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Or: [Ipod. A.zH. Cumeon 7Keaes, Hayunu crienmassoctu ,,Mapkeruur' u ,,Virpasaerue
OTtHoCHO: AuceprannoneH TpyA 3a npucsxaane xza OHC ,AoxTop

Tema Ha AuceprarmoHHusA TPyA: [lcuxorpadckn npoduAn 1 HOTPEOUTEACKO IIOBEACHHE
AsTop: Pocen Henues Kyreaos

Hayuen pwskoBoauTea: [Ipod. A-p Bapa Crounrosa

OcHoBaHMe 32 IPEACTABAHE HA CTAHOBHUIIETO: YYaCTHE B HAYIHO KypH, ChraacHO 3amobes Ne

1511/27.05.2025 r. ma 3amecTHnk PekTop 110 HAYIHOM3CACAOBATEACKA ACHHOCT, 32 IPUAOOUBAHE HA

OHC "aoxtop" B mnpodecnmonasno manpasaenme 3.1. Commoaorms, Hay9dHA CIIEIUAAHOCT
bl

,Conmoaorna® kpm Kateapa ,,Jikomommdgecka cormoaorna®, Ha Pocen Henues Kyreaos

1. HMuadopmarua 3a AOKTOPAHTA

AOKTOpaHTBT € 3aBBpIIHA crenuaAHocr ,,Kypuasncruka®“ B CV ,,Cs. Kanmmenr Oxpuacku®.
OOy4uaBa ce B AOKTOpPCKaTa IIPOrpama II0 COIMOAOTHUA KbM KaTeAapa ,,JIkonommdecka cormoorma™
na VHCC. VcnenrHo e IOAOKHA BCUYKH AOKTOPAHTCKH H3IHUTH OT MHAUBHAYAAHUA CH IIAQH.
OcHOBHO € PabOTHA KaTO PBKOBOAUTEA M M3CAEAOBATEA HA IIPOEKTU 34 EMIIMPUYIHU MAPKETHHIOBH
M COIMAAHU U3CACABAHUS.

2. OO6mma xapaKTepHUCTUKA Ha IIPEACTABEHUA AUCEPTALIIOHEH TPYA

AHMCEPTAIIMOHHHAT TPYA M2 32 IIEA Ad U3BEAC U OOOCHOBE THUITOAOTHUA Ha IIOTPEOUTEAUTE CIIOPEA
rcuxorpadpckuTe UM IPOUAN Bb3 OCHOBA HAYHMHHUTE HA CIIPABAHETO UM C HH(OPMAITHOHHOTO
IIpeToBapBaHe. B emmupudYHaTa CH 9acT TPYABT CE€ OIMPa Ha CEPHUA OT EMIIMPHYHH H3CACABAHUA,
ocbIecTsaBaHn B rrepuoaa 2013-2023 r.

Tpyasnt € c 06em o1 168 crpanumm. VsrpaseH e B yBOA, TpH TAaBHU U 3akAroueHue. Vzrounurure ca
22 ma xupumanna (OCHOBHO OBATAPCKH U IIO-MAAKO IPEBOAHH IIPOM3BEACHHA) M 79 Ha AaTHHUIIA
(ITpom3BEACHHA HA AHTAIICKH).

Tesara ¢ AymmTe Ha aBTOpa € OIIMCAHA TakKa: ,,...Bb3MOKHO A2 ODBAE H3BEACHA CTPYKTypa Ha
rorpedurTeante, rpynupanu cuope Ilcuxorpadckure nm npodpuan, karo or crenuduUKATe Ha BCAKA
OT TE3W TIPYIM 3aBHCH AAAH H AOKOAKO IIPEACTABUTEAHTE HAa BCEKH IPO(PUA OTBAPAT
KOMYHHKAIIMOHHUTE CH KaHAAU 32 KOHKPETHO ITOCTBIIBAINA KbM TAX HH(OPMAIIUA, KOETO € TEXHUAT
HAYHH Ad CE CIIPABAT C NH(POPMAITMOHHOTO IpeToBapBaHe. OdYepTaBaHETO HA XAPAKTCPUCTHKNATE Ha
TO3H MEXaHH3BM OH AOKA32A0, Y€ TOH € DE30THOCHUTEACH KbM cdepara, KbM KOATO IIPHHAAACHKAT
HM3ABYBATEANTE HA HH(MOPMAIIHA: Y€ TOU CE 3aAEHCTBA 110 EAUH U CBIIH HAYUH CIPAMO KOATO U Ad
OHAO ITOCTBIIBAIA KbM HHAUBHAA nHPOpMarua. (c. 6.)



3. OneHka Ha IIOAyYE€HUTE HAYYHU U HAYIHO-TIPUAOIKHH PE3YATATH

Bcekn eamH HaydeH TPyA MOke Aa ObAC OLICHABAH OT ABE TACAHU TOYKH: Ha KAKBH BBIIPOCH AaBa
OTTOBOP; KaKBH BbIIpocH 1ocTapA. OHE3n, KOUTO ABPKAT IIOBEYE Ha BTOPATA TACAHA TOYKA 3HAAT, Ue
OTTOBOPHUTE B HAYKATA Ca ODMKHOBEHO HEIIIO OTHOCHTEAHO — BYePa CAHU OAXa IIPABUAHM, AHEC APYIT,
yIpe — 1e 6bAatT TpeTu. MHOTrO OT BBIIpOCHTE 00aYe Ca AbATOTPANHH.

HaCTOHH_[I/IHT TPYA HMa TOBa AOCTOﬁHCTBO A2 3aAaBa IIOBCYC BBIIPOCH, OTKOAKOTO A2d TbPCH H
0DOCHOBaB2 OTTOBOPH.

