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OcHosanue 3a IMpCACTAaBAHEC HAa CTAHOBUIICTO: YHAaCTHUE B ChCTaBa Ha HAYYHOTO XXYPH I10 3alIuTa

Ha JTUCEepTAlMOHHMS TPy chritacHo 3amosex Ne 3871/05.12.2025r. Ha Pexropa na YHCC.

1. HNudopmanmus 3a qucepTaHTa

JIOKTOpaHTBT € 3a4MCIeH B peloBHa (opMa Ha OOydeHHe KbM KaTeapa ,,MapKeTHHI U
CTpaTEruyecko IUIaHHpaHe™ MpH YHHBEPCHTET 3a HAIMOHAJIHO M CBETOBHO CTOIAHCTBO ChC
3anosen Ne 1220/16.05.2017r.

JIOKTOPaHTBT € TOJOXKWJI BCHYKHTE CH W3MUTH YCIEIIHO M W3ISUIO € HW3IIBIHUI

UHAUBUAYATHHUA CH IIJIAH.

2. OO0ma xapaKTepuCTHKA HA MPeACTABeHHUs TUCEPTALHOHEH TPY/



JucepraiimoHHUAT Tpya € ¢ o0y o6em 181 cTpaHun U ce ChbCTOM OT BBBEACHHE, TPU
[JIaBY, 3aKJIIOUEHUE, HAYYHU HIPUHOCH, CIIUCHK C M3I0JI3BaHA JIMTEpaTypa U IPUIOKEHHUE.
OcHoBHUSAT TekcT oOxBama 160 cranmapTHu crpanuny, 5 Tabmuuu u 4 gurypu. M3non3Banute
JTUTEPaTypHU M3TOUYHHUIHM ca 149 Ha Opoil W BKIIIOYBAT KHUTH, CTATUH, JAOKIAIH, MOHOTpaduwu,
CTaTUCTHYECKH JTAHHH, MHCTUTYIIHOHAIHU M KOPIIOPATHBHH yeOCTPAHHUIIH.

AKTYaJIHOCTTA Ha TEMaTa 3a noseneHasanemo Ha OU3HeC OpraHu3aluuTe ce 00yciaBs OT
HSIKOJIKO OCHOBHU oOcTosTencTBa. OT elHa CTpaHa, NOJUTHUKUTE Ha EBponeiickus cbro3, Leismu
CMEKYaBaHe Ha KIIMMaTUYHUTE PUCKOBE, OUepTaBaT TEHJICHIUS KbM MO-WHTEH3MBHA NIPOMsHA Ha
oOKpBKaBalllara cpesia 3a OM3Heca. 3aKOHOJATEIHATa paMKa BbBEXKJA MO-CTPOTU peryiauuu H
M3UCKBAHUS C 1IeJ MOCTUTAaHE Ha 3aJIOKeHaTa Il — KIMMaTHu4HO HeyTpanHa EBpoma mo 2050
roJIMHa.

JlutepaTypara, KOATO € IOCOYeHa M LIUTHpaHa OT JOKTOPaHTa € HAIbJIHO JOCTaThbuyHA U
CBUJIETEJICTBA 3a OTJINYHA HaydHa OCHOBA, Bb3 OCHOBA Ha KOSTO € CTPYKTypUpaHa camara
JicepTalusl.

B yBona pokropanTta 000CHOBaBa aKTyaJJHOCTTa Ha M30paHaTa OT HEro Tema, MpeaCcTaBs
aBTOpoBaTa Te3a M MPOU3THYALIUTE OT HEsl XUIOTE3H, LEeNTa, METOJOJOTHATa, KAaKTO U
OTpaHUYEHUSATA B IUCEPTALUOHHHUS TPY/.

