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Hay4yen pbkoBoaures: npod. a-p Xpucro Karpangxuen

HHCGpTaHI/IOHHI/IHT TPpyA Ha HBeTeJ’II/IHa BJ'Ia,I[I/IMI/IpOBa HMa sICHA U MMOCJICA0BAaTCIIHA CTPYKTYpa,
KaTo TE3ara € pa3BuUTa B 4 Tl1aBU, YBO/, 3aK/JIHOUCHHUC (BKJHO‘IBaHIO N HACOKH 3a 6’I)IICHII/I

u3cineaBanus ), ouonuorpadus u npuwiokenue. OOmuAT 06eM Ha Tpyaa Bb3n3a Ha 294 c1p.

Temata Oe3cmopHO € aKTyasHa, a U3CJIeIBaHUATA B Ta3u IpodecroHaiHa o0acT — 0cOOeHO
HYXHH. KakTo JOKTOpaHTHT moa4yepTaBa oIle ¢ MbPBUTE JyMU B TEKCTa CHU: ,,HUKOTA JOCera
Xopara He ca OMJIM M3JI0KEHU Ha TaKbB HEMIPECTAHEH MOTOK OT PEeKJIaMH, Ha KaKbBTO CTaBaMe
ceugerenu aHec”. Tyk mopu OuX mo0aBUiI, Y€ TO3HM MOTOK € JOMBIHUTETHO IMOJCUIIEH OT
BCAKAKBU JAPYyry (GOpMHU Ha KOPIOPATUBHA KOMYHHKAIIMSI, KOUTO MHTETPUPAHH C PEKJIIaMHaTa
KOMYHHMKAIUS TIPaBsAT TO3W MOTOK OIIE Mo-MamnfabeH u Bb3aelcTBaiml. M mMakap Bcska roguHa
WHBECTUIIMUTE HA PEKJIaMOJaTeNId Ja HapacTBaT, HE ca MHOTO H3CJICJIBAHUSATA, KOUTO J1aBaT
OTrOBOp Ha €AMH 3HAYUM MpoOJeM — Kak Ja ce 3ama3d BHUMAHUETO Ha MOTPeOUTeNs BbPXY
pekiamara U Ja ce rapantupa eeKTUBHOCT Ha koMmyHuKarusaTa? HacrosieTo u3cienBaHe
0e3CIOopHO € CThIIKA Halpel B Ta3d HAcOKa M OIIe TyK KaTeropuyHO Mora Ja Kaxka, ye To
MIpeJICTaB/IsIBa HE CaMO aKTyaJeH M Hy)KeH Ha mpodecuoHaliHaTa o0acT Hay4eH aHajlu3, HO

HMa U BUCOKaA IIPUJIOKHA CTOMHOCT.

lenute u 3agaunte Ha OUCEPTALMOHHMS TPYH ca KOPEKTHO pa3BUTHU olle B yBoja. Tyk ca
Pa3BUTU U KOHKPETHH 7 XUIOTE3HM Ha JOKTOPAHTA, KOUTO MPSKO ca CBbP3aHU C JUCKyTHpaHaTa
no-rope e(peKTUBHOCT Ha peKJiaMHaTa KOMYHHUKalus, 0a3upaHa Ha 1o-100pe BB3INPHUETH U
MOJTHUKBAIIM KbM IIOKYIIKa PEKJIaMHHU CJOrbHU. M30paHara MeTOHONOTHS M METOIUKA Ha

H3CJICABAHC CHbOTBETCTBAT HA ITOCTABCHUTE LEJIN U 3aJa4i Ha JUCCPTALMUOHHUSA TPYA.



JokropanTsT llBerennna BrmaauMupoBa AeMOHCTpHpa yMEHHE Aa MHUIIE MO pa3dupaeM U
YBJICKATCJICH HA4YUH, CTPYKTYPUPAaHO U C sICHO pa3BUTUE Ha IpejyiaraHara Tesza. TpyasT
ChIbPKA PA3JIMYHU WIOCTPATUBHU MaTepHaId U TaOIULU, KOUTO MOAKPEIAT pa3rpbllaHUTE
T€3M, 3alMTaBaT I'M W I'M OHamleAsBarl. Hamune e M Hy)XHAara HayyHa KOPEKTHOCT IIpU
1o30BaBaHe M IUTHpaHe. Hemo moBeye, aBTOPHT pa3BHBa pa3IMYHH KiIacH(UKAUH Ha
M3CIIEIBAHUATA, KATO ' IPYIIHpA 110 BUJIOBE — CMATAM TOBA Ca IIPUHOCHO, ThU KaTO IO TO3HU
HAYMH JUTEPATYpPHHUIT 0030p CTaBa Mo-100pe CTPYKTYpUpPaH, a U3BOAUTE OT HETO — MHOTO TI0-
nobpe o0ocHOBaHM M sicHU. llsyata mbpBa IiaBa IpaBU BaXXHO U HY)XHO 00OOIIeHHE Ha
HACTOSAIIATa CUTyalsl, B YUUTO KOHTEKCT TOKTOPAHTHT IIPABH CBOETO U3CIECIBAHE U U3TPaK]a

XHIIOTE3UTEC CH.

