PELEH3UA

oT npodp. A-p JinHa Neopruesa AHactacoBa, [1pocdecnoHanHo HanpaeneHne 3.8. Hay4yHa
cneumanHocT ,MapkeTtuHr®, bypracku CBoboaeH YHuBepcutet

OTHOCHO: AMCEepPTaUMOHHWUA Tpyd Ha TeMa ,3eNeHUn NpakKTUuKu B
MapkKeTuHra Ha ¢dpupmute B Bbnrapumsa“.

npeacTaBeH oOT: Teonopa ToaopoBa MaukaHoBa 3a nNpucbxaaHe Ha obpa3oBaTtenHa u
Hay4Ha cTeneH ,,A0KTop* No npodecroHanHo HanpaeneHue 3.8. IkoHOMKKa, Hay4Ha crieLmanHocT
,MapkeTuHr* kbm kategpa ,MapkeTuHr n cTpatermyecko nnaHupaHe“ Ha YHCC.

OcHoBaHue 3a U3roTBsHe Ha peueH3uaTa: CbrnacHo 3anosean Ne 3871/05.12.2025 r. Ha
PekTopa Ha YHCC cbMm BKIloYeHa B CbCTaBa Ha Hay4HO Xypu 3a nNpoBexaaHe Ha npoueaypa
3a npupobuBaHe Ha OHC "gokTop" B NpodecnoHanHo Hanpaenenne 3.8. IKoHOMKKa, Hay4yHa
cneumanHocT ,MapkeTuHr, ¢ kaHgmagat Teogopa Togopoea MaykaHoBa.

UHgpopmayus 3a dokmopaHma

HoktopaHT  Teopgopa MaukaHoBa € Bb3nuTaHuk Ha YHCC, kato e 3aBbpwwuna
GakanaBbpcka cTeneH ,MakpovkoHomuka“ npes neprnooga 2010-2014 r., a npes 2016 roguHa ce
€ gunnomupana kato matuctbp no ,MapketuHr® B kategpa ,MapkeTuHr m ctpatern4ecko
nnaHupaHe” Ha YHCC. o BpeMe Ha crneaBaHETO CY AOKTOPaHTBLT € buna eanH ceMecTbp Ha
CTyaeHTcka mobunHocT nped yyebHata 2013-14 rogmHa B University of Minho, Braga, Portugal
Ot 2017 rognHa e OOKTOpPaHT B CbllaTa Katedpa Kato Temata Ha AUCcepTauMOHHUA W Tpya e
»~3€MeHn MPaKkTUKM B MapkeTuHra Ha dupmute B Bonrapua“. [okotpaHT Teogopa MaukaHoBa
nma borar npodgecroHaneH onuT B obrnacTtra Ha npogaxbuTe n pabora c knmeHTn kato ot 2009
no 2017 rognHa e pabotunna Ha Takusa anwxkHocty B BTK Afl, 6aHka YHukpeant u gp. Ot 2020
roguHa [o cera 19 paboTtn kato ekcnepT, oraen ,busHec peructvp®, avpekuunsa ,BusHec
cratuctuka“ B HauuoHaneH cTaTtUCTUYECKM WMHCTUTYT , KaTo e 3aemana nocrnenoBaTenHo
ANBKHOCTUTE MNagLwwn, CTapLlin, raBeH, a NOHACTOSALWEM AbpPXKaBeH ekcnepT.

KangmpatsT T. MaykaHoBa Bnagee OTNIMYHO aHITIMNCKN e31K, KOETO M noMara ga paboru
N C YyXXOEeCTPaHHM MHAPOPMAaLMOHHN N3TOYHMLM B pa3paboTBaHETO Ha AuCepTaunoHHus Tpya. B
nepuoga 2022 no 2025 roguHa Ta nNpuaoduea U ONBIHUTENHM KBanudumkaumm 3a aHanua Ha
AaHHW 4Ype3 y4acTve B pasnuyHm Kypcose, a umeHHo: R for Official Statistics, European

Commission, Python Introduction for Data Science, SoftUni, Data Analyst in R, Datacamp v gp.

Onucanue Ha npeacraBeHNUTe Marepuarnu no KOHKypca

KaHompatsT 3a HayyHaTa cTeneH OokTop Teodopa MauykaHoBa e npeacTaBuna 3a
obcbKaaHe 1 oLieHKa crieaHuTe maTepuanu:

1. [ucepTaumoHeH Tpya Ha TeMa ,3eNeHn NpakTUK1 B MapKeTuHra Ha pupmute B bunrapumsa®
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e c obem oT 184 cTaHOApPTHU CTPaHULM OCHOBEH TEKCT U Ce CbCTOM OT YBOA, TPU rNaBsu,
3aKntoYveHne, M3non3saHa nuTtepartypa u npunoxeHne- MHCTpPyKUMA 3a AbrOOYMHHUTE
nHTepBoTa. B auceptaumnara ca uanonssaHun 5 tabnuum, 4 durypm, a odwmat Gpon Ha
nutepatypHuTe U3TodHUUM e 149, cbabpXal, pasnuyHn No BuA TPYLAOBE- KHUMN, HAyYHU
cTatum, Aoknagu, MoHorpagum, cTaTCTUYECKU aHHWU, UHCTUTYLMOHANMHU 1 KOPropaTUBHU
yebcTpaHuum, 11 ot KouMTo Ha 6bNTrapcky e3unk n 138 Bpost Ha aHIMUACKN e3UK.
1.Cnucebk ¢ nybnukaummTe Ha KaHauaata no temata — 1 HydeH goknag n 3 6pos ctatum.
2.ABTopedpepar — 51 cTpaHuuwn.
3.CnncbK ¢ TbpCEHUTE MPUHOCK — NpeacTaBeHn ca 4 OCHOBHM HAy4YHU U Hay4YHO-MPUMOXKHU
MPUHOCMW.
4, CnpaBka 3a U3NbiHEHNEE Ha MUHUMaNHUTE U3UCKBaHUA Cnopes M3MCKBaHUsATa Ha 4n.2
0,an.2 u 3 nun.6, an.3 Ha 3PACPB.
Cnopen npeactaBeHata CnpaBka 3a W3MNbIHEHWE HA MWHUMANHUTE W3UCKBaHWS,
anceptaHT  Teopgopa MaykaHoBa e nokpuna ycnewHo MUHUMarHUTE U3UCKBaHWUS Cnopes
n3nckBaHmaTa Ha un. 2 6, an. 2 n 3 n un. 6, an. 3 Ha 3PACPB u Ha lNpaBunHuka 3a

npunaraHeTo Mmy.

|. ObLa xapakTepMcTMKa Ha NnpeacTaBeHUsl AUMcepTaLUOHEH TPYA
AKkmyanHocm Ha memama, cmpykmypa u me3sa Ha ducepmauuoHHUs1 mpyo

