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ABTOpPBT € 3aUUCICH KaTo pEIOBEH JOKTOPAaHT KbM Kareapa ,,MapKeTHHI W
CTpaTeruuecKko Iuranupane, cpriacHo 3amosen Ne 941/27.04.2020 r. va pextopa Ha YHCC.
[IpemunaBa B 3amouna ¢opma Ha oOyuenue, cbriacHo 3amoBen Ne 1002/10.04.2024 r. 3a

TpaHcpopMUpaHe.

HuceptarmoHHUAT Tpya € ¢ odem ot 212 c., ot xouto 171 c. ocHOBeH Tekct, 18 c.
nuTUpand u3ToyHuNM u 20 c. mpunoxkenus. B mucepranusara ce cpabpxkar 30 tabmuiu, 7
¢burypu, 72 rpaduku u 12 npunoxeHus. B cTpyKTypHO OTHOIIEHUE JUCEPTAUOHHUSAT TPY /I CE
ChCTOM OT YBOJ, TPU TJaBH, 3aKIIOYCHHE, HACOKHM 3a OBJCIIM W3CJICIBAHUS, M3IOJI3BaHA

nuTepaTypa ¥ UHPOPMAIIMOHHU U3TOUYHUIU U IPUIIOKEHHUS.



I. OBIIIA XAPAKTEPUCTHUKA HA TUCEPTALIMOHHUA TPY ]

AKTYaJIHOCT U 3HAYUMOCT

Bpb3kaTa nmotpebieHue-pasmnonaraeM 10X0/ ThpITU U3MEHEHHs BB BpeMmeTo. [lopaan
TOBA TeMaTa Ha HACTOSAIIATA JUCEPTALIUS U TPOBEACHOTO EMIIMPUYHO U3CIICABAHE CA AKTyaTHH.
AprymeHTHTE 32 aKTyaJHOCcTTAa ca: 1. ToBa e HauaaoTo Ha HACTOSIIIOTO XWIISIIOJIETHE, B KOSTO
xuBeeM; 2. CbOUTHATa (MKOHOMUYECKH, TIOJIUTUIECKH, €KOJIOTUYHH U T.H.), KOUTO CE CIIy4BaT
1pe3 BBIPOCHUS TIEPUOJ], pPa3KpUBAT BIMSHUETO UM BBPXY HMKOHOMHKATa, PECIIEKTUBHO U
BBPXY OBITapcKUTEe TPAKIAAHM U KaK C€ QJanTUparT CIOpsAMO TAX; 3. 3aCHJICH € Hay4yHO-
M3CIEIOBATEIICKUAT HMHTEPEC KbM pasriieflaHus mpodiieM, KOHTO ce ompenens OT
WHTCPAMCIUILUIMHAPHUS XapakTep Ha pa3padoTKaTa W CHKHUTEJICTBOTO HA IET MOKOJICHHS
(mokonenuero Ha ,,Jqemorpadckus Oym*, mokonenueto X, Y, Z, Alpha); 4. Bpb3kara Ha

JUIruTaanu3anysaTra U CKOJIOTrusTa C HOTpe6J'I€HI/I€TO " cujiaTa UM Ha BJIIMSAHHC.

3HauyuMoOCTTa Ha pa3paboTkara ce u3pas3siBa B TOBa, Y€ MPOOJIEMBT OTHOCHO
MOTPEOICHUETO 10 TMYHUTE OF0/KETH Ha TPaXKIaHUTE, € CBbP3aH C M3CJICIBaHE HA POMEHHUTE
B )KMBOTA Ha XOpaTa — HE CaMO KaTo M3MEHEHHUE Ha )KU3HECHUS UM CTaHIapT, HO M KaTo MPOMsHA
Ha HAYMHA HA XMBOT, KaK M KaKBO T€ KYITyBaT; IprKaTa 3a cebe CH, rpuKara 3a OKOJHHUTE U

OTHOIICHHUETO UM KBbM IIpHUpOoaaTa.

N3cnenBanero maBa cHCTEeMaTH3UpaHW TO3HAHUS 33 TOBA KAKBU BB3JECHCTBUS Ce
HaOIll0/1aBaT BBPXY XOpaTa, B YaCTHOCT BHPXY ObArapckute rpaxianu. bu morio ga e 3a
IbpXKaBHU, O0Opa3oBaTelHU W HAyYHH WHCTUTYLHMH, WPEINPUITHS, CTATUCTUYECKU U
COIIMOJIOTUYECKH OpTraHU3alliK; 33 areHIIUU, CBbP3aHU C aHAJIM3H, TPOTHO3H, PEKJIAMH, BPBH3KH
c OOIIECTBEHOCTTa, MPOYYBaHUS U JAp.; 3a TPaKJaHUTE — C LeJ Ja ce MHPOpMHUpaT U Ja

pasmIupsAT BUKAAHUATA U pa36I/IpaHI/IHTa CH 3a BB3JICHCTBUATA BBpPXY HOTpe6JIeHI/IeTO.

CremneH Ha pa3padoTeHOCT HA NpodaemMa

[TorpebnenueTo He € HOBa Hay4Ha 00JIacT Ha u3cienBaHusd. Bunaru e 6mio oO0ekT Ha
Hay4yeH uHTepec. M3cienoBarelcku MpOy4YBaHMs IO HalpaBieHHE Ha IMOTPEOJIEHHUETO MO
TUYHUTE Or0/KeTH 00ave HAMa MHOTO, HO MHTEPECHT M0 TO3M BBIIPOC ce 3acuiBa. B mporec
Ha IIPOyYBaHE Ha CHIHOCTTA U ABIOOYMHATA HA Ipo0JIeMa ce pa3KpuBa auamna3ona My. CamoTto
HN3y4YaBaHC HAa YOBCUIKUTC HYXIU U HOTpe6HOCTI/I e 00exT Ha H3CJICABAHC B MHOI'O U pa3JIMYHU

HAayKH KaTo (I)I/IJIOCO(I)I/ISI, MCHUXOJIOTH:A, COMUOJIOTUA, MCAUIIMHA, CKOJIOTHA, MKOHOMHKA U JP.



JlutepaTypHuUsT 0030p, CBbP3aH C TEMaTa Ha AUCEPTALIMOHHUS TPY/l, 00XBallla UMEHHO

Te3u MpoOsieMHH 0071acTH, KOUTO ca 000coOeHH B TpH HampasieHus: 1. Bpwikara HyXIu,

MOTPEOHOCTH, MPOU3BOICTBO, MOTpeOIcHHE, MapKeTUHT; 2. CHIIHOCT HAa MOTPEOICHUETO 10

JINYHUTEC 6IOI[)KCTI/I Ha T'paXKIaHUTCE, 3. Bp’B3KaTa HOTpe6JICHI/IeTO 10 JJUYHHTC 6IO,I[)K€TI/I Ha

IpaXXIaHUTE U JKUZHCHUA CTaHOAApPT.

O0eKT M mpeaMeT HA U3CJIeIBAHETO

OO0exT Ha AWCEPTAIMOHHUS TPYJ Ca JUYHUTE OO/DKETH HA IPaKIAHUTE 3a MEpHojIa

2000-2020 r., a mpeAMeT Ha W3Clie[[BaHE € MOTpeOJieHneTo Ha HaceleHueTo B PemyOnuka

boarapus.

Len u 3a1aun HA JUCEPTALMOHHUS TPY/

HeJITa Ha JUCCPTAIMOHHUA TPpyAd € da CC€ aHAIM3UpAa U OLCHU HOTpC6J'ICHI/IeTO 110

JUYHUTE OIOPKEeTH Ha Obarapckute rpaxnaanu 3a nepuoga 2000-2020 r. Ilo oTHoueHue Ha

XPAHUTCIIHUTC TIPOAYKTH OLCHABAHCTO CC 6a31/1pa Ha YTBBPACHHU AOOIYCTUMHW HOPMH Ha

KOHCyMalusl. Ilo orHomeHue Ha HEXPAHUTCIIHUTE IMPOAYKTHU C€ B3HUMAT I10J BHHUMAHHC

HUKOHOMUYCCKHUTEC, TCXHOJOTMYHHUTC, CKOJIOTUYHUTC TCHACHIHWU W ApPYTU (I)aKTOpI/I, KOHUTO

OKa3BaT BIMSHHUE BBPXY MOTPEOUTEICKOTO MOBEACHME, JaBallKM CE SICHA IpEAcTaBa Jajiu

noTpebaeHneTo Ha ObJIrapuHa € OChb3HATO U YCTOMUYHMBO.

3a rmocrturaHe Ha ejaTa CC MOCTABAT CIACAHUTC U3CJACA0OBATCJICKH 3adaYun:

Jla ce mpeacTaBu B TEOPETHYEH AaCHEKT CHIIHOCTTA Ha MOTPEOJCHHETO IO
JUYHUTE OFOJKETH Ha TPaXkJIaHUTE;

Ja ce wu3Begar OCHOBHUTE (DaKTOpH, C HAM-CUIHO BIUSHHE BBPXY
noTpeOIeHneTo;

Jla ce HampaBu mperyies] Ha CHIIECTBYBALIM METOAOJIOTUH 3a ChOUpaHe U
o0paboTBaHE Ha JaHHU OT pa3jIMYHU OpPTraHU3ALMHU, MPEIOCTaBAIIN
CTaTUCTHUYECKA I/IH(l)OpMaHI/ISI " Ja CC NMpPEACTAaBU BH3IMPULTATA U IIPHUIIOKEHA OT
aBTOpPA METOOJIOTHS, OTHOCHO M3CJICIBAHETO HA MOTPEOIEHUETO MO JINYHUTE
OIO/KETH Ha TPaX/IaHUTE;

Jla ce ananu3upa TUHAMUKATa U CTPYKTypara Ha MOTPEOIIEHUETO M0 JTUYHUTE

OromkeTy Ha rpakaaHuTe 3a nepuoja 2000-2020 r.;



® I[a CC HU3CjIcABa HAJIMIIC JIK Ca IPOMEHU B X XU3HCHUS CTaHAAPT HA HACCIICHUCTO,

3a nepuoaa (2000-2020 r.).

H3caenoBaTeicka Te3a Ha AUCEPTANHOHHUA TPYA

I/I3CJIeIl0BaTeJICKaTa TE€3a TIJj1acu, 4€ HOTpe6J'ICHI/ICTO 10 JIMYHHUTC 6IO,I[}KGTI/I Ha

6’bJIFapCKI/ITe IrpaXaaHu B HA4YaJIOTO Ha XXI B. Ppa3KprBa HUCKO Ka4€CTBO HaA KUBOT.

B'b3l'[pI/IETH PAaMKH Ha HACTOAIIOTO U3CJIC/IBAHE!

e BpemeBu — aHanu3bT Ha JaHHUTE 00XBaia nepuoja 2000-2020 r.;

e T'eorpadckm — 00EKT Ha M3CIIEABAHE € MOTPEOICHUETO caMO Ha TPAXKIAaHU Ha
Peny6nuka bearapus;

e Jlemorpadgcku — OOEKT Ha H3CJIE/BaHE € MOTPEOJICHHETO caMO Ha JHIa B
TpynocrnocodHa (16-63 romunu) U ciuex Tpyaocnocodbna (Ham 63-65 ToaMHM)

BB3pAacT.

H3caenoBaTeJCKM METOIU H MOIXO0IH

[Ipu pa3paboTBaHETO Ha AWCEPTALMOHHUS TPYJ € W3MOJ3BAaH CUCTEMHHST TOAXOI.
M3nomsBanu ca Bropuunu nanau or HCH, a cratuctuueckara oOpaboTka Ha JaHHUTE €

HampaBeHa ype3 nmporpamHus npoaykt Ms Excel.



II. CTPYKTYPA U CbABPKAHUE HA TUCEPTALIMOHHUSA TPY J{

HucepTaiimoHHUAT Tpya € ¢ obeM oT 212 ¢. u ce ChCTOM OT YBOJ, TPH TIJIAaBH,
3aKJII0UYEHUE, HACOKH 3a ObJEIIM M3CIIeBaHUs, U3I0JI3BaHa JIUTepaTypa U UHHOPMALIMOHHU
M3TOYHUIIM U IpUJIokKeHus1. B muceprauusra ce cpabpkat 30 Tabnuiy, 7 purypu, 72 rpapuxu

u 12 npunoxenus.

CbAbPKAHUE

YBOJ
MBPBA IJIABA:

TEOPETHUYHHU ACIIEKTH HA HIOTPEBJIEHUETO IIO JIMYHUTE BIO/KETH HA
I'PAXKJIAHUTE

1. Hysxau ¥ moTpe0HOCTH KATO COLHATHO-UKOHOMMYECKA U MAPKETHHI0BA KATerOpus
1.1.0npedenenue u kiacuguxayus Ha Hys’cOuUme u nompebHocmume
1.2. Bpw3xa mesicoy Hyacou, nompebHocmu, npousso0cmeo u nompeobiexue
1.3. Bpvskama na myscoume u nompebrocmume ¢ MApKemuHea
2. [ToTped ieHHeTO MO JUYHHUTE OIOZKETH HA TPAKIAHUTE
2.1. CvwyHocm nHa nompebaeHuemo no auuHume 0w0xcemu
2.2. Knacugpurayus na nompebaenuemo no 1uyHume 6100xcemu
3. [loTpedienneTo MO JUYHUTE OHOIKETH HA TPAKITAHUTE U KU3HEHHUAT CTAHAAPT
3.1. JKusnen cmanoapm— cvuyHOCm U cucmema om noxKazamenu
3.2. llompebnenuemo no audnume 61004cemu Ha parcOAnUme U HCUHEHUSM CIMAHOApM
BTOPA I'JTABA:

METOJOJIOI'USA HA U3CJIIEABAHETO HA IIOTPEBJIEHUETO ITO IMUHUTE
BIOKETH HA IT'PAKIAHUTE

1. Uudopmannonna 6a3a 1 MeTOAM HA U3CJIEABAHETO HA MOTPeOJEHUETO 1O JUYHUTE OHIKeTH
HA IrpaKaaHuTe

2. MeTon0/10THH HA H3CJIeIBAHETO
2.1. Memoodonoeua no HCH
2.2. Memooonoeus no Egpocmam
2.3. lIpyeu memooonocuu, c6vp3ani CbC CbOUpane Ha UHGOPMAYUsL U U3HUCTABAHE HA
nokasamenu
2.4. Ozpanuyenus Ha npedcmaseHume mMemoooI0ul
2.5. Bv3npuema u npuniodxicena memooonocus 8 OUCepmayilonHus. mpyo
TPETA I'JIABA:

AHAJIM3 HA IUHAMUKATA U CTPYKTYPATA HA IOTPEBJIEHUETO 110 JIMYHUTE
BIOJKETHU HA TPA’KIAHUTE 3A ITIEPUOJIA 2000 - 2020 T'.

1. AHaau3 Ha OOUIUTE Pa3X0AU HA JOMAKUHCTBATA



2. AHAJIM3 HA POAYKTOBATA CTPYKTYPa HA MOTPedJIeHNeTO Mo JUIHUTE OI0KeTH 32 Ieproaa
2000-2020 r.
2.1. Ilompebnenue na Xxpanumennu nPOOyKmu
2.1.1. llompebaenue na meco
2.1.2. Illompebnenue na 3enenuyyu
2.1.3. Illompebnenue na niodoge
2.1.4. [lompebaenue na MasHUHU
2.1.5. llompebaenue na HAKoU Opyeu Xpanumennu npodykmu (puba, mMaaxo, auya, kapmoghu,
opus, gacyn, 3axap u op.)
2.2. Ilompebnenue na HexpanumeaHu nPoOyKmu
2.2.1. llompebaenue na obnexno, 06yexu u 2aianmepus
2.2.2. llompebaenue na mamepuainy npooykmu 3a 0v12ompana ynompeoa
2.2.3. llompebaenue na mamepuantu npooykmu 3a eOHOKpamua ynompeoa
2.3. Ilompebdaenue na HanRUMKU U MIOMIOHEBU U30eUs
2.4. Ilompeodnenue na yciyzu
3. ZKu3HEeHHMSAT CTAHAAPT HA ObJIrapcKUTe rPasKiaHu
3AK/TIOYEHUE

Hacoku 3a 0bae1mu n3cjaeaBaHus
HN3non3Bana Jureparypa u HH(POPMAUMOHHM U3TOYHUIHN

NPUJIOKEHUA

III. KPATKO ITPEJACTABAHE HA ITMCEPTAIITMOHHUSA TPY L

II'bPBA I'JTABA: TEOPETUYHU ACIIEKTHU HA IIOTPEBJIEHUETO
1O IMYHUTE BIO’KETHU HA HACEJIEHHUETO

ITvpea 2nasa e mocBeTeHa Ha TEOPETUUHUTE aClEKTH Ha MOTPEOICHUETO MO JIMYHUTE
OrokeTn Ha rpaxaanute. [IpenctaBs ce Bpb3KaTa MeXAy HYXKIH, MOTPEOHOCTH,
MIPOU3BOJICTBO, MOTpeOIeHne U MapKeTHHT. V3sicHABa ce CHIIHOCTTa Ha MOTPEOJIECHUETO IO
JUYHUATE OIOJKETH Ha TpakJlaHUTE U ce Mpejsiara kKiacudukanus Ha (aKkToOpuTe, BIUSEIIN
BBPXY noTpebieHuero. PaskpuBa ce Bpb3KaTa MeXIy JIMYHUTE OIO/KETH Ha TIpakJIaHHUTE
(CBBKYIHOCT OT MOTPEOUTENCKU pa3xoaM 3a JIMYHU MOTPEOHOCTH M HYXKIM Ha MOTpeduTens,
3a€THO ChC CHECTSIBAHUATA 3a ObJEIIN MOTPEeOICHUS U 3aIbJDKEHHUS) U KU3HEHUs CTaHIapT
(paBHHUIIIE HA )KUBOT, KOMTO MHAMBUANTE UM OOIIECTBOTO Ca MOCTUTHAIM UIIU CE CTPEMST Aa

JIOCTHTHAT).