B mppBa rimaBa ce pasriexgarT Bb3HMKBAHETO M Pa3BUTHETO Ha KOHIEMIMSATA 3a 3€JIeH
MapkeTHHT. JlaBa ce ompenelieHHe Ha TEPMUHOJIOTUYHOTO TOHATHE U C€ JIeTepPMUHUpAT
(dakropute, OKa3Balll BIUSIHUE BbPXY Bb3IpHUEMaHETO Ha camara koHuenmus. [IpeacraBenu ca
CHIIO TaKa TEHACHIUHUTE NpPHU 3€JCHUTE MOKYIKH, U3BEIEHU Ca OCHOBHHUTE CTPATErMYecKU U
TaKTUYECKU aCMeKTH Ha 3€JIeHHUS MAapKETUHT, BKJIIOYUTETHO KOHKYPEHTHO IPEIUMCTBO,
€KOMHOBAIIMM, WMHCTPYMEHTH Ha EKOJOTMYHOTO YIpaBJieHWE U TMpujaraHe Ha 3eJIeHU
MapKeTHUHTOBU cTpaTeruu. Pasrieganu ca M KOMIIOHEHTHUTE HAa MapKETUHTOBHS MHUKC IIpe3
MpU3MaTa Ha eKOJOTUYHUTE TIPAKTHKHU.

BbB BTOpa INaBa ce mpelcTaBs METOAOJOTUsATa Ha u3cieaBaneTo. M30panure mMeToau 3a
U3cleIBaHe ca B paMKUTe Ha (opMylaTUBHATA U3CieqoBaTeNcKa nporpamMa. Heobxonumoctra oT
MpuiaraHeTo Ha (OpMyJaTHBHU METOAM B HACTOSIIOTO M3CIEABaHE C€ ABDKM Ha JIMICaTa Ha
MPEeIXOHU TMPOYYBAHMUS W HAa HENOCTaThYHATa pa3pabOTEHOCT Ha TeMaTHKaTa B OBIATapCKus
KoHTeKcT. ToBa oO0ycnaBs HeoOXoIUMOCTTa OT TMO-T'bBKAaB H3CJIEJOBATENICKA  TOIXOI.

KOHerTHI/ITe MCTOIHN BKIIFOYUBAT aHAJIM3 HA BTOPUYHU JAaHHHU, KAKTO U C’b6I/IpaHe Ha CMIIMPUYIHU



JAHHU Ype3 MPOBEeXkIaHe Ha IbJIO0OYNHHU UHTEpBIOTA. [IpeacTaBeHo e pbKOBOJCTBO 32 HHTEPBIO,
CbCTaBEHO OT Tpu Oyoka BBIpocu. DopMylnupaHH ca KPUTEPUHUTE 3a IiefieBaTa ChbBKYIMHOCT H
TUIIOJIOTUYHATA U3BAJIKA.

JIOKTOpaHTHT B TpeTa rjaBa MpeACTaBs EMIUPUYHUTE PE3YITATH, KOUTO JaBaT OTTOBOPU
Ha U3CIe[O0BaTEIICKUTE BbIPOCHU. lIpencraBeH € aHaiM3 KakTO Ha BTOPUYHM JaHHU, TaKa U Ha
pe3yATaTuTe OT IBJIOOYMHHUTE HHTEPBIOTA 1O TeMaTHYHU 001acTu. Bb3 0CHOBa Ha M3BOAUTE ca
dbopMynUpaHH XUTIOTE3W, KIFOYOBH TPOMEHJIMBA W TEXHUTE WHAWKATOPH, KOUTO MOTraT Ja
MOCITY’KAaT 3a ObJCILIN U3CIEABAHNUS 110 TEMATa.

JucepranusaTra KaTo JOKYMEHT 3aBbpLIBA ChC 3aKJIIOYEHUE, HAYYHHU IIPUHOCH, CIIUCBK C

H3I0JI3BaHa JIMTEpaTypa U MMpUI0KCHUC.