Cnopea MeH 3arnaBneTo Ha aucepTauunsaTta, a UMEHHO ,3erneHn NPakTUKU B MapKeTUHra Ha
dupmute B Bbrrapua“. oTroBopsi HanbiHO Ha CLABLPXKAHWETO U CTPYKTypaTta Ha Tpyaa, a
Temara € W3KIIYUTENHO akTyarnHa, Tbil KaTo 3erneHUT MapKeTuHr 6e3cnopHo e 6es
antepHaTvMBa B Han-6nu3ko Obaelle. 3eneHUAT MapKEeTUMHI BCBLLHOCT M3UCKBA XONMUCTUYEH
nogxon KbM MapkeTuHroBaTa onnocodus Ha opraHusaumaTa u UHTerpyupaHe Ha npuHuunuTe
Ha YCTOMYMBOTO pasBUTME KaKTO Ha CTpaTerMyecko, Taka U Ha TakTMMECKO HMBO. Temarta Ha
n3crnenBaHeTo UM UenuAT  TpyA OTroBapAT Ha O4YakBaHMATa 3a CbabpXarenHa u
n3crieqoBaTernicka aHraXxmpaHocT Ha edvH OoKTopaHT. B Bwnrapus cbliectByBa B ronsima
cTeneH Aeuumnt Ha Ha u3crnegBaHUs B HauuoHaneH mawab oTHOCHO NpunaraHe Ha ,3eneHu”
aKTMBHOCTU B MapKeTuHroeaTta AenHOCT Ha dmvpMuTe. AHanNM3bLT Ha NPoyYBaHWATa Ha camus
KaHOuaaT B MpeaxodHu nepuvogu no Tasuv Tema nokasea, Ye ca Hanvue manbk 6pon
nybnvkaumm nocBeTeHM Ha wu3cregoBaTenckn npobnemm Ha ,3eneHus” mapkeTuHr. B
HacTosiwara aucepTauMoHHa padpaboTka ce TbpCu OTrOBOP OCHOBHO Ha BBMpPOCa Kak
ronemute 6bnrapcku oupmn ce aganTmpat KbM HOBUTE peanHOoCTU Npe3 NpuaMara Ha 3eneHus

MapKETMHT.

ID,l/lCepTaLl,l/IOHHl/IFIT TPpyA € C Knacun4ecCcka CTPyKTypa- BbBeOeHUe, 3 rnaev n 3aknoyeHue,
KaTo clieaBa Norm4eckn Hyxgarta ot nocrieqoBartesiHoCT B paspa60TBaHe Ha TeémMmara KaTto ce
3ano4ysa OT BB3HWMKBAHETO U pPa3BUTUETOO Ha KoHuenuundTta 3a 3efieH MapKeTUHr CbC

CbOTBETHUTE eTaru, (baKTOpI/ITe, BnnAeLn BbpXy pelleHnAaTa 3a Bb3npnemMaHe Ha koHuenuuTa
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30 3eNeH MapKETUHTI U CTpaTErM4eckmUTe N TaKkTUYECKM acnekTn Ha 3eneHns MapKeTuHr; crnensa
MeTogornorMara v npouegypute Ha U3crneaBaHeTO U aHanuM3bT Ha AaHHUTE OT ObNO6OYUHHUTE
nHTepBOoTa. PaspaboTkata 3aBbplUBa CbC 3aKMOYEeHWEe C U3BOAuTE OT aHanu3a, HayvyHuTe
NPUHOCKM N UuTUpaHaTa nutepatypa. OucepTaumMoHHUAT Tpyd CbAbpXa SACHO AeduHMpaHa
n3cnegosarericka Tesa U no-TovHO, Ye ,3eNeHnAT MapKeTUHr e cnabo 3acTblneH B rofiemuTe
dvpmn B Bbnrapusa.“, Kakto U 6 u3cnegoBaTernicku BbApPOCa, KOUTO BOOAT B MpaBumHa
nocriegoBaTenHoOCT uacnegpaHeto. Heobxoanmo e ga ce orbenexu, Ye goktopaHT Teogopa
MaukaHoBa e usnonsBana KOpekTeH HayvyeH CTUS U TEPMUHOSMOrMS, KOETO OT efHa cTpaHa
ynecHsiBa npoynMTa Ha guceprtauusaTa, a OT Apyra cTpaHa paskpuBa npodecuoHanHara

noaroToBkKa U n3cnegoBartesiCkn onnuT Ha KaHgugara.

[l. OGekT, npeaAMeT U XMNOTe3n Ha AUMCepTaLMOHHOTO u3cnenBaHe

MpounTbT Ha aMcepTauuoHHMa TPpyO MNokKasBa ClioBeCHO ACHO apTUKyJnunpaHu 00eKkT 1"
npeamMmer Ha micrnegBaHeTo, a UMeHHO: 00eKkT Ha m3cnegBaHe ca roremmTe npeanpuAaATna B
E'bﬂrapl/lﬂ KaTtoO OCHOBHUAT KpMTepMVI 3a onpenensaHe Ha rofieMmmHara e 6pOF|T Ha 3aeTtuTe nmua,

kato cnopea HCW npegnpuatme ¢ Hag 250 3aetn nuua ce knacudmumpa KaTo ronsmo.

3a npegMeT Ha M3cneaBaHETO € MNPUETO MPUITOKEHWETO Ha 3€feHUS MapKETUHI U
Bb3MNPUEMaHETO W Harnacute KbM Hero Ha Obnrapckute dupmn. ABTOPBLT Ha Tpyda
dopmynupa cnegHoTo onpegeneHve Ha ocHoBaTa Ha 3aabnbodeH aHanu3 Ha TeopeTUYHUTE
NMOCTAHOBKMW. 3€NEHNAT MAPKETUHT Ce Bb3NprMemMa KaTto yrnpaBreHCKN U MapKeTMHIOB Noaxos, B
YNATO OCHOBa CTOM OMa3BaHETO Ha OKoMHata cpega, Uenu YAOBMETBOpPBaHE Ha
NOTPEOBUTENCKUTE HYXKAMN NO €KOMOrMYHO YCTONYMB HAYMH M NPU OTYUTaAHE Ha UHTepecuTe Ha
3anHTEepCcoBaHUTE CTpaHu. M3cnegoBarernckaTta Te3a Ha AMCepTaLMOHHOTO n3cnensaHe rnacu,
ye 3eMeHUAT MapKeTUHr e cnabo 3acTbneH B roremute upmmn B bbrirapusa kato ce Tbpcu
OTrOBOp Ha BbBMpOCa Kak ronemmte UpMM ce agantmpar KM HOBUTE peanHocTu npes
npuaMara Ha 3eneHva MapkeTuHr. 3agadmTe Ha U3CneaBaHeTO ChbLLO ca ACHO hopMynmMpaHu,
HO 3 oT Tax -4Ta, 5Ta 1 6Ta 3agaym BCBHLLHOCT Ca EKCNIMLMTHO YacT OT AEMHOCTUTE B eTannte
Ha u3cnegBaHeTo, a 6u 6Guno pobpe ga vma noHe owe 2-3 3agadM CBbpP3aHW C
n3cregoBaresnckara Te3a- NpMMeEpPHO hMpMUTE OT KOW CEKTOpWU ce aganTtupart no-6bp30 KbM
3eMNeHnsa MapKeTUHI, U3CneaBaHe Ha pasfnuKMTe B NOAXOAMTE KbM MpunaraHeTo Ha 3erneHn
NPaKTUKN U T.H.

