YHUBEPCHUTET 3A HAITMOHAJIHO 1 CBETOBHO CTOITAHCTBO

CTAHOBMUIIE

Ot: pou. a-p Muna HBanoBa Cepadumona, Coduiicku yHusepcurer ,,CB.
Kimnment Oxpuacku®, @akyinreTr no )KypHaJIUCTUKA U MacoBa KOMYHHKALIHS,
karenpa ,,KomyHukanus, Bpb3K1 ¢ 00IIECTBEHOCTTA U peKama‘

OTHOCHO:  JUCEepTalMOHEH TPY[ 3a MpHUCHXKIaHEe Ha 00pa3oBaTe/IHA U HAyyHa
cTeneH ,,Joktop“ mo 3.5 OOmecTBeHM KOMYHHUKAIMM U
uH(popMalMOHHU Hayku, [lokTopcka mporpama mo ,,OpraHu3anus
U YINpaBlieHWE W3BBH cdepaTa Ha MATEPUATHOTO MPOU3BOJACTBO
(Menuu u komynukanuu)“ B YHCC.

ABTOp Ha TMCEPTALMOHHHUS TPYA: Bacunena Banosa llBanosa

Tema Ha nucepTalMOHHUSA TPYXI: ,,JJUTUTAIHU CTpAaTeTMH B KOMYHUKAIMOHHUS
MEHUUKMBHT Ha Xy/10KECTBEHAaTa TMMHACTUKA

OcHosanue 3a IPEACTABSHE HA CTAHOBUIIIETO: YYaCTHUE B ChCTAaBa HA HAYYHOTO

KYpH 1O 3alldTa Ha JACEPTALIMOHHHS TPyA ChIJACHO  3amoBeq
Ne2701/01.10.2024 r. na Pextopa Ha YHCC.

1. NUndopmanus 3a 1ucepTanTa

Bacunena HMBanoBa HMBaHoBa € oOydaBaHa B JIOKTOpCKa IIporpama
,»Opranuszanusi 1 ynpaBjieHHe U3BBH cepara Ha MAaTEPUATTHOTO POU3BOICTBO
(Meaun © KOMYyHHUKalMM)“ KbM Kareapa ,Meauu W OOILIECTBEHU
KoMyHUKanuu‘“ Ha (akynret ,, ilkoHomuka Ha uHdppactpykrypara“, YHCC, no
npodecronanHo  HampaBiaeHue 3.5 ,,O0mECTBEHM KOMYHHUKAIlUM U
nHpopmarmonHu Hayku'. OOy4eHHETO € OCBIIECTBEHO B penoBHa ¢Gopma ¢
Hay4deH pbkoBoauTel gou. 1-p Crena AHrosa.

2. O01ma xapakTepucTUKA HA NPeCTABEHUS TUCEPTAIUOHEH TPY/
JlucepTallMOHHUAT TPy € BIleUaT/IsIBaI] KakTo o ooem (298 crpanuim),

Taka Y Mo 3aIbJI00YEHOCT U UHTEePAUCIUILIMHAPHOCT. CTPYKTYpHUpPaH € B YBO/J,
TPpU TEMATUYHU TJIABH, 3aKJIOYEHHUE, CHpaBKa 3a MpUHOCHUTE, Oorara



oubnunorpadus (145 u3rounuka — ObATAPCKU U UYXKAU MyOIUKAIINH, HTHTEPHET
pecypcu) u 11 mpuiokeHus, BKIIOYBAIM HHTEPBIOTA C BOJECUIM CIIOPTHHU
KYPHAJUCTH U aHAJIU3U HA KOHKPETHU Ka3yCH.

