YHUBEPCHUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

CTAHOBMUIIE

Ot: pou. a-p EBrenus I'eoprueBa TonkoBa oT IKOHOMUYECKH YHUBEPCUTET
— Bapna, HayyHa cneuunaiHocT ,,MapkeTuHr

OTHOCHO:  JUCEPTALMOHEH TPY/ 3a MPUCHXKJIaHe Ha 00pa3oBaTeliHa U Hay4YHa
CTENEH ,JOKTOP* 1O Hayuna cneyuannHocm ,MapKeTUHT B
YHCC.

ABTOp Ha qucepTauuoHHus Tpya: Padocmun ['eopeues Enenxos
Tema Ha mucepraumonnus tpya: [IOTPEBUTE/ICKH HAIJIACH CIIPAMO
HHDJIVEHCHP MAPKETHHI'A

OcHosanue 3a TIPECTaBSHE HA CTAHOBHIIETO: YUaCTHE B ChCTaBa Ha HAYYHOTO
KypH TI0 3alluTa Ha  JUCEPTAllMOHHUS TPYyJd CBIVIACHO  3amoBe]
Nel1750/25.06.2024 r. na Pextropa na YHCC.

1. Undopmanus 3a qnucepTanTa

HuceptanTbT ce € oOydaBayl MO JOKTOpCKa Mporpama KbM Kameopa
,» Mapxemune u cmpameeuwecko nianupame “ xvm paxyimem ,, Ynpasnenue u
aomunucmpayus “ Ha YHCC no nayuna cneyuannocm “Mapxemune* CbriacHO
3anosen Ha 3am.-pextopa o HUJI na YHCC Ne595/22.03.2019 O6yuenueto e
OCBIIIECTBEHO B 3adoura dhopma npe3 nmepuoaa 05.03.2019-05.03.2022 r.

2. O0ma xapaKkTepucTHKA HA MPeICTABEHUsI INMCePTALMOHEH TPY/

[IpeacTaBeHUsAT MU 3a CTAHOBUIIE IUCEPTALMOHEH TPYJ HA JOKTOPAHT
Panoctun T'eoprueB EnenkoB e ¢ o6my obem ot 173 crTpaHuim u e
CTPYKTYPUPAaH BBbB YBOJ, TPU IJIaBH, 3AKIIOYEHHUE, IPHIIOKEHUS U CIHCBHK C
U3M0J3BaHaTa JHUTepaTtypa. B Kpas Ha AUCEpTallMOHHUSA TPYyJ € IOCTaBEHa
JeKJIapanus 3a aBTOPCTBO Ha JUCEPTALMOHHMS TPY[, KOSITO € B 00eM OT elHa
CTpaHHMILIA.

Temara nHa auceprauuonnus tpyn ,JIOTPEBUTEJICKM HATJIACHU
CIIPAMO HH®JIYEHCBHP MAPKETHUHI'A* e akrtyanHa u oTpassiBa
CbBPEMEHHU AaCHEeKTH Ha MapKETHHra B YCIOBHUS Ha BHCOKOTEXHOJOTMYHA
cpena. llenra u 3agaunte, KOUTO Ce MOCTABAT B pa3pabOTEHUs JUCEPTALIMOHEH



TPYD, ca ACHO W ajaeKkBaTHO MocTaBeHH. OOEKTHT Ha H3CiEIBaHE € OOIIO0
AeuHUpaH Karo: ,JJEWHOCTHTE, CBHCTABISABAILM HWHQIYEHCHD MapKETHHT.
[TpenmeTsT Ha U3CieABaHE € ONpeesieH KaTo ,,00IECTBEHUTE Harlacu COpsMo
uHIyeHCHp MapkeTuHra®. O1iie B yBoja ca [eUHUpaHH 5 XUTIOTE3H, KOUTO ca
CBBP3aHM C TeMara Ha jucepraumsaTa. JokropaHTsT € wnsnoJssBan 118
JUTEpaTypHU U3TOUYHUKA KAaTO MpeoliaiaBalaTa yacT OT TSIX €a OT NOCIEAHUTE
JIeCeT FOJJMHU U C€ OTHACAT J0 pa3paboTBaHATa TEMA.