BcsAko MapkeTMHroBO M3cnegBaHe CbhbAbpXa B nporpamara cu paboTHM XunoTesn U B
HaCTOALMA Cnyyar, Makap 4Ye npeaBuaeHuAaT MeToq 3a cbbupaHe Ha faHHM chafja KbM
Ka4yecTBeHUTEe MeToaun, 6m 6uno gobpe Aa nMma HAKONKO U3CNEAOBaTENCKM XMNOTE3N CBbpP3aHn
C Tesarta, KouTo fa 6baart npoBepeHun. B cblLOTO Bpeme aBTopkaTa oopmynmpa 15 cMucnenu
XMNOTE3N B pe3ynTar Ha pe3yntatuTte OT M3CNEABAHETO, KOUTO Aa NOAMNOMOrHaT creasallo

nscrnegsaHe no Tasm Tematuka (155-156 c.), kKato B TO3W Criydar HaCcTOSILLOTO M3crnenBaHe
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MOXe [a Ce cyMTa 3a NUIIOTHO NpoyYBaHe Ha ObaeLlo u3cnenBaHe ¢ BEPOSITHOCTHA M3BagkKa
ocurypsiealla npeacTtaBuUTeENnHa WHGOpMauMs 3a npunaraHe Ha 3efieHn MapKeTUHIoBU

npakTuku B Bbnrapus.

lll.  MeToaonorus Ha nscneaBaHeTo

KayecTBOTO Ha BCSKO EMMUPUYHO U MapKETMHIOBO MPOy4BaHe 3aBMCK OT NpaBuUSTHUSA n3bop
Ha METOAONOrMsA Ha W3CrneABaHETO- ACHO AedmHMpaHa ueneBa CbBKYNMHOCT, METoAMKa Ha
n3Bagkata npu n3bop Ha eguHUUM 3a uscnenBaHe, KOPEeKTHO HabupaHe Ha NbPBUYHUTE OaHHMU,
peneBaHTHN CTaTUCTUYECKM MeToam 3a obpaboTka 1 aHanu3 Ha JaHHWUTE U KOPEKTHWU U3BOAU OT
obobLieHnTe pesyntatu. B cnyyasa uenesata CbBKYMHOCT Ha M3CNEABAHETO BKIHOYBA BCUYKM
dupmn B Bbnrapusi, KOUTO OTFOBapAT Ha KPUTEPUS 3@ roNsIMO HE(PMHAHCOBO NpeanpusTue T.e. ¢
nepcoHan Hag 250 gywm, cnope Knacudukauusta Ha HaumoHanHa cTaTucTUYECKN MHCTUTYT.

TbW KaTo M3vepnaTenHuTe UcneaBaHUsa ca MHOro CKbNKW cYMTam,vye aBTopKarta rnpaBuiHo e
nsbpana wu3BagkosBus noaxod. WM T kKaTto wm3bpaHata wmscngoBartenicka cTparterns e
dopMynaTtmBHa, NPy Hesl e NpenpbYMTENHO a ce U3Non3sa Marika, HenpeacTasUTenHa n3sagka.
3a uenuTe Ha HacToALWOTO u3cneaBaHe AOKTOpaHT Teogopa MaykaHoBa e nsbpana ga M3nonsea
Moden Ha TMNonorMyHa maeagka. To3v BuA u3Bagka no NpUHLMN € HEBEPOSITHOCTHA U3BaaKa,
3alLloTo nmame npegHamepeH ns3bop Ha eanHULMTE- MO HAKaKbB MPU3HakK, CBbp3aH C LuenuTe n
3afaunTe Ha u3cnedBaHETo, 3aroBa cuyMTaMm 3a MPaBUITHO MOCOYBAHETO Ha 4 OCHOBATESTHU
NpMYMHM 3a ToBa, Ye He € u3bpaHa HAKOs OT BEPOATHOCTHUTE M3BaAKW, a MMEHHO MpocTa
CNny4YalHa, KNbCTbpHa WM cTpatuduumpaHa wmssagka. [lpaBu MNOMOXUTENHO BrievatnieHne
nogpobHO onmcaHaTta npoueaypa no popmupaHe Ha u3eagkara (CTp. 78-82 ), HAKOM TPyaHOCTH
3apaam nunca Ha nHgpopmauma n pegyumpanTo 1 Hakpas ot 30 Ha 20 eguHMUM 3a nscnegBaHe.
Tosu pasgen nokassa OTfiMYHATa KOMMNETEHTHOCT Ha aBTopa Ha AucepTaumsaTa No MeTo4onorns
Ha n3BagkaTa U Ha MapKeTUHroBUTE n3cnenBaHus. B To3n pasgen e npeacraBeH M NOAPOGHUAT
nnaH 3a npoBexaaHe Ha m3cnegBaHeTo, obocHoBKaTa 3a u3bop Ha mMeToau 3a cbbupaHe Ha
AaHHUTE, KaKTO 1 eTanuTe Npy NpoBeXxaaHe Ha AbNOOYMHHUTE MHTEPBIOTA. TbI KaTO AOKTOPaHTbT
e usnonseana u Metoga “aHanua Ha BTOpUYHU JaHHW”, NpeacTaBeHn ca M OCHOBHUTE NpeauMcTBa
Ha To3n metopg (cTp. 86-87). 3a uenute Ha u3cneaBaHETO € U3NOoN3BaH KONMMYECTBEH KOHTEHT
aHanu3, npunoXeH NO OTHOLUEHWE Ha: CbAbpXaHMETO Ha yebcanWToBeTE Ha KOMMaHUUTE W
3anucuTe OT NpoBedeHNTe AbNOOYNHHN MHTEPBIOTA, a pesynTaTtuTe OT aHanu3a ca NpeacTaBeHn

B TekcToBa dhopma.

IV. CobabpxaHue n chopma Ha AUCEepPTaLMOHHUSA TPyA

Kakto Beye 6e orbenssaHo, uenta Ha HacTosALWOTO AMCEPTaALMOHHO MU3cneaBaHe e aa ce
yCTaHOBW B KakBa cTerneH B bbnranpusa ce npunarat 3eneHn NpakTUKM B MapKeTUHra Ha ronemuTe
UPMM T.€. AOKONMKO rnobanHUTe MapkeTUHIOBU TEHOEHLMN OTPAXKEHNE U NPUNOXKEHNE B OM3HEC

NPakKTMKMTe Ha MeCTHO HMBO U B KaKBa CTErNeH yCTOVI‘-IVIBOCTTG Cce BbarnpunemMma Kato KOHKYpPeHTHO
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npeavMCTBO.

