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I. OBIIIA XAPAKTEPUCTUKA HA JIMCEPTALITUOHHMUS TPY I
1. AKTYaJHOCT U 3HAYMMOCT HA U3CJIeABAHATA NMPOOIeMaTHKA

AKTyaJlHOCTTa Ha TeMaTa ce O00yclaBi OT HSKOJKO HHIUKAaTOpa, CBBP3aHHU C
HACTOALOTO Pa3BUTHE HA NPUKIIOYEHCKUS TYpPU3bM U THPCEHETO HAa TaKbB IMPOIYKT OT
CbBPEMEHHUTE OTPEOUTENH.

Ha mbpBO MSICTO, NMPUKIIOUEHCKUSAT TYPU3BM Ch3/laBa W3KUBSBAHUS U CTUMYJIHpA
noTpeOHOCTTa Ha XOpaTa He caMo Jia ITbTYBAT, HO M JIa ThPCAT aKTUBHU MPEKUBsABaHUS. Ta3zn
KOHICTIIIMS € TMo3HaTta oOT wu3cienBaHusta Ha Pine u Gilmore', xouto pasriexaar
,,AKOHOMHUKATa Ha MPEKUBIBAHUATA', YACT OT KOSTO € M MPUKIIOYEHCKHUIT TypU3bM. ToBa
Iperosiara akTHBHOTO YYacTHE Ha TYPUCTHUTE B Pa3IMUHU IEHHOCTH IO BpEME Ha IIPECTOSI UM
B JIeCTUHALUATA. T0O3M apryMeHT ce MOJAKPEIs U OT (pakTa, 4e CbBPEMEHHUST TYPUCT, JOPH 110
BpeMe Ha peKpealus B J1aJicHa TypUCTUYECKa JECTUHALUSA, ThPCU U U30Upa TOMBIHUTETHU
MEpOTIPHUSTHS U EKCKYp3WH, Tpeajaraimy MPeXuBSBaHUS B cdepaTa Ha MPHKIIOYCHCKUS
TYPHU3BM.

Btopu ocHOBEH aprymMeHT mpou3TH4a OT CHeuu(UYHOTO MpeiJlaraHe Ha pPa3IUnyHU
BUJIOBE CTIELUATIN3UPAHNA TYPUCTHUECKU MPOIAYKTH U OT HOpMaTUBHaTa ypenda B bbarapus.
[Tocneanara e cBbp3aHa ¢ MPUOPUTETHUTE TYPUCTUUECKH MPOAYKTH 3a Pa3BUTHETO HA HAKOU
OT JIeBeTTe TYPUCTUYECKU paiioHAa.

Taka Hanpumep, IPUKITIOYECHCKUAT TYPU3bM € BKIIIOUEH B pa3llIpeHaTa Crelranu3anus
Ha Typuctuueckute paionu /lynas, Ctapa rmianuna, Po3oBa nonuna, Tpakusi, Pogonu, Puna—
[Tupun, Codus u byprac. Cnensa na ce oTOenexu, 4e€ OT 0010 JIEBET TYPUCTHYECKH palioHa
B bbarapus, Bceku cbC CBOSI OCHOBHA MPOAYKTOBA CHEIHaln3alusg (HAmpuMep KYJTYpEH,
TUTAHUHCKH, 3/IpaBeH, ACOBU UM MOPCKH TYpU3bM), IPUKIIOUEHCKUAT TYPU3bM MPUCHCTBA
BBbB BCHYKH, C M3KItoueHHue Ha paiioH Bapua (CeBepHo Uepnomopue). ToBa mpeacraBisiBa
MPOIYCK B KOHIEMIUATA 32 TYPUCTHYECKO pallOHHMpaHe, KOSTO ce HYXKIae OT aKTyalu3alus,
THH KaTo paiioH BapHa Bede e pa3Buil JOIIBIHUTENCH CIICHUAIU3UPAH TPOAYKTOB IPOdUIIL.

Karo Tperu aprymeHT ce M3ThKBa ThPCEHETO HA MPHUKIIOYEHCKU TYpU3bM B TPU THIIA
JECTUHALIMU, KOUTO Ca IPUOPUTETHHU 32 CHbBPEMEHHOTO Pa3BUTUE HA TypH3Ma Clie]] eproa
2020-2022 r. ToBa ca AecTUHALIMUTE 3a 37paBeH TYpU3bM, 3a OU3HEC TYpU3bM U — HE Ha
MOCJIETHO MSICTO — JECTUHAIMUTE 32 KYJITYPEH TypU3bM.

CpueTaBaHeTO Ha NPUKIIOYEHCKUS TYPU3bM C NPOAYKTUTE B MIPUOPUTETHUTE

ACCTHUHAIIUU HIC MMOBUIIIN KAYCCTBOTO HA MPC)KUBABAHUATA U € OTTOBOPU HA HOTpe6HOCTI/ITe

! Pine, B.J., & Gilmore, J. H. (1999). The experience economy: Work is theatre & every business a stage. 5-6



Ha CbBPCMCHHUSA TYPHUCT 3a YAOBJICTBOPABAHC HA ITOHC ABa HOTpe6I/ITeJICKI/I MOTHUBA 110 BPpEMC
Ha TYPUCTUYECKO ITbTYBAHE UJIM IPECTON B KOHKPETHA JCCTUHALUA.

3HaYMMOCTTAa HA M3CJIeBAHETO CE OIpeneNs OT HeoOXOIMMOCTTa Ja Ce aHaIu3Hupa
poJIsiTa ¥ 3HAYEHUETO Ha MPUKIIIOYEHCKUS TYPU3bM KaTo (PAKTOp 3a yCTOMYMBOTO pa3BUTHE HA
TYpUCTHUYECKHTE AecTUHAUWU. Pa3zpaboTBaHeTo Ha Mozen 3a e(eKTUBHO YyIpaBJICHUE Ha
MPUKIIOYEHCKU TYPUCTUYECKH MPOAYKTH B OBITapCKUTE MPUPOJIHU U KYJITYpPHH YCIIOBHUS, C
¢dokyc BBpXy paiion Puna-Ilupun, Oum gompuHecio 3a mM0-T00poTO paszdupaHe u
OIOJI30TBOPSIBAHE HAa MOTCHIHANa Ha TO3U CeKTop. M3cienBaHeTo Ieny aa OTTOBOPH Ha
I/I)ICHTI/I(l)I/IHI/IpaHI/ITe NpCaAN3BUKATCIICTBA, KATO JIMIICATa Ha KOOpJWHHpPAaHa MApKCTUHI OBa
CTpaTerusa u 6paH)1 HICHTUYHOCT, U Jia MPCAJIOXKHU PCIICHUA 3a YCIICITHOTO NOITYJIAPU3UPAHEC

Ha B’BJ’IFapI/H[ KaTO BoACHIA JECTUHALMA 3a TPHUKITIOUCHCKU TYPU3BM.

2. OcHoOBHA LIeJ M U3CJIEI0BATEJICKH 3242491
Heara Ha aucepTalMOHHUS TPY € Jla C€ aHAJIM3Wpa W MOMYJSpU3Upa Pa3BUTHETO Ha

MPUKITIOYEHCKUST TYpU3bM B MPHOPUTETHUTE 3@ HErO TYPUCTUYECKH paillOHH, KaKTO M Ja
pa3zpaboTu Mozen 3a HEroBOTO €(QEKTUBHO YINpaBICHHE B KOHTEKCTa Ha OBIrapcKuTe
IIPUPOJHHU U KYJITYPHHU AAaJ€HOCTH.
3a MOCTUIaHe Ha MOCOYEHATa LIEJl Ca U3BEICHU CIICIHUTE M3C/AeJI0BATEJICKH 3aJa4H,
YUETO U3IIBJIHEHHE I11ie Ob/e MPEACTABeHO KaTO Pe3yJITaTH MM MPUHOCH B 3aKJIIOYUTETHATA
4acT Ha TpyJa.
1. W3scHsBaHE HA CHUIHOCTTA U clIeNU(HKATa HA PUKIIOYEHCKUS TyPU3bM;
2. WM3BexnaHe W aHAIM3MpaHE HAa AOOPH MPAKTUKHU M TE€HAEHLUH IpU JIUAEPUTE B
IIPUKIFOYECHCKHS TYPHU3bM;
3. O6ocHOBKa Ha IOTEHIMala M aTPaKTUBHOCTTa Ha JECTUHALIUUTE 3a
IIPUKJIFOYEHCKH TyPU3bM BKJIFOUHUTEIHO U B bbirapus;
4. W3zcnensaHe Ha MAPKETUHIOBOTO YIIPABJICHUE HA JECTUHALIMH 34 IIPUKIIOYEHCKU
TYypU3bM;
5. Csb3aaBaHe Ha METOAMKA 3a OLICHKA U aHAJIM3 HAa aTPAKTUBHOCTTA HA IECTUHALIMH
3a PUKJIIOYEHCKU TYPU3bM U HEWHOTO MpPUJIaraHe;
6. Pa3zpabGorBane Ha Mozen moJ GopMara Ha NPENOPHKU 332 YChBBPIICHCTBAHE HA

TYPUCTHUYECKH MPOIYKT O NPUKIIFOUEHCKU TypU3BM;

3. MHM3caenoBartesicka Te3a H pa0OTHH XMIIOTE3H

HN3ciiegoBaTelicKka Te3a:



Te3ara, 3acTblIeHa B U3CIIEBAHETO, € CBBP3aHA C Pa3BUTHUETO U INONYJIAPU3UPAHETO HA
MIPUKIIFOYEHCKUS TYPU3bM B OBJIFapCKUTE TYPUCTHUECKU PAOHU MOXeE J1a YTBbpAU briarapus
KaTo aTpaKTHBHA, YETUPUCE30HHA JECTUHAIMA W Ja JAudepeHIupa TYPHUCTUYECKOTO

npejsiarane Ha TypoIepaTopure.

PaGoTHu Xumnore3u:

Bb3 ocHOBa Ha TEOpPETHUYHHUS aHAIU3 M HIACHTU(MUIMPAHUTE MPOOJIEMH MOTaT Ja ce
MOCTABAT CIETHUTE XUTIOTE3H:

Xunorte3a 1: Jluncata Ha WU3BEICHU KOHIENTYAJHH IMOCTAHOBKH, WIACHTHU(MUIIMPAHU
n00pU TIPaKTUKH, MApKETUHrOBa CTpaTerus M OpaH] UIACHTUYHOCT Ca OTPAHHYUTENH 3a
YCIENTHOTO pa3BUTHE U TOMyJISIpU3MpaHe Ha TYypUCTHUECKUTE paiioHn B bwarapus 3a
MPUKITFOUYEHCKHN TYPU3bM U KOMOWHHUPAHU TYPUCTHUECKH TPOIYKTH.

Xunore3a 2: Cb31aBaHETO HA MHOBATUBHU TYPUCTUUYECKU MTPOAYKTU U TYPOTIEPATOPCKU
MaKeTH, ChYETABAIM MPHUKIIOUYCHCKH, €KOJOTUYHU WM KYJITYPHU EJIEMEHTH, IIe yBEIHYH
MOCEIIaeMOCTTa © UKOHOMHYECKHUTE MOJI3U 32 TYPUCTHIECKUTE PAOHH.

Xumnore3a 3: Ilpunaranero Ha yCTOWYMBHM MPAKTUKH U MHBECTUIIMU B TyPHUCTHYECKA
uH(ppacTpyKTypa I11e MUHUMHU31pa HETaTUBHOTO Bb3/AEUCTBHE BHPXY MPUPOAHATA CPEa U 1Ie
MOBUIIIN YAOBJIECTBOPEHUETO HA TYPUCTHUTE.

Xunore3a 4: AHaATU3BT HA MOTPEOUTEIICKUTE HYKIU U IPEIMTOYNTAHUS L€ TOMTOMOTHE
Ch37aBAaHETO HAa BHCOKOKOHKYPEHTHH TYpPUCTUYECKH MPOIYKTH, KOUTO OTrOBapAT Ha
CbBPEMEHHUTE U3MCKBAHUS Ha Ma3apa.

4. OOeKT 1 nMpeaMeT HA U3CJIeIBAHETO
O0eKT Ha U3cieIBaHe € MPUKIIIOYCHCKUAT TYPU3bM.

IIpeamer Ha W3CIEIBAHETO € AHAIU3BT HA IPUKIIOYCHCKUS TYpU3BM M HETOBOTO
pa3BUTHE B U30paHH TypUCTUYECKH pailoHu Ha bbarapus.
S. HayyHu NpUHOCH M HAYYHH Pe3yJaTaTH
HayuHuTte npuHOCH U pe3yaTaTd OT HACTOSIIMS JUCEPTAllMOHEH TPy Morar jia obaar
CUCTEMATHU3UPAHU B CIICIHUTE HAIIPABJICHHUS:
1. Hayunu npunocu:

TeopeTnKO-MeTOA0IOTUYHH MPUHOCH

- HpezmoxceHa € HOBA, mo-BceoOXBaTHA KOHICIITyaJINn3alluA Ha MPUKITFOUYCHCKUSA
TYpU3bM H Ca I/I,E[CHTI/ICI)I/II_II/IpaHI/I HCTOBUTC OCHOBHHU HW3MCEPCHUA, KOCTO

AOIIpHUHACA 3a HO—,Z[’[;J'I6OKOTO pa361/1paHe Ha Ta3u TYpUCTUYCCKaA JEHHOCT.



- HM3BeaeHu ca TEOPETHMYHM OCHOBM 3a pa3rpaHUyYaBaHE HA NPUKIFOYEHCKUS
TYpU3bM OT JAPYrH (POPMHU HA TYpPHU3BM, KaTO Ca CUCTEMATHU3UPAHH HETOBHUTE
KITFOYOBH XapaKTEPUCTUKU U € TpeyIokeHa paboTHa AeuHHIMS, 0OXBaIaa
HEroBaTa MHOI'OM3MEPHOCT.

- Pa3paboteH e MeTOI0IOTHYECKH HHCTPYMEHTApUYM 328 eMIIMPHYHO H3CIIe/IBaHE
Y OLICHKA Ha MPUKIIOUYECHCKUS TYPU3bM B KOHKPETEH TypPUCTHYECKH paiioH (Pua-
[MupuH), BKIIOYBAI KPUTEPUH U TIOKa3aTeJIM 3a aHaJU3 Ha IOTCHIMAJA,
MPUBJIEKATEIIHOCTTA U MOMYJISIPU3UPAHETO HA MPOAYKTA U IECTUHALIMSITA.

- Apantupan € MouenbT Ha TpuTe HuBa Ha mnpoaykra (®. Korasp) u ca
WHTETPUPAHU aCMEKTH Ha CEH30PHUS MApKETHHT TIpU pa3paboTBaHETO Ha
KOHIIEIIIMS 32 HHTETPUPAH TYPUCTHUECKU MPOIYKT 3a MPUKIHOUEHCKHA TYPU3BM.

ITpakTHKO-IPHUIOKHA IIPHHOCH :

v Pa3paboTeH € MOJIeN 3a HHTErPUPAH TYPHCTHIECKH TPOIYKT 3a MPUKITFOUEHCKH
Typu3bM B paiioH Pwna-IlupmH, KOWTO MOXE Aa CIIy)KM KaTo OCHOBa 3a
TYpOIIEPAaTOPH W XOTETH MPU CH3IaBAaHETO HAa KOHKYPEHTOCTIOCOOHH TMaKETHH
MIpeII0KEHUSI.

v\ @®opMyJHMpaHH Ca KOHKPETHH CTPATETMYECKH HACOKM W TPENOPBKH 32
ONTUMM3HMpPAHE HA YIIPABICHUETO U PA3BUTHUETO HAa MPUKIIOUYEHCKUS TYPU3bM B
parion  Pwma-IlupuH, HacoueHm KbM TOAOOpsBaHE Ha  OpaHAWHTA,
uHppacTpykTypaTa, HH(MOPMALKUOHHOTO OCUTYpSIBaHE, YCTOWYMBOCTTAa W
0e30MacHOCTTA.

V' TIpeasioKeHu ca NPaKTHYECKH PELIEHHS 38 AaHIKUPaHe Ha MECTHUTE OOIIHOCTH
Y 3aCHJIBaHE Ha ChbTPYIHUYECTBOTO MEX/1y Pa3IUUYHUTE 3aUHTEPECOBAHH CTPAHU

B CCKTOPA HA IMPUKIKOYCHCKUS TYPU3IBM.

2. Hayunwu pe3ynrartu:

v" PaspaboreHa e qe)MHHIHS HA MPHKJIIOYEHCKASA TYPU3bM H Ca OIMCAHH HETOBUTE
OCHOBHU XapaKTepUCTUKM M BHUAOBE, CHOOpAa3eHU C aKTyaJHUTE TEHICHIIUH.
HanpaBeHo e cucreMarusnpaHe Ha OCHOBHMTE MY H3MEDPEHHs, KOETO JOIbJIBA
CBHILIECTBYBAIIUTE U3CIIEIBAHUS B ObJIrapcKkaTa HayyHa JIMTepaTypa.

v TIpensio:keH e HOB MO/Iell, KOWTO HArPak/aa KJIaCHIeCKATa KOHIENIUs 32 TPUTE
HMBa Ha NPOAYKTAa (OCHOBEH, peajieH, pasmupeH). To3um NOAXO0J OCHUrypsBa
LAJIOCTHA U MPAKTUYECKA paMKa 3a Ch3/1aBaHE HA BUCOKOKAYECTBEHH U 3aIIOMHSIIU CE

MPUKITFOYUCHCKHU IMMPCKUBABAHUS.



Pa3paGoreH e cneuu(uyeH MeTOA0JOrHYeCKH HHCTPYMEHTAPUYM 32 eMIIMPHYHO
u3cieBaHe M OLCHKA HAa NMPUKJIIYEHCKHMS TYPH3bM, NPUIOKHM 3a aHaIU3 Ha
MIOTEHIIMAJIA, IPUBJIEKATEIHOCTTA U MOIYJIIPU3UPAHETO HA JECTUHALIMU U IPOAYKTH.
Ch3naieH e Mojen 3a YChbBbPIICHCTBAHE HAa TYPUCTHYECKHS] NPOAYKT 3a
NPHUKJIIYEHCKH TYPU3BM, KOWTO € IPUIIOKUM KaKTo 3a parioHa Puna—IIupun, Taka n
3a JIpyru JAecTHHAIMu. TOM NpenocTaBs OCHOBA 3a TYypOIEpaTOpU M XOTENH 3a
pa3paboTBaHEe HA KOHKYPEHTOCIIOCOOHU MAKETHU MPEUI0KEHHUSL.

M3BbpiieH e aHaauM3 Ha NMOTEHIHWAJIa HAa TypucTudecku paiioH Puna—Ilupun,
UICHTUQUIMPAHKU HETOBUTE CWJIHU U clabu CTpaHW, Bb3MOXKHOCTH U 3amiaxu. Ha
0a3zaTa Ha TO3U aHAIW3 ca (QPOPMYJIHPAHU KOHKPETHH CTPATETHYECKH HACOKU U
MPENOPbKU 32 ONTUMHU3HUPAHE HA YNPABICHUETO M PAa3BUTUETO HA MPHUKIIOYEHCKUS
Typu3bM B pailOHa — BKJIIOYUTEIHO OpaHAWHT, WHPPACTPYKTypa, HHGOPMAIIMOHHO
OCUTYpsIBaHE, YCTOMUMBOCT U OE30MaCHOCT.

IIpennoskenn ca NpakTHYeCKH pellieHHs 32 AKTUBHO AHTA’KUPaHe HA MeCTHHTE
OOLIHOCTH U 3aCWJIBaHe Ha CHTPYIHUYECTBOTO MEXKIY 3aMHTEPECOBAHUTE CTPaHU B
CEKTOpa Ha MPUKIFOYEHCKUS TYPU3IBM.

IIpoBeneHO aHKETHO MPOYyYBaHe NMPEAOCTABS OPUTHHAJIHU €eMIIMPUYHH JaHHH 32
MOTHUBALMATA, MPEANOYNTAHUATA, OLEHKUTE U HYKJINUTE HA MOTEHUHAJIHU U PEaTHU
MPUKIIOYEHCKU TYypUCTH. Pe3ynTaTute DNOTBBpPKAABAT ILEHTpAJHATa poJisi Ha
MPUPOJHUTE JAJ€HOCTH M  (PUIUYECKOTO MPEAU3BUKATEICTBO KAaTO OCHOBHHU
MOTHUBATOPHU.

IIpoBeneH e aHaJ M3 HAa XOTeJH M TYpolepaTopu B paioHa, KOUTO pa3KpuBa
CBILECTBYBAIM YCIIEIIHU MOJIEIH 3a MpeUIaraHe Ha MPUKIIOUYEHCKU NPOAYKTH, HO U
3HAYUTEJICH HEU3I0JI3BaH MOTEHIINAN 32 Pa3BUTHE U JUBEPCUPUKAIIHS.
KoncraTupaHno e, ye geiicTBamiata HOpMaTHBHA ypeada e TBbpAe 00lIa U HE €
aJlariTipaHa KbM CrielU(UKUTE U HYKIUTE HA TPUKITIOYCHCKUS TYPU3BM.

H3roreen e SWOT ananu3, KONTO JeTailin3npa OCHOBHUTE CHJTHH U cllabu CTpaHH,
BB3MOXKHOCTHU U 3aIUIaXH 33 PA3BUTHETO HA MPUKIIOYEHCKUS TYPU3bM B palioHa.

Ype3 eMNUPUYHOTO HM3CJIEABaHe €Ca BAJIMIMPAHN PAa0OTHUTE XMIOTE3W OTHOCHO
(bakTopuTe, BAMICIINA BEPXY PA3BUTHETO HA MPUKIIOYCHCKUS TYPU3bM B U3CIIEIBAHUS

paioH.

6. MeToa0J10rusl HA U3CJIEABAHETO



3a mocTuraHe Ha IMOCTaBeHaTa I W pellaBaHe Ha M3CIEJOBATEIICKUTE 3a/Jaud B
HACTOSIIUSL JTUCEPTALMOHEH TPy € MPUIOKEHA KOMIUIEKCHAa METOJI0JIOTHSs, ChyeTaBalla
TEOPETUYHU U EMIIUPUYHU TIOJIXO/IH.

TeopeTuyHOTO M3CIIEIBAHE CE OCHOBABA HA:

v' KpuTvyeH aHajiuM3 M CHCTEMATH3allMs Ha HaydHa ureparypa: IIpoydenu ca
OBITAPCKU W YYXKJACCTPAHHH JUTEPATYPHU H3TOYHHIIM, MOHOTpaduH, CTaTHw,
JMOKIIAX W IyOJWKaliu, CBBP3aHU CHC CHIOIHOCTTA, XAPAKTEPHUCTUKHTE,
BHJIOBETC M YIPABJICHUETO HA MPUKIIOYCHCKUS TypHU3bM, PA3BUTHETO Ha
TYPUCTHUECKH JECTUHAIINH, MAPKETHUHTA B TYPU3Ma U YCTOMYHUBOTO Pa3BUTHE.

v\ AHanu3 Ha HOPMATUBHH JOKYMEHTH: PasriielaHd ca pelieBaHTHU 3aKOHOBU U
MOJ3aKOHOBHU AaKTOBE, HAIIMOHAJHA W PETHMOHAIHHM CTPATETHU M KOHIEMIIUH,
CBBP3aHH C TypH3Ma U MPUKIIOYEHCKUS TYpUu3bM B bbirapus.

v JlenyktuseH moaxon: M3mosi3BaH € 3a U3BEXKIAHE HA CHELU(PHUYHU H3BOOU M
XUTIOTE3U OT OOIIN TEOPETUIHH MMOCTAHOBKH.

v CpaBuutelieH aHanu3: [IpUIIOKEH € TpH CHIIOCTaBAHE HA JTOOPH MPAKTHKU OT
BOJICILIM MEKTYHAPOIHU IECTUHAIMH 3a IPUKIIOYEHCKU TYPU3BM C YCIIOBUSATA U
MoTeHIMana Ha beirapus.

EMmupuyanoTO M3cnenBane € GoKycupaHo BbpXY TypucTUUeckH paiioH Puna-ITupun u
BKJIIOYBA:

v Pa3pa0oTBaHe Ha METOIOJOTHYECKM HHCTpyMeHTapuyM: Chb3aneH e
CHelHalu3upaH MHCTPYMEHTApUyM 3a aHallu3 U OICHKAa Ha MPUKIOYECHCKHS
Typu3bM B paiioHa, BKJIIOYBAI LIECT OCHOBHU KpPUTEPHUsI C HUHIUKATOPH U
cnenupUYHA  XapaKTepucTUKU (reorpadcko  MOJNIOKEHHE, JOCTBIIHOCT,
KanauuTeT Ha HH(pacTpyKTypaTa, KauecTBO Ha yCIYTrUTe, PUCK U OE30MacHOCT,
€KOJIOTMYHA YCTOMYMBOCT, TMOTPEOUTENCKO TMpeXHUBsSBaHE U  Ma3apHa
KOHKYPEHTOCTIOCOOHOCT).

v AnketHo mnpoyusane: [IpoBesieHo € aHKeTHO mpoyuBaHe cpej 200 pecroHIeHTH
(MOTeHIMANHY U pealiHu MOCETUTEN! Ha paiioH Puna-Ilupun) ¢ uen crOupane Ha
IbPBUYHA  KOJMYECTBEHAa WHPOpMAaIMs OTHOCHO TEXHUTE  Harjiacu,
MPEANOYNTAHUS, MPEKUBIBAHUS W TPENOPBKU, CBBP3aHU C MPUKIHOYECHCKUS
TypU3BM.

v' VIHTepBIOTa CBHC CIEMHMATUCTA W TPEACTABUTENIN HA TYPUCTHYECKHS OpaHIIL:
[IpoBeneHu ca UHTEPBIOTA C MPECTABUTENN HA XOTENHN U TYPUCTUUECKU areHIIUn

B paiioH Puna-Ilupun, cnenuanusupanu B pa3pabOTBaHETO U IMpeUIaraHeTo Ha
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NPOAYKTH 32 NPUKIIOYEHCKH TYpPH3bM, C Ll ChOMpaHe Ha KauyecTBEHa
uH(bOpMAaLKA U eKCIIEPTHA MHEHHUS.

v' Craructuueckd aHanu3 Ha gaHHd: OOpaOoTkara Ha JaHHHUTE OT AHKETHOTO
[IpOyYBaHe € U3BBPILIEHA C IOMOIITa Ha cTaTUCTUYecKu maker SPSS, kato ca
W3IIOJI3BAHU JICCKPUIITHBHA CTATHCTUKA U TECTOBE 32 3aBUCHMOCTH (XH-KBaJIpaT
tecT, Cramer’s V) 3a mpoBepka Ha GOPMYITUPAHUTE XHUITOTE3H.

v' SWOT ananu3: UsrorBern e SWOT anainu3 Ha PUKIFOYEHCKUS TYPU3HM B paiioH
Puna-ITupun 3a upeHTHQUIMPaHE Ha BETPEUTHUTE CUITHU U CJTA0W CTPaHHU, KAKTO
Y Ha BHHIIHUTE BE3MOKHOCTH H 3aIlJIaxH.

v' KBajiumerpuss W €KCIepTeH aHaiu3: WM3Mon3BaHUM ca 3a ONpelelsHe Ha
KOS(QHIIMEHTHTE Ha 3HAYMMOCT Ha KPUTEPUHTE 32 OIICHKA Ha MPHUKIIOYCHCKHS
TYpPU3BM.

Upe3 koMOMHAIMATa OT TE3M METOAM C€ e MOCTHUTaHETO Ha 3aJBJIO0YCHO |
00eKTUBHO U3CJe/IBaHE Ha MpobIeMaTHKaTa, KakTo U pa3padOTBaHETO Ha HAYyYHOOOOCHOBAHU

HU3BOJAU U MPAKTUYCCKU MMPUTTOKUMU IPECITOPBKU.

7. OCHOBHHM OTPaHUYEHUS B U3CJIEIBAHETO
[Ipu mpoBekJaHEeTO HAa HACTOAIIOTO HAyYHO U3CJe/BaHe 0sfXa OTYETEHHU M ChOOpa3eHH
HSIKOU OCHOBHHU OTPaHUYEHUS, KOUTO € BaXKHO Jia ObAaT yIIOMEHATH:

v/ O0XBarT Ha E€MIIMPUYHOTO M3CIIEIBAHE: BBIpPEKH Ye TeopeTHYHaTa 4YacT Ha
JUCEPTALMATA PA3IIICKIA TPUKITIOUYEHCKUS TYPU3bM B IO-IIMPOK HALIMOHAJIEH U
MEXAYHapOAEeH KOHTEKCT, EMIMPUYHOTO H3CIlie[BaHE € (POKYCHPaHO OCHOBHO
BbpXY TypucTHYeCKHU paiioH Puna-Ilupun. ToBa orpannyaBa Bb3MOKHOCTTA 32
JUPEKTHO T'€HEPAIM3UPAHE HA U3BOJUTE KbM BCUYKU TYPUCTUYECKH PAllOHU B
bbirapus, npeanaraiiy NpUKIIOYEHCKH TYpU3bM, ThH KaTO BCEKH pallOH MMa
CBOUTE cHeu(puKy. Ocrananute OCeM  TYPUCTUYECKHU paiiona
(Craporanuncku, Pomormu, Codmuiicku, Bapuencku uepHomopcku, Tpakus,
Bypracku wepnomopcku paiion, Po3zoBa monuna u JlyHaB) momagatr U3BBH
JICTaWJIHUSL €MIIMPUYEH AaHAJINW3, ThH KaTO B TAXHATa OCHOBHA WM pas3lIMpEHa
MPOAYKTOBA CIEHHUAIN3ALMS NIPUKIFOYEHCKUAT TYpU3bM HE BUHArM € OCHOBEH
aKI[EHT WM JIMIICBAT JOCTaThYHO OOEKTH, OTTOBapsIIM HA KPUTEPUHUTE 32
OpPraHU3HUpPaH NPUKIIOUYECHCKUA TYPU3bM.

v' OrpaHuyeHus, CBbP3aHH C W3BaJIKaTa HAa aHKETHOTO NpoydBaHe: Makap 1a e

MOJIOKCHO CTAapaHUC 3a MPCACTABUTCIIHOCT, U3BaJIKaTa OT 200 PECIIOHACHTH B

9



AQHKETHOTO MPOYYBAHE MOXKE Jia HE OTpa3siBa HAITBJIIHO BCUYKHU JIeMOTpad)CKu U
COLIMAJHU TPy MOTEHIHMAIHU U peanHu Typuctd. [lpm aHanuza Ha HSAKOU
noarpynu (Hampumep no crtaryc "pyr" uiam mpu onpeneneHu Bb3pacTOBU
KaTeropuu) OposIT Ha YYaCTHHILIMTE € MalbK, KOETO Hajara M3MOJI3BAaHETO Ha
cneuupuunn cratuctuuecku TtectoBe (Fisher's Exact Test) m orpannyaBa
BB3MOXHOCTTA 32 MO-JETalIHU 3aKII0YEHMS 38 T€3U KOHKPETHU TPYIIN.

v' Jlurica Ha u34epnaresina 6a3osa uapopmarys: Kakro e mocoueHo B yBoja, eiIuH
OT OCHOBHHMTE MpOOJEMH € JMIIcaTa Ha IbJIHA U CHUCTeMaTH3upaHa 0azoBa
nH(popMaIys 3a TYpUCTHUECKUTE PECYPCU U 0OEKTH, TOCTaBUYUIUTE HA YCIYTH U
CbCTOSIHUETO HAa TYPUCTUYECKOTO IMpeisiaraHe B o0nacTTa Ha MPUKIIIOYEHCKUS
Typu3bM B cTpaHara. Jlumcata Ha pAeTaliTHM JaHHM 3a Opos IMOCETUTENH,
aHTAKUPaHU KOHKPETHO C MPUKITFOUEHCKHU JEHHOCTH, 3aTPYyIHABA HAKOU aClIeKTH
Ha aHaJIM3a U OIIeHKaTa Ha UKOHOMUYECKOTO Bb3JIEHCTBHE.

v’ JluHamuKa Ha cektopa: [IpUKIIIOUEHCKHUAT TYPU3bM € JNHAMHYHO Pa3BHBAIL CE
CEKTOp, B KOWTO MOCTOSHHO C€ TMOSBSIBAT HOBU TEHICHIMH, MPOIYKTH U
TeXHONOoruu. M3cinensanero orpassiBa akTyaJHOTO ChCTOSHHE KbM MOMEHTa Ha
HEroBOTO IPOBEXJaHE, HO HAKOW ACIEKTH MOraT Ja IpEeThPIAT NPOMEHU B
ObJele.

v' CyOeKTHBHOCT TMpH E€KCIEPTHUTE OLECHKH: LIpu  OmpejiessHeTo  Ha
KOC(QUIMEHTUTE Ha 3HAYMMOCT upe3 KBAIMMETpUS W MpU aHaIW3a Ha
MHTEPBIOTaTa C EKCIEPTH € BB3MOXKHO HAJIMYMETO HAa WM3BECTHA CTEIEH Ha
CyOEKTHBHOCT, BBIIPEKH CTpeMeXa 3a OOEKTUBHOCT M M3IIOJI3BAHETO Ha
CTaHIAPTU3UPAHU ITOAXOIH.