3. OueHka Ha MOJy4YeHUTE HAYYHH M HAYYHO-TIPUJIOKHH Pe3yITaTH

B nmbppBa riaBa Ha aucepTauMOHHMS Tpyd Ha TeMa ,lloTpeOurencku
Harjacu CHpsMO HMHQIYEeHChP MAapKeTUHTa™ ca TMpeACTaBeHH OCHOBHHU
TEOPETUKO-METOAOJOTMYECKH ACIEKTH Ha KOHUENuuATa 3a HUHQIYyeHChP
MapKeTHHra. 3aCerHaTH ca: MOsiBa U pa3BUTUE HA KOHIIEMIUATA 3a UH(DIYEHCHP
MapKETHUHI, 3HAYEHHWE HA COLMAIHUTE MEIUU 3a Pa3BUTHE HA HHQIYECHCHP
MapKeTHUHT, BUJOBE MH(IYEHCHPH, 3HAUCHHE HAa MH(IyEeHChp MapKETHHra 3a
u3rpaxnaane Ha OpaHpaa, (paKToOpH, BIMSIEIIH BbPXY HH(IYEHCHP MAapKETHHIA,
MACTO Ha MH(IYEHChP MapKETHHTA B LSUIOCTHATA MApKETUHIOBA MOJUTHKA Ha
¢upmara, etanu Ha Ch3JaBaHE Ha HMHQIIYEHChp MapKETHHIOBa KaMIIaHUS,
U3MepBaHE Ha €(EKTUBHOCTTA OT MH(IYEHCHP MApKETHHIa M NpUJaraHe Ha
UH(QIYyEeHChp MapKETHHIa B KOMyHUKAIUATA Ha (pupmara.

BeB BTOpa rnaBa € MpPENJIOKEHAa METOAOJOIHMs Ha EMIMPUYHO
U3CcJe/IBaHe Ha MOTPEOUTEIICKUTE Harjacu CIpsiMO MH(IECYHCHP MapKETHHIA,
KOSITO OOXBallla: M3CJIENOBATEJIICKH BBIPOCH M HU3CIENOBATEICKH XHIIOTE3H,
METOAMKA U MHCTPYMEHTApUyM 3a MPOBEXKIAHE Ha W3CIIeJIBaHE, Mpoleaypa 3a
KOHCTpYHpaHE€ Ha M3CJIEI0BATEICKH HWHCTPYMEHTApUyM 3a ChOMpaHe Ha
HEOOXOAMMUTE 3a M3CIEABAHETO JIaHHU, ChAbpPXKAHUE HA M3CIEAOBATEIICKUS
MHCTPYMEHTApUYM 3a ChOMpaHe Ha HEOOXOJMMHUTE 3a M3CJIECABAHETO JaHHM,
M3MOJ3BaH METOJ 3a CbhbOMpaHe Ha JaHHU, M3BaJKa 3a MPOBEXKIAHE Ha
W3CIIEABAHE U U3IIOJI3BAH CTATUCTUYECKU aHAIIN3 32 00pabOTKa Ha pe3yTaTuTe.

B Tpera rmiaBa ca mNOpeNCTaBEHH pE3YyATATHTE OT IPOBEACHOTO
U3CJe/IBaHe: aHaJU3 Ha JaHHU, aHAJIU3 Ha MpoQuiia Ha PECIOHACHTUTE, U3BOU
OT TPOBEIECHOTO W3CJIEABAaHE, IIPOBEpPKAa HA MW3AUTHATUTE XHWIIOTE3H W
NpeIJIoKEHUsT 3a MpuiaraHe Ha HUHQIYEHChP MapKETUHT cpell ObIrapckuTe
MOTPEeOUTENH.