CTpykTypaTa Ha peueH3vpaHus OMCepTauMOHeH TPyd € Krnacudecka M oTroBapsilia Ha
nocTaBeHUTe UenM U 3ajavv- BbBedeHue, TPW OCHOBHW [MaBuM C MNOATOYKW, 3aKfoYeHue,
oubnuorpaduma n npunoxeHus. [JokTopaHTKaTa e usnonseana siCeH, akageMuyeH, HO B CbLLOTO
Bpeme pasbupaem 1 3a no- LMpoka ayautopus ctun. Nbpea rnaeBa e noceBeteHa Ha 6asncHuTe
NMOCTAHOBKM Ha KOHLIENUUSTa 3a 3ereH MapKeTUHr kato nogpobHo ca pasrnedaHn 3Tte eTana B
esontoumaTa n. Cepno3Ho BHUMaHME € OTAENEHO Ha DaKTopuTe BNUSIELL M BbPXY peLleHnaTa 3a
Bb3rnpMemMaHe Ha Ta3u MapKeTUHroBa napagmrma kato 6msHec cmunocodmsa 1 NpakTrka, KakTo U
Ha Tunonorusita Ha 3eneHoTo noTpebneHue Kato HOB coumaneH deHomeH (18-25 c.), Ha
,3erneHara“ LeHa n guctpnbyuusi Kato enemMeHT Ha MapKeTUHI-MUKCa.

MocnenHuaT pasgen Ha nasa [MbpBa e NocBeTeH Ha CTpaTernyecknTe U TakTUYECKU acnekTu
Ha 3eneHna MapkeTuHr (29-71 c.). BHMMaTenHuMAT NpoYnT Ha TeKCTa Mokassa Mo3HaBaHe Ha
npobnemuTe B ObnO0OYMHA, HanpaBeH e nperneq Ha ronam obem nybnvkauum Ha Gbnrapcku u
aHIMUACKN €3UK Ha pas3nuyHM aBTopu, Kato okono 40% ot nybnukauumte ca akTyyarnHu- OT
nocnegHuTe 5-6 roguHu. MNonoxutenHa ctpaHa Ha pa3paboTkara e, Ye e OTAeNeH0 BHUMaHue Ha
HSIKOM HESICHOTW OKOMO CBLUHOCTTA Ha 3erieHMTe NPOAYKTM- Nnncata Ha OBLLONPUETN KpUTEPUN 1
METOAM 3a OueHKa Ha nokasaTenuTe 3a eKkonorocbobpasHocT.Pasgentt 3aBbpliBa C
npegctaesHe Ha 6Te cTpaTernyecku noaxoda KbM ycTonmyMBaTa MapKeTUHroBa KOMYHMKaUmMA W
N3BOAW, KbOETO Ce YyBCTBA MHEHWETO Ha aBTOpKaTa KbM u3criegsaHarta npobrnemaruka, KoeTo e
CbLLECTBEHO 3a BCAKa AucepTalnoHHa paspanoTka.

BtB BTOpa rmMaea cbC 3arnaeve ,MeTtogonorns Ha wuscrieaBaHeTO gucepTaHT Teogopa
MaykaHoBa e npeacTaBuMna METOOUYECKUTE OCHOBM Ha W3CNedBaHEeTO, a MMEHHO BCUYKU
KOMMOHEHTKN, ODOCHOBKM Ha M3bpaHWTE METOAM M MMaH Ha M3CnegBaHeTo cu, KouTo Osixa
OUCKYTUPaHN N OLEeHEeHN B NpefHaTa Tovka Ha peueHausita. B rmasa Tpeta ce npasu aHanu3 Ha
BTOPUYHUTE [aHHW, NpeacTass ce 0600LeHe Ha pe3ynTtatuTte oT AbNOOYNHHUTE NHTEPBIOTa U
ce AucKyTupart npeaunssukatencTeata npeg nscnegosarenckua npouec (108-143 c.).

Cnopen npeactaBeHWTe pe3yntatM MHO3MHCTBOTO KOMMaHWM 3asiBsBaT, Ye nnaHupar
pasBuUTUE Ha EKOMNOrMYHUTE CU MPaKTUKU KaTo YacT OT (MpMuUTE UMaT 3arnoXeHU KOHKPETHU
CPOKOBE 3a M3NbITHEHME, JOKATO NPU ApYru Te ca NO-CKOPO Ha MaeeH etan, 6e3 KOHKPETHN AaHHW
3a BpemeBuda nepuog. lNMonoxuteneH e hakTwT, Ye crnopeq Tuna, NNaHUpaHUTE eKONMOrnYHU
BbBEAEHUS Ca: MPOLLECHWU, NPOAYKTOBM U ANCTPUOYUMOHHWU. [pyn Manka 4YacT OT eguHuumTe ca
BKITIOYEHN M COLMANHO-eKOSNOMMYHN OEeNHOCTU 3a aHraxupaHe Ha obLeCTBEeHOCTTa, KOUTO
aencTeuTenHo mxa mornu aa 6baart KateropmampaHm Kato KOMyHUKauMoHHW. EagHa Hemanka vacT
OT M3BOAMTE HaMupa OTpaKeHne BbB POpMynupaHuTe xunoTte3n 3a 6baewlo uacrnenBaHe Mo
Temata. CunHa cTpaHa Ha TpeTa rfnasa € M aBTOPOBOTO MHEHWE 3a MAEHTUULMPAHN KITFO4OBM
NPOMEHNIMBM W TEXHWUTE WHAOMKATOPW, KOUTO CbLLO MoraT ga ce wusnonseat npu O6baewim

nuacnenBaHus.



Astfpkata e wuageHTUdMUMpana 7  KnodoBM npomeHnuem  (155-156 ¢.), um4Tto
onepauuoHanusaums Boan A0 HSKONKO eMMUPUYHU UHAUKATOPW, NoAnexawiy Ha nposepka npu
aonuTteaHe 0o 6msHec opraHusauunte.  Makap, Ye npoydYBaHEeTo npeanara LeHHa nHgopmMmaums 3a
NPUNOXEHNETO Ha 3ereHnss MapKeTuHr B Bbnrapusa, HeroBute KoHcTatauum morat ga He 6bgar
NPSKO NPUMNOXKMMU B OPYrX CTPaHW C pasfinyHa perynaropHa pamka, KynTypHW LLEHHOCTU 1 nasapHa
ANHaMuKa.

OrpaHuyeHus Ha nscnenBaHeTo

B aOuceptaumoHHMs Tpya ca MNOCOYMEHM W OrpaHuMYeHusiTa Ha uacneaBaHeTo: OCHOBHUAT
HeQoCTaTbK Ha n3cneaBaHeTo e n3bpaHuAT BUA Ha n3Bagkara, a MMEHHO HEBEPOSATHOCTHA M3BagKa
N KaTo peLeH3eHT noakpensim oopMynmpaHnTe OT aBToBpa OrpaHNYeHns Ha gucepTaunoHHUS Tpya
6e3 eqHO: nuncarta Ha NpeauHN Npoy4BaHMA No Temarta B bbnrapus, 3awoTo ToBa He 3aBUCK OT
AOKTOpaHTa.