1. Hy:xau 1 moTpeOHOCTH KATO COUMATHO-UKOHOMUYECKA 1 MAPKEeTHHIOBA KATeropus
1.1. Onpenesienue U KIacupuKaAus HA HYKIMTE U IOTPEOHOCTUTE

Criopen TeopusTa nazapHaTa MKOHOMHUKA U MAPKETHHI'BT HMAT IMH U ChIII IPEAMET Ha
M3y4YaBaHe — [1a3apPHOTO MMOBEICHHUE MPHU pa3MsHATA, 3aKOHUTE 33 THPCCHETO U MPEIaraHeTo.
Eto 3a1m0, 3a 1a ce pazdoepe B3auMOBpB3KaTa MEX/Iy [TPOIaBauy U KyIyBayH U OT TJIe/IHA TOUKA
Ha COLMAITHO-UKOHOMHUYECKa, U OT MAPKETHHIOBA KaTETOPHsI, CIIE/IBa Jla C€ HAIPaBU Pa3iinKa

MEXIy TEPMUHHUTE ,,HY ) 12" U ,,[IOTPEOHOCT.

Or MAapKCTHUHIOBA IJICAHA TOYKa, Hyofcdama npeacrasijisiBa CbCTOAHHUE, B KOCTO €
Hajiln4Ha JIMIICa OT ,,HCH_IO“ B CBOTBCTHHA MOMCHT Ha OCB3HABAHCTO. ,,Haﬁ-OCHOBHaTa
KOHICIIIMA, KOATO CTOU B OCHOBATa HA MAapPKETHUHIA, € Ta3H 3a YOBCIIKUTC HYX/U. YopemkuTe
HYXIH Ca CbCTOSAHUA Ha YCCIIAHC 3a JIMILICHUC. Te BKIIOYBAT OCHOBHH (1)I/I3I/I‘~I€CKI/I HYXIH OT
XpaHa, O6J'I6KJ'IO, TOIIJIMHA 1 6630H8.CHOCT; COIIMaJIHN HOTpC6HOCTI/I OT ITPUHAAJICI)KHOCT U 06I/I‘I;
U UHOAUBUAYAIITHUTEC HOTpC6HOCTI/I OT 3HaHHUA 1 ce6eI/I3pa3ﬂBaHe. MapKCTOJ'IOSI/ITe HC Ca Ch34aJI1

te3u Hyxu* (Kotler, Armstrong, Harris, & He, 2020, p. 7).

[Ipe3 mormega Ha TIICHXOJIOTHATA, W TO-KOHKpeTHO cropen Eitbpaxam Macioy,
Hy:)fcdume ca ¢M3MO]Z02MLIH1/I U NnCuxojocudHu CouCmosARUAl, npucvyu 3a 6CUUKU. Toit ™™
CUCTeMaTH3Hpa B MeT HUBA, ,,00pucyBaiiku®™ ru B T.Hap. ,,[lupamuna na Macnoy*. fIcHo ce
pasrpanndaBart (1)I/I3I/IOJ'IOFI/I‘-IHI/IT€ OT IICUXOJIOTMYHHUTE HYXKJU B XO04a Ha U3KAYBAHC HA BCAKO

CTBhIIAJIO Ha MUPpaMHJaTa KbM LECJITa Ha JIMYHOCTTA 3a C€6€aKTyaﬂH3HpaHel

e  DU3KMOIOrUYHU HYKIU } (U3HNOTIOTHYHY HY XU
e Hyxau ot curypHoct —_ (GU3HONOTMYHU HYKIU
e Hyxau oT npuHaIeKHOCT " NICHUXOJIOTUYHHU HYKIH
e Hyxnau ot yBepeHoCT —_ IICUXOJIOTUYHH HYXIH
e Hyxau oT caMOyChBBPIICHCTBAHE " TNCHUXOJIOTUYHU HYXKIU

Ilompebnocmume, OT Apyra CTpaHa, MPEACTABIABAT HYXKIH ChC CHICIHU(PUIHA KyITypHA
dbopMma, mpumobuta OT HyXKAa OT Mmo3HaHue W Hyxkna oT oueHka (Fiske & Taylor, Social
Cognition: From Brains to Culture, 2013, ctp. 288-290). Ilo mnomobeH HayuH B
MUKPOUKOHOMHKaTa ¢ naeduHuIusATa 3a mnorpebHocrra: ,JloTpeOHOCTHTE WM3passBaT

CYGCKTI/IBHO 9yBCTBO, OCBb3HATO CHbCTOAHUC HAa HCYAOBJICTBOPCHOCT HA YOBCKA, IMOPOJACHO OT



JIMTICaTa Ha OTpeesieHo Oyaro (WM yciayra), ¥ cTpeMeka To aa 0bae npeonossiHo. (Kazakos,

[Mupumosa, Norosa, Mapukuna, & Cnacos, 2011, ctp. 11).
HabmrogaBar ce HAKOJIKO TPYyIU HOTPEOHOCTH:
Heenactuunu (TBBpIN):

Enactuunu:

OO0mm;

vV VWV VYV V¥V

NupuBunyanyu.

B o6obmmenue, #ysrcoume ca BpOJACHHU U 3aJI0)KCHH B YOBEIIIKATa CHIITHOCT U 0€3 KOUTO
YOBEK HE MOJXE Jia CBIIECTBYBA, JOKATO nompeOHOCcmume ca ,,KyITHBHPAHH HYXIH,
Ch3JaJICHH OT BPEMETO, B KOETO c€ KuBee. VIMCHHO BpEMETO, CTEICHTAa Ha pa3BHTHE HA
WKOHOMHKATa, MPOMEHEHUSAT MAHTAJIUTET W HAYWH HA MUCJICHE CIloMaraTr Ja ce pazoepe

HOTpC6I/ITeHCKOTO IIOBCACHUC.

1.2. Bpb3ka Mekay HYKIHU, IOTPeOHOCTH, IPOU3BOJCTBO U NOTPedIeHne

U nyxaurte, 1 TOTpeOHOCTUTE, U MPOU3BOACTBOTO, U MOTPEOJCHUETO CHLIECTBYBAT U
CE pa3BMBAT YCIIOPEIHO €IuH chnpsMo Ipyr. Hyxaure ce 3aq0BOisBaT BCIEICTBUE OT
Ipe/jaraHeTo Ha BCE IOBEYE M IOBeUe NOTPEOHOCTH, KOMTO Ha CBOM el ce pa3BUBAT
€IHOBPEMEHHO C TPOM3BOACTBOTO, M KOUTO TM YJOBIETBOpsiBaT mno-nodpe. Tosa e
HEeNpPeKbCHAT LIUKBJ, 3al0TO HYXAUTE U MOTPEOHOCTUTE MO MpHUpOoJa HUKOra He Morar Ja
ObIaT 3a/10BOJICHN HaII'BJIHO. FIMa ce mpeBu, Yye BbB BCEKU €JMH MOMEHT OT KHMBOTa CH YOBEK
e moalyxJaH Ja 3aJ0BOJIsIBa HYXAMU. 3a LEeIUTe Ha 3a/J0BOJIIBAHE Ha HYXIUTE U
MOTPEeOHOCTUTE MY € He0OX0IUMO NMPOU3BOACTBO. [loTpeOHOCTUTE BIUSAAT HA TOTPEOICHUETO
KaTo WMHAWPEKTHO TOBa INPaBU U NPOU3BOACTBOTO. CTHMynMpaillku ce INpPOU3BOACTBOTO,
NoTpeOHOCTUTE J100aBAT pe3yiTar, 3aJ0BOJSIBAMKH HYXAWUTE B Ipolieca Ha MOTpeOsIeHue.
3aroBa KOM € WBPBUAT €JIEMEHT [0 JHUHUATA ,,HYKIU-TOTPEOHOCTU-ITPOU3BOICTBO-
noTpebiieHne He MOXKe Jla Cce IOCOYM, 3all0TO Ca B3aUMOOOYCIOBEHHM M ChIIECTBYBAT

MapajIesHo.



1.3. Bpp3kaTa Ha HyKJIUTe U OTPEOHOCTHTE C MAPKETHHI A

OT rnemHa TOYKa Ha Trio0amM3almusATa MOXE Ja ce MPOCIeAd Pa3BUTHETO Ha
notpedurenckoro obmectBo. Ot MumycTpuanHara peBONIONMS Jocera ce HabmoaaBa
cepro3Ha MeraMop(do3a B MOTPeOUTEIICKOTO TToBeneHue U norpedierne. C HACTHIIBAHETO HA
ro0anu3anuaTa U Pa3sBUTHETO HA MOTPEOMTEICKOTO OOIIECTBO OCE3aeMO C€ pPa3BHBa M
MapKETHHI'BT. A MAPKETUHIBT ,,CE 3aHMMaBa C H3y4YaBaHE HA HY)KIUTE U CHCTEMHO M3CJICIBAHE
Ha TOTPEOUTEIICKUTE JKEJIaHWs, B PE3yJITAT Ha KOETO Ha HEro € MPHCHIIO Ch3JaBAHETO Ha

norpebHocT (Knmacosa, Mapketunr, 2008).

Mozxe n1a ce Kaxe, 4e MapKeTHHI'BT € 00eIUHABAILO 3BEHO, OJ1arojapeHue Ha KOETO ce
yIJIeCHSIBA MPOLECHT HA TMOTPEOIICHHE U B3aUMOOTHOIIICHUATAa MEKIY KpaHUS MOTPEOUTEN U

IIPpOU3BOAUTCIIA.

2. IloTpebJieHNETO MO JUYHUTE OIOIKETH HA TPaKIAHUTE
2.1. CbHOCT Ha MOTPeOJIeHNETO N0 JUYHUTE OKIKeTH

ABTOPBT Ha JTUCEPTAIMOHHUS TPYJ NMPEICTaBs JTMYHUTE OFO/DKETH KaTO aHAJIOTHS Ha
cueToBojieH OanaHc. OT riegHa TOYKa Ha MOTPEOUTENS ce ChCTOM OT TPU OCHOBHU YacTH —

pa3xoau, 1O0XO04U U CIICCTABAHUA.

JIMYHUAT JO0XOJ € ChbBKYITHOCT OT MOTPEOUTEIICKUTE Pa3XOH 33 IMYHHU MOTPEOHOCTH U
HY>KIM Ha TOTPeOUTENs, 3a€HO ChC CIECTABAHUATA, KOMTO OTAEIS OT paslojiaraeMus cu
JIOXOJ1 C 1ieJ1 ObJIenH MOTPeONeHNs U 3aIbJDKEHUSATa (IPEAUMHO JaHbYHM), KOUTO UMa KbM

HacTosAIIMA MOMCHT Ha M3IIJIalllaHEC.

CHOpGI[ KEMHCKHAHCKUS MOZCIT JIMYHUAT pasnojiaracM AoXoAd MOKE Oda C€ pa3xoJBa
CaMO B JIBC HaIIpaBJICHHUA: 3a 3aKYIIyBAaHC Ha HOTpe6I/ITCJ'ICKI/I CTOKM U YCIYI'"u, WK 3a

cnectsaBanus (CnacoB, Makpoukonomuxka, 2010).

PasxonuTe 3a norpebienue, Ha CBOM peJl, ce ONpeieNsT KaTo MO-TMOAXO0ISI HHIUKATOP
3a U3MepBaHe Ha OETHOCTTa, a B 3alllMTa Ha TOBA TBbP/ACHUE ca cieHuTe Tpu npuunnu: 1. Io-
J100po U3MepBaHe Ha CIIOCOOHOCTTAa HAa MHIMBHJIA 1A IMOCPEIIa HACTOALINTE OCHOBHU HYXIH;

2. I[aHHI/ITC 3a 10XO0OUTCE, C’b6paHI/I OT IPpOYYBAaHUATA HA JOMAKUHCTBATA, MOT'aT Ja 6’BI[aT 00eKT
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Ha rpemky; 3. JIoMakMHCTBAaTa B pa3BUBAILLUTE CE CTPAaHU KOHCYMHUPAT 3HAYUTENIHA 4acT OT

MECTHO MTPOU3BEICHU WM CBOOOHO MOTyYeHU CTOKH upe3 HeopmasieH oOMeH.

OcHoBHUTE (aKTOPH, OKA3BaIIM BIUSHHE BbPXY JIMYHOTO MOTpeOIeHUE, aBTOPBT TH

MPEJCTaBs Mpe3 Mpu3Mara Ha MoTpeOuTes:

- BBTPEIIHOIMYHOCTHHU (akTopH (HYXJa, MOTHB, BB3IPHUATHE, YUEHE, TTaMeT,

OTHOIICHHE, MUCJICHE, Harjaca, CIIOCOOHOCT U 3HaHHC, I/IH,Z[I/IBI/II[yaJ'IHOCT);

- MHKPOMAapKETHMHIOBa cpena (CeMeNCTBO, MNPUATHUEIM, KOJIETH, COLUAIHU

OOIHOCTH, IUJEPU HA MHEHUE, PEIyTallUsl U OIUT C MPOAYKTa);

- MAKPOMAapKCTHUHIOBA Cpcaa (HOJ'II/ITI/I‘IGCKa 1 HKOHOMHUYCCKA Cpclia, IIPpUpOJHaA

cpena, TeXHOJOTHYHA Cpelia, KYJITypa).

2.2. Knacupukanus Ha noTpedJIeHUeTO 1Mo JUYHUTE OK0KeTH

[ToTpebaenneTo € CHIIHO OOBBP3aHO C JOXOIWUTE Ha moTpeburenure. Bpb3kara
noTpebeHre-10X0/I1 Ha MOTPEOUTENINTE € U3KITIOYUTEIIHO MT0JIe3Ha OT MKOHOMHYECKa TJIeTHA
TOYKa, MOHEXE € CTOMHOCTHO m3MepuMa. ChueTaBalkul ce Bpb3KaTa C IIbPBOM3TOYHHKA Ha
oTpeOIeHneTo, a UMEHHO ,,HYX/Ja*, KOMOUHALHSITA ,,HYK/1a-T0X0A-TIOTPEOJICHHE  TIe CTaHe
CUJIHO M3pa3€Ha U W€ C€ YCHUJIM M3MEPUMOCTTa M, KaTo MOXE Jla Ce MPEJCTaBU cleqHaTa

knacuduKanus Ha ToTpeOIeHue:
- CIIOpe]] XapakTepa Ha MOTPeOICHUETO;
- CIIOpe]] HAJIOKUTETHOCTTA;
- crIope]I MpeAHa3HAYCHUETO Ha IPOAYKTa,
- CIIOpeJ] TOBA 3a KOTO € MpeHa3HAYCHO;
- CIIOpeJ] Ch3HATEITHO U TOJICH3HATEITHO BIIHSHHUC;
- cIIope]] HaYMHA Ha IJIallaHe Ha JKeTaHaTa MoTPeOHOCT;
- CIIOpeJ] YOBEIIKUTE HYX U (TIperpaTtka KbM MupamMuIaTa Ha Macioy);

- CIIOpCA HY>KAUTEC HAa JOMAKNUHCTBOTO.
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3. IloTpebJieHNETO MO JUYHHUTE OIOJAKETH HA TPAKIAHUTE U KU3HEHUAT CTAHAAPT
3.1. ’)Ku3HeH CTAaHIAPT — CHIHOCT ¥ CUCTEMA OT NMOKA3aTeJIn

Kv3HeHuAT cTaHAapT € IMKUPOKOOOXBaTHA MKOHOMHUYECKAa M COLMAjIHAa KaTeropus.
CeplecTByBaT MHOTO U Pa3lIW4yHM Je(DUHUIMK HA TO3H TEPMUH, CIOpPEN pPa3IMYHU
MPEACTAaBUTEIHM JIMIA U JOPU OpraHU3alMH, Chbio3u U Jip. Ho OCHOBHaTa My CBIIHOCT €:
,» JKU3HEHUSAT CTaHAapT Ce OMNpejAeNss Karo paBHUIIE HAa >KUBOT, KOWTO HMHIUBUIUTE WU
0OIIECTBOTO Ca MOCTUTHAIM WM CE€ CTPEMST Jla JIOCTHTHAT. B TeceH CMHCHI MOHSATHETO
M3passiBa paBHUIIETO HA MOTpPeOJIeHNE HA CTOKH U YCIIYTH, a B IIUPOK CE BKJIIOYBA U HAUUHDBT
Ha xuBoT.” (Ilanosa 1. , TeopeTuko-MeTOAOJOTUYHU OCHOBHU Ha IMOHSATHUETO "KA4ECTBO Ha

KUBOT'" M Pa3BUTUETO MY KaTO MKOHOMHUYECKA U COI[HAIHA nucuIuinia, 2021)

ToBa sicHO 00pucyBa IBaTa OCHOBHH ITOKa3aTelis, C KOUTO Ce u3MepBa, a ToBa ca bBII

Ha YOBCK OT HACCIICHHUECTO U PAaBHUIIC HA TOXOJHUTC. prrl/l II0KAa3aTcCJIt cCa.