TemaTa e akTyaqHa — JUTUTATHUTE KOMYHUKAIMd B CIOpTa, U B
YaCTHOCT B XY/I0XKECTBEHAaTa TMMHACTHKA, Ca KJIIOYOB (DAKTOp 3a M3rpakaaHe
Ha OpaH]l WAECHTUYHOCT, MIPUBJIMYAHE HA CIIOHCOPH, aHTakupaHe Ha (eHOBe U
yhnpaBiieHHe Ha Kpu3u. Bacuiena VBaHoBa apryMeHTHpa akTyaJlHOCTTa 4pe3
IeT OCHOBHM (haKkTopa: NTUTHUTAIHATA TpaHcpopMalus B CIOpTa, IPOMEHUTE B
NOTPEOUTEIICKOTO MOBEICHHE, POJIsATa Ha COLIMAIIHUTE MPEKHU, rIo0anu3amnusTa
U KOMEpcHUalu3alusaTa Ha XYJOXKECTBEHATa TMMHACTHKA, KakToO U
Mpeu3BUKATEICTBATa U UHOBAIIMUTE B IUTUTAIIHATA CpPEa.

llenta Ha u3cinenBaHero € (opmyiaupaHa SICHO: Ja C€ aHaJu3upaT u
CUCTEMATU3HUPAT AKTYAIHUTE JUTUTAIHA KOMYHUKAIMOHHU CTpPaTEruv B
XyJI0’)KE€CTBEHATa TMMHACTHKA, C aKIIEHT BbpXy nepuoaa ciexn 2012 r. 3agaunte
BKJIIOYBAT TEOPETUYEH MPETIIE], aHAIN3 HA KOMYHUKAIIMOHHUTE MPAKTUKU HA
BOXTI', omenka Ha nobpute U JAePUIMTHUTE NPAKTUKH, MNPEIIONKEHUS 3a
ONTHMU3ALIUA U U3BEXKIAaHE Ha ,,popMyJia* 32 KOMyHHUKAIUs B TO3U CHOPT.

Bacunena VBanoBa ¢dopmynupa U yOEOUTENIHO W apryMEHTHUPAHO
3alMTaBa Te3ara, CHopel KOSATO ,,e(DEKTUBHOTO TpPHIIATaHE Ha JUTHTATHU
KOMYHUKAIlMOHHU CTpaTe€rud B XYyJOKECTBEHaTa TMMHACTUKAa BOJIU J0
M3TpaKJaHe U MOJIbprKaHe Ha MOJOXKUTEICH 00pa3, MOBUIIIEHA aHTAKUPAHOCT
Ha ayJauToOpusTa, YKpEelnBaHE Ha CHOPTHUS OpaHA ¢ MOA00psiBaHE Ha
YIPaBJIEHUETO Ha OOIIECTBEHUTE OTHOIIICHHMS, & OTChCTBUETO Ha II€JICHACOUYECHA
JUTUTATHA CTpaTervs JaBa oOpaTHUS pe3yjiTaT — OrpaHu4yaBa Pa3BUTHETO U
MOMYJISIPU3UPAHETO HA XYJOKECTBEHAaTa THUMHACTHKa B HalMoHaieH (U
cBeToBeH) Maiad“ (c.9).

OOeKT Ha M3CIIEIBAHETO Ca JUTUTAIHUTE KOMYHUKAITMOHHU CTPATETHH B
CIIOpTa, a MPEeIMET — KOMYHHUKallMOHHUTE TpakTuku Ha bOXI', TpeHpopu u
ChCTE3aTeNM B JauruTaiHa cpefa. OrpaHMYCHHATA ca SICHO Je(pUHUpPAHU —
aHanu3bT oOxBamia mepuoyga 2012—2024 r., OCHOBHUTE IWTMTAIHU KaHAIH
(yeOcaiit, Facebook, Instagram, Threads, YouTube, X, LinkedIn, Pinterest),
KakTo U kKoMmyHukanusara Ha bOXI', Unusna Paesa u Bogemyu ruMHaCTUUKH.