TpyabpT HPEACTAaBA — HO HE H3BEKAQ, HE OOOCHOBABA M HE AOKA3Ba - YCTHPH IPYIIH CIIOPEA
L IICuxorpadckuTe UM IPOPUAN : THPCAYHN, YACHOBE, eAnHAIN U Aarepu (c. 95-99). [pusexaar ce u
AQHHU 32 AIAOBETE Ha TE3H IPYIU B HACEACHHETO Ha crpaHarta 3a 2019 1., KakTo U 3a AMHAMUKATa Ha
AfirOBeTe (IpOMAHATA Ha CTPyKTyparta) 3a mepuoaa 2019-2023 r. (purypara ma c. 101). Hanpasen e
OIIUT IPYIIUTE AQd CE HAIOCTPHUPAT UPE3 OTHOIIECHUETO MM KbM PEAHIA BAKHU ITOHATHA KATO
,»€HEPTHA®, ,,cCEMENCTBO, ,,yAOBOACTBHE®, , TIPECTIK M AP.

KbM AocTOMHCTBATA HA TPYAQ TPAOBA A2 OTHECEM HAITMITBAHETO HA BA/KEH H3CACAOBATEACKH U HAYIECH
npodAem: 1ncuxorpadCkaTa CEIMEHTAIMA Ha IIOTPEOHTEAHTE CIOPEA PpeaKIuATa HM Ha
nH(MOPMALIIOHHOTO IPETOBAPBAHE.

4. OneHka Ha HAYYHUTE U HAYYHO-IIPHUAOKHUTE IPUHOCH
B aBropedeparsT ce mocousat caeannTe mpuHOCcH (€. 47, HAAEOEAABAHETO € Ha AUCEPTAHTA):

1. OwuepraBa xoHmemnmmaA 3a rcuxorpadckure TpPoOUAH KATO EMOIIMOHAAHH PEAKIINM,
IIPEATIOYUTAHNA KbM HH(OPMAITHATA X CKAOHHOCT KbM B3aHMOAEHCTBHE C HEfl.

2. Cpb3paaBa CETMEHTAITMOHEH MOAEA 32 IIPEABI/KAAHE HA KOMYHHKAIIMOHHOTO BB3AEHCTBHE
KATO PAaMKHpPa B3aUMOACHCTBHETO  MEKAY AHYHOCTTA U nHMOpMAnUATa B
KOMYHHKAITUOHHATA epa.

3. Masrpaxaa HMHCTPYMEHT 3a TapreTupaHe Ha WHQOPMAIMATA, OCHOBAH Ha
COIIMOAOTHYECKI U IICUXOAOTHYIECKH MAPAMETPH.

4, Ha Tasm ocHOBa ce pasBuBaT HO-C(I)CKTI/IBHI/I MApKETHHIOBH CTPpAaT€ruu M
OIITUMU3UPAHN KaATO 6IOA)KCTI/I PE€KAAMHH KaMIIAHUU, THHA KATO ITOCAAHHATA Ca
IIEPCOHAAUBHUPAHN 32 PCACBAHTHHUTC 32 IICACBUTE I'PYIIH HCI/IXOFpa(pCKI/I HpO(bI/IAI/I

5. PaspabGorBar Cce HOBH IIPOAYKTH H YCAYTM H KaTO IIAO C€ TIIOAOOpsBa
MOTPEOUTEACKOTO OOCAY?>KBaHE, BOACIIO AO ITO-BHCOKA KAMEHTCKA YAOBACTBOPEHOCT,
3aITI0TO Pa3dUPAHETO Ha ICHXOrpadpCKuTe MPOPUAN AaBA BH3MOKHOCT HAa KOMIIAHIHTE
II0-AODpPE Aa OTrOBapAT Ha CHENU(DUIHHUTE HYKAU H IPEAIIOYUTAHUA HA PASAUIHHTE
ITOTPEOUTEACKH CETMEHTH.

3a II'bPBUTEC 3 IIPpUHOCA HAMA OCHOBA Ad C€ OTCHAU — AAAW CA HAAUYHH UAW HE, 3aI10TO:

° Hsama I/ISPI/I‘{HO H3BCIKAAHE, OIIMCBAHC, 0DOCHOBaBaHE U AOKa3BaHC Ha KOHIECIIITMA 32
Hcmxorpa(i)cxm HpO(i)I/IAI/I B CTpOFOTO C’I),A,"bp}K’leI/IC Ha IIOHATHUETO ,,KOHI_ICHI_II/IH“.



e HsAma cerMeHTAITMOHEH MOAEA - B CTPOIHA CMUCHA Ha IIOHATHETO - ,,32 IIPEABMKAAHE Ha
KOMYHHKAIIHOHHOTO BB3ACHCTBHE. .. .

e He e mpeAcraBeH ,,MHCTPYMEHT 3a TapreTupaHe Ha HH@oOpManmATra® (KakBOTO U Ad
O3HA4YaBa TO3W MHCTPYMEHT U TOBA TAPIeTUPAHE).

Moxe 6u ABTOPBT BHIKAA TC3U IIPUHOCH HAKAK CH MCKAY PEAOBETC, KAaTO ITOACKA3KH, HO U3PUIHO
M3BCACHH U 00OCHOBAHNT KOHIICITITHSA, MOACA 1 I/IHCTPYMCHT HC Ca HAAHIIC.

YeTBBPTH U HETH IIPUHOC HE €A BCHIIHOCT IPUHOCH, 2 II0-CKOPO CACACTBHE, AKO €4 HAAUYHH IIbPBI,
BTOPH U TPETH IIPUHOC. AKO Ca HAAHIIE IIBPBUTE TPH IIPHHOCA MOKE: Ad ,,CE PA3BUBAT IO-¢(DEKTHBHI
MAPKCTHHIOBHA CTPATETMH M OIITHMH3HUPAHN KATO OFOAKETH PEKAAMHH KaMIIaHHH® (HO HE
HEIIPEMEHHO, 3aI[0TO e¢(DEKTUBHOCTTA 3aBUCH OT MHOIO APYIH IIPOMECHAHMBH); A4 CE ,,pa3spaboTBaT
HOBH IIPOAYKTH H YCAYIH' (HO HE HEIIPEMEHHO, 3AII[0TO Pa3pabOTBAHETO HA HOBHU IIPOAYKTH U YCAYTH
1 ,,JIOAOOPABAHE HA IIOTPEOUTEACKOTO OOCAYKBaHE  3aBUCH OT MHOTO APYTH IIPOMEHAHBH, IIOBEYETO
OT KOUTO AAACY HE Ca MAPKETHHIOBH).