Brrpeku Te3u orpaHuyueHus, TMCEPTALUOHHMAT TPY IPEAOCTaBs LIEHHU TEOPETUYHU U
IIPAKTUYECKU Ppe3yJITaTH, KOUTO JONPHUHACAT 3a MO-A00pOTO pazbupaHe M pPa3BUTHE HA
IIPUKIIFOYEHCKUS TypU3bM B bbirapus.

8. M3TouyHMuM HAa HH(POPMALMOHHO OCUTYPSABaHE

HNHbopMalMOHHOTO OCUTypsiBaHE Ha HACTOSALIMS AMCEPTALMOHEH TpyA ce Oa3upa Ha
IIMPOK KPBI' OT MbPBUYHU U BTOPUYHU W3TOYHHIIM, KOUTO MOTaT J1a ObJaT rpynupaHu KakTo
cleqBa:

v’ Hayuna nuteparypa:

- MoHorpadguu, KHUTH U y4deOHMUIM: bbarapcku u 4YyXIeCTpaHHU U3AaHUS,
IIOCBETEHHM HA TEOpHsATa U NPaKTUKaTa Ha TypU3Ma, PUKIIIOUEHCKUS TypU3BM,

YOpaBJICHUCTO HA TYPUCTHYCCKHU ACCTUHAIWH, MApPKCTHHTAa B TypU3Ma,
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YCTOI‘/JILII/IBOTO Pa3BUTHC, HUKOHOMHKATA Ha MUIXUBABAHUATA W CCH3OPHUIA
MapKETHUHT.

Hay‘-IHI/I CTaTuu u Hy6JII/IKaI_II/II/II CraTtuu oT crieuain3vpadnd HaAyYHU CIIMCaHUA,
COOpHUIIM OT KOH(EpPEHUMU W JPYyTH TEPHOAMYHHM H3HAAHUS, Pa3TICKIALIH
aKTyaJHU IPpOoOJIeMH U TCHICHIIMU B M3CJieIBaHaTa 001acT.

Jucepranmonau Tpyaose u aBropedepati: CXOAHN MO TEMATHUKA U3CIEABAHUA,

npeaocCTaBAlM TCOPCTUYHN PaAMKU U CMIIMPHUYHU JaHHU.

HOpMaTI/IBHI/I " CTPATCTUYCCKH JOKYMCHTH:

3aKoHO/IATENICTBO: 3aKOH 3a TYpU3Ma U CBbp3aHuTe ¢ Hero Hapeaou (Hapenba 3a
M3UCKBAHUATA KbM KaTeTOPU3MpAHUTE MecTa 3a HacTaHsBaHe, Hapemba 3a
M3UCKBAHUATA KbM TYPOIEPATOPUTE U TYPUCTUUECKUTE areHTH U JIp.).
HaHI/IOHaJ'IHI/I U PCrUOHAJIHU CTpAaTeTUM ©W  KOHICIIIUU: CTpaTeFI/I‘—IeCKI/I
JNOKYMEHTH 3a pa3BUTHE Ha Typu3Ma B beirapus, Konnenmnusara 3a TypucTuuecko
paiioHrpane Ha bbirapud, cTpaTeruu 3a pa3BUTHE HA OTACIHH TYPUCTUYECKH
paiioHH.

Joxnany u aHanu3u Ha MHCTUTYUMU: Jlokinaan Ha MUHUCTEPCTBO Ha TypU3Ma,
Hanmonanuus ctatucTuyecku HHCTUTYT, CBETOBHATa OpraHU3aIis M0 TypU3bM

(UNWTO), EBponetickata KOMUCHS U APYTH PEICBAaHTHU OpTaHU3AIIHH.

EMnupuynu qanau (mbpBUYHA HHOpMAIus):

AHkeTHO mpoyuBaHe: [lanHu, cwhOpaHu upe3 mnpoBeieHa aHkera cpen 200
MOTEHIIMATTHU U PeaJTHU NTOCETUTENIN Ha TypUCTUUYEeCKH paiioH Puna-ITupun.
Wurepsrora: Mudopmanus, mojgyyeHa OT HHTEPBIOTA C IMPEACTAaBUTENH Ha
XOTeNH M TYPUCTHYECKH areHIHH, omepupamid B paiion Puna-Ilupun wu

CIICHUAJIM3UPAHU B IIPUKIIIOYCHCKHUSA TYPU3IBM.

OmnunaiiH U3TOUYHUIM U 0a3U JaHHU:

Odunmanau Typuctuyeck nopranu: OPUIHMATHUAT TYPUCTUUYECKH MOpTal Ha
bearapus (bulgariatravel.org), mopranu Ha HaunoHanHu napkose (Puna, [Tupus,
Hentpanen bankan), [Ipuponen napk Buroma.

Crnenuanu3upanu oOHJaiiH minatpopmu U yebcaiitoBe: Booking.com,
TripAdvisor, TrailForks.com, OutdoorActive.com, Rafting.bg,

ClimbingGuideBG.com, eola.co, familyadventureproject.org, baatbg.org
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(bpirapcka acommarus 3a anTepHATHBEH TypusbM), cbi.eu (LlenTsp 3a
HachpyaBaHEe Ha BHOCA OT Pa3BHUBAIIH CE CTPAHM).
- VYeOcaiitoBe Ha MexayHaponau opranm3amum: UNWTO  (CBeroBHa
OpraHu3aius Mo TYpU3bM).
v Borpemnopupmena nadopmManus u cranaapta: Madopmanus ot TyporepaTopu
Y XOTETM OTHOCHO TEXHHUTE MPOIYKTH, YCIYTH U CTAaHIAPTH 3a 0€30IacHOCT.
W3znon3Banero Ha pa3HOOOpa3re OT M3TOYHHIM MO3BOJIH KOMIUIEKCHOTO pa3riIexkKIaHe
Ha U3CIeBaHaTa MpodjeMaTuKa U OCUTYPH HaJISKIHOCTTA U IOCTOBEPHOCTTA HA HATIPABEHHUTE

AdHAJIM31 U U3BOIHU.

II. CTPYKTYPA U CbABPKAHUE HA TUCEPTAIIUOHHUSA TPY [
1. Crpykrypa Ha 1MCepTALlMOHHUSA TPYA

JlycepTalMOHHUAT TPY/]l € CTPYKTYpUPaH B ChOTBETCTBHE C [TOCTABEHUTE LI U 3a/1a4H,
n30paHust mpeAMeT U 00eKT Ha U3CJIEIBaHE.

HeroBust o0em e 249 crpanuiiu, oT KOUTO 5 CTp. yBOJI, U3JIOKEHHE (OCHOBEH TEKCT) B
Tpu raaBu — 218 cTp., 3akiatoueHue — 6 cTp., CIMCHK Ha U3M0JI3BaHaTa uteparypa — 11 cTp. u
NpUIIokKeHust — 6 cTp.

B ocHOBHES TEeKCT ca wirocTpupanu 24 tabnumy u 16 durypwu.

2. Cobabp:kaHue HA TUCEPTAUMOHHUS TPY/
CrtpyKTypara Ha TUCEPTAIMOHHUS TPY/ € ClIeTHATA!

YBOJ

I'/TABA ITbPBA: IIpuk/I104eHCKMSAT TYPU3bM — CHIHOCT, clieU(pUKA,
XapaKTePUCTUKH

1.1. CerrHocT U crienuduka

1.2. BugoBe NpUKIIOYEHCKH TYPU3bM

1.3. 1oOpu mpakTUKK U TEHACHLUU B Pa3BUTHETO HA MPUKIIOYCHCKUS TYPU3IBM
I''TABA BTOPA: Bb3M0:XKHOCTH 32 pa3BUTHE HA JeCTHHALUM 32 MPUKJIHOYEHCKHU
TYpU3bM

2.1. [loTenuuan 3a pa3BUTHE HA TYPUCTUUYECKA IECTUHALIMS

2.2. ATpakTUBHOCT Ha JECTUHAILMUTE 32 MPUKIIOUEHCKH TYPU3bM

2.3. MapKeTHHIOBO YIIpaBJ€HUE Ha AECTHUHAIIUM 32 TPUKIIOYEHCKH TYPU3bM B
bwarapus

I''TABA TPETA: Onenka u aHaJIM3 HA aTPAKTHUBHOCTTA Ha paiioH Puina-IInupun
32 NPUKJIIOYEHCKH TYPHUCTHYECKH MPOXYKTH

3.1.MeTonionorusi Ha EMIUPUYHOTO U3CIEIBAHE

3.2. AHanu3 Ha pe3yaTaTuTe OT EMIUPUUHOTO U3CIIEC/IBAHE
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3.3. Mozen 3a yChBBPILIEHCTBAHE HA TYPUCTUUECKUAT NPOAYKT B paiioH Puia-ITupun
0 MPHUKIIFOYCHCKH TYPU3IbM

3AKJIIOYEHHUE

N3MOJI3BAHA JIMTEPATYPA

NPUJIOKEHUSA

Cnucbk ¢ TadaunuTe U GUrypuTe B JUCEPTAIUOHHHUS TPYA
CnucobK ¢ Ta0JIUIHU
Cnucobk ¢ purypu

III. CHUHTE3UPAHO U3JIOKEHUE HA TUCEPTALIMOHHUSA TPY [

I'TABA ITbPBA:
IpuKIIOYEHCKUAT TYPU3bM — ChIIHOCT, cielupuKa, XapaKTepuCcTHKH

[IppBa rnaBa Ha AuMCEpPTAIMOHHUS TPYyJ € MOCBETEHA Ha JETAWJIHOTO M3CJIEIBaHE Ha
MPUKITIOUEHCKUS TypU3bM, KaToO CE€ pa3riIexaarT HeroBara ChITHOCT, CICIHUPUIHI
XapaKTEPUCTHKH, UCTOPUUECKO PA3BUTHE U OCHOBHU TEPMHUHOJOTHYHU yTouHeHUs. LlenTa e
Jla ce U3rpajiy COJHMAHA TEOPETHYHA OCHOBA 3a MOCJIEBAIINS aHAJIN3 Ha Bb3MOXXHOCTUTE 32
pa3BUTHE Ha ACCTHUHAIIUUTE YPE3 TO3U BHUJ TYPUIBM.

B Touka 1.1. ,,ChimHoCT 1 cnienuduka‘““ ce BbBEXIa MOHATHETO TPUKITIOYCHCKU TYPU3BM.
Ta3u 3a7aua e u3MbJIHEHA Ype3 00CTOEH U KPUTUYEH TPErJie]], KaKTo U 3abJI00YEeH aHaIN3 Ha
ChILIECTBYBAIllaTa HAay4YHA JIUTEpAaTypa U YTBHPJAEHU TNPAKTUKU B 00JacTTa, C LET SICHO
nepuHUpaHe Ha TEPMUHOJIOTHATA, CBbP3aHa C MPUKIIOYCHCKUS TYPU3IBM.

Crnopen ['mobanHus nokiaj 3a NPUKIIFOYEHCKU Typru3bM Ha CBeTOBHATa OpraHU3alys 1o
TypusbM (UNWTO)? , IpUKIIOYEHCKHAT TYpU3bM ce AeGHHUpa KaTo GpopMa Ha TYpU3bM, IPH
KOATO TYPUCTHUTE Y4acTBAT BbB BBJIHYBALlM U HETPAJAULIMOHHH JAEHMHOCTH, YECTO BKIIIOUBAILH
(bu3znyecKku NpeIu3BUKATENICTBA U M3BECTEH PUCK. Te3u AEWHOCTH Bapupar OT IJIAHMHCKO
KaTepeHe, CIlyCKaHe ¢ pa(TUHT U CKH CIOPTOBE, JI0 €KCIEIUIIMU B OTATICYEHH U €K30TUYHU
paiioHu .

Altman u Ginnatt onucBaT NPUKIIOYEHCKUS TYpU3bM KaTo ,,ChbBKYINHOCT OT HOBH
TYPUCTUYECKU MPAKTUKH, AKUEHTUPAIIU BBbPXY B3aUMOJCHCTBUETO C MPHUpPOAHATA cpela U
aKTUBHOTO (pU3MUECKO yuacTue Ha Typuctute™ . Tasu GopMa Ha TypU3BM € HOMyJISpHA CPeJl
MJIaId XOpa W TMpeACTaBUTENN Ha Mpodechu, CBbP3aHU ¢ BHCOKHM HHBA Ha CTpPEC, 32 KOUTO

KOHTAaKTbhT C IpHUpoaaTa, CbUCTaH C (1)14314%01(0 HATOBApBaHE, € OT CHIICCTBCHO 3HAYCHUC.

2 World Tourism Organization (UNWTO). Glossary of tourism terms. https://www.unwto.org/glossary-tourism-
terms , IIpoBepeno va 29 ampun 2021r.

3 Altman, 1., & Ginat, J. (1992). Place attachment: How many meanings. In Socioenvironmentalmetamorphoses:
Builtscape, landscape, ethnoscape, euroscape. Proceedings of the IAPS 12 InternationalConference ( 125-131).
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Makap 5a ce OTYMTAa M BIMSHHETO Ha MOJHHM TEHACHIIMH, OCHOBATAa HA MPUKIIOYECHCKUS
TYpPU3BbM OCTaBa B OCh3HATATa HYK/Ia OT ITBJIHOIIEHHO MPEXHUBSIBAHE HA IPUPOIHATA CpEa.

Cnopen Boudreau u KojeKTHB *, CBIIECTBEH €JIEMEHT HAa MPUKIIOYEHCKHS TYPH3BM €
(U3NIECKOTO MPEIU3BUKATEIICTBO — JEHHOCTUTE OOMKHOBEHO W3UCKBAT (PH3UUECKa
aKTUBHOCT M H3APBKIMBOCT, KaTO 1O TO3M HAaYWH HAcChpuyaBaT 3[PaBOCIOBHHS HA4YMH Ha
KHUBOT. EMommonamHOTO oOOTraTsiBaHe CBHIIO € 3HAYUM KOMIIOHEHT, KOWTO IpEeIoCTaBs
BB3MOKHOCTH 32 JIMYHU TPEKHUBSBAHUS M JUYHOCTHO pasButhe. HabmiomaBa ce moBuIIeH
WHTEpPEC KbM YCTOMUYMBHUS TypU3bM W OTTOBOPHOTO IIOCEIIEHHE Ha TPUPOJHU U KYITYPHHU
00eKTH.

Cnopen Cheng W KOJEKTMB®, B OCHOBAaTa CH IPHKIIOYEHCKHMSAT TYpPU3bM CE
XapakTepu3upa ¢ TPH B3aUMOCBBP3aHM €JIeMEHTa: (PU3NIecKa akKTUBHOCT, B3aUMOJICHCTBHE C
npHupojaTa U KyaTypeH oOMeH. Bcekn OT Tsx mpemiara pa3indueH THI MPUBJIEKATEIHOCT 32
Typucta. Ou3myeckara akTHBHOCT — HE3aBHCUMO JIAJIM CTaBa BBIIPOC 3a JIEKa Pa3XoJKa HITH
eKCTPEMHO KaTepeHe — Ch3/laBa yCellaHe 3a MOCTIKEHHE.

Gross u Sand ®onpenensr TepmMuHa "TPUKIIOYEHCKH Typu3bM" KaTto YTBHPAECH B
TypUCTHUYECKaTa WHAYCTpPHUs, KOMTO o0aue MpOABIDKaBa Ja Ce pa3BUBa JHHAMUYHO. ToBa
pa3BuUTHE OCNEeKM TPEXoa OT TPAJAUIUOHHUTE ITBTYBaHHMS C pa3BJICKAaTeNHA 1€ KbM
MPEKUBSBAHKS, KOWTO pAa3IIUpPSBAT JIMYHATE W KyATypHH Tpanui. [lopamum OBp30TO
paspacTBaHe Ha CEKTOpa, OT CHIIECTBEHO 3HAYEHHE € M3TPAXKIAHETO HA SICHO M MPEIU3HO
OTpeNieNIeHNe, KOETO Ja OpUEHTHpAa KAaKTO YYAaCTHHUIMTE B WHIYCTPHSTa, Taka U
MOTEHIIUATHUTE TYPHUCTH.

3a 1menuTe HaA JUCEPTALMOHHUS TPYI € TNpeaioxkeHara paboTHa aeUHUIHS
(IIpuxnrouencxusam mypuzvm npeocmasisiea OUHAMUYHA NOOSPYNA HaA Mypuzma, QoKycupaua
BbPXY MBPCEHEMO HA HOBU U3ICUBABAHUS U NPEOU3BUKAMENICMBA, HeCmoO CE8bP3AHU C
e/leMeHmuy Ha PUck, (usuuecko Hamosapeamne u MsCHa 8Pvb3Ka ¢ NPupooama iy pasiudtu
kynmypu). T CUHTe3Wpa TE3M KIIOYOBH CIEMEHTH — HOBU  U3JICUBSBAHUS,
npeou3sUKAMeNCmad, PUcK, u3uYecKo HaMmo8apeane U 6Pvb3KA ¢ NPUPOOAma Ui Kyaimypama

— KaTo CbIICBPCMCHHO OTYHTa CY6CKTI/IBHI/I$I XapaKTCp Ha IOHATHUCTO "HpI/IKJHO‘ICHI/Ie"

(npeDfCM6}16ClH€, Koemo usiuszad U36vH pdmMKume Ha 06ultal/7H0m0, BKJll0o46a enemeHmu Ha

4 Boudreau, M., Szabo, A., Kim, S. H., Bisson, M. J., & Lee, J. W. (2020). The psychological benefits of
adventure sports: An integrative review. Applied Psychology: Health and Well-Being, 12(1), 3-47

5 Cheng, M., Edwards, D., Darcy, S., & Redfern, K. (2018). A tri-method approach to a review of adventure
tourism literature: Bibliometric analysis, content analysis, and a quantitative systematic literature review.
Journal of Hospitality & Tourism Research, 42(6), 997-1020

® Gross, S., & Sand, M. (2020). Adventure tourism: a perspective paper. Tourism Review, 75(1), 153—157
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npeoussUKamencmeo ((husuiecko uiu NCUXU4ecKko), U3Cie08ane Ha Heno3Hamomo, u3eecmeH
PUCK U HenpeOCKa3yemMoCcm, Koemo uma nOmeHyuana 0a 008ede 00 JUHHOCHHO U3PACEAaHe
ype3 npeodonssarne Ha bapuepu. Bvsnpuemanemo na "npukitoueHuemo" e uHousuUOyaiHo 3a
scexu mypucm.). BaxxHo e 1a ce oTOeiexu, 4e oBeYeTO IUTHPAHH Je(PUHUIINY ca TOCTATHYHO
o0IIH, 3a J1a MO3BOJIAT BKIFOYBAHETO HA IIUPOK CIEKTHP OT JCWHOCTH, HO 3a TO-JCTaiIeH
aHaIM3 € HeoOXoaMMoO pasrpaHnyaBaneTo Ha "soft" u "hard" mpuUKITIOYEHCKH TYpHU3BM, KAKTO
Y OTYUTAHETO Ha CIIeNU(PUIHUTES MOTHBAIIMHN HA PA3IMYHUTE MOTPEONTEIICKA CErMCHTH.

[IpuKITIOUEHCKUAT TYpU3bM € TOMYJSIpEeH IMOpaad HAKOJIKO TPUYMHH: TPHIKaTa M
BBJIHEHUETO, OSTCTBOTO M M3CIEIABAHETO, JIMYHOTO HM3PACTBAHE M MPEIU3BUKATEIICTBOTO,
HachbpYaBaHETO Ha OIECHSBAHETO HA E€CTECTBEHATa Cpela, YHUKAIHUTE MPEKUBSIBAHUS,
COIIMATHOTO B3aMMOJICHCTBHE U MOJI3UTE 32 3PABETO U OJIArOCHCTOSIHUETO.

Hcropusita Ha NPUKIIOYEHCKUS TYpU3bM TMPOCIEIsSBAa PAa3BUTHETO MY OT paHHU
M3CIIEIOBATEIICKA MBTEMISCTBUS, 3aMouBamy ¢ JU9HOCTH kKato Mapko Ilomo u Xpucrodop
Konym06, 49uuTO OTKpUTHS pasmupsiBaT TPAHHWIMTE Ha To3HAaTHUA CBAT. KopeHuTte Ha
MPUKITIOUYEHCKUTE MHTYBAaHUS MOTAT J1a ObJAT MPOCIIENECHU OIe 0 IPEBHUTE ITUBHIN3AIIT
(TBpIM, pUMIITHA) M peIUTHO3HUTE MbTyBaHusa mpe3 CpeanosekoBueto. [Ipe3 XIX Bek ce
MosIBsIBA TMO-pa3BiiekarenHa ¢opma Ha TypusbM ¢ "I'pann Typc" Ha mutamm apuCTOKpaTH,
ChUETAHO CHC 3apaXKJAHETO HA AIMHUHU3MA — CUMBOJIMYHO O3HaMEHYBAHO C M3KaYBaHETO Ha
Marepxopn ot Enmyapn Yummbp npe3 1865 r. C mosieata Ha Tomac Kyk u mbpBara
TypUCTHUYeCKa areHIus, KakTo U ¢ IHaycTpuanHara peBoIIoIus, KOSITO Ch3/1aBa HOBA Kilaca ¢
moBe4e CBOOOJHO BpPEME M CpEICTBAa, IbTyBaHUSATA CTaBaT MO-IOCTHIHU. Pa3kazure Ha
W3Ccle0BaTeNM MPOIb/KaBaT Ja BIBXHOBSIBAT THPCEHETO Ha HOBU mpexuBsiBanus. Crep
Bropara cBeToBHA BOIHA IEMHOCTUTE HA OTKPUTO CTaBaT BCE MO-MOMYJIAPHH, a rpe3 60-te u
70-te roquHu Ha XX BEK ce HaO0/aBa BH3XOJl Ha IMbTyBaHeTO ¢ paHuna. [Ipes XX Bek
TEXHOJIOTUYHHST HAMPEABK U PA3BUTHETO HA TPAHCIIOPTA IOMBIHUTEIIHO YJIECHIBAT H0CThIIA
1o otaanedeHu pernoHu. XXI Bek Oenexu eKCIIo3us B MOMYJISIPHOCTTA HA MPUKITIOYEHCKUS
TypU3bM, KaTo (POKYCHT CE U3MECTBA HE CaMO KbM aJ[peHaInHa, HO U KbM CBBP3BAHETO C HOBU
KyJITYpH U €KOTypu3Ma. TeXHOIOTHuTEe, 0OCOOEHO MHTEPHET U COLUAIHUTE MEAUU, UTpasT
BakHa pousst. [losBsiBa ce €KOTYpU3MbBT KaTO MOMNYJISIpHA TEHJEHLHUS, a ChbBPEMEHHHUST
MIPUKITIOYEHCKU TYPUCT ThPCU U aBTEHTHYHU KYIATYpPHH MpeXuBsBaHus. Llenusar cektop ce
JIBUKUA KBM IMO-YCTOMYMB MOJIEN, C MOJYEPTAaBAHE HA PEIEBAHTHOCTTAa HA HCTOPUUYECKHUTE
eTanu, BKJIIOUUTEITHO PaHHUTE EKCIeIWIMHu, 3jaTHaTa epa Ha cadapuTo, pa3BUTHETO HaA
€KCTPEMHUTE CHOPTOBE M HapacTBalllaTa EKOJIOTMYHA Ch3HATEIHOCT 33 ChBPEMEHHUSA

MPUKIIFOYCHCKHU TYPU3bM, BKIIFOYUTCIIHO U B B’bJ’IFapI/IH.
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W3Benenn ca OCHOBHUTE XapaKTEPUCTUKH Ha MPUKIIOYCHCKUS TYPU3bM, KOUTO TO
neuHupar: OYaKBaHE HAa HEM3BECTHOTO M HEMPEACKAa3yeMOCTTa; ABIOOKa BpbB3Ka C
npupoaara; GU3MUECKO MPEAU3BUKATEICTBO U HArpaJa OT MPEOAOISIBAHETO MY; MOTAISIHE U
TpaHcopMaIis KaTo Pe3ysiTaT OT MPESKUBSIBAHETO; aHTAKUMEHT 32 YCTOMYUBOCT; IIUPOK
CHEKTbp OT MPEXKUBSIBAHUS (OT JIEKU JIO TEXKKH); aKTUBHO y4acTHE Ha TypUCTa; €JIEMEHT Ha
pUCK (BB3MpUEMaH WIH PEAJICH); KYJITYPHO B3aMMOJICHCTBHE; 00pa3oBaTelicH KOMIIOHCHT;
JUYHOCTHO W3PACTBAHE; CKOJOTHYHA YYBCTBHTEIHOCT; HEOOXOIMMOCT OT CHEIHATU3UPAHO
obopyaBaHe; paboTa B MaJKd TPYyNH H TMEPCOHATM3UPAHU HW3KUBSBAHUS, MOCCHICHUE HA
HCYTBIIKAHU ACCTUHAIWH,; 1 CC30HHOCT Ha HAKOH )IGfIHOCTI/I. I[OCTaB‘II/IIII/ITe Ha IPUKITIOYCHCKHU
TYPUCTHUYECKH JCHHOCTH YECTO HM3MOJ3BAT CICIMAIM3UPAHN CTPATETUU 3a YIpaBJeHHWE Ha
pucka. CeKTOpbT € MPUBJIEKATENICH 3a MIMpOKa JAeMorpadcka rpymna, HoO 0COOCHO MOIYJISIPeH
Cpell MOo-MJIaUuTe MOKOJIEHUS, KaTo ChUIEBPEMEHHO HApacTBa M Ma3zapbT HA MO-Bb3PACTHU
MPUKITIOYEHCKH TypucTu. [loguepraBa ce HMKOHOMHUYECKOTO BIMSIHHME U HEOOXOIMMOCTTa OT
OTTOBOPHHM NPAKTUKHU 3a U30srBaHe HAa HETaTMBHU BB3/JECUCTBUSA BbpPXY OKOJHATa cpeda U
Kynaryparta. [IpuKiIro4eHCKHUST TypU3bM € HEM3MEHHO CBbP3aH C MPUPOaTa U YECTO BKIHOYBA
npuaoOuBaHe Ha HOBU yMEHUS. TeXHOMOTHYHUAT HANIPEAbK U HETpeAcKa3yeMOoCTTa ChIIO0 ca
BA)KHU aCIIEKTH.

BbB @urypa 1 ca cucremaTu3upaHu OCHOBHUTE XapaKTEPUCTHKUA HA MPUKITIOYECHCKUS
TYpU3BM:

@urypa 1: OCHOBHU XapaKTEPUCTUKU HA IPUKITIOUEHCKUS TypU3bM

(hu3HIECKO
MPEAU3BUKATEIIC
TBO

OYaKBaHEC Ha
HENU3BECTHOTO

IBI00KA Bpb3Ka
C TpupojaTa

MOTAIsHE U
TpaHcopMarus

AQHTAKMMEHT 3a
YCTOMYHMBOCT

IIUPOK CIEKTHP
oT
Hpe)KI/IBSIBaHI/ISI
(ot nexku 10

AKTUBHO y4acTue
Ha TypucTa

oOpa3oBareneH
KOMIIOHCHT

KyJITypHO

CJICMCHT Ha PUCK o
B3aUMOICUCTBUC

HEO0OXOUMOCT

JIMYHOCTHO
n3pacTBaHe

CKOJIOTHYHAa
YYBCTBUTCIIHOCT

oT
CIeUaTN3UPAHO
obopynBaHe

MMOCCIICHUEC Ha

HEYTBIIKaHU

paboTa B MaJIK1
rpynu

CC30HHOCT Ha

JACCTHHAIIUH

HSIKOW JEWHOCTH.

NePCOHATU3UPAH
U U3KUBSBAHUS
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AJranTupaHo OT aBTopa

N3BeneHn ca OCHOBHUTE XapaKTEPUCTUKH HA MPUKITIOYCHCKHS TYPU3bM: OYaKBaHE Ha
HEU3BECTHOTO M HEMPEICKAa3yeMOCTTa; IhJIOOKa Bpbh3Ka ¢ Tpupojara; (HU3MIecko
MPEIM3BUKATEIICTBO M HArpaja; MmoTarsiHe U TpaHcPopMaIlus; aHraKUMEHT 332 YCTONYHUBOCT;
IIUPOK CIIEKTHP OT MPSKUBSIBAHUS (OT JICKH JI0 TEKKH ); AKTUBHO yYaCTUE HA TYPUCTA; CIIEMEHT
Ha PUCK; KYJITYPHO B3aMMOJICHCTBHE; 00Opa3oBaTelieH KOMIIOHEHT; JIMYHOCTHO HM3PACTBAHE;
€KOJIOTHYHA YYBCTBUTEIHOCT; HEOOXOAWMOCT OT CHENHaIM3UpaHO 00opyaBaHe; paboTa B
MaJIK{ TPYIH; MIEPCOHATH3UPAHN U3KUBSIBAHUS; ITOCCIICHUE HA HEYTHIIKAHU JICCTHHALNHU; U
CE30HHOCT Ha HIKOW JEHHOCTH.

JlocTaBuuIUTe HA TPUKITIOYCHCKH TYPUCTHYSCKH JCWHOCTH YEeCTO U3II0JI3BAT
CHEIMATM3UPAHU CTPATETHH 32 YIIpaBJIeHUE Ha prcka. CEeKTOPHT € MPUBJICKATEIICH 3a IMUPOKa
neMorpadcka Tpyma, HO OCOOCHO TIOMYJSPeH Cpell IMO-MJIAJUTe TOKOJCHHS, KaTo
CBIIIEBPEMEHHO HApaCcTBa W 1a3aphT Ha MO-BB3PACTHU NMPUKITIOYCHCKH TypucTH. [loquepraBa
Ce MKOHOMUYECKOTO BJIMSIHHE U HEOOXOJIMMOCTTAa OT OTTOBOPHHM MPAKTUKH 33 W30sATBaHE HA
HETaTHBHH BB3JICHCTBUS BHPXY OKOJIHATA Cpelia W Kynrypara. [IpHKIIFOUeHCKUAT TYPU3BM €
HEUM3MEHHO CBBp3aH C MpHpoJaTa W YECTO BKIIOYBA MPHA0OMBaHE HAa HOBH YMEHHS.
TexHOIOrMUHUAT HANPEAbK U HEMIPEICKa3yeMOCTTa ChILO Ca BaKHU aCHEKTH.