- OTpassaBallk MAaTCPHATTHUTC U q)HHaHCOBI/ITC YCJIOBUA HA KUBOT — 0611_[ pa3xo Ha
JIMIe; CpeaHa pa60THa 3aruiaTta, J4J1 Ha HaCCJICHHUCTO B PUCK OT 6CI[HOCT; HACCJICHUC B PUCK OT

OCIHOCT MJIM COITMATHO M3KITIOYBaHE; KOCPHUIMCHT Ha J[)KUHMY;

- OTpasdaBaliyu COLOMUaJIHU AaCIICKTH — 06pa30133HI/1e, 3ApaBCoOIIa3BaHe, COOHAJIHA

CUTYPHOCT U JIp.;
- OTpa3siBallly MOJIMTUYECKH ACMIEKTH — MOJIUTUYECKa CBOOOAA U Jp.;

- UHACKCHU — MHACKC Ha YOBCIIKOTO PA3BUTHUC (I/IqP), HHIACKC Ha YOBCHIKHUA KaIlUTall,

HHJACKC HAa NPOCIICPUTET, MHACKC HA UKOHOMMWYECKATa CBO6OI[& " ap.

Ot npexacraBeHuTe QakTu, CTaBa SICHO, Y€ KU3HEHUST CTaHIAPT HE € CBBbpP3aH caMo C
KOHKPETHU MHAMBHyaJIHU MOTPEeOHOCTH, a U ¢ obmecTBeHU TakuBa. OCBEH TOBa, 3a Ja ce
CTUTHE 10 KpailHOTO, JIMYHOCTHOTO B3€MaHE Ha PEIICHUE 33 HEUIO C€ OCBHILIECTBSBAT MHOIO
JIpyrd MKOHOMMYECKH, JIOKATHU M TJIOOAJTHM pEUIeHHs, KOMTO Hal-Beye crocoOcTBaT 3a

OMpECACIIIHECTO HA )KU3HCHUA CTaHAapT.
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3.2. IloTped/sieHHETO MO JMYHHUTE OK/KETH HA TPAXKIAHUTE U KUSHEHHUSAT

CTaHaapT

Koraro ce roBopu 3a ,,ioTpediieHue OCHOBHHUTE MTPOOJIEMHU, KOUTO CE B3UMAT MTPEIBH/T
ca Te3M CBBP3aHU C MATEPHAITHOTO IMPOU3BOJACTBO (XpaHa, OOJEKIO, >KWIHIIE ...), 3aLI0TO
IBI00OKATa CHITHOCT Ha IOTPEOHOCTHTE OT OJiara € B 0OMsiHaTa Ha BEelecTBaTa MEX/y YOBEKbT
u npupoaara (banesa B. , bBamaHchT Ha HAPOTHOTO CTOMAHCTBO U MOTPEOJICHUETO MO JTHYHUTE
Oro/KeTH Ha rpaxiaaHuTe (aHanu3 u nporuosa mo 2005 r.), 1988). Ho xoraro uma BHCOKO
Pa3BUTO pPABHHINE HAa TPOM3BOAMTCIHUTE CHUIM M 3aJ0BOJICHH (pyHAaMEHTanHH (OCHOBH)
NOoTpeOHOCTH, MHTEH3UBHOTO pa3BHTHE HAa TOTPEOJICHUETO W YCTOWYMBOTO IMOTpEOJICHUE

MHUHAaBAT Ha IMPCACH IJIaH.

,»Y CTOWYMBOTO MOTpeOIIeHrE 1aBa Bb3MOXKHOCT J1a C€ KOHCYMUpPAT MPOIAYKTH U YCIIyTH,
KOUTO Mocpeniatr no epekTuBeH W epuKaceH HA4YMH HYXIUTE Ha MOTPEOUTENUTE, KaTo ce
MUHHMH3UPa OTPHUIATEIIHOTO BB3JCHCTBUE BBHPXY OOIIECTBOTO, MKOHOMHUKATa M OKOJHATa
cpena (Bacunera E. /I., 2012). ToBa e nocokara, KosTO TpsOBa Jia ce€ MOeMe - KbM yCTOMYUBO
ChIIIECTBYBaHE, KBJAECTO XAPMOHHUATA MEXKIYy YOBEKbT W IpUpoOJaTa Ja c€ BB3POAU H
Bb3CTaHOBU. TOBa, criopes aBTOpa Ha AMCEPTALMOHHUS TPY[, € Bb3MOKHO Bb3IIPUEMANKH CE
»MOoIenbT Ha MoHn4YKaTa®. Mesta Ha TO3U MOJEI € 1a CE OCTABAT I'PAHUIUTE 3a YCTOMYHBO
pa3BUTHE U Pa3BUTHUETO HA YOBEYECTBOTO J1a Ob/Ie B T€3W OTPAaHUUYCHUS, 32 Ja C€ MOTPIKU 32

0JIaroChCTOSHUETO CH.

Jpyrara Teopusi, Ha KOSATO aKIEHTHPA aBTOPHT U € OT BAXKHO 3HAYCHHE, € TeOpUATa 3a
*u3HeHus1 Kb Ha @panko Moaunmuanu. Llenta ¢ tasu teopus (,,XUmoTe3a Ha KUIHECHUS
HUKBI) € Owia na ce u3rpaau ,,yHu(UUUpaH MOJIeN Ha IMOTPEOMTENICKO U CIECTOBHO
MOBEJIEHNE, CIIOCOOEH Ja OTYETEe U UHTETPUPA BCHUKH MaKpO U MUKPO JOKA3aTeJICTBA U KOUTO
Ha CBOM peJl MOXKe J1a IOBEJIE /10 HOBH MOJUIeKAIIH Ha poBepka nocneauu (AuiitsH, 2005)
U J1a ce JIOKaxe, ,,d¢ MOTPEOUTENUTe pasmpeleisT PecypcuTe CU pallioOHAllHO, Taka, 4e Ja

MOCTUTHAT MaKCUMHU3UpPaHe Ha MOTpeOaeHneTo npe3 ueius cu KuBot* (CrboTuHOBa, 2013).

Cropen aBTOpa, ChueTaBaiiky ce Te3H JIBE TEOPUU MOXKe Jla ce 00pa3yBa HOBO TEUCHHE
B TOTPEOUTEICKOTO MOBEACHUE, Ch3/laBallki c€ YHUGUIMpPAH MOJEN 3a YCTOWYHUBOCT U

pa3BUTHE.
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HN3Boau OT MbpBa rjaBa:

1. Berpeku, 4e 1BeTe MOHATHSA ,,HYX1a" U ,,lTIOTPEOHOCT® 4YecTO OMBAT yeHAKBSBAHH U

cJlaraHu 1moja 0611.[ 3HaAMCHATCII, TC UMaT pa3JIndCH CMUCDHII;

2. BB BpPEMCTO CC Ha6HIOI[aBa CTCIICH HA Pa3BUTHUC HAa NKOHOMHKATA KAaTO CUCTEMA, U
Ha MapKCETUHI'a KaTO JUCHUIIJINHA (HayKa), KOUTO NPOMCHAT YOBCIIKHUA MAHTAJIUTCT U HAYNH

Ha MHCJICHC 1 BCUYKHU TE€3U U3MCHCHMUS CIioMarar Ja ce€ pa36epe HOTpe6I/IT€J'ICKOTO IIOBCICHHUC.

3. Bpb3kara Mexay HYKIH, TOTPEOHOCTH, IPOU3BOICTBO U OTPEOICHUE € HeeInMa,

TE3U CJICMECHTU Ca B3aMMOCBBP3aHU U C€ pa3sBUBAT €IUH CIIPAMO APYT.

4. MapKeTI/IHF"bT € 06CIII/IH$IB8H_IO 3BCHO, 6J1ar0z[apeHHe Ha KOCTO CC yJICCHABA IPOLUCCHT

Ha HOTpe6J'ICHI/IC " B3aUMOOTHOUIICHUATA MCKIAY KpaﬁHHfI HOTpe6I/ITeH H IIPOU3BOAUTCIIA.

5. Pasxonmurte 3a morpebieHHE ce ONpeAeNsT KaTo MO-HMOIXOJSAIl HWHIMKATOp 3a
u3MepBaHe Ha OeTHOCTTA, 3a pa3iuka OT goxoauTe. ToBa e Taka, 3alI0TO Pa3XOAHUIT METOJ
Hal-100pe w3pa3siBa JCHCTBUTEIHHS CTaHAAPT HA JKUBOT. Pa3xomHWTe MACHHOCTH Ha
MOTPEOUTEIS ca TIOIBJIACTHY HA HYX/IUTE U C€ BIIUSAT OT NOTPEOHOCTHTE, a (DAKTOPUTE, KOUTO
OTpeAeIAT MOTPeOJICHUETO ca MHOT0, pa3HOOOpa3HUW M pas3IIMpsBaT 00XBaTa CHU JOpPU [0

MCHTAJIHO HUBO.

6. XKuzneHusr CTaHAapT MOJXKE 1a CC IIPUCME KaTo 06]1_[8. IEJI Ha I'PAKAAHUTC HA JAJICHO
O6HIGCTBO, KOATO CE€ CTpEMAT Jda AOCTUTHAT. Axo Bceku TpaXXJaHUH CE pas3ricikia KaTo
HOTp€6I/IT€J'I C siCHa BU3HUA 3a HaAYMHaA Ha HOTpe6J'ICHI/I€, IMocoKkaTra Ha JIMYHOCTHO Pa3BHUTHEC U
npeacraBa 3a 6’[>I[6H_ICTO B JIMYHOCTCH, COIIMAJICH U rio0ajneH IJIaH, CTAaHAAPTHT U HAYUHBT UM

Ha JXUBOT IIC CC HOI[O6p${BaT.

7. Ilpunaraiiku ce Ha npakTuka Teopunte Ha @p. Moaunuanu u Ha K. PayspT, aBTOpBT
Ha JAMCEPTALMOHHUS TPYI AOIYCKa, Y€ JKU3HEHUAT CTAaHAAPT U YCTOMYMBOTO PA3BUTHUE LIE

oA0OPAT OBEIIETO Ha MHIMBH/IA U KaTO JIMYHOCT, M KaTO MOTPEOUTEI.
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BTOPA I'JTABA: METOJ0JIOT'USA HA U3CJIEJIBAHETO HA
HOTPEBJIEHUETO IO IUYHUTE BIO/IZKETU HA T'PAKIAHUTE

Bwve emopa enasa e HarpaBeH 0030p Ha METOJIOJIOTUUTE HA ChOMpaHe u 00paboTBaHE
Ha gannau ot: HCU, EBpocrat, CBeroBHa 6anka (Ch), Mexaynaponen BanyteH o (MBD),
noxiamu Ha OOH u np. V3BeneHu ca npeAnMCcTBaTa U OTPAaHUYCHUSATA HA TE3U METO I0JIOTHH.
[Ipeioxkena e amantupana meromonoruss Ha HCU (uma ce mpenBuj METOAONOTHA, 3a
NpuUjaraHeTo, Ha KOsATO ce wu3noi3BaT ganHu oTr HCHM) 3a menure Ha HACTOSIIMS

JTUCEPTALIMOHEH TPYI.

1. I/IH(l)OpMaIII/IOHHa 0a3a M MeTOoAM HA M3CJeABAHETO Ha HOTpeﬁﬂeHI/leTO o JIMYHUTE

0I0/I’KeTH HA I'PaXKIAHUTE

OOeKTHT Ha HACTOSIIHS JUCEPTALMOHEH TPY/l — MOTPEOICHUETO O JTMYHHUTE OI0JKETH
Ha TpaXKAaHUTE, MO CBOSTA CHIIHOCT € MHoromiaactoB. OcBeH, ye 00XBalla B YacTHOCT
NoTpeOIeHNEeTO Ha IrpaX</IaHUTe, B IPOYYBAHETO Ha MpolieMa ce BKIKYBAT U MHOTO IPYTU
Kareropuu M c(epu Ha HayKaTa M 3HAHUETO, CBbP3aHM C TeMaTa. 3a LEJIUTE Ha paboTa B

HACTOSIIMS JUCEPTALUOHEH TPYI:

1. M3non3Banu ca CJICOHUTC OCHOBHH IMMOAXOAWU: HHAYKTUBCH, CUCTCMCH,; U3CJICABAHUA

BBbpPXY BTOPUYHH JAHHH,

2.) uU3cne10BaTeICKUTE METOAM Ca: TEOPETUYHH (CPaBHUTENIEH aHAIU3, CUTYallMOHEH

aHaJIu3s, aHaJ'IOI"I/ISI); METOU 3a CMITUPHUYIHO U3CJIICIBAHC (KOHI/I‘IGCTBCHI/I N Ka4CCTBCHU MCTOI[I/I);

3) APpYyru METOAu: KHaCH(bHKaHHH; HCTOPUYCCKU METO/; CTATUCTUYICCKU MCTOX.

2. MeToa0J10ruy HA U3CJAeABAHETO
2.1. Metogoaorusa mo HCU

Pa3unra ce Ha 00IIECTBEHO IOCTBHIIHU 0a3u HAaHHU, KakBUTO ca ganuute Ha HCH.
Heitnoctra Ha HCU npencraBisiBa npoBekJaHe Ha IEPUOJUYHH U €IHOKPATHU CTATUCTUYECKHU
W3CIeIBaHMs, KOUTO ca BKItoYeHn B Hanmonannara cratuctudecka nporpama (HCIT). Ho Ta3u
OCHOBHA JICHHOCT OT CBOSI CTpaHa € ChCTAaBEHAa OT APYTH MOAAeHHOCTH. EnHa OT KOuTO €
pa3pabOTBaHETO HA METOJMOJIOTHATA, OJarogapeHne Ha KOSTO CE OCHTYPsBa METOIOJOTHYHO

eauHCTBO B m3cneasanusata (HCI).
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3a LenMTe Ha HACTOAIIOTO H3CIAEABAaHE ca W3MON3BaHM JAaHHU OT CJIEIHUTE

meronoiyorun Ha HCU:

» Mertononorus 1 OpraHu3aiys Ha u3y4aBaHe Ha OI0KETUTE Ha JOMAKHHCTBATA;
» MerononornyHu O€NEKKH 33 HM3YUCISBAHE HA CPEIHHUTE LEHH M KYyICHH
KOJINYECTBA OCHOBHU CTOKH OT JIOMaKMHCTBAaTa U MOKyIaTeIHaTa ClIOCOOHOCT;

» XapMOHHU3HMpaH MHJEKC Ha noTpeduTenckute menu (XUIILL).

2.2. MetonoJiorusi no EBpocrar

EBpocrar e crarucrtuyeckata ciyx6a Ha EBpomelickus cpio3 (EC). OtroBaps 3a
MyOJMUKYBAaHETO Ha EBPOMEMCKM CTAaTUCTHYECKH MaHHM W TOKa3aTelld Ha BHCOKO HHBO,

npeaocTaBAall Bb3AMOKHOCT 3a CPAaBHCHHUA MCIKAY ABPIKABUTEC U PCTUOHUTC.

HaCTOSIH_[I/IHT AUCCPTAIUOHCH TPYJ € IIOCBECTCH Ha CTaHAApTa HA KUBOT. EBpOCTaT c
CAUH OT OCHOBHHUTC M3TOUYHHIM HA CTATUCTUYCCKU JAaHHH, KOUTO IMoAIioMaratr To3u CTaHJapT
Aa €€ YyCTAaHOBU MW aHaJIM3upa. MeTOZIOJIOFI/IHTa, KOATO OpraHu3anuiaTa IMMpeaocCTaBsa, €

MeTojoniorus Ha ctaructukara Ha EC 3a noxoaute u ycnosusta Ha xuBoT (EU-SILC).

2.3. [lpyru MeTOd0/I0OTMH, CBBbpP3aHH CbC CchOMpaHeTo Ha HHpOpPMAUMA H

H34YUC/IABAHE HA NMTOKA3aTE/IN

HpI/I pa3pa60TBaHeTo KaKTO Ha TCOPETHUYHATA, TdKa W Ha IPAKTUYCCKAaTa 4YaCT Ha
AUCCPTAIUOHHUA TPYHA CC U3IOJI3BAT JaHHU U CTAHOBHIIA U OT APYTIU I'OJICMHU OpTraHHU3alnn

kato: OOH, CBeroBHara 6anka, MexayHaposeH BatyTeH GoH u ap.