5. Ouenka Ha NyGAHMKAIUNTE IO AUCEPTALIAATA

HpCACTaBCHI/ITC HY6AI/IK3HI/II/I ca CBT)p3aHI/I C AI/ICCPTaHI/IOHHI/IH prA 1 AaBaT HpCACTaBﬁ 3a paSBI/ITl/IeTO
Ha prCCHI/IHTa Ha aBTopa HpI/I paspa60TBaHe Ha prAa.

6. Omuenka Ha aBTOpedepaTa

ABTOpedeparsT NPaBAMBO OTPa3fABa CBABPHKAHHETO HA AHCEPTAIHATA, MaKap U Ad H3AH3a OT
paMKnTe Ha OOHMYaiiHI 00eM OT 0koAO 30 cTpaHHITH.

7. Kpuruusu 6eAeXKKH, IPeopbKHA U BBIIPOCH

Kpurnann 6eaerxku

A. Eama xommermua 3a 1ncuxorpadcka CerMeHTAIMA BB3 OCHOBA HA pEaKNIuATa Ha
nH(OPMAITNOHHOTO IIPETOBAPBAHE TPAOBA Ad CHABPIKA IIPOMEHAUBH, KOUTO €A CBBP3AHH C TOBA, KAK
HIOTPEOUTEAST ce CHpaBA C mH(POPMANUATA. Te31 IPOMEHAUBH CE OTHACAT AO: IPEAITOIHTAHUA
HAYMH 32 IIOAyYaBaHe Ha wuH@OpMarmATa (BU3yaA€H WAM BepOaA€H);  BB3IPUEMaHE Ha
nadopmaruaTa (CETUBHO HAH HHTYHTHBHO); 00paboTka Ha wnHMOpMAIuATa (AKTHBHO HAH
pedaexTuBHO); pazOupane Ha mHGOpPMAIUATA (AMHEHHO HAH IAODAAHO), KAKTO €, HAIIpUMEp, B
tTeopusAra Ha Inventory of learning styles (ILS). MoraT Aa ce U3peAdT B TOBa OTHOIIICHUE IIOHE IIET
APYTH TCOPHH, HO T€ HMAT OOIIOTO ITOMEXKAY CH — CIPaBAHETO C HMH(pOpManuATa, B T.4. C
nHQAOPMAITMOHHOTO IIPETOBAPBAHE, TaM M KBAETO TO CBINECTBYBAa. 1akoBO HeEImO HAMA B
AHCEPTAITHATA.



b. I/I3Fp VKAAHCTO Ha EMIIHPUYHO OCHOBAHA THIIOAOTHA HA HOTpC6I/ITCAI/ITC CHOPCA

rcuxorpadpckuTe M IPOMHAN U CIPABAHETO ¢ HH(POPMAITHOHHATA IIPETOBAPEHOCT MM HAKOAKO

3AABAKUTEAHHN aTpUOyTa U (pasm:

1.

PaspaborBaHe Ha HMHCTPYMEHT 32 H3MEpPBaHE HA HAAHMYHETO/OTCHCTBHETO Ha
nHAMOPMAIINOHHA IIPETOBAPEHOCT. B AmcepTanuaTa Takapa ce IpeArIoAara, HO He Ce AOKA3Ba.
TpsaOBa A2 MMa HHCTPYMEHT 32 MEPEHE, AKO TAKABA ¢ HAAUIIE, H KOAKO HHTCH3HBHA € TA IPH
PA3AMYIHATE XOPA.

PazpaboTBane Ha HMHCTPYMEHT 32 H3MEpBAHEC HA PEAKIHMATA Ha XopaTa CHPAMO
nH(MOPMAIIIOHHATA IIPETOBAPEHOCT, KOTaTo TA ¢ HAAHIIE.

PazpaboTBane Ha HHCTPYMEHT 32 CUXOTPapCKO rPyNUpPaHE Ha XOPaTa CIOPEA PEAKITHATA
“M Ha HHAOPMAIIMOHHATA IIPETOBAPEHOCT. TOH TpAOBA Aa CHABPKA CHOTBETHHTC
IIPOMEHAUBH, OOACUCHHU BbB BBIIPOCH, AUKEPTOBI TBBPACHHA U IIP.

Tesmu TPpH HHCTPYMCHTA AHIICBAT B TCKCTA HA AUCCPTAIUATA. Moike Aa Ca HAAWIIC HAKDBAC APYTaA€, HO

HC M B TCKCTA.

4.

[To-HaTaThK, TE3H TPH MHCTPYMEHTA TPAOBA Aa ce TecTBAT 3a obocHoBanocT (validity) u
ycroitunsocr (reliability). O60ocHOBaHOCTTA IOKa3Ba AOKOAKO AAACH HHCTPYMEHT H3MEPBa
TOBA, KOETO TBBPAH, Y€ H3MEpBa. YCTOMYHMBOCTTA C€ OTHACA AO CTCIIEHTAa, B KOATO
MHCTPYMEHTBT AaBa ITOCACAOBATEAHH M YCTOMYHBH PE3YATATH IIPH ITOBTOPHO H3MEpBaHE.
Huro eaHO OT ABeTe HAMA B AUCEPTALIMATA M HAMA KaK Ad MMa, CACA KATO HE €4 IOKA3aHU 1
00OACHEHN U3MEPBATEAHNUTE HHCTPYMEHTH.

Ha caeaBammara kpadka TpAOBa Aa ce IOKaKe M OOOCHOBE IO KAKBB HAYHH Bb3 OCHOBA HA
cpOpaHaTa I10-rope HH@OPMAIUA UYpe3 CHOTBETHHA MATEMATHYECKH AATOPHTBM CTaBa
rpynupaHeTo Ha ropata. OOMKHOBEHO 32 IIEATA CE H3II0A3BA HAKAKBA (pOpPMa Ha KABCTBPEH
aHaAm3 — HepapxmueH mAu Ha K-cpeann. Hemsmenna 3apada Tyk € OIPEACASHETO Ha
OITUMAAHHA OpOH KABCTBPH. AKO € H3IIOA3BAH KABCTBPEH AHAAN3, KAKTO TBBPAHU
AWICEPTAHTA B €AHO H3HCKAHO OT MEH OOfCHEHHE, C KAaKbB METOA € OIIPEACAEH OpOoAT Ha
rpymure Ha 4?