3a cepro3eH HayYHO-MIPHIIOKEH MPUHOC cMsTaM U (hakTa, 4e omie OT Ha4ajJoTO Ha Tpylda CU
JOKTOPAaHTHT OOpbIa BHUMaHKE Ha crielu(prKaTa Ha pa3InyHU MPOTyKTOBU KaTErOpUU U BbB
BHUCOKA CTETIEH M3rpakJaliKy Te3ara CU MoAuYepTaBa Te3u paszanuusd. CMsTaM ToBa ca 0COOEHO
BOXHO — II'bPBO MPEABHU PA3IMUYMETO B HaYMHA HA KOMYHUKAIUS B PA3IHYHU MPOTYyKTOBH
KaTeropuu, HO U MOPAJIU JPYTU OOCTOSTENICTBA — pEryalus, HaJ0KEeHH PAKTUKH, alaliTUPaHe
Ha TOCIaHUATA OT YyXIU ma3apu u T.H. Cepuo3HO BHUMaHuE € 0ObPHATO U Ha pa3BUTHE HA
pUTOpUKATa BbB BPEMETO, KOETO € BaXXHO M HY)KHO, ITPaBEHKH aHAJIN3 Ha TOJIKOBA TUHAMUYHA
cpena, B KOATO PeaJlHO TOHBT Ha KOMYHHUKaLUs CE € IPOMEHMII ChIIECTBEHO JIOpPU U CaMo 3a
nociennurte 20 roguau. Hemlo noBeue, )KMBEEM B CBAT, B KOMTO BCE MO-TOJISIMO 3HAYEHUE UMa
BH3yaJlHaTa KOMYHHUKAIlWs, MOPaJd KOETO B Tpyda € oObpHATO BHHMMAaHHME W Ha BU3yallHaTa

pUTOpUKA U KOMOMHUPAHETO HA N300paKEHUSI U PUTOPUIHH PUTYPH.

MeTtogonorusaTa 1 U3M0I3BaHUAT HAYMH Ha AHKCTHUPAHEC Ca OTJIMYHO apryMCHTUPAHU B PAMKHTC
Ha BTOpaTa IlaBa Ha JUCCPTALIUOHHUA TPY. HpOBeI[eHI/ISIT aHaJIn3 € 33,[[’[).]160qu, a U3BOOUTC
W MHTCpIIpCTAlUATa Ha JAHHUTC OLCHABAM C BUCOKAa HaAyYHA U HAYUYHO-ITIPHUJIO)KHA croHOCT. B
TO3W pE€a Ha MHCIW IIpUEMaM 3a MMPUHOC U CaMOTO pa3pa60TBaHe Ha MCTOAOJIOruATa 3a

HU3CJeJBaHe Ha Bh3IEHCTBUETO Ha PUTOPUIHHUTC (I)I/Il" YpHU B pCKIIAMHUTC CJIIOTAHU.

[IpuBeneHuTe JaHHUTE KPUAT pa3HOOOpa3eH THUIl HH(OPMaLIKs, KaTo IPUMEP MOra Jia mocoda
Tabi. 3.9 — CbOTHOLIEHHE CJIOTAaHU Ha OBJITapCKU U Ha YyXJ €3UK 10 IPOTyKTOBU KaTErOpHH.
[Tono6uM pa3pe3u u 00001IeHNs ca IEHHHU, Thid KaTO MO3BOJISIBAT Pa3IMyeH TUI Pa3ChXICHH
U uMar Jo0aBeHa CTOMHOCT KbM MPOBEICHHs aHaIM3 IO TeMaTa Ha JUcepTalluoOHHUS Tpyd. B
Ta3u BpPb3Ka CbM HM3KYIIEH Ja 3aJaM M €IUH BBIPOC KbM JOKTOPaHTa: JO KaKBa CTEIICH