3. OneHka Ha MOJIyYeHUTe HAYYHU U HAYYHO-TIPUJI0KHM Pe3yJITaTH
JlucepTalnOHHUST TPYyQ ce OTJINYaBa c OpUTHHAJICH
UHTEPIUCLUTIMHAPEH NOJIXON, KOMOMHHMpAII KOMYHHMKAallHOHHH,
COLIMOJIOTUYECKH M MAapKETUHIOBHM aHanu3u. I3momsBaHara meronmonorus e



pa3HOOOpa3Ha M BKIIIOYBA: aHAIN3 Ha ChABP)KAHUE HA TUTUTATHY TUIAT(GOPMU U
COIIMAJTHU MPEXKHW; MPOYYBAHUS HA Ka3yCH, BKIIOUUTEIIHO U MPU KpU3H (Hamp.
nHIUACHTHT ¢ [[BeTenuna CTostHOBA, pekiiamaTa Ha Xa3apT); JeCeT UHTEPBIOTa
CbC CHOPTHU JKYPHAJIHWCTH, KOUTO JaBaT €KCIEpTHA IMEpPCHEKTUBA 34
KOMYHHUKAalIMOHHUTE TMPEIN3BUKATEIICTBA U TEHJICHLINM; CPABHUTEIICH AHAIIN3
Ha KOMYHUKalIMOHHHUTE NpakTuku Ha BOXI u npyru cioptHu eaeparum.

Cpen Hail-ChIIIECTBEHUTE PE3YITATH Ca:

1. Unentuduimpane Ha KIIOYOBH (PaKTOpU 3a ycrexa Ha JUTHTATHUTE
KOMYHHKAIIMH B XYyJI0’KECTBEHATAa TUMHACTUKA;

2. M3Bexnane Ha CWIHM W CcJa0W CTpaHW Ha KOMYHHUKAIIMOHHHTE
ctparerun Ha bOXT;

3. AHanu3 Ha pojsATa Ha JIMYHUTE OpaHJOBE Ha CBHCTE3ATEIKUTE U
TAXHOTO BIUSIHUE BbPXY MyOJUYHUS UMUK HA CIIOPTA;

4, OHGHKa Ha e(l)eKTI/IBHOCTTa Ha KpPHU3UCHHUTC KOMYHHKAIIUHU H
IMPCAJIOKCHUA 3a HO,Z[O6p$IBaHe Ha PCAKIHUHUTC IIPU HCTAaTHBHU KaMIIaHHH.

4. OueHKa HA HAYYHUTE U HAYYHO-TIPUJI0KHU NPUHOCH
JlucepTalluOHHUAT TPy MMa 3HAYMMU HayYHU U HayYHO-TIPUJIOKHU MPUHOCHU:
Hay4ynu npunocu:

[IpaBu ce IMJIOCTEH aHajau3 Ha JAWTWTATHUTE KOMYHHKAUMOHHU
CTpaTeruu B XYJIO)KECTBEHAaTa TMMHACTHKa, Oa3upaH Ha peajHu Ka3yCcu U
ChbBpEMEHHU TeopeTuuHu wmozaenn (SSCM, Teopust 3a couudaliHaTa

HACHTUYHOCT, TCOPUA HA KYJITypHAaTa XCIrEeMOHUA U I[p)

Cucremarusupanu ca J0OpPUTE MPAKTUKUA U ca GOPMYITHPAHU KPUTEPUU
3a epeKTHBHA TUTUTAIIHA KOMYHUKAIIUS B CIIOPTA.

I/IBCJ'IGI[BEIHO € BJIMAHHUCTO Ha COOMAJITHUTC MPCIKH BBPXY HU3IPAKIAHCTO
Ha CIIOPTHA HACHTUYHOCT M aHTAXXHWPAHOCTTA HAa ayJJUTOpHUsATA.



Hay‘IHO-le/IJ'IO)KHl/I IMPUHOCH:

Bacunena lBanoBa npejara KOHKpETHU IPENOPHKY 34 ONITUMU3ALUSA HA
KOMYHUKalMOHHHUTE cTpaTernu Ha BOXI', kouto Morar na Ob1aT NPUIOKEHU U
OT JPYTHU CIIOPTHU (eeparuu.

Pa3zpabotena e ,,popmyna“ 3a epexTuBHA QUTHTAIHA KOMYHHUKAILMS B
XyJI0’)KeCTBEHaTa TMMHACTUKA, KOSTO BKJIIOYBA YHU(DUIIMPAHE HA BU3YATHUTE U
TEKCTOBH TIOCJIaHUSA, AKTUBHO YIpaBJICHUWE HA KPU3UCHU CUTYyallMd U
[[EJIeHACOYEHO U3TPaXKJaHe Ha JIMYHU OpaH/I0BE.