Haii-nakpas, caeaBa IpogpuAMpaHe Ha KABCTHPUTE IO U3BBHKABCTHPHH IIPOMEHAUBU H
CPaBHEHUETO IIO TE3U IIPOMEHAHBH. 10Ba € TOAKOBA IIO-HYMKHO TYK, 3aIIOTO MOKE Ad CE€
OKaKe, Y€ HCTHHCKUTE OOYCAOBHTEAM HA PEAKIHATA CHOPAMO HH(MOPMAIIMOHHATA
IIPETOBAPEHOCT C€a AEMOIpaddCKH — IIOA, BB3PACT, OOpPa3OBaHUE, B3aHATHE, AOXOAH,
HMYIIECTBEHO IIOAOKEHHE M IIp., 4 ICHUXOrpaddCKHTE Ca BTOPHYHH, MEAHATOPHH
IIPOMEHANBH.

B. Axo crpykrypara Ha 4-Te Tpymnn ,,MbpAa‘ IIpe3 rOANHUTE (2 TA MBbPAA, KAKTO € BUAHO OT (pUrypara

Ha c. 101), TOBa O3HAYABA EAHO OT YETHUPH HEIA: 1) MAWM M3BAAKHTE CAa HEIIPEACTABUTEAHH, ITOPAAT

KOETO AaBaT paSAI/I‘{HI/I pCSyATaTI/I B paSAI/I‘{HI/ITC TOAHUHH, 2 OTTYK CC KOMHpOMCTI/Ipa AOHTHUTIOAHOCTTA

HA IIPOEKTa (GAMH M CBII H3MEPBATEACH HHCTPYMEHT, HM3IIOA3BAH BBPXY E€AMH M CBII THII

HPCACTQBI/ITCAHI/I H3BAAKH 32 OTACAHUTE FOAI/IHI/I); 2) AN I/ISMCpBaHI/IHT (i)CHOMCH - prHI/ITC AMITA

CIIOPCA pCaKHI/IHTa Ha I/IHCpOpMaHI/IOHHaTa HPCTOBQPCHOCT -C HeyCTOfIqHB, T.€. CAHH W CBbIIOHM AHIIA

MOTAT B €AHA TOAMHA A2 TIOIIAAHAT B €AHA TPYIIA, B APYTa B APyTa IPYIIa, B TPETA B TPETA U T.H.; 3) HAT

U3MEPBATEAHHAT MHCTPYMEHT € HEYCTOMYHB - MEPH IIO0 PA3ANYEH HAYMH E€AHO U CBIIO HEIIO B



pasamdHHTE TrOAMHU; 4) HAKAKBM KOMOHHAIINHM MEXKAY TOPHHATE TPH - 00IIO O BB3MOMKHH
koMOmHanmu. Kak AncepTanTsT ci 00ACHABA TOBA?

I'. B Ancepranmsita AUIICBA IIPETACA B OLICHKA HA IICUXOIPad)CKI M3CACABAHIA, 4 T€ CA MHOTO Ha OPOI
u MHOro ot TAx ca mHoro cepmosum: VALS (Vamsepcmrera Cramdopa), MOSAIC (Experian),
PRIZM (Nielsen Claritas PRIZM), Sinus-Milieus, Censydiam (Ipsos), GIK Roper Consumer Styles.
TaxpB mperaeA OH IOKa3aA OCBEAOMEHOCTTA HA AHMCEPTaHTA IIO OOpas3muTe, AOCTIDKCHHUATA H
crabocture B OOAACTTA. A OLEHABAINNTE IO, OHMXa MOTAM A2 C€ OPHEHTHPAT II0-A0Dpe B
AOCTOHMHCTBATA M CAADOCTHTE HA HETOBUS TPYA. BbB BCeKM CAydall, TOBA € M3UCKYEM PEKBU3HUT Ha
AOKTOPCKATA AUCEPTALINA.