2.4. OrpaHuyeHNs HA MPeJICTABEHUTE METOA0J0T UM

Bceuuku npeacraBeHrn OpraHu3alliOHHU CTPYKTYPH, JaHHU OT KOUTO ca M3IMOJI3BaHH,
MMaT CBOSI MPUHOC 3a MOCTUTaHE Ha LIEJIUTE Ha JAucepTaluoHHus Tpyd. Hapen c OescropHo
MTOJIOKUTEITHUTE UM CTPaHH, T€ HajlaraT M HSIKOW OTPAaHWYEHUs, KOUTO TpsAOBa J1a ce B3eMaT
npenBu: 1. Besika eqHa opraHusanus WM ChiO3 ChCTaBsl 0a3u JaHHH M aHAJM3W Ha OCHOBAaTa

Ha pa3Jn4YHu MCTOAU WU MCETOAOJIOTHMH, OTHACAIU C€ CAWHCTBCHO 3a IABPIKABUTEC, KOUTO
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YJIeHyBaT B ChOTBETHHMsI Chi03; 2. Ha 0a3a mbpBOTO OrpaHMyeHHEe CiellBa, Y€ HACTOSALIUAT
aHaym3 TpsiOBa J1a ce choOpa3siBa M HarakJaa Mo METOJOJOTUUTE HA BCEKH €MH U3TOUYHUK HA
nanuu; 3. Orpomen o0eM oT nanuu; 4. Paznuunu usmepurenu (MEpHU eAMHUIN); S. Pa3nuuen
WHTEpBaAJl OT BpeME Ha H3CIEABaHUATA MPU PA3NIUYHHUTE Chio3H; 6. KpaTKusaT >KUBOT Ha

OTACIIHUTE MCTOA0JIOI'UN.

2.5. Bp3npuera 1 NpUJI0KeHA METOA0JI0THSl B JUCEPTALMOHHUS TPY/

KakTto Beue ce crioMeHa HaCTOSIIUAT TUCEPTALMOHEH TPY/l € OCBETEH HAa CTaHAapTa
Ha uBOT. [lo30BaBaiiku ce Ha ¢akTa, 4ye KaueCTBOTO Ha KUBOT C€ ChCTOM OT OOCKTHBHA M
cyOexTrBHA yacT B Tpera riiaBa mbpBO € HAIPaBEH aHAJIN3 Ha OOCKTUBHUTE aCIEKTH. 3a IeJiTa
ca B3€THU KOJMYECTBCHO M3MEPUMHU CTOMHOCTH KaTO: MOTPEOCHO KOJHMYECTBO XPAHHUTEIHU U
HEXpaHUTEIHU MPOAYKTH, yciyru, noxoxa, XUIIL, undmanus. M1 Bropo 3a cCyOeKTHBHUTE
aCIeKTH ca WM3MO0J3BAaHM pA3IMYHU [POYYBAaHUs, 32 Ja C€ I[PeACcTaBu KakBa €
YIOBIETBOPEHOCTTAa Ha OBITAPCKUTE TPaKJaHU OT MOTPEOJICHHETO, HAa Be4e H3OpPOCHHTE

0OEKTHUBHU E€JIEMEHTH.

KOHerTHI/ITC ACIICKTHU, KOUTO CC MU3CJICABAT, 3a Aa CC OUCHU KU3HCHUAT CTAaHAAPT Ca:

HOTpe6HeHI/IeTO, MMPONU3BOACTBOTO U MAapKCTHUHTA.

HOKa3aT€J'II/ITC, KOUTO ca 00CKT Ha aHAJIM3 ca: IoKa3aTelIn XapakTCpusnpamu J0X0JUTE;
KOJIMYCCTBCHO M KAYCCTBCHO OILICHABAHC HA HOTpGGHeHI/IeTO Ha XpAaHUTCIIHU U HEXPAHUTCIIHU
MPOAYKTHU,; MOKA3ATCIIN, XAPAKTCPpU3UpAIlIU YCIYTHTC, NIOKA3aTCIIM HMAlllH OTHOIICHHUEC KbM

OKOJIHaTa Cpcaa; MoKa3aTcJin 3a JXKU3HCH CTaHIapT.

N30panust u3touyHuk Ha umHpopmannoHHo ocurypsisane ¢ HCU. Uzcnensanero ce
IIpaBM HAa HUBO AOMAKMHCTBO, U Ha HUBO JIMIIC. H3mon3BannTe CTaTUCTHYECKHU JaHHU Ca B

TEKYIIHU LEHU.

OCHOBHI/ITC CTATUCTUYCCKU METOAU U3IIOJI3BAHU B HACTOAIIIUA )II/IcepTaIII/IOHeH pr21 ca
WHJICKCEH METOJ U CTPYKTYpEH aHanu3. NHIEKCHUSAT METO]I BKJIIFOUBA OCHOBHO TMOKA3aTEeIUTE
JUHAMHYEH WHAEKC Ha o0eM u cpenHoroauimieH Ttemi. CTPyKTYpHHMST aHalIW3 Ha
noTpeOIeHneTo mpeIcTaBs OrKeTa Ha TOMAaKHHCTBATa, KOWTO Ce pa3zelist Ha OOIIH pa3Xxoau

Ha JOMAaKMHCTBATa IO I'PylKd pa3xou H 0611_[ J0X0J Ha AOMAKHMHCTBATa II0O M3TOYHHUIHMW Ha
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noxoau. [To oTHoOIEHNEe HA OOIIMTE pa3XOAH T€ ca Pa3CIICHH HAa IBE OCHOBHU TPYMH Pa3XOar

— 10TpeOIeHNE Ha OCHOBHUTE XPAaHUTEIHU U HEXPAHUTEIIHU IPOAYKTH.

XpaHUTETHUTE NPOAYKTH CE CUCTEMATU3UPAT B IET OCHOBHHU I'PYIIH, a TE Ca: MECO,
3eJICHYYLIH, IIJI0JI0BE, Ma3HUHU M JPYTU XPaHUTEIIHU NMPOAYKTH (prbda, MIISKO, Aia, KapTodu,
opu3, Qacyi, 3axap u ap.). Kato npu XxpaHUTeIHHUTE MPOLYKTH ce OoOpblla BHUMaHHE Ha
CTPYKTYPHOTO NOTpeOJeHHe Ha Te3M NPOLYKTH M C€ IpaBH ChIOCTAaBKAa C HAJI0XXEHU

A0IYCTHUMU HOPMHU 3a YCTOﬁqHBa KOHCyMalus.

Hexpanutennure mNpoayKTH BKJIIOYBAT CIEIHUTE Tpynu: o0Jeksno, oOyBKH,
rajJlaHTepHsi; NPEAMETH 3a IBJITOTpaiiHa ymoTpeda; mpeaMeTH 3a eJHOKpaTHa yHoTpeoda;
HallUTKW M TIOTIOHEBU M3JENUsS; YCIyrd. 3a Ja ce HalpaBU OLIEHKA Ha MOTPEOJIEHUETO Ha
HEXpPAaHUTEIHA TMPOAYKTH ca B3ETU MOJ BHHMaHWE HMKOHOMHYECKHTE, TEXHOJOTUYHHTE,

CKOJIOTUYHUTEC TCHACHIHU U AP. (1)aKTOpI/I.

TPETA I'VIABA: AHAJIN3 HA IMUHAMUKATA U CTPYKTYPATA HA
HOTPEBJIEHUETO 11O TUYHUTE BIO/KETHU HA I'PA’KJAHUTE
3A ITIEPUOJA 2000-2020 I'.

B mpema enaéa € W3roTBEH aHAINW3 HAa MOTPEOJICHHETO IO JIMYHUTE OKOJKETH Ha
rpaxaanure 3a nepuoga 2000-2020 r. AHanu3bT 00XBalla NOTPeOISHUETO Ha YeTHPU OCHOBHH
IpyIH CTOKM M YCIYTHM: XPAHUTEIHU MPOLYKTH, HEXPAHUTEIHM MPOMYKTH, HANHUTKH M
TIOTIOHEBH U3/eNus, U yciayru. M3BoauTe oT aHanu3a ca 0OBbp3aHM C )KM3HEHMsI CTaHapT Ha

HaCCJIICHUCTO.

1. AHa;am3 Ha o01IMTe Pa3xoAu HA JOMAKMHCTBATA

AHanu3bT pa3KpuBa, uye OOIIMTE Pa3XoAM Ha JOMAKMHCTBATa MO TPYNU Pa3Xoad 3a
nepuoga 2000-2020 r. ce noBuIIaBaT B CTOWHOCT CPEAHO Ha IOMAaKUHCTBO M CPEAHO Ha JILIE.
B cbcraBa Ha ,,O0muTe pasxonu® ca BKJIIOYEHHM KakTo ciefisat: ,llorpeOutencku oOum
pasxonu‘, cneasanu ot ,,Bior®, ,,Coumaninn ocurypoBku‘, ,,Jlanbuu®, ,,JIpyru pasxomu‘,

,,PEryJIsIpHU TpaHchepu KbM JIpYTH TOMaKUHCTBA.

LlloTpedburenckure oOmM  pa3Xxoau™  MpencTaBiIsBAT TOJISIM ~ HMHTEpeC  3a

AUCCPTAIUOHHUA TPYH. Ta3u rpymna pasxoan € C Hali-BUCOK OTHOCHUTEJIEH IS OT ,,O6II_II/ITC
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pazxoau‘‘. ChIIo Taka pa3KpruBa OCHOBHHTE MOTPEOHOCTH, 32 KOMUTO Pa3xojBa OIOKETa CH
OBITapuHBT. A TE ca KakTo cleiBa: ,,.XpaHa“, ,, JKunwuimne, Boja, eJIeKTpOSHEPTUsl U TOpUBa‘“,
,,CBOOOJTHO Bpeme, KyIATypeH OTAMX U oOpa3oBaHue™, ,,Pa3HOO0pa3HM CTOKM W YCIyTH",

,O0seKn0 1 00yBKU®, , KuaumniHo 063aBexaaHe U MOIbP)KaHe Ha JoMa“.

2. AHa/IM3 HA NMPOAYKTOBATA CTPYKTYpa HA MOTPeOJeHHETO MO JUYHUTE OKIKETH 3a

nepuoaa 2000-2020 r.
2.1. [ToTpedJieHHe HA XPAHUTEJHH MPOXYKTH

B Hacrosimara To4ka ce mpaBu aHaJM3 Ha MOTPEOICHUETO HA MET XPAHUTEIHU TPYIIH.
ToBa ca meco, 3eneHuyny, II00BE, Ma3HUHH U IPYTU XPAHUTEIHH MPOAYKTH (prda, MIISKO,
sina, kaprodu, opus, dacyi, 3axap u ap.). EaHo oT ocHoBaHusTa 1a ce M30epaT TOYHO TE3H
rpynm €, 4€ TOBa Ca IIOYTU BCHMYKM OCHOBHU XPAHUTCIHH I'PYIIU, KOUTO q)OpMI/IpaT T. Hap.
XpaHUTENHa MUpaMKIa Ha 4yoBeKa. ToBa ca €IHM OT OCHOBHUTE XPAaHHUTEIHH MOTPEOHOCTH,
oOpa3yBaiy ONTHMaJIEH MOJEN 3a MPAaBUIIHO XpaHEHE, KOWTO OT CBOSI CTpPaHa OKa3Ba CHJIHO

BJIMAHUC BHPXY 3APABOCIOBHUSA HAYUH HA )KUBOT.

3a 7a ce OCBIIECTBU SICHA U TOYHA OIEHKA, [0 OTHOIIEHHE Ha MOTPeOJIEHHETO Ha
XPaHUTEIHUTE TPOYKTH, aBTOPHT ChIIOCTABS HOTPEOEHOTO KOJIMYECTBO C AOMyCTUMAaTa HOpMa
Ha KOHCyMaIlMs 32 BCEKU OT U30paHUTe OT HEro NpoAyKTH. [1o To3u HaunH Moxe 1a ce pa3depe
Jamy MOTPeOJEHUEeTO Ha OCHOBHM XPAHUTENHU MPOAYKTU € 33J0BOJUTEIHO MM HE 3a

ObarapuHa.
2.1.1. IloTpedJienne HA MecoO

JlonmycTUMOTO KOJMYECTBO Ha MPUEM Ha MeECO, KOETO C€ IMpenopbyuBa CIOpPEn
I'epmanckoTo capysxenue o xpanene € 300-600 r ceqMuyHO, KOETO ce paBHsABA Ha 15,6-31,2
KT Ha TOAMHA. AHAIM3BT MOKA3Ba, Y€ MPHU Ta3u palliOHATHA HOPMa OBJITApPUHBT € U3IBJIHIII
MHHHMMYMa CH ¥ JIOpY JIEKO HAJIBUIIIaBa TOpHaTa My rpanuna B nepuoaa 2010-2017 r., a cien
TO3U MEPUO/] IO HAJBUIIABA OLIE, JOCTUTaKU Hall-BHCOKaTa CU CTOMHOCT OT 36,1 kr mpe3 2020

T.

B cTpykTypHO OTHOIIEHHE M3CIEABaHUATA MTOKA3BaT, e € npenopbuutento a0 500 r
YEepBEHO MecO (CBHHCKO, TEJICNIKO, OBYE, KO3€) Ha ceaMuIla; 0s70 meco (puba, MHIICIKO,

3aelIIKo, MYEIIKO0) ce MpenopbuBa 2-3 mbTH ceaMudHo 1o 150 r, koeto e 450 r Ha cenmuIia. 3a
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TOJIMHA € KaKTO CJIeJIBa: YepBEHO Meco — 26 KT, 05110 Meco 23,4 kr (06110 49,4 kr). [Ipuemaiiku
ce Ta3u palHroHalHA HOpMa 3a MOTpeOJIeHHE MO0 BHUJOBE MECO OT aHaJM3a B CTPYKTypa ce

YCTaHOBABa, Uc 6’bJII‘apI/IH’bT HCAOCTHUI'a OIITUMAJIHATA I'paHUIIA.

CbCTOSIHMETO Ha ITPOU3BOJICTBOTO HAa Meco B brirapus e kputuuso. [IpuunnuTe, KouTo
Ce U3THKBAT ca: pa3JIMYHUTE O0IEeCTH (CBUHCKY I'PUI, ITHYU TPUIL U Jp.); JUIICA HA a/IeKBATHU

IIPE€BAaHTHBHU MEPKU 3a CIIMPAHE HA GOHCCTI/ITG; HCOOCTHUI HA BETCPUHAPU U OP.

BwB BPb3Ka C (baKTOpI/ITe, KOHMTO OKa3BaT BJIMAHHKEC IIPH IIOKYIIKaTa HA MECHH IIPOAYKTH,

3a HOTpe6I/ITeJ'I${ € BAXXHO: CBABPXKAHUCTO Ha MECO, CPOKBT Ha I'OJHOCT, IPOU3XOABT HaA

MPOYKTA U JIp.

2.1.2. IloTpeb.JieHne HA 3eJIeHIYIH

Cnopen MuHHCTEpPCTBOTO Ha 37paBeona3BaHeTo ce npenopbuBa okoio 400 r mpuem Ha
3€JICHYYIM BCEKH JICH, KOETO O3HavaBa 2,8 Kr Ha cenmuiia, win 145,6 kr Ha roguHa. Ha 6aza
Ta3u palMoOHajJHA HOpMAa aHAIM3BT Pa3KpUBa, Y€ OBJTapUHBT MPE3 TMOBEUETO TOAUHU OT
pasrnenanus nepuog (2000-2020 r.) He mnorpebsBa W MOJIOBMHATA OT JOMYCTUMOTO

KOJIU4eCTBO. B CTPYKTYPHO OTHOHICHUC JAHHHUTEC CHIIO Ca HE3aJOBOJIMTCIIHH.

[Tpou3BOACTBOTO Ha 3€NEHYYIM, KaTO OCHOBEH (paKkTOp, € HEe3aJOBOJUTEIHO M TO-
rojiiMaTa 4acT OT IMPOJYKIUSTAa Ha Ta3apa € BHOCHA. Jpyru mpoOiemMu, KOUTO C€ M3ThKBAT
TOBa ca: BHOCHT OT cTpanu u3BbH EC; IeHUTE; KITUMAaTUYHUTE YCIOBHUS, OCBHIIIECTBIBAHETO Ha

HEPCTIIaMCHTHPAHU, HC3AKOHHU KOPYINIIMOHHU JEHHOCTH ChC CY6CI/II[I/II/I " 1p.

Crnopen pa3Iu4HU M3CIIEIBAaHUS U MPOYy4YBaHUs, (PAaKTOPH OKa3Ballld BIUSHUE BbPXY
B3€MaHETO Ha PELICHUE 3a TOKYTIKA Ha 3eJICHUYLIM ca: ToJIeMUHaTa U (popMaTa Ha MPOJYKTHUTE;
ujeaTa 3a poJHO U OMONPOU3BOJICTBO; Pa3IIMPsBAHE Ha aCOPTUMEHTA; BPEMETO U YCUIIMETO

IIpHU HAMHUPAHECTO HaA KCJIIaHUA ITPOAYKT, IPEATIaranHeTo UM Ha JOCTHITHU LICHH.