3. OueHka HA MOJyYeHUTE HAYYHH U HAYYHO-TIPUJIOKHH Pe3yJITaTH

Cnen kaTo ce HampaBW OOCTOCH aHAJIHM3 Ha MOCOYCHUTE HAYIHH W HAYIHO — MPHIIOKHU
pe3yiTaTH, MOXKE Jia Cce 3aKII0Yd, Y€ MOCOYCHUTE OT JOKTOPAaHTa TaKWBa Ca KOHIICTITYaJTHO
MOCTUTHATH.

[MocTurHatuTe pe3yaTaTd MPOM3IU3aT W OT 3HAYMMOCTTa Ha H3CJIEIBAHETO, KOETO ce
ompenenss OT BHCOKAara CTENEH Ha akKTyaJlHOCT Ha W3Cle[BaHaTa mpolieMaTHKa H OT
HEIOCTaThYHATA M Pa3padOTEHOCT B paMKUTE Ha ObJIrapckus HaydeH KOHTEKCT. OCBEH TOBa, TO Ce
XapakTepu3upa C TMPHIATAHETO Ha WHTCPAMCUUIUIMHAPEH HW3CICNIOBATEICKH IOAX0J IPH
TEOPETHYHHSI aHAJIN3, KAKTO U C OCBIICCTBSIBAHETO HA EMIIMPUYHO MTPOYYBAHE, YUUTO PE3YJITATH
ca UHTEPIIPETUPAHU B CHIIOCTABKA C TCOPETUIHUTE OCHOBH Ha 3€JICHHUS MAapKETHHT.

Karo HayueH W Hay4HO — TPWIIOKEH pe3yiTaT € W MOCTUTAaHETO Ha OCHOBHA IeJI Ha
MPOYYBAHETO, KOSATO € Jia Ce YCTAaHOBM JaiH rojieMutre GUpMU B Bbirapus npuiarat 3eJieHH
MapKETUHTOBH IPAKTHKH.

N30panata METOJOJIOTHS 332 aHAIW3 € B HAIBJIHO B CBHIOJYMHEHOCT C H3CIICJBaHATa
npoOeMaTuKa.

Jlopu mpuM HaIMYMETO Ha MpeIBapUTENHO (QOPMYIHpPAHU OTPAHUYEHUS, CUUTAM, Ye
W3CNIEIBAHETO W HAIlpaBEHUTE M3BOAM Ca aJCKBATHU W 1eJIechoOpa3HO CTPYKTYpHUPaHU H

MMpeaACTaBCHU KAaTO I/IH(i)OpMaLII/I}I.

4. OueHkKa HAa HAYYHUTE H HAYYHO-NIPHJIOKHU MPUHOCH



JIoKkTOpaHTKaTa I0COYBA CIEAHUTE IIPUHOCU HA AUCEPTALMOHHUS TPY., @ UMEHHO:

1. PazpaboTeH e HHCTpyMEHTapHyM 3a CbOMpaHe Ha JaHHU 3a MPHUIIOKCHHUETO Ha 3eJICHUS
MAapKCTHUHI OT I'OJICMUTC NPCAIIPUATHA B ET)JIFapI/DI.

2. @opMyIMpaHU ca XUIIOTE3M OTHOCHO MPHUJIOKEHUETO Ha 3€JIeHHUs MapKeTUHT B bearapus,
KOMTO MOTaT Ja MOCIY)XaT KaTo OTIpaBHA TOYKA 3a MO-Malla0HU M MPEICTABUTEITHU ObICIIN
HU3CcjacaBaHusd. B JOIIBJIHCHUEC, U3BCACHU Ca KIIFOYOBU IMTPOMCHJIMBU U TCXHUTC HHAUKATOPH.

3. YcranoBenu ca MPAKTUKUTEC IO MPHUIIOKCHUECTO Ha 3CJICHUA MAPKCTUHI' B U3CJIICABAHUTC
¢dbupmu U ca GopMyYITHpPaHU U3CIIEIOBATEIICKH MPOOJIEMHU, CBbP3aHH C HETO.