CpabpkaHHETO HA TPUTE TJABH CHOTBETCTBA HA MOCTABEHUTE LEN H
3a/1a4y B yBOJIa HAa JUCEPTALIMOHHHUS TPYI.

4. OueHKa HAa HAYYHUTE W HAYYHO-TIPUJIOKHHU MPHHOCH
B aBTOpedepara B yactTa ca 060co0eHH 4 MpUHOCA HA TUCEPTALIMOHHUS

TPy



1. OGorareHo W pa3MIUPEHO € 3HAHWETO OTHOCHO: crenudukara Ha

UHQIIYCHChD MapKeTHHTa, (aKTOPUTE, OKa3Ballld BIHSHHUE BBPXY

HeroBaTa €(EeKTHBHOCT, €TaluTe NpU Ch3JAaBaHE Ha KaMITaHUS 32

UH(IYESHCHP MApKETHHT; 3HAYCHUETO MY 3a U3TpakJIaHe Ha OpaH[a.

2. Pa3paboTeHn ca HM3CJIEIOBATEIICKHM WHCTPYMEHTH 3a KAauyeCTBEHO H

KOJIMYECTBEHO TMPOYYBaHE Ha HArjJacHTe Ha IMOTPEOUTEIUTE CHPSIMO

MHQITYESHCHhpP MapKETHHTA.

3. Pazkputm ca Harimacute Ha moTpeOUTenuTe B bbiarapus cmpsmo

M3I0JI3BAaHETO Ha MH(ITySHChP MAPKETHHT.

4. V3BeneHW ca TPENMOPBKA KBbM KOMIIAHMHMTE IMPH pa3pabOTBaHE Ha

MapKeTUHTOBM KaMIIaHWH C W3MOJI3BAHE HA BJMSTCIHH JIHIIA.

[lperopbkuTe  OTpa3sBaT CTEEHTA HAa  CHOTBETCTBHE  MEXKIY

CTIOHCOPHPAHHUSI TPOAYKT, HH(IYEHCHpA U MOCIET0BATCIUTE MY.

[TpuHOCHTE KOpECIIOHIMPAT HA TeMara Ha JAMCEPTALMOHHUS TPYI U Ha
MOCTAaBEHUTE I U 3a1aud. HaMupaM NMprUHOCUTE HAa aBTOPa KaTO ChHIIECTBEHU
Y TIPWIOKUMU B HH(DITYEHCHhpP MapKETUHTA.

CunrtaM, Ye AUCEPTALMOHHUAT TPYI ChIbpPXKA HAINBIHO WU YaCTHYHO
M3BEJCHUTE HAYYHH, HAYYHO-TIPUIIOKHU MIPUHOCH U MPHIIOKHU PE3YNTaTH U TH
OLIEHSIBAM KaTO OPUTHMHAIHY U 3HAYMMH 32 HayKaTa U MpaKTUKaTa.

5. OuneHka Ha My0JMKALMHUTE M0 AUCEPTAIUATA

Hoxtopant Panoctun ['eoprueB EnenkoB e mnpeacraBun oOmpo 5
CaMOCTOSTENTHN MyOJIMKallMd CBBP3aHU C TeMmaTa Ha JUCEPTAllMOHHUS TPYI,
KOWUTO TIPEACTABISIBAT CTaTUM M JOKJIAAu Kato 4 OT mnyOJuMKanuuTe ca
nyOJIMyBaHU B HAIMOHATHU W3JIaHUSI U €HA OT MyOJIMKAIUUTE € U3/IaJIeHa B
yy>kOuHa. Hayunute myOnukanuu ca NpelCTaBeHH C MBJIHO Oubiamorpadcko
ONMKMCAaHUE M € OCUTYPEH JOCThI JI0 ChIbPKAHMETO UM moja (opmaTa Ha
opuIMaIHO U3NpaTeHHu (aitsiose.

