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Ommnocno: JlucepTallioHeH TPy 3a MPUCHXKIAHE HA 00pa3oBaTelIHA M HAy4YHA CTEIICH

»JOKTOP* 110 HayyHa crnenuantHocT Mapkerunr B YHCC

Ocnoeanue 3a TIPEICTaBSHE HA PELEH3UATA: y4acTHE B ChCTaBa Ha HAYyYHOTO JKypH IO
3alUTa Ha JUCEPTAMOHHUS Tpya chriacHo 3amoBex Nel083/ 02.04.2025 r. ma 3am.-
Pexropa no HU/] na YHCC.

Aemop na oucepmayuonnun mpyo: Xpucto TonopoB Menapos

Tema na oOucepmayuonnusn mpyo: EBOMOIMOHHA NPOMEHM B KOHLENIMATA 3a
MapKeTHHTOBa HWH(OpPMAIMOHHA CHCTEMa C HAaBJIM3aHETO HAa HOBU TEXHOJIOTUU B

MapKCTUHIOBATa ITPAKTHUKA

1. Uudpopmanus 3a 1ucepTaHTa

JlucepTaHThT ce € o0ydaBall 1Mo JOKTOpcKa mporpama MapkeTuHr, mpodheCHOHAITHO
Hamnpasnenue 3.8. Ukonomuka, kbM Kateapa ,,MapkeTUHT U CTpaTernyecKo IJlaHupaHe
Ha akynrerT ,,Ynpasienue u agmuauctpauusa Ha YHCC cwriacHo 3anoBen Ha Pexropa
Ha YHCC Ne853/ 21.03.2018 1. OOydeHHeTO € OCBHIIECTBEHO B 3aj04Ha (opma mpes
nepuoaa 2018-2022 r., ciaea KOETO TOKTOPaHTypaTa € yabKaBaHa.

XpucTto 3aBbpIIBa CpeaHOTO cH  oOpasoBanme B [Ipupomo-maremarmuecka
rumMHa3us ,,Axkanemuk MBan ['rozeneB® — ['abpoBo mpe3 1990 r. [Ipe3 1996 r. 3aBbpmiBa

BHcieTo cu oopazoBanne B YHCC, cnenmanHocT ,,MapKeTHHT 1 MEHUIKMBHT .



3HauMTeIHA 4YacT OT NPOo(ECHOHAIHOTO PAa3BUTHE HA JUCEPTAHTA € CBbp3aHa C
Ibp’KaBHATA AIAMUHUCTpALUs, U IIO-KOHKPETHO, ¢ MMHHMCTEPCTBOTO Ha PETMOHAIHOTO
pa3BuUTHE U OJIar0yCTPONUCTBOTO, KBAETO TOH MOCIEIOBATEIIHO 3a€Ma PA3IUIHU TTO3UITUH C
pasmmMpsBall C€ OTTOBOPHOCTH. PaboTWi € 1m0 HIKOIKO MpOorpaMHu, CBBP3aHH C
pa3BuTHEeTO Ha MecTHHTE o0mHocTH B IOromsrouna bearapus. IlpurexaBa 3HauMTETHH

YMEHHUS U ONUT B Ch3/IaBAHE U YNpaABIEHUE Ha IPOEKTH, puHaHCUpaHu OT GoHaose Ha EC.

2. O6ma XApPaKTEPUCTUKA HA MPEACTABCHUS TUCEPTALMOHECH TPYIA

[IpencraBeHusT nucepranmoHeH Tpyd € B obem or 305 cTpaHMIM W BKIIOYBA
BbBeneHue (8 crp.), Tpu mmaBu (o6mo 337 crp.), 3akmoueHue (2 CTp.), W3MOI3BaHA
mureparypa (13 crp.) u npunoxenus (41 crp.). OT rmegHa Toyka Ha CBOUTE 00eM H
CTPYKTypa TPYIbT UMa NapaMeTpH, KOUTO ca MPUEMIIMBU U B IPAHULIUTE HA OOMYAWHOTO.
JlucepTallMOHHUAT TPYJ OTroBapsl Ha M3UCKBaHMATA Ha wi. 27, an. 2 ot IIpaBuiHuKa 3a
npujaraHe Ha 3aKoHa 3a pa3BUTHE Ha aKaJIeMUYHHs ChCTaB B PemyOnuka brirapus.

B®vB BBBEOEHHETO Ha Tpyda AWCEPTAHTHT, CIEABAWKKA Jo0para NpPaKTHUKA, €
MIPEACTAaBUII 3aMUCHJIBT U METOJNYECKATA paMKa Ha AUCEPTALUATA CH.