A. AucepragreT numre: ,,O11ie Ipe3 BTopaTa IIOAOBHHA Ha X X BEK H3CACAOBATEANTE 3a0€AA3aXa, Ue
XOpa OT €AHA U ChIIA COIIHO-AEMOrpad)CKa Ipyla Pearnpar MO Pa3sAHMYEH HAYHH HA CAHA M CbHIIA
KOMYHHKAIA 1 kKaTo YUAOBP [1Ipam 3anasoxa pesoHHUsA BBIIPOC: ,,3au/0 Xopa 011 edna i cbiya coyuaia
Kameeopus (Kamo obpasosarie, Kiaca i 71.1.) 6ce nax peazupant no moaK08d pasiuten nadur ra eona i couya
Komynuxayus?>. 3amo H6axa AesakTuBUpaHU Aemorpadockute rpusHanu? VM KakBO 3armouHa A2 M
m3mecTBar Mozke Aa ce ITOCITOPH € TasH IIOCTAHOBKA HA AMCEPTAHTA, 3AIIOTO TA € Bb3A0Ba. [ IbpBO,
AeMorpadpCKuTe IIPU3HAIIM 3000 HE €A , A3aKTUBHPAHHU': HAAUIIE € CEIMEHTAIUA IO IIOA
(MBKETE ITHUAT IIO-PEAOBHO U B IIO-TOAEMU KOAHYECTBA TBBPA AAKOXOA OT KEHHTE); Bb3PACT (ACIaTa
Ce TaTyHpaT, HO HE — TOAKOBA - TEXHHUTE OA0M 1 ASAOBIIH); OOpazoBaHue (II0-00PA3OBAHUTE YETAT
IIOBeYE KHHUTU OT IIO-HEOOPa3OBAaHHTE); AOXOAHM (OOraTHTE Kapar IIO-CKBIIM M HOBH KOAH OT
OCAHHTE); CEMEHHO ITOAOKEHHE (MAAAHTE CEMEHCTBA C ABE ACIlA MMAT Pa3sAHYHA CTPYKIypa Ha
TOTPEOACHHE OT MAAAHUTE CEMEICTBa Oe3 Acria); reorpadus (PyCHAIIUTE IIUAT BOAKA, 4 ObATAPUTE —
paxus); ynorpeda (ako aBTOMOOHABT TH € AU3EAOB, KYITyBaIll C AU3EA, AKO € OCH3MHOB — OCH3MH) U
T.H. Bropo, Tam KbpACTO AemorpadyckarTa CErMEHTALHA CE IIPOBAAfA € HE 3aPaAM SAOBOCTTA HA
AeMorpaCKuTe IIPOMEHAMBH, 2 3aIOTO IIa3apurTe OOEKTHBHO HE €4 CEIMEHTHPAHHU, 2 MACOBH:
KHCEAO MASIKO, MACAO, OAHO, OPHU3, 3axap U Ip. Aa THPCHUII CETMEHTH TYK € KATO Ad THPCHII ITOA
BOAa TeAe. Tpero, He ,,0bABaHETO HA HH(OPMALIIA™ € IIPUYNHATA 34 CIIAAAHETO Ha AeMorpadpckaTa
CEIMCHTAIINSA, 2 PA3MHBAHCTO HA TPAHUIINTE HA coImaAHuTe cTpary. Cera ropHata CpeAHA KAaca
MOKE Aa CH 103BOAH KOcTIoM Apmanu u Mepreaec E kaaca, KakTo cu IT03BOAfIBA AOAHATA BHCIIIA
KAACa — MOJKE HE OT HAH-CKbIINTE MOAM(HKAIIMN U Hal-HOBHTE MOAEAH, HO Moxke. Haii-rrocae,
IIPOBAABT HA AEMOTrpPadpCKaTa CEIMEHTAIIMA HABA M OT OINTA 34 PA3IPOCTHPAHE HA TCOPHATA 3a
CEIMCHTAIIMATA HA I1a3aPa KATO TAKBB KbM CETMCHTAIIMATA HA HOTPEOUTEAHNTE IO Mapku. MapknTe
HE CE Pa3AMYaBaT IT0 KAUEHTCKAaTa CH 0a3a, T.e. HAMa MapKOBa CEIMEHTAIIHA U TOBA € TaKa, 3aII[0TO
MACOBHAT IIOTPEOUTEA € ITOAHIAMHO (PEIIEPTOAPHO) AOSAACH: CAHH U CBII IIOTPEOHUTEA KyIIyBa
OTHOCHTEAHO PEAOBHO KHceAO MAAKO Bepes, Eaera, Maaxapos u 3apaserr (Kak TOraBa Te3U MaPKH
Aa ce pa3AnYaBaT IO KAHeHTCKaTa cu 6a3a’l); 50% or cerammunrte coOcTBennnn Ha Meprieaec, mpu
IIPEAHATA CH IIOKYIIKa ca KapaAu uAu Ayau, uan BMW, man Sryap (kak ToraBa Te3am Mapkm aAa ce
pasAnMYaBaT 110 KAMEHTCKATa cH 0a3arl).

E. Onucpalikn n3BaAkaTa, AUCEPTAHTHT TBBPAH: ,, 151 € ITOCTUTaHA IO METOAQ HA THIIOAOTHYIHATA
KBOT4, OTPa3fBAMKN OOEKTHBHUTE AAHHU 32 OCHOBHHTE Pa3IPEACACHHA IO AeMorpadcku
XaPAKTEPUCTUKH HAa HACEACHHETO, H3BEACHH OT PEIyAAPHHUTE IIPeOPOABAHNA HA HACEACHHETO HA
crpanaTta. [Ipn TOBa ycAOBHE ca cITa3BaHU CHOTHOIIIEHHATA 110 ITOA, BB3PACT, THII HACEAEHO MACTO,
AAMHHHUCTPATHBEH PalioH, ooAacT. (c. 80). Hama TakoBa HEIO KaTO H3BAAKA ,, THITOAOIMYHA KBOTA
IMa THUIIOAOTMYHH H3BAAKH M KBOTHH H3BAaAKH, U OOIIOTO MEXAy TAX €, 4¢ Te€ He ca
MPEACTABUTEAHH.



3a A2 € IIPEACTABHTEAHA CAHA H3BAAKA, TPAOBA Ad OBAAT HM3ITPAHEHU ABE YCAOBHUA: IIBPBO, Ad OBAE
CAy4aiiHa (B CMHCHA BCAKA CAHA CAMHHIIA OT CHbBKYIIHOCTTA A4 MMa HAKAKBA HEHYAEBA BEPOATHOCT Ad
IIOIIAAHE B M3BAAKATA); BTOPO, Ad O'bAE AOCTATBYHO TOAAMA II0 00EM, ThH 94e OOPEMEHEHOCTTA i ChC
CAYYAITHU TPEIIKH A2 ObAC YIPABACHCKI THPIIHIMA.

7K. Moske Aa € MAAKO TPy0O, HO IIe € IIOAE3HO AUCEPTAHTHT Ad € HAfACHO, Y€ CPEA €CTECTBEHHTE
M3UCKBAHHUA IIPU OIIEHKATA HA AAA€H HAYUYEH TPYA, B T.94. U AHCEPTAIHA, € Ad CE ITOKAKE
METOAOAOTHATA MY, 32 A OBAC AAACHA BB3MOKHOCT 34 PEIIAMKA HAU A2 OBAE CPABHEH C IIPU3HATH 32
€TAAOH OOPA3IN HA CHINATA HAH IIOAOOHA METOAOAOIHA. AKO AOKTOPAHTBT CMSATA, 9€ METOAOAOTHSATA
€ TBPrOBCKa TaliHa, HETOBOTO IIOAE 34 H35Ba € IIATEHTHOTO BEAOMCTBO, 2 HE JKYPHTO 32 IPUCHKAAHE
na OHC ,,poktop®. Ako cmATa OOPATHOTO, TO BCHYKO CBBP3aHO C METOAOAOTHATA TPAOBA A2 ObAe
ITOKA3aHO: OCHOBHOTO B OCHOBHHS TEKCT; IIOAPOOHOCTHTE B IIPHAOKCHHISATA.