[IpencraBeHuTe MyOIMKAIMM OTroBapsIT HA MUHUMAIHUTE HAIMOHATHU
W3HMCKBAaHUS 3a MPUCHKIAHE Ha oOpa3oBaTeilHa W Hay4yHa CTEIEH ,,JIOKTOp®,
ChINIACHO WI. 20, all. 2 u ajl. 3 Ha 3aKOHa 3a Pa3BUTHE HA aKaJCMUYHUS ChCTaB
B PenyOiiuka bearapus.

6. Ouenka Ha aBTopedepara

AtopedeparsT Ha Pamoctun I['eoprueB EneHKoOB Ha aucepTaliOHEH
TPYJ 3a MPUCHKIAaHE HA 00pa3oBaTelIHa U HAy4YHa CTEIeH ,,JlokTop* mo Hay4yHa
crenquanHoct ,,Mapkerunr* Ha Ttema L JIOTPEBUTEJICKM HAIJIACHU
CIIPAMO UHOJIIYVEHCHP MAPKETUHI'A* e pa3paboren B obem or 38
CTpaHUIIU, KOUTO ChIBPXKAT: 00Illa XapaKTEPUCTHUKA HA JUCEPTAIUOHHUS TPY/I,
MPEJCTABIHE HA CTPYKTypaTa M ChIBPKAHUETO, CIpaBKa 3a MPUHOCUTE H



CITUCHK Ha MyOJUKAIMUTE 10 TeEMaTa Ha AUCEPTAIMOHHUS TPY/I.

B xoma Ha mpounTa Ha AWCEpTAMOHHUSA TPyA W WHOpManuara OT
aBTopedepara KOHCTaTHpaM HECHOTBETCTBUE B OOIIHS OpOW Ha CTpPaHUIIUTE.
[IpenocTaBeHUAT MU 3a peleH3UpaHe TUCEPTAIMOHEH Tpya € B obem oT 173
CTpaHMIIM, TOKAaTO B aBTOpedepara € 0Toensa3aHo, ye ,, AUCEPTALUOHHUAT TPY/I €
B 00eM oT 190 cTpaHuIM U € CTPYKTYpHUpaH B YBOJ, U3JIOKEHHE B TPU TJIaBH,
3aKJII0YEHUE, TMPUIIOKEHHUS, CIUCHK C M3IOJI3BaHA JIMUTEpaTypa, MPUHOCU U
HAy4YHU TyOJIMKAIUK .

7. KpuTnuHu 0ej1eKKHU, NPenopPpbKU U BbIPOCH

B npoueca Ha 3amo3HaBaHE € JMCEPTAUMOHHUS TPy HAa JOKTOPAHT
PanocTtun 'eoprues EneHkoB ca perucTpupanu HIKOM CIa0OCTH:

1. B tabmmma 1, xosito e o3arimaBeHa ,,ChIIHOCT M 3HAYEHHE Ha

MH()IyEeHChp MapKETUHIa CIOPE] Pa3IuyHU aBTOPHU ™ C€ MPEICTABAT
€1Ba YeTUPH JePUHHULINKI/IUTEPATypHHA U3TOYHHUKA OT nepuona 2010-
2019 roguHa, KOETO HaMUpPaM 3a HEJIOCTATHYHO.

2. B maparpa¢ 1.3. o3arnasen ,,BunoBe nuadayeHCHpH* ca nmpeacTaBeHU
5 kputepusi 3a KiacuuiMpaHe: BB3MOXKHOCTTA Ja BB3JCHCTBAT U
yOexaBar, MO3HaHUATA CU B KOHKpETHATa 00J1acT, Oposi Ha TEXHUTE
MOCJIeIOBaTEIM, HayuHA Ha TpeJCTaBIHe Ha uHopMmarus u
NPEACTaBIHOTO ChAbpPKAHKUE B COLMANIHATA Mpexa. B kpaitHa cMeTka
JOKTOPAHTHT € MPEJICTaBWI Kiacu(UKaIus 1Mo aABa KpUTepusi B o0eM
O-MaJTbK OT ABE CTPAHULIH.