4. Bp3 ocHOBa Ha pe3y/lTaTUTE OT U3CJIEIBAHETO € YCTAHOBEHA CTENEHTAa HAa ChOTBETCTBUE
MCKAY 3CJICHUTC TBBPACHUA HA (1)I/IpMI/ITe u I[Gf/iCTBI/ITCJ'IHI/ITC HUM IIPAKTHKH.

O)IO6p${BaM B KOJIMYCCTBCHO U KAUYCCTBCHO OTHOHICHUEC MPEACTABCHUTC HAYYHUTE U HAYYHO

— NPHUIJIOKHUTE MPUHOCH, KOUTO Ca HAITBJIHO IMOCTUTHATH.

5. OuneHka Ha ny0JMKAaLUHUTE MO AMCEPTALUATA

Z[OKTOpaHTKaTa € IpcacraBujia YCTUPU HY6J'II/IKaHI/II/I, KOHTO Ca HAITbJIHO AOCTAaThbYHHU KATO

Opoil u chABpKaHKE, 32 Aa OTTOBOPY Ha M3MCKBAHUSATA 32 3aIUTa HA AUCEPTALIMOHEH TPYI.

6. Ouenka Ha aBTOpedepara

OTtHOCHO aBTope(bepaTa MOXKE Ja C€ HallpaBU OLICHKA, KOATO € CbCTaBJIsIBA OI[O6peHI/Ie 110
OTHOIICHHUE KAKTO HAa CbABPIKAHUETO HA JUCEPTAIMOHHUAT TPy, TaKa U IIpaBuJiaTa 3a CTPYKTypa
U CBABPXKAHHUC Ha TAaKbB B IIPEACTaBCHATA 3aABbJDKUTCIIHA AJOKYMCHTALUA. ABTOpe(bepaT'BT
MMpeaACTaBA B CUHTC3UPAH BUJ U3IIBJIHCHOTO OT JOKTOpPAHTA HAYYHO HU3CJICABAHC U IIOCTUI'HATUTC

pe3yiTaTu OT HETO.

7. KpuTnuHu 0ejIe;KKH, MPEeNOPbKU U BHIPOCH

HMMaM HSKOJKO 6CJIC)KKI/I, KOHUTO HC yMAJIOBa)XaBaT JIOCTOMHCTBAaTa Ha Aucepragusara, a
HUMCHHO:
I.HpeKaneHo IIHUPOKO q)OpMy.]'II/IpaHI/I XUIIOTE3U, OOPHU MOAXUIIOTE3U, KOCTO IAOHAKBIAC

pa3BOAHABA BUAMMOCTTA HA TIOCTUTHATOTO OT JOKTOpPAHTA.



2.He3aBrcuMO OT TOBA, € aKIEHTHT € 3a (pupmuTe B bbarapus, Ou MOTJo aa ce mocoyar u
qy)KJIeCTpaHHH (UPMH, KOUTO HMMAT YCIEIIHW 3€JIEHH MPAaKTHUKH B MAapKETHHIa, KOETO Ou
o0oraTuiio camara AUCepTaIHsL.

KbM oKTOpaHTa MMaMm Tpernopbka Ja MyOJUKyBa CBOCTO M3CIIEIBaHE B MOHOTpaduueH
TPYZ, 32 1a Ob/ie TOCTHITHO U3CIEIBAHETO JI0 MO-IIUPOK KPBI' OT YHTATEIIH.

Hsmam npyru BeIpocu U 3a0€exKy.

8. 3akJuoyeHue

Temara Ha mpenCTaBEHUSAT TUCEPTALUOHEH TPY/: ,,3€JIeHH MPAKTUKH B MApKeTHHIa Ha
¢pupmure B bbarapusi® na nokropant Teomopa TomopoBa MaukaHoBa € ¢ akTyalHa
npoOieMaTrKa, KOsiITO € U3KJIIOUUTETHO BajkHa OT CTpaTernyecka rieHa Touka 3a KOMIaHUNUTE He
camo B bearapust.