OCHOBHM OrpaHNYeHnsa Ha ANCepPTaUNOHHUS TPYA ca:

* MIanon3BaHeTo Ha Ka4eCTBEHN MeToaM, Nopaan HeNnpeacTaBUTENHUA UM XapakTep w1 nvncara

Ha obobLaBaLLa cnocobHOCT B CpaBHEHNE C KONMYECTBEHUTE METOAY;

* LleneBata CbBKYMHOCT Ha M3CregBaHETO € CUITHO OrpaHuyeHa, Tbil KaTto obxBawia Haw-

rorieMuTe 1 3Ha4YumMmuTe NPEanpUATUA B CTpaHaTa, a A4OCTbNbT 40 TEXHUS MEHUOXXbPCKN CbCTaB

€ CWIMHO 3aTpyAHEH;

* 3a 3HauUTenHa 4YacT OT yyaCcTHMUMTE B MPOY4YBaHETO TemMara e YyBCTBUTENHA, TbW Karto

pa3KkpuBaHETO Ha onpeaeneHa MHopMauns MoXe a ce OTpasu HeraTMBHO Ha TEXHUS UMUOXK.

*AHaNM3bT Ha AaHHUTE MpU KayeCTBEHWUTE M3CrenABaHMA Ce U3BbpLUBa OT M3cregoBaTens,

nopagn KoeTto € Bb3MOXHO HalTM4MeTo Ha N3BeCTHa CTEeNneH Ha Cy6eKTI/IBVI3'bM;

V. OueHka Ha aBTOpechepaTa U NnyonukauuMTe Ha KaHauparta

lMpeactaBeH ¢ AOKYMEHTUTE MO 3awuTata e u aBTopedeparbT Ha AOKTOpaHT Teodopa
MaukaHoBa, KonTO € ¢ 06eM 51 CTpHUUKM 1 OTroBaps Ha U3NCKBaHWSATa 3a CTPYKTypa n dopma
npu paspaboTBaHe Ha TakbB Martepuan. [JJoKkyMeHTbLT npeacTaBa B KOMMNpecupaH BuA BCUYKK
pasgeny Ha guceptauusaTa- TEOpeTUYHWUS nperneq, u3cnegoBarternickata MeToaoNnorus,
pesyntartuTe, aHanuM3a u MHTepnpetTaumnsata um crnopeg noctaBeHuTe uenun n 3agadn. Kakto m
anceptaumaTa, Taka U aBTopedepaTbT Ce XapakTepusmpa C ACeH akafleMUyeH e3uK, KOeTo
ynecHsiBa npounta my. lNonoxuTtenHa ctpaHa Ha aBTopedeparta e NnpeacTaBsAHETO Ha OCHOBHUTE
npeausBuKkaTencTsa U TPygHOCTU Npea M3crnegoBaTerickus npouec, ¢ KoMTo ce e cbnbckana
aoktopaHT Teogopa MaukaHoBa. ABTopedepaThT CbabpXa M CrpaBka 3a NPUHOCUTE Ha
ANCEpPTaUMOHHNS TPYA, CMMCBK Ha NybnukaumMmMTe Ha LOKTOpaHTa, KakTo M Aeknapaumsi 3a
OpUrMHarNHoCT Ha Tpyaa.
ly6nukayuu Ha dokmopaHma

B nokymeHTHTE 3a peleH3npaHe ca npeacTaBeHn 4 nybnukaumm Ha gucepTaHTa CBbp3aHu

C Temarta Ha gucepTaumoHHUA Tpya- 3 ctatum Ha 6bnrapcku e3uk B cn. Management & Education
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N equH ooknag Ha 6bnrapckm ot Ceama HauMoOHanHa HayydHa KoHdepeHUms ¢ MexayHapoaHo
yyactne, M.toHm 2018 r. Beumukm nybnukauum Ha kaHgugata ca no Tematvkata Ha
ANCEPTaLMOHHNS TPyA, HanMcaHu ca Ha Ao6bp HayyYeH CTUN M OTrOBapsAT Ha CTaHAapTuTe 3a
TbKbB TN HayyeH Tpya. EAQHa ot BaxHWTE Temu B nyGnukauumte- NO-TOMHO B AOKMada- € 3a
€KOMHOBaLMWTE KaTo YacT OT MapKeTUHroBsaTa cTpaTerMs Ha OM3Hec opraHu3auusaTa, 3alioTo
TOBa BCe OLLe € eqHa cnaba cTpaHa Ha 6bnrapckute hmpmu.

[pyrata guckytupaHa Tema B CTaTUUTE € 3EMNEHNST MapKeTUHT B BU3HEC opraHn3auunTe, HO
B KOHTEKCTa Ha NpoayKTOBUTE, KOMYHUKALMOHHUTE 1 LIEHOBUTE cTpaTerni. ToBa e BaxHa Tema,
3alloTo B Gbnrapckara nurepartypa HaMa MHOro AetannHo obcbxaaHe Ha KOMyHMKaLMOHHaTa
N LEeHOBa MOnuTMKa Npu BHeOpsiBaHE Ha ,3eneHn 0encTeus 1 Op. NPaKTUKM B MapPKETMHra n

NONoOXUTENHOTO B AaAeHnd cnyqaﬂ € TOBa, 4e ce YyBCTBa aBTOPOBOTO MHEHUE MO I'IpO6J'IeMVITe.

OueHka Ha Hay4yHUTe NPUHOCK Ha AucepTaumMOHHUA Tpya,

Cnen npounMTaHe Ha HayyHaTa npoaykumsa Ha auceptaHT Teopgopa MauvkaHoBa 6Gux
otbensasana, ye npuemam 6e3 3abenexkn popmynmpaHnuTe OT Hest MPMHOCK KaTo 1 onpeaensam
KaTo Hay4HO-MPUIOXKHN MPUHOCK, HO CYUTaM, HYe MOXEM Aa OTAENSIM KaTo OTAENEeH NPUHOC YacT
OT NPUHOC HOMEp 2 Ha aBTopKarTa.

B1b3 ocHOBa Ha gMcepTaumoHHMA TPyL Ce U3BEeXAaT CrnegHUTEe NPUHOCHN MOMEHTMU:

1. Pa3paboTeH € MHCTpyMeHTapuyM 3a cbbupaHe Ha LaHHW 3a NPUNOXKEHUETO Ha 3eneHust
MapKeTUHI OT rofiemmnTe npeanpuatnd B bnrapus.

2. dopmynmpaHn ca XunoTe3n OTHOCHO MPUINOXEHMETO Ha 3eneHns MapkeTuHr B Bwbnrapus,
KOMTO MoraT [a Nocnyxar KaTto oTnpaBHa To4Yka 3a no-maw,abHun n npeacraBuUTenHU 6baewm
n3crnensaHus.