AKkmyannocmma na memama 1 3HAYUMOCMMA HA U3C1€06aHemo 0€3 CbMHEHUE
ca HanmuIe. ApryMeHTaluATa 3a TOBa € HalpaBeHa OT aBTOpa yOeAUTETHO, KaTo B CHPIETO
Ha JOBOJAWTE, HA IBPBO MACTO, € TOBAa, Y€ EKCIOHCHIMAJIHOTO HApacTBaHE Ha
uH(popMaLMITa, KOITO HOCH MapPKETUHIOBA CTOMHOCT, OTIPABsl HOBU MPEIU3BUKATEICTBA
npea MapKeTOJO3WTE 3a ToBa Kak Jga Obae mnpeaepuHHpaHa KOHILEMIUATA 32
MapkeTuHropute HMH(MOPMAIMOHHM CHCTEMHM, Taka IIOTO Jla OTrOBOPAT  Ha
MH(OPMALIMOHHUTE HYXIM Ha opraHuzauuara. OCBEeH TOBa, Ha BTOPO MSCTO, Ipe3
MOCJIEAHUTE TOJMHU C€ odYepTaxa HAKOJIKO HH(OPMALMOHHO-KOMYHUKAIIMOHHU
TEXHOJIOTUH, KOUTO BB3JIEUCTBAT CUIHO BBPXY (PYHKIMOHUMpAHETO Ha MapKEeTHHIOBUTE
nH(popMalMOHHU cucTteMu — [onemure naHHu, MHTepHeT Ha Hewmwata u M3kycTBeHus
MHTENEKT. Te3u TEeXHOJOTMM ca IOCTaBEHU OT aBTOpPAa B KOHTEKCTAa HA MAapKETHUHIOBUTE
MpPOLECH; IIOKAa3aHO € TIXHOTO MpPWIOKEHHE B MapKEeTHUHIOBUTE HH(POPMALMOHHU
cucremMu. Ha Tpero msicto, OypHOTO pa3BuTHE HA WH(OPMAIIMOHHO-KOMYHUKALIMOHHUTE
TEXHOJIOTUM HW3MCKBAa pelIaBaHe Ha MPOOJIEMHUTE C TIXHOTO NPAaBHO pEryjHpaHe Ha
paznuuHu HuBa. OT eJHaTa cTpaHa CTOAT KOHKYPEHTHHUTE MpPEIMMCTBA, KOWTO JlaBa

H3II0JI3BAHCTO HA TC3HW TCXHOJIOTHHU, a OT APyra — BBIIPOCUTEC, CBBP3aHU C JICTAJIHOTO H



MOpAJIHO M3IOJI3BaHE HA JMYHU M Ou3Hec naHHU. UM 1BaTa acmekra Ha eKCTOHEHIIMATHO
HapacHaJjlaTa JOCTBIIHOCT Ha JaHHUTE M3MCKBAT aHAJIU3 U B3€MaHE Ha PEILCHUS.

Obexmvm u npeomemvm Ha u3ciedéane ca TPABWIHO (QOpMyJIUpaHU U
CHOTBETCTBAT Ha CHABPKALIOTO ce B paborara m3cienBane. OOEKT Ha W3CIEIBAHE ca
MapkeTuHroBute MHQPOPMALMOHHM CHUCTEMH Ha MAapKETUHIOBO AKTUBHUTE (UPMH B
bearapus, a npeaMer Ha U3clieBaHE € NMpoMsiHaTa Ha MapKeTUHroBUTE HHPOPMAMOHHU
CUCTEMHM MOJ BB3JCHCTBUE HA IIMPOKOTO HaBIM3aHE HAa HMHPOPMALMOHHO-
KOMYHHUKAIlMOHHUTE TEXHOJIOTHH B OM3Heca.

dopmynupoBKaTa Ha ueama — JAa U3CIenBa Jand M Kak MapKeTHHroBUTE
MH(OPMALIMOHHU CUCTEMH, U3IMOI3BaHN OT MApKETUHIOBO aKTUBHHU (pupMmu B bbirapus, ca
ce MPOMEHWJIM C HaBIU3aHETO B ymoTpebda Ha peAniia HOBH TEXHOJOTHMH U B KAaKBO CE
M3pa3sBaT TE3W MPOMEHH — € MPELr3Ha U aJeKBaTHA Ha W30paHUTe OOEKT W MPEeaMET Ha
U3CIIEABAHETO.

dopmynupaHaTa mo-rope el IUCepTaHThT Ipeodpa3yBa B 000CHOBAH KOMIUIEKC OT
YETUPU U3C1e006ameCKU  3a0a4yu, KOUTO Ca JIOTMUECKH TNOJAPEACHUM U SICHO
¢opmynupanu. Te ca 1OCTaThbUHO KOHKPETHHU; M3IBJIHEHUETO UM II03BOJSBA Jla ce
MIOCTUTHE NTOCTABEHATA 11€J1; ¥ HACOYBAT M3CJIEIBAHETO B IIPABUIIHA ITOCOKA.

Boxen ot orOenszaHuTe mo-rope OOEKT M MpeAMET Ha H3CIEABAaHE, U WUMaKu
NpenBUA 1IENITa, KOATO CU € MOCTaBWJI, JAUCEPTAHTHT (OpMyJMpa me3zamada, Y€ TOJ
BB3JCHCTBHETO Ha INHpoKara ynorpeba Ha WHGOPMAIMOHHO-KOMYHUKAIIMOHHU
TEXHOJIOTWUM OT OW3Heca W MacoBara ayAuTopus MapKeTHHTOBUTE HH(POPMALMOHHH
CUCTEMHM Ca C€ INPOMEHWIM BbBB (YHKIMOHAJIEH W ChbAbpXKATEIEH acnekT. BbB
(yHKIMOHAJIEH acleKT T€ ca MpUAo0WIM HOBU (YHKIIMOHAITHOCTH — 1) BB3MOXKHOCT 3a
o0Opabotka Ha ['onemu naHHU, ¥ 2) KaMalMTET 32 CAMOCTOSTEITHO B3€MaHE HA PEIICHUS U
KOPEKTUBHU JEHCTBUS KaToO Pe3yJTaT OT IMPOLEC Ha caMOOOydYeHUE W ONTUMHU3ALMS 10
NpEeBapUTEIHO 3aJaJ€HU KpUTepuH. B  chabpiKaTeleH aclekT I[POMEHHUTE B
MapkeTtnHroBuTe HHQOPMALMOHHA CUCTEMHU ca B OpOsl M BHJA MOJACUCTEMH, BKIIOYCHH B
TSAX W U3MOJI3BAaHUTE HHCTPYMEHTH 3a HaOupaHe Ha WH(OpMaIus.