AHanu3upaHu ca BBb3MOXKHOCTUTE 32 M3IO0JI3BAaHE HAa HOBU JIMTMTAJIHU
matgopmu (Hamp. Threads, TikTok) 3a pasmmpsiBane Ha aynuropusiTa |
aHTaKHpaHe Ha MilaauTe (peHoBe.

5. OneHka Ha mMyOJMKANMHUTE N0 TUCEPTALHUATA

HY6HI/IK3HI/II/ITG CBOTBCTCTBAT HA TCMATa U OTroBapAT HAa H3HCKBAHUATA
KaTo 6p01>i H KadcCTBa, KAaToO Bacunena IHBanoBa ACMOHCTpHpPaAa YCCT 3a
AKTYAJIHUTC HAYYHH PA3BUTHA B obnacTTa Ha KOMYHUKAITMOHHUA MCHUIKMBHT
Ha CIIOpTa U HAYYHOTO UM TCMATU3HUPAHC.

6. Ouenka Ha aBTopedepara

ABTOpedepaThT € CTPYKTYpPUPAH SICHO, ChbpKa BCUUKHU 3abIDKUTEITHU
€JIEMEHTH W OTpa3sdBa KOPEKTHO CBhABPKAHUETO, LIEJINATE, 3aJa4MTe,
METOJOJIOTUATA W NPUHOCUTE Ha JucepranvoHHUs Tpyn. llpencraBenn ca
KJIFOUOBUTE H3BOJAM, KOETO YIJECHSBAa pa3OMpaHETO Ha 3HAYMMOCTTa Ha
U3CJIEIBAHETO.

7. KpurnuHu 0esie’KKHU, NPenoPbKH U BHIIPOCH

[IpoyuBanusara Ha Bacunena lBaHoBa ca 3aqbiO04YeHH W MOXE Ja
npepacHaT B ISUIOCTEH HAay4y€H TpyJ 32 JAWTUTATHUTE KOMYHHKAIIMOHHHU
cTpaTeruu B cropTa. bux npenopbuaia U3BBPIIBAHETO Ha CPABHUTEIICH aHAINU3
C JIpyrd CHOPTOBE, KOUTO AKTUBHO KOMYHUKHpAT OHJAaWH (Hamp. (yroou,
BOJIEi00J1, OackeTOO0I U JIp.).



bux npenoppyana u mo-3aabpI004EHO U3CIEABAHE Ha €TUYHUTE ACTEKTH
Ha TUTUTaTHATa KOMYHUKAIMs, 32 KOUTO ChIIO MMa Ka3ycH, KOUTO MOTaT Ja
ObJaT aHaMM3UpaHd. Tema, KOSTO TMpEACTaBlsiBa HMHTEPEC B pPAMKUTE Ha
MoJ00HO HAy4YHO H3cieaBaHe, OM Oujla KOMyHUKALMATa MO OTHOIICHHE Ha
CIOHCOPHUTE Ha CIOPT KaTo XYyJOKeCTBEHaTa THMHACTHKAa KaTro 4YacT OT
IUTUTATHUTE KOMYHUKAllMOHHU CTpaTerud. bu Ouino wuHTEpecHO na ce
aHaM3upa BB3JIECHCTBHETO HAa HOBM KOMYHHUKALUMOHHU (opMaTH (Hamp.
HOJIKACTH, JTAWBCTPUHMUHT) BbPXY aHTaKupaHocTTa Ha (heHoBeTe. Ha ocHOBaTa
Ha JUcepTaIusITa MOXe Jia ce pa3padoTu U MyOIMKyBa HapbYHUK 32 AUTHUTATIHA
KOMYHUKaIMs, 0a3upaH Ha HalpaBEeHUTE M3BOJHU, KOMTO Ja ObJe M3MOI3BaH OT
CIIOPTHH OpraHU3alINH.

