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Hayuna cneyuannocm 3.8 ,, Ukonomuxa

OTHOCHO:  JUCEPTALMOHEH TPYJ 3a NPUCHXKIaHEe Ha 00pa30BaTEHA U Hay4YHa

CTENEH ,JOKTOP* MO0 Hayuna cneyuannHocm ,MapKeTUHT B

YHCC.
ABTOp Ha TUCEPTALUMOHHHUS TPYI: Paoocmun I'eopeues Enenxog
Tema Ha AECEpPTAITMOHHUS TPY: Tema ,, [lompebumencku Haznacu cnpsamo
ungnyencvp mapkemunea
Hayuen pvkosooumen: Illpogp. 0-p  Kpacumup  Mapunos

Mapunosg

OcHnosanue 3a npeAcTABSIHE HAa CTAHOBHUINETO: YyYacTHE B ChCTaBa Ha
HAyYHOTO >KypH MO 3all[MTa Ha JUCEPTALMOHHUS TPYJ ChriacHo 3amoBen Ne
1750/25.06.2024r. Ha 3am. Pektopa o HaydHOM3CIIeAOBaTEICKaTa JSHHOCT Ha

YHCC.

1. Nudopmanus 3a 1ucepraHTa

Hoxmopanvm ce e 0byuasan no 00OKMoOpcKa npoepama Kvm kameopa ,, Mapkemune u
cmpamezudecko niauvupane ", ¢paxyimem ,, Ynpasnenue u aomunucmpayusn’’ na YHCC no

Hayuna cneyuanHocm , Mapkemune® cveracno 3anosed Ha Pexmopa no VHCC



Ne595/22.03.20192. Obyyenuemo e ocvwecmeeHo 6 pedosHa Gopma npe3 nepuooa
05.03.20192-12.07.2024e.

2. O01ma xapakTepuCTHKA HA NPeJCTABEHUS TUCEPTAIMOHEH TPY/

2.1 CtpykTypa u 06eM.

Jucepmayuonnuam mpyo e ¢ ovem 190 cmpanuyu u cvovporca ysoo, mpu enasu,
3aKa0Uenue, NPUIoONCeHUs U Usnoa3eama numepamypa. Hanuye e oocma 0ob6vp 6anamc
MedHcOy omoennume CmpyKmypHu Yacmu U 102U4ecKd 63auMo8pPb3KA MeNCOY MSiX.

2.2 OneHka Ha aKTyaJqHOCTTa Ha Temara, IIeNiTa, 3aJaduTe, O0eKTa, MmpeaMera u
OCHOBHATa T€3a Ha JUCEPTAIUOHHUS TPY/I

Axmyannocmma Ha memama ce ObdACU HA 3ACUIBAUOMO Ce GIUAHUE HA UHDIYEHCLD
MapkemuHea cped nompedoumenume 8 pasiuyHuUme COYUaIHu mpedicu. JJokazameicmeo 3a
moea e, 6 06Uecm8omo eeye ce 2060pu 3a MA3u OEUHOCM, Kamo 3a npogecus.

Veoovm e cmecnam u mouen, obexm na usciedsane ca OelHoCmume, CbCmMasIA8aAuU
ungyencop mapxkemunea. lLlenma e uscieosame Haenacume Ha nompebumenume Kovm
U3YHABAHOMO AGNIEHUe U ABMOPA CU NOCMAasst 06wo 6 3a0auu.

2.3. U3nonzeana Hayuna tumepamypa

TIpunosicenusam cnucvk Ha KHU2U U MOHO2paguu, yueOHuyu, nepuoOUdHU U30AHUS U

elekmpoHnume uzmoyHuyu exnoysa 118 zaenasus.

3. OueHka Ha MOJyYeHUTe HAYYHH M HAYYHO-TIPUJIOKHH Pe3yaTaTH
Tlocmuenamume pesyimamu coomeencmeant Ha nocmaeeHama yeiu u
uscnedosamesickume 3a0a4u U UMam meopemuyen, Memoooa02uyecKku u

NPpAKmMuUKO-npulosNCer xapakmep.