MOCJIAaHUATA Ha YYXKJ €3UK (TVIaBHO aHINIMKUCKH, KAKTO OTYUTA CaMUsl JTOKTOPAHT) MPOMEHST



BB3/ICUCTBUETO CH BbpXY noTpedurenure B bbarapus? OT eqHa cTpaHa 1Mo pa3iuyHU JaHHU
BHUCOK IIPOLIEHT OT HACEJIEHHUETO BIIAJIEE€ aHIVIMICKHU €3UK, OT APYT — Bb3JICHCTBUETO HA €3UKa U
BB3IPUEMAHETO Ha PUTOPUUHUTE (PUTYPHU € OCOOCHO PAa3IMYHO, KOTAaTO CIOTaHUTE ca Ha JIPYT,
a He Ha MaituuH e3uk. KakBo e o01ioTo BrieuatieHue u npogecuonanHo MHeHue Ha L[BeTennna

BnagumupoBa B Ta3u nocoxa?

B cBOs TpyZl TOKTOPAHTHT OuepTaBa MHOTO I0Ope 0OXBAaThT HAa HEU3SCHEHU BBIIPOCH U TOJIETA,
KOUTO TpsiOBa /1a Ob/AaT U3CIIeIBaHU JOIBIHUTEIIHO — HAIIPUMEpP Bpbh3KaTa MEXJy pUTOpUKaTa
B pekylamara M Hamiacara KpM Opanzaa. ToBa e mpHM3HAK Ha BHMCOKa HayyHa KyITypa U
CIOCOOHOCT 32 CAMOKPUTHYHOCT W aHAJIM3 B MO-IIMPOK KOHTEKCT. CMmsTtam, ue lIBerenmna
Oe3cropHO TH mpuTexaBa. [IpakTHyecKkuTe HACOKM 3a TO-e(EeKTHMBHA M BB3JCHCTBaIIA
KOMYHHUKAIUs ca ChIIO 0COOEHO Ba)KEH NMPUHOC M IOKAa3aTesl He caMo 3a CIOCOOHOCTTa Ha
JOKTOpaHTa J1a IpaBu HAay4YHU U3CIIEABAaHUA U Jja TEHEpUpa U3BOIU OT TAX, HO U J1a I'M OTHACS

KBbM MPUITTOKHOTO ITOJIC.

HY6J'II/IKaL[I/II/ITe W HAYYHUTC HOOKJIaAXW II0 TEMara Ha AUCCPTAIUOHHUA TPYHd Ca U3LAIO B

HU3CJICABAHOTO II0JIC U Ca HY6J'II/IKYB8.HI/I B PCHOMUPAHH U3OAHUS.

CwmsdraMm, ye mofo0eH AucepTallMoOHEH TPy MMa MHOTO BHCOKAa MPHIJIOKHA CTOMHOCT. Beeku
CTYIEHT U MPO(eCHOHATUCT B c(hepaTa Ha MApKETUHIOBUTE KOMYHHUKAIIMK OM MOI'bJI 1a HAMEpU
nojie3Ha M MHTepecHa MHGOpMalus U Hail-Bede Ja M3M0J3Ba JAUCEPTALMOHHUS TpPYyA Karo

IMOJIC3CH HAPBUYHHK 3a Cb3JaBaHCTO HA HO-e(beKTI/IBHa n BLSHGfICTBaHIa KOMYHUKal .

B 3akmioueHne Mmora ga 0000wis, 4e NpeACTaBEHUS TUCEPTAllMOHEH TPyA OTroBaps Ha
W3MCKBAaHUATA 3a MOJOOEH THUI HAayyHH pa3pabOTKH, a JOKTOPaHTHT € HHBECTHUpal
HEOOXOAMMOTO BpeME€ M HM3CIIEAOBATENICKH YCHIIMS, 3a Ja HPEACTaBH TEKCT, JOCTOEH 3a
yBa)KEHHE U C BUCOKA CTOMHOCT 3a Ta3u Hay4Ha o0OnacT. Bb3 ocHOBa Ha ToBa u 6e3 KojebaHue
racyBaM ¢ JIA 3a mpUCHKIaHETO Ha HayyHa U 00pa3oBaTeHa CTereH ,,JoKTop  Ha L{BeTenuna

I'eopruesa Binagumuposa.

2 nexemBpu 2024 rog. Hon. n-p Kpuctusna [loctamxusy
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Tsvetelina Vladimirova's dissertation has a clear and consistent structure, with the thesis
developed in 4 chapters, an introduction, a conclusion (including directions for future research),

a bibliography and an appendix. The total volume of the work amounts to 294 pages.