3. N3BegeHn ca B pesynTtaT Ha M3CNeABaHETO rpyna OT KMAKYOBW MPOMEHSIMBA U TEXHUTE
EMMNUPUYHN  MHOMKATOPW, KOUTO Morat Ada nocnyxatr npu 6baewnm wuscnegBaHus 3a
KnacudpmumpaHe Ha wuscnegBaHuTe uUpMKM cnoped CTeneHTa Ha npunaraHe Ha 3ereHun
MapKETUHIOBM MPaKTUKK, BKI. U 3a MEXOYHaPO4HWN CpaBHUTENHN n3cneasaHus no temara.
4.YCcTaHOBEHW Ca NPaKTUKUTE NO NPUNOXKEHNETO Ha 3eNEHNsI MapKETUHT B U3cneaBaHnTe mpmm
1 ca hopMynmpaHn M3crnegoBaTenckn Nnpobnemm n Nnpeans3BuKaTencTea, CBbP3aHn C Hero.

Mpuemam C M3BECTHM pe3EepPBU MNOCHEOHUS MNOCOYMEeH MNPUHOC OT OOKTopaHT Teogopa
MaukaHoBa (“Bb3 OCHOBa Ha pesyntatute OT WU3CneaBaHETO € YCTaHOBEHa CTereHTa Ha
CbOTBETCTBME MEXAY 3erneHnTe TBbpAeHNUS Ha PUpMUTE U AENCTBUTENHUTE UM MPaKTUKKN”), TbI
KaTo MHdopMaunsaTa oT N3CreaBaHETO HE € NpeacTaBUTENHA N HE MOXEM Aa reHepanuanpame

pe3yntatnte 3a BCUYKU d)VIpMI/I B 5bnrap|/|;| OTHOCHO 3€eJ1eHUTE UM NMPaKTUKN.

VI. Bbnpocu 1 KpUTUYHU 6enexkKm KbM aBTopa
OunceptaumoHHnaT Tpya Ha Teogopa MaykaHoBa MMa MHOro OCTOMHCTBA U NpeAcTaBs e4HO

HeobxogMMOo M NONe3HO N3crneaBaHe, KOeTo nputexasa MHOro CUITHM CTpaHn, KOUTO Be4e CbM
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nocoyuna go TyK B peueHsuaTa . Hamam cepnosHn KputudHu 6enexkn Kbm paspaboTtkara, HO

Oux xenarna gOoKTopaHTKaTa ga oTroBopu Npu 3awmrara Ha equH BbNpoc U NO-TOYHO:
‘1.,MmMa nu epb3ka u Kakea e msi Mexdy chupMume om pasJsIuUYHU CeKmopu Ha
UKOHOMUKama u chopmupaHemo Ha cmpamea2u4ecKu asluaHcu U napmHbopcmea m.e.
@ KOou ceKmopu ce npusioeca mo3u cmpamea2u4yecku nooxod 3a Mo-ycrneweH
MapkemuHe"“.

2. Ot KonernanHa rnegHa Todka 6ux npenopbyana Ha Teogopa MauykaHoBa ga npeanpueme
OENCTBMA 3a MO-LUMPOKOTO pas3npocTpaHeHWe Ha pesyntatute U HayYHO-NPUNOXHUTE
NPUHOCK Ha mM3cnegBaHeToO U cpen buaHeca M cpen ObaewuTe cneuynanucTy No 3erneH

MapKETUHI 4Ype3 HannceaHe Ha CTyaud no Temarta BKIl. U Ha aHIMNNCKN E3KK.

3AKIIOYEHUE

[duncepTtaumoHHaTa pa3paboTka OTroBaps Ha U3UCKBaHMA Ha un. 2 6, an. 2mn 3 n un. 6, an. 3
Ha 3PACPBE u Ha [paBunHuka 3a npunaraHeto My OTHOCHO Cb4Y€TaBaHe Ha TeopeTudHa
NoaroToBKa C NOAXOoAsil, METOAMYECKM WHCTPYMEHTApUyM U YMEHWst 3a Hay4yeH aHanu3 wu
n3Bnu4yaHe Ha OBOCHOBaHM u3BOAM. [MCEPTALMOHHUAT TPyA CbabpXa KakTO COOCTBEHO
EMNVPUYHO M3CcrenBaHe, TEOPETUYHM ODO0OLLEeHNs U cucTeMaTU3MpaHns, Taka U U3BOAU U
HaCOKM 3a pellaBaHe Ha Hay4YHO- NPUNOXHM Npobrnemn B obnacTTa Ha 3eneHnss MapKeTUHr Kato
CbBPEMEHEH XOINMMUCTMYEH NOAXOL B MapKETMHroBaTa npakTuka Ha 6bnrapckute pmpmu.

[aBaiky BMCOKa OUEHKa Ha gucepTaumoHHMSA TpyAa Ha gokTopaHT Teopgopa TopopoBa
MaukaHoBa, e rnacyBam ybeneHo ,3a“ n npu3oBaBaM W YNIEHOBETE HA Hay4yHOTO Xypwu ad
rmacyBat 3a nNpUCHXKOAHETO W Ha obpasoBaTenHara M HaydHa cTeneH ,40KTop® Mo

npogecnoHanHo HanpasneHune 3.8 VKkoHOMUKa, Hay4yHa cneunanHocT ,MapKeTuHr.

16 aHyapu 2026 .
Byprac

Mpodp.a-p JinHa AHacTacoBa






REVIEW

by Prof. Dr. Lina Georgieva Anastasova, Professional field 3.8. scientific speciality
"Marketing", Burgas Free University

regarding: the dissertation on the topic "Green practices in the marketing of companies in
Bulgaria".

submitted by: Teodora Todorova Machkanova for the award of the educational and scientific
degree "doctor" in professional field 3.8. Economics, scientific speciality "Marketing" at the
Department of "Marketing and Strategic Planning" of the University of National and World
Economy.

Reason for preparing the review: According to Order No. 3871/05.12.2025 of the Rector of
the UNWE, | am included in the scientific jury for conducting a procedure for acquiring the
educational and scientific degree "Doctor" in the professional field 3.8. Economics, scientific
specialty "Marketing", with candidate Teodora Todorova Machkanova.

Information about the doctoral student

Doctoral student Teodora Machkanova is a graduate of the UNWE, having completed a
bachelor's degree in "Macroeconomics" in the period 2010-2014, and in 2016 she graduated
as a master's degree in "Marketing" in the Department of "Marketing and Strategic Planning"
of the UNWE. During her studies, the doctoral student spent one semester of student mobility
before the 2013-14 academic year at the University of Minho, Braga, Portugal. Since 2017, she
has been a doctoral student in the same department, and the topic of her dissertation is
"Green practices in the marketing of companies in Bulgaria". Doctoral student Teodora
Machkanova has extensive professional experience in the field of sales and customer service,
as from 2009 to 2017 she worked in such positions at BTC AD, UniCredit Bank, etc. From 2020
to the present, she has been working as an expert in the Business Register Department,
Business Statistics Directorate at the National Statistical Institute, successively holding the
positions of junior, senior, chief, and currently state expert.