8. 3akiouenue

Jucepraumonnust Tpya Ha Bacunena MBanoBa MBaHOBa € OpurhHajeH,
3abJIOOYEH U C BUCOKA Hay4yHa M MpakTHYecKa cToilHocT. M3cnenBaHeto e
AKTyaJIHO Y aHAJIMTUYHO, a MIPUHOCUTE CAa 3HAYUMU KAKTO 34 TEOPUATA, TAKA U
3a MMPAKTUKATa HA KOMYHUKAMOHHUS MEHUKMBHT B cioprta. IIpenopekure ca
IPUJIOKUMHM M MOrar Ja I[OAINOMOTHAT Pa3BUTUETO HA JUTUTAIHUTE
KOMYHUKAIlUM B OBIATapCKUS W MEXIYHAPOJHMUS CIHOPTEH KOHTEKCT.

[ToakpensiM NpUCHKIAHETO Ha oOOpa3oBaTeHaTA M HAydyHa CTENEH
,,JOKTOp* Ha Bacunena MBanosa lBaHoBa.

26.05.2025 .
rp. Codus [Mogmuc: .. —7Z...ccccoovvinnnn...
no11. 1-p Muna CepadumoBa




UNIVERSITY OF NATIONAL AND WORLD ECONOMY

OPINION

From: Assoc. Prof. Dr. Mila lvanova Serafimova, Sofia University "St. Kliment
Ohridski", Faculty of Journalism and Mass Communication,
Department of "Communication, Public Relations and Advertising"

Regarding: dissertation for the award of the educational and scientific degree
"doctor" in 3.5 Public Communications and Information Sciences,
Doctoral Program in "Organization and Management Outside the
Sphere of Material Production (Media and Communications)™ at
the UNWE.

Author of the dissertation: Vasilena Ivanova Ivanova
Topic of the dissertation: "Digital strategies in the communication management
of rhythmic gymnastics”

Basis for presenting the opinion: participation in the scientific jury for the
defense of the dissertation according to Order No. 2701/01.10.2024
of the Rector of the UNWE.

1. Information about the PhD candidate

The PhD candidate, Vasilena Ivanova lvanova, pursued her doctoral
studies in the program “Organization and Management outside the Sphere of
Material Production (Media and Communications)” at the Department of
Media and Public Communications, Faculty of Infrastructure Economics,
University of National and World Economy (UNWE), Sofia, in the
professional field 3.5 "Public Communications and Information Sciences". The
study was carried out in a full-time form with the scientific supervisor Assoc.
Prof. Dr. Stella Angova.



2. General Overview and Evaluation of the Dissertation

The dissertation is impressive both in terms of volume (298 pages) and in
terms of depth and interdisciplinary nature. It is structured in an introduction,
three thematic chapters, a conclusion, a list of contributions, a rich
bibliography (145 sources — Bulgarian and foreign publications, Internet
resources) and 11 appendices, including interviews with leading sports
journalists and analyses of specific cases.

The topic is a present one — digital communications in sports, and in
particular in rhythmic gymnastics, are a key factor in building brand identity,
attracting sponsors, engaging fans and managing crises. Vasilena Ivanova
argues for topicality through five main factors: the digital transformation in
sports, changes in consumer behavior, the role of social networks, the
globalization and commercialization of rhythmic gymnastics, as well as the
challenges and innovations in the digital environment.

The aim of the study is clearly formulated: to analyze and systematize
current digital communication strategies in rhythmic gymnastics, with an
emphasis on the period after 2012. The tasks include a theoretical review,
analysis of the communication practices of the Bulgarian Federation of
Rhythmic Gymnastics, assessment of good and deficient practices, proposals
for optimization and derivation of a “formula” for communication in this sport.

Vasilena Ivanova formulates and convincingly and with arguments
defends the thesis according to which “the effective implementation of digital
communication strategies in rhythmic gymnastics leads to building and
maintaining a positive image, increased audience engagement, strengthening
the sports brand and improving public relations management, while the
absence of a targeted digital strategy gives the opposite result — it limits the
development and popularization of rhythmic gymnastics on a national (and
global) scale” (p.9).