H3nonzeanama nayuna aumepamypa BxiouBa 151 u3TouHuka — MOHOrpaduu u
CTaTWU B HAayYHU CHHcaHus. JIuTepaTypHUTE U3TOYHHIIN Ca HA OBITAPCKU M Ha aHTJIMHCKA
e3uK. bposAT Ha IUTHUpaHUTE W3TOYHUIM CHOTBETCTBA HAa W3HMCKBAHHMATA KbM IOAOOHO

Hay4YHO TBOpYecTBO. bubnuorpadusra e peneBanTHa 3a 00€KTa U MPEAMETa Ha U3CIICABAHE



Y 0Tpa3siBa CbBPEMEHHUTE MOCTHIKEHHUS 110 Pa3IVIeKIaHUs KPbI' OT BbIpocu. M3TouHnnure
ca aJleKBaTHU U OT IJI. T. HA BPEMETO Ha MyOJHMKyBaHe, T.e. TUTEpaTypara € JOCTaThYHO
aKkTyanHa. Moxe 1a ce 3aKiII04M, Y€ aHAIM3UPAHUTE HAyYHU U3TOYHUIM CBUACTEIICTBAT 3a
OTJINYHATA OCBENOMEHOCT Ha XpHUCTO OTHOCHO NPOMEHHTE B MAapKETHUHIOBUTE

I/IH(l)OpMaHI/IOHHI/I CHUCTCMHU 1O B’L3Z[€I>iCTBHCTO Ha HOBUTC KOMYHUKAIITMUOHHH TCXHOJIOTUU.

3. OueHka Ha NOJyYeHUTE HAYYHH U HAYYHO-TIPUJIOKHH Pe3yJITaTH

CrpykTypaTta Ha TpeACTaBEeHUs TPyA OTpas3siBa JIOTHYECKaTa IIBJIHOTA Ha
M3CJIEIBAHETO U € U3pa3 Ha ChIIECTBYBAIINTE BPB3KH U 3aBUCHIMOCTH MEXKIy €IEMEHTHUTE
Ha M3JI0)KEHUETO - KAaKTO MEXAY OTACTHHUTE TJaBW, Taka M MEXIy TOYKHTE B THX.
JlornmueckaTa monpenda Ha TJIaBUTE JaBa BB3MOKHOCT HA aBTOpa Ja CH 3ajjaBa TOYHHTE
BBIIPOCH KBM H3CIICIOBATEIICKHS MPOOJIEM U Ja TPaBU KOPEKTHU OOOOIICHHS] OTHOCHO
eBoyonuATa Ha MapKeTHHroBuTe WHGOPMAIMOHHU cucTeMu. Cmuavm u e3ukvm Ha
JOKTOPaHTa Ce OTJIMYaBaT C HAYYHOCT, KaTO B CHIIOTO BpEMe ca pa30nupaeMu U SICHH.

B nwpeama 2nasa wa paborata € HampaBeH Nperie] Ha JHATeparypara Io
pasraexxaanus mpoOjaeM U ca U3BEACHH 00O0OIIeHHS MO OTHOIICHHE Ha pa30MpaHeTo 3a U
nocrpoiikara Ha MapkeTuHropure MH(GOpMaUMOHHU cucTeMu. IIpaBu BmeuatTieHue, uye
M3JI0KEHUETO B TA3W YaCT € MHOTOIIACTOBO — OOOOIICHH ca PEe3yATaTHTE OT 3HAYUTEIICH
Opoil W3cnenBaHMsA, KaTO M3BOAWTE W 3aKIIOUEHUSATA HA IUCEPTaHTa C€ pasmojiarar B
HSIKOJIKO TIOCOKH.

[IbpBO, BakeH HaydeH pE3ydTaT € MPOCIEAsIBAHETO Ha EBOJIONUATA B
pa3OmpaHusTa 32 TOBAa KAKBO MPEACTaBIIBAT MapKeTHHIOBUTE HH(POPMALIMOHHN CUCTEMH;
KaK T€ C€ CBOTHACAT C OCTaHaIUTe HMH()OPMAIIMOHHM W TOJIIMOMAramyd B3€MaHETO Ha
pelieHusl cucTeMH BbB (upmara. 3aciyra Ha aBTOpa € CHCTEMATH3UPAHETO U
000011IeHreTO HA pa30UpPAHUATA, TT0 KOUTO YUYCHHUTE Cca MOCTHTHAIHM ChIVIACHE, U TE3H, 110
KOUTO IIpeobiaaBar pa3inyHy CXBaIIaHuUs.