PhD candidate Teodora Machkanova speaks excellent English, which helps her to work with
foreign information sources in the development of her dissertation. In the period 2022 to
2025, she also acquired additional qualifications for data analysis by participating in various
courses, namely: R for Official Statistics, European Commission, Python Introduction for Data
Science, SoftUni, Data Analyst in R, Datacamp, etc.

Description of the materials submitted for the competition

Candidate for the scientific degree of PhD, Teodora Machkanova has submitted the following
materials for discussion and evaluation:

1. Dissertation on the topic "Green practices in the marketing of companies in Bulgaria" is 184
standard pages of main text and consists of an introduction, three chapters, conclusion, used



literature and appendix - Instructions for in-depth interviews. The dissertation uses 5 tables,
4 figures, and the total number of literary sources is 149, containing various types of works -
books, scientific articles, reports, monographs, statistical data, institutional and corporate
websites, 11 of which are in Bulgarian and 138 in English.

1. List of the candidate's publications on the topic - 3 articles and 1 conference paper.
2. Abstract - 51 pages.

3. List of the sought contributions - 4 main scientific and scientific-applied contributions are
presented.

4. Certificate of compliance with the minimum requirements according to the requirements
of Art. 2 b, para. 2 and 3 and Art. 6, para. 3 of the Law for the Academic Staff Development in
Republic of Bulgaria.

According to the submitted Certificate of Compliance with the Minimum Requirements, the
dissertation candidate Teodora Machkanova has successfully covered the minimum
requirements according to the requirements of Art. 2 b, para. 2 and 3 and Art. 6, para. 3 of the
ZRASRB and the Regulations for its implementation.

I. General characteristics of the presented dissertation work
Form, relevance and structure of the dissertation work

In my opinion, the title of the dissertation, namely "Green practices in the marketing of
companies in Bulgaria". fully corresponds to the content and structure of the work, and the
topic is extremely relevant, since green marketing is undoubtedly without an alternative in
the nearest future. Green marketing actually requires a holistic approach to the marketing
philosophy of the organization and integration of the principles of sustainable development
at both the strategic and tactical levels. The topic of the research meets the expectations for
a meaningful and research engagement of a doctoral student. In Bulgaria, there is a significant
deficit of research on a national scale regarding the implementation of "green" activities in
the marketing activities of companies. The analysis of the candidate's own research in
previous periods on this topic shows that there are a small number of publications dedicated
to research problems of "green" marketing. The present dissertation seeks an answer mainly
to the question of how large Bulgarian companies adapt to new realities through the prism of
green marketing.

The dissertation has a classic structure - introduction, 3 chapters and a conclusion, logically
following the need for consistency in developing the topic, starting from the emergence and
development of the green marketing concept with the relevant stages; the factors influencing
decisions to adopt the concept of green marketing and the strategic and tactical aspects of
green marketing; follows the methodology and procedures of the study and the analysis of
data from in-depth interviews. The development ends with a conclusion with the conclusions
from the analysis, scientific contributions and cited literature. The dissertation contains a
clearly defined research thesis and more precisely that "green marketing is poorly represented
in large companies in Bulgaria.", as well as 6 research questions that lead the study in the



correct sequence. It is necessary to note that doctoral student Teodora Machkanova has used
a clear scientific style with correct terminology, which on the one hand facilitates the reading
of the dissertation, and on the other hand reveals the professional training and research
experience of the candidate.

Il. Object, subject and hypotheses of the dissertation research

The reading of the dissertation work shows a verbally clearly articulated object and subject of
the study, namely: the object of study is large enterprises in Bulgaria, as the main criterion for
determining the size is the number of employees, and according to the NSI, an enterprise with
over 250 employees is classified as large.

The application of green marketing and the perception and attitudes towards it are accepted
as the subject of the study. The author formulates the following definition based on a
thorough analysis of the theoretical statements: Green marketing is perceived as a
management and marketing approach, the basis of which is environmental protection, aimed
at satisfying consumer needs in an environmentally sustainable manner and taking into
account the interests of stakeholders. The research thesis of the dissertation research states
that green marketing is poorly represented in large companies in Bulgaria, seeking an answer
to the question of how large Bulgarian companies adapt to the new realities through the prism
of green marketing. The tasks of the study are also clearly formulated, but 3 of them - the 4th,
4th and 5th actually belong to the stages of any study, and it would be good to have at least 2
more tasks related to the thesis for proof

Every marketing study contains working hypotheses in its program and in the present case,
although the intended data collection method belongs to the qualitative methods, it would be
good to have several research hypotheses related to the thesis to be verified. At the same
time, the author formulates 15 meaningful hypotheses as a result of the results of the study,
which will support further research on this topic (155-156 p.), in which case the present study
can be considered a pilot study of a future study with a probability sample providing
representative information for the implementation of green marketing practices in Bulgaria.

lll. Research Methodology

The quality of any empirical and marketing research depends on the correct choice of research
methodology - a clearly defined target population, sampling methodology when selecting
research units, correct collection of primary data, relevant statistical methods for processing
and analysing data and correct conclusions from the summarised results. In this case, the
target population of the study includes all companies in Bulgaria that meet the criterion for a
large non-financial enterprise, i.e. with over 250 employees, according to the classification of
the National Statistical Institute.

Since comprehensive studies are very expensive, | believe that the author has correctly chosen
the sampling approach. And since the chosen research strategy is formulaic, it is advisable to
use a small, non-representative sample.

For the purposes of this study, doctoral student Teodora Machkanova has chosen to use a
typological sampling model. This type of sample is basically a non-probability sample, because



we have a deliberate selection of units - on some basis related to the goals and objectives of
the study, therefore | consider it correct to indicate 4 valid reasons for not choosing one of
the probability samples, namely a simple random, cluster or stratified sample. The procedure
for forming the sample described in detail (pp. 78-82), some difficulties due to lack of
information and its reduction from 30 to 20 units for research in the end, makes a positive
impression. This section shows the excellent competence of the author of the dissertation in
sampling methodology and marketing research. This section also presents the detailed plan
for conducting the study, the justification for choosing data collection methods, as well as the
stages in conducting in-depth interviews. Since the doctoral student also used the method of
secondary data analysis, the main advantages of this method are also presented (pp. 86-87).
For the purposes of the study, quantitative content analysis was used, applied to: the content
of the companies' websites and the recordings of the in-depth interviews, and the results of
the analysis are presented in text form.

IV. Structure and Content of the Dissertation

As already noted, the purpose of this dissertation research is to establish to what extent green
practices are applied in the marketing of large companies in Bulgaria, i.e. to what extent global
marketing trends are reflected and applied in business practices at the local level and to what
extent sustainability is perceived as a competitive advantage.