B Touka 1.2. BumoBe NPUKIIOUEHCKH TYpU3bM CE€ aHAIM3UPAT MOTPEOUTEIICKUTE
npoduIM U MOTHBAILIUU, KOUTO (POpMUPAT TypHUCTUUECKHUTE MpexuBsiBanus. O6o0meHu ca 9
TUMA TPUKIIOYCHCKH TYPUCTU: EKCTPEMHHU, MNPUPOIOTIOOUTENHN, KYITYPHH, TbpCEIln
MIPUKIIIOYEHKE, OOpeIIn ce ChC CTPAaxOBe, ThPCEIIHN TyXOBHOCT, OPUEHTUPAHU KbM I'PYIOBa
JTMHAMHKA, CTIOACISIIN MMPEXKUBSIBAHUS U ThPCEIIH B3aUMOJICHCTBUE C MECTHUTE OOLIHOCTH.
[IpuKIIOYEHCKUST TYPU3BM CE CETMEHTUPA Ha eKCTpeMeH, Oe3omaceH, 6a3upaH Ha IpUpPoJaTa,
KyJITypeH M chopeln cpernata (BB3AylLIeH, BoJeH, Ha3zemeH). [logpoOHo ca pasriemanu
0COOCHOCTHTE, U3UCKBAHUATA KbM YYACTHUIIUTE U TUIIOBETE ACHHOCTH, XapaKTEePHH 3a ,,MeK"
(soft adventure) u ,exctpemen® (hard adventure) NPUKIIOYEHCKH TYpU3bM. MEKHIT
MPUKITIOYEHCKU TYypU3bM OOMKHOBEHO BKIIIOYBA JIEHHOCTU C TMO-HUCHK PUCK M IMO-MAaJKO
(¢u3nuecKko HaTOBapBaHE, KaTO MELIEXOJHH TypoBe, HAOMIOJCHHE Ha JIMBU >KMBOTHU WIIU
KyJATYpPHH €KCTIeTUITNHI. EKCTpeMHUST NPUKIIIOUEHCKU TYPU3BM, OT pyra CTpaHa, € CBbp3aH ¢
BHUCOK PUCK, 3HAYUTEITHN (PU3MUECKU MPEIU3BUKATEIICTBA U YECTO M3UCKBA CIEIHAIN3UPAHU
yMEHHS ¥ 000pyBaHe, KaToO alllMUHU3BM, OBHKA CKOKOBE HIIM PaQTUHT IO ObP3U BOJIH.

3a mo-sicCHa ¥ cUCTeMaTU3HpaHa MpecTaBa OTHOCHO THUIOBETE MPUKIIOYEHCKHA TYPUCTU

1 TCXHUTC MOTHUBAIINHU, B Ta6nHua Ica O606H.[€HI/I OCHOBHUTC KAaTCTOPUH:
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Tabmuua 1: TumoBe NPUKITIOUEHCKH TYPUCTH U TAXHOTO ONKCAHHE

Tunn IPUKIIOYEHCKU

TYypPUCT

Onucanue

Excrpemun

IMPUKITIOYCHIN

TypucTtu, Thpcelu MHTEH3UBHU IpPEIU3BUKATENICTBA U
BUCOKM HHMBA Ha aJpPEHAIMH 4Ype3 JEHHOCTH KaTto OBHIXKU
CKOKOBE, TMaparuiaHepu3bM, aJIIHHU3BM, KaWTChpOUHT,
€KCTPEMHO I'MYpKaHe WU CIIyCKaHe ¢ paQTUHT 1O Obp3U BOAM.
Te3n nelHOCTM HM3UCKBAT BHCOKa (hr3MUECKa IMOJATOTOBKA U
CIEeLMAIN3UPaHO 000pyABaHE, KaToO LIEITa € MPEOJOIsIBaHE Ha

3HAYUTCIIHU JIMYHU 1 (1)I/ISI/I‘ICCKI/I T'paHUIIN.

[Tpupomonrodburenu

Te ca ¢doxycupanu BBPXY HEMOCPEICTBEHATa BPB3Ka C
MPUPOIATa W M3CIICABAHETO HA HEMOKBTHATH MPHPOJHU 30HHU.
AKTHBHOCTUTE UM BKJIFOUBAT INITAHUHCKO KOJIOE3/ICHE, TPEKUHT
B OTJQJCYCHH MECTHOCTH, KasKHHT B JHBH MECTHOCTH,
HaOMIOZIcHNEe Ha NTHUIM, (oTocadapu WM €KOTYpHU3bM, KaTo
OCHOBHAaTa WM Il € OI03HAaBaHE W Olla3BaHE Ha

OrOpa3ZHO0Opa3UETO.

Kynrypuu

MPUKIHOYCHIH

[Torpebutenu, Thpcelld aBTEHTHUYHU KYJITYpHU U
TPaJIULMOHHU TPEKUBSIBAHMUS, KOUTO Ca HHTEIPUPAHU B
NPUKITIOUEHCKU TporpaMu. ToBa Moe J1a BKIIIOYBA y4acTHUE B
MECTHH (pecTUBaliM, H3y4yaBaHE Ha TPAJUIMOHHU 3aHASTH,
KyJIMHApHU MPAKTUKHU 110 BpeMe Ha MMbTyBaHe, WU MOCEIIECHUs
HAa HMCTOPUYECKH U apXEOoJOTHYECKH OOEKTH B OTAAJICYEeHU

parioHU.

Tepcaun Ha

MIPUKITFOUCHUA

MOTI/IBI/IpaT CC OT CTpEMCKa KbM HOBATOPCKHU H
MNPpCAN3BUKATCIIHAN  IIPUKIIIOYCHCKHW  HU3KHUBABAHUA, C ILCI
npeoaoisiBaHC Ha JIMYHW TI'pPaHUIOUd W H3IUTBAHC Ha HCHIO
HCIIO3HATO B KOHTCKCTA Ha IIbTYBAHCTO. Te d4ecto ce
OpPUCHTHPAT KbM HOBH, IMO-MAJIKO IOIYJIAPHU AECTUHAIIUU U
HeﬁHOCTH, KOUTO HpcraraT yCCllaHC 3a OTKPUBATCIICTBO U

YHUKAJIIHOCT.
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[IpeononsBamu

MMpCaAN3BUKATCIICTBA

TypucTu, KOUTO M3MOI3BAT MPUKIIOUYEHCKUS TYPH3bM H
HETrOBUTE CHEIM(UIHN JEHHOCTH KaTO CPEICTBO 3a CIIPaBsHE C
JUYHU cTpaxoBe M (obum (Hamp. cTpax OT BHCOUMHH Ype3
ObH/DKM CKOKOBE WJIM KarepeHe, kiayctpodoOus upes
creneoyorus, Wiu xuapodoOus upe3 TMypkane). 3a TiIX
NPUKITIOYEHUETO € HMHCTPYMEHT 3a JIMYHOCTHO pa3BUTHE U

Tepanusl.

JIyXOBHO ThpcCem

AHraxxupaT ce€ ¢ TPOABDKUTEIHH MPHUKIIOUEHCKU
IpEexXoau MO CHeuMPUUHU MapLIpyTH (Hamp. MOKIOHHUYECKU
I'bTUILA, MEAUTATUBHYU PETPUNTH B IPUPOIATa) UM IbTYBAHUS
C €JIEMEHTH Ha MPEeAU3BUKATEICTBO (KATO MPOIBIKUTEIHU
TPEKMHIHM), C OCHOBHa 1Ie1 JyXOBHO 00OOrarsiBaHe,
ceOerno3HaHue W HaMUpaHe Ha BBTpPEIIEH MHp 4Ype3

OTAAJICYCHOCT OT HMBUWJIM3allUsATaA.

Conmanau

MMPUKITHOYCHIN

HpOS[BHBaT OpCANIOUYUTAHUEC KbM I'PYIIOBU MMPUKITFOYCHCKU
AKTUBHOCTH, M3MCKBAIIlM CHhBMECTHO IIJIAHUPAHE, KOOPIUHAIINS
U CHTPYJHUYECTBO B PAaMKUTE Ha CKHII 3a ITIOCTUTaHE Ha 00IIa
nen (Hamp. eKCIeIWIMH, TPYNOBU HW3KAauyBaHHS, OTOOPHH
ChCTe3aHUs). 3a TAX COUMATHUAT aCHEeKT W M3TPAXKIAHETO Ha

CKHMIICH OyX Ca KIHOYOBH.

PaskazBaun

INpCIKHUBABAHUA

HAa|

TypI/ICTI/I, 3@ KOHUTO € OT CBhIICCTBECHO 3HAYCHUC
BBH3MOXHOCTTA Ja CIIOACIIAT CBOUTC IMPUKITIFOYCHCKHA
IMPEKHUBABAHUSA C 6J'II/I3KI/I, IMPpUATCIIN WK IT0-HIMPOKa CoraIHa
MpEKa 4Yp€3 CHUMKH, BUICOKIIUIIOBC, Oyiorose wiIu CcOolMaJIH1
MCOUH. TsaxHata MOTHUBaALIUA 4e€CTO € CBbp3aHa C
JOKYMCHTHUPAHCETO W PA3INPOCTPAHCHUCTO HA YHUKAJIHUTC CHU

IMPCKHUBABAHUS].

OOIIHOCTHO

AHT'AKUPaHU

TypI/ICTI/I, KOHUTO AaKTHUBHO TBbPCAT B3aUMOJCHCTBUE C
MCCTHUTC O6IJ_[HOCTI/I Imo BpPEMC Ha CBOUTC IMPUKIIIOYCHCKU
IIbTYBaHUA, C LCJI IIO-TOJIAMO pa361/1paHe 1 OICHABAHC Ha

TAXHaTa KYJTypa, TpaAullUKM W HAYUH Ha KUBOT. Te yecto
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y4acTBaT B JOOPOBOIYECKHU JIEHHOCTH WJIM MOAKPETST MECTHU

WHHUIIUATHUBU.

ABtoposa cucremarmzanust o Sung, H. H. (2004). Classification of adventure travelers:
Behavior, decision-making, and target markets. Journal of Travel Research, (343-356)’

Pazrnenann ca momysisipHU paslo3HABa€MHU MPUKIIOUEHCKH JIEHHOCTH, BKIIIOUBAIIH

QINMWHUA3BM, padTUHT, CKayaHe C MapallyT, M3CJIeIBaHE Ha IMEeUIepu, CKaJHO KaTepeHe,

napanjaHepu3bM, TMypKaHe, JIeIEHO KaTepeHe, chbpdupaHe, KauTchpUHT, CaHAOOPIMHT,

QIMUWCKU TPOJIEH, KasKUHT, CHOYOOpJl, MJIAHUHCKO KOJIOE€3/IeHe, JeNTallJlaHepu3bM, KOHHA

e3na, YUHACHpPGUHT, KapaHe Ha KaHy, JIeTeHe C OaJioH C ropemr Bb3IyX, CKH, cadapu H

CBOOOJTHO KaTepeHe.

CpI110 ¥ TOMyYJISIpHU KpeaTUBHU MpUKIt0YeHckH AeHocTH (Tabnuma 2), kaTo nereHe ¢

kocTioM Wingsuit, ByJkaHU4eH OOpj, JEICHO IUTyBaHE, MEUIepHO T'MypKaHe, XaillailHuHT,

XEJHN-CKH, OBbHKU CKOKOBE OT OAJIOHU M TpeciieBaHe Ha TOPHAIO.

Tabnuma 2. IlonynsgpHu KpeaTuBHU NPUKIIOUYEHCKH IEHHOCTH

Jlerene c xoctiom Wingsuit

Bauramn agpeHannHa CKOK OT CaMoJIeT
WJIM CKasla, JeTiu ¢ Wingsuit ce Turb3rat BbB
BB3lyXa C TIOMOINTa Ha CHCIHAIHO
MPOSKTUPAHHU KOCTIOMH, UMUTHPAIITH TTOJIeTa
HAa NTUIM M OCUTYpSBAIlM HECpaBHUMA

CcB000/1a BB Bb3/IyXa.

Bynkanuuen 6opn

I[Inp3rafiku ce 10 CKJIOHOBETE Ha
ByJIKaHWYHATa TIeMed, TO3H EKCTPEMEH
CIIOPT € Hamo100s1Ba CHOYOOpI U caHa00p I,

HO BbPXY TCPCH HA AKTUBCH BYJIKAH.

Jleneno nyBane

HacnaxxnaBaiiku ce Ha CTyJIeHU BOJIH,
EHTYCHaCTUTE Ce TMypKaT B JIE[IEHU e3epa
WIM TIOJIIPHU MOpETa, NPEeIu3BUKBANRKH
U3IPBAKIMBOCTTA HA TSUIOTO Ha CTYO H
U3KUBSABANKU cMpa3siBallaTa mperpbikKa Ha

npupojara.

7 Sung, H. H. (2004), Classification of adventure travelers: Behavior, decision-making, and target markets

Journal of Travel Research, 42(4), 343-356.
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[Tewepro rmypkane

Bnyckaiiku ce B MOJBOJHM IELIEPH,

BOJOJIa3HUTC n3cjiacaBar IIOTOIICHU

7aOUpUHTH,  pa3sKpUBAaKW  MHUCTHYHATA
KpacoTa Ha CTAJIAKTUTUTE U PEIKHs BOJCH
JKABOT B TOBAa CJIMBAaHE HA CIEJICOJIOTUS U

IMypKaHe.

Xaitnaitauar (Highlining)

Pa3xoxaaliku ce 1o CIIaKJIaliH MEXy
CKaJIM WM HeOoCThprauu, XannailiHepuTe
OamaHCHpaT HECUTYPHO HaJ 3allleMeTsBaIlH
(n gecTo 3amailBaIIM) TJIEKH, W3UCKBANKU
KaKkTo (u3nyecku OajaHC, Taka U yMCTBEHA

cHJia.

Heli-Skiing

ToBa e BUI KapaHe Ha CKU WM
CHOYOOpJZl, ¢ pa3iuKa , 4e CKHOPUTE C€
CIyCKaT OT IUTAaHWHATa TI0 €IHW HAITBIHO
HEIMO3HATH W HeoOopyaBaHu MapmpyTH. Ha
BBpXa Ha IUIaHUHATAa XEJIN-CKH
EHTYCHACTUTE CE€ KayBaT C XEJIUKOITEep, a
CIM3aliKl TI0 TakKbB pHUCKOBAaH HAYHH,
CKHOPHUTE

MOJTy4aBat HECPaBHUM

ap€HaJINH.

BbHIKM CKOKOBE OT OaJIOHU € TOpel]

BB3IyX

W3nuraiiki  TpaguIIMOHHOTO OBHIKH
CKauaHe, ThPCAUYNWTE Ha CHJIHH YCeUlaHUs
CKauaT OT peeliy OaJIOHU C TOpeIll Bh3AyX,

W3KHMBSIBAMKKM CBOOOJTHO TaJaHe TNpeau

YCIIOKOSIBAILIOTO ~ ApbIIBaHE Ha OBHDKU
BBKETO.

[Ipecnensane Ha TOpHAIO BropbkeHu ¢ MeETEOpOJOrHMYHHU
UHCTPYMEHTH u IbP3BK ayX,

IMPUKITOYCHIUTE MIpECICABAT TOPHAOO, 3a 1a
n3y4daBaT, CHUMAT U U3IUTAT YUCTATa CHUJIA

Ha sIpOCTTa Ha MpUpoaaTa OTOIU30.
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CkauaHe OT MOPCKH CKallu I'mypkane oT  u3BHCABAIIM  CE
KpailOpeXHH CKajlh, CKadauyd CBOOOHO
najar, Mpeau J1a pa3rbHAT MapairyTUTe CH,
U3KUBSBAKU Obp3aHe Ha (oHA Ha Oydern

OKCaHW M CKAJTUCTH OperoBe.

I'mypkaHe ¢ 1b100KOBOIHYU aKyJIn Croyckaiilku ce B JIBJIOMHHTE Ha
OKeaHa, BOJIOJIA3UTE C€ COTBCKBAT C HAKOU
OT HaW-BEIIMKOJICTHUTE U Hepa3OpaHu
XUIOIHUIIKX B CBCETa, Ha6JHO)IaBaI\/IIKI/I I'm B
€CTCCTBCHUTEC M MECTOOOUTaHHUS oT
0e30MacHOCTTa Ha KIETKM WIH OTKPUTH

BOJIH.

N3rounuk: ABTopoBa cucreMarusanus agantupana no ,,10 Unusual Active Family

Adventures” May 23, 2022 Available at: https://www.familyadventureproject.org/10-unusual-

active-family-adventures/®

3

Touka 1.3.,,JI00pu NMPaKTHKX U TEHJCHIIUN B Pa3BUTHETO HA MPUKITIOYCHCKHUS TypU3bM'
ce M3CienBaT M aHaIM3UpaT A0O0pU MPAKTUKU M ChbBPEMEHHH TEHICHIMH, KOUTO O(QOpPMST
Pa3BUTHUETO HA MPUKIIOUEHCKUS TYpU3bM B CBETOBEH Maiad. To3u aHanu3 oO6xBara HSIKOJIKO
KJIIOYOBH AacCIeKTa, KOUTO Ca OT CBHUIECTBEHO 3HAYEHHE 3a ycllexa M YCTOWYMBOCTTA Ha
MPUKITIOYEHCKUTE JIECTUHALIUHU:

Pa3rnenanu ca ycrnemHu MOJIENIM U CTPATETUH 32 YCTOMYHMBO Pa3BUTHUE U YIIPaBJICHUE HA
MPUKITIOYEHCKUS Typu3bM. Te3u NMpakTUKU ca HACOUYEHU KbM YCTOMUYMBO M3MOJ3BAHE Ha
MPUPOJHUTE PECYPCH, MUHUMHU3HpPAaHE Ha HEraTUBHOTO Bb3/ICHCTBHE BHPXY OKOJIHATA CPEa U
MECTHUTE OOIIHOCTH, U OCUTYpPSIBAHE Ha IBITOCPOYHA >KU3HECTIOCOOHOCT Ha JECTUHALMUTE
Yype3 €THYHU MPUHIMIK U OTTOBOPHO MoBeAeHue. [Ipumepure BKIIOUBAT MHUIIMATUBU 3a
HaMaJIsiBaHE Ha OTHAIbIUTE, W3MOJ3BaHE Ha BH30OHOBSEMH M3TOYHUIIM HA EHEPrus M
nojakpena 3a mectHu ekocuctemu. [Ipaktukara "Leave No Trace" u amanTanusata KbM
M3MEHEHHUATA B KJIMMATa ChIIO Ca KIFOYOBH. Y CTOWYUBHAT MOJIXO] BKIOYBA U YBAKaBAHE HA

MECTHaTa KyJTypa U OOLIHOCT.

8 ,10 Unusual Active Family Adventures” Available at: https://www.familyadventureproject.org/10-unusual-
active-family-adventures/ (IIpoBepeno Ha: 23 maif 2022)

22


https://www.familyadventureproject.org/10-unusual-active-family-adventures/
https://www.familyadventureproject.org/10-unusual-active-family-adventures/
https://www.familyadventureproject.org/10-unusual-active-family-adventures/
https://www.familyadventureproject.org/10-unusual-active-family-adventures/

Wnentudunmpann ca BOJCUIM HHOBALIMM B IMPEUIaraHETO Ha MPHKIIOYCHCKU
TYPUCTUYECKH MPOJYKTH U ycayru. ToBa BKIIIOYBa pa3pabOTBaHETO HA HOBH JEHHOCTHU (KaToO
3UIJIAMHUHT, KaHBOHUHT, MEHIEPeH TYypU3bM), Ch3JaBAaHETO HAa MHOBATHBHU TYPHCTUYECKU
JECTUHAIINY, KOUTO IMpe/yiaraT yHWKaJIHH TPEKUBABAHUS, W BBBEKIAHETO HAa MOJEPHU
dopmatu 3a TpexuBsBaHHUA (HAPUMEP TEMAaTHYHH IMPHUKIIOYCHCKU JIarepu, ChUeTaBalld
o0pa3oBaHKC U MIPUKITFOYCHUE).

Ananu3upaHa € Bce IO-HapacTBallaTta W TpaHCPOpMHpamia pojsl Ha JAWTHTATHUATE
TEXHOJIOTUM B MOJEPHHUS NPUKIIOUEHCKH Typus3bM. ToBa BKIIIOYBA U3IMOJI3BAHETO Ha
BupTyanHa peanHocT (VR) u pasmmpena peanHoct (AR) 3a mapkeTuHr, npeaBapuTEIHO
IUIaHMpaHe M o0oraTsBaHe Ha MPEKUBSIBAHUATA, JUTUTATHHU MJIATQOPMHU 3a pe3epBaluU U
CIOJIENIIHE Ha MPEXUBABAHUS, KAKTO U HOCUMH YCTpPOMCTBaA 3a MpocieAsiBaHe, HaBUTALUs U
0€e301acHOCT.

[Tomueprana e kiro4YOBaTa BaXKHOCT HA MHTETPUPAHETO M AKTUBHOTO aHTaXHpaHe Ha
MECTHHTE OOIIHOCTH B PAa3BUTHETO HA NPUKIIOUEHCKUS TYPH3BM, OCHUTYPSBAWKH WM
MKOHOMMYECKH IOJI3U U 3ala3BaHe Ha KyJITypHaTa WIEHTUYHOCT U TPaIUIIIH.

Pasrnenann ca MHOBAaTMBHM MAapKETHHIOBM IIOJXOJHM, BKJIIOUUTEIHO CEH30pEH
MapKEeTUHI, KOMTO C€ W3I0J3BAaT 3a YCIEUIHO IpPHUBIMYAHE HA LEJIEBH ayIUTOpUU U
MO3UIMOHUPAHE HA MPUKIIOYEHCKUTE JECTHHALMU B CUJIHO KOHKYPEHTHA IJ100aiHa cpena,
KaToO C€ aKLEHTHpa BBbPXY YHHUKAJIHUTE, E€MOLMOHAIHO HACUTEHH U TpaHCHOpMHpAIIH
IIPEXUBSABAHMSI, KOUTO IPUKIIOUYEHCKUAT Typu3bM npeara. O0ChxKIar ce ynpaBiIeHHETO Ha
TYPUCTHUYECKHUTE NOTOLH, 3aKOHOIATEIHUTE aCIIeKTH, OM3HEC MOJEIUTE U O€30I1aCHOCTTA.

Ananu3upar ce TeHAEHUMHUTE B IOTPEOUTEICKOTO IOBEIEHHE (ThpCeHEe Ha
NEPCOHAIM3UPAHU U YHUKAIHU MPEXUBSIBAHMS, UHTEPEC KbM aKTUBHM M NPEIU3BUKATEIHU
W3KUBSIBAaHUS, HAPACTBAIla €KO- U COLMAJIHA OCBEAOMEHOCT), MHTErpalyaTa Ha TEXHOJIOIUU
(BUpTyaJHa peajHOCT, AUIMTAIHM IUIaTGOPMH) M NpeIu3BUKATEICTBAaTa U CTpaTErUMUTE 3a
Ola3BaHe Ha OKOJIHATa cpelJa M KyiarypHoro HacieactBo (Tabmuma 3). Pasrnexna ce
BIIMSIHUETO HA COLMAIHUTE MEUU U MAPKETUHI'OBUTE CTPATErMH, KAKTO U POJIATAa HA MECTHH,
pPErMOHAIHM U T100aTHM MHUIMATHBU. OOCHXKIAT Ce YNPaBIEHUETO HAa TYPUCTUUYECKUTE
MOTOIIM, 3aKOHOJATEIHUTE ACMIEKTH, OM3HEeC MOJeuTe U OE30M1aCHOCTTA.

Tabnuua 3. Ilpean3BukarenacTBa U CTpaTeruy 3a ona3BaHe Ha OKOJIHATA cpesia U KyJITYpHOTO
HacnencTBo.’
IIpenn3BuKaTEJCTBO Crparernu

® Jennifer Laing, Warwick Frost. Explorer Travellers and Adventure Tourism. 2014
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Ycroiiuuso
ylpasBJieHHe HA

TYPUCTHYECCKUTE MMOTOH

HNurerpupane Ha
NPUHIUIIATE HA  €Ko-
TYpU3bM

Opranusanus Ha

00pa3oBaTe/IHU KAMIIAHUM

YcToiiuuBo  BOJEHE

HA IbTEKH U MAPLWIPYTH

Hapacramust

TYPUCTHYECKH  IIOTOK B

MPUKIIFOYCHCKHU paiioHu

MOXE na I(0):{ (& Ho

IIPETOBApPBAaHE U HEXKEIIAHU

BB3JIECHUCTBUSA BBPXY
NpUPOIHATA CpeJa.
Ona3zBaHeTo Ha
Oropa3zHO0Opa3nueTo "
3aIa3BaHeTo Ha
€KOCHUCTEMHUTE ca oT
pemiaBamio  3Ha4YeHHWE 32

NPUKITIOYEHCKUS TYPU3BM.

JIumicara Ha
OCH3HABaHE 3a ySI3BUMOCTTA
Ha MPUPOJIaTa U KYJITYPHOTO
HACJIEACTBO MOJKE Ja JIOBEIE
JI0 HEJIOTTYCTUMO TTOBEACHHUE

Ha TYPHUCTHUTE.

Henpasunuaoto
00X0XJaHe Ha MBTEKUTE U
HEKOHTPOJIUPAHUTE
MapIIPyTH MOrarT J1a A0BeaaT
JIO €pO3Hs U MOBPEKIAHE HA

IPUPOTHUTE CPEIH.

BeBexmane Ha IUMHATH

3a Opos Ha TYpHCTHUTE,
OlpesieNIsiHe HA MEepHOIu Ha
II0-HUCKa AKTHUBHOCT, nu

Ch3JJaBaHE Ha MAapUIPYTH,

KOUTO MUHUMM3UPAT

BB3/CUCTBUETO.
WNHTterpupanero Ha

MIPUHLUIINTE Ha eKo-

Typu3bM, KaTo pa3paboTka
Ha I'BTEBOTUTEITN u
nporpaMu ¢ (QOKyC BBPXY
oOpa3oBaTenHaTa CTpaHa Ha
npupojara.

[IpoBexnane Ha
oOpa3zoBaTeHd KaMITaHHH,
ChCPEAOTOUYCHU BBPXY
eTHKaTa Ha MPUKIIOYEHCKUS
TYPHU3bM, e(heKTHBHO
Chb3HaHUE U oOOyueHue Ha
TYpUCTUTE 3a IpaBUiaTa Ha
MOBEJICHWE B MpuUpojaTa u
OTHOLICHUSITA C MECTHUTE
OOLIIHOCTH.

YcTaHoBsiBaHE HA 30HU
U MapuipyTd, KbJETO €
MO3BOJICHO OOXOXJaHEe Ha
'BTEKUTE, KaKTO u
U3TpaKJaHe Ha YCTOMYMBHU
MapIIpyTH, KOHUTO
HaMaJsiBaT ~ BB3JICHCTBUETO

BBPXY OKOJIHATa Ccpcaa.
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Ona3Bane

KYJITYPHOTO HACJIEICTBO

Ha

IIpexomepHara
KOMEpLHUATU3aIKsI MOXE Ja
noBeme 10 3aryba  Ha
ABTCHTUYHOCT U YBPCKIAAHC

Ha TpaauUUTC HA MCCTHUTC

Pa3paboTka Ha
CTpaTeruu 3a Olla3BaHE Ha
KyJATYpHOTO  HacleJICTBO,

KaTo YCTAaHOBSBAHC Ha

mpaBujia 3a MOCCHICHHUA U

OOIIHOCTH. B3alMO/ICIICTBUE C MECTHUTE
OOIIIHOCTH, MOXKE na
oJAbpKA YCTOMYHUBOTO
yIpaBJliEHUE.

N3trounuk: ABTOpOBa cucTeMarusanus ajantupana no Acouuanus Apxea ,,CtpaTterus
3a Ooma3BaHe M YCTOWYMBO pa3BUTHE HA KyJITYpPHO-MCTOPHUECKOBO HacieJACcTBO B Pemybnuka

Buarapus®, Cdepa, 2003, ISBN 9549803074'°

B 3akmiouenue, mppBa riaBa JeQUHUpPA MPUKIIOYEHCKHUS TYPU3bM KaTo JAUHAMUYEH
CEKTOp C HapacTBaIllo 3HaUe€HUe, KOWTO MpeJyiara yHUKaIH! MPEKUBSIBAHUS U MMa MOTEHIIUA
3a yCTOMYMBO pa3BHUTHE, aKO C€ YIpaBisiBa OTTOBOPHO M C BHMMAaHHE KbM MPHUPOIHUTE,
KyJITYpHU U COLMAaJHU AacleKTd. B mbpBa TINlaBa Ha JAUCEPTALMOHHUS TPyH ce
u3cneaBar 3a1a4yu 1 u 2 Ha AUcepTallMOHHUS TPy, IOCTaBEHU B YBOJA, a8 UMEHHO:

1. WM3sicHsiBaHE Ha CHUIHOCTTA U crieu(puKaTa Ha MPUKITIOYCHCKUS TYPU3IbM;

2. W3BexxgaHe W aHanu3MpaHe Ha JOOpH MPAKTUKUA U TEHIEHIUH IpPU JIUJCPUTE B

MIPUKITIOYEHCKUS TYPU3BM;

[IpencraBeHusT B Ta3u rijaBa OOCTOEH W 3aqbJIOOYEH aHAIU3 Ha KOHIENTYaTHUTE
OCHOBU U cCHeUU(DUYHUTE XapPAKTEPUCTUKA HaA TMPUKIIOYCHCKHS TYpPU3bM OCHTypsBa
HeoOXoauMaTa TEOpeTHYHA paMKa 3a HACTOSIIUS JUCepTallMOHeH TpyA. Ta3su pamka e
(dbyHIaMeHTalHa 3a [O-HATATBIIHOTO W3CIIEJBAaHE HA IMOTEHIMANa Ha MPUKIIOYECHCKUS
TypU3bM 3a YCTOHYMBO pa3BUTHE HA JECTUHAIMUTE, KOETO € OCHOBEH IpeiIMeT Ha
mucepranusaTa. Criopen BOACIIM MEXIYHApOJHU OPraHU3alMud U H3CIEA0BATENN, YUUTO
NeUHUIME W KOHIICTIIHH OOCTOMHO pa3riefaHu W Tazu

ca AHAJIM3UpAaHU B

IJ1aBa, pas61/1paHeTo Ha TMPUKIKOYCHCKUA TYpU3bM € OT KIHYOBO 3HAUCHUC KAKTO 34

10" Acoumanms Apxea. (2003). CtpaTerus 3a oma3BaHe U yCTOWYHBO Pa3BUTHE HA KyJITYPHO-UCTOPHYECKOTO
HacnencTso B PerryOnuka bearapus. Coepa. 15-17

25



3aJbJI00UEHUTE aKaJIEMUYHHM HW3CJIEIBaHUSA, Taka M 32 €(EKTUBHOTO MY MPAKTHYECKO
yIpaBi€HUE U MpUJIaraHe B MHAyCTpusATa. ' maBara rnosara 3paBUTe OCHOBHU 3a CJIE/IBALLUTE
U3CIeBAaHMsI, KaTO MPEIU3HO Ne(UHUPA OCHOBHHUTE MOHITUS M U3BEXK/Ia KIIFOYOBUTE ACTIEKTH,
KOWTO IIIe ObJaT pasriielaHy B MO-TOJIsIMA AbIOOYMHA B CIEIBAIIUTE T1aBH, Oa3upaiiku ce Ha
KPUTHYEH TIPETJIe]] Ha ChIECTBYBAIllaTa HAyYHA JIUTEPATypa U YTBBPACHH T00pU MPAKTUKH B

cdepara Ha MPUKITFOYCHCKUS TYPU3BM.