Bropo, HayueH pe3ynTaT Ha IUCEpTAlUATa € MPOBEACHUAT aHAIN3 HA CTPYKTypara
U eneMeHTHTe Ha MapkeTnHroBaTa HH(OpPMaIMOHHA cucTeMa. ABTOPBT M3CIeIBa POJIATA
¥ TpeIHa3HAYeHHWETO Ha BCSIKa OT TMOJICHUCTEMHTE, W3rpaxnany MapKkeTHHroBaTa
uH(pOpMAIOHHA CHCTEMa CHITIACHO Kiacudeckust Mozen. OO0CHOBaHO €, 4e TOBa, KOETO

BOJU A0 €BOJIOLIMATA B MapKeTI/IHFOBI/ITC I/IH(l)OpMaHI/IOHHI/I CHUCTCMHU, € BB3MOXHOCTTA 3a



HaOuWpaHe Ha WHQOpPMAIKMS IO HOBH CIIOCOOM W OT HOBH H3TOYHHIIM, KaKTO H
BB3MOXKHOCTTA T Ja Ob7ie 00paboTBaHA M M3MOJ3BaHA 110 HOBU HAYMHU.

TpeTo, HaydHO-TIPUIIOKEH PE3YJITaT B Ta3W 4YacT Ha M3CJICBAHETO € aHAIU3bT Ha
M3M0JI3BaHeTO Ha MHTepHeT Ha Hemlata, ['ojemu gaHHU U VI3KyCTBEH MHTEJICKT 3a ICITUTE
Ha MapKeTHMHIOBUTE WH(POPMALIMOHHH CHCTeMH. VIHTepeceH U HOBATOPCKH € aHAJIM3bT Ha
Bpb3KaTa Ha TE3M TPH CHBPEMCHHHM TEXHOJIOTMHM C BCSKa OT TIOJCHUCTEMHUTE Ha
Mapxkerunrosata nH(GOpMaIMOHHA CUCTEMa, KAKTO U 0000IICHUATA BbPXY 3HAYCHUETO Ha
TE3W TPU TEXHOJOTMHM 3a BCSKA rpyla MapKeTHMHIOBH WHCTPYMEHTH (€JIEMEHTHUTE Ha
MapKETUHI MHUKCA).

ToBa, KoeTo Moke J1a ce 0000IIM 3a Ta3u YacT Ha U3CIICBAHETO €, U € JOCTAThYHO
3a1BI00YCHA; HM3YepHaTesiHa, HO 0e3 Ja TyOu ,HHWIIKaTta“ Ha HW3JI0XKEHUETO. ThpceH ¢
OanaHC MEXIy TOBa, KOETO Jla Ce KaXke, U TOBa, KOETO JIa CE CIIECTH Ha YuTaTels. TeKCThT
e siceH u pazbupaem. OcBeH TOBa, OCOOCHO BaXKHO €, Y€ B M3JIOKEHHUETO CE OTKPUBA
OTHOIIICHUETO M OIlCHKaTa Ha JOKTOpaHTa. B TekcTta HE MPOCTO ca BB3NPOU3BEIACHH
MHCHMSITA Ha W3CJICJOBAaTEIUTe, pa0OTWIM 10 H3CIACABaHHMS MpodJieM, a Te ca
KJIacH(PHUIIMPAaHK U OCMHCIICHH; TIOKAa3aHO € KaK HAIMCAHOTO OT TSAX CE ChOTHACS C TOBA,
KOCTO aBTOPHT MUCIIH U 3allIUTABA.

BvB 6émopama znasa e 000OCHOBaHA METOJOJIOTHATA Ha W3CICABAHETO Ha
MapkeTHHTOBUTE UHPOPMAIIMOHHH CUCTEMH.

Ha mbpBO MsICTO, TUCEPTAHTHT € ApryMEHTHPAT HEOOXOJAUMOCTTA OT IpUjIaraHe Ha
nBydaszHa m3cienoBaresncka nporeaypa. [lpu mepBara ¢dasza menra Ha AUcCepTaHTa € aa
ObJaT HAMEPCHH HM3MEXKAY MApKCTHMHIOBO AKTUBHUTE (PMPMHU TaKWBa, KOMTO H3IOJI3BAT
HSKOSI WJIM BCHYKU OT OOCHKJIaHUTE TEXHOJOTHH 3a IEJINTE Ha MapKeTHuHTa - VIHTepHeT Ha
Hemnara, [omemu nanHu wim M3kyctBeH uwHTenekr. BbB BTOpara (asa e obOocHOBaHa
HEOOXOAMMOCTTa (PUPMHTE, KOUTO OTTOBApsAT HAa TOBAa YCIIOBHE, Ja OBIAT MO-MOAPOOHO
M3CJIC/IBaHU, 3a Ja CE YCTAHOBM JaJIM W3IOJI3BAHETO HA HSAKOS OT TPUTE TEXHOJIOTHH €
JIOBEJIO JI0 IPOMECHM B HauMHA Ha (YyHKIMOHUpaHe Ha MapkeTnHroBata HH(GpOPMAIMOHHA
CHCTEMa U aKO MMa TaKWBa - T¢ Jja ObJaT ONMUCAHH.