3. B ronsma gact ot tabnunute u GUTypHUTe, ca MOCTABEHU MO JTUHUS
M3TOYHMIIM, Oe3 00ayue Jja cTaBa sICHO JIalid JIOKTOPAHTHT UMa MPUHOC
KbM TE€KCTa B TAX. KaTo 10 ce o4akBa B ChAbPKAHUETO B TAOIHYEH
i rpapudeH Gopmar ga uMa COOCTBEH MPUHOC U Aa C€ M3I0JI3Ba
MOBEYE OT €1H U3TOYHUK.

4. KbM U3M0J3BAaHUTE OHJIAHH PECypCcH HE € TOCOUeHA JlaTa Ha MOCJIeICH
JOCTHIL.

5. B Ilpunoxenue Ne 1 e mocrtaBeHa ,,AHKETHAa KapTa 3a MEPCOHATHO
uHTEpBIO*. B M310XeHNETO, 00aue He ca 000COOCHH Pe3yJITaTUTE OT
IIPOBEICHOTO MPOYYBAHE.

KsMm nokropant Pagoctun ['eoprueB EnEHKOB OTHpaBsM CHEOHUTE

BBIIPOCH:

B yBoga Ha cTp. 5 e orbensizaHo, 4e ,,eIMH OT HAW-BAXXHHUTE MPOOJIEMH,
CBbp3aHU C HUH(OIYEHChp MAapKETHMHIa, Ha KOWTO C€ TBhPCU pEUICHUE B
JTUCEPTAMOHHUS TPY/, € UIACHTUDUIIUPAHETO HA MPABWIHUTE MHMIYCHCHPHU®.
Kak e u3cnenBan To3u mpoOjiemM M KakBO pelieHHe Ha mpolsiema ce JaBa B
JTUCEPTALIMOHHUS TPY1?



KakBu ca aprymenTuTe HaOMpaHETO HA BTOPUYHU JaHHU J1a € TIOCTaBEHO
cieq HaOMpaHETO Ha MBPBUYHM JaHHU Ha Qurypa 6 Ha c.73 cbC 3arjaBue
1 loCIe10BaTETHOCT 3a ChOMpaHe Ha JaHHU 7

B maparpagp 3.6. ,IlpoBepka Ha WH3AUTHATUTE XHUIOTE3U*, KAKBH
CTaTHUCTUYECKU TECTOBE CTE M3IMOJ3BAIM 3a Ja MOTBBPAUTE WM OTXBBPIIUTE
JaieHa XUnore3a?

8. 3akiouenue

Bb3 ocHOBa Ha M3BBPIICHUS MPOYUT U aHAIU3 Ha MPEJCTaBEHUS MU 3a
crtaHoBulle aucepranuoneH tpya Ha tema ,JIOTPEBUTEJICKU HAIJIACHU
CIIPAMO MHOJIIYEHCHP MAPKETUHI'A®, aBTopedepaT u myOiukamuu mno
TeMaTa MOXKE Jla C€ HallpaBU 3aKJIIOUUTENIHA OIEHKA 32 aKTyaJHO, OPUTHUHAIHO
1 3abJI00YEHO MU3CIEABAHE C KOHKPETHU TCOPETUYHU U MPAKTUKO-TIPUIIONKHU
pe3yJTaTH.

[Ipennaram Ha yBaxkaemMoTO Hay4yHO Xypu Ha Pagoctun ['eoprues
EnenkoB na Obae nmpuchieHa odpa3oBaTenHaTa U HaydyHa CTEIMEH ,,JJOKTOp 1o
Hay4Ha crienrayHoct 3.8. ,,Ikonomuka* (MapkeTuHr).