I'JIABA BTOPA:
B13MokHOCTH 32 pa3BUTHE HA 1€CTUHALIMY 32 NPUKJIIYEHCKH TYPU3IbM

Btopa rnaBa Ha aucepTallMOHHUS TPYyA aHAIW3Upa MOTEHIMaNa Ha bbeiarapus 3a
pPa3BUTHE KaTO JECTUHAIMSA 33 IPUKITIOYCHCKN TYPU3bM. Pasriexaar ce XxapakTepUCTUKUATE Ha
TypUCTHYECKaTa JeCTUHAIMs, (akTopuTe, ONpEeAeNAlld HeWHaTa aTPaKTUBHOCT 3a
MIPUKITFOUYEHCKH TYPUCTH, U CHEIU(DUKUTE HA MAPKETHHTOBOTO YIPABIEHNE B TO3U CEKTOP.

B touka 2.1 ,IloTeHnman 3a pa3BUTHE Ha TYpUCTHYECKA JACCTHUHALMA ce pasriexia
3HAYEHHUETO Ha IPUPOJTHHUTE, KYyJITYPHUTE, COIIMATHO-UKOHOMUYECKUTE U HHOPACTPYKTYPHUTE
(akTopy KaTo OCHOBA 3a M3rPa)kAaHe Ha KOHKYPEHTOCHOCOOHA TypHUCTHYeCKa JEeCTUHAIUS.
Oco0eH akIIeHT € MOCTaBeH BbpXY MOTEeHLMala Ha briarapus 3a pa3BuTHe Ha MPUKITIOYEHCKH
TypU3bM, KOUTO ce 6a3upa Ha pa3HOOOpa3HU MPUPOIHU 1aJCHOCTH, BKIIFOUNTEIHO IJIAHUHCKU
pened, pexu, nemepu, MOpPCKo Kparbpexue u OMOIOrHIHO pa3HOOOpasue.

Hampasen e 3aapia6oueH mperiies; Ha KJIIOUYOBU reorpadCku pailoHH, MOIXOISIIN 3a
pa3BUTHE HA MPUKIIOYCHCKH Gopmu Ha TypusbM. B Tabmuna 4 ca npeacraBeHH OCHOBHHTE
nectuHauu kato Puia, Ilupun, Crapa nnanuna, Poponwute, pexka Crtpyma, peka Apna,
YepHoMOpCKOTO KpaiiOpexkue u benorpaguuiikure ckaayd, KaTo 3a BCSKa € IOCOYEH
XapaKTepHUAT TYPUCTHYECKH MPOAYKT — IUIAHWHCKU MPEXOJH, CKATHO KaTepeHe, padpTHHT,
KasKUHT, CK{, BUHEHU U KYJITYPHH TypOBE.

Ta6Jmua 4. OCHOBHH ACCTHHAIIUU 3a [IPUKIIFOYCHCKH TYPHU3BM B ELJ'Il"apI/IH H npcajaranu
IIPpOAYKTH

Jecrunanus Ipuk/io4eHcKu HN3Tounnk
NPOAYKTH
Pumna IImanuncku Hanuonanen mapk "Puma"

mpexomau, AnnuHU3bM, (https://rilanationalpark.bg/),

Cku
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[Tupun

Crapa [1nanuna

Ponomte

Burorma

YepHo mope

Peka Crpyma

Peka Apna

[InanuHCKM
IPEXO/H, Ckainno

karepene, Cku

[Temexonuu
MapuipyTH, IlnaHuHCKO
KOJIOE3/ICHE,

[Tapannanepussm

IlnanuaCcKH
npexoau, Crneneonorus,

Kasgkuar

IMenmexonuu
MapIIpyTH, Cku,
[TnanuHCKO KOMOE3/IeHE

Copdupane,

Kaittcepdunr, 'mypkane

Padrunr, Kaskuur

Kaskunr, Kany

bbirapcku = TypuUCTHYECKH  CBIO3
(https://btsbg.org/)

Haunonanen mnapk "Ilupun"
(https://pirin.bg/), Bbrirapckal
IUTAHWHCKA  CIACUTENIHA  CITYK0a)
(https://pss.bg/)

Typuctuuecku
MH(pOpMaIIMOHEH LIEHTBD

(https://bulgariatravel.org/),

bovarapcka dbenepanms 1o
MJTAHUHCKO KOJIO€3/ICHE]
(https://bfmb.org/)

Typuctuueckn
nH(pOpMaIMOHEH LEHTHD

(https://bulgariatravel.org/),
bovarapcka benepamms o
cnieneonorus (https://caves.bg/)
IIpuponen mnapkx "Buroma"
(https://park-vitosha.org/), Burtoma
cku (https://vitoshaski.bg/)
Typuctuuecku
uH(pOpMaIIOHEH HEHTbHP

(https://bulgariatravel.org/), Boaau

CIIOPTOBE boarapus

(https://watersports.bg/)
Typucrtuuecku

uH(pOpMaIOHEH HEHTHP

(https://bulgariatravel.org/),
AJIBEHUBD Hen
(https://adventurenetbg.com/)

Typuctuuecku
uH(pOpMaIIIOHEH LEHTB])

(https://bulgariatravel.org/),  Kasx
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TypoBe boarapus
(https://kayaktours.bg/)

benorpaguuniku CkaslHO KaTepeHe, Typuctuuecku
CKaJIU XaWKUHT UH(POPMAITMOHEH LIEHTBP
(https://bulgariatravel.org/),
benorpamuuk TypuCTUYECKH TUJ

(https://visitbelogradchik.com/)

Mennuk [Temexonuu Typuctuuecku
MapuIpyTH, Bunenn wuHpopmanmonexn LEHTbHP
TypoBe (https://bulgariatravel.org/), Bunenu
TypoBe bearapus

(https://winetours.bg/)

CenemTe puICKH IImanuncku Hamnonanen mnapk "Puma"
e3zepa npexomu, Mora perpuiitn  (https:/rilanationalpark.bg/), Hora
peTpuiTH Puiia

(https://yogaretreats.bg/)
Kpymryncku [Temexonuu Typuctuuecku
BOJIOTA/IN MapuIpyTH, uH(pOpMaIIOHEH LEHTbHP
®dortorpadcku TypoBe (https://bulgariatravel.org/), ®oto
TypOBe bobarapus

(https://phototours.bg/)

U3TouHMK: ABTOpOBa cucreMarTrusanus

Tabnuma 5 nonbiBa aHaM3a Ype3 0000IIeHNE Ha OCHOBHUTE TUTAHWHCKHU JACCTHHAIIUN 1
TSAXHaTa MPUTOAHOCT 3a Pa3JIMYHU NMPUKIIOYCHCKH aKTUBHOCTU. [locodeHHM ca HaIWYHUTE
PECYPCH U YCIIOBHUSA 33 Pa3BUTHE HA CKH TYPHU3bM, IUIAHUHCKO KOJIOE3/ICHE, MeUIepeH TYPHU3bM
u naparutanepusbM. [logueprana e BaXHOCTTa Ha ChIIECTBYBalaTa HHGPACTPYKTYypa, KaKTO
U JOCTHIBT 0 MPUPOTHHU MAPKOBE U 3AIIUTEHH TEPUTOPHH, KOUTO CH3/aBaT YCIOBUS 3a
YCTOMUYMBO M3MOJI3BAaHE HA PECYPCUTE.

Ta6m/1ua 5. OCHOBHH INTAHUHCKHU ACCTHHAIIUU B anrapml U IIpeytarainv NpruKJIFOYCHCKA

AKTUBHOCTH
IInanuHCcKa [IpukirroueHcKn Kpatka
JNECTUHALUS AKTUBHOCTH XapaKTEPUCTUKA
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Puina Cku, CHoy0opn, Bucoku BbpxoBe u
Anmuiicko KaTepeHe TJIaIiaTHU e3epa,
NONXOJAIIM 33 3UMHU H

annuiicku croprose!!

[Mupun Tpexunr, [TnanuHCcKO KapctoB pemedp w
KaTepeHe, [InanuHCKO | BBPXOBE Karo Buxpew;
kosoesneHe, Cku yact or  Ilupunckus

HaI[MOHAJIEH MapK

Pononun [ImannHCKO l'opuctn TtepeHn u
KOJI0€3/eHE, Cku, | pened, moaxonmsmr — 3a
Kbmnunr LEJIOTOTUIIIHH

IMPUKITIOYCHHUA U K'BMHI/IHF] 2

Crapa nanuHa [Temrexonun Paznoobpa3uu
MapuIpyTH, MapmipyTd 4 OTKPUTHU
[Tapamtanepuzbsm xpebeTr, MOIXOIANM 3a

MEeHIeX0leH Typu3bM H

naparaHepu3bm '

Butoma [InaHuHCKO HoctemHa ot Codus;
KosnoesneHe, IlnmaHuHCKM | mpeanara MapHipyTH — 3a
npexoau MeHIeX0IHU u

BCJIOCUIICIHHU 1'[];)6XOI[I/I14

WzTounuk: ABTOpOBa cucreMarusanus 1o TCKCTOBHU JaHHU

BaxHa "act oT aHanmM3a € CpaBHUTEITHUAT MIperiiea Mexay bbarapus u MexxayHapoIHu
JIECTUHALIMU C YTBBPJCH UMUK B 00JaCTTa Ha MPUKIIIOUEHCKUS Typu3bM, kato LlBeiinapus,
Hogsa 3enanaus, Kocra Puka u Hopeerus. Tabnuma 6 06001aBa cpaBHUTEITHUTE TTPEIUMCTBA
Ha bovarapus — mnpupoaHo paszHooOpaszue, Ce30HHA JOCTBIIHOCT, KOHKYPEHTHHU IIE€HH,

reorpa(bCKo Pa3MoJOKCHUC KW HaJIM4YHAa TpPaHCIIOPTHA CBBP3aHOCT. C’bH_IeBpeMCHHO cC

' O¢unmanen Typuctraecku mopran Ha bearapus. JoctemHo Ha: https://bulgariatravel.org/bg/what-to-do/
[mpernemano ma 07 mait 2023]

12 O¢ummanen TypucTHdeckr mopTan Ha bearapus. JlocTeimo ot: https://bulgariatravel.org/bg/rodopi/
[mpernemano 07 mait 2023

13 Tupexums Hanmonanen Iapk Lentpanen bankan. [mperenano 07 maii 2023]. JJoCTBIIHO OT:
https://visitcentralbalkan.net/tourism/routes/

14 Nupexuus [puponen [Mapk Buroma. [mpernenano 07 mait 2023]. JloctenHo ot: https://park-
vitosha.org/tourism/

29


https://bulgariatravel.org/bg/what-to-do/
https://bulgariatravel.org/bg/rodopi/

moco4uBaTr MpCAU3BUKATCICTBATA,

CBBbp3aH C HCAOCTATBYHOTO IIOIYJAPHU3UPAHC HaA

ACCTUHALIUATA, JIUIICATa HA UHTCIPUPAHU MAPKETUHIOBU IMMOAXOAU U OrpaHUYCHU MHBCCTULIUU

B CIielMaIM3Upana HHPPACTPYKTYpa.

Tabmuua 6. CpaBHUTENIEH aHAJIW3 HAa KOHKYPEHTHH JI€CTUHALMU B IMPHUKIFOYEHCKUS

TypU3bM
JecTunamusi OcCHOBHM NMpeAUMCTBA OcHOBHH
B NIPUKJII0YEHCKUSA HegoctaTsuu/Ilpenn3Bukarencraa
TYPHU3bM
HIBeiinapus Bucok knac ycnyru 3a Bucoku nienun; orpaHuyYeHu oMU

ANMUICKHA TYPU3BM,
KaTepeHe U CKH; OTJINYHA

nHdpacTpykTypa.

3a OI0/KETEH TypU3bM.

HosBa 3enannus

M3KIrounTenHo
pa3HoO0Opa3Ha MpHUPO/IA;
IIUPOK CHEKTHP OT
€KCTPEMHHU U
MIPUKITFOUYECHCKHI
aKTUBHOCTH (OBHIKH,
padTHHT, TPEKHHT).

Haneuno reorpadcko
Pa3NoJI0KEHHUE 32 EBPONEUCKU U
CEBEPHOAMEPUKAHCKHU TYPUCTH,
BHUCOKHU TPAHCIIOPTHU PA3XOJH.

Kocra Puka

boraro
OropazHooOpasue;
(hokyc BBpPXY €KO-
MPUKITIOYEHUS, KasIKUHT,
cBppd.

KoHkypeHnuus ot apyru
JATUHOAMEPHUKAHCKU JIE€CTUHAINY;
Ha MecTa HHQPACTPYKTYPHHU
MpeIM3BUKATENICTBA.

Hopgserus YHUKaTHA OPUPOTHU Bucoxku pa3xonu; cypoBH 1 Ha
nierizaxu (puopau, MecTa HelpeACKa3yeMu KIMMaTHIHA
IJTAHUHH ); BB3MOKHOCTH | YCIIOBUSI.
3a aJIUIICKU TYPU3BM,
IUTAHUHCKO KOJIOE3/ICHE,
puOOJIOB.

Buarapus Heo0xomuMocT OT 1mo- HeobxoaumocT oT 1o-epeKTUBHO
e(eKTUBHO MapKETHUHTOBO NMO3UIIMOHUPAHE U
MapKETHUHTOBO OpaH UIEHTUYHOCT; HYXJa OT

HO3ULIMOHUPAHE U
U3rpaxiaHe Ha OpaH[
UJIEHTUYHOCT; HYX/1a OT
1eJIEHACOUYEeHH!
MHBECTULIUH B
TypUCTHYECKaTa
UHpaCTpyKTypa Ha
MecTa; NoJo0psiBaHe Ha
Ka4yecTBOTO Ha
YCIIyTHTE..

I[EJICHACOUYEHU UHBECTHUIINH B
TypucTHYecka HHPPACTPyKTypa Ha
MeCTa; pa3BUTHE HA KAYECTBOTO Ha
YCITyTUTE.

ABTOpOBa CUCTEMATHU3alIuA
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W3BoauTe oT Touka 2.1 MOTBBpKAABaT, 4e bbarapust npurexana BUCOK CTPATErMUECKU
MOTEHI[MAJ 3a pPa3BUTHE KATO YCTOMYMBA JECTUHAIMS 3a MPHUKIIOYECHCKH TYpPU3bM.
HeoOxomumu ca IeleHacOYeHM YCWIMA 32 MOJOOpsBaHE Ha JOCThIA 10 HH(pOpMAIHS,
pa3BMBaHE Ha KaJpOBHUsS KamaluTeT, HW3rpakJaHe Ha HOBAa W MOJIEpPHU3MpAHE Ha
ChIllECTBYBaIaTa UHPPACTPYKTYpa, KAKTO U MpUJIaraHe Ha JOOpH MPAKTHKU 32 YIPABJICHHUE
Ha TYPUCTHYECKHUTE TOTOIM B CHHXPOH C IPUHIIUIIUTE HA YCTOMYUBOCT.

Touka 2.2. "ATpakTUBHOCT Ha JIECTUHALIMUTE 3a MPUKIIOUYEHCKH TYpU3bM' H3cCieaBa
CHBPEMEHHUTE MOIXOH 32 MOBUIIIABAHE HA KOHKYPEHTOCIIOCOOHOCTTA M TIPUBJICKATEIIHOCTTA
Ha JICCTUHAIIMUTE, OPUEHTHUPAHU KbM IPHUKIIOYEHCKUS Typu3bM. AHaIU3bT ce 0a3upa Ha
WHTETpUpPaHE Ha JOOPH MPAKTUKU U YCTOWYMBU MPUHIIUITH TIPHU YIPABICHUETO HA PECYPCHUTE
Y TYPUCTHUYECKATa Cpejia, KOETO € B ChOTBETCTBUE C KOHIICMIIMUTE 32 YCTOMUMUBO Pa3BUTHE B
typusma (cioper UNWTO').

Cpen OCHOBHUTE aKIIEHTH € BKJIIOYBAHETO HA MECTHHUTE OOLIHOCTH B TIporieca Ha
MJIAaHUpaHE U peau3alisl Ha TypUCTUUYECKH MPOAYKTH. ToBa ydacThe HE caMO CTUMYJIHpa
WKOHOMHMYECKOTO pa3BUTHE Ha PETMOHATHO HHBO, HO W TapaHTHpPa aBTEHTUYHOCT H
YCTOWYMBOCT Ha TYPHUCTHUECKOTO MpeKMBsiBaHe. Ta3u cTpaTeruss Ha ydacTHUE € LIUPOKO
3acThIIEHA B ChBPEMEHHATA JIUTEPATypa 32 yCTONYMB TypU3bM, OJUEepPTaBaiiku BaXKHOCTTA Ha
MECTHOTO IpUeMaHe | MOJ3H.

JlpyT KJII0YOB €JIEMEHT € YCTOIYMBOTO YNPaBJieHHe Ha NPUPOJHUTE PecypcH, KaTo ce
aKIEHTUPAa BBPXY 3ala3BaHETO Ha EKOCHUCTeMUTEe, OHWOpa3HOOOpa3ueTo U MPUPOIHHS
nanamadT. 3a yCTORYMBOTO U3MOI3BAaHE HA PECYpPCH Cce MPErophUBa BbBEXKaHE HA 30HUPAHE,
€KOJIOTMYEH MOHUTOPHUHT U OTPaHUYEHUS BbPXY HATOBAPBAHETO HA YYBCTBUTEITHU TEPUTOPHUH.
To3u moaxol KOpecmoHJMpa C NPUHLIMIIMTE Ha E€KOTypu3Ma U OTTOBOPHOTO MbTyBaHe,
NpeIIokKeHH OT peaua us3clenoBaTeny, Bkmodutenso Honey, M!® -mpoyusane 3a
€KOTYpH3Ma U YCTOMYUBOTO Pa3BUTHE.

Oco0eHo BHUMaHuE ce 00pblla Ha 0€30MACHOCTTA HA TYPUCTUTE — ChUIECTBEH (pakTop
3a aTPaKTHMBHOCTTA HA JAECTUHAIMUTE 3a MPHUKIIOUEHCKH TypuszbM. OOesneyaBaHETO Ha
Oe3omacHa cpefa BKIIOYBA pa3pabOTBaHE Ha CTaHIAPTH, MPEAOCTaBSIHE HA OOy4YeHHE 3a
BOJ[AYHU U MEPCOHAN, HAJMYUE HA aBapUIHU IMJIAHOBE U MOAXOJAII0 000pyaBaHe. 3HAYEHHUETO
Ha 0€30IMacHOCTTa € MOJYEePTAHO B PA3IMYHH MPOYUBAHMS HA PHCKA B Typu3Ma. Te3u aclieKTH

Ca pa3ryicJaHu U BbB BBIIPOCHUKA, KbJACTO CC ITIOCTABA AKIICHT BHPXY NMPCANPUCTUTEC MEPKH 34

IS UNWTO. (2016). Global Report on The Power of Youth Travel. Madrid, Spain.
http://cf.cdn.unwto.org/sites/all/files/pdf/2wyse ultimoscambios.pdf Bunsao na 23 oktomBpu 2021
16 Honey, M. (2008). Ecotourism and sustainable development: Who owns paradise? Island press 7-8
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CUTYPHOCT OT CTpaHa Ha TYPUCTHUYECKUTE 0OCKTH, KAaKTO € BUIHO OT BhIpocute "KakBu Mepku
npeanpueMare 3a rapaHTupane Ha 0€30MacHOCTTa Ha TOCTUTE, YYacTBAIlM B IPUKIIOYEHCKU
nevinoctu?" u "Pasnonarare im cbe cienuGpUIHN pecypcH (EKUIHUPOBKA MO HAeM, TPAHCIOPT,
MapTHHOPCTBO C TUJIOBE) 3a MOJKpENa Ha MPUKIOYEHCKH JieiHoCcT?" .

,ChBPEMEHHH TEHACHLIMU U "MO/a" B IPUKIIIOUEHCKUS TYPU3bM* aHATU3UPA BIUSIHUETO
Ha AakKTyaJlHUTE TEHJIEHIMM U "Mojga" B TYpUCTHUYECKUTE IMPEANOYUTAHUS BBPXY
aTpakTUBHOCTTAa Ha JecTuHanuute. HabmonaBa ce HapacTBallo ThPCEHE Ha ABTEHTHYHHM U
NepCOHATU3UPAHN M3KMBSABaHUS, J1ajed OT MacoBus Typus3bM. DOKyChT ce u3MecTBa KbM
NEMHOCTH, KOUTO Mpearat Bpb3Ka ¢ IPpUPOAATa H KYJITYypaTa Ha MACTOTO, KaTO HallpuUMep
IUTAHUHCKM  KOJIOE3JIeHE [0 HEeW3CleABaHW MaplIpyTH, KasK [0 JEBCTBEHU pPEKH,
KbMIIMHT'YBaHE Ha OTKPUTO U MPEKUBSIBaHUS ¢ MECTHU 0OLIHOCTH. TypucTUTE BCE MOBEUE
LEHAT YCTOMYMBUTE U OTTOBOPHU MPAKTUKU, KOETO MPaBU AECTUHALMUTE, KOUTO T NIpUJIarar,
no-npuBiekaTenHu. Te3u TeHAeHINY o{4epTaBaT MOBUIIEHOTO 3HAUE€HUE Ha YCTOMYMBOCTTA
Y aBTEHTHYHOCTTA.

B 3axitouenue, aTpakTUBHOCTTA HA JIECTUHAIIMUTE 32 MPUKIIFOUYEHCKU TYPU3BM 3aBUCH
OT KOMIIJIEKC OT (paKTOPH — IPUPOTHH, COLUAIIHHI, HHPPACTPYKTYPHHU U YIPABIECHCKU — KOUTO
ciieiBa J1a ObaT UHTETPUPAHU B YCTOMUYUB MOJIET Ha TypUCTHUYECKO pa3BUTHE. EpekTuBHOTO
yIpaBJeHUE Ha T€3H (PAKTOPHU, CHbUETAHO C AKTUBHOTO y4acTHE Ha 3aMHTEPECOBAHUTE CTPAHU
U cbOOpa3sBaHe CbC CbBPEMEHHUTE TEHJCHIIMU B ThPCEHETO, € FapaHlMs 3a MOBUIIABAHE HA
KOHKYPEHTOCIIOCOOHOCTTA U IBJIFOCPOYHATA KUZHECTIOCOOHOCT Ha AECTUHALIUATA.

B Touka 2.3. MapKeTHHIOBO yIpaBJICHUE HA JECTUHALMY 33 PUKIIOUYCHCKH TYPU3bM B
brarapus ce akiieHTHpa BbpXY HEOOXOAMMOCTTA OT LIE€I€HACOYEHN MapKETUHIOBU CTPATETHH.
3amouBa ce ¢ U3CIEJBAaHE Ha IleJeBaTa ayJuTOpUs, KOETO BKIIOYBA aHaJIM3 Ha
NOTPEOUTENCKUTE MNPOQWIN, TEXHUTE TbPCCHMsA, NPEANOYUTAHUS KbM aKTUBHOCTH H
KOMYHUKAIIMOHHU KaHaJIM, KAKTO U OTYUTaHE HAa KOHKYPEHTHATa Cpe/ia U CE30HHUTE (PaKTOPH.
ITomuepraBa ce BaKHOCTTa Ha pa30UMpaHETO Ha €MOLMOHAIHATA U MHIUBHUAyallHa CTpaHa Ha
TYypUCTHYECKHSI U300p.

Pasrnexpaar ce ponsTa Ha AUTUTAIHUS MapKeTHHT U couuanHure mpexu (Facebook,
Instagram, Twitter) 3a ch3aBaHe Ha OHJIAH NPUCHCTBHE, AHTAXHMpaHE Ha MOTCHIMATIHU
TYPUCTH Upe3 BU3YaJHO ChAbpP)KaHHE, OJIOrOBEe, MHTEPAaKTUBHU KaMIaHWW U TapreTHpaHa
pexiama. YCTOMUMBUAT MAapKeTUHI € TPEeACTaBeH KaTo HEOTJIOKHAa HEeoOXOJIUMOCT,
BKJIIOUYBAIA €KO-OPUEHTHPAHa PEKJIaMa, IPOMOLIMS Ha OTTOBOPEH TYPHU3bM, MHTEIPUPAHE Ha

MCCTHHUTC O6IJ_IHOCTI/I U €TUYCH MMOJAXOM.
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CrnenuanHo BHHUMaHHUE € OTJEJICHO Ha BIMSHUETO HAa CEH30PHUS MApPKETHHI BBHPXY
MPUKITIOYCHCKUSL TYpU3bM. AHAJIM3Mpa ce Kak IMEeTTe CeTHBa (3peHHe, CIyX, MUPHC, BKYC,
JONKp) Morar Jga ObJaT M3IO0J3BaHM 3a Cb3/1aBaHE HA IO-IBJIOOKM M 3alOMHSIU Ce
IpEKUBABAHUSA, KaTO Ce 1030BaBa Ha aBTop kato Hultén'!’, Pine and Gilmore '® u mpyru.
[IpencraBena e Tabmuua 7 ¢ KpuTepuu M MOKa3aTeId 3a U3MEPBAHE HA TYPUCTUYECKOTO
NpexuBsiBaHe upe3 ceTuBara. [logueprasa ce, 4e MPUKIIOYCHCKUAT TypPU3bM TeHEpHUpa MOIIHU
CEH30PHH U €MOIOHAIIHU CIIOMEHH.

Tabmuna 7. Kpurepuu u nokasartenu 3a U3MEpBaHE HA TYPUCTUUYECKOTO IPEKUBIBAHE

B NIPUKIIFOYECHCKUS TYPU3bM

Kpumepuu IMoka3arenu
3penue UBAT, W300pakeHHWe, TeKCT, rpaduka, BHUIEO, HAacOUeHA
CBETJIMHA
36yk' CIICIMaJIHU 3BYKOBH e(beKTI/I, TEMAaTHU4YHa MY3HUKa, I'JIaCOBC,
3aIIOMHSIIIA
ce MEJIOIHS
Mupuc cienuGUYHA apoMaTH Ha OKOJHATa Cpefa, CHenupuIHH
XpaHUTEITHH
apoMaTH
Bxkyc XpaHUTEITHU NPOOH, HOBU BKYCOBE
Jlonup MPOIYKTOBH MOCTpH, KOMGOPT, mpodu

N3Tounuk: ABTOpOBa cUCTeMaTH3alMs aJanTtupano mo ,,15 Ways to Use Sensory
Marketing in 2020.“ March 16, 2020 Available at: <https://brandastic.com/blog/sensory-

marketing/>"

Pasrnexgatr ce MNECPCICKTUBUTC 3a Pa3BUTUC, KaATO CC oTOeII3Ba Bpb3KaTa C

20n

"MKOHOMUKATA Ha H3KUBIBAHUATA H IPCAU3BUKATCIICTBATA, CBbpP3daHU C O6yquI/IeTO Ha

KaJpu M OIIa3BAHCTO Ha OKOJIHaTa Cpelada. Hpe,I[CTaBCHI/I ca IpUMEpHU 3a CKCTPCMHHU

7 Hultén, B., Broweus, N., and Van Dijk, M. ,What is Sensory Marketing?.* Sensory Marketing.
Palgrave Macmillan UK. 2009

18 Pine, B. J., & Gilmore, J. H. (1999). The experience economy: Work is theatre & every business a stage. 5-6
19 ABTOpOBa CHCTEMaTH3aLKs afanTUPaHo 1o ,,15 Ways to Use Sensory Marketing in 2020.“ March 16, 2020
Available at: <https://brandastic.com/blog/sensory-marketing/>

20 Spangenberg, E. R., Crowley, A. E., & Henderson, P. W. (1996). Improving the store environment: do
olfactory cues affect evaluations and behaviors?. Journal of Marketing, 60(2), 67-80.
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MMPCKKUBABaAHNA OT CBCTOBHATA IMPAKTHUKA U CC 06cm1<na KOHICIIIMUATA 3a TCMaTU4YHU 30HU U

IIPONYKTH B bbirapusi.

B To3u xonrtekcr, Tabnuma 8 mpemoctaBsi JeTailyiHa CHUCTEMATHU3alMsl Ha BHUIOBETE

IIPUKIIFOYEHCKU TYPU3bM, NpPEIJIaraHd B Pa3IMYHUTE TYPUCTUYECKU PalioHM Ha bbirapus.

To3u aHanu3 Ha CHIIECTBYBAIIOTO MpEAaraHe Mo PaioHM € KITI0YO0B 3a UACHTU(UIIUPAHE Ha

CHJIHUTEC CTpaHU, NPOIMYCKHUTC U Bb3MOKHOCTUTE 3a I[I/IBepCI/I(l)I/IKaIII/IH n Cri€nualan3anusa Ha

MPUKIIOYEHCKUSI TYPUCTUUYECKU MPOJYKT B CTpaHaTa, KOETO € OT ChIIECTBEHO 3HAUCHUE 3a

e(eKTUBHOTO MAapKETUHIOBO YIIpaBJICHHE U MO3ULIMOHUpPAaHE Ha bbarapus kato aTpakTUBHA

ACCTHUHALUA 3a MIPUKIIOYCHCKH TYpPHU3BM.