Ha BTOpO MsICTO, HAyYyHO-TIPUJIOXKEH PE3y/ITaT Ha Ta3uW 4YacT € OOOCHOBKaTa Ha
METOJIUTEe 3a ChOMpaHE Ha JaHHHW, KAKTO W pPa3pabOTBAHETO HA H3CJICIOBATEICKH
WHCTPYMEHTH, KOWTO Ja OBJaT U3MOJM3BaHM B JBeTe (a3W Ha M3CIEIOBaTEICKaTa

nporpama.



Ha tpeto msicTo, B Ta3u gyacT ca 000CHOBAaHHU Mojienia 1 o0eMa Ha M3BaIKara.

Tpemama 2naea TipencTaBisiBa aHAIW3 HAa PE3YJTATUTE OT EMIHPHUYHOTO
npoyuBaHe. B Ta3u wact morar na 6b1aT pa3rpaHUYCHH Ba OCHOBHHM HAYYHO-TIPHIIOKHH
pe3yarara.

[IepBUAT € CBBp3aH ¢ OOOCHOBABAaHETO HA 3aKIIFOUEHUETO, Y€ TJIABHUTE (HaKTOPH,
KOUTO ca B OCHOBAaTa Ha MpomsiHaTa Ha MapKeTUHroBUTEe MH(OOPMAIMOHHU CUCTEMH, ca
CBBP3aHM C U3MEHEHUsATa B MH(OpPMAIMOHHATA Cpe/la U BH3MOXKHOCTTA Jla Ce MOJy4yaBa, B
T.4. ChXpaHsiBa, rojisiMa 1Mo o0eM W B paznumyeH (opmar wHbOpManHs, KOSATO Ha Ce
00paboTH ¢ MOIXO AN HHCTPYMEHTH U Jia TIOCTYXKH 32 B3eMaHe Ha PEIICHUS U JJaBaHE Ha
MOMEHTHa oOpaTHa BpB3Ka. B Ta3m 4acT MUCEPTAHTHT CHUCTEMATU3Wpa U TEHACHIIMHTE,
KOUTO HajaraT NpeoCMUCIIIHE Ha uaesTa 3a MapkeTuHropara nHGOpMalmoOHHa CUCTEMA.

Bropuar Hay4HO-pWIIOXKEH pe3yaTaT € aHaIu3bT Ha (DEHOMEHHM, KOUTO HE Ce
BIUCBAT B ,,KJIIACUYECKUS MOJAEN — W3IS0 JuIcBaiia MapkeTuHroBa WH(PpOpPMaIOHHA
CHUCTE€Ma; U CHCTEMa C JIUIICBAIl €JIEMEHT WM eleMeHTH. [lone3Hu 3a mpakTUKyBallUTe
MapKeTOJ03d Ca M3BOJUTE OTHOCHO TOTCHIHAJIHUTE HOBHM BB3MOXKHOCTU HaA
MapkeTuHroBuTe HWHPOPMAIMOHHM CHUCTEMH: 0OpaboTkaTa Ha pasnuvyHu ¢GopMaTu
uHpopmanusi; o0paboTkara u Tpancdepa Ha HHPOpMAIUs B peaTHO BpeMe; Bb3MOXKHOCTTA
3a caMOOOydYeHHEe W B3EMaHE Ha PEIICHUS MO ONPESICHH ONTUMHU3ANUOHHU KPUTEPUU;
BB3MOXKHOCT 32 00paTHA BpBh3Ka OT CUCTEMATa KbM €JIEMEHTUTE HAa MAPKETHHTOBHUS MUKC.

Bcenuko orbGensizaHo mo-rope OTHOCHO MOCTUTHATUTE HAYYHU M HAYYHO-TIPUIIOKHU
pe3yaTaTi MU 0a6a OCHOGAHUE 0a 3aK1104a, 4e nOCmageHume 3a0a4u ca U3NviHeHu, a ¢

moea e nocmuzunama u ueima Ha Oucepmauuounuﬂ mpyd

4. OueHka Ha HAYYHHMTE U HAYYHO-TIPUJIOKHH NPUHOCH

B aBTopedeparta aucepraHThT € (opMmynHpan 4ETHpU IMpUHOca. A3 IpUEMaM 3a
HaJIMYHU B TPYyJa Ha CIECJHUTE PUHOCH:

[IppBO, 00OCHOBaHA TEOPETHYHO M MOAKPETICHA C EMITMPUYHH JaHHU € 3aBUCHMOCT
Ha HapacTBaHE Ha ()yHKUMOHAIHUTE Bb3MOKHOCTH Ha MapKeTUHroBUTE MHPOPMALMOHHU
CUCTEMH CHOPE] MAPKETUHIOBUTE MHPOPMALTMOHHH HY XK.

Bropo, aHanu3upaHu U olleHeHH ca MapKeTUHIOBUTE MHPOPMAIMOHHU CUCTEMH Ha

MapKETUHIOBO aKTUBHMTE (pupMu B bbarapusi.



Tpeto, o0ocHOBaHA TEOPETUYHO U JIOKA3aHA EMIIMPUYHO € HOBA (HYHKIIMOHAIHOCT
Ha MapkeTuHroBute MH(OPMALMOHHU CUCTEMHU IPU HU3MOJI3BAHE HA CHBPEMEHHUTE
TEXHOJIOTUU — 00paTHa Bph3Ka KbM €IEMEHTHTE HAa MAPKETUHT MUKCA.