2.1.3. [ToTpedJieHHe HA MJIOA0OBE

Cnopen mnpenopbku Ha MEUHHCTEPCTBOTO Ha 3/paBEOIA3BAaHETO KOJIMYECTBOTO
IJI0JI0BE, KOETO TpsAOBa J1a KoHCyMHpa YoBek € 280 T Bceku AeH, KoeTo € 1,96 kr Ha cenMuliia

WM TOBa O3HA4aBa, Y€ 3a T'OJMHA KOJIUYECTBOTO ce paBHsiBa Ha 101,92 kr. AHanmu3bT HA
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OTpebJIEHNETO Ha IJT0/10Be 00aye € MOYTH aHAJIOTUYEH C TO3H Ha 3eieHuynuTe. Haii-BucokoTo
noTpediieHne Ha IionoBe ce HaOmonmaBa mpe3 2020 r. — 53,7 Xr cpemHO HaA JHIE OT
JIOMaKWHCTBOTO, KOETO O3HA4YaBa IMOYTH MOJOBUHATA OT IONyCTUMAaTa HOpMa, ChII0 KaKTO IPH
3esieHuyIuTe. Jlokaro Hali-HUCKOTO OTYETEHO MoTpebieHne Ha Ta3u kateropus e mpe3 2001 r.
ot 30,4 Kr, KOeTO € KpUTHYHO HUCKO. Hallo)kuTeIHO € 0OCBEH KOJIMYECTBEHO, HO U B CTPYKTYPHO

OTHOIICHHUC 1a CC HOI[O6p51T IIOKa3aTCIINTC.

[Ipou3BOACTBOTO Ha IIOAOBE B bhiarapus € aHaJOrMYHO C MPOU3BOACTBOTO Ha
3eneHuynuTe. [IpuunHuUTE, KOUTO Cc€ U3THKBAT 3a HEJLOOPOTO MPOMU3BOACTBO HA IUIOJOBE, Ca:
MOJINTUKATA Ha 3aIUlalllaHe Ha €UMHUIA IUIOII, HapylleHa paboTa Ha MOJIMBHUTE CUCTEMHU U
JUIICaTa Ha MOJUTHKA 332 CTUMYJIMpPaHe Ha OBJITapCKUTE MPOU3BOAUTEIHN HA CEIICKOCTOMAHCKA

MPOIAYKIIHS.

dakTopuTe, KOUTO MPSIKO MM KOCBEHO BIUSAAT BbPXY MOTPEOJICHUETO Ha IUIO/I0BE Ce
IIPENOKPUBAT € TE3U OTHACSIIM ce 3a 3eraeHuynuTe. ToBa € Taka: 1. 3amoro Te3u ABe rojJemMu
Ipyny XpaHu OOMKHOBEHO CE pasrieKaT napajeaHo, Hopaau crenudurkara Ha IpOAYKTUTE U
nasapa kato 1s10; 2. Koero Ha cBOil pes 3aTpyiHsABa HAMUPAHETO Ha OTACIHU IIPOYYBaHUs 3a

BCAKa IpyIlia moOTACIHO.

2.1.4. IloTpedJieHne HA MA3HUHH

ITpuero e nomycruMara HOpMa Ha KOHCyMalusl Ha Ma3HHUHHU Ja € Mexay 68-138 r Ha
IeH, koeto ¢ 0,48-0,97 kr 3a ceamuna wim 24,75-50,44 xr 3a roguHa. /JlaHHUTE OT aHAIM3a
pa3KpuBaT HEJOCTAThUHO NOTpebaeHne Ha rpynara. Hail-Hucko ca morpeOeHrn Ma3HUHU TIpe3
2018 r. ot 14 xr, a Haii-Bucoko e mpe3 2011 r. ot 17 kr. Te3u CTOMHOCTH MOKa3BaT, 4ye
noTpeOIeHUeTOo € ajey OT ONTUMAIHOTO. B cTpyKTypHO OTHOIIEHHE ChIIO He ce HalroaaBa
3/IpaBOCIIOBEH OajlaHC MEXAy MNpOoAyKTUTe. Pa3nuMuHUTEe BUAOBE Ma3HUHHU IPEIUMHO ce
KOHCYMHpAT KaKTO clie[iBa — OJIMO0; MIIEYHU Maclia; MaprapyH U JIpyryd pacTUTETHU Ma3HUHU;

CJIaHHMHA.

[To oTHoOmIeHWE Ha TPOU3BOACTBOTO ChIOCTaBslku ce (mepuoma 2010-2016 r.)
MpOU3BE/IeHAaTa MPOAYKIUS B PACTUTEIIHO-MacjieHaTa MPOMMIIIEHOCT C pealn3upaHaTa Ha
BBTPEIIHUS T1a3ap CE YCTAHOBSIBA, Y€ ThPCEHETO U MPEJJIaraHeTo C€ HaMHUpaT B ChbCTOSHUE Ha
OTHOCHUTEITHO paBHOBECHE C JIeK IpeBec Ha mpon3BoAcTBoTo (Kapes). BHOCHT Ha ciipHYOTIE

€ TPaAUIIHUOHHO HUCHK, 4 UBHOCHT Ha MACJIIOJAaCH CIIBbHYOITIE] HEIIPEKBCHATO CC YBCIIMYaBa (3a
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nepuoma 2006-2012 r.) (SueB). bwiarapus ce e mgokazayiia mpe3 TOAMHUTE KAaTO CHJICH

MMPOU3BOJAUTCIT U UBHOCHUTCII.

OcHoBHUTE (PaKTOpH, OKa3BallM BIMSHUE BBPXY NOTPEOJIEHMETO HA Ma3HUHHU Ca:
HUBOTO HAa MOKYTATEIHATa CIOCOOHOCT 32 MOTPEOUTENNTE; IPOMSHA B KYJITypaTa Ha XpaHEeHE;

npeajarai€ Ha aCOpTUMECHT B pa3JIMdHU pa3(baCOBKI/I 1 ICHOBHM HHBA.

2.1.5. IloTpedJieHne HA HAKOM APYId XPaHUTEJHU NPOAYKTH (puda, MIISIKO,

stiina, kapropu, opus, gacyJ, 3axap u ap.)

Ta3u rpymna oT OCEM OCHOBHHU BHUJid XPAHUTCIIHU IIPOAYKTHU CC€ pa3AcCiid CIIOpEa TCMIIA

Ha oTpebJIeHNE HA TPU TPYIIH:

1. HpOI[y'KTI/I, KOUTO CC HOTpe6$IBaT nmoBe4Ye OT APYIUTC XPAHUTCIHU HNPOAYKTH B

rpynara, HO He3aJI0BOJUTENHO (puba v puOHU MPOAYKTH; AiLa; dacyn);
2. IlpoxyKTH ¢ HUCKO TIOTpeOieHUe (MIIIKO M MJICUHU MPOYKTH; KapTOPH; OpHU3);

3. IlpoaykTu ¢ MHOTO TMOJA AOMyCTHUMAaTa HOpMa Ha MoTpelieHue (3axap U 3axapHu

W3/1enus; OpamrHo, XJisg0 U TECTEHU U3IeTus).

HpOI/I3BO,Z[CTBOTO Ha TMPOAYKTUTC OT Ta3u Ipyla HU3INUTBA TPYAHOCTH, KOUTO CC
MMPETOKpHUBAT C TC3U MPEACTABCHHU 3a MPECAXOAHUTE XPAHUTCIHU IPOAYKTH. ToBaca IpeaAUMHO:
CBHMBAHC Ha IMPOU3BOACTBCHU IJIOIIU, HEAOCTHUT HA CYPOBUHU; HKOHOMHUYCCKU U ITOJIUTUYCCKU

(l)aKTOpI/I; CHBaTa HKOHOMUKaA U 1Ip.

Haif-o0mo ¢akropute, KOMUTO OKa3BaT BIMSHHE BBPXY IMOTPEOJCHHETO Ha TE3U
XPaHUTENHU MPOLYKTH Ca NMPEAUMHO: KayeCTBO; LI€HA; ChABPIKAHUE; IPAMaX; OTCHCTBUE Ha

KOHCCPBAHTHU, OUBCTUTCIIN U E-Ta, u ap.

2.2. ITorpedieHne HA HEXPAHUTEIHH MPOAYKTH

N3cnenBanero Ha MOTPeOJICHUETO HA HEXPAHUTEIHUTE MPOAYKTH C€ CHCTOM OT TPHU
OCHOBHU T'pynH: NOTpebiieHrne Ha 00JIeKI0, O0YBKH U rajaHTepusi; HoTpedIeHne Ha MPOAYKTH

3a IBATOTpaiiHa yrnoTpebda; morpedieHrne Ha MPOAyKTH 3a €IHOKpaTHA ynoTpeoa.
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2.2.1 IloTpedieHue Ha 00J1eKJ10, 00YBKHU M raJIaHTePUs

OOIIHKAT pa3xo/1 B Ta3M KaTErOPHs MPOIYKTH IEMOHCTPUPA TCHICHIIMS HA TTOBHUILIABAHE
3a m3cnensanus nepuon (2000-2020 r.). Haii-aucka croitHocT ce HaOmonasa mpe3 2001 r.,

KOSITO ce paBHsBa Ha 51 1B., a Hali-Bucoka e npe3 2019 r. — 202 inB.

[Ipou3BOACTBOTO OT CBOS cTpaHa € ciabo u HamamsBamo. M o0yBHaTa, U MIMBAIIKaTa
UHIYCTpHS ca W3MPaBEHU Mpe] JIB€ TOJeMH INPEAU3BUKATEICTBA, & UMEHHO MOPBYKH OT

yy>kOMHa 1 JIUIca Ha KBaauduimpana paboTHa pbKa.

[To oTHOIIEHHE HA TOTPEOUTEICKOTO MOBEACHUE, TPU U300pa HA TO3HM THI MPOAYKTH,
(dakTopuTe, KOUTO OKa3BaT BIMSHHE Ca MHOTO CTPOTO0 MHAMBUAYATIHH, 3aIIOTO CE KyIyBaT
CHOpE]T TMYEH BKYC U MPEANOUYUTaHUs OWIIO TO 3a MapKH, [IBETOBE, MAaTEPUH, pPa3MepH, 1LI€HA,
CBIIIO TaKa M KOMOMHAIIMS MEXIy Pa3IMdHU JPEXH, Ipexu U 00yBKH, akcecoapu. Ho pa3oupa
ce BCEKH JIMYeH M300p € CUIIHO MOBJIHSIH OT MOJHU TEHICHIIMHM U CTHUJIOBE, KOUTO CEe HajiaraT

Ha I1a3apa KbM MOMCHTA Ha OCBIICCTBABAHC HA ITIOKYIIKATA.

2.2.2. IloTpedsieHne HA MATEPUAJIHH IPOAYKTH 32 IbJTOTPaiiHa ynorpeda

» TpPaHCIIOPTHH CPEJCTBA — YCIOBHO Ca pa3JIelIeHH Ha JIBE TPYITH: aBTOMOOWIN U

BCJIOCHUIICIHN.

IIo otHOIIEHHE Ha HOTpe6J'IeHI/IeTOZ 1. Hpe,[[I/IMHO npeo6naz[aBaT aBTOMOOMIIH BTOpa
PBKa, KaTO BCAKa roanHa CHOTHOMICHUCTO MCIKIAY HpOI[a)KGI/ITe Ha HOBHU U yHOTpe65{BaHI/I

aBToMoOmIn € okoJio 1:10; 2. [ToroBuHATa OT MPOJIaBaHUTE B CTpaHaTa BEJIOCUIIEIN Ca BHOCHHU.

Ilo orHOmICHHME Ha IMPOU3BOJACTBOTO B’I)J'Il"apl/lfl € Cp€a BOACIIUTE CBCTOBHU

MMPOU3BOJUTCIIN U U3HOCUTCIIN Ha BEJIOCUIICOH.

q)aKTOpI/ITe, OKa3Ballli BJIMAHHUEC Ha HOTpe6I/ITeJ'II/ITe IIpU 3aKyIIyBaHCTO Ha TaKbB THII
CTOKHM Ca KaKTO CcCJICABa: 3a aBTOMOOMIIN — 663OHaCHOCT, HNKOHOMHNYHOCT, HaIACKIHOCT,
6’bp31/IHa, YILOGCTBO " [Ip.; 3@ BCJIOCUIICAU — MO-HUCKU pa3xodH, MOAABPIKAHEC Ha (bI/ISI/ILIeCKa

dbopwma, u 1p.

» OKWIUIIA — XWIHIHUAT GoHa B bearapus 3a mepuona 2004-2020 r. HapacTBa
no Opoii. Pasnpenenenrnero um no o61acTu € KOHIEHTPUPAHO B Hall-roieMuTe

oOnactHHU rpajoBe U e Kakto ciensa: Codus, [lnosaus, byprac, Bapna.
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CuitHO BIHSHHE 3a IMOKYIIKaTa Ha XWJIHIIC OKa3BaT (baKTOpI/ITeI IICUXOJIOTHYECCKHU

(bakTopu; UKOHOMUYECKH (PaKTOPH; BUCOKO Ka4ecTBO; 100pa JOKaIusI.

» Me0enu U mpenMeTy 3a 003aBexiaHe — MoTpediIeHneTo Ha Mmeoenu B buiarapus
ce Hapexxaa Ha 75-0 msAcTo B cBera. CpeqHOTO MOTpeOieHHEe Ha IiiaBa OT

HAaCEeJICHUETO 3a cTpaHara e 36 gosapa.

ITo oTHOmMIEHHNE Ha IMPOMU3BOACTBOTO TO € NIPEAHASHAYCHO IIPEAUMHO 3a U3HOC. Karo 1o
TO3H ITOKa3aTcl1 B”bJ'Il"apI/IH CC HapCxXKaa Ha 38-0 MACTO B cCBETa O M3HOC Ha MG6CJ'II/I; B EBpona

¢ Ha 21-a mo3unus; Ha bankanuTte — 6-0 MACTO.

Bogemure (baKTOpI/I, KOHUTO CC OTKPOABAT IIPU IIOKYIIKAaTa Ha TE3U NPOAYKTU Ca: IICHA,

rapaHiuysd 3a Ka4€CTBO, HHSaﬁHLT, BUABT HA MAaTCPpUATIUTEC, pOAHOTO IMMPOU3BOACTBO.

» TpeIMeTH 3a CBOOOIHO BpeMe — MMOTPEOICHUETO Ha TEIIEBU30PH € II0-BUCOKO OT

TOBa Ha paano, kacerodoHu u aAp. 3a nepuoaa 2004-2020 r.

CDaKTOpI/ITC, OKa3Ballly BJIMAHUEC Ha HOTpe6I/ITeJ'II/ITC 10 OTHOLICHMC Ha Tasu rpyna

IMpOAYKTH, Ca CUJIHO BJIMACIIU CC OT MOAHH TCUCHHA, TCHACHIIMU U TCXHOJIOTMYHO Pa3BUTHUC.

» mpenMeTd 3a o003aBekJaHe HAa KyXHS — Hal-MHOro ce MoTpeOsBar

PaxOCMYKayKH, cJe/IBaHU OT XJIaJMJIHUIM, TIepaliHu, Ooiinepu u ¢ppusepu.

2.2.3. IloTpedsieHne HA MATEPUATHH MPOAYKTH 32 €THOKPATHA ynoTpeda

B Ta3u xareropus nonagar 1Be OCHOBHM I'PyIIU: EHEPTUIHU U BOAHU PECYPCH; TOPUBA

3a MIIC.

[To oTHOIIEHNE HA EHEPTUITHUTE U BOJHHU PECYPCHU B U3BECTEH CMHUCHI c€ HabIt0/1aBa
ocwh3HaTo motpebienue. Ilpu rpymara Ha ropua 3a MIIC norpeGneHneTo € BHUCOKO U

HapacTBallo.

OcHoBHUTE (PaKTOPU MPU MOTPEOICHUETO HA MPOJYKTHUTE 3a €AHOKpaTHA yrorpeda ca
MPeIMMHO: HKOHOMHYECKU (aKTOpH, CBETOBHATa naHaeMus oT KoBuj, eKoJIOrHYHU HOBOCTHU

(mpearMHO B aBTOMOOMIIOCTPOEHETO).

24



2.3. [ToTped/ieHHe HA HATUTKHA W TIOTIOHEBH M3/1eJIUS

B Tazmu KaTe€ropusda ca BKIIIOYCHH I'PYIHUTC: Ka(be, T-IEII‘/’I, Kakao, THOTIOHCBHU HU3JICIINA,

0e3aJIKOXOJIHU HaIITMTKH, AJIKOXOJHN HAIIUTKHU.

BearapckoTo morpebieHne Ha BCHYKM TPYNHM HAaOUTKH CE TOBHUINABA 3a LENUsA

AHAJIM3UPAaH IIEPHUOA, JOKATO HA TFOTFOHCBUTC U3ACIIUS € HCIIOCTOAHHO U JUHAMUYHO.

[Tpu mpoy4uBaHETO ce yCTAaHOBSBA, Y€ MPOU3BOJCTBOTO HA OE3aIKOXOIHHU HATUTKH € C
BAXHO MKOHOMUYECKO 3HaueHHME 3a bbiarapus, a mpou3BOACTBOTO Ha TIOTIOHEBU W3EIUS

HaMallsiBa, BCICACTBUEC HAa 3aKOHOBU IIPOMEHU U CUBUSA CEKTOP.

OcHOBHHUTE (baKTOpI/I, KOUTO IIOBJIMABAT HaA HOTpe6I/ITeJII/ITe, OTHOCHO HOTpe6J'IeHI/IeTO

Ha HAIIUTKHU U TIOTFOHCBU U3CIIH:A, Ca: IICHA, KaHall Ha pCajiu3alusia, MapKa, paS(I)aCOBKa H 1p.