Tabnuna 8. Bugose NpuKIIOYEHCKH TYpPU3bM B TYpUCTHUECKUTE pailoHU Ha bbiarapus

Typucrnuecku paiion

Bugose NMPUKJIIYCHCKHA TYPU3IBM

JlyHaBCKH TYpUCTHYECKH PaliOH

MPEX0/I1,KAaHPOHUHT, KBMITHHT, DPAQTHHT,KasAK H

puboB

CraporuiaHMHCKN TyPUCTHYECKH

paiioH

MMpEXOJu,KAaHbOHHUHI', KBMIIUHT, pa(l)TI/IHF,KaHK n
puboB

CIOpPTHA MOATOTOBKA; TPEKHUHT; XaWKUHT'; KbMITHHT;
CBOOOJTHY CKH CHOYOOPI; KaTepeHe; aJlTMHU3BM; PEXOIH;
M3KauBaHE HA BbPXOBE, KYJATYPHH U UCTOPUUECKH TYPOBE;
MIPEXOM OKOJIO BOAHM OaceiHu

CKU; CcHoyOopm;ppupaiin; JeaeHo KaTepeHe;

CHOYKaﬁT; AJIMIMHU3DBM; IIPEXO N

Coduiicku TypuCTHYECKH

paiioH

MPEX0JIU,KaHbOHUHT, KBMIIUHI, pPa(TUHT,KasK W
puOOB;KOJI0€3/I€HE; BETPOXOJICTBO; YEHKOOp

TPEKUHT; XAHKWHT; KBMIIMHT; CBOOOJHH CKHU
CHOYOOD/I; KaTepeHe; alluHU3bM; IPEX0I1; H3KauBaHEe HA
BbPXOBE, KYJITYPHH M HCTOPUYECKH TYpOBE; MPEXOAU
OKOJIO BOJAHHU OaceliHM; INIAHUHCKO OAraHe;

CKU; CcHoOyOopm;ppupaiin; JeaeHo KaTepeHe;

CHOYKaﬁT; AIMMAHU3BM; IIPEXO AU

TpakulicKu TypUCTUYECKH

panoH

MMpexXOoJAu,KaHbOHHUHI', KBMIIUHT, pa(l)TI/IHF,Ka}IK u

puOoB

Typuctuueckn paiion [lonunara

Ha pO3UTC

KOJIO€3/ICHE; BETPOXOJICTBO; YEHKOOPT
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Puio-IIupuHCKH TypUCTHYECKU

parioH

pagTUHT; Kask Mo Obp3eH; TYPUCTUUYECKH KasK;
CKOKOBE BBB BOJIa; KAaHBOHMHI; TPEKUHI MapIIPYTH;
KOJIOE3/ICHE; BETPOXOJICTBO; YeHKOOP

CIIOpPTHA MOATOTOBKA; TPEKHMHT; XaWKHUHT'; KbMITHHT;
CBOOOJTHY CKU CHOYOOP/I; KaTepeHe; aJlIMHU3BM; PEXO0IH;
M3KayBaHE HA BHPXOBE, KYJITYPHH M HCTOPHUYECKH TYypPOBE;
IPEXOAH OKOJIO BOJHU OaceiiHu; TUIAHMHCKO OsiraHe

CKM;, CHOyOOpm;bpupaiin; JeaeHo KaTepeHe;

CHOYKafIT; AIMMUHU3BM; IPEXO AN

Pononcku Typuctuuecku paiioH

MPEX0/Ii,KAHLOHUHT, KBMITHHT, DPAQTHHT,KasK U
puOOB KOJI0€3/IeHE; BETPOXOJICTBO; YEHKOOPT

CTIIOPTHA IMOATOTOBKA; TPEKHUHT'; XalKHHT'; KbMIIHHT;
CBOOOJTHY CKH CHOYOOD/I; KaTepeHe; aJlTMHU3BM; PEXOIH;
M3KauyBaHE Ha BPXOBE, KYJATYPHU U HCTOPHUYECKH TYPOBE;
MPEXO0/IU OKOJIO BOJHU OACEHHH; TUTAHUHCKO OsraHe

CKHM;, CHOyOOpm;bpupaiix; JeIeHO KaTepeHe;

CHOYKaMT; alllIMHU3bM; IPEXOAN

Bapnencku

YEepHOMOPCKHU TYpUCTHUECKH palioH

KasiK; BETPOXOJCTBO; TMYypKaHe;Chp(d; KalT chpd;
YUHICHPQ;KbMITHHT; TPEKHUHT; TTApaCEUJIMHT; BOJHHU CKHU;

CKOKOBE€ OT CKaJIk

bypracku

YEepHOMOPCKHU TYPUCTHYECKH palioH

padTUHT; BETPOXOJICTBO; TIMYypKaHE;Chbp(]; KalT
cbpd; YUHACHP(D;KbMIIUHT; TPSKHHT; TAPACSHIINHT; BOIHH

CKH, CKOKOBEC OT CKaJIu

U3TouHMK: ABTOpOBa cucreMarusanus

BTopa TjIaBa Ha JUCCPTAUUOHHUS TPY I, "BB3MOKHOCTH 3a Pa3BUTHC HA JCCTHUHALIUHN 34

IIPUKIKOYCHCKU TypI/I3’bM", npeaoCTaBu 33HLH60‘I€H aHaJIu3 Ha (baKTOPI/ITe U IIOAXOJUTC 3a

Pa3BHUTHUC HA PCTHUOHH KATO aTPAKTUBHU U YCTOP'IHHBH IPHUKIIFOYCHCKHU ACCTUHALIUHU.

B PaMKHUTEC Ha IJiaBaTa Os1xa H3CJICABAaHN YCIICHIHO 3aa4un 3u4or AUCCPTATUOHHUA

TPpYyA:

3. AHaJ'II/IBI/IpaHe Ha TOTCHHOHAJIA 34 pPa3BUTHUC Ha ACCTUHALIMU 3a IHPUKIIFOYCHCKU

typusbM: [logpaznen  2.1.

pasricaa MHOT'OKOMITIOHCHTHU A XapaKkTep Ha

TYPUCTUYECKHUS TMOTEHUMal (TMPUPOJIHHU, AHTPONOTE€HHH, WHQPPACTPYKTYPHH U
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COILIMAJIHO-UKOHOMHUYECKH (DaKTOpH), MOAUEPTABAMKN 3HAYEHUETO Ha aJeKBaTHATa
UM OLIEHKA 32 CTPATErMYeCcKO TUIAHUPAHE U YyCTOWYMBO U3MOJI3BAHE.

4. WM3Bexnmane Ha 10OpU MPAKTHKH B MAPKETUHTOBOTO YIPABICHHUE HA JIECTUHAIIMU 3a
MPUKIIOYEHCKU Typu3bM: [loapasaen 2.2. aHamu3upa (akTOpUTe 32 aTPAKTUBHOCT
(ycroifiunBo ympaBiieHHUE, MECTHM oOmHocTH, Oe3omacHoct). Ilogpaznmen 2.3.
pasrepHa = MapKETHHIOBOTO  YIIPaBJICHUE,  BKIIOYUTEIHO  CETMEHTHpPAHE,
TapreTupaHe, IO3ULOUOHUPAHE, paslIUpEeH MapKEeTUHIOB MHKC M pPOJIITa Ha
JAUTUTATHHAA MapKCTUHT.

M3Bomute OT Tasu riiaBa (OpPMHUpAT ISUIOCTHA paMKa 3a pa3OupaHe W OIEHKa Ha
BB3MOXKXHOCTUTC 3a pa3BUTHUC HA JC€CTUHAIIUU 3a ITPUKIIIOYCHCKU TYPU3BM. YcnexbT 3aBUCH OT
CHUHEprusi Mexay pecypcHa 0a3a, e(peKTMBHO YINpaBJICHME Ha pPHCKa, BKJIIOYBAHE Ha
3aMHTCPCCOBAHU CTpaHUu u NHOBAaTUBHU MapKETUHI'OBU CTpaTeruu, (¢ AKIICHT
BBpPXY 0€30MacHOCTTa M YCTOMUMBOCTTA. Ta3W TIJaBa CIy)KM KaTo KJIIOUYOBA TEOPETHUKO-
npuiIokHa 6a3a 3a eMIIMPUYHOTO M3CIIEeIBaHE B CIEABAIIATA TJIaBa, MOJATOTBANKY MOYBAaTa 3a
MpaKTHYecKa Banuaauus 1 popMysrpaHe Ha NPEHOPbKH.

I'JIABA TPETA:
OuneHka 1 aHAJIU3 HA ATPAKTHUBHOCTTA HA pailoH Puna-Ilupun 3a
NPUKJIIOYEHCKH TYPUCTHYECKH MPOAYKTH
Tpera rmaBa Ha AMCEPTALIMOHHUS TPYJ MpPEICTaBiIsiBA EMIUPUYHOTO SJIpO Ha

M3CIIEIBAHETO, (POKYCHPAHO BBPXY TypHcTHUeCKH pailoH Puna-ITupun. llenta e ma ce onenu
KOHKPETHHST MOTEHIMA Ha palioHa 3a Pa3BUTHE HA YCTOMNYMB MPUKIIOYEHCKH TYpU3bM U Ja
ce MPeJIOKU MOJIEN 3a YIpaBJieHUe Ha MPOAYKTH U IeCTUHAIIH.

B Touka 3.1. ,Kputepun M MeTOIM HA €MIIUPUYHOTO H3CIEIBAHE c€ MpEeACTaBs
pa3paboOTeHUST METOJOJOTUYECKH WHCTPYMEHTapuyM. Bb3 ocHOBa Ha TEOPETHUYHUTE
MIOCTaHOBKH U JOOpUTE MPAKTUKH, U3BEJICHH B MPEAXOIHUTE I1aBH, KakTo © Ha SWOT ananu3
(Tabmuma 9), ca o0ocoOeHHM IIECT OCHOBHU KpUTEpPHUs C IIOKa3aTelId 3a OIeHKa Ha
MPUKITIOYEeHCKUsST TypusbM B Puma-Ilupun. Te3sum kputepuu BKIIOYBAT: aTPAKTUBHOCT Ha
OCHOBHHUTE XapaKTEPUCTHUKU Ha MPUKIIOUEHCKUS TYPU3bM; aTPAKTUBHOCT Ha crieu(DUIHUTE
XapaKTEepUCTUKH; crielu(rKa Ha TOTPEOUTENNTE; MOMYISPHOCT Ha OCHOBHUTE MPUKITIOYCHCKU
JEMHOCTH; Pa3MO3HABAEMOCT Ha TYPUCTHYECKUTE JECTUHAIIMU; U YCTOWYHUBOCT U MHOBAIIMH B
MPUKITIOYEHCKUS Typu3bM. MHIukaTopuTe o0XBamar reorpadcko MmoiokeHue, JOCTHITHOCT,
nH(ppacTpyKTypa, KaueCTBO HA YCIYTUTE, PUCK M O€30MacHOCT, €KOJIOTHUYHA YCTOWYUBOCT,
MOTPEOUTENICKO TMPEKUBSIBaHE U Ta3apHa KOHKYPEHTOCNOCOOHOCT. M3mon3BaHUTE METOIU
BKJIIOUBAT HAOMIOJICHHE, aHKETHU CPE/l TYPUCTH U EKCIIEPTH, KAKTO M CTATUCTHYECKU aHAllu3 Ha

HaAJIMYHUTC JaHHH. L[eJ'ITa Ha U3CJICABAHETO € J1a CC U3BJICKAT NPCIIOPBHKU 3a ONITHUMU3ALUA HA
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IpeyiaraHuTe TypucTU4Yecku npoayktu. [IpeaMer Ha u3cnenBaHe € MOTEHIMAIBT Ha paiioHa

Puna-Ilupun 3a pa3BuTHE Ha yCTOMYUB NMPHUKIIOYCHCKUA TYPH3bM, a 00EKT ca IPUPOIHUTE U

KyJITypHH PECypCH, TYPHUCTHYECKUTE MAapIIPYTH M aKTUBHOCTH, HH(pACTpyKTypara u

B3aHMOﬂ€ﬁCTBHCTO MCXKIY 3aMHTCPCCOBAHUTEC CTPAaHH.

Tabmuna 9. SWOT Ananu3 Ha NPUKITIOYEHCKHS TYpU3bM B paiion Puna-ITupun

Cuinm crpanu (Strengths)

Caaboctu (Weaknesses)

YHUKaJIHA IPUPOJIHA CPENA C BBPXOBE

kato Mycana u BuxpeH.

Jluricata Ha cuiHa, GOKycHpaHa BBPXY

IMPUKITIOYCHUATA 6paHz[ NACHTUYHOCT

buocdhepuust pesepsar . Ilupug” u
p pe3ep ,» 1 1P

Henocrarpuna nmonyisipHOCT Ha palioHa

TIEHOCTH.

Hamumonanen mapk ,,Puna® xaro 3amureHU[KaTO MEXyHapOIHA JIECTUHALIUS 3a
30HMU. MPUKIFOYEHCKU TYPU3bM.

Pa3nooOpaszue oT €KOCHUCTEMH, Hyxna oT o00peHUs B
[MOJIXOISAIIH 32 LIEJIOTOIUIITHY MTPUKITIOYEHCKU|TYpUCTHYECKATA uH(ppacTpykTypa

(MapKUpOBKa, CUTYPHOCT, EKUITHUPOBKA).

Hobpe

TYPUCTUYECKH MApUIPYTH U XIKU.

pasBuTa MpEKa OT]

OrpaHquH KarnanmuTeT Ha MECTHHUTEC

KaJpy U JIUICA HA CIeHATU3UPaHU 00yUCHHUS.

Hannuue Ha CbOPBIKCHUA 3a 3MMHU

CIIOPTOBE, AJIIMIMHU3BM U KaTCPCHEC.

Jlutica Ha JUI'MTaJJHU HMHOBAIlMM 34
YICCHIABAHC Ha TYPHUCTHYCCKUTC AKTUBHOCTHU

(MOOWITHY IPUIIOKCHUS, TUTUTATTHU THJIOBE).

Jlecen AOCTBII 0 PpEruoHa 4Ype3

Henocrarpuno (uHaHCUpaHe 34

[IpuBnexkaTenHu KyIATYypHH OOEKTH

KaTo Punckus MaHaCTHp.

ChIIECTBYBAIIA TPAHCIOPTHA[PA3BUTUE HA CIEIHMaIM3UpaHa TYPUCTUYECKA
nH(ppacTpyKTypa. nH(ppacTpyKTypa.
HepaBHomepHo pa3BUTHE HAa

TYPUCTHYCCKUTC YCIYIr'M B PA3JIMYHUTEC Y4CTU

Ha pCruoHa.

Bbv3MmoxxkHoCcTH 32 IIPUBJIINYAHC HA|
MCKAYHAPOAHU TYPUCTH, UHTCPECYBAIU CC

OT aKTUBCH U CKOJIOTUYCH TYPHU3bM.
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Bb3mo:xknoctu (Opportunities) 3annaxu (Threats)

Cp31aBaHe Ha MHOBAaTUBHU TYpPUCTUYECKU ExosloruuHu puUCKOBE, CBBP3aHU C
[AKETH, ChbUETaBAIIN IIPUKIIOUYEHCKU, KYJITYPHH U[IPEKOMEPHOTO U3I0JI3BaHE HA

€KOJIOTUYHU €JIEMEHTH. IPUPOJHUTE PECYPCH.

PazpaboTrBane Ha OpaHI WACHTUYHOCT U KoHKypeH1us oT Ipyru INIaHUHCKH

MapKETHHIOBA CTPATETHsl 32 PETUOHA. pernonu B bwirapus u qyxOuHa.

HNHTterpupane Ha yCTOMYMBHU NPAKTUKH 33 Jlunca Ha HOCTAaTBYHO ABPIKABHA
MHHMMHU3HPAaHE Ha EKOJOTMYHOTO BB3JACHCTBHE|IIOAKPENA 3a NOMYJIIPU3UPAHE U PA3BUTHE

BBPXY OKOJIHATa CPeAa. Ha MPUKIIIOYEHCKUS TypU3bM.

N3non3Bane Ha TUTUTAIHA TEXHOJOTHUU 32
[Mangemun wnm apyru riao0amHu
MOIyJISPU3UPaHE Ha  paioHa (MOOMITHI
KpH3H, KOUTO OoTrpaHUYaBatT
MPUIOKEHUSI, COIHAIHA MEIUH, BUPTYaHU
MEXTyHAPOIHUS TyPU3bM.
TUIIOBE).

Epo3uss m 3ambpcsiBaHe nopaan
VBennuaBaHe Ha MEXIYHAPOJIHUS HHTEPEC
YBEIMYEH TYPUCTUYECKH IOTOK  0e3
KbM YCTOMYMBH TYPUCTUYECKHU JECCTUHALUU.
aZIcKBaTHU MEPKH 3a YIIPABJICHHUE.

BximouBaHe Ha MECTHHTE OOIIHOCTH B
[IpobGnemu ¢ uHppacTpyKTypara u
TYpUCTHUYECKHTE JCWHOCTH 3a Ch3JaBaHE Ha
JOCTBIIa B OTJAJICUCHH YaCTH Ha PETHOHA.
WKOHOMHUYECKH TIOJI3H 32 PETHOHA.

N3Tounuk: ABTOpOoBa cucremaTu3anus, anantupans no [loprapcka, B. (2025, ¢.276).
VYnpasenenue na mapxemunzogume opeanuszayuu na oecmunayuume. Codusi: ABaHrapa
[Tpuma?!

B nanpaBenute ananuszu, BriaountenHo SWOT ananuza, aBTOPbT Ha HAy4YHUS TPy
nmoayepTaBa HEOOXOIUMOCTTa OT pa3pabOTBaHE HA YCTOMUMBU TYPUCTHYECKH MPOIYKTH U
MapIipyTd, KOUTO Aa OBJAT ChOOpa3eHH C KalanuTeTa Ha MPHUPOJHUTE CHUCTEMHU U Ja
npenaraT MpexuBsBaHUsA C 100aBeHa CTOMHOCT. AKIEHTHpPA CE€ CHIIO BHPXY HYXKIaTa OT
BBBEXK/JaHE Ha CTaHAAPTH U CePTU(PUKATH 32 YCTOWYUB MPUKIIOYCHCKH TYPU3bM, KAKTO U OT
I[eJIeHaco4YeHO 00ydeHHe U pa3BUTHE Ha KaraluTeTa Ha MeCTHUTE oOmHocTH. MHTerpamnusra
Ha CBHBPEMEHHM TEXHOJOTMYHHM pEHICHUS 3a YIPaBJICHHWE HA TYPUCTHUYECKUS TMOTOK U
MOHHUTOPHHI Ha BB3JIEHCTBHETO BBPXY OKOJHATA Cpela € HaJOKUTEIHA 3a OaJaHCHpaHO

Pa3sBUTHUC Ha JCCTUHALHUUTEC. Oco0eHO 3HaAYCHUE Cce OTAaBa Ha MCKIAYPCTUOHAIHOTO U

2 Moprapeka, B. (2025, ¢.276). Ynpaenenue na mapxemunzosume opeanusayuu na oecmunayuume. Copust:
Asanrapg [Ipuma
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MEXJIyHapOAHOTO CHTPYIHMYECTBO Karo (akrop 3a oOMEH Ha J00pH TPaKTHKH U

no3unuoHupane Ha Puna u [TupuH B riiobanHus NpUKIIOYEHCKH TYPUCTHYECKH Ta3ap.

Touka 3.2. O6GoOmaBaHe W aHANM3 HA PE3YITATUTE OT EMIHMPUIHOTO H3CJICIBAHE

MpEeACTaBsl JaHHUTE OT TMpoBeAeHaTa aHkera cpen 200 pEeCnOHACHTH W HMHTEPBIOTA C

IIPEACTABUTENN HA XOTEJIM U TYPUCTUYECKH areHIMy B paiioH Puna-ITupun.

v

Hemorpadcku npodun U Harmacu Ha Typuctute: M3Baakara € CpaBHHUTEIIHO
Oamancupana mo mon  (52% wmbxke, 46% okenu). Hait-romsimo e
MPEACTaBUTEICTBOTO HA Bb3pacToBara rpymna 25-39 rogunu (37%), cnenpana ot
40-55 romunu (28%). IlpeobmamaBar padotemmure ymma (65%). OcHOBHHTE
€JIeMEHTH, CBBP3BaHU C TMPHUKIIOUCHCKHUS TypH3bM, ca 'CWiHA BpB3Ka C
npupoaara” u "PpU3nYecKo Mpean3BUKaTEICTBO" .

[Tocemaemoct u 1nenu Ha mocemenneto B Puma-Ilupun: 42.5% ca nmocetwin
paiioHa mpe3 nociieaHuTe S5 roauHu. OCHOBHM 1€ ca "TUITAaHMHCKHU Tpexoan”
(41.2%) u "3umuu crioprose" (35.3%).

OueHka Ha mpUpoJHATA cpela U nmpeAnounTanu AeHoctu: [Ipupoanara cpena
ce oueHsiBa BUCOKO (44% pnaBat ouenka "4", 22% - "5"). Hail-monmynspau
neiHOCTH ca "mmannHCcku npexoau” (165 yyacTHuIm) u "n3kauBane Ha BbpxoBe"
(120 yuacTHULIN).

Onenka Ha uHppacTpykTypa U 6e3omacHOCT: MapKkupoBKaTa Ha MapIIpyTUTE
MoJy4aBa CMECEHHU OLIEHKH, KaTo Hall 65% s onensBat ¢ "3" win mo-BUCOKO, HO
MMa M 3HA4YUTeNIeH [sJ1 HeynoBieTBopeHu. MHdopmanusaTa 3a puckosere ce
oleHsABa TmpeauMHO KaTto "3amoBosmrenHa" (32.5%). HanmexnaHocTtra Ha
IUIAaHWHCKAaTa CHacuTedHa chlyk0a ce Bb3lIpHeMa TMOJOXKUTEIHO  OT
MHO3UHCTBOTO. JlOCTBIIHOCTTA JI0 OCHOBHHMTE 30HH C€ OIEHSBa KaTo
"3amoBonutenna" (37.5%) u "nobpa" (35%).

Pasnmo3naBaemMocT Ha JeCTMHAllMM W JUTHTATHH HMHCTpyMeHTH: Haii-
pasno3HaBaeMu ca Punckuar manactup (91%), Cenemre pusicku esepa (85%) u
KypopTbT bancko (87.5%). I'onsima yact ot pecnionaenture (85%) m3passBat
WHTEpPEC KbM U3IMOI3BAHETO HA JAWTUTAHU HHCTPYMEHTH 3a HaBUTALUS U

uHpopMaIus.
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v BiusiHue Ha CONMAIHUTE MEIUH U MPEIIOkKeHus 3a mogoopenue: CormanHuTe
MEIMU OKa3BaT YMEpPEHO JI0 CHJIHO BJIMSHHE BBPXY M300pa Ha JECTHHALUS.
[Ipennoxenusita 3a MOAOOpEHWE  BKIOYBAT  MMO-100pa  MapKUPOBKa,
akTyanusupaHa  uHpOpMmarms, TogoOpeHa  WHEGPACTPYKTypa,  IOBEYE
OpraHM3UpPaHU TYpPOBE U SICHU IIPAaBUJIA 32 OMIa3BaHE Ha OKOJIHATA CpeJa.

v' TIpoBepKa Ha XUIIOTE3U : YCTAHOBEHA € CTATUCTHYECKH 3HAYMMA BPb3Ka MEKITY
BB3pacTTa M M3MOJI3BAHETO Ha AUTrUTaIHU MHCTpyMeHtH (p=0.043), xaTo mo-
MJIaINTE TY U3MOI3BaT Mmo-yecto. He e oTkpuTa 3HaunMa Bpb3Ka MEXKIY CTaTycC
u nocenieHue Ha Puna-ITupun (p=0.162).

v' Ananu3 Ha WHTEpBIOTA ¢ XOoTrehwepu: KoHcTaTHpa ce (parMeHTHpPaHOCT Ha
MpeaiaraHeTo, HEIO0CTaThYHO IO3HABaHE Ha CHENU(GUYHMS MPUKIIOUYEHCKU
TypHUCT, UHOPACTPYKTYPHU M PECYpCHU OTPAHWYCHHUS, W Hai-Bede JHUIICAa Ha
cuiHa, oOemuHEHa peruoHainHa OpaHa HWACHTHYHOCT 3a Puna-Ilupun karo
LEJOTOIUIIHA IECTUHALINSA 3a MPUKIIOYEHCKH TYPU3bM.

Touka 3.3. IIpoyuBaHe Ha Bb3MOKHOCTHUTE 3a Ch3/IaBAHE HA MHTETPUPAH IPUKITFOUEHCKU
MPOOYKT pa3BHBa HEATa 3a KOMOMHUpaHE Ha KJIACHUYECKUs MPUKIIIOUYEHCKH TYPHU3BM C
WHOBATUBHU MPOJYKTOBH pellleHus], 0a3upaHu Ha kKoHuenuusara Ha Ounun Kotnsp 3a Tpute
HUBA Ha MPOAYKTa U OTYUTANKN CEH30PHHS MAPKETHUHT.

v OcHoBen npoaykr: [Ipemiarane Ha NPUKITIOYEHCKH JEHHOCTH KaTO allIMHU3BM,

CKaJHO KaTepeHe, 3MMHHU criopToBe. [IpumMep: TpuIHEBEH MakeT ¢ U3KayBaHe Ha
Bp. Buxpen, npexon no Punickure ezepa u noceuenue Ha Punckus manactup.
v' Ocezaem (peanen) mnpoaykT: KoHkpeTHu yeinyrn W MHOpacTpykTypa —
o0opy/lBaHM MapUIPyTH, HACTaHsIBaHE B XW)KH/EKO-KbIIU, TPAHCIOPT,
EKUIIMPOBKA MO/ HaeM, kBanuduuupanu Bogauu. [Ipumep: maker ¢ HOUIYBKU B
€KO-XIKa, OpraHU3MpaHu TpaHc(epu, HaeM Ha EKUITUPOBKA.
v' VBenauyaem (pasmivpeH) MpoayKT: JIOMBIHHUTEIHNA YCIyTH M HM3)KHBSIBAHMS,
N00aBsAIIM CTOMHOCT — MECTHH (DecTUBa M, €KO MapIIpyTH, JerycTalu,
JTUTUTAIHU BOJAud, OOy4YeHHs, TEeMATUYHU BeYepH, U3pabOTBaHE HA CYBEHHUPH.
IIpumep: ocurypsBaHe Ha JUruTalHa Kapra ¢ uHbopMmanus 3a
O6uopazHoo0pa3ueTo, yyacTue B porpama 3a 3ajecsBaHe.
IIpencraBen e npuMepeH MHTErpupaH npukitoueHcku naket (Tabmuna 11), BtouBarg
3 HOUIYBKM B €KO-JIarep, OpraHu4HU XpaHH, TpaHc(epHu, HaeM Ha EKUIHPOBKa, OOyUYEeHMH,
MHTEepaKTUBHU npuioxenus u 1p. [logyeprasa ce, ue xorenure (0coOeHO 4- U 5-3Be3HUTE)

Mmorart aa TpaHC(I)OpMI/IpaT JENHOCTTa CH M Ja (I)YHKI_II/IOHI/IpaT KaTO TYpHUCTUYCCKU arcCHIUU,
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npeiarailki TakuBa UHTETPUPaHU IPOAYKTH, ChIJIACHO 3aKOHa 3a TypusMa, 1 Hapenbara 3a

KaTeropus 21].[1’15122 .

Tabmuua 11. [TakeTHO TpeANIOKEHHE 3a y4acTUe B MIPUKIIOYCHCKH TYP

CmnaBaHe Ha yCJIoBHS 324 NPUKJIHYCHCKH aKTUBHOCTH B

T'J1aBeH NpoayKT
poxy NPUPOJHA cpeaa

Oce3aem npoaykr [HACTaHABaHE — 3 HOLIYBKH B €KO-Jarep

XpaHeHe — TPUKPATEH THEBEH IUIaH C OpraHUYHU IIPOAYKTH

Tpancdep 1o HavanHa TOYKa HA MapIIpyTa

Haem Ha exunupoBKa 3a Mpexou U KaTepeHe

YBeanuaem
NPOAYKT

VYnoOcTBa B Jlarepa — coJlapHa €HEpPrUsi, 30HH 32 PEJIaKe

Bw3moxxHOCTH 32 O6y‘-I€HI/I€ IO OPUCHTUPAHEC U TCXHUKA HAa KATCPCHC

HNHTepakTHBHY TIPWIOKEHUS 32 CIIEJICHE HAa MapIIpyTa

Bedepnu npesenTanyu u 6ece ¢ MECTHH THIOBE

JIOTTBbIHUTENTHY aKTUBHOCTH — PHUHO U3pa0OTBaHE HA CYBEHUPH

M3TounuK: ABTOpOBa cHCTeMaTH3alys, agantupana ot ®. Kotnsp, 20097

B HampaBeHuTe aHann3u aBTOPHT MOAYEPTaBA U HEOOXOJUMOCTTA OT pa3paboTBaHE Ha
YCTOWYMBHU TYPUCTUYECKU IPOAYKTH U MapUIPyTH, KOUTO Aa ObJaT ChOOpa3eHu C KanalureTa
Ha MPUPOJAHUTE CUCTEMH M Ja TMpeajarar MNpeXHUBSBaHUS C Jo0aBeHa CTOWHOCT. B
JOITBIHEHHE, Ce aKLIEHTUPa BbPXY HY)KJaTa OT BbBEXJAaHE Ha CTAaHAAPTH U cepTU(UKATH 3a
YCTOWYMB MPUKIIOYCHCKH TYpU3bM, KaKTO M OT LIEJICHACOYEHO OOydYeHHEe M pa3BUTHE Ha
KalanuTeTa Ha MECTHUTE OOIIHOCTH.

HampaBenute mnpenopbku, BKIIOYEHH B MOJeNa, MOrar Ja ObJaT MNPUIOKEHH U

H3I1I0JI3BAHU 34 LCIIUTC HaA:

@urypa 2. [IpenopbkuTe 3a pa3BUTHE HA MPUKITIOUYECHCKUS TyPU3ZHBM

22 3akoH 3a TypusMa, Y. 2, an. 2 — PernaMeHTHpa pa3BUTHETO HA CHECHHAIN3MPAHH BUIOBE TYPH3EM.
B Kotler, Ph., et.al., Marketing management, Pearson Education Limited, England, 2009
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PasnucBaHe WM 10NbJIBAHE HA CHIIECTBYBAIM CTPATEruy 3a pa3sBUTHE HA
OT/e/THHTE TYPUCTHYECKH pailoHu B bbiarapus ¢ (poKyc NpUKIIOYEHCKH TYPU3BM

BxJiilouBaHeTO HA HAKOM OT NMPENOPbKHUTE B Ch3/1a/leHH MAPKETUHIOBH IJIAHOBE HA
OT/IEJTHH TYPUCTHYECKH PAiiOHM € TOMBJIHUTETHA CIENHATU3ANMSA NPUKIIOYEHCKH
TYPHU3bM

Pa3paﬁoTBaHe Ha ¢IHOTIOAUIIHH IPOrpaMu 3a NOBUINABAHE HA aTPAKTHUBHOCTTA HA
ACCTHHAIUU 32 IPUKJIYECHCKHA TYPU3BM

Ch31aBaHe HA KOMOMHHMPAHU/UHTETPUPAHHN TYPUCTHYECKH MPOAYKTH 32 KYJITypPeH 1

NPHUKJIIOYECHCKH TYPH3BM, 31PABEH M NPHKJIIOYEHCKH TypPU3bM, 0JIeilKbp TYpU3bM (B
KOHTEKCTa Ha OM3HeC M a/IBEeHYbH TYPHU3MA)

YC"I)B'I)pIIIeHCTBaHe Ha MPOAYKTA HA TYPOINIEPATOPUTE M TAXHATA CIICHMAIH3allUA B
MOCOKAa HA NPUKJIIYCHCKH IIporpamMmum,

Crumy/JMpaHe HA MeCTHATA OOIMHCKA AIMHUHHUCTPALUS 32 AHOHCHPAaHe Ha
NPHUKJIIOYCHCKUSI TYPH3BM € 1eq AudepeHnpane i OTKPOsiBaHe HA OTACJTHH
TYPUCTHYECKH IECTUHALMH 32 3aCUJIBaAHE HA TAXHATA aTPAKTHUBHOCT U
Pa3N03HABAEMOCT;

Cb31aBaHe Ha pa3no3HaBaeM NMOTPeOUTEJCKH NPOPUJI HA AIBEHYBP NOTPeOUTE U
HACOYeH KbM MAapPKEeTHHT MEHU/KbPH HA KOMNIAHUU (X0TeJMepH , TYPONepaTopu u
OpraHu3alnuuTe 32 yNpaBjeHUe HA TYPUCTUYECKH AeCTHHALMH)

Tpera rmaBa Ha jucepTallMOHHUSA TPYA HPEICTaBIsABA EMIIMPUYHOTO SJIPO HaA
U3CcleBaHeTo, (POKyCHUpaHo BHPXY TypucTHUecKU paiion Puna-IIupun, u urpae kirodoBa pois
B IIOCTUTaHETO HA ITOCTABEHUTE Hay4yHU Lieau. OCHOBHATA L€JI HA Ta3M IJIaBa € J1a CE OLICHU
KOHKPETHMSAT NOTEHIMAJ Ha paliOHa 3a PA3BUTHE HA YCTOMYUB NPUKIOYEHCKU TYPU3bM U Ja
CE MPEeJIOKHU MOZE 32 YIIPABICHUE HA IIPOAYKTU U IECTUHALUU.