The object of the study is digital communication strategies in sport, and
the subject matter is the communication practices of the Bulgarian Federation
of Rhythmic Gymnastics, coaches and competitors in a digital environment.
The limitations are clearly defined — the analysis covers the period 20122024,
the main digital channels (website, Facebook, Instagram, Threads, YouTube,
X, LinkedIn, Pinterest), as well as the communication of the Bulgarian
Federation of Rhythmic Gymnastics, Iliyana Raeva and leading gymnasts.



3. Evaluation of the obtained scientific and applied scientific results

The dissertation is distinguished by an original interdisciplinary
approach, combining communication, sociological and marketing analyses. The
methodology used is diverse and includes: content analysis of digital platforms
and social networks; case studies, including in crises (e.g. the incident with
Tsvetelina Stoyanova, gambling advertising); ten interviews with sports
journalists who provide an expert perspective on communication challenges and
trends; comparative analysis of the communication practices of the BFRG and
other sports federations.

Among the most significant results are:

1. Identification of key factors for the success of digital communications
in rhythmic gymnastics;

2. The strengths and weaknesses of the BFRG's communication strategies
are formulated;

3. Analysis of the role of the personal brands of the competitors and their
influence on the public image of the sport;

4. Assessment of the effectiveness of crisis communications and
suggestions for improving responses to negative campaigns.

4. Evaluation of scientific and applied scientific contributions

The dissertation has significant scientific and applied scientific
contributions.

Scientific contributions:

A comprehensive analysis of digital communication strategies in
rhythmic gymnastics is made, based on real cases and modern theoretical
models (SSCM, social identity theory, cultural hegemony theory, etc.).

Good practices are systematized and criteria for effective digital
communication in sports are formulated.

The influence of social networks on the construction of sports identity
and audience engagement is studied.

Applied scientific contributions:

Vasilena lvanova offers specific recommendations for optimizing the



communication strategies of the Bulgarian Federation of Rhythmic Gymnastics,
which can be implemented by other sports federations.

A “formula” for effective digital communication in rhythmic gymnastics
has been developed, which includes unification of visual and text messages,
active management of crisis situations and targeted building of personal brands.

The possibilities of using new digital platforms (e.g. Threads, TikTok) to
expand the audience and engage young fans were analyzed.

5. Evaluation of the dissertation publications

The publications correspond to the topic and meet the requirements in
terms of number and quality, with Vasilena Ivanova demonstrating a sense of
current scientific developments in the field of sports communication
management and their scientific thematization.

6. Evaluation of the abstract

The abstract is clearly structured, contains all mandatory elements and
correctly reflects the content, goals, objectives, methodology and contributions
of the dissertation work. The key conclusions are presented, which facilitates
understanding of the significance of the research.

7. Critical notes, recommendations and questions

Vasilena Ivanova's studies are in-depth and can grow into a
comprehensive scientific work on digital communication strategies in sports. |
would recommend conducting a comparative analysis with other sports that
actively communicate online (e.g. football, volleyball, basketball, etc.).

| would also recommend a more in-depth study of the ethical aspects of
digital communication, for which there are also case studies that can be
analyzed. A topic of interest within the framework of such a scientific study
would be communication regarding sponsors of sports such as rhythmic
gymnastics as part of digital communication strategies. It would be interesting
to analyze the impact of new communication formats (e.g. podcasts, live
streaming) on fan engagement. Based on the dissertation, a digital
communication manual could be developed and published, based on the
conclusions made, to be used by sports organizations.



8. Conclusion

Vasilena Ivanova Ivanova’s dissertation work is original, in-depth and of
high scientific and practical value. The research is up-to-date and analytical,
and the contributions are significant for both the theory and practice of
communication management in sports. The recommendations are applicable
and can support the development of digital communications in the Bulgarian
and international sports context. | support the awarding of the educational and
scientific degree "doctor" to Vasilena Ivanova lvanova.

26.05.2025 Signature: <2

Sofia Assoc. Prof. Dr. Mila Serafimova