2.4. IloTpedieHne HA yCIayru

OOmuAT pa3xol Ha YCIYTUTe, KaKTO U Pa3XOJUTE 3a BCSAKA YCIyra IMOOTIENHO, €
nporpecuBHO Hapactail 3a nepuoaa 2000-2020 r. BkiatoueHu ca 4yeTUpU OCHOBHU TpyIU:

3/lpaBeolia3BaHe; TPAHCIIOPT; ChOOIIEHUS; CBOOOAHO BpEME, KYJITYPEH OTIUX U 00pa3oBaHUE.

HaGnronaBat ce HeraTMBHM Harjacu 1O OTHOIIEHHE Ha 3/1paBeoNa3BaHETO KaTo: JIOII
KOHTpPOJ B CHCT€Mara Ha 3/paBeona3BaHe OT CBOTBETHUTE HWHCTUTYLUMU U OpraHu;
HEIOCTaThbuHO (PMHAHCUPAHE HA 3/IpaBHATA CUCTEMA; HEJOCTAaThYHO JOOpa HOpMaTHBHA 0a3a
u 1ip. BB Bpb3Ka cbe ,,CBOOOJHO BpeMe, KyJITypeH OTIUX M 0oOpa3oBaHHe ceMeWCTBOTO,
MPUATEINTE U CPEHOTO YUMIIMIIE OKa3BaT Hall-CUITHO BIUSHUE 32 (OPMUPAHETO HA KYJITYpHH

HaBUIIW, HECHHOCTH W NPCAINIOYUTAHUSA HA 61)J1rap1/1Te.

3. /KM3HeHHUSAT CTAaHAAPT HA OBJTrapCcKUTe rPAKIAHN

3a Aa CC€ OLCHU KU3HCHUAT CTAHAAPT HaA 6’bJIFapI/ITC CC aHaJIM3UpaT MHOTO U PA3JIMIHU

(bakTopH, KOUTO IO XapaKTepU3UPAT U OKa3BaT BIMSIHHIE BbPXY )KMBOTA Ha XopaTa.

dakTopuTe, KOUTO C€ B3eMar M0J] BHUMaHUe, ca: reorpadcku ¢pakropu; remorpapcku
(akTopu (UUCIEHOCT, CTPYKTYPa, IPOABIHKUTETHOCT Ha )KUBOT, Bb3pacTOBa CTPYKTypa U Jp.);

pa60THa 3aljiara, 3a€ToCT U 6e3pa60THua; KaueCTBO Ha XPAHUTCIIHUTC IPOAYKTH,; U3APBKKA
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JKHBOT;

HYXIUTE; O6pa?>OBaHI/ICTO; 3ApaBCOIMa3BaHCTO, CKOJOrus; IMaHACMHUA; BOCHHU

KOH(I)JII/IKTI/I; CHBaTa MKOHOMMKA, YJICHCTBATA Ha CTpaHaTa B pPa3IM4YHU CbIO3U; CBCTOBHU

NKOHOMHMNYCCKN MHIACKCH.

Ha 6a3a manpaBenus aHayims ca (GOpMyJIHpPaHU CICTHUTE U3BOJIN:

» 3a menus ananmsupan nepuon 2000-2020 r. goxoaute Ha ObArapure ce

yYBCIWYaBaT, HO 3a€AHO C TOBa CC YBC/IMYAaBAT U pa3xoguTC UM, OT KOHTO

Pa3sxoauTE 3a XpaHUTCIIHU IIPOAYKTH UMAT IMIPEBCC HA/l HCXPAHUTCIIHUTE.

[To oTHOMIEHHE HA TOTPEOICHUETO HAa XPAHUTEIHU IPOAYKTH CE YCTaHOBSIBA, Ue
OBJITApCKUAT TOTPEOHUTENT HE CE MOJYMHSABA Ha PAIMOHATHUTE HOPMHU Ha
XpaHeHe. AHAJIM3BT, HA 0a3a MEeTTe XPaHUTEIHU TPYIIH, TO JI0Ka3Ba, 3 IMEHHO:
IpEeHacUllaHe NpU MOTPEOJICHUETO HAa MEeCO, MIIIKO M MIIEYHU MPOIYKTH,
HE3aJJ0BOJICHOCT MpPH 3eJIeHYYLH, IUI0A0BE, Ma3HHUHHU, puba, siina, xaprodu,
opus, 3psu1 ¢acyn, 3axap, a npu xisiba ce HaONoIaBa IMOBEACHHE OT
NpeHaCcHIaHe KbM He3aZ0BOJIEHOCT. KbM TOBa MOTpeOHTENCKO MOBEICHHE
peduiekTHpa MPOU3BOJICTBOTO B XPAaHUTEIHO-BKYCOBaTa HHIYCTPHS, KOETO
W3MUTBA TPYAHOCTH, U3pa3eHU B: CBUBAaHE HA MPOU3BOJCTBEHUTE IUIOIIM, HA
MPOW3BEICHA TMPOIYKIWS; HEJIOCTUT Ha CYpOBUHH; HWKOHOMHUYECKH U
MOJIMTUYECKH (PaKTOPH; 3I0yNOTpeOu ¢ eBpo(OHIOBE; CHBA MKOHOMUKA U Jp.
®dakTopuTe, OKa3Balll BIMSHUE BBPXY MOTPEOJICHUETO Ha XPaHUTEITHUTE
OPOAYKTH 3a OBIArapuTe ca: KadecTBO; I[€HA; IMOKYyIaTelHa CIOCOOHOCT;
ChIbpKaHUE; ToJeMuHa U (opma, pa3dhacoBKa; OTCHCTBHE Ha KOHCEPBAHTH U

OLIBETUTEIIH; peKyiaMa U JIp.

» [Ilo oTHOILIEHNE Ha HOTpe6HeHI/IeTO Ha HCXPAHUTCIHHUTC MPOAYKTH

- 3awuscneasanus nepuon (2000-2020 r.) pa3xoaute 3a 006J€KI0 U 00YBKH
TEHJICHIIMO3HO ce yBeiuuyaBaT. [Ipy mpou3BOJACTBOTO Ha MPOAYKTH OT
rpymnara ,,00Jeks10, 00yBKH U TATAHTEPHUS * c€ HaOJII0/1aBa TCHACHITUS Ha
cnan. [IpuunHUTE 32 CHCTOSITHMETO HA MPOU3BOJCTBOTO Ha OOyBHATa U
IIMBAlIKaTa MHAYCTPUA ca: MOPBUKM OT UyKOMHA; JMICca Ha
KBAJIM(UIUPAHU U3IBIHUTEIH.

- OTHOCHO TMOTPeOJICHHETO Ha MaTepHallHd MPOAYKTH 3a JIBJIrOTpaiiHa

yroTpeba - ObarapuTe KyIryBaT MPEeIUMHO aBTOMOOWIIM BTOpa phKa U
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BHOCHHU Benocurienu. [TotpedsBaT mebenu 1 mpeaMeTH 3a 003aBeKIaHe
MPEeIMMHO BHOC, 2 B CBOOOJHOTO CH BpeMe MPEANOYUTAT MPETUMHO
TeneBu30pu. OTHOCHO TJOMaKHHCKUTE SIIEKTPOYPEIN HAM-TOJISIM € IeTBT
Ha 3aKylnyBaHUTE NPAXOCMYKAYKHUTE, CJCABAaHW OT XJIQJWJIHUIIH,
nepaHu, ooisiepu, Gppusepu. A 1Mo OTHOIICHHUE Ha KUTUITHUSA (HOHT TOK
HapacTBa, KaTo € KOHIEHTPUPAH B HAK-TOJIEMUTE 00JIACTHU TPaJIOBE.

- OTHOCHO TMOTPEOJICHHETO Ha MaTepHaTHU MPOIYKTH 3a €IHOKpaTHA
yroTpeba — OBJTapUHBT JIEMOHCTPHpPA OCH3HATO MOTpeOJICHHUE, IO
OTHOIIIEHWE Ha CHEPruiHUTE W BOJHH PECYpCH, KaTo HamallsaBa
3HAYUTEITHO OTPEOJICHUETO CH HA BBIJIMINA, TSYHH TOPHUBA, Ta3 M BOJIA
3a aHanu3upaHus 21-roauineH Mepuol, 3a CMETKa Ha JbpBa U
enekTpudyecTBo. BsB Bpb3ka ¢ ropuBata 3a MIIC ce ycraHoBsBa, ue
MoTpeOJEHNEeTO MM € BHCOKO M HapacTBamo. 10 € MOBIUSHO OT:
CeeroBHata (uHaHcoBa Kpu3a, CBeroBHara maHaMus oT KoBun,
pPa3BUTHETO HAa aBTOMOOWJIHATA WHAYCTPUS C TPOU3BOJCTBOTO Ha
€JICKTPOMOOHIIN | JIP.

» Ilo orHomeHHEe HA HOTpe6J'IeHI/IeTO Ha HAIIMTKHW M TIOTIOHCBHU U3JCIHA JaHHUTC

coyar, 4ye MOTPeOJICHHETO Ha HANMUTKU C€ TOBHIIABA 3a LETUs aHAIU3UPAH
MepuoJ, JOKaTO Ha TIOTIOHEBUTE H3JENHUS € HEMOCTOSHHO U JUHAMUYHO.
[TpousBoacTBOTO Ha O€3aTKOXONMHM HAMUTKA € C BaXXHO HKOHOMHUYECKO
3HaueHue 3a bparapus, a ToBa Ha TIOTFOHEBUTE U3/IENHS CE BIOLIABA, CIIEICTBUE
Ha 3aKOHOBH MPOMEHHU U CUBUSI CEKTOP.

» Ilo oTHomIeHWe HA YCIYIHTE€ C€ YCTAaHOBSIBA IPOTPECHBHO HApacTBAIIO
notpebnenue. ToBa ce OTHACA KaKTO 3a OOIIMAT pa3xo]] Ha yCIIyTUTe, Taka U Ha

pPa3xXoauTE 3a BCsAKa yCJIyra MOOTACIHO.

CDaKTOpI/ITC, KOUTO OKa3BAT BJIMAHUC BBHPXY HOTpe6I/ITeJ'ICKOTO MMOBCACHHUEC, OTHOCHO
HEXPAHUTCIIHU CTOKU U YCIIyIru, Ca NpCAUMMHO: IICHA, TCHACHIUHU, BKYCOBC, IICUXOJIOTHYCCKHU

(akTopu, UKOHOMUYECKU (PAKTOPU U JP.

» Ilo oTHOIIIECHUE HA KU3HEHUS CTAHIAPT HA OBJATapHHA HU3BOJIUTE Ca:
- Hemorpadckara oIeHKa TIOKa3Ba, Y€ HACEICHWETO Ha CTpaHaTa
HaMaJsiBa, TO € 3acTapsBallo M C HamalsBalla MPOJBIKUTEIHOCT Ha

KHUBOT.
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- Ilo orHOmeHWe Ha 3aeTOCTTA M Oe3paboTuiiaTa, ObJIrapcKkaTa UKOHOMHKA
ce oIpeens KaTo ,,TpaJullMOHHa MPOU3BOJICTBEHA CTPYKTypa‘. Hamue
€ TIOBHWINIABaHE HAa 3aeTOCTTa B KJACOBE NPOGECHH C TMO-BUCOKA
KBaJIM(UKAIMS U CUITHO U3PA3€HO BIMSHUE HA TUTUTATN3AUATA.

- bobarapure ca c Hail-HHCKaTa cpefHa eBpoIelicka MeceuHa MUHUMaIHa
pabotHa 3amata 3a EC (795 ur.1.). [loBumasa ce Hy)KHUAT MUHUMYM 32
u3apBxKKa KUBOT (17,7% Ha ronumina 6a3a).

- Hyxnaurte Ha ObarapckuTe rpaXkaHu ClIeBaT JOoruyeckara iiepapxus Ha
TeopusaTa Ha Macnoy. [loTpe6sBaT ce OCHOBHO MPOJIYKTH U YCIyTH OT
mepBUTE TpU HUBA. Hamuie e mpeoOiiagaBamio moTpeOiieHne Ha
XpaHUTEIHA TIPOJYKTH, KOUTO Ha OBJITapCKHs Ta3ap ca C HHUCKO
kauecTBo. Pa3xoaute 3a 3a10BosiBaHe HA (U3HOJIOTMUYHUTE HYXIHU Ca
MOYTH KOJKOTO Ca 3a 33/I0BOJIIBAHETO HA BCUYKH OCTAHAIH HYXIH.
PazkpuBa ce  BiomeHo  KayecTBO Ha  0Opa3oOBaHHETO U
3/lpaBeoIla3BaHEeTo.

- Exonorumynara oleHka npeAcTaBs KaTo LU0 NoJ00psBaHE CTOMHOCTHUTE
Ha EMHCHHTE B aTMOc(epara U U33eTUTE BOJHU, JOKATO MPHU OTHAIbIIUTE
MOBEJICHUETO € HEMOCTOSIHHO, a Pa3XOJUTEe 3a OMa3BaHE HA OKOJIHATA
cpela ce yBenuyaBar.

- Cnbutua kaTo NaHAEMHUATA, BOWHATA, CHUBaTa WKOHOMHKA U JIp.
BIIOIIIABAT YCIIOBUATA Ha JKMUBOT. 3acAraT ce Ma3apuTe Ha MeTpod, ra3 u
Jp. JKA3HCHOBAXXHU CTOKH, TOBUIIABAT Cc¢ WHQIANMITA, IICHUTE 3a
SHeprus U XpaHu, HapyIIaBaT ce BEpUTHTE 3a JOCTaBku u np. Ot npyra
CTpaHa C TIONOXKUTEJIeH e(eKT 3a cTpaHaTa ca CBOUTHS Karo
MPUChEIUHIBAHETO Ha cTpaHaTta KM LlIeHreH u mpuemaHeTo Ha €BPOTO,
KOUTO C€ OYakBa Jia 0JaronpusTCTBAT 332 MKOHOMHKATA.

- Cnopes CBETOBHHUTE MKOHOMHUYECKH HWHJEKCH bhirapus e appkaBa ¢
MHOTO BHCOK MHJEKC Ha YOBEMIKO Pa3BUTHE; MHAEKCA Ha YOBEIIKU
kanutan 3a 10 rogunau (B nepuoaa 2010-2020 r.) HamansBa; u € IbpkaBa

C yMepeHa HKOHOMHUYecKa CBOOO/1a.

W3BoauTe OT HANpaBeHMs aHAIU3 MOTBBPXKAABAT T€3aTa HA AUCEPTALIMOHHUS TPYH, 4e
MOTPEOJIEHNETO MO JIMYHUTE OIO/KETH Ha OBJIrapCcKUTe rpakJaHu B Hadainoro Ha XXI Bek

pasKpuBa HUCKO Ka4C€CTBO HaA XHUBOT.
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IV. CIIPABKA 3A HAYYHUTE TIPUHOCHU

1. OGorarenu ca CbIICCTBYBAIIUTC 3HAHUA, KATO Ca CHUCTCMATHU3UpPAHU TCOPCTUYHUTC

pa3paboTku B 001acTTa HA MOTPEOICHUETO 1O JTMYHUTE OFOJKETH Ha TPAXKIAHUTE.

2. HampaBeHo e 000011eH1e Ha METOAO0JIOTHYECKUTE MOAXO0/IU 3a ChOMpaHe U 00padoTBaHe Ha
CTaTHCTUYECKH JJAHHU U ¢ 000CHOBaHAa M3I0JI3BaHATa OT aBTOPA METOIOJIOTHS 33 U3CIICABAHE

Ha HOTpGGJ'IeHI/IeTO 10 JIMYHUTEC 6IOI[)K€TI/I Ha I'paXaAaHUTC.

3. AHanu3upaHu ca TMHAMHUKATa U CTPYKTypara Ha MOTPeOICHUETO 0 JIMYHUTE OI0/DKETH Ha
IpaXJIaHUTE U € HallpaBEHa OLIEHKA Ha )KM3HEHMsI CTaHAApT Ha HaceseHueTo 3a nepuoga 2000-

2020 .
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VI. AEKJIAPAIIUA 3A OPUTUHAJIHOCT

I[eKnapHpaM, 4C JUCCPTALIMOHHOTO U3CJICABAHE € aBTOPCKO U 4YC I[O6p0C’bBCCTHO CbM

IIOCOYMJIA U3IIOI3BAHUTE JIMTEPATYPHU U3TOYHULU.
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I. GENERAL CHARACTERISTICS OF THE DISSERTATION

Relevance and significance

The relationship between consumption and disposable income changes over time.
Therefore, the topic of this dissertation and the empirical research conducted are relevant. The
arguments for relevance are: 1. This is the beginning of the current millennium in which we
live; 2. The events (economic, political, environmental, etc.) that are taking place during the
period in question reveal their impact on the economy, respectively on Bulgarian citizens, and
how they are adapting to them; 3. There is increased scientific and research interest in the
problem under consideration, which is determined by the interdisciplinary nature of the study
and the coexistence of five generations (the "demographic boom" generation, generations X, Y,
Z, and Alpha); 4. The relationship between digitalisation and ecology with consumption and

their power of influence.

The significance of the study lies in the fact that the issue of personal budget
consumption is linked to research into changes in people's lives — not only in terms of changes
in their standard of living, but also in terms of changes in their lifestyle, how and what they

buy, how they care for themselves and those around them, and their attitude towards nature.

The study provides systematic knowledge about the effects observed on people, in
particular on Bulgarian citizens. It could be for state, educational, and scientific institutions;
businesses; statistical and sociological organizations; agencies involved in analysis, forecasting,
advertising, public relations, research, etc.; and citizens—for the purpose of informing them

and broadening their views and understanding of the effects on consumption.

