of the company, and in particular in the
communication policy is professionally clarified. The stages of creating an
influencer marketing campaign are precisely traced. Types of influencers,
factors in choosing an influencer, and metrics for measuring the effectiveness of
influencer marketing are thoroughly discussed.

Chapter two presents the methodology of an empirical study of consumer
attitudes towards influencer marketing. The necessity of conducting qualitative
and quantitative research is justified. For the qualitative research, 20 individual
in-depth interviews were conducted and for the quantitative research, an online
survey of 442 consumers was conducted. Four sets of research questions were
identified, namely: internet and social media consumption, influencer-consumer
compatibility, influencer-product compatibility, and consumer-product
compatibility. In line with the research questions, working hypotheses were
formulated and research instruments were developed for qualitative and



quantitative research. The research was conducted between January and March
2024 and statistical data processing was done using SPSS software.

Chapter three presents the results of the empirical study. A profile of the
respondents is drawn and the data are analysed according to the research
questions raised. Reasoned conclusions from the analysis are formulated.
Statistical testing of the hypotheses is carried out. Concrete proposals for the
implementation of influencer marketing among Bulgarian consumers are made.

The content of the dissertation shows that the PhD candidate possesses
in-depth theoretical knowledge in the field of influencer marketing, the ability
to conduct independent research and formulate substantiated proposals of a
practical and applied nature.

3. Evaluation of the obtained scientific and applied results

The achieved results are in line with the set objectives and research tasks
and have theoretical, methodological and practical-applied character.

4. Evaluation of scientific and applied contributions

The PhD student formulated four scientific contributions. | accept all four
as real and justified.

1. Enriched and expanded knowledge on: the specifics of influencer
marketing; the factors influencing its effectiveness; the stages of creating an
influencer marketing campaign; its importance for brand building.

2. Research tools have been developed for qualitative and quantitative
research on consumer attitudes towards influencer marketing.

3. Consumer attitudes in Bulgaria towards the use of influencer
marketing are revealed.

4. Recommendations to companies when developing influencer
marketing campaigns are derived. The recommendations reflect the degree of
alignment between the sponsored product, the influencer, and their followers.

5. Evaluation of the dissertation publications

Radostin Elenkov has five publications related to the dissertation topic —
one from participation in an international conference abroad and four from
participation in conferences in the country.

| have no information on the dissemination of the results in the scientific
literature.



6. Evaluation of the abstract

The abstract on the topic of the dissertation is 38 pages long and contains
all the necessary requisites and requirements for its development. It fully and
faithfully reproduces in a summarised form the structure, content and
contributions of the dissertation.

7. Critical comments, recommendations and questions

My recommendation to the PhD candidate is to continue with research in
the field of influencer marketing. This topic is becoming increasingly relevant
and | recommend him to develop and publish a monographic work in this area.

8. Conclusion

The dissertation work developed by Radostin Georgiev Elenkov is a
thorough scientific work of practical and applied character. It is professionally
written, in a high scientific style and presents the dissertant as a promising
young researcher with an enviable general economic culture and serious
scientific potential.

On the basis of the scientific and applied contributions in the dissertation
and in accordance with the accepted criteria for the award of the educational
and scientific degree "PhD", | express my strong opinion to award to Radostin
Georgiev Elenkov the educational and scientific degree "Doctor” in the
scientific specialty "Marketing".

Sofia
05.08.2024 Signature:
/Prof. Dr. Tatyana Netseva-Porcheva/