B pamkuTe Ha Ta3u riaBa 0s1Xxa yCIENIHO U3CIeIBAaHH ITOCJIEAHNUTE ABE OCHOBHU 3a/1auH,
IIOCTaBEHM B YBOJIa HA HACTOSIIMS TUCEPTALMOHEH TPY:

5. beme cw3ganeHa M IPWIOKEHA METOAMKA 3a OLIEHKA W aHAIM3 Ha
aTpaKTUBHOCTTA HA JECTUHALINN 3a IPUKIIFOUEHCKH TypU3bM, KOHKPETHO 3a paliOH
Puna-IIupun. Iogpasnen 3.1. "Kpurepuun nu MeTonn Ha EMOIMPUYHOTO HU3CIeaBaHe"

JIETalITHO npeacTraBu pa3pa60TeHH;1 MCTOHOJIOTHYCCKN HHCTPYMCHTApPUYM,
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BKJTIIOYBAIL Je(pUHUpPAHE HA IECT OCHOBHU KPUTEPUS C KOHKPETHH MOKAa3aTeIH U
TErJI0BHU Koedumentu , 6azupanu Ha SWOT ananus. bemie npunoxena cmeceHna
M3CJIEeI0BATEIICKa METOJIOJIOTHS, ChYEeTaBaIla KOJMYECTBEHO aHKETHO MPOYYBaHE
cpen 200 moTeHUMANIHU U pealHd TYpUCTH M KAa4ECTBEHH IOJYCTPYKTYpPHpaHU
WHTEPBIOTA C MPEICTABUTENN HA TYPUCTUYECKUs OM3HEC B perMOoHA. AHATU3BT HA
JAaHHUTE OT AaHKETHOTO NpPOYYBaHE pa3Kpu JeMOTpapCKH XapaKTEPUCTUKH,
NPEINOYUTaHN JEWHOCTH (C BOJCIIM IUIAHWHCKH MPEXOJu M HM3KayBaHE Ha
BBpPXOBE), OIICHKAa Ha JeCTUHAIMATa (MapKUpOBKa, HMH(OpMAIUs 3a PHUCKOBE,
JOCTBITHOCT) U UHTEPEC KbM JAUTHUTAIHA HHCTPYMEHTH. [IpoBepkaTa Ha XHIIOTE3H
ype3 SPSS ananu3 mokasza cTaTuCTUYECKH 3HaYMMa Bpb3Ka MEXKIY Bb3pacTTa U
M3IIOJI3BAHETO Ha TUTUTAIHN HHCTPYMEHTH.

bemre pazpaboren mozen moxa ¢opmara Ha IPENOPHKU 332 YChBBPIIEHCTBAHE Ha
TYPUCTHYECKHS TIPOIYKT B cepaTa Ha MPUKIIOYCHCKUS Typu3bM. Bb3 ocHOBa Ha
EMITUPUYHUTE JaHHH, TEOPETHYHUTE IMOCTAHOBKH M WIACHTH(QHUIMPAHUTE HYXKIH,
Oere MpeIoKeH MOJIEN 32 YChbBBPIICHCTBAHE HA MPUKITFOYCHCKUS TYPHCTUICCKA
npoaykT B paiioH Puna-ITupun. To3u monen ce 6a3upa Ha KOHIEHITUATA 3a TPUTE
HUBa Ha mnpoaykra 1mo Korabp (OCHOBEH, oce3aeM M pa3lIMpeH) U MHTErpupa
CEH30pPHHUTE aCMEeKTH Ha MPEXHUBSIBAHETO, MIIOCTPHUPAH C KOHKPETHO MaKETHO
npeuiokeHue.  MoJenbT  BKIIOYBA  IPENOPBbKM 32  NOJOOpsBaHE  Ha
uHpacTpykTypara, MapkeTuHra (OpaHOIUHT W  JUTHUTAIHA  KaHAIN),
0€30I1aCHOCTTa, YCTOHYMBOTO YNPABICHUE UM aHTAKHPAHETO HA MECTHHTE
OOIIHOCTH, KAaTO aJipecupa YCTAaHOBEHHUTE MPOoOJieMU KaTo (parMEHTUPAHOCT Ha

nopeajarai€To M Jidiica Ha CHJIHA PETHOHAIHA 6paHI[ HICHTUYHOCT.

N3Bomute OT Tpera IyaBa IMojyepraBar, 4ye Makap paiioH Puna-Ilupun na

IIpUTCIKaBa OIr'pOMCH IIOTCHIMAJL, HCroBAaTa IIbJIHOLCHHA pCain3alusad H3UCKBA CTPATCITHYCCKH

U KOOpAWHUPAHU YCHUIINA 34 HO,Z[O6p$IBaHe Ha NpeJraraneTo, MapKETUHIra 1 yrpaBJICHUCTO HaA

MPUKIIFOYCHCKUA TYPU3bBM. ABTOp”bT AKIICHTHPA BBPXY HCO6XOI[I/IMOCTT8. oT pa3pa60TBaHe

Ha YCTOI‘/'I‘II/IBI/I TYPUCTUYCCKU IIPOAYKTH U MaApHIPYTH, CLO6p33€HI/I C KaIlaluTeTa Ha

MNPpUPOAHUTE CUCTECMHU, BBBCIKAAHC HA CTAHAAPTHU U CepTI/I(I)I/IKaTI/I 3a YCTOﬁQHB IMPUKITFOYCHCKHA

TYpU3bM, LECICHACOYCHO 06y‘{eHI/IC Ha MCCTHHUTC O6IJ.[HOCTI/I U UHTCrpangd Ha CbBPEMCHHU

TCXHOJIOTUYHU PCIICHHUA 3a YIPABJICHHUC Ha TYPUCTHYCCKUA IIOTOK WM MOHUTOPUHIT Ha

BB3JCUCTBHUETO BBpPXY OKOJIHATa Cpcla.

B 3aKIIIOYCHUC, aBTOPBHT CUNUTA, YC PA3SBUTHUCTO HA ITPUKIIFOYCHCKUA TYPHU3BM B Puna n

HI/IpI/IH € CTPATCTUYCCKA Bb3MOKHOCT 3a bbar apus, KOATO IIpU IMPABUJIIHO YIIPABJIICHUC MOKC
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Jla Ch4eTae MKOHOMUYECKO 0’KMBJIEHUE, COL[UAJIHA YCTOWYMBOCT U OIIa3BaHE Ha PUPOAHUTE U
KyJITypHHUTE OOTraTCTBa Ha cTpaHaTa. PesynraTtute oT Ta3u riaBa NpeaoCTaBsT COIMIHA OCHOBA
3a (opmynupane Ha OOIIOTO 3aKIIOYEHUE HA JAMCEPTALMOHHUS TPYJ M 3a OuepTaBaHE Ha

OBICUIN HACOKH 32 pa3BUTHE.

3AK/IIOYEHUE
Hacrosmusar aucepralmoHeH TpyJ NpeicTaBisiBa OOCTOMHO Hay4yHO H3CJIE/BaHE

Ha MMPUKIIOYCHCKUA TYpPU3bM M HETOBATa KIIIOYOBA POJIA 3a yCTOfI‘{HBOTO U HMHOBAaTHUBHO
pa3BUTHE HA TYPUCTUYECKHUTE NeCTHHAuuu. M3cnenBaneTo pasriexnaa B3auMOICHCTBHETO
MCXKIAY TCOPCTUYHHUTC OCHOBH Ha MNPUKIIOYCHCKHUA TYPU3bBM B rio0anen MaHIa6 u
crnenupuUHUsg KOHTeKCT Ha PenyOnuka Bbirapus, ¢ KOHKpeTeH eMIupuyeH (OKyC BBPXY
TypucTHdecku paiioH Puta-Ilnpun. OcHOBHara nen Ha TpyZda € Ja aHaIu3upa ChIIHOCTTA,
BHUJOBETC U TCHACHUUUTEC B ITPUKIOYCHCKUA TYPHU3BM, J1da OLICHU IMMOTCHIIMAJIa HAa B’LJ’IFapI/ISI n
paiiona Puna-IIupuH 3a HErOBOTO pa3BUTHE, U Ja PEUI0KN UHTETPUPAH MOJEN U KOHKPETHU
MNPEIIOPBKU 3a OINTUMUBUPAHETO HaA TMPUKIIOYCHCKHA TYPUCTHYCCKU IIPOAYKT C OIJIEA
MOBUIIIABAaHE HAa KOHKYPEHTOCIIOCOOHOCTTA Ha OBJIrapCKUTE JECTUHALIUU.

N3cnenBaHero u3xoxkzaa OT pa3OupaHeTo, Y€ B ChbBpPEMEHHaTa ,,MKOHOMHMKAa Ha
U3KABABAHUATA  TYPUCTUTE BCE IIOBEYE THPCAT aBTCHTUYHU, aHT KUPALLH, IEPCOHAIN3UPAHU
U TpaHCOpMHpAIIX MpeXUBsBaHUs. [IpUKITIOYEHCKUAT TYpU3bM, C XapakTepHaTa CHu
KOMOUHAIMs OT (U3NYECKa aKTUBHOCT, B3aMMOJIEHCTBUE C NPUPOJATa, NOTAISIHE B MECTHU
KYJITYpPH, IIPEOAOJIABAHE HA MIPEAN3BUKATEIICTBA U €JIEMEHT HAa KOHTPOJIUPAH PUCK, OTTOBaps
Ha Ta3M HOBa NOTPEOUTENICKA Haryaca, yTBbp)KJIaBalKu ce KaTo 3HA4uM U OBpP30 pacTsili
CETMEHT.

Pesynrature OoT qucepTallMOHHUS TPy MpPEeA0oCTaBUXa IIeHHA HH(pOopMalus U J0Ka3zaxa
LSJIOCTHOTO M3IIBJIHEHUE Ha IOCTaBEHUTE B YBOJA 3aJja4, KaKTO CJICJBA!

B IlepBa rnmaBa (3amaum | u 2): U3scHeHa e chblHOCTTa M crneuudukara Ha
IPUKIIIOYEHCKUSL TYpU3bM Upe3 BCeOOXBaTeH Mperjie]] Ha HaydyHaTa JIMTepaTypa, KOeTo
103BOJM (OPMYJMPAHETO Ha IPUIOCTHA Je(PUHULMS, NpocielsiBaHE Ha HCTOPUYECKOTO
pa3BUTHE U CUCTEMAaTH3UpPAaHE HAa HETOBUTE KIIIOYOBU XapaKTEPUCTHKH M MHOr00OpasHH
BUJOBE. T03M aHaIM3 NPEJOCTaBH HEOOXOMMAaTa TEOPETUYHA paMKa 3a ISTIOTO U3CIIEBaHE.
OcBeH TOBa, U3BEICHU U aHAIM3MPAHU ca JOOPH MPAKTUKU M TEHJCHLMHU TPH JIUJCPUTE B
MPUKITIOYEHCKUS TYPU3BbMOT MEXTyHApOoIeH Malal, HACHTUDUIMPANKU yCIIIIHN CTPaTerny,
MHOBATUBHU MOAXOIM U NMPEAN3BUKATEICTBA, CIIY>KEHKH KaTo LeHeH OeHUMapK 3a ObJIrapcku

KOHTCKCT.
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BbB Bropa rnaBa (3amaun 3 u 4): OO0OCHOBaH € MOTEHIUATBT U aTPAKTUBHOCTTA Ha
JECTUHALMUTE 3a MPUKIIOYEHCKU TYypU3bM, BKIIOUUTENIHO U B bbirapus, upes 3a1b1004eH
aHaTM3 Ha NPUPOIHUTE, KYITYPHO-UCTOPHUYECKUTE M HH(PACTPYKTypHH MHAJCHOCTH Ha
CTpaHaTa, aKLEHTUPANUKU BBPXY 3HAUUTENHHUS, HO HE HAIbJIHO peaM3upaH MOTEHIHAl Ha
paiiona Pwia-Ilupun. YcnopenHo ¢ ToBa, M3CIEABAaHO € MAPKETMHIOBOTO YIPABJIICHHE Ha
JECTUHALMU 32 IPUKIIIOUYEHCKU TYPU3bM, KaTO Ca aHaJIU3UPaHU CbBPEMEHHU MapKETHHIOBU
MHCTPYMEHTH U CTpaTeruu (JAUruTalieH, CEH30pEH, YCTOMYMB MAPKETUHT) U Bb3MOKHOCTUTE
3a MPexXoj OT MACOB KbM II€JIEBU MAPKETUHT U U3rpaX/JaHe Ha CHJIHA OpaHa UIECHTHYHOCT.

B Tpera rmaBa (3amaum 5 u 6): Cp3gajieHa € METOAMKA 3a OIEHKA W aHaliu3 Ha
aTPaKTUBHOCTTA Ha IECTUHAIMH 3a IPUKIIOUEHCKU TYPU3bM U € MPUIIOKEHA YpPe3 EeMIIUPUYHO
npoyuBase cpea 200 pecrionieHTH B paiioHa Puna-IlupuH, KakTo M eKCHepTHU MHTEPBIOTA.
Pesynrarure moTBBpAMXa LEHTpajHATa POJs HA MPUPOJHUTE NAJEHOCTH U (PU3NYECKOTO
MPEeIM3BUKATEIICTBO, HO CHUIEBPEMEHHO HACHTU(UIMpaxa SCHU HYXIU OT MOJOOpEeHUs B
nH(ppacTpykTypaTa (MapKupOBKa, TOCTBIIHOCT), HHPOPMAILIMOHHOTO OCUTYpsiBaHE (PHCKOBE,
aKTyaJlHU yCIJIOBHS) U JIMIICaTa Ha KOOPAWHHMpaHAa MapKEeTHHIoBa cTparerus. Bp3 ocHOBa Ha
Te3W [JaHHH, pa3paboTeH € MoAen mnoa ¢opMaTa Ha KOHKPETHM INIPEHNOPBKH 3a
YCBBBPIIEHCTBAHE HA TYPUCTUYECKU MPOAYKT MO MPUKIIIOYEHCKU Typu3bM. Te3u npenopbku
BKJIIOYBAT CTPATErMYECKO MO3UIMOHUpPAHE U OpaHIMHI, NHBECTULIMU B MH(pACTPyKTypaTa,
MHGOPMALIMOHHO OCHUTYpsIBAHE M JAWTMTaIM3alus (Ch3AaBaHE HAa WMHTETpUpaHa JUTHUTAJIHA
m1argopma), pa3BUTHE HAa MHTEIPUPAH TYPUCTHUYECKH MPOAYKT, YCTOHYMBO yIpaBJIECHUE U
€KOJIOTMYHA OTIOBOPHOCT, AaHTaKUpaHe Ha MECTHMTE OOIIHOCTH, NOJ00psBaHE Ha
0e30macHOCTTa, 3aKOHOJATENIHM  ajanTaluy, Hay4dHOMU3CJIe[OBaTelCcKa JEHHOCT U
MEX /Iy pernOHAITHO/MEXKJYHAPOIHO CHTPYIHUUECTBO.

W3Boaure oT aucepTanusaTa noguepraBaT, ye Makap pailoH Puna-IIupun na npurtexana
OFPOMEH IOTEHLHMaJ, HEeroBaTa IIbJIHOLIEHHA pealu3allds M3HCKBAa CTPATErMYecKd U
KOOPJMHUPAHU YCWINS 3a MOA0OpsiBaHEe Ha NpeAaraHeTo, MapKeTHHIa U YIPaBIECHUETO Ha
IPUKIIOYEHCKUS. TYpU3bM. ABTOPBT IOJUepTaBa HEOOXOAMMOCTTAa OT pa3paboTBaHe Ha
YCTOMUYUBYU TYPUCTHUYECKH NMPOJYKTH U MapIIPYTH, CbOOPa3eHU € KalaluTeTa Ha IPUPOIHUTE
CHCTEMH, BbBEXIaHE Ha CTaHJIAPTH M cepTU(UKATH, LIEIEHACOYEHO 00y4YeHHEe Ha MECTHHUTE
OOIIHOCTU M MHTErpanus Ha CbBPEMEHHHU TexHosornyHM pemieHus (durypa 16). OcobeHo
3HAUEHUE C€ OTJaBa Ha MEXIYPErHOHAJTHOTO M MEKIYHApOJHOTO CBHTPYAHHUYECTBO 3a
no3unroHupane Ha Puna u [TupuH B rinobanHus NpUKIIOYEHCKH TYPUCTHYECKH Ta3ap.

B 3axirouenue, aBTOpbT CUMTA, Y€ PA3BUTUETO HA MPUKIFOUYEHCKUS Typu3bM B Puia u

HI/IpI/IH € CTPATCTUYCCKA Bb3MOKHOCT 3a bbar apus, KOATO IIpU IMPABUJIIHO YIIPABJIICHUC MOKC
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Ja Cb4€TaC HKOHOMHNYCCKO OKHMBJICHUC, COIIMaIHa yCTOfI‘-IHBOCT " OITa3BAHC HA IPUPOAHUTEC U

KyJITypHUTE OOraTcTBa Ha CTpaHara.

IV. CIIPABKA 3A IIPUHOCUTE B JUCEPTAHIMOHHUA TPY J{

HaCTOﬂHII/IﬂT AUCCPTAIMOHCH Tpyad HMa CICAHUTC OCHOBHM HAyYYHU HW HAYYHO-

IIPUJIOKHU ITPUHOCH:

1.

W3Benena e wnsanoctHa jaepuHULMS M ca  JIETAMNIM3MpAaHU  KIIFOUOBUTE
XapakTepUCTUKM W BHUJOBE TMPUKIIOYEHCKH TypU3bM, CHOOpPa3eHU CbC
CbBPEMEHHUTE TEHJCHIIMH U MOTPEOUTENICKH HarjacHu, KOETO 3albjiBa Pa3HOTa B
Obarapckarta Hay4yHa JIMTEpaTypa.

Hampasen e oOcToeH M JeTaiijieH aHajdu3 Ha KOHKPETHa ObJIrapcka JeCTHHAIIHs
(Puna-ITupun) no oTHOIIEHHE HA HEMHUS MOTEHIMAI 3@ MPUKIIOYEHCKU TYPHU3bM,
UICHTUDUIINPANKN CTIENU(PUIHN CHJIHH CTPaHW, CIA00CTH, BB3MOKHOCTH |
3aruIaxy.

[IpoBeIeHOTO aHKETHO MPOYYBaHE CpeJ] MOTCHLUMAIHU U PEATHU MPHUKIIOUYEHCKU
TYpUCTH IPENOCTaBsi OPUIMHAIHU EMIUPHYHM JaHHU 3a TSIXHAaTa MOTHBAIWS,
NPEONOYUTAaHUs, OLEHKM U HYXKIHM, KOETO € IIeHHa OCHOBa 3a ObJemu
MapKETUHTOBU CTPATErvH U Pa3BUTHE HA MPOAYKTH B bbarapus.

IIpennoxeH € HHOBaTUBEH MOJEI, KOMTO HAAIPaXAa KOHLENIHATA 338 TPUTE HUBA
Ha NpoayKTa (OCHOBEH, pealieH, pa3lIMpeH) U BKJIIOYBA €JIEMEHTH Ha CEH30pHUs
MapKETHHI, NPEJOCTAaBANKU ISUIOCTHA M IPAKTHYECKAa paMKa 3a Ch3JaBaHE Ha
BHCOKOKA4E€CTBEHH U 3alIOMHSILHU C€ IIPUKIIOYEHCKU TPEKUBIBAHMS.
Cp3mafgeHuAT MoOzen 3a YCHbBBPLICHCTBAHE HAa TYPUCTUYECKHS IPOLYKT 3a
IPUKIIIOYEHCKU TYPU3bM MOXKE Ja ObJe UMIIEMEHTHPAH B APYTU JECTUHALMHU 3a
IIPUKIIFOYEHCKH TypU3bM, HE caMo B paiioH Puna-Ilupun.

Hucepranusara npelara ACTAWIHM M INPAKTUYECKHM HACOYEHM IPENOPBKU 3a
CTpaTerM4ecKo  IO3MIMOHMpaHe, MoA0oOpsiBaHE Ha  MHQPACTPyKTypara,
JUTATAIN3alus, YCTOMUMBO YIIPABJICHUE U 3aKOHOJATEIIHU IPOMEHHU, KOUTO MOraT
Jla TIOCIyXaT KaTo I'bTHA KapTa 3a Pa3BUTUETO HA NPHUKIIYEHCKUS TYpU3bM B
bearapus Ha HalMOHANHO M perMoHanHO HUBO. [loguepTaBa ce HEOOXOUMOCTTA OT
OajaHCUpPaHO Pa3BUTHE, KOETO ChUeTaBa MKOHOMUYECKHUTE IOJI3U C OMa3BaHEe Ha
OKOJIHaTa Cpela M CoLMagHa OTTOBOPHOCT, Ype3 AaKTHMBHOTO BKJIIOUBAHE Ha
MECTHHTE OOIIHOCTH B IIPOLIECUTE HA IUITAHUPAHE U YIIPABJICHUE HA IPUKITIOYEHCKHUS

TYpU3BM.
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HepCHeKTHBI/I 3a 6']:[[6[1114 H3CJIcABaHUA:

OFpaHI/I‘-IeHI/IHTa Ha HACTOAIIOTO U3CJICABAHC OTBAPAT Bb3MOKHOCTHU 3a pCaAulia GLI[GH_[I/I

HAY4YHH pa3pabOTKu:

1.

PasmmpsiBaneTo Ha 00XBaTa Ha EMIIMPUYHOTO [TPOYUBAHE IPECTABIIABA JIOTUYHA
cleJBalla CThIIKa B pa3BUTHETO Ha U3ciieBaHeTo. bpaemu ananu3u Ouxa Moriu aa
BKJIKOYAT ITPOBEKAAHETO HA AHKETH CPEJ CAMUTE IIPUKIIFOUYEHCKH TYPHUCTH C LIEJI 110-
3ap009€HO pa3OupaHe Ha TAXHATA MOTHBALMS, MPEINOYUTAHUS, OUYAKBAHUS H
npexxkuBsiBaHus. OCBEH TOBA € OT ChIIECTBEHO 3HAYE€HUE Jja ce 00bpPHE BHUMAHUE U
Ha TMEepPCHEeKTUBaTa HAa MECTHUTE OOUIHOCTM — TSAXHOTO MHEHHE, Harjacu |
TFOTOBHOCT 32 y4acTH€ B DPAa3BUTHETO Ha MPUKIIOYEHCKHUS TypU3bM MoraT Ja
MPENOCTaBAT L€HHAa HH(pOpMAIUs 3a YCTOWYMBOCTTA W IPHUEMCTBEHOCTTa Ha
rporeca.

B nonbnHeHue, ype3 NMpoBEXIAHETO HA CPABHHUTEJIEH AHAJM3 MEXIYy PETHOHA
Puna—Ilvpun n npyrm nectuHanuu B beiarapus WiaM CbCEIHU CTpPaHHU, KBIETO CE
pa3BUBa MPUKIIOYCHCKH TYpH3bM, MOTAT Ja OBAAT HACHTHHUIMPAHU JOOPH
MPaKTUKHU U YCHEIIHU MoieNu. TakuBa cpaBHUTENTHU U3CIeABaHMS OMXa MO3BOJIMIH
U3BEXKJAHETO Ha TMPEHOCUMHU pELIEHHUs, MNPWIOKHUMH 3a IM0A00psBaHE Ha
YIPABJICHUETO U MPEAJIaraHeTO HA MPUKITFOUYEHCKHU POLYKTH.

He Ba mociaempo MsIcTo, 3aabJ004YE€HOTO M3CJeJBaHe Ha BB3JICHCTBHETO Ha
MPUKIIFOYEHCKUS. TYPU3bM BBPXY JIECTUHAUUUTE — MKOHOMHUYECKO, COLMAIHO U
€KOJIOTUYHO — O JIOMPUHECIIO 3a MO-1SUIOCTHA U OallaHCUpaHa OIEHKa Ha MOJI3UTe
Y Ipelnu3BUKaTeNCTBaTa. TakbB aHAIN3 MOXKE J]a BKIOYBA KOJIMYECTBEHU OLIEHKH
Ha TEHEPUpPAHUTE NPUXOJMU, Ch3AAJCHATa 3a€TOCT, CTENEHTAa Ha OIa3BaHE Ha
OKOJIHATa Cpela M COoLMalHaTa HMHTErpauus, KaTo MO TO3W HA4YMH MOJKpeIs

(I)OpMI/IpaHeTO Ha OBJTOCPOYHHU ITOJIUTHKH B CCKTOPA.

V. IYBJIMKAIIUHU, CBbP3AHU C JUCEPTAIIUOHHUSA TPY [
Kato pe3ynarar oT u3BbplIeHaTa IpOy4BaTEIIHA, U3CIEI0BATENICKA U eMIIUpUYHa paboTa

o JUCCPTALIUOHHUSA TPYH, C€ OTKPOABAT CJICAHUTC HAYUYHH U HAYYHO-IIPUIIOKHU IIPUHOCHU:

v’ Slnakuesa B.,I[IpHKITIOUEHCKHAT TYPU3bM KaTO HEpasjeliHa YacT OT CBETOBHHSI
TYypU3bM®, MyOauKyBaH B ,,COOpPHUK C JOKJIAAU™ OT HayyHa KOH(EpEeHIHUs Ha

TeMa: ,,Y CTONYMBO Pa3BUTHE U COLMAIIHO-UKOHOMHUYECKA Koxe3us npe3 X XI Bek
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I. GENERAL CHARACTERISTICS OF THE DISSERTATION
1. Relevance and Significance of the Researched Problematic

The relevance of the topic is determined by several indicators related to the current
development of adventure tourism and the demand for such a product by modern consumers.

Firstly, adventure tourism creates experiences and stimulates people's need not only to
travel but also to seek active experiences. This concept is known from the research of Pine and
Gilmore', who examine the "experience economy," of which adventure tourism is a part. This
implies the active participation of tourists in various activities during their stay in the
destination. This argument is also supported by the fact that the modern tourist, even during
recreation in a given tourist destination, seeks and chooses additional events and excursions
offering experiences in the field of adventure tourism.

A second main argument arises from the specific supply of various types of specialized
tourist products and from the regulatory framework in Bulgaria. The latter is related to the
priority tourist products for the development of some of the nine tourist regions. For example,
adventure tourism is included in the expanded specialization of the Danube, Stara Planina,
Rose Valley, Thrace, Rhodopes, Rila-Pirin, Sofia, and Burgas tourist regions. It should be
noted that out of a total of nine tourist regions in Bulgaria, each with its main product
specialization (e.g., cultural, mountain, health, business, or sea tourism), adventure tourism is
present in all, with the exception of the Varna region (Northern Black Sea Coast). This
represents an oversight in the concept of tourist regionalization, which needs updating, as the
Varna region has already developed an additional specialized product profile.

As a third argument, the demand for adventure tourism in three types of destinations,
which are a priority for the modern development of tourism after the 2020-2022 period, is
highlighted. These are health tourism destinations, business tourism destinations, and - last but
not least - cultural tourism destinations. Combining adventure tourism with products in priority
destinations will enhance the quality of experiences and meet the needs of the modern tourist
to satisfy at least two consumer motives during a tourist trip or stay in a specific destination.

The significance of the study is determined by the need to analyze the role and
importance of adventure tourism as a factor for the sustainable development of tourist
destinations. Developing a model for effective management of adventure tourism products in

Bulgarian natural and cultural conditions, with a focus on the Rila-Pirin region, would

! Pine, B. J., & Gilmore, J. H. (1999). The experience economy: Work is theatre & every business a stage. 5-6



contribute to a better understanding and utilization of the potential of this sector. The study
aims to address the identified challenges, such as the lack of a coordinated marketing strategy
and brand identity, and to propose solutions for successfully promoting Bulgaria as a leading
adventure tourism destination.

The significance of the study is determined by the need to analyze the role and
importance of adventure tourism as a factor for the sustainable development of tourist
destinations. Developing a model for effective management of adventure tourism products in
Bulgarian natural and cultural conditions, with a focus on the Rila-Pirin region, would
contribute to a better understanding and utilization of the potential of this sector. The study
aims to address the identified challenges, such as the lack of a coordinated marketing strategy
and brand identity, and to propose solutions for successfully promoting Bulgaria as a leading
adventure tourism destination.

2. Main Goal and Research Tasks
The goal of the dissertation is to analyze and promote the development of adventure

tourism in its priority tourist regions, as well as to develop a model for its effective management
in the context of Bulgarian natural and cultural conditions.
To achieve this goal, the following research tasks have been set, the fulfillment of which
will be presented as results or contributions in the concluding part of the work.
1. Clarifying the essence and specifics of adventure tourism,;
2. Identifying and analyzing good practices and trends among leaders in adventure
tourism;
3. Substantiating the potential and attractiveness of adventure tourism destinations,
including in Bulgaria;
4. Researching the marketing management of adventure tourism destinations;
5. Creating a methodology for assessing and analyzing the attractiveness of adventure
tourism destinations and its application;
6. Developing a model in the form of recommendations for improving adventure

tourism products;

3. Research Thesis and Work Hypotheses
Research Thesis:

The thesis advocated in this research is that the development and promotion of adventure
tourism in Bulgarian tourist regions can establish Bulgaria as an attractive, four-season

destination and differentiate the tourism offerings of tour operators.



Working Hypotheses:

Based on the theoretical analysis and identified problems, the following hypotheses can
be put forward:

Hypothesis 1: The lack of established conceptual frameworks, identified good practices,
marketing strategy, and brand identity are limiting factors for the successful development and
promotion of tourist regions in Bulgaria for adventure tourism and combined tourist products.

Hypothesis 2: The creation of innovative tourist products and tour operator packages,
combining adventure, ecological, and cultural elements, will increase visitor numbers and
economic benefits for tourist regions.

Hypothesis 3: The application of sustainable practices and investments in tourism
infrastructure will minimize the negative impact on the natural environment and increase
tourist satisfaction.

Hypothesis 4: The analysis of consumer needs and preferences will support the creation

of highly competitive tourism products that meet contemporary market demands.

4. Object and Subject of the Research
The object of the research is adventure tourism.

The subject of the research is the analysis of adventure tourism and its development in
selected tourist regions of Bulgaria

5. Scientific Contributions and Results
The scientific contributions and results of this dissertation can be systematized in the

following directions:
1. Scientific Contributions:

Theoretical and Methodological Contributions:

- A new, more comprehensive conceptualization of adventure tourism has been
proposed, and its main dimensions have been identified, contributing to a deeper
understanding of this tourism activity.

- Theoretical foundations for distinguishing adventure tourism from other forms of
tourism have been derived, systematically presenting its key characteristics and
proposing a working definition that encompasses its multidimensionality.

- A methodological toolkit for empirical research and assessment of adventure tourism
in a specific tourist region (Rila-Pirin) has been developed, including criteria and
indicators for analyzing the potential, attractiveness, and promotion of the product

and the destination.



Philip Kotler's three-level product model has been adapted, and aspects of sensory
marketing have been integrated into the development of a concept for an integrated
adventure tourism product.