Kareropuuno mora npa 3akimtouda, 4ye noktopanTbT Teomopa TomopoBa MaukaHoBa
MPUTEKaBa CIIOCOOHOCT 3a HAy4YHO M3CII€JBaHE, BHEAPSBAHE HA TEOPETUYHHUTE IO3HAHUSA U
TEPMHUHOJIOTHS B HAYYHO U 33AbJI00YEHO M3CIIe[IBaHE, CIIOCOOHOCT 3a M3BEXJAaHE HA M3BOJAU U
MPENOPHKH, U3BEKIAHE HA HAYYHU U HAYYHO — MPUJIOKHH PUHOCH.

Bb3 ocHOBa Ha TOBa, IpeAsIaraM Ha YBaKa€MUTE WICHOBE HA HAYYHOTO XKYPH J1a IPUCHIAT
oOpasoBaTellHaTa M Hay4YHa CTEIeH ,,JOKTop ™ Ha fokTopaHT Teomopa TogopoBa MauykaHoBa B

npodecnoHanHo HampasiaeHue 3.8. ,, MkoHOMHKA* 110 HaydyHa CIIEIUATHOCT ,,MapKeTHHT.

14.01.2026r. Mommuc: ..oovveeeeeee ...

rp.Codus /mon.1-p Hanexna lumosa/



UNIVERSITY OF NATIONAL AND WORLD ECONOMY

OPINION

From: Assoc.Prof.Dr. Nadezhda Yordanova Dimova, Department of Economics, New Bulgarian
University - Sofia, professional direction 3.8. "Economics” Scientific specialty "Marketing"

Regarding: dissertation work for awarding the educational and scientific degree “doctor" in the
scientific specialty "Marketing” UNWE

Author of the dissertation: Teodora Todorova Machkanova
Topic of the dissertation: "GREEN PRACTICES IN MARKETING OF COMPANIES IN
BULGARIA"

Basis for presenting the opinion: participation in the scientific jury for the defense of the
dissertation according to Order No. 3871/05.12.2025 of the Rector of the UNWE.

1. Information about the dissertation candidate

The doctoral candidate is enrolled in a full-time form of study at the Department of
"Marketing and Strategic Planning" at the University of National and World Economy with Order
No. 1220/16.05.2017.

The doctoral candidate has passed all his exams successfully and has fully implemented his

individual plan.

2. General characteristics of the presented dissertation

The dissertation has a total volume of 181 pages and consists of an introduction, three

chapters, conclusion, scientific contributions, a list of used literature and an appendix. The main



text covers 160 standard pages, 5 tables and 4 figures. The literary sources used are 149 in number
and include books, articles, reports, monographs, statistical data, institutional and corporate
websites.

The relevance of the topic of greening business organizations is determined by several main
circumstances. On the one hand, the policies of the European Union, aimed at mitigating climate
risks, outline a trend towards a more intensive change in the surrounding environment for business.
The legislative framework introduces stricter regulations and requirements in order to achieve the
set goal - a climate-neutral Europe by 2050.

The literature that is indicated and cited by the doctoral student is completely sufficient and
testifies to an excellent scientific basis on which the dissertation itself is structured.

In the introduction, the doctoral student justifies the relevance of the topic chosen by him,
presents the author's thesis and the hypotheses arising from it, the goal, the methodology, as well
as the limitations of the dissertation work.

The first chapter examines the emergence and development of the concept of green
marketing. The terminological concept is defined and the factors influencing the perception of the
concept itself are determined. Trends in green purchases are also presented, the main strategic and
tactical aspects of green marketing are outlined, including competitive advantage, eco-innovations,
environmental management tools and the implementation of green marketing strategies. The
components of the marketing mix are also examined through the prism of environmental practices.

The second chapter presents the methodology of the study. The selected research methods
are within the framework of the formulatic research program. The need to apply formulaic methods
in this study is due to the lack of previous studies and the insufficient development of the topic in
the Bulgarian context. This necessitates a more flexible research approach. The specific methods
include analysis of secondary data, as well as collection of empirical data by conducting in-depth
interviews. An interview guide consisting of three blocks of questions is presented. The criteria for
the target population and the typological sample are formulated.