4. OueHKa HA HAYYHHUTE U HAYYHO-TIPUJIOKHHU MPUHOCH
Ilpunocume moea da pazoens 6 08¢ HANPABGLEHUS:
1. B Hayuen acnekm: nposedeH e KpumuueH aHAIU3 HA Jumepamypamad,
OMHOCHO 3HAYEHUemo U yHKyuume Ha UHDIYEHCHD MapKemuHea, Kakmo u ocobeHocmume
Ha He2080MO NPUIA2aHe npu OPeaHusUpane Ha KAMNAHUs,

B HAYYHO-NPUTIOHCEH ACNEKNL.!



2. Paspabomen e u emecmean umcmpymenm 3a u3cieosane Ha nompeoumecKume
Haznacu OMHOCHO NPUNA2AHemO HA UHGDIYEeHCbD MapKemuHaa

3. Bv3 ocnoea Ha OaHnume u mexHusi anaius ca npeocmagenu Ha2nacume Ha u3eaoka
om nompebumenu 6 bvneapus, kakmo u ca 0adeHu HAKOU NPEeNnoOpwLKU, KbM upmume
0CHUeCm8a8ayU UHQDIYEHCOD MapKemuHaa

Uspazaeam nookpena ma npunocume, nocodeHu om OOKMOPAHMA U CUuUmam, de me

ca abcontomno 060CHOBAHIU.

5. O].[eHKa Ha HyﬁJII/IKaIII/H/ITe o [ucepranusaTra
Jlokmopanmvm npedcmass no OucepmayuoHHus mpyo o00wo nem O0OK1IAOA OM

HAYYHU KOH@epeHyuu — 4emupu 6 CmpaHama u eouH 6 4yxcouna, nyonuKy8aHu 8 nepuood
2021-2022.
Te, kakmo no omHowleHue Ha KOAUYeCmeo, maxda u no memamuyHa HACOYeHOCH

omeosapsam na uzuckeanuama na 3PACPE u na YHCC.

6. Ounenka Ha aBTopedepara

Ilpeocmasenus om ookmopauma asmopepepam e 6 obem om 38 cmpanuyu,
cvomeemcmea Ha Cmpykmypama Ha oucepmayuama. B ueco ca Hamuye 6cuuxu
3a0vAANCUMENHU USUCKBAHUSL, NPUHOCUME, KAKMO U CNUCHKA ¢ NYyOauKayuume no uzbpanama

om Heco mema.

7. Kpuruunu 0esie:kku, NpenopbKUA U BHIPOCH

Hamam kpumuunu 6enescku. Mmam eona npenopvka u eOuH 8bnpoc.

Ilpenopwvka: Ilopaou Hapacmeawjomo 3naueHue HA UHGQDIYEHCHD MapKemuHed,
asmopvm 0a NPOOBANCU CBOUME HAYUHANHUS 8 NYOIUKYBAHE HA U3CIE08AHUS NO MeMamd.

Bwnpoc na xoiimo o6ux nomonun oa omezoeopu: Koii noxazamen modxnce oa ce
U3NONI36a HAU-MOYHO, NPU OYEHKA e@eKmUSHOCMMmMA HA eOHad UHOIYEeHCHD MApKemuHe

xamnanus?
8. 3ak/IroueHue

IIpeocmasenusm oucepmayuoren mpyo om ookmoparwm Paoocmun Enenxos 6 nvina

cmeneH, omeosapst Ha U3UCKeAHuAma Ha 3axona 3a paseumue Ha aAKa0eMUu4HUsl CbCMae 8



Penybnuka Bvaeapus u Ha usuckeanusma ma YHusepcumema 3a HAYUOHATHO U CEEMOBHO
cmonancmeo. Mucas, we doxmopaum Paoocmun I'eopeues Enenxos nokaszea cnocobrnocmu
3a nposedcoane Ha camoCmoAMenIHo HAYYHO U3Cled8aHe, 04 aHAIU3UPA UHpoOpmayus, upes
CMamucmuyecKu Memoou u 0a u3eexncoa u3eo0u UNpPenopvKu.

Ilopaou eopeusnosicenomo cmanoguwe, ¢ NwvIHA YOeOeHOCm Npedacam Ha
urenogeme Ha ysaxcaemomo Hayuno dcypu oa npucvosm obpazosameiHama u HAy4HA

[ [
cmenen ,,00kmop‘‘ no 0okmopcka npocpama ,,Mapxemune na Paoocmun I'eopeues

Enenxos.