The topic is undoubtedly relevant, and research in this professional field is particularly
necessary. As the doctoral student emphasizes in the very first words of his text: “never before
have people been exposed to such a constant stream of advertisements as we witness today™. |
would even add here that this stream is further reinforced by all sorts of other forms of corporate
communication, which, integrated with advertising communication, make this stream even
more extensive and impactful. And although advertisers’ investments increase every year, there
are not many studies that provide an answer to a significant problem — how to keep the
consumer’s attention on advertising and ensure the effectiveness of communication? The
present study is undoubtedly a step forward in this direction, and here I can categorically say
that it represents not only a current and necessary scientific analysis for the professional field,

but also has high applied value.

The goals and objectives of the dissertation are correctly developed in the introduction. Here, 7
specific hypotheses of the doctoral student are developed, which are directly related to the
above-discussed effectiveness of advertising communication, based on better perceived and
purchase-inducing advertising slogans. The chosen research methodology correspond to the set

goals and objectives of the dissertation.

The doctoral student Tsvetelina Vladimirova demonstrates the ability to write in an

understandable and engaging manner, structured and with a clear development of the proposed



thesis. The work contains various illustrative materials and tables that support the developed
theses, defend them and illustrate them. There is also the necessary scientific correctness in
referring and quoting. Moreover, the author develops various classifications of studies,
grouping them by type — I believe this is a contribution, since in this way the literature review
becomes better structured, and the conclusions from it — much better justified and clear. The
entire first chapter makes an important and necessary summary of the current situation, in the

context of which the doctoral student does her research and builds her hypotheses.

I also consider the fact that from the very beginning of his work, the doctoral student pays
attention to the specifics of different product categories and, to a high degree, emphasizes these
differences when building his thesis. I believe this is particularly important - firstly, given the
difference in the way of communication in different product categories, but also due to other
circumstances - regulation, imposed practices, adaptation of messages from foreign markets,
etc. Serious attention is also paid to the development of rhetoric over time, which is important
and necessary, making an analysis of such a dynamic environment, in which the tone of
communication has actually changed significantly even in the last 20 years alone. Moreover,
we live in a world in which visual communication is of increasing importance, which is why
the work also pays attention to visual rhetoric and the combination of images and rhetorical

figures.

The methodology and the method of surveying used are excellently argued within the second
chapter of the dissertation. The analysis conducted is in-depth, and I assess the conclusions and
interpretation of the data with high scientific and scientific-applied value. In this line of thought,
I also consider the very development of the methodology for studying the impact of rhetorical

figures in advertising slogans as a contribution.

The data presented conceal a diverse type of information, as an example I can cite Table 3.9 —
ratio of slogans in Bulgarian and foreign languages by product categories. Such cross-sections
and generalizations are valuable, as they allow for a different type of reasoning and have added
value to the analysis conducted on the topic of the dissertation. In this regard, I am tempted to
ask the doctoral student a question: to what extent do messages in a foreign language (mainly
English, as the doctoral student herself reports) change their impact on consumers in Bulgaria?
On the one hand, according to various data, a high percentage of the population speaks English,

on the other — the impact of language and the perception of rhetorical figures is particularly



different when the slogans are in another language, not the native one. What is the general

impression and professional opinion of Tsvetelina Vladimirova in this area?

In her work, the doctoral student outlines very well the scope of unclear issues and fields that
need to be further investigated — for example, the relationship between rhetoric in advertising
and attitude towards the brand. This is a sign of high scientific culture and the ability for self-
criticism and analysis in a broader context. I believe that Tsvetelina undoubtedly possesses
them. The practical guidelines for more effective and impactful communication are also a
particularly important contribution and indicator not only of the doctoral student's ability to
conduct scientific research and generate conclusions from them, but also to relate them to the

field of application.

The publications and scientific reports on the topic of the dissertation are entirely in the

researched field and have been published in reputable publications.

I believe that such a dissertation has a very high applied value. Every student and professional
in the field of marketing communications could find useful and interesting information and,
above all, use the dissertation as a useful guide for creating more effective and impactful

communication.

In conclusion, I can summarize that the presented dissertation meets the requirements for this
type of scientific work, and the doctoral student has invested the necessary time and research
efforts to present a text worthy of respect and of high value for this scientific field. Based on
this and without hesitation, I vote YES for the award of the scientific and educational degree

"doctor of philosophy" to Tsvetelina Georgieva Vladimirova.

December 2th, 2024 Associate Prof. Kristiyan Postadzhiyan