[TonoxuTenHo BrEYaTIEHHE MPaBHM HAYMHBT, [0 KOHTO Te ca (OpMyJIUpaHu -

CTCruarto, 06paH0, U CIHOBPCMCHHO C TOBA — IMPCIU3HO.

5. Ouenka Ha rlyﬁ.mmaumne mo jucepranuara

JlucepTaHThT MPEACTaBs YETUPH MyOIUKAIMKA — YETHPH JOKIaaa OT KOH(EpeHIInH,
KaKTO CJIe/Ba:
1.Menapos, Xp., [Ipenu3Bukarenctsa U Bb3MOKHOCTH 3a noBumaBane Ha bBII mpu
U3MoNM3BaHe Ha M3KyCTBEH WHTENEKT - KOMOMHAIMA OT MHKPO H MakKpo
MKOHOMMYECKH TMPAKTHYECKH TOAXOJ IpPH OTYUTAHE HA HUKOHOMMYECKHUTE
peamnoctu B PCoepbus u Pbwearapus, Mexaynapoana xondepenmus ,,Kpbrona
uKoHOMMKA®, YHuBepcurer Hum, 2024.
2.Menapos, Xp., MapkeTuHroB1 HHGOPMALIMOHHU CUCTEMH M METOJM 32 YIIPABJICHUE
Ha MapKeTuHrorara uHpopMauus or (upmure B bwarapus, MexayHapoaHa
Hay4dHa KoH(pepeHus , Jikonomuka, ynpasienue u curyproct™, HBY, 2024.
3.Menapos, Xp., [IpequsBukareincrBa Ha HHTErpalusiTa Ha COLUAIHUTE MPEXHU B
MapKeTUHIOBUTE  WMH(OPMALMOHHUM  cUcTeMHM ,  MexayHapogHa  HaydHa
KoH(pepeHus ,,CTpaTernyecko IUIAHUPAHE M MAapKETHUHI B JMTUTAIHMS CBSAT,
2024, YHCC.
4.Menapos, Xp., ,,Application of Contingency Theory to Marketing Information
Systems - a study on Bulgarian companies®, MexayHapoaHa HayqHa
KoH(pepeH1us ,,CTpaTernyecko MIaHupaHe U MAPKETUHT B JUTUTAIHUS CBAT,
2024, YHCC.
Benuky myOnukamum ca mo Temara Ha JUCEPTAllMOHHUS TPYX U MPEACTaBAT MpPen
Hay4yHaTa OOIIECTBEHOCT CHIIECTBEHU PE3YNTaTH, MOCTHTHATH ¢ Hero. KommuecTBoTo M
TUI'BT HA MyOJIHMKAIMKATE ca JOCTAThYHH, 32 12 ObJaT MOKPUTH MUHUMAITHUTE HAIIMOHATHU

u3nckBanus 3a npugoodusane Ha OHC ,,moxTop*.



6. Ouenka Ha aBTOpedepara

ABTtopedeparsT € ¢ 00eM 47 CTpaHUIM, KaTO TOH ChABPKAa BCUYKH HEOOXOAMMU
eneMeHTH. ABTopedepaThT OTpa3siBa MBIHO MW AJCKBATHO CBHABP)KAHUETO HA

TUACEPTALMOHHHUS TPY/I.

7. KpuTHYHH 0eJIe:KKH, IPENOPbKH U BLIIPOCH

Hsmam kputuyHu O€NIeKKM KBbM MPEACTABEHUS AWCEPTAMOHHUS Tpyn. Hmam
IIpenopbKa KbM JAMCEPTAHTA Ja IPOABIDKM H3CIEIBAHUATA CH B Ta3d WHTEpPECHA H
MEepCIeKTUBHA 00JIaCT.

Nmam u BBIpOC, HA KOUTO 1a OBJEe OTTOBOPEHO MO BpeMe Ha 3ammurara: KakBo e
OOSICHEHHETO Ha JUCEepTaHTa 3a ToBa, uye O0mu30 30% OT m3cneABaHUTE KOMIAHUH, KOUTO
IIpU TOBAa C€a MAapKETMHIOBO AaKTUBHM, [JEKJIapupaTr, 4Ye HjIMaT MapKEeTHUHIOBA

MH(pOpMaLIMOHHA cUcTemMa?
8. 3aximouenue
[IpencraBeHUAT NOUCEPTAMOHEH TPYA € CaMOCTOSITENHO TPOBENCHO HAYYHO

H3CJICABAHC C ACHO OTKPOCHHU PE3YJITATH W HAYUYHO-IPUIIOXKHHU NPUHOCHU, CHOTBCTCTBAIIO

Ha M3HUCKBAHUsATA KbM HOZ[O6€H HAY4CH TpPYA. ToBa MH J1aBa OCHOBaHHE JIa NIPeNopbyaM

HA HAYVYHOTO JKYPH Ja npuchad Ha Xpucto ToxopoB MexapoB o0pa3oBaTeIHATA U

HAVYHA cTeneH ..JIOKTOP N0 HAYyYHA CHEeHAJHOCT ..MapKkeTHHT .

A3 CAaMUAT 1Ie IJ1ACYBaM VOEeIeHO ChC ,.3a%.