12.09.2024r/ rp. Crapa 3aropa Mommuc: .....ooovviiiiiiiiannn..

Hou. JI-p EBrenu I'enueB



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

STATEMENT
By: Assos. Prof. Dr. Evgeni Rosenov Genchev
Trakia University- city of Stara Zagora

Scientific field "Economics"

Regarding: dissertation work for awarding the educational and scientific
degree "doctor" in the scientific specialty "Marketing" UNWE

Author of the dissertation: Radostin Georgiev Elenkov
Dissertation topic: "Consumer attitudes towards influencer marketing "

Research supervisor: Prof. Dr. Krasimir Marinov Marinov

Reason for presenting the statement: participation in the composition
of the scientific jury for the defense of the dissertation according to Order No.
1750/25.06.2024. of the Rector of UNWE

1. Information about the dissertation student

The doctoral student was trained in a doctoral program at the Department of Marketing and
Strategic Planning, Faculty of Management and Administration of UNSS, majoring in
Marketing, according to Order of the Rector of UNSS No. 595/22.03.2019. The training was
carried out in regular form during the period 05.03.2019-12.07.2024.

2. General characteristics of the presented dissertation work

2.1 Structure and volume.



The dissertation is 190 pages long and contains an introduction, three chapters, a
conclusion, appendices and references. There is a fairly good balance between the individual
structural parts and a logical interrelationship between them.

2.2 Assessment of the topicality of the topic, purpose, tasks, object, subject and main
thesis of the dissertation

The topicality of the topic is due to the increasing influence of influencer marketing
among users in various social networks. The introduction is concise and accurate, the
subject of research is the activities that make up influencer marketing. The aim is to study the
attitudes of users towards the studied phenomenon and the author sets himself a total of 6
tasks.

2.3. Scientific literature used

The attached list of books and monographs, textbooks, periodicals and

electronic sources includes 118 titles.

3. Evaluation of the obtained scientific and applied results

The achieved results are in line with the set objectives and research tasks

and have theoretical, methodological and practical-applied character.

4. Evaluation of scientific and applied contributions

| can divide the contributions into two directions:

1. In a scientific aspect: a critical analysis of the literature was conducted regarding
the meaning and functions of influencer marketing; as well as the specifics of their
application when organizing the campaign;

In a scientific and applied aspect:

2. A developed and tested tool for researching user attitudes regarding the
implementation of influencer marketing

3. Based on the data and their analysis, the attitudes of a sample of users in Bulgaria
are presented, as well as some recommendations are given to companies implementing
influencer marketing

| express support for the contributions indicated by the PhD student and consider

them to be absolutely conditional.



5. Evaluation of the dissertation publications

The doctoral student presents a total of five reports from scientific conferences - four
in the country and one abroad, published in the period 2021-2022. They, both in terms of
quantity and thematic orientation, meet the requirements of the RSARB and the UNSS.

6. Evaluation of the abstract

The abstract presented by the doctoral student has a volume of 38 pages,
corresponding to the structure of the dissertation. It contains all the mandatory requirements,
contributions, and a list of publications on the topic of his choice.

7. Criticisms, recommendations and questions
| have no critical remarks. | have one recommendation and one question. Recommendation:
Due to the growing importance of influencer marketing, the author should continue his
endeavors in publishing research on the topic.

A question | would ask him to answer: Which metric can be most accurately used

when evaluating the effectiveness of an influencer marketing campaign?

8. Conclusion

The dissertation submitted by PhD student Radostin Elenkov fully meets the
requirements of the Law on the Development of the Academic Staff in the Republic of
Bulgaria and the requirements of the University of National and World Economy. I think that
PhD student Radostin Georgiev Elenkov shows abilities to conduct independent scientific
research, to analyze information using statistical methods and draw conclusions and
recommendations.

In view of the above review, | offer with full conviction to to the respected members of
the scientific jury to award the educational and scientific degree "doctor™ to doctoral student
Radostin Georgiev Elenkov in professional direction 3.8. "Economics" with a scientific
specialty "Marketing".

12.09.2024 Signature: ............cooevennnnn.

Stara Zagora /Assoc. Prof. Dr. Evgeni Genchev/