Practical and Applied Contributions:

A model for an integrated adventure tourism product in the Rila-Pirin region has been
developed, which can serve as a basis for tour operators and hotels in creating
competitive package offers.

Specific strategic guidelines and recommendations for optimizing the management
and development of adventure tourism in the Rila-Pirin region have been formulated,
aimed at improving branding, infrastructure, information provision, sustainability,
and safety.

Practical solutions for engaging local communities and strengthening cooperation

among various stakeholders in the adventure tourism sector have been proposed.

Scientific Results:

v' A definition of adventure tourism has been developed, and its main
characteristics and types have been described, consistent with current
trends. Its main dimensions have been systematized, complementing
existing research in Bulgarian scientific literature.

v" A new model has been proposed that builds upon the classical concept of
the three product levels (core, actual, augmented). This approach provides
a comprehensive and practical framework for creating high-quality and
memorable adventure experiences.

v' A specific methodological toolkit for empirical research and assessment of
adventure tourism has been developed, applicable for analyzing the
potential, attractiveness, and promotion of destinations and products.

v" A model for improving adventure tourism products has been created, which
is applicable to both the Rila-Pirin region and other destinations. It provides
a basis for tour operators and hotels to develop competitive package offers.
i An analysis of the Rila-Pirin tourist region's potential has been conducted,
identifying its strengths and weaknesses, opportunities, and threats. Based
on this analysis, specific strategic guidelines and recommendations for

optimizing the management and development of adventure tourism in the



region have been formulated — including branding, infrastructure,
information provision, sustainability, and safety.

v' Practical solutions for actively engaging local communities and
strengthening cooperation among stakeholders in the adventure tourism
sector have been proposed.

v" A conducted survey provides original empirical data on the motivation,
preferences, assessments, and needs of potential and actual adventure
tourists. The results confirm the central role of natural endowments and
physical challenge as primary motivators.

v An analysis of hotels and tour operators in the region has been conducted,
revealing existing successful models for offering adventure products, but
also significant untapped potential for development and diversification.

v’ It has been concluded that the current regulatory framework is too general
and not adapted to the specificities and needs of adventure tourism.

v A SWOT analysis has been prepared, detailing the main strengths and
weaknesses, opportunities, and threats for the development of adventure
tourism in the region.

v' Through empirical research, the working hypotheses regarding the factors
influencing the development of adventure tourism in the studied region
have been validated.

6. Research Methodology
To achieve the set goal and solve the research tasks, a complex methodology combining

theoretical and empirical approaches has been applied in this dissertation.
The theoretical research is based on:

v' Critical analysis and systematization of scientific literature: Bulgarian and foreign
literary sources, monographs, articles, reports, and publications related to the
essence, characteristics, types, and management of adventure tourism, the
development of tourist destinations, tourism marketing, and sustainable
development have been studied.

v Analysis of normative documents: Relevant legal and sub-legal acts, national and
regional strategies, and concepts related to tourism and adventure tourism in
Bulgaria have been reviewed.

v" Deductive approach: Used to derive specific conclusions and hypotheses from

general theoretical propositions. i Comparative analysis: Applied when
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comparing good practices from leading international adventure tourism

destinations with the conditions and potential of Bulgaria.

The empirical research focuses on the Rila-Pirin tourist region and includes:

v

Development of a methodological toolkit: A specialized toolkit for the analysis
and evaluation of adventure tourism in the region has been created. It includes six
main criteria with indicators and specific characteristics (geographical location,
accessibility, infrastructure capacity, quality of services, risk and safety,
ecological sustainability, customer experience, and market competitiveness).
Survey: A survey was conducted among 200 respondents (potential and actual
visitors to the Rila-Pirin region) to collect primary quantitative information
regarding their attitudes, preferences, experiences, and recommendations related
to adventure tourism.

Interviews with specialists and tourism industry representatives: Interviews
were conducted with representatives of hotels and travel agencies in the Rila-
Pirin region, specializing in the development and offering of adventure tourism
products, with the aim of collecting qualitative information and expert opinions.
Statistical data analysis: The data from the survey was processed using the
SPSS statistical package, employing descriptive statistics and dependency tests
(chi-square test, Cramer's V) to verify the formulated hypotheses.

SWOT analysis: A SWOT analysis of adventure tourism in the Rila-Pirin region
was conducted to identify internal strengths and weaknesses, as well as external
opportunities and threats.

Qualimetry and expert analysis: Used to determine the coefficients of

significance for the criteria in evaluating adventure tourism.

Through the combination of these methods, the aim is to achieve a thorough and objective

study of the problem, as well as to develop scientifically based conclusions and practically

applicable recommendations.

7. Main Limitations of the Research
When conducting the present scientific research, some key limitations were

acknowledged and considered, which are important to mention:

v

Scope of the empirical research: Although the theoretical part of the
dissertation examines adventure tourism in a broader national and international
context, the empirical research is primarily focused on the Rila-Pirin tourist

region. This limits the possibility of directly generalizing the conclusions to all



tourist regions in Bulgaria offering adventure tourism, as each region has its
specific characteristics. The other eight tourist regions (Stara Planina, Rhodopes,
Sofia, Varna Black Sea, Thrace, Burgas Black Sea region, Rose Valley, and
Danube) fall outside the detailed empirical analysis, as in their primary and
expanded product specialization, adventure tourism is not always a main focus or
there are insufficient sites meeting the criteria for organized adventure tourism.

v Limitations related to the survey sample: Although efforts were made for
representativeness, the sample of 200 respondents in the survey may not fully
reflect all demographic and social groups of potential and actual tourists. In the
analysis of some subgroups (e.g., by "Other" status or specific age categories),
the number of participants is small, which necessitates the use of specific
statistical tests (Fisher's Exact Test) and limits the possibility of more detailed
conclusions for these specific groups.

v" Lack of comprehensive baseline information: As stated in the introduction,
one of the main problems is the lack of complete and systematized baseline
information on tourist resources and sites, service providers, and the state of
tourism offerings in the field of adventure tourism in the country. The lack of
detailed data on the number of visitors specifically engaged in adventure activities
complicates some aspects of the analysis and assessment of economic impact.

v Sector dynamics: Adventure tourism is a dynamically developing sector, with
new trends, products, and technologies constantly emerging. The research reflects
the current state at the time of its conduct, but some aspects may undergo changes
in the future.

v Subjectivity in expert evaluations: In determining the significance coefficients
through qualimetry and in the analysis of expert interviews, a certain degree of
subjectivity may be present, despite the pursuit of objectivity and the use of
standardized approaches.

Despite these limitations, the dissertation provides valuable theoretical and practical
results that contribute to a better understanding and development of adventure tourism in
Bulgaria.

8. Information Sources
The information provision for this dissertation is based on a wide range of primary and

secondary sources, which can be grouped as follows:

v" Scientific Literature:



Monographs, books, and textbooks: Bulgarian and foreign publications dedicated to
the theory and practice of tourism, adventure tourism, tourist destination
management, tourism marketing, sustainable development, the experience economy,
and sensory marketing.
Scientific articles and publications: Articles from specialized scientific journals,
conference proceedings, and other periodicals addressing current issues and trends in
the researched field.
Dissertations and abstracts: Similar research topics, providing theoretical
frameworks and empirical data.

v" Normative and Strategic Documents:
Legislation: Tourism Act and related ordinances (Ordinance on requirements for
categorized accommodation establishments, Ordinance on requirements for tour
operators and travel agents, etc.).
National and Regional Strategies and Concepts: Strategic documents for tourism
development in Bulgaria, the Concept for Tourist Regionalization of Bulgaria,
strategies for the development of individual tourist regions.
Reports and Analyses of Institutions: Reports from the Ministry of Tourism, the
National Statistical Institute, the World Tourism Organization (UNWTO), the

European Commission, and other relevant organizations.

v Empirical Data (Primary Information):

Survey: Data collected through a survey conducted among 200 potential and actual
visitors to the Rila-Pirin tourist region.

Interviews: Information obtained from interviews with representatives of hotels and
travel agencies operating in the Rila-Pirin region and specializing in adventure
tourism.

v Online Sources and Databases:
Official Tourism Portals: The official tourism portal of Bulgaria (bulgariatravel.org),
portals of national parks (Rila, Pirin, Central Balkan), Vitosha Nature Park.
Specialized Online Platforms and Websites: Booking.com, TripAdvisor,
TrailForks.com, OutdoorActive.com, Rafting.bg, ClimbingGuideBG.com, eola.co,
familyadventureproject.org, baatbg.org (Bulgarian Association for Alternative
Tourism), cbi.eu (Centre for the Promotion of Imports from Developing Countries).

Websites of International Organizations: UNWTO (World Tourism Organization).
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- Internal Company Information and Standards: Information from tour operators and
hotels regarding their products, services, and safety standards.

W3znon3BaneTo Ha pa3HOOOpa3ne OT M3TOYHHIM MO3BOJIH KOMIUIEKCHOTO pa3riiexkIaHe

Ha U3CIIeBaHaTa MpodjJeMaTuKa U OCUTYPH HaJISKIHOCTTA U IOCTOBEPHOCTTA HA HAIIPABEHHUTE

AdHAJIM31 U U3BOOU.

II. STRUCTURE AND CONTENT OF THE DISSERTATION
1. Dissertation Structure
The dissertation is structured in accordance with the set goals and tasks, and the chosen

subject and object of research.

Its volume is 249 pages, of which 5 pages are the introduction, the main text is presented
in three chapters — 218 pages, the conclusion 1s 6 pages, the list of references is 11 pages, and
appendices are 6 pages.

The main text is illustrated with 24 tables and 16 figures.

2. Dissertation Content
The structure of the dissertation is as follows:

INTRODUCTION

CHAPTER ONE: Adventure Tourism — Essence, Specificity, Characteristics

1.1. Essence and Specificity

1.2. Types of Adventure Tourism

1.3. Good Practices and Trends in the Development of Adventure Tourism
CHAPTER TWO: Opportunities for Development of Adventure Tourism Destinations

2.1. Potential for Tourist Destination Development

2.2. Attractiveness of Adventure Tourism Destinations

2.3. Marketing Management of Adventure Tourism Destinations in Bulgaria
CHAPTER THREE: Assessment and Analysis of the Attractiveness of the Rila-Pirin
Region for Adventure Tourism Products

3.1. Methodology of the Empirical Study

3.2. Analysis of the Results from the Empirical Study

3.3. Model for Improving the Adventure Tourism Product in the Rila-Pirin Region

CONCLUSION

REFERENCES

APPENDICES

List of Tables and Figures in the Dissertation
List of Tables
List of Figures

ITII. SYNTHESIZED EXPOSITION OF THE DISSERTATION

CHAPTER ONE:
Adventure Tourism — Essence, Specificity, Characteristics
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The first chapter of the dissertation is dedicated to a detailed study of adventure tourism,
examining its essence, specific characteristics, historical development, and main
terminological clarifications. The goal is to build a solid theoretical foundation for the
subsequent analysis of opportunities for destination development through this type of tourism.

Section 1.1. "Essence and Specificity" introduces the concept of adventure tourism. This
task is accomplished through a comprehensive and critical review, as well as an in-depth
analysis of existing scientific literature and established practices in the field, with the aim of
clearly defining the terminology related to adventure tourism.

According to the Global Report on Adventure Tourism by the World Tourism
Organization (UNWTO?), adventure tourism is defined as a form of tourism where tourists
participate in exciting and unconventional activities, often involving physical challenges and a
certain degree of risk. These activities range from mountain climbing, rafting, and skiing, to
expeditions in remote and exotic areas.

Altman and Ginat® describe adventure tourism as "a set of new tourist practices,
emphasizing interaction with the natural environment and active physical participation of
tourists ." This form of tourism is popular among young people and professionals dealing with
high levels of stress, for whom contact with nature combined with physical exertion is essential.
While acknowledging the influence of fashion trends, the foundation of adventure tourism
remains in the conscious need for a fulfilling experience of the natural environment.

According to Boudreau et al. 4, a significant element of adventure tourism is physical
challenge — activities typically require physical activity and endurance, thereby promoting a
healthy lifestyle. Emotional enrichment is also a significant component, providing
opportunities for personal experiences and personal development. There is increased interest
in sustainable tourism and responsible visitation of natural and cultural sites.

According to Cheng et al.°, at its core, adventure tourism is characterized by three
interconnected elements: physical activity, interaction with nature, and cultural exchange. Each
offers a different type of appeal to the tourist. Physical activity — whether it's a leisurely walk

or extreme climbing — creates a sense of accomplishment.

2 World Tourism Organization (UNWTO). Glossary of tourism terms. https://www.unwto.org/glossary-tourism-
terms , IIpoBepeno Ha 29 anmpun 2021t

3 Altman, 1., & Ginat, J. (1992). Place attachment: How many meanings. In Socioenvironmentalmetamorphoses:
Builtscape, landscape, ethnoscape, euroscape. Proceedings of the IAPS 12 InternationalConference ( 125-131).
4 Boudreau, M., Szabo, A., Kim, S. H., Bisson, M. J., & Lee, J. W. (2020). The psychological benefits of
adventure sports: An integrative review. Applied Psychology: Health and Well-Being, 12(1), 3-47

5 Cheng, M., Edwards, D., Darcy, S., & Redfern, K. (2018). A tri-method approach to a review of adventure
tourism literature: Bibliometric analysis, content analysis, and a quantitative systematic literature review.
Journal of Hospitality & Tourism Research, 42(6), 997-1020
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Gross and Sand © define the term "adventure tourism" as established in the tourism
industry, but one that continues to evolve dynamically. This development marks a transition
from traditional recreational travel to experiences that expand personal and cultural boundaries.
Due to the rapid growth of the sector, it is essential to build a clear and precise definition that
guides both industry participants and potential tourists.

For the purposes of this dissertation, the proposed working definition is (Adventure
tourism represents a dynamic subgroup of tourism focused on seeking new experiences and
challenges, often involving elements of risk, physical exertion, and a close connection with
nature or different cultures). It synthesizes these key elements — new experiences, challenges,
risk, physical exertion, and connection with nature or culture — while also considering the
subjective nature of the concept of "adventure" (an experience that goes beyond the ordinary,
includes elements of challenge (physical or mental), exploration of the unknown, a certain risk
and unpredictability, which has the potential to lead to personal growth through overcoming
barriers. The perception of "adventure"” is individual for each tourist). It is important to note
that most cited definitions are general enough to allow for the inclusion of a wide range of
activities, but for a more detailed analysis, it is necessary to distinguish between "soft" and
"hard" adventure tourism, as well as to consider the specific motivations of different consumer
segments.

Adventure tourism is popular for several reasons: thrill and excitement, escape and
exploration, personal growth and challenge, fostering an appreciation for the natural
environment, unique experiences, social interaction, and health and well-being benefits.

The history of adventure tourism traces its development from early exploratory journeys,
starting with figures like Marco Polo and Christopher Columbus, whose discoveries expanded
the boundaries of the known world. The roots of adventure travel can be traced back to ancient
civilizations (Greeks, Romans) and religious pilgrimages in the Middle Ages. The 19th century
saw the emergence of a more recreational form of tourism with the "Grand Tours" of young
aristocrats, combined with the birth of mountaineering — symbolically marked by Edward
Whymper's ascent of the Matterhorn in 1865. With the advent of Thomas Cook and the first
travel agency, as well as the Industrial Revolution which created a new class with more leisure
time and means, travel became more accessible. The narratives of explorers continued to
inspire the quest for new experiences. After World War II, outdoor activities became

increasingly popular, and the 1960s and 1970s saw the rise of backpacking. In the 20th century,

® Gross, S., & Sand, M. (2020). Adventure tourism: a perspective paper. Tourism Review, 75(1), 153—157
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technological advancements and improvements in transportation further facilitated access to
remote regions. The 21st century marks an explosion in the popularity of adventure tourism,
with the focus shifting not only to adrenaline but also to connecting with new cultures and
ecotourism. Technology, especially the internet and social media, plays an important role.
Ecotourism emerges as a popular trend, and the modern adventure tourist also seeks authentic
cultural experiences. The entire sector is moving towards a more sustainable model,
emphasizing the relevance of historical stages, including early expeditions, the Golden Age of
Safaris, the development of extreme sports, and the growing ecological awareness for modern
adventure tourism, including in Bulgaria.

The main defining characteristics of adventure tourism have been identified: anticipation
of the unknown and unpredictability; a deep connection with nature; physical challenge and
the reward of overcoming it; immersion and transformation as a result of the experience;
commitment to sustainability; a wide range of experiences (from soft to hard); active tourist
participation; an element of risk (perceived or real); cultural interaction; an educational
component; personal growth; ecological sensitivity; need for specialized equipment; working
in small groups and personalized experiences; visiting off-the-beaten-path destinations; and
seasonality of some activities. Providers of adventure tourism activities often use specialized
risk management strategies. The sector is attractive to a broad demographic group, but
particularly popular among younger generations, while the market for older adventure tourists
is also growing. The economic impact and the need for responsible practices to avoid negative
environmental and cultural impacts are also emphasized. Adventure tourism is inextricably
linked to nature and often involves acquiring new skills. Technological advancements and
unpredictability are also important aspects.

Figure 1 systematizes the main characteristics of adventure tourism:

Figure 1: Main Characteristics of Adventure Tourism
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The main characteristics of adventure tourism have been identified: expectation of the
unknown and unpredictability; deep connection with nature; physical challenge and reward;
immersion and transformation; commitment to sustainability; a wide range of experiences
(from soft to hard); active tourist participation; an element of risk; cultural interaction;
educational component; personal growth; ecological sensitivity; need for specialized
equipment; working in small groups; personalized experiences; visiting off-the-beaten-path
destinations; and seasonality of certain activities.

Providers of adventure tourism activities often use specialized risk management
strategies. The sector is attractive to a broad demographic group, but especially popular among
younger generations, while the market for older adventure tourists is also growing. The
economic impact and the need for responsible practices to avoid negative environmental and
cultural impacts are emphasized. Adventure tourism is inextricably linked to nature and often
involves acquiring new skills. Technological advancements and unpredictability are also
important aspects.

In section 1.2. "Types of Adventure Tourism," consumer profiles and motivations that
shape tourism experiences are analyzed. Nine types of adventure tourists are summarized:

extreme, nature lovers, cultural, adventure seekers, fear conquerors, spirituality seekers, group
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dynamics-oriented, experience sharers, and those seeking interaction with local communities.

Adventure tourism is segmented into extreme, soft, nature-based, cultural, and by environment

(air, water, land). The peculiarities, requirements for participants, and types of activities

characteristic of "soft adventure" and "hard adventure" tourism are examined in detail. Soft

adventure tourism typically involves activities with lower risk and less physical exertion, such

as hiking, wildlife viewing, or cultural expeditions. Hard adventure tourism, on the other hand,

is associated with high risk, significant physical challenges, and often requires specialized

skills and equipment,

such as mountaineering, bungee jumping, or whitewater rafting.

For a clearer and more systematized understanding of the types of adventure tourists and

their motivations, Table 1 summarizes the main categories:

Table 1: Types of Adventure Tourists and Their Description

Type of|

Adventure Tourist

Description

Extreme

Adventurers

Tourists seeking intense challenges and high levels of adrenaline
through activities like bungee jumping, paragliding, mountaineering,
kitesurfing, extreme diving, or whitewater rafting. These activities
require high physical fitness and specialized equipment, with the goal of]

overcoming significant personal and physical limits.

Nature Lovers

They are focused on a direct connection with nature and exploring
untouched natural areas. Their activities include mountain biking,
trekking in remote areas, wild kayaking, birdwatching, photo safaris, or
ecotourism, with their main goal being the exploration and preservation

of biodiversity.

Consumers seeking authentic cultural and traditional experiences

that are integrated into adventure programs. This can include

Cultural . . . . . . .o, . .
participation in local festivals, learning traditional crafts, culinary
Adventurers ‘ ‘ o o ‘ o
practices during travel, or visits to historical and archaeological sites in
remote areas.
Motivated by the desire for innovative and challenging adventure
Adventure ‘ ‘ ‘ . o
experiences, with the aim of overcoming personal limits and
Seekers

experiencing something unknown in the context of travel. They often
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gravitate towards new, less popular destinations and activities that offer

a sense of discovery and uniqueness.

Tourists who use adventure tourism and its specific activities as a

means to cope with personal fears and phobias (e.g., fear of heights

Challenge o o .
through bungee jumping or climbing, -claustrophobia through
Overcomers . . .
speleology, or hydrophobia through diving). For them, adventure is a
tool for personal development and therapy.
Engage in prolonged adventure treks on specific routes (e.g.,
L pilgrimage paths, meditative nature retreats) or journeys with
Spirituality _ . _
Seck challenging elements (such as long treks), with the primary goal of]
eekers
spiritual enrichment, self-discovery, and finding inner peace through
detachment from civilization.
Show a preference for group adventure activities requiring joint
Social planning, coordination, and cooperation within a team to achieve a
Adventurers common goal (e.g., expeditions, group ascents, team competitions). For

them, the social aspect and team-building are key.

Tourists for whom the ability to share their adventure experiences
Experience |[with loved ones, friends, or a wider social network through photos,
Storytellers videos, blogs, or social media is essential. Their motivation is often

related to documenting and disseminating their unique experiences.

Tourists who actively seek interaction with local communities
Community ||during their adventure travels, with the aim of greater understanding and
Engaged appreciation of their culture, traditions, and way of life. They often

participate in volunteer activities or support local initiatives.

Author's systematization based on Sung, H. H. (2004). Classification of adventure travelers:

Behavior, decision-making, and target markets. Journal of Travel Research, (343-356)’
Popular recognizable adventure activities have been examined, including

mountaineering, rafting, skydiving, caving, rock climbing, paragliding, diving, ice climbing,

surfing, kitesurfing, sandboarding, alpine ziplining, kayaking, snowboarding, mountain biking,

7 Sung, H. H. (2004), Classification of adventure travelers: Behavior, decision-making, and target markets
Journal of Travel Research, 42(4), 343-356.
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hang gliding, horseback riding, windsurfing, canoeing, hot air ballooning, skiing, safari, and

free climbing.

Also, popular creative adventure activities (Table 2) such as Wingsuit flying, volcano

boarding, ice swimming, cave diving, highlining, heli-skiing, bungee jumping from balloons,

and tornado chasing.

Table 2. Popular Creative Adventure Activities

Wingsuit Flying

An adrenaline-pumping leap from a
plane or cliff, Wingsuit flyers glide through
the air using specially designed suits,
mimicking the flight of birds and providing

unparalleled freedom in the air.

Volcano Boarding

Sliding down volcanic ash slopes, this
extreme sport is similar to snowboarding and
sandboarding, but on the terrain of an active

volcano.

Ice Swimming

Enjoying cold waters, enthusiasts dive
into icy lakes or polar seas, challenging the
body's cold endurance and experiencing

nature's chilling embrace.

Cave Diving

Venturing into underwater caves,
divers explore submerged labyrinths,
revealing the mystical beauty of stalactites
and rare aquatic life in this fusion of

speleology and diving.

Highlining

Walking on a slackline suspended
between cliffs or skyscrapers, highliners
balance precariously above stunning (and
often dizzying) views, requiring both

physical balance and mental fortitude.

Heli-Skiing

This is a type of skiing or

snowboarding, with the difference that skiers
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descend the mountain on completely
unknown and unprepared routes. Heli-skiing
enthusiasts are taken to the mountaintop by
helicopter, and by descending in such a risky
way, skiers experience unparalleled

adrenaline.

Bungee Jumping from Hot Air Balloon Elevating traditional bungee jumping,
thrill-seekers leap from soaring hot air
balloons, experiencing a free fall before the

comforting tug of the bungee cord.

Tornado Chasing Armed with meteorological
instruments and a daring spirit, adventurers
chase tornadoes to study, photograph, and
experience the raw power of nature's fury up

close.

Sea Cliff Jumping Diving from towering coastal cliffs,
jumpers freefall before deploying their
parachutes, experiencing a rush against the

backdrop of roaring oceans and rocky shores.

Deep-Sea Shark Diving Descending into the ocean depths,
divers encounter some of the world's most
magnificent and misunderstood predators,

observing them in their natural habitats from

the safety of cages or open water.

Source: Author's systematization adapted from "10 Unusual Active Family Adventures"
May 23, 2022 Available at: https://www.familyadventureproject.org/10-unusual-active-

family-adventures/®

8 ,10 Unusual Active Family Adventures” Available at: https://www.familyadventureproject.org/10-unusual-
active-family-adventures/ (IIpoBepeno Ha: 23 maif 2022)
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Section 1.3. "Good Practices and Trends in the Development of Adventure
Tourism" explores and analyzes good practices and contemporary trends that shape the global
development of adventure tourism. This analysis covers several key aspects that are essential
for the success and sustainability of adventure destinations:

Successful models and strategies for the sustainable development and management of
adventure tourism are discussed. These practices are aimed at the sustainable use of natural
resources, minimizing negative environmental impact on the environment and local
communities, and ensuring the long-term viability of destinations through ethical principles
and responsible behavior. Examples include initiatives for waste reduction, the use of
renewable energy sources, and support for local ecosystems. The "Leave No Trace" practice
and adaptation to climate change are also key. The sustainable approach also includes
respecting local culture and community.

Leading innovations in the offering of adventure tourism products and services are
identified. This includes the development of new activities (such as ziplining, canyoning,
caving), the creation of innovative tourist destinations that offer unique experiences, and the
introduction of modern experience formats (e.g., themed adventure camps combining
education and adventure).

The increasingly growing and transformative role of digital technologies in modern
adventure tourism is analyzed. This includes the use of virtual reality (VR) and augmented
reality (AR) for marketing, preliminary planning, and enriching experiences, digital platforms
for bookings and sharing experiences, as well as wearable devices for tracking, navigation, and
safety.

The crucial importance of integrating and actively engaging local communities in the
development of adventure tourism is highlighted, ensuring them economic benefits and the
preservation of cultural identity and traditions.

Innovative marketing approaches, including sensory marketing, that are used to
successfully attract target audiences and position adventure destinations in a highly competitive
global environment are discussed, with an emphasis on the unique, emotionally rich, and
transformative experiences that adventure tourism offers. Tourist flow management, legislative
aspects, business models, and safety are also discussed.

Trends in consumer behavior (seeking personalized and unique experiences, interest in
active and challenging experiences, growing eco- and social awareness), the integration of
technologies (virtual reality, digital platforms), and challenges and strategies for environmental

and cultural heritage preservation (Table 3) are analyzed. The influence of social media and
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marketing strategies, as well as the role of local, regional, and global initiatives, are considered.

Tourist flow management, legislative aspects, business models, and safety are discussed.

Table 3. Challenges and Strategies for Environmental and Cultural Heritage

Preservation.’

Sustainable
Management of Tourist

Flows

Integration of

ecotourism principles

Organization of

educational campaigns

Sustainable trail

and route management

Preservation of

cultural heritage

Challenge
The increasing tourist
flow in adventure regions can
lead to overcrowding and
undesirable impacts on the
natural environment.

The of

the

preservation
biodiversity and
conservation of ecosystems are

crucial for adventure tourism.

Lack of awareness about
the vulnerability of nature and
cultural heritage can lead to

unacceptable tourist behavior.

Improper use of trails
and uncontrolled routes can
lead to erosion and damage to

natural environments.

Excessive
commercialization can lead to

loss of authenticity and

Strategies
Introducing limits on
the number of tourists,
designating periods of lower
activity, and creating routes
that minimize impact.
Integrating ecotourism
principles, such as
developing guidebooks and
programs with a focus on the
educational aspect of nature.
Conducting
educational campaigns
focused on the ethics of
adventure tourism, effective
awareness, and educating

tourists about rules of

conduct in nature and

relations with local
communities.

Establishing zones and
routes where trail usage is
permitted, as well as building
sustainable routes that reduce
environmental impact.
Developing strategies
the of

for preservation

cultural heritage, such as

® Jennifer Laing, Warwick Frost. Explorer Travellers and Adventure Tourism. 2014
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damage to the traditions of establishing rules for visits

local communities. and interaction with local
communities, can support
sustainable management.

Source: Author's systematization adapted from Archea Association "Strategy for
Preservation and Sustainable Development of Cultural and Historical Heritage in the Republic
of Bulgaria", Sphere, 2003, ISBN 9549803074'°

In conclusion, Chapter One defines adventure tourism as a dynamic sector of increasing
importance, offering unique experiences and possessing potential for sustainable development
if managed responsibly and with attention to natural, cultural, and social aspects. Chapter One
of the dissertation explores tasks 1 and 2 of the dissertation, set out in the introduction, namely:

1. Clarification of the essence and specificity of adventure tourism;

2. Derivation and analysis of good practices and trends among leaders in adventure

tourism,;

The comprehensive and in-depth analysis of the conceptual foundations and specific
characteristics of adventure tourism presented in this chapter provides the necessary theoretical
framework for the current dissertation. This framework is fundamental for further research into
the potential of adventure tourism for the sustainable development of destinations, which is the
main subject of the dissertation. According to leading international organizations and
researchers, whose definitions and concepts are extensively reviewed and analyzed in this
chapter, understanding adventure tourism is keyfor both in-depth academic research and its
effective practical management and application in the industry. The chapter lays a solid
foundation for subsequent research by precisely defining key concepts and deriving key aspects
that will be examined in greater depth in the following chapters, based on a critical review of

existing scientific literature and established good practices in the field of adventure tourism.

CHAPTER TWO:
Opportunities for the Development of Adventure Tourism Destinations
Chapter Two of the dissertation analyzes Bulgaria's potential for development as an

adventure tourism destination. It examines the characteristics of a tourist destination, the
factors determining its attractiveness for adventure tourists, and the specifics of marketing

management in this sector.

10 Aconmanus Apxea. (2003). CtpaTerns 3a onasBaHe ¥ yCTOWHYMBO Pa3BUTHE HA KYJITYPHO-UCTOPHYECKOTO
HacnencTso B PerryOnuka bearapus. Chepa. 15-17
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Section 2.1 "Potential for Tourist Destination Development" discusses the importance of

natural, cultural, socio-economic, and infrastructural factors as a basis for building a

competitive tourist destination. Special emphasis is placed on Bulgaria's potential for adventure

tourism development, which is based on diverse natural endowments, including mountainous

terrain, rivers, caves, a seaside, and biological diversity.

A thorough review of key geographical areas suitable for the development of adventure

tourism forms has been conducted. Table 4 presents the main destinations such as Rila, Pirin,

Stara Planina, the Rhodopes, Struma River, Arda River, the Black Sea coast, and the

Belogradchik Rocks, with the characteristic tourist product indicated for each — mountain

trekking, rock climbing, rafting, kayaking, skiing, wine, and cultural tours.