Degree of development of the problem

Consumption is not a new field of scientific research. It has always been a subject of
scientific interest. However, there are not many research studies on consumption in terms of
personal budgets, but interest in this issue is growing. In the process of studying the nature and
depth of the problem, its scope is revealed. The study of human needs and desires is itself the
subject of research in many different sciences, such as philosophy, psychology, sociology,

medicine, ecology, economics, etc.
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The literature review related to the topic of the dissertation covers precisely these
problem areas, which are divided into three directions: 1. The relationship between needs,
requirements, production, consumption, and marketing; 2. The nature of consumption in terms
of citizens' personal budgets; 3. The relationship between consumption in citizens' personal

budgets and living standards.

Object and subject of the study

The subject of the dissertation are the personal budgets of citizens for the period 2000-
2020, and the object of study is the consumption of the population of the Republic of Bulgaria.

Purpose and objectives of the dissertation

The purpose of the dissertation is to analyze and evaluate the consumption of Bulgarian
citizens' personal budgets for the period 2000-2020. With regard to food products, the
assessment is based on established acceptable consumption standards. With regard to non-food
products, economic, technological, environmental trends, and other factors that influence
consumer behavior are taken into account, providing a clear picture of whether Bulgarian

consumption is conscious and sustainable.
To achieve this goal, the following research tasks are set:

*  To present the theoretical aspects of consumption in terms of citizens'

personal budgets;
* To identify the main factors with the strongest influence on consumption;

* To review existing methodologies for collecting and processing data from
various organizations providing statistical information and to present the methodology
adopted and applied by the author regarding the study of consumption in citizens'

personal budgets;

* Analyze the dynamics and structure of consumption in personal budgets of

citizens for the period 2000-2020;
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* Examine whether there have been changes in the standard of living of the

population for the period (2000-2020).

Research thesis of the dissertation

The research thesis states that the consumption of Bulgarian citizens' personal budgets

at the beginning of the 21st century reveals a low quality of life.

Perceived frameworks of the present study:
* Time — the data analysis covers the period 2000-2020;

*  Geographical — the study covers only the consumption of citizens of the

Republic of Bulgaria;

» Demographic — the study covers only the consumption of persons of working

age (16-63 years) and post-working age (over 63-65 years).

Research methods and approaches

A systematic approach was used in the development of the dissertation. Secondary data
from the NSI was used, and statistical processing of the data was performed using Ms Excel

software.
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II. STRUCTURE AND CONTENTS OF THE DISSERTATION
The dissertation is 212 pages long and consists of an introduction, three chapters, a
conclusion, guidelines for future research, references and information sources, and appendices.

The dissertation contains 30 tables, 7 figures, 72 graphs, and 12 appendices.

CONTENTS

INTRODUCTION
CHAPTER ONE:
THEORETICAL ASPECTS OF CONSUMPTION IN CITIZENS' PERSONAL
BUDGETS
1. Needs and requirements as a socio-economic and marketing category

1.1. Definition and classification of needs and requirements

1.2. Relationship between needs, requirements, production, and consumption

1.3. The relationship between needs and requirements and marketing
2. Consumption from citizens' personal budgets

2.1. The essence of consumption from personal budgets

2.2. Classification of consumption according to personal budgets
3. Consumption according to citizens' personal budgets and standard of living

3.1. Standard of living — essence and system of indicators

3.2. Consumption according to citizens' personal budgets and standard of living
CHAPTER TWO:
METHODOLOGY FOR RESEARCHING CONSUMPTION IN CITIZENS'
PERSONAL BUDGETS
1. Information base and methods for researching consumption in citizens' personal
budgets
2. Research methodologies

2.1. NSI methodology

2.2. Eurostat methodology

2.3. Other methodologies related to information gathering and indicator calculation

2.4. Limitations of the presented methodologies

2.5. Methodology adopted and applied in the dissertation
CHAPTER THREE:
ANALYSIS OF THE DYNAMICS AND STRUCTURE OF CONSUMPTION BY
INDIVIDUAL HOUSEHOLD BUDGETS FOR THE PERIOD 2000-2020
1. Analysis of total household expenditure
2. Analysis of the product structure of consumption in personal budgets for the period
2000-2020

2.1. Consumption of food products

2.1.1. Consumption of meat
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2.1.2. Consumption of vegetables
2.1.3. Fruit consumption
2.1.4. Fat consumption
2.1.5. Consumption of certain other food products (fish, milk, eggs, potatoes,
rice, beans, sugar, etc.)
2.2. Consumption of non-food products
2.2.1. Consumption of clothing, footwear, and haberdashery
2.2.2. Consumption of durable goods
2.2.3. Consumption of non-durable goods
2.3. Consumption of beverages and tobacco products
2.4. Consumption of services
3. The standard of living of Bulgarian citizens
CONCLUSION
Guidelines for future research
References and sources of information
APPENDICES

I11. BRIEF PRESENTATION OF THE DISSERTATION
CHAPTER ONE: THEORETICAL ASPECTS OF CONSUMPTION BASED ON THE
PERSONAL BUDGETS OF THE POPULATION

The first chapter is devoted to the theoretical aspects of consumption in the personal
budgets of citizens. It presents the relationship between needs, requirements, production,
consumption, and marketing. It clarifies the essence of consumption in the personal budgets of
citizens and proposes a classification of the factors influencing consumption. It reveals the
relationship between citizens' personal budgets (the sum of consumer spending on personal
needs and requirements, together with savings for future consumption and obligations) and

living standards (the level of life that individuals or society have achieved or strive to achieve).
1. Needs and requirements as a socio-economic and marketing category
1.1. Definition and classification of needs and requirements

According to theory, market economics and marketing have the same subject of study—
market behavior in exchange, the laws of supply and demand. Therefore, in order to understand
the relationship between sellers and buyers from both a socio-economic and marketing

perspective, a distinction should be made between the terms "need" and "requirement."
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From a marketing perspective, a need is a state in which there is a lack of "something"
at the moment of awareness. "The most fundamental concept underlying marketing is that of
human needs. Human needs are states of deprivation. They include basic physical needs for
food, clothing, warmth, and safety; social needs for belonging and love; and individual needs
for knowledge and self-expression. Marketers did not create these needs" (Kotler, Armstrong,

Harris, & He, 2020, p. 7).

From a psychological perspective, and more specifically according to Abraham
Maslow, needs are physiological and psychological states that are inherent to all individuals.
He systematized them into five levels, "depicting" them in the so-called "Maslow's Pyramid."
Physiological and psychological needs are clearly distinguished as one climbs each step of the

pyramid toward the goal of self-actualization:

* Physiological needs } physiological needs

+ Safety needs physiological needs

» Belongingness needs } psychological needs
» Esteem needs psychological needs
+ Self-actualization needs }psychological needs

Needs, on the other hand, represent needs with a specific cultural form, acquired from
the need for knowledge and the need for evaluation (Fiske & Taylor, Social Cognition: From
Brains to Culture, 2013, pp. 288-290). Similarly, in microeconomics, the definition of a need
is: "Needs express a subjective feeling, a conscious state of dissatisfaction in a person caused
by the lack of a certain good (or service), and the desire to overcome it." (Kazakov, Pirimova,

Yotova, Marikina, & Spasov, 2011, p. 11).
Several groups of needs can be observed:

» Inelastic (fixed):
» Elastic:
» General;
» Individual.
In summary, needs are innate and inherent in human nature, without which a person

cannot exist, while wants are "cultivated" needs created by the times in which we live. It is
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precisely time, the degree of economic development, and changes in mentality and ways of

thinking that help us understand consumer behavior.

1.2. Relationship between needs, requirements, production, and consumption

Needs, requirements, production, and consumption exist and develop in parallel with
each other. Needs are satisfied as a result of the supply of more and more requirements, which
in turn develop simultaneously with production and satisfy them better. This is a continuous
cycle because needs and requirements by their very nature can never be fully satisfied. This
means that at every moment of their lives, people are driven to satisfy their needs. For the
purposes of satisfying the needs and want, production is necessary. Demands influence
consumption, as does production indirectly. By stimulating production, needs add value by
satisfying wants in the process of consumption. Therefore, it is impossible to identify the first
element in the "needs-wants-production-consumption" chain because they are interdependent

and exist in parallel.

1.3. The connection between needs and requirements and marketing

From the perspective of globalization, the development of consumer society can be
traced. From the Industrial Revolution to the present day, there has been a significant
transformation in consumer behavior and consumption. With the advent of globalization and
the development of consumer society, marketing has also developed significantly. Marketing
"deals with the study of needs and systematic research of consumer desires, as a result of which

it is inherent in the creation of demand" (Klasova, Marketing, 2008).

It can be said that marketing is a unifying link that facilitates the process of consumption

and the relationship between the end consumer and the manufacturer.
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2. Consumption according to citizens' personal budgets
2.1. The essence of consumption according to personal budgets

The author of the dissertation presents personal budgets as an analogy to an accounting
balance sheet. From the consumer's point of view, it consists of three main parts: expenses,

income, and savings.

Personal income is the sum of consumer expenditures for personal needs and
requirements, together with savings set aside from disposable income for future consumption

and obligations (mainly tax) that are currently payable.

According to the Keynesian model, personal disposable income can only be spent in
two ways: on the purchase of consumer goods and services, or on savings (Spasov,

Macroeconomics, 2010).

Consumption expenditure, in turn, is considered a more appropriate indicator for
measuring poverty, and there are three reasons to support this claim: 1. Better measurement of
an individual's ability to meet current basic needs; 2. Income data collected from household
surveys may be subject to error; 3. Households in developing countries consume a significant

proportion of locally produced or freely obtained goods through informal exchange.

The author presents the main factors influencing personal consumption through the lens

of the consumer:

- intrapersonal factors (need, motive, perception, learning, memory, attitude,

thinking, disposition, ability and knowledge, individuality);

- micro-marketing environment (family, friends, colleagues, social communities,

opinion leaders, reputation, and experience with the product);

- macro-marketing environment (political and economic environment, natural

environment, technological environment, culture).

2.2. Classification of consumption by personal budgets

Consumption is strongly linked to consumer income. The relationship between

consumption and consumer income is extremely useful from an economic point of view, as it
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is measurable in terms of value. Combining this relationship with the primary source of
consumption, namely "need," the combination of "need-income-consumption" becomes more
pronounced and its measurability is enhanced, allowing for the following classification of

consumption:
- according to the nature of consumption;
- according to necessity;
- according to the purpose of the product;
- according to who it is intended for;
- according to conscious and subconscious influence;
- according to the method of payment for the desired need;
- according to human needs (reference to Maslow's pyramid);

- according to household needs.

3. Consumption according to citizens' personal budgets and standard of living
3.1. Standard of living — essence and system of indicators

Standard of living is a broad economic and social category. There are many different
definitions of this term, depending on different representatives and even organizations, unions,
etc. But its basic essence is: "Standard of living is defined as the level of life that individuals or
society have achieved or strive to achieve. In a narrow sense, the concept expresses the level of
consumption of goods and services, and in a broad sense, it also includes lifestyle." (Tsanova
Ts., Theoretical and methodological foundations of the concept of "quality of life" and its

development as an economic and social discipline, 2021).

This clearly outlines the two main indicators used to measure poverty, namely GDP per

capita and income level. Other indicators include:

- those reflecting material and financial living conditions — total expenditure per
person; average wage; proportion of the population at risk of poverty; population at risk

of poverty or social exclusion; Gini coefficient;
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- reflecting social aspects — education, healthcare, social security, etc.;
- reflecting political aspects — political freedom, etc.;

- indices — human development index (HDI); human capital index; prosperity

index; economic freedom index, etc.

From the facts presented, it is clear that the standard of living is not only related to
specific individual needs, but also to social ones. Furthermore, in order to reach a final, personal
decision on something, many other economic, local, and global decisions are made, which

primarily contribute to determining the standard of living.

3.2. Consumption in terms of personal budgets and living standards

When talking about "consumption," the main issues that are taken into account are those
related to material production (food, clothing, housing, etc.), because the essence of the need
for goods lies in the exchange of substances between humans and nature (Baleva V., The
balance of the national economy and consumption in citizens' personal budgets (analysis and
forecast until 2005), 1988). However, when there is a high level of productive forces and
fundamental (basic) needs are satisfied, the intensive development of consumption and

sustainable consumption come to the fore.

"Sustainable consumption makes it possible to consume products and services that meet
the needs of consumers in an effective and efficient manner, while minimizing the negative
impact on society, the economy, and the environment" (Vasileva E. D., 2012). This is the
direction we must take—toward a sustainable existence where harmony between humans and
nature is revived and restored. According to the author of the dissertation, this is possible by
adopting the "Donut Model." The idea behind this model is to set limits for sustainable
development and to ensure that humanity's development remains within these limits in order to

ensure its well-being.

Another theory emphasized by the author and of significant importance is Franco
Modigliani's life cycle theory. The aim of this theory ("Life Cycle Hypothesis") was to construct
"a unified model of consumer and savings behavior capable of accounting for and integrating

all macro and micro evidence, which in turn could lead to new testable implications" (Deaton,
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2005) and to prove "that consumers allocate their resources rationally in order to maximize

consumption throughout their lives" (Sabotinova, 2013).

According to the author, combining these two theories can form a new trend in consumer

behavior, creating a unified model for sustainability and development.

Conclusions from Chapter One:

1. Although the two concepts of "need" and "demand" are often equated and placed

under a common denominator, they have different meanings;

2. Over time, there has been a degree of development in the economy as a system and
in marketing as a discipline (science), which have changed human mentality and ways of

thinking, and all these changes help to understand consumer behavior.

3. The relationship between needs, requirements, production, and consumption is

indivisible; these elements are interrelated and develop in relation to each other.

4. Marketing is a unifying link that facilitates the process of consumption and the

relationship between the end consumer and the producer.

5. Consumption expenditure is considered a more appropriate indicator for measuring
poverty than income. This is because the expenditure method best reflects the actual standard
of living. Consumer spending is subject to needs and influenced by requirements, and the

factors that determine consumption are many, varied, and extend even to the mental level.

6. The standard of living can be seen as a common goal that the citizens of a given
society strive to achieve. If every citizen is seen as a consumer with a clear vision of how to
consume, the direction of personal development, and an idea of the future on a personal, social,

and global level, their standard of living and way of life will improve.

7. By applying the theories of Fr. Modigliani and K. Rauther in practice, the author of
the dissertation assume that living standards and sustainable development will improve the

future of the individual both as a person and as a consumer.
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CHAPTER TWO: METHODOLOGY FOR RESEARCHING CONSUMPTION BASED
ON CITIZENS' PERSONAL BUDGETS

The second chapter provides an overview of the methodologies for collecting and
processing data from: NSI, Eurostat, World Bank (WB), International Monetary Fund (IMF),
UN reports, etc. The advantages and limitations of these methodologies are outlined. An
adapted NSI methodology (means a methodology of the author with data from the NSI) is

proposed for the purposes of this dissertation.

1. Information base and methods of research on consumption according to citizens'

personal budgets

The subject of this dissertation—consumption according to citizens' personal budgets—
is inherently multifaceted. In addition to covering citizens' consumption in particular, the study
of the problem also includes many other categories and areas of science and knowledge related

to the topic. For the purposes of this dissertation:

1. The following main approaches were used: inductive; systemic; secondary data

research;

2. The research methods were: theoretical (comparative analysis, situational analysis,

analogy); empirical research methods (quantitative and qualitative methods);

3. Other methods: classification; historical method; statistical method.

2. Research methodologies
2.1. NSI methodology

It relies on publicly available databases, such as NSI data. The NSI's activity consists of
conducting periodic and one-off statistical surveys, which are included in the National
Statistical Program (NSP). However, this main activity is in turn composed of other sub-
activities. One of these is the development of the methodology, which ensures methodological

consistency in the studies (NSI).
For the purposes of this study, data from the following NSI methodologies were used:

» Methodology and organization of household budget surveys;
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» Methodological notes on the calculation of average prices and quantities of basic goods
purchased by households and purchasing power;

» Harmonized Index of Consumer Prices (HICP).

2.2. Eurostat methodology

Eurostat is the statistical office of the European Union (EU). It is responsible for
publishing high-level European statistics and indicators, enabling comparisons between

countries and regions.

This dissertation is devoted to the standard of living. Eurostat is one of the main sources
of statistical data that help to establish and analyze this standard. The methodology provided
by the organization is the EU Statistics on Income and Living Conditions (EU-SILC)
methodology.

2.3. Other methodologies related to information gathering and indicator calculation

In developing both the theoretical and practical parts of the dissertation, data and
opinions from other large organizations such as the UN, the World Bank, the International

Monetary Fund, etc. are used.

2.4. Limitations of the methodologies presented

All the organizational structures presented, whose data has been used, contribute to the
achievement of the objectives of the dissertation. Along with their undeniable positive aspects,
they also impose certain limitations that must be taken into account: 1. Each organization or
union compiles databases and analyses based on different methods and methodologies that
apply only to the countries that are members of the respective union; 2. Based on the first
limitation, it follows that the present analysis must comply with and adapt to the methodologies
of each data source; 3. Huge volume of data; 4. Different metrics (units of measurement); 5.
Different time intervals of the studies in the different unions; 6. Short lifespan of individual

methodologies.
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2.5. Methodology adopted and applied in the dissertation

As already mentioned, this dissertation is devoted to the standard of living. Referring to
the fact that quality of life consists of objective and subjective parts, Chapter Three first
analyzes the objective aspects. For this purpose, quantitatively measurable values are used, such
as: the amount of food and non-food products consumed, services, income, HICP, inflation.
Secondly, for the subjective aspects, various studies are used to present the satisfaction of

Bulgarian citizens with the consumption of the objective elements already listed.