In the third chapter, the doctoral student presents the empirical results that provide answers
to the research questions. An analysis of both secondary data and the results of in-depth interviews
by thematic areas is presented. Based on the conclusions, hypotheses, key variables and their

indicators are formulated, which can serve for future research on the topic.



The dissertation as a document ends with a conclusion, scientific contributions, a list of used
literature and an appendix.

3. Evaluation of the obtained scientific and applied scientific results

After a thorough analysis of the indicated scientific and applied scientific results, it can be
concluded that the ones indicated by the doctoral student have been conceptually achieved.

The achieved results also stem from the significance of the study, which is determined by the
high degree of relevance of the research issue and its insufficient development within the Bulgarian
scientific context. In addition, it is characterized by the application of an interdisciplinary research
approach in the theoretical analysis, as well as the implementation of an empirical study, the results
of which are interpreted in comparison with the theoretical foundations of green marketing.

As a scientific and applied scientific result, the achievement of the main goal of the study is
also to establish whether large companies in Bulgaria apply green marketing practices.

The chosen analysis methodology is fully subordinate to the research issue.

Even with the previously formulated limitations, | believe that the research and the

conclusions drawn are adequate and appropriately structured and presented as information.

4. Evaluation of scientific and applied scientific contributions

The doctoral candidate points out the following contributions of the dissertation work,
namely:

1. A toolkit has been developed for collecting data on the application of green marketing by
large enterprises in Bulgaria.

2. Hypotheses have been formulated regarding the application of green marketing in
Bulgaria, which can serve as a starting point for larger-scale and representative future research. In
addition, key variables and their indicators have been derived.

3. The practices of applying green marketing in the studied companies have been established
and research problems related to it have been formulated.

4. Based on the results of the study, the degree of correspondence between the green claims

of the companies and their actual practices has been established.



| approve the scientific and scientific-applied contributions presented in quantitative and
qualitative terms, which have been fully achieved.

5. Evaluation of the publications on the dissertation

The doctoral candidate has presented four publications, which are fully sufficient in number

and content to meet the requirements for the defense of a dissertation.

6. Evaluation of the abstract

A review can be made of the abstract, which constitutes approval with regard to both the
content of the dissertation and the rules for its structure and content in the submitted mandatory
documentation. The abstract presents in a synthesized form the scientific research carried out by
the doctoral student and the results achieved from it.

7. Critical notes, recommendations and questions

| have several notes that do not detract from the merits of the dissertation, namely:

1. Hypotheses formulated too broadly, even sub-hypotheses, which somewhat dilutes the
visibility of what the doctoral student has achieved.

2. Regardless of this, the emphasis is on companies in Bulgaria, foreign companies that have
successful green practices in marketing could also be mentioned, which would enrich the
dissertation itself.

| have a recommendation for the doctoral student to publish his research in a monographic
work, so that the research is accessible to a wider circle of readers.

I have no other questions or comments.

8. Conclusion



The topic of the presented dissertation: "Green practices in the marketing of companies in
Bulgaria™ by doctoral student Teodora Todorova Machkanova is a topical issue, which is extremely
important from a strategic point of view for companies not only in Bulgaria.

| can categorically conclude that the doctoral student Teodora Todorova Machkanova has the
ability to conduct scientific research, implement theoretical knowledge and terminology in
scientific and in-depth research, the ability to draw conclusions and recommendations, and make
scientific and scientific-applied contributions.

Based on this, | propose to the esteemed members of the scientific jury to award the
educational and scientific degree "doctor"” to doctoral student Teodora Todorova Machkanova in
the professional field 3.8. "Economics” in the scientific specialty "Marketing".

14.01.2026 Signature: ...
Sofia {Assoc. Prof. Dr. Nadezhda Dimova/