Table 4. Main Adventure Tourism Destinations in Bulgaria and Offered Products

Adventure
Destination Source
Products
Mountain
Rila National Park
| trekking, o | |
Rila . ‘ (https://rilanationalpark.bg/), Bulgarian Tourist
Mountaineering, )
. Union (https://btsbg.org/)
Skiing
Mountain Pirin National Park (https://pirin.bg/),
Pirin trekking, Rock|Bulgarian =~ Mountain =~ Rescue Service
climbing, Skiing (https://pss.bg/)
Hiking trails, Tourist Information Center
Stara Planina |Mountain biking,||(https://bulgariatravel.org/), Bulgarian
Paragliding Mountain Biking Federation (https://bfmb.org/)
Mountain Tourist Information Center
Rhodopes trekking, Speleology,||(https://bulgariatravel.org/), Bulgarian
Kayaking Federation of Speleology (https://caves.bg/)
Hiking  trails, Vitosha Nature Park (https://park-
Vitosha Skiing, Mountain||vitosha.org/), Vitosha Ski
biking (https://vitoshaski.bg/)
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Tourist Information Center
Surfing, '
Black Sea . o (https://bulgariatravel.org/), = Water  Sports
Kitesurfing, Diving )
Bulgaria (https://watersports.bg/)
Tourist Information Center
_ Rafting, .
Struma River . (https://bulgariatravel.org/), Adventure Net
Kayaking
(https://adventurenetbg.com/)
Tourist Information Center
Kayaking,
Arda River (https://bulgariatravel.org/), Kayak  Tours
Canoeing
Bulgaria (https://kayaktours.bg/)
Tourist Information Center
Belogradchik Rock climbing,
(https://bulgariatravel.org/), Belogradchik
Rocks Hiking
Tourist Guide (https://visitbelogradchik.com/)
Tourist Information Center
Hiking  trails,
Melnik _ (https://bulgariatravel.org/), =~ Wine  Tours
Wine tours
Bulgaria (https://winetours.bg/)
Rila National Park
Seven Rila Mountain
(https://rilanationalpark.bg/), Yoga Retreats
Lakes trekking, Yoga retreats
Rila (https://yogaretreats.bg/)
Tourist Information Center
Krushuna Hiking trails,
(https://bulgariatravel.org/), = Photo  Tours
Waterfalls Photography tours
Bulgaria (https://phototours.bg/)

Source: Author's systematization

Table 5 supplements the analysis by summarizing the main mountain destinations and

their suitability for various adventure activities. The available resources and conditions for the

development of ski tourism, mountain biking, caving, and paragliding are indicated. The

importance of existing infrastructure, as well as access to natural parks and protected areas,

which create conditions for the sustainable use of resources, is emphasized.

Table 5. Main Mountain Destinations in Bulgaria and Offered Adventure Activities

Mountain

Destination

Adventure Activities

Brief Characteristic
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Ril Skiing,  Snowboarding, High peaks and glacial lakes,
ila
Alpine climbing suitable for winter and alpine sports'!
Trekking, Mountain . _
o o . o Karst relief and peaks like
Pirin climbing, Mountain biking,|| o _
. Vihren; part of the Pirin National Park
Skiing
o - Forested terrains and relief]
Mountain biking, Skiing,
Rhodopes ' suitable for year-round adventures and
Camping _
camping'?
Diverse routes and open ridges,
Stara Planina Hiking trails, Paragliding
suitable for hiking and paragliding'?
_ Mountain biking, Accessible from Sofia; offers
Vitosha
Mountain trekking routes for hiking and cycling'*

Source: Author's systematization based on textual data

Important part of the analysis is the comparative overview between Bulgaria and
international destinations with an established image in adventure tourism, such as Switzerland,
New Zealand, Costa Rica, and Norway. Table 6 summarizes Bulgaria's comparative
advantages — natural diversity, seasonal accessibility, competitive prices, geographical
location, and existing transport connectivity. At the same time, challenges related to
insufficient promotion of the destination, lack of integrated marketing approaches, and limited
investments in specialized infrastructure are pointed out.

Table 6. Comparative Analysis of Competitive Destinations in Adventure Tourism

Destination Main advantages in Main
adventure tourism disadvantages/Challenges
Switzerland High-class services for High prices; limited
alpine tourism, climbing, options for budget tourism.
and skiing; excellent
infrastructure.

" Official Tourist Portal of Bulgaria. Available at: https://bulgariatravel.org/bg/what-to-do/ [accessed on May
07,2023]

12 Official Tourist Portal of Bulgaria. Available at: https://bulgariatravel.org/bg/rodopi/ [accessed on May 07,
2023]

13 Central Balkan National Park Directorate. Available at: https://visitcentralbalkan.net/tourism/routes/
[accessed on May 07, 2023].

14 Vitosha Nature Park Directorate. Available at: https://park-vitosha.org/tourism/ [accessed on May 07, 2023].
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New Zealand

Extremely diverse nature;
wide range of extreme and
adventure activities
(bungee, rafting, trekking).

Distant geographical
location for European and
North American tourists;
high transportation costs.

marketing positioning and
brand identity; need for
targeted investments in
tourist infrastructure in
some places; improvement
of service quality.

Costa Rica Rich biodiversity; focus on | Competition from other
eco-adventures, kayaking, | Latin American
surfing. destinations; infrastructure

challenges in some places.

Norway Unique natural landscapes | High costs; harsh and
(fjords, mountains); sometimes unpredictable
opportunities for alpine climatic conditions.
tourism, mountain biking,
fishing.

Bulgaria Need for more effective Need for more effective

marketing positioning and
brand identity; need for
targeted investments in
tourist infrastructure in
some places; development
of service quality.

Author's systematization

The conclusions from Section 2.1 confirm that Bulgaria possesses high strategic
potential for development as a sustainable adventure tourism destination. Targeted efforts are
needed to improve access to information, develop human resource capacity, build new and
modernize existing infrastructure, and apply good practices for managing tourist flows in sync
with sustainability principles.

Section 2.2 "Attractiveness of Adventure Tourism Destinations" investigates
contemporary approaches to increasing the competitiveness and appeal of destinations focused
on adventure tourism. The analysis is based on integrating good practices and sustainable
principles in resource and tourism environment management, consistent with concepts of
sustainable development in tourism (according to UNWTO').

A key focus is the inclusion of local communities in the process of planning and
implementing tourism products. This participation not only stimulates economic development

at a regional level but also ensures the authenticity and sustainability of the tourist experience.

IS UNWTO. (2016). Global Report on The Power of Youth Travel. Madrid, Spain.
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This participation strategy is widely supported in contemporary sustainable tourism literature,
emphasizing the importance of local acceptance and benefits.

Another crucial element is the sustainable management of natural resources, with an
emphasis on preserving ecosystems, biodiversity, and the natural landscape. For the sustainable
use of resources, the introduction of zoning, ecological monitoring, and limitations on the
burden placed on sensitive areas are recommended. This approach aligns with the principles of
ecotourism and responsible travel proposed by several researchers, including Honey, M - a
study on ecotourism and sustainable development.

Special attention is paid to tourist safety — an essential factor for the attractiveness of
adventure tourism destinations. Ensuring a safe environment includes developing standards,
providing training for guides and staff, having emergency plans, and appropriate equipment.
The importance of safety is highlighted in various studies on risk in tourism. These aspects are
also covered in the questionnaire, which emphasizes the security measures taken by tourist
establishments, as evident from the questions "What measures do you take to ensure the safety
of guests participating in adventure activities?" and "Do you have specific resources
(equipment rental, transport, partnership with guides) to support adventure activities?".

"Modern Trends and 'Fashion' in Adventure Tourism" analyzes the influence of current
trends and "fashion" in tourist preferences on the attractiveness of destinations. There's a
growing demand for authentic and personalized experiences, away from mass tourism. The
focus is shifting towards activities that offer a connection with nature and the local culture,
such as mountain biking on unexplored routes, kayaking on pristine rivers, outdoor camping,
and experiences with local communities. Tourists increasingly value sustainable and
responsible practices, which makes destinations that implement them more attractive. These
trends underscore the increased importance of sustainability and authenticity.

In conclusion, the attractiveness of adventure tourism destinations depends on a complex
set of factors — natural, social, infrastructural, and managerial — which should be integrated into
a sustainable model of tourism development. Effective management of these factors, combined
with the active participation of stakeholders and consideration of contemporary demand trends,
guarantees increased competitiveness and the long-term viability of the destination.

Section 2.3. "Marketing Management of Adventure Tourism Destinations in
Bulgaria" emphasizes the need for targeted marketing strategies. It begins with an examination

of the target audience, which includes an analysis of consumer profiles, their desires, activity

16 Honey, M. (2008). Ecotourism and sustainable development: Who owns paradise? Island press 7-8
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preferences, and communication channels, as well as considering the competitive environment
and seasonal factors. The importance of understanding the emotional and individual aspect of
tourist choice is highlighted.

The role of digital marketing and social networks (Facebook, Instagram, Twitter) in
creating an online presence, engaging potential tourists through visual content, blogs,
interactive campaigns, and targeted advertising is discussed. Sustainable marketing is
presented as an urgent necessity, including eco-oriented advertising, promotion of responsible
tourism, integration of local communities, and an ethical approach.

Special attention is given to the influence of sensory marketing on adventure tourism. It
analyzes how the five senses (sight, hearing, smell, taste, touch) can be used to create deeper
and more memorable experiences, referencing authors like Hultén!’, Pine and Gilmore'®, and
others. Table 7 is presented with criteria and indicators for measuring the tourist experience
through the senses. It is emphasized that adventure tourism generates powerful sensory and
emotional memories.

Table 7. Criteria and Indicators for Measuring the Tourist Experience in Adventure

Tourism
Criteria Indicators
Sight color, image, text, graphics, video, directed light
Sound special sound effects, thematic music, voices, memorable
melody
Smell specific environmental scents, specific food aromas
Taste food samples, new tastes
Touch product samples, comfort, textures

Source: Author's systematization adapted from "15 Ways to Use Sensory Marketing in

2020." Available at: https://brandastic.com/blog/sensory-marketing/ °[March 16, 2020]

The prospects for development are examined, noting the connection with the "experience

economy"?° and the challenges related to staff training and environmental protection. Examples

7 Hultén, B., Broweus, N., and Van Dijk, M. ,What is Sensory Marketing?.* Sensory Marketing.
Palgrave Macmillan UK. 2009

18 Pine, B. J., & Gilmore, J. H. (1999). The experience economy: Work is theatre & every business a stage. 5-6
1915 Ways to Use Sensory Marketing in 2020.* March 16, 2020 Available at:
<https://brandastic.com/blog/sensory-marketing/>

20 Spangenberg, E. R., Crowley, A. E., & Henderson, P. W. (1996). Improving the store environment: do
olfactory cues affect evaluations and behaviors?. Journal of Marketing, 60(2), 67-80.
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of extreme experiences from global practice are presented, and the concept of themed zones

and products in Bulgaria is discussed.

In this context, Table 8 provides a detailed systematization of the types of adventure

tourism offered in various tourist regions of Bulgaria.

This analysis of the existing supply by regions is crucial for identifying strengths, gaps,

and opportunities for diversification and specialization of the adventure tourism product in the

country, which is essential for effective marketing management and positioning of Bulgaria as

an attractive adventure tourism destination.

Table 8. Types of Adventure Tourism in the Tourist Regions of Bulgaria

Tourist Region

Types of Adventure Tourism

Danube Tourist Region

Hiking, canyoning, camping, rafting, kayaking, and

fishing

Stara Planina Tourist Region

Hiking, canyoning, camping, rafting, kayaking, and
fishing; sports training; trekking; hiking; camping; freeride
skiing/snowboarding; climbing; mountaineering;
traverses; peak ascents; cultural and historical tours;
traverses around water bodies; skiing; snowboarding;
freeride; ice climbing; snowkiting; mountaineering;

traverses

Sofia Tourist Region

Hiking, canyoning, camping, rafting, kayaking, and
fishing; cycling; sailing; wakeboarding; trekking; hiking;
camping; freeride skiing/snowboarding; climbing;
mountaineering; traverses; peak ascents; cultural and
historical tours; traverses around water bodies; mountain
running; skiing; snowboarding; freeride; ice climbing;

snowkiting; mountaineering; traverses

Thracian Tourist Region

Hiking, canyoning, camping, rafting, kayaking, and

fishing

Rose Valley Tourist Region

Cycling; sailing; wakeboarding

Rila-Pirin Tourist Region

Rafting; whitewater kayaking; touring kayaking;
cliff jumping; canyoning; trekking routes; cycling; sailing;
wakeboarding; sports training; trekking; hiking; camping;

freeride skiing/snowboarding; climbing; mountaineering;
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traverses, peak ascents; cultural and historical tours;
traverses around water bodies; mountain running; skiing;
snowboarding; freeride; ice climbing; snowkiting;

mountaineering; traverses

Hiking, canyoning, camping, rafting, kayaking, and
fishing; cycling; sailing; wakeboarding; sports training;
trekking; hiking; camping; freeride skiing/snowboarding;
Rhodope Tourist Region climbing; mountaineering; traverses; peak ascents; cultural
and historical tours; traverses around water bodies;
mountain running; skiing; snowboarding; freeride; ice

climbing; snowkiting; mountaineering; traverses

Kayaking; sailing; diving; surfing; kitesurfing;
Varna Black Sea Tourist Region | windsurfing; camping; trekking; parasailing; water skiing;

cliff jumping

Rafting; sailing; diving; surfing; kitesurfing;
Burgas Black Sea Tourist Region = windsurfing; camping; trekking; parasailing; water skiing;

cliff jumping

Source: Author's systematization

Chapter Two of the dissertation, "Opportunities for the Development of Adventure

Tourism Destinations," provided an in-depth analysis of the factors and approaches for

developing regions into attractive and sustainable adventure destinations.

Within this chapter, tasks 3 and 4 of the dissertation were successfully explored:

3. Analyzing the potential for the development of adventure tourism
destinations: Subsection 2.1 examined the multi-component nature of tourism
potential (natural, anthropogenic, infrastructural, and socio-economic factors),
emphasizing the importance of their adequate assessment for strategic planning and
sustainable use.

Deriving good practices in the marketing management of adventure tourism
destinations: Subsection 2.2 analyzed the factors of attractiveness (sustainable
management, local communities, safety). Subsection 2.3 elaborated on marketing
management, including segmentation, targeting, positioning, the extended marketing

mix , and the role of digital marketing.
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The conclusions from this chapter form a comprehensive framework for understanding
and evaluating the opportunities for developing adventure tourism destinations. Success
depends on the synergy between a resource base, effective risk management, stakeholder
involvement, = and  innovative  marketing  strategies, @ with an  emphasis
on safety and sustainability. This chapter serves as a key theoretical and applied basis for the
empirical research in the next chapter, preparing the ground for practical validation and the
formulation of recommendations.

CHAPTER THREE:
Assessment and Analysis of the Attractiveness of the Rila-Pirin Region for
Adventure Tourism Products

Chapter Three of the dissertation represents the empirical core of the research, focused
on the Rila-Pirin tourist region. The goal is to assess the specific potential of the region for the
development of sustainable adventure tourism and to propose a model for product and
destination management.

In Section 3.1. "Criteria and Methods of Empirical Research," the developed
methodological toolkit is presented. Based on theoretical premises and good practices derived
in previous chapters, as well as a SWOT analysis (Table 9), six main criteria with indicators
for evaluating adventure tourism in Rila-Pirin have been identified. These criteria include:
attractiveness of the main characteristics of adventure tourism; attractiveness of specific
characteristics; consumer specifics; popularity of main adventure activities; recognition of
tourist destinations; and sustainability and innovation in adventure tourism. The indicators
cover geographical location, accessibility, infrastructure, quality of services, risk and safety,
ecological sustainability, consumer experience, and market competitiveness. The methods used
include observation, surveys among tourists and experts, and statistical analysis of available
data. The aim of the research is to extract recommendations for optimizing the offered tourist
products. The subject of the research is the potential of the Rila-Pirin region for the
development of sustainable adventure tourism, and the object includes natural and cultural
resources, tourist routes and activities, infrastructure, and the interaction among stakeholders.

Table 9. SWOT Analysis of Adventure Tourism in the Rila-Pirin Region

Strengths Weaknesses
Unique natural environment with| Lack of a strong, adventure-focused
peaks like Musala and Vihren. brand identity.
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Strengths

Weaknesses

Pirin Biosphere Reserve and Rila

National Park as protected areas.

Insufficient popularity of the region as

an international adventure tourism destination.

Diversity of ecosystems suitable for|

year-round adventure activities.

Need for improvements in tourism

infrastructure (marking, safety, equipment).

Well-developed network of tourist]

routes and mountain huts.

Limited capacity of local staff and lack

of specialized training.

Availability of facilities for winter

sports, mountaineering, and climbing.

Lack of digital innovations to facilitate

tourist activities (mobile applications, digital

guides).

Easy access to the region through

existing transport infrastructure.

Insufficient funding for the development

of specialized tourism infrastructure.

Attractive cultural sites like the Rilal

Monastery. in di

Uneven development of tourism services

fferent parts of the region.

Opportunities to attract international
tourists interested in active and ecological

tourism.

Opportunities

Threats

Creation of innovative tourism packages
combining adventure, cultural, and ecological

elements.

Ecological risks associated with

over-utilization of natural resources.

Development of a brand identity and|

marketing strategy for the region.

Competition from other mountain

regions in Bulgaria and abroad.

Integration of sustainable practices to

minimize environmental impact.

Lack of sufficient state support for

promoting and developing adventure

tourism.

Use of digital technologies for promoting
the region (mobile applications, social media,

virtual guides).

Pandemics or other global crises

that limit international tourism.
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Opportunities Threats

' . . . . Erosion and pollution due to
Increasing  international interest in| ) )
increased tourist flow without adequate
sustainable tourist destinations.
management measures.

Involvement of local communities in tourist
o . Infrastructure and access problems
activities to create economic benefits for the| .
. in remote parts of the region.
region.

Author's systematization, adapted from Portarska, V. (2025, p.276). Management of

Destination Marketing Organizations. Sofia: Avangard Prima.?!

In the conducted analyses, including the SWOT analysis, the author of the scientific
paper emphasizes the need to develop sustainable tourism products and routes that consider the
capacity of natural systems and offer value-added experiences. Furthermore, the need to
introduce standards and certificates for sustainable adventure tourism, as well as targeted
training and capacity building for local communities, is highlighted. The integration of modern
technological solutions for managing tourist flows and monitoring environmental impact is
imperative for the balanced development of destinations. Special importance is given to inter-
regional and international cooperation as a factor for the exchange of good practices and the
positioning of Rila and Pirin in the global adventure tourism market.

Section 3.2. Summarizing and analyzing the results of the empirical research presents
the data from a survey conducted among 200 respondents and interviews with representatives
of hotels and tourist agencies in the Rila-Pirin region.

v" Demographic profile and attitudes of tourists: The sample is relatively
balanced by gender (52% male, 46% female). The largest representation is the
age group 25-39 years (37%), followed by 40-55 years (28%). Working
individuals predominate (65%). The main elements associated with adventure
tourism are "strong connection with nature" and "physical challenge."

v" Visitation and purposes of visit to Rila-Pirin: 42.5% have visited the region in
the last 5 years. The main purposes are "mountain trekking" (41.2%) and
"winter sports" (35.3%).

v Assessment of the natural environment and preferred activities:The natural

environment is highly rated (44% give a rating of "4", 22% - "5"). The most

2! Portarska, V. (2025, p.276). Management of Destination Marketing Organizations. Sofia: Avangard Prima.
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popular activities are "mountain trekking" (165 participants) and "peak
climbing" (120 participants).

v' Assessment of infrastructure and safety: Route marking receives mixed
ratings, with over 65% rating it "3" or higher, but there is also a significant
proportion of dissatisfied respondents. Information about risks is
predominantly rated as "satisfactory" (32.5%). The reliability of the mountain
rescue service is perceived positively by the majority. Accessibility to the main
areas is rated as "satisfactory" (37.5%) and "good" (35%).

v" Recognition of destinations and digital tools: The most recognizable
destinations are Rila Monastery (91%), Seven Rila Lakes (85%), and Bansko
resort (87.5%). A large portion of respondents (85%) express interest in using
digital tools for navigation and information.

v’ Influence of social media and suggestions for improvement: Social media
exerts a moderate to strong influence on destination choice. Suggestions for
improvement include better marking, updated information, improved
infrastructure, more organized tours, and clear rules for environmental
protection.

v Hypothesis Testing: A statistically significant relationship was found between
age and the use of digital tools (p=0.043), with younger individuals using them
more frequently. No significant relationship was found between status and
visiting Rila-Pirin (p=0.162).

v' Analysis of Interviews with Hoteliers: A fragmentation of offerings was
observed, along with insufficient knowledge of the specific adventure tourist,
infrastructural and resource limitations, and most notably, the lack of a strong,
unified regional brand identity for Rila-Pirin as a year-round adventure tourism
destination.

Section 3.3. Exploring the possibilities for creating an integrated adventure
product develops the idea of combining classic adventure tourism with innovative product
solutions, based on Philip Kotler's concept of the three product levels and taking into account
sensory marketing.

v Core Product: Offering adventure activities such as mountaineering, rock
climbing, winter sports. Example: a three-day package including climbing

Vihren Peak, a trek to the Rila Lakes, and a visit to the Rila Monastery.
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v' Actual Product: Specific services and infrastructure — equipped routes,

accommodation in huts/eco-lodges, transport, equipment rental, qualified
guides. Example: a package with overnight stays in an eco-hut, organized
transfers, equipment rental.

v" Augmented Product: Additional services and experiences adding value — local

festivals, eco-routes, tastings, digital guides, training, themed evenings, souvenir
making. Example: providing a digital map with biodiversity information,
participation in a reforestation program.

A sample integrated adventure package is presented (Table 11), including 3 nights in an
eco-camp, organic food, transfers, equipment rental, training, interactive applications, etc. It is
emphasized that hotels (especially 4- and 5-star ones) can transform their operations and
function as tourist agencies, offering such integrated products, in accordance with the Tourism
Act and the Categorization Ordinance.??

Table 11. Package Proposal for Participation in an Adventure Tour

Creating conditions for adventure activities in a natural

Main Product .
environment

Actual Product Accommodation — 3 nights in an eco-camp

Meals — three meals a day with organic products

Transfer to the starting point of the route

Equipment rental for trekking and climbing

Augmented Product/Camp amenities — solar energy, relaxation zones

Opportunities for training in orientation and climbing techniques

Interactive applications for route tracking

Evening presentations and talks with local guides

Additional activities — handmade souvenir crafting

Author's systematization, adapted from P. Kotler??

In the analyses conducted, the author also emphasizes the need to develop sustainable
tourism products and routes that consider the capacity of natural systems and offer value-added

experiences. Additionally, there's a focus on the necessity of introducing standards and

22 Tourism Act, Art. 2, par. 2 — Regulates the development of specialized types of tourism.
2 Kotler, Ph., et.al., Marketing management, Pearson Education Limited, England, 2009
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certificates for sustainable adventure tourism, as well as targeted training and capacity building
for local communities.

The recommendations included in the model can be applied and used for the purposes
of:

Figure 2. Recommendations for the Development of Adventure Tourism

Elaborating or supplementing existing strategies for the development of individual
tourist regions in Bulgaria with a focus on adventure tourism

Including some of the recommendations in existing marketing plans for individual
tourist regions with an additional specialization in adventure tourism

Developing annual programs to increase the attractiveness of adventure tourism
destinations

Creating combined/integrated tourism products for cultural and adventure tourism,
health and adventure tourism, bleisure tourism (in the context of business and
adventure tourism)

Improving the product of tour operators and their specialization towards adventure
programs

Stimulating local municipal administrations to promote adventure tourism with the
aim of differentiating and highlighting individual tourist destinations by enhancing
their attractiveness and recognizability

Developing a consumer profile of adventure consumers aimed at marketing managers
of companies (hoteliers, tour operators, and destination management organizations)

Chapter Three of the dissertation represents the empirical core of the research, focused
on the Rila-Pirin tourist region, and plays a key role in achieving the set scientific objectives.
The main goal of this chapter is to assess the specific potential of the region for the
development of sustainable adventure tourism and to propose a model for managing products
and destinations.

Within this chapter, the last two main tasks set out in the introduction of this dissertation

were successfully explored:
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5. A methodology for evaluating and analyzing the attractiveness of adventure tourism
destinations, specifically for the Rila-Pirin region, was created and
applied. Subsection 3.1. "Criteria and Methods of Empirical Research" presented in
detail the developed methodological toolkit, including the definition of six main
criteria with specific indicators and weighting coefficients, based on a SWOT
analysis. A mixed research methodology was applied, combining a quantitative
survey among 200 potential and actual tourists and qualitative semi-structured
interviews with representatives of the tourism business in the region. The analysis of
the survey data revealed demographic characteristics, preferred activities (with
mountain trekking and peak climbing being dominant), destination evaluation
(marking, risk information, accessibility), and interest in digital tools. Hypothesis
testing through SPSS analysis showed a statistically significant relationship between
age and the use of digital tools.

6. A model in the form of recommendations for improving the tourism product in the
field of adventure tourism was developed. Based on the empirical data, theoretical
premises, and identified needs, a model for improving the adventure tourism product
in the Rila-Pirin region was proposed. This model is based on Kotler's concept of the
three product levels (core, actual, and augmented) and integrates the sensory aspects
of the experience, illustrated with a specific package proposal. The model includes
recommendations for improving infrastructure, marketing (branding and digital
channels), safety, sustainable management, and the involvement of local
communities, addressing identified problems such as fragmentation of offerings and

lack of a strong regional brand identity.

The conclusions from Chapter Three emphasize that while the Rila-Pirin region
possesses enormous potential, its full realization requires strategic and coordinated efforts to
improve the offering, marketing, and management of adventure tourism. The author highlights
the necessity of developing sustainable tourism products and routes that are aligned with the
capacity of natural systems, introducing standards and certificates for sustainable adventure
tourism, targeted training for local communities, and integrating modern technological
solutions for managing tourist flows and monitoring environmental impact.

In conclusion, the author believes that the development of adventure tourism in Rila and
Pirin is a strategic opportunity for Bulgaria, which, with proper management, can combine

economic revitalization, social sustainability, and the preservation of the country's natural and
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cultural riches. The results from this chapter provide a solid basis for formulating the overall

conclusion of the dissertation and for outlining future directions for development.

CONCLUSION

The present dissertation constitutes a comprehensive scientific study of adventure
tourism and its key role in the sustainable and innovative development of tourist
destinations. The research examines the interaction between the theoretical foundations of
adventure tourism on a global scale and the specific context of the Republic of Bulgaria, with
a particular empirical focus on the Rila-Pirin tourist region. The main objective of the thesis is
to analyze the essence, types, and trends in adventure tourism, to assess the potential of
Bulgaria and the Rila-Pirin region for its development, and to propose an integrated model and
specific recommendations for optimizing the adventure tourism product with a view to
increasing the competitiveness of Bulgarian destinations.

The research proceeds from the understanding that in the contemporary "experience
economy," tourists increasingly seek authentic, engaging, personalized, and transformative
experiences. Adventure tourism, with its characteristic combination of physical activity,
interaction with nature, immersion in local cultures, overcoming challenges, and an element of
controlled risk, responds to this new consumer attitude, establishing itself as a significant and
rapidly growing segment.

The results of the dissertation provided valuable information and demonstrated the
comprehensive fulfillment of the tasks set in the introduction, as follows:

In Chapter One (Tasks 1 and 2): The essence and specificity of adventure tourism were
clarified through a comprehensive review of scientific literature, which allowed for the
formulation of a complete definition, tracing its historical development, and systematizing its
key characteristics and diverse types. This analysis provided the necessary theoretical
framework for the entire study. Furthermore, good practices and trends among leaders in
adventure tourism on an international scale were identified and analyzed, highlighting
successful strategies, innovative approaches, and challenges, serving as a valuable benchmark
for the Bulgarian context.

In Chapter Two (Tasks 3 and 4): The potential and attractiveness of adventure tourism
destinations, including in Bulgaria, were substantiated through an in-depth analysis of the
country's natural, cultural-historical, and infrastructural endowments, emphasizing the
significant, but not fully realized, potential of the Rila-Pirin region. Concurrently, the

marketing management of adventure tourism destinations was investigated, analyzing modern
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marketing tools and strategies (digital, sensory, sustainable marketing) and the possibilities for
transitioning from mass to targeted marketing and building a strong brand identity.

In Chapter Three (Tasks 5 and 6): A methodology for evaluating and analyzing the
attractiveness of adventure tourism destinations was created and applied through an empirical
study among 200 respondents in the Rila-Pirin region, as well as expert interviews. The results
confirmed the central role of natural endowments and physical challenge but, at the same time,
identified clear needs for improvements in infrastructure (marking, accessibility), information
provision (risks, current conditions), and the lack of a coordinated marketing strategy. Based
on this data, a model in the form of specific recommendations for improving the adventure
tourism product was developed. These recommendations include strategic positioning and
branding, investments in infrastructure, information provision and digitalization (creation of
an integrated digital platform), development of an integrated tourism product, sustainable
management and environmental responsibility, engagement of local communities,
improvement of safety, legislative adaptations, research activities, and inter-
regional/international cooperation.

The conclusions of the dissertation emphasize that while the Rila-Pirin region possesses
enormous potential, its full realization requires strategic and coordinated efforts to improve the
offering, marketing, and management of adventure tourism. The author highlights the necessity
of developing sustainable tourism products and routes that are aligned with the capacity of
natural systems, introducing standards and certificates, targeted training for local communities,
and integrating modern technological solutions (Figure 16). Special importance is given to
inter-regional and international cooperation for positioning Rila and Pirin in the global
adventure tourism market.

In conclusion, the author believes that the development of adventure tourism in Rila and
Pirin is a strategic opportunity for Bulgaria, which, with proper management, can combine
economic revitalization, social sustainability, and the preservation of the country's natural and

cultural riches.

IV. REPORT OF CONTRIBUTIONS IN THE DISSERTATION

The present dissertation has the following main scientific and scientific-applied

contributions:
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A comprehensive definition has been derived, and the key characteristics and types
of adventure tourism have been detailed, aligned with contemporary trends and
consumer attitudes, which fills a gap in Bulgarian scientific literature.

A thorough and detailed analysis has been conducted on a specific Bulgarian
destination (Rila-Pirin) regarding its potential for adventure tourism, identifying
specific strengths, weaknesses, opportunities, and threats.

The conducted survey among potential and actual adventure tourists provides
original empirical data on their motivation, preferences, assessments, and needs,
which serves as a valuable basis for future marketing strategies and product
development in Bulgaria.

An innovative model has been proposed that builds upon the concept of the three
product levels (core, actual, augmented) and includes elements of sensory
marketing, providing a comprehensive and practical framework for creating high-
quality and memorable adventure experiences.

The created model for improving the adventure tourism product can be implemented
in other adventure tourism destinations, not only in the Rila-Pirin region.

The dissertation offers detailed and practically oriented recommendations for
strategic positioning, infrastructure improvement, digitalization, sustainable
management, and legislative changes, which can serve as a roadmap for the
development of adventure tourism in Bulgaria at national and regional levels. The
necessity of balanced development, combining economic benefits with
environmental protection and social responsibility through the active involvement
of local communities in the processes of planning and managing adventure tourism,

is emphasized.

Prospects for Future Research:

The limitations of the current study open up opportunities for a number of future

scientific endeavors:

1.

Expanding the scope of the empirical research represents a logical next step in the
study's development. Future analyses could include conducting surveys among
adventure tourists themselves to gain a deeper understanding of their motivation,
preferences, expectations, and experiences. Furthermore, it is essential to also consider

the perspective of local communities — their opinions, attitudes, and willingness to
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participate in the development of adventure tourism can provide valuable information
for the sustainability and continuity of the process.

2. Additionally, by conducting a comparative analysis between the Rila-Pirin region and
other destinations in Bulgaria or neighboring countries where adventure tourism is
developing, good practices and successful models can be identified. Such comparative
studies would allow for the derivation of transferable solutions applicable to improving
the management and offering of adventure products.

3. Last but not least, an in-depth study of the impact of adventure tourism on destinations
— economic, social, and environmental — would contribute to a more comprehensive
and balanced assessment of the benefits and challenges. Such an analysis could include
quantitative assessments of generated revenues, created employment, the degree of
environmental preservation, and social integration, thereby supporting the formation of

long-term policies in the sector.
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