29.08.2024 r. Homamuc: ....oovvveviiieiia..
Bapna



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

STATEMENT OF OPINION
By: Assoc. Prof. PhD Evgeniya Georgieva Tonkova of Varna
University of Economics, scientific discipline “Marketing”

Regarding: dissertation thesis for awarding the educational and
scientific degree of ”PhD” in the scientific discipline “Marketing” at UNWE

Author of the dissertation thesis: Radostin Georgiev Elenkov
Topic of the dissertation thesis: CONSUMER ATTITUDES TOWARDS
INFLUENCER MARKETING

Grounds for submitting the statement of opinion: participation in the
composition of the scientific jury concerning dissertation defense according to
Order Ne1750./25.06.2024 of the Rector of UNWE.

1. Information on the dissertation author

The dissertation student completed the doctoral programme at the
department of Marketing and Strategic Planning in the faculty of Management
and Administration at UNWE in the scientific discipline”Marketing” according
to Order by Deputy Rector for SRA (R&D) at UNWE Ne595/22.03.2019
Education was completed in extramural form over the period 05.03.2019-
05.03.2022.

2. General characteristics of the submitted dissertation

Radostin Georgiev Elenkov’s dissertation submitted to me for a
statement of opinion comprises 173 pages and is structured in an introduction,
three chapters, a conclusion, an annex and a list of references. At the end of the
dissertation there is a page featuring declaration of authorship.

The topic of the dissertation. CONSUMER ATTITUDES TOWARDS
INFLUENCER MARKETING is actual and covers modern aspects of
marketing in a high-tech environment. The objectives and tasks of the
developed dissertation thesis are clearly and adequately set. The object of study
is generally defined as: “activities comprising influencer marketing”. The
subject of study is defined as ““societal attitudes regarding influencer marketing”
As early as in the introduction, 5 hypotheses are formulated connected to the
dissertation topic. The dissertation author has used 118 references,
predominantly from the last decade all relating to the topic developed.



3. Assessment of the scientific and scientifically applicable results

In the first chapter of the dissertation thesis labelled “Consumer attitudes
towards influencer marketing”, there are presented fundamental theoretical and
methodological aspects of the concept of influencer marketing. The following
are mentioned: appearance and development of the influencer marketing
concept, the role of social media in the development of influencer marketing,
types of influencer, importance of influencer marketing for brand building,
factors affecting influencer marketing, the place of influencer marketing in the
overall marketing policy of the company, stages of creating an influencer
marketing campaign, measuring influencer marketing effectiveness and
applying influencer marketing in company communication.

The second chapter offers a methodology for an empirical study of
consumer attitudes regarding influencer marketing, which methodology
includes: research questions and research hypotheses, methods and instruments
for collecting the necessary research data, the contents of this set of tools, the
method used for data collection, a sample of a study, as well as the statistical
analysis used for result processing.

The third chapter contains the results of the conducted survey: data
analysis, respondent profile analysis, conclusions resulting from the conducted
study, hypotheses check and suggestions for the implementation of influencer
marketing among Bulgarian consumers.

The contents of the three chapters corresponds to the objective and tasks
set in the introductory part of the dissertation.

4, Assessment of the scientific and scientifically applicable
contributions.

In the dissertation extended abstract 4 contributions of the said thesis are
brought forward:

1. Enriched and expanded knowledge of: influencer marketing specifics;
factors influencing its effectiveness; the stages in creating an influencer
marketing campaign; its meaning in brand building.

2. Research instruments are developed for qualitative and quantitative
research of attitudes regarding influencer marketing.

3. Attitudes of Bulgarian consumers towards the use of influencer
marketing are revealed.

4. Result-based recommendations are made for companies wishing to
carry out marketing campaigns involving persons of influence.
Recommendations show the degree of congruence between the product
sponsored, the influencer and their followers.