10.06.2025 r.
Codus npo¢. a-p Kpacumup Mapunos
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1. Information about the dissertant

The dissertant was trained in the doctoral programme Marketing, professional field
3.8. Economics, at the Department of Marketing and Strategic Planning of the Faculty of
Management and Administration of the UNWE according to the Order of the Rector of the
UNWE Ne 853/ 21.03.2018. The training was carried out in part-time form in the period
2018-2022, after which the doctoral studies were extended.

Hristo completed his secondary education at the Natural and Mathematical High
School "Acad. Ivan Gyuzelev" - Gabrovo in 1990. In 1996 he completed his higher



education at the UNWE, majoring in Marketing and Management.

A significant part of the dissertant's professional development is related to the state
administration, in particular, to the Ministry of Regional Development and Public Works,
where he has consistently held various positions with expanding responsibilities. He has
worked on several programmes related to the development of local communities in South
East Bulgaria. He has considerable skills and experience in setting up and managing EU

funded projects.

2. General characteristics of the submitted dissertation

The submitted dissertation is 305 pages long and includes an introduction (8 pages),
three chapters (337 pages in total), a conclusion (2 pages), references used (13 pages) and
appendices (41 pages). In terms of its length and structure, the present work has parameters
that are acceptable and within the bounds of the usual. The dissertation meets the
requirements of Article 27, paragraph 2 of the Regulations for the Implementation of the
Law on the Development of Academic Staff in the Republic of Bulgaria.

In the introduction of the thesis, the dissertator, following good practice, has
presented the conception and methodological framework of his thesis.

The relevance of the topic and the importance of the research are undoubted. The
case for this is made convincingly by the author, with the heart of the argument being, first
and foremost, that the exponential growth of information that carries marketing value
poses new challenges to marketers as to how the concept of Marketing Information
Systems can be redefined to meet the information needs of the organisation. Furthermore,
secondly, several information and communication technologies have emerged in recent
years that have a strong impact on the functioning of Marketing Information Systems - Big
Data, Internet of Things and Artificial Intelligence. It is important to place these
technologies in the context of marketing processes; to show their application in Marketing
Information Systems. Thirdly, the rapid development of information and communication
technologies requires addressing their legal regulation at different levels. On the one hand
are the competitive advantages that the use of these technologies provides, and on the other
are the issues related to the legal and moral use of personal and business data. Both aspects

of the exponentially increased availability of data require analysis and decision-making.

10



The object and subject of the study are properly formulated and are relevant to the
research contained in the work. The object of the research is the marketing information
systems of the marketing active companies in Bulgaria, and the subject of the research is
the change of the Marketing Information Systems under the impact of the widespread
penetration of information and communication technologies in business.

The formulation of the objective - to investigate whether and how the Marketing
Information Systems used by marketing active companies in Bulgaria have changed with
the introduction of a number of new technologies and in what these changes are expressed
- is precise and adequate to the chosen object and subject of the study.

The dissertation transforms the above formulated aim into a justified complex of
four research tasks, which are logically arranged and clearly formulated. They are
sufficiently specific; their implementation allows to achieve the set goal; and they direct
the research in the right direction.

Guided by the above mentioned object and subject of the research, and considering
the goal he has set himself, the dissertation formulates the thesis that under the impact of
the widespread use of information and communication technologies by business and mass
audience Marketing Information Systems have changed in functional and content aspect.
Functionally, they have acquired new functionalities - 1) the ability to process Big Data,
and 2) the capacity for independent decision making and corrective action as a result of a
process of self-learning and optimization according to predefined criteria. In terms of
content, the changes in Marketing Information Systems are in the number and type of
subsystems included and the information gathering tools used.

The scientific literature used includes 151 sources - monographs and articles in
scientific journals. The literature sources are in Bulgarian and English . The number of
cited sources corresponds to the requirements for such scientific work. The bibliography is
relevant to the object and subject of the research and reflects the current achievements in
the range of issues under consideration. The sources are also adequate in terms of the time
of publication, i.e. the literature is sufficiently up-to-date. It can be concluded that the
analysed scientific sources testify to Christo's excellent awareness of the changes in

Marketing Information Systems under the impact of new communication technologies.
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3. Evaluation of the scientific and applied results obtained

The structure of the presented work reflects the logical completeness of the research
and is an expression of the existing links and dependencies between the elements of the
exposition - both between the individual chapters and between the points within them. The
logical arrangement of the chapters enables the author to ask the right questions to the
research problem and to make correct generalizations about the evolution of Marketing
Information Systems. The style and language of the doctoral thesis are distinguished by
scholarship, while at the same time being clear and understandable.

The first chapter of the thesis reviews the literature on the problem at hand and
generalizations are drawn regarding the understanding and construction of marketing
information systems. It is noteworthy that the exposition in this part is multi-layered - the
results of a considerable number of studies are summarized, and the dissertation's
conclusions and implications are located in several directions.

Firstly, an important research outcome is to trace the evolution in understanding of
what Marketing Information Systems are; how they relate to other information and
decision support systems in the firm. It is to the author's credit to systematize and
summarize the understandings on which scholars have agreed and those on which different
views prevail.

Secondly, the scientific result of the dissertation is the analysis of the structure and
elements of the Marketing Information System. The author explores the role and purpose
of each of the subsystems that make up the Marketing Information System according to the
classical model. It is argued that what leads to the evolution in Marketing Information
Systems is the ability to gather information in new ways and from new sources, and the
ability to process and use it in new ways.