The structure of the peer-reviewed dissertation is classical and meets the set goals and
objectives - introduction, three main chapters with sub-sections, conclusion, bibliography and
appendices. The doctoral student has used a clear, academic, but at the same time
understandable for a wider audience style. The first chapter is dedicated to the basic premises
of the concept of green marketing, examining in detail the 3 stages in its evolution. Serious
attention is paid to the factors influencing decisions to adopt this marketing paradigm as a
business philosophy and practice, as well as to the typology of green consumption as a new
social phenomenon (18-25 centuries), to the "green" price and distribution as elements of the
marketing mix. The last section of Chapter One is dedicated to the strategic and tactical
aspects of green marketing (29-71 p.). A careful reading of the text shows knowledge of the
problems in depth, a review of a large volume of publications in Bulgarian and English by
various authors has been made, with about 40% of the publications being current - from the
last 5-6 years. A positive aspect of the development is that attention is paid to some
ambiguities surrounding the essence of green products - the lack of generally accepted criteria
and methods for assessing environmental friendliness indicators. The section ends with a
presentation of the 6 strategic approaches to sustainable marketing communication and
conclusions, where the author's opinion on the researched issues is expressed, which is
essential for any dissertation development.

In the second chapter entitled "Research Methodology", doctoral candidate Teodora
Machkanova presented the methodological foundations of the study, namely all components,
justifications for the selected methods and the plan of her research, which were discussed and
evaluated in the previous section of the review. Chapter 3 analyzes the secondary data,
presents a summary of the results of the in-depth interviews, and discusses the challenges
facing the research process (108-143 p.). According to the presented results, the majority of



companies state that they plan to develop their environmental practices, as some companies
have set specific deadlines for implementation, while others are more at the conceptual stage,
without specific data on the time period. The positive fact is that, according to the type, the
planned environmental introductions are: process, product and distribution. A small part of
the units also include socio-ecological activities for engaging the public, which could actually
be categorized as communication. A significant part of the conclusions is reflected in the
formulated hypotheses for future research on the topic. A strong point of the third chapter is
the author's opinion on identified key variables and their indicators, which can also be used in
future research. The author has identified 7 key variables (155-156 c.), the operationalization
of which leads to several empirical indicators, subject to verification when consulting business
organizations.

Although the study offers valuable information on the application of green marketing in
Bulgaria, its findings may not be directly applicable in other countries with different regulatory
frameworks, cultural values and market dynamics.

Limitations of the study

The dissertation also states the limitations of the study: The main drawback of the study is the
chosen type of sample, namely a probability sample, and as a reviewer, | support the
limitations of the dissertation formulated by the author, with one exception: the lack of
previous studies on the topic in Bulgaria does not depend on the doctoral student.

e The use of qualitative methods, due to their unrepresentative nature and lack of
generalization ability compared to quantitative methods;

* The target population of the study is very limited, as it covers the largest and most significant
enterprises in the country, and access to their management team is very difficult ;

e The analysis of data in qualitative research is carried out by the researcher, which is why a
certain degree of subjectivity is possible ;

e For a significant part of the participants in the study, the topic is sensitive, since the
disclosure of certain information may negatively affect their image.

V. Assessment of the candidate's abstract and publications

The doctoral student's abstract, which is 51 pages long and meets the requirements for the
structure when developing such material, is also presented with the defence documents. The
document presents in a compressed form all sections of the dissertation - the theoretical
overview, the research methodology, the results, their analysis and interpretation according
to the set goals and objectives. Like the dissertation, the abstract is characterized by a clear
academic language, which makes it easier to read. A positive aspect of the abstract is the
presentation of the main challenges and difficulties in the research process that doctoral
student Teodora Machkanova faced. The abstract also contains a reference to the
contributions of the dissertation work, a list of the doctoral student's publications, as well as
a declaration of originality of the work.

Publications of the candidate



The documents for review include 4 publications by the dissertation candidate related to the
topic of the dissertation - 3 articles in Bulgarian in the journal Management & Education and
one report in Bulgarian from the Seventh National Scientific Conference with International
Participation, June 2018. All publications by the dissertation candidate are on the topic of the
dissertation, are written in a good scientific style and meet the standards for scientific work.
One of the important topics in the publications is eco-innovations as part of the marketing
strategy of the business organization, because this is still a weak point of Bulgarian business
organizations.

The other topic discussed in the articles is green marketing in business organizations, but in
the context of product, communication and pricing strategies. This is an important topic,
because in the Bulgarian literature there is no very detailed discussion of the communication
and price policy when implementing "green" actions, etc. practices in marketing and the
positive in this case is that the author's opinion on the issues is felt.

IV. Assessment of the scientific contributions of the dissertation work

After reading the scientific production of the dissertation candidate Teodora Machkanova, |
would like to note that | accept without reservations the contributions formulated by her,
defining them as scientific and applied contributions:

Scientific contributions

Based on the dissertation work, | accept the dissertation’s contributions and even classify part
of her 2nd contribution as a separate contribution Nr.3 due to its importance. All contributions
are mostly methodological and applied and can facilitate and improve the research in this
subject area.

1. A toolkit for collecting data on the application of green marketing by large enterprises in
Bulgaria has been developed.

2. Hypotheses have been formulated regarding the application of green marketing in Bulgaria,
which can serve as a starting point for larger and more representative future research.

3. As aresult of the study, a group of key variables and their empirical indicators were derived,
which can be used in future studies to classify the investigated companies according to the
degree of application of green marketing practices, incl. for international comparative studies
on the subject.

4 The practices of applying green marketing in the companies studied have been established
and research problems related to it have been formulated.

| accept with certain reservations the last mentioned contribution from the doctoral student,
since the information from the research is not representative and we cannot generalize the
results for all companies in Bulgaria regarding their green practices.

VI. Questions and critical remarks to the author

Teodora Machkanova's dissertation has many merits and presents a necessary and useful
study, which has many strengths, which | have already indicated so far in the review. | have



no serious critical remarks to the work but | suggest that Daniela will answer the following
question:

"Is there a connection and what is it between companies from different sectors of the
economy and the formation of strategic alliances and partnerships, i.e. in which sectors does
this strategic marketing approach apply?".

From a collegial viewpoint, | would recommend that the dissertation candidate take action for
the wider dissemination of the results and applied scientific contributions among the business
and future specialists in green marketing through a study on the topic, including in English.

CONCLUSION

The dissertation meets the requirements of Art. 2 b, para. 2 and 3 and Art. 6, para. 3 of the
ZASRRB and the Regulations for its implementation regarding the combination of theoretical
with appropriate methodological tools and skills for scientific analysis. The dissertation
contains both its own empirical research, theoretical generalisations and systematisation, as
well as conclusions and guidelines for solving scientific and applied problems in the field of
green marketing as a modern holistic approach in the marketing practice of Bulgarian
companies.

Giving a high dissertation’s assessment of doctoral student Teodora Todorova Machkanova,
| will vote with conviction "for" and | also call on the members of the scientific jury to vote for
awarding her the educational and scientific degree "Doctor" in the professional field 3.8
Economics, scientific speciality "Marketing".

16" January, 2026

Burgas

Prof. Dr. Lina Anastasova
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