3. TpsadBa Aa ce OTOEAEIKAT AOCAAHU TEPMUHOAOTMYHH IPEIIKU. | OAeMIHATA Ha N3BAAKATA CE OEACHKH
n (n maaxo), a He ¢ N (N roasamo). Beue 6e orbeasisana crpaHHaTa ITIOPOAA HU3BAAKA ,, THIIOAOTHIHA
kBota“. Hama ,,u300p Ha pecmonaenTu® (c. 80), a THII, MOACA Ha M3BaAKaTa. PecriomaenTHTe HeE
,»OTTOBAPAT HAa HMHAHKATOPH', a Ha BBIPOCH; HHAHUKATOPUTIEC CE KPHUAT B IPaMATHYECKATA U
KOMYHUKAITHOHHATA (DOpMa Ha €AUMH HAM IToBede Bblpocu. [lcuxorpadcknre mpoduan He ca u He
MOTAT A2 OBAAT ,,MHCTPYMEHT 32 H3MepBaHe Ha e(EeKTHBHOCTTA®, a 32 IIOCTUTAHE Ha IIO-BHCOKA
eeKTUBHOCT, EBEHTYaAHO. T'bif KAKTO 0OpasHaTa AMATHOCTHKA HE € MHCTPYMEHT 32 M3MEpBaHE Ha
eeKTUBHOCTTA, 4 32 ITOCTUrAHE Ha IIO-BHCOKA e(PEKTUBHOCT HA AMArHOCTHKaTa. EdekTnBHOCTTA €
CHOTHOIIIEHHE ,,CPEACTBA — IIEA* MAHU ,,CPEACTBA - pe3yATar’’. Takupa Ipemkn ca HEeAOIYCTHUMH,
OCODEHO 32 YOBEK, KOMTO C€ € 3aHUMABAA ABATO C IPUAOKHI EMITHPUIHHI H3CACABAHIIA.

Benpocn

1. Kak ce cpueraBar iepapxmuyuen ¢ K-cpeAHN KABCTBbpPEH aHAAN3 M KAKbB € CMUCBABT HA Ta3u
KOMOHMHAITHA, KAKTO CE€ TBBPAU B AOITBAHHTEAHO OOfACHEHUE, KOETO IIOMCKAX OT AUCEPTAHTA?

2. B cpbmoro ToBa 0OfACHEHNE CE TBBPAH, Y€ 32 OIITHMU3UPAHE HA H3MEPBATCAHHUA HHCTPYMEHT
ce u31oA3Ba (hakTOpHUA aHAAH3. BHX KeAaaa Aa pazdepa KOM ca HAYAAHHTE IIPOMEHAHUBH,
KakpB BHA (DAKTOPEH aHAAHM3 € H3IIOA3BAH U KaK TE3U IIPOMEHAHMBU Ca IPYIIUPAHH BDHB
dakropu (CBBPXIPOMEHAUBH)?

3. B kpas Ha Kkpaumimara Kak ce IIpOBepsABa M AOKa3Ba Te3ara Ha AucepraruaArar Mowxe An
AMCEPTAHTBT A Pa3BHE IO-IIOAPOOHO TO3HU BBIIPOC?

4. HsaxbAe B TpeTa TAaBa AUCEPTAHTDHT IIHIIE, Y€ M3CACABAHETO HA ,,HAN-YCIIEITHUTE PEKAAMH
0OAEKYaBAT THPCEHHUATA B Ta3U IIOCOKA — ITOCOKATa € ,AePUHHUPAHE HA HACEACHHUETO CIIOPEA
ricuxorpadekure npoduan‘. [o e To ycrenmnu pekAaMu U Kak B H3IIOA3BAHUTE EMITHPHIHI
IpoyuBaHus ce MepAT Te? M 3a1mo peakiuaTa caMmo Ha yCIIEIITHNTE, 2 He Ha HEYCIICIITHUTE HAR
HA CPEAHO YCIIEIITHHUTE?

7. 3axkaroueHue

OT U3A0KEHOTO IIO-TOpE MOra A2 3aKAFOYA:



ToBa e COOCTBEHO U3CACABAHE HA aBTOPA, IIOCBETCHO HA 3HAYHM H3CACAOBATEACKH IIPOOAEM
- KAaCH(DHUKALTHS HA TOTPEOUTEAUTE CIIOPEA HAYMHA HA CIPABSHETO MM € MH(DOPMALIMOHHATA
IIPETOBAPEHOCT.

[To pasAm4HE KpHTEpUU TPYABT OTIOBApPs KATO IIIAO HA HM3HCKBAHUSA 32 AHCEPTALINA 32
npupaobmBane Ha OHC "aokrop": popmyampoBkara Ha IICACBHTE EAEGMEHTH - OOCKT,
LIPEAMET, 1A, 3AAAYH, T€34; CTPYKTYPUPAHE HA CHABPKAHHETO; U3IIOAZBAHA TEPMUHOAOIU
U CTHA HA U3Pa3siBaHE.

AMCEpTALIMOHHUAT TPYA HE IIPEACTaBs, OOACHABA M ODOCHOBABA: METOAOAOIHATA Ha
H3CACABAHETO B YACTTA i 32 BHAA HA U3BAAKUTE; KOHIICIITYAAHHS MOACA; HHCTPYMECHTAPHYMA
— UBIIOA3BAHU HMHAHMKATOPH, OIIEPALMOHAAUZUPAHETO UM BBB BBIPOCH, TEXHHKHA Ha
CKaAUpaHE, OITHMHU3UPAHE HA HHCTPYMEHTAPUYMA C IIPHAOKECHHETO HA (PAKTOPEH aHAAUS;
AHAAHTHYIHHSA IIOAXOA 32 IPYIHPAHE HA IOTPEOUTEAUTE O ICHXOrPACKUA UM IIPOPUA.
[Topaau ropHarta cbimecTBeHa cAabOCT Ha TPyAa, a3 He Mora Aa popMupam Haraaca 3a
rAacyBaHe IIPEAM 3arurara. HaasBam ce, OTTOBapsfiKM HA MHOTOTO BBIIPOCH, KOHTO CbM
[IOCTABUA B TOBA CTAHOBHIIE II0 BPEME HA 3AIHUTATA, AUCEPTAHTHT Ad MU AAA€ OCHOBA A
dopmupam TakaBa Haraaca.

18. 06. 2025 r.