Thirdly, the research applied result in this part of the study is the analysis of the use
of Internet of Things, Big Data and Artificial Intelligence for the purpose of Marketing
Information Systems. The analysis of the relationship of these three advanced technologies
to each of the subsystems of the Marketing Information System is interesting and novel, as
are the generalizations on the relevance of these three technologies to each group of
marketing tools (the elements of the marketing mix).

What can be summed up about this part of the study is that it is thorough enough;
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comprehensive but without losing the 'thread' of the exposition. A balance has been sought
between what to say and what to spare the reader. Overall, the text is comprehensible.
Furthermore, it is particularly important that the attitude and evaluation of the PhD student
is revealed in the exposition. The text does not simply reproduce the opinions of
researchers who have worked on the problem under study, but classifies and makes sense
of them; it shows how what they have written relates to what the author thinks and
defends.

The second chapter justifies the methodology of the study of Marketing
Information Systems.

Firstly, the dissertator has argued for the need to apply a two-phase research
procedure. In the first phase, the dissertator's objective is to find among marketing active
firms those that use any or all of the technologies discussed for marketing purposes -
Internet of Things, Big Data and Artificial Intelligence. In the second phase, it is argued
that firms that meet this condition need to be examined in more detail to determine whether
this phenomenon has led to changes in the way the Marketing Information System operates
and, if so, to describe them.

Secondly, the scientific and applied outcome of this part is the justification of the
data collection methods as well as the development of research tools to be used in both
phases of the research programme.

Third, the model and sample size are justified in this section.

The third chapter is an analysis of the results of the empirical study. In this part,
two main scientific and applied results can be distinguished.

The first is related to the justification of the conclusion that the main factors
underlying the change of Marketing Information Systems are related to the changes in the
information environment and the possibility to obtain, including store, large volumes of
information in different formats, which can be processed with appropriate tools and serve
for decision making and instant feedback. In this part, the dissertation also systematizes the
tendencies that require rethinking the idea of the Marketing Information System.

The second scientific and applied result is the analysis of phenomena that do not fit
the "classical model" - a completely missing Marketing Information System; and a system
with a missing element or elements. Also useful for practicing marketers are the

conclusions regarding the potential new capabilities of Marketing Information Systems: the
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processing of different formats of information; the processing and transfer of information
in real time; the possibility of self-learning and decision-making according to certain
optimization criteria; the possibility of feedback from the system to the elements of the
marketing mix.

All of the above regarding the scientific and applied results gives me grounds to
conclude that the set tasks have been fulfilled and thus the aim of the dissertation has

been achieved.

4. Evaluation of scientific and applied contributions

In the abstract, the dissertator has formulated four contributions. I accept as
available in the thesis the following contributions:

First, theoretically grounded and supported by empirical data is the dependence of
the increase in functional capabilities of Marketing Information Systems according to
marketing information needs.

Second, the Marketing Information Systems of the marketing active companies in
Bulgaria are analyzed and evaluated.

Thirdly, a new functionality of Marketing Information Systems is theoretically
justified and empirically proven using modern technologies - feedback to the elements of
the marketing mix.

The way in which they are formulated is positively impressive - concise, inverted,

and at the same time - precise.

9. Evaluation of the dissertation publications

The dissertant presents four publications - four conference papers as follows:

1. Medarov, Hr., Challenges and Opportunities for GDP Increase Using
Artificial Intelligence - a Combination of Micro and Macro Economic
Practical Approach Taking into Account the Economic Realities in RSerbia
and RBulgaria, International Conference "Circular Economy", University of
Nis, 2024.

2. Medarov, Hr., Marketing Information Systems and Methods for Marketing
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Information Management by Companies in Bulgaria, International Scientific
Conference "Economics, Management and Security", NBU, 2024.

3. Medarov, Hr., Challenges of social network integration in marketing
information systems", International Scientific Conference "Strategic
Planning and Marketing in the Digital World", 2024, UNWE.

4. Medarov, Hr., "Application of Contingency Theory to Marketing
Information Systems - a study on Bulgarian companies", International
Scientific Conference "Strategic Planning and Marketing in the Digital
World", 2024, UNWE.

All publications are on the topic of the dissertation and present to the scientific
community significant results achieved with the dissertation. The quantity and type of
publications are sufficient to meet the minimum national requirements for the award of the
PhD.

5. Evaluation of the abstract

The abstract is 47 pages long and contains all the necessary elements. The abstract

fully and adequately reflects the content of the thesis.

6. Critical comments, recommendations and questions

I have no critical remarks to the submitted dissertation. I have a recommendation for
the dissertation to continue his research in this interesting and promising field.

I also have a question to be answered during the defense: what is the dissertant's
explanation for the fact that nearly 30% of the companies surveyed, which are marketing

active, declare that they do not have a marketing information system?
7. Conclusion
The presented dissertation is an independently conducted scientific research with

clearly outlined results and scientific and applied contributions, corresponding to the

requirements for such a scientific work. This gives me grounds to recommend the
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scientific jury to award Hristo Todorov Medarov the educational and scientific

degree ""Doctor" in the scientific specialty '""Marketing"'.

I myself will vote convincingly "For".

10.06.2025 r.

Sofia Prof. Dr. Krasimir Marinov
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