Contributions correspond to the dissertation thesis topic, as well as to its
objective and tasks. | consider the author’s contributions meaningful and
applicable in influencer marketing.

| believe that the dissertation thesis fully or partly contains the
formulated scientific and scientifically applicable contributions and applicable
results and assess them as original and important for the science and practice.

5. Assessment of dissertation-related publications

Doctoral student Radostin Georgiev Elenkov has presented a total of 5
publications in sole authorship, all connected with the dissertation topic, in the
form of articles and reports, with 4 of them published in national editions and
one published abroad. Scientific publications are presented accompanied by
complete bibliographical descriptions, with access to their contents ensured by
officially sent files.

The submitted publications meet the minimal national requirements for
awarding the educational and scientific degree of PhD, as follows from Art.2Db,
para.2 and 3 of the Act on the development of academic staff in the Republic of
Bulgaria.

6. Assessment of the extended abstract

The extended abstract submitted by Radostin Georgiev Elenkov of a
dissertation thesis for awarding the educational and scientific degree “PhD* in
the scientific discipline ,Marketing”“ on the topic of “CONSUMER
ATTITUDES TOWARDS INFLUENCER MARKETING” is developed within
38 pages containing: a general characteristics of the dissertation thesis,
presentation of the structure and contents, a referral to contributions and a list of
references on the dissertation thesis topic.

While reading the dissertation thesis and the information from the
extended abstract, | have found a mismatch in the overall number of pages. The
dissertation thesis submitted to me for reviewing has a total volume of 173
pages, whereas the extended abstract claims “the dissertation thesis contains
190 pages and is structured as an introduction, a main body of 3 chapters, a
conclusion, annexes, a list of references, contributions and scientific
publications”.

7. Critical notes, recommendations and questions

In the process of reading the dissertation thesis of doctoral student
Radostin Georgiev Elenkov the following weaknesses have been identified:

1. In table 1, labelled “Essence and significance of influencer
marketing” only four definitions/ references are presented for the period 2010-
2019, which I find insufficient.

2. In paragraph 1.3. titled “Types of influencer” 5 classification



criteria are pointed out: influencers’ abilities to impress and persuade, their
knowledge of the particular field, the number of followers and the manner
information and content have been presented in the social network. However,
eventually the doctoral student has presented a classification based on two
criteria only, and that in a volume less than two pages.

3. In a large number of tables and figures the footnotes feature
sources, whereby it is not clear whether the doctoral student has contributed to
the pertaining texts. In general, the author’s own contribution is expected in the
content of tables and graphics. In addition, more than one source of information
IS expected to be used.

4, The last access date is missing from the online resources used.

S. In Annex Ne 1 there is a “Personal interview questionnaire”. In the
explanations, however, no results of the conducted survey are mentioned.

| have the following questions to doctoral student Radostin Georgiev
Elenkov:

P.5 of the introduction says “one of the most important problems
concerning influencer marketing”, a solution of which is sought in the
dissertation thesis, “is identifying the right influencers”. How has this problem
been researched and what solution is suggested in the dissertation thesis?

What are the arguments for gathering secondary data coming after
gathering primary data, as illustrated in fig.6 p.73 with a title “Sequence of data
collection”?

In paragraph 3.6. “Checking the hypotheses posed” what statistical tests
have you used to confirm or reject a given hypothesis?

8. Conclusion

On the basis of the perusal and analysis performed on the diissertation
thesis with the topic ma Tema ,,CONSUMER ATTITUDES TOWARDS
INFLUENCER MARKETING”, the extended abstract and publications on the
topic, which were submitted to me for a statement of opinion, a conclusive
assessment can be made that the said dissertation is an actual, original and in-
depth study with particular theoretical and practically-applied results.

| suggest that the honorable scientific jury award Radostin Georgiev
Elenkov the educational and scientific degree ,,PhD* in scientific discipline 3.8.
“Economics” (Marketing).

29.08.2024 Signed: ........coooiiiiiiii
Varna