Codpusa

ABTOp Ha CTAaHOBHMIIICTO:

[Tpod. a.x. Cumeon Keaes
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1511/27.05.2025 of the Vice-Rector for Research Activity, for acquiring the educational and
scientific degree "Doctor" in the professional field 3.1. Sociology, scientific specialty "Sociology”
at the Department of Economic Sociology, by Rosen Nenchev Kutelov

1. Information about the doctoral student

The doctoral student has graduated in the specialty "Journalism" at Sofia University "St. Kliment
Ohridski." He is enrolled in the doctoral program in Sociology at the Department of Economic
Sociology at the University of National and World Economy. He has successfully passed all
doctoral examinations in his individual plan. He has mainly worked as a manager and researcher
on empirical marketing and social research projects.

2. General characteristics of the presented dissertation

The dissertation aims to derive and substantiate a typology of consumers according to their
psychographic profiles based on the ways they cope with information overload. In its empirical
part, the dissertation relies on a series of empirical studies conducted in the period 2013-2023.

The dissertation is 168 pages in length. It is structured into an introduction, three chapters, and a
conclusion. The sources include 22 in Cyrillic (mainly Bulgarian and some translated works) and
79 in Latin script (English-language works).

The thesis, in the author's own words, is described as follows: "...it is possible to derive a structure
of consumers, grouped according to their psychographic profiles, such that the specifics of each of
these groups determine whether and to what extent the representatives of each profile open their
communication channels to specific incoming information, which is their way of coping with
information overload. Outlining the characteristics of this mechanism would prove that it is
irrelevant to the sphere to which the broadcasters of the information belong: that it is triggered in
the same way regardless of what information reaches the individual.” (p. 6)



3. Evaluation of the obtained scientific and scientific-applied results

Every scientific work can be evaluated from two perspectives: what questions it answers; what
questions it raises. Those who value the second perspective more know that answers in science are
usually something relative — yesterday some were correct, today others, tomorrow — there will be
third ones. However, many of the questions are enduring.

The present work has the merit of asking more questions than seeking and substantiating answers.

The dissertation presents — but does not derive, substantiate, and prove — four groups according to
their "psychographic profiles": seekers, members, loners, and camps (pp. 95-99). Data are also
provided on the shares of these groups in the country's population for 2019, as well as on the
dynamics of the shares (change in structure) for the period 2019-2023 (figure on p. 101). An
attempt is made to illustrate the groups through their attitudes toward a number of important
concepts such as "energy," "family,” "pleasure,” "prestige," etc.

Among the merits of the work should be included the identification of an important research and
scientific problem: the psychographic segmentation of consumers according to their reaction to
information overload.

4. Evaluation of the scientific and scientific-applied contributions
The abstract lists the following contributions (p. 47, bolded by the doctoral student):

1. OQutlines a concept of psychographic profiles as emotional reactions, preferences toward
information, and a tendency to interact with it.

2. Creates a segmentation model for predicting communication impact by framing the

interaction between personality and information in the communication era.

Builds a tool for targeting information based on sociological and psychological parameters.

4. On this basis, more effective marketing strategies and budget-optimized advertising
campaigns are developed, since the messages are personalized for the psychographic
profiles relevant to the target groups.

5. New products and services are developed, and in general, customer service is improved,
leading to higher customer satisfaction, because understanding psychographic profiles
enables companies to better respond to the specific needs and preferences of different
consumer segments.

w

For the first three contributions, there is no basis to determine whether they are present or not,
because:

e There is no explicit derivation, description, substantiation, and proof of a concept of
psychographic profiles in the strict sense of the term "concept."”

e There is no segmentation model — in the strict sense of the term — "for predicting
communication impact..."

e A "tool for targeting information” is not presented (whatever this tool and this targeting
mean).



Perhaps the author sees these contributions somehow between the lines, as suggestions, but
explicitly derived and substantiated concept, model, and tool are not present.

The fourth and fifth contributions are not actually contributions, but rather consequences, if the
first, second, and third contributions are present. If the first three contributions are present, it is
possible: to "develop more effective marketing strategies and budget-optimized advertising
campaigns” (but not necessarily, because effectiveness depends on many other variables); to
"develop new products and services" (but not necessarily, because the development of new
products and services and "improving customer service™ depends on many other variables, most
of which are far from marketing-related).

5. Evaluation of the publications related to the dissertation

The presented publications are related to the dissertation and provide insight into the development
of the author's research throughout the work.

6. Evaluation of the abstract

The abstract faithfully reflects the content of the dissertation, although it exceeds the usual volume
of approximately 30 pages.

7. Critical notes, recommendations, and questions
Critical notes

A. A concept of psychographic segmentation based on the reaction to information overload should
include variables related to how the consumer copes with information. These variables pertain to:
the preferred way of receiving information (visual or verbal); perception of information (sensory
or intuitive); processing of information (active or reflective); understanding of information (linear
or global), as is the case, for example, in the theory of Inventory of Learning Styles (ILS). At least
five other theories can be listed in this regard, but they share in common the idea of coping with
information, including information overload, where it exists. Such a thing is not present in the
dissertation.

B. The construction of an empirically grounded typology of consumers according to their
psychographic profiles and how they deal with information overload includes several obligatory
attributes and phases:

1. Development of a tool for measuring the presence/absence of information overload. In the
dissertation, it is assumed but not proven. There must be a tool for measurement if it exists,
and how intense it is among different individuals.

2. Development of a tool for measuring people's reaction to information overload when it is
present.

3. Development of a tool for psychographic grouping of people according to their reaction to
information overload. It should include appropriate variables, framed as questions, Likert-
scale statements, etc.



These three tools are absent from the text of the dissertation. They may exist elsewhere, but not in
the text.

4. Furthermore, these three tools must be tested for validity and reliability. VValidity shows to
what extent a given tool measures what it claims to measure. Reliability refers to the degree
to which the tool yields consistent and stable results upon repeated measurement. Neither
is present in the dissertation and cannot be, since the measurement tools are not shown or
explained.

5. The next step should show and substantiate how, based on the information collected above,
using an appropriate mathematical algorithm, the grouping of people takes place. Usually,
some form of cluster analysis is used for this — hierarchical or K-means. A constant task
here is determining the optimal number of clusters. If cluster analysis was used, as claimed
by the doctoral student in an explanation requested by me, what method was used to
determine that the number of groups is four?