The specific aspects examined to assess the standard of living are: consumption,

production, and marketing.

The indicators analyzed are: indicators characterizing income; quantitative and
qualitative assessment of the consumption of food and non-food products; indicators

characterizing services; indicators related to the environment; indicators of living standards.

The selected source of information is the NSI. The study is conducted at the household

and individual levels. The statistical data used are in current prices.

The main statistical methods used in this dissertation are the index method and structural
analysis. The index method mainly includes the dynamic volume index and average annual
growth rate indicators. The structural analysis of consumption presents the household budget,
which is divided into total household expenditure by expenditure group and total household
income by source of income. Total expenditure is divided into two main expenditure groups:

consumption of basic food and non-food products.

Food products are classified into five main groups, namely: meat, vegetables, fruit, fats,
and other food products (fish, milk, eggs, potatoes, rice, beans, sugar, etc.). As with food
products, attention is paid to the structural consumption of these products and a comparison is

made with the imposed permissible norms for sustainable consumption.

Non-food products include the following groups: clothing, footwear, haberdashery;
durable goods; disposable items; beverages and tobacco products; services. In order to assess
the consumption of non-food products, economic, technological, environmental trends and

other factors are taken into account.
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CHAPTER THREE: ANALYSIS OF THE DYNAMICS AND STRUCTURE OF
CONSUMPTION BY CITIZENS' PERSONAL BUDGETS FOR THE PERIOD 2000-
2020.

The third chapter presents an analysis of consumption in citizens' personal budgets for
the period 2000-2020. The analysis covers the consumption of four main groups of goods and
services: food products, non-food products, beverages and tobacco products, and services. The

conclusions of the analysis are linked to the standard of living of the population.
1. Analysis of total household expenditure

The analysis reveals that total household expenditure by expenditure group for the
period 2000-2020 increased in value per household and per person on average. The composition
of "Total expenditure" includes the following: "Total consumer expenditure," followed by
"Deposits," "Social security contributions," "Taxes," "Other expenditure," and "Regular

transfers to other households."

"Total consumer expenditure" is of great interest to this dissertation. This group of
expenditures has the highest relative share of "Total expenditure." It also reveals the main needs
for which Bulgarians spend their budget. These are as follows: "Food," "Housing, water,
electricity, and fuel," "Leisure, cultural recreation, and education," "Miscellaneous goods and

services," "Clothing and footwear," and "Furniture and home maintenance."

2. Analysis of the product structure of consumption by personal budgets for the period
2000-2020.

2.1. Consumption of food products

This section analyzes five food groups. These are meat, vegetables, fruits, fats, and other
food products (fish, milk, eggs, potatoes, rice, beans, sugar, etc.). One of the reasons for
choosing these particular groups is that they are almost all the main food groups that form the
so-called human food pyramid. These are some of the basic nutritional needs that form an

optimal model for proper nutrition, which in turn has a strong influence on a healthy lifestyle.

In order to make a clear and accurate assessment of food consumption, the author

compares the amount consumed with the acceptable consumption rate for each of the products
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selected. This makes it possible to determine whether the consumption of basic food products

is satisfactory for Bulgarians.

2.1.1. Meat consumption

The recommended daily intake of meat according to the German Nutrition Society is
300-600 g per week, which is equivalent to 15.6-31.2 kg per year. The analysis shows that,
based on this rational norm, Bulgarians met the minimum requirement and even slightly
exceeded the upper limit in the period 2010-2017, and after that period exceeded it even further,
reaching a peak of 36.1 kg in 2020.

In structural terms, studies show that it is recommended to consume up to 500 g of red
meat (pork, beef, mutton, goat) per week; white meat (fish, chicken, rabbit, turkey) is
recommended 2-3 times a week at 150 g, which is 450 g per week. For a year, this amounts to:
red meat — 26 kg, white meat 23.4 kg (total 49.4 kg). Assuming this rational consumption norm
for each type of meat from the analysis, it can be concluded that Bulgarians do not reach the

optimal limit.

The state of meat production in Bulgaria is critical. The reasons highlighted are: various
diseases (swine flu, bird flu, etc.); lack of adequate preventive measures to stop diseases;

shortage of veterinarians, etc.

In relation to the factors that influence the purchase of meat products, the following are

important to consumers: meat content, shelf life; product origin, etc.

2.1.2. Vegetable consumption

According to the Ministry of Health, it is recommended to consume about 400 g of
vegetables every day, which means 2.8 kg per week, or 145.6 kg per year. Based on this rational
norm, the analysis reveals that Bulgarians have not consumed even half of the recommended
amount in most years of the period under review (2000-2020). In structural terms, the data is

also unsatisfactory.
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Vegetable production, as a key factor, is unsatisfactory, and most of the produce on the
market is imported. Other problems that are highlighted include: imports from non-EU

countries; prices; climatic conditions; unregulated, illegal corruption involving subsidies, etc.

According to various studies and surveys, factors influencing the decision to buy
vegetables are: the size and shape of the products; the idea of local and organic production;
expansion of the range; the time and effort involved in finding the desired product; and their

availability at affordable prices.

2.1.3. Fruit consumption

According to the recommendations of the Ministry of Health, the amount of fruit a
person should consume is 280 g per day, which is 1.96 kg per week, or 101.92 kg per year.
However, the analysis of fruit consumption is almost identical to that of vegetables. The highest
fruit consumption was observed in 2020 — 53.7 kg per person in the household on average,
which is almost half of the recommended amount, as is the case with vegetables. The lowest
reported consumption in this category was in 2001, at 30.4 kg, which is critically low. It is

imperative to improve the indicators not only in terms of quantity but also in terms of structure.

Fruit production in Bulgaria is similar to vegetable production. The reasons cited for
poor fruit production are: the policy of payment per unit area; malfunctioning irrigation

systems; and the lack of a policy to stimulate Bulgarian agricultural producers.

The factors that directly or indirectly influence fruit consumption overlap with those
relating to vegetables. This is because: 1. These two large food groups are usually considered
in parallel due to the specific nature of the products and the market as a whole; 2. This, in turn,

makes it difficult to find separate studies for each group individually.

2.1.4. Fat consumption

It is accepted that the acceptable rate of fat consumption is between 68-138 g per day,
which is 0.48-0.97 kg per week or 24.75-50.44 kg per year. The data from the analysis reveal
insufficient consumption of this group. The lowest fat consumption was in 2018, at 14 kg, and

the highest was in 2011, at 17 kg. These values show that consumption is far from optimal. In
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structural terms, there is also no healthy balance between products. The different types of fats
are mainly consumed as follows: vegetable oil; dairy fats; margarine and other vegetable fats;

lard.

In terms of production, a comparison (for the period 2010-2016) of the output of the
vegetable oil industry with that sold on the domestic market shows that supply and demand are
in relative equilibrium, with a slight preponderance of production (Karev). Sunflower imports
are traditionally low, while exports of oilseed sunflower are steadily increasing (for the period
2006-2012) (Yanev). Bulgaria has proven itself over the years as a strong producer and

exporter.

The main factors influencing fat consumption are: consumers' purchasing power;
changes in eating habits; and the availability of a range of products in different sizes and price

categories.

2.1.5. Consumption of certain other food products (fish, milk, eggs,

potatoes, rice, beans, sugar, etc.)

This group of eight basic food products is divided into three groups according to

consumption rate:

1. Products that are consumed more than other food products in the group, but not

satisfactorily (fish and fish products; eggs; beans);
2. Products with low consumption (milk and dairy products; potatoes; rice);

3. Products with consumption well below the permissible norm (sugar and

confectionery; flour, bread and pasta).

The production of products in this group faces difficulties that overlap with those
presented for the previous food products. These are mainly: reduction in production areas;

shortage of raw materials; economic and political factors; the gray economy, etc.

In general, the factors that influence the consumption of these food products are mainly:

quality; price; content; weight; absence of preservatives, colorants, and E numbers, etc.
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2.2. Consumption of non-food products

The study of non-food product consumption consists of three main groups: consumption
of clothing, footwear, and accessories; consumption of durable goods; consumption of

disposable goods.

2.2.1 Consumption of clothing, footwear, and accessories

Total expenditure in this product category shows an upward trend for the period under
review (2000-2020). The lowest value was observed in 2001, amounting to BGN 51, and the
highest was in 2019 — BGN 202.

Production, on the other hand, is weak and declining. Both the footwear and clothing

industries face two major challenges, namely orders from abroad and a lack of skilled labor.

In terms of consumer behavior, when choosing this type of product, the influencing
factors are very strictly individual, because purchases are made according to personal taste and
preferences, whether for brands, colors, materials, sizes, price, as well as combinations of
different clothes, clothes and shoes, and accessories. But of course, every personal choice is
strongly influenced by fashion trends and styles that are prevalent on the market at the time of

purchase.

2.2.2. Consumption of durable goods

» Means of transport — conditionally divided into two groups: cars and bicycles.
In terms of consumption: 1. Second-hand cars predominate, with the ratio between new and
used car sales being around 1:10 each year; 2. Half of the bicycles sold in the country are

imported.

In terms of production, Bulgaria is one of the world's leading manufacturers and

exporters of bicycles.

The factors influencing consumers when purchasing such goods are as follows: for cars
— safety, economy, reliability, speed, convenience, etc.; for bicycles — lower costs, keeping fit,

etc.
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» Housing — the housing stock in Bulgaria grew in number between 2004 and 2020. Its
distribution by region is concentrated in the largest regional cities and is as follows:
Sofia, Plovdiv, Burgas, Varna.

The following factors have a strong influence on the purchase of housing: psychological

factors; economic factors; high quality; good location.

» Furniture and furnishings — Bulgaria ranks 75th in the world in terms of furniture
consumption. The average consumption per capita for the country is $36.
In terms of production, it is mainly intended for export. Bulgaria ranks 38th in the world

in terms of furniture exports, 21st in Europe, and 6th in the Balkans.

The leading factors that stand out when purchasing these products are: price, quality

guarantee, design, type of materials, and domestic production.

» Leisure items — consumption of televisions is higher than that of radios, cassette players,
etc. for the period 2004-2020.
The factors influencing consumers with regard to this group of products are strongly

influenced by fashion trends, tendencies, and technological developments.

» Kitchen appliances — vacuum cleaners are the most consumed, followed by

refrigerators, washing machines, water heaters, and freezers.

2.2.3. Consumption of single-use material products

This category includes two main groups: energy and water resources; fuels for motor

vehicles.

In terms of energy and water resources, conscious consumption is observed to a certain

extent. Consumption of motor vehicle fuels is high and growing.

The main factors influencing the consumption of single-use products are primarily
economic factors, the global COVID pandemic, and environmental developments (mainly in

the automotive industry).
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2.3. Consumption of beverages and tobacco products

This category includes the following groups: coffee, tea, cocoa; tobacco products; non-

alcoholic beverages; alcoholic beverages.

Bulgarian consumption of all beverage groups increased over the entire period analyzed,

while tobacco consumption was unstable and dynamic.

The study found that the production of non-alcoholic beverages is of significant
economic importance to Bulgaria, while the production of tobacco products is declining as a

result of legislative changes and the grey sector.

The main factors influencing consumers' consumption of beverages and tobacco

products are: price, sales channel, brand, packaging, etc.

2.4. Consumption of services

The total expenditure on services, as well as the expenditure on each service separately,
has been steadily increasing over the period 2000-2020. Four main groups are included:

healthcare; transport; communications; leisure, cultural recreation, and education.

There are negative attitudes towards healthcare, such as poor control of the healthcare
system by the relevant institutions and bodies; insufficient funding of the healthcare system;
inadequate regulatory framework, etc. With regard to "Leisure, cultural recreation, and
education," family, friends, and secondary school have the strongest influence on the formation

of cultural habits, values, and preferences among Bulgarians.

3. The standard of living of Bulgarian citizens

In order to assess the standard of living of Bulgarians, many different factors that

characterize it and influence people's lives are analyzed.

The factors taken into account are: geographical factors; demographic factors
(population size, structure, life expectancy, age structure, etc.); wages; employment and

unemployment; food quality; cost of living; needs; education; healthcare; ecology; pandemics;
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military conflicts; the gray economy; the country's membership in various unions; global

economic indices.
Based on the analysis, the following conclusions were drawn:

» Throughout the entire period analyzed (2000-2020), Bulgarians' incomes increased, but
so did their expenses, with food expenses exceeding non-food expenses.

» With regard to food consumption, it has been established that Bulgarian consumers do
not adhere to rational dietary norms. This is proven by the analysis based on the five
food groups, namely: overconsumption of meat, milk, and dairy products; insufficient
consumption of vegetables, fruit, fats, fish, eggs, potatoes, rice, mature beans, sugar,
and in the case of bread, a shift from oversaturation to insufficient consumption. This
consumer behavior is reflected in the food industry, which is experiencing difficulties
expressed in: a reduction in production areas and output; a shortage of raw materials;
economic and political factors; misuse of EU funds; the grey economy, etc. The factors
influencing the consumption of food products by Bulgarians are: quality; price;
purchasing power; content; size and shape, packaging; absence of preservatives and
colourings; advertising, etc.

» With regard to the consumption of non-food products:

- During the period under review (2000-2020), spending on clothing and footwear
has tended to increase. There has been a downward trend in the production of products in
the "Clothing, footwear, and haberdashery" group. The reasons for the state of the footwear

and clothing industry are: orders from abroad; lack of skilled workers.

- Regarding the consumption of durable goods, Bulgarians mainly buy second-hand
cars and imported bicycles. They consume mainly imported furniture and furnishings, and
for their leisure time they mainly prefer televisions. In terms of household appliances,
vacuum cleaners account for the largest share of purchases, followed by refrigerators,
washing machines, water heaters, and freezers. The housing stock is growing, concentrated

in the largest regional cities.

- Regarding the consumption of disposable material products, Bulgarians
demonstrate conscious consumption in terms of energy and water resources, significantly
reducing their consumption of coal, liquid fuels, gas, and water over the 21-year period
analyzed, in favor of wood and electricity. With regard to motor vehicle fuels, their

consumption is found to be high and growing. This is influenced by: the global financial
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crisis, the global COVID pandemic, the development of the automotive industry with the

production of electric vehicles, etc.

» With regard to the consumption of beverages and tobacco products, the data show that
beverage consumption increased throughout the entire period analyzed, while tobacco
consumption was unstable and dynamic. The production of non-alcoholic beverages is
of significant economic importance for Bulgaria, while that of tobacco products is
declining as a result of legislative changes and the grey sector.

» With regard to services, a progressive increase in consumption has been observed. This
applies to both the total expenditure on services and the expenditure on each service
separately.

The factors that influence consumer behavior with regard to non-food goods and

services are mainly: price, trends, tastes, psychological factors, economic factors, etc.

» Regarding the standard of living of the Bulgarian, the conclusions are:
- The demographic assessment shows that the country's population is decreasing, it

is aging and with a decreasing life expectancy.

- In terms of employment and unemployment, the Bulgarian economy is defined as
a "traditional production structure". There is an increase in employment in classes of

professions with higher qualifications and a strong influence of digitalization.

- Bulgarians have the lowest average European monthly minimum wage for the EU
(795 USD). The minimum necessary for subsistence is increasing (17.7% on an annual

basis).

- The needs of Bulgarian citizens follow the logical hierarchy of Maslow's theory.
Products and services from the first three levels are mainly consumed. There is a
predominant consumption of food products, which on the Bulgarian market are of low
quality. The costs of satisfying physiological needs are almost as much as for satisfying

all other needs. The quality of education and healthcare is deteriorating.

- The environmental assessment shows an overall improvement in the values of
emissions into the atmosphere and water withdrawals, while the behavior of waste is

inconsistent, and environmental protection costs are increasing.
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- Events such as the pandemic, war, the shadow economy, etc. worsen living
conditions. The markets for oil, gas and other vital goods are affected, inflation, energy
and food prices increase, supply chains are disrupted, etc. On the other hand, events
such as the country's accession to Schengen and the adoption of the euro, which are

expected to benefit its economy, have a positive effect on the country.

- According to world economic indices, Bulgaria is a country with a very high
human development index; the human capital index has been decreasing for 10 years

(in the period 2010-2020); and it is a country with moderate economic freedom.

The conclusions from the analysis confirm the thesis of the dissertation work that the
consumption of the personal budgets of Bulgarian citizens at the beginning of the 21st century

reveals a low quality of life.

IV. SUMMARY OF SCIENTIFIC CONTRIBUTIONS

1. Existing knowledge has been enriched by systematizing theoretical developments in the field

of consumption based on citizens' personal budgets.

2. A summary of the methodological approaches for collecting and processing statistical data
has been made, and the methodology, used by the author to study consumption according to

citizens' personal budgets, has been well grounded .

3. The dynamics and structure of consumption on personal budgets of citizens have been
analyzed, and an assessment of the standard of living of the population for the period 2000-

2020 has been made.
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