6. Finally, profiling of the clusters by extra-cluster variables and comparison across these
variables should follow. This is especially necessary here because it may turn out that the
actual determinants of the reaction to information overload are demographic — gender, age,
education, occupation, income, property status, etc., while the psychographic ones are
secondary, mediating variables.

C. The dissertation lacks a review and assessment of existing psychographic studies, though many
such studies are numerous and quite substantial: VALS (Stanford University), MOSAIC
(Experian), PRIZM (Nielsen Claritas PRIZM), Sinus-Milieus, Censydiam (Ipsos), GfK Roper
Consumer Styles. Such a review would demonstrate the candidate’s awareness of the key models,
achievements, and limitations in the field. For the evaluators, it would provide a clearer orientation
regarding the strengths and weaknesses of the work. In any case, this is a required element of a
doctoral dissertation.

D. The doctoral student writes: “Already in the second half of the 20th century, researchers
observed that people from the same socio-demographic group reacted differently to the same
communication, and Wilbur Schramm posed the pertinent question: ‘Why do people from the same
social category (such as education, class, etc.) still respond so differently to the same
communication?’” Why were the demographic characteristics said to be deactivated? And what
began to replace them? One can dispute this formulation, because it is pivotal. Firstly, demographic
traits have not been “deactivated” at all: segmentation by gender (men drink more and stronger
alcohol than women); by age (children get tattoos, their grandparents usually don’t); by education
(those with more education read more books than those with less); by income (wealthier people
drive newer and more expensive cars); by marital status (young families with two children have a
different consumption structure than those without); by geography (Russians drink vodka,
Bulgarians — rakia); by usage (if your car runs on diesel, you buy diesel). Secondly, where
demographic segmentation fails, it is not because the demographic variables are sterile, but
because the markets are objectively undifferentiated — they are mass markets: yogurt, butter, oil,
rice, sugar, etc. Searching for segments there is like searching for a calf under a bull. Thirdly, the
root cause for the decline of demographic segmentation is not the “overload of information” but
the blurring of social strata boundaries. Today, an upper-middle-class individual can afford an
Armani suit and a Mercedes E-Class, just as a lower-upper-class individual can — perhaps not the



top trims or newest models, but still. Lastly, the failure of demographic segmentation also stems
from attempts to stretch market segmentation theory toward brand segmentation. Brands do not
differ significantly in their customer bases, i.e., brand segmentation doesn’t hold, because the
average consumer is repertoire-loyal: one and the same consumer buys yogurt from Vereya, Elena,
Madjarov, and Zdravets. Half of today’s Mercedes owners previously drove Audis, BMWs, or
Jaguars — how, then, can brands differ in their customer bases?

E. When describing the sample, the doctoral student claims: “It was achieved through the method
of typological quota, reflecting the objective data on the main demographic distributions of the
population, derived from regular national censuses. Under this condition, proportions by gender,
age, type of settlement, administrative region, and province were respected.” (p. 86). There is no
such thing as a “typological quota sample”: there are typological samples and quota samples, and
what unites them is that neither is representative. To be representative, a sample must meet two
conditions: first, it must be random (i.e., every unit in the population must have a non-zero
probability of being selected); second, it must be sufficiently large so that its margin of sampling
error is tolerable from a management perspective.

F. It may be somewhat blunt, but it is necessary for the doctoral student to understand that among
the fundamental requirements for assessing a scientific work, including a dissertation, is that its
methodology must be presented, so that the study can be replicated or compared with recognized
benchmark models using the same or similar methodology. If the doctoral student believes the
methodology is a trade secret, his field is the patent office, not a doctoral awarding committee. If
he believes otherwise, then everything related to the methodology must be disclosed: the essentials
in the main text, the details in the appendices.

G. There are some unfortunate terminological errors that should be noted. The sample size is
denoted by n (lowercase), not N (uppercase). The peculiar “typological quota sample” has already
been noted. There is no “selection of respondents” (p. 86), but rather a sample type or model.
Respondents do not “respond to indicators,” but to questions; indicators are embedded within the
grammatical and communicative form of one or more questions. Psychographic profiles are not
and cannot be “a tool for measuring effectiveness,” but possibly a tool for achieving greater
effectiveness — much like imaging diagnostics is not a tool for measuring diagnostic effectiveness,
but for achieving it. Effectiveness is a ratio between means and ends or between means and results.
Such errors are inadmissible, especially for someone with significant experience in applied
empirical research.

Questions

1. How are hierarchical and K-means cluster analysis combined, and what is the rationale
behind this combination, as claimed in the additional explanation | requested from the
doctoral student?

2. In that same explanation, it is stated that factor analysis was used to optimize the
measurement instrument. | would like to understand what the initial variables are, what



type of factor analysis was used, and how these variables were grouped into factors (super-
variables)?

3. Ultimately, how is the dissertation thesis tested and proven? Could the doctoral student
elaborate further on this point?

4. Somewhere in Chapter Three, the doctoral student writes that the study of “the most
successful advertisements alleviates the search in this direction — the direction being
‘definition of the population according to psychographic profiles.”” What are successful
advertisements, and how are they measured in the empirical studies used?

8. Conclusion
Based on the above, | may conclude:

1. This is an original research work by the author, dedicated to a significant research issue —
the classification of consumers according to their manner of coping with information
overload.

2. According to various criteria, the dissertation generally meets the requirements for
awarding the educational and scientific degree "Doctor": the formulation of key elements
— object, subject, aim, tasks, thesis; structuring of the content; terminology used and style
of expression.

3. The dissertation does not present, explain, and substantiate: the research methodology in
the part concerning the type of samples; the conceptual model; the research instruments —
the indicators used, their operationalization into questions, scaling techniques, optimization
of the instrument through the application of factor analysis; the analytical approach for
grouping consumers by their psychographic profile.

4. Due to this substantial weakness of the work, I cannot form a position for voting prior to
the defense. | hope that by answering the many questions | have posed in this opinion
during the defense, the doctoral student will provide me with a basis to form such a
position.

Date: 18.06.2025

Reviewer: Prof. Simeon Jelev, D.Sc.



